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Introduction

This booklet reviews the services to the American people that have been
undertaken lny the Corporation for Public Broaclcasting and pulJlic broadcasters
nationwide. Tlley include important contributions in the areas of education,
community service, and tec11nology. These services may be less well known than
the radio and television programming that l1e1ps lzeep millions of Americans

informed, but tl1ey are no less important a part of pul)lic broaclcasting's mission.
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818 CPB: An American Tradition

About CPB...

Origin: Sparlzecl by the Public Broadcasting Act of 1967, the Corporation for
Public Broadcasting was created to develop public telecommunications services of
the l]iglnest quality to serve the.American people.

Status: CPB is a private, non—prbfit corporation. It is not a government agency,
nor is it owned or contronecl_ by public broadcasting stations. CPB is a public
service, “owned” by the American people.

Function: CPB is the steward for most of the federal contribution to public
broadcasting. [t oversees the clistribution of both those‘{-uncls and others that it
receives from corporations and foundations. These funds are invested to:

¢ bolster the community-based broadcast services of hundreds of
public television and radio stations, which reach 99% of all
Americans;

. lnelp funcl tlne procluction o{ educational, in{ormationa], ancl

cultural television and radio programming for clelivery to
audiences nationwicle; an

¢ provide seed money for other community services, such as
non-broadcast educational services for children and adults and
outreach campaigns that focus on non-partisan issues.

ERIC S
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)1 A Community of Broadcasters...Nationwide

Financial Facts

. All Others
Auction g%
1%

Federal
Grants

Subscribers & Cczn%rccts
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Local
Governments
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Governments
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. Business ! :
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& Universities
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Foundations
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Critical stability: Even though federal funding represents a small percentage of

y g g rep P g
pul)lic l)roadcasting's total income, it provides the nucleus of critical seed money
that ensures stability in program proc]uction.

For 1995, this investment requires less than $1.10 per American.
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0)) The Nation‘é Network

A National Treasure

Nationwide and bey.oncl: Public broadcasting is truly a national asset. Public
television and radio stations serve communities in all 50 states, the District of
Columbia, and Puerto Rico, as well as American Samoa, Guam, and the Virgin
Islands. In 1994, CPB funded 351 puHic television stations and 629 public
radio stations. Programs shared l)y stations throughout the country are among
the benefits that people value most lligHy ql)ou_t public broadcasting.

Return on investment: More than 95% of CPB funds go ]saclz to communities
nationwide as support for local radio and television station operations,
programming, and the continued enhancement of the public broadcasting system.
Moreover, for every $1 of JEederal {‘unding directed through CPB, stations raise
more than $6 from other sources. The ’Eederal {‘u'nding serves as relial)le seed
money to enable stations to attract additiqnal funds that sustain and enhance the

services they provide.

The Critical Role of Federal Funding

Public television: On average, CPB funds represent 14% of a public television
station’s income, but the share varies widely from station to station. The median
Community Service Grant that a public television station receives from CPB is

al)out $500,000.
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Public radio: CPB funds represent 16% of ublic radio’s overall Iincorme,
P P

providing the foundation for other fund—raising activities. The median

Community Service Grant to an individual public radio station is just a

bit less than $100,000.

CPB initiatives to encourage the start-up of minority and rural stations have
introduced pul)lic radio services during the last few years to a number of
communities not otherwise served l)y pul)lic l)roadcasting — in some cases, not
served l)y any broadcasters. This expansion of mainstream communications to
underserved communities relies heavily on federal funding, since outside support
must be devéloped over time.
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Universal Access

Public Television Households 99%
100%

Public te’evisian
80%

reaches virtually all of o Cable Households

America with ln'glr— 60% . — 63%
qua’ity programs and °

services that don't
. 40%
require any extra

thly ts.
mon y paymen S 20%

0%
Public l)roaclcasting makes educational, in{ormational, and cultural programming
and other.important services available to all Americans, regarc”ess o{ income or
distance from great metropolitan centers.

* America's 351 pul)lic television stations reach 99% of the nation’s

population, and attract a typical weelzly audience of 100 million people
agecl two and older.

Public radio stations, with more localized signals, reach over 86% of the
population, with a typical weelzly audience of 19 million people agecl
twelve and older.
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DD Public Broadcasting & Education

Lifelong Learning for All Americans

Education is at the heart of what pul)lic l)roadcasting does. Public l)roadcasting
reaches almost every l'lome, SCllOOl, and business in America to make important
Iearning resources available. CPB is dedicated to l’lelping—and inspiring—
learners of all ages, in scl’lools, at colleges and universities, at wor],z, and at home.

