pe— IR R R I EE————

DOCUHENT RESUME

ED 322 298 CE 055 257
AUTHOR Feller, Rich; Jacobsen, Brent

TITLE Colorado Career Development Video Reviews.
INSTITUTION Colorado State Univ., Ft. Collins. School of

Occupational and Educational Studies.

SPONS AGENCY Colorado State Board for Community Colleges and

) Occupational Education, Denver.

PUB DATE May S0

NOTE 59p.

AVAILABLE FROM Colorado Video Review Project, School of Occupational
and Educational Studies, Colorado State University,
Ft. CoXlins, CO 80523 ($6.50).

PUB TYPE Book/Product Reviews (072)
EDRS PRICE MFO01/PCO3 Plus Postage.
DESCRIPTORS Adolescents; =*Career Development; Career Exploration;

Career Guidance; Career Planning; Decision Making;
*Early Parenthcod; Employment Interviews;
Entrepreneurship; Instructional Material Evaluation;
*Job Search Methods; =Media Selection; Postsecondary
Education; Secondary Education; =Sex Stereotypes;
Standards; Study Skills; xVideotape Recordings; Young
Adults

IDENTIFIERS xColorado

ABSTRACT

The average number of points assigned by 15-25
reviewers to each of 13 guidance and career development videotapes is
recorded in a video quality assessment matrix. Reviewers were
participants in Colorado State University's 1889-90 Colorado Career
Guidance Vide< Review Project training sessions and videotapes were
rated on: (1) instructional quality, including content, instructional
design, e.fectiveness, social orientation, and market value; and (2)
technical quaiity, including audio, visual, and production.
Additionally, reviewers indicated whether the video would contribute
positively to the intended vievwer's achievement of specific career
development competencies in self-knowledge, educational and
occupational exploration, and career planni._ . Recommended uses of
the videos, for example, as an introduction to a teaching unit, a
stand-alone instructional tool, or a motivational activity, were also
identified. Specific comments are provided for each of the 13
videotapes. Among the topics covered in the videos are the following:
career options for teenage parents; interviewing and job survival
skills; entrepreneurship; decision makinc: sex role stereotypes; and
self-esteem. In addition, workshop participants individually reviewed
a diverse selection of other tapes and wrote narrative summaries of
their reactions; 19 of these reviews are included in this document.
Among the topics covered are the following: career success;
assertiveness training; career exploration; job-seeking skills; and
study skills. & list of the reviewers is provided as well as a list
of producers and vendors »>f videos. Appendices provide information
about the national career development guidelines and the evaluation
form used. (CML)

el




COLORADO STATE BOARD FOR COMMUNITY COLLEGES AND

OCCUPATIONAL EDUCATION

Dr. Anita Sanchez, Chair
Mr. Jay Fox, Vice Chair
Mr. Rolf Anderson

Ms. Glenda Barry

Mr. Reuben Gutierrez

2nd Congressional District
6th Congressional District
Member at Large
Member at Lérge

4th Congressional District

Ms. Julianne Haefeli Member at Large
Mr. Lawrence Hamilton 1st Congressional District
Ms. Jane Quimby 3rd Congressional District

Mr. Raymond Wilder 5th Congressional District

Non-Voting Members:
Ms. Vern Ingram Faculty Member

Mr. Ken Johnston Student Member

Colorado Community College and Occupational Education System
1391 North Speer Blvd, Suite 600
Denver, CO 80204-2554 (303) 620-4000

Dr. Jerome Wartgow President
Mr. Bob Smith Vice President for Administration
Mr. Bob Turner Vice President for External Affairs
Mr. Clay Whitlow Special Assistant to the President
for Futures Planning and Interim
Vi~a President for Educational Services
Dr. Carole Johnson President for Research and Planning
Ms. Martelle Chapital Program Manager for Guidance, Placement,
Corrections & Community Based
Organizations

Tho Colorade Community College and Occupational Education System does not discriminate on the basis of race, color, cread, natonal origin, 8ox, age or hancicap n admssion of
access to, of Yreatment or employmant in, ks educational programs or actwilles, inquaes concaming Taio Vi, Tl IX, and Section 504 may bo refarred 10 Mary Etien McEidowney,
Director of Aftismaiive Action and Special Projects, 1391 N. Speor Bivd., Sutte 600, Derver, Colorado 80204, (303) 620-4000 or o the Offic tor Cva Rights, U.S. Depantment of
Education, 1961 Stout Street, Denvar, Colorado 80284,

0




Colorado Career Development
Video Reviews

by

Rich Feller
Professor

Brent Jacobsen
Instructor

Counseling and Career Development
School of Occupational and Educational Studies
Colorado State University

Available From: Colorado Video Review Project
School of Occupational and Educational Studies
Colorado State University
Fort Collins, CO 80523
Phone: 303/491-7580

May 1990

2nd Printing July 1990




Table of Contents

INPOAUCHION «.evere ettt 1
Video Quality ASSeSSMENt MatriX ....uuve..voveeereeeeeseeseeeooooooooo 3
Natiorial Career Development Guideline Assessment Matrix......couun..... 4
Comments: Overall Feedback and Guidelines Comments........... ... 5
Individual Narrative Video ReVIews .............ooeoeveoeooooovooooooooooo 32
LISt Of REVIEWETS .vvvee. oo 48
T O 49
Appendix A - The National Career Development Guidelines ................... 51
Appendix B - Video Evaluation FOrM...............eeeeeeemoovooroooooooo 53
-ii- 5




introduction

Project Qverview

In Coloradoit has long been recognized that all edu-
cators can play akey role inthe career development
procsss of students and adults. Through support
provided by the Carl Perkins Vocational Education
Act the Colorado Community Colleges and Occupa-
tional Education System and Colorado State
University have a history of providing statewide
professional development activities.and guidance
tools useful to career development specialists
preparing studentsfor eniployment andlifelong learn-
ing. Martelle Chapital, Program Manager for
Guidarnce, Placemsnt, Corrections and Community
Based Organizations, recognizing the need to fur-
ther advance the use of technology within career de-
velopment programs taroughout Colorado, provided
the leadership forthis project. Her efforts, alongwith
those of Phyllis Beard, Jan Holmes, and Frieda
Dietrich, allowed the project team to complete this
volume. As a result of the growing interest in this
projec: and the overwhelming response to the
National Career Development Guidelines (Appendix
A), the National Occupational Information Coordi-
nating Committee has awarded a grant fo the
Colorado Occupational Information Coordinating
Committee to advance this Colorado effort nation-
wide. While Colorado State University will be
responsible for completing the project, those who
utiiize this document are encouraged to provide input
to aneffortwhich willcontinue to enhancethe success
of all students and adults participating in a career
development-program. This project and additional
efforts within the Colorado Community College and
Occupational Education System can be looked upon
to lead educators as they prepare the workforce of
tomomow.

A New Direction

While counselors have beentrained tc-see the coun-
seling relationship as the dominate interventiontoo,
there is increasing respect for technology usage
within comprehensive guidance programs (Lackner
& Feller, 1984; Maze 1987; Feller, 1990). As ths
information age brought computers to school
guidance and agency offices, Colorado counselors
reluctant® (Knoll, 1985) used computerized career
information systems and software tools. As various
standards, guidelines and associations acquainted
the counseling community with computerized guid-
ance technology, widespread acceptance is still to
come. Early attempts to familiarize counselors with

software such as A Review and Evaluation of Micro-
computer Software for Guidance, Counseling and

Placement (Feller & Knoll, 1985) and The Guidance

ware (Santa Clara Office of Education, 1988) led to
marginal interest in software use as a guidance tool.
Presently, even Walz and Bleuer's seminal work

Counseling Sofiware Guide (1989) receives only

mild interest.

Video technology, however, ray create a different
response. Whereas students are often more respon-
sive to computer usage than counselors, video
technology appeals to viewers of all ages. While
many avoid Iearning the difference between 3 bite
and a byte, is it possible to escape the power of the
tube? Video usage within guidance and career
developmentprograms hasthe additional advantage
of coming of age during the nationwide interast in the
National Career Developm:ent Guidelines. If appro-
priately selected and integrated within a guidance
curriculum, video technology holds the potential of
greatly enhancing competency attainment through-
out the life span.

The Problem

As videos are used to meet guidance objectives,
curriculum developers and producers will see that
the supply and demand for video products expands.
Yet, school and agency guidance personnel with
limited budgets and time must locate producers and
secure purchase orde s, only to review products
often aggressively marketed but poorly constructed.
Videos are expensive “black boxes” difficult to evalu-
ate and compare. Furthermore, as video technology
increases, the gap between the “have and have not”
guidance programs willincrease unless a centralized
model of review and evaluation becomes available.

The Project’s Tagks

This project resulted in the development of the Colo-
rado Video Review and Evaluation Form (see
Appendix B). The development of the formto use in
the review of guidance and career development
videotapes inherently involved the establishment of
guidelines for the preparation and evaluation of the
medium. As astarting soint, the projectrelied heavily
on work done by the National Vocational Guidance
Association (now National Career Development
Association) in the early 1970s. The NVGA Career
Information Evaluation Committee prepared and field-
tested guidelinesfor “non-print career mediz” (NVGA,
1977). These guidelines were “designed to assist
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those who select and use career-related media ... as
well as those engaged in the production of such
materials” (NVGA, 1977).

Aftercontacting libraries, commercial vendors, media

distribution centers, clearinghouses, and profession-
alsinvolved in the production of instructional videos,
it was agreed that there was little consistency in how
videos were evaluated. Clearly, there was a signifi-
cant need to establish guidelines and develcp a
review tool.

One of the most well-developed video evaluation
systems is the California Instructional Video Clear-
inghouse (Stanislaus County Department of
Education, 1989). The ACE Distribution Service
located at Kansas State University had completed
some work in this area but did not have a written
evaluation procedure for video products. Many
vendors of education videotapes utilize their own
evaluationforms in seeking feedback from the users
of their products. '

Major tasks involved in the development incuded
the identification of appropriate criteria; creation of
operational definitions of each criterion; estahlish-
ment of an objective rating system for differentiation
and evalualion; inclusion of the Nationa! Career
Development Guidelines as a basis.ai evaluation;
opportunities for subjective, narrativa comments; and
packaging within a shor, easy-to-understand and
userfriendly form. Several early formswere drafted,
pilot-tested, discarded or revised. Finally, a satisfac-
tory draft was created and used throughout the 1989-
90 Colorado Career Guidance Video Review Project.
Feedback on the form was solicited from each
reviewer.

While accountability and educational reform requires
evaluation of all career development methods and
tools, it is believed that video technology also must
undergo critique. While there is great hope for video
use within guidance and career development
programs, little change will occur unless evaluation
becomes akey component. This project can provide
such a tool fo begin that process.

How To Uso the Document

Withinthe Video Quality Assessment flatrix (page 3)
are mean scores for each of thirteen videotapes
reviewed within the training sessions. The numberof
reviewers viewing each videotape is indicated, as is
the page upon which comments are offered by the
reviewsrs. The Video Quality Assessment Matrix
includes the five criterionincluded within the Instruc-
tional Quality (Average) score, andthe three critericn

includedwithinthe Technical Quality (Average) score.
The -National Career Development Guideline
Assessment Matrix (page 4) includes the number o
reviewers viewing the tape as well as the number of
reviewers believing the video contributes positively to
the intended viewer’s achievement of the compe-
tency as outiined by the National Career Develop-
ment Guidelines. Only the competencies for high
school and adult populations were considered within
each ofthe self-knowledge, educational and occupa-
tional exploration and career planning content areas.
Narrative comments in relation to the Guidelines are
also indexed within this matrix.

Inthat numerous othervideos were sentto the project
to be reviewed, it was decided to include at least one
review of nineteen other videotapes. Page thirty-two
offers an explanation of these independent reviews.
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VIDEO QUALITY ASSESSMENT MATRIX

QUALITY ASSESSMENT:

4 = EXCELLERT: Criterion addressed ==
sffectively and creatively
as possible. Exceptional
impact.

VERY GOOD: Criterion addressed well.
Above average. Strong
impact.

ACCEPTABLE: Nct positive or negative.

[~}
"

~
f

Average job of addressing

the criterion.

POOR: Criterion addressed in an
unacceptable manner.
Lacks quality. Balow
average.

-
L]

INSTRUCTIONAL QUALITY (Average)

Content

Title seems appropriats. Purpose understood early.
Content current, accurate with adequate caverage.
Contant load appropiiate.

Instructional Design

Well-organized. Presented logically, clearly.
Information appropriats for intended audiencs javel.
Objactives readiy identifiable.

Effectivanass

Holds intarest of intended audience. Stimulates
thinking. Creatss curiosity. Positively impacts
vigwer's knowledge, skill, and/or atitude.
Motivales response.

Soclal Orlsrdaticn

Rola stereotyping (age, sex, racs, sthnicity,
religion, handicapping condition, eiz.) avoided.
Valua crientation or social class bias not implied.
Appropriate attantion to current social issues
(2.g., drug and acohol abuse, health and
wellness, aggression, self responsitility, ete.).

Market Vaksa
Productis needed. Uniqua. Markstable natonady.
Timely and useful shelf ife. Appropriate pricing.

TECHNICAL QUALITY (Average)

Audio

Voices, narration are clear, understandable. Sound is
crisp, clian, Background noise minimal, Music, sound
effects appropriate, contributc to message.

Visud

Focus, color, clarity, exposure are acceptable.
Graphics and special sffocts appropriate,
cantribute to massage. Attention getting scenes
used. Visual impact strong.

Production

Credits include names, dates, how to obtain
information, atc. Camerawork is smooth,
steady, professional. Lighting natura),
editing smooth.
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NATIONAL CAREER DEVELOPMENT GUIDELINE

ASSESSMENT _MATRIX

dedek
(6)
(8)
(10)
(13)
(15)
(16)
(19)
{21)
(28)
(25)
(27)
(29)
(1)

Each checkindicatas the number of reviewers (from
those having reviewed the video) that believe the
vides contribuias positively to tha intended viewar's
achigvement of the competancy.

For darification of each compatancy and content area,
refer to indicators included in the complats dacument,
. "

aeping At-Risk

for Teenage Parents
Interview Quastions
It's Your Life —
Job Interview:

8¢ Tipping the Odds
Man Oh Man
{Growing Up Male)

B Take Charge

{5

w? Entreprensurship — A Vision

8; Breaking Out: Career Options
= for Evaryone

[ Effective Answers to

@i Finding the Right College
_.; Job Survival Skills (Its a
9§ Jungle Out There)

i Marketing Yourself in the
¢ Hidden Job Markst

5

o} Kids at School
5 What Employers Expect

N=

—

o
83§ Whatcha Gonna Do Now

Self-Knowledge
High Schoot
This video coniributes to the viewer’s...
L Understanding of the influence of a pasitive self concapt. § o 8 30
IL Skills to interact pasitively with others. 1 13 19
It Understanding of the impact of growth and davelopment § 13 5 15

Adult
This video contributes to the viewers . . .
L SKlls to maintain a positive self concopt. 17 5 14 1 2 12 0
Il SKils to maintain eflective behaviors. 10 10 8 1 1 14 12
I Undarstanding of developmental changes and transitions. § 12 5 7 2 ] 2 2

Educational and Occupationat Exploration ; : 5
High Scheol
This vidoo contributes to the viewer's . . .
IV. Understanding of the ralationship betwoan educational
achievementand caresr planring. 16 8 30 6 20 4 3 10
V. Understanding of the need for positive attitudes toward
work and lsaring. 16 1 28 5 13 10 12
V1. Skills to locate, evaluate, and interprat career information. § 5 4 12 i 10 2 1 0 ;
VIi. Skils to prepaie to seek, obtain, maintain and changejobs. § 9 19 1 1 2 18 14
VIIL. Understanding of how sociatal needs and functions
influence the nature and structurs of work, 13 2 1 1 7 1 1

Adult
This video contributes to the viewar's . _ .
IV. SKfs to enter and participata in education and training,
V. Skils to participate in work and life-long leaming.
VI Skills to locate, evaluate and interpret information,
VI Skills to prepare to sesk, obtain, maintain 2nd change jobs.
VIt Understanding of how the needs and functions of socigty
influenca the nature and structure of work,

Career Planning
High School
This vidoo contributes to the viewers . ..
IX. Skillsto maka decisions, 13 14 20 i 13 17 10
X. Understanding of the interrelationship of life roles. 16 3 17 2 9 1
XI. Undarstanding of the continuous changes in male/ 17 1 3 1 1 3
female roles.
Xil. Skills in career planning. 11 10 23 10 8
Aduit
This video contributas 1o the viewers . . .
IX. Skis to make decisions. 10 13
X. Understanding of the impact of work on individual and
famiy life. 13
XL Understanding of the continuing changes in male/
female roles, 18 1
Xl SKiis o make czreer transitions, 8 12

Recommended Use Of Video:
Introduction of a teaching/training unit 10 8
Culmination of a teaching/training unit 1 6
Stand alons instructional tooliunitfssson 4 10
8 0

10 6

1 5
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me: Breaking Out-Career Options for Teenage Parents

ProducerorVendor: University of Wisconsin Supportive Printed Materiais

Subject: Nontraditional Jobs for Teen Moms Includad: Yes___No X

Running Time: 17 minutes Producer's Reconymended

Copyrightor Levol: Elem. __ MId/JHS X

Praduction Date: 1988 HS X Adult __ Price: $59.00
|Breaking Out~ CareeF Options for TeenageParerits  QVERALLFEEDBACK
Content

Good content, realistic viewbut no males orteenage fathers....... Not forgeneral highschool and adults. Very
specific for individuals in the situations portrayed {teen mothers or young adult single mothers). This needs
to be introduced well if shown to grouns. Useful for professionals developing a program....... Could have
connected better the issues ofteen momand NT careers....... Varied personal stories add interest. Conveys
idea that career decision making is flexible process...... Strong content--reality based, commitment--(where
are fathers?) ...... Doesn't show enough examples of job opportunities ...... Not clear on intended purpose.

