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° R L L Business Ethics
v dutan gy e made to mprove by Michael Shermis
) ﬁzﬁfsﬁlﬁ?}gi’?ﬁ“";":&'""«'17'?'3:' Fucreasingly, people are worried tions asked by the Accreditin, ggmcg oarzoslzu%nt%n Iounﬂr@m
FAST || @boutthe ethival standards of those Finds tht the socrdned progra )eferred s o
po R :thuogﬂngbaei;areer . ml bl ltlosmess. Are courses, while departments of advertising tended towgrd offeringa
B|b dents being recognize separate course. Ethics was considered to he an importani subject
< :thhlcal ;illl‘s’mmas:nd to make wise that was covered seriously by the majority o) rspam:;programs
Te No. 17 negzicesfor zﬂit:dm:s;uv::ms;e 1: Baron, P(l)‘f‘h ; and o%\t‘;umca’ll%gls\mess §tl“9g§“g Percep-
search of the ERIC database FEOSSM7 8601‘?’0““ avior. AP
o~ ||RCS provides information on these and Examines the contention that the education of business
o other questions concerning the role managers should include courses in business and society because
o of ethics in business and business such courses woul:} heighten student perceptions of the ethical and
education. social dimensions of managerial decisions.
fomem This FAST Bib has been divided into three sections. ~ Budner, Howard R. “Ethical Orientation of Marketing
Sources cited in the first, “Business Instruction,” deal Students,” Delta Pi Epsilon Journal, v29 n3 p91-98 Sum
= with teaching ethics in business communication, busi- 1987. . .
ness literature, and other areas of the business education Examines the ,':’d ;f m”'f“"‘;{c“’“‘s“fm’gb" marketing
curriculum. Sources in the second section,“The Relation- mﬁ"fwbyd’h’“w’ iLor'ilégmatir e depoe':;ient mm'wm’- ke
ship of Business and Higher Education,” address such perspectives, proximity to busmcsmsagracncc years of experience, and
concerns as universities’ role in commercial ~ctivities and gender. ’
industry-sponsored research, their investments in South s . . .
. . . Diminnie, Carol. “Should Business Ethics be a Required
?fhncia, and s_tudegé:sp%ns?red gcmmer.cxal gntgrpnsos. Course in the MBA Curriculum?” Paper presented at
e last section, “Big Dusiness,” contains atations on the 10th Annual Meeting of the Eastern Economic As-
values and codes of ethics in the corporate world. sodation, 1984. 11p. [ED 253 492; paper copy not avail-
Abstracts for some of the articles cited here have been able from EDRS] L _ .
abbreviated to conform to the FAST Bib format. The ED Reviews arguments for and against including business ethcs
numbers for sources included in Resources in Education Cﬁl’au"ffmm the ydx;te‘;';f ffwus:’nﬁe ﬁtrlmmgt?n %ligd' clg:'r—
have been included to enable the user to go directly to ethics are valid, but none of ﬂlea{gwnm%sufor themf;ect are stron§
microfiche collections, to order from the ERIC Document erough towarrant requiring such courses.
Reproduction Service (EDRS), or to go to RIE for the full . thers. “H. Ethics i
sira on those souresnok vl tough EDRS,  Gon Scyen; and gibrs, How to Teach Bt
The citations to journals ave from the Current index lo Report of the 1983 Teaching Methodology and Con-
Journals in Ed:wcation, and thesc articles can be acquired cepts Committee, Subcommittee 1,” Journal of Business
most economically from library collections or through in- Communication, v22 n1 p75-83 Win 1985.
terlibrary loans. Reprint services are also available from Includes theory and principles, basic guidelines, suggested
University Microfilms liiternational (UMI) and from the t_athifé unit, classroom activities, annotated list of films, and a bib-
Orig'?al Article Tearsheet Service (OATS) of the Institute liogray’=;
for Scientific Information. Golen, St:ven P., ed.; and others. Methods of Teaching
Contact ERIC Document Reproduction Service Selected Topics in Business Communication. Association
(EDRS), 3900 Wheeler Avenue, Alexandria, Viiginia for Business Communication, Urbana, IL, .786. 105 p.
22304; 703, 823-0500 or (800) 227-3742, to orderand to ob- [EDo%%vofs to” ap, roach to various topics (including ethics)
tain current prices of hard copies or microfiche of docu- o ot ; 4 s
ments available through EDRS. i busness commin Jou of business commumafztfon.
Halpern, Jeanne W. “Babbitt’s Broth. :rs & Sisters: Raising
o  Dusiness Instruction resentzd 3 the 37th Aanual Mesing of the Con-
% Ardoin, Birthney. “The Teaching ... i:thics in Advertisin erenceon( olle eComposition and Co%nmunicaﬁon,
v Curricula: An Analysis of ACEJMC Accredited an 1986. 13 p. [1'D 276 033
3 Non-Accreditea Programs and s in Business Suggests ¢ college-level course in business literature is an ideal
S Admi.istratior.” Paper presentec at the 66th Annual place to raise and discuss ewnical issues. Recommends that a eacher
\n Meeting of the Association for Education in Jour- of this course .nv.st enguge student interest help the students ar-
“) nalism and ! fass Communication, 1983. 10 p. ticulate and un’: their own ethical attitules, clarify the
© [ED 232162 stance and artistry of the suthor, and refine student responses to