Presc}loolers: Public l)roadcasting's celel)rated children's programming llelps

prepare America’s youngest citizens for the classroom, teaclling them more about
the world around them. New outreach programs llelp parents and caregivers

-.combine television programs with other leaming activities.

Elementary and seconclary schools: Public broadcasters provide instructional
programs to luelp teach virtually every sul)ject, from language to science, and luelp
teachers to incorporate many prime-time television and radio programs into their
core curriculum. Distance leaming services use telecommunications tecllnologies
to link teachers with students in distant classrooms, giving rural students, for

example, the opportunity to take courses that would otherwise be unavailable to

them.

11




Colleges and universities: The Annenberg/CPB Project has made college-level
instruction accessible to hundreds of thousands of Americans. These courses
combine carelully proclucetl video segments with textbooks and, in some cases,

computer-based resources to allow students to complete their course work away

from the campus.

Adults: Most public broadcasting programs offer opportunities for informal
learning that viewers and listeners of all ages pursue every (lay. However, more
formal instructional programs for adults are also part of pul)lic l)roaclcasting's
commitment to lilelong learning.

Educators: Public l)roa(lcasting provi(les in-service training and prolessional
development, using its video teleconferencing and computer ne‘cworlzing facilities
to give teachers easy, convenient access to information and other educational

resources.

More than three-quarters of the country's
public television stations offer for-credit adult
courses at various levels.

iy ot




DL Public Broadcasting & Education

Children & Public Television

Public l)roadcasting's commitment to children is as old as pul)lic l)roadcasting
itself. Mister Rogers’ Neigl:lyorlzood and Sesame Street are among the earliest series
offered through the Pu_l)lic Broadcast'ing Service. These pioneering programs have

since been joined l)y series such as Barney and Friends, Lamb Cltap's P/ay A/ong,
Sln'ning Time Station, Glzastwriter, and Where In The World Is Carmen Sana’iego?

Child development and education experts often cite tl'xese_carefuny created series
as examples of what television can do {or cl’xildren_. Their educational value has
been confirmed l)y a number of academic studies. (These studies are summarized

in Public Broadcasting: Ready To Teach, a 1993 report to Congress by CPB.)

In FY 1994, over 20% of the federal money appropriated to CPB for
programming went directly into children's programming. And the actual amount
of system-wide resources devoted is even greater since many stations also provide
children's programming with money originating at CPB.

The average public television station airs more
than five hours of quality, non-commerecial
children’s programming every day.
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CPB has ,provided {:unding- for both the Sesame Street Preschool Education
Program and the Mr. Rogers' Neig}ll‘)or}loodlpartners}xip to déve]op and

distribute guides and other materials to extend the va]u_e-o{ these proven series.

Reacly-To-Leam: A Reality Universal Access— The Ready-To-Learn

initiative (see page 14) builds on public broadcasting’s investment in children’s
programming to provide a more comprel’xensive service to our nation’s children.
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DL Public Broadcasting & Education

Ready-To-Learn: A Reality

Public broadcasting has pleclgecl its efforts to help meet the first of the National
Ec]ucation Goals-—that a” cliilclren sl}a” start scliool reacly to learn.

The strategy: The Reacly-T(_)-Leam service leverages pul)lic l)roaclcasting's
expertise to extenc] the reach of its large inventory of cliilclren's programming to
more preschoolers. Itis malzing pul)lic l)roaclcasting a trusted and familiar partner
for everyone caring for preschoolers, inclucling parents, home-based child-care

provi(lers, and child-care centers.

The Rea(ly—To-Leam service involves the commitment of much of a station’s
continuous airtime every weelzclay to children’s education prograrmming—one of
the most signi{icant cl}anges in pul)lic broadcasting since passage of the Public
Broadcasting Act.

Financial resources: During the last several years, CPB has made a concerte(l
e{fort to help every. cl}ilcl in America ol')tain a quality ec]ucation. Between 1991
and 1993, CPB committec] more than $16 million to 36 different school .

readiness projects, cappe(l l)y a $4a4 million education initiative approvec] in
1993.

