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Foreword

AGROWING AWARENESS of the potential impor-
tance to education of media such as radio, television,

and motion pictures, is reflected in the notable increase in
published literature on the subject.. This first revision in 4
years of the Office of Education's Radio and Teleriiition Bib-
liography contains significant additions in virtually every
aspect of communications. Included are volumes reporting
findings on research and experimentation, significant contri-
butions to the educational applications of media materials,
and techniques of utilization, new developments in profes-
sional skills of broadcasting, and a limited selection of tech-
nical books. Missing are many excellent books of general
character because they did not seem to be related to the
major purpose of this listing. Missing also are most pre-
1950 listings in order to provide space fer representative new
selections. Under Sources of General Information will be
found the names of organizations and groups where helpful
pamphlets and booklets are available.

This selective and annotated bibliography was prepared
pursuant to a contract with the United States Office of Edu-
cation and American University, Washington, D.C., and is.1
designed to be of service not only to teachers, school.and
lege administrators, and students of professional broadcast-
ing, but to representatives of industry as well. It is hoped
that this resent effort will serve that purpose.

ROY M. HALL, Assistant Commis)tioner,
Divisiort of Research and Statistics.

C. WALTER STONE, Director,
Educational Media Braneh.
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A Selected Bibliography

Gnaul
ARROT, WALIV, Mid RIDER, RICHARD.

Handbook of Broadcasting. New York,
McGraw-13W Book Co., 1957, 4th ed.
Thoroughly revised. Retains material help-ful to the student of radio and of TV. TV

sections have been eipanded to MI nearlyhalf this edition. Class project*. Bibliogra-
phy.

atom, WARREN h. See EllERTIntroduo-
lion to Mats Communications.

ALLPOgT, G. W., and CAN TRIL, HADLEY,
The Psychology of Radio_ New York,
Harper & Bros., 1935.
An analysis by leading psychologists of the

general psychological and cultural factorsthat shape radio programs and determine the
responses of listeners. Contains the results
cK eiperitnents conducted on role's, speakervs loudspeaker, listening vs readthg, and ef-
fective eonditions for broadcasting.
AITLT, PHILLiP H. See EMERY./ntrodsso

lion to Mass Cottimunicalions.
BARNOUW, ERIK. MassiConttnunicalion.

New York, Rinehart & Co., 1950, col-
lege ed.
An authoritative test on television, radiosfilm. and the press. Discusses the media andvarious aspects of their practice in the UnitedStates today. Bibliography.

BARROW, LIONEL 0., Jr., and Wir.sTurT,
BRUCE H. Television Effects, Madison,

1058 Res. Bul. No. 9.
A summary of the literature and proposedgeneral theory of the subject.

BARRY, Devra W. See PARKri;The
Television-Radio Audience and Reli-
gion.

13Arrxrt, BirroN, Duarrirm, and OSBORN,
sane. A Discussion of Radio. New

York, Batten, Barton., Dtuatine,
Osborn, Inc., 1956.

k

Contains a brief summary of radio's ac-
complishments up to 1948, a' review of tele-vision's effects on radio after 1148, and apresentation on the values of radio and bowto utilize them fully.

BEGLEY, MARTIN, and MACCRAE, DOUGLAS.
Auditioning for TV. New Yurk, Has
tings House, 1955.
A guide for the aspiring television actor.Includes two short scripts for study, as wellas a glossary of television terms.

BErtnicx, JEAN NE and BEN DICK, Rour_sor.
Television Works Like This. New
York, McGraw-Hill Book to., 1949.
A nontechnical book about television byauthors of long years of experience in the

medium who have the ability ,to illustratefactual material &imply.

Television Works Like
This. 2d ed., 1954.

BIDLACK, CECIL S. See NAEI3 publica-
tions.

BLUM, DANIEL C4 Pictorial History of
TV. Philadelphia, Pa., Chilton Co.,
1958.

Primarily illustrations. Brief text incor-
porated in picture captions. Many of the big
moments in TV are shown.

BooArr, Leo. The Age of Television.
New York, Frederick Ungar PuL , 1958,
2d ed.

A study of viewing habits and the impact-of TV on American life.

BRENNAN, ED. Advertising Media. New
York, McGraw-Hill Book Co., 1951.

9

A comprehentive text designed to give the
student an understanding of the functioningof major forms ohadvertising media, 'as well
as effective metholls and means of buying, and
selling space and time.

1



2 RADIO AND

BRIDGE, HARRY P. Practical Advertising.
New York, Rinehart & Co., Inc., 1949.

A text designed to acquaint the student
with an actual working knowledge of the
various phases of the advertising business.

Practical Adverti8ingTel4ision
Supplement and Workbook, New York,
Rinehart & Co., Inc., 1951.

A supplement to the textbook Practical Ad-
vertising, designed to acquaint teachers and
students with some of the problems and tech-
niques of advertising by television.

BRITISIC BROADCASTING CORPORATION.

BBC Yearbooks, 1928 to Date. London,
The British Broadcasting Corporation,
Broadcasting House. (Also available
from the British Library, New York 20,
N.Y.)

Annual reports of the program, technical,
and other activities of the British Broadcast-
ing Corporation.

Broadcasting Yearbook. Washington,
D.C., Broadcasting Publications, Inc.
(Issued every year beginning 1945.)

Comprehensive reference martetbook. In-
cludes information relating to various phases
of television as well as of radio.

BROADCAST MUSIC, INC. 22 Television
Talks. New York, Broadcast Music,
Inc., 1953.

A collection of pertinent papers delivered
at the 1953 BMI Television Program Clinics
dealing with broad cross section of problems
in operating and programing a television
station. it

BtODERICK, Rep. EDWIN B. Your Place
in TV. New York, David McKay Co.,
Inc. 1954.
Vocational guidance for high school and

college students contemplating careers in the
broadcasting industry. Appendix includes
list of positions and qualifications.

BROWN, LYNDON 0. ; LESSLER, RICHARD

S. ; and WEILBACnER, WILLIAM M.
Advertising Media. New York, Ron-
ald Press Co., 1957.
A general text for the professional or the

advanced student of advertising media. Part
I treats the relation of advertising media to
the marketing process ; Part IIAudiehcs
research : measurement, analysis, and cost con-
cepts ; Part IIIThe media decision-making
factors : budget, marketing conditions, conti-
nuity, coverage, and frequency considerations.

TELEVISION

.-1
BRYSON, LYMAN, Ed. The Communica-

tion of Ideas. New York, Harper &
Bros., W48.
A volume of lectures emphasising the philo-

sophical orientation of mass communication
by pioneering experts, as presented before the
Institute for Religious and Social Studies of
the Jewish Theological Seminary of America,
and moderated by the editor.

Time for Reason. New York,
George W. Stewart Publishers, Inc.,
1948.

A discussion of the general organisation
and philosophy of American radio, based on
a series of CBS broadcasts dealing with the
problems and potentialities of 'radio broad-
casters and with criticisms and opinions of
listeners.

CAMPBELL, ANats. See NAEB Moni-
toring Studies;

CANAL, HADLEY. See AtiPowrThe
Psychology of Radio.

CHAPPELL, MATHEW N., and HOOPER,
C. E. Radio Audience Measurement.
New York, Stephen Daye, Publishers,
1944.

Principles of measurement by which lis-
tener reaction can be gauged. Combines ob-
servations in the technical, professional, and
commercial fields.

CLAUSSE, ROGER. Education by Radio
School Broadcasting. Paris, UNESCO,
1949.

One of a series of UNESCO studies on spe-
cific problems of mass communication. Tbi!)
booklet examines radio as an instrument and
points up its merits and its limitations as a
means of expression and education.

COOLEY, HAZEL. Vision in Televiiioit.
New York, Channel Press, 1952.
A review of the background of broadcasting,

stressing the need for a supplementary educa-
tional system in the United States.

CROSBY, JOHN. Out of the Blue. New
York, Simon & Schuster, Inc., 1952.
A selection of what is considered to be

among the best of the author's racho and TV
critiques, beginning with August 14 1946.

DisMAN, FIANK. Television, the Magic
Window New York, The Macmillan
Co., 1962.

An Illustrated nontechnical study of Ws-
vision.
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Dtaaze, I. W. The Modern Law of Ad-
vertising and Marketing. New York,
Funk 8c4Wagnalls, 1948.
A concise, comprehensive, and authoritative

handbook of the legal aspects of advertising.
Includes le pages ou radio broadcasting and
TV.

DORF, RICHARD H. See KAMEN TV and
Electronics as a Career.

DvmAnDlita, JOFFRE. Television and
kural Adult Education. Paris,
UNESCO, 1958.

Jo An account of the progress and conclusions
of an experiment in televised rural adult edu-
cation conducted by UNESCO in France.

The Kinescope and Adult Educa-
tion. Paris, UNESCO, 1958.

DUNLAP, OWN B., Jr. The Future of
Television. Rev. ed. New York, Har-
per & Bros., 1947.
Important television programs and prac-

tices from 1989 to publication date.

Understanding Television. New
York, Greenberg Publishers, Inc., 1948.
A book for the layman. Designed to et-

plain something of the magic of bringing tele-
vision into the American home.

Dunlap's Radio and Television
Almanac. New York, Harper & Bros,
1951.
A reference book on men, events, inven-tions, and dates that made history in elec

tronics from the discovery of electricity toradar and television.

Radar. New York, Harper &
Bros., 194e.
A story of a miracle in radio, written for

the layman.

Radar. New York, Harper &
Bros., 1948.
A dramatic presentation of what radar is

and bow it works in war and peace.
DUNN, SAMIJEL WATSON. Advertising

Copy and Communication. New York,
McGraw-Hill Book Co., 1966.
Gives general background necessary for ere-ative advertising ; analyses aspects of an ad

such as layout, language, and color use ; dis-
cusses special problems of retailing, direct
mall, and radio-TV copy preparation.
Kummer, WILLIAM Y., ed. relevielon's

Impact IN America* Culture. Malt
Lansing, )(Mid, 1956.

15101111--410--4

3
Shows how television fits into our cultureand explores the possibilities of the mediumin that setting. Presents an educational and

cultural philosophy of television within thelimits of the knowledgeable uses and limita-
tions of the medium.

EMERY, EDWIN ; AULT, PHILLIP H. ; and
Am; WARREN K. Introduction to
Mass Comsnunications. New York,
Dodd, Mead & Co., 1960.
Su?veys the field and looks at it from itshistorical and social perspectives. Bibliogra-

phy.

ERNST, Mows L. The First Freedom.
New York, Mecilillan Co., 1946.
A discussion of monopoly, big business, and

freedom of the press, radio: and the movies.
EvAtris, JACOB A. Selling and Promoting

Radio and Television. New York,
Printers' Ink Books, 195t
A comprehensive guidebook providing prac-tical information on many facets of sellingand promotion.

BWRAN/C, HENRY L. and LAWTON, SHER-
MAN P. Broadcasting : Radio and
Television. New York, Harper & Bros.,
1952.
A basic text adapted for teaching aboutradio and television, from background andhistory through specifics for preparing andproducing programs.

Broadcasting : Radio gad
Television. A Manual for the Student.
New York, Harper & Bros., 1958.
Contains a series of production projects

giving step-by-step procedures for planning
various types of student broadcasts.

FEDERAL 0011111111IaderIONS COMMISSION.
Lists of obtainable publications. Washing-

totf. U.S. Government Printing Office, Wash-
ington 25, D.C.

FIELD, HARRY. See Ithe
People Look at Radio.

Flom% HENRY G. Radio iteptskstiots.
Washington, D.C., Pike & Fischer, 1948.
Author is executive editor of three volumes.Vol. I: Relevant statutes, congressional edln-mittee reports and court rules ; treaties, rules,

and regulations of the FCC. Vol. II: Digestof all FCC decisions. Vol. IlI : FCC decisions
sines July 1, 1948, and of the courts since
January 1948.

norm, RICHARD. Bee Mgyz.--Picture
Book of Radio and Television and flow
They Work.
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FLORY, L. E. See ZwownaN--1-Television

in Science and industry.

FOREMAN, BOB. An Ad Man Ad-Libs on

TV. New York, Hastings House Pub-

lishers, Inc., 1957.

Au agency executive speaks frankly on
career opportunities In this field, and gives

the inside story of agency-sponsor relation-

ships, media research, sales appeal of TV, and

application of color to the TV ad.

FOUNDATION FOR CHARACTER EDUCATION.

Television for Children. Boston, Mass.,

Foundation for Character Education.

A discussion by leaders in the field. Covers

characteristics of programs, parental concerns.

broadcasters' problems, the child's reactions,

and showmanship in children's programs.

FRIEDRICH, CARL J., and SAYRE, JEANrrIrr.

The Development of the Control of Ad-

vertising on the Air. Littauer Center,

Harvard University, 1940.

The first in a series of six studies on the

control of radio. From the viewpoint of the
student of government and politics, the study

deals with who has the power to determine

what shall be advertised on the air and how.

Controlling Broadcasting
in Wartime. Littauer Center, Harvard
University, 1940.

The second in a series of six studies on the

control of radio. Since there was no prece-

dent for the control of radio, and radio broad-

casting presents technical complications not

present In the case of the press, this study
deals with four basic tasks to be considered

in determining how radio should be operated

and controlled during wartime.

An Analysis of the Radio

Broadcasting Activities of the Federal
Agencies. Littauer Center, Harvard

University, 1941.

The third in a series of six studies on the

control of radio. A selection of verbatim
quotes from testimony, private conversations,
and trade comment, with footnotes showing

something of the contending forces on a new
social frontier.

and SMITH, JEANETTE SAYRE.

Radio Broadcasting and Higher hdu-

cation. Littauer Center, Harvard Uni-

versity, 1942. Bee also SAYRE, SMITH.

GARRISON, LL6YD A. See JOHNSON

Communication.

GLENN, NORMAN. See Eirrraz---Television

Advertising and Production Handbook.

GORDON, DOROTHY. All Children Listen.

New York, George W. Stewart, 1942.

Stresses the need to draw children's atten-

tion to the ideals of our democratic culture

through the use of radio.

GOULD, JACK. All About Radio and Tele-

vision. New York, Random House,

1953.
A book for the 9- to 12-year-old explains in

simple language the nature of television and

radio waves and how to transmit and receive

them. Illustrated.

GRAHAM, IRVING. Advertising Agency

Practice. New York, Harper & Bros.,

1952.
A guide for the professional as well as the

student. Material based on personal inter-

views with specialists in the various phases

of advertising agency practice.

GRISWOLD, GLENN and GRISWOLD, DENNY.

eds. Your Public Relations. New

York, Funk & Wagnall8 Co., 194&

A practical working handbook covering the
history, principles, and techniques of public
relations as written by experts from 32 fields.

G ROGA Nt JOHN M. Bee P rLuPs--/ntro-
duction to Radio and Television.

GROSS, BEN. I Looked and I Listened.

New York, Random House, Inc., 1954.

An anecdotal recount of the author's own
remembrance of the events and personalities

of the air-waves, past and present.

HALL, ROGER S. Taking Hold of Tele-

vision. New York, National Publicity

Council, 1954.

A guide for the small agency or organisa-

tion called upon to plan campaigns for civic,

health, or welfare groups.

HARRIS, JACK. Bee KAY.---Star Span-

gled Radio.

HEAD, SYDNEY W. Broadcasting in Amer-

ica. Boston, Mass., Houghton Mifflin

Co., 1956.

An inclusive survey of the many phases of

the radio and TV industry today. Explains

operation, policies, and programing.

HENRY, HARRY. Motivation Research.

New York, Frederick Ungar Publishers

Co., 1958.

Research practices and uses for advertis-

ing, marketing, and other business purposes:

What it is, why we use it, bask technkues of

4
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research, analyzing the problem, and appli-cation of the research findings are covered.Bibliography.

HEPNOL, HARRY WALKER. Effective Ad-
vertising. Syracuse, N.Y., Syracuse
University, 2d ed., 1951.
A standard basic text for first-year coursein advertising, covering many phases of thesubject, including mass media.

FinnErr, DON. Mr. Wizard's Science
Secrets. Chicago, Popular Mechanics
Press, 1954.

From experience as a television performer,author describes a variety of scientific experi-ments that can be done at home.

HILL, FRANK ERNEST. The Groups TuneIn. Washington, D.C., Federal Radio
Education Committee, U.S. Office of
Education, 1940.
A study of listening groups. The first partdeals with the relative merit of listening ina group as compared with listening alone;the second is a study of the organisation,motivation, and objectives of listening groupsin the United States and in Europe.

and Wry,Lams, W. E. Radio's
Listening Groups. New York, Colum-bia University Press, 1941.
A pioneering study of listening groups,from several angles. Two parts : Listeninggroups in the United States and listeninggroups in Great Britain.

HOLT, ROBERT. Radio Free Europe. Min-neapolis 14, Minn., University of Min-nesota Press, 1958.
The story of Radio Free Europe, coveringthe formation, organisation, operation, andprograming functions of this unofficial instru-ment of American foreign policy.

