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Abstract The reflection of the presence or absence of
social relationships as a basic human need on the individual
has been investigated in different ways. The purpose of the
current study is to investigate the mediation role of social
anxiety in the relationship between the need for social
approval and happiness. A total of 285 students, of whom
212 (74.4%) are females and 73 (25.6%) are males,
participated in the study. In the study, a Personal
Information Form, the Social Anxiety Scale developed by
Ozbay and Palanc1 [1] the Need for Social Approval Scale
developed by Karasar and Ogiilmiis [2] and the Oxford
Happiness Scale adapted by Dogan and Sapmaz [3] were
used to collect data. Whether the mediation role of social
anxiety in the relationship between the need for social
approval and happiness is statistically significant was
investigated through the software program developed by
Hayes [4,5], the approach based on the ordinary least
square method and the bootstrap method. As a result of the
study, it can be argued that social anxiety plays a mediation
role in the relationship between the need for social
approval and happiness. Moreover, it was found that the
whole model was at a significant level and happiness
explains 27% of the total variance. The findings of the
study were discussed in such a way as to shed light on
further research and practitioners.

Keywords Social Anxiety, Need for Social Approval,
Happiness, University Students

1. Introduction

People have tried to understand and pursued happiness
throughout the history. According to Frey and Stutzer [6]
each person wants to be happy in his/her life. It has been
stated that the greatest objective people want to achieve in
their lives is happiness. What happiness is and what makes
people happy has been a subject of greater interest since
2000s with the development of positive psychology.
Happiness is defined through different concepts such as

subjective well-being, psychological well-being and
mental well-being. Although there is no consensus among
the researchers in this area to define positive mental health,
it is stated that the concept of subjective well-being is used
more widely in defining happiness [7]. In this regard,
happiness is defined as the abundance of positive feelings,
scarcity of negative feelings and satisfaction in life [8,9].
When happiness is defined as psychological well-being, it
is seen as self-actualization, establishment of positive
relationships and pursuit of meaning and purpose in life
[10,11]. In describing happiness, mental well-being is seen
as an upper roof covering subjective well-being and
psychological well-being [12].

What makes people happy is an issue of great diversity.
Some of the variables affecting happiness have been
reported to be; aside from age, gender and income level,
life purposes [13, 14], faith [15, 16], emotional intelligence
[17], self-awareness [18, 19], hope [20, 21], resilience [22,
23].

The reflection of the presence or absence of social
relationships as a basic human need on the individual has
been investigated in different ways. Being successful in
social relations; that is, establishing effective and
appropriate social relations, is also seen as an important
source of happiness. The research has revealed that
interpersonal competence [24], social skills [25, 26], peer
relations [27], social skills and friendship [28] are
significantly correlated with happiness. Diener and
Seligman [29] emphasized the importance of social bonds
for happiness. In their study, it was found that the happiest
people have good social bonds and spend most of their time
socializing. It was also found that such people spend little
time on their own. At the same time, it was concluded that
the happiest people have good social bonds and are
extravert. When social bonds are threatened or broken,
negative feelings can surge [30]. People who do not
establish effective and appropriate relationships in their
social lives are defined as socially anxious and shy [31].
Thus, social anxiety can be considered a state of not
possessing social skills and interpersonal competence.
Aronson, Wilson and Akert [32] have emphasized that
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social interactions with other people have an impact on the
individual's feeling good. People who are struggling to
establish social ties with people around can experience
difficulties in achieving the greatest objective of life;
namely, happiness. Problems such as social anxiety
disorder, which create difficulties especially in social
relations, can cause unhappiness in individuals as an
important factor. Kring, Johnson, Davison, and Neale [33]
define social anxiety disorder as an irrational and persistent
fear experienced in social settings. This problem emerging
in the period of puberty can be obstructive especially in
developing friendship relationships.

In case of social anxiety, individuals experience intense
anxiety in social environments or in situations where they
are expected to demonstrate performance. Socially anxious
people can exhibit avoidance behaviors due to concerns
that they may be exposed to situations in which they can be
judged or embarrassed by other people [34]. Socially
anxious individuals intensely focus on the impression they
are creating on others and believe that others will have
negative impressions about them. As they see themselves
socially incompetent, they believe that they will attract
attention in social environments, everybody will look at
and criticize them [35]. Individuals experiencing social
anxiety due to their conviction that other people will judge
them negatively in social environments may also be of the
opinion that they are bad at social skills. Due to this
conviction, they can demonstrate apprehensive and
avoidance behaviors in social environments. They can
think that their behaviors in social environments will be
improper and may be negatively judged by others [36].

