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THE TELEVISIDON INTERVIEW: ATTRIBUTES, FORMATS AND CODE-
The televis:crn repertoire tonsists of a wide variety of television
programs, sany of which cortain 1nterviewing. Not all television prograas
are similar, however, as far as the kinde of interviews contained 1n then
are cconcerred. Thic large array of programe can be divided into Several
srecram fermate uesing criteris which distinguich between varigus aspects ot
the 1nterviewing situation. Tnue, there are several attributes or
characterictice of the interview which can be ut:lized 1n ap attespt teo
clasc1féy 1nterviewing Gn televisicn &nd to distinguish between the different
binds oF programs 1n which i1nterviewlng occurs.

The present discussion begine with the enumeration some attributec or
characterictics of the félevzslon interview. These attributes are then uced

.
tc define several different formats of television prograss in which
interviews take place. Following this, a classification of codes 15
presented which can be used to anzlyze television.interviews of the varlousﬁ
formate.

Since the basic forms of the television repertoire whirh contain
Interviews ere common 1n most western as well as 1n other countries,- the
codes which are offzred below can serve as tools for comparing and
contrasting among d:fferent countries, as well 2s among networks, lo.al and
national programming, etc. Thus, at ithe cunclusion of the paper, ' have
chocsen to illustrate this analytical ccteme by providing several =2xamples 17
which 1nte; views conducted 1n televicion news 1n four countries !Britain,
West Germany, Israel and the Unites States) are compared.

Attributes of television interviewing
A quick glance at any listing of televisinn programming demonstrates

the well known fact that televisinn presents a variety of programs

thrcughout the broadcast schedule. Some of these programs contain

o
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intervievws while others deo not. Thue, 1n this conte:t I am not conrerned
with movies. soep operas, actisr-adventure prngrams, mus:cal varlety showe.
cartocns, etc. 1 am also not interected 1m ccmmercials, although c=ome dc
contazin interviewing. My eain confern 1c with a wide variety of preagrams
cuch a5 news programs, interview {tal¥) chcwe, panel diccussioncs, publac
éftaire precaremc, and the l:ke. Thece programze rot crly contain interviews
whichk are cunducted and presented 1n varicus ways., but often are baced
zolelv on 1rter.1ewe,

In orcer to clascify any array of contents one needc to develep a cet
of criteria whir™ car a1d 1n distinguiching between varicus elements of the

>
content, thereby assigninrg each element 1nto a particular category. For
exasple, 1n order to classify 2pples in a packing plant one can deciie to
use brand, color, s13e and degree of ripeness. Thus, my i1mmed:ate and
primary objective 15 to clacssify television programs according to the way
the i1nterviews are utilized in them. 7To do <o 1t 15 necessary to decide on

]

several attributes or characteristics of 1nterviewing 1n the televicion
contest which will enable us determine in which category to place each
program. I would like to stresc that nct all the attributes are completely
exclusise of one another nor are they totally exhaustive of all the possible
tvpes. The ones I am suqgecsting are suffi.ient, however, to enable us to
make a useful assecsment as to the various kinds of interviews that exist on
television and to be able to follow this with a comparative analysis of a

sample of 1nterviews. Following, then, are six attributes of the television

interview in the framework of television progranms.

1. The function of the interview. Broadly speaking, from the point of

view 0f produces and audiences there are two main functions which a
television interview may serve in a television program: information and

entertainment. Without going into a thorough discussion ot the nature of

information and the meaning of entertainment, we can suffice by saying tnat

4
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come interviews are conducted mainly for 1nformation while others are don€

mairly for entertainment. This doec ant mean 1O SuBgest, however, that no

\nforsation can be presented or gained 1n an 1nterview which 1s escentialiy
conducted for ertertiinmeent, nor that an 1nterviews conducted primaraly for

\nforsation carnot be entertaining. These latter situations can te

ccre.dered zc “"blends” of infcreaticn and entertainment.

~

2. The salience of the interview. This attribute refers tc the context

witk1n which the 1nterview 15 presented in the program. In other words, 1t

reierc to the extent to which the program :1c deveted 1n 1ts entirety to

1nterviewing, regardless of whether 1t 15 with one or more interviewee, or
>>
whether 1t contains other things 1n addition to the 1nterview. Thus, for

example, the program can be devoted to one long 1nterview; 1t could contain

one or more shorter interviews; or 1t could contain a variety ct contents

X3

cuch as musical pleces, comedy acts, as well as cne or more interview; or it

ran consist of various nows 1tems, scme or all of which centain 1nterviews.

>

» . X I ..'
3. The #frequency pf interviews and interviewees. This attribute refers

to the variability 1n terms of the number of i1nterviews and interviewees 1N
the program. Some programes contain only one i1nterview while others contain
two. three or even numerouc interviews. In some ot the programs the
ditferent 1nterviews ire conducted separately, with one 1nterviewee at a
time, while 1n other programs all the 1nterviewees are interviewed
simultaneously.

4, The duration of the interview. This attribute refers to the length
of the interview as i1t is presented on television. Some 1nterviews 1N
television programs are quite long, sometimec lasting as long as one hour or
more. On the other hand, there are interviews which, as presented on the
screen, last merely a few seconds. Thus, there 15 much variability 1n terms

of the duration of the interview.

S. The formality gf the jpterview. This attribute 1s concerned with




the degree of formality of the interview situations as 1t 1s precented cn
the ccreen. Some interviews are precented ac being quite formal whereas

staer interviews are conducted in informal settings and are precented

P <

tuch. Mureover, the degree of formality while the 1nterview 1s conducted 15
not nececsarily reflected 1n the way 1t 1s precentzd to the audience. Thus,
tor e.anple, part of & formal 1and perhaps lergthy! intervies Can Le

precented ac 2 brief staterent by the interv:iewee.

¢. Homogeneity of interviewee types. Thic attrihute refers to the

tinde of people that appear 1n televicicn interviews, Some pregrams shich

contsin tnterviews are highly uniform, thus presenting interviews with only
>

>
one kind of interviewee, e.g., politicians, shos business people, athletes,

etc. In other nrogram {ormats the interviews are conducted with a variety
ot people, 1n the same péogram there can be politicians, show business
people and athletes. ;hus, in the latter program forwat there might be on
one occasion an interview with a politicran whereas on another occacston the
1nterviewes miGght be a movie star. Moreover, 1f édre than one i1nterviewee
appears 1n a single program, in spome pregram formats all the interviewees
would be of the came general kind {(e.g., politicrancs or actors) whereas 1n
other formats there can be a variety of people.
Formats of interviewing in television programs

Using an 1nduct:ve approach, 1 shall now use these six attrabutes of

television i1nterviews, to define arnd briefly describe several television

program formatc which are common 1n many countries. What difierentiates

these formats from one another 1s the combination of their attributes and

characteristics. The terms I have chozen to label these formats 15
optional, of course, and should be considered within the purpose and
framework of the present aralysis. Some of these terms have been used
elsewhere 1n the television literature, often ascribing simler meanminr-,
but at times referring to somewhat different entities.

ERI!
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The way 1 define the program formats 1s by relating to ditferent
"prefilec” bacted on the corbinations of the attraibutes of tele.1c10r
interviews erplicated atove. The following 15 & summary of the six
attributes labeled A through F, each with 1ts recpective elerents.

