MOBILE DISRUPTION IN
CONSUMER APP MARKET IN 2015

IEEE EONSUMER ELEG ERGONIES SO @ EilET
(SILICON VALLEY CHAPTER)

Bess Ho, Instructor
Nvidia, Santa Clara CA
Mar 24, 2015



TREND #1



The Rise of the Sharing Economy

% of online consumers willing to participate in sharing communities*

B Wwilling to share own assets [} Willing to share from others

2804 81%
73%
70% 71%
68% 68% 66%
I 43% IIM%

Asia-Pacific ~ Latin America  Middle East / North Europe Global Average
Africa America

* based on an online survey among 30.000 consumers in
60 countries conducted in Q3 2013
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SHIFTING ECOMMERCE TO SHARING

Peer-to-peer sharing of goods,
services, transportation, space &
money at

Peer-to-peer sharing of content
at

Social Media

Internet Publishing of content



ROLES OF SHARING

Funders, Producers,
Sellers, Distributors

Social Media Consumers

Internet Publisher



Nearly half of sharers are
18-34

Americans with income
over $100,000, 35% are
sharers in Sharing
Economy



< MAKER MOVEMENT »

Collaborative Economy
Honeycomb Version 1.0

The Collaborative Economy enables people to
efficiently get what they need from each other.
Similarly, in nature, honeycombs are resilient
structures that efficiently enable many individuals
to access, share, and grow resources among a
common group.

In this visual representation, this
economy is organized into

e
discrete families, sub-classes, pivotdesk

o =

and example companies. To DESKS
NEAR Breather
access the full directory of 9000+ ME? @
companies visit the Mesh Index,
at sthing it/companies 9 ShareDesk 0 | EEHLE e Emigx\éEsoEERiE%ilgE
managed by Mesh Labs. CROWDFUNDERS, '

PEERS, CUSTOMERS

By Jeremiah Owyang
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@Jowyang

With input from:

Neal Gorenflo (@gorenflo),
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TRANSPORTATION SERVICES

Design by Vladimir Mirkovic www.transartdesign.com
May 2014. Creative Commons license: Attribution-NonCommercial.
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* SUSTAINABLE MINDSET
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Collaborative Economy Honeycomb Version 2.0

The Collaborative Economy enables people to get what they need from their community. Similarly, in nature, honeycombs are resilient structures that
enable many individuals to access, share, and grow resources among a common group.

In the original Honeycomb graphic, six distinct families of startup types were represented by the inner track of hexes. In a very short period of time, this
movement has expanded, as reflected in the six additional hexes on the outer perimeter.

This visual representation of the movement is organized into families, classes, and startup examples. To access a complete directory of over 9,000
startups worldwide, advance to the Mesh Directory, managed by Mesh Labs: http://meshing.it/

By Jeremiah Owyang
jeremiah@CrowdCompanies.com
@jowyang, Dec 2014
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Quiche aux brocolis

Delicious homemade quiche with organic eggs

and peruvian broccoli.

$8.95

Your personal waiter

Skip the line — order and pay from your phone
for a faster and more seamless experience.

GET IPHONE APP




What is an iBeacon?

An iBeacon is a small, wireless device that
broadcasts bluetooth signals to smart devices.

Downtown's iBeacons can be installed on a micro-
location level as well as on a hypermicro-location
level.

Beacons on a micro-location level detect whether
a customer is at your location or not. Beacons on a
hypermicro-location level can be attached to
tables or other objects to understand from which
area a customer has placed an order.




Product Discovery &
Mobile Payment

eeee0 DT

£

N

I BIuetooth]

Retail Services

Promote
Offline
Sales

A )

E \ ) T ——



Service Discovery &
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Mobile Strategy

“Bigger Mistake”

Thin Thick




‘ &

e " BN of €1 IERT BEELL N e | ™ =
H EEE ;__\__ \\._/._.._........._,__ Pl | _7%..._;3_\_: \/_...._3_.._..\. u

Q
cepvoxeet

A natural way to conference




THICK CLIENT
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