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Abstract

The year 2021 is the 100th anniversary of the founding of the Communist Party of China. With the rapid development of red
tourism in China, the importance of red publicity translation has become increasingly prominent. How to evaluate the
readability of red publicity translation has gradually become a hot issue. Taking the English versions of Museum of the War
of Chinese People’s Resistance against Japanese Aggression, Jinggangshan Revolution Museum, Chongqing Hongyan
Revolution History Museum and Nanhu Revolution Memorial Museum as examples, this article collects 16 target language
readers’ feedbacks on the red tourism publicity translations through questionnaire and interview. The results show that the
readability of the translation is influenced by many factors such as the quality of the text, the length of the text and the
background of the readers. Due to the lack of understanding of the target language and text functions, there are various
problems in the translation of words, sentences and discourses. Studies show that the emphasis of the importance of target
language readers in quality assessment of red tourism publicity texts may effectively prevent researchers from substituting
their own subjective judgments for readers’ feedback, thus; it is important to provide a more readable publicity text. This
article attempts to improve the readability of red publicity translation, so as to better promote Chinese red tourism and spread
Chinese red culture.
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1. Introduction

Red tourism refers to a kind of tourism activity which takes revolutionary commemoration sites, monuments and
revolutionary spirit as connotation, combines cultural landscape with natural landscape, and helps people understand relevant
historical and cultural knowledge. The year 2021 is the 100™ anniversary of the founding of the Communist Party of China.
As a special tourism and cultural product, red tourism has distinct Chinese characteristics and cultural features, so the
translation of red tourism becomes more and more important. In recent years, the translation of red tourism materials has been
discussed from the perspectives of functionalism, eco translatology and adaptation theory, among which functionalism is the
most prominent one (Fu, 2014). This theory emphasizes “target-reader-orientedness” which is especially suitable for the
translation of all kinds of applied texts (Nord, 2006). Under the guidance of this theory, there have been some beneficial
attempts with distinctive regional characteristics. It is worth noting that although functionalist schools generally agree on the
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importance of target language readers in the process of translation, practical studies often exclude it. In addition, most of the
existing literatures focus on speculation when discussing textual errors. Few scholars use empirical research or investigation
to collect data, so the scientific aspect of research methods needs to be improved (Tian, 2016). In view of this, this article will
take the English versions of Museum of the War of Chinese People’s Resistance against Japanese Aggression, Jinggangshan
Revolution Museum, Chongqing Hongyan Revolution History Museum and Nanhu Revolution Memorial Museum as
examples to study the readability and problems of the text from the perspective of target-readers. Through the study of the
readability of Chinese red tourism translation, this article hopes to enhance foreigners’ acceptance of Chinese red culture and
promote the cultural exchange between China and the west. On the occasion of the centenary of the Communist Party of
China, we can better show Chinese culture and enhance the national cultural soft power.

2. Research Methods

The four materials used in this article are real corpus. Material one is the English introduction of Museum of the War of
Chinese People’s Resistance against Japanese Aggression (806 words), material two is the English introduction of
Jinggangshan Revolution Museum brochure (384 words), material three is the English introduction of Chongqing Hongyan
Revolution History Museum (344 words), and material four is the English introduction on the exhibition hall of Nanhu
Revolution Memorial Museum (356 words).

A total of 16 native speakers or common language users participated in the study, ranging in age from 17 to 61 years old,
with an average age of 33 years old.

Table 1. Statistics of subjects’ basic information

variable category number | proportion variable category | number | proportion
of of
people people
gender male 6 37.5% age 20-40 11 68.75%
female 10 62.5% 40+ 5 31.25%
education | high school 3 18.75% nationality | UK 8 50%
undergraduate | 9 56.25% USA 4 25%
postgraduate 4 25% France 2 12.5%
Italy 2 12.5%
red culture | familiar 1 6.25% travel  in | yes 1 6.25%
known 5 31.25% China
unfamiliar 9 56.25% no 15 93.75%
unknown 1 6.25%

This article mainly collects data through questionnaire and interview. During the questionnaire, the subjects first read
through the four materials and marked the difficulties and problems. After reading, they make an overall evaluation of the
readability of these texts. Five of them also participated in the one-on-one structured interview.

