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~ ABSTRACT

In North Carolina as part of Central Piedmont

Community College's (CPCC's) efforts to identify the training needs
of the local service area and determine future directions for
planning, a survey was conducted of 6,601 students in the
Charlotte~Mecklenburg high school system regarding their plans and
perceptions of the college. Study findings, based on responses from
the 41.6% who were in the 12th grade, included the following: (1)
68.5% of the respondents indicated that they planned to attend
college full-time after high school and 29.6% that they planned to
attend part-time; (2) of those not planning to attend college, 15.9%
indicated that they would attend if they had additional financial
support, while 13.9% expressed an interest in on-the-job training
programs and 8.3% in apprenticeship programs; (3) 41% were
considering pursuing a four—year bachelor's degree, 7% a two-year
assnciate degree, and 2.9% a one-year certificate or diploma; (4)
among college-bound White respondents, 28% expressed an interest in
CPCC, compared to 19.1% of college~bound Black respondents; (5) while
66.1% agreed with the statement that CPCC was a good place to study
.part-time and earn a degree, 38.8% agreed that the college was the
second choice for most students; and (6) the areas of study in which
students expressed the most interest were business (21.4%), computers
(15.7%), engineering (11.8%), and nursing (9.7%). (KP)
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Foreword

Central Piedmont Community College’s vision is to become the nation's leader in work-
force development. Achievement of that vision will be dependent on the College's understanding
of and responsiveness 1o the needs of citizens in the Charlotte-Mecklenburg service region tor
initial work torce preparation. for the first two vears of a fourvear degree. and for subsequent training
and retraining.  To reach that objective, Central Piedmont Community College (CPCCY is engaging
in the development ot a strategic master plan, Results ot the High School Student survey conducted
in Spring 1994 and reported in this publication will be utilized as the College sets its direction for
2005 and the achicvement of its vision., Our thanks to all of vou who a ssisted with these efforts.

Tony Zeiss, EAD
President, CPCC

@PCC Strategic Master Plan Study
1994 High School Survey
Executive Summary

During the academic vear 1994-05. Central Piedmont Communiy College is developing
a masier plan which will provide the direction for the College into the nwenvirst century.

The planning ctiort asks 1two questions: (h What are the education and training needs ot the
Charlotte-Mecklenburg region? and ¢2) How can CPCC best meet these needs?

The tindings ot the High School Student Survey as reported in this study provide a partial
answer to these questions. as they document the following intormation about high school students:
) post high school plans. (2) factors influencing student selection of a college. (31 perceptions
ot CPCC. 41 interest in attending CPCC. (3) assistance required while in college. and 6) career
aspirations. Additionally. the study identifies students who want to be contacied by CPCC.
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Respondents

The survey was administered by Charlotte-Mecklenburg School System teachers to 6.601
students. By race, over one-half {56.7 percent) of the respondents were White: about one-third
{33.6 percent) were Black: 3.2 percent were of other races; and the race of the remaining 4.5
percent was unknown. By gender. 49.7 percent were female, and 45.8 percent were male:
the gender of the remaining +.5 percent was unknown. Qver one-half (53.6 percent) of the
respondents were in the 10th grade: 41.6 percent were in the 12th grade: and the grade of
the remaining 4.8 percent was unknown.

Profile of Respondents
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Resuits

Unless otherwise stated. results presented pertain only to 12th graders. This approach
is taken for two reasons. First. for the most part, only slight differences existed between the
responses of 10th and 12th graders: significant differences will be discussed later in this study.
Second. this study is primarily interested in 12th graders: this grade leve! is the one closest to
making decisions abhout college auendance. Thus. the 12th grade cotort is the College’'s most
immediate high school population and serves as a sample of 12th graders tor the future.

Post High Schogl Plans of Students

Responses 1o questions in this category indicated the percentage of students planning to
attend college. when and where the students would attend. and the type of degrees under
consideration by them. The majority of students (68.5 percent) planned to attend college
full-time, and 29.6 percent planned to attend college part-time.

