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Who's Looklng At Your Credlt Report?

Elgie Holstein, Executive Director,
Bankcard Holders of America

If you have ever wondered about those “pre-approved”
credit card offers that keep turning up in your mailbox,
you are not alone. Every month millions of Americans
receive credit card solicitations from major banks recuir-
ing little more than a signature to receive a card. What's
going on behind the scenes? Credit bureaus are combing
their 500 million consumer credit files to find the names
of people whose income, debts, bill-paving historv and
other personal financial, demographic and legal informa-
tion matches certain credit-granting criteria. The credit
bureaus turn over the names and addresses of those

who pass this “pre-screening” to their bank customers,
which pay for the service. The banks then send out the
card ofters.

While there is nothing illegal about th. practice, pro-
vided that all those who pass the screen receive a legiti-
mate offer of credit, many Americans are not sure they
like the idea that personal information about their finan-
cial lives is routinely sorted, analyzed. bought and sold.
Such practices raise fundamental questions about who is
looking at the personal financial information that most
Americans believe and expect is kept confidential by the
credit industry.

Fair Credit Reporting Act Is Out Of Date

At issuc is whether the federal Fair Credit Reporting Act
(FCRA), passed eighteen years ago, adequately protects
the privacy of the millions of Americans about whom the
nation’s credit bureaus daily collect and sell information.
The consensus among consumer organizations and pri-
vacy protection watchdog groups is that the law must

be strengthened.

Who gets to look at vour credit report? A lot of people.
The Fair Credit Reporting Act names several specific “per-
missible purposes” for which sumeone’s credit report may
be “pulled . including the extension of credit, insurance
underwriting and employment-related reasons, The A(‘t
recquires that vou have a “legitimate business purpose” for
obtaining credit information, but, in practice, thousan-ls
of people have access to credit reports, and the ability of
law enforcement agencies to monitor closely that access
i limited.

Who Knows About Us?:
The Credit Reporting Industry Today

Technological innovations have advanced the credit re-
porting industry to the point that it would be almost un-
recognizable to those who wrote the FCRA nearly two
decades ago. Today the computer files of the nation’s
three major credit bureaus, together with about 200
simaller affiliates, hold hundreds of millions of credit re-
ports. The information in those files can and does move
quickly. For example, in a single day industry giant TRW
can distribute electronically over one billion characters to
its on-line subscribers — banks, credit unions, depart-
ment stores, auto dealers and others.

The problem is that as thousands of subscribers — and
their employees — have gnined access through their com-
puter terminals to millions of credit reports, the vulner-
ability of the system to abuse has increased. How does a
credit bureau know whether a subscriber's request for a
credit report is legitimate? Since consumers are not rou-
tinely notified when someone has looked at their credit
reports —and why — how can they be sure their privacy
is adequately protected?

Privacy Abuses

Not long ago, Vice President Quayle was surprised to
read in a Business Weel magazinc cover story that one

of the magazine's editors had perused his personal credit
report. The editor had gained on-line computer access to
millions of credit files merely by claiming that he needed
credit information in connection with some hiring he
planned to do. In addition to the Vice President's credit
file, the editor checked the credit backgrounds of several
colleagues at the magazine as well as that of a US.
Congressman.

In the wake of the Business Week story, the credit
industry cried foul. They complained that it is not their
fault if somebody misleads them about why they want
access to credit files. Nevertheless, the case highlights the
vulnerability of a system that today puts personal credit
information about millions of Americans within easy
reach of thousands of vutsiders.

In the end, it is pretty much up to the credit bureau to
decide whether a request for information about your in-
come, marital status. credit obligations, bill-paying his-
torw, et is legitimate, But with thousands of subscribers
and theie emplovees given on-line access to credit bureau
files, how safe can the system be?

continued on page 6
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Credit Reporting System
Doesn’t Need Fixing
Craig Ulrich, Vice President

and General Counsel,
Consumer Bankers Association

U.S. consumers enjoy wideér access to credit than the citi-
zens of virtually any other country. As the nation entered

the twentieth century, access to credit put washing ina-
B Al

chines and refrigerators in people's homes, Model TS n
their garages, and fueled the economic expansion after
World War I1.

