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FOREWORD

Ivan Charner and Bryna Shore Fraser have given those who are con-
cerned about youth employment a major assignment. Drawing on a firm
and nich data base, they illuminate with facts the area of previously
vague, and it turns out erroneous, conjecture about what *‘fast food
jobs’’ amount to More broadly, they provide an invaluable case study in
the increasingly apparent future of youth employment as a whole.

We have been strongly inclined to look down our noses at the jobs the
fast food chains offer young people. They are commonly dismissed as
short-term, low-paid, ‘“dummied up’’ work, providing no vorthwtile
traimng and offering no future. ! have sometimes wondered just how
they differ from my own running, too many years ago, of a newspaper
route at six o’clock in the morning or shoveling the neighbors’ walks at
ten below zero. Perhaps the answer is suggested by the recollection that
my parents turned thumbs down on the job I had lined up proudly as a
pin-setter in the local bowling alley at six cents a line.

Yet what we learn from this report is that, at least in the eyes of over
four thousand occupants of these fast food jobs, they offer a good deal
that 1s generally considered worthwhile. The work-habit training
disciplines are strict. If the job skill elements involved are minimal, the
experience 1n such things as working with and for other people, learning
to communi ite, trying a little harder and paying a price if you don't,
turns out to be substantial. A sense of job satisfaction is manifest from
these data, and an equally healthy sense of dissatisfaction with jobs that
don’t use what you know is inside you.

This report accompanies assurance with criticism. It draws from the
data regarding employee reactions what appear to be sound and con-
structive suggestions about enhancing the values of this kind of employ-
ment, to the benefit of employer and empioyee interests alike. If it
perhaps tells first-rate managers little that they didn’t already know or
sense, 1t fortifies their purpose and case for change und improvement.
Properly concerned about high turnover rates and the pressures to in-
crease productivity, they can identify here the commonalities of interest
between managers and workers.

The most wasted public reading of this report would be, though, that
all1s well in the area of youth employment, that we can lean back and be
relieved that millions of young people are being given the chance to fry
hamburgers and chicken parts and operate check-out computers that
have pictures on them that stand for figures. The report cries out for
harder thinking about the subject it illuminates.

If the traiming value in this kind of work mocks the ‘“dead end’’ label
that has been attached to it, the fact remains that promotional oppor-
tunities in the fast food industry are limited. Thinking this through
brings the realization that most youth work as recently as twenty-five
years ago was in occupations, principally in factories or mills or mines or
crafis or very large service enterprises, that were entry-level jobs to
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established progressions within the employing establishment This 14 no
lenger true. Most manufacturine companies aren’t hiring people under
twenty-one years of age. As the shift from a production to a service
economy continues, more and more employment 1s in relauveiy smaller
companies.

What will it take to make ‘‘egress,’” “‘access,”’ “‘port of entry’’ jobs
out of what cormpanies like those in the fast food industry offer? How
can the training the provide be transferred?

The answers to these critical questions won’t and can’t come from the
private companies themselves. They will have to come from the develop-
ment of community procedures of one kind or another. Signs of the
assumption of this responsibility are emerging in a variety of forms:

‘ ‘‘career brokering'' agencies, ‘‘experience credentialing’’ programs,
| ‘‘career passport’’ initiatives, and so forth. But tne need here goes far
beyond what these piecemeal measures are accomplishing. An institu-
‘ tional vacuum has developed so far as responsibility for administering
vouth employment 1s concerned. We have simply got to step up to a
recogaition of the implications of the fact that most young people’s first
work expenences, especially If they move into these experiences without
a college education, are not going to lead directly to their adult ¢ ploy-
| ment.

In this connection, there would be infinr'e value 1n a follow-up to the
Charner/Fraser survey which would trace over at least a one-year period
several hundred of the individuals involved. Did they stay on or did they
get jobs someplace else? What kinds of jobs? Did they stay ir: or go back
to school?

The still sterner advice implicit in this report 1s that serious considera
tion be given the broader employment prospect young people face today.

‘ Any suggestion that a hitch or two of fast food employment will in itself
lead ¢ young person to something more worthwhile and permanent
~ould be misleading.

This report 1s convincing that fast food jobs have values going con-
siderably beyond what has been generally recognized and that the
worthwhileness of this kind of work experience can be substantially en-
hanced by a combination of private and community efforts. The young
people engaging in thic work should be told at the same time and as
plainly as possible that this isn’t likely in itself to take them where they
want and expect to go. It is a worthwhile complement to what they are
learming 1n school, but it is a false escape route from ti,e ncreasing
education an “‘information society’’ is demianding as the mini;num price
of a meaningful or satisfying career.

Charner and Fr. r have provided an invaluable basi4 for applying
reason now to what has previously been the subject of prejudicc and
predilection. Their report 15 a charge to the exercise of crincal respon-
stbility.

Willard Wirtz
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INTRODUCTION

More than three and a half milhon people can be found working in fast
food jobs across the country iz any given week. Seventy percent, or ap-
proumatery two and a half million of these employees, are under the age
of 21.

For many young people, employment 1n a fast food restaurant 1s their
fir;t formal contact with the “‘world of work,” their first job beyond
babysitiing or mowing lawns. Increasingly, fast tood employers are hir-
ing young people, both 1n and out of school, as part-time and full-time
workers.

rast food’s employee pool alsc includes: college students working
summers, vacations, and part-time to defray college expenses or earn ex-
tra spending money; high school drop-outs for whom a fast food job
may be one of the only employment opportunities available; women re-
entering the iabor force who need scheduling flexibility; and older
Americans <upplementing their retirement or social szcunity income
while welcoming the contact with younger generations. The majority of
fast food employees, however, Las been and continues to be young
people, paiticularly teenagers.

Because more and more youth both in and out of school, are working
today and because fast food, as part of the food service industry, will re-
main one of the nation’s largest sources of employment throughout the
1980’s, the National Institute for Work and Learning (NIWL) decided 1t
would be worthwhile and tmely to learn more about the character and
impact of the jobs whic.1 employ so many of our young people. It was
and 1s our belief that the development of knowledge regarding such jobs
Is a necessary prerequisite to enhancing the work experience both for
youth and iheir empioyers.

This report details the findings from the National Study of Fast Food
Employment. A number of questions about fast food jobs guided the
study:

Who works in fast food jobs and why?

What 1s the value of the fast food job experience?

What is the impact of working in a fast food job?

What are the nature and quality of training and supervision”
Are there differences on the above factors among various
subgroups of employees determined by race, sex, age,

high school curriculum, socioeconomic status, and educational
attaininent?

6. Why do employec leavce their fast food jobs?

R o S N

A. History of the Study

Early in 1978, the National Institute for Work and Learning (then the
National Manpower Institute) began exploring the need to learn more

1«
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about employment in the fast food industry. Initial discussions were he!d
with corporate representatives of Gino’s, McDonald's, and Marriott
(Roy Rogers), who indicated interest and willingness to participate in a
study of employmeat in fast food restaurants. Working with these
representatives, the nature of the siudy began to take shape. NIWL held
meetings regularly with the corporate representatives to ensure their con-
tinued interest and cooperation and to obtain input and feedback re-
garding the implicauions, approaches, and instrumentation of the survey.
It was understood and agreed by all that NIWL was solely responsitle
for making the final decisions regarding all aspects of the study and was
not bound to accept any s~<cific recommendations of the corporate
representatives.

A set of content areas for a survey questionnaire was discussed and
specified, and an initial draft of items was generated and reviewed. Dr.
Jerald G. Bachman from the Institute for Social Research, University of
Michigan, worked as a design consultant with NIWL staff on the con-
struction and selectton of questionnaire items. The initial draft of the
questionnaire was then reviewed by the three corporate representatives
and NIWL staff. Appropriate revisions were made, and the instrument
was then brought to a focus 2roup, comprised of ten youth (seven Roy
Rogers employees and three McDonald’s employees). Members of the
group were asked their perceptions of the study and their opinions of the
instrument.

At this point, the study was brought to the attention of the U.S.
Department of Labor, and in December 1979, the Office of Youth Pro-
grams awarded the National Institute for Work and Learning a contract
to pilot w.st the data collection procedures and the survey instrument.
Under this contract, the questionnaire was administered to hourly
employees at each cf three fast food restaurants (Gino’s, McDonald’s,
and Roy Rogers). The employec questio.anaire was subsequently revised
and finalizea, and the survey procedures were refined and improved in
an effort to casure high rasponse rates. Finally, the results of the pilot
test were tabulated and analyzed, serving as the basis for the National
Study of Fast Food Employient.

Once the viability and usefulness of conducting a national survey were
determined, NIWL set out to identify poten‘ial supporters of and par-
ticivant in the larger study. Four foundations provided major funding
for tne two-year project: The Ford Foundation; W.R. Grace Founda-
tion. Inc.; Charles Stewart Mott Foundation; and The Rockefeller Foun-
dation. Four fast food companies also contributed to the support of the
study: Arby’s; Kentucky Fried Chicken; McDonald’s; and Roy Rogers
(Marriott).

Once funding for the two-year pruject was assured, NIWL undertook
the identification of fast focd companies that would be willing to par-
ticipate in the study. Twenty-one of the major fast for < chains in the
United States were asked if they were interesied in participating. Eight
companies indicated that they would be willing to take part, including
the two largest fast food chains in America — McDonald’s and Kentucky
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Fried Chicken. The other six companies that agreea to participate were
Arby’s, Del -aco (owned by W.R. Grace), Gino’s (bought by Marnott
shortly thereafter and eliminated due to its uncertain status), Krystal,
Marrnott’s Roy Rogers, and White Castle.

As soon as all participating compante< were identified, NIWL moved
into the next phase of the project — designing the sample and data col-
lection procedures.

B. Research Design and Methods

The research design centers arcund a sample of employees from 279
fast food restaurants chosen to be representative of fast food stores in
the United States. The store or restaurant was the sampling unit, with ail
hourlv employees from a store eligible for participation in the study.
Data collection took place during the fall of 1982 and the winter of 1983.

Sample Design and Response Rates. Two criteria were employed in
designing the original sample for the study: the first, that there be suffi-
cient numbers of stores (and employees) per participating company to
allow for meaningful analysis of company-specific data; the second, that
the sample size for each company reflect the size of that company within
the industry. Employing these criteria resulted in the following sampling
breakdowns: fifteen stores per small company; 30 stores per medium-size

ompany; and 100 stores per large company. With seven companies par-
ticipating, representing two large, one medium-size, and four small com-
panies, ihe original sample was to be 290 stores. This number was reduc-
ed to 279 when one of the small companies provided employee lists from
only twelve stores and one large company provided lists from only 92
stores.

In all cases, stores were randomly selected from lists provided by the
companies. For those companies that had franchised and company-
owned stores, the sample reflected the distribution of these within the
company, and stores were randomly selected within each type.

The final sample consisted of all hourly employees on the May or June
1982 payrolls of 279 fast food restaurants from seven companies:
Arby’s, Del Taco, Kentucky Fried Chicken, Krystal, McDonald’s, Rey
Rogers, and White Castle. This translated into a sample of 7,741 hourly
fast food employees. Table A presents a summary of the response rates
for the study. As the table mlicaes, 66 percent of the eligible sampie
responded to the survey. Response ates for the companies ranged from a
low ot 51 percentt tc a high of 79 percent.

t The low response rate of 51 percent was due, in large part, (o the procedures
that hai to be followed for one of the companies. Whereas all other compznies
provided names and addresses for all hourly employees, this one company oaly
provided names. Addresses were added to all mailings at corporate headquarters.
Between the second and third mailing to employees, this company lost the ad-
dresses of the employees in the sample. As a result, we were not able to mail a
third-wave packet to the employees from this company and the response rate did
not increase accordingly
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Table A
Sample Size and Response Rates

Number of atore units in asmple 279
Nuaber of employeea {n sample 7,741
Nuaber of non—deliverable gquestionnairea * 720
Total eligible sample 7,021
Number of raesspondents 4,660
Response rate 66X
* Non-deliverablea were questionnaireas that were¢ returned because

of incorract addresasea.

Data Collection Procedures. During the fall of 1982 ard the winter of
1983, three waves of mail-outs were admimstered at varying intervals.
The 1nitial mailing included an introductory cover letter, the question-
naire (an eight-page, largely precoded machine-readable scheduie con-
taining 59 yuestions and information on over 300 variables), and a return
stamped, addressed envelope. Respondents were guaranteed confiden-
nality and were p-~mised five dollars ($5.00) in return for their com-
pleted questionnaires. Three to five weeks later, a follow-up postcard
was mailed to all non-respondents reminding them of the questionnaire
and asking them to please complete it and return it as soon as possible.
Three to four weeks after the postcards were mailed, a second question-
naire and new cover letter were mailed to all subjects who had not
responded to date. These efforts resulted in a 66 percent response rate.

Content of the Questionnaire. A large number of dimensions were
measured ir the questionnaire including: demographic characteristics;
measures of family background; educational attainment aad plans; at-
titudes toward work in general; attitudes about the fast food job; facts
about the tast food job; perceived effects of the fas. food job; and future
plans. A copy of the questionnaire is included as Appendix A.

Of the 4,660 respondents from the 279 fast fooa restaurants in our
sample, 32 percent had terminated their fast food employment by the
time of the survey. The questionnaire requested that these former
employees answer about their last fast food job. While the data and in-
terpretations that are presented in this report should be viewed as
representing the findings for this sample of fast food employees, we
believe that it is safe to consider the results as an approximation for .ne
fast food industry as a whole. All of the findings reported in the follow-
ing chapters are based on the national aggregate data for the entire sam-
ple of companies that participated in the project. Individual conipany
confidentiality was guaranteed as a condition for industry participation.

4 15




I. WHO WORKS IN FAST FOOD JOBS?

What are fast food employees like? Who are they, and what do rhey
think about work in general? The answers to these and similar questions
provide a useful background for looking at the results of this study.

A. Demographic Characteristics

The sample wa. selected to pe representative of the stores within the
participating companies as weil as representative of the fast food in-
dustry. Females in the sample outnumber males by almosi two-to-one
with 66 percent cf the cample female and 34 percent male (Table 1.1, Sec-
tion A). By comparison, data from a national study of high school
stndents show that for high school seniors who work, almost twice as
many females (22.1%) than males (11.5%) work in food service jobs
(Lewin-Epstein, 1981). The figure of 66 percent female for the sample of
fast food employees corresponds to the national data on high school
students.

Since the sample was selected to represent the entire fast food industry
there is a wide range of ages — from 14 to 71 with fully 70 percent of the
sample ciustering in the 16-20 year old range (Table 1.1-B). This is not
surprising since the fast food industry is one of the inajor employers in
the ‘ secondary”’ or youth labor market. More recently, however, the in-
dustry has found, and our aata confirm, that its ranks are including
homemakers returning to the paid labor force and older persons looking
to supplement social security or retirement incorae. In fact, when we
look at the age distribution of male and female employees, we find that
cne-third of the female employees are 21 years old or older compared
with 22 percent of the male employees. We also find that a larger propo. -
tion of Black employees (41%) than White (28%) or Hispanic (25%)
employees are 21 years old or vlder.

The racial r omposition of the sample varies slightly from national
distributions (Table 1.1-C). The sample has a higher percentage of
Blacks than the 1980 census (16 percent vs. 12 percent) and a lower
percentage of Whites (77 percent vs. 83 percent) and Hispanics {5 percent
vs. 6 percer ). Because of the age distribution of the sample, it is not sur-
prising to find that well over haif of the respondents live with their
parents and siblings (Table 1.1-D). About one-quarter, however, indicate
that they live alone, with non-relatives, or with a spouse. The sample
tends to come f.um homes with parents of low educational attainment
(Table 1.1-E and 1.1-F). Over half of the respondents’ fathers and two-
thirds of their mothers had a high school education or less. Using paren-
tal educational attainment as a proxy for socioeconomic status, the data
suggest that a large proportion of fast food employees come from lower
and lower midd!e class backgrounds. This is shown in Table 1.2. Almost
six out of ten fast food emiployees come from families of lower or lower
middle socioeconomic status, and only 13 percent come from upper mid-
dle or upper class families.
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Table 1.1

Selected Characteristics of Fast Food Employvees

Characteristic

A.

L.

F.

Sex
Mals
Female

Age
14~-15
16~17
18-20
21-24
25-29
30-34
35-44
45 or older

Racisl/Ethnic group
Black
White
Hispanic
Other

With vhom do you live? *
Fathar
Mother
Siblings
Spouss
Children
Other relstives
Other non-relatives
Ry myself

Father's educstion
Leas than high school
High achool graduate
Some college
A.A. degree
B.A. degree or greater
Doan t know

Mother's education
Less than high achool
High achool graduate
Some college
A.A. degres
B.A. degres or greater
Don't know

Percentage with
Characteristi:

34
66

27
43

—
(PRI VI S

16
77

55
66
56
17
17

*

The older workers in the sample and the workers who work longer
hours tend to come from lower socioeconomic backgrounds. About half
of the fast food employees who are 20 years old or younger come from
lower and lower middle class backgrounds compared with almost three-

Multiple rraponses possible
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quarters of the employees who are 21 years old or older. For employees
who work 31 or more hours per week, we find that 64 percent come from
lower or lower middle socioeconomic backgrounds compared with 51
percent for those who work 1-20 hours per week and 54 percent for those
who work 21-30 hours per w.

Table 1.2
Socioeconomic Statur of Fast Food Employees*

Socioecvnomic Status Percenrage
Lower 33
Lower middle 26
Middle 29
Upper middle 8
Upper 5

B. Educational Attainment and Aspirations

Figures 1.1-A and 1.1-B show the educational attainment of the
respondents 1n terms of highest grade completed (1.1-A) and highest
degree earned (1.1-B). Thirty-eight percent of the respondents had com-
pleted the eleventh grade or less whiie 22 percent had completed one or
more years of college. Sixty percent of the respondents had secured a
high school diploma or its equivalent while five percent had a college
degree. At first glance, this would seem to be a very high percentage of
high school graduates. We believe, however, that the educational at-
tainments for the fast food employment sample may be slightly inflated
due to the length of time between drawing the sample and commencing
with data collection. Each participating company was asked to supply
employee lists from the May or June 1982 payrolls for those siores in-
cluded in the sample. Since actual data collection began in the fall of
1982 it is likely that a large number of fast food employees were still in
high school when they worked in the industry. With 52 percent of the
sample reporting that they were 17, 18, or 19 at the time of the survey, it
seems safe to conclude that a large proportion of these employees com-
pleted their high school education between the time they were selected for
participation in the study and the date when data collection began.

15
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Figure 1.1
Educatuonal Attainment of Fast Food Employees
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Fully half of the respondents have continued their education beyond
high scool. They are pursuing or have pursued a wide array of post high
school education/training options, ranging from techmcal or vocational
schooling to four-year college and graduate school. Thirty-six percent at-
tended or were currently attending two-and four-year colleges.

To the data on educational attainments can be added the educational
aspirations of these fas: food employees. Respondents were asked:

Now we’d like to know about some things you are doing now, or
have done, or plan to do. For each activity listed below, tell us if
you are doing the activity now or have done the activity. If you
have not done the actwvity in the past, please tell us how likely you
are to do each.

Six response alternatives were provided:

1 I'm doing this now

2. ihave done this

3. Definitely won't

4 Probably won't

5. Probably will

6  Definitely will

Table 1.3
Educational Attainments
and Aspirauons of Fast Food Employees
Percantage
Having Percentege
Educetion/Treining Atteined Expecting to
Activity or Almoet(*) Attain(%*)
Complete high school 66 29
Attend e technicel or vocetionel
echool efter high echool 14 19
Two~yeer collegs: sttend 15 50
Two~yeer college: greduste 4 31
Pour-yesr colleg: : srtend 21 30
Four-yeer college: greduate 3 45
Attend greduate or profeseional
school efter college 2 31

* Includes those who msrked "doing thie now” or “heve done.”
Somet{mes theee ere higher than percenteges in Figure 1.1-A
beceuse of the “doing thie now" group who ere not fncluded in
Figure 1.1-A.

**  Includes thoss who marked “definitely will™ or “probably vill”
do thie.
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The information from these questions is displayed in Table 1.3. The
findings confirm that many hourly fast food employees have high educa-
tional attainments and suggest that even more have high educational ex-
pectations. Half of the respondents expect to attend a two-year college
while 31 percent expect to graduate from a two-year college. When we
look at expectations related to four-year colleges, we see that, in addition
to the 21 percent who have attended or are currently attending a four-
year college, 30 percent expect to attend. Forty-five percent of the
respondents expect to graduate from a four-year college. Almost one-
third of the sample thought it likely that they would pursue some form of
graduate or professional training beyond the bachelor’s degree.

If we look at the highest level of education or training that these
employees expect to complete, the picture is very similar {see Table 1.4).
Fully 63 percent expect at least to graduate from a four-year college. An
additional 19 percent expect to complete at least some college or a two-
vear colleze degree. It is interesting that only four percent expect just to
graduate from high school and only two percent expect to attain less than
a high school degree

Table 1.4
Educational Goals of Fast Food Employ=es

Educational Goal Percentage
Less than high school completion 2
High school graduate 4
Postsecondary technical or vocational

school 8
Serve {n the military 4
Some coliege or graduate from a two-year

college 19
Graduate from a four~year college or

addit{onal graduate education 63
* Highest level of education or training sxpected.

V/hether or not these aspirations for additional education and trair.ing
will be fulfilled, their expression is a sign of the extent to which education
is still considered to be a goal, paricularly for a sample that comes from
families with relatively low educational attainments.

For this sample of fast food employees, educational goals are related
to a number of other factors. The younger w~rkers have somewhat
higher educational goals than do older workers, with 65 percent of
workers 24 years old or younger expecting to complete at least a four-
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year college degree compared to 38 percent of workers whe are 25 years
old or older. A somewhat smaller percentage of Hispamcs (55%) have
high educational goals compared with Blacks (62%) and Whites (63%).
Educational poals are also related to hours worked. Employees who
work more than 30 hours per week have lower educational goals (55 per-
cent with high expectations) than do workers who work 30 hours per
week or less (69 percent with high expectations).

C. High Schoo! Program and Grades

The high school programs for these fast food employees are shown in
Figure 1.2-A. Forty percent of the respondents reported that they were in
an academic program in high school, with a similar percentage (39%)
reporting that they were in the general curriculum. Only 13 percent
reported that thev were vocational or technical students. This figure may
be so low because students in vocational or technical programs tend to
look for jobs that are more closely related to their vocational or technical
training. Figure 1.2-B shows the high school grade averages for these fast
food employees, with 18 percent reporting A or A minus and another 41
percent reporting B or B plus. Only 11 percent of the respundents
reported grade averages of C or lower.