Jumps beiween self-esteem issues to careers ...... Structure was somewhat scattered ...... Objectives in
video are not overly clear, but the ‘breaking out’ idea does come through as video progresses...... Interviews
withsingleparents-nonarration...... Sometimes appropriate forclient-sometimes more forprofessional.......
Did not show both parents ...... Good messages for all female students.

Effectiveness

Real people~good advice. Motivates toward a work ethic ...... Authentic ...... Could have used fewer stills
to better use of video ...... Would have benefitted from a narrator ...... Too many talking heads ......
Motivates-empowering ...... | think this would hold high school students’ interest ...... Does stimulate
thinking~that there is a life after teenage pregnancy.

So

Important emphasis on current issue-teenage parents in nontraditional jobs....... Good mix of people ......
Showedwomeninnon-stereotypical roles. Goodrole models offemalesin nontraditional roles—excellent.......
Appropriate use of ethnic groups ...... No use or mention of males, only for women...... Motivates for self
responsibility ...... Alltypes of people used-variety of careers shown ...... Stressed self responsibility.

Market Value

Good advice forteenswith kids ...... Definitely needed foridentified audience....... Products on this topic are
needed, but thisis not a good choice....... Females in nontraditional roles who have ‘made it'— I'm not aware
of any other media that portrays this as well as this video does.

Audio
Realistic but not attention. getting. A lot of background noise . ... Sometimes amateurish in nature with a
muffled sound ...... Some interviews are hard to understand.

Visual

Visual impact boring ...... Not a craative use of video (lots of stills) ...... Focus uneven aitimes ...... Relies
on use of slides quite heavily. Considerable ‘talking head’ format ...... Lighting wasn't too good-especially
when a window was directly behind the speaker ...... Photography was well done.

Production
Poor lighting, backgrounds confusing...... Could use better lighting
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Bieakihg Out-Career Options for TeenageParents. GUIDELINES COMMENTS

People invideo demonstrated the power of self concept ...... Uses real clients, young adults, and women in
their 30's. Tape s a self-esteem builder by having personal experiences of those who have succeeded

Vaguely addressestheseissues, but not specifically orwith enough detailto coverthe competency...... Goal
setting decision making fit in nicely ...... Redalities of life—does not limit itself to teenage miothers only.

.Conveys the message, “l need to support myself and my kids without depending on someone else."

{ General lmpressioﬁ?l

— Optimistic....... Variety of examples of careers and women inthem ...... Theuse
of real students and real role niodels ...... Shows a positive, optimistic view for teen parent and emphasizes
importance of goals and how career choice affects lifestyle ...... Good information and use of diverse group
...... Good shots of women on the jab ......Practical, up to date advice from real people ...... Females in
nontraditionalroles......, Important topic and information cumrent—very good on nontraditional jobs forwomen
...... Open-minded approachtocareers....... T alking with individuals and hearing them tell us how they felt,
howthey overcame negative ideas....... It gives the teenage mother a positive outlook onthe job market-that
she can make it with effort.

—Interview format can getboring, althoughsomewere entertaining ...... Poorsound
at times ...... Alittle disconnected ...... Didn't tie issues together well ...... It needs to be recommended for
amore specific audience...... Underutilization of the power of video ...... Toc much talking heads ...... The
absence ofthe malerole ...... Not enough marketable job opportuniies. Filming techniques could be better.

1£1 Couid Change — Change title to “Break Out.” Career Options for Self-supporting Teenage Moms ......
Showing more on-site career examples and employerstalking about willingness to hire....... Clearer pictures

...... Structuring it to flow more smoothly ...... More video (moving) scenes and fewer stills ...... Some of
dialogue was a little hard to understand....... Singer singing “Breaking Out"....... More suggestions onwnere
to gethelp and assistance....... Adding a study guide and follow-up activities with the video...... Addthemals

role and his responsibility ...... Make it longer by 10 minutes, therefore have discussion....... Some of the
piciures and fecusing could have been better.

—Is excellent...... Seems acut above ...... There aren't too many that I'm
aware of ...... Above average ...... Is below average ...... Covers a lot of material important to specific
audience ...... Basically good ...... Very good ...... Is satisfactory.

Addresses many of them as a starting point—doesn'tleadto skill level...... Touches on varied competencies
...... Addresses many ofthe guidelines....... Covers several contentareas through interviewtopics...... Does
agreatjob...... Meetseachofthecriteria...... Isgreat...... Seemstomeetmanycareer competencies—good
careers information....... Addresses decision making for a specific audience.

Appropriate for teen moms and displaced homemakers who need to have examples of success stories ...
Amotivational video containing realistic interviews with teenagemomswhowanta challenging, betterjob......
Would be useful to stimulate discussion ...... Additional help would be needed on how to achieve the goals
...... This video does a good job of addressing the realities to teenage pregnancy and effectively stimulates
thought on options ...... Use with high school at risk groups or adults in transition ...... Addresses teenage
single mothers—-not mothers andfathers ... Demand abetter product. Talking heads distract from content.
Very appropriate forjunior highteens as well. Priceis affordable. Could also be used as aresourcefor parents
of teen moms. Deals with self sufficiency issues as well. Good for professionals in the field to help plan
programs...... Directed at non-college bound kids ...... Very good video for purchase price....... {would use
with all students as an example of empowerment A




we: Effective Answers to Interview Questions

ProducerorVendor: JIsT SupportivaPrintedMaterlals

Subject: IntarviewIng Skills Included: Yes X No__

Runnlhg Time: 35Minutes Producer's Recommended

Copyrightor Level: Elem. __ MId/iJHS __

Production Date: 1989 HS X Adult X Price: $95.00
Effective AnswerstoliiterviéwQuestions *  OVERALLFEEGBACK
Content
Purposeclearly understood....... This film certainly does have effective answers....... Decenttitle for this film
...... Good specificinformation...... Varied scenes, presentedideas through humor....... Verythorough......
Parts of the content and message get lost in the over use of humor and melodrama....... More appropriate
for adults ...... Narrator-actor combination somewhat distracting ...... Costume changes and character
changes were confusing and distracting....... Toobusy, not well organized, fragmented, jumped around a lot,
not systematic in presentation....... tiokey, though could be a good teaching tool.

I'mnotsureitiseffective...... Dragsbecause they are adding ‘cuteness’ ...... Thefilmcovered and answered
allthequestionsihad...... Some inappropriate answers. Someissueswereglossedover...... Includessome
distractions which reduce effectiveness. Sounds somewhat canned....... Enough contentto be of highvalue
...... Too lengthy, poor acting, poor humor ...... Itis long but when focused on a particular client, it was
appropriate ...... Informative on skilis. Bad acting, tacky. Distracting.

The early scene with woman handcuffed and inquisition scene were inappropriate and stereotyped...... Bad

info-discriminating content in answers. iilegal question. Woman acts stupid andineffective ...... Bluecollar
or lower funclioning people would not identify with actars--white collar or tech audience-needs high verbal
skills ...... Upset by dream bondage scenes—unnecessary to make point ...... Outstanding ...... Use more
diversity, including those who are not super star students or extremely talented...... Could have used some
interview questions on more touchy subjects (drug abuse, etc.) ...... Very current material ...... Good
representation ...... Sexist and slightly chauvinistic.

Market Value

Expensive ...... There are already so many materials on interviewing ...... At adult level ...... Pricing is
appropriate forlengtivand depth. ..... Average. Unique approach/style but not topic...... Good video which
addresses tough questions ...... 1am not sure this film would be used. It is too long for what it acco mplishes
...... Couldgetthisinfoforless...... {felt it was geared for college graduates and adults older than high school
age...... | can't wait to get my own copy.

Audio

Soundisgood...... Seemed like a soap opera—bad script, music dumb ...... Very goad at production quality
... OK.

Some clever graphic techniques ...... Color.s goed and well done ...... Kids would notice toupees—it turns
them off ...... OK. ...... Sometimes distracting ...... Outstanding attention is stimulated by creative scenes

...... Some creative scenes, some dumb.
Very professionaily done ...... Scenes do not fiow ...... Very slick, professional production. A little too
‘gimmicky’ and ‘cute’ however ...... Not too guod, too long ...... Polished production ...... The technical

presentation is outstanding . ... Professional quality production ...... Not oo exciting. Long, disjointed.
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Eflcive Aowersig lnterview Qestions. | quibELIES COMMENTS

Specific help in answering typical intervievs questions....... Assumed students have basic interviewing skills,
provides refined techniques—not appropriate for beginning module.

[Generalimpressions]

Best

Very professional, high budget production ...... Good review and explanation of subject matter ...... Variety
in presentation ..... Entertaining ...... It covered a number of important things ...... An in-depth look at a
specific skill ...... Attention stim:iating, humorous scenes. Good content depth...... The in-depth presenta-
tion of subject matter ...... Audio znd visual and captioning reinforces for key concepts...... The information
givenontheinterview...... Humor...... Thorough discussion and demostration ofjobinterviewing and difficult
questions ...... Good practical steps to activities and skills ...... Good examples of questions and how to
answer...... Humorous presentation.

o

Was confusing attimes because itjumpedaround...... Demeaningscene ofbondage withawoman...... Too
many ‘cute’ or ‘gimmicky’ approaches ...... The continual distractions ...... Frequent switchto commentator
isdistracting....... Could have gotten message across more concisely ...... Toolengthy...... Hokey attempts
at entertaining while teaching concepts ...... When used in a classroom setting there would not be time for
follow-upinaclassperiod....... The humor was inappropriate and stupid. Distracting. Notioradultlevel ......
Some inaccuracies in the preszntation (e.g., revealed she was married) ...... Mediocre production quality.

i an
Remove clutter...... Eliminate the sexism, goofiness and over use of humor by the narrator ...... Organize
itbetterand allow itto flow better....... Eliminate inquisition scene atbeginning....... Show more inappropriate
answers to gain some perspective ...... Clean up some inaccuracies ...... Have stopping points throughout
the video for discussion ...... More information, more structure ...... Edit down to twenty-five minutes ......
Tighten up content.

808
Is very thorough ...... Is well produced and organized ...... Is notas good as others I've seen...... Excellent
and detailed ...... Shouid be something better ...... About average ...... Gave very good exampies of
answering questions appropriately ...... Is expensive, colorful, lively ...... Drags...... Above average.

erni r Devels
Parallelsthe occupaticnal exploration area mostofall ... Is excellent in explaining interview questions......
Speaks tc specific competencies very diversely ...... Relates only to interviewing skills ...... Could address
many more ifthe prociucer were aware of them ...... Meets skills to prepare, to seek, obtain employment......
Does not fit in as well as others | have seen ...... Ranks at the very top.

Gocod video for job seekers ...... Do not buy this until you have viewed it and know it is what you want ......
Good for interviewing unit ...... Not as good--some problems with stereotypes ...... I would not use for high
school students ...... May not be affordable...... Very comprehensive, well-done. Requires this be done in
more than one session, may not work for poor high school students ...... Would be best used on a lab for
counselors because content s strong but formal--would be tough to keep group attention for 35 minutes.......
Eniertaining approach to job hunting ...... Very professionally done ...... Almost overwhelming with info.
Almosttoo ‘cutasy’ attimes without beingvery affirmative....... Goodfor lab activities for people who determine
they need this in-depth focus ...... Creat video to prepare for an interviewer's questions. Initial dream
sequence was disturbing ...... More relevant for postsecondary group ...... More useful for adults, for high
school you would need to pause at points for discussion. A
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we: Enireprenaurship—A Vision for Everyone

Produ..-3rVandor:  Centeron Education and Tralning/Ohlc State Supportive Printed Mzterials

Subjes.. Vocationa) Educationand Entreprensurship Included: Yes_ No X

Running (ime: 25Minutes Producer's Recommended

Copyrightor Lovel: Elem. __ MIdAHS __

Prcduction Data: 1989 o HS X Adult X Price: $49.50
‘Enifepineurship—AVision ForEveryone | GVERALL FEEDBACK,
Seemed to focus on Vocational Education--that was notinthetitle ...... Include Vocational Education in title
forclarification ...... The issue at hand was dealt with effectively ...... The word ‘everyone’ is used, yet thay
actually mean highly motivated high school studen's. Too many different scenarios--got old ...... Too

personality driven at beginning, need objectives souner ...... Excellent content and coverage ...... Very
precise, specific ...... Good range of occupations...... Agrowing field--that's why | like the ‘everyone’ in the
title.

0
Statistics at outset of tape may be too overwhelming for high school audience --.... Gould be unrealistic ......
Too much of the same scenarios ...... Obiectives could have been more clearly defined ...... Different
examples, movedwellinrange...... Well put getharobjectiveidentified....... Good organization of materisl.

Effectiveness

Kept me interested but not real excited ...... Vocational ‘sales pitch’ a little too strong for my taste ...... Made
methink about what itwould be like to start abusiness....... Thisfilmcouldbe shown atSth or 1Gth grade when
making high scheoldecisions orto seniors who have taken course work that applies....... Motivating....... Not
foradults or general education high schoolers....... Goodresponsefrominterviewer...... Stimulates thinking
...... Dragstowardthe end (Sthand 6thinterviews)....... Success stories are always motivational--didn't show
thestruggle...... Veryeffectiveat givingideas...... Makestheimpossible seempossible...... Audiencestarts
tothink ...... Very positive, hopeful, real ...... Great stories, very personable.

Would have been nice to seg people making it in nontraditional gender roles ...... Goced job except high risk
populationmay have a hardtime relating and sex roles were traditiona...... Needstartup money. Suggesting
other ways to finance would have been helpful in order to give this to wider audience of students ...... Nice
to se@ many women ...... Portrayed good cross section of public ...... Not really strong but seemed to try to
use several different types’ ofpeople....... There wasn'treally much attention given to any social issues.......
Very good at utilizing women, minority. Would have been goodto have a handicapped business ownerin the

video ...... Good representation of various races, sexes ...... Showed women as independent business
owners including minorities ...... Very realistic and appropriate ...... Age groups fit well with those speaking
to cthers their age.

Market Vaiue

Owning business is not an attainable dream for most; more failures than successes in real world ...... Films
on entrepreneurship are needed ...... Good appropriate range ...... Unique topic. Perhaps a little tco Ohio
oriented ...... Needed in today’s job market.

Audio

Background musicwassomewhat annoying...... Toomuchmusicduringthe examples andtooloud....... Nice
pace....... Somebackgrour dnoise disturbing, some echo and up & down of voice of narrator........ Clear, didn't
like the music, too clattery ...... Main narrator's voice became grating towards end. ...... Narration sort of
irritating ...... Clear, namation and voices--upbeat music ...... Music, very ‘active’ ...... Nice and clear, has a
lot of verbiage and would be hard to take notes....... Muchlike TV news stories ...... Easy!o understand......
Excellent quality, good message....... Very smooth video, easy to understand.
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Yisual

Picture and color seemed a little unclear--but the fuzzy quality couldhave beenthe Tv....... Clear...... Would
have helped to list main peints of success in starting one’s own business ...... Not flashy but very functional
...... Very realistic.

Production

Noinfoonhow to obtainmoreinfo...... Noteasily readable. Shouldbe onplainbackground...... Goced editing
...... Lighting was not good--shadows in some examples ...... Went slowly enough and was well done.
?Entrgb;énéurspiﬁk Vision for Everyorie ' GUIDELINES COMMENTS

Thosg interviewed explained why their choices were good fits for them; for high school students this needs
alotmorsemphasis...... Reflectedimportance of believingin one’s self...... Personaltestimonials good but
could be more varied.

Notrelevantforadulis...... Thevideodces agoodjobinthis areaforvocationaltraining....... Didnot effectively
xplainwhatittakesto ‘makeit'...... Perhapstoomany ofthe people featuredwere outstandingin highschool
vocational activities-—-not realistic for most people ...... It contributes but has some weaknesses.

This really didn't help a studentin terms of what they should do beyond taking vocational classes (nomentian
of shadowing, info interviews, etc.) Not relevantforadults....... Could have focused more on life roles--male;
femala roles were somewhat discussed or displayed, but did not focus on nontraditional roles enough ......
Does not demonstrate life planning ...... Didn't roally address the fact that working long hours requires
compromises in other areas of life--i.e., family and leisure.

| Genetal Impressions|

Features | Liked Best

Personal experiences ofsuccessfulpeople ...... Easytofollow and keptinterestwell...... Most st_uentswere
‘well planned’ about their education and where they hoped to go with it ...... The lack of role stereotyping,
technical clarity ...... It was very positive, upbeat .. ... It was inspiring to hear from young business owners
...... It's niceto hearsuccess stories....... Vocational education and entrepreneurial relationship ...... Positive
effectuponviewerregarding vocationaleducation...... Representative ofpeople, businesses presented......
Direct interviews with people who have made it as entrepreneurs ...... On the surface it's appealing,
entertaining ...... it presented both men and women as entrepreneurs ...... It reinferced my own ideas on
starting my business. It's well organized, informative, and needed....... Interesting, gave enough details to
beinteresting...... Itis optimistic and realistic. Agood depiction ofthe American dream...... Energizing effect
...... Very upbeat--good student examples, excellentcontent...... The realisticissues--long hours, hardto get
money, takes time to get business off the ground, etc.

