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ABSTRACT
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Graduate Student
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The present study examines the relationships among source
diversityy medium reliancesy and nominal issue diversitye.
Source diversity is defined as the number of categories or
classas of sourcesy and in the pra2sent study nominal
diversity within media (i.e.y» newspapersy television and
magazines) was examinade Medium reliance Is defined as the
perceived usefulness of a given medium for Information about
issues. Nominal iIssue diversity is the number of categories
or classes of Issues considered saliente

Interviews were conducted with a random sample of 223
adultse Results suggest positive associations between issue
diversity and the following: newspaper divarsitys magazine
diversitys newspaper reliance and magazine reliancee. In the
discussion that followss the authors delineate a model based
on a recent series of studiesy, and point out priorities for
future researche.



Some believe zn Important function of mass medla Is the
shaping of attltudes and beliefs concerning the {mportance
of soclal Issues. Agenda-setting rasearch (McCombs &€ Shawe
19725 HWinter, 1981) examines ways medla foster perceptlons
of important topics and affect Individual®s beliefs about
Issue salience. Research concerning medium reliance has
focuséd on how variance In perceptions and knowledge on the
part of audiences may be partially attributable to

differences In message channel characteristicse

Pettey (1984) presents research that asks whather or not
newspaper and television reliant Individuals have similiar
or different cognitive structures asout political
informatione Using several techniques (including cluster
analysis and multidimensional scaling) he suggests that
television has an impact on the "=tructuring of the

cognitive space-—at least for these Issues"™ {pe 16}).

Ferguson and Welgold (Ferguson, 1934y Ferguson et ale.s
19853 Weigold & Ferguson, 1936; Weigoldy 1985) present a
theoretlcal framework for examining individual's Issﬁe
cognitions. Three key concepts in thelr research are
nominal ‘issue diversity (Allen & Izcarays 1985; Fergusons
1984)y medlum reliance (Pettey, 1933, 19843 Ferguson et ale.
19853 Ferglson and Welgolds 19863 Welgolds 1985) and source

diversity (Fergusons 1934; Ferguson and Weijoldy 198S)e



Nominal issue diversity refers to the number of
categories of issues that a person considers salient
(Fergusons 1934)e It may also be thought of as fhe number
of issues present at any glven moment on a person’s issue
agendae Ferguson (1984, 1985) outlines several ways of
conceptuallzing diversityy, of which nominal ;ssue‘dIVersity
is but onee To emphasize the importance of audience member
fas opposed to researcher) beliefsy an issue Is defined
functionally as an Individual®s labels for his or her

perceptions of important social topics or concernse

Nominal source diversity (Ferguson, 1934) refers to the
number of categorles of sources a person relies on for
informatione The concept refers to the differept media
individuals usee Diversity of media sources is assumed to
be more likely if the Individual has access to and uses many
sourcess with more sources is likely to come heterogeneity

and varietye.

Medium reliance is defined as the degree to which an
Individual perceives a particular medium as a useful and
important source of information (Ferguson et ale 1585)e
This conceptualizatlion differs from those offered by
researchers who stress audience member praference for one
medium over another (Beckery 19805 Mlller & Reesey 1982) in
that 1t does not segment audiences Into mutually exclusive

reliance categories (ie.e. classifylng respondents as



newspaper or televisisn rellant)e Rellance on a glven
medium for Information is conceptualized and measured
Independently of exposures as research has shown the
variables to be only weakly related {Chungy 19343 Ferguson

et ale 1985; Sedlaceky 1934)

SDURCE DIVERSITY AND ISSUE DIVERSITY

Welgold and Ferguson {1986) find that even when variance
assoclated with individuais® need for cognitions education
and issue domain salience is removede a positive association
Is found for source diversity and issue domain
differentiatione They find no relationship for overall

media exposure to differentiatione

In a study conducted In Venezuelay Allen & Izcaray (1935)
find that Increases in newspaper exposure are positively
related to diversity of individual®s national and local
agendase They do not find significant effects for

television and radio exposure and diversity.