Necessary to this availability of credit was the growth
of local credit bureaus which shared information on peo-
ple’s bill paying habits. The credit reporting industry
steadily grew in scope, and the advent of computeriza-
tion both increased its efticiency and contributed to
concerns regarding personal privacy,

Fair Credit Reporting Act (FCRA)

The Fair Credit Reporting Act of 1970 was enacted to ad-

dress privacy concerns. Among its provisions. it provides

consumers with:

o theright to review their credit file, have information
verified and erroneous information deleted:

e the right, in the event of an adverse credit decision, to

Q
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be notified of the address of the reporting agency and
to receive a tree copy of the report:
e the right to know who has received a report: and
e the right to include an explanatory statement on
disputed items in the consumer’s file.
Additionally, the FCRA limits use of this data to eredit
grantors and others with a legitimate need for such infor-
mation, and requires that adverse information be deleted
after seven years, and bankruptcies after ten years,
A Need For Refinement?
The Consumer Bankers Association (CBA) believes that
the FCRA has well served consumer and industry inter-
ests during the ahmost two decades since its passage. In
our view, the FCRA is not in need of substantial overhaul.
CBA acknowledges, however, that it may be appropriate
to refine the FCRA to soime extent in light of modern
computerized credit reporting practices and market-
place developiments which have evolved over the past
twenty vears.

This changing environiment justifies a review of’
the FCRA to assure that it continues to achieve its goals.
Those goals are generally to assure a ready flow of accu-
rate credit information to facilitate cominerce, while also
assuring that consumners have knowledge about, and rea-
sonable control over, that flow of information. Consumer
privacy interests are also to be respected by limiting con-
sumer credit reports to legitimate purposes.

As noted above, we believe the FCRA and credit re-
porting industi v continue to imcet these objectives in both
substance and practice.

Any refinements of the FCRA, therefore, ought to be
built on the same premises that underlie the original Act.

Some Revisions Warranted

Specific provisions may need to be changed to address
new operational questions, or to clarify commpliance re-
sponsibilities. But the current clamor for new consumer
protections in the FCRA should not be allowed to unbal-
ance the Act to such a degree that the credit granting in-
dustry (and other legitimate users of consumer reports)
must incur exorbitant costs, or risks, in obtaining and
using customer information for proper business purposes,
This result would equally disserve both business and
consumer interests,

The FCRA generally limits the availability of credit
tiles and other consumer reports for credit, emploviment
and insurance purposes, or other instances of “legitimate
husiness need”. 1t may be desirable to clarify the range of
these permissible purposes, ar - to review security re-
(juirements to prevent unautho: zed aceess to eredit files,
For example, credit reports often are used in connection
with lease approvals and check cashing authorizations.
These and perhaps other patterns scem clearly legitimate
uses, while others may be suspect,

The use of eredit files to prescreen or develop custom-
ized mailing lists for general marketing purposes raises
new privacy issues that have not been fully examined.
But an important consideration is to avoid unreasonable
constraints on the commercial use of customer informa-
tion, especiatly anti-competitive constraints focused sole-
Iv on banks or other limitations depriving consumers of
desirable services. continued on page 6
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The Falr Credlt Reportlng Act
(FCRA): A Remarkable Success

Walter R. Kurth, President,
Associated Credit Bureaus, Inc.

American citizens enjoy the highest standard of living

in the world. Qur access to housing, transportation,
clothing, household appliances and education are the
envy of the world. Few would disagree that our economy
is powered by the consumer, and few would disagree that
much of that power comes from our strong consumner
credit system. Nowhere else in the world does credit play
such a strong role.

We have a remarkable credit system in the United
States and the role of credit burcaus in that system is
critical. When a lender mmakes a decision on whether to
grant credit to an individual, he or she does so based
largely on whether the credit grantor expects to get re-
paid on a timely basis. Credit burcaus are the repositories
for credit histories of individuals — what products they
have bought on credit and the timeliness with which
they have repayed balances. Our automated credit bu-
reaus make it possible for consumers to shop for credit
from lenders both in and outside tueir own communities.
find the best combination of terms and rate, and have

confidence that the lender will have a reliable credit his-
torv on which to base a decision. Furthermore, our mod-
ern credit bureaus make it possible for finmilies to move
thousands of miles and still have a credit history that
local lenders may rely upon. Without credit bureaus none
of this would be possible.

Bureaus Provide Accuracy And Service

The nation's consumer reporting agencics have used
modern technology to meet the needs of commerce and
consumers with fairness and impartiality. Considering
that more than two billion items of information tlow
through the credit bureau computers each month, and
considering the millions of individual unique circum-
stances credit bureaus are expected to deal with daily,
the industry has an outstanding record for accuracy.