HOOPER, C. E. See CHAPrELL--Radio
Audience Measurement.

HORTON, DONALD. See NAEB MonitoringStudies.

HOVLAND, CARL I., LUMSDAINE, ARTHURA., and SHEFFIELD, Fan D. Estperi-menus on Mass Communication.. Prince-ton, N.J., Princeton University Press,1949.

Vol. 3 in a series of studies in social psy-chology in World War II; editorially sponsoredby the Social Science Research Connell.

5
HUTCHISON, THOMAS H. Here Is Tele-visionYour Window to the World.

New York, Hastings House, 1946.
A comprehensive account of television as itexists today, with a forecast of developmentsto be expected. Rev. 1950.

HUTH, ARNO G. Communications and
Economic) Development. New York,
Carnegie Endowment for International
Peace, 1952.
A thought-provoking article in which theauthor raises some of the complex- questionsinvolved in the use of communications as avitalizing and unifying force in moderncivilization.

Radio-Huete Und Morgen.
(RadioToday and Tomorrow.) Zu-rich, Europa Verlag, 1944. (U.S. Dis-

tributor, Friedrich Krause, 4716
Broadway, New York City.)
Examines the national and internationalstatus of broadcasting at the end of WorldWar II, and presents preview of radio de-velopments, including facsimile and television.Contains chapter on clandestine stations.Appendix includes explanation of physicallaws of radio, a list of the most powerfultransmitters, and the principal shortwave sta-tions of the world.

Radio Today. Geneva, Geneva
Research Centre, 1942. ( U.S. Distribu-tor, Columbia University Press, 2960
Broadway, New York City.)
Report on the wartime structure of broad-casting and its status in the different coun-tries at the time when Europe was mainlydominated by Germany and the Par East byJapan.

JOHNSON, ROY IL&N; SCHALEKAMP,
MARIE ; and GARRISON, LLOYD A. Com-
munication. New York, McGraw-Hill
Book Co., 1956.
A working text for college students, to aidtheir communicative skills in such areas as:Language usage, written and verbal ; socialcorrespondence ; effective speech writing anddelivery ; self-training in idea developmentand other areas of general interest.

JONES, CHARLES Rim). Your Career in
Motion Pictures, Television, and Ra-
dio. New York, Sheridan House, 1940.A survey of Job possibilities in the threemedia, with suggestions from top-rankingprofessionals.
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JONES, CHARLES R. Facsimile. New

York, Murray Hill Books, Inc., 1949.

A story of modern developments in fac-

simile and of their usefulness to business,

government, and the public. Also includes

technical fundamental&

" KALTENBORN, HANS VON. It Seems Like

Yesterday. New York, G. P. Putnam's

Sons, 1956.

Kaltenborn's commentaries on events from

William Jennings Bryan's 1898 campaign.

through two World Wars and to the 1954

U.S. Supreme Court Racial Segregation in

Schools Decision.

KAMKN, IRA and DORF, RICHARD H. TV

and Electronics as a Career. New

York, John F. Rider Pub., Inc., 1951.

A vocational guide describing detailed work-

ings of each phase of the industry and the
place of each person in the overall opera-
tion. Also includes an outline of required

training.

KAPLAN, MILTON ALLEN. Radio and

Poetry. New York, Columbia Univer-

sity Press, 1949.

An analysis of the literary and cultural

possibilities of poetry as a vital aural art.

KEMPNER,13TANLEY. Television Encyclo-

pedia. New York, Fairchild Publish-

ing Co., 1948.

Gives key facts about televiiion as written
by scientists, manufacturers, program produc-

ers, and promoters. Also contains a section

devoted to biographical sketches of people

associated with television and a Hat of perti-

nent words and phrases.

KEN DALL, PATRICIA R. See LAZARSITELD----

Radio Listening in America.

KIRBY, EDWARD M., and HARRIS, JACK.

Star-Spangled Radio. New York, Ziff

Davis Publishing Co., 1948.

A panoramic picture of radio's triumphs

and troubles during the war years, with em-
phasis on the need for preparation for future

exigencies.

KLAPPLR, JOSEPH T. The Effects of lifts
Media. New York, Columbia Univer-

sity, 1949.
A report to the Director of the Public

Library Inquiry of the Social Science Re-

search to develop low-priced radio receivers

for economically backward people ; also to
examine from the technical point of view the

questions of collective and individual 'Wen-

t/1St looking to the orientation of popular
radio reception.

TELEVISION

LAEMMAR, J. W. See SERRATES-8U°-

oesaful Radio and Television After
fitinv.

LANG, KURT. See NAEB Monitoring

Studies.

LARRICK, NANCY. See MrionrarPrintp
ing and Promotion Handbook, 1949.

Rev. ed., 1956.

LAvntre, RICHARD A. See Most --Radio

and the Law.

LAWTON, SHERMAN P. See EWRANK

Broadcasting Projects: Radio and

Televi.ion, A Manual for the Student.

See EWRANKBroadca.ting: Ra-

dio and Television.

LAZARSTELD, PAUL F. Communications

Research, 1948-1949. New York, Har

per & Bros., 1949.

A study of the effect and control by a cen-

tralized communications industry on the in-

tellectual and social life of our times.

Radio and the Printed Page.

New York, Duell, Sloan & Pearce, Inc.,

1940.
A survey of the educational aspects of ra-

dio, its effect on reading, and the possibility

of new and better methods of education by

radio.

and FIELD, HARRY. The People

Look at Radio. Chapel Hill, N.C.,

University of North Carolina Press,

1946.
A survey by the National Opinion Center

of the University of Denver, by Columbia

University's Bureau of Applied Social

Research.

and KENDALL, PATRICIA R. Ra-

dio Listening in America. New York,

Prentice-Hall, Inc., 1949.

An analysis of listening habits and of radio

as a medium of mass information and enter-

tainment, based on nationwide surveys by the

National Opinion Research Center at the Uni-

versity of Chicago.

and STANTON, FRAINK. Radio Re-

search, 1941. New York, Duell, Sloan

Os Pearce, Inc., 1941.

The first in a series planned to supplement

Dr. lasarsfeld's study, "Radio and the Printed

Page." Contains three reports on different

types of programs and Wee on listener

reactions.
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LAzAssiram, PAUL . F. Radio Research,
1942-1948. New York, Duell, Sloan &
Pearce, Inc., 1944.
The second of the Radio Research annuals,including analysis of daytime serials, radio inwartime, radio in operation, radio and popularmusic. Concludes with a series of up-to-datetechnical studies and a report on, the use ofradio research techniquee in films and thepopular magazines.

LEROY, MERVYN. It Takes More Than
Talent. New York, Alfred A. Knopf,
1958.
The author describes in detail how a motionpicture is put together from the choice of thestory to the last detail of costuming ; alsosuggests ways of getting a job IR pictures.

LESLY, PHILIP, ed. Public Relations
Handbook. New York, Prenticeaall,
Inc., 1950.
A practical reference on the how, why,what, when, and where of public relations,with contributions from 8$ experts.

LEssua, RICHARD S. See BRow Iv --Ad-
vertising Media.

LEvErfor, WILLIAM B. Steve Sears,
Ace Announcer. Chicago, The King
Co., 1948.
An informative account of radio broadcast-ing told through the experiences of a teenageboy.

LINDSLEY, CHARLES FREDERICX. Radio'
and Television Communication. New
York, McGraw-Hill Book Co., 1952.
A textbook and study manual on the his-torical, I,eial, cultural, business, and techni-cal asIeets of the subject. Extensivelyillustrated.

LOEVINGICA, LEL The Law of Free En-
terprise. New York, Funk & Wagnalls
Co.
A reference for knowing and understandingthe basic rules and principles of the Ameri-can economic system of free enterprise.

LumSDALTITIC, ARTHUR A. See HOVLAND--
Experiment. on Mass Communication.

See Bduoational Uses; Learningfrom PUNK

Lrmon, WitAFEAM F., S.J. The Image In-
dustries. New York, Sheed and Ward
Publishers, 1969.
Moral and religious aspects of motion pic-tures and TV is our society.

7
MACCRAL, DOUGLAS. See BEGIXYAudi

tioning for TV.

MatoLAfrairr, JOSEPHINT., ed. Education
on the Air. Columbus, Ohio, Ohio State
University, 1930 to 1948. (See Oz sorifor subsequent Wanes.)
Yearbook containing proceedings of the In-stitute for Education by Radio. Some of thetopics discussed are : Organisation and admin-istration of education by radio, the radio ineducational institutions, schools of the air,college radio stations and their activities,technical aspects of radio, educational tech-niques in broadcasting, and research in radioeducation.

Manual of Operational Standards. 3d
ed. Radio and Television Service,
Indiana University, Bloomington, Ind.,
1954.
The operation standards adopted by Indi-ana University for their programs.

MARX, HERBERT L., Jr. Television and
Radio in American Life. New York,
The H. W. Wilson Co., 1953.
A compilation of articles dealing with theimpact of the two major means of mass com-munication on our society, and its significance.

Mass Media and Education. 53d Year-
book of the National Society for the
Study of Education, Part II, 1954.
Chicago, University of Chicago Press,
1954.
Prepared with teachers, parents, principals,and superintendents in mind. Concerns it- .s*If with mass media as influences in the out-of-school life of the youth and adult.

MAuxacn, HAAS 0. See NAEB Monitvr-
ing Studies.

May, MARX A. and others. See Educa-
tional Uses---Learning from Pilaw

MI:LOH/12, DANIEL and LARRICK, NANCY.
Printing and Promotion Handbook,
Rev. ed., 1956.

practical guide for those who plan anyaspect of a promotion campaign, includingprinting, advertising, radio, and television.
Mums, CLAUD& Loco -Coil Radio Re-

ception. Paris, UNESCO, 1950.
One In the series of studies dealing withpress, film, and radio in the world today. Thisreport describes the results of an attempt todevelop low-priced radio receivers for eco-nomically backward people and to examinequoit:Ions of collective and Individual Un-teals&
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MEYER, JEROME S., illus. by FLOEIME,
RICHARD. Picture Book of Radio and
Television and How They Work. New
York, Lothrop, Lei & Shepard Co., Inc.,
1951.
An account of the invention of radio and

television, written for children under 14.
Illustrated.

MIDGLEY, N. The Advertising and
Business Side of Radio. New York,
Prentice-Hall, Inc., 194&
A practical textbook, graphically illustratedwith charts and tables. Also contains infor-mation about the commercial, scales of themajor and regional networks and local sta-

tion operation and management.
MOSER, J. G., and LkivINF.., RICHARD A.

Radio and the Law. Los Angeles,
Calif., Parker and Co., 1947.
Examine available decisions in this countryand the British Empire.

MURROW, EDWARD R. SeeThis I Be-
lieve.

NAB Standards of Practice. Washing-
ton, D.C., National Association of
Broadcasters.
Adopted standards of practice for Ameri-can radio broadcasters.

The Television Code. Washing-
ton, D.C. Rev. 1958.
Adopted standards for maintaining ac-

cepted level of television programing.
NAEB publications. National Associa-

tion of Educational Broadcasters.
Ubana, Ill. Titles and dates as indi-
cated below :

Radio-Television Bibliography.
Burton Paulu, ed. Urbana, Ill., Na-
tional Association of Educational
Broadcasters. 1952.
A listing of books and articles on the non-technical aspects of broadcasting from Jan.1,1949, to June 80,1952.

Lincoln Lodge Seminar on Edu-
cational Television, Burton Paulu,
ed.
A report on the deliberations and recom-menda tions of leaden in the geld of educa-tional broadcasting at the University of Wis-consin, June 1958.

First TV Production Workshop-
1958. Edward Stasheff, ed.
Report of a workshop for persons engagedin educational television programing, held atthe University of Illinois, 1953.

TELEVISION

NAEB publications. Second TV Produc-
tion Workshop--1954. Edward Stas-
heff, ed.
Report of a workshop held at MichiganState University, including summaries of lec-

tures, demonstrations, procedures, and proj-ects.

First TV Engineering Workshop-
1954. Cecil S. Bidlack, ed.
Report of a workshop for technical person-nel In educational television held in New York

City, 1954.

Third TV Production Work-
shop-1955. Edward Stasheff, ed.
Report of a workshop held at the State

University of Iowa, including lecture sum-maries and other class exercises and projects.
Second TV Engineering Work-

shop-1955. Cecil S. Bidlack, ed.
Report of a workshop for technical person-nel in educational television held at MichiganState University, 1955.

Chadren and Television. Dale B.
Harris. 1959.
An annotated bibliography on tbe educa-

tional and character effects o( TV on children ;discussions for parents ; etc.

Monitoring Studies (1 through 7).
New York Television (Studies #1 and

#4)Dallas W. Smythe.
A study of tOograms carried by the New

York City stations Jan. 4-10,1951 ; and Jan.
4-10, 1952.

Los Angeles Television (Study *2)
Dallas W. Smythe and Angus
Campbell.

A study of programs carried by the 141
Angeles television stations May 28-29, 1951.

Chicago Sumner Television (Study
#3)-1Ians 0. Mauksch, Donald
Horton, and Kurt Lang.

A comprehoesfire study of the programscarried by the Chicago television stations onAug. 5, 1951.

New Haven Television (Study *5)
Dallas W. Smythe.

A comprehensive study of programs carried
by New York City stations Jan. 4-10, 1953,
compared with 1951 and 1952 studies.
Four Years of New York Television

(Study *7). H. H. Remmers (Purdue
Opinion Panel).
A study of programs carried by New York

City television stations, Jan. 2641, 1914, sad
programs reported in 8 previous pars.
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NAFZIGER, RALPH 0. and Warm, DAVID

M., ed.. Introduction to Mass Com-
munications Research. Baton Rouge,
La., Louisiana State University Press,
1958.
Collection of discussions by leaders In the

field on general *aspects, research planning,
methods, field methods, statistical analysis,
measurements, and scientific method in com-
munications research. Bibliographies.

NEw8011, CARROLL V., ed. Television
Policy for Education. Washington,
D.C., American Council on Education,
1952.

NICHOL, JOHN ; SHEA, ALBERT A.: Sim-
mons, G. J. P. ; and Sim, R. ALFA, eds.
Canada's Farm Radio Forum. Paris,
UNESCO, 1954.
Report of a discussion-group project for the

rural people of Canada sponsored by the Cana-
dian Broadcasting Corporation, the Canadian
Association for Adult Education, and the
Canadian Federation of Agriculture.

Nritzscrt, A. C., Sr. Television Audience
Research for Great Britain. Oxford,
A. C. Nielsen Co., Ltd., 1954.
Detailing operations of an established audi-

ence research service with recommendations
for adaptation by the British television in-
dustry.

OLSON, 0. Jot, ed. Education on the Air.
Columbus, Ohio State University, 1949
to 1952. (See MACLATCHY for previ-
ous issues.)
Yearbook of proceedings of annual Institutefor Education by Radio-Television.

OMMANNET, KATHERINE Aim and
Pilacm, C. The Stage and the School.
2d ed. New York, Harper & Bros.,
1950.

Comprehensive background for educationaldramatics, including instruction for writing,
interpreting, and producing plays for the stageas well as for radio and television.

PACHARD, VANCE OAKLEY. The Hidden
Persuaders. New York, David Mc-
Kay & Co, Inc., 1967.
A detailed study of the "depth approach"as it is biting used In advertising, publicity,business meetings, polities, entertainment, etc.The author prusentt a plea for careful publicscrutiny of possible future developments ofdepthimage pomades technique.

PACKARD, VANCE OAKLEY. The Status
Seekers. New York. David McKay
Co., Inc., 1959.
An exploration of class behavior in America

and the hidden barriers that affect the indi-
vidual, his community, and his future. (Ad-
vertising, psychological aspects, and propa-
ganda.) Bibliography.

PARKER, ICVERETT C. ; BARRY, DAVID W.;
and SMYTHE, DALLAS W. The Televi-
sion-Radio Audience and Religion,
New York, Harper & Bros., 1955.
A comprehensive appraisal of the impact of

religious radio and television programs on the
people of an American community.

PAULU, BURTON. British Broadcasting.
Minneapolis, Minn., University of Min-
nesota Press, 1956.
A study of the various aspects of broad-

casting in Great Britain BBC, ITA, staff
financing, programing, growth of TV, and
audience analyses.

British Broadcasting in Transi-
tion. Minneapolis, University of Min-
nesota Press, 1960.

Describes the legal and financial structures
of both the British Broadcasting Corporationand the commercially supported Independent
Television Authority. Their program policies
and operations are reviewed. The effect of
television on other media is discussed. An
appraisal is made of the performance of BBC
and ITA, the effects of competition are sur-
veyed, and recommendations are offered about
the future of British broadcasting.

See NAEB Publication&

PrruaoN, THEODORE. See SIEBERT,
Pour Theories of the Press.

