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AESTRACT

Elementary educators have realiged in recent years
the life~long importance of develoring students' economic
decision-making skills. Many now include economic education in the
curriculum. This annotated bibliography was developed to support and
encourage these efforts and to bring to educators' attention some of
the excellent materials available to introduce students to the world
of economics. Materials provided by preofessional publishers were not
includ=ad because of the broad advertising and distribution mechanisms
already in place for those items. Rather, only those supplemental
print materials, teaching kits, microcomputer disks, and
audir-visuals that are available nationwide from companies and
orgenizations whose primary business is not the production and sale
of educational materials were included. An effort was made to assure
that the materials included could be used to teach economic concep:s
objectively and effectively. Thirty~-eight classroom materials and siXx
curriculum guides are included. For each a short description is
given, the address of the producer is provided, the appropriate grade
level from K~6 is indicated, and the economic concept areas covered
by the material are noted. A chart identifying grade level and
economic concepts covered is provided to help one quickly locate
materials appropriate to a given class. The evaluation form used to

select materials for inclusion in the bibliography is appended.
(J8B)
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Leonomics plays a mdjor role in all of our lives. It is how we carn, spend, and save our money, and
the way we identify what we value maost. 1t helps us decide how we spend our time and abilities. some-
thing important to even the youngest child in elementary school. Inits maost basic furm, the study of
economics is the study of how we live and make decisions.

Because cconomics was for many vears assumed 1o be a hughly theoretical pursuit filled with com-
plex charts and equations, it was most frequently taught in college dasses and occasionally in high
school. In more recent times, however, elementary educators have realized the life-long importance of
developing students” economic decision-making shills. Many of you are now including economic educa-
tion in your curriculum.

To support and encourage these efforts, the Federal Reserve Bank of Chicago developed this bibli-
ography to bring to vour attention the excellent materials that are available to introduce your students
1o the exciting world of cconomics. We did not attempt 1o include «ff economic education materials for
kindergarten through grade six. Materials available from professional publishers were not incduded
hecause of the broad advertising and distribution mechanisms alteady in place for those materials.
Rather, we have includea only these supplemental print materials, teaching kits, microcomputer disks,
and audiovisuals that are available nationwide from companies and organizations whose primary busi-
ness is not the production and sale of educational materials,

A key objective of the project was 10 assure that the materials included in the bibliography can be
used 10 teach economic concepts obicctively and effectively in the classroom. To this end, we invited
the Hlinois Council on kconomic Fducation 1o overses the process of evaluation and selection of mate-
rials. John Lewis, Lxecutive Director of the Winnis Council on Feonomic Education, and Sue Peterson.
Assistant Director brought insightiul. effective management 1o this critical facet of the project. Specifi-
cally, they helped establish the criteria for soliciting materials and examined all the submissions to
determine if the cconomic concepts being taught were presented objectively and undentandably to
students in grades K-6. The Councdil based its assessment on the Joint Coundil on Feonomic tducation's
list of basic economic concepts found in Master Curriculum Guide in Fconomics for the Nation s
Schools—., A framework tor Teaching Leonomics: Basic Concepts. The concepts were grouped into six
content areas and are listed in the appendix,

The Hlinois Council abso selected and coordinated the activities of an advisory committee, com-
prised o economists, clementary teachers, school curriculum directors, and univensity professors ot
education, thiat provided invaluable asdistance and guidance 1o the project.

The advisory commitiee developed the instrument that was used 1o evaluate the materials, reviewed
the evaluations submitted by teachers as well s the materials themsetves, and made the final judgment
about which ones were included in the bibliography. The members of the advisory committes were:

Rebert Genry wight Hall

Wheeling Community Consolidated School District 21 Mount Prospedt Pubilic School District 57
Wheeling, it Mount Prospect, 1l

Mary Smoot William Stepien

Community Unit School District 300 Community Uit School District 300
Algonquin, Il Duandee, It

M. Walter Wernick
Northorn Hlinois University
Dekalb, 1T
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Finally, elementary classtoom teachers provided their practical eapertise. Using the evaluation form,
developed by the advisory committee (a4 copy of which is indluded as sn appending, tao teacherns eaalu-
ated each teaching aid on the basis of how ettedtively it could be used in the dasstoom, recommended
whether the material should be included in the bibliography, and determined the grade level and sub-
ject dreas in which the materials could be used. Teachers assisting with the materials evaluation were:

Muary Bouche
Indianapolis, IN

Denise Corbin
Davenport, 1A

Marsha Foley
indianapolis, IN

Kathleen Herd
Davenport, 1A

Matlene Hodgdoa
Plymuouth, W

Roy lLiljigren
LeClaire, 1A

John Maloy
Indianapolic, IN

Sandra Maoss
Indianapolis, IN

Alice O'Brien
Chicago Hewghts, 1

Jars Russel
Clare, Ml

Linda Simpson
Indianapolis, IN

Gail VanGundy
Davenpaornt, 1A

Bernad Brewer
Indianapolis, IN

bern Fedier
Indianapolis, IN

Gary Gran
Algonguin, 1

Dr. tileen Hilke
Sheboygan, W

Mary Lancashire
Carmel, IN

feanette Mac Murdo
Milwaukoee, W

Kathryn Meredith
Indianapolis, IN

Kathy Miller
Indianapolis, IN

Paul Rathjen
West Allis, W

Dr. Matk Schug
Milwaukee, Wi

Georgia lierney
Algonguin, 1

Naryv Nash ward
Chicago Heights )

In addition, we thank Chamelle Lewis {01 organizing and compiling the intormation submitied by
the evaluators,

Inan effort 1o insure the bibliography's continumg usetulness, we plan 1o update it periodically, Yo
help us improve tutuie editiuns, we would greatly apprediate your comments an the babliography. the
materials itlists, as -+ ell as your suggestions tor other items 1o be included.

Public intormation Center
Federal Reserve Bank of Chicago
2308, 1aSalle Stieet

Chicage. 11 60604

Tel. (312) 322-5109



Materials in this section are arranged numerically. To help
you quickly locate materials appropriate for your class,
refer to the “Guide to Classroom Materials’”’ on the follow-
ing pages. Materials are listed there by grade level and
include the economic content and subjects in which the
materials can be used effectively.
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KINDERGARTEN
14— Elementaty {tonomist © ® e [ ) () e
i9—The World of Work ® e © ® © ®
17-~Introducing Lconomics & ® © o o © o
19—Lconomic Fducation in ® ) e o ] o ®
Minnesoty
GRADL 1
7= Common Coents ® Q o o © o
8—Dragons Desde e o ) ® © © ©
T4—Hementary Foonomisg ® ) o ® o o o
15~—The World of Work ] ® ® © ° °®
17-—Introducing Lconomics ® ® ® -} o ® ®
19—t conomic Fducation in © ® & ® ) ) o
Minnesota
24-~The Road 1o Roota ® ® ® ) ° e e Y °
30--Piggy Bank ° e e e
GRADLE 2
2—The Study of Mandchester e ® ° e
7= ommon Cents ® ® © e o )
8— Dragons Deade o ° e ® ] o ®
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Numbuer - Title

GRADF 2 (Cont.)