The real story to be told here is that 143 million credit
reports are being issued today to thousands of credit
grantors who depend on the information to make market-
place decisions. Those daily credit decisions put consum-
ers in naw cars and in new homes. Evervone’s quality of
life is enhanced by credit bureau information and by the
quality of service they provide,

Significant Consumer Rights

For more than 18 years the Fair Credit Reporting Act, or
FCRA, has guaranteed consumers significant rights relat-
iny to their credit records. Among these are:
o The right to full disclosure of everything in their credit
reports;
e The right to question the accuracy of any item in the
report, have it reverified and corrected if it is wrongs
o The right to enter on the record a statement of dispute
challenging the accuracy of any information in the file.
The FCRA also established principles and responsibilities
for the legitimate use of consumer credit information,
reasonable procedures for maintaining accuracy and
consumer privacy and criminal penalties for violations
of the law.
Those of us in the credit industry who have lived
and worked with the FCRA for nearly two decades are
well aware of how the law has benefited consumers. We
can measure the degree of accuracy of consumer credit
records by looking at the following facts.

High Rate Of Accuracy

Nine million consumers asked for and received disclosure
of the information in their credit reports last vear. Of this
nine million. tewer than three million asked for reverifi-
cation of information in the file. Significantly, less than
one half of one percent of the 450 million reports issued
last year had to be changed as a result of reinvestigation,
and these changes were not all made because the infor-
mation in the file was inaccurate.

Credit burcaus and credit grantors benetit only when
consumers do. Credit bureaus have a vested interest in
providing agcurate information and credit grantors have
a vested interest in granting credit, not denying credit.
Credit bureaus and credit grantors also have a vested in-
terest in consumer privacy. The FCRA provides criminal
penalties for anyvone who obtains personal consumer
credit history information illegally. Credit bureaus sup-
port strict enforcement of this provision. The credit re-

continued on page 7
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Revisit Law To Protect

Peoples’ Credit Records

Janlori Goldman, Staff Attorney,
ACLU Project on Privacy and Technology

The time has come for Congress to take a fresh logk at
the use of peoples’ credit records. Congress did take an
important step forward in enacting the Fair Credit Re-
porting Act (FCRA) in 1970, but the inherent weakresses
in that law, coupled with the changes in the industry,
have resulted in a loss to consumers of control over their
information and decisions affecting important areas of
their lives.

The American Civil Liberties Union (ACLU) believes,
as does the majority of the American public, that privacy
is an enduring and cherished value and that legislation is
necessary to protect personal, sensitive information. A
Trends and Forecasts survey released in May 1989 docu-
mented that seven out of ten consumers feel that personal
privacy is very important to them, with many stating
that they fear their privacy is in jeopardy. Half of the
people surveyed believe new laws are needed to protect
privacy. Consumers gave credit bureaus and market re-
searchers the lowest ratings for protecting the confiden-
tiality of information about individuals.

The right to privacy protection for personal informa-
tion has grown increasingly vulnerable with the growth
of advanced information technology. The new technolo-
gies not only foster more intrusive data collection. but
make possible increased demands for personal, sensitive
information. Private commercial interests, such as con-
sumer reporting agencies, are expanding the collection
and use of personal information to diversifv services.
most notably in the sale of information for marketing
purposes.

Most consumers are not even aware of how the
credit reporting industry operates, what information is
collected, how it is used, and to whom it may be made
available. We now live in a credit-based societw. a socicty
in which there is an ever-increasing demand tor detailed.

&3]

personal information. A number of industries service this

emand, including consumer reporting agencies. often
without comprehensive government regulation or
oversight.

Fortunatelv, Congress is committed to revisiting
the FCRA. In September 19849 the House Subcommittee
on Consumer Affaivs held a compreh.nsive, day-long
hearing on the Act to begin creating a solid record for
identifving problems and weaknesses in the law.

At that hearing, the ACLU recommended a number
of changes.

Consumer Access To Records

Currently, the FCRA gives individuals the right to find out
the “nature and substarice” of the information maintained
on him/her by a consumer reporting agency. The agency
must provide the information free of charge if the con-
sumer makes the request within 30 davs of receiving an
adverse credit decision based on an agency's report. Oth-
erwise, the agency may charge a fee for responding to a
request for information. Under no circumstances may an
individual know about medical information contained in
his/her file. Consumers may also receive a list of those
who have received their credit report in the past six
months.