Figure 1.2
High School Program and Grades
of Fast Food Employees
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8. Grades in Bigh School

€ o1 less
(112

D. Attitudes About Work in General

As Table 1.5 shows, the “‘work ethic’’ is alive and well in this sample
of fast food employees. Seventy-one percent believe that work is - .ore
than making a living, and 67 percent expect work to be a central part of
their lives. More importartly, 92 percent want to do their best in their
job, and 82 percent report that they would want to work even if they
didn’t have to. It is interesting to note, however, that over two-fifths
(41%) of the respondents would like to stay in the same job most of their
adult lives With most persons changing jobs seven to ten times in their
lives and changing careers three to five times, this expectation seems
unrealistic.

E. Links to Schooling

About one-fifth of the respondents report that they make special
scheduling arrangements with their schools in order to work in their fast
food job. Only eight percent, however, get any kind of school credit for
working on their job (6% with a grade, 2% without a grade), and just
seven percent report that their supetvisor provides thei: schools with a
report on how well they do at work. For the vast majoriiy of fast food
employees, the link between their job and their schooling is non-existent.
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Tabie 1.5
Fast Food Employees’ Attitudes
about Work in General

Percentage Percentage Petcentage

Attitudea Disagree Neutral Agree
Like work you can forgat

about aftaer day ir over 36 27 37
Work ifa nothing more than

making & living ! 13 i6
Expect work to be central

part of my life 15 18 67
Want to do beat in job 3 5 92
Would 1like to atay in aame

job moat of adult 1ife 36 22 41
Would want to work aven if

didn't hava to * 18 — 82
* Reaponas categoriea for thia qieation were "would want to work”

(agree) and "would not want to work™ (diaugree).

There are. however, a number of differences worth noting among cer-
tain subgroups of fast food employees on the links between their fast
food job and their formal schooling. First, we find that Black and
Hispanic employees more often than White employees have links bet-
ween their job and their schooling. One-quarter of Hispanic and 23 per-
cent of Black employees make special scheduling arrangements with their
schools compared to 18 percent of White cmployees. Hispanic (16%) and
Black (10%) employees also are more likely to receive school credit for
working at their fast food job than are White employees (7%). Second, a
higher proportio. of employees from general and vocational/technical
high school programs receive school credit for their fast food job ex-
perience than do employees from the academic track in high school (12
percent of vocational/technical, 11 percent of general, and 3 percent of
academic). Finally, students with grades of B or lower are more likely to
have links between their job and school than are employees with grades
higher than B. Twenty percent of those employees with B averages or
lower make special scheduling arrangements compared to 14 percent for
those employees with grades higher than a B average. Differences in
receiving school credit were also found, with nine percent of those
employees with B averages or lower receiving credit for their fast food
Job experience compared to four percent of those employees with high
school grades higher than B.
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This profile suggests that the fast food cmployees described here are:

more likely to be female than male;

relatively young, clustering in the 16-20 year old range;
raciaily similar to national distributions;

living at home with one or both parents;

children of parents with low educational attainments;

high school graduates;

continuing their education beyond high school;

aspiring to further levels of aducation and training;

generally good students with grades of C + or better; and
believers in the ‘“‘work ethic’’ who would want to work even 1f
they didn’t have to.

The characteristics of the fast food employees provide a context within
which to place the findings in the following chapters, where we look at
what fast food employees do, how they are trained, how they are super-
vised, the effects of their working, and their future plans.

2O



II. WHAT DO FAST FOOD EMPLOYEES
DO AT THE STORE?

The focus of this section is on the fast food jou itself. We begin by ex-
amining how these employees learned about the availability of a job and
why they have their fast food jobs. We thenr turn to an analysis of what
employees do on the job and how they feel about what they do. Hours
worked, length of employment, hourly pay, and benefits arc then
discussed. The section ends by looking at why some of these employees
left their fast food jobs (prior to the time of the survey).

Of particular interest will be the comparisons between males and
females, raci>l groups, age groups, and groups differentiated by educa-
tional programs. In the case of job tasks and pay, we will also look at
how these are influenced by length of employment, hours worked, and
Job status (employed vs. not currently employed). Finally, we will see if
there are any differences in what fast food employees do that may be ac-
counted for by the type of store for which they work. That is, are there
any differences between employees from company-owned and franchised
fast food restaurants?*

A. Finding the Job

Figure 2.1 snows how respondents learned about their [ast food job
opening. Clearly, most fast food employees either found out from
friends (33%) or just walked in and applied (32%). Very few learned
about the availability of a position through an ad in a newspaper (6%) or
a sign in the store (11%).

When we compare subgroups of fast food employees on how they
learned about their fast food job opening, thetr =~- only two small and
interesting differences. First, older employees are more likely than
younger eimnployees to have walked in and applied, while younger
employees are more likely than older employees to have learned about
the job opening from siblings and parents. Second, Hispanic and, to a
lesser extent, White employees are more likely than Black employees to
have learned about the job opening from siblings. Whites and Hispanics
are also moic 'ikely than Blacks to have learned about the job opening
from a sign in the restaurani. Blacks, on the other hand, arc .i10re likely
to have learned about the job through an employment agency. Clearly,
the majority of fast food employees, regardless of their age, sex,
race/ethnicity, socioeconomic background, and educational factors,
found out about the job opening from friends or just walked in and ap-
plied.

* For these companisons we will look only at employees from companies with
both types of stores If a company does not have franchises, 1t will not be includ-
ed 1n the comparisons
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Figure 2.1
How Fast Foc ' Emplovees Learned about Job Openings
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B. Why They Work

These fast food employe~ have their job: for a large number of
reasons, as shown in Table 2.1. Almost three-fourths of the respondents
reported that ‘‘having money for other things” was a very important
reason for having their fast food job. Sixtv-six percent reported that the
job was very important to help suppo:t ther.. .ves. On the non-financial
side, almost half felt that it was very important for them to have the ex-
perience of working, while 37 percent reported that it was very important
for them to learn skills. Peer and parental pressure do not appear to be
very important reasons for these fast food employees.

Comparing subgroups of fast food employees on the reasons for hav-
ing the fast food job results in a number of noteworthy findings. We will
discuss these findings for each subgroup of employees, differentiated by
demographic and other characteristics, in turn.

Reasons for having the fast food job differ greatly among fast food
employees from different age groups. As Table 2.2 shows, older
employees are more J'kely than younger employees to report that sup-
porting theu fr.ni'es and supporting themselves are very important
reasons for Faving their fast tood job, while younger employees are more
likely than older unes to report that having money for other things, work
experience, and saving for future education are very i.uportant reasons.

27"




Table 2.!
Reasons for Having Fast Food Job

Percentege
Reesor Very Importent
Help support fumily <5
Support myself 66
Heve <woney for other things 73
Experience of working 46
Perents went me to work 19
Friends work here 9
Leern skills 37
Seve for future educetion 39

Table 2.2
Reasrns for Having Fast Food Jnb
for Employces from iifferent Age Grours
(Percent Very Important)

Age Group
Reeson 1/-17 18-20 21-24 25 or older
Help support family 10 16 43 64
; Support myself 56 69 77 63
| Heve money for other things 81 74 66 €2
Experience of working 52 46 41 41
Seve for futu.» education 45 45 32 19

The only real difference in reasons for having the job between male
and female employees is for supporting their families. Twenty-eight per-
cent of the female employees report that this is a very important ;eason
for having their job, compared to 19 percent of the male employees. This
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difference is not surprising in light of the fact that a larger proportion of
female than male employees are older and have family responsibilities.

When we compare fast food employees from different racial/ethnic
groups on their reasons for having their fast food job, we find tne
following:

@ Black employees (44%) and Hispanic employees (40%) are much
more likely than "Vhite employees (21%) to report that helping to
support their families is a very important reason for havirg the
job.

® A higher proportinn of Black employees (79%) than Hispanic
(65%) or White (65%) employees report that working to support
themselves is a very important reason for having their fast food
job.

@ Fifty-eight percent of Black employees and 54 per~ent of Hispanic
employees have their jobs to gain work experience compared to 43
percent of White employees.

® Over half of Black (53%) and Hispanic (52%) employees report
that they have their job to learn skills compared to 32 percent of
White employees.

Comparing fast food empleyees from different socioeconomic
backgrounds on their reasons for having their fast food job results in a
number of differences. First, employees from lower socioeconomic
backgrounds are more likely than those from middle and upper
socioeconomic backgrounds to have their fast food job to help support
their fami «es (33 percent for lower, 14 percent fcr middle, and 10 percent
for upper reporting this as a very important reason) Second, a higher
proportion ol employees frorn lower socioeconomic backgrounds (70%)
than from middle (63%) or upper (©5%) socioeconomic backgrounds
report that working to support themselves is a very important reason for
having their fast food job. Third, 40 percent of employees from lower
socioeconomic backgrounds compared with 32 percent from middle and
27 percent from upper socioeconomic backgrounds have their job to
learn skills. Finally, half of the employees from upper socioeconomic
backgrounds report that they have their job to save for future education
compared to 45 percent and 35 percent for employees from middle and
lower socioeconomic backgrounds, respectively.

Fast food employees who work longer hours are more likely to report
that they work to help support their families, to support themseives, and
to learn skills than are employees who work fewer hours. We f.nd that 16
percent of the fast food employees who work 20 hours or less report that
they work to help support their families compared with 22 percent and 37
percent for employees who work 21-35 hours and 36 or more hours per
week, respectively With regard to working to support themselves, we
find 57 percent of «.1e employees who work 20 hours or less, 63 percent of
those who work 21-35 hours, and 76 percent of those who work 35 or
more hours reporting that this is a very important reason for working at
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their fast food job. Finally, we find 30 percent of the employees who
work 20 hours or less reporting that it is very important for them to work
to learn skills compared with 34 percent and 44 percent for employees
who work 21-35 hours and 36 or more hours, respectively.

Employees with jower levels of educational attainment are more likely
to report that they work to learn skills than are employees with higher
levels of educational attainment. Specifically, 41 percent of those with 10
yeais or less and 38 percent of those with 11 years of schooling report
that learning skills is very important compared to 28 percent of those
with 12 years and 25 percent of those with more than 12 years of school-
ing.

Fast food employees from different high school programs show dif-
ferences in the reasons that they work, as follows.

® Almost one-third of employees froni vocational/technical (33%)
and general (31%) programs report that helping to support their
families is a very important reason for work'ng compared to 14
percent of employees from academic programs.

® Forty-four percent of employees from vocational/technical pro-
grams and 38 percent of those from general programs work to
learn skills compared to 30 percent of the employees from aca-
demic high school programs.

® Over half of those from academic programs (52%) report
that saving for future education is a very import.nt reason for
working compared to 36 percent and 28 perceat for employees
from vocationai/technical and general programs, respectively.

Finally, when we look at differences in the reasons for having the fast
food job for employees witi different high school grades, we find those
with higher grades are more likely to report that saving ,or future educa-
tion is a very important reason for working than arec employees with
lower grades (45 percent for those with grades above B vs. 31 percent for
those with grades of B or lower).

C. "ob Duties

Tirere are many job tasks that must be done in a fast food restaurant.
Almost all fast food companies require that hourly employees perform
multiple tasks. It is therefore not unusual that we find relatively high
percentages of hourly employees reporting for almost every task that
they perform it “‘all or most of the time.”’

Table 2.3 displays the frequency that job tasks are performed by hour-
ly employees. It is not surprising that those duties associated with serving
custoners (take orders, take money, assemble or pack orders, and
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Table 2.3
Frequency ot lob Tasks Performed by Hourly Employees

Parcantage Raporting

Job Task All or Moat of tha Time
Bus or clesr tables 29
Sweep/mop floors 43
Clean rsatrooms 19
Clean equipmen~ 55
Unload trucks [}
Clesn parking lot 13
Cook food 47
Pranare food (non—-cooklng) 44
Assesbl’ or psck orde-s 61
Take ordara 65
Take woney 64
Hoat or hoateas in dining ares 12
Suggeative aslling 61
kelieve mansger 10
Hire workers 2
Train workare 21
Superviac workers 18
Order food and anpplies 6
Payroll, paperwork, inventory 8
f
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suggestive selling*) have the highest percentage of employees reporting
that they do these all or most of the time. These tasks are often referred
to as ‘‘front of the store’” duties. ‘‘Back of the store’” duties, such as
cooking food and preparing fcod, are reported as being done ali or most
of the time by a smaller percentage of employees (47 peicent and 44 per-
cent respectively). Cleanirg equipment and mopping or sweeping floors,
which are not associated with a specific part of the store, also are often
performed by a large number of employees: 43 percent sweep or mop
floors; and 55 percent clean equipment. Ti.e majority of the other tasks
that are associated with a fast food restaurant are performed by a smaller
proportion of hourly employee.. It is interesting to note, however, that
while few employees report that they always or often hire workers (2%),
order food (6%), or do payroll, paperwork, and inventory (8%), con-
siderably higher percentages report that they train (18%) and supervise
(21%) workers. It would seera that certain supervisory or administrative
duties are reserved almost exclus’vely for managers and assistant
managers while others, particularly those related to employvee training
and supervision, are performed by a fairly high proport.on of hourly
employees.

Figure 2.2
Primary Responsibilities of Fast Food Employees

/ froot of the Store
/ (Taking ordere, atc.)
/ (51%)

Maintenance
(3%

Administretive
(22%)

Back of the |
Store
{Cooking, ltc.)\
(162)

* Suggestive selling 1s when a crew person asks 1f one would like french fries, a
drink, or another specific food item to go along with the food that has been
ordered.
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While it is clear that mo.. fast food employees perform multiple tasks
within the store, they do Lave primary duties for which they are responsi-
ble. Primary cesponsibilities can be broken into five categories:
maintenance, back of the store (cooking, etc.), front of the store (taking
orders and money, etc.), hosting in the dining arca, and administrative
(relieve manager, hire, train, supervise workers, etc.). Figure 2.2 shows
the distribution of fast food employees among these five categories of
responsibility. As the figure shows, over half of fast food employees
have primary responsibilities for front of the store duties. Another 22
percent have administrative responsibilities, and 16 percent have respon-
sibility for back of the store duties.

Many tasks within a fast food store are v ry clearly broken down by
sex. The front of the store tends to be predominantly female while the
back of the store is more heavily male. In Figure 2.3 we compare the
primary store responsibilitics of male and female employees. Back of the
store duties are the primary responsibility of 39 percent of the males
compared with four percent of the females. Front of the store duties, on
the other hand, are the primary responsibility of considerably more
females (64%) than males (27%). A higher proportion of males than
females have primary responsibility for maintenance (6 percent vs. 1 per-
cent) and for administrative duties (26 percent vs. 20 percent), while
female employees are more often responsible for hostiig the dining area
than are male employees (11 percent vs. 2 percent).

A number of differences in primary stor¢ responsibility were found
among age groups. The most obvious are related to administrative duties
where older workers more often have primary responsibilitv than
younger workers. Almost one-third of employees who are 21 years old or
older have primary store responsibility for administrative tasks com-
pared with less than one-fifth of the employees who are less than 21 years
old. Younger workers, however, more often tnan older workers have
primary responsibility for back of the store duties (17 percent vs. 12 per-
cent), front of the store duties (54 percent ve. 46 percent), and hosting in
the dining area (9 percent vs. 6 percent).

Differences in primary store responsibility are also found when we
compare employees who have worked for different lengths of time and
employees who worl: different numbers of hours per week. In the case of
length of employment we found the following:

o employees who have worked for 19 or more months are less likely
to have primary responsibility for back of the store duties (10 per-
cent for employees of 19 or more months, 18 percent for em-
ployees of 13-18 months, and 19 percent for employees of 12
months or less);




Figure 2.3
Primary Responsibilities for Male and Female
Fast Food Employees
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® employees who have worked longer are less likely to have primary
responsibility for front of the store duties (43 percent for em-
ployees of 19 or more months, 52 percent for employees of 13-18
months, and 57 percent for employces of 12 months or less); and

® employees who have worked longer are more likely to have ad-
ministrative duties as their primary store responsibility (37 percent
for employees of 19 or more months, 20 percent for employees
of 13-18 months, and 13 percent for employees of 12 months o~
less).

For employees who work different numbers of hours per week, we
found that there are differences in pritaary responsibilities between those
who werk more than 30 hours per week and those who work fewer than
30 hours per week. Specifically, a higher proportion of those who “vork
less than 30 hours per week have primary responsibility for back of the
store duties (18 percent vs. 12 percent) and front of the store duties (58
percent vs. 44 percent). One-third of th.ose who work more than 30 hours
per week have administrative duties as their primary responsibility com-
pared with only 13 percent of those who work less than 30 hours per
week.

23

34




For employees with different levels of educational attainment, we
found that employees with higher levels are more likely than those with
lower levels to have primary responsibility for administrative duties,
while employees with lower levels of education are more likely than those
with higher levels of education to have primary responsibility for back of
the store duties. Specifically, 36 percent of the employees with more than
12 years of schooling have primary responsibility for adininistrative
duties compared to 30 percent and 19 percent for employees with 12
years and less than 12 years of schooling, respectively. Over half (53 %)
of those employees with less than 12 years of schooling have responsibili-
ty for front of the store duties compared to 45 percent and 44 percent of
employees with 12 years and more than 12 years of schooling, respective-
ly. Differences are also found when we compare employees with dif-
ferent grades in high school. Employees with grades of less than B are
more likely than those with grades of B or better to have primary respon-
sibility for back of the store dutizs (19 percent vs. 13 percent).

D. Attitedes about Job Tasks

In Table 2.4 we show how employees feel about the job tasks that are
perfcrmed in fast food restaurants. The table very clearly shows that
most tasks are not considered to be very desirable by a large proportion
of fast food employees. In fact, only one task (taking orders) is con-
siclered to be very desirable by even half of the employees.
troni of the store tasks, such as taking orders, taking money, and
assembling orders, are more desirable than back of the store tasks such
as cooking food. This may be due, in part, to the fact that our sample has
o higher proportion of females who tend to work in the front of the sture
and who may therefore find such tasks more desirable. Administrative or
suvpervisory tasks are the next most desirable tasks, while cleaning and
maintenance are the least desirable.

When we looked for differences in tasks performed between
employees from company-owned and franchised stores, none was un-
covered. In terms of attitudes about job tasks, however, an interesting
phenomenon occurs. While there are no large differences between
en:ployees from company-owned and franchised stores on any specific
job tasks, an overall difference between these two groups is apparent. In
almost every case, a higher proportion of employees from franchised
stores feel that the specific job tasks are very desirable.

Differences in attitudes about specific tasks are also found among
groups of employees differentiated by age, race/ethnicity, sex,
socioeconomic background, educational attainment, and length of
employment. We find the largest number of differences in attitudes
about specific tasks among employees from different age groups. A
higher proportion of older than younger employees find the following
job tasks to be very desirable: busing or cleaning tables, cleaning equip-
ment, cooking food, preparing food, assembling food, taking orders,
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Personal Feelings about Job Tasks

Percentege Fesling Task

|
|
|
i
Table 2.4

Job Task Is Very Desirable
Bus OF clear tablee 9
Sweep/mop floore 8
Clsen rsstroomes 6
Clesn equipment 15
Unload trucke 10
Clean carking lot 8
Cook food 40
Prapare food (non—cooking) 35
Aseemble or pack orders 41
Take orders 50
Taks money 49
Hoet or hostess in

dinning erex 25
Trein workers 39
Superviss workers 39

and hosting in the dining area. 1t would seem that older employees con-
sider most tasks (whether they are maintenance, front of the store, back
of the store, or hosting) to be more desirable than do younger employees.
It is only in the administrative area that no differences are found between
younger angd older employees.

When we look at differences among racial/ethnic groups concerning
their attitudes about spe.ific job tasks, we find the following:

® Black employees are more likely to consider busing or cleaning
tables to be highly desirable (15%) than are Hispanic (11%)
and White (7%) employees.

® Black employees (15%) and, to a lesser extent, Hispanic em-
ployees (12%) more often consider sweeping or mopping to be
very desirable than do White employees (6%).

® Thirteen percent of Black employees feel that cleaning restrooms
is a very desirable task compared to nine percent of Hispanic and
four percent of White employees.
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® Almost one-quarter of the Black employees feel that cleaning
equipment is a very desirable task compared to 18 percent of the
Hispanic and 13 percent of the White employees.

In looking at the differences among the racial/ethnic groups, it seems
that the only differences are related to inside maintenance respon-
sibilities. Black employees and, to a lesser extent, Hispanic employees
more often feel that the performance of these duties is very desirable.

Differences between male and female employees on their attitudes
about specific job tasks are found in only four areas: unloading trucks,
assembling orders, taking orders, and taking money. A higher propor-
tion of male employees (21%) than female employees (4%) feel that
unloading trucks is very desirable, while females are corisiderably more
likely than their male counterparts to feel that the other three tasks are
very desiratle: 51 percent vs. 25 percent for assembling orders; 61 per-
cent vs. 33 percent for taking orders; and 60 percent vs. 33 percent for
taking money. When we look at differences between male and female
employees in their attitudes about specific tasks, it is worth noting that
the differences cluster around those tasks that are more often performed
by females, with little difference in attitudes regarding tasks that tend to
be dominated by male employees in the stores. This is most apparent
w.ien we look at the back of the store task of cooking. Almost three-
quarters of the male employees are responsible for cooking food all or
most of the time compared to less than one-ti of female employees
who have this responsibility. When asked how . .cy feel about cooking
food, however, we find that 44 percent of the male employees and 38 per-
cent of the female employees consider cooking food to be a very
desirable task.

Differences in attitudes about only two specific job tasks are found
when we look at employees from different socioeconomic backgrounds.
Specifically, employees from lower socioeconomic backgrounds are
more likely to consider busing or cieaning tables and cieaning equipment
to be highly desirable than are employees from higher socioeconomic
backgrounds (11 percent vs. 5 percent for busing or cleaning tables and
17 percent vs. 11 percent for cleaning equipment).

Employees with different levels of educational attainment show dif-
ferences in their attitudes about training employees and about supervis-
ing employees. Difference:. in attitudes about these two tasks are also
found for employees who have worked at their fast food jobs for dif-
ferent lengths of time. These differences are shown in Table 2.5. As
educational attainments increase, the percentage of employees feeling
that training and supervision are very desirable tasks also increases.
When we look at length of employment, we find that a lower proportion
of those employees who have woiked for one year or less feel that train-
ing and supervision are very desirable tasks than do employees who have
worked for more than one year.
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Table 2 5
Personal Fechings About Tramming and Supervising for Fast Food
Employees by Educational Attainment and Length of Employment

Percentage Fealing Percentage Faeling
Training is Very Supervising is Very
Personal Characteristic Desirable Deairable
Educational attainment:
Lasa than .2th grade 36 34
Twelfth grade 39 38
One to three years
of college 44 47
Four or more years
of college 53 59
Length of employment:
One year or less 34 31
More than one year 44 45

E. Hours Worked

Figure 2.4 shows the average number of hours worked ver week for
these fast food employees. The figure suggests that there is a fairly even
distribution of hours worked. It is interesting to note that 16 percent of
these employees report that they work more than the standard 40 hour
work week. Over half, however, are clearly part-time workers, who
average 30 or fewer hours per week. The mean number of hours worked
by all the fast food employees in the study is 29.5 hours.