PHILLIPS, DAVID C. ; GROGAN, JOHN M.;
and RYAN, EARL H. introduction to
Radio and Television, An. New York,
The Ronald Press Co., 1954.

An introductory survey for a general under-
standing of radio and television. Contains
background material on the development of
the Industry, its organisation, operation, and
special problems. Concentrates on current
procedures and problems, organisations, and
programing.

Pniatot, C. Flee OMMANNEThe Stage
and the School.

RADIUM, G. See ZWORTKINTele-
vieion in Rogows and industry.
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RE.trisent J. LEONARD. Radio Station
Management. New York, Harper &

Bros., 1948.
A source book based on years of practical

experience in radio station management. Ex-
plores many facets and treats them one by
one.

Itiusz, KAREL. The Technique of Film
EditingBasic Principles for TV.

New York, Farrar, Straus & Young,
Inc., 1953.

A symposium by well-known men in the
Britiab film industry, edited by the author.
An extensive, comprehensive work on the
history and techniques of editing, with illus-
trations from current films.

RIDER, RICHARD L. See AssoTHand-
book of Broadoasting.

RoDALE., J. I. The Phrase Pinder. Em-
maus, Pa., Rodale Press, 1954.
Three books in one, including a name-finder

and sophisticated synonym& Especially use-
ful to writers.

Ross, Iswiri. The Image Merchants.
Garden City, New York, Doubleday &
Co., 1959.

"The fabulous world of public relations" is
carefully scrutinised in this comprehensive
book on the varied activities headed "public
relations."

RowLAND, J. HOWARD ; TYLER, I. ICsrrH ;

and WOMFEL, NORMAN. Criteria for
Children's Radio Programs. Columbus,
Ohio, Evaluation of School Broadcasts.
(Available from U.S. Office of Educa-
tion, Washington 25, D.C.)
This guide for program planners, writers.

and producers of children's radio programs is
a summary of research findings and interpre-
tations.

RYAN, EARL H. See PHELLrPsAn In-
troduction to Radio and Television.

SAYRE, JEANETTE. See FRIEDRICHThe
Development of the Control of Ad-
vertising on the Air; Controlling
Broadcasting in Wartime; An Analysis
of the Radio Broadcasting Activities of
Federal Agencies.

SCHALESAMP, MARna. See JOHNSON
COMMOliOatiOS.

SCHRAMM, WILBUR. COmmUniCCItiond in

Modern Society. Urbana, Ill., Uni-

versity of Illinois Press, 1948.

A symposium giving general orientation
toward the practical ends which communica-
tions can serve. Bibliography.

Mass Communications. Urbana,
Ill., University of Illinois Press, 1949.

A book of readings selected and edited for
the Institute of Communications Research at
the University of Illinois. Intended as an
introduction to mass communication through
the social sciences.

The Process and Effects of Mass
Communication, Urbana, Ill., Univer-
sity of Illinois Press, 1954.
An introduction to the communication proc-

ess and to the general problems of its use
internationally. Book grew out of a recog-
nised need in the U.S. Information Agency for
background materials for the training of em-
ployees in the field of research and evaluation.

Responsibility in Mass Communi-
cation. New York, Harper & Bros.,
1957.

Analyses the role of mass communication In
society and the relationship of the media to
government, business, the community, and the
church. Shows how the mechanics of the
media and the role of society affect the com-
municated message.

See SIEBEBTFour Theories of the
Press.

SEEHAFEB, E. F., and LAEMMAI, J. W.
Successful Radio and Television Ad-
vertising. New York, McGraw-Hill
Book Co., 1951.
Comprehensive description of num phases

of radio and television advertising with illus-
trative material taken from actual practice.

SIMMS, Gmazwr. The Great Audience.
New York, The Viking Press, 1950.

An analysis of what the three popular arts
movies, radio, and televisionare doing to
current tastes, standards, and social environ-
ment.

The Public Arts. New York,
Simon & Schuster, Inc., 1966.

A practicing radio-TV critic and educator
comments on many aspects of the various
blessings and responsibilities that the elec
tronic revolution has gives society.
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Srrm., lima; GLIticrt, NORMAN ; and

Associates. Television Adertising and
Production Handbook. New York,
Thomas Y. Crowell Co., 1953.
For the advertising or businessman, thecopy writer, director, and otbera, this refer-ence book attempts to provide answers toproblems most frequently encountered by thoseengaged in buying, selling, and producing tele-vision programs and advertising.

SEVAREID, ERIC. he ( Ear, New York,
Alfred A. Knopf, 1952.
A collection of what the author refers to asindividual 'snapshots taken from some of hisdaily broadcasts. A panorama of our times.

SHATON, ROBERT L Television and Our
Children,. New York, Longman*, Green
& Co., 1951.
An informative and penetrating explorationof the effects of television on children, andconstructive suggestions for insuring betterp mgrs MIL

SitErrizu), FRED D. See HovLANDEx-
perinsents on Mass Communication..

SERTRICK, E. P. J. The First Quarter-
Century of Amerioan Broadcasting.
Kansas City, Mo., Midland Publishing
Co., 1946.
A chronological history of radio by subject.

%mama, FRZD 8. ; PlITERDON, THRODORR ;and SCHRAMM, WiLstra. Four Theo-ries of the Press. Urbana, Ill., Univer-sity of Illinois Press, 1956.
An analysis of four dominant rationales thathave been used in various parts of the worldto justify the existence of the press in society,namely : (1) The Authoritarian, (2) TheLibertarian, (8) Soviet-Totalitarian, and (4)Social-Responiability.

SIEPMANN, CHASMS A. Radio's fisoond
Chanoe. Boston, Mass., Little, Brownand Co., 1946.

A critical analysis of radio's strength andIts weakness in the United States, with a-Plan for the Future."

The Radio Listener's Dili ofRights.

Details the responsibilities of the radiolistener to contribute his share of thought andeffort toward the betterment of radio "in thepublic bat oat."
1151023-40-4

SIEPM AN N , CHARLES A. Radio, Tele-vision, and Society. New York, Oxford
University Press, 1b50.
A history of radio and television andstudy of their social and psichological effectson our tastes, opinions, and values.

Teleeision and Education in theUnited States. Paris, UNESCO, 1952.
Considers general educational aspects oftelevision, followed by a description and as-sessment of what has been done in countrieswhere there is television. Book includes ex-amples of program experiments as well asavailable evidence of effects of such programs.Estimates equipment and operating costs.

Television in the United States.Paris, UNESCO, 1952.
One in the UNESCO series. Pleas, Mot,and Radio in the World Today. Considersgeneral educational aspects of television andgives examples of program experiments andevidence of the effects of such programs.

TV and Our School Crisis. NewYork, Dodd, plead dr Cho., 1958.
Discussion of the development of educa-tional television, its application in schools,colleges, and universities, and reported re-search related to these efforts. Concludeswith answers to critics of educational televi-sion and thoughts on its future. Selectivebibliography.

SMICAD, ELMER EL Freedom of Speech byRadio and Television. Washington,D.C., Public Affairs Press.
An evaluation of various aspects of pro-gram regulation. Covers the problems raisedby gambling, defamation, advertising prac-tices, controversial issues, news, etc.

Surrn, G. H. Motivation Research inAdvertising and Marketing. New York,McGraw-Hill Book Co., Inc.,
The result of studies by the Committee onMotivation Research sponsored by the Adver-tising Research Foundation whose purpose isto further scientific practices and promotegreater effectiveness in adverthdag.

SMITE, JEANETTE SATRE See FRIED-
RICHRadio-Broadcasting and HigherIldsoation.

SMYTHI, DALLAS W. See PARKER---The
Television-Radio Audience and Reli-gion.

See NAEB Monitoring Studies.
SOLAL, Luornic lee Tismoti--Legistationfor Press, Alm, sos4 Radio.
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Sou:am:RE, Roszirr SPIINSICa. How To

Get into Television,. New York, Sheri-

dan House, 1957:

A guide to careers in TV, advertising, man-

agement, writing, and acting. Sources of
further information in appendix.

Lzaux. Radio Listening. Madi-

son, Wis., Joint Committee for Better

Listening, 1946.

An aid for individual or group listeners to

evaluate radio programa.

Editor News Letter. American

Council for Better Broadcasts, Madi-

son, Wis., 1953 to present.

Spot Radio Promotion Handbook. New

York, Standard Rate & Data Service,

Inc., 1949.
A handbook based on a asst -hand study of

the practices. viewpoints, opinions, and ex-
perience of spot radio uses.

SPONSOR. Artited4s Evoisation Study.

New York, Sponsor Services, Inc.
A detailed and analytical appraisal of the

eight major advertising media.

Standards of PropNooSee NAB."

STAurrox, Flamm See' LASARSITLD--

Radio Research, 1941, and Radio Re-

search 1942-1943.

STASH EFF. EDWARD. See NAEB publica-

tion&

STEIN BERG, CITARLItS. The Mass Coln-

mignicators. New York, Harper &

Bros., 1958.
Discussion of public relations, public spin-

ion, and the mass media.

SUMMED, HA&ISON BOYD. A Thirty-year
History of Programs Carried on Na-

tional Radio Networlis ill the U.S.,

1926-1956. Columbus, Ohio ,Mate Uni-

versity, 1958.

Programs and ratings.

SWING, RAYMOND, ed. See This I Be-
lieve.

Television. New York, The

Faught Co., 1949.

A report of a 10-aboatb study of the pro's
and con's of television from a socio-economic

standpoint.

Television---A World Survey. UNESCO.

NerlYork, Columbia University Prow
1953.

TILEVISION

Details on the worldwide spread of televi-

sion, based on information available during
the drat quarter of 1958. Inetsdos history
of television in different countries, its organi-

sation, finance, technical facilities, and pres-
ent programing activities, u well as recep-
tion conditions.

Television Digest old FM Reports.

Washington, D.C., 1519 Connecticut
Avenue, NW.
Weekly newsletters covering trends and

developments in television and Tit radio.

Editors also publish annual AIL FM, and
television directories, with addenda.

TERRON, FERNAND and Sow, LucliEN.

Legislation for Press, Film, and Radio.

Paris, UNESCO, 1951.

A comparative study of main types of mu-
tations governing the information media.

One of the UNESCO series.

This I Believe. Edited by Raymond

Swing. New York, Simon & Schuster.
Inc., 1954.
Contains statements of personal philoso-

phies of 300 men and women in all walks of
11/e, as requested by Edward R. Murray,.

Ti.101180N, CHARLES A. H. Television

and Presidential Politics. Washing-

ton, D.C., The Brookings Institution,
February 1956.
Covers the 1052 elections and presents a

discussion of the problems in future TV
political coverage.

'romans, BEATawn K. Radio--How,
When, and Why To Use It. New York,

National Publicity Council, .1947.

A manual &Piffled to guide ,community
agenda* In planing effective uses of radio.

TRuz, HERBERT. Television Diotionaryl
Handbook for Sponsors. New York.

Sponsor Services, Inc., 1955.

Quick-reference book including more that,
2,200 terms and uses of television and new
developments in the medium ; particularly
helpful to ad concerns, Production arms, TV
stations, and educators.

TYLER, I. KITH. See ItowLiNDCri-
teria for Children's Radio Programs.

Aallouo A. Small Station Manage-

ment and the Control of Radio Broad-

casting. Uttar Center, Harvard
University, 190.
A case study of the vole of radie4tation

inanagenent in the tempi= pattern of blu-
eness that divide the control et baloadeastist.
Preface by Dr. C. J. Triedrieh.
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UNESCO. Television: A World Survey.
ec Television : A World Survey.

See SIIPMANN Television in the
United States.

See NICOL-, SHLA, StinsoNs, and
t4111Catioda's Farm Radio Forum.

See CLASSE, ROGEREducation
by Radio: School Broadcasting.

See TERROU, FERNAND, and &LAI.,
LucIENLegi4lation for Press, Film,
and Radio.

See Mracnrs, CLAUDELow-Coat
Radio Reception.

See WILLIAM, J. GRENFELLRa-
di() in Fundamental Education in Un-
developed Areas.

See Press, Film, RadioReports
fan the Facilities of Mass Communica-
lion-1951.

See SIEPMAN N re/et-Won and k

Efincation in the United Stoles.

SHEA, ALBERT A. See NICOL-7-
Canada's Farm Radio Forum.

SnsuoNs, G. J. P. See NzcoL
l'anada's Farm Radio Forum.

Sim, R. ALEx, ed. See Nicol.,
JorixCanada's Farm Radio Forum.

Adult Education Groups and
Audio Visual Techniques. 1958.

Professional Association in the
Mass Media. Paris, UNESCO Division
of Free Flow of Information. 1959.
A handbook of national and international

press, elm, radio, and television organisations.
coven origin and development and present-
day aims and activities of these groups in
many countries.

l'.8. GOVERNMENT PRINTING OMCE,
Washington, 25, D.O.
Lists of publications dealing with various

phases of radio, television, electronics, radar,
etc.

Variety Radio Directory. New York,
Variety, Ille.
Yearbooks of information pertaining to

radio.

13

WALLER, JUDITH C. Radio, the Fifth
Estate. Boston, Mass., Houghton Mif-
flin Co., 1946.
Written by one of radio's best-known

women, and designed as a test for students:
girt% comprehensive analysis of radio as a
public service.

Radio, the Fifth Estate. 2d ed.
Boston, Mass., Houghton Mifflin Co..
1950.
A revision, Including some of the opera-tions that hare undergone changes since re-

lease of the first edition.

WARNER, HARRY P. Radio and Televi-
sion Law. Albany, N.Y., Matthew
Bender & Co., 1948.
A comprehensive reference book on the

regulatory structure of radio and television
law.

WARREN, FRANK. TI' in Medical Educa-
tion. Chicago, American Medical As-
sociation, 1956.
Written for the doctor who may be called

upon to appear on television. Suggests waysand means. for choosing and presenting mate-dal to best advantage.

WEILRACHER., WILLIAW M. See BiolVN
Advertising Media.

WHITE, DAVID M. See NAFILIGERIntro-
duction to Mass Communioations Re-
search.

WHITE, LLEWELLYN. The American
Radio. Chicago, University of Chicago
Press, 1947.
A report on the broadcasting industry pre-

pared by the Commission on Freedom of the
PMIL

Wurre, Muxn 8. Beginn-ing Television
Production. Minneapolis, Minn., Bur-
gess Publishing Co., 1953.
An elementary manual for the student or

for the radio technician wishing to learn
something about television production.

WILLIAMS, Mari= N. Listening. Den-
ver, Colo., University of Denver Press,
1948.

A collection of articles published in the
Saturday Review of Literature while the
author was radio columnist. Articles are
principally an analysis of how the reader-
listener can achieve better listening, not Just
hearing. ,
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WILLI A M ft, J. CI MX FELL. Radio in F «Ada-

atcKlal in Undeveloped

Areas. Paris, UNESCO. (Sales Agent

in U.S. ---Columbia `University Press,

New York 27, N.Y.)

Another in a series of studies on specific

problems of mass communication pointing up

the educational possibilities of radio in 16

underdeveloped areas from Algeria to the West

WILLIAMs, W. E. See 11111.--Rudiv's

Listening Groups.

WILLIS, Emma E. l'oundations in Broad-

(Notting. New York, Oxford University

Press, 1951.

A general history of radio and television

with specifics on technique* of programing as

they relate to each medium.

WiScONSIN AsSOCiATION F611 BrrrEa

RADIO AND TELEvisiolv, 2345 Moe,

Madison, Witt. Let's Learn To Listen.

1945.

handbook for the radio listener designed

to stimulate readers to detect the difference

between good and not-so-good programs.

WM'EN Dangerous Words.

New York, Columbia University Press,

1947.

A guide to the laws of libel.

Wow:, CHARLES HULL. Modern Radio

Adrertising. New York, Funk & Wag

palls Co., 1949.

An account of radio advertising history

with practical procedures for the agency repre-

sentative and the radio advertiser.

TELEVISION

Modern Radio Advertising. 2d

ed., 1953.

NVIt1b an analysis of television advertising,

how to _plan It. buy it. writ. It, and trot It

WoLiiiLEY, ROLAND E. inierpreting the

Chureh Through Press and Radio,

Philadelphia, .Pa., Muhlenberg Press,

11k11.

An analysis, from a Journalistic approach,

(if the interpretation of the church through

pre** and radio.

Radio Listenlig. 1146.

An aid' for evaluating various typrs of pro-

grams. witl.specific suggestions for developing

discrimination.

Can Radio Listening Re Toughtt

1451.

A summary of reports by teachers concern-

lo, their experiences in guiding young sin

dents to become discriminating listeners.

WYLIF, MAI. Clear Choose's. New York,

Funk & Wagnalls Co., 1I45.

An attempt to appraise television and its
relation to American life, based on the writer's
background of two decades as radio-tele-

%talon writer, an advertising ezecutire, and

a college leader.

ZwoltifiltiN, V. K.: RAMSES°, E. 01.; and

IdloitY, L. E. Television Seievere and

Industry. New York, John Wiley &

Sons, Inc., 1968.