For FY 1996, Congress appropriatecl $7 million to CPB specifica”y for Ready-
To-Learn. '




Public Broadcasting & Education

On the air and growing: PBS inauguratecl “PTV, the Rea(ly-To-Learn
Service” in ]uly 1994.. The service includes:

e afull (lay of quality children’s programs every weelzclay, with
specia“y createcl Brealzs between programs that encourage the
development of basic learning slzi“s;

the procluction o{ pamp]ulets ancl worlzboolzs to accompany many
of the programs, so that skills and concepts introduced By the

television programs can be reinforced By {o“ow—up activities; and

a continuing outreach effort By each participating public
television station to offer training to parents, teacl‘lers, and other
child-care proviclers.
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D Public Broadcasting & Education

CPB in Elementary and Secondary Schools

Public broadcasters have ]ong soug11t to make television a valued contributor to
learning in America's classrooms. Inexbensive VCRs have made Llie use of
television more convenient and wiclespreacl than ever. Public broadcasters l1elp
teachers to use many prime-time television programs in the classroom,

multiplying their value many times.

Accor(ling to CPB’s 1992 Study of School Uses of Television and Video, the most

recent com prelwnsive stu(ly:

* Almost 4 out of every & teachers used television in their teacl1ing during
the 1990-91 school year, serving close to 24 million students; and
* 3ofthe5 most-used programs cited by teachers—and 6 of the top 10—

are (or were) broadcast by public television.

With funds from CPB and other sources, PBS's National Program Service

recently l')0L1g11t extended rigl1ts for classroom teachers to use more than a dozen

prime-time programs, such as NOVA and The American Experience.

Public broadcasters routinely create workbooks and learning gui(lcs to make it

easier for teachers to use some key prime-time programs. In a(lclition, public
l)roaclcasting creates and distributes programming specifically for classroom use to
lwlp teach virtually every sul)ject, from language and social studies to math and

science.

Aruitoxt provided by Eic:
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System-wide, pul)lic l)roaclcasting invests about $60 million in formal

instructional television services every year.

Public l)roaclcasting's telecommunications facilities get l’\igl'\ marks in America’s
classrooms as well. Distance learning uses direct satellite l)roaclcasting, vicleo,
telecon£erencing, and other tecl'mologies to link teachers with students in distant
classrooms, giving rural students the opportunity to take courses that would

otherwise be unavailable to them.

Students in 28 states are now talzing advanced science, matl’l, and language
courses in l’\igl'\ scl'xools, which are not otherwise equipped to provide such
instruction, tllrougl'\ the Satellite Educational Resources Consortium, using
public television's educational satellite, Telstar 401.
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Public Broadcasting & Education

College and Other Adult Learning

Many adults like to learn inlormally while l)eing entertained. Most “general

audience” programs——l)otl\ ongoing ones and special series like The Civil War and
Eyes on the Prize—offer viewers and listeners of all ages opportunities for informal
learning. Malzing college-level instruction accessible and available to hundreds of
tlxousancls ol Americans is the work ol the Annenl::erg/CPB Project, which has
created scores of telecourses on a wide range of suleects that allow students to

complete tl\eir course Worlz at l\ome.

The Adult Learning Service, operatecl l')y PBS, delivers telecourses via satellite
to an enrollment of more than 300,000 students at nearly 2,000 institutions
nationwicle. Many of pul)lic l)roa(lcasting’s most successlul adult learning

initiatives are locuse(l on delivering eclucational services to a(lults in new ways:

CPB’s Community Networlzing Initiative has invested in pul)lic radio and
television stations’ development of community computer networks that link
people with their scllools, libraries, museums, community service organizations,

ancl governments.

CPB and WGBLH created the National Center for Accessil)le l\‘le(lia, which

seeks to overcome communications barriers for people with impairecl sigl1t and
lxcaring, for people with rea(ling prolJlems, and for aclults who do not spealz
Englisll.

19



CPB was one of the original sponsoring participants in Project Literacy U. S.

(PLUS) in the late 1980s. Stations created a national grassroots effort to help
\ : : non-literate adults. Toclay, PLUS task forces are still operating in 450 sites—

evidence of the long-lasting value of pul)lic television-led community work.

Kentuclzy Education Television proclucecl a series of programs, with versions in
both Englisl'l and Spanisl‘n, that enables adults to earn their GED. Scores of
pul)lic television stations tl'lrougl'lout the country air the series regularly; since
1975, tl'ley have llelped more than two million adults.

Public l)roaclcasting gives teachers access to information about education reforms

and otller teaclling resources:

The Annenl)erg/CPB Math and Science Project aims to improve math and
science education in all American schools l)y accelerating the pace of educational

re{o rm.

CPB has also provicled funding for Teacher Training Institutes that offer
Special training sessions tllrougl'lout the nation in new tecl'miques for teaclling

matl'l.