& - Function of 1ntervien

1. 1~tcrmaticon

[30]

entertainrernt
C. 1nformaticn a3nd entertalnment
E - Szlience of ihe intervieén

1. small pert ot program

>>
Z. si1cni1f1cant portion of progrem
3. whole prograr
£ - Fregquencies of 1nterviews and 1nterviewees
e
1. one
Z. few
3. eany o

D - Duration of 1nterview

1. briet {up to one minute)

2. medium (1-10 minutes)

5. long (more than 10 minutes)
E - Degree of formality of interview

1. very formal

~

2. moderately formal
3. very informal

f - Homogeneity of 1nterviewee types

1. all the sanme

2. a few 1n each of more than one type

3. all different

Using this scheme, 1t 15 possible to 1dentify the profile ot every

Aruitoxt provided by Eic:
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program type 1n the televicion repertoire. cr even label cpecific proagrams,

atc

ier as 1nterviewirg contained 1n ther 1¢ concerned. Three pornts must be

-

(U]

tressed, however. F:rst, the attributes which 1 have f1sted above are
curely not the only cnes that could be vce to characteri:ze the television
Interview. 1 believe, hewever, . at tre attributec celected for this
discussior are central an p-cviding a general and relevant framemork for the
concept of the teiev csion :nterview. Second, obvicusly not all 729 (3¢)
poecible certinations of the <1y zttritutec and thear recspective elementc
ectually eriet. Thuc, 1t 1 futile even teo attempt to tall about so many

ditterent kinds of television programs. Thoce celected for discucsion here

>,
>

are the major cnee of interest. And third, theoretically the three elemeits
of each of the dlmensxqqs are mutually exciusive of one another, but 1n
practice 1t often beg?mes difficult to ascertain precisely which profile
f1ts each specific program within a program type. After all, 1t is common
¥nowledge that within any program $ormat there 1c some degree of varlabil{iy
ac taer as 1nterviewing (or any other aspect of tgé programj °s concerned.
Thus, for example, within the category of "game chows” there are different
specié1c shows, and within each show there may be some differencec as far as
interviewing 1s concerned. The same can be said of television news: ‘there
are different netorks, different kinds of news chous (1 e., national vs,
local; commercial vs. public: etc.), and between any two newscasts there may
be differences as well. The purpose, then, of the classification usi1ng the
profiles 1s to pitnvide a series of “1deal types” of interviews within the
tramework of television programming.

Following, then, are program types which contain some form of
interviewing, 1 would like to apologise to the audience for using specific
exasples only from television 1n the United States with which most of you,
including mysel$, are quite familiar. 1 aa sure, however, that you can

easily substitute relevant examples from your own countries’ repertoires as

| ERIC 5.




well.

1. Game shows. 1 rase purpocel, selected as the tiret ba1nd cf
televiciconr program cne that at fi1rst glance deec rot have any 1nterviewing
at all. And yet, 1t ceems reaccnanle to consider as i1nterviews the segeents
of such programs in whichk the host or master gt cerczmony 1ntroduces the
contestante and acks tres guestizns cuch as where they coue trem, what they

dc for & living, etc. Thus, I woule detine game shows such as Name That

je]

Tene, Fem:lv Feud. end T:c Tec [ough acs programc with 2 f3B8,02D,E5F

prcfile.

Translating this symbolic profile 1nto prose we s1ght say that the game
show lébtyplcally one 1n which the function of the i1nterviewlng 12 to
provide information as well as entertainment. In addition, 1nterviewing
veually takes up a very small part of the program and there are typically
several contestants or participants (1nterviewees) 1n a glven ¢ .0OW.
Moreover, the 1nterviews are usually brief, often conci1sting of two or three
very short guestions and answers, the interview 1$'very informal, and
finally, the contectants being 1nterv:ewed usually have varied backgrounds
and are, thus, of different types.

2. Variety Shows. Another form of televisiorn program 1s the varjety

show such as the Tonight Show with Johnny Carson or the Davad Letterman

Show, which usually consists of a few interviews as well as some
entertainment segments, sometimes per formed by the came people who are
interviewed and sometimes by other people. Using our 1nterview
clascsification scheme, this kind of program would be characterized as having
a A2B2C2D2E5F, profile. In other words, variety shows usually contain
interviews that are intended to entertain, rather than providing
information; they take up a consideranle part of the time of the program;
there usually are a few such interviews 1n the program; the interviews are

sedium 1n length, lasting several minutes each; they are conducted 1n an

9




tntormal manner; and the "guestc™ nan the shows (as the i1nterviewees are

reterred to) are usually of varicus types -- ci1nqers, actors, etc.

il

Talk Shows. 1Th:c tormat of television prcgramming, rrcluding

programss such as the Fhil Donchue Show or Firing Line, essentially consists

of ceveral 1nterviews with a variety of people. It's interview profile
would be A Bsi2DsExFs,  Thus, the tslh chow format 1nvolvee 1nterviews which
are primarily 1ntended to provide i1nforamation: the 1nterviews tahe up the

. entire program: there usually are several persoralities being interviewed :n
a gQiven program; the interviews are relatively long; they are done in what

would be considered as a mcderately fcrmal way; and the interviewees are of

>
>

vari1ous types (politicians, profescsionals, artists, etc.).

4. Feature Interviews. This television program format 15 one which 1
csuggest 1s only slightly different from the previous bind, drffering on o~ly
one of the =i1x attributes, that of the degree of formaliiy of the i1nterview.
Thus, the profile of the feature interview would be Ai1BsC2DsE,F5. This kind

H
!
of 1nterview program, such as the Barbara Walters Special 1s mainly for

information; the 1nterviews take up the whole time slot of the program;
there are usually two or three interviews in the program (although in this
category one could conceivably think of an entire program devoted to .one

tnterview as used to be the case 1n the Dick Cavett Show); thev are long 1n

duration; they are formal; and the interviewees are o+ various types.

5. Documentaries. This program format includes such programs as 60

Minutes and 20/20. Its profile with respect to the interviewing 1t contains

15 A1B2C302E2Fs. Thus, the irterviewing in documentary programs 15 aimed at

providing information; the i1nterviews take up a significant portion of the
program; there usually are several people interviewed 1n each report (the
progras often deals with more than one report but could conceivably be
devoted to only one report); the interviews are of medium length; they are

moderately fcrmal (although sometimes they migi.t be characterized ac very

ERIC 10




fgrmzl); ard people of veriovs types would be 1nterviewed 1n them.

&. Current Affairs. The category of current affairs prograsc cons.cte

of srograms such 3¢ Fate the Nation, Mept the Presc, Thic Weel with Davad

Erinkley and Nightline. However, 1 wculd suggect that slightly different

profirlec chould be precented here for the var:ious programs. Thue, Face the

Nati1nn and Mee! the Presc arc very similar and would be characteri1:-ed as

having & A B3C,DsE,F, profiie. 1In chese pregrams, the oblect:ive 1s to
v, provide 1nformation: the interview takes up the whole programi: there 1¢ One
1ntervicwee:; 1t 1s very formal; and the 1nterviewees are usually always
pnl\tlflanﬁ, 1.e., of one type, although there comet.mec are exceptione.
>

Ac for This Weet with David Brinkley, the profile would probably look

like A B2CsD2E,F,. This i1ndicates that the program 1s alco for
informat:onal purposps; a significant part of the program is devoted to
1nterviewing; there usually 1s only one *gquest” 1nterviewee (1§ exclude
consider the special form of 1nterviewing 1n which Mr. Brinkley "1nterv1ew§ﬂ
h.s owr reporter colleagues, usually towards the'énd of the proarzm); the
Interview takec up a si1zeable part of the program; the 1interview 1s quite
long; 1t 15 quite formal; and the 1nterviewees are ucually of the same
category, naeely, politicians. Thus, this progranm differs from the earlier
two in the current affairs format mainly wi1th respect to the part of the
entire program taken up by the interview and related to this, the tength of
the i1nterview.