Suroeys 90 coliege advertising programs for answers to ques-

ethicc] questions.
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Krohn, Franklin B. “A General Semantics Approach to
Teaching Business Ethics,” Journal of Business Com-
munication, v22 n3 p59-66 Sum 1985.

general semantics ¢s the ideal means of teaching a
process-oriented analysis of ethical standards. Discusses general
semantics principles and their applicability in teaching business
ethics.

Lee, Chris. “Ethics Training: Facing the Tough Ques-
tions,” Training, v23 n3 33,3841 Mar 1

Discusses various aspects of ethics tn business: recent trends in
business, definitions of ethics, ways ying the Gv  n Rule,
mana s role, educating people to think about ethics us t-
ly, beyond ethics training, making standards clear and sticking to
t%an,an( the belief that people want to do the right thing.

Martinsons, Barbara, ed. “A Discourse on Ethics and the
Corgorate Workplace: Can Ethics Be Tauﬁht? Work-
ing Paper 2.” Transcripts from a seminar held by the
Corporate Council on the Liberal Arts, in affiliation
with the Center for Advanced Study in Education of
B ot S Ly s oL

ity Universi ew Yor! .40 p.

t¥)isz:usm th:yrdatiomldpbe!wxnlw aruwionandmmrs
in business and covers a seminar discussing ethics and the teaching
of morality.

Napier, Deedee. Work Attitudes and Human Relations in
usiness. Instructor’s Guide. Instructional Materials
Lab, Missouri University, Columbia, MO, 1987. 172 p.
[ED 287 070; agr copy not available from EDRS]
gr purpase of providing educators with current,
Cory o deodoment of fctoe 13l o ot ok and
f ital to i
success, this curriculum guide discusses attitudes, ethics, safety,
and the work future; getting to know yourself; self-management
skills; and efficiency for greater prouctn.ty.
Owens, James. “Business Ethics in the College
Classroom,” Journal of Business Education, v58 n7 .
62 Apr 1983.

i the development of the interest in business ethicsas a
re part of the business education curriculum. Indicates that
ethics is an essential issy:e today because of information technology
and changes in the socio-political errvironment.

Rentz, Kathryn C.; Debs, Mary Beth. “Language and Cor-
rate Values: Teaching Ethics in Business Writin
ourses,” Journal of Business Communication, v24
p37-48 Sum 1987.

Argues that standard to ethics in business writing
do not adequately stress the inescapable power of language to per-
petuate certain values. Claims tiat, as prospective writers within
professions and organizations, students need to learn about this
power in order to use and respond to it responsibly.

