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ABSTRACT

Television plays an important role in the lives of
American children today. In addition to providing entertainment for
children, television has an impact on children's learning both in
school and outside of school. In November 1993, the Corporation for
Public Broadcasting acquired data about children's viewpoints about
television usage for classroom learning from the 1993 Youth Monitor,
a study of 1,200 children ages 6-17 through an in—home interview of
randomly selected households in the United States. Results indicate:
(1) television and video is used frequently in schools——nearly 407% of
all children see television or video at least once per week in
school, with even higher usage in rural areas; (2) students who view
a lot of television are more likely to report lower grades; (3) the
group of students who are most likely to want to go to college are
those with the lightest television viewing; (4) television is the
number one source for children for news and current events; (5) 72.4Y%
of children cited television as a source of information about new
breakfast cereals; (6) public television was mentioned by students as
the second most frequently viewed channel in schools, and dominated
the list of teachers' most frequently used programs; and (7) whether
viewing public television at home or at school, kids have connected
public television with education. (SWC)
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e ':Telev151on plays an. 1mportant role in: the llves of. Amerrcan chlldren today 1 In
" - addition to. providing entertainment for children, television has an impact on
- children's learning both in school and outside of school. Prior surveys of teachers
+and school administrators have examined how television is used in schools. How
"do children respond to television in the classroom? What are their perceptions
about televrsron _usage and learmng7 To answer these .questions CPB acqu1red data
about chtldren s v1ewp01nts from the 1993 Youth Momtor 2 :

Telev1s10n and v1deo in the schools :

R ;Students report that telev151on and v1deo is used frequently in thelr schools "In the
Youth Monitor- survey 73.3 _percent of students‘indicated some classroom use of -

;'--telev151on or video." Nearly forty percent of ‘all-children ‘see television” or video at

 least once: per week in-school.” In rural areas the usage-is even higher: Fifty-two
_percent of students. i in rural areas reported classroom use of televrston or v1deo at
least once per week: r: - T e

| I;__"'Students report that v1deo tape is more often tsed than broadcast channels or cable.
_~The channels viewed most frequently are Channel One (especlally in. the rural
: areas) and PBS ' L .

| ,These fmdmgs are. srmtlar to ‘the f1nd1ngs in the Study of School Uses of Televrston
_ and Vrdeo 3 Vrdeocassettes are avatlable in nine out of ten schools, and lead the

* 1See Research Note No : 64' "Kids and Television in the Nineties.".

- : 2The 1993 Youth Momtor isa study of l ;200 childrén ages 6-17 tlirough an in-home i_nter-view of randomly selected '
- .households i in the Umted States. : .' : o . ’ '

o ’Study of School Uses of Televrsron and Video, 1990-1991 commissioned by the Corporauon for Pubhc s Cor
. Broadcasung ~This study surveyed 6,000 educators throughout the Umted Statw negardmg the avatlablhty. use, and e

support of school televrsxon |
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~almost.a third.: Also, this;study showed that 54 percent of-teachers-uséd. claseroom " -
television or,videoin the"past month. Most teachers believe instructional . - . .- "

- “television and video helps.them to-teach more ‘effectively and creatively, When'" L
asked about observed outcomes attributable to instructional television for: their

- second most cited source.for programs, live broadcast: via'public television, by * ..

- students, 72 percent of all tea'chei'S-'-ihdiga:ted-:stua-énts ;'sh‘o‘Wed-'-,aﬁnéwlint"e'res"t"i,n,.k, L "

" topics, and more than half of the teachers said that studerits learned more. While .
the School Use of Television Study-showed.that teachers had favorable attitudes ©
- toward the use ‘of TV.in schogls; the Youth Monitor 1o0ked at the students'iown "~. =
- perspectives.4 Students had a positive reaction’to the-use-of television and video. -
- Eighty-seven pércent of all ‘kids in‘the survey responded. positively to-one or'more . -
of these statements: ~ ... "% T s T
T learnithe subject more easily; [ Ft Lt | |
- T'am moré interested in the subject, and - L
. :"Lpay-ttention:better.. - =%~ i LT

- The least favérable reaction's came frofh-the C/D, students and inner city students. -
s ,‘HoWéVef}’ieVén“'jthe;’G-/:l_)‘;"smgi;eﬁtSr‘.fel.t'j.that‘_thé'y'- paid attention better when video or'
- television was used: - T e oo T e T S

. ReacfonstoTVinSchosl . . -

| pay attention better % 7'!_9 .

: "lam-mdr'e:interésted'l_nf- &
~-the subject™ . - cos
Iearn the subject more -
easly -~ .
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: - B n i:l'dta_l_'jKid.:S' D_'G/D grades . _r.j:E-lnnef City-Kids

o 4ThlS question was asked éh!){,bf chlldren ages9-17..




"y /In general k1ds have pos1t1ve att1tudes toward school Nearly mnety percent of all
- kids like school. Inner city kids. espec1ally report liking school-a lot. Students with' - .
. ..C/D averages are less hkely to 11ke school only 75. percent of them reported pos1t1ve L

S f"f | att1tudes

The study also asked about whether TV in school was "bormg or "a waste of tlme
-+ Fewer kids responded negatively than positively.. Although' nearly 25, percent

G ‘reported being bored, only 14 percent considered classroom TVa waste-of time. : The

‘s .most riegative students were those: ‘with C/ D"averages: “over one-third were bored
.-and 18 percent: thought it was a'waste-of time. :Television in the classroom did riot *
“‘appear’to. engender a more.positive abtltude toward school iri ‘the less academic-
.;.-'students Kids-in the rural ‘areas; where a greater amount:of school TV was: used
»were-also more likely to report being: bored by the classroom telev1s10n Thlrty

percent of them indicated a-"bored" reaction:: Least likely to be "boted" by classroom' .