When we look for differences in hours worked between different
groups of workers, a number of interesting findings emerge. First, older
workers tend to work more hours than younger workers. Well over half
of the 21-24 year olds (62%) and 25 or older (56%) employees work more
than 30 hours per week compared to 32 percent of 14-17 year olds and 51
percent of 18-20 year olds. One-fifth of the younger workers (14-17 year
ol 's) work 15 or fewer hours per week, while only 11 percent of the older
workers (21 or older) work such few hours. The mean hours worked per
v - ¥ for employees 21 years old or older is 33 compared to 25 hours for
14-17 year olds and 30 hours for 18-20 year olds.

Second, there are virtually no differences in the average number of
hours worked between male and female employees (mean of 30 hours for
males and 29 hours for females). The only difference, and it is small, is
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Figure 2.4
Average Hours Worked Per Week

10 hours
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(15%)
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found when we compare the percentage of males and females who work
36 or more hours per week. Among males, 36 percent work 36 or more
hours, while among females the percentage is 30 percent.

I'hird, there are a number of differences in the hours worked among
racial/ethnic groups. Thirty percent of Black employees work more than
40 hours per week compared with 14 percent for Whites and 16 percent
for Hispanics. When we look at the percentages who work 31 or more
hours, we find 61 percent of Blacks working these hours, 45 percent of
Whites, and 55 percent of Hispanics. When we look at mean hours work-
ed, however, the differences are less dramatic, with the mean for Black
employees being 33 hours compared to 31 hours for Hispanic employees
and 29 hours for White employees.

Fourth, workers from higher socioeconomic backgrounds tend to
work fewer hours than employees from lower socioeconomic
backgrounds. Twenty-three percent of employees from higher
socioeconomic backgrounds work 36 or more hours per week compared
to 28 percent and 37 percent for employees from middle and lower
socioeconomic backgrounds. At the other end, we find almost one-third
of the employees from higher socioeconomic backgrounds working 20
hours or less per week compared to 28 percent for employees from mid-
dle and 22 percent for employees fror. lower socioeconomic
backgrounds. The mean hours worked are 31, 28, and 26 for employees
from lower, middle, and higher socioeconomic backgrounds, respective-
ly.
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Fifth, as workers are employed for longer lengths of time, they tend to
work more hours per week. A higher percentage of employees who have
had their jobs for more than two years work more than 30 hours per
week than do employees who have been at their fast tood job for 13-24
months and 12 months or less (58 percent vs. 49 percent vs. 42 percent).
The mean hours worked per week for the different groups are: 32 hours
for employees who have had their job more than two years; 30 hours for
employees employed for 13-24 months; and 28 hours for employees who
have worked at their fast food job for a year or less.

Sixth, fast food einployees who work for company-owned stores tend
to work more hours per week than do those employed in franchised
stores. Thirty-seven percent of the company store employees work 36 or
more hours per week compared to 25 percent of those from franchised
stores.

F. Length of Employment

The mean length of employment for this group of fast food employees
1s over one and one-half years (18.6 months), with one-quarter employed
for over two years and another one-quarter employed for six months or
less.

Figure 2.5
Length of Employment in Fast Food Restaurant
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In Figure 2.5 we see that the percentage of employees in each length of
employment category is relstively even, with only a seven percentage
point difference separating the jowest category from the highest. It is in-
teresting to note that in such a ‘“‘high turnover indust:, ,”” 12 percent of
these employees have worked for over three years at the same fast food
restaurant.

When we look for differences in length of employment for subgroups
of fast food employees, a number emerge. Some of these are obvious
wtile others are not as clear. It is not surprising that we find length of
e'nployment related to age. Older workers who have had the opportunity
to work longer have in fa.. worked longer than younger employees.
Forty-two percent of the employees who are 21 years old or older kave
been employed on their fast food job for over two years while over half
of those emyloyees who are 20 years old or younger have had their job
for 12 months or less. For the middle range of length of employment
(13-24 months), we find that a larger proportion of younger employees
(31%) than older employees (22%) have worked this long. While tuere is
a small proportion of younger workers (18%) who have worked for over
two years, fully 36 percent of the older workers have worked at their fast
food job for 12 months or less. When we look at the mean lengtn of
employment for the different age groups, we find a clear relation to age:
8.7 months for 14-15 year olds; 10.4 months for 16-17 year olds; 18 mon-
ths for 18-20 year olds; 24.6 months for 21-24 year olds; and 30.1 months
for employees 25 years old or older.

Differences in length of employment amonyg racial/ethnic groups tend
to suggest that White employees have worked longer at their fast food
job than Black employees who, in turn, have worked longer than
Hispanic employees. The differences, however, as shown in Table 2.6,
are small. Twenty-seven percent of White employees have had their jobs
for more than two years compared with 22 percent of Black and 16 per-

Table 2.6
Length of Employment for Black, White
and Hispanic Fast Food Employees
(In Percentages)

Racial/Ethnic Group

Length in Months Black White Hispanic
0~12 53 44 56
13-24 25 29 29
25 or mora 22 27 16
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cent of Hispanic employees. A larger proportion of Hispanics (56%) and
Blacks (53%) have had their jobs for 12 months or less compared to 44
percent for Whites. It is interesting to note that most of the difference
between Blacks, Whites, and Hispanics is found at the extreme ends of
length of employment. Thirty-three percent of Hispanics have been
employed for six months or less with only six percent employed for more
than 36 months. The corresponding percentages for Biacks are 27 and 10
and for Whites 23 and 13. A look at the mean length of employment tells
the same story .1 a different way. We find that the mean length of
employment for White employees is 19.3 mouths compared to 17.3
months for Black employees and 14.8 months for Hispanic employees.

Length of employment is also somewhat related to socioeconomic
status. Table 2.7 shows the length of employment of employees from dif-
ferent socioeconomic backgrounds. Employees from lower
socioeconomic backgrounds tend to have had their fast food job longer
than employees from higher socioeconomic backgrounds. The dif-
ferences, however, are not very large. These differences are also apparent
when ve ook at mean length of employment. We find the following:
20.4 monrhs for employees from lower socioeconomic backgrounds;
18.8 months for employees from lower middle: 17.6 months for
employees from middle; 15.7 months for employees from upper middle;
and 15.4 months for employees from upper socioeconomic backgrounds.

Differences in mean le gth of employment are also found for educa-
tional attainments and gh school programs. We find that employees
with less than 12 years of schooling have a r ¢an length of employment
of 12.9 months compared to 22.1 months for employees with more than
12 years of schooling. Employees from a general high school program
nave a mean length of employment of 18.9 months compared to 17.1
months for those from vocational/technical programs and 15.3 months
for those employees from academic progranis.

Table 2.7
Length of Employment for Fast Food Employees
from Different Socioeconomic Backgrounds
(In Percentages)

facioeconomic Beckground

Length of

Laploysent Lowver Lover Middle Middie Upper Middle Upper
0-12 mounths 46 L5 46 53 53
13-24 wmoanths 27 29 29 27 10
25 or more months 28 26 24 19 18
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G. Hourly Pay

The mean hourly wage rate for this group of employees is $3.69,
almost 35 cents per hour above the minimumn wage at the time of the
study. Because of the nature of the industry, where hourly employees are
responsible for multiple tasks, wages tend to be set by lengtn of employ-
ment rather than by job titles or responsibilities. As such, we would ex-
pect wage rates to be related to age and length of employment. As Table
2.8 shows, this is in fact the case. Hourly wages are directly related to
age, with 14-15 year olds averaging $3.39 per hour and employees 25 or
older averaging $4.11 per hour.

Table 2.8
Mean Hourly Wage for F~st Focod Empioyees

Characteriatic Mean Hourly Wage
All employaes $3.69
Age:
14=15 $3.39
16-17 $3.46
18-20 $3.63
21-24 $3.87
25 or olaer $4.11
Sex:
Male $3.11
Female $3.67

Raci{sl/Ethnic group:

Black $3.60
White $3.11
Hispanic $3.71

Hours worked:

1-15 $3.52
16=20 $3.55
21-25 $3.58
26-30 $3.61
31-35 $3.63
36-40 $3 82
41 or more $4.03

Leagth of employment:

0-3 $3.45
4-6 $3.46
7-9 $3.50
10-12 83.52
13~-15 $3.61
16-18 83,68
19-24 $3.78
25~36 $3.89
37 or mors 84.28
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Table 2.8 also shows the mean salary for males and f>males and for
different racial/ethnic groups. The hourly wage for mates ($3.71) is four
cents more than for females ($3.67). When racial/ethnic differences in
hourly wages are examined, we find that the mean hcurly wage for Black
employees ($3.60) is eleven cents lower than for White and Hispanic
employees ($3.71). Differences in mean hourly wages are also found
when we look at hours worked and length of employment. As the
number cf hours fast food employees work per week increases, so too
does the mean hourly wage. This is clearly shown in Table 2.8. We see
that the mean hourly wage is $3.52 for those who work 15 or fewer hours
per week and increases steadily to $4.03 for those employees who work
more than a 40 hour week. The increments in mean hourly wage become
particularly large for smployees who work more than 35 hours per week.
There is a 19 cent per hour jump between 31-35 and 36-40 hours per week
and a 21 cent increase for the next group who work more than 40 hours
per week.

When we look at differences in mean hourly wage by length of
employment (in Table 2.8) we see a steady increase in wages as length of
employment increases. For those who have worked at their job for 0-3
months, the mean wage is $3.45 per hour. This increases to $3.61 per
hour for those who have worked for 13-15 months and peaks at $4.28 per
hour for those who have worked at their fast food job more than three
years. The larger increments begin to appear after an employee has work-
ed for more than one year. It is not surprising that we find these dif-
ferences in hourly wages as length of employment increases, bc.aJse
many comnanies give salary increases based on tim< on the job. We aiso
find differences in mean hourly wage for emplcyees with differe:t
primary store responsibilities. Those employees with responsibility for
administrative tasks have a mean hourly wage of $£.17. The mean hourly
wages for employees with other primary responsibilizies are: $3.73 for
maintenance; $3.57 for front of the store; $3.53 for hosting and dining
area; and $3.50 for back of the store.

Most of the wage differences that were fouud are either very small or
can be explained by store policics or company practices. The only dif-
ference that does not fall into these categories is the difference ameng
racial/ethuic groups. As stated earlier, there is an 11 cent per hour dif-
ference in wages between Black employees and White and Hispanic
employees. In order to understand better this relatic hip between
race/ethnicity and wages, we must examine these wage differences when
other factors are controlled.

In Table 2.9 we present mean hourly wages for racial/ethnic groups
with age, sex, employment status, hours worked, and length of employ-
ment controlled. Because of the small number of Hispanic employees in
many categories, comparisons would not be very meaningful. Suffice it
to say that the mean hourly wages of Hispanic employees seem closer to
those of White employees than to those of Bla. : employees. Our atten-
tion in this section, then, will focus on dif es between Black and
White employees.
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For every age category, except 14-15 years old, we find that White
e.nployees earn more per hour than do Black employees, and the dif-
ferences increase with each increasing age category (see Table 2.9-A).
When we look at differences in mean hourly wages by sex, we see that
Black men and women earn less than White men and women (see Table
2.9-B). In fact, while the small difference favoring male over female

Table 2.9
Mean Hourly Wage for Racial/Ethnic Groups Controlling for
Age, Sex, Employment Status, Horrs Worked,
and Lengt! of Employment

Recisl/Ethnic Group

Control Whits Black Hispanic *
A. Age:
14~15 $3.35 $3.48 $3.58
16-17 $3.47 $3.40 $3.41
18-20 $3.64 $3.52 $3.73
21-24 $3.94 $3.68 $3.69
25 or oldsr $4.16 $3.89 $4.18
B. Sex:
Fenale $3.69 $3.57 $3.65
Mals $3.73 $3.66 $3.71

C. Eaployzent ststus:

Currently working $3.78 $3.65 $3.85
Not working $3.55 $3.49 $3.52

D. Hours psr week:

1-15 $3.54 $3.48 $3.33
16-20 $3.56 $3.45 $3.63
21-25 $3.59 $3.47 $3.48
26~30 $3.63 $3.39 $3.66
31-35 $3.66 $3.49 §3.57
36-40 $3.83 $3.71 $3.96
41 or mors $4.13 $3.77 $4.07

E. Length of employment:

0-6 months $3.45 $3.45 $3.41
7-12 months $3.52 $3.44 $3.66
13~18 months $3.64 $3.59 $3.80
19-24 months $3.77 $3.75 $3.95
25-36 months $3.90 $3.80 44,03
37 months or longsr $4.33 $3.98 $4.27

* In s lsrge number of cesss the N for Hispsnic employsss is
too emell for mesningful comparisons. Ths mean hourly wags for
Hispanics is thsrsfors prsssntsd for illustrstive purposss.
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employces holds within the two race groups, we find that Black men earn
three cents per hour less than White women. Black women have the
lowest mean hourly wages of $3.57. The differences between Black males
and White males and between Black females and White females are
about equal (13 and 12 cents, respectively).

Difference: between Black and White employees who were employed
at the time of the survey are greater than for those who were not
employed (see Table 2.9-C). For those who were employed, the mean dif-
ference in wages was 13 cents per hour compared to six cents per hour for
those who were ro longer employed at their fast food job.

The hourly wege differences between Black and White employees hold
when ‘‘hours worked per week” is controlled. For every ‘‘hours
worked’’ category, Whites make more pe: hour than Blacks {see Table
2.9-D). The differences range from six cents per hour for employees who
work 1-15 hours per week to 36 cents per hour for those who work more
than 40 hours per week. It is interesting to note that White employees
who work 1-15 hours per week make more per hour than all Black
employees except those who work 36 or more hours per week.

At the entry level (six months or less), the mean hourly wages of Black
and White employees are the same. For employees who work more than
six months, however, there are clear wage differences favoring the White
employees (see Table 2.9-E). These differences range from two cents per
hour for employees in the 19-24 month category to 35 cents per hour for
those who have worked at their fast food job more than three years.
Most of the differences are in the five to ten cent per hour range.

The above analyses suggest that, regardless of age, sex, employment
status, hours worked. and length of empioyment, White employees con-
sistently earn more per hour than do Black employees.

H. Fringe .. uis

Table 2.10 shows the fringe benefits that fast food employees get from
their jobs. Sixty-four percent report that they get free meals, while 44
percent get a discount on meals. Over half report that they get paid vaca-
tions, and over one-quarter get insurance benefits. Paid holiday (21%),
uniform allowance (14%), paid sick leave (10%), and educational
benefits (4%) are offered to a smaller proportion of employees. Fringe
benefit policies are decided at the corporate rather than the store level,
and our findings reflect this: namely, that there is a great variation in
fringe benefits among companies. There is also some variation between
company-owned and franchised stores, with company-owned stores
tending to be more generous in terms of fringe benefits. Differences bet-
ween company-owned and franchised stores in the fringe benefits offered
to employees include:
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® free meals, where 80 percent of company-owned offer this benefit
compared with 50 percent of franchisees;

® discount on meals (0% company-owned vs. 65% franchisees);
® paid vacations (57% company-owned vs. 41% franchisees); and
® paid holidays (I19% company-owned vs. 7% franchisces).
Table 2.10
Fringe Benefits of Fast Food Employees
Percent Raporting That
Benefit Thay Get the Banefit
Fras meals 64
Diacount on meala 44
An allovanca to maintsin uniform 14
Paid vacation 54
Paid aick laave 10
Paid holiday 21
Insurencs benafita 27
Educational benafits 4

We find a number of differences in fringe benefits among subgroups
of fast food empioyees. The majority of these differences are for fringe
benefits other than meals or uniform allowances. That is, while we find
differences for free meals and discounts on meals among ¢mployees who
have worked for different lengths of time, we find differences in other
fringe benefits among subgroups of fast food employees differentiated
by age, race, hours worked, length of emplo’, mcnt, and high school pro-
gram. These differences are discussed below for each subgroup of fast
food employees in turn.

Older employees are more likely than younger employees to receive
paid vacations, paid sick leave, paid holidays, and insurance benefits.
This is shown in Table 2.11.

There is less consistency in the fringe benefit differences among
racial/ethnic groups. Hispanic (21%) and Black (20%) employees are
more likely to receive a uniform allowance than are White employees
(12%). A higher proportion of Black employees (65%) than White (53 %)
or Hispanic (41%) employecs get paid vacation. The same trend occurs
for paid sick leave (16 percent for Black employees vs. 9 percent for
White and 7 percent for Hispanic employees), paid holidays (35 percent
for Black employees vs. 19 nercent for Hispanic and 18 petcent for White

p

47

36



Table 2.11
Fringe Benefits for Fast Food Employees
from Different Age Groups
(Percent Who Get the Benefit)

Age Group
Fringe Benefit 14-17 1¢=20 21-24 25 or older
Paid vacation 39 54 64 72
Paid aick leave 4 6 14 27
Paid holidays 11 17 29 39
Inavrance benefita 1 22 39 47

employees), and insurance benefits (37 percent for Black employees vs.
25 percent for White and 24 percent for Hispanic employees).

When we compare employees who work different numbers of hours
per week, we find the following:

® Almost three-quarters of the employees who work 36 or more
hours get a paid vacation compared to 49 percent of those who
work 21-35 hours and 40 percent of hose who work 20 hours or
less per week.

® Fast food employees who work 36 or more hoors per week are
more likely to get paid sick leave than are employees who work
fewer hours (21 percent of those who work 36 or more hours com-
pared to five percent of those who work 21-35 hours and four per-
cent of those who work 20 hours or fewer per week).

@ Thirty-seven percent of the employees who work 36 or more hours
get paid holidays compared to 14 percent of those who work 21-35
hours and ten percent of those employees who work 20 hours or
less per week.

® Almost half of the employees who work 36 or more hours per
week get insurance benefits compared with 30 percent and 12 per-
cent for those employees who work 21-35 hours and 20 hours or
less, respectively.

A number of differences on fringe benefits emerge when we compare
employees who have worked different lengths of time at their fast food
job. These differences are shown in Table 2.12. The most striking dif-
ferences are with respect to paid vacation, paid sick leave, and paid
holidays where the percentage getting the benefit for those who have
worked more than 24 months is at least twice as large as the percant for
those who have worked 12 months or less.
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Table 2.12
Fringe Benefits for Fast Food Employees with
Different Lengths of Employment
(Percent Who Get the Benefit)

Length of Rmploysent

12 Moanths More than
Frin,e Benafit or Leaas 13-24 Montha 24 Months
Free meals 58 58 72
Diacount on masls 48 40 39
Paid vacation 36 61 78
Paid aick leave 7 8 16
Paid holidaya 15 19 32
Inaurance benefits 21 24 39

1. Reasens for Terminating Employment

Approximately one-third of the fast food employees in the study had
terminated their fast food job prior to completing the survey. In addition
to answering all other questions in terms of their last fast food job, this
group was asked a small number of questions related to their terminating
employment. We found that 90 percent of these former employees quit
their fast food job, leaving only ten percent who were fired.

When we looked for differences among subgroups of those who quit
or were fired, a number of small but interesting differences emerged.
First, among those employees who were no longer working at their fast
food job, a higher percentage of Blacks (18%) than Whites (8%) or
Hispanics (5%) report that they were fired by their fast food employer.
Second, former employees from lower socioeconomic backgrounds have
a somewhat greater tendency to be fired than their counterparts from
middle and higher socioeconomic backgrounds. Thirteen percent of
those from lower socioeconomic backgrounds were fired compared to
seven percent of those from middle and upper socioeconomic
backgrounds. Third, there is a direct relation between hours worked per
week and the chance of being fired as opposed to quitting. For employees
who worked 36 or more hours per week, 16 percent report that they were
fired compared to nine percent for those who worked 31-35 hours and
seven percent for those who worked 30 or fewer hours per week. Fourth,
the percentage of employees who are fired is lower at the two extremes of
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length of employment than in the muddle. That is, nine percent of
employees who worked six months or less or more than two years report
that they were fired compared to 11 parcent of those who worked 7-12
months and 12 percent ¢i those who worked one to two years.

Figure 2.6 — Reasons for Quitting Fast Food Job

To take 8 difterent Job
(28%)

{ Otber unspecified
| reasous
{17%) To return to school

D
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The reasons fast food employees give for quitting are provided in
Figure 2.6. Twenty-eight percent left the fast food job to take a different
job. Another 21 percent left to return to school. These two reasons,
which were the two most often cited, can be considered positive reasons
for termination. That is, the employee leaves because of a new or dif-
ferent opportunity rather than because of some dissatisfaction with the
job. When we look at the six negative reasons for termination, we find
that not one was given as d reason for leaving by more than ten percent,
and the six combined were given for just over one-third of all employees
who had quit their fast food job. An additional 17 percent left for other,
unspecified reasons.

In comparing employees from company-owned and franchised stores,
there are ~gain a number of small, yet interesting, differences. First,
employees from franchised stores more often than their counterparts
fiom company-owned stores leave to return to school (26 percent vs. 19
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percent) or to take a aifferent job (31 percent vs. 26 percent) Second,
more company storc emplovees feave because they d:shke the work (8
percent vs. 2 percent), the scheduie (11 percent vs 7 percent), or the
supervisor (11 percent vs. 7 percent)

There are also a number of difierences among subgroups of former
fast food employees in the reasons given for quitting their fast tood job,
inciuding:
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Younger, more often than older, emnlcyees quit to retura to
school and because they dishked the work. Older employees, on
the other hand. more often than younger ones quit to take
another job and becau<e thev didn’t like their schedule or
supervisor.

Males were more likely than remales to quit to return to school (25
percent vs. 21 percent) and because the pay was too low (11 per-
cent vs. 4 percent).

Whites quit morz oftcn than the other groups to take a different
job (31 percent for Whites, 14 percent for Blacks and Hispanics)
Hispanics (16%) and to a lesser extent Blacks (10%) quit more
often than Whiies (6%) because the pay was too low. Blacks
(16%) and to a lesser extent Hispanics (11%) quit more often than
Whites (8%) because of scheduling problems.

Former employezs from lower socioeconomic backgrounds were
more likely to quit to take a different job and becaust the pay was
too low. Those from higher sccioeconomic backgrounds, on the
other hand, were more likely to quit to return to school.