Ruggiero, Vincent Ryan. “Teaching Thinking Skills and

thics in Business Communication.” Paper presented

at the 37th Annual Meeting of the Conference on Col-

le Corsnzqosition and Communication, 1986. 12 p.
269 821]

Contends that thin:z;n'}sldlls and ethical judgment are needed
in all areas of business, and instruction in these areas should be in-
cluded in business communication courses. Argues that business
communication textbooks should ; the expi and exer-
cisematerials ra;tdred to teach thinking skills and cthical jud ,
but seldom do. Suggests that instructors who wish to include such
instruction will have to their oun supplemental materials

and :gmxdm Jor instructors to follow. Includes a list o,
thinkxo’z;'s Is and ethics objectives 4
munication.

ed for business com-
Scott, James Calvert. “Moral and Ethical Education in
Basic Business,” Business Education Forum, v41 n1 p28-

Business Ethics

3

Page 2

30 Oct 1986.

Discusses the teaching of moral and ethical education to busi-
ness students. Topics include: (1) Who should teach morals and
ethics? (2) How should it be taught? and (3) Will it make a dif-
Jerence?

Tom, Gail; Borin, Norm. “Cheating in Academe,” Journal
of Education for Business, v63 n4 p153-57 Jan 1988.

Surveys marketing stude:ts and paculty members on their at-
titudes toward cheating behaviors. Finds that 49% of he students
siated that they had cheated at school and that there is an inverse
relati between the fr of the occurrence of cheating and
the verson’s judgment as to the seriousness of the cheating behavior.

Wells, Pita L. "Madcetinﬁ in Adult Education. A Critical
Rev. w of Literature.” 1987. 24 p. [ED 289 046]

Debates the ethics of mrketingeducational programs. Presents
the difference between the potential negative impacts of big business
and high-pressure advertising in education versus marketing as an
acceptable process that attempts to establish mutually satisfying ex-
change relationships between those who provide and need services.
Covers the literature devoted to market segmentation, in which the
aggressive marketing style is contrasted to more balanced ap-
proaches to marketing.

The Relationship of Business and
Higher Education

David, Edward E., Jr. “The University-Academic Connec-
tion in Research: mfrc')'l;fl)orate urposes and Social
Responsibilities,” of the Society of Research Ad-
ministraors, 4 2 p5-12 Fall 1982

Describes the growth of indus':g/-supported research inuniver-
sities and debates ethical issues and the role of untiversities in com-
mercial actﬁrgmes Dtsazs::d Wdobjeaives,f:r c%lpkrison of
some specific agreements, irable directions for industry sup-
port o?u::mty research.

Goldman, Alan H. “Ethical Issues in Proprietary Restric-
tions on Research Results,” Science, Technology, &
Human Values, vi2 n1 p22-30 Win 1987.

Considers the value issues raised by the commercial ties fori.ied
between university scientists and commercial corporations.
Presents arguments for and against patenting the results of univer-
sity research. Compares aases involving an independent inventor,
groups of industrial researchers, and university researchers,

Mezack, Michael. “Ethics in Continuing Education: A
Modest Pmrosal," Commuanity Services Catalyst, v17 n4
p23-24 Fal1 1987.

esses cuncern about quality control in workshops, semi-
nars, and other educational offerings of profit-making organiza-
tions. Admonishes cvlleges to verify the academic excellence of these
prograns before entering into an alliance with their sponsors.

Payton, Robert L. “Tainted Money: The Ethics and
Rhetoric of Divestment,” AGB Reports, v30 n1 p8-16
Jan-Feb 1988.

Examines moml and economic issues relating to college
withdrawal of investments in South Africa, v:sing theexperiences of
Harvard Unwersity and Exxon stock for illustration.

Pifer, Alan. “Beyond Divestment: The Moral University,”
AGB Reports, v28 n5 p24-32 1986.