The general assumption that divarsity of media channels
s associated with diversity of issues and opinions both at
the social system level (Langs 1983: Ferguson, 19357 Chaffee
&€ Wilsony 1977 Stempley 1973) and individual level {Allen &
Izcarays 19857 Welgold £ Fergusony 1986) may need
qualifications since many of these studies have

operationalized media variables di fferently. Measures used

e



include medium exposure (Allen & Izcarays 1985), the number
of channels an Indlvidual ls exposed to within a given
medium (Fergusons 1984), the total number of media sources
exposed to and relled upon (Welgold & Fergusons 1986) and

medla richness-media poorness (Chaffes £ Wilsony 1977).

The purpose of the present research is to examine the
relatlonships of medium reliance and of issue diversitys and
diversity of sources and issue diversity. Several of the
hypotheses wlll replicate those offered by Ferguson (1934).
The rational for the present study derives from intarest in
whether diversity within a medium category (i.e. newspapers,
televisiony etc.) can predict nominal issue diversity in
ways similar to diversity across media (i.eey the total
number of distinct sources of information, see Waigold &

Ferguson, 1986).

Certain assumptions are made concerning the diversity of
Information within a given mediume While It seems intuitive
that the Information presented in a typical newspaper or
magazine is greater in heterogenityy quantityy depth and
complexity than that presented in a broadcast news shows
this remains an assumption (similar arguments have been
advanced by othersy e<gesy Becker £ Whitneysy 19835 Allen &
Izcaraye 1935)s To the extent that such an assumption has
validity, Issue diversity should be strongly correlatasd with

medium rellance for diverse media (newspapers and



magazines)s but only weakly correlated for less diverse
media (televislons and perhaps radiole Within a given
mediume it is expected that the greater the number of
sourcesy the greater the nominal Issue diversity. Although
It Is not testedy It seems plausible that such a
relationship will be strongest when the cataegories of a
mediuh are potentially highly diverse (such as magazines) as
opposed to when they are relatively homogenous (television)e
A second set of hypotheses deals with the effect of medium

reliance on issue diversitye.

The hypotheses for source diversity stated more formally
" are as follows:

Hl: The greater the number of newspaper sourcesy
the greater the nominal Issye diversitye.

H22 The greater the number of magazine sourcess
the greater the nominal issue diversity.

H3: The greater the number of television channel
Sourcesy the greater the nominal issue diversity.
Hypotheses for the relationship of medium reliance to
nominal issue diversity include:

H4: The greater the newspaper reliances the
greater the nominal issue diversitye.

H5: The greater the magazine rellances the
greater the nominal issue diverslitye.
The hypotheses about the strength of the association
fircludes
H6: The association between number of newspaper

sources and norinal issue diversity will be
signl flcantly stronger than the assoclation

on



betweei: number of tv channel sources and issue
diversitye.

H7: The association between newspaper reliance
and nominal Issue diversity will be significantly
stronger than the association between television
rellance and issue diversitye.

H8: The association between number of magazine
sources and nominal Issue diversity will be

signl ficantly stronger than the association
between number of tv channel sources and issue
diversitye.

H9: The association between magazine reliance and
nominal issue diversity will be significantly

stronger than the association between television
reliance and Issue diversitye.

METHODOLOGY

-Data for this research were collected through personal
interviews conducted in Gainesville, FL, in spring of 198%.
Interviewers were graduate and undergraduata participants in
research methodology classes of the College of Journalism

and Communications at the University of Floridae?

! The sampling frame for the study was the Polk City
Directorvs 1983. A total of 1:033 addresses were
systematically randomly sampled from the 55,738 directory
listingse From the pool of 19033 addressesy interviewers
were to com;.lete interviews with 240 people. A list of 30
addresses was provided to 30 two-person teamse.