The music is too loud while people are trying to talk and the lighting on people is not very good ...... The
emphasis onwork and long hours sidesteps the need to balance work and family and leisure ...... It's shallow
anddoes notgointodetailonwhatittakestobe an entrepreneur...... Tooshallow...... Fecusedonhowmuch
work required ard not enough on health of person....... Not alot of additional information that I feel they could
have easily added....... Toolong. Every person was not realistic ...... References to the parents’ help and
moneyneededto startbusiness...... Visualsweren'tsharpandecrisp....... Allvocational education examples
...... Itneededto change formatand show more nontraditional roles . ... Unrealistic thatanyone who receives
education can achieve theirdream....... The background music always playing...... Not very realistic abecut
failure ...... Had a lot of fast talking and it ran together some ...... The fact that the occupations were very
stereotyped...... Too much reference to Qhio.
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i1 Could Change

Broader age and education range of people interviewed to make it more adult oriented as well as high school
...... Present positives-and riegatives ...... Allowing for mere inteiviews with entrepreneurs ...... Showing
entrepreneurial successes with 4 year, 6 yoar degrees ...... Put a few failures in the video, the risks involved
in a business, how businasses fail and what can be dons to make it a success ...... Getting more stories of
people who did it without parents® help ...... Adding some actual information and steps that a student could
teke in education ...... Adding ideas for people living in more rural area or outdoor ‘type’ businesses ......
Makingreferencesto educations relationto workclearer-...... More informational questions onwhat negative
impacts entrepreneurs encounter ...... Shortening it ...... Presenting people in niontraditional sex role
occupations ...... Omitting statistics at beginning of video ...... Showing fewer examples and more detail on
how they established a plan.-...... Change format-too much of same thing so | tuned out the last couple of
entrepreneurs...... Morerealistic about the chances of starting/failingin abusiness venture ...... Using more
ofthe National Career Development Guidelines ...... Adding nontraditional sex roles ...... Including some
captions.

Vi

Haven't seen enough others that are current........ VWas bettertechnical quality ...... Excellent....... Firstone
ofthistypeviewed...... Unique, exciting, motivating....... Above average....... Verygood...... llike thistape.
Ihink it spells out entrepreneurship and gives examples ...... Is up to date and realistic...... Does the best
I've seenon topic using successful vocational studznt graduates ......

Concerning the National Career Development Guidelines

Incorporated the value of education and strong work ethic....... Hits on some, if you know what the indicators
andthecompetencies are...... Mightdealmore withthe effect onfamily/personal/leisureifbeing entrapreneur
...... Lacksinself-knowledgearea...... Notterribly effective ...... Was alittle light in specificcontent ...... Met
75%ofthem....... Doesn'taddressthemverywell...... Dossnotmatchup...... Showsthe value ofvocational
educationprograms ...... Is lacking in many areas such as self-concept, growth and development, efc. ......
Coversmany andis agoodone...... Meets many ofthe career planning competencies........ Fitsin verywell.

Ithought the video would be useful for helping high school kids see the connection between school, learning
andskills neaded in worksituations ...... Very positive outlook ...... Tcorosya picture....... Use in secondary
withvocationaleducationstudents....... ShouldbeshowninJunior High or begi:ining of high school to provide
students the option of alternative education right away ...... Discuss the other side of entrepreneurship with
audience...... Needs to be followed with discussion....... Higher risk, low income clients may have a difficult
timerelating and transferring into their situations ...... Shallow video, little value....... This is anexcellent tape
onentrepreneurship andis wellworththe money. 1don't feel that it willbecome outdated . ... Realisticideas
ofgoing into and staying in a business ...... Every student should see this ...... Spread this out over s ,veral
class periods....... Excellent formotivating students....... A great promotional video for vocational e .cation,
vocationalstudent clubs/organizations and entrepreneurship....... Showed awidevariety ofjcb op .ortunities
andin a positiveway. Should have addressed the risk being taken instarting a business. 1elttf 4t this video
was a good one to introduce entrepreneurship. A

-11-

i6




me: Finding the Right Coilege

Producer or Vendor: Cambridge Careet Productions Supportive Printed Materials

Subject: CollegeSelaction Inciuded: Yes__ No X

Running Time: 40 Minutes Producer's Recommended

Copyrightor Level: Elem. __ Mid/JHS __

Production Date: 1588 H3 X Adult X  Price: $89.00

Finding the Right College - - OVERALL FEEDBACK

Content
Title gives youthe rightimpression of what videois about ...... Contentgood-lots ofinfo ...... Slow start, drags
on...... Thisis an excellentfilm...... The basicinformation/definitions zre good....... Good materialbut there

seemed to be tvo much for one video.

Lists were a good visual effect....... Goced information....... Too much info for high school students to absorb
...... Organized for visual leamers aswell....... Goodjob....... Objectives are clear ...... Great {or high schocl
students.

Eifectiveness )

Distracts because of poor acting....... Informative ...... Students would laugh at this! Tco stift ...... Straight-
forward presentation....... Just get a little long.

Socia Qrientation
Talked a lot about handicaps, special conditions—good! Didn't like the ‘dumb jock’ or hispanic accent-

stereotypical ...... Age appropriate actors ...... Good at addressing a variety of concems ...... Good
representation ...... Includes not only white but black and hispanic student.

Market Value
Productis needed. Will probably be out ofdate quickly because clothing styles change so often...... Needed

but needs improvement ...... Across the country applications ...... Price is reasonable.
Audio .
Roughsoundingoutside...... Voicesareclear...... Nicemusic...... Soundwasgood and easyto understand.
Visual
Didn’t like the individual shots of talking and walking, or waiking off before closing out on them. ...... Again,
visualleamers included. Must have good listening skills ...... Strong impact and high school students could
leamn.
Prodyction
Doesn’t mention how to obtain info ...... Lighting okay.
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Finding the Right College- o ' ‘GUIDELINES COMMENTS

2 !
Doesn't address adults at all. I don't think th ey'didentify with the actors eventhough th ey may want the same
info ...... Talks a lot about ‘fit’ but doesn't help students figure out wnat ‘its’ for them.

See other students with a pesitive attitude ...... Really not focusing on career guidelines.

Maybe need a worksheet with this to encourage doing exercises mentioned at end of video ...... Watching
video, you don't do anything concrete to acquire skills, video doesn't even deal with nontraditional students.

| General Impressions]

‘Blue’ summary points ...... Really appreciates differences—discusses mobility needs, dietary concems, not
just academics-student services, 100 ...... Amount of information ...... Considers just about everything in
choosing a college—defines terms and services ...... It did give good info on the particular topic of how to
chooseacollege....... Well organized, covers many important topics....... It's straight forward approach......
Format, covering many concems ...... Went slowly enough to be able o follow ...... It inforrned the student
of the many questions asked and answers to college selection...... Takes students step by step through the
process of college selection.

Eeatures i Liked Least

Some of the comments and questions by the two students make them look stupid ...... Phony acting ......
Acting quality, predictable ...... Stiited sounding dialogue at times ...... Dialogue-comy jokes, some
unrealistic parts ...... Maybe too long, although all info was important ...... A lot of material covered for one
film ...... Would have liked to have seen something on how to use the college guide books--rather than that
they are available.

i1 Could Change .

Changing the dialogue and fength ...... Trying notto make it funny, it wasnt....... Fixing the dialogue, it's not
realistic ...... Getting better actors. Areas addressed are good, it's just the way in which it was presented. It
madethe higk: school students look pratty ignorant. |don't think th ey arethatuninformed ...... Shortening it-
-too long for high ~chool siudents-get better music....... Speedingitup...... Reinforce the idea that everyone
could choose collega as an option ...... Group info and make it possible to stop and show other portions at
anothertime ...... Mentioning main points and cutting out some of the details.

Haven't seen any others to compare....... Is dorky. ideais good, though....... Seems very comprehensive.

Doesn't cover many career guidelines ...... Really only hits upon a few competencies ...... Is, in general,
outside the reaim of NCDG . ..... Doesn't touch them adequately to mention ...... Didn’t meet them too well
...... Isn't touching any of those issues, but isn't designed o ...... Includes many of the competencies.......
Isgoad ...... Fits the NCDG very well ...... Does meet educational and Occupational expioring.

Einal Thoughts

Doesprovideusefulinfo....... Expecting high school studentsto become genuinelyinvolved in expectingquite
alot, Ithink students would spend more time laughingthanlistening....... Could be used with parents who are
uninformed at:out differentkinds of degrees ...... Isthere one right college?....... Thisis a current up-to-date
tape onselecting a college. It should notbecome outdated....... Good, clear, wall organized video ...... This
is useful and covers good content ...... I would use to answer questions students may think are ‘dumb
questions’ (It answered the questions | remember having) ...... Good technical production encugh variety to
maintain ‘most’ of the viewers attention. A ’
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we: [t'S Your Life — Take Charge
ProducerorVendor: Center cn Education and Training Supportive Primisd Materlals
forEmployment-Ohlo Inciuded: Yes__ No_X_

Subject: DaclisionMaking Producsr's Recommended

Running Time: 25Minutes Levsel: Elem. __ MId/JHS X

Copyright or Production Date: 1583 HS X Adult__ Price:$49.50
W8 YourLife-TakeCharge. -~ .OVERALLFEEDBACK
Content )
Current issues, up to date. Trust, drugs ...... Handles dropout issue without being condescending ......
Excellent ...... Kids make the choice, content focused ...... Needs explanation of purpose before the four
interviews....... Good...... There were more failures than successes-only one personsucceeded...... [think

this is a goodtitle ...... Realistic scenario and script ...... Very appropriate to high school level.
Instructional Design

Appropriate blsnd oftalking head and situationalscenes....... Wouldcreatedialogue with at-risk students ......
Kept interest, good use of role play and concrete information ...... Well organized and presented ......
Appropriate for high risk audience....... No real organization to help viewer ...... Kids could relate to this film
...... Too simplistic, no action taken by students.

Toomuchtalkingheads....... Acting forced but message clear....... Realistic solutions discussed....... Alittle
slowinplaces...... Language was realistic....... Good acting ...... | think the student who really needsto see

it will just think its another trick ...... Nothing new ...... Thought provoking situations ...... Motivational.......
Stereotyped dropouts with no organization.

Social Orientation

Crossed range of population ...... Spoke to current issues very well ...... Stereotypes vocational education
asan alternative for minorities....... School dropout, teen mom, minorities--good representation....... Tough
to hold audierice’s attention ...... Excellent! Very realistic ...... Good ethnic diversity represented.

Market Value

Good price for good advice....... I really believe it had an impact ...... A ot for the price-good product .......

Addresses thebigproblem of dropout and decision making...... Productis needed, butnotthisone...... Could
become outdated fast.

Audio )

Some background hum ...... background noise ...... Music good, lyrics good, script good ....... Looks like a
home video movis ...... Hollow voices at times—-some actors hard to understand....... Music is too dramatic
...... Kids are sometimes not clear ...... First young man is hard to understand. Music seems 60's oriented-
ballads ...... Hard for me to understand.

Visual

Blank screens between vignettes last too long ...... Nothing in particular grabs attention ...... Background
noise distracting ...... Average...... Poor lighting/color in some scenes.

Production

Smooth, professional quality ...... Average....... Choppy-distracting ...... Went slowly.

'g 9-14-




WeYourlife-~TakeChaige . GUIDELINES COMMENTS

Addresses negative and positive self-esteer

...... Slightly talk to counselor.

Dropping out limits your chances in earning.

Video contributes to skills «sout making decisions about dropping out of school.
.General impressions

Emphasis on dsaision making skills ...... Discussed dropout situation realistically ...... Realistic topic--
concrete examples of problems and solutions ...... Provided both problems and alternatives ...... Directly
aimed at potential dropout--good points made for stayirg in school ...... The messages, the way presented
and the fact it presented alternatives ...... Good correlation between roles and information ...... Cifferent
appreaches to motivating students. Realistic depictions ...... Realistic, doesn't try for humor, well written--
offersaitemnatives...... Personalscenarios....... Hadavariety of real life situations....... Excellentteenactors,
sensitive and authentic presentation ...... The realistic scenarios and convincing acting ...... Opening song
...... High school students could relate to the music ...... Current issues for younger pecple--dropout, drug

problems, results of statistics ...... It told the story the way it actuallyis ...... I like the worksheet that could
be used as a preview before the film is actually shown.

Sometechnical difficulties....... Lightingproblems...... Alittleslowinplaces...... Incorrectgrammar...... The

production ...... Not sure who to show this to. The whole Sth grade class? | don't like to pick only a certain

" groupbecause this lowers the self-esteem ofthose people...... llikedthefilmbutitis not really careerdirected.
It should be used as a tool urging students to stay in school.

Developing support materials for this video ...... Couldbe a little shorter ...... More action, faster pace ......
Showing the dropouts getting back :nto school and making it. Having more success cases than failed cases

...... Needstohaveclearvoice....... Showing scenarios ofhow the students could have donethings differently
with better outcomes ...... Adding more positive ideas...... Ideas of solutions to those situations.

Very gocd, very appropriateto all high school students....... Would be great for students who are struggiing
in school and you're trying to motivate them to stay in schoal ...... Is poor ...... Isn't as flashy but delivers

effective messages....... Wellworththe price; uses factsratherthan pushingvalues...... Seems very usable
...... Isabove average ...... Above average....... Addresses dropout problem realistically and without value
judgments ...... Is helpful and emotionally gripping ...... None of the drepouts looked to themselves for
solutions to their proble- - ...... First one of this type that ! have watched.
(213 A e Nations ICOr PJeve S

Meets most of the guidelines ...... Addressed competencies pretty well ...... Correlated very nicely for high
school audience ...... Excellent video of self-esteem and the relationship between the world and. education
...... Many competencies addressed ....Fits some on decision making ...... Doesn't seem to meet many
competencies ...... Is more guidance than career oriented.

Veryuseful forall students to prevent dropouts. An excellentway to present content and real life case studies
...... Alsogoodtousein staffinservice training on dropouts and retentionissues....... Will provoke discussion
...... Excellent ...... Appropriate foruse with high-riskkids age 14 and up...... Very good for high school and
forparents ...... Appropriate for junior high as well. Excellent springboard for discussion on decision making
...... I would not recommend this video ...... There is a real need for this type of video, but | don't think this
one willhave the desired effect ...... It involved students talking to students ...... Not really career oriented-
more general information...... It needs a follow-up discussion to get the most out of the issues raised. A
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we: Job Interview: Tipping the Odds

_Produceror Vendor: University of Wisconsin Vocational Studies Sunportive Printed Materisls

Subject: Interviewing Skills Included: Yes__ No X

Running Time: 8Minutes Producer's Retommended

Copyrightor Level: Elem. __ MidIJHS

Production Date: 1989 HS X Adult X Price: $48.00
Joblnterview: Tipping the Odds . OVERALLFEEDBACK
Content
Lots covered in short amount oftime....... Too much material attempted in 8 minutes ...... Title not followed
throughon...... Easyto follow ...... Job interviswars a little too nice ...... Good for only 8 minutes....... will

need to be used in conjunction with teaching unit for tmore instruction on writing resumes, etc.

Concepts clear and identifiable ...... Use of model thank you latter--good but quick ...... Addressed aduits,
not highschoolstudents ...... Stepbystep progression. From firstinvitationto acceptance ofjob...... Theme
carried out throughout.

Voicescondescendingandtoopreachy ...... Acting stilted....... References-good. Actors-mightconsider not
reusing same actors over in other circumstances....... Poor actingis distracting....... Notvery motivating......
No high school actors....... Hokey, didn't adequately address issues. Not at all appropriate for adults ......
Acting is authentic andrealistic ...... Verygerneral...... Enjoyedthe examples of quizzing oneself on potential
questions (very appropriate).

Included positive representations of ethnic groups ...... Very progressive ...... Excellent use of diverse
populations, racial differences and handicapped ...... Some racial and sexual stereotyping ...... Excellent
diversity of situations/abilities portrayed ...... Good variety of characters, deals with social issues ......
Showed a variety of job applicants even those with physical disabilities ...... Excellent, not only eihnicity
appropriate but alsc with spectrum of ages as well as the handicapped.

Too short, not enough detal, glossed over some things too fast ...... There are better preducts ...... The
content will be appropriate for many years....... Inexpensive cost can make it attractive ...... Well worth the
price and useful to many groups ...... For $48 one cculd make own video at school.

Audio

Appropriate background music. Voices are condescending ...... Video was clear ...... Good male/female
voices narating tape.

Visual

Captions were sometimes hardto read....... Welldone....... The presentation was stimulating...... Gooduse
of titles to focus on message....... Color too dark in places....... I enjoyed the light bulbs effect scenes.

Smooth....... Professionally done.

.Job interview: Tipping the Odds | - GUIDELINES COMMENTS
Visualization--an excellent concept ...... Visualization used by student. Dress for interview , looking
presentable ...... Didn't use high school age in many scenes--more for adut ...... No high school actors.
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Talks about deciding whether you want the job--use your skills. Dogs give general info on investigating an
employer....... Skills to participate in work and lifs iong leaming were not addressed ...... Only addresses
mainly hew to obtain a job, not how to seek or maintain one.

Career Planning

Cansee different types of peoplein differing roles ....... Discusses what an employer shouldn't ask you.......
Ifthejob’sright foryou--abig concept which was notdealtwith ... Impactanindividual and family life lacked,
too easily dealt with.