Y TV were the inher c1ty kids. who were also least likely tobe exposed‘to ‘classroom TV. .-

.. as often ‘Quantity: v1ew1ng of telev1s10n in the classroom may be worth exalmmng

iR terms of value

Grades and TV. vrewmg

jStudents grades have an effect on the1r attltudes toward school 1nclud1ng the use of o

, ‘v1deo in 'school. How does their use of television. outs1de of the ‘classroom affect
~ . their: grades7 Students ‘who -view .a’lot- of television -are “more. likely -to - report. lower
.+, grades. While 34 percent of heavy TV viewers-have C/D averages, only 16 percent
~: " of light TV .viewers have C/D’ averages. In fact, C/D students: reported an average of
. -24.52 hours of TV viewing per week whlle the A/ B students reported 21. 91 hours of
TV v1ew1ng per week ' ST _ : -

* Grades and Viewing
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As one m1ght expect krds w1th C/ D averages spend shghtly 168§, t1me domg S
homework than kids w1th A/ B/ averages Kids with- lower grade averages and k1ds
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‘who are heavy TV viewers are also more likely to say that their teachers give too

« much homework.” "~ . ‘.- -

- Collegedspirations
.. How.do kids' think about their fitire educational,opportunities? Viewing TV in. **

..school seems:to.have little effect on. whether they: want to"go to college or ‘think -tli_éy’_

o _‘-'f_-,wi__l_l~:g’et'-:in.~;Factdrs:tha-t»-‘See_n'{ to;influence college aspirations: the mostare grades .~ -

. »-.and ‘whether or. not-their parents-went to-college: *C/ D students have less interest in © -

L “college and are least.likely to think-they could -get-ifito college. -Kids withcollege " - °

- :seducated patents;are-more likely to want to-attend college. Family.incomé’js‘also'a’ " : -

X factor: . Interest in -college increases as incomeincréases. While' viewing TV.in -+
- ~school dges not seem.to"affect interest-in .college, the amourit of ‘viewing at:home
2s .. does icorrelate.to college.interest. . The :group- of 'students who are mostlikelyto want . -

.. t0.g0 to college-are.those with-the: lightest TV viewing.-w . . v - o

.7 Television is. the.number one source for:children for news and current events.5
. Nearly 75 percent of kids. report-using television for this information.’ The second
. -most:-used source'is school, but it trails. behind TV with only 30.5 percent using this
. . source. , Television is especially noted as a.news source for 'older kids, A/B-students,
. kidsfrom blue collar families, PBS viewers, kids who: watch: TV in-school 'and ‘the
- lowest household income group..- Heavy TV viewers:are slightly less likely to report -~
TV as a source of news.. The lightest viewers, however, are far more likely to use
...print media than-any other group of kids for news sources. R
. Television is also an important source for information about new clothing styles
and new songs or bands. ‘Although other people are. cited as the number-one source
for new music overall, radio is number one with the oldest kids; and television
- sources are not far behind. Hisparics especially report a high use of radio for new

music information.

5Thns qﬁesﬁon'_Wési@ked only of chlldrenages9l7 e
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‘While the source fof_ﬁew -clqth_ing'stylés most often citéafié other people, *

particularly the peer group, nearly 50 percent of kids report television as a-sotirce to.
find out about new styles. i S _ e

' ;Fin,ally, what about those commercials aimed at childr-en'? ‘Even thougl} t:he} _su:ve.y_

asked only 9-17 year-olds, an. astounding 72.4 percent cited television asd source of -

. information about new-breakfast cereals. Among inrier city kids, 81.5 percent cited
. television-as a source to find out about cereal.” Younger viewers were éspecially ©

influenced by television.commercials. While PBS stations are not selling cereal in

the kids’ block of programming, the PBS viewers were clearly seeing this elsewhere '.
~on'their TV sets:- 75, percent noted TV as a source of cereal-information! .- R

. Public television and edﬁcatibnal image -

Public television was mentioned by students-as the second most frequently viewed
~-channel in schools. - Programming broadcast by ‘public television.dominated the list -
of teachers' most frequently used programs, according to the Study-of:School. Uses of - -
* Television and Video. Itis not surprising then that public television'has-a-strong .

educational image. ‘A number of surveys that CPB has commissioned show that .
public television is thought'of as "educational;® in fact, many public TV stations are .
called "educational" television stations'in their local markets instead of "public"
television stations. More than half of the children surveyed in the Youth. Monitor

"6 Annual Roper Organization surveys indicate that *educational” is the adjective used most often'to déséi’ibc'publiéf

television. Additional focus group research indicates that people think of the chanriel as providing educational - - - "

- programming.

:



 think of public TV as "a lot like school.” In comp_ariéoﬁ-- less than ten percent of the, =~
kids found Fox or Nickelodeon to be "a lot like school." ~ = - S

‘Whether - viewing public television at home -or at. school, kids have “connected public

television' and: education. Public television serves children with programming that "~ Lo

“meets the educational goals of public broadcasting. While public television can do -

‘more to reach: ch—ildren',j_bqth in'and out of the tlassroom, ‘public telévision's impact ~

~on youth is firmly rooted in the -educational arena. - ' L
If you , h"a‘yé‘ qltiés”_t‘ibn:s' a,b'éu_t _thege-_da ta;: ;‘)lé“a‘s_e_ refer the’rﬁ{ to]amce] ones: 'a_t (202) 879- -
_9677.:.We:also welcome:any comments and- recommendations about how to'make °

-the data more useful to you.
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