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SHIFTING ECOMMERCE TO SHARING

Internet

Peer-to-peer sharing of content 
at Speed & Scale

Peer-to-peer sharing of goods, 
services, transportation, space & 
money at Speed & Scale

Social Media
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ROLES OF SHARING
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Americans with income 
over $100,000, 35% are 
sharers in Sharing 
Economy

Nearly half of sharers are 
18-34
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