A technical survey of the various industrial
applications of TV and of the use of closed-

circuit systems for scientific research, educa-
tion, commerce. and military situations. In-

cludes details of the engitwering a these

systems

Program Torimiques

CHARIJte. PrO401464, end Direct-

ing for Telivitiott. New York, Henry

Holt & Co.,11953.

A guide to many phases of television ; the

station, its facilities and personnel, its equip-

ment, and the techniques of producing and

directing programs.

ANDERSSON, D. M. Bee Dimoso---Radio

. . and Tcledlrfoa Workshop Manual.

BArrisox, Joss H. Movie. for TV. New

Yo!k, The Macmillan Co., 1950.

guide to Abe techniques and *3' uses of

motion picture ilbsi on television ; equipment
and lb operation, program planning and pro-

duction, color films and color TV, editing,

splicing, and production of commercial&

BECKER, $AMUEL Le Gild HAXISHBASGER.

11. ('LAY. Television: Techn4ques for

Planning and Performance. New York,

Henry Holt & Co., 1958

A thorough treatment of TV-production fun

dankentals, specifically dedgned for class work

in a studio with real or mockup camera..
Exercises are pretested with litany helpful

suggestions for staging TV shows,

BENDER, JAMES F., 00ffip. NBC 114141book

of Pronusciatiom. New York, XbOnian

Y. Crowell Co. 1951.



f
This is a 2d-edition guide to correct stand-

ard prongoriation for announcers.

BRA N EvEarrir C. Let'. Revadoost.
Minneapolis, Minn., The Northwestern
!'rasa, 1148.
A textbook on the use of radio broadcasting

as an educational tool in the secondary
schoola.
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Barra. 111.DY. Techniques or Teterition
Productlos. New York, McGraw-Hill
Book Co., Inc., 1953.
A practical guide, Including descriptions of

equipment and materials for use in producing
television programs, writtru hy an experienced
producer and teacher.-- and STASH lEFF, EDW ARO. Tele-

rision Scripts. New York, A. A. Wpm.-
Inc., 1961.
Seripts for staging and study. eorering

rirtually every type of television script cur-
rently presented. Designed for the student,
director, and producer.

rho Prorem. Be.
Stiewir.

BROOK W ILL! A M F. Radio NeICI Writ-
iNg. New York, McGraw-11111 Book
Os.. 11Hk
A textbook on writing news for radio, de-

mimed as a guide for beginners. Includes
examples of special technique* needed to con
%ert press dispatches to sews on the air. Ap-
pendix laded,* news roundups and samples
of cornmentaries by well-known newsmen.

itaewx, Doxatio E.. and JoNza, Jo-ti
PAUL. Radio and Telerition News.
New York, Rinehart and Co., Inc..
1954.

A classroont textbook containing 13 units,
each with an introduction written by an ex-
pert In the fleI4, followed by practical exer-
cise materials.

CAMPBELL, LAURENCI R. ; HEATH, HARRY
E.. Jr.; and JOHNSON, RAY V. A Guide
to Radio-T1' Writing. Attie*, Iowa.
Iowa State College Press, 1950.
A workbook-syllabus for teachers, students,

and professional workers interested In news,
lipoelalisrd information, continuity, writing.
and surveys.

did WOLSZLEY. ROLApTD F.
Kew* nen at Work. Cambridge, Masa.,
The Riverside Press, 1948.
A textbook for those wishing to gather and

write news for any medium of/masa communi-
cation.

41.
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CBS NEWS STAFF. Te/eViii0,1 News
Reporting. New York, McGraw-Hill
Book Co., 1958.
A compilation of information based on the

knowledge and years of practical experience
of many people in the field. A practical
handbook for use in newsroom and classroom.

Ciimtm_Ev, lirraRacu. V. Nesci by Ra-
dio. New York, The Macmillan Co.,
1948.
A text describing the special practice-se

and characteristics of radio news and
an evaluation of their electiveness or failure.
Clamor, Gu_sicsr. Music in Radio Broad-

casting. New York, McGraw-Hill
Book Co., 11441.

A collection of articles on the planning,
production, and broadcasting of music pro-
grams.

C 1t ENTLII, Gtautand GARRISON, GARNET,
R. Rddio TelevisionAn Intro-
duction. New York, Appleton-Century-
Crofts., 1950.
A textbook bated on the practical experi-

ence of the authors in teaching college radio
courses, research In radio, and profeasional
broadcasting..

Teleri.sion and Radio, 2d ed. New
York, A leton-Century-Crotts, Inc.,
1956.
A comprehensive text on many phases of

broadcasting. This revision contains changes
of content and emphasis to reflect develop-
ments in the field. especially in educational
uses. TV production, and tihn.

COLODZ I N, RORKRT S. See I(A t 1' A Nop
Your Career in Television,.

COLUMBIA BROADCASTING 8Y STICM . Radio,
xtiphabet: A Gkmtary of Radio Terms.
New York, Hastings House, 11)40.
A list of radio and television terms and

few page* of sign language.

CowouL, Roma. PuRdantesttais of Writ-
ing for Radio. New York, Rinehart
& Co., Inc., 1949.
An intensive text .t ins tilt importance

of a sound understanding of the broadcasting
medium in learning to write for radio.Con-
tains abundance of Illustrative material for
guidance is writing, program planning, pro-
duction, and marketing.

SPO KINOSONBroatioasting Tele-
vision and Radio and Radio Drama
Acting and Prodnetion.
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COW G LL, ROME. See KRUMVIT011----Ra-

dio Drama Production.

CREWS, ALBERT. Radio Production Di-

recting. New York, Houghton Mifflin

Co., 1944.
The fitit textbook in a series resulting from

summer radio institutes launched coopera-

tively in 1941 by Northwestern University

and the National Broadcasting Company.

Written as a guide for professional training

for careers in radio broadcasting.

Professional Radio Writing.

New York, Houghton Mifflin Co., 1940.

An analysis of radio writing for all types

of markets and listeners. A glossary of terms

and assignments for student practice are

/included.

CURRAN, CHARLES W. The Handbook of

I TV and Film Technique. New York,

Pellegrini & Cudahy, 1953.

A nontechnical production guide for execu-

tives. Gives basic facts about producing

films, including production costs ; methods

and procedures, and a glossary of trade terms.

Screen 1Vriting and Production

Techniques. New Y o r k, 1astings
House, 1958.

A nontechnical handbook for TV, Olin, and

tape. Part I deals with creating and devel-

oping the script ; Part II deals with produc-

tion planning and actual staging procedure ;

and Part III analyses the factors in produc-

tion cost.

DIMON D, S. A., and ANDERSSON, D. M.

Radio and Television Workohop Man-

ual. New York, Prentice-Hall, Inc.,

1952.
A practical guide to creative radio and

television production, with emphasis on sim-

plified ty of programing for the small

station.

ee GommTraining the Local

Announcer.

DUERR, EDW IN. Radio and Television

Acting. New York, Rinehart & Co.,

inc., 1950.

A general critique on acting as a profes-

sion, with procedures for the mechanics of

acting before a microphone or performirg be-

fore cameras.

Dukirr, EDWARD S. See IIENNocrr---The

Announcer's Handbook.

FIELD, STANLEY. Television and Radio

Writing. Boston, Mass., Houghton

iMiffiin Co., 1958.

A practical text covering radio-TV writing

opportunities, with helpful information on

how to prepare for work in this field. Each

type of writing is discussed, and selected

examples are presented for study. Exercises

are included for individual and group

practice.

FRENCH, FLORENCE F., LEVENSON, WIL-

LIAM B. ; and RocKwELL, Wu. C.
Radio English. New York, McGraw-

Hill Book Co., Inc., 1952.

A high school and Junior college text for

radio English and radio workshop groups.

Deals with various aspects of programing and

includes a play for radio production. Part

V deals with television planning.

FUN T, ALLEN. Eavesdropper at Large.

New York, Vanguard Press, 1952.

A behind-the-scenes account of the author's
experiences in dealing with human nature

while producing the "Candid Camera" tele-

vision and "Candid Mike" radio series on the

air.

GARRISON, GARNET R. See CHESTER--
Radio and TelevisionAn Introduc-

tion.

See CHEsTzz---Televiaion and

-61 Radio.

GOULD, S. B., and DIMOND, S. A. Train-

ing the Local Announcer. New York,

Longmans, Green & Co., Inc., 1950.

A practical text pointing up the everyday

problems of the local announcer and his place

in the daily operation of a station and includ-

ing exercise material covering wide range of

announcer's duties.

GREENE, ROBERT S. Television Writing.

New York, Harper and Bros., 1952.

A detailed guide to the new techniques of

writing for television based on extensive re-

search as well as on the author's experience

as a radio writer. Contains many script

samples with analysis of each.

Television Writing: Theory and

Technique. New York, Harper and

Bros., 1956. Rev. ed.

Foreword by Robert Montgomery. A gen-

eral text covering many types of TV scripts

and the special problems they preient t_ o the

writer.
A

GREET, W. CABELL. World Words: Rec-

ommended Pronunciations. New York,

Columbia University Press, 1944.

Gives pronunciations for about 10,000 names

and words in various. languages.
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HALAB, JOHN and MARVELL, ROOM. The
Technique of Film Animation. New
York, Hastings House Publishers, Inc.,
1959.

A "how to" treatment of the whole subject
of film animation: Part I covers various
factors which govern animation ; part II the
many uses of animated materials; part III
the special case of the animated cartoon ;
part IV a variety of other types and special-
purpose animations.

HAR8HBARGER, H. CLAY. See Bacertit
Television: Techniques for Plann.ing
and Performance.

HEATH, motto= Writing for Television.
Los Angeles, Atherican Book Institute,
1950.
A textbook for the beginning teleision

writer with equally useful aids for tie ad-
vanced'student.

Rev. ed., 1953.

Rev. ed., 1954. Published by Hori-
zon Publications.

HEATH, HARRY E., Jr. See CA 11111ELL---
A Guider to Radio-TV Writing.

IIENIvEr4, Barr G. The Radio Announcer's
Hand600k. New York, Rinehart & Co.,
Inc., 1048.
Designed to teach speech students the rudi-

ments of radiO announcing. EzeTcises are
included, along with drill material.

and Drain, IXDWARD S. The An-
nouncer's Handbook. 2d ed. New
York, Rinehart 84 Co., Inc., 1950.
Copywork, exercist, and drill provide a

variety of sources oil rehearsal material and
classroom practice. kIeneral text is brief.
HERMAN, LEWIS.

Screen Playwrit
The World Publ
A guide for the

plays for the theta
4oureebook of new I
writer.

and 8
Ira of Foreign
Ziff-Davis
This manual con

Practical Manual of
ng. Cleveland, Ohio,

trig Co., 1952.
nning writer of screen

r and televisir and a
s for the professional

MAitsurarrs. Mao-
Dialects.

y
New York,

Co., '1948.
ins 30 of the principal

foreign dialects of the various natal groups,with char$etertatle studies, speech peculiari-
ties, and OxiUnfileI of the dialects in easily
rendered phonetic monolop.
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HEameN, Lawis. Manual of Amerioan
Dialects for Radio, Stage, Screen, and
Television. Chicago, Ziff-Davis Pub-
lishing Co., 1947.
An authentic source for the dialect enthusi-ast. Contains 80 foreign dialects with charac-

ter studies, speech peculiarities, and examples
of phonette monologs.

HODAPP, WILLIAM. The Television Man-
ual. New York, Farrar, Straus &
Young, Inc., 1953.
A guide to TV production and programingfor education, public affairs, and entertain-ment. Explains many of the elements of pro-gram formats and sources. Has chapter onwriting for television films and on operation°

of educational television.

The Television Actor's Manual.
New York, Appleton-Century-Crofts,
1955.
Extensive advice to the television actor,including job opportunities, tips on casting,acting techniques, agent selection, and effec-tive publicity.

HOFFMAN, WILLIAM G., and Room's,
RALPH L. Effective Radio Speaking.
New York, McGraw-Hill Book Co., 1944.
Under the headings Psychology, Strategy,

Organization, Language, Writing, and Beadingof a Radio Speech, practical pointers are givento help overcome mike fright and add colorand , interest in the delivery of an effectiveradio speech.

Harea.mo, BURTON L. A Maisuil of Radio
News Writing. Milwaukee, Wis., The
Milwaukee 'Journal, 1947.
Discusses various types of radio pews fromwriting to editing.

HUBBELL, RICHARD W. Television Pro-
graming and Production. New York,
Rinehart and Co., Inc., 1956. Rev. 3d
ed.
Appendix includes a complete shootingscript of a TV drama, with director's cueswritten in. Tracey the growth of TV inAmerica and Europe. Compares TV withother media while presenting a detailed ex-planation of the nature of TV programing,camera lenses, and operating technique,.theory of video skills, incorporation of audiodevices, and TV production theories.

ilt174TLIT, JOEL Bee MARVELLTOO-
'gigue of Fibs Music.

Hurcaninorg, MMUS H. Here Is Tele-
visionYour Window to the World.
New York, Hastings House, 1946.
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An account of television as it exists today,
with a forecast of developments to be ex-
pected. Revised 1948; completely revised

1950.

HYDE, STUART W. Television and Radio

Announcing. Boston, Mass., Hough-

ton Mifflin Co., 1959.

A compilation of material from the various
subjects required of the announcer. Sections
on foreign pronunciations, technical aspects
of radio-TV. international phonetic alphabet,
and practice material for all types of announc-
ing assignments. Glossary.

JOEL8, MERRILL H. Acting Is A Business:
New York, Hastings House, 1955.

A semi-autobiographical guidebook on how

to get into radio and television as an actor.
Includes a list of sources and services in New
York City.

JOHNSON, RAY V. See CAMPBELL--A

Guide to Radio-TV 117riting.

JONES, JOHN PAUL. See BROWN Radio
and Television News.

KAUFMAN, WILLIAM I., and OoLODZIN,

ROBERT. Your Career in Television.
New York, Merlin Press, 1950.
An appraisal of job possibilities In televi-

sion along with suggestions on choosing a
career as an actor, director, or other activity
in the television field.

KAUFMAN, WILLIAM 1., ed. How To
Write for Television.. New York,
Hastings House, 1955.

A collection of short articles by 10 success-
ful writers and script editors, giving specific
advice on what it takes to create saleable
scripts.

How To Direct for Television.

New York, Hastings House, 1955.

Information and advice on the director's
problems as prepared by some of the best-

known directors and producers.

Row To Announce for Radio and

Television. New York, Hastings
House, 1956.
A collection of short articles by well-known

broadcasters. Offers advice on opportunities
in the field and on how to prepare for special
types of announcing careers.

KEITH, ALICE. How To Speak and Write
for Radio. New York, Harper & Bros.,

1944.
A reference manual containing sweated

"short-cut" methods of acquiring an effective

radio voice. Also contains number of model

scripts.

The Microphone and You. New

York, Hastings House, 1955.

A handbook on how to speak and write four

television and radio.

KINOSON. WALTER K., COWOILL, ROME,

and LEVY, RALPH. Broadcasting Tele-

vision and Radio. New York, Pren-
tice-Hall, Inc., 1955.

Gives how-to techniques of writing, direct-
ing, and acting. plus a behind-the-scenes sur-
vey of the radio-television industry.

Radio Drama Acting and Produc-

tion. New York, , Prentice-Hall, Inc.,

1950.
A new edition of the handbook described

above, with an added text on the fundamentals
of radio acting and exercise material.

KRULEVITOff. WALTER, and COWGILL,

ROME. Radio Drama Production.
New York, Rinehart & Co., 1946.

A handbook for the average classroom
workshop, giving background of produetion
theory. Contains scripts with exercises for

developing skill in elements of radio drama
production.

LA PRADE, ERNEST. Broadcasting Music.

New York, Rinehart & Co., 1947.

An explanation of the entire process of

broadcasting music, from the planning of the
program to its production in the studio.

LAWTON, SHERMAN P. See EWBANIC

Broadcasting: Radio and Television.

LEVENSON, WILLIAM B. See FRENCH
Radio English.

LEvir, RALPH. See KINGSONBroadcast-
ing Television and Radio.

MCCANDLESS, STANLEY. Syllabus of Stage
Lighting, A. New Haven, Conn., Whit-

lock's, Inc., 1953.

The eighth edition of a text written pri-

marily for the teacher.

MACKEY, DAVID R. Drama on the Air.

New York, Prentice-Hall, Inc., 1951.

A text which integrates the three main

facets of radio dramatic presentationscript.
production, and actingwith emphasis on act-

ing. Includes 4 complete scripts and 25

scenes for exercise.

MANVELL, ROGER. See HALAs--The Tech-

nique of Film Animation.
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MANVELL, Room, and HUNTLEY, JOHN.
Technique of Film Music. New York,
Hastings House.
This definitive work presents the know-how

of experts from leading film production
centers in Great Britain and the United
Sta tee.