The ACLU believes the Act should be fixed to give con-
sumers the right to receive a copy of their complete credit
report from consumer reporting agencies at any time, at
no charge. Individuals should automatically be provided
with a copy of their records, including medical informa-
tion, whenever information on them is disclosed to a re-
questor. In addition, credit grantors should not be prohib-
ited from informing consumers about the contents of a
report received on them, but should be required to pro-
vide consumers with whatever information they have
received and used as thie basis for making a credit (or
employment or insurance) decision.

Granting consumer access to their records before an
adverse decision is made would be a preventive measure,
allowing individuals to know what information on them
may be disclosed, and providing them with an oppor-
tunity to make anv necessary corrections, Access to one's

records is a cornerstone of information privacy legisla-
tion. and is a key element of tair information practices.
Access is essential to put individuals on notice that a re-
cord about them exists, that these records are being dis-
closed to others, and to give individuals the opportunity
to correct, complete. update or object to the information.
Without meaningfiil access, individuals are unable to
exercise any control over information about them held
by others. continued on page 7
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Fixing The System

Although the credit bureaus have extensive rules and
pracedures governing access to their files, they tace a
dilemma. Consumers and the law say that access to per-
sonal credit information should be strictly controlled, but
the credit bureaus’ paying customers - the users of credit
data — want the freest possible access. And that is why it
is time for Congress tn bring the outdated Fair Credit
Reporting Act up to date with tough new privacy stand-
ards, penalties and consumer protections. Here are a few
suggestions to get them started:

L Permit consuimers to block access to their credit reports
by anvone who does not have thy ir permission to see
thern.

2. Require the credit burecaus to disclose to consumers the
exact name and address of any individual who requests
their credit report, the date of the request and the
purpose.

3. Provide consumers with free copies upon request of
their credit reports, which currently can cost $15 (unless
vou have recently been turned . 'awn for a loan in which
case, by law. it is free). '

4. Require lenders and credit bureaus to clisclose in plain
English consumers' rights to see their credit reports and
to dispute inaccuracies in them.

5. Require subscribers to notifv consumers of the name
and address of any credit bureau(s) to which they report
negative information about them, such as Jate pavment
of a credit card bill. Give consumers the right to dispute
such information directly with the subscriber and if the
consumer is right, reqquire the subscriber to report the
ervor to all the credit bureaus to which it previously had
reported the inaccuracy.

6. Require credit bureas and those who report informa-
tion to them about consinmers to fake into consideration
evidence provided by consumers that negative intorma-
tion on a credit report is in faet inaccurale,

With a few basic chinges like the ones mentioned here,
Americans can be reassured that the information about
their personal financial lives will remain confidential and
accurate. And Dan Quavle won't have to worry about the
whole world knowing how much he spends at Brooks
Brothers and how much (more) he spends at Sears,
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Complete And Accurate Credit Reports
Essential To Esta! lishing Creditwor thiness

It is in everyone's interest for eredit files to be as complete
and accurate as possible. Bankers are supporting an ef
{ort to standardize credit report formatting, and to in-
clude in the information network all credit grantors,
some of whom have not previously pz ticipated as sup-
pliers or users of information. This will make credit re-
ports more complete and accurate as indicators of credit-
worthiness. This is particularly important as banks and
other creditors autemate the credit approval process in or-
der to provide more speedy credit approvals to customers.

Bankers are looking for as much information as possi-
ble, both credit and non-credit related, to develop protiles
of applicants and of existing customers. ‘They also are in-
terested in computer models that may predict credit prob-
lems. Rising losses from bankrupteies and unexpected
credit problems are increasing banker interest in this
tvpe of model. These efforts have as their goal not only
the reduction of bank losses, but the avoidance of an
unfair subaidy when good customners bear the costs of
defaults by other customers.

FCRA revisions may be in order to give consumers
inore information about their credit files. This could in-

clude broader disclosure that credit reports are involved
in tne credit decision and the statutory right to sce the
actual file rather than just its “nature and substance "

The FCRA generally limits to seven vears the time
derogatory credit information may be kept in a file. This
has been challenged as too long a period in several juris-
dictions. While it is understandable that some informa-
tion becomes less relevant with the passage of time, the
fact is that some information (c.g., a single late payment)
may be stale in a few months, while other facts (e.g,,
bankruptey) may be relevant to current credit decisions
for a longer period. Anv changes to the “staleness” rules
need te accommodate creditor needs in this regard, while
also recognizing the consumer’s desire to “heal” the rec-
ord over tine.