ERIC S 20
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Helping Teachers Teach

Public broadcasters are worleing nationwide to improve teaclxing and learning in

math and science—subjects assigned special importance in the National

Education Goals.

The Annenl)erg/CPB Math and Science Project provides {unding and support
for efforts that accelerate the pace of reform in math and science education by
reaclxing adults who affect education policy: teachers, teacher educators,
administrators, state policy maleers, and parents. More than two dozen projects
have received fun(ling in three broad categories: provi(ling professional
(]evelopment opportunities for teachers; building support for reform among
parents, e(lucators, and administrators; and ensuring that special populations are

included in reform efforts.

PBS Mathline, a new education service that supports efforts to improve learning
in math, is sponsoring the Middle School Math Project, a y'ear—long
professional development opportunity for math teachers in grades 5-8 offered
tlxrougll public television stations.

ERIC - 21




D] Serving Our Communities

A Tradition of Effective Service

American pu]alic l)roaclcasting has always had a strong tradition of local service.
The system began as a confederation of inclepenclent stations and preserves
considerable local autonomy to(lay. Moreover, with the federal contribution to
pu];slic I)roaclcasting representing less than 15% of total revenues, strong ties
between public stations and the communities tlley serve are essential to each

station’s financial \ve”-laeing.

Helping communities tackle toug‘l] prol)lems: Most broadcast efforts to tackle
a major issue l)egin and end with a program that merely identifies the problem-———
leaving viewers to shake their heads and won(lexj what can be done. When pul—)lic

broadcasters take on a major issue, the process is different:

Public broadcasters make the "prol)lem" the starting point by {ocusing their
efforts on iclenti[:ying, supporting, and promoting community-basecl solutions.
The Chemical people, a 1983 project hosted by First Lac_ly Nancy Reagan, led
the assault on (lrug and alcohol al)use, and llelpecl to create a network of l0,000
community task forces.

Public broadcasters lnelp to create coalitions for action—o{:ten involving

commercial broadcasters and cable operators along with community organizers
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DD Serving Our Communities

and pul)lic and private service agencies—tlmt l1elp enhance grassroots viewer

interest in volunteerism.

Diverse voices: CPB and pul:)lic broadcasters are committed to programming
that reflects the (liversity of America and that l1elps all ethnic and racial groups to

u n(]erstand eacl1 otlwr l:)efter.

In 1993, CPB inaugurated a system—wicle effort to build (liversity in pul)lic
l:)roaclcasting's workforce, including management positions, and, in 1994, led an
initiative to increase the role of minority program proclucers and programmers
system-wi(]e. Regular quarterly reports distribute success stories, useful tips, and

accounts of system performance on cliversity issues.

Rural and underserved audiences: CPB has created new grant programs to
lwelp stations that reach audiences not otherwise served l:)y pul:)lic radio or
television—and sometimes by any broadcast outlets at all. Moreover, pul:)lic radio
stations in particular provi(le programming for special audiences that commercial
broadcasters simply can not cluplicate. (CPB,S 1994 report to Congrcss, Reaching
Common Grouna’, included a comprehensive, station-l)y-station review of such

programming.)
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Serving Our Communities

Tackling Tough Issues

Public broadcasters have a prescription for effective action. In 1995, their target
18 youtll violence. The National Campaign to Reduce Youth Violence focuses
on solutions——provicling constructive ideas and models of how to reduce and
prevent youtll violence.

Worlzing tl‘erngll individual pul)]ic television stations, the project includes:

national ptll)]ic-a{{airs programming {ocusing on violence

reduction and prevention;

short viewer-action spots l‘ligllligllting successful efforts to
lle]p young peop]e reduce the violence in their lives;

education materials for distribution to scl‘lools; and
the launch or expansion of 250 community youtl'l projects.

Funcling: CPB proviclecl the necessary start-up ﬁmcling. Corporations and
foundations are ])eing asked to provicle ongoing ﬁlncling.
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Serving Our Communities

And stations responclecl. Already, many pul)lic television stations have ]:)egun

local ef{:orts:

KTCA/St. Paul is producing Don't Believe the Hype, two special proérams using

music videos.

WTVS/Detroit established a Commission to Prevent Crime, Drugs, and
Violence and recruite(l adult volunteers to work against violence during a one-

lnour l)roaclcast.

WTTW and \VBEZ-FM/CI’)icago, worlzing with the Cl]icago Public Li].)rary,

have produce(l more than 75 programs on violence and its prevention.