[ GeneralImpressions]

Productior was okay ...... Addressed evaluating an offer ...... Concents prasented were clear and concise
...... Dealt with negative aspects in an interview ...... Camara work ... Smuoth production ...... Good
exaniples ...... Theme of interviewing as a game in.which ves, tire interviewer, can control many of the
variables ..... Content, instructional design ...... Demonstration of several tough’ questions by the
interviewer ...... It's efficiency, addresses tough issues of alcoholism and sexual harassment...... Some of
the basic elements of going to aninterview ...... Medeling of situations ...... vne diverse and realistic actors
...... It really hit some important aspects of preparing for an interview ...... Sequential approach, positive
approach....... Organization....... Good review of main points, clear and congise ...... captions and use of a
familiar game....... Introduction ...... Clear picture with good sound.

Ittriedto dotoo muchintoo shorta peried...... The production seemed cheap and not attention getting.......
No area covered in enough detail. Companies should be researched prior to this point ...... Using one of the
actors twice in two very contradictory roles-was corfusing ...... The voices distracted me--too cheery and
seemed to talk dowr to audience ...... No high schoal people represented ......Did not feature many high
school students ...... Not enough introduction as to what we were going to view ..... There were excellent
points at the end--the thank you etter, the telephone cali, etc. | feltthese points were made a little too quickly
...... A lot of information for 8 minutes.

Include high school aged, less characters ...... Have more mincrity representation ...... Lengthen it or fccus
on one subject or two--not the whole job search pracess ...... Clearer lighting ...... Show inappropriate
behaviors ...... Include a blue collar worker ...... Model appropriate behaviors, dress, conduct, expression
...... Stress decision-making more....... Use lighter color ...... Focus on entry level jobs.

Comp

Is too basic and too short ...... it may be good for some basic job search workshops ...... Meets specific
objective.

0 ’ i : a1 4 Jevelogment Guid 5

Only addresses a couple of competencies or skills ...... Was accepiable....... Puts interviswing in a nutshell
fornovice jobhunter...... Contributes mosttothe educationaland occupational exploration contentarea......
Does a satisfactory job on introducing the topic of interviewing ...... Does nothing that | can see to directly
addresscompetencies...... Touchesonanumberofthem...... Hitafewinthe careerarea and hinted at self-
esteem....... is very appropriate ...... Good on skills to seek, obtain, maintain and changejobs...... Would
help in meeting some of the competencies.

This would bea goodvideotohaveinthe library. Should not become outdated verysoon...... Costof maturial
isnotworth it...... Good as an introduction to aspects to consider for a good job intervizw ...... Good quality
forthe pricé, goodteachingaid...... Goodorganization....... I would recommend thisone forjob seekers ......
Tape very positive, helpful wayto aidthe job seeker ...... Good quick introduction to interviewing strategies-
-needssuppott...... Not enough to say ‘wear appropriata ciothing, look neat, etc..need examples of incorrect
behaviors...... Teisproductis evaluatedasan introtothetopic...... Mustbe supplemented with more detailed
presentation and experiential learning....... Useful for high school students and very basic adult job seekers.
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me: Job Survival Skills (It's a Jungle Out There)
ProducerorVendor: JIST Supportive Printed Materlals
Subject: Job Search and Success Skills Included: Yes__ No X
Running Time: 18 Minutes Producer's Recommended
Copyrightor Level: Elem. __ MId/JHS __
ProductionDate: 1990 HS X. AdultX  Price: $99.00
Job Survival Siills (s adungle Out There).  OVERALLFEEDBACK
Content
Too much content ...... Excellent content ...... Inaccurate information regarding procedures to follow ......
Slow start, too much content ...... Distracting at first.
Goodinfo, too much...... Toomuchcontent andlecture ...... Wellorganized....... Easytofollow ...... Humor
often distracted from content ...... Excellent ...... Appropriate for audience.
Effectiveness

Some unreasonable advice, suggestions. Stupid comedy routines that get in the way of the message.
Laughed all the way through it, but didn't learn much. Following the advice could lead to your boss labeling

you “obnoxious'...... Assumes *fasttrack’ motivation....... Alotoftextonscreenwith noaction...... Humorous
andtastefully done ...... Combination of humor and informaticsi ...... Holds interest but quality of information
waslacking ...... Excellent! Creative! ...... Heldirterest...... Toomuchinfopresented...... Patronizing ......
Entertaining.
e

Not great, humor element almost distractedfrom cerient....... Lack of minorities....... Some jssues of sexism
but still addressed issues and met the expectations ...... Unreasonable advice.
Market Value
Not needed ...... Very much needed at my center ...... Always needed ...... Unique--good use of humor.
Audio
Narrator was easy to listento ...... Good use of visual media--kept interest level high.
Visual
Visual distracts from message, impact strong but not related...... Good use of black and white as well as color
...... Good overall production quality ...... Important concepts highlighted on screen. Especially at the start
of the video. It got my attention right away ...... Graphics were better than usual.

ion .
Polished and professional ...... Pretty average.




Job Suriival Skills \tsAJungle OutThersy ~ GUIDELINES COMMENTS
| Exploration |

Skills to prepare, seek, obtain, maintain, and change jobs are covered well in this video for students as well
as adults.

Upbeat, humorous. Describes reasons people get fired ...... Liked reminder that there is no such thing as a
dead-endjob...... Sound advice on job retention....... Humor and implementation ...... Entertaining humor
...... Attention getting, clever antics ...... High quality and effective ...... Professional clean production.

| General Impressions]

A lot of data to absorb and some info may not be right for given situations ...... Stupid ...... Lack of good
information, little substance....... Did getabiilengthy after afast start ...... Got lecture oriented attimes ......
Too much time spent with words on screen and no action--too much content ...... Too much humor, | found
it distracting.

111 Coyld Change

More consistency in design ...... More action, more sensitivity to women's issues (chiid care) ...... Didn't
tbalance roles, other parts of life ...... Expanding a little more on some ofthe concepts ...... Not so muchinfo
on one tape.

Betterthan average...... Thoroughly covers job success ideas foryoungadults....... Excellent...... Is above
average ...... Is top notch ...... Is palatable ...... Is different on its use of humor.

Specific targets ...... Hits on a lot of points but does litt!s justice to them ...... Effective especially for adults
...... Fulfilled quite a few ...... Is agood component of occupational exploration and preparation training......
Competency VIl is well addressed in this video.

Einal Thoughts

Uses humor in an effective way for most, but might be offensive to some adults. Better for lower level entry
job seekers....... Not recommended for high school except with discussion ...... Buy this one for adults injob
search or with difficulties in maintaining jobs ...... Great for college career offices ...... Addresses
competencies needed forthe jobina creative way. Appropriate forjuniorhighstudents....... Very entertaining
but lacks valid content ...... Lots of glitz, little substance ...... An excellent video for employee relationsfjob
survival. Toobusy...... Good info on job retention ...... Patronizing ...... Preview before purchasing to be
sure it will go with your audience. Some may love it ...... A sense of humor is so important ...... Asks for
unreasonable ways to keep job. A
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we: Keeping At-Risk Kids at School

BroducerorVehdor: TheSchool Company Supportive Printed Matetialz
Subject: DropoutPrevantion Included: Yes__ Ho X
Running Time: 17Minutss Producer's Recommended
Copyrightor Level: Elem.___ MIdIHS __

Production Date: 1988 HS __ Adult X Price: $98.00

Keeplng AGRISkKIds atSchool. | ~ . \OVERALL FEEDBACK

Content

Very clear, simple formula forkeeping kidsin school....... Not really appropriate for high school students ......
Focuses on specific topic ...... FFocus is split, sometimes the fiim is talking to students/sometimes adults
working with students ...... Title does not imply this.is for students. Displays very middle class values and
overgeneralizations. Content covers a difficult subject ...... Some basic information.

Possibleteaching tool? ...... Not always alogical connection between video and audio ...... Disjointed, hard
to determine cbjectives. Narration and scenes don't match...... Audience should be adults, not high schoo!
...... Shifted focus from students to educators. Who are they trying to reach? ...... Unsure of intended
audience.

Good info-- presentation notgreat...... Target audience unclear/between talking ‘o’ kids and talking ‘about’
kids ...... Not really for high school students ...... Boring, moves slowly, no stimulation.

3

No whites included in group counseling session ...... All the black students were high risk ...... Values
presented were upper white, middle class..... . Stereotypicalblacks....... Needs more female representation
andthegroupswould have beenbetter mixed....... Only minoritiesrepresentedininterviews....... Allstudents
are black...... Over-generelization black and white orientation.

Fairly localized...... Agood product in this areais needed. This isweakin all areas ...... Thoughtopicneeds
to be addressed, this vides does not cutit...... Poorly done. ...... Condescending intone ...... Slow paced
repetitious.

Aydio

Poor sound quality ...... Narration of video was dry, boring, not clear ...... Buzzing in background ......
Different scenes have different sound bites, volume ...... Some veices unclear ...... Occasionally can't
understand speakers ...... Music not appropriate. Had trouble understanding in parts. Background noise.

Visual

No impact ...... Too bright, light reflections off of faces ...... Boring visuals, sets looked like a warehouse.

Production
Lighting was terrible ...... Terrible photography.
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Keeping At-Risk Kids at Schaol GU!DEL!NES‘COMMENTSW
Educational and Occupational Exploration

Instructor needs to preview before presentation and explain. in some pansthevideoistalkingto professionals
working with patential dropouts.

[Generaimpressions]

Good points regarding retention ... . Racial/ethnic balance and information for counseloriteacher ...... The
group discussions with the kids ...... Ciearandconcise ...... The Vids inferviewed....... Addresses a difficult
topic ...... Brings out good points in working with high risk kids.

Hard to determine the intended audience--at times it talks to kids and at times aboutkids ...... Would not be
effectivetothe highschool student...... Overgeneralizations ...... Portraying allblack students aslosers......
Geared to white upper, middle class—features values which may not be realistic to minorities ......
Stereotypical blacks, offensive joke at beginning, misinformation ...... The way the issuas were addressed-
-condescending, slow, vague orientation.

Make two videos out of this. One for students/otie for professionais working with kids ...... Involve students
inmoreofadiscussion...... Addingmoreaction...... Eliminate the panel of fourblackyouth--no worthtowards
perceived goal of video ...... Making the orientation clear-preferably for kids ...... Having it prefessionally
done.

Seemed average ...... !s poor ...... Is terrible ...... Is poor ...... Ranks at the bottom.

[ \'1
Doesn'tpositively address any ...... Does not meetthe competencies....... Dcesn'tenhance...... Addresses

parts ofthe competencies....... Does a good job onunderstanding that education equalsjobs...... Addresses
several guidelines but not effectively due to the lack of focus on the intended audience.

Einal Thoughts

Wouldn'trecommerd....... Notuseful...... Best used with psople who work with high risk kids ...... Better for
professional. Wouldn't hold student attention....... Appropriaie for undergraduate education majors or PTA's
...... Useful to stimulate discussion. Values questionable ...... Dont purchase....... Can be used for adults
who teach at risk kids ...... Very little redeeming valus, if any. Overpriced and unprofessionally done. Not
motivating atall...... Represents white middie class values....... Notworththe moneyfor high schoo! students
_ -~ Really would st recommend this program. A
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= Man Oh Man (Growing Up Male)

ProducerorVYendor: New Day Flims Suppordve Printed Materials

Subject: Men'sissuas Included: Yes __ No X

Running Time: 18Minutes Feoducer's Recommanded

Copyrightor Lovel: Elem. ___ Mid/JHS

ProductionDate: 1988 HS X Adult X Price: $230.00
‘Man Oh:Man.(Growing Up'Male) . < OVERALLFEEDBACK ~
Content

Not appropriate for high school. 1would like to use this video in graduate level counseling classes .... Wow-
greatcontent...... Personalized content...... Wow-I'dliketo have a copy of thisto showall ourclientsi Timely-
~moves at an appropriate pace ...... Purpose is not clear.

n
For mature high school students ...... Collage interesting, complex ...... Objectives were a little unclear. it

took awhile to get te the point ...... High school audiences would need debriefing ...... Suitable for men’s
studies class ...... Perhaps for older age groups.

Effectiveness
Great issues and appropriate to many ages ...... Stimulates thinking about male’s roles in society ......
Emotional--pressures of being mala ...... Stimulates thinking. Interesting point of view, a woman'’s.

Didn't dc a good job of “unstereotyping” ...... Honest ....... Could use more ethnics, handicapped in major
speaking roles....... Excellent! Discusses myths and misconceptions of being male ...... Diverse....... Goced
balance and use of a variety of folks.

High price but rental available ...... Price sesms high but productis necded ...... There are so few maternials

availabie addressingmaleissues....... Product is needed, price istoo high....... Too expensive forwhat you

get ..... Overpriced a little ...... Necessary issue to discuss ...... Needed? } sicing, not worth it ...... Not
enough out on men.

Audio

Average.

Photographs during video were very effective ...... Interesting use of graphics, old films, although they were
not clear, of course.

Production
Production good.
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‘Mai Oh:Man: (Growing Up Male) . -GUIDELINES COMMENTS
Sal . )

Springboard for discussion because most of it was negative about being male.

[General impressions]

Informal pressentation ...... Contsnt, way it was presented ...... Questioning our expectations for men
...... Coversatopic(men’sissues)we don't hearmuchabout. -... Useforrole modeling and identification......
Narrator is personally invelved inthe story line........ Subject...... The questions and issues it raises...... It's
sensitivity--it's formal...... The relevantandoften neglectedissuesinvolved...... Thewaytheyuseacollage,
effectofallhome movies andtoday'smen...... Thesubject matter andits presentation byawoman...... There

is finally a video which addresses male issues.

Therewas afemale narrator. Itwas abittoolong, did not reallyprovide answers...... Onlyonemanexpressed
dissatisfaction with being stereotyped. Reinforced stereotyping....... Too much of the one person’s point of
view ...... The film sequences seemed distracting ...... Doesn't address positive actions to deal with issues
...... Lack of positive images, somewhat depressing and dark ...... Showed more negatives than positives
...... The price--will prohibit being widely used. '

Developing extensive support materials to address these issues. Shortenthe length...... Giving st me more
speaking roles to a minorily ...... Havirig guys tal about alternatives and options ...... Highlighting men's
unique strengths and contributions ...... Is expensive....... Being more clear about its purpose.

Isvery unique and hits special interest area...... Very thought provoking....... Is expensive ...... Onparwith
others....... Isunique.

el LT aOF2] el aidigaiine

mainthrustisthe self-knowledge competency ...... Doesn'tdomuchforit ...... Does very well at discussing
the complexity of self esteemissuesformen...... Fewbut stillimportant....... Facilitates someunderstanding
ofchanging maleroles...... Ireallydo notsee any relevance tothe guidelines specifically ...... Shows growth
and development.

Good for support groups formen andwomenwith a desiretounderstand men andtheirinner worid better-......
Requires follow-up discussionwith sensttive facilitator....... Exceptionaltousewithwomento understand men
for a time in history ...... Excellent coverage of male roles in society--good springboard for discussion in
discriminating groups....... Very good. HIghly recommend this video for adult wornen and men. A historical
piece to demonstrate a male point of view ...... May be difficult to use with students—more appropriate for
adults...... Good for any group wanting to address malsissuss. Reviewerrecommends: Adult and community
college...... Video needs adequateintro of topic and debriefing....... Creative approachto ‘growing up male’
inthis culture--poignant moments...... Good for females as well as male audiense ....... Dor'tknow what this
wouid be used for ...... Appropriate for junior high. Too expensive for most school budgets. Can be very
effective in a variety of settings. A
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me Marketing Yourself in the Hidden Job Market

ProducsrorVandor: PatSladay and Assoclates Supportive Printed Matarlals
Subjsct: Job Search Skiils Included: Yes __ No X
Running Time: 25M!nutes Producer'sRecommeandad
Copyrightor ) Level: Elem. __ MidiJHS __
ProductionDate: 187 HE X Adult X Price:$54.95

~M§r§<é;in§'Yogrs_eltih thie Hi&gieﬂ J_éb Market: ' OVERALL ?EEI_)BACK
Content
Direct delivary, no frills ...... A stand-up presentation ...... Special audience, professionals ...... Title was
misleading, fitile informatien on hidden market....... Sound, practical advice. Good content...... Very useful,
dull presentation ...... Covered well.

S n
Clear...... Didn'tlikeiapediecture format...... Denotlike seminarformat...... Verydynamicand motivational
...... Would have benefitted from anarratorto direct action....... Clearand concise....... Good info «eeee. GoOd
$peaker but could be boring on tape for some.
Stand up lecture-very weak ...... Talking head causes inattention ...... Interesting and relevant information,

got boring after awhile ...... Excellent for a lecture, shares a workshop with clients ... A lecture, no variety in
presentation ... For displaced worker ...... A little boring.

Social Orientation

Class orientation, middle class or upper middle class values...... White coliar/corporate America audience
...... Sexistcomments....... Condescendingtone...... Seemedto focus on minorities ... Didn'tspeaktothe
issue...... Speaker was excallent role model ...... Some bias implied ...... Good for middle class.

Market Value

Many more effective products on market ...... Product not unique but valuable.

Audio

Voiceintonation (up, down, up, down)...... Onepersonworkshopl...... Excellentspeaker...... Justdialogue.
Visual

Boring ...... Visual examples very helpful ...... Weil done for this type of tape ...... Tco much switching of
angles and movement, alsotoo much lecture...... Okay foratapedliecture...... Bo.ing. Goodcolorandclear.
Production

Good quality ...... Zooming in and out distracts.




Markéting Yourself in the Hidden Job Market = GUIDELINES COMMENTS.

{
Skills to maintain a positive self concept.