-6 -

9




BEDIUN RELIANCE

To measure medium reliancey respondents were asked:

Where do you get your Information about national
issues or prodblems?

When subjects finished listing all the sources they could
think of they were asked:
Anv other source?
Next respondents were asked:
On a scale of 0 to 10y where 0 is very low
reliance and 10 Is very high reliances how much
would you say you depend on [the respondent’s
first sourcel?

This same question was repeated for each source provided by

the raspondente.

~

Reliance sources were then coded to reprasent more
general categoriess For examples if respondents mentioned
that they relied on Yime magazine for their Information
about national issuess this was coded to the more general
category of magazines. The degree of reliance on any source
is the number the respondent assigned to the source. If a
respondent did not indicate a sourca within a medium
categorys their reliance score for that medium is coded as
O. All respondents are therefore included in calculating

reliance measure statisticse.
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SQURCE DIVERSITY

The number of sources respondents were exposed to was

measured by asking:

Of the total number of channels you get on your
TVs how many channels do you ordinarily watch?

Think of the newspapers you read regularlyve What
are the names of these papers?

Think about the magazines you read regularly,.
What are the names of these magazines?

NOMINAL ISSUE DIVERSITY

To operationalize nominal tssye diversity respondents

were asked:

Please take a minute to make a list of the i{ssuesy

problemss or concerns you think are facing the

country todaye. In other wordss what do you think

are the major problems or concerns in the United

States today? (By issues we mean: toplcse

sub jectsy or problemse.)
When respondents finlshed llsting the issues they believed
were [mportants interviewers asked, "Is there anything you*d
like to add?™ Nominal issues diversity Is the number of

issues each individual mentlonede.

FINDINGS

Data were collected in 20 to 30-minute parsonal
Interviews with 239 randomly selected respondentse The
sample Included 52 percent males. The mean age of the

sample was 35.% years. A large portion (55 percent of the
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sample) was between 18 and 29 years olde Some thirty
percent of those Interviewed said they had a B.A. degree or

greatere.

The medium reliance scores could range from O to 10 (low
to high rellancel. For newspapers the mean reliance score
was Sel (SeDe 3e5)e The mean television reliance score was
6ol (SeDe 3.2)e The magazine reliance mean was 1.9 (S.De

3e.1) and the radio reliance mean value was le8 (SeDe 3.1)

The total number of issues mentioned ranged from 1 to 1?2

with a mean of 4«1 and a standard deviation of 1.9

For source diversitysy the mean number of channels
ordinarily watched was 4.1 (S.D. 2e8}e The mean number of
Papers read ragularly was 1.6 (S.De «9) and the mean number

of magazines read regularly ws 28 (SeDe 2.4).

TESTS OF HYPOTHESES

To test the first five hypothesess Pearson correlations
are computed for the relationship of nominal issue diversity
to newspapery magazine and television sources diversity and
to newspapers magazines television and radio reliancee
Zero-order correlations and significance levels (P < <05}

are presented in Table 1.

12



TASLE 1

Correlatlions of Rellancey, Source Diversity and Issue
Diversity

X1 X2 X3 X4 XS X6 X7
Xle Number of Newspapers —
X2« Mewspaper Reliance 35 -_—
X3« Number of Magazlines e22 409 ~—-
X4e Magazine Reliance el6 <02 31 -
XS5« Number of Channels «05 04 01 =006 -
X6+ Television Reliance ~e02 15 <01 01 @29 —-
X7. Radio Reliance e02 «05 =e09 <09 -1l .03 -
X8e Nominal Issue Diversity «22 212 W15 14 401 -.01 L10

r GE e123 pe < 05
r GE .16, Pe < 401
r GE <229 Pe € 001

The first two hypothesesy the greater the number of
newspaper and magazines sourcesy the greater the nominal
issue diversitysy are supported (r = .22y pe < 0015 and r =

el59 pe < .02y respectivelyl.