Nightline presents another version 1n this general category. Thus, 1t
has a A»B2C2D2E2F, profile. FPutting this into words, Nightline 1s also for
informatior. purposes; a significant part of the program 1s devoted to the
interviews; there are usually several interviewees, some 1N the f1lmed
report which usually starts the program going and some in the direct

interviews which follow; the interviews are usually of medium length, but 1n

the filmed report they are often shorter; the degree of formality 1s

i 1




roderate, ecpecially given Ted koppel ‘s 1diocyncratic style; and the
interviewees are usually et ceveral types -- politicians, experts of various
birds, etc.

This current aftfairs format category clearly demonstrates the
vercatility of the ciassification scheme we have been using. Whereac 1n the
t#re show, the variety chows, the tall shows, the feature 1interviewing and
the documentary programs, most ot the respective examples that can be given
. zre highly similer, the current affairs category 1ndicates come vartation.
This posec a conceptual dilemma: chould the category list of pregram formats

be expanded, thereby giving scme television programs a category of their own

>
>

tclearly some program producers would believe that their programs deserve
such a position) or should we use the flexibility of the profile notation
cystem to allow for sjlght differences within a given category. I have
thosen the latter option, althnugh the reader may wisa to use the former
approach. In any event, the use of the profiling scheme allows for
tlexibilaty between programs while pointing oux t#e general rulecs ¢s well as
the 1nevitable exceptions.

7. News. 1f the current affairc category seems to have complirated

the 1scue somewhat, then the news program format, which is the central, one

1n this bool, surely does not make things eactier. Although I wish to deal
with news as oner format of television programming, 1t seems that as with the
j case ot current affairs programs, I must present four sub-categories, each
with 1ts distinctive i1nterview profile.
The f1irst of these formats of television news 1s usually referred to as

national evening network news (ABC°s World News JTonigh*, CBS's Evening News

and NBC's Nightly News). The interviewing profile 1in this kind of news

program 15 A3 BiCsDyE Fs which indicates that the interviews are informative
in nature; tnat they take up a small percentage of the time of the newscast;
that there are numerous interviews 1n a given newscast: that they are brief

.:2
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1n duration: that they are almost always conducted 19

o

formal =ett:ng; and

that the 1ntervieweec are various pecple from all walk

\n

of li1fe, although
meny are politicrans, experts, etc.
The cecond format of television news 1ncludes such programs ac the

McNeil-Lehrer N ur, which 1¢ carried b~ the Fublic Broadcasting

stationc. This program’'s i1nterviewing protile 1c somewhat dittferent:
Ay B2C2D2E,F5. Thus, thic particular news program 1nvo'ves 1nformational
1nterviews: the i1nterviewing takes ugp & large proportion of the newscast:
there are few 1nterviewees 1n each newscast; they are relatively lcng 1n
duratlgn; they are very formalj; and variouc kinds of people appear on 1t,
although mostly they are politicians, experts, etc.

The third category.of news prougrames 1c that of the morning rnews
magazines which are troadcast nationally by the coamercial networks (ABC’s

Good Morning America, CBS'c Morning News and NBC's Today Show). Thas

program structure ezcentially contains two sub-progranms, each with 1ts
characteristic interviers. The f1rsc 1s a nlnla;;re newscast, presented by
a news anchor person and 1s simitar 1n general terms to the national evening
news format, e cept for the fact that it last about five to seven mi1nutes,
and is repeated with some variation four times during the two hour prdgram.
The profile of this segment 1s thus the same as for the national! evening
news format.

The other sub-program, which 1s similar to the television "talk show”,
1s conducted by the “hosts” of the program (tradit:cnally a male and
female). The interview profile of this segment 15 different, however:
AsB.C2D2E2Fs. This indicates that the i1nterviews are done both for
information and entertainment; the 1nterviews take up a sianificant portion
of the program; there are several interviewees On each program; they are
medium in duration; they are moderately formal; and the 1nterviewees are

various kinds of people.



The fourth and fi1nal category of televicion news, baced on the

claccification of the 1nterviews contained 1n them, 15 that of local newc
programes produc:zd by the network affilrated stations as well as by
independent stations., Given the fact that there are so many l-:al cstations
and newscasts, any attempt to provide a single profile might be sormewhat
misleading. In 2ny evenc. the following AsBsC,D,ExF profile 12 "airly
representative o! thic fcrmat of television programming. Thus, 1nterviews
on the .ocal news programe are 1nformation as well ac entertaincert
oriented: they constitute only & small part of the newscast; there are

fairly numerous i1nterviews 1n each newscast: they are brief yn duration;

>
>

they ar:c moderately formal (although there are some very formal and sonme
very irformeal ones); aqd many kinds of people appear as interviewees.

In sum, 1t 1¢ sggg;sted that there are several ways of classifying the
variouc formats of te;evxslop interviews, based on one or more attributes of
the i1nterview. What 15 even more 1mportant ic the conclusion that we can.
derive from thic brief precentation of the dlffe;ént formats, albeit a
tentative conclusion. Accordingly, taking 1nto consideration the
combination of all six a*tributes, television i1nterviewing as 1t appears 1in
the varicus program formats can be quite different. Moreover, whxlelthe
first s1x program formats presented are far ; similar 1n most western
rountries, 1nterviewing 1n television news, as well as thc general structure
of the entire newscast, can differ quite significantly 1n various countries.

The codes of television interviewing

At this point I wish to enumerate and describe several codes which
operate in the course of television tnterviewing. What I mean by a "code”
is a characteristic of =~me sort which can be employed to systematically

compare different i1nterviews, either within the same program format

(interview profile) or between program formats, wathin a given country or

across countries, as well as within a particular point 1n time or over time.




In sther words, & code should be conceived of as a variable for which
emrirical data can be gathered. As with any variable, cach Zode must have

t leact two poscible entitiec or valuee. A particular way of loocling at

the code 15 whether the particular feature 1s present or absent.
Four major categories of codes are relevant to the anmalysis and

urderctanding of televicion 1nterviewing: Identity codes, Yerbal codes,

Noerverbael code

n

and Situational codes. It will scon Lecome clear that scme

of the codec are unigue tc televisior 1nterviewing, whiie others cculd be

e
conci1dered 2c relevant to other jourralicstic 1nterviewing, and 1n Ssome caces
toc non-journalictic i1nterviewing as well.

e d

Identx{y codes

0f the four major code categor:es, the 1dentity codes are the least
unique to television. %Fe tdenti1ty codes refer to the "inherent”
characteri1stics ot th; person being interviewed. They are 1mportant since
they may be consequential 1n d.:ermining how the 1nterview will be done and
how 1t wi1ll proceed. The 1dentity codes presented’ below do not totally
exhaust all the possib? ' characteristics of the interviewee. There are
cufficient, however, to characterize each interviewee 1n a manner which will
be relevant to the course the interview might take and for the purpose of
maling comparisons between different i1nterviews. Furchermore, 1t should be
noted that a'l the codes are relevant for each interviewee. Three groups of

Ident1ty codes are specified.