Those who worked 13-24 months more often quit to take a dif-
ferent job than did those who worked shorter or longer lengths of
time. Those who worked more than two years or less than four
months quit more often thar: others to return to school and those
who worked one year or less quit more often than those who
worked longer because they didn’t hike their supervisor.
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III. HOW ARE FAST FOOD
EMPLOYEES TRAINED?

How are fast food employees trained for their jobs? Do employees
percenve the training as useful? To what extent de¢ such factors as age,
educational level, and socioeconomic background affect the amount,
type, and usefulness of traimng? In this section we attempt to answer
such questions by examiming the different scurces of traiming used by fast
food restaurants. Specificaliy, we focus on the amount of training
employees received and how helpful they feel each source of training
was.,

A. Sources of Training

Employees were asked two guestions about each of ten sources of
training: how much training was received and how helpful was it. Table
3.1 shows the amount of training from each source. Clearly, employees
recerve training from a number of different sources, with the largest
single source of training being on-the-job experience. Fully 90 percent of
the employees received some or a lot of training through on-the-job ex-
perience. The second largest source of training is coworkers. Three-
quarters of these employees received at least some training from
coworkers. These two findings are not really surprising in light of the
nature of fast food jobs, which are best learned by doing or by watching
and working with others. Many employees receive a basic orienta«aon v
the job and then are expected to learn the fine points while performing
their various dutie-.

In terms of other store or company personnel who provide traiiug to
hourly employees, assistant managers (58%) and managers (54%) most
often provide training. Crew chiefs or supervisors provide some or a lot
of training to 45 percent of the employees and special trainers to 32 per-
cent. District and area» managers or supervisors provide training to the
fewest number of employees; for both, over three-quarters of the
employees reported receiving no training.

Two other methods of training are used by fast food restaurants: films
or shdes and priited instructions. Almost half of these employees
reported that traimng films or slides were used (some or a lot) in their
traiming, while 40 percent received some or a lot of training through
printed instructions. There are a number of interesting differences that
emerge when we compare the training sources that individual companies
use. While there are no differences in terms of store personnel ard on-
the-job experience as sources of training, there are large differences
among companies for other sources. Two companies rely heavily on
special trainers, one uses area managers/supervisors, a few use training
films or slides, and some use printed instructions. Company policies
would seem to have some impact on the sources of training that are used
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Table 3.1
Amount of Training Received by Fast Food Employees

Percentsge Reporting

Training Source None A Little Some or A Lot
Mansger 25 21 54
Assistent

wai ager 24 18 58
Crev chief/

supervisor 41 14 45
Coworker(s) 11 15 75
Specisl tresiner 61 8 32
District manager/

supervisor 78 11 11
Ares managei/

supervisor 78 10 12
Traianing filae

or slides 31 19 49
Printed

instructions 37 23 40
On~the~-job

(experience) 7 3 90

to supplement on-the-job experience and the training provided by store
personnel.

When we look at the sources of training used in company-owned and
franchised stores, we find some small differences. Managers and assis-
tant managers more often provide training to employees from franchised
stores than from company-owned stores (58 percent vs. 51 percent from
managers and 52 percent vs. 47 percent for assistant managers), while a
higher proportion of employees in company-owned stores receive some
or a lot of training from films or slides than do employees from franchis-
ed stores (57 percent vs. 45 percent).

Differences in sources of training are also found among subgroups of
these fast food employees:

& Older employees are more likely to receive a let of training from
managers than are younger employees.

® Assistant managers provide some or a lot of training to a higher
proportion of younger than older employees.

® Hispanic (61%) and White (59%) employees are more likely than
Black (53%) employees to be trained by an assistant manager.

@ Hispanic employees (55%) are more likely to receive training
from crew chiefs than are Black (45%) or White (45%)

employees.
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® A lower proportion of employees 21 years old or older (68%)
receive some or a lot of training from coworkers than do em-
ployees who are 20 years old or younger (77%).

o Females are somewhat more likely to be trained by coworkers
than are males (77 percent vs. 71 percent).

® Coworkers are less likely to train Black employees (66%) than
Hispanic (73%) or White (76%) employees.

® Special :rainers provide some or a lot of training to a higher
percentage nf Black (37%) and Hispanic (35%) eraployees than
White (30%) employees.

® Fourteen percent of employees 21 years old or older receive some
or a lot of training from district managers compared to eight per-
cent for employees who are 20 years old or younger.

® Black and Hispanic employees are more likely to receive training
from district managers (14 and 13 percent, respectively) than are
White employees (9%).

® Employees 21 years old or older more often receive training from
area managers than do employees who are younger (17 percent vs.
9 percent).

® Area managers provide some or a lot of training to a higher pro-
portion of Black (17%) and Hispanic (15%) employees than
White employees (10%).

® Older employees are more likely than younger employees to re-
ceive some or a lot of training through printed instructions.

® Ninety-two percent of White employees receive some or a lot of
training from on-the-job experience compared to 84 percent of
Blacks and 85 percent of Hispanics.

B. Usefulness of Training Sources

While it 1s important to know how fast food employezs are trained, it
is equally as important to know how helpful employees find each source
of training. Figure 3.1 shows the percentage of employees who found a
given source of training to be some or a lot of help.*

Fast food employees find on-the-job experience  be the most helpful
source of training, with 84 percent reporting that experience was a lot
helpful and 10 percent reporting that it was some help. Coworkers,
special trainers, managers, assistant managers, and crew chiefs are also
considered to be of some or a lot of help. 1u the case of coworkers and
special trainers, the percentage of employees who found these sources of
training to be a lot of help is almost double the percentage who found
them to be some help. The only sources of training that are not con-
sidered to be at least of some help by a majority of emnloyees are district
and area managers or supervisors.

* Employees who recetved no training fro- . a given source were not included 1n
the calculations.
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Figure 3.1 — Usefulness of Different Sources of Tramng
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On-the-job experience 1s both the mast often used and most useful
source of training. Only coworkers come close as a souice of training
that is used and is useful. Other sources are either not as often used
despite their utihty (speciai wainers and, to a lesser extent, managers,
assistant managers, and crew chiefs) or are not as often used and are not
viewed as being as useful. We will now see if there are any differences in
these patterns that may be due to sex, age, rac:, or other differences
among employees.

The only differences we find between employees from company-
owned and franchised stores are related to training of fered by managers,
assitant managers, ar.. films or slides. Sixty-thres percent of franchisee
employees compared with 55 percent of company employees found the
training from managers to be at least some help. For assistani manager
training, the percentages are 64 a.d 57, again favoring franchisee
employees. With regard to (raining films or slides, company store
eraployees are more favorable (50%) than are franchisee employees
(39%).

When we look for differences that may be due to demographic
characteristics on how helpful employees found each source of training,
an interesting phenomenon occurs. We find only very small differences
among subgroups of employees in those sources of training that all of the

- -
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employees found most helpful (on-the-job experience, coworkers, special
trainers, assistant managers, -nd managers). Where we do find dif-
ferences 15 in the four sourc., of training that were reported as least
helpful by the full sample of tast food employees {district manager, areca
manager, traimng films or slides, and printed matenals).

With regard (o traimng by . . ..ict managers, we find the- _.1€T pru-
portion of older emplovees than younger employees, fen . than male
employces, Hispanic and Black than White employees, and employees
from lower socioeconomic backgrounds than those from higher
soctoeconomic backgrounds report this source of training to be of some
or a lot of help. For training offered by area managers, we find the
following differences:

® Older smployees are more likely than younger employees to find
this source of training to be helpful (43 percent vs. 31 percent)

® A higher proportion of employees from lower socioeconomic
back_ ounds (37%) than from higher socioeconomic back-
grounds (23 %) find this source of training some or a lot of help.

® Thirty-eight percent of female employees compared to 31 percent
of male employees find training by area managers helpful.

® Hispanic (44%) and Black (43%) employees find this source of
training more helpful than do Whii» employees (34%).

An examination of differences in how helpful employe=s find trair.ing
films or slides as a source of traimng show: that older employees,
Hispanic and Black employees, and empioyees from lower
socioeconomic backgrounds find them more helzful than do their respec-
tive counterparts among fast food emplovees. Finally, when we look at
how employees feel about printed materials as a source of training .=
find the following:

® Six out of ten employees who are over 20 years old find printed
materials to be helpful compared to 52 percent of employees who
are 20 years old or younger.

® A higher percentage of female employees (56%) find this source
of training helpful than do male employees (50%).

® Black (63%) and Hispanic {61%) em,loyees are more likely to
find this source of traiming helpful thar. a;e White employees
(53%).

® [ilty-six percent of the employces from lower socioeconomic
backgrounds find this source of training to be helpful compared
to 43 percent for those employecs from higher socioeconomic
backgrounds.
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IV. HOW ARE FAST FOOD
EMPLOYEES SUPERVISED?

In this section we deal with a variety of issues related to employee
supervision. We begin by looking at the roles and responsibilities of
managers and supervisors. Then we turn to an examination of employee
attitudes about their managers, assistant managers, and supervisors and
their opinions about the effectiveness of the management personnel.
Management personnel in a fast food restaurant have a large number of
responsibilities. They hire and fire employees, schedule work hours, train
employees, order food and supplies, supervise employees, deal with
customers, and generally make sure that the restaurant is effectively and
efficient!y run. We are not able, in this study, to describe and assess all of
the roles and responsibilities of management personnel. We can,
however, examine some of the roles and responsibilities of management
personnel as they are perceived by hourly employees.

A. Roles and Responsibilities of Managcment Personnel

Nne area of management responsibility that affects hourly employees
s oneduling. Figure 4.1 shows the distribution of personnel who are

sponsibie for scheduling work hours. For 59 percent of these hourly
employees their manager is responsible for scheduling. Another 30 per-
cent are scheduled by assistant managers. Crew chiefs and other super-
visory level st: ff are responsible for scheduling for only about one in ten
hourly employves, the vast majoritv of whom work for iwo of the seven
fast food compauies in the sample. In other words, scheduling by crew
chiefs or supervisors is not an across the board practice but rather a
policy that is followed by only two of the seven companies.

Employees were asked about their satisiaction with the way their time
is scheduled. Half of the employees were satisfieC and one-quarter were
dissatisfied. Of taose who were not satisfied with the way their time was
scheduled, less than one-quarter blamed the scheduling process. Not
enough hours (52%), weekend work (33%), inconvenient hours (31%),
and conflict with other activities (28%) are most often given as reasons
why employees are not satisfied with the scheduling process. It is in-
teresting to note, however, that the rate of satisfaction with scheduling is
lower for the two companies that have high proportions of employees be-
ing scheduled by supervisory personnel other than managers and assis-
tant managers.

The resnonsibility for scheduling the work hours of hourly employees
rests heavily with management level personnel, and employees tend to be
satisfied with how ti.eir work hours are scheduled by their managers and
assistant managers.

While we find little or no difference among subgroups of fast food
employees with regard t¢ who is responsible fc: scheduling work hours,
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Figure 4 1
Individual Responsible for Scheduling the W ork Hours
of Fast Food Fmplovecs
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we do tind a number of differences in satistact:on with the way their tune
15 scheduled. First, employees who work 16 or more hours per week are
more hikely to be satisfied with tle way they are scheduled than are
employees who work fewer hours per week (52 percent vs. 38 percent,
Second, a higher proportion of employees who have worked more than
two vears are satsfied with the way they are scheduled (han are
employees who have worked for a shorter length of time. Sixty percent of
those who have worked more than two years are atisfied compared to 53
percent and 44 percent for those employees who have worked 13-24 mon-
ths and one year or less, respectively. Differences among subgroups of
employees differentiated by demographic or educational outcome
characteristics were not found.

A second arca of management responsibility that affects hourly
employees is training. This was addressed in the previous section. In
summary, we found that managers and assistant managers provide train-
g (some or alot) to 54 percent and 58 percent of the employees, respec-
tively, while crew chiefs provide training to 45 percent of the employees.
In each case, approximately seven in ten einployees found the training to
be some or a lot of help. Traimng, as with scheduling, is a responsibility
for many managers and assistant managers, and, again, we find that

48 =




hourly employees are satisfied with the work of management personnel
in this area.

Day-to-day supervision 1s one of the major responsibiities of
managers and supervisors that atfects hourly employvees As Figure 4.2
shows, one-third of all hourly employees are supervised on a day-to-day
basis by the store managers. Even more (42%9) are supervised by assistant
managers, and another 12 percent are supervised by crew chiefs.

Figure 4 2
Individual Responsible for Supervision of Fast Food Fmployees
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There are a number of differences among subgroups of hourly
employees which should be noted. First, younger employees are much
more likely to be supervised on a day-to-day basts by assistant managers
than are older employees. Over half of the cmployees who are 14-17
years oid are supervised by assistant managers while 44 percent of the
18-20 year old employees and less than one-third of employees .1 years
old or older are supervised on a day-to-day basis by assistant managers.
The older employees are more likely than younger employees to be super-
vised by store managers. Second, employees with different primary store
responsibilities tend to have different day-to-day supervisors. Employees
with primary resr .nsibilities for back of the store, front of the store, and
hosting in dining area duties are more likely to be supervised by assistant
managers than are other employees. Employees responsible for
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maintenance are more likely to be supervised by managers while
employees with administrative responsibilities are far more likely than
others to have no one as their day-to-day supervisor. Almost two in ten
of the latter group reported that no one supervised them on a day-to-day
basis.

Over three-quarters of these employees feel that they are adequately
supervised by their day-to-day supervisor. It 1s interesting that we find no
real differences among subgroups of employees in how they feel abent
their day-to-day supervision. Day-to-day supervision then is a respon-
sibility that is generally shared by assistant managers and store managers
and is a responsibility that, according to hourly employees, they perform
well.

In summary, scheduling, training, and day-to-day supervision are
three of the areas of management responsibility that directly affect hour-
ly employees. We found that managers and assistant managers generally
share these responsibilities. Managers tend t¢ have more responsibility
for scheduling, while assistant managers have more responsibility for
day-to-day supervision. Training tends to be shared equally by managers
and assistant managers. Based on the assessment of hourly employees
the managers and assistant managers handle these particular respon-
sibilities well.

B. Employee Attitudes Toward Management

A szries of questions dealt with the employees’ opinions about their
managers, assistant managers, and day-to-day supervisors. One set of
g"estions asked about how management personnel treat employees while
another set provided more of a general assessment. Figure 4.3 comipares
employee assessment of how managers, assistant managers, and day-to-
day supervisors treat their employees.

Figure 4.3 points out a numbe, of interesting findings related to how
management personnel treat employees, including:

@ Most employees feel that inanagement personnel treat employees
fairly. Supervisors (72%) are rated slightly higher than assistant
managers (69%) who are rated slightly higher than managers
(65%) on this dimension.

@ Generally, it is felt that management personnel do not play fa-
vorites. One-third of the employees feel that their day-to-day
supervisor plays favorites, while a higher proportion feel that
their assistant managers (38%) and managers (44%) treat some
employees better than others

@ About one in five of these employees reports being treated better
than most employees, and one in ten is treated worse. There are
only small aifferences on these dimensions among managers,
assistant managers, and day-to-day supervisors.

When we compare subgroups of employees on their assessment of how
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Figure 4.3
Employee Assessment of Treatment by Management Personnel
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their managers treat employees, we find differences on only one dimen-
sion: ‘“‘treats me better than most employees.”’ These differences are
shown in Table 4.1. As the table shows: White and Hispanic employees
more than Black employees; employees who have worked longer more
than those with shorter job service; employees with higher levels of
educational attainment more than those with lower levels; and employees
with primary responsibility for administrative duties more than others
feel that their managers treat them better than most employees.

Looking at subgroups of employees’ assessment of how their assistant
managers treat employees reveals only one real difference on any of the
four dimensions. We find that one-y arter of the White employees and
21 percent of the Hispanic employees feel that their assistant managets
treat them better than most employees compared to 12 percent of the
Black employees. Comparing subgroups of employees on their assess-
ment of how their day-to-day supervisors treat employees, we find a
simiiar pattern as th2t found for assistant managers. That is, we find on-
ly one real differenc.. Almost one-quarter of the White employees feel
that their day-to-day supervisor treats them. better than most employees
compared to 15 percent for Hispanic and 11 percent for Black
employees.
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Table 41
Compari.ony Among Groups ot Fast Food Employees
on How Their Managers Treat Them
(Pereentage Agreemg)

Treats Me Bette:
Characteristic Than Moat Emplioyeeas

Racial/Ethnic group:

Black 12
White 23
Hispanic 21

Length of employment:

12 months or less 16
13-24 months 26
25 months or longer 27

Educat.onal attainment

Less than 12 years 17
12 years 26
More than 12 years 28

Primary store responaibility:

Maintenance 16
Back of the store 16
Front of the gtore 17
Hosting in dining ares 20
Adaoinistrative 32

With regard to employee opinions ¢f management personnel, we find
very few differences among subgroups of fast food employees. The only
dimension where differences emergc 1s “*treats me better.”’ What we find
15 that White employees and, to a lesser extent, Hispanic employees are
more likely than Black employees to feel that their managers, assistant
managers, and day-to-day supervisors treat them better than most
cmployees.

A more general assessment of management personnel is pro,ided in
Table 4.2. Four different dimensions of employee perceptions of
management are presented: job performance, supervision, dealing with
people, and keeping employees informed. The general impression by
these employces 15 that their store’s management personnel perform their
Jobs well. Almost three-quarters of the employees feel that their
managers (73%) and assistant managers (73%) perform their jobs well,
and almost 80 percent feel that their day-to-day supervisor performs
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her/his job well Employees a'so teel that their managers (719%), assis-
tant managers (70%), and day to-day supervisors (769%) provide ade-
quate supervision. With regard te dealing well with people and keeping
employees informed, the maaagement personnel fared equally well.
About seven in ten feel that their managers and a<-istant managers deal
well with people and keep hemintormed A shghtly higher percentage of
employees feel this way about their day-to-day supervisors.

Table 4 2
I'-mployee Perceptions of Management

Percentage Percentage Percentage
Agreeing about Agreeing about Agreeing about

Dimension Manager Assistant Manager Day-to-Day Supervisor
Performs job well 73 73 79
Provides adequate

supervision 71 70 76
Deals well with

people 68 69 74
Keeps me informed 69 68 72

While all levels of management personnel are viewed positively by
these emplovecs, day-to-day supervisors consistently outperform
managers and assistant managers. In a number of cases, these day to-day
SUpErvisors are store managers or asstsitant managers. but 1n others they
are other supervi=ory personnel. Regardless, it 1s clear that workers have
a somewhat more positive opinion of their supervisors than they do of
their managers or assistant managers.

It is important to note that when we compare subgroups of fast food
employees on their general assessment of management personnel, we
find virtually no differences except when we compare employees from
franchised stores with those from company-owned stores. This com-
parnison results in a number of small, yet interesting, differences. First,
managers from franchised stores consistently outperform those from
company-owned stores. Seventy-mine percent of franchisee emplovees
feel that their managers perform their jobs well compared with 70 per-
cont of company store employees. In terms of providing adequate super-
v .on, we find a mne percentage point difference (77 percent vs. 68 per-
cent) favoring managers from franchised stores. With regard to dealing
well with people, the percentages are 73 percent vs. 66 percent, again
favoring franchisee managers. Franchisce managers also keep employecs
better informed than company store managers (74 percent vs. 65
percent).
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Second, assistant managers from franchised stores also outperform
their counterparts in company-owned stores. We find the following:

® Performs job well — 78 percent for franchisee assistant managers
compared to 71 percent for company store assistant managers.

@ Provides adequate supervision — 75 percent franchisee vs. 68 per-
cent company.

@ Deals well with people — 75 percent franchisee vs. 67 percent

® Keeps employees informed — 73 percent franchisee vs. 66 percent
company.

Finally, the day-to-day supervisors from franchised stores are viewed
more favorably than are those from company-owr ed stores. Differences,
favoring supervisors of franchised stores, of between five and six percen-
tage points, are found with regard to job performance (84 percent vs. 78
percent), adequate supervision (80 percent vs. 74 percent), dealing with
people (78 percent vs. 72 percent), and keeping employees informed (75
percent vs. 70 percent).
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V. WHAT ARE THE EFFECTS OF WORKING
IN A FAST FOOD JOB?

The focus of this section is on the effects of working in fast food jobs.
We begin the section by examining the skills employees learn on their fast
food jobs. Next, we look at the employees’ attitudes and perceptions
about the effects of their working at fast food jobs. We also assess how a
number of significant others feel about these employees holding fast
food jobs. We end the section by examining the employees’ satisfaction
with their jobs. Of particular interest in this section will be comparisons
among different groups of fast food employees. For example, are
females more satisfied than males? Do Hispanics learn more
employability skills than other racial/ethnic groups? Do general track
students acquire more job skills than academic track students?

A. Jobh Related Skills

It was shown in earlier sections that fast food employees are required
to perform a wide variety of tasks. Many of these are specific to the fast
food industry but a number are ciearly transferable to otaer jobs and do-
mains of an individual’s life. The training in these tasks and the con-
tinuous and repeated performance of these tasks help employees master a
diverse set of skills. While some employees possess these skills prior to
their fast food job, others develop them as a direct result of their fast
food experience. Table 5.1 provides the response distributions for job
skills related to fast food employment.

I: will be useful to begin our discussion b;’ considering the impact of
the fast food job on the development of skills related to the operation of
equipment. Since most fast food employees operate cash registers and/or
other types of machines, it is not surprising to find that the fast food job
helped (some or a great deal) employees develop skills related to opera-
tion of a cash register (80%), operation of food preparation machines
(85%), and operation of other machines (76%). It is clear that for the
vast majority of fast food employees their jo! s have helped them learn
how to operate a number of different machines and types of equipment.

In terms of developing management or administrative skills, we see
from Table 5.1 that fast food jobs have somewhat less impact than they
do on learning how to operate equipment. Specifically, seven out of ten
employees deveioped (some or a great deal) skil's related to training other
employees. Almost half learned supervisory ski.ls, four out of ten learn-
ed inventory control, and less than 20 percent developed bookkeeping or
accounting skills. In terms of these administrative skills, it seems safe to
conclude that hourly employees develop these skills as a direct conse-
quence of their fast food jobs. Only bookkeeping/accounting skills are
not developed by a large proportion of these employees.

Fully 88 percent of the employees developed (some or a great deal)
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Table 5.}
Impact of Fast Food Job on Job Related Skills

Percentage Helped Develop

Job Related Skille Not at All A Little Some A Lot
Operate & csah register 14 6 14 66
Opsrate food prepsration

machines 7 8 24 61
Operate other machiues 10 13 31 45
Trein other employees 15 14 31 39
Inventory or atock control 39 20 20 21
Supervise oth~r employees 33 19 23 25
Bookkeeping or accounting 71 11 9 9
Food preparation 4 9 26 61

skills in food preparation as a result of their fast 100d job. For only four
percent did their job not at all help the development of these skills.