3. Results and Discussion

3.1. Factors Affecting the Readability of Translation

This study shows that text quality, text length and reader’s background may affect the readability of the translation. The
primary factor affecting the reading effect is the quality of the text. All the subjects knew that the general idea of the text was
related to the revolution and scenery of these museums, but they didn’t understand some specific words and paragraphs. Four
subjects pointed out that the translation was obscure and they had no interest in reading. The second factor is the length of the
text. Short texts are easier to understand than long ones. Six participants agreed that the length of material two, three and four
was shorter and easy reading, and the length of material one was longer and more difficult. Thirdly, the differences in cultural
background lead to great differences in the interpretation of the text.

Most of the subjects were unfamiliar with the history of Chinese revolution. Most of them only knew about Chairman
Mao, but not Marshal Zhu De. They also knew nothing about “A single spark can start a prairie fire.” and “Political power
comes out of the barrel of a gun”. Seven participants thought that the contents related to the revolution needed to be
annotated. Otherwise it would be difficult to understand. In addition, the subjects’ Chinese proficiency will also affect the
reading effect. For example,

Example 1:

Original version: £ 2 EMMER EH LMWK,

Translated version: The model of the main monument was built into a shape of mountain (which is called Shan in Chinese
character).
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Except for one subject, most of the subjects’ Chinese still generally remain at a relatively low level or do not understand
Chinese at all, so they cannot understand example 1. The Chinese pinyin “Shan” is not enough to connect the shape of the
monument with the pictograph “Shan”. It is necessary to point out the connection between the two when translating.

3.2. Translation Problems

The analysis of readers’ opinions shows that the problems of translation mainly focus on vocabulary, sentence and
discourse.

3.2.1. Vocabulary

According to the feedback of the participants, lexical errors are reflected in the misuse of grammatical words and
vocabularies, involving four types of meanings: conceptual meaning, collocation meaning, extended meaning and associative
meaning. Conceptual meaning refers to the logical, cognitive or referential meaning of a word. Collocation meaning refers to
the habitual use or combination of words. Extended meaning is derived from conceptual meaning and is usually closely
related to metaphor. Associative meaning refers to the meaning caused by the connection between conceptual meaning and
real life experience (Newmark, 1988).

The problems of grammatical words mainly focus on the conceptual meaning and collocation meaning of vocabulary.
Five participants pointed out that word classes were used inappropriately in all the four texts.

Example 2:

Original version: BEMLRIH. BERAEGEMIEEWIE. HXNLUERLR

Translated version: Nanhu revolutlon memorial museum, Chongqing Hongyan Revolution History Museum, Jinggangshan
Revolution Museum

“EAR” in ¢ 20321 should be translated as an adjective, because two adjectives “ZF A and “40 =AY can be put
in front of an Enghsh noun. According to the Oxford Advanced Learner’s English-Chinese Dictionary(2004), the word
“revolution” is a noun, and its adjective is “revolutionary”. Therefore, the above three museums should be translated into
“Revolutionary Memorial Museum” or “Revolutionary History Museum”.

Different from grammatical words, the conceptual meaning errors of lexical words are manifested in fuzzy reference and
confusion of synonyms, for example:

Example 3:
Original version: ZL2ER AAAA iR X,
Translated version: Hongyan Museum won AAAA National Tourist Attraction.

Nine participants pointed out that the “AAAA” in the sentence was vague, and some people even mistakenly thought that
it was referred to “four-star” in hotel star rating. In fact, China’s tourist attractions are divided into five levels according to
the quality, of which 5A is the highest level. Due to the lack of this evaluation system in English speaking countries, literal
translation is easy to cause misunderstanding, so free translation is recommended.

In addition, six participants pointed out that there were some improper collocations in the text, such as
Example 4:

Original version: FE R, ESRMETIXTT, ...
Translated version: With the tender care of the CPC Central Committee and the State Council...