Educational and Qccupational Expl
Good preparation in job saeking skills.
[ General Impressions]

Heavycontent, very good information...... Lively, informative, alotofinformation....... Organized information
...... Information was uptodate and pertinent ...... Her matter of factmanner and her attentionto details ......
Reasonable info and tips good for auditory leamers ... Some helpful hints ...... Thorough presentation of
job seeking, using resumes, phone, and personal contact ... Geod advice for professionaljob hunting.......
Organization, delivery ...... She is an effecive presenter ...... Good, practical advice ...... High energy
presenter.

Workshop setting ...... Toolong...... Format of a taped lecture is monotonous, too much content ... No
variety in presentation; strictly lecture, some condescending attitudes ...... Most information is o!d, format
doesn'tutilizethestrengthof media...... Needs more variety, was notinnovative....... Technicalaspectswere
weak ...... Lecture formal ...... Lack of video creativeness ...... Lack of change of pace ...... The speaker
talked down to the audience.

Use theaudience andinvolve theminsoleplays...... Have audience members stand and participate-change

of pace ...... Overlay some video performances ...... More visual aids, condense information ...... Use -

questions fromaudience atleast...... Putitonaudiocassette....... Addgraphicsorvariety....... Shorter, more
varielyinpresentation...... Addvideofootagetoenhanceherlectura....... Useanotherformatofpresentation
...... More visual variety and detail ...... Make two tapes. Too long for one tape, too much info.

Compared to Simiiar Videog
Isinformative ...... Above average ...... Doesn'tcompare ...... Average ...... is informative.

e Nati
Meets specific compstencies.

i Thout

Good foradultjobsearchers, including college students....... Could have been done onaudistape...... Good
tool as part of employability skills course ...... A video tape of a lecture presentation--only for the motivated
Viewer ...... For corporate America and people headed there. No one else would put up withit ...... Good
speaker, professional presentation, wordy ...... For mature adults with gcod attentionspan ...... A narmrative
orprintout of speech would be equally as heipfui...... Good foradults who are used to workshops....... Good
infoto have onfileforthosewhoneedit...... Helpfulforcumrentcareerchanges....... Would alsobe appropriate
for high school students. -Good deal, very aifordable ...... Vidso is very professional, appropriate to adult
population ...... Lots of good hints to reach employers. A
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e Self Esteem

ProducerorVendor: Cambridge Supportive Printed Meatarials

Subject: Sali-esisam Includad: Yes___ No X

Running Time: 17Minutes Producer'sRecommended

Copyrightor Leval: Elem. __ MidiJHS X

Production D2is; 1988 HS X Adult__ Price:$89.00
:Self Esteeni: . . . OVERALLFEEDBACK
Problemwithdefinitionof self-esteem, oversimplified...... Toomuchcontent...... Scriptnotrealisticor natural
...... Blah title! Get creative....... Good information, poor presentation ...... Topic well covered but without

opportunity for varied opinions....... Too much materials may be distracting ...... Title tells whatitis ...... Lots
of content, needs discussion...... Good introduction and overview ...... Very appropriately and accurately
done.

=3

Instructional Design

Presented very clearly ...... Although the self esteem problems that were addressed are typical of students,
many are much more severe thanpoor grades, the boy putting her down, and not making the basketballteam
...... Good use of narration and subtilles to emphasize key points ...... Use with discussion ...... This is not
asubjectto betaiked aboutwalkingdownthehall...... Visualoutline easy to follow and writenotes....... Clear.

and congise ...... Could easily pause to use as teaching tool ...... Content presented in tco complicated
fashion....... Appropriate for high school students.
Effectiveness
Relevanttopic and realistic scenarios ...... Toowerdy ...... Toolong...... Cststedious...... Effective use of
R.E.T. principles ...... Outstanding, even adults could benefit ...... Too staged, riot realistic in presentation
and interaction....... You and | messages in aialoguses are disconcerting.

ion .
Intelligent, effectiveblack counselor...... Goadtoolto davelopment of self responsibility ...... Coulduse more
diversity in background extras ...... More altention needs to reflect current reasons for low self esteem (i.e.,
drug; parental abuse, etc.) ...... Why a female for your demonstration of illogical, irrational baliefs -- sexist?

Needs abalance....... Impoitant for age group for every aspect of life.

o

Not sure people would finish watching ...... There are bstter videos that address seli-esteem issues ......
Priced a little high for value ...... Addresses topic very well, makes it seem workable ...... Cood for decision
making, goal setting ...... A tape that could be used with various age groups.

Audio ,
Polished and professional....... Good and clear, easytolistente ...... There was a break in the sound during
some captions which was distracting ...... Very clear, good voices ...... Some background noise and voice

was weak atthebeginning....... Crispdialogue....... TinnySound...... Musicinappropriatetoagegroup.......
The narrator would have been impn ved.

Visual :
Graphics terrible. Impact not strong; color and focus weare bad. ... Dull, no variety ...... Needs to be more
upbeat, didn’tkeep my attention...... Non-stimulatingbackground....... Washedout, over-exposed...... Nice
lettering and titles were colorful, good graphics.

Praduction )
Excellent technically ...... Poor lighting ...... Choppy and uneven ...... Nothing about obtaining more

information ...... Places to pause and discuss tape were very helpful.
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‘Self Esteem:

GUIDELINES.COMMENTS

Couldbe used with adults for discussion and explanation...... Relationship betweenpersonal behaviors and
self concept was excellently portrayed ...... Positive definition and tools.

[|Generatimpressions]

The graphics, lettering, borders, and topic message....... Very ciear, well organized, attention-getting video
techniques were used ...... Captions to follow the points the counselor made ...... Very organized, makes
complex concept sesmsimple....... Short pauses allow students to take notes ...... An approach to defining
self-esteem at apersonal level....... t was clear and easy to follow ...... The counselor and student worked
togethertosolve nrablems...... its professionalquality and its thoroughness ofcontent andits above average
graphics...... Its attempt to address important issues inpersonal growth...... Thainteraction with counselor-
student...... Makes somegood points. Thetopicisiimely...... Contentisverystrong...... Accuratedepiction
of aproblemin highschools....... Samples ofirrational thinking that relate totopic relevantto highscheol......
Openingiscatchy...... Narrator's voiceisgoed....... Intelligent conversation around the issue of self esteem
...... When concepts were introduced, the terms were onthe screen. Good for visual leamers ...... Distinct
steps and advice to work on problem using basic R.E.T.

Oversimplified definition of self-esteem and ‘miracle cure’ at end ...... Too abstract for low verbal skilled
students ...... Boring...... Didn't seemtotally real; had too few people...... There are some serious reasons
forlowselfesteemthatwere neglected...... Someofthestudent'sdialoguaisunbelievable...... Thecomplete
blocking ofthe actors with lattered sereen....... Too many facts were presented....... Sametwo actors were
monotonous...... Difficultto maintaininterest, toomuchlecture....... Girl's speech was somstimes unnatural

as if she was reading script ...... Students might get bored.

Create some interaction that was positive with the gir's ngers ...... Use more actors and vary the situations
...... Refinethedialogue anduse more actionscenes...... Add referencesto otherreasons forlow selfesteem
...... Highlighting points mare dramatically ...... Stopping points to promote audience interaction and
discussion of concepts for reinforcement ...... Make the girl's speech less ‘script-like’ ...... Present more
students in a group setting.

Thisisgoodcomparedtoothers...... Is packed withinformation....... Verygood...... Had alotto absorb......
Average....... Covers difficult and abstract content thoroughly.

LQNcerning the Nagiong egr eveiopment Guidelines

Meets 1-3 high school competenciesverywell....... Correspondsto self-knowledge area....... Dealswellwith
self esteem ...... Addresses self knowledge well ...... Doesn't address many competencies ...... Very
appropriate to dsvelop self knowledge ...... Shoud fit in very well.

16

Isagoodfilmonself-asteem...... Above averagecounselingtool...... Stopfilmandplugin personalsituations
...... Good video on personal growth ard self-esteem ...... There are better videos available for the money
...... Might be used forpeercounselortraining anddiscussion....... Costlybutwould beworthwhile....... Could
be effective with teacher developed suppertive materials. Fairly high language level, content quite
sophisticated...... Goodtooltostimulatediscussion...... Counselor couldusethis as adiscussion siimulating
tool showing portiosis of it over several weeks. Good for self esteem group ...... Must be followed up with
furtherstudy and discussions. Suggestshowingitinsections followed by clarificationindiscussion...... Good
tape and timely to help withteen suicide problem today...... Appropriate for junior hightoo ...... Good subject
matter. Possibly a little too long for high school students. A
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we: VWhat Employers Expect.

ProducerorVendor: Johnson/Rudolph Supportive Printed Matetials

Subject: JobRstantion Included: Yes X No __

Running Time: 22 Minutes Producer's Recommended

Copyrightor -Level: Elem.__ MidiHS __

Production Date: 1988 HS X, Aduit X Price: $159-295,
What Employrs Expect - OVERALL FEEDBACK
Content
Lays out expectationvery wellforthe non-four-yearcollegegraduate....... Contentappropriate forintroductory
level. :
!
Clear...... Acting lacks professionalism ...... Appropriate for adult and high school students....... Objectives
spelled out at the beginning ...... Flowed well.
Etfectiveness
Dragged somewhat ...... Poor acting, looked like they were reading their lines ...... Some forced acting ......
No high school studentsin film...... Southern drawl distracts ...... Some corny dialogue....... Good contrast
onrole models/examples.
Social Qrizntation
One character stereotyped - female, airhead blond, chewing gum....... No unique approaches.
Market Value '
Good information and presentation ...... Overpriced.
Audio
Voices clear, actors enunciate well.
Visual

Writing and emphasis of major points over faces was distracting.

Professional.
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‘What Employers Expect - e ~ GUIDELINES COMMENTS

Well presented video. Actors are in their 20's and 30's.

Skills to make career transitions were covered in part.
| GenerafImpressions]

Eeatures { Liked Bast

Theway concepts are presented and supporting materials....... Intelligent dialogue, good use of vignettesin
instruction ...... The information presented ...... Good content ...... Good information fer the non-decision
making job position. ...... Content very good ...... Content areas important to job success ...... Lots of
information for discussion about work behavior ...... Makes good points regarding job keeping skills ......
Goced points for the inexperienced worker ...... Humor was effective and positively atfected attention ......
Clear contrasts and relationships between attitude and success....... Wealth of support materials that come
with this video ...... Good content, good pacing, covered the important area of worker attitudes.

Someactingwasforced...... Lack of creativity in disseminating information....... Some corny dialogue, some
poor acting ...... Presentation was forced and unnatural ...... Somewhat limited audience ...... Poor
presentation and the actors are artificial.

Include some high school students ...... More activity and modeling of good skills ...... Reworking script to
make it less contrived ...... Cetting rid of drawl ...... More situational comparisons and role playing to
emphasize points ...... Replacing some of the actors.

Is helpful and meets its intended objectives ...... Was effective ...... Is pretty good ...... Above Average.......
Excellent.

e ONECE < qt L.aré Ve : " =1L
Aligns with educati nal/occupational exploration ...... Provides advice in intepersonal relations and main-
taining good work habits ...... Addresses a couple of points quite well.

Support materials, overhead transparencies, and workbooks are excellent. You can purchase them for
additional cost and can be used for adult students ...... Recummended for young adults or people with
problems holding a job ...... Content was gocd, appropriate for clients with very low level work habits ......
Teaching tool for high schoct or vocational ... Goodto usein reinforcing employability skills ...... Good tool
tc teach job retention, prokably better for adults than kids ...... Appropriate for community college career
centers....... Because of the age of the actors, it might not be appropriate for 8th and 10th grade levels. This
is more appropriate for re-entry and inexperienced young acults. A
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me: Whaicha Gonna Do Now?

ProducerorVendor: Northem LightProductions Supportive Printed Materials

Sublect: HealthCsaresss Includad: Yes _ No X

Running Time: 17 Minutes Producer's Recommendsd

Copyrightor Level: Elem.__ MIJAJHS __

Production Date: 1988 HS X, Adult __ Price: $85.00
\Whitcha Gonna Do Now?.. : - OVERALL FEEDBACK
Takes a while to get to the point, is confusing ...... Not enough connection with hsalth occupations ......
Motivational...... Subtitle is not very clear ...... Only appropriate for a small number of people, for example,
minorities ...... It would have been nice if they would have focused more on the job opportunities ...... Good
title.

Good targsted information ...... Objectives were not readily identifiable ...... Introduced new elements
effectively ...... Discussion of internship, career options ...... Rap soms was almost distracting ......
Outstanding ...... Not well organized but objectives are clear ...... High school students could relate easily.
Effectivenass . )

Gives informationont o get information....... Entertaining ...... Unique....... Poor acting ...... Might not
hold interestof non-minority students....... Very appropriate for specific audience...... Issues wereraised and
addressed ...... Good acting, humorous ...... Has great entertainment value, memorable ...... Positive
approach.

Soctal Orientation .
Exceptional....... Narrow audience....... Only one caucasianin thefilm. Not sure how a predominantly White
high schoot audience would relate. Very urban and ethnic ...... Broad ethnic representation ...... Might

psrpetuate stereotype of Blacks ...... Why were only Blacks and Orientals portrayed in health careers?
Mannerisms \nd dialogue was somewhatstereotypical...... Good minority, recruiting video forhealth careers
...... Seemed to be geared toward minority students.

Market Vaiue

Overpriced ...... Rap music might date this video ...... Needed for a specific market but not universally ......
Excellent, very stimulating and entertaining while disseminating valuableinformaticn....... Students will enjoy
this video ...... Useful for today’s at-risk students ...... Price is right.

Audio

Music appropriate. Somepariswere hardtohear...... Sometimes muffled...... I had problems understanding
some of the dialogue and lingo ...... Music is distracting, inappropriate ...... Rap music gave Black minority
emphasis.

Visual

May everplay use of minorities :: Inner-city poverty . .. contrasts ...... Betierthan most ...... Visuals kept the
viewers attention...... Gooduse of scenes, kept talking heads to minimum........ Good color and picture ......
Good settings, real appropriate.

Production

Good use....... Very professionally done ...... Better than most ...... Very professionally filmed.
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‘Whattha Gonna Do-Now?

* GUIDELINES COMMENTS

No comments provided concerning the Guidelines

| Geheral.!mptessiohs]

The humor ...... Entertaining. Appropriata for minorities ...... Addressed indecision. Gave options. The
issues raised and addressed were very pertinent to high school students. Stimulated thinking in a humorous
way...... Realistic. Comic overtonesto get message across....... Very contemporary and realistic ...... May
soon date itself ...... Realistic interaction of the kids. Shows positive role models for minorities in heaith
careers ....... Rap music soundtrack, interviaws with megical practitioners.

Should have coveredthe health occupations in more details ...... Addressed only minority --mainly the Black
population. ltwastoolimitedinthatitpertainedto justthe health field. Itdicn'treally explore the different health
occupations ....... The medical careers fresented were rather confusing ...... It's exclusive use of Hispanics
andBlacks andlittle attention to issues of diversity ...... Could be datedin afew vears by themusic ...... Took
too long to get to the health careérs...... Dealt strictly with mirority students ...... Too slow to getto the point
although establishes rapport with characters. Only for young, Black audience. More racial mixture needed.
Very litle actual information about various health careers was given.

Use a better balance of races and not all minorities ...... Less information on friends and more on health
careers,..... Add anintroduction and overview. Morespecificinformationon healthcareers..... .. Alotofslang

wasused...... Take out the rap music. Have a smoother flow between scenes. Gettothe central meassage
earlier.

Above average, entertaining, memorable and gets the point across ...... Gets top billing. Produced for the
MTV generation and mixes strong content with exceptional young actors ...... Presents career planning as
an important value ...... Is excellent ...... Better than average.

-

N Al CC cveigpment Guigelines

Touches onseveral competencies....... Alead-off for some of the competencies ...... Fits very wellto specific
competencies ...... Contributes significantly in the career planning area ...... Addresses career planning
issueswell ...... Addresses some occupational information.

I would strongly recommend this video for any at-risk populations. Superb value, applicable beyond health
careers...... Excellent view of minority role models and options in health careers ...... Wouldbe selective of
target population ...... Good way to introduce ths importance of career planning. An appropriate film to
intreduce further exploration of health care careers...... Setin inner-city--appropriate for at-risk groups ......
I'm not sure how this would ba received by an all Anglo student audience ...... Good for minorities.
Questionable for a predominantly White group ...... Expensive for content ...... See no reason to purchase

ttunlessitis to be viewed by only Black students whcse minds are made up to seek only health occupations
as a career field ...... I think kids would like it. A
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INDIVIDUAL NARRATIVE VIDEO REVIEWS

Inan efforttoinclude alarge and diverse selection of videotapesin the
review process, workshop participants individually reviewed addi-
tional tapes and wrote a narrative surnmary of their reactions. This
section includes 19 narrative reviews. Unlike the preceding section,
nonumerical scores or averages are reported. These summaties are

the_personal responses of individual reviewers only.

The videotapes available to reviewers were either a set or otherwise
too long (over 40 minutes) to be reviewed during the workshops, not
specifically designed as a guidance tool to be used with students or

adult clients, or one of the many not available for review in a group
format due to time constraints.

The reviewers were presented with a large range of videotape topics
and selected those they wanted to review. The reviewers then had
two weeks to review the video tapes with students or colleagues, or
independently.

The reviewers returned the videotapes with their written summaries.
Only minor editing was completed for purposes of consistericy and
clarity.




we:  Career Success Strategies 1 and 2

Producer or Vendor: JisT Supportive Printed Materlals
Subject: Professions! Development Included: Yes __ No X

Changing Jobs Producer's Recommended
Running Tims: 60 Minutes/each Level: Elem. __ MIdNHS __
Copyright or Production Date: 1985 HS __ Adult X Price: $69.95/each

Inthis two-tape series strategies for the fast-tracked career seeker are discussed by leaders of industry and
career development. Hosted by Richard Hart with a video essay by Dick Cavett, these tapes offer a very
informative resource that is of the highest quality.