- 10 -
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There is no support for the hypothesis that there would
be a positive association between number of channels

ordinarily watched and nominal issue diversity (r = .0l)e.

There is support for hypotheses four and fivey which
specified the relationships between newspaper and magazine
reliance and nominal issue diversity (r = <12, pe < .04% and

F = el&y pe < <02y respectivelyle

Hypothesis 6 through hypothesis 9 were tasted using a
t-test for differences of correlations {non-indenendent

samplesy Blalocky pe 407y 1972).

The iiypothesis (H6) that the relationship between
newspaper source diversity and nominal issus diversity (r =
«22) 1is greater than the association between television
channel diversity and nominal issye diversity (r = -,01) is

supported {t = 2,349 220 pe € <0Ol)e

The next hypothesis (HT) was for the difference between
the correlation of newspaper reliance with issue diversity,
{r = «12) and television rellance with issue diversity (r =
—e0l)e The test for differences was not significant (t =

le499y 220y Pe € «10)e

The last two hypotheses also did not receive support at
the «05 levele The correlation of magazine source diversity
with iIssue diversity (r = «15) is not significantly greater

than the relationship of television channel diversity with

- 11 -

14



Issue diversity (r = «01) (t = 1.499 220y Pe < «10)e
Flnally, the relationship of magazine reliancea with issue
diversity (r = .14) and television reliance with issue
diverslty (r = -.01)y 1s not significantly different (t =

1.609 ZZQ’ Pe € L10)e

6lven the fallure of the t-tests to demonstrate
significant differencesy It Is some Interest to note the
relationships that could have attenuated these tests. As
can be seen in Table 1, the measures of medium reliance are
for the most unrelated to one anothere The exception to
this Is the positive correlation betwaen newspaper and TV

reliance (r = <159 ps < <01l)e

DISCUSSION

The findings reveal that magazine and newspaper diversity
are associated with lssue diversity. Telavision
diverslty--measured as the number of channels ordinarily
watched--is not related to issue diversity. In examining
relationships between medium reliance and issue diversity,
similar patterns hold: Reliance on magazines and
newspapersy but not radio and televisions is related to

nominal issue diversity.

Hypotheses which predicted that rellance on and diversity
of.pr!nt sources would show stronger associations with

diversity than would reliance on and diversity of television

- 12 -
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sources approached signiflcance and werz in the correct

directione

Certalnlyy as with previous studlesy support has been
found for a relationship between nominal source diversity
and nominal issue diversity, at least for print mediae. Also
in keeping with past researchy reliance on print media has
generally been shown to result in greater nominal issue
diversitys while broadcast media reliance shows ne such

relatlonshipe

These findingsy when Iintegrated with those of Weigold and
Ferguson (1986)y represent the beginnings of a model of
issue domaln structure and the antecedents of this
structure. Source diversity across media has been found to
be positively related to motivational variablesy such as
need for cognition and the salience of the issue domaine
Cognitive differentiation of Issue domains is found to be
positively related to source diversity and need for
cognitiony but negatively related to domain saliencee Also,
the degree of domain integration (perception of links or
relationships among cognitions) is positively related to
need for cognition and the salience of the issue domaine
Combining these observations into a more basic frameworky
Weigold & Ferguson (1986) conclude that media diversity, iIn
combination with motivation {see also Petteyy, 1983, 1984,

for a discussion of how media varlables and motivation are

- 13 -
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assoclated with political knowledge levels) are related to
issue domalin differentiatione In the present studyy we find
a relatlonship for both source diversity and medium reliance
with nominal Issue diversity for print medias but not for

broadcast media.