KPBS/San Diego conducted an 18-montll education campaign {ostering respect

and appreciation of San Diego's racial, ethnic, and religious communities.

WYES/New Orleans is participating in a two-year project, Act Against
Violence, incorporating civics training, telecon[‘erences, viewer action spots, an
presentation of local and.national programs to involve the entire community in

youth violence reduction efforts.
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DL Serving Our Communities

Serving All Americans

CPB and all put)tic broadcasters are committed to ot‘tering programs and services
that reflect the diversity of our nation and its communities, and that tletp the
ett1nic, cutturat, and racial groups within American society better understand each

ottler.

In the last several years, CPB has t)egun or continued several important initiatives

to encourage (liversity both in the programs aired t)y put)tic t)roactcasting and in

ttle system ttmt provi(lcs tl]ClTl.

In 1994‘, CPB te(l an initiative to increase ttle rote ot ttle tive inctepenctent
organizations that constitute the lTlil_]Ol‘ity consortia.Tt]cy clevetop, procluce, anct
rogramming representative of the interests of minority communities.
s of the system and the consortia are clevetoping a
involvement, and tuncling.

distribute P
Currently representative
concrete ptan to increase participation,

Members of the minority consortia are: Pacific Islanders in Communications,

National Asian American Telecommunications Association, National Black

Programming Consortium, Native American Public Broadcasting Consortium,

Inc., an(t National Latino Communications Center.
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Serving Our Communities

CPB regularly provi(les direct support for cultura“y diverse programming as well:

* $3 million is allocated annua“y for development of cultura“y
diverse programming on public television. Since 1980, CPB has
awarded more than $57 million for programming created Ly

members of ethnic and racial minorities.

+ The CPB Radio Program Fund has been a major funder for

many culturally diverse national radio programs, ranging from
Fresh Air and Mar]eetp/ace to B/uesStagc and Spirits of the
Present: The Legacy from Native America.

¢ CPB has also provided funcling for satellite distribution networks
serving Hispanic and Native American radio stations, which were
created to enhance the services that geographicany isolated

stations can provicle to underserved audiences.
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DD Harnessing Technology

Reaching Out to Underserved Audiences

Public broadcasters reach out to audiences that are served l‘)y few other broadcast
services—or none at all. These audiences may be geographlca“y or cultura“y
isolated.

Geograp}ﬁc isolation: In recent years, CPB has established several new grant
programs to assist stations that reach audiences not otherwise served l‘)y pu})lic
radio or television—in some cases not served l)y any broadcast outlets at all.
These stations are typically start-up operations with lnigh expenses and serve
rclatively small audiences, often in rural areas with low population densities.
These stations generally did not quali{y for CPB grants under existiﬂg rules but

now do so for special programs inclucling:

¢ Sole Service Assistance Grants, for stations that provicle the only

{ull-power broadcast service to their community of license; and

Station Development Grants, wlniclw llelp to establish new
stations in underserved areas and in lwlping minority-contro“e(l
stations maintain and build their programming services, setting
criteria for progression toward full quali{ication for a Community

Service Grant.
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DD Harnessing Technology

A number of stations under these programs have been established to serve Native
American communities in Alaska and the western states, where tl'iey are often the

only regular l)roaclcast outlets.

Cultural isolation: Scores of pul)lic radio stations tlirougliout the country
provicle regular weelzly programming for speciiic cultural or national groups within

their communities.

Typically, this programming is procluce(i l)y and for members of a distinct
community, often in a language other than Englisli. Spanisli-language
programming is the most familiar example, but pul)lic radio stations also
broadcast programs in German, Frencl’i, Polisl'i, ltalian, Ulzrainian, Man(larin,
llin(li, Vietnamese, [{mong, and dozens of other tongues—usually serving as an

important cultural port of entry for these immigrants.

KERA—FlVl/Dallas has procluce(i, since 1992, a one hour montlily series of town

hall meetings that examine teen issues. These are uplinlze(l to a satellite and then

distributed to stations nationally. Callers from around the country use a toll-free

number to call in and participate in the program.

\VNPB-TV/l\'lorgantown, West Virginia aired a Learn To Reaa’ series while the

local newspaper printe(l the lesson plans, enal)ling adults to improve literacy skills

in the comfort and privacy of their homes.
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Technology Serving People

Public ].)roadcasting's record of technological innovations is long and
clistinguislle(l. Its programmers were among the first to explore the value of
television for classroom use. Its television and radio services helpe(l pioneer the
use of satellites in clay-to-(lay broadcast operations. Tl]rough allied organizations,
pul)lic broadcasters have llelpe(l develop satellite tecllnologies for distance [earning

and interactive,computer-l)ase(l vicleocliscs for aclvancecl, sel{-paced instruction.