According to the search results of British National corpus, the word “tender” is rarely used directly with “care”. The more
common usage is “tender loving care”, which means “taking good care”. This fixed phrase was originally used to describe
nurses who care for others, such as “Mandy had plied her with tender loving care until the teas had come.” Now it can also
mean the care of indoor plants or the maintenance of old houses, such as “When bill and Jenny bought the garden, it was in
need of a lot of tender loving care”. None of the above usages can describe the concern of the superior for the subordinate, so
the translation of Example 4 is not appropriate. The original text has the meaning of “extraordinary care”, so “tender care”
should be changed to “great care”.

Example 5:

Original version: 1921 £, FEH#"RE—REERKXKREEFENH—BEH LTREEMNE EmEEFEL™
SERKII, Mt BB T 2B ARREMFEdG X

Translated version: In 1921, the 1st Congress of the CPC was held on a tourism boat, where the final agenda was completed,
announcing the establishing of CPC, Nanhu has become a scared revolutionary shrine in the heart of all Chinese people.

Eight participants pointed out that they seldom use “in the heart of all people”, they usually use “in the mind of” or “in
the eyes of”’. In the process of translation, we are too rigidly bound to the original Chinese words, and mechanically translate
them literally. “Chinglish” is influenced by Chinese thinking and cultural background, and its readability is poor.

The collocation error also reflects that the translation does not distinguish different levels of concepts.

Example 6:
Original version: (FXIU) BENE. Xt B, BEF—AKBHAXEU,
Translated version: The landscape mixed with history, culture, gardens and sculpture.

Four readers think that Example 6 is wrong, because parks and sculptures belong to the specific components of landscape,
while history and culture are the abstract connotations of landscape. “Parks and sculptures” and “history and culture” refer to
objects that are not at the same level, and they cannot be juxtaposed.
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The following uses the translation of “FEB ¥ EHE ZHE” to illustrate the differences between extended meaning and
associative meaning
Example 7:

Original version: FB¥ HZ [,
Translated version: The belly of Trinidad Luoxiao Mountains

According to the Modern Chinese Dictionary(2002), “B&” is a part of the trunk of human and vertebrate. Because this part
is located in the center of the trunk, it can be extended to “central part”, such as “BE3" (the central part of city), “HEFER” (the
rich area in the center). In other words, “&” has both conceptual and extended meanings. However, the English word “belly”
has only conceptual meaning, so all readers can’t understand “belly of mountains” in Example 7. In this example, the word
“Trinidad” has associative meaning errors. According to Wikipedia, “Trinidad” is from Spanish and means “Trinity”. It
refers to a small island in the West Indies, which got its name from its two parallel peaks. One subject speculated that there
were three peaks in Luoxiao Mountain, and Jinggang Mountain was only one of them. This explanation was not consistent
with the fact. It is worth mentioning that the translation of “Trinidad” from Hong Kong and Taiwan is “F 23X”, in which the
word “FE (Qianli) ” is only transliterated. Influenced by this translation, the translator mistakenly thinks that “Trinidad”
means rolling mountains. Therefore, the translation of “F 2% &> into “Trinidad Luoxia Mountains” will mislead the
readers.

Example 8:
Original version: (ZLE)RAT PEEMMEEZ N,
Translated version: The Red Army ignited a single spark of Chinese revolution.

The translated version of “Red Army” by foreignization does not seem to translate the connotation of it. “Red” in Western
culture stands for bloody and brutality which is different from the connotation of red in traditional Chinese culture.
3.2.2. Sentence

Almost all the subjects pointed out the sentence errors in the translation were mainly grammatical errors and sometimes
errors in meaning. Grammatical errors are mainly related to predicate verbs, tenses, singular and plural numbers and nouns.
For example, some sentences lack predicate verbs, while others have too many verbs:

Example 9 :

Original version: £ #41 =+EREK, BFA. SEEE— XN AEGRENIET KA FEIXE,

Translated version: The late 1920s, Mao Zedong, Zhu De and Other older generation proletarian revolutionaries led the Red
Army came here.

Only one predicate is allowed in an English sentence, while the two predicates “led” and “came” appear in example 9,

which is grammatical wrong and needs to be adjusted.

Example 10:

Original version: 1987 £ AFEARE, EEESFTHAANEENUETE 10 ZTERMEZREN 80 ZTE R
X130 ZHBHE,

Translated version: After it was put into service in 1987, it has received important politicians from more than 10 countries,
including former Japanese Prime Minister Tomiichi Murayama, and more than 300,000 visitors from more than 80 countries
and regions.