Finally, it iay be appropriate to review and
strengthen penalties and enforcement capabilities against
persons who gain urauthorized access to credit files.

In conclusion, neither the goals nor substance of the
TCRA are in need of signiticant revision. The FCRA is the
classic case of “what ain’t broke don’t need fivin' . Limited
retinements. focused on technological and marketplace
changes since the law's enactment, may erit some con-
sideration. Any revisions should, however. be limited to
clarifications of existing law, and not become a iden-
some, costly and unwarranted re-working of the FCRA.

I

ERIC 7

Aruitoxt provided by Eic:



Kurth continued from page 4
CON « CON « €ON « CON + CON « CON s CON'# CON

porting industry recommends to Congress that the justice
Department vigorously prosecute FCRA violations and
the penalties for violation should be increased
dramatically.

It Has Worked Well

In summary, we in the United States have an excellent
consumer credit system, It allows individuals the power
that comes from readily available credit in a truly com-
petitive marketplace, Such a system would not be possi-
ble without consumer credit reporting agencies. For bet-
ter than 18 years the FCRA has allowed this system to
grow to the benefit of consumers, while protecting con-
sumers from abuse. While there might be room for im-
provement in the FCRA on matters such as increased
penalties for violations, the law has worked well. U.S.
consumers and credit grantors are well served by a re-
markably accurate consumer credit reporting industry
and a remarkably effective Fair Credit Reporting Act.
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Disclosure To Third Parties
Under the Act, consumer reporting agencies may disclose
a consumer report to anyone “which it has reason to be-
lieve™ intends to use the information for credit, employ-
ment, insurance or licensing purposes, or if the requestor
has a “legitimate business need for the information in con-
nection with a business transaction involving the consumer*,
These categories under the Act are so broad as to
provide almost no guarantee of confidentiality for con-
sumers. Further, there is no requirement that agencies
tirst verify the identity and purpose of a requestor before
disclosing information. In fact, as reported in a recent ar-
ticle in Business Week, some agencies make their entire
databases of credit reports available on-line to subscrib-

)
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ers. In this way, a reporter, posing as a potential employer,
delved into Vice-President Quayle's credit report.

The Act should be amended to require that consumer
reporting agencies first obtain an individual’s actual con-
sent before disclosing information to a third party. The
consent could be obtained by either the agency or the
third party at the time of application for credit or other
benefits. Consent is another central element of fair in-
formation practices policy that gives individuals some
degree of control over their information. Consent, like
access, also provides individuals with notice of a
particular activity.

Further, consumer reporting agencies should be
prohibited from providing information on an individual
for purposes unrelated to granting credit, without first
soliciting explicit authorization from the individual. In
addition, credit grantors should be barred from receiving
information from the agencies without informed consent
frorn the applicant.

Unreliable Records
The Act requires agencies to adopt “reasonable proce-
dures® to assure the accuracy of information they provide
to subscribers. After a period of me, certain types of in-
formation, such as bankruptcies, judgments, liens and
criminal histories, ave considered “vbsolete” and mav not
be disclosed. If an individual is unsuccessful in getting an
continued on page 12
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Banking, Finance and Urban Aflairs and Meredith M.
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Fernstrom, Senior Vice President. Public Responsibility,
American Express Company. 12/83, Vol. - No. 4.
Department of Energy: Do we need it? Pro;
Eliot R. Cutler; Attornev, Webster & Sheflield and Tina
Hobson (former) Directon, Oftice of Consumer Aftairs,
Department of Energy: Con: Congressman Harold C. Cap
Hollenbeck, (former) Ranking Minority Member, Research
and Technology Subcommittee and Milton Copulos, Pol-
icv Analyst, Heritage Foundation. 1/81, Vol. 2, No. 2

Deregulation Of Financial Services: s

it in the Consumer's Best Interest? Pro: Alan Greenspan,
President, Townsend, Greenspan and Co., Ine. and Mic-
helle Meieiy Counsellor for Government Affairs, Con-
sumers Unions Con: Congressman Fernand St. Germain,
Chairman, House Committec on Banking, Finance and
Urban Aftairs and Dennis Jacobe, Senior Vice President,
Economist and Director of Research, U.S. League of’
Savings Institutions. 9/84 Vol. 5, No. 3.