14--Hementan Hoonamist
15—The World of Waork
IF—Inttoducing Feonomes

To—tconomic Fauoahion in
Minnesota

J4-The Road to Roorg
N---Piggs Banhk
GRADIE 3
2-=The Study of Mandhostes

s--We're More Hhan Just
Howers

5 - Annual Reportion Youny,
Peaple

T0--The Tale ot the
Little Ked Hen

12-~A Goad Spedh
T—Hementary Foonomisg
15-~The Waorld ot Work
17-~Intreducing Foononnges

T~ conomic Fducationin
Minnesota

21— A Twin Purchase

24—The Road 10 Roota

25— Chick-til-A

B Once Upon g Pime

29— The Story ot Wheat Hakes
30--Piguy Bank
Jd4—tconomics Action Pack

36-=A King of Lang Ags
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Number - Title

GRADD 4
2—The Study of Manchester

3—Letter fram Lincoln

4—We're More Than Just
Flowers

5—Annual Report for Youny
People

9—Trade-Offs

10—The Tale of the
Little Red Hen

T1—Keeping Up With the Jones's
Kids

12—A Good Specch
T4—Hementary fconomist
15—The World of Work
16—Fducator’s Guide to Three Is
V—Introdusing tconomics
18—What's the Difference?

19—Fconomie Fducation in
Minnesota

20—Ump’s Fwat

21—A Twin Purchase

22--The Big Brown Bag

24 -The Road 1o Roota

25— Chick-til-A

26~ Ideas and Activities 1or
Integrating Lconomic
Concepts into Hementary

Classes

27-~Instructional Materials ot
Lconomic Fducation
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GRADL 4 (Cont)
8- -Once Upon o Dime
29—-The Story of Wheat Hakes e
33—Business in My Town -] ®
l—-Fconomics Adtion Pack ®
35—-The Role of Tool in the )
Development of the
American Fcononn
16—A King ot Long Axo ©
IB—Trade-Off © o e
GRADI 5
3- detter ttom Fincoln &
4 We're More Than Jusy @
Howers
S--Annual Report tor Youny © o o
People
Q—Tratie-Ots o o ®
10- - The Tale of the o
Little Red Hen
1T —Kkeeping Up With the Joneds )
INTEN
Tihie of g Dollar Bl © o
T4-~Hementary Loononnat o o ®
15—The Mo ld ot Waork ) )
16— Hducator's Guide to Thiee §s ©
T7—Inttoduding boonomics ® e o
18- What's the Iittereng e o ©
T9--toonomue Fducgtion m © o o
Adinnesoty
20--Lmp’s Twat o
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Number - Title

GRADE 5 (Cont )

22~ The Big Brown Bag

24-- The Road to Roota

35—Chick-fil-A

26— 1deas aod Activatios tor
Inteprating b onomic
Concep's into Hementary

Classes

27 =—Instructiong Materials tor
Foonomic [ducalion

28— Once Upon a Dime

3T--Not Yours to Give

33~ Businessin Ay Town

---Leonomics Action Pack

35~The Role of Tools inthe
Development of the
Armerican Fcononm

36--A King o Long Ago

37~ Hangman With M. NMoney

38-~ Trade-Otis

GRADE 6

T—A Century of Entreprencur:
3-—letter from Lincoln

5-—Annual Report tor Young
People

6—How We Live
9 Trade-Otiy

16--The Tale of the
Little Red Hen

T1—Keeping Up With the Jones’s
Kids
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Number - Title
GRADLE 6 {Cont.)

13—l ife of a Dollar Bill
14—Elementary Fconomist
15—The World of Work
16—Fducator’s Guide to Three Is
17—Introducing Economics
18— What's the Difference?

19—Economic Education in
Minnesota

20— Ump's Fwat

22—The Rig Brown Bag

23—, Pencil

24—The Road to Roota

25—Chick-fil-A

26—Ildeas and Activities for
Integrating Economic
Concepts into Elementary

Classes

27——Instructicnal Materials for
Fconomic Fducation

31~—Not Yours to Give

32—The Baseball Game: A Market
Place Learning Activity

33—Busiuess in My Town

34—Economics Action Pack

35—~The Role of Tools in the
Development of the
American Economy

36—A King of Long Ago

37--~Hangman With Mr. Money

38— Trade-Offs
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Grade level

A CENTURY OF ENTREPRENFURS tconomic Content Areds

Poster, 227 2 17,7 hiee 1o edudaia. . 6
Pictures six twentieth ¢ entury entreprencurs (George b Johnson, O
Wilson Harder, Bette Graham, Margaret Rudkin, Rav A, krou, and Mait ket Svstem

Henty Ford) and gives a short biographical sketch of cach. No
teacher's guide.
1981.

National federation of Independent Budiness Research
and Education toundation

150 West 20th Avonue

San Mateo, CA 94403

STUDY OF MANCHESTER—PAST, PRESENT, AND FUTURE

Instructionalunit. 5 pp. Fiee (sendselt-addressed stamped envelope) 2 34

Using mat-rials available trom g local museum. traces economic

development of Manchester, CT. Provides framewaor k for commun- Basic tconomic Problem
ity cconomics projedt for other locations, Needs local adaptation.

No date., Leonomic Systems
Connedtitut Jomt Counad on Lconomic Education Market Svatem

Division of Extended and Continuing [ducation
U-55 Univernity of Connecticut
Storre, CT 06268

LETTER FROM LINCOIN

Article. 1 p. bree (single copy: reprint permission granted) 4 5 b
Copy of a letter wiitten by Abraham Lincoln 1o his steplnother
regarding money, credit, and the beoefits of labar, Presents a spe- Basic bconomic Prablem

cific point of view related to public policy issues, Students should
have substantial economic background betore discussing issues that
are raised. No teacher’s puide. No date.

Foundation for tconomic tdudastion, Ing.
Irvington-on-Hudson, NY 10533

>ty
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WE'RE MORE THAN JUST FLOWERS: A CASE STUDY OF
HALL'S FLOWER SHOPS, INC,, FOR STUDENTS IN THE
EARLY GRADES

Instructional unit. 49 pp. $2.00; tree to Georgia teachers

Uses g case study of Hall's Hower Shops, in Georgig, 1o develop the
basic eronomic concepty of resourc es, saarcity, division of labor, and
oppartunity cost. Highlights decision-making in the growth of o
small business, Unit indudes eight readings, and nine lesson plans
with objectives, vocabulary, procedures, and bibliography ot books
and AV materials. 1982,

Georgia Council on Feonomic Lducation
Lawvers Title Building - Sunte 940

30 Prvor Street

Atlanta, GA 30303

ANNUAL REPORT FOR YOUNG PEOPLE

Booklets, 16 pp. cach. tiee

Using nanration and an annual report tormat, each of the nine
reports focuses on an cconomic concept and the related business
activities of Signal Companies, inc. Taken together the reports de-
scribe the operations of a compuny, the effedts ot savings and
investment, and inflation. Unless spedified, will send only 1981
annual report. No teaches's guide, 1973 to 1981,