EUTURE DIRECTIONS

Several potentlal problems are apparent in the
conceptualizations and operationalizations previously usad
In this worke The first area requiring attention is the
specification and measurement of attributes of source
diversity. It appears to the authors tha* source diversity
measures that are more specific to the domain are necessarye.
For examples questlions regarding specific media sources for
specific issues may provide greater evidence for
relationships of source and issue diversitye. Also,
researchers need to explicate attributes of media that could
represent diversity. HWith television, for exampley measures
of Just the number of channels generally watched seems
Inadequate, given television's many functionse. A more
approprlate measure would tap the diversity of these
television sources. The same criticism applies to both the
measure of newspaper divarsity and magazine diversity. The
numbers of sources can be expected to be only a rough
approximation of actual diversitye. For exampley classifying
the diversity of a given individual®*s print media sources
may be a better operationalizatlon of source diversity.

- 14 -
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The concept of medium rellance also deserves a great deal
of conceptual and operational attention. As Ferguson et al.
(1985) suggests the frequent practice of dichotomizing
respondents as print or television reliant seems artificial

given the frequent complementarity of different mediae

Relationships among the varlous madia variables need
further exploration. For example, Sedlacek (198%), Chung
(1984)y and Ferguson et ale. (1985) have noted a curvilinear
relation between medium reliance and medium exposuree Ands
as Pettey (1984) suggestsy the notion of media reliance has
come to mean something very different from the concept of
dependency as proposed by DeFleur and 8all-Rokeach (1975)e
Further clarification of the relatlonship of dependency and
reliance would be usefule. Finallyy as with source
diversitys reliance measures that are issue specific may be
better predictors of lssue diversity than non-specific

measurese

For research about the structural aspects of the domain
of social issues to progress, specification of the variables
assoclated with domain structure must occur. One of the
dimensions most often researched In the agenda-setting
tradition Is sallence of the issuess However, individuals
may attribute many other equally interesting dimensions to
Issuess For exampley forelign-domestice simple-complexe
personally involving-personally distant are but a sample of

dimenslons people may use to structure their issue domaine

- 15 -
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Some of the other variables that may be of Interest to
Issue domain researchers Include: the degree of
discrimination of issues within the domainy degree of issue
domain complexitys Issue domaln specificity and the
categorization strategies individuals use to structure

information domain contente

Finallys research must move beyond the bounds of the
fairly simplistic model suggested here If a true theory of
diversity 1s to emergee The Integration of work done in
agenda—settings medium rellancey issue diversity, and social
and cognitive psychology should be a major priority for
cognitively oriented communication scholarse The embracing
of social cognition research in communicaion (Roloff &
Bergery 1982) demonstrates the utility of Integrating
diverse research areas as a tool for theérv development.
Similar integration efforts are bound to advance knowledge

of the key processes involved in communicatione

‘x»b"

. . L a
I LR T R T [ R . . 1 q .
ATT S ITNLIES 1AL SN I NPT ¥ SO T L SN LU - RIS P SV



SOURCES CONSULTED

ALLENy Re Les and Fe IZCARAY (1985) "Agenda diversity in a
media-richy less developed society.™ Paper presented to
the International Communication Associatione Honolulue

ALLENs Re Ley Ce Zo TAN and Je REAGAN (1934) ®™Mass medla
and agenda diversitye.® Paper presented to the
International Communication Associations San Franciscoe

BEAMy Re Ae (1984) "The ef fects of media richness-media
poorness of a communlity or accuracy of assessments of
candidate stands on issuese®™ Paper presented at the
Association for Education in Journalisms Gainesville,
Floridas Auguste.

BECKERy Le Be (1982) "The mass media and citizen assessment
of issue Importance: A reflection on agenda-setting
researchs™ In De. Co Whitney and E. Wartella (eds.? Mass
Communication Review Yearbook 3. Beverly Hllls: Sage
Publicationse.

BECKERe Le 3ey Me Eo McCOMBSy and Je Me McLEOD (1975) “The
development of political cognitionss® in Se He Chaffae
(ede) Political Communication: Issues and Strateglies for
Researche Beverly Hills: Sage Publicationse

BECKERy Le Bey I. Ae SOBAWALEy and HWe Ee CASEY (1979)
"Newspaper and television dependencies: Effects on

evaluation of pudlic offFicialse? Jo of Broadcasting 23:
465-475.