Plans After High School

Atiend College Full-Time | SN
Attend College Part-Time _
Work Part-Time —
work Full-Time | NN
Get married -
military
Stay Home -
Other Plans -
Don't Know .
Work at Home |

0% 20% 40% 60% 80% 100%

Many students planned to work while attending college. Of those who planned to attend
college full-ime. 64.7 percent intended to work part-time. and 19.8 percent intended to work
full-time. Of those who planned to attend college parttime. 28.3 percent intended to work
part-ume. and 39.5 percent intended to work full-time.

College Attendance By wWork Plans.

College Plans work Part-time work Full-time
Attend college full-time 64.7% 19.8%
Attend college part-time 28.3% 39.5%

91




Two items focused on students who did not plan to attend college. One item asked students
if they would attend if they had more money. .About one-ifth (15.9 percent indicated that they
would attend college if they had additional financial support. The second item inquired about
educational interests other than college. The largest percentage of students (13.9 percenty indicated
an interest in en-the-job training: 8.3 percent were interested in apprentice programs: and 5.1
percent were interested in education through the military. Relatively few students were interested
in courses via TV, video. or correspondence.

Respondents Not Planning To Attend College

Attend College If Had More Money? Educational Interests Other Than Ci llege

No response On-Job-Training

Apprentice
‘ -l
1

| Military Ed
: Possibly I

Course via TV

No I
Corr Study
Probably Not l Courses via Video
i 1 1 1 1 i 1 1 1 1 g
! 0% 20% 40% 60% 80% 100% 0% 10% 20% 30% 40% 50%
H

Over fourdifths of the sospondents (822 percent) planned to attend college e first vear after
| high schoo!. and most (79.0 percent planned to attend college in North Carolina.

When & Where Respondents Plan to Attend College

When After Graduation Do You Plan To Attend College? Where Do You Plan To Attend Collee?
res veor | e, [
: Don't Know I
-! 2.3 Years I Outside of N.C. .
i No Response I

Don't Plan to Attend I
4 or More¢ Years l

No Response I

1 1 1 1 — 1 1 A 1 Jd

Don't Plan to Attend l
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Most were considering either a four-year bachelor's degree (41.0 percent) or a master's
degree (38.8 percent). 7.0 percent were considering a two-year associate degree. and 2.9 percent
were considering a one-year certificate or diploma.

Type of Degree Considered

4-year Degree [§ .

Undecided About Degree _ :
Doctoral Degree _
2-Year Associate Degree _
I Year Certificate or Diploma .

None

0% 10% 20% 30% 40% 50%

Influence & Attitudes of Others

. . Factors Influencing
Regarding Decision to Attend College .

g & g College Selection

Influentials Regarding Decision to Attend College To determine how best to

inform high school students about

Parents/Relatives CPCC. various questionnaire items
IS, Friends _ inquired about thel'r decision-making
process tor selecting a college.,
Friends in College _ when asked who would influence

. - their decision. 80.5 percent of
H.S. Counsclor respondents indicated that
H.S. Teacher ﬂ parents relatives would influence
their decision: ranking second and

Boy/Girlfriend - third in influence were high school

College TeacherCounselor B l ‘ ‘ . ) friends (20.6 pereent and friends in
o 0% 40% 60%  80%  100% collegie (28.6 percent). Responses

to the next item indicated that

parents encouraged college

attendance. The largest percentage

Parents' Attitude About College

. . _ (44.5 percent) ot the respondents
Encourage Me to Go indicated that their parents were
o encouraging them 1o attend college,
Insist That 1 Go - and 25.5 percent indicated that
their parents insist that they attend
Want What | Want . college. Only 0.2 percent of the
respondents indicated that their
indifferent . parents didit want them to attend

college. The "no response” rate tor

Don't Want Me to Go l this ilem was 20.0 pereent,
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Colleges Being Considered

Slightly over one-half (55.7 percent) of the students were considering a public university.
about one-third (30.2 percent) were considering a private four-year college and about one-third
(42.0 percent) were considering a two-year college (30.2 peicent were considering a community
college. 6.6 percent a junior college. and 5.2 percent a trade/commercial school. When asked
what colleges they were considering. the largest percent indicated either UNCC (27.6 percent) or
CPCC (27.2 percent). The third ranked college was Davidson at 14.5 percent.