1. Demographic characteristics. The first group consists of two

demographic characteristics: gender and place pf origin. HWhether the

interviewee i% male or female has potential significance 1n several

. respects. Also, whether or net the intervieuee 1s native to the place of
origin of the broadcast can be of importance. In this respect one can deal
with the nat:onal or local level, 1.e., 1S the interviewee an American or a

foreigner (from the point of view of the U.S. networks) or 1s he or she a

O
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New Yorker, tor example, frum the point 3i view 0% WCES or WABC or WINS 1n

Ner Yerl.

?. Role 1n soripty. A cecond group of ldentity codez 15 concerned

with the role of the 1nterviewee 1n society. Specifically, we are
interested 1n three characteristics: whether or not the i1nterviewee 15 a

public offic1al fte.g., a crv*l servant, a iudge, etc.): whether or not the

interviewee ¢ a professicnal cr expert i1n ccme particular fi1eld (e.g., &

docteor, a scienlist. an economist, etc.); and whether or rot the 1nterviewee
was electeo to his or her posit.on {e.g., & mayar or a town or the Precsident

of the United States). These three characteristics will enable us to

>
>

determine 1f the 1nterviewee is a relatively high ranking person or not.

-

3. Relationship to the story. The third and t1nal group of 1dentity

codes deals with th? relationship the interviewee has to the story which :s
being reported (this group of codes 1s generally more pertineat to progranms
on public affairs and news). The first code :7 this class 1s whether or not
the 1nterviewee 15 a random or non-random chuxcéf Thus, for example, 1f ;
member of the house of rearesentatives was i1nterviewed concerning a bill he
or she submitted, then the choice is not random. However, 1f that same
member of the House is asked to comment on a h1ll pending leglslatkbq, when
he or she 1s merely presenting the opinion of members who support (or
oppcse) the legislation, then the choice of that person would be considered
as random since any other member of the House could presumably have been
asked to cpeak on the 1ssue.

The second code here 1s whether or not the person being interviewed 1S
involved in the issue being discussed. Thus, for example, 1f ¢ baseball fan
is interviewed about the baseball players’ strike, he or she would be
considered a5 not being involved. On the other hand, 1f the owner of a
baseball club was interviewed, that person would definitely be considered as

being involved.
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The firal code 1n thic group 15 whether or not the 1nterviewee 15
victim (ncte that being involved mey Or méy not be equivalert to being a
sictime. lhus, for example, 14 a person whose heuse hes Juct burnt down 1¢
interviewed. that person would be characterized as a victim, whereas the
firemar on the scene would not be a victim, although the latter 1s clearly
tnvolved 1 the story be:ng reported.

Verbal codes

The Verbel codec precsented here are also nct inherently related to
televicion i1nterviewing although csonetime some of them may be manitesteg 1n
a special way 1n the television context. This 15 mai1nly because ali

>>
interviewing 1nvolves verbal 1nteraction which ecsenti1ally meanc that
quections are ashed and answers are glven. There are two groups of Verbal
codec: guectioning technigues and rules of etiguette.

Xl

1. Questioning techniques. fhe essence of a good 1ntPrview 1s asking

the correct question which will elicit the appropriate reply. There are
various ki1nds of questions and ways of stating thém to the i1nterviewee.
Questions can be “"neutral™ or "i1ndirect” which suggest to the interviewee
and the aucience that the interviewer 15 not biased, 1.e., has no personal
position and advocates no particular preference., On the other hand,'ghere
are "lceded” or "direct” questions whicn clearly 1ndicate to the 1nterviewee
and the audience that the i1nterviewer 15 attempting to pressure or to
mcorner” the interviewee. The term provocative questions 1s used for this
vind of approach to the i1nterviewee.

Thus, for example, 1n an i1nterview With a top ranking politician, the
interviewer who may think that the politician should resign might ask: "what
do you think you should do given what has happened?” or he or she might say:
*Don’t you think that given what has happened you should resign?” The
$ormer approach is a neutral question whereas the latter 1s a provocative

question.




ERI

Aruitoxt provided by Eic:

Quections alco vary in terms of whather cr not they are planned 1n
advance by the interviewer. In moct journalistic interviews there 1s come
plan which the interviewer deveiops prior to the interview. Accoreingiy,
the interviewer knows ahead of time come of the questionc that he or she
will ask during the interview. However, many question: gepend on the
ancverc which are given by the 1nterviewee te orevitcus guestions. Thue, the
"

"follow-up" questione require an exect forauletion during the course of the

_tnterview, and cannot generally appezr 1n the li1st of quectiorc which the

1nterviewer prepares i1n advance.

The use of the di1’ erent kinds of questions by the interviewer sets the

[3
stage for the interview 1tcelf. The way the questions are farmulated will

determine to a large extent the amount and quality of the information that

will be obtained. Also, the way the questions are asked 1c an 1mportant

factor 1n the form of i1nteraction that will ensue during the course of the

1interview.

s
”

, ,
2. Rules of etiqueite. The term "etxquette"’means various things 1n

the course of the interview, all of which are important in the way the
interview comyences, proceeds and ends. The way the interviewee 1s
1ntroduced and 15 referred to 1s important i1n establishing the relatfonshxp
which will develop during the course of the i1nterview. Are official titles
such as "Mr. Fresident” or “Senator” used, or are last names, or possibly
even first names used? Moreover, 1s there a reciprocal relationship or 1s
it a one-sided arrangement? Thus, for example, if Ted kennedy 1s approached
in an interview as “"Senater KFennedy", does Kennedy refer to the interviewer
as "Mr. Brokaw" or "Tom”"
In this connection, what impression 1s created 1n the i1nterview? Is
interviewee speaking to the i1nterviewer or to the television audienze?
example, a reply could begin with the phrase: "Well, Mr. Y, I think..."

“Well, Jed, I think..."” Both these cases indicate a response directed at
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the interviewer. On the other hand, the reply could be: "well, I thirk..."”
which does nct contain the direct reference to the interviewer. The
difference may tnitielly ceem to be i1msigrréicant or trivial, but 1t 1¢
believed that the former approach, 1nterjecting -he name of the i1nterviewer,
1s part of the "performance” or the “"staging” of the i1nterview as an
1nterpersonal encounter, and 18 typr-al of cecrtain birde of 1nterviews znd
not of others.

grother zspect of thke rulec of etigquette has to do A1tk 1nterruptirg
thez intervieweszc or allowing them tc complete what they are caying before
the i1nterviewer maves on to another question. Interviews vary on this
factor»to a large extent. Thus, scmetimes the 1nterviewee 1c interrupted
pften, and 1s given little chance to expresc hi1s or her opinicn, whereas on
cther occazions the 1n{;rv1ewee 15 given the opportunity to reply at length
and 1n detail. Th}s‘;eems to be the case regardless of whether or not the
irterview will be editer which seems to suyuest that this 15 a stylistic
point rather than one of interviewer strategy. Related to the latter p01n£
15 the extent to which the interviewer triecz to force tne 1nterviewee to be
brief by saying something like: "please state this briefly” or "we're

running out of time, so please be briet.”