1973-~hom Garbage to tnergy

1974—Cleaning Coal and Cutting Waste

1975—The Big Pie {The effects of savings and investiments)

1976--The Golden Goose {(The impontance of profity)

1977 —Tom's Balloon {The effectiveness of the tree enterprise system)

1978—The Kingdomot Frd{ The etfec tof low productivity aninflation)

1979—Alice’s Big Story (The etect of waste on intlation)

1980—The Money Machine (The eftect of the money supply on
inflation)

T981-~The Surrey (International tradey

Signal Compuanies
Liberty Lane
Hampton, NH 03842

*
¥

e,

Grade level

- R R B T R

Economic Content Areas

3 4 3
Basi bvonomic Problem
Leonomic Systems

Market Svstem

345 8

Bavi¢ [conomic Problem
Measurement ol foonomy
iovernnent

Feonone Svstems

Money, Credit and Finanoal
System

Market System
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HOW WE LIVE

Booklet, 39 pp. $1.00

Lises black and white photographs and simiple text to explain several
basic economic prindiples. Raices many issues for discussion. Best
used with advanced sixth graderss or older, Noteacher’s guide, 1976,

The Ametican Fconomic Foundation Headguarters
for Simplified tconomics

1215 Terminal Tower

Cleveland, OH 44113

COMMON CENTS

Ten videocassettes (15 min. cachy $125 for each program
Presents economics as a part of children’s daily lives, focusing on
people’s interdependence. Uses puppets. animation, music, and
dramatization to reinforce concepts and stimulate class discussions,
Teacher’s puide includes a program description, objectives, discus-
sion questions, and class activities tor each program. 1977

Program Titles

Trading (Interdependence: exchange)

Producers and Consumers (Reasons people work: income)

Choices (Decision-making: opportunity cost and trade-offs)

Prices (Determinations of prices: value and competition)

How Money Waorks (tunctions and torms of monev)

Wants and Needs (Wants v, needs: the eftfects of advertisingg)

Credit (Responsibilities of using credit; planning and budgeting

Banking (Functions of financal institutions: interest on savings
and on loans)

Jobs (Employment: unemployment; unions)

Production {Division of fabor: protin

Agency for Instructional Television
User Services

Box A

Bloomington. IN 47401

DRAGONS DECIDE

Coloring booklet. 16 pp. $0 50

Hustrates scarcity, decision-making, saving, specialization, and
interdependence through astory. The Dragon family necds g larges
castle but can’t aftord o new one. Teacher's guide includes back-
ground information and discussion questions. 1982,

American Enterprise Center
Media Center

P.O. Box 1849

Jackson, MS 39205

1o

Grade level
Leonomic Content Areas
'\

Basic Foononiic Problem

Government

T2

Basic Feonomic Problem
Measutement of Feonomy
Foonomio Systems

Money, Credit and Financial
Sistem

Market Syotem

Basic Leonomic Problem
Meagsutement of Fconoma
Govoernment

Foononmie Systems
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TRADE-OFFS

Avagilable in two tormats: videodasseties, and 16 mm color il
(May be waailable ree throueh vour State Coundil on boonomi
Fducation.) $150 per iide tor videos assette: $300 per title tor 16 mm
tilm

Using dramatization and special visuals, cach of the titteen prosiams
tHustrates o tundamental ecoromic choice Fmiphasizes cconomie
principles and reasoning processes, and introduces  unresohved
problems to stimulate disc ussion and tollow -up adtivities. Teachoer s
guide indudey objectives, program summuaries, dise ussion ques-
tions, and activitios. See 38 tor illmstrip adaptation, 1978, (For instruc-
tional units based on Trade-Qtis, also see 27 Iistructiongd Alateriph
tor feonomic Tducation, and “Consumer Feonomios: Devision
Making—CGrade 57w CGT Cureicvlum Guide tor Feonamics and
Consumer Education.)

Lesson Titles

T—Choice (Opportunity cost)

I—=Mualcolm Dedides (Personal decision-making

I=We Dedide (Social dediston-making)

4—-Give and Take (Trade-otts among goals)

Y-less and Mose dnareasing produdtivity)

6—Working together (Specialization and division ol laborn)

7—Does ft Pav? {Investment in capital poods)

8= learniag and Farning (Investment in human goods)

—Why Money? (Voluntary exchange)

10—To Buy o1 Not To Buy (Buvers and market demand)

T1—Te Sell or Not To Sell (Sellers and market suppiy)

12+ -At What Price? (Market dleating prices)

13-How Could that Happen? (Interdependence of market prces

T4—Innocent Bystanders (Market intervention: Reducing
indirect coss)

15—Helping Out (Market imtenvention: Increasing mdn et benetits)

Agenoy tor Insttuctional Television
Boy A
Bloomington, IN 47401

THE TALE OF THE LITTLE RED HEN

Article. 1 p Free wingle copy: repring permission granted)
Using the tormat of a table, presentcoa theory that excessive taxation
will deqrease production levels. Intormation given refers to 1961,
Presents g pecitic point of view related 1o public policy issues
Students should have substantial cconomic background betore dis-
cussing issues that are raised. No teacher’s guide. 1951

Foundation tor Yconomic Tducation, Ing.
Irvington-on-Hudson, NY 10533

Grade fevel

Feonomue Content Areas

.-3 f {

Basi Feonomie Problem
Measurement ot cononn
Government

Feonomie Svaems

Money, Credit and Hnandoal
S lem

Market Sywtem

Governmernt
Feonomie Syatems

AMarket Swsem



KEEPING UP WITH THE JONES'S KIDS:
A CASE STUDY OF THE LITTLE PEOPLE FOR
STUDENTS IN THE MIDDLE GRADES

Instrud tional unit. 30 pp. $2.00: tree 10 Georgia teachers

Uses a case study of the development of “Hittle People’™ dolls 1o
teath about the market aystem, Highlights supply and demand, and
cauilibrium price. Unit includes tive readings and cleven lesson
plans with objectives, procedures, and sudy questions, 1983,

Georgie Council on Fconomic Fducation
Fawyers Title Building - Suite 940

30 Privor Stieet

Atlanta, GA 30303

.. A GOOD SPEECH

Instructional unn. 24 pp. $2.50

Using an illustrated reader, tocuses on concepts ot county govern-
meat, taxation, opportunity cost, and citizen mvolvement. By pre-
paring aspeech to be delivered o the county board, astudent learns
that government leaders, fike individuals in the private secton, alo
contront the problem of scarcity. Teacher's guide includes obijec-
tives, hey concepts and teaching suggestions, 1983,

Center for the Development of Fconomic Fdudation
School of Tducation

University of the Paritic

Stockton, CA 95211

THE LIFE OF A DOLLAR BiLL

Instructional unit, Free

Introduces the basic need tor money, and the circular How of
resources between houscholds, businesses, government and finan-
cial institutions as told by Mr. Dollar Bill. Unit indludes 25 4-page
comic booklets. a 207 v 357 poster, and “eacher’s guide outhning
goals, vocabulary, and discussion questions. 1983,

Federal Reserve Bank of New York
Public Information Department

33 liberty Street

New York, NY 10045

16

Grade level

Foeonomic Content Areas

.}

Bastc Fconomu Problem

Marhet Myiem

34
Baste Lconomic Prablem

Governmaent

> b

NMeastgemend of Foonoms
CGovernment

Noney, Credit and Finangsal
Sysiem



THE ELEMENTARY ECONOMISY

Newsletter. 12 pp. $15 subscription

Contains tested classroom units written by teachers, designed 10
bring economic themes into ihe elementary classroom. Includes
objectives and activities for each unit as well as drawings and samples
of games. Published fall, winter, and spring.