Colleges Considered
Type of College Considered Actual Colleges Considered
Public Univ — unce IR
Private 4-yr Col C.PCC I
Davidson |
Community Col l J.C. Smith [l
Junior Col Wingate Il
Queens
Trade/Comm Sch Winthrop |}
Do Not Plan Co | Pfeiffer i
York Tech |
MfgEmpSch | . , Rowan-Cab | 1 , ,
0% 20% 40% 60% 0% 20% 40% 60%

Percent of Respondents Planning to Attend
College and Interested/Not Interssted in CPCC

White (R
Biack LI

Providence ISR
Otympic
Souts I

East Meck
Myers Park |
west Char
North Meck |
west Meck .
Independence RN
Harding |
Garinger

Tou! |

L 1 1 1 1

0% 20% 40% 60% 80% 100%

BB Mot interested In cpcC [ interested In CPCC

Because this study is
especially interested in respondents
who indicated an interest in CPCC.
respondents were analyzed by
ethnicity and high school and by the
type of assistance they will require
while in college. Of the 88.5 percent
of college-bound White respondents,
28.0 percent indicated an interest in
CPCC: of the 80.3 percent of college-
bound Black students. 19.1 percent
indicated an interest in CPCC. By
school. intent to attend college
ranged from 92.9 percent of
respondents at Providence to 75.1
percent of responderits at Garinger:
expressions of interest in attending
CPCC ranged from a high of 35.9
percent of all respondents at Myers
Park 10 a low of 14.5 percent of all
respondents at Garinger. By total.
85.5 percent of all respondents
planned to attend college: 25.1
percent expressed interest in o
attending CPCC.




The other area of interest regarding students who might attend CPCC is the assistance that they
will need. Of those respondents expressing interest in CPCC. the largest percentage (59.9) indicated
a need for tinancial aid while in college. Other items with large percentages of expressed need
were study skills (46.9 percent. career counseling (37.3 percent). and math (33.8 percent).

What Type of Assistance Will You Need While in College?
(Respondents Expressing Interest in CPCC)

Financial Aid

Study Skills

Career Counseling
Math

Writing

Reading

Don't Know

Personal Counseling
Eng as 2nd Language
Learning Disabil Asst
Physical Disabil Asst i

.|

- 1 1 ]
0% 20% 40% 60% 80% 100%

For guidance in communicating with high school students about CPCC. the questionnaire
asked respondents to identity “very important” criteria for selecting a college. Forty percent or
more of the respondents rated the following criteria as “very important™ (1) offers desired program
(82.9 percent): (2) ood academic reputation (62.6 percent: (3) safe campus environment (39.3 per-
centy; (4) availahility of job placement (51.2 percenty: (3) help with coursework (30.9 percenty, (6)
availability of financial aid (48.4 percent): and (7) availability of co-operative education (44.6 percent).

Criteria Rated as "Very Important”
by Forty or More Percent of Respondents

Desired Prograr: [ S,
Acadenic Rep | A
Safe Environment || TGN
Job Placement _
Help with Coursework —
Financial Aid _
Avail of Co-op Ed _
0% 20%  40%  60%  80%  100%




High School Student Perceptions of CPCC

In an attempt to identity the communication channels of high school students. the
questionnaire asked the respondents how they heard about CPCC. Responses indicated that
the five most important sources about CPCC are: (1) high school friends (57.7 percenty: (2) CPCC
students (51.7 percent); (3) T\ radiomewspapers (46.4 percenty; (4} high school counselors/iteachers
142.7 percent: and (3) parents-relatives (41.4 percenty.