Career Strategies |, focuses on the development of the executive career. The viewer learns from CEQ's of
companies such as Burger King, Safeway, Monet Jewelry on how they achieved their current positions and
qualities they look for in the people they hire and promote. Authors, Robert H. Waterman, /n Search of
Excellence and Richard Bolles, What Color is Your Parachute? along with other career professionals give
practical advice on moving up the corporate ladder, avoiding burnout and carser plateauing as well aswhen
and how to challenge the system. They detail the need to develop skills in all aspects of the business world.
Thistapeincludes a section on proper business protocol as describedin Lititia Baldrige, aformer White House
protocol advisor and author of A Complste Guide to Executive Manners.

Using the same cast, Career Strategies 2 focuses on the nuts and bolts of career advancement. The viewer
is introduced to networking strategies within companies as well as now to use industry-wide contacts. A
section on interviewing and resume writing is given special emphasis as well as how to negotiate for pay and
perks. Attention is given to working hard to attract a top-notch mentor. The tape carefully adds that it is not
prudent to attach oneself to one mentorin case that person falls out of favor with the company. Animportant
factor to a good mentoring relationship ic that the mentor must be willing to be honest about the trainee’s
abilities.

Being honest émphasized throughout the tape along with the importance of being oneself. Other personal
qualities mentioned as being vital to success are a sense of humor, flexibility, being a quick and thorough
leamer and a risk taker. This last quality is well documented by the CEOs in the tape who were able to reach
the top without family ties.

A strategy not mentioned in other videos, but given detailed emphasis in Career Strategies Il is the use of
headhunters in career advancement. As stated in the video, those seeking the fast-track should only stay in
a position for three to five years contingent on the type of career. Those expecting to rise to the top of their
profession often work for several firms in order to achieve their goais.

Thistape uses a documentary style that will appealtothe intended audience of business executives orwould-
beexecutives. Richard Hart, the narrator is professional in appearance and voice quality. His frequent review
of the statements given by the various experts makesit easy to organize importantinformation. Likewise, Dick
Cavett's essay in each tape provides entertainment value and gives the viewer an insight into the motivation
of those deemed as successful.

Although the tapes are mostly talking heads it keeps the interest of the viewer through its sophisticated
production techniques and its relatively fast pace. Sixty minutes in length it may lose the intarest of an
audience, out the vidso is enhanced by some very interesting people who have passion for what they are
doing. This aspect made the viewing time seemto fly by and left me wanting to know more about the subjects
discussed in the videos. This need is answered by providing a section at the end of the tapes on resources
forfurtherinformation. Unfortunately, allthe resources mentioned were books that were written bythe video's
participants or other tapes produced by Esquire. .

(Cortinued on Following Pags)
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ne: Agsertiveness Training For Professionals

Producer or Vendor: CareerTracks Supportive Printed Materials
Subject: Assertlveness/Professional Davelopment included: Yes__ No X
Running Tiie: 80 Minutss Producer's Recommended
Copyright oy Leve!: Elem. __ MId/JHS __
Production ['ste: 1989 HS _ Adult X Price: $55.95

Do you everfssl guilty for exprassing yourfeelings? Do you find yourself apologizing for things you've said?
Doyoubottle upyour emotions atwork untilyou're ready to explode? liassertivenessinthe work environment
lsn't one of your.strong points, this video may help.

Thisvideotape hasus eavesdropping on a seminar by Helga Rhode, identified as a “accomplished behavior
therapist”, as she presents standard assertiveness trainingideasto alive audience. A dynamic and practiced
speaker, Rhode ofiers fundamenta} tips and basic guidelines to developing assertive behavior.

The technical qualily of the production was faultless - if this video is any indication of the quality of the
CareerTracks -publications, consumers can expect consistently clean professional products from this
company.

At 90 minutes, this video was found to be a little lengthy for the “taped lecture” format employed by the
CareerTracks videos, but this didn't detract fromits impact. Breaking up the presentation of the video would
overcome this drawback while providing time for discussion of the numerous topics presented.

By providing thorough information and sound advice on building effective work relationships and developing
interpersonal communication skills, this video will likely have a long shelf life.

Reviewsd by Dan Shaffrick, Student Servicss Counsslor at Colorado Mountain College, Steamboat Springs, CO.

Career Success Strategles 1 and 2 {Continued)

The video does have some shortcomings. Sex equity in the corporate executlve suite is stil not at the level
it should be and the video does little to discourage this imbalance. The only female of any significance is the
CEO of Monet Jewelry, a corporation traditionally headed by females. The video also is nearly void of any
minorities and seems insensitive to minority and female issues in corporate America.

These videos fill a void in the career counseling tape library by providing a source for those on the fast-track
and aremost likely beyondths first entry-levelposition. Itis questionablethatboth tapesare neededas!found
Career Strategies If to stand wel! on its own as well as better fitting the needs of the career counselor most
often working with the client in nzed of a new job or career.

Reviewed by Tom Barrett, a career counsslor at Colorado State University, Fort Collins, CO.
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™e: Gareer Exploration and Planning Program
Videotapes Series

Producer or Vandor: Meriden Education Corporation Supportive Printad Matsrials
Subject: Carear Education and Planning Included: Yes X Mo __

"Running Tima: ‘i5 Minutes aach-—4 tapes Producer's Recommended

Copyright or Lavel: Elem. __ WMId/IHS X
Production Date: 1289 HS X. Adult_ Price: $89.00 each

Your Future: Planning through Career Exploration
Your Interests: Related to Work Activities

Your Temperaments: Related to Work Situations
Your Aptitudes: Related to Learning Job Skills

This series includes four completely new live action vidsotapes that present the concepts of career
exploration, interests, temperaments, and aptitudes. As an optional 2omponent that supports the Career
Exploration and Planning Program (CEPP), the videc tapes may be used independently as supplemsnts to
othei'career guidance activitiesin both classroomandindividus: ssttings. They aretargetedto juniorand high
school audiences. The videotapes are approximately 12-15 minutes wach. They sell for $89.00 each or
$289.00 for the set of four. Each videotape includes a user gulde describing the content with suggested
applications. The tapes may be used with most state career information delivery systems, as well.

These are videotapes we would want In cur library of resource materials to assiut students in career decision
making. The videos clearly document and define interests, temperaments and aptitudes and provide the
viewer opportunities to relate them to learning job skills and to various work situations. The video oninterests
could be enhanced by providing information concerning the various instrurmnents that could be used to assist
a student in identifying their interests. The video on temperaments shows ten work situations and the types
of temperamentsit{akesto succeed inthattype of work. Thevideoon aptitudes follows the U.S. Department
of Labor’s worker trait groups.

Post-viewing learning activities to reinforce the information presented could include: 1) Exercises to explore
aptitudes as they relate to skills needed to succeed in careers, 2) apfitude tests to help studenis defing their
own skills, and 3) job shadowing activities.

Because of the high school focus, adults might be turned-of by the video. Making a similar video with an adult
focus to improve the audience acceptance of concepts presented might be worthwhile.

Certain competencies of the National Career Development Guidsiines are addressed in “Your Atlitudes:
‘Related to L~arning Job Skills.” Specifically those competencies include: Number IV - Skills to locate,
evaluate and interpret career information; Number VIl - Understanding how societal needs and functions
influence the nature and structure of work; Number IX - Skills to make decisions, and; Number XII - Skillsin
career planning.

Reviswed by Carole Custer, Women's Center Director, Front Range Community Collage, Westminster, CO and Brent
Jacobsen, Instructor, Counseling and Career Development, Colorado State University, Fort Collins, CO,

46
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me: College Freshman Companion

Produce or Vendarr: Capstone Films, Inc. Supportive Printed Materials
Subject: College Orientation included: Yes__ No X
Running Time: §3 Minutes Producer’s Recommended
Copyright or Level: Elem, __ MId/JHS
Productlon Date: 1987 HS X, Adult. X Frice: $29.95

Designed to help new college students make the transition from high school to college and make the college
experience easler and more fuliilling, the tape features insights from teachers, adminiswators, and college
students.

The first area covered are hints, tips and skills for surviving in college. Part of this section includes a
comparison of the vocabularies that describe high school and college.

High School College
School Campus
Principal Dean
Homeroom teacher Faculty advisor
Homework Assignments
Report Card Grades

These differences are used as an introduction to the adjustments to be mads in adapting to college life.
Students are urged to be open to new ideas and explore all possibilities while in college.

Asection isdevoted to helping newly amiving colisge students realize that they must make decisions and face
the consequences for their decisions and actions. Expetts are used to emphasize the amount of reading and
work expected of college students. Students are encouraged to be prepared and parents are urged to start
letting go of their college students.

Four axioms are used to help new students hacome active learners. For example, students should “atiend
class regularly and communicate witn their teachers.” This is further explained through role playing and
interviews with students and teachers. Proper preparation is explained and encouraged.

Listening skills are emphasized and note takingis discussed. Hints are providedon taking notes properly and
getting the most from each professor by getting to know them completely. Professors are experts or
consultants hired by the student to teach them what they know. Students demonstrate good business skills
when they use these people wisely.

Other topics covered are how to strengthen memory, a class syllabus, drugs and alcohol, sexual relations,
college support services, and the role of an academic advisorin anew studentslife. Students are shown how
to make the most out of college by balancing the academic and social aspects of campus life. Pitfallsin the
fast moving social life are identified and suggestions are provided to help the new student take advantage of
opportunities without being swept away by extra curricular aclivities. The language of fraternity/sorority
organizationsis defined andthe advantages of networking withinthe various social organizationsis explained.

Oneofthe mostimportant messages providedin thisvideoisthat supplemental/support services are available
and new students need to take advantage of them early in their college career. Students are encouraged to
“drop” classes if overloaded, and never “to stop coming without dropping.” The film summarizes with the
follcwing statement. “Collegeis agiantsmorgastord of knowledge. Take what youwant? Whetheryou leave
hungry or full is up to you.”

(Continued on Following Page)
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ne: Choices Today for Career Satisfaction Tomorrow

Producer or Vendor: Csmbridge Carser Products Supportive Printed Matarlals
Subject: Educational Exploration Included: Yes __ No X
Running Time: 30 Minutes Producer's Racommended
Copyright or Lovsi: Elem. __ MIWHS
Production Date: 1988 HS X Adult X_ Price: $98.00

“Qccupational Preparation” is the final phass-¢f 2 three-part series entitied “Choices Today for Career
Satisfaction Tomorrow”. Emphasis is placed on the developmert of roadmaps towards post-secondary
training, focusing on apen Gptions, exploration, and planning during high school. The format utilized by the
producers is a roundtable discussion, featuring students with various interests and a high scheol counselor,
Although lines seem very rehearsed, the information provided is applicable to most high school students.

The importance of high school academic preparation is addressed first. No matter which avenue a student
chooses tofollow pasthigh scheol, awareness of academic requirementsis amust. The counselorin the video
talks of weaving together academic, vocational, general, and personalinterast coursework to assist with post-
secondary preparation and career decision making.

Secondly, the counselor and students confront the issus of post-secondary choice. Although high school
rreparation is important to post-secondary choice, many decisions are not final. The oplions discussed

included vocational/technical school, on-the-job and apprenticeship. training, ~ilitary, community/junior

college, four-year college, and professional/graduate school. Studsnts are encouraged to keep options open
and explore any areas of interest. Again, decisions made in high school are not always final.

Additionally, the video stresses the importance of filling out applications correctly, meeting deadiines, ang
having an awareness of processes related to post-secondary choices and options. Exploration, awareness
and planning are essential to entering post-secondary training, no matter the choice. In general, the video
does a fine job of offering alternatives and mentioning to students the importance of utilizing all resources in
the training and career decision making process.

Reviewed by Tom Jones, Coordinator of Student Services, Aims Community College-Loveland Center, Loveland, CO.

College Freshman Companlon (Continued)

This video rnakes excellent use of action, scenes, role playing and actual campus activities to present its
important message to new college students and their parents. Itis well balanced with non-traditional gender
and ethnic rolés portrayed. itis colorful and entertalning as well as informationai. ¥ fuifills competencies in
two conient areas of the National Career Development Guidelines. Itis targeted for students attending a four
yearcollege or university. It does notmention two yearschoolsorissues primarily relating to iwo year schools.
Thisis nota problem, however, since mostof the videois generalenoughto use eitherplace. Itrovides some
excellent information and ideas for orienting new students in both two year and four year settings.

Reviewed by Billy Hardgrave, Assoziate Professor, Aims Community Collegas, Greeley, CO.
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mwe: Got a Job Interview? Learn the Skills

Przducer or Vendor: Pleasantvilia Video Media {Sunburst) Supportive Printed Materials
Subject: dJob Search/interviewing Included: Yes X No___
Running Time: 25 Minutes Producer's Recommended
Copyright oz Lovel: Elem. __ MIJHS X
Production Date: 1988 HS X Adult__ Price: $185.00

Directed at high school students and people entering the job market for the first time, this tape provides a
number of examples of students preparing for and interviewing for jobs. The natural anxiety and frustrations
of interviewing are acted out and the video provides breaks for distcussion and classroom interaction.

The acting is very professional and the overall video is one ofthe best | have seen. In sharing this with my
school’s business teachers they felt it had value for use in work study and fife skills courses, and our Career
Development Training program. “Very accurate and realistic.” “Students will relate well to the situations and
the actors.” These were some of the comments made by teachers viewing this video.

The producers succeeded in capturing real life situations in a gender balanced, non-stereotyped way that
students will benefit from and relate to. A publication is included that lists the entire dialogue to aid the
instructor in discussion and review. The video emphasizes positive work habits and reveals the conse-
Guences of both good and bad habits.

Thereissome goodinteraction between students dealing with supporting each other, positive self esteemand
selftalk. Thereis good varietyin interactions with intesviewers, types of jobs interviewed forandin iésponses
totheinterviews. Some students are turned down for jobs, and others receive jobs. Thereis also an example
of areferral o another source because of a positive interview. Thisis a very good tool for using with young
job seekers.

Reviewed by Gregg Knoll, Counsslor at Rocky Mountain High School in Fort Collins, CO.

me: Heroes and Strangers

Produces or Vendor: New Day Films Supporilve Printed Materials
Subject: Adult Children of Divorcs Included: Yes X No__
Running Time: 25 Minutes Producer’s Recommended
Copyright or Level: Elem.__ Mid/JHS __
Production Date: 1984 HS__ Adult X_ Price: $425.00

Addressing tie subject of adult children of divorce, this video offered a potpourri of adult males and females
shasing their feelings and experiences around the issue of divorcing parents.

| recommend the film for seniors in high school and adult audiences only. The video is appropriate as an
int.oduction fo a unit on feelings, family relationships, ma’effemale relationships, or divorce adjustment.
“Heroes and Strangers” should be previewed before presenting it to an audience.

Due to the emotional baggage associated with the topic of adult children of divorce; | recommend the video
be shown in a structured setting. Pre and post viewing discussion with a trained counselor are important to
derive the greatest benefit from the subject matter presented. The counselor/audience interaction would be
very helpful as specific aspects of male/female, father/daughter relationships are discussed.

The only supportive materialincluded are flyers about the product. Itis possible to rent the video, and | would
recommend renting it as opposed to purchase, since the purchase price is $425.00.

The closest “Heroes and Strangers” comes {0 addressing any of the competencies of the National Career
Development Guidelines is competency Xl, Understanding the continuing changes in maleffemale roles.
Reviewed by Carole Custer, Women's Center Director, Front Range Community Collegs, Westminster, CO 80030,
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me: How 1o Get the Job You Want

Producer or Vandor: JIST Supportive Printed Materials
Subjeet: Jdob Search included: Yes X No__
Running Time: 60 Minutes Producet's Recommended
Copyright or Level: Elam.__ MId/SHS __
Productior; Date: 1988 ] HS X Adult X Price:$188.00

It the instructor wants a one hour stand atone lecture this is the video to get. The presentation on this video
is of a presenter talking to a small group workshop about job seeking skills. The content is good but the
advantages of the video medium are lost. Similar results could have been obtained with an audio tape.

The benefit of attention gettingwas never usedin this video. The presentation was unimaginative and could
have beendone by the course instructor. Many of the workshop participants were women seeking traditional
secretarial jobs, rather than a variety of occupations. The pace of the preseatation was slow and attempts
to get interaction from the group was seldom spontaneous.

The length of the tape, 60 minutes, is difficult to fit into a class period and thus makes this a diificult tool for
high schoolinstructors to use. Musicwas notincorporated into the body of the tape and there was no acting
out of content. This one hour lecture addresses many of the National Career Guidelines without creativity or
imagination.

Reviewed by Gregg Knolf, Counselor at Rocky Mountain High School in Fort Collins, CO.

- - ,
me: IMage and Self Projection for Today’s
Professional Women Supportive Printed Materiate
Producer or Vendor: CareerTrack Publications included: Yes__ No X
Subject: Professlonal Image Producet’s Recommended
Running Time: 62 Minutas Lovel: Elem.__ MId/JHS __
Copyright or Production Date: 1987 HS __ Adult X Price: $59.95

This video is targeted to women who want to improve their image, both intemally and externally. Adynamic
speaker, Julia White, gives tips and advice on hovs to projectyourself as a winner. She beginswith the thesis
that there is a correlation between professional achievement and the image one projects.

She uses a combination of personal experience and research studies to document the fact that womentend

to de-value themselves professionally and attribute their successes to external factors. She gives advice on
how to stop self-defeating talk, and behaviors, and instead focus on your achievements.