Researchers have concluded that the happiness level of
the individuals with higher social anxiety is greater than
that of the individuals with lower social anxiety; thus, the
individuals with higher social anxiety can be relatively
unhappier. People with social anxiety disorder can face one
or more psychological disorders during their lifetime [34].
There are various studies reporting a negative correlation
between social anxiety and psychological well-being
[37,38]. Demir and Kutlu [39]; in their study conducted on
university students, found that social interaction anxiety
negatively predicts happiness. They reported that with
increasing social interaction anxiety, happiness decreases.

Social anxiety seems to be related to the need for social
approval. The need for social approval, a concept related
other’s admiration [40] and to the concern of “What others
say” [2], is believed to be associated with social anxiety. In
case of social anxiety disorder, individuals are afraid of
exhibiting bad performance in social environments. These
people are hypersensitive to rejection and focus on others'
opinions. They are very afraid of being negatively judged
by others in social settings [41]. In socially anxious
individuals, the desire to be approved by others and attract
their attention can be seen intensely. People with social
anxiety can avoid situations where they think they will not
be socially approved because of their fear of humiliation
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and embarrassment [42]. Another argument about the need
for social approval and social anxiety is that individuals
feeling the need for social approval tend to experience
social anxiety as they take great motivate to lea ve a
positive impression [43]. Leary and Kowalski [44] also
pointed out that individuals with high level of need for
social approval experience more social anxiety when
compared to individuals with low level of need for social
approval.

As known, another variable related to the need for social
approval is happiness. Karasar [45] stresses that very high
or low levels of need for social approval might lead to
various problems in the social and emotional worlds of
people. Baumeister and Leary [46] noted that unmet needs
might cause medical, psychological, or behavioral
pathology. Looking at the literature, there seems to be
limited research on the need for social approval and
happiness. In a study conducted by Karasar and Ogiilmiis
[2] happiness was found to be negatively predicted by the
need for social approval.

Given the delineations above, it is clear that one of the
important sources of happiness is social relationships. The
happiness of individuals who have difficulty in
establishing social relations though they wish to do so or
who take extra care and consideration of other people's
opinions in social contexts may be affected from these.
Therefore, it is thought to be important to understand the
relation of those characteristics that undermine the social
relations providing satisfaction for people with happiness.
In this connection, the purpose of the current study is to
determine the mediation role of social anxiety. Research
conducted in Turkey on university students has revealed
that frequency of experiencing social phobia and social
anxiety is high among this population. Izgic et al. [47]
found that the age group in which social phobia is
experienced most widely is 21-24. Tekin [48] carried out a
study on university students and found that 48.8% of the
students exhibit the syndromes of social anxiety disorder.
In a study done by Giiltekin and Dereboy [49] on university
students, it was found that the annual prevalence of social
phobia is 20.9% and the life-long prevalence of it is 21.7%.
These research findings show that social anxiety among
university students is an important problem. Yet, when the
literature was reviewed, no study was found exploring the
mediation role of social anxiety in the relationship between
the need for social approval and happiness. As social
anxiety is closely associated with both the need for social
approval and happiness, it can be anticipated to have a
mediation role between these variables. Seen from this
perspective, high level of need for social approval can be
related to increasing number of social anxiety symptoms
and decreasing happiness. The purpose of the current study
is to test the mediation role of social anxiety in the
relationship between the need for social approval and
happiness. In line with this purpose, the following
hypotheses have been developed.
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® Hypothesis 1. There is a direct negative correlation
between the need for social approval and
happiness.

®  Hypothesis 2. There is a direct positive correlation
between the need for social approval and social
avoidance.

® Hypothesis 3. There is a positive correlation
between the need for social approval and the fear of
being criticized.

®  Hypothesis 4. There is a direct positive correlation
between the need for social approval and sense of
worthlessness.

® Hypothesis 5. There is a direct negative correlation
between social anxiety and happiness.

® Hypothesis 6. By increasing social anxiety, social
approval negatively and indirectly correlates with
happiness.

2. Method

2.1. Research Model

The current study employed the correlational research
design. The correlational research aims to investigate the
relationship between two or more variables without any
intervention directed to influencing the relationship
between these variables [50]. The causal relationships
between the variables of the current study; the need for
social approval (predictor variable), social anxiety
(mediating variable) and happiness (criterion variable),
were tested by using mediation analyses.