How Did You Hear of CPCC?

HS Friends

CPCC Students
TV/Radio/Newspaper

HS Coun/Teachers
Parents/Relatives

Info From CPCC

College Admin. Coun, Tch
Attended CPCC Events
Other

Not Heard About CPCC: B

0% 20% 40% 60% 80% 100%

To determine the impressions that high school students have about CPCC. respondents
were presented with a series of statements about CPIC and asked if they agreed. disagreed. or
didn't know. Responses to the statements identify negative perceptions that a marketing campaign
must overcome and positive perceptions upon which a marketing effort can build. . \dditionally.
the responses indicate the extent to which high school students don't know about CPCC.

Positive responses are indicated by the high percentages of respondents agreeing with
the tollowing statements: (h “Good place to study parttime and carn a degree” (66.1 percent);

2) *Good place to get the first two vears of a four-vear degree” (62.8 percent: (3) “High quality
education at atfordable price” (38.1 percent); and (4) "Quality ot education and teaching is good®
(42.8 percent).

Negative perceptions are indicated by the responses to the following negatively worded
statements: (1) 38.8 percent of respondents agreed with the statement that CPCC is the “second
choice for most students™: (2) 25.8 percent agreed that CPCC is primarily for students with low
grades™ and (3) 13.3 percent agreed with the statement that “instruction at CPCC is not as good
as at many other colleges.”

Unclear perceptions are indicated by the percentages of "don't Know” responses. For eight
ot the thirteen statements the largest percentage of respondents selected *don’t know.” indicating
that. in the main. high school students just did not know enough about CPCC to have opinions
about most of the items.
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impressions Of CPCC

% % %
% Dis- Dont NoO

Item Agree agree Know Response
POSITIVE STATEMENTS
Good place 1o study part-time & carn a degree 66.1 3.2 206 10.1
Good place 1o get 1st 2 vis of a 4-vr degree 62.8 43 267 6.2
High quality education at aftordable price 58.1 3.7 320 6.2
Many good student organizations & activities 325 4.8 495 83
Quality of education & teaching is good 428 3.2 473 6.8
Studenis are proud to atend CPCC 249 100 495 6.7
CPCC instructors care ahout the students 24.0 3.1 65.6 7.3
Easy (o find help with any kind of problem 20.8 39 687 6.7
Graduates get good johs 19.9 49 685 6.7
Students from diverse backgrounds get along well 21.8 3.1 68.0 7.1
NEGATIVE STATEMENTS
Second choice for most 388 3.5 204 8.3
Primarily for students with low grades 25.8 43.7 233 7.2
INstruction is Not as good as at many other colleges 153 209 57.1 6.7

Note: Percentages may not equal 100 percent due to rounding.




Factors Preventing CPCC Enrollment

Another category of inquiry sought to identify specific factors preventing high school graduates
from enrolling at CPCC. The five most imponant factors/attitudes inhibiting enrollment at CPCC
, were (1) *does not offer what 1 want” (23.6 percent); (2) “want to get away from home” (15.7 percent);
3) "most students who succeed go 1o four-vear colleges” (13.5 percent); (4} “instruction is noi as
i good as elsewhere” (12.7 percenty; and (5) “parents don't want me to 0" (10.2 percent).

—— e

Factors Preventing Enrollment At CPCC

Doesn't Offer My Prg
Want To Get Away
Succ Stud Go To 4YTr
Instruc Not Good
Parents Don't Want