When we look at the development of job related skills among
employees from different subgroups, we find a considerable amount of
variation. Before detailing these, we should note those instances where
no differences were found. We found no real differences in the develop-
ment of any job related skills among employees: from different
racial/ethnic groups; from different socioeconomic backgrounds; with
different levels of educational attainment; from different high school
programs; and with different high school grades. We did, however, find
differences among groups of employees by age, sex, hours worked,
length of employment, and duties. These differences will be discussed for
each group in turn.

Comparing employees from different age groups results in differences
in the development of management or administrative skills favoring
older employees over younger ones. Specifically, we find the following:

® Empioyees who are 14-17 years old are less likely to feel that their
fast food job helped them (a great deal) develop skills related to
training other employees than are employees who are 18 years old
or older (27 percent vs. 42 pcrcent).

® Over ons-quarter of emnoloyees who are 21 years old or older
(27%) report that their iob helped them a great deal to develop in-
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ventory or stock control skills compared to 21 percent of the 18-20
year old employees and 14 percent of employees who are younger
than I8 years old.

® Older employees are more likely than younger employees to feel

that they developed supervisory skills. Specifically, 33 percent of
those 21 or older, 26 percent of 18-20 year olds, and 14 percent of
14-17 year olds report that their job helped a great deal in de-
veloping these skills.

® Fifteen percent of employees 21 years old or older compared to

nine percent of 18-20 year olds and four percent of 14-17 year
olds feel that the job helped them a great deal to learn bookkeep-
ing or accounting skills.

Differences between male and female employees were found for only
one job related skill: operating a cash register. Female employees are
much more likely than male employees to report that their job helped
them (a great deal) develop the skill of operating a cash register (81 per-
cent vs. 40 percent).

Comparing employees who work different hours results in a large
nu: " r of differences in the development of job related skills. These dif-
ferences are shown in Table 5.2. The findings suggest that for every job
related -kill (except operating a cash register), employees who work
longer hours are more likely to report that their fast food job helped

them a great deal to develop the skill than are employees who work fewer
hours.

Table 5.2
Impact of Fast Food Job on Job Related Skills for Employees
Who Work Different Numbers of Hours
(Percent Helped a Great Deal)

Hours Worked Per Week

Job Relacled Skill 20 or Fewer 21-35 36 or More

Opereate @ food preparation

sachine 52 61 68
Operete other machines 37 43 54
Train other employees 24 37 52
Inventory or stock control 11 16 34
Supervise other eaployees 12 19 41
Bookkeeping or accounting 3 6 18
Food prepesration 52 60 68
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The differences among ecmployees who work different hours are par-
ticularly large for develuping skills to train other employees, inventory or
stock control skills, supervisory skills, and bookkeeping or accounting
skills.

When we compare employees who have worked different iengths of
time, we again find differences in the development of every skill except
operation of a cash register. Specifically, we find the following:

e Fifty-four percent of employees who have worked for one year or
less feel their job helped (a great deal) develop skills of operating
food preparation machines compared to 64 percent of employees
who have worked 13-24 months and 70 percent of those who have
worked more than two years.

® Employees who have worked more than .wo years are more likely
to feel their job helped develop skills to operate other machines
(53%) than are employees who have worked 13-24 months (48%0)
or one year or less (39%).

@ Fifty-nine percent of the employees who have worked for more
than two years report that their job helped a great deal in develop-
ing skills to train other employees compared to 44 percent and 25
percent for employees who have worked 13-24 months and one
year or less, respectively.

® A higher proportion of employees who have worked more than
two years (38%) report that their job helped them develop inven-
tory or stock control skilis than employees who have worked 13-
24 months (22%) or one year or less (13%).

@ Forty-four percent of the employees who have worked more than
two year feel their job helped develop supervisory skills com-
pared tc . percent and 13 percent of employees who have worked
13-24 months and one year o: less, respectively.

® A higher percentage of employees who have worked more than
two vears (18%) feel their job helped develop bookkeeping or ac-
counting skills than employees who have worked 13-24 months
(8%) or one year or less (5%).

@ Almost seven out of ten of the employees who have worked more
than two years feel that their fast food job helped a great deal in
learning food preparation skills. The corresponding percentages
for employees who have worked 13-24 months and one year or
less are 64 and 55, respectively.

Here too we find particularly large differences among employees who
have worked different lengths ¢ time on a number of job related skills
including: skills for training employees, inventory or stock control skills,
supervisory skills, and bookkeeping or accounting skills.

The final characteristic that differentiates employees on their opinions
regarding how their fast fcod job helped develop job related skills is
primary store responsibility. Here we find differences among employees
on every job related skill. These differences are shown in Table 5.3.
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Table 5.3
Impact of Fast Food Job on Job Related Skills for Employees
with Differcnt Primary Store Responsibilities
(Percent Helped a Great Deal)

Primary Reeponeibility

Job Relsted Back of Pront of Hosting in

Skille Mas ‘ntenance Store Stors Dining Area Adzinistrative
Opersts & cash

register 16 17 80 78 74
Opersts food

prepsration

wachines 28 60 58 54 75

Operste other
wachines 2l 42 41 40 63

Train other

smployses 16 26 31 31 73
Inventory or

stock control 17 11 12 13 51
Superviee other

employeas 11 9 13 1. 68
Bookkseping or

sccounting 5 1 3 4 32
Pcod prepsration 23 64 57 56 /5

The table suggests that, in general, employees with primary respon-
sibility for administrative task- are most likely to feel that their fast food
job has helped a great de~:11n developing all job related skills. Employees
responsible for maint¢' ance duties, on the other hand, are least likely to
feel that their job helped a great deal in developing this set of job related
skilis.

From the set of comparisons reported above it seems clear that
employees’ opinions about how helpful their job is in developing job
related skills differ depending on how long they work each week, how
long they have worked at their job, their age, their primary responsibility
in the store, and, to some degree, their sex,

B. General Employability Skills

We now turn to the impact of fast food jobs on more general
<mnloyability skills. Our reason for looking at employabihty skills is the
sriportance of these for future success in obtaining jobs and progressing
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in 2 career. Almost all of these are critical to being successful on a job
and are often found to be of concern to employers who hire youth and
others with limited job expenence.

Figure 5.1
Impact of Fast Food Job on General World of Work Skills
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Figure 5.1 presents one set of f .dings related to the development of
employability or world of work skills. As the figure indicates, general
business principles are less likely .0 be developed as a result of working in
a fast food job than is an awareness of how a business runs (40 percent
vs. 69 percent).

The impact of the job on the skills required for dealing with people
and for working with others is overwhelming. Over nine out of ten
employees reported that the job helped them develop skills necessary tor
workir3 with others, w: ile 90 percent reported that it helped in develop-
ing skills for dealing with people. In terms of business operation and
dealing or working with others, the fast food job clearly helps employees
develop skills that are important for success in the world of work.

Just as there are differences among subgroups of fast food emplovees
in the development of job specific skills, there are alsn differences with
regard to this set of employability or world of work skills. Comparing
employees from different age groups suggests that older employees are
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somewhat more likely than younge~ ones to report that their job helped
(some or a great deal) develop general business principles (45 percent of
21 year olds or older, 42 percent of 18-20 year olds, and 35 percent of
14-17 year olds). If we look at differences between male and female
employees, we find a much higher proportion of female employees
(79%) than male employees (30%) reporting that their fast food job
helped them a great deal in learning to deal with people (94 percent vs. 82
percent if we include both helped some and helped a great deal). We also
find female employees more likely than male employees to feel that their
job helped (a great deal) in developing skills of working with others
(teamwork). The percentages are 80 for female and 64 for male
employees.

Differences are found for three of the four world of work skills when
we compare employees who work different hours, those who have work-
ed for different lengths of time, and those with different primary store
responstbilities. These differences are all portrayed in Table § 4.

Table 5.4
Impact of Fast Food Job on General World of Work Skills
for Different Groups of Fast Food Employees
(Percent Helped Some or a Great Deal)

World of Work Skills

Genersl Avarensss
Business of How » Dealing with
Characteristic Principles Business Runs People({*} Teawwork
Hours worked:
20 or less 31 60 64
21-35 37 68 69
36 or more 51 76 74
Length of employment:
one ysar or less 32 63 64
13~-24 months 42 71 70
more than 2 years 54 77 78
Duties:
Maintenance 13 22 51
Back of stors 5 21 63
Front of store 12 32 77
Hosting in
dining area 15 35 78
Administrative 40 61 81
L Percents are for helped s grest dsal only. Where no real

differences were found among groups, percentages ars not provided.
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As the table shows, differences are found in the development of
general business principles, awareness of how a business runs, and skills
for dealing with people, favoring employees who work 36 or more hours
per week over those who work less. Development of the same three world
of work skills also favors employees who have worked at their fast food
job for more than two years over those who have worked less. Compar-
ing employees with different primary store responsibilities shows that
those with responsibility for ¢ dministrative duties feel they are more like-
ly than others to develop general business principles and awareness of
how a business runs as a result of their fast food employment. For
development of teamwork skills, the findings show that employees
responsible for maintenance and the back of the store are less likely than
others to feel that their job helped them develop these skills.

Table 5.5
Impact of Fast Food Job on Employability Skills

Parcentags Halped

Employsbility Skill Not st All Some A Graat Daal
Dealing with cuatomers 15 33 51
Taking diractions 27 42 3
Getting slong with coworkars 25 36 39
Being on time 43 26 3
Finishing an sssigned taak 36 34 30
Taking rasponsibility for afatakes 34 36 29
Basing dapandable 41 25 34
Being well groomad 56 22 22
Managing my own money 48 31 21
Saving for vhat I want 49 29 22

Gatting slong on a cartain
amount of monay 48 29 23

Table 5.5 shows the impact of fast food employment on the acquisi-
tion of a related set of employability skills. The majority of these
cmployability skills are basic not only for successfully performing in a
job but for functioning as a member of a family, a community, or the
larger society. Many of these skills are taught in school, in the home, and
in other organizations. It is, therefore, interesting to note the relatively
high proportion of employees who report that their fast food job helped
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them (some or a great deal) in learning these skills.

The first skill area, dealing with customers, is the only one that is rele-
vant to work of a specific type (e.g. sales). We find that for 85 percent »f
these employees their job helped them (some or a great deal) learn the
skill of dealing with customers, with 51 percent reporting that it helped a
great deal. The next set of skills is more related to future employability in
general. Taking directions, getting along with coworkers, being on time,
finishing an assigned task, taking responsibility, and being dependable
are all skills that employers value. For each of these skills over half of the
fast food employees reported that their job helped them learn it (some or
a great deal). More specifically, the fast food job helped:

® 73 percent learn about taking directions (31 percent a great deal);

® 75 percent learn about getting along with coworkers (39 percent a
great deal);

® 57 percent learn about being on time (31 percent a great deal);

® 64 percent learn about finishing an assigned task (30 percent a
geat deal);

® 65 percent learn about taking responsibility for mistakes (29 per-
cent a great deal); and

® 59 percent learn about being dependable/coming to work regu-
larly (34 percent a great deal).

In addition, over four out of ten of the employees reported that their
job even helped them 'earn about being well groomed. This may not be
too surprising siticc certain health codes require any worker who handles
food to meet minimum health and groocming standards.

The fina! set of general employability skills is related to finan-
cial/moncy matters. Here too we find that the fast food work experience
helped (some or a great deal) over half of the employees learn about
money maragement skills (52%), saving money (51%), and budgeting
their money (52%).

This set of findings shows that employees are learning general
employability skills through their fast food employment experience. In
fact, for some it appears that this is the primary arena for learning such
skills.

When we looked at how the fast for,d job experience helped subgroups
of emplnyees learn the more basic employability skills, a number of very
clear differences were found. Before detailing these, however, we must
make note of a2 consistent pattern that emerges in these comparisons.
Even when large differences were not found among subgroups of
employees, there was a tendency for certain subgroups to be more likely
to report that their fast food job helped them a grezt deal in learning
these skills. The pattern of the fast food job helping to learn employabili-
ty skills is as follows:

® younger employees more than older employees;
® Black and Hispanic employees more than White employees;
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employees from lower socioeconc.. ‘¢ backgrounds more than
those from upper socioeconomic backgrounds;

employees who have completed fewer years of school more
than those with higher levels of educational attainment;
employees with vocational/technical and general (to a lesser ex-
tent) high school programs more than those from academic pro-
grams;

employees with lower high school grades more than those with
higher grades; and

employees from franchised stores more than those from com-
pany-owned stores.

Looking at the differences among the racial/ethnic groups suggests
that the fast food job experience is more helpful to Black and Hispanic
employees than to White employees. This is displayed in Table 5.6,
which compares the development of employability skills for the three
racial/ethnic groups. For each of these skills, a larger proportion of
Hispanic employees and, to a lesser extent, Black employees feel that
their fast food job helped them a great deal in learning that skill than do
White employees.

Table 5.6

Development of Employability Skills for Fast Food Employees

from Different Racial/Ethnic Groups*
(Percent Helped a Great Deal)

Racial/Ethnic Group

Employability Skill Black White Hispanic
Being on time 39 29 43
Pinishing an assigned task 36 29 41
Taking responsibility for

aistakes 34 27 45
Being dependeble 43 31 45
Being well groomed 32 19 34
Managing my ovn money 29 19 36
Saving for what I want 29 20 31

Getting along on a certain
amount of woney 25 21 1

*

Only employability skills which showed relatively large

differences are included.
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When we look at employees from different socioeconomic
backgrounds, we find relatively large differences on four of the
employability skills. In each case, a higher percentage of employees from
lower socioeconomic backgrounds than from middle and upper
socioeconomic backgrounds feel that their fast food job helped them a
great deal in learning the skill. The findings are as follows:

@ being on time — 34 percent lower, 28 percent middle, 23 percent
upper,

@ finishing an assigned task — 33 percent lower, 28 percent middle,
23 percent upper;

® Dbeing dependable — 37 percent lower, 30 percent middle, 24 per-
cent upper; and

® being well groomed — 25 percent lower, 18 percent middle, 4 per-
cent upper.

Comparing employees with different levels of educational attainment
uncovered relatively large differences on a number of employability
skills. These differences are shown in Table 5.7. In every case, we find
that employees who have completed less than 12 years of schooling are
more likely than those with more education to feel that their fast food
job helped them a great deal in learning the skill.

Table 5.7
Development of Employability Skills for Fast Food Employees
with Different Levels of Educational Attainment
(Percent Helped a Great Deal)

Educational Attainment

Lesa than More than
Employability Ski1l 12 Yeara 12 Yeara 12 Years
Being on time 35 31 24
Finishing sn asaigned task 35 30 22
Taking responsibility for
miatskes 34 29 21
Being dapandable 38 33 25
Managing my own money 25 23 13
Saving for what I want 25 24 16
Getting along on a certsin
amount of money 26 22 16
O s 65
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C. Attitudes About the Effects of Fast Food Employment

Another way of looking at the effects of the fast food work experience
is to assess how employees feel about the effects of the job. Employees
were asked a series of questions about how their job affects different
aspects of their lives including school, friends and social life, and family.
Table 5.8 shows the employees’ perceptions of the effects of their fast
food job. Less than one-quarter of the fast food employees feel that their
job interferes with school work. Almost 10 percent feel they do better in
school, and I3 percent feel they do worse in school since they have been
working in the fast food restaurant. It seems safe to say that for this
group of employees, the fast food job has only a minimal effect on
school work.

Table 5.8
Employee Perceptions of the Effects of the Fast Food Job
on School, Family, and Friends

Percentage

Parcaption of

Effects Agreeing Neutrsl Disagreeing
Job interfaras with achool work 23 22 56
Do better in achool 9 42 49
Do worss in achool 13 40 47
Social 1lifs is about the same 40 20 40
Made new frienda on the job 90 6 4
Get along better with people 54 34 12
Get along better with parents 23 56 21
Don't sss friends as much as

would 1likc 31 31 28

In terms of the effect of working on friends and social life, we find
that 40 percent of the employees feel that their social life is about the
same as before, and an equal proporticn feel that it has changed. Almost
one-third report that they don’t see their friends as much as they'd like,
but nine out of ten have made new friends on the job. Working in fast
food jobs, therefore, seems to be a “‘mixed bag’’ for employees in terms
of their social lives and their friends. Finally, we find that almost one-
quarter of fast food employees feel tnat they get along better with their
parents since working at their fast food job.
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Differences in attitudes about some of the effects of fast food jobs are
found among subgroups of employees. When we look for differences
among employees from different age groups we find only one of any
significance. Yo'inger employees (14-17 years old) are more likely to feel
that their fast food job has helped them get along better with people than
are older employees (60 percent for 14-17 year olds, 53 percent for 18-20
year olds, and 48 percent for those 21 or older). Comparing male and
female employees on their feelings about the effects of their fast food job
shows that male employees are more likely to have their school work im-
pacted by their fast food job than are female employees. A higher pro-
portion of males feel that they do better in school and a higher propor-
tion feel they do worse in school. Specifically, we find that 12 percent of
the male employees feel they do better in school compared to seven per-
cent for female employees, and 16 percent of the males feel they do worse
in school compared to 11 percent of the females.

When we look at differences among racial/ethnic groups, we find the
following. First, Black employees are more likely to strongly agree that
their social life is unchanged than are White and Hispanic employees (23
percent for Blacks compared to 12 percent for Hispanics and 14 percent
for Whites). Second, a higher proportion of Hispanic employees (61%)
feel that they get along better with people as a result of their fast food job
than do White employees (54%) and Black employees (47%).

Comparing :he attitudes of employees with different levels of educa-
tional attainment results in the following:

@ Employees with less than 12 y~ars of education are more likely to
feel that thcy do worse in school as a result of working in their fast
food job than are employees with 12 or more years of education
(19 percent vs. 10 percent).

® A somewhat higher proportion of employees with a twelfth g'+ le
education or lower strongly agree that they have made new fr: 1ds
on their fast food job than do employees with edu~ational attu.n-
ments beyond high school completion (65 percent vs. S7 percent).

e Fifty-six percent of those employees with a twelfth grade educa-
tion or less feel that their fast food job helped them get along
better with people. The corresponding percentage for employees
who have completed more than 12 years of schooling is 45.

® One-quarter of the employees with educational attainments of 12
years or less feel that they get along better with their parents since
working at their fast food job. This compares to 17 percent of em-
ployees with educational attainmants of mcre than 12 years.

Ccmparing employees from different high school programs shows that
those from academic programs are more likely than others to feel that
their fast food job interferes with their school work and that they do
worse in school since working at their job. Specifically, 31 percent of the
employees from academic programs feel that their job :nterferes with
their school work compared to 18 percent each for employees from
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general and vocational/technical programs In terms of feeling that they
do worse in school, 17 percent of those from academic programs feel this
way compared to 11 percent each for employees from the other two high
school programs.

Employees with high school grades higher than B are more likely to
feel that their fast food job interferes wiih their schoolwork than are
employees with grades of B or lower (30 percent vs. 20 percent).

It would seem from the above discussion that employees’ attitudes
regarding the effects of their fast food job are affected, albeit only to a
small degree and only with regard to a few specific effects, by their age,
sex, race/ethnicity, educational attainment, high school program, and
grades. It is important to note, however, that for the vast majority of at-
ttudes about specific effects of the fast food job, we find little or no dif-
ferences among employees from subgroups differentiated by
demographic and other characteristics.

. Attitudes of Others

How do significant others feel about these employees working at fast
food Jobs? The answer to this question 1s provided in Figure 5.2. The
figure shows that an .-verwhelming proportion of parents approve of
their children’s fast food employment. Sixty-eight percent of mothers

Figure 5 2
Attitudes of Significant Others about Fast Food Employment
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and 73 percent of fathers approve; only 10 percent of mothers aud 9 per-
cent of fathers disapprove of their children working at fast food jobs.
For those employees who know how their brothers and sisters feel, seven
out of ten repoit that their siblings approve.

For those employees who are married, 58 percent feel t*.at their spouse
approves of their fast food job. Those wi*h children report that over half
approve of their parents holding fast food jobs. A majority of employees
who have their own families, then, find support from their wives or
husbands and their children for their working in fast food jobs.

When we look at teacher and school counselor or other school of-
ficials’ attitudes, a less clear picture emerges. As Figure 5.2 shows, thirty-
eight percent of each group approve of their students working 1n fast
food jobs. It should be noted, however, that 38 percent of these
employees don’t know how their teachers feel and 40 percent don’t know
how school counselors or other school officials feel (by far the highest
percentage of ‘‘don’t knows’' in this group of significant others). If these
‘‘don’t knows'’ are not included 1n our calculations, a very different pic-
ture unfolds. As Figure 5.3 shows, 61 percent of the employees who

Figure 5.3
School Personnel's Attitudes about Fast Food Employment*

A. Teachera’ Attitudes
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* Percentages are cealculeted based only on those
employees who respo.wdad "approve,” 'mixed.” or "disspprove.”
“Don't knows" sra not included.
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B. School Counselors' or Other School Officials' Attitudes
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Mixed feelings Disepprove
(262) (1o

know their teachers’ attitudes toward fast food employment report that
these teachers approve: the corresponding percentage for school
counselors or other school officizis is 64 percent. Also, only 12 percent
of teachers and 10 percent of school counselors or other school officials
disapprove of the fast food job.

The last category of significant others that v ¢ look at is friends. For
many younger employees, the peer group is very important for shaping
values and attitudes. We find (see Figure 5.2) that almost six out of every
ten employees think that their friends approve of their fast food job. If
the 11 percent of the employees who don’t know their friends’ attitudes
are not included 1n our calculations, the percentage approving increases
to 67, and the percentage of friends who disapprove is les; than 10.

The perceived attitudes of significant others about fast food employ-
ment differs among subgroups of fast food employees. We begin by
looking at differences betweer. employees from cempany and franchised
stores and then turn to an examination of differences among employees
with different demographic characteristics and educational
backgrounds.

When comparing employees from different types of stores, we finc
those who work in franchised stores perceiving that their significant
others hold a more positive view of the fast food job that do employees
from company-owned stores, as shown in Table 5.9.

Differences are also found among employees from different age
groups. As Table 5.10 shows, employees who are 14-17 years old are
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Table 5.9
Perceived Attitudes of Significant Others for Employees from
Different Types of Fast Food Restaurants
(Percent Approving)

Type of Fast Food Restaurant

Significant Otner Compan ed Franchised
Mother 61 69
Father 55 63
Sibling 53 61
Spouse * 55 66
Teacher ** 59 66
School counselor ** 81 68
Friends 54 62
* Calculated for only those employeea who are aarried.

®*  "Don't knows" are not included in calculations due to their
large number.

more likely to perceive that significant others aj prove of their fast food
job than are older employees.