2.2. Study Group

The universe of the study is comprised of all the students
attending a university in the Central Black Sea Region in
Turkey. The sampling of the study; on the other hand,
consists of the students of the education faculty in this
university. A total of 285 students of whom 212 (74.4%)
are females and 73 (25.6%) are males participated in the
study. The mean age of the participants is 20.49, Ss= 2.09.
In the selection of the sampling, the convenient sampling
method was used.

2.3. Data Collection Tools

Personal Information Form: It was developed by the
research to collect information about the gender, age and
grade level of the participants.

The Need for Social Approval Scale: The scale
developed by Karasar and Ogiilmiis [2] to measure the
need for approval is a five-point Likert scale consisted of
three sub-dimensions of the need for social approval
(sensitivity to others’ judgments, leaving positive
impression and social withdrawal). The scale is comprised
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of 25 items and high scores from the scale coincide with
high needs for social approval. The scale items are scored
between “Strongly Agree” and “Strongly Disagree”. The
internal consistency coefficient calculated for the whole
scale was found to be .90. The internal consistency
coefficients calculated for the sub-dimensions of the Need
for Social Approval Scale were found to be ranging
between .80 and .83. The convergent and discriminant
validity was also tested. For this purpose “The Fear of
Being Judged Negatively Scale Short Form” was used. The
correlation between these two scales was found to be .79.
Pretest-posttest reliability of the scale was found to be .90.
The internal consistency coefficients of the three
sub-dimensions of the scale are as follows: sensitivity to
others’ judgments .83, social withdrawal .80, leaving
positive impressions .80 and for the whole scale it was
found to be .90. The construct validity of the scale was
tested with CFA. As a result of CFA performed on the two
groups, the fit indices were found to be at good levels.
While the fit indices for the first group are; x*/sd= 2.11,
RMSEA= .06, NNFI= .94, CFI= .95, RMR= .06, NFI= .90,
IFI= .95, they are as follows for the second group; x*/sd=
2.23, RMSEA= .06, NNFI= .95, CFI= .96, RMR= .06,
NFI= .92, IF1=.96.

The Social Anxiety Scale: “The Social Anxiety scale
developed by Ozbay and Palanci [1] was developed to
determine university students’ social anxiety-related
problems. The scale developed in such a way as to measure
university students’ skills and anxiety related to their social
situations is a Likert type scale comprised of 30 items. The
response options for the scale items are scored between 0
and 4. The scale has three sub-dimensions that are social
avoidance, fear of being criticized and personal
worthlessness. High scores taken from the scale indicate an
increasing social anxiety.

The total variance explained by the sub-dimensions of
the scale (social avoidance, fear of being criticized and
personal worthlessness) was found to be 32.9%. In order to
test the criterion validity of the scale, its correlation with
the social introversion sub-dimension of MMPI was
calculated and it was found to be .43. The results of the
criterion validity analysis conducted with the interpersonal
sensitivity, anxiety, phobic anxiety and depression
sub-dimensions of the SCL-90 scale revealed that its
correlation with interpersonal sensitivity is .51, with
anxiety .25, with phobic anxiety .36 and with
depression .40. The Cronbach Alpha value of the Social
Anxiety Scale is .89.

The Oxford Happiness Scale: “The Oxford Happiness
Scale” developed by Hills and Argyle [51] was adapted to
Turkish by Dogan and Sapmaz [3]. The scale consists of 28
items. The scale is a unidimensional and 6-point Likert
scale. The response options of the scale items range
between “Strongly Disagree” to “Strongly Agree”. The
total explained variance of the scale is 29.84%. The factor
loadings of the scale items are between .32 and .77. Due to
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its low factor loading, one item in the 29-item original scale
was excluded from the analyses. The results of the
exploratory factor analysis showed that this scale is a
construct made up of a single dimension. The results of the
confirmatory factor analysis applied to the scale also
confirmed the unidimensional structure of the scale.

Cronbach Alpha coefficient calculated for the reliability
of the scale was found to be .91. As aresult of the split-half
analysis, the reliability coefficient of the scale was found to
be .86. In addition to this, the composite reliability of the
scale was also tested and it was found to be .91.