Joint Coundil on Economic Education
2 Park Averue
New York, NY 10016

THE WORLD OF WORK

Audiovisual package including tilmstrip (7 min.. colon with audio
cassette. Free to educators

Using an imaginary steel-producing community, explains vanious
types of jobs, focusing on where and why people work. Teachior's
suide includes activities that highlight the spedialization and inter-
dependence of jobs in 4 community, 1983,

American lron and Steel Institute
tducation Cooperation Services
1000 16th St.. N.W.

Washington, D.C. 20036

AN FDUCATOR’'S GUIDE TO THE THREE Es:
ENERGY/ECOLOGY/ECONOMICS

Booklet. 23 pp. $1.00

Hlustrates the interrelationships among energy. ecology and eco-
nomics. Teacher's guide indudes 1eaching suggedtions, “hands-on™
activities, interdisaplinary projects, and activity sheets. 1940,

Consumer Information Services
Sears, Rocbhuck and Co.

D/703 BSC 40-08

Sears Towes

Chicago, 11 60684

Grade level
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Basic Feonomue Problen;
Neasurement of Foonomy
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[

Basic Fconomic Problem
Measurement of bconomy
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Market! Svaten

Basic conomic Praoblem
Foeonomic Svstems
Financial System

AMarket Svstem



INTRODUCING ECONOMICS

Booklet, 55 pp. Free {tirst nine copies) $0.50 each (ten or more
Qutlines many hasic economic vonceptswhich can be introduced in
grades k-12. tach concept is tollowed by real-world examples and g
restatement of the concept. 1982,

Federal Reserve Bankh ot Boston
Publications Department, 1-3
600 Atlantic Avenue

Boston, MA (2106

WHAT'S THE DIFFERENCE?
Poster, 177 x 227 Free o educators

Hlustrates, in chart torm, the amount of work time required 1o buy
common items in five countries (ULS AL USSR, United Kingdom,
France, and West Germany). Teacher's guide indudes background
information and activities comparing communistic, socialistic and
capitalistic cconomie systems, Frequently updated. 1982

National Federation ot Independent

Business Research and Bducation Foundation
150 West 2th Avenue

San Mateo, CA 94403

ECONOMIT EDUCATION IN MINNESOTA

Instructional units. 41 pp. (16 pp. tor elementary grades). $3.50
Fourteac her-developed award-winning units for elementary grades
dedling with energy, spending and saving, careets, and operating a
business. Inchudes lesson plans and activity sheets, 1982

Minncesota Coundil on Fconomic Fducation
1169 Management and Lconomics Bldg,
271 - 19th Avenue South

University ot Minnesota

Minneapolis, MN 55455
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Basic Feonomic Problem
Maeasuremeoent ot b onomy
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Basic teonomie Problem
Measurement of Fconomy
Government

foonomic Syt

Maonev, Credit and Finan il
System

Market System



UMP'S FWAT, AN ANNUAL REPORT FOR
YOUNG PEOPLE

Instructional unit. 23 pp. Free (first tive reports) $0.60 cach tsin o1
maore) $10.00 for weacher's kit (30 reports, and teacher’s guide)
Traces the development of a business trom an originagl idea through
the role of profits and stockholder’s dividends, Uses cartoons, o
prehistoric setting. and bumorous made-up words. Teadher's guide
includes activities, a glossary, and an explanation of basic economic
education principles. 1982,

Figgic International

Fconomic Fdudation Department
1000 Virginia Center Parkway
Richmond. VA 23295

A TWIN PURCHASE

Instructional unit. 20 pp. $3.50

Using illustrated reader. presents a story of individual dedision-
making. Twin boys have different approaches 16 spending their
carned income, Hustrates wants, scarcity, trade-offs, opportunity
costs, and medium of exchange. Teacher's guide includes objes -
tives, key concepts, and teaching suggestions, 1983,

Center tor the Development of Fconomic Edudation
School of Education

Univenity of the Pacitic

Stockton, CA - Y5217

-1k BIG BROWN BAG

Instructional unit. 64 pp. $3.50

Provides an overview of where food comes from, how food prices
are determined, what it means 1o be a smart shopper, and related
issues. Focuses on improving decision-making. Teacher's guide
includes putpose, concept development, organization, objectives,
activity shects, and bibliography. 1981,

Foud Marketing Institute
1750 K Street, NLW.
Washington, D.C. 200006

&
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Basic e onomic Problem

NMarket System

3 4

Basiv Economie Mroblem

Basic Economic Problem

Money, Credit and Financial
System

Market System



i, PENCIL

Article. 1 p. broe (single cop: teprint permission granted)
Uses first person narration to ilhistrate spedialization, division of
labor, and interregional trade. A pencil tells its own story of how it
was created from natural resources and transtormed into a manufacc-
tured product. Advocates limitation of government services, Difti-
cult vocabulary. Presents a specific point of view related 1o public
policy issues. Students should have substantial economic back-
ground before discussing issues that are raised. No teacher’s guide.
1958.

Foundation for Fconomic bducation, Inc.
hvington-on-Hudson, NY 10533

THE ROAD TO ROOITA

Instructional unit. & up, 10 accompuany Wishes and Ramnhows, a
16-page comic book. Free fpecify number of copies of Wishes and
Rainbuws neceded).

Hustrates the problems of scarcity and allocation ol resources
through astory, inwhich colored flowers are introduted into a town
without color. Includes background information, activities, a game,
and glossary. 1981,

Federal Reserve Bank of Boston
Publications Department, 1-3
600 Atantic Avenue

Boston, MA (02106

CHICK-Fil-A: A CASE STUDY FOR STUDENTS
IN THE EARLY GRADIES

Instructionasl unit. 26 pp. $2.00; Free 10 Georgia teachers

Uses a case study of the growth of Chick-fil-A, a restaurant chainin
Georgia, to teach economic concepts. Focuses on decision-making
and specialization. Unitincludes nine readings, study questions, and
supplementary activities. 1983

Georgia Council on tconomic Fducation
Lawyers Title Building - Suite 940

30 Pryor Mreet

Atlanta, GA 30303
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Grade level

Leonomic Content Areas
JDEAS AND ACTIVITIES FOR INTEGRATING ECONOMIC

CONCEPTS INTO ELEMENTARY CLASSES

Colledtion of mstructionat units. 39 pp. $2.00 45 06

Includes ten classtoom unils covering a4 vatiely 01 cconomic con-

cepts dSuggeds activitios and outlines hey concepts, objed tives, and Basic Faononmie Problem
procedures, Some relate direaly 1o Missisappi history, or make spe-

cific references to the Gult Coat. 1983, Eeonomic Systens
Ametican bnterprise Center Mounwey, Credit and Financial
Media Center SWatem