:Moses, Baer. Radio News Handbook.
Evanston, Ill., Medill School of Jour-
nalism, Northwestern University, 1947.
A guide In the preparation and production

of news programs with added information onradio sign language, glossary of radio terms,
and a sample script.

and WHITING, FU D, ed a. Televi-
sion News Handbook. Evanston, Ill:,
Northwestern University Press, 1953.
A guide for the professional newsman as

well as for the television journalism student.
Contains excerpts from talks by leading tele-
vision newsmen as presented at the first na-
tional television news seminar at Northwest-
ern University.

MCMAHAN, HARRY W. The Television
Commercial. New York, Hastings
House, 1957.
The fundamentals for effective utilisationof TV as a sales medium, plus detailed chap-ters covering aspects of production of TV com-

mercials, with step-by-step explanations and
advice on bow to reduce costs.

TV Tape Commercials. New York,
Hastings House, 1900.
An illuptrated handbook, which explainsaspects of TV tape production and how this

method tan be used to combine the beet oflive and illa-TV techniques.

Television Production. New York,
Hastings House, 1957.
A handbook of TV production fundamentals,presented in a how-to-do-it framework. Em-phasises artistic quality in various produc-tion situations. Illustrated.

NEEDLEMAN, MORI'S H. A Manual of
Pronunciation. New York, Barnes &
Noble, Inc., 1949.
Lists about 5,800 "everyday words selectedas commonly mispronounced." The uniquefeature is that three srltelos of notation areusedthe simplified, the diacritleal, and thephonetic.

O'MEARA, amou.. Television Prof/ram
Production. New York, The Ronald
Press Co., 1955.

561023--60----4
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A manual designed for those planning acareer in television program writing orproduction.

PENNELL, ELLEN. Wotnen on TV. Min-
neapolis, Minn., Burgess Publishing
Co., 1P54.

Designed to inform the student and herteacher about opportunities for women in tele-vision, as well as to provide detailed hintson planning programs for home audiences.

POOLE, LYNN. Today's Science and You.
New York. Whittlesey House-McGraw
H I11, ia52.
A popularised version of some of the mostrecent conquests of science. Includes high-lights of science featured on the author'sseries of television programs, the Johns Hop-kins Science Review.

Science l'ia Television. Balti-
more, Md., The Johns Hopkins Press,
1950.

A factual step-by-step outline of methodsand procedures from the stage of the programidea until It goes on the air.

ROBERTS, EDWARD BARRY. Television
writing and Selling. Boston, 'Mass.,
The Writer, Inc., Pub., 1960. lid ed.
This revision offers detailed information onactual techniques, many selections for studyand analysis, and a thbrough guide to the

successive steps of adibiation for TV. Con-tains advice and many helpful facts far theTV writer.

ROCKWELL, VERA C. See FRENCHa-
Radio English.

Rooms, RALPH. See ilorrmAN Bffeo-
xLive Radio Speaking.

ROYAL, JOHN F. Television Production
Problems. New York, thcOraw-Hill
Book Co., 1948.

Compiled from a series of 11 lectures by
NBC television personnel in a con se given by
Columbia University and NBC.

SErrEL, lavnica. How To W
*ion Comedy. Boston,
Writer, Inc., 1958.
Defines types of TV comedy

takes to write them : How to
making people laugh ; gags and
Hoes; dramatic comedy ; hints
scripts.

to Tekvi-
ss., The

nd what it
to jokes;
racterisam

selling TV
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SHALLET, MARGUERITE. See' HERMAN

Manual of Foreign Dialects.

BILLER, BOB, TERKEL, HAL, and WHITS,

TED. Television and Radio News.

New York, The Macmillan Co., 1960.

Written particularly for the broadcasting

Journalist, the book contains basic informa-

tion on procedures for gathering, writing, and

presenting news on radio and television.

SKILBECK, OSWALD. ABC of Film and

TV Working Terms. New York, Hast-

ings House, Pub., Inc., 1960.

A dictionary explaining the working words

used in British film and TV studios.

SNYDER, Rose. See PARKERReiigious

Radio: What To Do and How.

STABHEIT, EDWARD, and BRETZ, RUDY.

The Television Program. New York,

A. A. Wyn, Inc., 1961.

A guide to writing, directing, and produc-

ing television programs. Contains photo-

graphs, diagrams, charts, and actual direc-

tors' scripts of outstanding programs.

Television Program, The.

New York, Hill and Wang, 1956 Rev.

Writing, direction, and production of the

TV program are treated in great detail. Il-

lustrations and diagrams. An extensive "bow

to do it" reference source for various phases

of TV programing.

Television EicripteHee Blurs.

Timm, HAL. See BnixaTeleviion
and Radio News.

Tom, RICHARD L. New Styles Book.

New York, American Broadcasting Co.,

Inc., 1946.

A few do's and don'ts on radio news writ-

ing and some specific word styles.

TOOLEY, HOWARD. The Television Work-

shop. Minneapolis, Minn., Northwest

Press, 1953.

Written to acquaint the actor or actress

with a few working tools of TV. Sample

scripts. Glossary.

TtraNirum, ROBERT B. Radio and Televi-

sion Sound Effects. New York, Rine-

hart k Co., Inc., 1961.

A comprehensive analysis of the part that

sound plays In the radio and television drama,

bow it is affected by writing and procinetion.

and some of the problems of the sound

technician.

WADE, Roman J. Designing for TV.

New York, Pelligrini and Cudahy,

1952.
A book on art and design in television stag

ins, written expressly for the graphic artist,

craftsman, or production designer.

Staging TV Programs and Com-

mercials. New York, Hastings House,

1954.
A handbook on bow to plan and execute

television sets, prop*, and production facili-

ties. Includes suggestions for relating stage--

craft experience to TV.

Viritmcwal E. JERRY. Religious Broad-

casting: A Manual of Techniques.

Washington, D.C., National Associa-

tion of Broadcasters, 1945.

4 guide for those who prepare and present

religious programs.

WARREN, CARL NELSON. Radio News

Writing and Editing. New York, Har.

per & Bros., 1947.

Text with diagrammatic illustrations to

cover the various phases of radio news work.

Weiss, MARGARET IL The TV Writer's

Guide. New York, Pellegrini and Cud-

ahy, 1952.
A handbook showing basic writing tech-

niques, with suggestions for the preparation

of professional scripts and for their prone&

tion and marketing.

WHITE, MELvnir R. Begiassing Radio

Production. Minneapolis, Minn., The

Northwestern Press, 1950.

A textbook for advanced high school and

beginning college students; intended primar-

ily to develop basic knowledge and skills es-

sential to the radio worker.

Microphone Technique for Radio

Actors. Minneapolis, Minn., North-

western Press, 1960.

A brief and elementary handbook for the

beginning radio actor.

WRITE, PAUL W. News on the Air.

New York, Harcourt, Brace & 00.,

1947.
An analysis of news gathering and prepa-

ration for brosdeasting by one of radis's

well-known news writers.

Wiirrz, TED. See Suzas--Televiston and

Radio News.

Warm., ram Bee Moss..--Television

News Handbook.
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WErr, MAY.. Radio Wriliv. New
York, Rinehart & Co., Inc., 1941.
Deals with various types of scripts. In-

eludes writing exercises and several chapters
and analyses of students' work which should
be valuable for the ndw radio writer.

Radio and Television Writing.
New York, Rinehart & Co., Inc., 1950.
An expanded revision of Mr. Wiley's first

edition ; written in terms of developments in
audience preferences and in techniques.
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WOLSELEY, ROLAND E. See CAMPREI.1,
Newsmen a t Work.

YOAKIEM, LOLA GoELET, ed. TV and
Screen Writing. . Berkeley, Calif., Uni-
versity of California Press, 1958.

Seventeen members of Writers Guild of
America discuss screen writing : adaptation,
western, comedy, religions, science fiction, etc.
Glossary.

Educational Uses
AARNES, HALE, and CHRISTIANSEN, KEN-

NETH ; eds. Problems in College Radio.
Columbia, Mo., Stephens College, 1948.
Proceedings of the 1046 Conference on Col-

lege Radio, held at Stephens College. Con-
tains speeches dealing with the radio curricu-
lum careers, etc.

ADAMS, Jon* 0. ; CAirzirrra, C. R. ; and
SMITH, DOROTHY R., eds. College
Teaching by TeiftitiOS. Report on a
conference on Teaching by TV in col-
leges and universities, 1957.
Report on proceedings covering en appraisal

of televised instruction : evaluation, motiva-
tion of students, practical problems, educa-
tional philosophy of television. Includes sup-
plemental papers.

ADICINS, EDWIN P., ed. Television in
Teacher Education. Washington, DAL
American Association of Colleges for
Teacher Education, 1960.
A report on the possibilities of using TV

in teacher education, in colleges, and in pub-
lic schools.

BAILEY, K. V. The Listeking Schools.
London, British Broadcasting Corpo-
ration, 1957.

A guide to the history and orgailiatlon of
the BBC's school programs, and an account of
school broadcasting is Britain today.

Baourwres, Gramm G. Directory of
College 0~168 in Radio and Deis-
visiott. Washington, U.S. Office of Ed-
ucation, 195940,
A aplasograpbed list of colleges reporting

BRODERICK, GERTRUDE G. Educational
Televiaion. Local Program Survey,
1952-5S. Washington, D.C., National
Association of Radio-Television Broad-
casters.
A survey report on the extent to which

schools and colleges were presenting tele-
vision programs on local commercial and ed-
ucational stations.

FM for Education. See DUNHAM.
BROWN, JAMES W. ; Lawn, RICHAND B.;

and Ha AD, FRED F. Audio-Visual
instructional Materials Manual. New
York, McGraw-Hill Book Co., 1950.
Emphasis is on interrelated uses of all in-

structional materials. Presents details, ex-
amples, and suggestions for utilisation of
audiovisual teaching aids. Covers selection
and use of ready-made materials and the ere
ation of instructional materials. Discuses*
radio and TV.

CALLAHIN, JENNIE WAuaii. Radio Work
shop for Children. jitew York, Mc-
Graw-Hill Book Co. 1948.
A workshop text designed to prepare stu-

dents to enter educational radio either as
teachers in school workshops or as radio-
station personnel.

Television in School, College, and
Community. New York, McGraw-Rill
Book Co., 1953.

A survey of the field of educational tele-
vision. Contains an extensive bibliography
and a dozen production scripts from various
sources in the field.

CARPENTEI, O. R. See ADAmeCollege
Teaching by reliviekm.courses in radio and television, with special

vliAN C. and Orrnra,designation for those offering degrees in com-
munications. Names of instructors in charge P. Midge-Visual rectkniques. Newincluded. York, Noble and Noble, INS.
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For persons interested in the enrichment

of teaching through the use of audiovisual

aids. Contains many bowto directions and

suggvstions for radio and television program-

ing.

CHRIsTIANSEN, KENNETH. See AIRNE8

Problems in College Radio.

COOPER, ISABELLE M. Bibliography on

Educational Broadcasting. Chicago,

The University of Chicago Press, 1942.

A bibliography on the historical, technical,

and educational fields of broadcasting.

COUNCIL OF CHIEF STATE SCHOOL OFFI-

CERS. Purchase Guide for Programs

in Science, Mathematics, Modern For-

eign Languages. Washington, D.C.,

The Council. 1959.

A guide to economical purchase of materials

and equipment in these areas.

DENT. ELLsWORTII C. The Audio-Visual

Handbook. Chicago, Society for Avis-

nal Education. 1949.

A handbook of information for those inter-

ested in using audiovisual teaching materials.

Published first in 1934; this is the sixth

edition.

DIEUZEIDEv HENRI. Teaching Through.

Television. Paris, Organization for

European Economic Co-Operation, Of-

flee for Scientific and Technical Per-

sonnel. 1960.

A report on current use of TV in Western

European schools, and an examination of polo-

sibilities for using the medium to meet critical

needs in science teaching.

DUNHAM, FRANKLIN. Educational Tele-

guide, Washington, D.C., 1959.

References for education by television.

and LOWDERMILK, RONALD R.

Television in Our Schools, Washington,

U.S. Government Printing Office, 1953.

A brief analysis of television's role in edu-

cation, with illustrations of some of the cur-

rent uses of the medium by schools.

BROM:NICK, GERTRUDE G.,

LOWDERMILK, RONALD R. FM for lidtv

cation. Washington, U.S. Government

Printing Office, 1948. 2d ed.

Designed to inform educators and school

board members of the potential educational

facilities of the specially reserved Fit radio

channels.

CUMMING, WILLIAM K. This I. Educa-

tional Television. Ann Arbor, Mich.,

Edwards Bros., Inc., 1964.

A compilation of experiences reported in

selected enters throughout the United States,

with interpretations and conclusions by the

author.

CYPHER, Lamm F. See CHANDLER---

Audio-Vistial Techniques.

DALE, EDGAR. Audio-Visual Methods in

Teaching. New York, The Dryden

Press, Inc., 1947.

A basic text on methods. with brief refer-

ences to radio.

2d ed, 1954

Complete rewrite of first edition presenting

author's rethinking of field of audiovisual in-

struction. Contains several new chapters, in-

cluding one on educational television.

DAVIDSON, RAYMOND L. See HOLLAND--

Audio-Visual Materials and Devices,

Rev. ed.

ERIKSON, CARLTON W. Administering

A udio-Visual Services, New York, Mac-

Millan, 1959.

A presentation of the administrative organ-

ization and procedures for an effective and

efficient audiovisual service.

EDUCATORS PROGRESS SERVICE. Randolph,

Wis., publishers of annual "Guide to

Free Films," "Guide to Free Film-

strips," "Guide to Free Tapes, Scripts

and Transcriptions," and "Guide to

Free Curriculum Materials."

FEDERAL RADIO EDUCATION COMMITTEE.

Washington, D.C., U.S. Ofilce of Edu-

cation.-Criteria for Children's Radio Pro-

grams.
Designed as guide to script writers, parents,

teachers, broadcasters, and others concerned

with programs for children.

How To Judge a School Eroadoa, .

A manual for teachers and broadcasters

on techniques by which they may quickly judge

the educational effectiveness of programs in-

tended for use in schools.

Radio in the Schools of Ohio.

Report of an experiment in schoolwjde

listening and its effect on teachers ant

students.

School-Wide Use of Radio.
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A detailed evaluation of 1 year's school-wide use of an 4,merican School of the Air"series.

Suggested Standards for CollegeCourses in Radio-ibroadcasting, 1945.
Designed to guide colleges in establishingradio courses.

FosTra, OWEN I., ed. Using Audio-Visual
Materials in the Alimentary Classroom.Indiana Department Public Instruc-tion, 1959.
A guide to techniques for effective utilisa-tion of audiovisual material. Includes de-tailed list of sources and bibliography.

FRENCH, FLORA:14M F., LEVENSON, WIL-
LIAM B., and RocxwELL, VERA C. Ra-dio English .

FROST, EDA. See WATKINSYour Speechand Mine.

HALAA, JOHN, ed. international Ani-mated Film, New York, HastingsHouse, 1959.
Covers aspects of the animated film : bistori('qi development. esthetic principles of voice,effects, music, color, public relations, advert's-inc. and entertainment uses. Special types ofanimation are shown and discussed. Containsection on the educational applications ofanimation.

HANSON, GEWTIE. See WrrnotiEduca-tm.te Progress Servioe.

IIARCLEROAD, FRED F. Sec BROWN
Audio-Visual instructional MaterialsManual.

HARTIxT, WILLIAM H. A Guide to Audio-Visual Materials for Elementary School
8ocial Studies, Brooklyn, N.Y., Ram-bler Press, 1950.
A compilation of selected teaching materialswithin the realm of and important to el&mentary school classes in social studies.

HARTNELL, HORACE C. See HOLLAND--
.4ndio-Visual Materials and Devices,
Rev. ed.

HOLLAND, BENJAMIN FRANKLIN ; HART-
SELL, HORACE C., and DAVIDSON, RAY-
stOND L. Audio-Visual-Materials and
Derices, Rev. ed. Lubbock, Tex., 1958.
A manual of audiovisual materials and de-vices, their construction and operation, andiciples of classroom utilization. Part I.audio equipment and materials : part II, stillprojection ; part III, motion picture projec-

tion ; and part IV, building facilities foraudiovisual teaching.

ILLINOIS. UNIvERSITY or. Toward More
Effective Educational TV, Urbana, III.,
1958.

A pilot study of the effects of commercialTV on the verbal behaviors of preschool chil-dren. Bibliography.

JOINT COUNcIL ON EDUCATIONAL TELE-
VISION. Four Years of Progress in Ed-
twat ional Television. Washington,
D.C., the Council, 1K6.
A report covering the present and potentialdevelopment of educational TV stations,sources of financial support, aids to Increasedpublic understanding of efforts, and detailsof program development.

KINDER, JAMES S. Audio-Vim/al Materi-
als and Techniques. New York, Amer-
lean Book Co., 1950.
A comprehensive treatise on the value ofthe new instructional materials. with sugges-tions for making learning more meaningfulthrough the use of various types of visual andauditory matersial.