In order to test the criterion validity of the scale, the Life
Satisfaction Scale, the Scale of Positive Feelings, the Scale
of Negative Feelings, the Life Disposition Test and the
Subjective Happiness Scale were used. The correlation of
the Oxford Happiness Scale with the Scale of Life
Satisfaction was found to be .69, with the Subjective
Happiness Scale .72, with the Scale of Positive Feelings .64,
with the Scale of Negative Feelings -.60 and with the Life
Disposition Test (optimism) .72. As a result of the
confirmatory factor analysis of the scale, the
goodness-of-fit indices were found to be as follows: x?/sd=
4.2, RMSEA= .08, NNFI= .98, CFI= .94, RMR= .06,
NFI= .92, IFI= .94. Thus, it was concluded that the scale is
a valid and reliable scale to measure university students’
happiness.

2.4. Procedure

In the current study, the Personal Information Form, The
Need for Social Approval Scale, The Social Anxiety Scale
and The Oxford Happiness Scale were administered to the
pre-service teachers voluntarily participating in the study.
It took nearly 10-15 minutes for the pre-service teachers to
complete the scales. In the analysis of the collected data,
descriptive statistics and Pearson correlation coefficient
were used. Whether the mediation effects of the model
tested are statistically significant was tested through the
software program developed by Hayes [4,5], the approach
based on the ordinary least squares method and the
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bootstrap method. Bootstrap analyses were performed by
using “Multiple Mediation Model 4” in PROCESS Macro.
Whether the mediation role of the mediator variable is
statistically significant was examined on 5000 bootstrap
samples. The independent variable of the study is the need
for social approval, the mediator variable is social anxiety
and the criterion variable is happiness. The significance
level was set to be .01. In the analysis of the data, IBM
SPSS 22.0 program package was used.

3. Findings

In the current study, Pearson correlation analysis was
used to determine the correlations between the variables.
The descriptive statistics and correlation results related to
the variables of the need for social approval, social
avoidance, fear of being criticized, sense of worthlessness
and happiness are given in Table 1.

As can be seen from the correlation values given in
Table 1, the need of social approval is significantly and
positively correlated with the social avoidance (.57 p<.01),
the fear of being criticized (.67 p<.01) and the sense of
worthlessness (.55 p<.01) sub-dimensions of social anxiety,
yet, significantly and negatively correlated with happiness
-.14 (p<.05). Happiness was found to be significantly and
negatively correlated with the social avoidance (-.41
p<.01), the fear of being criticized (-.29 p<.01) and the
sense of worthlessness (-.46 p<.01) sub-dimensions of
social anxiety. As theoretically anticipated, the need for
social approval was found to be positively and significantly
correlated with social anxiety and negatively and
significantly =~ correlated ~ with ~ happiness.  The
sub-dimensions of social anxiety were also found to be
negatively and significantly correlated with happiness.

The findings obtained from the multiple mediation
analysis conducted in the current study aiming to
investigate the mediation role of social anxiety in the
relationship between the need for social approval and
happiness are presented in Figure 1.

Table 1. Descriptive Statistics and Pearson Correlation Coefficient Values related to the Variables of the Study
Variables X Ss 1 2 3 4 5
1.The need for social approval 69.57 14.81 -
2.Social avoidance 15.97 8.94 ST -
3.Fear of being criticized 14.73 7.16 O7** 78%* ---
4.Sense of worthlessness 8.74 5.32 S55%* 14 19** ---
5. Happiness 116.98 21.15 -.14% - 41¥* -20%* - 46%*

N=285, **p<.01, **p<.05
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As can be seen in Figure 1, the total effect of the need for
social approval on happiness is significant (c= .23.44,
SH= .09, t= 2.38, p<.05) (Step 1). Moreover, the direct
effect of the need for social approval on the social
avoidance sub-dimension (B= .34, SH= .03, t=11.53,
p<.01), the fear of being criticized sub-dimension (B= .32,
SH= .02, t=15.07, p<.01) and the sense of worthlessness
sub-dimension (B= .20, SH= .02, t=11.19, p<.01) of social
anxiety, which is the mediator variable, is significant (Step
2). The direct effect of the social avoidance sub-dimension
(B= -.76, SH= .20, t= -3.73, p<.01), the fear of being
criticized sub-dimension (B= .69, SH= .30, t=2.32, p<.05),
the sense of worthlessness sub-dimension (B= -1.97,
SH= .35, t=-5.61, p<.01) of social anxiety on happiness is
significant (Step 3). When the need of social approval and
the sub-dimensions (social avoidance, fear of being
criticized and sense of worthlessness) of social anxiety
were simultaneously included in the equation (Step 4), the
correlation between the need for social approval and
happiness decreased in terms of direct effect; yet, the
significance level managed to remain at the same level (c¢'=
-.19, SH= .08, t=2.29, p<.05). Thus, it can be maintained
that social anxiety plays a mediation role between the need
for social approval and happiness. Moreover, it is seen that
the whole model is at a significant level (F.230= 25.58,
p<.01) and happiness explains 27% of the total variance.