A

Want Sports
Frnds Not Impressed
Credits Don't Transfer

Campus Not Safe
Too Expensive
1 1 1 -l - |
0% 10% 20% 30% 40% 50%
l
|
|
| __The final task of the. if You Were To Attend CPCC, What Areas
| questionnaire was to identity
programs of study that were of Of Study Would You Be Interested In?
\ interest to high school students,
infor mation of obwvious value -
1 for t. ‘geting marketing effons. Item % Total item % Total
T'his information is also impor-
tant tor evaluating the demand L e
‘ lor specific programs of study. I?usmcss ‘ 2~1.4 rravel t()_un:-,m 4.3
' rhe ten programs with the (:( )mputqrb 15.8 Autornonve 4.1
‘ greatest perceniage of l:‘ngu‘wenng 11.8 Drafting 4.0
expressed interest were Nursing - 9.7 De'mal N 3.9
HUSINCSS (21.4 percent .\cm.unnng . 9.5‘: Real estate 35
: COMPULCTS (15.8 percent Ph,\'SlC@l therapist 9.5 Hotelrestaurant 3.4
cngineering (11.8 percenty; .\lark'enng §‘4 Secrgtar,\' 3.0
NUrsing (9.7 percent). accounting ‘\rc‘h, ne%‘t\urfi . 1‘6 Hom’c'ultaur.o Sreleri 2‘(0
| (9.5 pereent); physical therapist f;)( lf‘!,b(,“_‘f.‘?:.’ _'_‘4 r}o Okkee [’)En.s‘, clerical 1.9
(©.5 pereent; marketing (8.4 .-e(h(.dl .abslsnng (.O FFire protection 1.8
percent; architecture (7.6 l:lectr(.)nlcs (?.8 Insuranc ¢ . 1.8
PCTCeN; SOCl SCIVICes (7.4 Graphics 6.3 Postal service L7
. percent:; and medical assisting t‘d”-‘f Ch”dh,()”d ‘_"“ Weldn.ng L5
. (7.0 pereent. 1t should be Interior design :_:.5 Respl.ra.t()r,\' care 1.2
noted that respondents Paralegal 5.5 :\}a(‘l}mlst 1.0
marked all arcas in which they l}&mkm;{ . ‘_"j‘ lram(“lmnsp(vm 0.8
a had an interest, Thus, many (.nn?n‘wr( !f.ll art J.:i ll‘ll(‘l’[)l’(l‘l(‘l training ().!j
. students indicated an interest ,'\_k\d“ al office . 4.5 59“"‘5'"‘8, . 0.7
4 in several areas. Emersency medical 4.4 AIr mﬂmonnm 0.7 N
Occupational health 4.4 Industrial 0.4 l] “,
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Differences in 10th and 12th Grade Responses

The responses ot 10th and 12th graders were very similar tor all except the tollowing:
o a significantly larger percentage ol 12th graders expressed an interest in CPRPOC27.2 percent to
16.2 pereent); (2) 30.8 percent of 12th graders expressed the need tor financial aid while m college
compared 1o only 39.7 pereent ot 10th graders: and (3) in responding 1o the postive and negative
<tnements about CRPCC, 12th graders iended 1o express more tavorable atitudes woward CPCC
than did 10th graders. For example, 62.8 percent oi 12th graders agreed that CPCC s "a good
place 1o get the first two vears of a touryear degree™ compiared to only 6.2 percent of 10th graders.

Comparicon Of The Responses Of 10th And 12th Graders.

ltem 10th Grade 2 Grade
Percent Percent

Plans After High School?

Attend college tull-time 69.6 68.7

Attend college part-time 288 29.6
when do vou plan te attend college?

First vear after graduation 2.7 T6.4
where will the college he?

In North Caroiina 707 TO.1 )

4

Educational degree vou plan to cam?

Fouryear degree 353 BANS)

Master's degree 325 349
who will influence your college decision?

Parentsrelatives R3.2 81.6
Parents’ attitude about college?

Encourage me 1o go 421 44.5

Insist that | go 27.2 235
Colleges considered?

UNCC 273 27.6

CPCC 16.2 27.2
Assistance needed it vou artend CPeC?

Financial aid 30.7 30.8

Study skills 44.8 438
ven important factors in sclecting a college?