The word “after” means “If something happens after a particular date or event, it happens during the period of time that
follows that date or event.” The present perfect tense of the verb means the result of an action from the past to the present.
Since “after” represents a time point, the predicate verb in the main sentence cannot be continued. Therefore, if there is an
adverbial clause of time guided by “after”, the predicate verb in the main sentence cannot use the present perfect tense, but
can only use the past tense or the future tense. We can use “since” instead of “after” in the perfect tense.

Example 11:

Original version: IZIHB A FAEFR G LRI, FRLHRHAE., LEBMRR. Rda i RABFEHN
648 WHREXRAGEMLRE. ERTAFIUEGRLCTEMNDE R IR L KII1HEF L 8.

Translated version: Dedicated to Hongyan revolutionary culture heritages protection, revolutionary culture resource study,
Hongyan Spirit exploration, and revolutionary history and scientific cultural knowledge dissemination, the museum has
Chongging Hongyan Revolutionary Memorial, Chongqing Gele Mountain Revolutionary Memorial, Historical Exhibition
Hall of Democratic Parties in China and some other cultural heritage groups.

When giving examples in Chinese, it is usually to put the content of the example at first, and then add the word “etc.”,

while in English, it is often to put “such as” before those specific examples.

Example 12:

Original version: B3I AERZESHE M EEFHE L 80000 1,

Translated version: ...and the number of air containing negative oxygen irons in per cubic centimeter is over 80,000...

The error in this translation is related to the countability of nouns. The uncountable noun “air” can’t be counted, so it
can’t be used with “the number of”.

Another case is that the sentence is grammatically correct, but the meaning is different from the original. For example,



JPSE 2 (3):5-11 Shen, H.

Example 13:

Original version: 1965 &, BEARREELHXILGE, [FEEETHHREELSEH

Translated version: In 1965, Chairman Mao visited Jinggangshan, and then rebuilt the Monument into the reinforced concrete
structure.

According to the literal meaning of Example 13, Chairman Mao transformed the monument into a reinforced concrete
structure, but he is not the person in charge of the project. In order to avoid misunderstanding, it is suggested to change to
passive voice.
3.2.3. Discourse
(1) Paragraph structure

One of the reasons for the difficulty of understanding is that there are too many small clauses. For example,
Example 14:
Original version: FEH/=FEHILLK, GIEHMELSREE X SHELHFREE, HSTILERSEAR, Nl
RERIMARER. BREHRMARSERE, BEwd, THER TRFRIFEES, BIARISREZMH
HE BIASE XEARGE, HTHEENEY REREFR FUHERR4ASTE GER IS THHES
IR, ANEEREWMNEASR, LOPEREEXKENIFRE T HIETSR,

Translated version: Since its beginning, the Communist Party of China creatively integrated the basic tenets of Marxism
with China’s reality, ruled and led Chinese people all ethnic groups to work hard and explore continually for national
independence and prosperity as well as the happiness of the people completed the New Democratic Revolution and founded
New China with the people as the masters of the country; established the basic system of socialism and carried out socialist
construction; and upheld the reform and opening up policy, began the path of socialism with Chinese characteristics and 88
remarkable successes, thus opening up a broad visit for building a moderately prosperous society in all respects and attaining
the goal great revolution of Chinese nation.

Example 15:

Original version: B LAIEBAFCY AE, FLALOK, HE., ¥, £8. BEEFER, BHERTHESRSEA
Revpis, SfEEEE. RIIMRRMES, EhEL”EENNBREKRS—RAEIRT, UEXEE EIM,
£ R ABAFEE VEE, KAKXRPEL"RELEPHETER BRTHEREVERRERESLEEFIFTE
HMBEXMHMER T, RRBEHE T BARBREERLREPILTHERET

Translated version: With historic photos and objects and assisted with measures such as landscape, oil paintings, sculptures,
visual images and films, the exhibition highlighted the history of the Chinese people of various ethnic groups, including
compatriots in Hong Kong and Macao and overseas Chinese jointly fighting the aggression of the Japanese imperialists based
on the Kuomintang-Communist cooperation under the banner of anti-Japanese national united front initiated by the
Communist Party of China, represented the backbone roles of the Communist Party of China in the war, showed the huge
sacrifice and the important contribution of the Chinese nation for the victory of the world’s anti-Fascist war, and deeply
disclosed the monstrous crimes the Japanese invaders had committed during their aggression against China.