.tudio-Visual Materials and Tech-
niques, 2d ed., New York, American
Book Co., 1959.
For students in teacher-education courses,teachers in service, and audiovisual directors.Revised and extended second edition includesradio, TV, and new recording information.Vocabulary. projects, and sources of materialare listed after each chapter.

and MCCLUSEY, F. DEAN. The
A udio-Visual Reader. Dubuque, Iowa,
William C. Brown Co., 1954.
A collection of 200 articles written by emi-nent specialists in the field of audiovisualinstruction : radio and TV.

KURTZ, EDWIN BERNARD. Pioneering in
Educational TV. Iowa City, 1959.
Covers the period 1982---30. A documen-tary presentation of early experiments.

LEESTMA, ROBERT. A udio-Visual Materi-
als for Teaching Reading. Ann Arbor,
Mich., Slater's Book Store, Inc., 1954.
A comprehensive listing of films, filmstrips,slides, flat pictures, recordings, and special

commercially available devices for use inteaching reading.

Licr., ROBERT H. See Sicoamat---Creative
Broadcasting.
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LEoNARD. J. PAUL. See NOEL Founda-

tions for Teacher Education in Audio-

Vi,stuai instruction.

LEv EN SON, WILMA If B. Teaching
Through Radio. New York, Rinehart

and Co., Inc., 1945.

Ilas a twofold purpose : The improvement

of school broadcasting and the encourage-

ment of more effective use of educational

radio programs. Written by the former di-

rector of Cleveland's school-owned radio sta-

tion \VROE. Concerns the techniques and

basic information needed by teachers and

school administrators in a 'variety of situa-

tions. Contains scripts, aids to utilisation,

and program schedules.

, FRENCH, FLORENCE F., and ROCK-

WEI.L, VERA C. Radio English.

and STASH EFF, EDW ARP. Teach-

ing Through Radio and Television.

New York. Rinehart and Co., 1952.

A revision of Levenson's Teaching Throsch

Radio, with new material dealing with

television.

LEWIS, Primp. Educational Television

Guidebook. New Ynrk, McGraw-Hill

Book Co., Inc., 1960.

Under the sponsorship of the Electronic

Industries Association, the Guidebook was

prepared to assist In answering frequently

recurring questions concerning proper plan-

ning and designing for school use of television,

along with pertinent information about equip-

ment

LEWIS, RICHARD B. See BROW NAudio-

Visual instructional Materials Manual.

LOW DERUILK, R. R. Television in Our

Schools. See DUN HAM.

FM for Education. See DUN HAM.

LU M SDAINE, ARTHUR A., MAY, MARK A.,

and others. Learning From Films.

New Haven, Conn., Yale University

Press, 1958.

A report on the Yale Motion Picture Re-

search Project, 1046 to preient. Part I :

Acquisition of knowledge from Alas ; part II :

Effects of Ahem on subsequent learning activi-

ties ; part III : Evaluating instructional films;

part IV : Use and potential of teaching films.

Ill ustrated. Bibliography.

MACLATCHY, JOSEPHINE, ed. Education

on the Air. Columbus, Ohio State Uni-

versity, 1930 to 1948. (See OLSON for

subsequent issues.)

Yearbook containing proceedings of the In-

stitute for Education by Radio. Some of the

topics discussed are: Organisation and ad-

ministration of education by radio, the radio

in educational institutions, schools of the air,

college radio stations and their activities,

technical aspects of radio, educational tech-

niques in broadcasting, and research in radio

education.

MAY, MARK A. and others. See Lulls-

DILINz--Learning from AIMS.

NICCLUSKY, F. DEAN. Audio-Visual

Teaching Techniques. Dubuque, Iowa,

William C. Brown Co., 1949.

For the student of education, outlining

principles which underlie the use of audio-

visual materials in teaching. Contains se-

lected list of films, slides, recordings, etc.

Published originally in 1940.

The Audio- Visual Bibliography.

Dubuque, Iowa, William C. Brown Co..

1950.

A comprehensive bibliography giving in

eight major sections short annotations on the

literature on audio-visual instruction.

See sirsrsThe Audio-Visual

Reader.

MCKOW N, HARRY G., and ROBERTS, ALVIN

B. Audio--Visual Aids to Instruction,

2d ed. New York, 1949.

An encyclopedic text and practical hand-

book showing teacher and administrator how

to select, organize, and utilise all types of

audio-visual aids, in all subjects and at all

levels through high school.

MINNESOTA UNIVERSITY COLLEGE OF EDU-

CATION. Closed Circuit TV in Teachcr

aducation, 2d ed. Minneapolis, Minn.,

University, of Minnesota, 1957.

A report on the progress of investigations

into television at the College of Education.

Includes case studies of demonstrations, report

on use of closed circuit television for classroom

observation, tn-service training, and direct

teaching.

NATIONAL EDUCATION ASSOCIATION, DE-

PARTMENT OF AUDIO-VISUAL INSTSCC-

TION Taetliii0/4 IN lnatruotion : A n

Appra+eal. Washington, D.C., the As-

sociation, 1958.

Discussion of TV's role in instruction and

in teacher education.

Interaction in Learning: Implica-

lions for Television. Washington, D.C..

The Association, 1950.
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A definition of interaction and a discussion
If current applications of TV in this area.

Opportunities for Learning:
Guidelines for Television. 'Washing-
ton, D.C., The Association, 1960.

Part I presents the basic framework, Part
11 n discussion by many educational TV
leaders. and Part III suggestions for the
future.

NATIONAL EDUCATIONAL TELEVISION AND
RADIO CEN TWA. 1959-Year of Progress.
Ann Arbor, Mich., 1869.

A report on the varied activities of therenter during 1959.

NEw YORK ACADEMY or MEDICINE. Radio
in Health Education, New York,
Columbia University Press, 1945.
A critical study by tie' Academy of Medi-

. isne of the use of radio in health education.Presents a series of talks by medical men andprofessional radio people at an Academy con-
ference on radio in health education.

0 BRIEN, MAE. Children's Reactions to
Radio Adaptations of JuveniJe Books.
New York. Columbia University Press,
1950.

Report of a study to determine the reactions
f children to radio programs designed fortheir listening, to make their reactions moredirectly available to producers, arid to suggest

ways of making programs more widely useful
To schools.

IftsoN, 0. Joy, ed. Education on the Air.
rultunbus, Ohio State University, 1949
To 1952 (See MacLatchy for previous
issues.)

Yearbook of proceedings of annual Institutefor Education by Radio-Television.

itoBERTS, ALVIN B. See Mcliows
Audio-Vim/al Aids to Instruction.

RocKWELL., VELA C. ; FRENCH, FLORENCE
F. ; and LimugaoN, WILLIAM B. Radio
English.

RUARK, How, C. Jr., ed. The Audio-
Visual Equipment Directory, 4th ed.
Fairfax, Va., National Audio-Visual
Association, Inc., 1968.
A guide to current models of audiovisual

equipment.

BIBLIOGRAPHY

SCHULLER, CHARLES F., ed. The School
Administrator and ROI Audio-Visual
Program. 'Washington, D.C., Depart-
ment of Audio-Visual Instruction, Na-
tional Education Association, 1954.
A coordinated source of information for

school administrators on characteristics and
requirements of an effective audiovisual pro-gram. Yearbook of Department of Audio-
Visual Instruction, NEA.

:See WirricH.4udio-Visnal Ma-
terials, 2d ed.

See WrrricsAudio-Visual Mate-
rialsTheir Nature and Use.

SIIIPMANN, CHARLES A. Radio and Bdu-
oation, New York, William Sallock.
One of 50 factual studies in philosophy andsocial science.

SICOBNIA., H. J.; LEE., ROBERT H.; and
BREWMIL, FRED A. Creative Broadcast-
ing, New York, Prentice-Hall, Inc.,
1950.

For beginners in radio training. Each
chapter concludes with pertinent questions
and answers. Contains 12 scripts cleared for
broadcasts_

I.

SMITH, DOROTHY It. SCC ADA1.%;Col-
lege Teaching by Television.

SOUTHERN STATES WORK CONFERENCE ON
EDUCATIONAL PROBLEMS. The Public
Schools and TV; A Case Book of Pro-
granting Practices, Tallahassee, Fla.,
1958.

A discussion of current educational uses of
TV ; in- service teacher training ; direct teach-
ing ; adult education ; out-of-sch401 programs;
and public relations programs.

STASHEYT, EDWARD. See LEvENsorc
Teaching Through Radio and Televi-
sion.

STERNER, ALICE P. A Course of Study in
Radio Appreciation. New York. Edu-
cational and Recreational Guides.
Rev. 1950.
A course outline for high school teachers of

English. Contains 29 curriculum units in
radio appreciation and TV.

TYLER, I. KuTn. See Won.rm---Radio
and the School.
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WAftazN, Famtir, M.D. Television is
Medical Education. Chicago,

American Medical Association, 1955.

Concise discussion well illustrated, concern-

ing the television techniques used in producing

wellplanned medical telecasts.

WATKINS, RHODA, and FROST, EDA. Your

Speech and Mine. Chicago, Lyons and

Carnahan, rev., 1956.

Revised standard text includes greater em-

phasis on uses of radio, television, wordings,
and sound films.

WirricH, WALTER ARNO, and HANSON,

(;ERTIE, eds. Educators Guide to Free

Tapes, Scripts, and Transcriptions.

Randolph, Wis., Educators Progress

Service, 1955.

Includes detailed information on bow to

obtain these materials.

ld ed., 1956.,

Similar listings with substantial additions

in each area.

and ScHULLER, CHARLES

Audio-Visual Materials, 2d ed. New

York, Harper & Bros., 1957.

A thorough treatment of standard audio-

visual educational aidstheir nature and use.

A guide to the' proper *election and use of

materials and equipment.. Includes a detailed

discussion of TV in education.

WOELFEL, NORMAN and TYLICIt, I. KEITH.

Radio (nod the School. Yonkers, N.Y.,

World Book Co., 1945.

Not merely a textbook for teachers and ad-

ministrators, but rather a general volume on

the education aspects of American radio.

Scripts and Plays

Aamis, ALAN and GRAUMAN, WALTER E.

Vest Pocket Theo Ire. New York, Sam-

uel Freneh, 1955.

Contains 20 playlets from the NBCTV pro-

gram "Lights, Camera. Action" : 10 melo-

dramas. 5 comedies, 3 dramas, and 2 farcee.

AXELROD, DONALD. Sec LAssPlays from

Radio.

BARNOI'W. ERIK, ed. Radio Drama in

Action. New York, Rinehart & Co.,

Inc., 1945.

A collection of 25 radio plays dealing with

problems of a changing world. Leading

dramatists in the field of public service are

contributors, and the editor has written an
introduction to each play along with produe

tion directions.

BAUER, W. W. and EIDGLET, LESLIE. noir
Health. New York, E. P. Dutton & Co.,

1939.
Contains selections of prise-winning scripts

from a series,' on health education for Junior

and senior high schools designed to corre-

late the health program with other curricular

subjects.

BErcrr, STEPHEN VINcErrr. They Burned

the Book*. New York, Rinehart & Co.,

Inc., 1942.
Script of the program which NBC presented

is 1942.

We Stand United and Other Radio

Scripts. New /Pork, Rinehart Sc Co.,

Inc., 1945.

This book of radio plays is the anal volume

of published works of the late Stephen Vin-

cent Benet. These plays serve as models of

writing for radio broadcasts.

Born. JAMES, ed. The Free Company

Presents. New York, Dodd, Mead &

Co., 1941.

A volume of 10 complete radio plays written

by a group of America's outstanding writers.

Valuable production notes are included.

BREDESON, LENORE, ed. One Step Beyond.

New York, Citadel Press, 1960.

Stories from the psychic world, originally

produced on the ABCTV series, "One Step

Beyond," are retold here for my reading.

BATE, RUDY and STAIIHEFF, EDWARD.

Television Scripts for Staging and

Study. New York, A. A. Wyn, Inc.,

1953. c

Original director's scripts of outstanding

telecasts ; notes on staging, production, And

program format ; and a complete guide to

creative camera techniques. Book includes

8 royalty-tree scripts for workshop use.

BREWER, Faun A. See SKonNIACreative
Broadcasting.

BuaAcit, A. S., ed. Television Plays For

Writers.- Boston, Mass., The Writer,

Inc., Pub., 1967.

Meat TV plays with comments and analyses

by the authors, all top TV writers. Their com-

ments after each play constitute a practicel

course in planning, writing, and settling at
TV script.
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BYRNE, Jon N JOSEPH. Great Composers:
biz Radio Dramatisations. New York,
Renton & Bowles, Inc., 1E42.
Radio scripts presented on The Fondly Hour

and selected for school use by George H.
Garden, Director of Music, Board of Ed-
ucation, New York City. Short biographical
notes on the composers are included.

CARMEL CARL. See VAN Downy Ameri-
can Scriptures.

ti AYEFsE Y, PADDY. Television Playa.
New York, Simon & Schuster, Inc.,
1955.

Contains the complete scripts of six of the
author's plates--`The Bachelor Party,"
-Printer's Measure," "Holiday Song," The
Big Deal," "The Mother," and "Marty."

CON N ERY, ROUX= H., ed. The Land of
the Free. Washington, D.C., Catholic
University Press, 1941.
Six 30-minute radio seripts by Richard Mc-

Donagh with "study club notes," questions.
and selected bibliography. Also chapter op
how to adapt the scripts for school use.

CoRWIN, NORMAN. Thirteen by Corwin.
New York, Henry Holt & Co., 1941
A collection of 18 radio plays.

More by Corwin. New York,
Henry Holt & Co, 1944.
Among the 16 radio dramas included in this

rolume are the justly famous We Hold These
Milks, excerpts from the This Is War series,
and others.

On a Note of Triumph. New
York, Simon & Schuster, 1945.
Edited script of the famed CBS broadcast

immediately after VIDDay.

They Fly Through Me Air. Wes-
ton, "t., Vrest-Orton, 1939.
A poetic radio drama based on the air raids

on civilians during the Civil War in Spain,
1986-39.

This Is War. New York, Dodd,
Mead & Co., 1942.
A collection of 13 radio plays about Amer-

Ica on the march, as produced over the four
major networks in 1942.

------ Untitled and Other Radio
/frames. New York, Henry Holt &
Co., 1947.
Another compilation of 17 radio dramas by

Corwin.

27
Cowon.L, Roma. See KaulxvircnRa-

dio Drama Production.
See lisuurvrrcnRadio, Drama,

Acting and Production.
CUTHBERT, MARGARET. Advenl.ire itt Rtla

dio. New York, Howell, Buskin, 1945.
A book of selected scripts for young people.written by many of radio's best writers andintended for study and home practice.

DECKER, RICHARD G. Ploys for Our
Time: Motion Pieures, Ti, Radio.
New York, Oxford Book Co.. 1959.
A collection from these media.

Dt-NLAP, ORRIN E., Jr. Radio's 100 Men
of Science. New York, Harper &
Bros., 1944.
Biographical narrative of pathfinders inelectronics and television.

EATON, WALTER PRICHALD. See WELCH
l'Ole Radio Plays: The Listeners'
Theatre.

EDGLEY, _LESLIE. See BAULIY o w r
11 conk.

Edurotors Guide to Free Tapes, Scripts,
and Transcriptions. Randolph, WW1
Educators Progress Service.
An annual list of free audio aids andscripts, with helpful suggestioni on their pur-pose, nature, and uses in teaching situation*.

Ezincsox, IL B., and Zumurrn, E. W. Si.
Classic Plays for Radio and How to
Produce Them. Minneapolis, Minn.,
Burgess Publishing Co., 1940.
Contains adaptations for radio of six clas-sic plays as follows : Elizabethan Dramas:

Macbeth and Othello ; Social Problem Play ;Camille ; Realism and Naturalism ; A Doll's
House and The Cherry Orchard ; ComedyLady Windernere's Pan. It also contains 36pages of production notes. Glossary.
FEIGENBAUM, LAWRENCE H. Radio and

TV Plays. New York, Globe Book 0o.,
1956.

Frrzumg, H. WiLuAit, ed. Theatre
Guild on the Air. New York, Rinehart
& Co., Inc., 1947.
Twelve radio adaptations of famous stage

plays. Introduction by radio writers describ-
ing problems of adaptation.

GAIRIOUS, FREDERICT and JOHNSON, THEO-
DORE', cis. You're on the Air. Boston,
Baker's Plays, 1946.

collection of 8 plats adapted for radio
with individual produetton notes.
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GASSN.E2, JOHN. .4 Treasury of the
Theatre. New York, The Dryden Press,
Inc., 1961.
Aa ant holovy of plays from Ibsen to Arthur

with modern translations written in
the idiom of our time.