Throughout the video, Ms. White is speaking to a lively group in a seminar format. Her style is warm and
humorous; someone you would want to invite into your home. She interacts often with the audience.

She gives additional tips on risk-taking, creating one's own luck and body image. All her advice is geared
toward first changing how.one views self and then changing how others view you. She also lectures on how
to gain visibility within and outside of your organization.

Overall, this video-does an excellent job-of-addressing the self-knowledge competencies of the National
Career Development Guidelines. The video is professional and polished and is great value for the price.

Reviewsd by Julie Grant, Assessment Specialist, Bollman Occupational, Center, Thornton, CO.
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e:_[t's Your Choice (Come Alive Series)

Producer or Vendor: JIST Supportive Printed Materials
Subject: Change/Dsclsion Making Included: Yes __ No X
Hunning Time: 30 Minutes Produces’s Recommendad
Capyright or Level: Elem. __ MId/JHS
Production Date: 1989 HS__ Adult X Price: $180.00

“It’s Your Choica” concentrates on decision making andis produced by JIST as a portion of their Come Alive!
Series (six programs that can be combined in any way or used independently. $900.00 for one set of six).
Throughout life, decisions and ¢choices are confronted daily. This video allows viewers to observe systematic
decision making at work. -Emphasis throughout the discussion centers on gathering information, exploring
options, and utilizing information in decision making. The format is cne of pane! discussion and narrator.

Throughout the first segment, discussion is focused on questions for gathering information. “What kind of
personam|?” is addressed, asking viewers to analyze strengths, weaknesses, abilities, and characteristics.

Secondly, getting in touch with personal feelingsis approached. Whetherjobor parsonal related, viewers are
encouraged to confront their feelings and understand them.

As a conclusion to the first half of the video, expectations are presented. Never assume anything.
Communicate!

Providing support of the above mentioned process, is adecision making model. Very simply, taking gathered
information and plugging into a process.

. Phrase your problem in a positive manner

Identify alternatives to the problem

Analyze each alternative, separating fact from feelings

Identify feelings, and psrsonal and occupational needs related to each alternative
Analyze all gathered information, prioritizing alternatives from least to most attractive
Make a contract with yourself on the choice alternative

DO @

As with mostinformation concerning decision making, emphasis is on options, aitematives, and goal setting.
The video discussion focuses on aduits, but could be ufilized with any group wanting quality information on
decision making.

Reviewed by Tom Jones, Coordinator of Student Services, Aims Community College-Loveland Center, Loveland, CO.
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ne: Job Search Videotape Series
Producer or Vandor: Tucker Assoclales Supportive Printed Materlals
Subject: Self Analysls, Job Intsrview Preparation, Included: Yes X No__
and Ssiecting a Position Producser’s Recommended

Running Time: Approx. 20 Minutes/each Lovsl: Elem.__ MIdJHS __
Copyright or Production Dats: 1988 HS X Adult X Price: $69/esch

Job Search Preparation

Successful interviewing

Negotiating the Job Oifer

The “Job Search Videotape Series™offers a thorough introduction to job hunting primarily for college students.
The well-conceived and sometimes humorous scripts for the better-than-average presentation of basic job-
huntingstrategies. Theycould easily serve asthe backbone of atraining unit, supplemental material forfurther
study, or stand-alone resources for student review.

The three tapes follow Tom Miller, a college student nearing the end of his college education, as he prepares
for and completes a successful job search. The first tape provides important coverage of the early career-
planning process, such as assessing skills relevant to career choice and identifying career options aswellas
preparing resumes and cover letters. The second tape leads us through Tom’s interviews and by the third
tape, we watch as Tom must evaluate job offers and negotiate salary and benefit packages.

The interaction between actors was well-executed. Overall, the acting and dialogue didn't distract from the
message, aithough it was obvious that some of the characiers were occasionally reading their fines from off-
camera. Some attention was given to providing a gsnder-balanced presentation but overall the tapesfailto
provide adequate role models for ethnic or handicapped groups. Although the videos were four years old at
thetime of this review, they have retained theirrelevancein a changing job market and would have long shelf
life in a career resources library.

The supplemental workbook is available for a small additional cost and the tapes refer to this supplemental
material severaltimes, more frequentlyinthe firsttape during the career planning/assessment process. While
the workbook could be used in conjunction with the videos to build a rounded classroom experience, the tapes
serve equally well without support.

Reviewed by Dan Schaffrick, Student Services Counselor at Colorado Mountain College, Steamboat Springs, CO.




ne: Personal Development Series
Producer or Vendor: Cambridge Career Producte Supportive Printed Matetials
Subject: Intesperaonal Relationships, Seif Davelop- Included: Yes __ No X
ment, and Stress Management Producer’s Recommendad

Running Time: 20 Minutes/each Level: Elem, __ MI/JHS _
Copyright or Production Date: 1538 HS X Adult__ Pricas: $89jeach

Getting Along With Others

Shyness and Assertiveness

Stress

People and Values

This series of four videos, each 20 minutes, highlights areas of self-knowledge and personal development
critical to individuals’ happiness, school and career success. The information is presented through a
discussion between a teacher/counselor, usually an ethnic minority, and four high school students, depicted
by white youth who appears to be of middle-to-upper socio-economic background. The instructional
presentations are logical and clear but sometimes move slowly and lack creativity in delivery. The series may
not hold the attention of minorities, high-risk youth or of adults who could have a hardtime identifying with the
actors, orthe setting and the way the issu2s are presented. However, the good technical quality of the video
supports the content well. Comments about each video follow.

Getting Along With Others addresses six major problem personality types: the wet blanket, whimp, bully,
gossip, perfectionist and sheep. Attentionis given to personal styles in structure, emotion, sensing and how
our understanding of and interaction with persons having different styles may differ. The video focuses on
fourkeys to getting along with others as skills which can be developed. The Keys include: (1) put sefin the
place of others; (2) accept differences; (3) don't expect too much; (4) be willing to compromise.

This video would serve well as a sofe instructional tool or as stimulation for further study. Conceming the
National Career Development Guidelines, it provides good coverage of self-knowledge, competencies | and
itforadultsand high school studentsby addressingthe influence of a positive self-concept and skillsto interact
effectively with others. The video covers much content in twenty minutes and would be most effective
accompanied by comprehensive discussion.

Shyness and Assertiveness deals sensitively and sensibly with the causes, triggers, feelings and methods
of overcoming shyness. It also defines, discusses and illustrates aggressive, assertive and passive behavior
styiss aithough the mosttime and effective focusis spent on shyness. The video is best used accompanied
by discussion. -Like Getting Along... it provides good coverage of self-knowledge, competencies | and Il of
the National Career Development Guidelines. The video would benefit from less lecture and more active
demonstration of behaviors discussed.

Stress presents athorough overview of basic technigues for dealing with stress and, therefore, for enjoying
our lives. Techniques presented include breathing control, muscle relaxation, thinking positively, accepting
and expressing feelings, fixing orforgetting the sourcss of stress. The video identifies and explains the cause
of stress - YOU! This video, t0o, contributes positively to viewers achievement of competencies | and Il of the
National Career Development Guidelines.

In People and Values four students are challenged to commit to the values which really motivate them by
playing an auction game. Viewers soon realize that defining what is most important fo us is difficult and
necessary for being comfortable with ourselves, understanding others and respondingto external pressures.
The video defines the major values as physical activities, understanding the world, creative expressions,
helping others, powér, security, homelife and achievement. This video can be a source of lively discussion
and their own auction game for viewers. It contributes to viewers self-knowledge and understanding of a
positive self-concept, competency | of the National Career Development Guidelines.

Reviewed by Kay Hood, Counselor, Front Range Community College, Larimer County Center, Fort Collins, CO.
-42.
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we: Self-Image and Your Career

Producer or Vendor: Pleasantville V'deo Media (Sunburst) Supportive Printed Materials
Subject: Pereonal and Professlonal Davslopmant Included: Yes X No __
-Running Time: .. _ . 38 Minutes Producer's Recommended
Copyright or Level: Elem. __ MIdWHS __
Production Date: 1988 HS X Adult__ Price: $205.00

“Self-image and Your Career”is a thirty-eight minute video accompanied by a forty six page teacher's guide.
The teacher’s guide cortains an intreduction, léaming objectives, a summary of the program, questions for
discussion, suggested activities, a values questionnaire, a bibliography and a script of the video. This set of
materials has a 1988 copyright.

The video is dividad into three separate parts. Part 1is “A Question of Personality.” Part 2is “The Skills to
Do the Job.” Part 3 is “Values: What Do You Care About?” Each part is-presented separately with a
combination of drama, music, and natural settings that make the video both informative and entertaining.

Part 1 presents various personality typesin relation to various vocations. While not mentioned, the fourtypes
presented relate to the types discovered by the Myers-Briggs Type indicator (MBT!). The four scales
presented in the video oar Introversior/Extroversion, PracticaVintuitive, Thinking/Feeling, and Structured/
Unstructured. Each characteristic is contrasted with its opposite through the use of role playing. We are able
to see practical examples of each type and how thay relate to various occupations. Emphasis is also placed
on the idea that whatever traits are present in an individual's personality are okay. Traits are viewed as
preterences, not right or wrong characteristics. Members of the audience are encouraged to identify their
traits, and then find occupations of interest that fit their particular needs.

Part 2 presents the same individuals we metin part 1 identifying and using skills in various occupations. Once
again, skills are not judged as one being bestter than another. Each skillis viewed as an assetto the particular
individual who possesses it. Self-management skills are also mentioned and encouraged.

Part 3 deals with personal and job values an individual possesses. The importance is again placed on the
identification of values and how this can be usedin selecting a career ratherthan judging the appropriateness
ofthe value. Avalues identification exercise isincludedin the teacher's guide. it provides the opportunity for
students to rate on a scale of 1 to 5 the importance of each value to them personally.

This video is tastefully and professionally presented. Itis well organized, holds attention, and well balanced
in regards to the use of gender and ethnic representationin a variety of roles. it made very good use of the
National Car»er Development Guidelines in both the high school and adult categories. This video is highly
recommended as an introduction to personality, skills, and values assessments in career planning classes
for high school and community college students.

Reviewed by Billy D. Hardgrave, Associate Professor, Aims Community Collegs, Greeley, CO.




me: Stress Management for Professionals - Volume |

Producer or Vendor: CareerTrack Supportive Printed Materials
Subject: Stress Management Included: Yes__ No X
Running Time: 85 Minutes Producer's Recommended
Copyright or Level: Elem. __ MId/JHS __
Production Date: 1583 HS __Adult X Price: $59.95

CareerTrack has put out an excellent stress management tape aimed at business professionals, but useful
forany college or adult population. Thicisa quality production, full of entertaining and informative examples
and stories. Althoughina worksliop format, it is far from boring and not at all hard to follow. The experience
is that of being at the workshop along with the other participants. Questions fromthe workshop attendees are
answered and give depth to the concepts presented.

The presenter, Roger Mellott, expresses ideas in common sense, easy to understand terms, using colorful
and humorous examples. These would be easyto utilize in anyone’s life. Some of the topics addressed are:
dealing with difficult people, problem solving, control and lack of control over situationsin one’slife, and when
to make major decisions and when not to.

Stress management skills are taught in an effective and memorable style. One is left at the end of the tape
wishing the seminar wasn't over. Indeed , it isn', but the second half is on Volume II. This tape is highly
recommended for any adult in this stressful worid.

Revisewed by Linda S. Taylor, M.A., Career Counselor/Coop Coordinaior, University of Colorado, Boulder, Colorado.

we: 1he Financial Aid Planner

Produeer or Vendor: Cambridge Career Products Supporiive Printed Materlals
Subject: Financla! Ald for Collsge Included: Yes _ No X
Running Time: 25 Minutes Producer's Recommended
Copyright or Lovel: Elom. __ MId/JHS __
Production Data: 1288 HS X, Adult__ Price: $28.00

Thisvideotape is informative and appropriate for high school students with finangial needs planning to attend
college. Although the technical quality of the tape is not good, the informationis thorough, timely and helpful.
The script suffers from “corniness™ but this does not detract from the value of the information given. An
overview of financial aid resources and how the work is provided, as well as adetailed step-by-step procedure
for finding and applying for financial aid.

This videotape brings up the pitfalls of getting financial aid and methods of dealing with them. For example,
many high school students do not know 10w long the application procass takes and, therefore, do not start
until too late. In the conversation between the students on the tape, some common misconceptions are
dispelied. The time frame for applications and receiving the fundsis animportant aspectdiscussed and could
save a student alot of time and anguish in obtaining financial aid. The point is made that many students can
qualify for financial aid even if still dependent on their parents for financial assistance.

Sincethe financial aid process can be corifusing forcollege students, aswell as high school students, thistape
is recommended for college level students also. After entering collgge, it is more evident what the financial
needsof a studentwill be. Finding additional financial resources can be animportant stepin helping a college
student remain in school. Sincethe format ofthe tape is a conversational between two high school students

(Continued on Following Page)
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e Study Skills for School Success

Producer or Vendor: The School Co. Supportiva Printed Materlale
Subject: Study Skills Included: Yes - No X
Running Tims: 22 Minutes Producer's Recommended
Copyright or Level: Elem. ___ MId/IJHS X
-Production Date: 1989 HS X, Adult X, -Price: $98.00

Organization makes things easier. It's a matter of good management. When we apply organizational skills
to schoolwork we callthem study skills. Study Skiils for School Successpresents clear rules and approaches
to study skilis.

Using a teacher-student dialogue, visually presented outlines and cameos of “Gengral Clutter,” a blustery,
disorganized army general, the video humorously illustrates each point and reminds us all of our worst
organizational moments and the price we often pay for such messes.

The video covers four objectives, the Four T's: Time Organization, Textbook Study, Term Papers and Tests.
Time organizationincludes three rules: how to develop a time schedule, why scheduling is important and the
three types of time (fixed, study and free). The video introduces the PROPS Reading Systems: Preview;
Read, Outline, Predict questions and Study. it davelops the seven stages of paperwriting: topics, selection,
preliminary research, outline major points, major research, rough draft, further research and final copy. Test
taking tips include finding out about the test itself and taking cues from teachers.

The twenty-tw0 minute video comes with a content outline, sample examination questions and answers and
study exercises. Although the actors are young and the setting is a high school, the content and instructional
presentation suits adult as wel! a junior and senior high atdlences. The technical quality of this video eams
atoprating.

From the perspective of the National Career Dsvelopment Guidelines, the video addresses competencies |,
Iland V. It clearly demonstrates that good study and organizational skills affect our self-concept, how to
overcome self defeating behavior and hew to build confidence in our ability to achieve learning habits and
skills. As 2 tool to introduce, to carry or to encourage further investigation of study and organizational skills,
this video would be a useful addition to a schuol or counselor's teaching library.

Reviewed by Kay Hood, Counsslor, Front Range Community College, Larimer County Canter, Fort Collins, CO.

The Financial Ald Planner (Continusd)

and a college student, there is a role model forthe 2ollage leve! studlent. The information is givenverbally and
theri 'n written form to emphasize the different steps and tisne frame for each step. Some humor is injected
into the conversation and this helps in committing the info.mation to memory. This tape can be used as a
stand-alone tool to inform students about potentiai financia: aid resources, and where to seek assistance in
obtaining the properforms and helpin fillingthemout. The recommendationon tapeisto consuita high school
counselor for further help. Students are also referred *2 the financial aids office at the institution they plan to
attend.

Reviewed by Linda S. Taylor, Caraer Counselor/Coop Coordina’ .1, Un iversity of Colorado, Boulder, Colorado.
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we: The Secret of Job Success

Producer: Pleasantville Vido Medla (Sunburst) Supportive Printed Materlals
Subject: On-the-Joh Behavior Included: Yes No X
Running Time: 25 Minutes Producer’s Recommended
Copyright/ Level: Elem. MId/JJHS X
Production Date: 1988 HS X Adujt Price: $165.00

This 25 minute video is directed at high school students and other people entering the job market for the first
time. it provides a number of examples of how to succeed on the job and how not to function, acted out by

high school students. The content is excellent and the format provides natural breaks for discussion and
classroom interaction.

The acting is very professional and the overall video is one of the best | have seen. Several of our business
teachers previewedthe video andfeelit nas value faruse in work study and life skills courses, and our Career
Development Training program. “Vary accurate and realistic.” “Students will relate well to the situations and
the actors.” These were some of the comments made by teachers who saw this video.

The producers succeeded in capturing real life situations in a gender balanced, non-stereotypic way that
students will beneiit from and relate to. There is a publication included that has the entire dialogue included
that will aid the instructor in discussion and review with students. The video emphasizes positive work habits
and reveals the consequences of both gcod and bad habits.

Reviewed by Gregg Knoll, Counselor, Rocky Mountain High School, Fort Collins, CO.

{

e To Be Employed: Ready, Willing and Abie

Producer or Vendor: Vocatlonal Studles Csnter, University of Supportive Printed Materlals
Wisconsin Included: Yes___ No X
Subject: Career Educaticn and Planning Oroducer's Recommended
Running Time: 28 Minutes Level: Elem. __ MId/JHS __
Copyright or Production Date: 1988 HS X Adult X, Price: $89.00

This video highlights the job placement assistance offered through the Division of Vocational Rehabilitation,
Madison, Wisconsin. Personal job placementassistanceto a clientwith a disability is demonstrated, including
using a computer to match individual interests and aptitudes with available openings in a variety of
employment settings. Also, individual career paths are profiled through interviews with women who are
disabled. Women share experiences and offer advice in making career decisions. The main messageisthat

when seeking employment a person should consider his/hergoals, includinginterests and aptitudes, first, and
the disability second.