Domestic Content Legislation: 1s it in the
Consumer Interest? Pro: Congressman Mario Biaggi,
Member, House Committee on Education and Labor and
Henry L. “Hank™ Lacavo. National Director: United Auto
Workers CAP Department: Cow: Congressman William L,
Dannemeyer. Memler House Committee on Energy and
Commerce and Dorothy 8. Ridings, President. League of!
Women Voters of the United States. 4/83. Vol, 4 No. L
Drug Testing Of Employees: 1s it appropriate?
Pro: Denis R, Zegan Vice President, Government Services,
National-Anierican Wholesales Grocers” Association and
J. Michael Walsh. Ph.D.. Chief: Clinical and Behavioral
Pharmacology Branch. Division of Clinical Research, Ne-
tional Institute on Drug Abuses Con: Linda E Golodner.
Exccutive Director National Consumers League and
Robert M. Tobias. National President. National Treasury
Emplovees Union. 12/86, Vol. 7 No. 4,

10

Food Safety Laws: Arc they Obsolete? Pro:
Rodney E. Leonard. Executive Director, Community Nu-
trition Institute and Stuart M. Pape. Esq.. Patton, Boggs
and Blow: Con: Sanford A. Miller: Ph.1.. Director, Center
tor food Safety and Applied Nutrition. Food and Drug
Administration and William B. Schultz. Esq., Public
Citizen Litigation Group. 6/85, Vol. 6. No. 1.

Health Cost Containment: Can Consumers
Control Costs? Pro: Congressman Henry A, Waxman,
Chairman, House Subcommittee on Health and the Envi-
ronment and Louise G. Trubeck, Executive Director, Cen-
ter tor Public Representation: Con: Congressman Phil
Gramm. Member, House Budget Committee and Veterans
Aflairs Committee and Kenneth W, White, Vice President,
Health Insurance Asscciation of America, 6/ 83 Vol. 4,
No. 2 (out of print).

Illinois Brick Issue: Pro: senator Edward

M. Kennedy, (former) Chairman, Senate Judiciary Com-
mittee and Esther Peterson, (former) Special Assistant to
the President tor Consumer Affairs: Con: Jefivev H. Jos-
cpli Director of Government and Regulatory Attairs,
Chamber of Commerce of the United States and Hardy
Nathan, Legislative Specialist, Food Marketing Institute.
/79 Vol. 1, No. 1 (out of print).

Intervenor l-‘unding: Public Participation

in Rulemaking: Pro: Senator Edward M. Kennedw. (for-
mer) Chairman Senate Judiciary Committee and Sandra
L. Willet. (former) Executive Vice-President. National
Consumers League: Con: Senator Alan K, Simpson. Mem-
ber Senate Judiciary Committee and Mark Schultz, Regu-
latory Atairs Attorne v. Chamber of Comnierce of the
Uaited States, 1/80, Vol 1 No. 3 (ot of print).

Legislative Vete: I'o: Congressman Elliott 11,
Levitas, Chairman, Public Buildings and Grounds
Subcommittee of the House ublic Works and ‘Transporta-
tion Committee: and Albert D, Bourland, Senior Washing-
ton Representative, General Motors Corporation: Con:



Richard Neastadt, (former) Assistant Divecton, Domestic
Policy Statl The White House and Kathleen £ O'Reilly,
(torimer) Executive Director, Consumer Federation of
Anicrica. 11,/79, Vol 1, No. 2,

Local Measured Service: Liir or untair; Pro;
Walter B. Kelley, Viee President, “Tarifls and Costs Depart-
mer 4 American ‘lelephone and ‘Telegraph Company: Con:
Walter I. Dartland. (former) Consumer Advocate, Office
of the Consumer Advecate, Metropolitan Dade County,
Florida. i2/81. Vol. 2, No, 5.

Mergers: Arc they in the Publie Interest? Pro: James
T Milier 1L (former) Chairman, Federal ‘Irade Commis-
sion and William Agee, (former) Chairman and Chiet
Executive Officer, Bendlx Corporation: Con: Stephen
Brobeck. Executive Directon Consumer Federation of’
America and Henry B, Schechter, Deputy Directon De-
partment of Economice Research, AFL-CIO. 12/82, Vol. 3,
No. 4