Values related to effects between the variables of the
model tested in the current study are given in Table 2.

Whether the indirect effects in the model tested in the
current study are statistically significant was tested on 5000
bootstrap sample. The estimates were evaluated in the 95%
confidence interval and the bias corrected and accelerated
results are seen in Table 2. As can be seen in Table 2, the
indirect effect of the need for social approval through
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social anxiety on happiness (i.e. the difference between the
total and direct effect /c-c) is statistically significant (point
estimate = -.4273 and 95% BCa GA [-.5923, -.2766]). The
indirect effect of the social avoidance sub-dimension (point
estimate= -.2597 and 95% BCa GA [-.4133, -.1189]), the
fear of being criticized sub-dimension (point
estimate= .2239 and 95% BCa GA [.0083, .4342], the
sense of worthlessness sub-dimension (point estimate=
-.3914 and 95% BCa GA [-.5693, -.2421]) of social anxiety
mediating between the need for social approval and
happiness is significant. The mediation role of the
sub-dimension of being criticized is significant, yet
contrary to the others, in the opposite direction (negative).
As can be seen in Table 1, like the other sub-dimensions of
social anxiety, the sub-dimension of being criticized is in a
negative correlation with happiness. However, it has a
positive view in the mediation model. This can be
explained by the existence of suppressor variable or
variables [52, 53]. As the other variables in the model are
stronger, the effect of the sub-dimension of being criticized
on the total effect is relatively smaller. That is, its effect on
the total effect in the model is smaller than it would be due
to the other two variables. Suppression occurs when the
indirect effect has a sign opposite to that of the total effect.
This seems to have happened in the model in the current
study. Thus, when the suppressor variable is excluded from
the study, its effect on the total effect will be very small or
insignificant. In this analysis, when the point estimate of
the indirect effect is examined, it is seen that the total
indirect effect is -.4273. As the direction of the
sub-dimension of being criticized is opposite, when the
indirect effects of the sub-dimensions are summed, it is
seen that almost the same indirect effect occurs ([-.2597] +
[.2239] + [-.3914] = -4272).
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Table 2. Comparison of the indirect and specific indirect effects of the need for social approval through social anxiety on happiness

.. Bootstrappin
Product of coefficients 95% BCa Conﬁé)epnceg Interval
Effects E;?I;Izte SH z p Low High
Total Indirect Effect -4273 .0815 -.5923 -.2766
Social Avoidance -.2597 .0735 -3.5327 .0004 -4133 -.1189
Fear of Being Criticized 2239 .0997 2.2911 .0220 .0083 4342
Sense of Worthlessness -.3914 .0780 -5.0158 .0000 -.5693 -.2421
Comparisons
C1-Social avoidance-Being criticized -.4836 1488 -3.5337 -.7811 -.1937
C2-Social avoidance-Worthlessness 1317 1246 2.2911 -.1087 .3830
C3-Being criticized-Worthlessness .6152 .1688 -5.0158 .2906 9543

N= 285, k= 5000, *p<.05, **p<.01, BCa: Bias corrected and accelerated 5000 bootstrap sample

In addition to these, when the paired comparisons
related to the effect of the mediator variables are examined,
it is seen that while the sub-dimensions of social avoidance
(Cl; 95% BCa GA [-.7811, -.1937]) and sense of
worthlessness (C3; 95% BCa GA [.2906, .9543]) are
stronger mediators than the sub-dimension of being
criticized, the sub-dimensions of social avoidance and
sense of worthlessness are not different from each other in
terms of their mediation effect on the basis of their point
estimate zero interval content according to 95% BCa
confidence intervals (C2; 95% BCa GA [-.1087, .3830]).

4. Discussion, Results and Suggestions

In the current study, it was found that the total effect of
the need for social approval is significant. Moreover, the
direct effect of the need for social approval on the social
avoidance, the fear of being criticized and the sense of
worthlessness sub-dimensions of social anxiety being the
mediator variable was found to be significant. The effect of
the social avoidance, the fear of being criticized and the
sense of worthlessness sub-dimension of the mediator
variable of social anxiety on happiness is significant. When
the need for social approval and the sub-dimensions of the
mediator variable of social anxiety (social avoidance, fear
of being criticized and sense of worthlessness) were
simultaneously included in the equation, the relationship
between the need for social approval and happiness
decreased in terms of direct effect; yet, the significance
level remained the same. Thus, it can be argued that social
anxiety plays a mediation role between the need for social
approval and happiness. When the paired comparisons
regarding the strength of mediator variables were
examined, it was found that the sub-dimensions of social
avoidance and sense of worthlessness are stronger
mediators than the sub-dimension of being criticized.
Moreover, it is seen that the whole model is significant and
explains 27% of the total variance of happiness.