Offers programs-courses that T want 8]1.6 - 829

Good academic reputation 5R.7 62.6

Safe campus environment 60.4 59.3

Factor preventing enrollment at CRPCC?
Does not offer what | want 23.6 27
Most students who succeed g0 10 4t colleges 13.5 1

Impressions of CPCC? (Percent In Agreement)

Good place 1o study parttime & cam a degree 57.5 066.1
Good place 10 get 1512 3rs o a 4-vr degree 406.8 62.8
High quiality education at atfordable price 46.2 38.1
second choice tor most students 36.6 38.8
Primanly tor students with low grades 234 25.8
Instruction Not as good as at other colleges 16.8 15.3

Studdy Arcas Of Interest?

Business 19.1 21.4
I compuers 18.6 15.8
o 2 Engmecering 14.6 1.8

]:MC Nursing 1 3 1.6 10.8

Aruitoxt provided by Eic:
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SUMMARY HIGHLIGHTS

Plans to attend college

* The great majority of the high school students planned to atend college, 68.5 percent
tull-time and 29.6 percent part-time.

* About three-tourths (82.2 percent) ot the respondents planned to attend college the first year

after graduation. About three-fourths (79.0 percent) of the students planned to attend a college in
North Carolina.,

* Over one-third (41.0 percent) of the respondents planned to earn a bachelor's degree:
38.8 percent planned to eam a master's degree. Seven percent planned to earn a 2-year degree:;
2.0 percent planned to earn a l-year certificate or diploma.

Selecting a college
* By far. the greatest percentage of respondents (80.5 percent) indicated that parents/relatives

will intluence their decision to attend college: only 1.1 percent of respondents indicated that their
parents were either indifferent or opposed to their going to college.

* By tvpe of college. over one-half of the respondents (55.7 percent) were considering a public
university. Over one-half (52.0 percent) of the respondents were alse considering some form of a
wo-vear college (either a community college, a junior college. or a trade/commercial school).
Almost one-third (30.2 percent) were considering a private four-year college.

* In regard 10 specific arca colleges. the greatest percentage were considering UNC-Charlotte
(27.6 percent) or CPCC (27.2 percent). Following in order of magnitude were Davidson (14.5 percent),
J.C. Smith (7.8 percent), Wingale (6.9 percent). Queens (5.0 percent), Winthrop (3.4 percent), Pfeiffer

7 percent), York Tech (1.0 percent). and Rowan-Cabarrus (0.5 percent).

* Almost one-third (28.0 percent of all White respondents indicated an interest in CPCC
compared tc- about one-fourth (19.1 percent of all Black respondents. By high school. expressions
of intcrest In attending CPCC ranged from a high of 35.9 percent of all respondents at Myers Park
High School 1o a low of 14.5 percent of all respondents at Garinger High School. By total, 25.1
percent of all respondents expressed interest in attending CPCC.,

* Of those respondents expressing interest in CPCC, the largest percentage (59.9 pereent)
indicated a need for financial aid while in college. Other items with large percentages of
expressed need were study skKills (46.9 percent). career counseling (37.3 percent). and math
(33.8 percent).

* Forty percent or more of the respondents indicated ihat the following seven criteria were
“ven important” in selecung a college: (1) offers desired program (82.9 percent), (2) good academic
reputation (62.6 percent), (3) safe campus environment (39.3 percent), (4) availability of job placement
(51.2 percent, (3) help with coursework (50.9 percent), (6) availability of financial aid (48.4
percent), and (7) availahility of co-operative education (44.6 percent).

14
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SUMMARY HIGHLIGHTS

Thoughts about CPCC

o The largest percentage (37.7 percent) heard about CPCC from high school triends: the
next largest pereentage LT pereenn heard of CPCC from CPCC students. Only 2.3 percent
had not heard of CPCC.

e Positive impressions ot CPCC were indicated by the high pereentages of respondents
agreeing with the llowing statements: (1) “good place to study parttime and cam o degree”
(66.1 percenty; (2) "good place 1o get the tirst two vears of a four-vear degree” (2.8 percent).
3) “high quality cducation at atfordable price™ (38.1 percent); and (4) “(uality of education and
teaching is good™ (42.8 percent,

o Negative perceptions were held by smaller percentages ot respondents and swere
indicated by the tollowing responses: (1) 38.8 percent of responc lfents agreed with the
statement that CPCC is the “second choice for most students™ (2) 25.8 percent agreed that
CPCC is “primarily for stucients with low grades™ and (3) 15.3 percent agreed with the
statement that instruction at CRPCC is not as good as at many other colleges.”