Product Liability: should there be a Federal

Law? Pro: Senator Robert Wi Kasten, I, Chairman of the
Consumer Subcommittee, Senate Commerce, Science and
Transportation Committee and Victor E. Schwartz, Es.,
Partner, Crowell and Moring and Counsel, Product
Liability Alliance and Sara B. Glenn, Esq., Associate,
Crowell and Moring: Con: Joan Claybrook, President, Pub-
lic Citizen and David 1, Greenburg, (former) Legislative
Director, Consumer Federation of America. 3/84, Vol. 5,
No. L

Professionals: should they be treated as busi-
nesses?” Pro: Michael Pertschuk. (former) Commissioner,
Federal Trade Commission and Joel Hvatt, Senior Partner,
Hyvatit Legal Services: Con: Peter Megargee Brown, Esq.,
Partnery Brown and Sevmour and Blake Tartt, President,
State Bar of "lTexas. 6/84, Vol. 5, No. 2.
Right-To-Know: Arc existing chemical hazards
disclosures inadequate? Pro: Barbara E Warden. (former)
Executive Director, National Consumers League: Con:
Geraldine V. Cox, Ph.D., Vice PresidentfTechnical
Director. Chemical Manutacturers Association, 9/83.
Vol. 4 No. 3.

Should Catastrophic Health Coverage
Be Comprehensive? rro: sheldon K. Gulinson,
President. Hospital Council of Northern California and
Linda E Golodner, Executive Director, National Con-
sumers League: Con: James A, Klein, Manager. Pension
and Emplovee Benetits, U.S. Chamber of Commerce and
James €2 Miller HI, Director, US, Oftice of Management
and Budget. 8/87 Vol, 8. No. 2.

Should The Government Subsidize
Consumer Data Bases? 'ro: Mary Gardiner
Jones, President, Consumer Interest Research Institute:
Con: Christopher Burns, President. Christopher Burns.
Ine. Background: Robert Lee Chartrand. Senior Specialist
in Information Policy and ‘Technology, Congressional Re-
search Service, Library of Congress. 11/86, Vol. 7. No, 3.
Should The Public Finance Congres-
sional Election Campaigns? rro: Senator
Charles MeCo Mathias, Jro Chairman, U.S. Senate Comiunit-
tee on Rules and Administration and Fred Wertheimer,
President. Comimon Cause: Con: Congressman Bill Frenzl,

11



Ranking Minority Meniber, Committee on House Admin-
istration and Michacl J. Malbin, Ph.D., Resident Fellow,
American Enterprise Institute for Public Policy Research,
12/85, Vol. 6, No. 3.

Should There Be A Cap On Liability
Insurance? 'ro: Darrell Coover, Senior Vice Presi-
dent, Government Relations, National Association of Inde-
pendent Insurers and Douglas A, Riggs, General Counsel,
LLY. Department of Commerce: Con: Peter Perlman, Esq.,
President, The Association of Trial Lawvers of America
and . Robert Hunter, President. National Insurance
Consumer Organization. 6/86, Vol. 7. No. =,

Social Security: Arc administration proposals rea-
sonable? Pro: Richard 8. Schweiker. (former) Secretary of
Health and Human Services and Tom Donohue, President,
Citizen's Choice: Con: William J. Driver, (former) U.S.
Social Security Commissioner and James Hacking, Assist-
ant Legislative Counsel to the NRTA /AARP. Background:
Congressman J.J. Pickle, Chairman, Subcommittee on
Social Security, 7/81, Vol. 2, No. 3 (out of print),

The Value Added Tax: Problem or solution?

Pro: Congressman Al Ullman, (former) Chairman, House
Wavs and Means Committee: Con: Congressman Barber
B. Conable, Jr., (former) Member, House Wavs and Means
and Budget Committee. Background Robert R, Nathan,
Chairman of the Board, Robert R, Nathan Associates, Inc.
4/80, Vol. 1, No. 4 (out of print).

Wage and Price Controls: Law or lissez-faire?
Pro: William W. Winpisinger. President. International
Association of Machinists and Aerospace Workers: Con:
Alfred E. Kahn, (former) Advisor to the President on
Intlation. 10/80, Vol. 2, No. L

Whither Consumerism? Authors: Stephen
Brobeck, Executive Director, Consumer Federation

of America: James 8. Turner, Esq)., Partner, Swankin and
Turner: Jeremiah P Sheehan, Director for Consumer Af-
fairs, Commission of the Enropean Communities: Irene K.
Williamison. (former) Director, Corporate Aftairs, Avon
Products, Inc.: Stewart Munro Lee. Chairman, Depart-
ment of Economics and Business Administration, Geneva
College: Hideki Nakahara, Avon Products Co., Ltd., Japaa.
12/84, Vol. 5, No, 4.