These findings show that with increasing need of social
approval, social anxiety also increases but happiness

decreases. It is seen that research focusing on the
relationship between the need for social approval and
happiness is limited. In a correlational study by Karasar
and Ogiilmiis [2], it was found that the need for social
approval and happiness are significantly and negatively
correlated.

When the need for social approval increases, individuals
fear of being judged negatively also increases and they
prefer to withdraw themselves from social environments.
These people are hypersensitive to rejection and focus on
others' opinions. They are very afraid of being negatively
judged by others in social settings [41]. Such people are
always deep in such thoughts as "What are other people
thinking; what should I tell or do to be approved by
others?" in their social interactions and they can get
engaged in negative feelings when they are not approved.
At the same time, when people get more focused on what
others are thinking, their level of anxiety may increase in
social environments. The increasing social anxiety can
make the person feel bad. Anxiety experienced in social
environments makes social interactions more difficult,
decreasing the individual’s self-esteem, making himvher
lonely and increasing negative feelings.

Chiba, Iketani, Han and Ono [43] noted that the
individuals with high need for social approval take great
care to leave positive impressions; thus, they are more
prone to experiencing social anxiety. Leary and Kowalski
[44] pointed out that the individuals with high need for
social approval experience more social anxiety than the
individuals with low need for social approval. People
having social anxiety disorder can be confronted with one
or more psychological disorders in their lives [34]. In
literature there are some studies supporting the findings of
the current study. There are various studies reporting a
negative correlation between social anxiety and
psychological well-being [37,38]. In a study conducted by
Demir and Kutlu [39] on university students, it was found
that social interaction anxiety negatively predicts
happiness. They found that with increasing level of social
interaction anxiety, happiness decreases. The reflection of
the presence or absence of social relationships as a basic

bl
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human need on the individual has been investigated in
different ways. Being successful in social relations; that is,
establishing effective and appropriate social relations, is
also seen as an important source of happiness. Diener and
Seligman [29] emphasized the importance of social bonds
for happiness. Therefore, individuals who are experiencing
social anxiety are unhappy because they can't meet their
social needs and perhaps they experience negative feelings
of anxiety.

In the literature, there is no study exploring the
mediation role of social anxiety in the relationship between
the need for social approval and happiness. Furthermore,
the research focusing on the relationships between the need
for social approval, social anxiety and happiness is quite
limited. Therefore, discussion of the research findings in
relation to the literature remains restricted, which can be a
limitation of the current study. Further research may focus
on different study groups. In the current study, the
mediation role of social anxiety in the relationship between
the need for social approval and happiness was
investigated; further research can look at the mediation role
of different variables. Particularly in cases where the need
for social approval or social anxiety is intense, individuals
can get lonely or their happiness may lower as their
self-esteem drops. Therefore, a mediation model including
loneliness and self-esteem as well can be tested. The
individuals with high need for social approval my say what
others want to hear rather than what they really think so as
to be approved and accepted by others. That is, the
individuals with high need for social approval may not be
themselves. And since they cannot express their thoughts
and emotions as they are, they suppress them, which can
make them unhappy. Thus, the mediation role of being
oneself in the relationship between the need for social
approval and happiness can be explored. More specifically,
the mediation role of being oneself in the relationship
between the need for social approval and negative feelings
can be investigated.

Given the study group of the current research is
comprised of university students and that they are in their
adolescence period, social relationships become more
important. As the natural requirements of this period, they
strive to be academically successful, they engage in job
interviews and they can make efforts to find their partners.
As indicated by the findings of the current research, social
anxiety and need for social approval stand as obstacles to
happiness. Thus, offering different opportunities for
students to be involved in different extracurricular
activities and creating environments for them to engage in
social interactions seem to be important. It can also be
suggested that group psychological counseling,
psycho-educational activities and group activities should
be conducted with students. Moreover, as a source of
negative feelings and low satisfaction in life, the need for
social approval can be addressed through individual
psychological counseling activities.
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