GA%F.R JACK, 43,441 STANLEY, DAVE, eds.
Them's Laughter in the Air. New
York. Greenberg Publishers, Inc., 1945.
Twenty4Ine edited scripts of radio's top

comedians and their best shows.

OLKASON. MAItIoN N. See THORNEThe
Pied Poper Rroatleasts.

Goon as A rf, RosraT, romp. awl ed. Easter-
piety. for Radio sad Deckiniation.
Portchester, N.Y., Liberty Publishing
(70., 1943.

Includes national anthems of different coun-
tries, poems, stories, speeches, and letters for
dramatic adaptation to radio.

(3EANNAN, MARY. 'hat Mary Stories.
Toronto, Out., W. J. Gage & Co., Ltd.,
1942.

A wide, of 13 original storiee .written
especially for broadcasting to «mall children.

Just Mary and Joist Mary Again.
Toronto, Ont.. W. J. Gage & Ltd.,
1942.

Combines original volume of Just Mary
Stork* and 16 additional stories for children,
agegi 3 to 7. All stories have been broadcast
by the author over the Canadian Broadcast-
ing Company.

Maggie Muggins Stories. Phi's-
delphia, The John C. Winston Co., 1947.
A collection of the Canadian radio stories

as broadcast by the author to her very Yount
listener*.

GRAUMANI WALTER E. See AntraVest
Pocket Theatre.

IlAcKETT, WALrEa. Radio Plays for
Youn4 People. Boston, Mau., Plays,
Inc., 1950.

A collection of radio script adaptations of
stories from the usual junior and .senior high
school reading lists of great literature.

Roman D. and LYNCH, 'Alma M.,
Jr. History Makers. Evanston, Ill.,
Row, Peterson, & Co., 1941.
A series of 8 radio plays on thtt Ameitcan

story suitable for classroom use.

TELEVISION

H0DAPP, WILLIAM, -ed. Fooe Yowr Audi-
enoe. New York, Hastings House,
1958.

Audition readings for actors. Pronuncia-
tion guide of foreign names and titles. Audi-
tion materials include complete sketches,
monologs, 2-character parts, a complete TV
script, and others.

Huaiza, Loris J. Short Radio Plays.
Minneapolis, Minn., The Northwestern

1985.

Nine abort playa for radio. Royalty-tree
for noncommercial purpose's.

"swim, Liz.. The School Radio Olub.
Minneapolis, Minn, Northwestern
Press, 1941.

Eleven scripts intended for use by high
school students. Also confabs. directions for
forming high school radio clubs or guilds.

JouNsoN, Tutoposs.. See GARRIGUII
YoVre ots the Air.

Jursioa Las..aotlia, American Association
of. Waldorf Astoria, New York, N.Y.
Scripts for children- on royalty basis.

KAUFMAN, WILLIAM L., ed. The Best
Telei4en Plays, 1950-41, Vol. II. New
York, Merline Press, Inc., 1952.
An anthology of authors' choice, of most

literate and interesting dramatic television
scripts.

liosuisso, WILLIAM, noose. American
Scenes. New York, The John Day Co
A selection of 12 abort plikys suitable for

performance by groups of high school level
as edited ty the complier. Pour of the 12
are suitable for radio production.

romp. 100 Nonr0ya1ty Rafti()

Plays. New York, Greenberg Pub-
Ushers, Inc., 1011.
Contains 100 plays written by many of our

best-known radio writers. Some of the criptF
are suitable for study, production, and

reading.

Katrurrrron, Ws.urra, and °wow.,
Rolm. Radio Drama Production. New
York, Rinehart & Co., Inc., 194111.

A handbook intended for the classroom
workshop. Contain, simple scripts with ex-
ertion designed to develop fadlity it elements
of radio drama production. Text offers nut
`teflon' for procedure and background of
production theory.
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KiNGSON, WALT** KatiLyrrrcu ; and
COW41.11A., Roux. Radio Drama Acting
and ProdOvation. New York, 1950.
A new edition of the handbook described&bore. with added test on the tundamentalsof radio acting as well as ererriee material.

Lisa,, L IL ; McGLII Emus L ; and
Ammo, DONALD, eds. Plays from
Radio. Boston, Miura, Houghton

194&
Fourteen playa. Suggestions for castingand production. Gleam) discussion on radio

producOovi. Gkeaary.

LATHAM, ILAN I.AL Nine Radio Plays.
Chicago, Dramatic Publishing 0o.,
umo.
Appropriate for Washington's and Lincoln's

birthday*, Rallowssa, Thaakagiving, Christ-mas., Cellintbus Day, St. Valentine's Day, 8t.Patrick's D. and Moths?. Day.

LET, Beosiorr H. See Siumins.---Creative
Broodoasting.

IA)MAX, ALAN. See LOMAxFolk Soap,

LouAX, JOHN AVIUM end LOMAX, ALAN.
Folk So4, U.S.A. New York, Duell,
Sloan & Pearce, 1947.
A collection of the 111 best American bal-lads. as edited by Alan Lomas with Charlesmnd Roth Crawford Seeger as magic editors.

immesrawr, fiTsmirms. Bee °somaPres
World Theatre.

IANCH, JAMES 31.1 Jr. See RENBTHis-
tory Makers.

MAcIAIritall, ARCHIBALD. The American
Story. New Yurk, Duell, Sloan &
Pearce, Inc., 1944.
Ten scripts from NBC's University of theAir. From the chronicles, narrative*, letters,and mom written by those who saw part ofthe American record.

MALomr., Dumas, ed. The Jeffersonian
Heritage. Boston, Beacon Press, an
A collection of the 13 half-hour radio seriptarforded under the ranee title by the NationalAgociation of Mutational Broadaurters.

McGnx, EARLS L. Bee Lass---Ptays from
Radio.

MOWS, JAMJCS if. R&M Workshop
Plays. Now York, The H. W. Wilson
Co., 1901.

29
in anthology of 26 radio plats written

especially for radio. This is a revision and
enlargement of the first volume published la
1140.

Moan., TAD. Other People's Houses--
Si.r retention Plays. New York.
Simon & Schuster, Inc., 1966.
A collection from some of television's bestdramatic programs. The author's preface toeach !cript indicate* the goats a writer maystrive for in this medium.

Musnow, Eowkan IL TAU Is London.
New York, Simon & Schuster, 1911.
Ellelected from the weekly broadcasts fromLondon during wartime.

NATIONAL IllnucafrioN AtleoCiAlToN.
Washington, D.C., 1201 16th St. NW.
A collection of radio ecripts suitable forschool public relations programs ; also spe-cially written scripts each year for nee during

American Education Week.

OMAR, ARCH. Fourteen Radio Plays.
New York, Random House, Inc., 1940.
Fourteen original plays written especiallyfor radio and produced by NBC. Foreword by

Lewis EL Titterton.

New Radio Plays. New York,
Random House, Inc., 1141.
A collection of plays from Mr. Moisesweekly radio series.

Oboler Onsteibus: Radio Plays and
Personalities. New York, Duel, Sloan
& Pearce, 1946.
Fourteen radio plays.

Plays for Americans. New York,
Rinehart & Co., Inc., 1941 and 1942.
Thirteen nonroyalty radio plays concerningthe American people during World War IL

This Freedom.. New York, Ran-
dom House, Inc., 1942.
Contains 13 original nonroyalty radio playsand an introduction by Mr. °baler offeringadvice to aspiring radio actors and directors.

and LONGBTREZT, STEPHEN, eds.
Free World Tkeatre. New York, Ran-
dom House, Inc., 1944.
Nineteen radio plays written especially to

aid in the war effort.

Oursort, LIMY. Radio Plays from Shake-
speare. Boston, Marra., Plays Inc.,08.
Ten radio plays adapted for royalty-free

performance. Includes a section of production
notes. Plays are : "A Midsummer Night's
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Dream," "The Taming of the Shrew," "Much

Ado About Nothing," "As You Like It," "The

Tempest," "Romeo and Juliet," "Julius

Caesar," "Hamlet," "Macbeth," "King Lear."

PARKER, K. Parker's Television Plays.

Minneapolis, Minn., Northwestern Uni-

versity Press, 1954.

A collection of 8 original scripts and a spe-

cial chapter on television production. Plays

are copyrighted.

PRESCOTT, HERBERT, ed. Radio Players'

Scriptbook. Portland, Maine, J. Weston

Walch, 1949.

A collection of radio scripts carefully se-

lected to be within the production and acting

range of high school and college groups.

RADIO-TV SCRIPTS. New York. Facts

on File, 1955.

A monthly collection of some of radio and

television's outstanding program texts in the

information field. Scripts were .written for

broadcast, or were transcripts of what was

said extemporaneously.

Rost, OSCAR, ed. Radio Broadcasting

and Television. New York, H. W. Wil-

son Co., 1947.

'A classified annotated review of nearly 1,000

bo'oks, articles, and pamphlets on radio and

TV,

RoE, REGIN ALD. Seven Television Plays.

New York, Simon & Schuster, 1956.

Intimate dramas with strong characterisa-

tions and good, dramatic situations ; for di-

rectors and actors in scene study and closed

circuit TV laboratory work.

SETTELI IRVINO, ed. Top TV Shows of the

Year. New York, Hastings House,

1955.

IComplete scripts, comments, and background

information on selected "best television pro -

;grams of 1954." Formats include best

;comedy, drama, documentary, science, news,

i panel discussions, and women's and children's

iprograms.

and SErrEL, TRUDY, adapted by.

The Best of Armstrong Circle Theatre.

New York, Citadel Press, 1959.

Three of television's most talked-about

documentaries are rewritten for easy reading.

Includes "The Dead Sea Scrolls"; "Junkie's

Alley"; and "Thirty Days To Reconsider."

SKORNIA, II. J. ; LEK, ROBERT H. ; and

BREWER, FRED A. Creative Broadcast-

ing. New York, Prentice-Hall, Inc.,

1950:

A practical text for beginners in radio writ-

ing. Each chapter concludes with pertinent
questions and answers. Part II contains 12

scripts cleared for broadcast. Appendix in-

cludes list of books and glossary of radio
terms.

STANLEY, DAVE. See GAVERThere's
Laughter in the Air.

STA 8 En% EDWARD. See BRETiTele-
vision Scripts for Staging and Study.

SWING, RAYMOND. In the Name of Sanity.

New York, Harper & Bros., 1946.

Raymond Swing's broadcasts in 1945 de
voted to the implications of the release of
atomic energy.

THORNE, SYLVIA and GLEASON , MARION N.

The Pied Piper Broadcasts. New York,

H. W. Wilson & Co., 1943.

A collection of 7 scripts produced originally
over Station WHAM, Rochester, N.Y. Those

responsible for planning programs for young
children should welcome this addition to this

field.

TOOLEY, Howsan. Radio Guild Plays.
Minneapolis, Minn., Northwestern
Press, 1941.

A. collection of radio scripts suitable for

broadcast on special holidays and historical

occasions.

VAN DOREN , CARL and -CARMEL, CARL.

American Scriptures: New York, Boni

& Gaer, 1946.

From the series. of concerts of the Phil-

harmonic Symphony Society of New York,

May 1943-44.

V IDA I., GORE, ed. Best Television Plays.

New York, Ballantine Books, 1950.

Complete scripts, including visual direc
tions, by 8 television writers. Also brief bi-

ographies of the writers.

WATSON, KATBERINIII WILLIAMS. O*ce

Upon a Time. New York, H. W. Wil-

son Co., 1942.
Twenty-eight popular children's stories

rewritten for radio broadcasting.

ed. Radio Plays for Children.

New York, H. W. Wilson Co., 1947.
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Twenty-six radio plays varying in lengthfrom 5 to 80 minutes. Author indicates gradelevels and suggests how the plays can beused in classroom for simulated broadcasts.

WEAVER, WARREN, ed. The Scientists
Speak. New York, Boni & Gaer, 1947.
A collection of talks on science during theintermissions of the New York Philharmonicconcerts on CBS.

WEISER, NORMAN S. The Writer'sriter's Radio
Theatre, 1940-41. New York, Harper
& Bros., 1941.
Written by the drama critic of the RadioDaily, this book contains radio scripts se-lected as the best of the year.

The Writer's Radio Theatre. New
York, Harper & Bros., 1942.
Ten outstanding iidlo scripts of the yearand one television script.

WELCH, CONSTANCY, and EATort, WALTER
PRICHARD. Yale Radio Plays: The Lis-
teners' Theatre. Boston, Mass., gx-
presslon Co., 1940.
Thirteen radio plays written and producedby Yale University drama students overWICC.

WHITE, JAMES R. Let's Broadcast. New
York, Harper & Bros., 1939.
Twelve one-act nonroyalty plays utilizingbroadcast technique for borne or junior high

school use.

Three-Way Plays. New York,
Harper & Bros., 1944.
Six nonroyalty. 1-act plays and comedysketches either for stage or radio.

WarrE, MELVIN IL Radio and Assembly
Plays. Minneapolis, Minn., North-
western Press, 1941.
A collection of five adaptations from lit-erature with brief production notes.

Radio Scripts for Practice and
Broadcast. Minneapolis, Minn., The
Northwestern Press, 1950.

31
A workbook of articles and a collection ofscripts selected for their usefulness to highschool and college radio production groups.Intended as companion piece to BeginningRadio Production.

ETAS E. Foundations in Broad-
casting. New York, Oxford Univer-sity Press, 1951.r general history of radio and television_with specifics on techniques of programingas they relate to each medium,

WouvioaAn, MorroN. The BternalLight. New York, Crown Publishers,
1947.
A collection of 28 of the radio scripts fromthe series The Eternal Light, as they werebroadcast over NBC.

WRITERS GUILD or AMERICA. The Prise
Plays of Television and Radio. New
York, Random House, 1956.
Foreword by Clifton Fadiman. The winnersof the First Writers Guild Awards Contest arepresented. Includes a wide variety of typesof radio and TV scripts. Both amateurs andprofessionals will enjoy the readable selectionsby these 12 writers.

WYLIE, MAX. Best Broadcasts of 1938-39.
New York, Whittlesey House, 1940.
An anthology of radio programs presentedon all three major networks between January1, 1938, and July 1, 1939. Suitable as astudent guide to radio writing techniques.

Best Broadcasts of 1939-40. New
`York, Whittlesey House, 1940.

- Best Broadcasts of 1940-41. New
York, McGraw-Hill Book Co., Inc.,
1942.

k- Talks by Roosevelt and Churchill. Scriptsby Benet, Sherwood, and others.

Zntaarrrt, E. W. See EREICSONRis
elastic Plays for Radio and How To
Proditce Them.

Technical AsPcts
ALBEWIt," ARTHUR LEMVU.. Blecttioal

Fundamentals of Communication, 2d ,
ed. New York, McGraw-Hill Book Co.,iqc., 1962.
Presents fundamentals upon which tele,-Mil. telephony, and radio are based ; alsoincltides section on television.

mNIIMOr

ALOWL, PHILIP L. Mathematics for Sa-
mos and Engineering. New York, Mc
Graw-Hill Book Co., Inc., 1957.

A reference book for the engineer on howto select, understand, and apply mathematicalprocedures to solution of specific problems.
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ALMSTEAD, FRANCES E. ; DAVIS, KIBXE B.;

and STONE, GEORGE K. Radio: Funda-

mental Principles and Practices. New

York, McGraw-Hill Book Co., 1944.

A technical book to be employed along with

a good laboratory manuaL

ANDERSON, L. T. See SHuLTzrxperi-
nients in Electronics and Cointnunica-

tiOnd Engineering.

ANNzs, Grx E. Elements of Tele-

vision Systems. New York, Prentice-

Hall, Inc., 1951.

A text for the advanced student of sending

and receiving television apparatus.

Basio Standards for School Sound Sys-

tems. Washington 25, D.C., U.S. Office

of Education.
One of a series of reports prepared by the

Joint Committee on Standards for School

Audio Equipment giving general information.

on the selection, Installation, and utilisation of

school audio equipment.

Classroom Radio Receivers.

The third In the series dealing with re-
ceivers for the classroom. Also contains chap-

ter suggesting utilisation precedures.

School Sound Recording and Play-

back Equipment.
The second in the above-mentioned series

dealing with recording and playback equip-

ment.

BeouN, S. J. Magnetic Recording. New

York, Murray Hill Books, Inc., 1949.

Beginning with the history and theory of

magnetic recording, this book gives in con-

siderable detail an 11111113,21s of modern

equipment

Boycz, Wtuism F. Fundamentals of

Color Television. Indianapolis, Ind.,

Howard W. Sams & Co., Inc., 1954.

Prepared to assist those interested in teach-

ing aspects of television to understand color

television without pronounced reference to

mathematics.

BILITTIN, F. L. Radio, Television, and

Electronics Handbook. Chicago, Popu-

lar Mechanics Press, 1950. ,

A book on radio-electronics u it applies to

everyday life. Contains latest developments

as well u basic fundamentals in radio, TV,

and electronics.

CHINN, HOWARD. Television Broadcast-

ing. New York, McGraw-Hill Book

Co., Inc., 1953.