Eleven participants pointed out that these two sentences were too long and contain too much information. They suggested
that it should add a full stop to decompose the long sentence into several independent short sentences.

(2) Information Distribution

Example 16:

Original version: ZLEEMIERBHMERRE | R AAAA ZRiERER. 2E+X4BKERE. 2EZEE XK
B, tERBRHFFE M, EES—RALSGHEREM, EEMAREREEHREEN. SERFRERTE,
EEP/MEFRLBREFEE N, ERERLERLEN, 2ENERGEGLAHEREM,. 2E“RRAEHERE
g, EEXeARRELsERM, SEXARRELAA., EEARKIELEAMAE,

Translated version: Hongyan Museum won AAAA National Tourist Attraction, National Top Ten Revolutionary Tourism
Scenic Spot, National Patriotism Education Demonstration Base, the Incorruptible Education Demonstration Base, United
Front History Education Base, National Defense Education Demonstration Base, Party Spirit Education Base With Local
Features, the First Batch of the Country's Anti-Japanese War Memorial Sites, Revolutionary Tradition Education Base for
Confidential Departments, National Advanced Unit of Cultural System Reform, National Advanced Unit of Civilized Scenic
Spot, National Advanced Unit of Revolutionary Tourism, “The People-Satisfied Window” and other honors.

All the subjects could not understand the honorary titles in Example 16, and seven of them thought that the data listed
were too much and lack of necessary explanation. As this kind of information has little to do with the topic of the text, it is
suggested to delete it.

At the same time, the key points of the translation may not be specific enough. For example, there are three sections in
material three. The first section introduces the history of Hongyan, the second section describes the collections and main
responsibilities of Hongyan, and the third section describes various honorary titles of Hongyan. As the proportion of each
paragraph is roughly the same, most readers do not understand the main point of the text.

(3) Discourse Cohesion and Coherence

There are also some problems of cohesion and coherence. Seven participants clearly pointed out that the repetition of the
same words in the same text did not conform to English writing habits. For example, the term “Huangyangjie” is frequently
used in the introduction of Huangyangjie monument in material two.
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Example 17:

Original version: N T A4S HEFRR LHEBAHERMEFR, 1960 £, HNUAREFFRLVBRLIERT Kispe
BERR AR CZE,

Translated version: In 1960, Jinggangshan people built the wooden-structure “Monument for Huangyangjie Defensive Fight”
on the Huangyangjie Road for remembering the great victory of Huangyangjie Defensive Fight.

In order to achieve the diversity of words, different expressions need to be used when expressing the same concept.

(4) Consistency of Words

Seven subjects pointed out that the translated terms were not unified. For example, in material four, “F;#” is translated
as “South Lake” in the headline, but it is translated as “Nanhu” in the main body part. Secondly, the unit of measurement is
not uniform. For example, the use of “square kilometers”, “million acres” and “acres” to represent the area in material one is
easy to cause confusion.
(5) Use of Punctuation Marks

There are also some improper uses of punctuation marks in the translation:
Example 18:
Original version: ERABPHAX L KBEEFID (BERABEGIBREME) [FF: 28KKLEEPD (L4518
WIE) 1 RILF 2007 1 A, BERTXEAREXKRE ASERHEHILRERHE AL,
Translated version: Founded in January. 2007, Chongqing Hongyan Alliance Culture Developing Management Center
(Chongqging Hongyan Revolution History Museum) (“Hongyan Alliance” “Hongyan Museum” for short), is a bureau level
public institution with full government funding.

Five subjects pointed out that the punctuation marks in the sentence were not used properly. Firstly, the punctuation
marks in English date expression in Example 18 were wrong. Secondly, there should be one punctuation mark between the
quotation marks of “Hongyan Alliance” and “Hongyan Museum”.