Will Choice in Education Improve Our
Schools? rro: Dr. Bonnie Guiton, Special Adviser to
the President for Consumer Aflairs, Office of Special Ad-
viser to the President for Consumer Aflairs: Con: Broce
Hunter, Associate Executive Director of Governmen‘al Re-
lations, American Association of’ School Administr ators.
9,/89, Vol. 10, No. 2.

Will Consumers Benefit If Health
Insurers Adopt The Recommendations
of the Harvard RBRVS? I'io: Joseph M. Boyle,
MD), Executive Vice President, American Society of Inter-
nal Medicine and Henry A, Waxman, Chairman, House
Subcommittce on Health and the Environment: Con: Fort-
ney H. (Pete) Stark, Chairmon, Ways and Means Subcom-
mittee on Health and Charles R. Proctor, Multinational
Business Services, Inc. 12/88, Vol. 9, Na. 3.

Will The President’s Tax Reform
Proposal Help Middle Income
Consumers? Pro: Richard W, Rahn, Vice-President
and Chief Economist, Chamber of Commerce of the
United States of America: Con: Bruce L. Fisher, IHinois
Direetor, Citizens for ‘Tax Justice. 9/85, Vol. 6, No. 2.
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agency to correct or purge information in his/her credit
report, the individual may tile an explanatory note of the
dispute with the agency. The agency is only leqmrvd to
notify subscribers that such a note exists, The obligation
to provide the note arises when the subscriber r actually
requests it.

In the area of data quality, the Act is sorely in need
of strengthening. The term “reasonable procedures” is too
vague and the interpretation of it has always favored the
industry. The Act should mandate the periodic auditing
and purging of records. Information should not be dis-
closed until it has been veritied. Corrected errors should
be reported to those who have received the inaccurate in-
formation, Notices of disputes tiled by consumers must
be made a part of the consumer’s report,

The disclosure of inaccurate records can result in
serious consequences for consumers. They can be denied
employment, insurance, credit and other opportunities. It
is very difficult to baitle the perceptions created by dam-
aging information once it is disclosed. As reported in Pri-
vacy in America, written by the former Chair of'the Pri-
vacy Protection Study Commission, one-third of al
consumers who examine their files tind mistakes.

In sum, the burden of maintaining accurate and
complete records should be removed from the individual,
who is in the worst position to see and correct records,
and placed on those who collect, hold and disseminate in-
formation for profit. In addition, the collection of certain

AT HOME WITH CONSUMERS is published three times a
vear for consumer and business leaders, government
officials and cducators by the Direct Selling Edu.ation
Foundation. The Foundation is a Washington, D(; not-tor-
profit public educational organization. It is tax- *xempt and
contributions to it are tax-deductible as chari.able dona-
tions.

The objective of the Foundation is to serve the public
interest with education, information and research, thereby

Are Your Name And Address Correct?

types of highly personal, sensitive information should be
limited.

Enforcement And Oversight

The Act charges the Federal Trade Commission (FTC)
with enforcement of the Act. While the FTC receives and
responds to consumer complaints on an ad hoc basis, no
formal mechanism exists for the FTC to regularly engage
in enforcement or oversight activities. We believe that the
Act should require the FTC to maintain and index con-
surier complaints in an electronic form. In addition, con-
sumer reporting agencies should be mandated to file with
the FTC information les.,dldlm, industry practices and
services, The FTC should be given broader entorcement
powers, and the agency shouald play a more active role in
mediating disputes between consumers and consumer re-
porting agencies. Finally, the FTC should report annually
to the relevant over sw;ht comrnittees in Congress as to the
eftectiveness of the Act and any new developments.

Conclusion

There is no better time than now to revisit the FCRA to
update and strengthen the law to protect peoples’ privacy
interests in their eredit records. New technologies are fos-
tering new industries that threaten individual privacy
and integrity. Nearly twenty vears after its passage, the
FCRA deserves a fresh look.

encouraging greater public awareness and acceptance of
direct selling in the marketplace. The Foundation supports
the highest levels of marketplace ethics, consumer knowl-
edge and customer satisfaction.

The Foundation funds consumer and academic confer-
ences: supports speakers, rescarch and case studies for
university mavketing professors: develops end distributes
consumer information litevature and audiovisual mate-
rials; and maintains a library in Washington, DC.
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