Table 5.10
Perceived Attitudes of Significant Others for Employees
from Different Age Groups
(Percent Approving)

Age Gr-up
Significant Othe: la-17 18-24 25 or Older
Mother 75 65 61
Father 70 63 56
Sibling 10 60 56
Priends 67 55 58
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When we look for differences in the perceptions of significant others’
attitudes among employees with different levels of educational attain-
ment, we find that perceived approval rates are higher as the level of
educational attainment decreases. In Table 5.11 we see that a higher pro-
portion of employees with less than 12 years of educational attainment
than employees with higher levels of educational attainment perceive that
each category of significant others approves of their fast food job.

Table 5.11
Ferceived Attitudes of Significani Others for Employees with
Different Levels of Educational Atiainment
(Pcrcent Approvir.g)

Level of Educational Attainment

Leds than 1-3 Yaars 4 or More
Significant Cther 12 Years 12 Years of College Trs. of College
Mother 70 60 56 43
Yather 64 55 50 40
Sibling 63 54 49 42
Friends 64 57 46 29

We also find differences among emplcyees from different high school
programs and with different high school grades. In both cases the dif-
ferences ar= with respect to the perceived attitudes of teachers and school
cou nselors. Specifically we find the following:

® Employees from vocational/technical and gene.al high schoo!
programs are more likely to perceive that teachers and s.hool
counselors approve of their tast food job than are employees
from academic programs. Those from vocational/technical pro-
grams per.eive that 70 percent of teachers and 71 percent of
counselors approve compared with 66 percent and 67 percent for
those from general programs and 56 percer.t and 60 percent
for those from academic programs.

® Enrployees with high school averages of B or lower are more hikeiy
to perceive that their teachers (65%) and school counselors (66%)
approve of their fast food job than are employees with high
school grades higher than B (55 percent that teachers approve
and 60 percent that school counselors approve).

The employee’s age, level of educational .ttainment, type of store
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employed in, and high sch<ul program and grade can affect how signiti-
cant others fzel about the fast food job. It is inweresting to note,
however, that we found virtually no differences in the perceptions of
significant oth:--’ attitudes when we compared employees who differed
by sex, racial/ethnic group, and socioeconomic hackground.

E. Satisfaction

A full understanding of the effects of fast food employment involves
not only the examination of skills learned, perceived effects, and the at-
titudes of significant others, but also the individual’s sense of job
satisfaction. We will look at the employees’ general levels of satisfaction
and a number of sub-dimensions of satisfaction. Qur general measure of
job satisfaction consisted of a single item which asked the respondents to
indicate their overall satisfaction on a seven-point scale (see Figure 5.4).
In addition, employees were csked a serics of questions on different
dimensions of job satisfaction.

vagure 5.4
Job 3atisfaction of Fast Food Employees
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The distribution of s isfaction 1s skewed, with 61 percent of the
employees falling in the ‘‘completely,’”” ‘‘quite,”” and ‘‘somewhat”’
satisfied categories. Looking at the figure another way, we find that over
one-third of the employees are completely (9%) or quite (26%) satisfied
compared to only five percent and six percent who are completely or
quite dissatisfied, respectively. To this latter group we would add the 11
percent who are somewhat dissatisfied and find that, overall, less than
one-quarter of fast food employees are dissatisfied with their jobs.

Age comparisons suggest that older fast food employees tend to be
more <atisfied than younger employees. Almost 70 percent of those
employees who are 25 years old or older report that they are satisfied
with their fast food job compared to 59 percent of the younger
employees. While we find no differences between male and female
employees or among employees with different socioeconomic
backgrounds, we do find some :oteworthy differences in overall job
satisfaction when we compare racial/ethnic groups. As a group,
Hispanic emr.ployees are somewhat more satisfied with their fast food
jobs than are either Black or White employees. Two-thirds of the
Hispanic employees report that they are satisfied (41 percent completely
cr quite) with their job compared to 61 percent for White employees (35
percent completely or quite) and 56 percent for Black employees (31 per-
cer!t completely or quite). Black employees, on the other hand, are more
likely to have mixed feelings or to be dissatisfied with their fast food job
than are employees from other racial/ethnic groups.

Job satisfaction is also 1elated to hours worked and length of employ-
ment. We find that as number of hours worked and length of employ-
ment increase, so do levels of job satisfaction. Specifically, 54 percent of
the employees who work twenty or fewer hours per week report they are
satisfied with their fast food job compared to 61 perc:nt and 65 percent,
res, “ctively, for employees who work 21 to 35 hours ana those who work
36 or more hours per week. Two-thirds of those employees who have
worked at their fast food job for more than two years repoit that they are
satisfied with their job. The correspcnding percentages for employees
who have worked for 13-24 months and one year or less are 61 and 56,
respectively.

When we compare levels o/ job satisfaction for employees with dif
ferent primary store responsibilities, we find a number of small but in-
teresting differences. These are shown in Table 5.12. Clearly, those
employees who have administrative duties as their primary responsibility
are most satisfied (66%). They are followed by employees responsible for
front of the store duties (62%) and hosting in the dining area (56%). The
two groups with the lowest proportion of satisfied employees are those
who have primary responsibility for back of the store duties (54 percent
satisfied) and for maintenance tasks (52 percent satisfied).
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Table 5.12
Job Satisfaction of Fast Food Employees
witl Different Primary St~re Responsibilities

Percentasge
Primary Store Responsibility Sstisfied
Maiantensnce 52
Back of the store 54
Froant of the storr 62
Hosting in diaing sres 56
Adninistritive 6€

Comparing employees from different types of fast food stores shows
that those from franchised stores are more satisfied than employees from
company-owned stores. Almost 40 percent of the franchisee employees
are completely or quite satisfied compared to 30 perce..t of the company
ste.e employe.s. In terms of dissatisfaction, we find one-quarter of the
employees from the company-owned storzs so reporting compared to 18
percent of the employees from franchised stores.

We next turn to an examination of a number of sub-dimensions of job
satisfaction. Table 5.13 shows how employees feel cbout different
dimenstons of | »b satisfaction.

We can summarize our findings on the different dimensions of job
satisfaction as follows:

® Sixty-seven percent enjoy working at their fast food restaurant.

® Over half are proud to be working at their fast food job, while
only 14 percent are embarrassed.

® Fifty-four percent like their job more now than when they started,
while one-quarter like it less.

® Twenty-eight percent are bored working at their fast food job.

® Less than one-third feel they are adequately paid for the job they
do.

® Eighty-five percent like their coworkers, and almost seven in ten
like most of their cusiomers.

With the exception of adequacy of pay, most of these workers appear to
be satisfied with their fast food job, as determined by their assessment of
these sub-dimensions of job satisfaction.

When we compare fast food employees from different age groups, we
find that older employees (25 years or older) view their fast food work
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Table 5.13
Satisfaction with the Fast Food Job

Percentego

Neither Agree

Dimeneion of Setiefection Agree nor Dieegrees Disagree
Enjoy working here 67 15 18
Proudd to be working here 51 28 21
Eubarressed to be working

here % 25 61
Like job more now than

vhen sterted 54 21 25
Like job leee now than

vhen sterted 25 23 52
Bored working here 28 27 44
Adequately paid for job

done 31 17 52
Like coworkers 85 11 4
Like most of the customere 68 21 11

experience more positively than do younger employees. More specifical-
ly, we find that older employees more often repor that they:

® c¢njoy working in the fast food restaurant (80 percent for older
employees vs. 64 percent for younger employees);

® are proud to work in the fasi food restaurant (69 percent vs. 47
percent);

€ like the job more now than when they started (67 percent vs. 52
percent); and

® are not bored working at their fast food job (60 percent vs. 42 per-
cent).

In terms of these different dimensions of satisfaction, we also find that
there are small differences between male and female employees, with the
latter group tending to be somewhat more positive about their work ex-
perience. Differences of between four and nine percentage points were
found for every dimension, except *‘like most of the customers'’ where
female employees are more positive than male 2mployees by almost 206
percentage points, as shown in Table 5.14.
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Table 5.14
Male and emale Employee Differences on Dimenstons
of Job Satisfaction

Parcentage Agreeing

Di-ension of Sstiafaction Male Female
Enjoy working here 62 70
Proud to be working here 45 53
Like job more now than when stsrted 50 56
Bored working here 31 27
Adequately paid for job done 28 33
Like coworkeras 82 87
Like most of the customers 54 76

Generally, we find little or no differences among the three
racial/ethnic groups on thise different dimensions cf satisfaction. The
three instances where differences are found are detailed below:

® Fifty-six percent of Black employees are proud to work in the fast
food restaurant compared with 53 percent of Hispanics and 49
percent of Whites.

@& Almost 60 nercent of Hispanics like their job more now than
when they started' compared with 54 percent of Whites and 49
percent of Blacks.

® Thirty percent of Whites are bored “.orking in their fast food job
compared with 25 percent of Hispanics ana 24 percent of Blacks.

In comparing employees from different socioeconomic backgrounds,
we find employees from lower socioeconomic backgrounds are more
positive about their fast food job experience than are employees from
middle and upper socioeconomic backgrounds. More specifically, we
find *mployees from lower socioeconomic backgrounds more u{ten
report that they:

® enjoy working in the fast food restaurant (70 percen: for lower,
64 percent for middle, and 58 percent for upper socioeconomic
background employees);

® are proud to be working in the fast food restaurant (55 percent
compared to 45 percent and 39 percent); and
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® are less embarrassed to be werking in the fast food restaurant (13
percent of lower socioeconomic background employees embarras-
sed compared to 15 percent and 22 percent of employees from
middle and upper socioeconomic backgrounds).

For two dimensions of satisfaction we find differences among
employees who work different amounts of time per week. First,
employees who work 36 hours or more are more likely to report that they
enjoy working in the fast food restaurant than are employees who work
21-35 hours and those who work 20 hours or less per week (72 percent
compared to 67 percent and 60 percent). Second, employees who work
more hours are more likely than others to be proud to work in the fast
food restaurant. Fifty-seven percent of those who work 36 or more hours
per wezk are proud to work in the restaurant compared to 47 percent and
43 percent for employees who work 21-35 hours and 20 or fewer hours
per week, respectively.

The oniy difference in the dimensions of satisfaction that is found for
employees with different levels of educational attainment regards being-
embarrassed at working in the fast food restaurant. A higher proportion
of employees with more than 12 years of schooling report that they are
embarrassed (23%) than do employees with 12 years of schooling (17%)
or less than 12 years of schooling (13%).

Primary store responsibilities differentiate employees’ satisfaction on
only two of the different dimensions. First, employees with maimenance
and back of the store responsibilities are less likely to enjoy working in
the fast food restaurant than are otner employees (58 percent for
maintenance, 60 percent for back of the store, 66 percent for hosting in
dining area, 67 percent for front of the sto-e, and 74 percent for ad-
ministrative). Second, a higher proportion of employees with primary
responsibility for administrative duties are proud i¢ be working in the
fast food restaurant than employees with cther primary responsibilities.
Sixty-iwo percent of employees with administrative responsibilities are
proud to work in the restaurant compared to 51 percent for those with
hosting responsibilities, 49 percent for those with maintenance respon-
sibilities, 48 percent for those with front of store responsibilities, and 42
percent for those with back of store responsibilities.

Finally, we find that employees from franchised stcres are somewhat
more satisfied than their counterparts from company-owned stores, as
demonstrated by the different dimensions of job satisfaction. These
small but consistent differences are shown in Table 5.15.

As with our overall measure of job satisfaction, the different dimen-
sions all suggest a tendency (small but consistent) for franchisee
employees to be more satisfied than company store employees. More

specifically, we find .hat more employees from franchisee siores than
from company-owned stores:

® enjoy working in their fast food -estaurant (71 percen’ vs. 63 per-
cent);

@ are proud to work in the store (53 percent vs. 47 percent);
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Table 5.15
Satisfaction with the Fast Food Job for Employees
from Different Types of Fast Food Restaurants

Percentage Agreeing

Dimension of Satiasfaction Company-Owned Store Franchised Store
Enjoy working here 63 71
Proud to be working hare 47 53
Esbarrassed to be working hare 16 13
Like job more now than when started 51 57
Like job less now than when atarted 26 24
Bored working here 30 28
Adequately paid for the job 30 30
Like coworksra 84 86
Like most of the cuatomeras 65 71

ERIC

@ are not =mberrassed to be working in the store (64 percent vs. 57
percent);

® like the job mcre now than when ey started (57 percent vs. 51
percent);

® are not bored working in their fast food restaurant (45 percent vs.
41 percent);

® like their coworkers (86 percent vs. 84 percent); and

® like most of their customers (71 percent vs. 65 percent).
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VI. DO EMPLOYEES SEE A FUTURE IN THE
FAST FOOD INDUSTRY?

Fast food employment has long been considered the mainstay of the
secondary or ; outh labor market. As such, it is characterized by relative-
ly low skilled short-term employment. While this perception may in fact
be true for hourly jobs (crew persons) in the industry, there ar¢ many
other positions in the siore and the industry that are in the primary labor
market and that offer opportunities for mobility and a long-term career.
Employees were askerl a series of questions about their desire for mobili-
ty within the restaurant and within the company. The answers to these
questions show some very enlightening patterns of future goals. In this
section, we examine these patterns and how they differ among subgroups
of fast focd employees.

A. Mobility Goals Within the Restaurant

Employees were asked if they would like to move up to a more respon-
sitle position in the fast food restaurant where they are currently
employed. As Table 6.1 shows, over half of these empioyees want to
move up to a more responsible position, while less than one-quarter do
not desire such a position. The percentage of employees who want to
become an assistant manager or manager is lower but still relatively
large. Specifically, 37 percent would like to become an assistant manager
and 32 percent would like to become a manager. It would seem that the
proportion of emplcyees vho desire t. be upwardly mobile within the
restaurant declines as the status and responsibilities associated with a

Table 6.1
Fast Food Employees’ Desire for Promotion
within the Restaurant

Parcentege

Neither Agree

Cstagory 131 ] nor Disegrsc Disegree
Desire more responsible

position 57 21 22
Desire to be an essistent

sanagsr 37 22 41
Dssirs to de manager 32 23 46
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given »osition increase. In other words. the percentage of employees who
would like to move up to a more responsible position (not specified) is
higher than the percentage who would like to become an assistant
manager and that percentage is higher than the percentage who would
like to become a manager.

Although a relatively large proportion of fast food employees would
like to be npwardly mobile within the store they currently work at, the
possitilities for such mobility 1..ay be limited. There may be problems
with a4 manager, with scheduling, with limited numbers of openings, or
with the employee’s own estimation of her/his skills or abilities. To
assess this, employees were asked what they thonght their chances were
for upward mobility within the restaurant. Half felt that they had a good
chance 1o move up while 26 percent thought that they didn’t have a good
chance of moving up.

When we look at differences in mobility goals within the restaurant for
employees from different age groups, an interesting phenomenon is
discovered. A greater proportion of employees in the 21-24 year old age
group consistently aspire to upward mobility than do the employees from
the other age groups. While the difference is small with regard to wanting
more responsibility in the restaurant (59 percent for 21-24 year olds com-
pared with 57 percent for younger and 51 percent for older employees), it
is larger with regard to wanting to be a manager cr an assistant manager.
Forty-four percent of 21-24 year olds would like to be an assistant
manager compared to 36 percent for younger and 34 percent for older
employees, and 42 percent of 21-24 year olds would like to be a manager
co ared to 31 percent of older and 26 percent of younger employees.

We assume that these differences are due, in part, to the stage in their
careers at which we find these fast food emploeyees. Employees who are
21-24 years old are at a stage where they are thinking about longer-term
career goals. Younger employees are probably more concerned with their
immediate needs rather than long-term career plans, while the older
employees are asing the fast food employment as a re-entry into the labor
force or as a part-time (and no more) means of increasing personal or
family income.

We also find that a larger proportion of male employees aspire to more
responsible positions in the restaurant. Specifically, 6i percent of male
ermployees would like to move up to a more responsible position in the
restaurant compared to 54 percent of female employees. In terms of wan-
ting to be an assistant manager, we find a difference of seven percentage
points favoring male employees (41 %) over female employees (34%) and
adifference of 12 percentage points in the desire to be a manager (39 per-
cent of males vs. 27 percent of females). Witi regard to their perceived
chances of moving up in the restaurant, we find that 54 percent of the
males feel they have a good chance compared to 48 percen’ of the fe.nale
employees.

Regarding racial/ethnic group differences on mobility goals in the fast
food restaurant, a number of interesting findings emerge. First, a larger
prosortion of Hispanics (65%) and Blacks (64%) would like more
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responsibility in the restaurant as compared to Whites (55%j). Second,
the perceniage of Blacks and Hispanics who aspire to be assistant
managers is higher than for Whites (46 percent of Blacks, 44 percent of
Hispanics, and 34 percent of Whites). Third, employees from the two
minority groups more often want to be managers (41 percent of Blacks,
38 percent of Hispanics, and 29 percent of Whites). Finally, while we
find differences in their perceivea chances for mobility within the
restaurant, these differences are smaller than those found regarding the
specific mobility goals iust cited. Specifically, 53 percent of Blacks, 55
percent of Hispanic® ~ad 49 percent of Whites feel that they have a good
chance to move up in the restaurant.

Employees who work longer hours more often aspire to more respon-
sibility within the rcstaurant than do employees who work fewer hours.
Those who work longer hours are also more likely to aspire to manage-
ment positions. These differences are shown in Table 6.2. The dif-
ferences are particularlv large wnen employees are asked about their
desire to be an assista... .uanager or manager. When asked what they
thought their chances of moving up were, 60 percent of the employees
who worked 36 or more hours per week felt they had a good chance com-
pared to 49 peicent for tiiose who worked 21 35 hours and 39 percent for
those who worked 20 or fewer hours per week. Not only are employees
who work longer hours more lik=ly to aspire to higher positions, they
also are more likely to velieve that they have a good chance to move up to
these positions.

Tatle 6.2
Desire for Promotion for Fast Food Employees Who Work
Different Nu.abers of Hours
(Percent Aspii'ng to Position)

Aver.ge Hours Per Week

Catege 1-20 Z1-35 36 or More
More responsible position 47 55 66
Assistant mapiger 26 k12 46
Manager 19 28 58

A set of noteworthy findings emerges when we look at mcbility goals
of employees with different primary responsibilities in the fast food
store. In every case hourly employees who have primary responsibilities
for administrative tasks are more likely to aspire to higher positions
within the restaurant than are other employees. They are also more likely
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to tzlieve that they have a good chance to move up to these positions.
Specifically, we find the following:

® Sixty-nine percent of the hourly employees with primary respon-
sibilities for administrative tasks want more responsibility in the
restaurant compared to 54 percent fou other employees.

® Over half of those employees with administrative responsibilities
want to be assistant managers compared to one-third of other em-
ployees.

® Torty-six percent of the employees with primary responsibilities
for administrative tasks aspire to be managers compared to 27
percent for other employees.

@ Almost three-quarters of the hourly employees with administra-
tive responsibilities think that they have a good chance of moving
up in the restaurant compared to 44 percent of other employees.

It would seem, from this set of findings, that hourly fast food
employees who have had primary responsibility for administrative tasks
aspire to those higher positions in the fast food store that are mor= likely
to offer increased responsibilities and provide the rewards associated
with such responsibilities.

B. Mobility Goals Within the Company

Many fast food employees recognize that there are opportunities for
~dvancement within the fast food company they work for. Almost half
of these fast food employees would like to move up to a more responsible
po»mon in the company while only 26 percent would not like to move up
in the company. As far as the desire to become an executive in the com-
pany is concerv.ed, a smaller percentage have this goal. Three out of ten
fast food employees report that they would like to become an executive
1n the company, compared with almost half who say they would not like
such a position.

As vith the desire for mobility wnthm the restaurant, we find a larger
proportion of 21-24 year olds wanting to move up in the company and
wanting to be an executive in the company. This is shown in Table 6.3.

The table also shows that a higher percentage of male employees
would like both to move up to a more responsible posiiion in the com-
pany and to be an executive in the company. From the table we also see
that a larger proportion of Blacks and Hispanics would like to move up
in the company. In terms of wanting to be a1 executive, Lowever, we find
a greater proportion of Black employees than Hispanic or White
employees having this goal. Employees who work 36 or more hours per
week are more likely to want more responsibility in the company and to
be an executive in the company than are employees who work fewer
hours. Finally, we see that . much larger proportica of employees with
primary responsibility for administrative tasks than other employees
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would like to move up tn the company and would like to be an executive

in the company.

Table 6.3

Age, Sex, and Racial/Ethnic Group Comparisons for
Fast Food Employees’ Desire for Mobility in the Company

Imployee Characteriatic

Age:

14~20
21-24
25 or older

Sex:

Male
Female

Racial/Ethnic group:

Black
White
Hispanic

Average houras per week:

1-20
21-35
36 or wore

Primary rsasponsibilitieas:

Maintenance

Back of tha atore
Front of the atore
Hoating in dining area
Adainistrative

More Rasponaibility

Parcentage Wanting

in the Commany

To be an Executive

in the Company

45
56
47

52
44

58
44
55

34
44
59

&4
43
42
42
64

27
39
27

38
23

41
27
30

22
39

28
29
23
28
44
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VII. SUMMARY OF FINDINGS

What have we learned about the employment experience of fast food
employees? How can we summarize the key findings of a study that
looks at the who, what, why, when, and how of fast food employment?
Much of what we have found is captured by one of the hourly employees
surveyed as part of this study:

I will always 3¢ thankful that this was my first ¢‘official’’ job, and 1
will always be amazed by the tremendous amount of things that |
learned from the people 1 worked with and for, as well as by the
fast food company itself. 1 realize that my overwhelming ex-
perience here was due to the crew that | worked with and largely
due to the outstanding influence of our manager.

The job taught me more about myself than I believe I could ever
have learned somewhere eise. It taught me the true meaning of
teamwork and morale. Of course, I tearned the basic skills of the
business but it’s the things that I learned that [ use everyday that |
loved my job for (performance ca;.ability; dealing with the public;
enjoying my work; that hard work and integrity can improve a per-
son’s self esteem; etc., etc., €tc.).

I left my fast food job because I was trained to better myself, and
because | had finished vocational school and wanted to use my
training. This was largely due to the encouragement of my
manager. (Study Participant)

We found that most hourly fast food employees are satisfied with their
jobs and that they have learned both job related and more general
employability skills from these jobs. We ‘earned that the mean length of
employment is about one and one-half years and that the mean hours
worked per week is almost 30. We also found that the mean hourly wage
is $3.69 (almost 35 cents above the minimum wage at the time of the
study), which many employees feel is too low for the work they do.

Perhaps the most striking findings are those which show distinctions
among groups of hourly fast food employees. In particular, differences
among employees who have worked for different lengths of time, dif-
ferences among employees with different demographic characteristics
(age, sex, race/ethnicity, socioeconomic background, educational attain-
ment, etc.), and differences among employees from different types of
stores were found on a number of key dimensions.