The next Verbal code 1s verbal feedback. Feedback 1s provided by the

Interviewer to the interviewee 1n the form of such expressions as "aha,

yes,"” "1 <ee,” etc. This feedback can serve as reinforcement to what the
interviewee 1s saying, both 1n terms of encouraging the i1nterviewee to
continue talking, and sometimes 1n the sense of 1ndicating agreement to what
he or she 1is saying.

Tha final element 1n the verbal category, (although some aight consider
this as belonging 1n the category of Nonverbal codes), 1s the use of vaice

intonation. The interviewer can use his or her voice to 1ndicate agreement,

but more often disagreement, disbeliei or doubt. The use ot vcice

i9
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intonation 1< screti1mes purposive and at times unconscious, but the axtent
to which 1t := uced can have an 1mpact on the course of the interact:on
tar1rg plarce.

Nonverbal coues

Whereas the 1dentity and verbz! codes were not unique to television,
the rnonverbzl coCes are 1ndeed cuite unique to the televisicr medium. In

other words, the 1nforsation that one can obtain by meanc of a tele:i1c10n
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rnd nonverbel. Thls majosr co6inG category w.ii

rhclude three speci1fic groupe of nonverbal codes: spacial -odes, artifactual

o0

codes, and fi1lmic codec.
>

1.” Spacial codes. Spacial cogec refer to the way space 13 uced 1n the

interacticn between the 1nterv.ewer and the i1nterviewee. Using Edward

Hall 's noticn of varying dictancecs, we may consider four possihrlities. The

"intimate” distance 15 very t=mall (several 1nches) and tvpically occurs when
the 1nterview 1< conducted 1n a crowded setting such as an airport lounge or
1n the down towr section of & large city. In suchia situaticn the
participants mighkt ailzost be touching one another. The "personal" distance,
that of ceveral feet, can be, for example, when the participants 1t at
r.ght anglec to each outher or on ei1ther side of a table. The studlo--
1nterview 1¢ ofter set up 1n such a wey that several yardc separate the
interviewer and the 1nterviewce, which would be an example of the "social"
distance. Ffinally, the "public” distance 1s the greatest, such as when @
reporter ir an auditorium stands up and asks the President a guestion at a
press conference (I mention thic type even though we have not gone 1nto
detail about press conferences). 0f course all these situaticns refer to
tace-to-tface 1nterviews, whereas sometimes the participants are many miles
apart, hooked up via satellite. This physical proximity factor is 1mportant
for the way the i1nterview 1s conducted since the distance can have an effect

on the power relationships as well as on the ability of the i1nterviewee to

20
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“protect” him or hercelf from the .nterviewer.

The cetting of tte televicion studio decigrned for an 1nterview can be
sarranged 1n varicus ways. Thues, for enample, the 1nterviewee and the
interviewer can oe ceated 1n similar chaire or 1n different ones, they cen
be seated facing each other or &t right angles to each other, and there may
cr there might nct be scme cbaect of furniture separ2ting them, such es a
tzble, a dest or & rostrur. Thece factors cerve an 1mportant rcle 1n
ectablishing the "relat:onsmip” between tre interviewer and the 1nterviewee.

Arother aspect ©f the preo:imity arrengements 1= whe*her or not the
participants have eye contect with each other. Not facing each other, beinag

>
tos close or too far, or being 1n other locations such as 1n another stud:o,
can make a difference 1n terms of how the two persons relate to one anather.
Visual feedback from either party, 1ncluding head nods, smi1les, or the
»
raising of eye brows can he useful or detrimental. But 1n any event, they
must be vicible.

”

. Artifactual codes. e ceccnd kind of nonverbal codes are the

artifactual codes. What 1 mean by artifactual rodes 1s the presence and/or
uce of varioucs binds of artrfacts during the course of the 1interview.
Interviews conducted outside the studio can be set up 1n a variety o#vuaysz
the 1nterviewee may be seatec i1n an office, behind a desk with a book.case
1n the background, the 1nteriew may be conducted 1n a garden amidst
colerful #lowers; 1t may be conucted at the entrance to a factory where
workers are on stribe carrying picket signs; or the interview may be done 1n
a crowded air terminal with .any people ruching by as the backdrop.
Whatever the setting, 1t 15 assumed that 1t will have some 1mpact on the
atmesphere 1n which the 1nterview 15 conducted, and on the effects 1t may
have on the viewers.

The use of objects in the presentation of 1nformation 15 another

——

arti1factual code. In many interviews there 1s no use of such objects;

21
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howe.er, wher experts of various linde are 1nterviewed, such ac scienticte
or articte, 1t 15 not uncommon to cee 1nterviewees cuch ac esperte using
oblecte cucy mepc, tabiec, grapks and phveical models of the cubject
be1ng discuczed 1n order to demonctrate what 1s being cald.

The uce of microphonecs 1n a televicion 1nterview 1s celf esident.
However, there are various ways i1n which microphones are uzed, and they mzy

kave an 1nfluvence on the form cf the interact:en taiing place. Thue, for

"erample, a miniature lavalier micrcophone might be factened to each of the

participants, ®aling them relatively uncbtrus:ve. Thic 1s typically done
stucdio Bettings. Another poccibility 1n the ctudio 1< the uce of deck
micropbtones. In both cases, the interviewer and the 1nterviewer have their
own microphones and can ‘thus cpeal and be heard whenever they pleace.

The use of technician operated microphones such as the overhead "boom"
or the below the frame "shot cun” are other pocs:bilities (the former 15
more common 1n the ctudic and the latter on locatﬁon). These microphcnec
can be quite obtrusive from the i1nterviewee’'s point of view, particularly 14
he or she lacks experaence 1n such a role.

Finalily, there 15 the hand held microphone used by many reporters.

This kind of microphone gives the i1nterviewer a leading advantage 1n that he

or she can "permit” the interviewee to speak, by pointing the microphone 1n
his or her direction, cor what 15 more 1mportant, the 1interviewer can
"prevent” the 1interviewee from speaking by taking the microphone away. Thas
can create an added aspect to the drama of the ipteraction. It should be
mentioned that i1n an 1nterview recorded "on location® sometimes the
interviewer does not even use a microphone when asking the questions. Back
1n the studio, during the editing process, the questions can be inserted, 1f
necessary.

3. Filmic codes. Filmic codes refer to the shots and techniques used

by the camera people 1n fi1lming and framing the iaterview. The first kind

22




of chot 1c cne that provides the cetting of the interv:ew, that 1s, the

gctabliching shot. Thic frame gererally shows the 1nterviener and the
\ntervi1ewee together, thues precviding the cspecial and cortextuel reiationchip
between them. Sometimes 1t only give the interviewee 1n 2 wider frame sO
that the audience can cee where the interview 1s tsving place. Thus, 1n
\rnterviews done "on location” the establishing shot wmill provice 1mportent
irformation ac to where and under what circumstances the 1nterview ic being
conducted. The establishing shot 15 particularly 1aportant, hewever, when
the participants are nct 1n a $ace-to-face situetion, so that the viewer can
get the correct perspective of the ci1tuation.

>
Since an 1nterview 1nvolves at leest two participants, the use ot cuts,

that 15, the changing of the frame from one person to the other by means of

-

switching from one camera to another f{or editing the i1nterview to give such
.

an appearance) 1s 1mportant for the flow of the i1nterview. 1t allows the

person speaking to be seen, or for a reaction shot of the person licstening.