Discusses issues relating to urversity divestment of stock in
Ama’;w:J tion}s"dxingbusinnsin thA’{r:j'ca, inprotest of
a id, in light of the American experience with discrimination.
l'.};:vilirw divag:m{t options.

Raywid, Mary Anne. “Some Moral Dimensions of Ad-

ministrative Theory and Practice,” Issues in Education,
v4 n2 p151-66 Fall 1986.
Examines management in ethical terms, arriving at

numerous criteria applicable to educational admirtistration. Discus-
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ses scientific manugement, neutral concepts, hyper-
mtwndizat}}cm, tightering of m and the businessfindustry
model as having ecl o'r’g:/md the moral dimensions ¢;
education. Calls sensitivity and responsiveness,
Stein, Ronald H.: Baro, Robert F. “One Area of Conflict
between Public Higher Education and Private Busi-
nesses: Student Commercial Enterprises,” NASPA
Journal, v21 n1 p17-22 Sum 1963,
Reviews the azﬁu over studg;ts o edcommm‘al
enterprises on philosop*ical bases, illustrat several
court cases. le:slg:?m nonjudicial challenges to such achl:vyxtias and
proposes guidelines colleges can follow to minimize conflict.

Big Business

Cavanagh, Gerald. “The Ethics of Free Enterpris.:
Growth and Decline in the U.S.,” Secreto: y, v47 né
p19-20 Jun-Jul 1987.

Discusses new values and codes of ethics eme rgin, in the cor-
porate world. Suggests the secretary’s role as a gal ekeeper.

Koten, John A. “Moving toward Higher Standards for
American Business,” Public Relations Review, v12 n3
P s i . . Pges i rincpe o copordebehai

rgues ¢ 'V, Page’s six princi| e ior,
which % developed in 19205’inm gtﬂl valid tod.y, and that
the corporate communicator has the responsibility to raise business
standards.

Lefever, Ernest W.; and others. Scholas 5, Dollars, and Public
Policy: New Frontiers in ate Giving. Ethics and
cublic Policy Center, Washington, DC, 75p. [ED
259 603; paper copy not available from EDRS)

Discusses contributions by American corporations
that are designed to influence domestic or foreign ﬁl'ias Identifies

ways that business ions can influence ¢it icy

or parti decisions. Presents a brirf history of corporise

in the United States and financial s for public

policy purposes. lndud? six policy guidelines s':‘o MW$
determine which ic poli re their politi

e ot mn donor and r’:ipient

philosophy, and what the relation
should be.

Oden, Thomas C. Conscience and Dividends: Churches and
the Multinationals. Ethics and Public Policy Center,
KVashin onésDSC; gnive[ltasl%tyyf;r?as& of America, Lan-

am, , 1985. 186 p. ; copy not
available from EDRS]p paper <Py

Examines the church’s economic power, its ties with the cor-

porate world, and what kind of moral responsibility this entails.

Overstreet, Charles William. “Advertising Practitioner’s
Ethical Decision-Making: The Utilitarian Viewpoint.”
Paper presented at the 66th Annual Meeting of the
Assc ation for Education in Journalism and Mass
Communication, 1983. 20 p. [ED 232 199]

res the decision m%pmoﬂargeand small adver-

tising agencies to determine if the size of the agency, in terms of

annual billing, Wmmmﬂuﬂdesw

h in the American of Advertising’s Standards of

Practice. Finds that the subjects viewed their personal ethics along

zkleut;l:&nmal'x:‘fahgw ofrm'ng:z:‘sionsbwaion

n that subjects ualized rule ing tobe

ﬁ!’m 4 in tmmuzjfim%wﬂh 'dwe-gam-hmds busi-
ness and saclal associates than with the *far away* consumer.

Stevens, George E. “Ethical Inclinations of Tomorrow’s
Managers: One More Time," Journal of Business Educa-
ﬁmﬁeporbmmmnsompm-% oo et o the efical inclnatons

i resulls of t 0
pﬁgmandﬁammmgm. Dmgftkam offumreexxu{
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