P.O. Box 1844

Jachson. MS 39205 Market System

INSTRUCTIONAL MATERIALS FOR FCONOMIC

EDUCATION
Indructional units, 117 pp. $3.25 4 5 b
Bxpands the series "Trade-Ots™ (See 9 and 38, by providing addi-
ional instructional units for the titd nine progrems, Teacher s guide Hasic Leonomic Problem
includes objectives, activities, simulations. kev concepts, and pre-
and post-1esta. 1981, Noney, Credit and Financial
Stem

lowa Counad on bconomse Fducation

Liniversity ol fowa Market System
Phillips Hall

lowa City, 1A 52242

ONCE UPON A DIME

Audiovisnal package including thiee tilmstrips 110 min. each, c ol 54 5 N
cartoon} with cassettes, $29.50

Using an imaginary society and humaorous chatacters, pottrays the NMoney, Credit and hnandial
roles that money, hanks, and a central bank play inca nation’s econ- Svaiem

omy. Teacher's guide indudes gotivities and guestions tor betore
and after viewing, 1482

Federal Reseive Bank o New York
Public Infonnation Departmens

33 Libenty Steet

New Yoik, NY 10045




YHE SYORY OF WHEAT FLAKES

Instructional unit. 21 pp. $2.50

Using an illustrated reader, shows the steps in the production and
distribution of a breakfast cereal, emphasizing the importance o
consumer choites in the marketplace, Covers division of labor.
technology. transportation and marketing. Teacher's guide madudes
objedtives, kev concepts, and instrugtions. 1983,

Center for the Developnent of
Fconomic tducation

School of Education

University of the Pacitic
Stackton, CA 95211

" PIGGY BANK

Microcomputer game tor use on Apple B, 1+ o He, $20.00
Focuses on the dollar value of coins and addition <kills, As students
progress through tive levels of difficulty, they must recognize coins
and add their values. Teacher's guide indludes objectives, key con-
cepls, activities, and pre- and post-tests. 1984,

Joimt Council on Fconomic Tducation
2 Park Avenue
New York, NY 10016

NOT YOURS TO Givk

Article. 4 pp. hree ingle Capy; repiint permission granted)
Contains aspeech by Davy Crockett as member of the U5, House of
Representatives, advocating a limitation on the government's tight
to spend money. Difficult vocabulary, Presents a speditic point of
view related to public policy issues. Students should have substantial
economic background betore discussing issues that are raised. No
teacher's guide. No date.

toundation for Fconomic fducation. In.
hvinglon-on-MHudson. NY 10533

2
!;l\

Grade lovel

Lo onomic Content Areas

3 4
Bavie Toonomue Prohlem
Eoonamne Systons

Narthoet Svstem

o oo Sysiems

5.. (’_ R N

CGovetnmen



Grade level

Foonomin Content Areas

THE BASEBALL GAME: A MARKET PLACE LEARNING

ACTIVITY
Game. $5.00 ts
Uses buying and selling baschalls to 1each about supphy and demand,
price, and intlation. Indudes buvers and sellens” cards (enough tan Buasic Foonomu Problem
whole dass 10 participate), scare sheet, and game dinections, My
need 1 be used more than once betore students undenstansd con- NMones, Credit and fisancial
cepts. No teacher's gude. 19706, Svviem
Figgie International Niarket My stem

tvonomic Fducation Departmien
1000 Virginia Center Parhway
Richmond, VA 232u5

BUSINESS IN MY TOWN: €VERYBODY'S BUSINESS

Audiovisual package including tilmstrip 112 min.. colon with audio 4 5 b

cassette and two booklets, Business in Qur Commumity (24 pps and

How We Organize to Do Business in America (32 pp. $25.00 Basic toonomic Problem
Hustrates the different rales of government, community senvice

organizationy, and businesses. Follows three students working an g Gosernment

school project, tocuses on ditferences between an indnidualiv-

owned business, a partnership, a cooperative, and a corporation, Fe onoimie Sestens
Teacher's guide contains 10 actnity sheets induding objectives, key

concepty, discussion questions and answers. 1981, Market Sysrem

American Institute o1 Couperation
THOO Massachusetts Ave, NW ., Suite 508
Washington, DO 20036

ECONOMICS ACTION PACK

Instructional unit. 14 pp. bree while supplios fast 1 4 05 b

Uses tourteen cartoon-format ditto masters 10 introduce markel o

system, emphasizing that consuiner choices attedt production decr- Basie 1o onomic Problem
sioms, Highlights scarcity, factors of production, oppotiuniny cost,

and supply and demand. Teacher’s guide imcludes student obpec- Market Syvem

tives, teaching suggestions, and pre- and post-tests, 1976,

MecDonald’s Corporation
Consumer Affairs

One MDonald's Plaza
OQak Brook. it 60521




THE ROLE OF TOOLS IN THE DEVELOPMENT
OF THE AMERICAN ECONOMY

Instructional unit, 3 pp. Hiee

Using field trips and local museum resources m Connedticut, high-
lights some of the eitects that tools had in the development ot the
Native Amencan ecconomy, Can be adapted tor use in other locg-
tions. No date

Connedicut Joint Council on Fconomic Fducation
Division of bxteaded and Continuing  Fducation
U=57 Pniversity of Connedticut

Storre T Ob26b

A KING OF LONG AGO

Artidle. 1 p. hree single copy; reprint permisdon granted)
Using the format of a fable. illustrates that a king is po motre entitled
1o use foree to grant privileges to one person than are private
individuals entitled to coerce others against theic will, Presents o
specific point of view related to public policy isues. Students should
have substantial background betore discussing issues that are raised,
No teacher's guide, 1462,

foundation for Fconomic Toeuaation, e,
levington-on-Hudson, NY 10533

HANGMAN WITH MR. Mo . EY

Mictocomputer game {or use on Apple 1, H+ or e $20.00
Lising the game "Hangman, reviews definitions ol cconomic terms,
then has studentidentity and spell cach term s antonvm. Teas ber's
guide indudes objectives, definitions, and pre- and post-tests.
1984,

joint Coundl on feonomic Fducation

2 Park Avenue

New York, NY O Hooie
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TRADE-OFFS

Audiovisual package including ten filmstrips (18 min. each, color)
with audio cassettes. $116,50 for Unit |, $116.50 for Unit 11, $136.50 tor
Unit 111, $339.95 for all three units

Adapted from the videocassette/film series Trade-Offs {see 9),
emphasizes economic principles and reasoning processes, and
introduces unresolved problems to stimulate discussion and follow-
up discussions. Teacher’s guide includes objectives, duplicating
masters, discussion questions, and activities. (For nstructional units
based on Trade-Offs, also see 27 Instructional siaterials for Eco-
nomic fducation, and “Consumer Educativn: Decision-making-
Grade 5" in CG1 Curriculum Guide for Economics and Consumer
Education.