The rate of camera switching could be an indicatidh of the degree of verba{

exchange betweer the participants, and could 1mply something about the

dramatic nature of the encounter.

The size of the image on the television screen 1s another f1lmi1c code.
Thus, the use of frames 1n which the person talking (most often the
interviewee) 1s seen very close up, with his or her face {and sometimec only
port:ons of 1ti taking up the entire screen, 15 a highly dramatic shot. The
"close-un” 15 used to concentrate on facial features of the interviewee and
pften gives the 1mpression of the camera "“1nvading” the privacy of the
person. It should ue noted that an extreme close-up shot presents an
»abnormal" frame, from the point of view of the face-to-tace interaction.
in fact, 1t 15 physically i1mpossible for a person to come up close enough to
another person so that only the chin, mouth, nose and eyes sake up the

entire frame and are stil} 1n focus. Only a camera can present such an

23




evtreme "i1ntimate” picture of 2 persor. In televisicn interviewing the uce
of the close-up shot 1c often ascscrrated with embarrassing questrons or in
srtvations where there 1z some doubt st to the veracity of the reply being
g:ven.

The close-up of the i1nterviewee can be cbhtained 1n two ways, either by
¢ direct cvt frem & "medrum™ chet or by zcomitg 1n whereby the camera
gradually narrows 1n on the face of the i1nterviewee. The latter 1s
generally perceived to be more dramatic 1n that the i1aterviewee 1< perce.ved

]

tc be slowly locked 1n and captured by the 1nterviewer.

Reaction shots are pictures taken ot the person not speaking at a given
>

>

point in time. Sometimes the reaction chot 15 of the i1nterviewer listening
to the interviewee, and sometimes the interviewee 12 shown as he or she 1s
licstening to the quection being posed by the i1nterviewer. In the latter

tase, the viewer can see the facial reactions of the interviewee as he or

she hears the question and plans to reply. A special kind of reaction shot

15 veed 1n situations were there 1s more than one i1nterviewee, like 1n a

debate, 1n which case the camera may cshow one i1nterviewee while another 1c
speaking. Reaction shots quite often reveal the att tude that the listener
has towards the person speaking. Sometimes reaction shots show botﬁ:
interviewer and i1nterviewee by means cf a split screen.

The #1nal f1lmic code is a special kind of reaction shot, namely, a
cshot ot some part of the interviewee’'s body other than the #ace, usually the
hands. Sometimes the camera focuces on trembling fingers or on clasped
h-nds. Thece behaviors are often considered as revealing tension on the
part of the person speaking, thus the camera brings them along with the
speaker ‘s face.

Situational codes

The f1nal set of codes has to do with situational codes which are

usually unique to broadcast interviews, both radio and television. 1In this
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category I include three groups cf odec: the location ct the 1nterview, the

directnece of the bruadcast, and editinn. Thece three croups deal with

particuler a

[

pecte of the cituaticrn i1r which the interview tabes place and

the way 1t 15 precented to the awauience.

t. The location of the televisior interview. The fircet peint 1n the

locatien codes 1€ where the interview takee plece. The major distinction 1t

hetweer ctudic and cn-locatien interviews. From our perspective, thete are

two main ¥inde of ctudio settinas: rews studios and non-news studios. As
for the on-location setting, there are several varieties, csuch as: 1ndoor
ve. out-cf-doors; public vs. private piaces: home vs. place of work; etc.

;;e cecond point referc to the extent tc which the interview 1s
conducted face-to-face or by meanc ot a remote arrangement. In other words,
do the participants si1t (or stend) facing one another, or are they only
connected via some electronic hooh-up such as micro-wave, satellite or
simply by meanc of a telephone. The latter situvation can vary from another
studio 1n the came building to a complex cxrcu1t'ixn&:ng an astronaut 1n
outer space with an 1nterviewer on the ground.

The location of the interview 15 1mportant as 1t can have a strong
1mpact on how the 1nterview proceeds. When both parties are :n the §tud10,
the i1nterviewer has the "home" advantage. When the i1nterview 15 conducted
on-location, the interviewee may be more familiar with the setting and thus
have an advantage. Generally the studio 1nterview guarantees a more quiet
and recpectable setting, whereas the 1nterview "on location” can often be
awkward, embarrassing, and at times even dangerous. In tace-to-face
interviews both parties can utilize interpersonal feedback cues, whereas 1n
remote arrangements the interviewer often has the advantage 1n being able to

see the interviewee, but the interviewee can only hear the 1nteriewer but

not see him or her.

2. The directness pf the broadcast of the interview. Live television




interviews took place since the early dayc cf the medium. The context was

d1fferent, however, frem what 1t 1¢ today. When the televisien ere beaan,
moct programs were presented "live” from the televicicn cstudie, since there
were no technological means to pre-record them. fhe onlvy exception was the
use of fi1lm when feature movies and newsreels were c%nuwn. As a matter of
fact, newcreele required developing and transportiery the f1lm to the studio
which cruid be far away, and therefore time consuminu., With the advent cf
video tepe ¢and later of micro wave technologles: 1t became poeeibie to
record 1nte-views {as well ac other programs} fo- broadcact at some other
point 1n time nr to transmit them "l1ve” from another {(often distant)

>
1ocat12n. Thus, today’'s televisicn 1nterview can be pre-recnrded or
presented "live" irom ylrtually any locataion.

The ea2in advangagé nf the "live” 1nterview 15 that 1t takec place 1n
"real time."” This 1; particularly 1mportant when time 15 of essence, mainly
1r news and current affairs reportirg. The main advantage of the pre-
recorded i1nterview is that 1f something 1n the lhteractlon went wrong (on’
the part of the interviewer, the interviewee or both, as well as some
external problem) the interview can be done over and be presented to the
audience as a "better” product. Also, the taped i1nterview can be dégd when
interviewing takes piace over varying time zones or when the interview can
anly be obtained at a time other than the scheduled progran.

%Z. Editing. The final code tz be discussed 15 that of editing. An
interview can be presented 1n full, thai 15, the way 1t was conducted, or 1t
can be edited. The editing possibility exists, of course, only for
interviews that are taped prior to their being telecast. Editing can take
many forms ranging from brief deletions 1n order to shorten the interview
and/or by taking out some specific segment, to drastic editing in which only

a few words from an interviewee's reply are kept and presented as a4 "sound

bite*, without the audience even hearing the question posed by the
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interviewer.

The uce. form and extent of eoirting depends upor the nalure ot the
program, the time conctraints avarisble, end the pricr vnderstanding betweer
the 1nterviewer and the interviewee. Editing alweys runc the risk of
mod:fying the reaning and context ot what was caid 1n the 1nterview and the
intormation thet 15 preserted te the auv :emce. Editiag 1s 1mportant not
anly 1n mziing the 1ntervien the time corstrazints of the program, but
:le= 1r highklia'tirg enc eaphasizing certarn things weich the anierviever

wichee to make salrent.