BECKERy Le Ber and De Co WHITNEY (1980) "Effects of media
dependencies: Audience assessment of governmente™
Ccmmunication Research 7: 95-120.

BECKERy Le Bey and R, We BLOOD (1933) "Media use and voter
uncertainty.™ Paper presented to the Association for
Education in Journalisme Corvallis, Oregone

BLALOCKy He M. JR (1972) Soclal Statistics New York:
McGraw Hill.

BUSSy Lo Jeo (1967) "Motivational variables and information
seeking in the mass medlae™ Journalism Qe 44: 130-133.

- 17 -

on




CACIOPPOy Jeo Ter Se Ge HARKINSy and Re Eo PETTY (1981) ®The
nature of attitudes and cognitive responses and their
relationships to behaviare® in Re. E Pettyr Te Mo Ostrom,
and Te C. Brock (edse.) Cognltive Responses in Persuasione.
Hillsdaley New Jersey: Le Erlbaum Associatese

CACIOPPOs Jo Te and Re Eo PETTY (1982) "The need for
cognitione™ Je of Personality and Soclal Psychology 42:
116-131.

CACIOPPO9 Je Tey Re Eeo PETTYs and Ke Je¢ MORRIS (1983)
"Effects of need for cognition on message evaluation,
recally and persuasione”™ Jo of Personallty and Social
Psychology 45: 808-818.

CHAFFEEs Se Hes and De Geo WILSON (1977) ®*Media richs media
poor: Two studies of diversity in agenda holding.”
Journallsm Qe 549 32 466~4T6.

CHUNGy MAN-SOO (19843 *"The relationship of medla exposures
need for cognition and media dependency.” Unpublished
master®s thesisy University of Floridae.

COHENs Ae Re (1957) ®Need for cognition and order of
communi cation as determinants of opinion chianges®™ in Ce.
I. Hovland (ede) The Order of Persuasione. New Havene CTe:
Yale University Presss Ince

COHENy» AeRey Ee STOTLANDy and De Me WOLFE (1955) "An
experimental Investigation of need for cognition.™ J. of
Abnormal and Social Psychology S1l: 291-294.

CRONBACHy Lo Jo (1951) ®Coefflicient alpha and the iInternal
Structure of testse™ Psychometrika 16: 297-334.

DeFLEURy Me Loy and Se Jo BALL~-ROKEACH (197S) Theories of
Mass Communicatione New York: David McKay Coes INce

DeGEURGEs We Feo (1981) ®Conceptuallization and measurement of
audience agesr.das™ in Ge Ce MNilholt (ede) Mass
Communication Review Yearbook 2. Beverly Hills: Sage
Publicationse.

'DEUTSCH, Mo (1954) %Field theory In social psychology,® in
Ge Lindzey and E. Aronson (eds.) Handbook of Social
Psychclogy, Readinge Masse: Addison-Wesleys 12
181-222.

DEUTSCHy M. (1968) "Fleld theory In social psychologys®™ iIn

Ge LindZey and E. Aronson (eds.) Handbook of Social
Psychologye Readingy Masse: AddisonWesleys %412-437e

- 18 -

21

RIS a1t T A TN NI (S WO A I



EYALy Co He (1981) "The roles of rewspapers and television
In agenda settings® in G. C. NHilhoit (ede) Mass
Communication Review Yearbook 2. Beverly Hills: Sagey
225-23%.

EYALy Co Heo Jo Pe WINTERy and ¥e Feo DeGEORGE (1981) “The
concept of time frame In agenda settings™ In Ge Ceo
Wilhoit (ed.) Mass Communication Review Yearbook 2
Beverly Hills: Sage Publicationse

FERGUSON, Me A. (1984) "Issue diversity and media: Nominal,
attribute and field diversity as correlates of media
exposure and diversity.® Paper pPresented to the
International Communication Association, San Franciscoe.