A. Profile of Fast Food Employees

One of our primary objectives has been to learn about who works in
the fast food industry and why. It is important to learn about the com-

87
3o
AR e



position of ine workforce 1n order to develop recommendations for
enhancing the employment experience that are responsive to the needs of
fast food employees of today and tomorrow.

In the first section, we reported that hourly rast food employees are
likely to be:

® female (66%),

@ relatively young (70 percent are 16-20 years old),

@ White (with the industry racially representative of the nation as a
whoie),

@ living at home with parents,

@ from low or middle socioeconomic backgrounds (88%),

® high school graduates (65%),

® good students (59 percent with grades of B or better), and

@ contirning or planning to continue their education beyond high

school.

In other words, except for the high proportion of female employees,
the population of hourly fast food employees tends to look very much
like that of youth in general. (See National Center for Educational
Statistics, undated, and Bachman et al., 1981, for descriptions of na-
tional samples of youth.) There are, however, a number of variations in
this pattern which must be noted. First, there is a relatively large propor-
tion of hourly fast food employees who are 21 years old or older and ful-
ly one in ten who is at least 30 years old. Second, there is a fairly large
group of employees who are married, have children, or live away from
their parents. Third, well over half of these hourly fast food employees
were in high school while they were employed in their fast food jobs.
Fourth, about one in four had attended or was currently attending a two
or four year college.

Fast food employzes are educationally mobile, aspiring to levels of
education well beyond those of their parents. They also believe in the
work ethic, expecting work to be a zentral part of their lives and wanting
to do their best in their jobs. Finally, we find no link between the fast
food job and schonling for the vast majority of fast food employees.

B. The Fast Food Job

Another of our objectives was to learn about the fast food job itself.
Section 11 began by looking at hc » the fast food job was obtained and
the reasons employees giv: for ha ‘ing their jobs. A number of specific
characteristics of fast food jobs were then examin.d including: tasks,
hours, length of employment, pay, and fringe benefits. We ended the
section by looking at the reasons employees give for terminating their
employment.

Finding the jsh. Most fast food employees found cut about the job
opening fror friends or by walking i and applying. It seems clear. and
was confirmed by corporate representatives, that the vast majority of

88

36




fast food restaurants do not advertise when hourly positions become
availlable Individuals must learn about vacancies through word of
mouth or by walking in and asking. While this may not be the way most
job vacancies are handled in the “‘primary labor market,”’ it seems to be
the modus operandi in the fast food industry.

Why they work. Fast food employees have their fast food jobs for a
number of financial and experiential reasons. Most work to save money
for other things, to support themselves, and to gain work experience. We
found a number of differences in tha reasons for having the fast food job
among groups of hourly employees. First, older employees are more like-
ly to be working 10 help support their families or themselves. Many of
these older employees have their own families or are living ‘‘on their
own’’ and therefore are working at fast food jobs because they are the
primary or secondary wage earner in a family. Younger employees, on
the other hand, work to have money for other things, to save for future
education, and to gain work experience. This too is not surprising since
these employees tend not to be primary or secondary wage earners but
rather are working for spending money or to save for the future educa-
tion they are planning. These younger employees also have fewer work
experiences and are therefore more likely to be working to gain ex-
perience.

Second, a higher proportion of Black and Hispanic employees work to
help support iheir families, to gain work experience, and to learn skills.
We assume that these differences are due, in part, to the economic situa-
tion of these groups. That is, we would suspect that among Black ar .}
Hispanic employeec who still live at home there is a need for at least part
of the wages earned to go to help suppeit the family. The employees
from these two groups are also more likely not to have a great deal of
work expcrience or saleable skills. As a result, these emplvyees have their
jobs not only for financial reasons but as a way of acquiring skills and
work experience.

Third, empioyees from lower socioeconomic backgrounds are more
“.kely to have their jobs to help support their families and to learn skills,
while those from upper socioeconomic backgrounds are more likely to
have their jobs to save for future education. As with employees from
racial/ethnic minority groups, those from lower socioeconomic
backgrounds need to work to help with family finances. Employees from
upper socioeconomic backgrounds who are more likely to be continuing
their education beyond high school need to work to help pay the costs
associated with going to college.

Fourth, it is itot surprising that employees who work longer hours tend
to work to help support their families and to support themselves. Again,
many of these employees either have their own families or are living on
their own and need to work to earn money to help with expenses. Finally,
we find that employees with hetter high school grades are more Likely to
work to save for future education. These employees would tend to be
continuing their education beyor¢ high school and therefore are working
to help pay the costs associated with their future education.
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Job duties. Most hourly (ast food employees are required to perform
multiple tasks 1n their fast food restaurant Almost ail employees,
however, have primary duties for which they are responsible. The largest
group of emplovees 15 responsible for front of the store activities. [t
seerns obvious that this 1s the case because selling, taking orders, and
serving customers in a quick and efficient manner are central to the
operatior and success of any fast food restaurant. Responsibility for ad-
ministrative tasks 1s the next largest ¢ “egory of prim~-y employee duties.
While all stores may have managers and assistant managers to oversee
the operation of the restaurant, many use hourly employees to train and
supervise other hourly emplovees and to help with other administrative
duties. Back of the store duties are the responsibility of a smaller propor-
tion of employees, because 1t takes fewer people to cook and prepare the
food that is needed to meet customer demand than i1s needed to scrve
these cusiomers

A rumber of primary store responsibilities are clearly broken down
along sex lines Males are far more likely to work in the back of the store,
while females are more apt to work the front of the store.

Age is a factor 1n determining adraunistrative responsibilities. Older
employees are more likely to have this responsibility than are younger
employees.

Length of employment is also found to affect responsibility for ad-
ministrative tasks, with those who have worked longer more likely to
have this responsibility than other employees. Hours worked also plays a
role 1n determining who has administrative responsibilities. Those who
work over 30 hours per week are far more likely to have this respons:bili-
tv than are employees who work 30 or fewer hours. It seems clear that in-
creased responsibility in terms of administrative tasks is associated with
age, length of employment, and hcurs worked per week. In the case of
the two former factors, maturity would seem to affect one’s role in the
store while the latter relationship is due, in large part, to the need to be in
the store 1n order to irain and supervise emplcvyees and help with other
administrative functions.

Attitudes about job tasks. Most job tasks are not considered to be very
desirable. Front of the store tasks are more desirable than back of the
store duties, but this may be due to the fact that females tend to have
front of the store responsibilities and there are twice as many females as
males in the sample. It may also be due, in part, to the fact that front of
the store duties involve dealing with coworkers and with customers
raiher than dealing only with food and machines. Older employees
generally consider most tasks to be more desirable than do younger
employees. Again, maturity and experience seem t0 affect the percep-
tions of these employees.

Hours worked. The mean number of hours worked per week for these
hourly fast food employees was 29.5. While a large proportion of hourly
employees is clearly part-ime, working 20 hours or less per week, an
even larger group is full-ime, working 36 or more hours per week. Older
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emoloyees, who are more likely to be primary or secondary wage earners,
vk longer hours than younge: employees, who are likely to have
school responsibilities and be working for spending mcney or to save for
future education

Black employees tend to work longer hours than other employees, with
a large proportion working over 40 hours per week As stated earher,
Black employees are more likely to be working to ..elp support families
and would therefore work moie hours so tkey could bring home more
money. Employees from lower socioecono. -kgrounds average
more hours per week than other employees, as .ployees who have
worked for more than two years. Again, we findt  these employees are
more likely to be primary or secondary wage ea.ners who are working
these longer hours 1 order to make money to help support their families.

Length of employment. When we examined length of emplcyment, we
expected to find a high proportion of employees who had worked for on-
ly a short period of ume. In fact we found aimost the opposite. The mean
length of employment of these hourly employees was 18.6 months with
one-quarter having worked for six months or less and an equal propor-
tion having worked over two years. Older workers, who have had the op-
portumty to work longer, have in fact been employed longer than
younger employees. With over fou: out of ten employees over 20 years
old having worked for over two years, this would suggest a relatively
stable industry rather than one characterized by high turnover. Dif-
ferences in length of employment suggest that White eniployees have
been employed longer than other employees, but this difference 1s not
very large. Employees from lower socioecconomic backgrounds have had
therr job. somewhat longer than cther employees, with the largest dif-
ference found between employees from lower and higher socioeconomic
backgrounds.

The variations in length of employment, in large part. are due to how
the fast food job 1s perceived. Employzes who are more likely to have
their job for spending money or to save for future education tend to be
employed for a shorter curation than are employees who work to help
support their families or themselves.

Hourly pay. The mean hourly wage for these fast food employees was
$3.69. We found that age and length of employment are directly related
to hourly wage rates. As one gets older and therefore has been employed
longer, the hourly wage rate increases. Hourly wage rates are also related
to hours worked, witn relatively large increases in hourly pay found for
employees who work 36 or more hours per week. Because these
employecs also tend to have been employed longer, the higher hourly
wage rate is probably due to the fact that these employees have worked
longer rather than that they work more hours per week. There is also
some variation in hourly wage rates found for employees with different
primary responsibilities, with those .csporsible for administrative duties
having mgher hourly wage rates than others. This difference is due, 1n
large part, to the fact that those employees with administrative respon-
sibilities are likely to have been employed for longer lengths of time.
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We also found that Black employees have lower hourly wage rates
than do other employees by 11 cents per hour. This wage rate differential
gets larger when we -ontrol for age, hours worked, and length of
employment, with the largest differences found for the highest categories
of each factor. That s, the wage rate differentiai between Black and
White employees is: 27 cents per hour for employees 25 years old or
older; 36 cents per hour for employees who work 41 or more hours per
week: and 35 cents per hour for employees who have had their jobs for
more than three years. Regardless of age, hours worked, and length of
employment, White employees consistently earn more per hour than do
Black employees, and this difference increases as these factors increase.

Fringe benefits. rurning now to fringe benefits, we found that almost
all employees get either free meals or a discount on meals. We also found
that over half get paid vacations, wi'h considerably smaller proportions
of employees receiving other fringe benefits. Our analysis of fringe
benefits looked at variations among subgroups of fast food employees.
We conclude from these analyses that employees who work full-time (36
or more hours per week) get more benefits than do part-time employees,
including paid vacations and sick leave, paid holidays, and insurance
benefits. Clearly, fringe benefits are determined by the number of hours
per week an employee works. Older workers, who are more likely to
work more hours per week, also tend ro get more fringe benefits than
younger employees. The same trend occurs for racial/ethnic groups, with
a higher proportion of Black employees receiving other fringe benefits in
addition to meal allowances.

A second conclusion we draw from these comparisons is that
employees who have been employed longer (more than two years) are
much more likely to receive fringe benefits than are employees who have
worked for a shorter duration. Again, however, it must be remembered
that those employees who have been employed longer tend to work more
hours per week, so some of these differences are probably due to rules
and regulations about hours worked as opposed to length of employ-
ment.

Reasons for terminating employment. Almost one-third of our sample
were no longer employed in their fast food job at the timne of the survey.
Only ten percent of them were fired, witii the remaining 90 percent ter-
minating on their own. Over twice as many Black employees than others,
however, were fired from their fast food job. We also found that as
hours worked per week increased so did the chance of being fired as op-
posed to quitting.

As we showed earlier, almost half of those employees who quit their
fast food job did so for positive reasons (to take a ifferent job or to
return to school). Just over one-third of these employees quit because of
some negative reason associated with their fast food job. Younger
employees are more likely to quit to return to school, while older
employees tend to leave fo take another job. White employees are more
likely than others to leave to take another job, while Black and Hispanic
employees are more likely to leave because the pay is too low or b.~ause
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of scheduling problems Most employvees who terminated their fast food
job did so on their own and did so in order to gain new work or educa-
tional experience.

C. Training

Another aspect of the fast food job experience is training for the job.
We reported 1n Sxcnion 111 that hourly fast food employees indicated they
received training from a number of different sources.

Sources of training. While the largest single source of training is on-
the-job experience, empioyees received a lot of training from a number
of other sources including managers, assistant managers, supervisors,
coworkers, training films or slides, and printed instructions. After on-
the-job experience, training by an individual in the store is the most often
used source of training, foliowed by training materials and, then, outside
store personnel. Which of these other sources of training is used to sup-
plement on-the-job experience seems to depend on individual company
policies, with some companies relying on special trainers while others use
training films or slides or printed materials. When we examined varia-
tions in sources of training among subgroups of fast food employees, we
found only a few small differences.

Usefulness of rraining. Not only is on-the-job experience the most
often used source of training, it is also perceived to be the most useful
source of t~ uning. The only sources of training that were not considered
useful by over half of the fast food employees trained by that source were
district and area managers. Regardless of the source of training (except
district and area managers), most workers found the training from each
source to be useful. The only real differences in how employees felt
about the usefulness of different training sources were found when we
looked at those sources that the total group found ieast helpful: the out-
side personnel and the tiaining materials. The trend, in these instances,
was for older employees, female employees, Black and Hispanic
employees to find these sources of training more helpful then did their
respcstive counterparts among the fast food employees.

D. Supervision

A variety of issues related to supervision were reported in Section V.
Management personnel in fast food stores, in addition to training, have
responsibility fcr scheduling and day-to-day supervision of hourly
employees. In general, the opinions held by hourly employees about
management personnel are favorable.

Roles and responsibilities of management personnel. Almost nine out
of ten hourly employees are scheduled by their managers or assistant
managers. Little difference in this pattern is found among subgroups of
fast food employees. Half of these hourly employees report that they are
satisfied with the way their time is scheduled, with one-quarter
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dissatisfied. **Not enough hours’” is by far the most often cited reason
for this dissatisfaction. Employees who work more hours and have been
employed longer are more satisfied with the scheduling process than are
other employees.

A second area of management responsibility 1s traiming. We found
managers and assistant managers supplementing on-the-job experience
in over half of the cases, and we found hourly employees highly satisfied
with the training received from their managers and assistant managers.

Day-to-day supervision 1s one of the most important responsibilities of
management personnel. This responsibility is more likely to fall on assis-
tant managers than on store managers. We found one-third of the hourly
employees supervised by managers and 42 percent supervised by ssistant
managers. Responsibility for day-to-day supervision seems to depend orn
the characterist.c of the hourly employee being supervised. Older
employees are more likely to be supervised by managers, while younge:
employees tend to be supervised by assistant managers. Assistant
managers also tend to be responsible for employees who have primary
duties in the front of the store, in the back of the store, and for hosting in
the dining area, while managers supervise employees with maintenance
and administrative duties. Over three-quarters of all employees feel that
they are adequately supervised on a day-to-day basis, with no variation
among different types of employees.

We would conclude from our findings that, in general, hourly
employees feel that managers and assistant managers hardle their train-
ing, scheduling, and supervisory responsibilities well.

Attitudes about management. We found that hourly employees tend to
have positive opinions about tnanagement personviel. As we observed in
Section IV, the vast majority of hourly employees feel that their super-
visors, managers, and assistant managers treat employees fairly and
don’t play favontes. Two out of ten employees feel that they are treated
better than most employees by management personnel, and one in ten
reports being treated worse.

In terms of a more general assessment of management personnel, we
found hourly employees of the opinion that management personnel per-
form their jobs well, provide adequate supervision, deal well with peo-
ple, and keep employess informed. In every case, day-to-day supervisors
are perceived more favorably than are managers and assistant managers.

We found little variation among subgroups of hourly employees on
their general assessment of management personael, except when we com-
pared employees from franchised stores with those from company-
owned stores. In every instance, management personnel from franchised
stores outperforme . those from company-owned stores. We conclude
from this that the selection, training, and oversight of management per-
sonnel may differ by type .f store and that these factors may be more
closely considerea o the owners of franchised stores than by the large
corporations that run the company-owned stores. In other words, when
stores are owned by an individual or a small coiporation there may be
greater care taken in the selection, training, and supervision of manage-
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ment personnel than whet. stores are owned and operated by the com-
panies

E. Effects of Fast Food Job

Another of our major objectives was tn learn about the eifects of the
fast food job experience. Section V examined a number of indicators of
the effects of working n fast food jobs: job related skills, general
employabulity skilis, attitudes about the effects of fast food employment,
attitudes of others, and satisfaction. 1n seeking to understand the =ffects
of the fast food job on employee attitudes, knowledge, and skills, we not
only assessed the impact of the experience for all employees, but we also
compared subgroups of hourly employees on these various indicators.

Job related skills. During the fast food job experience, employees are
required to perform a wide variety of tasks. Whiie many of these tasks
are specific to rast food jobs, a number are clearly transferable to other
jobs or other roles. Training which is geared to these tasks and the con-
tinued and repeated performance of the tasks in the course of the job
help employees master a diverse set of skills. Some employees enter their
fast food job possessing these skills; others, however, develop them as a
airect result of their fast food empioyment experience. The vast majority
of hourly emplcyees learned how to operate a cash register, food
preparation machines, and other machines as a direct result of their fast
food job. Almost nine out of ten employees fecl that their job taught
them the skills associated with food preparation. Because there is a large
proportion of employees who are also involved with training new
employees, we were not surprised to fird that seven out of ten employees
developed sk:!!s related to training. For other job related skills, par-
ticularly those in the administrative or management area, we did not find
as large an impact. We did, however, find that almost half learned super-
vising skills, and four out of ten learned inventory control.

We conclude .hat, overall, the fast food job offers employees an op-
portunity to perform a vartety of duties which clearly help develop a
number of job related skills. We found little or no variation ir the ac-
quisition of these job related skills among employees from different
racial/ethnic groups, socioeconomic backgrounds, levels of educational
attainment, high school programs, and with different high school grades.
We did, however, find differences in the development of job specific
skills by age, hours worked, and length of employment.

Older employces, who are more likely to have had opportunities for
management and admimstrative duties, are consequently more likely to
develop skills in these areas than are younger employees. For almost
every skill area, employees who work more hours per wesk and
employees who have worked longer at their fast food job are more likely
to devel. p these joh related skills. We find that certain basic job skills
(operation of mac..nes and food preparation) are reinforced by con-
tinued and repeated performance, as suggested by the higher proportion
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of employees who work more hcurs and have been employea longer who
develop these shills. As employees work longer hours or for longer
lengths of time, they are more likely to develop admimstrative and
management related skills because they are more hkely to be assigned
tasks which allow them to practice these skills.

This 15 confirmed when we look at differences in job related skill
development among employees with different primary job respon-
sibilities. For almost every job related skill, including operation cf
machines, food preparation, and administration, employees with
primary responsibility for administrative tasks are far more nikely than
others to have developed the skill as a result of their fast food job ex-
perience. This group of employees, more than any other, has had the op-
portunity to perform a wide variety of tasks as part of their job function
and to practice the vanious skills that they developed as a result of their
fast food job.

While all hourly employees learn a numter of job related skills as a
direct consequence of their fast food job, those that are able to practice
them receive greater benetits. This is true for emr loyees who work longer
hours, who have been employed for longar lengths of time, and who have
had more opportunities to perform different tasks or duties.

General employability skills. In addition to job related skills, we ex-
amined how the fast food job affected the development of general
employability skills. For a majority of hourly employees, the fast food
job experience helped them become aware of how a business runs. Nine
out of ten reported that their job helped them learn the skills associated
with dealing w:th peop'e and working with others (teamwork).

As with job related skills, employees who work longer (hours o1
months) and who are given greater opportunity to practice certain tasks
are more likely to develop these world of work or employability skills.
Employees who work longer hours per week and those who have had
their jobs for longer l2ngths of time have had a greater opportunity to
learn general business principles, how a business runs, and the skills re-
quired for dealing with people. It 1s not surprising to find that employees
with primary responsibility for administrative tasks are far more likely to
learn general business principles and how a business runs than are other
employ=es.

Fast food employees also learn other employability skills as a result of
their fast food job. While many of these are taught in school, in the
home, and in other organizations, it is most interesting to see the relative-
ly high proportion of employees who feel that their fast food job helped
them learn these skiils, which include: dealing with customers; taking
directions; getting along with coworkers; being on time; finishing an
assigned task; taking responsibility for mistakes; being dependabie; be-
ing well groomed; managing own money; saving for what is wanted: and
getting along on a certain amount of money.

For every skill, except being well groomed, at least half of these hourly
employees reported that their fast food job helped them to learn the sk:ll.
The fast food job experience helped the highest proportion of employees
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to learn to deal with customers, to get along with coworkers, and to take
directions It 1s clear that the tast food job has helped houily employees
to learn employability skills related to sales/service, functiomng on a
job, and financial/money matters.

In assessing the impact of the fast food job on this set of basic
employability skills, we found a tendency for certain groups of
emiployees to be more likely to learn these skills as a result of their fast
food job. The pattern which emerged 1s as follows:

@ vounger employees are more likely to be helped 1n learning these
skills than are older employees;

® the job is more likely to help Black and Hispanic employees to
learn these skills than White;

® a higher proportion of employees from lower socioeconomic
backgrounds are helped to learn these skills than are
employees from upper socioeconomic backgrounds;

® employees who have completed tewer years of school are more
like'y to be helped than are thosc with higher levels of educational
attainment;

® the fast food :ob has helped a higher proportion of employees
from vocatioral/technical and general (*o a lesser extent) high
school programs than those from academic prcgrams; and

® employees with lowver high school grades are more likely to be
helpad in learning these skills than are :mployees with higher
grades in high school.

We conclude from our findiags that the frst foed experience is helping
those employees with the greatest need for emp.oyability skills to learn
these basic skills. Employees who are less lik:ly to develop these skills
through other experiences or from other institutions and organizations
are more likely to have their fast food job help them learn the skills than
are employees who have had the opportunity to learn these skills
elsewhere. For some empioyees, it app.ears that the fast food job is the
primary arena for learning these skills.

A second conclusion is that the learning of these basic employability
skills is not as dependent on continuous and repeated performance of a
set of specific tasks or duties. Rather, the experience of working,
regardless of how long (hours and months) or in what capacity, seems to
affect the acquisition of these more basic employment skills.

Attitudes about the effects of the fast food job. We assessed how the
fast food job affects different aspects of employees’ lives including
school, friends and social life, and family. We found that the fast food
jos has only a minimal effect on school work in terms of either interfer-
ing with school work or doing betfer or worse in school. Even when we
examined varniations on the effects of school as a function of highest
grade completed, we found little impact. Basically, hourly employees feel
that their fast food job does not interfere with their school work and
does not affect their performance in school either negatively or positive-

97

105




ly. The only instance where the fast food job has any real effect on
school work 15 for employees from academic high school programs and
employees with high grades in high s«chool. We founrd that these two
groups are more likely to report that their fast food rob 1aterferes with
their school work. We assume that chis 1s due to the amount of course
work and time demands associated with academic programs and achiev-
ing high grades in high school.