Example 19:
Original version: (&L A - X 1LY
Translated version: “Xijiang Yue-Jinggangshan”

All subjects could not understand the dot in the middle of “Xijiang Yue-Jinggangshan”. In Chinese, this dot represents the
separation dot, which is used to mark the separation between the name of Chinese ancient Ci poem “Xijiangyue” and the title
“Jinggangshan”. This usage cannot be found in English writing.

Generally speaking, there are some problems in vocabulary, sentence and discourse. The main reasons for these errors are
as follows: firstly, translators tend to translate according to the literal meaning because they do not have a thorough
understanding of the original Chinese text. Due to the fact that the translated text is too faithful to the original text, it
becomes obscure and difficult to understand after being translated into English. Specifically, there is a large amount of
information in the translation that is not significant or even redundant to readers, and it fails to highlight the main information
(Yao, 2014). Also the text does not provide necessary explanation for the red culture and the language organization of the
text does not conform to the writing habits of the target language.

Literal translation shows that the translator has no clear understanding of the target readers and writing purposes. On one
hand, the translator lacks the understanding of the readers. In fact, the assumption that the assumed readers of the original
texts are not foreign tourists who use English, but Chinese tourists who master English is paradoxical, because Chinese
readers can read the original text directly, and they do not need to use the translation to obtain information (Liu, 2011).
However, the target language readers are not familiar with the language and culture of the source language, so the same
translation is insufficient for them. On the other hand, the translator blurs the boundary between the internal and external
publicity texts. Some researchers have pointed out that red tourism publicity texts should focus on “informative function”
rather than “vocative function” (Xiao, 2010). The materials selected in this article just do not distinguish these two functions,
which directly leads to the promotion of scenic spots and inviting tourists in the external publicity text like what is in the
internal publicity text, ignoring the information that readers hope to obtain. As a result, it not only fails to arouse the
emotional resonance of the readers, but also confuses them. Those translations fail to fully realize the purpose of external
publicity.

Secondly, the negative language transfer is significant. From the above analysis, it can be seen that the translator’s choice
of words and sentences are largely interfered by the native language (Nida, 1999). Due to the lack of analysis of the deep
meaning of words and the substructure of sentences, the language of the translation is not authentic enough and the semantic
transmission is not accurate enough, so minor language errors (including punctuation marks) often appear.

In addition, the existing management system also has some problems. The red tourism publicity translation lacks the quality
control mechanism (Tao, 2020). After the text is translated, it is directly finalized without the review by target language
readers or other translators.

10
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4. Conclusion and Suggestions

This article analyzes the readability of red tourism translation through questionnaire and interview. The results show that
factors such as text quality, text length and reader background may affect the readability of the text.

Due to the translator’s excessive pursuit of formal correspondence between Chinese and English, ignoring the effective
transmission of information, the translation problems in vocabulary, sentence and discourse appear. These problems will
directly affect foreign tourists’ understanding of Chinese red culture and hinder the development of red tourism industry.
Study shows that the emphasis of the importance of target language readers in quality assessment of red tourism publicity
texts may effectively prevent researchers from substituting their own subjective judgments for readers’ feedback, so as to
provide a more readable publicity text.

In view of those problems in the above translations, following suggestions are made: Firstly, different versions are
provided according to the readers’ cultural background. For readers who don’t know much about red culture, it is suggested
to introduce the background of the Chinese revolution in detail. As for the readers who are more familiar with the Chinese
revolution, it is not necessary to annotate the cultural background knowledge. Secondly, the quality of the translated versions
should be strictly controlled. It is suggested that native English speakers should be invited to comment on the readability of
the translation, and modify the translated versions according to their opinions. At the same time, foreign language
professionals are invited to review the translations of the publicity texts to prevent improper collocation, grammatical errors,
semantic errors and other language problems. In addition, it is suggested to adjust the information distribution of the
translated versions to highlight the key information, such as deep Chinese revolutionary history and beautiful scenes, and
weaken or even remove irrelevant information that is not significant to readers, such as titles of honor and financial status
(Tao, 2020). We also need to unify the terms involved in red tourism publicity translation. Finally, we should cultivate
translators’ cross-cultural awareness. It is suggested to employ experienced foreign language teachers of local universities to
train the full-time tour guides in cross-cultural communication and foreign languages.
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