FERGUSONs M. A. (1985) ®“Orgjanizational plurality and
interorganizational reiattonships: Diversity and
communication 1inks of American corporationse.”™ Doctoral
dissertation.

FERGUSONy M. Aoy M. CHUNGs and Me Fe. WEIGOLD (1985) "Mead
for cognition and the dependency components of relianca
and exposurez A study of newspapers magaziney telaevision
and radio dependencye® Paper presented at the meeting of
the International Communication Associations Honolulue.

FERGUSONy M. Aes» and A« Le LANG (1983) =H {entropy? as a
measure of lssue agenda diversity and 1ssue plurality iIn
10 communities.™ Unpublished papere.

GLASSERy Te L. (1983) =Competition and diversity among radio
formats: Legal and structural Issues." Paper presented
to the International Communication Assoclations Dallas,
Texase )

HIRSHMAN, £, Co (1981} *"Social and cognitive influences on
information exposure:z A path analysise® J. of
Communication 31: 76-8T7.

KANGy M. Go (1984) “Media motivation and media dependency:
A theoretical clarification and exploratione.” Paper
presented to the International Communication Associatlicne
San Franciscoe.

KENT» Ke Ee Me (1980) "Media use and audience diversity."
.Unpublished papere.

LANGy Ae Le (1933) "The measurement of the diversity of
community issue and opinion agenda and of media:
Plurality or entropye™ Unpublished master’s theslisy
University of Florida.

- 19 -



MacDONALDe De Ge (1972) ®Cable television subscription and
conception of social problems<® Unpublished master’s
thesisy University of Floridae

McCLUREs Re Dey and Te E» PATTERSON 11976} "Setting the
political agenda: Prirt ve network newse"™ J. of
Communication 26z 23-28.

McCOMBSy M. E. (1981) “Setting the agenda for agenda-setting
res~arch: °‘An assessment of the priority ideas and
problemss®™ In Go Co Wilhoit lede} Mass Communication
Review Yearbook 2. Beverly Hills: Sage Publications.

McCOMBSy Me Eo and De SHAW €1972) *The agenda-setting
function of mass mediae™ pPublic Opinion Quarterly

McDONALDy De 6« (1983) "Investigating assunptions of medla
dependency researche® Communication Research 10:
509-528,

McLEODy Jeo Mey Le Be BECKERy and Je FEe BYRNES (1974)
®Another look at the agenda-setting function of the
presse® Communication Research 1: 131-166.

McLECOsy Je Mey Jo De BROWNy L. Be BECKER, and De Ae ZIEMKE
(1977) "Decline and fall at the White House:z A
longitudinal analysis of communication effectse®
Communication Research 4: 3-22,

McLEQDy Jeo Mey Co Jo GLYNNy and De Go McDONALD (1983)
"Issues and images: The influence of media reliance in
voting decisionse™ Communication Research 10z 37-53.

MCLEODy Je« Moy We LUETSCHERy and De McDONALD (1930) "Beyond
mere exposure: Medla orientations and thelr impact on
political processes.® Paper presented to the Association
for Education in Journalisms Bostons MAe

McLEQDy Jo Mes and Be REEVES (1981) *On the nature of mass
medlia effectsy” in Go Co Wilhoit (ede) Mass Communication
Yearbook 2. Beverly Hills: Sage Publicationse

MILLERe Me Mes and Se Do REESE (1982) "Media dependency as
Interaction: The effects of exposure and rellance on

political activity and efficacy.™ Communication Ressarch
9z 227-248.

NOELLE-NEUMANNy Eeo (1973) "Return to the concept of powerful
mass mediaes® Studies of Broadcasting 9 67-112.

O°KEEFEy GeJe (1980) "pPolitical malaise and reliance on
media.® Journalism Q. 57 122-128.

23



OLSONy Koo C. CAMPy and De FULLER (198%4) ®Curlosity and need
for cognitione® Psychological Reports S4&: T1-7%.