o Unclear percepuons were mdicated by the percentages of “don't Know” responses. f-or
cight ot the thineen statements, the largest percentage of respondents sclected “dont know.”
For example, 68.7 pereent ol respondents didn't Know whether or notit is “easy 1o tind help
with any Kind ot problem™: 68.5 percent didit Know: if "CPCC graduates get good johs™ and
68.0 percent didint kKnow if “students trom diverse hackgrounds get along well™ This indicates
that. on most issucs. high school students just don't knos enough about CPCC 1O have opinions.

« When asked about the factors preventing ibem from enrolling at CPCC. the five leading
eSpONSEs Were as tollows: 1 23.6 pereent of the respondents indicated that CPCC does not
offer the program-courses that | want™ (2) 15.7 percent “wanted to get away from home™
(3) 13.5 percent had the opmion that "most students who succeed go to fourvear colleges™
(4) 12.7 percent thought that “instruc tion at CPCC is not as good as elsewhere™ and (31 10.2
percent indicated that "my parents don't want me 1o go™.

Career aspirations

e The ten areas of study swith the greatest percentage of expressed interest were husiness
(21.4 percent. computers (15.8 pereent). engineering (11.8 perceni, nursing (9.7 percent.
accounting (9.3 poercent. physical therapist (9.5 percent, marketing (8.4 percent. architecture
(7.6 percent), social services (7.4 percent), and medical assisting (7.0 percent), Inasmuch as
respondents could select more than one area of study. many students indicated interest in
several areas,

Comparison of responses of 10th and 12th Graders

e On must issucs. not much difference existed between the responses of 10th and 12th
graders. However, there was a striking difference in regard to the item inquiring about colleges
considered, While 27.2 percent of 12th graders expressed interest in Ci-CC, only 16.2 percent
. of 10th graders expressed such interest. Additionally. 12th graders tended to hold more positive
perceptions of CPCC than did 10th graders.
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L.ooking Ahead

AS part of its vision to become the nation's leader in workforce development, Centrat
Piedmont Community College wishes to hecome known as the source ot training and retraining
for citizens in Charlotte-Mecklenhburg. The results of the 1994 High School Survey provide the
College with intormation about the plans. needs. and perceptions ¢t high school students.
When combined with the intormation heing gathered in community and emplover focus group
discussions. published documents, and one-on-one interviews, this information will serve 10
shape the College's planning of programs. senvices. and resources for workforce development
over the next ten vears,

For additional information about CPCC's programs:

Business, Health, and Technology New & Expanding Industry,
Curricudum Programs: In Plant. and Customized
Apprenticeship Programs: Training: Small Business
Tech Prep Program International Services

Dr. Tom Leitzel Dr. Sherrie Kantor

Dean. Business. Health. Dean. Corporate & Continuing
and Technologies Education

(704) 342-6860 (704) 34264238

Co-operative Education Program workforce Preparedness Training
Sandra Lare Vicki Efird

(704) 342-6217 (704) 342-6714

Two-vear College Transter Adult Basic Literacy

Program Education Program

Dr. David Hunter Dr. Renee’” Westcott

Dean. Arts & Sciences Dean. Basic Studies

(704) 342-6491 (704) 3426472

Executive Summary Prepared B}’
The Research & Planning Department

Dr. John W, Quinley. Director

Dr. Shanzi Ke, Senior Research .Analyst

Dr. Rex J. Clay. Senior Research .\nalyst

Cecil Carter. Information Systems Analyst
Marie \Wright, Support

Dr. Phyllis A. Barber. Assistant to the President
The Marketing Services Department, CPCC
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