Lesson Titles

Unit I: Decision-Making
Filmstrip 1 - Choices
Filmstrip 2 - Making Decisions
Filmstrip 3 - Give and Take

Unit 1I: Productivity
Filmstrip 1 - Less or Morel
rilmstrip 2 - Why Specializel Why Trade?
Filmstrip 3 - Does 1t Povl

Unit 1ll: Buyers, Sellers and Markets
Filmstrip 1 - To Buy Or Not To Buy?
Filmstrip 2 - To Sell Or Not To Sell?
Filmstrip 3 - Market Price
Filmstrip 4 - Problems With The Markt

Media Basics
Larchmont Plaza
Larchmont, NY 10038

Grade lovel

feonomic Cantent Ateas
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Basic Leonaomic Problem
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Fconomic Systems
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CURRICULUM GUIDE FOR ECONOMICS AND
CONSUMER EDUCATION

Ten guides for elementary grades $3.27 per guide; Free 1o Florida
teachers

Presents hasic econamic concepts with consumer education
emphasis. Designed to tulill requitements mandated by Horida's
Free Enterprise and Consumer Education Act of 1974, but requires
little adaptation to other locations, Activities use simple, inexpen-
sive materials, Instruction time for each lesson is 20-40 min., and
teacher preparation time is 20-30 min. per lesson. Includes daily
lesson plans, student activity sheets, and suggestions for audiovis-
uals. 1981-1983.

Money—Grades K-1

66 pp.

Introduces bater and maoney. Also covers savings and the role of
banks. Includes cight lesson plans. Adaptable to beginning math
unit. 1983,

Goods and Services—G -=s K-1

66 pp.

Distinguishes hetween public and private property, goods and
services, and wanis and needs. Some lessons use audiovisual
materials not included in guide. Includes twelve lesson plans,
1983.

Goods and Services—Grades 2-3

44 pp.
Exponds the detinition of goods and services 1o indude then
production and purchase. Indudes ten lesson plans. 1987,

Money—Grades 2-3

49 pp.

tocuses on the 1ole of money, emphasizing bow it is obtained
through labor, and how it is used to purchase goods and services,
Introduces searcity, decision-making. banking, and budgeting.
Includes seven lesson plane and a guide 1o a banking simulation,
1981

i)

o
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ERIC

B A -1 7ox: Provided by ERIC

Public and Private Property—Grades 2-3
46 pp.
Adds taxation to the concepts of private and public propenty, and
poods and services, 10 vhow the ditterent roles ot the private and
public sectors, includes sin lesson plans, 1981,

Resources—Grades 2-3
36 oo,
Focuses on the resources used in the produdtion of goods and
services, emphasizing the scarcity of resources and the need tor
decision-making. Includes sin lesson plans, 1981

Money—Grades 4-5

49 pp.

Expands the concept of money, its advantages over barter, and the
advantages and disadvantages ot using credit. Contains exercises
on checking and savings accounts, and computing interest,
Includes six lessen plans, 1981

Scarcity—Grades 4-5

43 pp.

Expands the concept ot scardity (imited resources, introducing
oppartunity costs and the need for decision-making in allocating
capital, human and natural resources. Includes six lesson plans,
1981.

Consumer Economics: Decision-Making—Grade 5

51 pp.
Using the “Trade-Ots 7 seties, (See 9 and 38 1in " Classroom Mate-

rials. ) introduces a tive-step decision-making model. Emphasizes
thatscarcity reqquires choices resulting in trade-offs and opportun-
ity costs. Highlights the importance of comparison shopping,.
Indudes eight lesson plans, 1981.

Property, Taxes, and Government
Services—Grades 5-6
55 pp.
Explains the kinds of goods and services provided by local, state,
and federal governments, and the purposes andtypes ol taxation.
Containstaxintormation relevant to Horide and must be adapted
to other lotations. Includes sin lesson plans, 1983,

Center tor tconomic Fducation
University of Florida

186 Norman Hall

Gainesvilie, 1L 32611

&
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DECISIONOMICS

300 pp. $25.00

Uses activity worksheet approach to teach economic concepts in
grades 1-6. focuses on reading and math skill development. Some
activities correlated with ABC Social Studies and Holt Reading
Series but not dependent upon them. Each lesson requires 10-60
min, instruction time with 10-15 min. teacher preparation time.
Includes background information, glossary, class record sheets,
audiovisuals, and bibliography of children’s story books. 1982.

Center for Economic fducation
College of Education
University of South Florida
Tampa, L 33620

DUVAL CONSUMIER EDUCATION CURRICULUM

Seven guides for elementary grades. free (specify volume title).
Presents basic economic concepts with astrong consumer educa-
tion emphasis to be incorporated into language arts, mathematics,
and social studies curricula in grades K-6. Fach unit contains
objectives, content overview, required materials, lesson plans,
activity sheets, vacabulary, and unittest with answers. Instruction
time varies, and each lesson needs 15-30 min. teacher prepatation
time.

Goods and Services: A Language Aris Unif
For Kindergarten

78 pp.

Introduces concepts of goods. services, and scarcity while devel-
oping 1cading readiness skills. Includes eleven lesson plans, each
designed for 20-30 min. instruction time. 1978,

Counting Money: A Mathematics Unit for

First Grade Students
46 pp.
Teaches students to identify the four commaon coins by names and
numerical values, emphasizing addition and subtraction of coins’
values. Includes fourteen lesson plans designed for 30 min.
instruction time. 1978.

Solving Consumer Problems: A Language
Arts Unit for Second and Third Grade Students

91 pp.

ldentities consumer problems emphasizing consumer protection,
rights and responsibilities. Assumes beginning reading skills
although nonreaders can participate. Includes fourteen fesson
plans requiring 20-45 min. instruction time. 1978,

Grade lovel

Feonamic Content Areas
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Supply and Demand: A Social Studies Unit for
Second and Third Grade Students

53 pp.

Introduces the relationship between supply, demand, and price,
emphasizing how it afiects the production of goods and service,
and the need for decision-making. Includes thirteen lesson plans
requiring 30 min. instruction time. 1978,

Savings: A Mathematics Unit for Fourth
Grade Students

66 pp.

Introduces savings, focusing on why and how perople save.
Assumes skills with addition and subtraction. and familiarity with
multiplication. Includes eight lesson plans requiring 45 min.
instruction time. 1978,

Taxation and Government Services: A Social
Studies Unit For Fifth Grade Students

81 pp.

Introduces relationship between services pravided by local, state,
and federal governments, and taxation, emphasizing the effect of
taxes on consumer spending, and the kinds of government servi-
ces provided. Includes twelve lesson plans requiring 40 min.
instruction time. 1982,

You're the Boss: A Social Studies Unit for Sixth
Grade Students

81 pp.