Some cross cultural examples of i1nterviews in television news

> First, a few words about the context o¢ the data. #As part ot &

iarger study i1nvolving, among other things, a content anzlycs1s of televicsicon
news 1n several countr;es' we were able to analyze a sample of newscasts in
Britain {UK), West G;rmany (FRG), lerael (ISR) ard the United States (USA).
Twelve newscactc 1n each of the following netwerke were analyced during the
same days 1n January of 1984: 1n Britain, News AY Nine (BBEC1): 1n West o
Germany, Jageschau (ARD) and Heute iZDF); 1n Israel, Mabat {(1BA): and 1n the

United Statec, World News Tonight (ABC), Evening News (CBS}., and Nightly

News (NRC). BEC1 wac selected for logistical reasons, the twc berman
networkc were used since their newscasts are relatively chort, and 16
Israeli the only existing network wac used. The two German networks ac well
ac the three U.5, networks were combined.In all the forthcoming analyses the
different nent>r apd iength of newscasts was taken into account,

Before presenting some sample data based on the codes explicated above,
some general parameters of the samples are presented. Table 1 presents data

on the prevalence of i1nterviews in the news.




The findings 1n Tehle | clesrly 1ndiczte substantial difterencec

between the four countriecs. The roct czlient findina 15 the relatively

irttie uce trat the West German networlc male of televicion news 1nterviews.
Thue, only 1n 11% of their news 1tems do i1nterviews appear, on the average
there are slightiv more than one and one-half iun.erviews per 1tem which

conta:ins any 1hterviewe, arg el when an 1nterview 12 conducted 1t a1c

~

relatively gurte lono lacting, on the average, neariy 434 ceconds, &nd mcst
cf the 1nterviere censrctea of crly one clip.

In Britein nezrly 39% of &li rnewe 1teme contain 1nterviews, more than

1n any of the other ccuntriec, wher an 1tem contains at leact one 1nterview

>

(=

1t actgally has &n average of 1.5 1nterviews, the duraélan of each 1nterview
1c nearly 26 seconds, and 15% of the interviews had more than one clip.

In Israel, tewer x;ems contain interviewe {(nearly 28% of all 1tems) but
on the average each 1;em containing at leact one i1nterview actually has
almost two interviews. The length of the average interview 15 almost as 1t
1€ 1n Weet Germany (41 ceconds}? but lcrael had séﬁeral extremely long g
interviews, the longest lacting c1x and cone-half minutes, and 96% of 1ts
interviews conci1cted ot one clip only.

Finally, in the United States despite the fact that fewer 1tems -
contained i1nterviews (3i%) as compared with Britain, the average number of
interviews 1n the newscasts was the hignest among the four countries with
more than !4 1nterviews per newscast, an average of almost three 1nterviews
were conducted per news 1tem containing at least one 1ntervier, the average
interview wac the shortest lacting about 13 seconds, and 22% of the
interviews were presented «1th more than one clip.

Reducing the findirngs even further 1t seems safe to say that 1n the
U.S. and Britain 1nterviews or television news tend to bt relatively

frequent, braief, with more clips and complex editing (there was an average

of 0,17 cuts per second i1n thke U.5. 1nterviews rompa-.2 with only 0.07 cuts
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per second 1n the other three countries. On the other nand, the West German
interviewing wac €specrally b avy with few and lengthy i1nterviews and with
moct 1nterviews done 1n onre clip. The leraei1 style et 1nierviewinq was
somewhat 1n-between with reiatively mere frequent interviews but atco
relatively very lengthy ones.

General topics

Tzhle 2 precserts the toprcs of the news 1tems 1n which the ntervienws

appeared.

> == e == - - - -

Loching across all four countries, two trends ceem to appear. First,
news 1tems concern:n L.ternatiocnal politics, which are heavily evident 1n
all the newscastc, a?k highly under represented as far as 1nterviewing 1s
concerned. This may be due e:ther to the relative difficulty to obtain
1nterviews, part.cularly with neople from {orelgq’countrles {despite the
availability of satellites and other technological devices) and/or to the
fact that such matterc are more concerned with 1nstitutions rather than with
1ndi1vidual human beings. Also, there 1s a tendency for 1tems on economics
t1n West Germany and Israel), business (1n Britain, West Germany and'fsruel)
and labor {(1n Britain) to have relatively more interviews than their general
proportion 1n the entire array of topics. Thic may be due to the fact that
such topics .re relevant to the 1ndividual person as a consumer or worker.
In addition, 1n West Germany and lsr. . there are tewer 1nterviews
concerning i1nternal order than would be expec*~d based on the number of such
news 1tems 1n the newscasts. Finally, there is relativelvy more 1nterviewing
that would be expected by the overall distribution of topics regarding

health and welfare 1n the United States and in Israel and toncerning

education 1n Israel. These topics also concern i1ndavadual people and may be
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the reascn for therr relztively high calience 1n the 1ntervicwing context.

Language and translation of news i1nterviews

In the case ot the three 1,5, netwaric 99% of the 1nterviews were
conducted 1n the rative language, 1.e., 1n Englich, and 1n Bri1tain onlv 2.35%
pf the i1nterviews were conducted with people 1n a language other than
Enrlich, However, in Hect Germany and 'n lsrael, 15u of &ll the :nterviewc
were cendacted 1n & languege other than Serman and Hebrew, recpectively.

0+ the f1ve rnen-Englich 1rteriews tn tre U.S. retworke, four bad

[ i iR |
[SER-TTRN

vuiC€E OvEer sticn tntn Fralyich and one had no trarclation at all. In

Britain, of the thr'e nor-Englisk i1nterviews one had voice-over translation
>

and the other two were not tranclated. In Wect Germany, the eight non-

German 1nterviews were tranclated 1nto German 1n voice-over. In lIsrael, thre

29 non-Hebrew 1nterviews were translated i1nto Hebrew using sub-tit:es on the

screen.

Setting and location of the interviews

Compe 1ng "live" and "pre-reccrded’ 1nterviédws 1ndicates that Israel {5
clearly different from the other three: 7.6% of all the interviews 1n Israel
were conducted "live", with less than 1% 1n Britain and 1.6% 1n the U.5. In
West Germany not a single interview was conducted 1n s “"live" 51tuai1pn.

The specific locations 1n which the i1nterviews of the four countries ;ere

<

conducted are presented 1n Table 3.
Table 3 about here

Ilhere are some impressive differences between the four countries., In
the U.S. the single most employed background for an interview on TV news was
1n an office setting, followed by a ;ublac place such as a store, a street,
a public (non-gnvernmental) building, etc. Besides the studio setting, the

least number of interviews were conducted 1n government buildings. In
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Britain, the most popular place for the news 1nterview was a putiilc place
foilowed by an offi1ce setting. hlco 1n Bratain, 25 1n the U.5., the fenest
interviews tnch place in governsent buildinge. In West Germany, cn the
cther Fand, the greatest rumber of i1nterviews took place :rn government
tuild:nge fcllowed by public places, with officec far behind 1n third place.
The dcwest 1nterviews tech nizce 1n the home setting.  And ar lIeraeil. the

greatzst rutber of interviewe tccol place 1n putlic places followea by

Germany, the iewect number of interviews tood nlace 1n & home cetting.

Identi1ty codes

s zn erample of the 1dentity codes, let uc examine the “role” of the
interviewee. Table 4 pre=cents the data. Note that cince cach 1nterviewee
wze coded on ceveral dichotomies, and sh/e could occupy more than arne role,

the percentages exce&d 100%.

In West Germany a large majority (74%) of the 1nterviewres wWere public
off1cials, 1n Israel the corresponding figure 1s 49%, and 1n Britain and tne
U.S. they were 31% and 377 respectively. As for teing elected to onéxs
position, 1n West Germany 53% of all the interviewees were personc elected
to their respective positions, whereas 1n the other three countries there
were only between 22% and 30% of the interviewees who were elected
officials. 1In Israel the percentage of expert or protfessional interviewees
stood at 217 whereas 1n the other countries this figure ranged from 40-42%.