Reviewed by Kim Howell, Counselor, Bollman Occupational Center, Thornton, CO.
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e YOU're In~Chargfe of Your Life
(believe it-or not) Part If

Supportive Printed Materlals
Producer or Vendor: Self Estee:n Enterprises (SOLTY) Included: Yes __ No_X_
Subjact: Self Image ) Producesr's Recommended
Running Time: 55 Minutes Level: HS__ Adult X
Copyright or Production Date: 1988 Price:$69.95 (Set of 4-$249,95)

You're in Charge of Your Life is a 55 minute video thatis part two of afour part series on self-esteem. Itbegins
by acking the question “Have you ever done anything that you really didn't want to do?”

With a small audience assembled, the speaker, Marilyn Grosboll, solicits feedback from the audience and
addresses the concept of self-awareness. She encouragesus to getintouch with our“power” by first realizing
that we always have choicesin life. She stresses doing what you want to do most at the moment, even when
you don't like the circumstances. She proceeds to tell us that by increasing self awareness of what we want
and by making choices we will therefore increase our self-esteam

Ms. Grosboll has had experience in conducting seminars on these same topics to prisor: inmates, and she
does an excellent job in using analogies of the choices convicts make and our own choices. She leaves us
with the knowledge that we may not always like our choices, but we do always at least have a choice.

This video is recommended by the producers for the adult audience, but I felt it had applications for the high
school population aswell. This video adequately addresses the first two competenciesin the self-knowledge
content area of the National Career Development Guidelines. This video would be very appropriate as a
motivational too! for “at-risk” populations.

Reviswed by Julie Grant, Graduate Student, Occupational Needs, Colorado State University, Fort Collins, CO.




Video Review and Evaluation Reviewers

Tom Barrett

Carear Counsslor
Colorado State University
Carear Services

176 Lory Student Cantsr
Ft. Colllns, CO 80523

Jack Benham
Counselor

Ft. Morgan High School
806 Warner

Ft. Morgan, CO 80701

Judy Carrllto
Costmetologist and Teacher
9849 East 159th Place
Brighton, CO 80601

Carole J. Custer

Women's Center Director

Front Range Community College
3645 West 112th Avenue
Waestminster, CO 80030

Madlyn D’Andrea

Student Services Counsalor
Divislon of Continulng Education
Colorado State Unliversity

C101 Rockwell Hall

Ft. Collins, CC 80523

Frieda Dletrich

Research Assoclate

Colorado State Unlversity

School of Occupational and
Educational Studiss

Education Bldg

Ft. Collins, CO 80523

Lorralne G, Eyl

Counselor

Career Development Center
1200 South Sunset
Longmont, CO 80501

Rich Feller

Profassor

Colorado State Unlversity

School of Occupational &
Educatlona!l Studles

Ft. Colllns, CO 80523

Julle A, Grant

Assessment Speclalist
Bollman Qccupational Center
220 East Laurel #1

Fl. Collins, CO 80524

Bllly D, Hardgrave
Assoclate Professor
Alms Community College
P O Box 69

Greeley, CO 80632

Kay E. Hood

Counselor

Front Range Community College/
Larimer County Center

P O Box 2397

Ft. Collins, CO 80522

Kim Howell

Counselor

Bollman Oceupatlonal Center
9451 N. Washington
Thornton, CO 80229

Debra Isakson

Teacher

School District 51

2680 G * Road

Grand Junction, CO 81506

Brent Jacobsen

Instructor

School of Occupatizaal and
Educational Studies
Colorado State Unlvarsity
Ft. Collins, CO 20523

Judy Johnson
Cotinselor

South Platte BOCES
110 Maln Strest

Ft. Kiorgan, CO 80701

Tom Jones

Coordinator of Student
Services/Leveland Centar

Alms Community Coilege

310 Rallroad Avenue

Loveland, CO 80537

Gregg Knoli

Counselor

Rocky Mountaln High School
1300 West Swallow Rd

Ft. Collins, CO 80526

Lou Larson

Buslness Teacher
Woodland Park High School
Box 6820

Woodland Park, CO 80866
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Judith Moore

Coopaerative Education/
Internship Coordinator
Unlversity of Colorado-Boulder
Career Services

Campus Rox 133

Boulder, CO 80309

Richard Perry
Counsslor

Akron High School
600 Elm

Akron, CO 80720

Peggy Reynolds

Glfted and Talented Coordinator
Ft. Lupton Schools

301 Reynolds

Ft. Lupton, CO 80621

Patricla Sanchez

Teacher, Home Economics
Poudre School District R-1
2407 LaPorte Avenue

Ft. Collins, CO 80521

Dan Schaffrick
iudent Sorvices Counselor
Colorado Mountaln College
P O Box 775288
Steamboat Springs, CO 80477

Linda Taylor
Coordinator/Cooperative
Education

Careor Services

Campus Box 133

University of Colorado-Boulder
Boulder, CO 80309

Celeste Tolzln

Dlrector, Counseling and
Career Se:vices
Colorado Nerthwastern
Community College

500 Kennedy Drive
Rangely, CO 81648




Producers/Vendors of Videos

Many producers and vendors contributed to the project. Interested In having their products reviewed by
panels of qualified consumers anc having the evaluations published in this directcly, most responded
generously. The following is a fist of producers and vendors compiled during the project. Those with an
asterisk are companies whose video(s) was includedinthis directory. We sincerelythankall ofthe companies

who have contributed to this project.

We are interested In keeping this list current, accurate and gorwing. If corrections or additions are warranted,

please let us know.

ACE Distribution, Kansas Cargers
College of Education

Bluemont Hall

Kansas State University
Manhattan, KS 66506

(913) 532-6540

At-Ease Inc.

Business Protocol & Etiquette
1212 Sycamore Street, Suite 32
Cincinnati, OH 45210

(800) 873-9909

* Cambridge Career Products
One Players Club Dr., Dept PC1
Charleston, WV 25311
(800) 468-4227

* Capstone Films
P O Box 286
Stevenson, MD 21153
(800) 525-2125

Career Passports, Inc.

1319 Spruce Street, Suite 201
Boulder, CO 80302

(303) 449-1631

* Careor Tracks
3085 Center Green Drive
P O Box 18778
Boulder, CO 80308-8778
(800) 334-1018

Career Vision

251 Park Avenue South
New York, NY 10010
(212) 475-8200

* Center On Education and

Training for Employment Manassas, VA 22111-3040 Opportunities for Learning, Inc.
The Ohio State University (703) 361-7300 20417 Nordhoff St., Dept. VC 6
1900 Kenny Road Chatsworth, CA 91311
Columbus, OH 43210-1090 (818) 341-2535
(800) 848-4515
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CFKR Career Materialg, Inc.
P O Box 437

Meadow Vista, CA 95722
(800) 525-5626

Charthouse Learning Corp.
221 River Ridge Circle
Burnsville, MN 55337-9805

Education Associates, Inc.
8 Crab Orchard Road
POBoxY

Frankfott, KY 40602

(800) 626-2950

Educational Services Unit
Public Relations Dept.

Public Service Co. of Colorado
550 15th Strest, Room 620
Denver, CO 80202

(303) 571-8476

Films for the Humanities and
Sclences

P O Box 2053

Princeton, NJ 08543

(800) 257-5126

Franklin Learning Systems, Inc.

10 Saugatuck Avenue
Westport, CT 06880-9934
(800) 999-0384

Golden Waest College
15744 Golden Waest Street
Huntington Bsach, CA 92647

Impact Publications
Careers Dept.
10655 Big Oak Circle

* JIST Works -
720 N. Park Avenue
Indianapolis, IN 46202
(800) 648-5478

Job Search Video Series

San Disgo Co. Office of
Education

6401 Linda Vista Road

San Diego, CA 92111

(619) 292-3760

* Johnson Rudolph Educational
Resources
1004 State Sireet
Bowling Green, KY 42101
(800) 248-5212

* Meredian Edu 33t . Corporation |
Dept. CG-89 |
225 East Front Street
Bloomington, IL 61701
(800) 727-5507

National Innovative Media
Route #2, Box 301B
Calhoun, KY 42327

(800) 962-6662

* New Day Films
853 Broadway, Suite 1210
New York, NY 10003
(212) 477-4604

* Northem Light Production
165 Newbury Street
Boston, MA 02116
(617) 267-0391

OL Career Aids Division




Orchard House, Inc.
112 Balls Hills Road
Concord, MA 01742
(800) 423-1303

*Pat Sladey Associates
P O Box 440352
Aurora, CO 80044
(303) 751-7442

-Ready Reference Press
P O Box 5249
Santa Monica, CA 90405

Research Press

Box 3177, Dept. S
Champaign, il. 61826
(217) 352-3273

* Sunburst/Pleasantville Media
101 Castleton STreet
Pleasantville, NY 10570-9971
(800) 431-1934

* The National Center for
Research.in Vocational
Education

The Ohio State University
1960 Kenny Road
Columbus, OH 43210
(800) 848-4815

* The School Co., Inc.
207 Evergreen Drive
V:ingouver, WA 98561
(800) 543-0998

* The Vocational Studies Center
University of Wisconsin,
Madison
Dept. K., Room 964
1025 W. Johnson Street
Madison, Wi 53706
(608) 263-2929
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Tucker Associates
10521 Elmenden Court
Qakton, VA 22124

Vocational Video

Vocational Media Associates
Box 1050

Mount Kisco, NY 10549-0050
(800) 431-1242

W.E.E.A. Publishing Center
Education Development Denter
55 Chapel Street

Newton, MA 02160

(800) 225-3088

Women Make Movies
225 Lafayette St., #212
New York, NY 10012
(212) 925-0606




APPENDIX A

THE NATIONAL CAREER
DEVELOPMENT GUIDELINES

The Guidelines represent a major nationwide effort to foster career development at all levels.
They are a competency based approach to career development that serves as a blueprint for
states, schools, colleges and universities, and human service agencies to plan quality career
guidance and counseling programs. The Guidelines represent professional consensus in three
main areas:

* Student/Adult Competencles and Indicators
Recommended student or adult outcomes are organized around self-knowledge, educa-
tional and occupational exploration, an career planning.

» Organizational Capablilties
The siructure and support needed for quality programs include administrative commit-
ments, facilities, materials, and equipment.

»  Personnel Requlrements
Counselors and cther staff must have the kniowledge and skills to deliver a quality program.

Whatare the Penafits of Comprehensive Career Guidance and Counseling
Programs?

Research affirms many benefits of career guidance and counseling programs for youth and
adults. Using the National Guidelines to improve programs will yield benefits such as the
following:

*  Better prepare people fcr the changing workplace by increasing their understanding of the
relationship between education and employment and improving their career decision
making skills.

* Increase accountability through regular assessment of student or aduli achievement and
evaluation of program components.

*  Promote program coordination and articulation by defining a sequence of delivery and re-
inforcing learning from previous levels.

*  Reduceindividualrisks by increasing school and program retention rates, promoting higher
self-esteer:, and improving social adjustment.

*  Support educational excellence by increasing motivation and improving academic achieve-
ment.

* Enhance family involvement by helping parents understand how they can assist their
children with career planning. .




What are Quality Career Guidance and Counseling Programs?

High quality, comprehensive career guidance and counseling programs:

Are identifiable but integrated with other program areas.
Enhance career development knowledge, skills, and abilities.

Are coordinated witk other-insitutional programs and articulated with programs at
other levels.

Use coordinated activities such as counseling, assessment, career information, in-
struction, placement, conisultatior, and referral.

Have a defined structure including qualified leadership, diversified stafiing, resources,
and effective management.

Are accountable with evaluation that addresses both student/adult outcomes and
program processes.

For more information about the Colorado Career Development
Guidelines initiative contact:

Martelle Chapital, State Initiative Director
Colorado Community Coilege and Occupational Education System
303-620-4000

Rich Feller, Project Director

Brent Jacobsen, Project Coordinator
Coloraco State University
303-491-0608

Jim Harris
SOICC Director
203-866-4488

NOICC at 202-653-5671
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APPENDIX B

VIDEO EVALUATION FORM
VIDEO REVIEW & EVALUATION TEAM (VRET)
CAREER GUIDANCE VIDEO REVIEW PROJECT 1989-90

Evaluator's Name Tltle Date
Schéol/Agency City, State, Zip Grades/Ages of Students/Clients
Title of Video:
Proc}ucer: Producer's Recommended Level:
Subject: : Elem. _ Mid/JES HS ___ Adult ___
Supportive Printed Materials Included . ... ... Yes No ~ Price
- Running Time: Copyright/Production Date: _

QUALITY ASSESSMENT: For each crteron, circla the approprats number on the rating scals described below,

4 = EXCELLENT: Criterion addrassed as effectively and creatively as possible. Exceptionai impact.
3 = VERY GOOD: Criterion addressed well. Above average. Strong impact.
2 = ACCEPTABLE: Not positive or negative. Average job of addrassing the eriterion.
1 = POOR: Criterion addressed in an unacceptable manner. Lacks quality. Below average,
NOTE: Forratings of 4 (Excellent) or 1 (Poor), please pruvide observations in Comments Section.

INSTRUCTIONAL QUALITY
Criteria Operational Dafinifons/Guldeines for Rating Rating Scale Commenis )

Content Title s¢ems appropriate. Purpose understood early. Content current. 4 3 2 1
accurate with adequate coverage. Content load appropriate.

Instructional ~ Wei-organized. Presented logically, clearly. Informalion appropriate for 4 3 2 1
Deslon intended audiance level. Qbjectives readily identifiable.

Effectivensss ~ Holds intetest of intended audience, Stimulatas thinking. Creales curiosity. 4 3 2 1
Positively impacis viswer's knowledge, skill, andior altitude. Motivates response.

Soclal Role slerectyping (age, sex, race, ethnicity, refigion, handicepping condition, 4 3 2 1
Otientation  ete.) avoided. Value orientation of social class bias net implied. Appropriale

attention lo current social ssues {e.g., drug and alcohol abuse, health and

wellness, aggression, self responsibility, elc).

; Market Product is needed. Unique. Marketable nationally. Timely and useful shelf 4 3 2 1
Valus lifs. Appropriate pricing.
Average Rating of Instructional Quality (Tolal points + 5) = I:I
_ g g y (Tolal points + 5) y
TECHNICAL QUALITY
G!ter{a Operational Definitions/Guldelines for Rating Rating Scale Corments )
o Audbo Voices, naration are clear, undsrstandable, Sound iscrisp, clean. Background 4 3 2 1

neise minimal. Music, sound effects appropriate, contribute to message.

Visuad Focus, color, clarity, exposure are acceplable. Graphics and special effects 4 3 2 1
appropriate, contribute to message. Altention gelting scenes used,
Visual impact strong,

Production Credits include names, dales, how to oblain information, etc. Camera work 4 3 2 1
is smooth, steady, professional, Lighting nalural, editing smooth,

L Averego Raling of Techical Qualty (Tolelpoinis+3)= [ | y

© Colorado State University Feller/Jacobsen
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NATIONAL CAREER DEVELOPMENT GUIDELINE ASSESSMENT:
A check indicates that the vidso contributes positively to the intended viewer's achievement of the competency.
Nole: For claiification of each competency and content area, refer to indicators included in the complete document,

( Content Area Related Compelencies Rating 2 s Corivents )

High School
This video contributes o the viewers . ..
L. Understanding of the influence of a positive self concept. ~
IL Skills to interact positively with others.
Self- il Understarding of the impact of growth and development.

Adult
This video contributss to the viewers . ..
. Skills to maintain a postiva self concept. )
1 Skills to maintain effsctive behaviors. ) i
il Understanding of developmental changes and transitions. -

High School |
This video contributes to the viewar's . . . |
V. Understanding of the relationship between educational
achisvement and career planning. 1
V. Understanding of the need for positive attitudes toward
work and leaming.
V1. Sidlls to locats, evaluate, wnd interpret careér information.
VII. Skils to prepara to seek, obtain, maintain and change jcbs.
Educatio VHll. Understanding of how sociotal needs and functions influsnce
ad l the nature and structure of work. |

Occupational  Adult
Exploration This video contributes to the viewer's . ..
IV. Sklls to enter and participats in education and training.
V. Skils to participate in work and life-long learning.
V1. Skills to locate, evaluate and interpret information.
VII. Skils to prepare to seek, obiain, mainiain and change jobs.
VIll. Understanding of how the needs and functions of socialy
influence the nature and structure of work. 3

High School
This video contributes to the viewer's . . .
IX. Skils to make decisions.
X. Understanding of the interrelationship of [ife roles.
XI. Undsrstanding of the continuous changes in malefemale roles.

Career XII. Skdls in caseer planning. —_—
Planning Adult
This video contributes to the viewer's . . .

IX. Skifs to make decisions.
X. Understanding of the impact of work on individual and family life.
XI. Understanding of the continuing changes in maleffemale roles.

\_ Xil. Skills to maks career transttions. )

SUMMARY RECOMMENDATIONS AND COMMENTS: Ploase use this section to provide your overall chsarvations and suggestions.

GENERAL IMPRESSIONS: RECOMMENDED

The features I liked best about this video are . .. _ _ é’;ﬁmﬁuﬁjg’

The features I liked least about this video are . . . -y gﬁhm?;l:g umt

- teaching/iraining unit v

IfI could, I'd change this video by . . . [ stand a]g;lne instgructional
toolunivlesson .

Compared to similar videos, this one ... . ___ [ stimutation for further
study on related subjucts

Concerning the National Career Development Guidelines, this video . . . MO!ival[onal
Entertainment

Final thoughts to help consumers . . . Other:
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