Describes how 1o start a business, emphasizing competition and
the production protess. Includes twelve lesson plans requiring 40
min. imsfruction time. 1978,

University of Akron

Center for Fcononuc ducation
College of tducation

7ook Hall, Room 435

Akron, OH 44325

Grade level

Economic Content Areas
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ECONOMIC EDUCATION FOR ARKANSAS
ELEMENTARY SCHOOLS

260 pp. $12.50

Presents an overview of basic cconomic concepts, featuring eco-
nomic understandings and activities to be incorporated into the
social studies curriculum in grades K-6. The nine 1opical areas
covered at each grade level are scardity, economic analysis, eco-
nomic goals, productive resources, market economy. financial
institutions, circular flow, resource extenders, and interdepen-
dence and trade. Lach lesson requires one hour instruction time
with 15-60 min. teac her preparation time. Includes bibliography,
glossary, and index. 1981

Arkansas State Council on Fconomic tducation
Arkansas Department of Fducation

Room 404B

Little Rock, AR 72201

ECONOMIC EDUCATION FOR COLUMBIA
SCHOOLS

110 pp. $5.00

Presents units 1o be incorpotated into social studies curriculum
for grades K-6, focusing onscarcity, production, markets, money,
and goverament. includes overview. vocabulary, objec-
tives, lesson plans, activity sheets, pre- and post-tests, bulletin
board ideas. and bibliographies of music, books, and audiovisual
materials that can be used to support units. Dedigned for use with
Laidlaw Brothers' Understanding Social Studios Program, but not
dependent upon it. 1983.

University of Missouri-Cotumbia
Center for Economic Fducation
228 Professional Building
Columbia, MO 6521

TEACHING ECONOMICS EFFECTIVELY

Three volumes, (Levels 1-2,97 pp.: 1 evels 3-4, 113 pp.; Levels 5-6,
112 pp.) $3.00 cach volume; $8.95 for set.

Presents lesson plans to teach the economic concepts of scardity,
decision-making, opportunity costs, Lebor, specialization, and div-
ision of labor in grades K-6. Based on Joint Council on Economic
Fducation's Master Curricudum Guide, Past 1z Primary Level, Fach
lesson requires 15-20 min. teacher preparation time. Includes
objectives, procedures, and materials for each activity, glossary,
and tests, 1979.

Centes for Fconomic Education
8. Cloud State University
St. Cloud, MN 56302
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Economic Content Areas

The Joint Council on Fronomic bducation's set of basic concepts for
teaching economics in schools have been grouped into the tollowing
content greas:

The Basic Fconomic Problem

Wants

Praoductive resources - land/labor /capital

SCarcity

Cost“opportunity cost and trade-offs/decision-making

Megsurement of the Fconomy

GNP

Intome
Consumption
Navings
investment
Fconomic growth

Government

Government goods and services
Tuxation
Regulation

Fconomic Systems

Types of systems - command/market/mined
Distribution of wealth

Divivon of labor/interdependence/specialization
Exchange

Maney, Credit and the Financial System

Barter

Maoney

Coin and currency

Demand deposits - checks/electionic tramsters
Financial institutions

The Federal Reserve System

Credit

Interest

Intlation and deflation

- The Market System

Markets

Supply and demand

Competition

tconomit incentives (wages, ps ofits)
Entrepreneurship

0o
o ~ Vo

N
‘,‘ N . —

y




- IVALUATION -

ted/ICEE Feonomic Bducation Project
GENERAL INFORMATION
Title o matvine
Publicher

A Dvaludtor's number . ) .

B Grade level taught e o

C. School district . berhan C . Subutban Rutal
D hvpe ot matenal . panted coverhead tansparenoy
micto computet disk IR ST L 1S
T6rrun tilin P A TR SVI TR
- hilmntog - minaltimesda ki
osound filmstng ooLother L

L. Grade lesel of matenals as recommended by pubhisher
Grade level of matenals as recommended by evaluatar
b Costof material .

G Subyect area mwhich this matenal can best be intepated:

None Lanpuage Astsy
Reading L N
Muath - osooad Mudies

Othaen .

H. Inwhich topics in the curnculum atea chedked above swould this matenal best ur?

P

i hromothe attached ba ot “Loonomie Content Areas.” indu ate
1 The tmapst santent ared of this matetnad e the apprapiate Roman oumetaly:
I I I N \ Vi

4. Subtopos under the contert area that wre tetied ted by this matenal

1. Waould this matenal be especially usetal tor g paricular student population? Please be speaiix




EVALUATION, p. 2

CIRCLE THE NUMBER OF THE CONTINUUM THAT MOST ACCURATELY DESCRIBEN YOUR IVATUATION OF THIN TEAUHING

MATERIAL.

Istruc iana! e necded 10 present materal
is appropriate for it grade level,

Eatimated o time nevded,

The ushiedtives are evident in the siudent o
teather matenals,

Matenaly related 10 students” interest and
maeturity «t designated grade fecel

To what degree s the etonomie concent tar ths
material accuratef

Da these matetials lead to development of under -
standing ot the miended ecunomic concepts?

Materials present content intosmation in an
objig the manner,

The primary purpose of the nuatetialy s 1o

The matenal containy 1o wd senual ethmg
religious buas,

Whicht -

Materials Can be easidy implemented by Chsstoom
teacher,

Approvimate teachers preparation ime

Material is eastly o ipted 1o disterent teacbing
styles and Clasaron o sottings.

Material can be used to supplement cunicudune ot
the intended grade level,

Are the conceptsactivities 1 this matenad
trapstergbile 1o real-hie atuatings?
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nul pvaddent

00
inelesa 7
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0 1
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0 1

subyective

o1
sell praduct idea

U A 1
stiunply agree’

0 1
diffich

{ i
ot adaptable

0 . » 1
10 usable

{ 1
ot tramterable

Your recommendation for mddusion of these matenals i the tnbhographsy

Other conment -
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T
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.
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*

e lude

Fae hunder

4 5
YOI appraprLate

4 5
very evident

e 5
veny relevant

3 5
highly accurate

4 5
T Kigh
A i

obiectiv

4 5
teach concepts

4 5

“strongly disagres

) 5
MUY Casy

4 5
“very adaptable

4 5
T angble
4 5

“very tramnsfergble



EVALUATION, p. 3

A

w.

the bottom et this page, wite g briet descnption of the tem, imdduding,

1. b prant matter: specitic tvpe of matenial gor example, pamphiet, booklet indng vonad and, cwrosdom
guidey, and number of pages
for audiovisuals: color, or black and whine
tur mcrocomputer disk: e of computer tequired

2. farmat (for example, Sartaon. biehonal story hne e
1 other spedial teatures
4. teachery guide mdduded?
5. date of publication
Liste the {ollawing as an example;
Booklet. 12 pp. Uses w road map approach o teach comumer eredit Lass and ginde the seader along the road 1o