A comprehensive guide to. technical aspects

of television broadcasting. Has no mathe-

matics beyond arithmetic. Presented as a
reference to readers already in television or

as self-training for radio engineers interested 41

in television.

CHIPPZ, R. D. See MArras--Closed Cir-

cuit TV System Planning.

CORBETT, THOMAS E. New Directions

for Television. Pleasantville, N.Y.,

The Brownlee Publishing Co., 1949.

An analysis of what is involved in operat-

ing a metered television system and its effect

upon motion pictures, sports, radio, adver-

tising, etc.

DAVIS, KIRKE E. See ALmsTEARadio:
Fundamental Principles and Practices.

Dome, ROBERT B. Tele-vision Principles.

New York, McGraw-Hill Book Co.,

Inc., 1951.

A treatise on principles of all stages of

television transmission and reception. Help-

ful to radio engineers who want a better

understanding of more specialised fields of

television engineering.

DORF, RICHARD H. See KemENTV
Master Antenna Systems.

DOUNDOULAKIS, GEORGE. See KAMEN

Scatter Propagation: Theory and Prac-

tice.

DREW, CHARLES EDWARD. How To Pais

Radio License Examinations. 2d ed.,

New York, J. Wiley & Sons, Inc., 1944.

Discusses basic radio laws, theory, and

practice. Presents questions and answers to

examinations of all classes of radio operators.

DULL, RAYMOND and DULL, RICHARD.

Mathematics for Engineers, 3d ed.
New York, McGraw-Hill Book Co.,

Inc., 1951.

A reference source for engineers. EIrplains

the use of the slide rule for various types of

computation.

EBY, G. 8. Bee WAt:momUnderstanding
Radio.

EMERY, WILLIS L Uwitra-High Fre-

quency Radio Engineering. New York,

The Macmillan Co.

An explanation of principles and applica-

tions for those who construct or operate

modern ultra-high frequency equipment
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ENNES, HAROLD E. Broadcast Operators
Handbook. New York, John F. Rider
Pub., Inc. (2d printing 1949).
A treatise on controiroom operation for

broadcast technicians together with prevent-
ive maintenance instructions.

Principles and Practices of Tele-
casting Operations. Indianapolis,
Ind., Howard W. Sams & Co., 1953.
Gives basic technical background on trans-

mitter and studio operations as well as on
cameras and their components.

FEDERAL COMMUNICATIONS COMMISSION.
Standards of Good Engineering Prac-
tice Concerning FM Broadcast Sta-
tiona, 1945. (Rev. _to January 1950.)

FINK, DONALD G. Television Engineer-
ing, 2d ed. New York, McGraw-Hill
Book Co., Inc., 1952.
Prepared to enable the technician to make

the transition from radio to television engi-
neering. Knowledge of elementary principles
of vacuum tube circuits and processes of
amplification, modulation, carrier transmis-
sion, and demodulation is assumed.

FISCHER, BERNARD. Radio and Television
Mathematics. New York, The Mac-
millan Co., 1950.
A reference work for the technician in

constructing and servicing radio, television,and other equipment. Also a textbook for
teachers, students, and amateurs.

and JACOBS, HERBERT. Elements
of Mathematics for Radio, Television,
and Electronics. New York, The Mac-
millan Co., 1954.
A methodical course in basic mathematics

in radio-television. Primarily a classroom
test, but may be used in home study.

FOWLER, KENNETH and LIPPERT, HAROLD
B. Television Fundamentals. New
York, McGraw-Hill Book Co., Inc.,
1953.
A basic text, dealing with basic TV-receiver

circuitry.

FUTNE, JOHN G., and WOLFE, HALLEY.
Blements of Bound Recording. NOw
York, John Wiley & Sons, Inc. )
Detailed coverage mof those subjects peculi-arly belonging to sound recording and re-

Production with brief reference to such re-
lated subjects as electrochemical analogies,acoustics, vacuum tubes, and audio amplifier&

33
GHIRARDI, ALFRED A., and JOHNSON, J.

RICHARD. Radio and Television Re-
ceiver Circuitry and Operation. New
York, Rinehart & Co., Inc., 1951.
Primarily written for, use as a text in radioand television servicing courses of technical

schools. Emphasis Is on basic principles of
receiver circuitry and operation.

GOLDMAN, STANFORD. Frequency Analy-
sis Modulation and Noise. New York,
McGraw-Hill Book Co., 1948.
A mathematical text dealing with radio

engineering.

GORDER, L. 0., ed. A Dictionary of Radio
Terms. Chicago, Allied Radio Corpora-
tion, 1946.
Miniature encyclopedia with more than 800

commonly used terms in radio and electronics.

GOVERNMENT SERVICE DEPARTMENT, RCA
SERVICE COMPANY. Closed Circuit Tele-
vision Systems, Color and Monochrome.
RCA Service Company, Camden, N.J.,
195&
A source of information on what closedcircuit TV is, how it works, and what it cando. Part I is devoted to monochrome ; PartII deals with color ; and Part III illustratespresent closed circuit systems.

Guou, BERNARD. Basic Television: Prin-
ciples and Servicing, 2d ed. New York,
McGraw-Hill Book Co., Inc., 1954.
A comprehensive text in TV for radio serv-icemen, requiring only simple algebra for

comprehension of operating principles of
receivers.

Basic Electronics. New York,
McGraw-Hill Co., Inc., 1959.
A complete text for a basic training coursein radio, television, and industrial applicationsof electronic circuits.

HAPPELL, Grows E. and HESSELBERTH,
WILFRED M. Engineering Electronics.
New York, McGraw-lilll Book Co., Inc.,
1953.
A text for a beginning course in electronicsfor the electrical engineering student.

IIATriza, N. M. Elements of Magnetic
Tope Recording. Englewood Cliffs,
N.J., Prentico-Hall, Inc., 1957.
An explanatior of electronic, magnetic, andmechanical &ores of magnetic tape record-

ing, with speciill attention to maintenance re-
quirements for optimum performance. Ilimpli-
fled circuit diagrams and Illustrations.
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HILT, Soorr. Practical Television Iht-

Sneering, 2d ed. New York, Rinehart
& 0o., Inc., 1958.

Detailed treatment of TV engineering, cov-

ering basic TV receiver and transmitter cir-

cuitry and operation and television broad-

casting techniques.

RENNET, KEITH and RICHARDSON, GLEN

A. Principles of Radio, 6th ed. New

York, John Wiley & Sons, Inc., 1952.

Fundamentals of basic radio circuits with
step-by4step examples of the more difficult

types of computations. Also contains chapter

on FM, television, radar, and wave-shaping,

circuits.

HESSELBERTH, WILFRED M. See Hui

priatiEngineering Electronics.

How To Make Good Recordings. New

York, Audio-Devices, Inc., 1945. Re*.

1948.

A nontechnical, illustrated book on bow to
choose a recorder, its functions, and how to
operate it.

HUDSON, RALPH G. An Introduction to

Electronics. New York, The Macron-

Ilan Co., 1945.

An explanation in simple terms of thei sci-

ence of electronics and its modern applica-

tions.

JACOBS, Hamar. See Illamma---Elo-
ments of Mathematics for Radio, Tele-

vision, and Electronics.
JOH N SON, J. RICHARD. Television--

How It' Works, 2d ed. New York,

John F. Rider Publisher, Inc., 1956.

A simply written and well illustrated book

directed to the service technician, the TV
student, the experimenter, or the hobbyist,

and designed to explain basic TV-receiver

theory, design, and maintenatoe.

Bee GHIRARDIRadio and Tele-
vision Receiver Circuitry and Opera-

tion.

KAIIEN, IRA and Dow, RICHARD H. TV
Master Antenna Systems. New York,

John F. Rider Publisher, Inc., 1952.

Installation, maintenance, usage, manu-

facture, and merchandising of television
master antenna Written*.

and DOUNDOULAZIS, °zoom.
Scatter Propagation: Theory and Prao-

Sloe. Indianapolis, Ind.: Howard W.
Sams & Co., Inc., 19645.

A digest of currently accepted theory and

practice in beyond-the-horizon transmission
and reception, simply written and well

illustrated.

Kim, MILTON S. introduction to UHF

Circuits and Components. New York,

D. Van Nostrand Co., Inc., 1955.

An up-to-date handbook for technicians,
amateurs, and "Hams."

KRAUS, JOHN D. Antennas. New Y

McGraw-Hill Book Oo., Inc., 1955.

Presents basic theory of antennas with
emphasis on engineering applications. Ma-

terial is suitable for use at College senior

or first-year graduate level ; also reference

book for engineers and scientists.

Lzwus, PH IMP. See Lewin--Educational
Televon Guidebook.

Lineal% HAROLD B. See Fovnzi4Tele-
vision Fundamentals.

LYTEL, ALLAN. TV Picture Projection

and Enlargement. New York, John F.1

Rider Publisher, Inc., 1949.

An illustrated book for the television serv-

iceman dealing with the optical systems em-

ployed in television receivers with emphasis

on projection types.

MCNIOOL, DONALD. Radio's Conquest 0,6

Space. New York, Rinehart & (*J.,

Inc., 1946.
A stimulating and informative record of

radio's development.

MANDL, MATTHEW. Mandl's TelevisioN

Servicing. New York, The Macmillan

Co., 1962.
A text for radio servionnen entering the

field of television servicing and for others

with similar technical training. Includes a

master index to common television troubles.

Handbook of Basic Circuits. New

York, The Macmillan 0o., 1956.

A single reference combining comprehensive

coverage of the major circuits with detailed

information on TV, FM, and AM.

MAnCtill, A. and KUICUS, WILLIAM. 1116-

nseents of Radio, 2d ed. New York,

Prentice-Hall, Inc., 1948.

A revised, edition of the 1943 publication

which provides the beginner w.ith a signalled,

complete study course in the fundamentals of

radio operation. No advanced knowledge of

physics or mathematics is necessary. It in-

cludes a new section on radar and television

and a *Pedal chapter on modern radio re-

f*vers.
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MARCHAND, NATHAN. Frequency Modu-
lation. New York, Murray Hill Books,
Inc., 1948.

Comprehensive treatment of the basic prin-
ciples of FM. Defined primarily for use by
the dervieentan, technician, and the amateur
radio operator in developing skills for han-
dling installations and maintenance of equip-
ment.

MARSHALL, ROBERT and MARSHALL, MAZY.
Your Tape Recorder: How to Select
One and Get the Most Out of It. New
York, Greenberg, 1955.

An easy-to-read guide giving fu tali
of tape recording and specific surges ons for
use.

MARSHALL, SAmma. L. TV Installation
Techniques. New York, John F. Rider
Publisher, Inc., 1960.
A guide for the TV installation technician.

Illustrated.

MAYERS, MORRIS A. and Cgs, RODNEY
D. Closed Circuit TV Hystiess Plan-
ning. New York, John P. Rider Pub-
Usher, Inc., 1957.

Authoritative source for then planning and
evaluating closed circuit TV systems in in-
dustry, education, etc.

Musa, JAMES. High Quality Sound Re-
production. New York, The Macmil-
lan Co., 1958.
Discusses the nature of sound. Graphie in-

formation, simplicity of style, and illustrations
and diagrams make the book of interest to
the average "Hi-Fl" enthusiast or classroom
teacher.

NoLL, EDWARD M. Television for Radio-
men. Indianapolis, Ind., Paul H. Wen-
del Pub. Co.
A reference notebook on color television for

experimenters, hobbyists, and TV servicemen.

UHF Television and T1111?-VHF
Tuners. Indianapolis, Ind., Paul H.
Wendel Pub. Co., 1961.
Of special interest to board of education

maintenance technicians responsible for serv-
icing classroom sets. Useful for comparative
studies of operating and performance chars&
terlstics.

and MANDL, MATernsw. Tele-
vision and FM Antenna Guide. New
York, The Macmillan Co., 1951.
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An antenna textbook and a practical guide

to the many antenna problems encountered
by television technicians.

NOLL, EDWARD M. Television for Radio-
men. 3d ed. New York, The Mac-
millan Co., 1955.
A guide to construction, operation, and

servicing. A study of television for radio
servicemen, the radio amateur, and technical
school students.

Closed Circuit and Industrial
Televisios. New York, The Macmil-
lan Co., 1958.
Authoritative book on closed circuit trans-

mission, the camera tubes and circuits, am-
plifier systems, generators, etc. Illustrated.

Orman" WILLIAM. Bee SLIIREB1120---
Essentials of Television,

Panel/AN, ALBERT. Graphical Construc-
tions for Vacuity') Tube Circuits. New
York, McGraw-Hill Book Co., Inc.,
1943.
Designed to All a gap in the literature on

vacuum tubes, viz, graphical constructions.
Radio Anatole, Handbook, The. West

Hartford, Conn., American Radio Re-
lay League. Annually 1928 to present.
Deals with various phases of radio cos-

munication problems, stressing present prac-
tices for the amateur, and describing new
equipment in all categories.

Radio Amateur's License Manual, Ameri-
can Radio Rehty League, West Hart-
ford, Conn., 1961.
A completely revised edition of the stand-

ard guide to be used in preparation for the
FCC amateur license examination.

READ, °inn. The Recording and Re-
production of Bound. 2d ed. Indiana-
polls, Ind., Howard W. Sams & Co.,
Inc, 1952.
A eorliprebensive text and reference work,

covering the entire sound-recording and sound-
reproducdng process.

Rm, limirr R., and Russ L, CARL M.
Ultra-Mph Frequency Propagation.
New York, John Wiley & Sons,
1958.

A basic text on general aspects of propaga-
tion and meteorological theory, transmission-
path variables and operating-frequency char-
acteristics.

IttomAnDeow, OLIN A. flee BENNET
Priowiples of Radio, 6th ed.
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Rims, JOHN F., ed. TelevisionHow
It Waal. New York, John F. Rider,
Publishing, Inc., 1951.

Develops a familiarity with television. Ex-
plains the operation of television receivers for
the technician.

Russrax, CARL M. See REspUltra-
High Frequency Propagation.

RYDER, JOHN D. Engineering Electron-
ics.. New York, McGraw-Hill Book Oo.,

Inc., 1957.

A comprehensive work on the fundamental
non-radio areas of electronics. Includes new
material on frequency response of amplifiers.

SAUNDERS, A. C. W. Notebook. In-

dianapolis, Ind., Paul H. Wendel Pub.

Co.

A technician's notebook treating 20 bade
parts of a television receiver and the essen-
tials for rapid servicing by circuit analysis.

filinnars, E. H. and ANDERSON, L. T. Es.
perimen to in Electronics and Communi-
cations Engineering. New York, Harp-
er & Bros., 1943.

Laboratory guide for communication engi-

neering students. Contains more than 100
experiments ranging from simple direct cur-
rent measurements to complete video ampli-
fiers, radio receivers, radio transmitters,
antenna systems, and microwave equipment.

SLuanizao, MORRIS; OSTERHELDWile
LIAM and VOEOTLIN, ELMO N. Essen-
tials of Television. New York. Mch

Graw-Hill Book Co., Inc., 1956.

A comprehensive work, designed to bridge
the gap between theory and actual operation
of the television receiver.

SPANGENBERO, KARL R. Fundamentals of

Electron Devices. New York, McGraw-

Rill Book Co., 1957.

A book for the advanced student of coin-
munieations eleetronics.

SPINRAD, LEONARD. Closed Circuit Data
Book. New York, Leonard Spinrad,
1955.

A directory on the closed circuit field. In-
cludes rates, available cities for black and
white and color, labor unions in the field, and
a description of the various types of closed
circuit operations.

STswArr, W. EARL. Magnetic Recording
Techniques. New York, McGraw-Hill
Book Co., Inc., 1958.
A guide to the technology and practices

of magnetic recording.

SToNt, Clicoaos K. Bee AtvaTEADRadio:
Fundamental Principles and Practices.

STURLET, K. R. Frequency-Modulated
Radio. New York, The Macmillan
Co., 1957.
This work explains the frequency-modula-

tion system of radio transmission, and the
design requirements and operating principles
of FM receivers.

TALL, JOEL. Techniques of Magnetic

Recording. New York, The Macmillan
Co., 195&
An explanation of the development of

magnetic recording, and its present-day ap-
plications, including television-program re-

cording.

TUCKER, DITRWRD. Introduction to Prac-
tical Radio. New York, The Macmil-

lan Co., 1945.

A reference for the practicing radio engi-
neer and technician.

UPTON, MONROE. Electronics for Every-

one. New York, The Devin-Adair Co.,

1954.

The story of electricity in action ; television,
color television, radio radar, ht-fi, etc.what
they are and bow they work.

VOROTLIN, Elmo N. Bee SLuszszno---Es-
sentials of Television.

WALKER, R. C. Electronic Equipment

and Accessories. Brooklyn, N.Y.,

Chemical Publishing Co., Inc., 1945.

Specific information on the various ap-

plications of electronic devices with illus-

trative examples of many uses outside the

field of telecommunication.
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