As for the context related interviewee vari1ables, 1t seems that 1n West
Germany there were the fewest randomly selected interviewees {25%), wheieas
the highest proportion of randomly selected interviewees was 1n the U.S.

with 44% of all the 1interviewees.
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Ir lsrzel 357 of 5l}

annther
24-25% of

Britarr

19% of alit the 1ntervieweee were victime.

i97%)

tnter.iewed.

]

1n Eritain thic was the cace

1n B6%, and 1n Hecgt Germany
Fut cifterently, 19% ct alil
1r. the cstoriec

Verbal codes
>

the i1ntervievees
1n the cortest of the news event being reported:

the interviewses were victime,

ot the 1nterviewees were i1nvelved 1n the

the Wect Germen

were "victims" of tne kind or
in the U.S. and
ard 1n West Germeny only
Finaliy, 1n lsrac! nearly all
ctories 1n which they wWere

17 94% of the cacses, 1n the U.S.

enly 617 of all the 1nterviewees were invoivec.

interviewees were not i1nvclved

1 gkich they were interviewed,

>
It ceemc reeconable to argue that the uce of questicns by the

inter viewer

tnterviewer and the interviewee.

let us

ccurse of the interview. In all the U.S.

quectionc were heard, which 1c an average

15 probably the bect meacure of the i1nteraction between the
Thus, ac an example of the verbal codes,

look at the extent to which questions are actually heard 1n the

tnterviews analyzed, a total of 74

of 0.14 huestions per 1nterview.

In the other countries the situation in this respect 1s quite different. In

Britain a toctal of 90 guections were hear

for an average of 0.74 questions per interview.

being put to the interviewees,

In Israel a total of ‘111

questions were heard, which represent an average of 0.84 questions per

interview.

given the relatively #ew number ot interviews, the mean aumber o

per 1nterview was a very h:igh 1,36,

An finally, in West Germany only 72 questions were heard, but

quecstions

Looking at this data i1n a si:ghtly different perspective, 1n 91% ot the

U.S. 1nterviews not a single question was
f1gure is 65%, in lsiael 64%, and 1n West
opve 1 codes

The example I have chosen to present

amount of time the interviewees are shown

heard. 1In Britain the ccmparable

Germany only 36%.

for the nonverbal codes 1s the

in various thots. Table 5

12
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precents the data +or the fogur countries, acrccs all 1nterviewees.

In three countr:es e r the U.5., the 1nterviewee 15 seen for the
the interview :n 2 m~edium cshot renging frem 52U cf the taime an
rn Britains.  in the U.S5. a medium shot 1s

T+ the tire 2t the 1nterview. 0On the

zther hand, : therz a s1gni1frcent use of close-up cshote (&5 of

the t:me ©f the :nterview) tcllowed by Israel wi:th 3B% of the time, with
Eritair 3nd west Germany renging trom 25% to 29%. Extreme close-up shots
{¢rom the ch:n tc the forehezd) zre uced rarely.

.

Situational codes

Finslly. the eremgle of the cituational ccdes selected 15 that ot the
kind o4 micrcphone veed 1n the 1nterview. The data are presented 1n Tabie
6. The determination of the kind of microphone which was used was b.sed on,’
the visuai cuec that were ava:lable 1n the frame of the picture as seen on

the screen.

Table o a2bout here

In the U.S5.,, Britain and Israel i1t was 1mposcible to determine the kind
of microphone used 1n 84%, 79% and B2% of the casecs, respectively. However,
in West Germany in only 3467 of the interviews 1t was not possible to
determine the kind of microphone being used. The outstanding finding 15 the
wide spread use of the hand held microphone 1n West Germany. It 1s
theoretically possible that due to the picture frame used, the kind of
mi1crophone cannot be determined. However, since the use of medium shots was

essenti1ally the same as 1n Bratain and Israel (see Table 5) there is no
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reacon to sucpect that the heevy uce cf t~e hand held microphonre found 1n

West Germany 15 an artifact of the znalvsic. Moreo.er, 1n perconal

interv1ews with reporters :n the four countries, the dect Germans were the

onl, cnec who expresced a ciear rreference for the hand held microphone.
Sumaeary and conclusions

~
14

he mern ohiective of thic paper wac to precent a taxenomy which would
p2p p

clzes:fy the varicus binde of 1nter r1ews conducted on television. As an
tiluctraticr., the scheme wee then vees to deccribe some difierences between
interviews ccnducted 1n televicion news in four ccuntries. The select
findinge clearly 1ndicate both the viabkility ot the analytic scheme as well

>
as the fzct that i1nterviewing 1n thke news ditffers from one location to
arother.

It 1€ not vy purpo;e 1rn the present paper to cffer a specrfic rationale

.l

for the drfferences found emcng the four ccuntries examined. Nevertheless,
I woulo dare to cuggest that such factcre as the patterns of medira
owrership, golitical pressures and raticnal charﬁcter weigh heavily 1n sucH.
an explana.ion.

My main 1nterest lies 1n televicion nesc, hence the exambdles that 1
have provided. Much more empir.cal data are avallable 1n additiron iq
cerclusione derived from numerous interviews ialluded te earlier? which |

conducted with newspeople who themcelves conduct i1nterviews. This schenme

can te uced, however, for other ¥i1ndc of televicion interviews as well.
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Gereral Stetietice on TV Newes Irnterviewing an the four

Number ot rewccacte
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Table

N

newe Interviewe by Jopic Categoriec and Countries (1n percent)

Topics ot FRE. ISk ush
Internel Fglitics Z 52 9 19
Inte-nal Grder 18 - 9 12
Supan interect 5 - 2 11
Healtp znd Weliere N - 14 i)
irternarionel Foliirtice < 4 11 7

‘ gconomice 4 14 11 o
Buyei1necs 11 15 8 6

>
Disastérs and hocigents 11 - 1 S
Delence RS 10 2 4
Sporte . 9 - - 4
Educat1 n, Scrence ¥ Hechnology 5 - 190 b
Sccral Relatione 4 - 3 3
Labor 17 5, 11 1
Others i 1 9 6
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Table .
lLocat:ons of the itnterviews by country (1n percent)
Uy FEG 513
General place of weri 14 2
Clearly vics:ble cifice

Hatvre tout-gt-uocre:

Covernment buriding

Fublic place

Studio or studio-like

Could r®t be determined

Table 4
Summary of 1dentity variablec of the 1nterv1ew%es by country {percent) .

Uk FRG 15R Ush
Gerder of interviewee i{male} 93
Native to country of broadcast
Fublic oté1c1al
Flected to positien
Profescional /expert
fandom selection

Yictim

Invo: ved
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Table S

Time 1nterviewee seen by type of shot and couniry {percent’

yr FRo iS5k ush
Medium chot 6% az 56 24
Close-~up shot 5 29 58 65
Ertreme cloce-up chot N 9 i 4
Table 6
>
7 Uee of micropheones by country (1n percent)
Uk ER6 ISR USA
Cannot determ:ne . 7" 36 BZ B4
Lavalier ‘ 7 2 2 8
Hand held § a9 8 7
Soundman, tabie mike N 3 8 Hl
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