“eredit-abifity . Teachers guide iodudes activity instractions, glossan bes concepts, pre- and post-tests sith answ e
heeys, 798,
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TITLES

l. Classroom Materials

Annual Reports for Young People — 5
Signal Companies (Wheelabrator-frye, Inc.)
The Baseball Game: A Market Place Learning Activity — 32
Figgie International
The Big Brown Bag — 22
Food Marketing Institute
Business In My Town — 33
American Institute of Cooperation
A Century of Entrepreneurs — 1
National Federation of Independent Business Research and Education Foundation
Chick-fil-A — 25
Georgia Council on Fconomic Fducation
Common Cents — 7
Agency for Instructional Television
Dragons Decide — 8
American Enterprise Center
Economic Education in Minnesota — 19
Minnesota Council on Economic Education
Ecoromics Action Pack — 34
McDonald’s Corporation
An Educator’s Guide to the Three Es — 16
Sears, Roebuck and Co.
The Elementary Economist — 14
Joint Council on Economic Education
A Good Speech — 12
University of the Pacific Center for Economic Education
Hangman With Mr. Money — 37
Joint Council on Economic Education
How We Live — 6
American Enterprise Center
I, Pencil — 23
Foundation for Economic Education, inc.
Integrating Economic Concepts into Elementary Classes — 26
American Enterprise Center
Introducing Economics — 17
Federal Reserve Bank of Boston
Instructional Materials for Economic Education — 27
lowa Council on Economic Education
Keeping Up With the Jones’s Kids — 11
Georgia Council on Economic Education
A King of Long Ago — 36
Foundation for Economic Education, Inc.
A lLetter from Lincoln — 3
Foundation for Economic Education, Inc.
Life of a Dollar Bill — 13
Federal Reserve Bank of New York
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1. Classroom Materials {cont.)

Not Yours To Give — 31
Toundation for Economic Education, Inc.
Once Upon a Dime — 28
tederal Reserve Bank of New York
Piggy Bank — 30
Joint Council on Economic Education
The Road to Roota — 24
Federal Reserve Bank of Boston
The Role of Tools in the Development of the American Economy — 35
Connecticut Council on Economic Education
The Story of Wheat Flakes — 29
University of the Pacific Center for Economic Education
The Study of Manchester — 2
Connecticut Council on Fconomic Fducation
The Tale of the Littie Red Hen — 10
Foundation for Economic Education, Inc.
Trade-Offs — 9
Agency for Instructional Television
Trade-Offs — 38
Media Basics
A Twin Purchase — 21
Liniversity of the Pacific Center for Fconomic Fducation
Ump's Fwat — 20
Figgie International
We're More Than Just Flowers — 4
Georgia Council on Economic Fducation
What's the Difference? — 18
National Fede ation of Independent Business Research and Fducation Foundation
The World of Work — 15
American lron and Steel Institute

1. Curriculum Guides

Curriculum Guide for Economics and Consumer Education — CG1
{Ten volumes)
University of Florida Center for Economic Education
Decisionomics — CG2
University of South Florida Center for Economic Educdtion
Duval Consumer Education Curriculum — CG3
(Seven volumes)
University of Akron Center for Economic Education
Economic Education for Arkansas Elementary Schools — CG4
Arkansas Council on Economic Education
Economic Education for Columbia Elementary Schools, 1983 — CG5
University of Missouri-Columbia Center for Economic Education
Teaching Economics Effectively — CGo
(Three volumes)
5t. Cloud Center for Fconomic Education




FORMAT
Classroom Materials

Instructional Units

Annual Reports for Youny People — §

The Big Brown Bag -~ 22

Chick-fil-A — 25

Dragony Decide — 8

Feonomic Education in Minnesota — 19

tconomics Action Pack — 34

A Good Speech — 12

Integrating Economic Concepts into Flementary Classes — 26
instructional Materials for Fconomic Fducation — 27
Keeping Up With the Jones’s Kids — 11

Life of a Dollar Bill — 13

The Road 1o Roota — 24

The Role of Tools in the Development of the American Economy — 35
The Story of Wheat Flakes — 29

The Study of Manchester — 2

A Twin Purchase — 21

Ump's Fwat — 20

We're More Than Just Flowers — 4

Audiovisuais
Business In My Town (filmstrip) — 33
Common Cents (ten videocassetes) — 7
Hangman with My, Money {microcomputer disk) — 37
Once Upon a NDime (three filmstrips) — 28
Piggy Bank (microcomputer dish) — 30
Trade-Offs {fifteen films/videoc assettes; ten filmstrips) — 9 and 38
The World of Work (filmstrip) — 15

Taoklets, Pamphlets, Articles
An Educator’s Guide to the Three Fs — 16
How We Live — b
I, Pencil — 23
Introducing fronomics — 17
A King of Long Ago — 36
A Letter from Lincoln — 3
Not Yours To Give — 31
The Tale of the Little Red Hen — 10

Newsletter
The Hementary Economist -— 14

Game
The Baseball Game: A Market Place Learning Adtivity = 32

Posters
A Century of Entraprencurs — 1
What's the Difference? — 18




PRODUCERS

Agency for instructional Television
Common Cents — 7
Trade-Offs — 9

American Economic Foundation Headguarters
for Simplified Economics
How We Live — 6

American Enterprise Centey
Dragons Decide — 8
Integrating Economic Concepts into
Elementary Classes — 26

American Institute of Cooperation
Business In My Town — 33

American Iron and Steel institute
The World of Work — 15

Arkansas Council on Economic Education
Fconomic Education for Arkansas
Elementary Schools—CG4

Connecticut Council on Economic Edu.ation
The Role of Tools in the Development
of the American Economy — 35
The Study of Manchester — 2

Federal Reserve Bank of Boston
introducing Economics — 17
The Road to Roota — 24

Federal Reserve Bank of Ne » Vork
Life of a Dollar Bill — 13
Once Upon a Dime — 28

Figgie International
The Basebaill Game: A Market Place
Learning Activity — 3.
Limp's Fwat — 20

Food Marketing Institute
The Big Brown Bag — 22

Ffoundation for Economic Education, Inc.
I, Pencil — 23
A King of Long Ago — 36
A letter from Lincoln — 3
Not Yours to Give — 31
The Tale of the little Red Hen — 10

Georgia Council on Economic Education
Chick-fil-A — 25
Keeping Up With the Jones's Kids — 11
We're More Than just Flowers — 4

lowa Council on Economic Education
Instructiona! Materials for Economic
Education — 27

joini Council on Economic Education
The Elementary Economist — 14
Hangman With Mr. Money ~ 37
Piggy Bank — 30

McDonald’s Corporation
Economics Action Pack — 34

Media Basics
Trade—Offs — 38

Minnesota Council on Eronomic Education
Economic Education in Minnesota — 19

National Federation of Independent Business
Research and Education Foundation
A Century of Entrepreneurs — 1
What’s the Difference? — 18

5t. Cloud Center for Economic Education
Teaching Economics Effectively — CGé

Sears, Roebuck and Co.
An Educator’s Guide to the Three Es — 16

Signal Companies (Wheelabrator-Frye, Inc.)
Annual Report for Young Peopln — 5

University of Akron Center for Economic
Education
Duval Consumer Fducation
Curriculum — C(G2

University of Horida Center for Economic
Education
Curriculum Guide for Economics and
Consumer Education — CG1

University of Missouri—Columbia Center for
Economic Education
Economic Education for Columbia
Elementary Schools, 1983 — CG5

Univessity of the Pacific Center
for Economic Education
A Good Speech — 12
The Story of Wheat Flakes — 29
A Twin Purchase — 21

University of South Florida Center
for Economic Education
Decisionomics — C(G2
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