PETTEYy Ge Re (1983) ®"Those who want, get: The lmpact of
political knowledge of media reliance under conditions of
political Intereste™ Paper presented to the Association
for Education in Journalisms Corvallis, Oregone.

PETTEYs Ge R. (1984) ™A first step toward a search for
meaning In the rellance—politlcal interest typology.”™
Paper presented to the Assoclation for Education in
Journalisme Gainesvilles Florida.,

PETTYy Re Eey Te Mo OSTROMy and Te Ce BROCK (1931} Cognitive
Responses In Persuasione Hillsdale, New Jerseys L.
Erlbaum Associatese

PIKEy GeRe (1984) "Television dependencys candidate imagess
and votling behavior In the 1980 election.™ paper
presented to the Internatlonal Communication Associations
San Franciscoe

REAGANy Je and Re Ve DUCEY (1983) wEffects of news measura
on selection of state government news sources.™
Journalism Q. 60: 211-217.

REESEe Se De (1984) "The news media and the audience:
Dependency research directlons for an Information
socletye™ Paper prasented to the International
Communication Assaociationy San Franciscoe

REESEy Se Des and Mo M. MILLER (1981) "Political attlitude
holding and structure: The effects of newspaper and
television news.® Communication Research 8: 167-138.

ROLOFFy Me Eey and Ce Re BERGER (1932) Soclal cognition and
communicatione Beverly Hills: Sage Publicationse.

ROSENs Ee (1964) "Factor analysis of the need for
cognitione”® Psychological Reports 15: §19-625.

SEDLACEKy P. A. 11984) "Agenda-setting In the advertlsing
domain: The relatlonship of medla exposure and media
dependency to product agenda and subsequent purchase
behavior.® Unpubllshed master®s thesls,y University of
Florida.

SHAWy Dey and Me Eo McCOMBS (1977) The emergence of American
political issues: The agenda-setting function of the
presse St. Pauls Minn.s West Publi~hinge

TICHENORy Pe Jeo9 Go Ao DONAHUEs and C. Ne OLIEN (1980)

Communlty conflict and the press. Beverly Hllls: Sage
Publicationse

- 21 -

24



PUEY B

WEAVERy De. He (1930) "Audience need for orientation and
medla effects.” Communication Research 7: 361-376.

WEAVERy Do He (1982) "Media agenda-setting and media
manipulations®™ in D. C. Whitney and E. Wartella (edse.)
Mass Communication Review Yearbook 3. Beverly Hills:
Sage Publications

WEAVERs De Hey and J. BUDDENBSAUM (1930) “Newspaper and
television: A review of research on uses and effectss®” in
Ge Wilhoit and He De3ock leds.) Mass Communication
Yearbook 1. Beverly Hills: Sage Publicationse.

WEIGOLDy Mo Feo and Me A« FERGUSON (1986) “Motivation and
cognition: Medla source diversity and issue domain
sallencey differentiation and Intagratione™ Paper
Presented to Internatlonal Communication Assocliations
Chicagos I11linoise.

WEIGOLDy Mo Feo (1985) "The effects of motivation and source
complexity on cognititstructure: ODifferentiation and
integration of the social issue domaine™ Unpublished
Mastaers thesisy University of Floridae

WINTERy Jeo Pe (1981) *““ontingent conditions in tha agenda-
setting proc2sse™ in Ge Ce Wilhoit (ede) Mass
Communication Yzarbook 2. Beverly Hills: Sage
Publicationse.

ZAJONCe R. (1960) "The process of cognitive tuning in
conmunications.™ Je. of Abnormal Social Psychologye 612
159-167.

ZAJONCy Re (1968) *Cognitive theories in social psychologys®
in Ge Lindzey and E« Aronson (edse}? The Handbook of

Social Psychologyy 2nd edes Readingy Masse: Addison
Hesleyy 1z 320-411.

n e