More recently, pul;]ic broadcasters have exp]ore(l the ways Very Small Aperture
Terminal (VSAT) satellite technology could serve American schools. Tlley llelpecl
to con{'igure computer networks to put teachers in touch with eachotller and to

connect them with important learning resources.

In Sl]Ol’t, pul)lic l)roa(lcasting is more than a teclmologica[ leader. It is a leader in
putting tecllnology to work for the benefit of all Americans. Many of pu]_)lic
l)roaclcasting's innovations have their roots in ongoing research conducted ].)y the
Corporation for Public Broa(lcasting on new and emerging technologies, and their

e“‘ects on the people who l)ene{'it from them.
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Access for All

Througll the CPB/WGBH National Center for Accessible Media, pul)lic

broadcasters have led the way in eliminating barriers to the use and enjoyment of

television that affect Americans with impairments.

Closed Captioning: This important techno]ogy, ma].zing'television accessible to
people with llearing impairments, was (levelopec] l)y pul)liq broadcasters. In the
years since the technology was first cleve]opecl, innumerable programs and films

have been captione(l l)y the Center.

Descriptive Video: A more recent technology cleve]opecl l)y the Center makes use
of the Second Audio Program (a separate channel available for sound on]y that is
part of all television l)roaclcasts) to provide spo].zen clescriptions of the visual
settings and activities so that blind or visually impairecl Americans can follow the

action in television programs. Video (lescriptions have been createcl for many of

pul)]ic television's ]eacling cultural, inbrmatﬁona], and entertainment series, as

well as many films.

Spanis}\-Language Programming: The Center is also exploring the use of the
Seconcl Audio Program to provicle Spanis]1-]anguag'e audio for many pul)lic

television programs. The service is current]y in p]amﬁng stages.
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Raclio Reacling Service: CPB l‘laS also provided SUPpOl’t £or a 24‘-1‘10\1!‘ national

radio reading service that uses special subcarrier portions of radio station signals,

along with cable systems, to serve vision-impaired and low-literacy adults.
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Wired

Public broadcasters are even exploring the pul)lic service possil)ili'ties of computer
networles, lmving established or l'xelpecl to establish a computer database to serve
educators and lmving lielpecl states and communities (levelop interactive computer
networks.

Community Networlzing Initiative: This important new program, funded in
partnerslﬁp with US WEST, is supporting the (levelopment of twelve community
computer networlzing projects across America—l)uil(ling on pul)lic l)roa(lcasting's
mission of provicling universal access to educational resources and other pul)lic

services.

The goal is to create models for computer networks that link people with
institutions such as scl1ools, lil)raries, museums, medical centers, and local
governments, with pul)lic radio and television stations serving as the nucleus.

Ultimatcly, these networks will provicle a community-l)ased telecommunications

infrastructure that will provicle free access to the information superl1igl1way.

Online for schools: PBS Online is an evolving national information and
communications network that will accommodate learning service and resources.
Its first service is Learning Linlz, which has been operating in(lepen(lcntly, with

the support of puHic broadcasters, since 1985. Learning Link provi(les

ERIC 34
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convenient access to resource materials, interactive projects, and activity guicles

linked to public television programming, and it serves as an electronic meeting

place and message service for educators worldwide. Learning Link is the
telecommunications network most often used l;)y teachers for professional
activities and the second most JErequently used network for student learning

activities.

Internet activities: CPB has undertaken several projects to (levelop partnersllips
between pul:)lic broadcasting organizations and with schools to provicle Internet-

based e(lucational services:

EdWeb is a “l]yperl)oolz” in the World Wide Web environment on the Internet,
clesigne(l to present the world of educational computing and networlzing na
single, easy-to-use guicle. With EdWeb, classroom teachers, school reformers, and
pul:)lic broadcasters can explore on-line educational resources around the worl(l,
learn about trends in education reform and the “information l-xigl-xway," and

examine success stories of computers in the classroom.

The School Web Project is a collaboration between CPB and a variety of
eclucational teclmology groups to clevelop a networlz of Internet servers for
elementary and seconclary schools to use in electronic pul’)lislning and professional A

clevelopment. The project aims to have the network in use l;)y the l;)eginning of the

1995-96 sclnool year.
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