When we look at the effect of the fast food job on friends and social
life, we find a ‘‘mi<ed bag.’’ While amost all employees make new
friends on the job and a majority get along better with people, almost
one-third reported that they don’t see their friends as much as they would
like. The opportuniiie, for making new friends and for working with
people (coworkers and customers) seem to have positive effects on fast
food employees. At the same time, however, the increased time burden
that working places on people seems to affect how much emplovees can
see their friends.

From these findings, we conclude that the fast food job has little effect
{bevond makirg new friends and getting along better with people) on
school, triends and social life, and family. We also conclude that these
effects (or lack of *hem) do not vary among subgroups of employees.

dttitudes of significant others. In Section V we included an analysis of
the attitudes of significant others about these employees working at fast
food jobs. We looked at the attitudes of parents, siblings, spouscs,
children, schoo? personnel, and friends. We conclude frorm this analysis
that all of these significant others approve of the employees’ working ot
fast food jobs Parents are the most supportive group, followed closely
by siblings, friends, and spouses. For those employees who know their
teachers’ and counselors’ attitudes, a high proportion feel that they also
approve.

A second conclusion we draw from our analysis 1s that aititudes of
significant others vary among groups of employees. Employees from
franchised stores perceive that significant others are more positive than
do employees from company-owned stores. The more positive opinion of
rmangement personnel and the overall more positive opinions held by
franchised store employees may have an effect on the attitudes of ~ignifi-
cant others. Fast food jobs are less acceptable to paren's, sibhr and
friends as age and years of schooling increase. It seeras that these . gnifi-
cant others are more willing to approve of working in a fast food job if
the employee 1s young or has low levels of educational attainment. They
may expect more, or may be perceived to expect more, from employees
who are older or who have higher levels of educational attainment.

The perceived attitudes of teachers and school counselors are affected
by the employee s high school program and grades. Employees from
vocational/technical and general programs and those with lower high
school grades are more likely than other employees to feel that their
teachers and school counselors approve of their fast food job. Again, the
expectattons of these significant others may be determined by the
perceived ‘‘potential” of the fast food employee. That 1s, teachers and
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counselors may be percerved as expecting more than a fast food job for
students from academic programs and those with high grades.

Finally, we conclude that there are no differerces in the attitudes of
significant others fo. male and female employees, employees from dif-
ferent racial/ethnic groups, and employees from different
socioeconomic backgrounds. The fairly high regard perceived to te plac-
ed on thist e of employment expenience by significant others generally
holds consistent for all groups of fast food employees.

Job satisfactioin. Another aspect of the effects of fast food employ-
ment is the employee’s subjective sense of job satisfaction. We reported
in Section V that 61 percent of our respondents indicated that they were
completely, quite, or somewhat satisfied with their fa.t food job. While
this proportion s relatively low compared with data from surveys of
older workers, it is higher than other recent studies of younger « orkers.
Bachman et al. in their study of high school semors from 1980 used the
same single item .0 assess job <atisfaction for those seniors who worked.
They found 55 percent of their sample of young workers satisfied with
their jobs.

Consistent with other studies, we found older employees to be
somewhat more satisfied than younger ones. We also found Hispanic
employees more likely to be saiisfied than Black and White employees.
As with a number of other factors, satisfaction is related to hours work
ed and length of employment. As both increase, so does the proportion
of employees who are satisfied with their job. Satisfaction is also related
to primary store responsibility, with those responsible for back of the
store duties and maintenance least satisfied. Again, we find employees
from franchised stores reporting they are somewhat more satisfied than
those from company-owned stores. It ma/ be that at least part of the dif-
ferences 1n levels of overall job satisfaction among groups of fast food
employees 1s due to maturity and experience and the associated benefits
that are accrued as a result. It also may be that the more positive opi-
mons of mangement personnel held by franchised store employees
translate into higher levels of overail job satisfaction.

Our analysis included an assessment of a number of sub-dimensions of
job satistaction. We found that two-thirds of all employees enjoy work-
ing at their fast food job, and a majority are proud of the fact. A very
low proportion are embarrassed to be working at their fast food job.
Over half liked their job more at the time of the study than when they
started, while one-quarter liked their job less. About one in four reported
being bored working at the fast food job. Most employees like their
coworkers, and over two-thirds like most of their customers. The one
factor that showed employee dissatisfaction had to do with adequacy of
pay for the job done. Over half of these hourly employees feel that they
are not adequately paid for their fast food job.

As with the overall assessment of job satisfaction, our findings on
these sub-dimensions of job satisfaction suggest that the majority of
hourly employees are satisficd with their fast food job. We did find a
small number of differences among subgroups of employees on these

99

|
<



O

ERIC

Aruitoxt provided by Eic:

sub-dimensions of job satisfaction generally favoring: older employees
over younger ones; employees from lower socioeconocuc backgrounds
over others; employees who work more hours per week over those who
work less hours; employses with primary responsibility for ad-
munistrative tasks over other employees; and employees from franchised
stores over those from company-owned stores.

F. Future Goals Within the Fast Food Industry

Another objective of our study was to learn about the future plans of
fast food employees. Earlier we discussed the highly mobile nature of
this popu'ation 1n terms of education. In Section VI we explored mobility
goals of hourly fast food employees both within the store they work at
and within the company. Whi'e the fast food industry has long been con-
sidercd a major employer in the ‘‘secondary labor market,” there are
positions 1n the store and in the company that are in the *‘primary labor
market’’ and that offer opportunities for mobility and a long-term
career. Here we summarize the findings on mobility goals of hourly fast
food employees.

Mobhility goals within the restaurant. Employees were asked if they
would like to move up to a more responsible position in the fast food
restaurant wiere they were employed. Our analysis indicates that fast
food employees aspire to mgher positions within the restaurants they
work at. We found a majority of hourly employees wanting to inove up
to a more responsible position, with smaller proportions who would like
to become assistant managers and managers. (As status and respon-
sibilities associated +:ith a position increase, the proportion of hourly
employees aspiring to those positions decreases.) We also found tnat
these employees generally felt that they had a good chance to move up
within the restamant.

There were differences in mobility goals associated with age, sex, and
race/ethnicity. Employees in the 21-24 year old group consistently were
more likely to aspire to upward mobility than were younger and older
employees. We also found a somewhat larger proportion of male
employees desiring upward mobility than female employees. Hispanic
and Black employees were also found more likely to aspire to higher level
positivns than White employees.

Mobhility goals within the company. We examined mobility goals
within the company and variations in these goals as a function of
demographic and other characteristics. In generai, hourly fast food
employees would like to move up to a more responsiole position in the
company and, for a'most one-third, to become an executive in the com-
pany. We round variations in mobility goais within the company as a
function of age, sex, race/ethnicity, hours worked, and primary store
responsibility. In the case of the first three, the pattesn which emerged is
the same as {or mobility goals within the restaurant, and we assume that
the same set of conditions causes these variations. For hours worked, we
found that as hours worked increased, the desire for mobility within the
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company also ircceased When we looked at difterences in mobihity goals
as a function .t primary store responsibihty, we found those with ad-
mimstrative responsibihties far more likely to aspire to move up in the
company.

G. Fast Food Jobs

This study has focused on the who, what. why, when, and how of fast
food empioyment. In addition, we have tried to assess some of the effects
of the fast tood iob on the skills, plans, and attitudes of hourly
employees. We were also concerned with whether there were any dif-
ferences among groups of fast food employees differe.tiated by such
charactenstics as age, sex, race/ethnicity, educational attainment, high
school grades, hours worked, and length of employment.

We found many differences among these groups, but we also found a
large degree of similanty across groups of fast food employees. We also
discovered that a ‘‘dual labor market’’ apparently exists within the fast
food store. For many, and perhaps most, the fast food job is best
cnaracterized as being part of the ‘‘secondary iabor market.''For a large
and perhaps increasing proportion, the fast food job is considered to be
part of the ‘‘primary labor market.’’ Together, in one store, we found
vyouth who were working part-time, to earn ‘‘pin money’’ while they were
going to school or to save {or their future education, working side by side
with other youth and older employees who were working full-time (and
more) to help support themselves or their families and who considered
their fast | sod job as their occupation or as an early stage in a hoped for
career in the fast food industry or some other related field.

One final item that emerged from this study relates to the employees’
perceptions of the survey itself. In their v/ritten comments, many of the
employees expressed their gratitude at being asked to share their opinions
and fechings about their jobs — *‘I think this su~vey was an excellent
idea,’’ *‘l think your questionnaire asks all the basic questions that need-
ed to be asked by someone!’’ Others noted *‘it helped me realize a few
things about me and my job and made me wiser.”” Mawy expressed their
hope that their participation in the study wou'd lead to improved work
expei.ienc s ir their restaurant for them and their :oworkers, which leads
us to e final and perhaps most important section ot this report.




VIII. STUDY IMPLICATIONS
AND RECOMMENDATIONS

A. Implications

This report Las beea concerned with the who, what, why, where,
when, and how of fast food employment. Based on the findings that
have been presented, we now explore the implications of these findings
for the major ouestions that guided the study.

WHAT 1S THE VALUE OF FAST FOOD JOBS?

The commuon perception of fast food jobs has been that they are ‘‘dead
end’’ or ‘‘nowhere’’ jobs with little long-term value and no fut.-re. The
study finaings indicate that fast food jobs offer the opportunity to per-
form a wide variety of tasks which help employzees develop specific job
related skills. The findings also suggest that fast food employment
enhances the development of general employability ¢ world of work
skills for a large number of its employees. In fact, it seems that the fast
food ,2b helps those employees with the least opportunity to learn these
skills in other settings develop basic employability skills. The findings
also imply that fast food jobs rather than being ‘‘nowhere jobs’’ can be
“‘ports of entry.”’ For some, these jobs offer part-time work wxperience
which provides a first look at the world of work. For others, these jobs
are full-time occupations which can provide the skills, knowledge, and
attitudes necessary for mebility both within and outside of the fast food
restaurant and industry.

Overall, the study findings seem to support the contention that there is
value in the fast food jobs which so many people, particularly young
people, are working 1n and that there is much to be gained for both
empioyers and employees in seeking to enhance the beneficial aspects of
the fast food work experience.

WHY DO FAST FOOD EMPLOYEES WORK?

It is often assumed that most fast food employees work just for ‘‘pin
money.”” While the study foun that over three-quarters of the
employces work to have ‘‘money for other things,”” which in many cases
could be considered ‘‘pin money,’ it also showed that nearty two-thirds
work to support themselves, and over a quarter work to help support
their famulies. For a large number of employees. particularly those who
are older, Black, or Hispanic, money earned from the fast food job
represents an important contribution to their own support or to that of
their families. The findings also show that money is not the only reason
for working in a fast food job. Nearly half of the employees felt that it
was very important for them to have the ‘‘experience of working.”’ This
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is particularly true for Blacks and Hispanics, as is the opportunity to
learn skills. It seems clear that a large number of these employees are
working for more than just ‘“‘pin money.’’

One implication of this set of findings 1s that for at least some fast
food employees the fast food job represents perhaps the only employ-
ment opportunity available to them. The fast food job c~nstitutes a
““primary labor market’’ job for these individuals and, as such, must
provide them with financial and fringe benefits as well as opportunities
to learn, grow, and advance.

A second implication is that whiie the earning of *‘pin money’’ may be
the primary objective for many employees, tney also gain other benefits
from their fast food jobs including: job skills; employability skills; and
knowledge about the world of work, about people, and about
themselves.

WHAT ARE THE EMPLOYMENT PATTERNS
OF FAST FOOD EMPLCYEES?

A widely held belief is that most fast food empleyees viork part-time.
The study findings showed that while a large proportion of employees
work 20 hours or less per week, an even greater number are full-time
employees who work 36 or more hours per week. It is nossible that these
full-time employees are primary wage earners, working longer hours in
order tc support their families, while the younger employees are more
likely to be working less hours in order to earn spending money or save
for future education.

As far as length of employment in the restaurant is concerned, the
common belief is that most employees work for about four months. This
study found that one-quarter of the employees had worked for six
months or less but an equal number had worked over two years, with the
mean length of employment for al' hourly employees being almost 19
months. Clearly, the fast food employee pepulation is more stable than
is generally perceived.

These findings suggest a number of implications. First, the fast food
industry, and each fast food restaurant, is itself a “*dual labor market."’
That is, within a store and within the industry, two kinds of hourly
employees are found: those who wovk part-time either as an interim step
to full-time employment or while they are students, homemakers, or
employees on other jobs and those who work full-time to support
themselves or their families and who consider this job their occupation or
an early phase in their career.

Second, the state of the national economy seems to have had an impact
on the fast food industry. As other jobs, particularly traditional en*ry
ievel jobs in the manufacturing and retail sectors of the economy, have
been affected by recessions and new technologies, fast food and similar
service sector jobs have emerged as the only option for many people
seentng part-time and full-time employment. Because pay is relatively
low, loniger hours are required to earn enough to support oneself or a
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family. Also, as other options for employment are not available,
employees may be for.ed to or decide to sta_ 1n their existing fast food
jobs.

Finally, as the industry becomes more stable than has been perceived,
it needs to reassess its policies and practices regarding pay, fringe
benefits, training, and mobility (both within the store and within the
company).

HOW ARL FAST F»OD EMPLOYEES TRAINED?

Counter to the popular perception that fast food employees receive lit-
tle or no training, the stud'y found that the hourly employees received
training from a variety of sources, with on-the-job experience being both
the most otten used and the most useful source of training. Coworkers
were the second most used and useful training source. Out of ten possible
training sources, only two (district and area managers) ware not con-
sidered helpful by a majority of employees. Most employees found the
training from each of the other sources (special trainer, assistant
manager, manager, crew chief, training films, and printed materials) to
be useful.

As all people do not learn the same ‘way, the fast food industry should
continue to offer alternative training strategies to employees. It is assum-
ed that the variation that was found occurred more by chance than by
plan. The findings, however, imply that the use of multiple approaches is
good and should be continued.

WHAT SKILLS ARF LEARNED ON THE FAST FOOD JOB?

While many of the skills learned on the fast food job are specific to the
industry, others are applicabie to difierent types of jobs and different
aspects of life in general. The findings suggest that the fas. food job of-
fers employees the opportunity to perform a variety of tasks that help
them develop a set of job related skills applicable to settings other than
just fast food. Even more significant, perhaps, are the findings regarding
general employvahility or world of work skills. These skills are important
not only for r vtaining future jobs but for being successful on a job and
for progressing it a career. They are often cited as being of particular
concern to employers who hire young people and others with little job ex-
perience. The study findings indicate that the fast food job helps develop
a variety of emplo ability skills that are basic for successful job perfor-
mance and for functioning as a member of a family, a community, or
society in general. These skilis include dealing with customers, taking
directions, getting along with coworkers, finishing an assigned task, and
taking responsibility for rnistakes, among others. For some employees,
particularly those with the greatest need to learn these skills, the fast
food job seems to be \he primary arena for learning such skills, rather
than the home or the scnool.

One implication of .his set of findings is that the fast food work ex-
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penience provides employees with the opportumty to learn both job
specific and general employability skills. As a first job or early job, hour-
ly employment 1n fast fcod seems to have corsiderable beneatits. More
young people may want to consider part-time employment in fast food to
learn skills not developed in other settings. skills ¢hat are critical to their
future work and career success.

A second implication is for others to consider the benefits of the fast
food work expenience when discussing part-time and entry level jobs with
young people. The skills and knowledge acquired through the fast food
job are transferable to many other work settings. Because of their ready
availability and large numbers, fast food jobs should be considered as an
acceptable training ground for developing such skills. For many, it may
be the only place to learn these critical coping and hife skills.

HOW LONG DOES IT TAKE TO LEARN THESE SKILLS?

In rega-d to job related skills, the findings suggest that for almost
every skill, einployees who work more hours per week as well as those
who have worksd longer at their job are more likely to develop these
skills. The findings seem to suggest that certain basic job skills are rein-
forced by continued and repeated performance rather than learned
primarily during the early phases of employment. While all hourly
employees learn job related skills as a direct consequence of their job,
those that are able to practice these skills more seem to receive greater
benefits. As far as general employability skills are concerred, the study
found that learning these skills is not as dependent on continved and
reneated performance. It appears that the experience of working itself,
rega-dless of how long in terms of hours per week or months, affects the
acyatsition of these more general world of work skills.

Two imphcations emerge from these findings. First. because the fast
food job experience helps employees develop general employability
skills, young peonple, their parents, teachers, and counselors should
recognize the benefits of this type of employment and should consider it
as a worthwhile part-time work experience. Second, if greater skills are
related t0 increased productivity and effectiveness, employers should
seek out means of keeping employees on their jobs longer.

HOW DO FATT FOOD EMPLOYEES FEEL ABOUT THEIR JOBS?

It 15 generally assumed that most fast food employees do not like their
jobs. The study findings, however, indicate that on almost all dimensions
of job satisfaction the majority of fast food employees are satisfied with
their joo. The one area of dissatisfaction concerns pay. Fast food
<mployees clearly fcel that they are not adequately paid for the job they
do. But on the whole, they are satisfied with their job, their management
and supervision, the training they receive, and their coworkers and
customers. One indication of thei: satisfaction may be reflected in the
finding that a majority of hourly employees expressed a desire for a more
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responsible positionn their restaurant. Such aspirations are particularly
strong among employees who are likely to be at a stage in their lives when
they are thinking about longer range career goals, while others, par-
ticularly Black and Hispanic employees, may believe that their chances
for career mobility and sec. e better within the fast food industry
than outside it. Local and national economic conditions may be affecting
these fast food employees’ mobility goals. Blacks, who have long suf-
fered high rates of unemployment, and Hispanics, who often find
themselves in the lowest level jobs, view the fast food industry as one
which offers them a chance to move up, and, as a result, they are moere
likely than White employees to aspire to more responsible and higher
level positions in their restaurant and in their company.

The industry should look from within when recruiting assistant
managers, store managers, regional personnel, and corporate staff.
Hourly employees not only know how the store operates but are also
motivated to remain in the industry. As more employers recognize this,
the message should get out to school and job counselors as well as others
who discuss career plans and goals with young people. While a career 1n
the fast food industry 1s not for all people, let alone all hourly employees,
it can be the road to mobility and success for a substantial number of
young pcople.

In summary, then, it appears that fast food iobs, as viewed by the
people working in them, have a value that has not been generally perceiv-
ed by those outside of the industry, particularly in the development of
job related and general employability skills. The study findings are
helpful in pointing out the current value and future potential of these
jobs for both the employee and the employer, as well as the larger public
concerned with enhancing the benefits of these jobs to the aavantage of
all. Some of these have been discussed above. We now turn our attention
to what additional actions might be taken to enhance existing values and
to develop incicased benefits from this type of work.

B. Recommendations

We begin by focusing on immediate actions that could be taken by fast
food employers to improve the work experience for hourly employees at
the store level. Althcugh these recommendations are aimed specifically
at the fast food industry, they are also applicable to other employers of
youth, particularly in the service industries, and to other employers with
large numbers of ‘‘secondary labor market’ entry level jobs. It is likely
that the implementation of the following recommendations would not
only enhance the work experience for the employees but would also
result in a better operated and perhaps more productive unit for the
employer.

I.  Svore Management

The importance of the manager and assistant manager(s), and the
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employees’ perception of how they run the store, cannot be overem-
phasized. The manager and assistant manager(s) set the tone for the
work environment and determine, in large measure, the quality of the
work experience for the employees under thern. Two issues appear to be
key for hourly employees in regard to management: fairness in applica-
tion of company/store policies and sensitivity to the concerns of hourly
employees (‘‘people” skills). Based on the study findings, supported by
anecdotal information provided by survey respondents, the following ac-
tions related to these two issues are recommended:

la.

1b.

1d.

Managers and assistant managers should enforce all com-
pany/franchisee policies in an equitable, uniform fashion. This
1s particularly important to hourly employees in relation to pay
raises. Policies regarding when raises are to be given, the amount
of each raise, and any special conditions governing the awarding
of raises should be uniformly adhered to by all management per-
sonnel. If there is no standard policy regarding pay raises, as
well as other areas such as fringe benefits and termination, such
pclicies should be developed and implemented in each store.

Managers and assistant managers should ensure that the
scheduling of hours to be worked is done through as fair and
equitable a process as possible. Scheduling should be done on
some impartial basis — perhaps priority could be established by
length of employment or pay level. Of additional concern t¢
hourly employees is being guaranteed work for at least a
minimum number of hours each week. Every effort should be
made to accommodate employees’ requests for a minimal
number of hours. In addition, attempts should be made,
whenever possible, to schedule convenient work hours for those
employees who are both attending school and working. While it
may be impossible to meet the needs of every hourly employee in
the store, it seems clear that some improvements are warranted
in the scheduling process. Guidance from the company/fran-
chisee, whether in the form of set policy or informal guidelines,
should serve as the basis for uniform management enforcement
in regard to scheduling and should remain constant regardless of
turnover at the managerial level.

Criteria for selection of managers, assistant managers, and
manager trainees should include strong ‘‘people” skills. Ap-
plicants should be screened for t™e ability to deal well with
employees under pressured conditions and should exhibit good
human relations skills, not just task management skills. When
looking for more managers and assistant managers, hourly
employees in the store should be the first people considered.
They not only know the pertinent aspects of management but
they know what wors best when dealing with hourly employees.
Managemen: training should include ‘*how to manage people’’
— employer/employee relations and sensitization to the needs ot
employees and customers. Courses might include communica-
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tions skills, tramng techmques, counseling, commumty rela-
tions, and performance appraisal. As one hourly employee
noted, managers should learn that they can “‘catch more bees
with honey,”’ by crediting employees for work done well and not
by just criticizing employees for work done poorly. Managers
should be encouraged to provide both positive and negative
feedback to employees on a regular basis.

Regarding feedback, companies/franchisees might do well to
consider asking hourly employees to provide periodic written
and oral evaluations of their managers and assistant managers
on a strictly confidenti~l basis. Such evaluations could provide
companies with useful information on a manager’s effectiveness
in a variety of areas and would also serve the very desirabl> func-
tion of providing hourly employees with access to others within
the company structure beyond the store manager, perhaps
enabling the company to spot potential problems with a gar-
ticular manager or within a particular store before performance
or production levels are affected.

All of the issues and concerns cited above apply equally to
managers and assistant managers. Policies should be consistent-
ly cnforced by all managemeint personnel within a store,
regardless of who is in charge at any particular time and
regardless of turnover at the managerial level. The arrival of a
new manager or assistant manager should not be the occasion
for disruption of existing company policies and store practices.

2. Hourly Pay and Fringe Benefits

The issue of ‘‘overworked and underpaid’’ is clearly of concern to a
large number of hourly fast food employees. Many of them feel that the
wages they earn are not adequate compensation for the work that they
do. The recommendations that follow relate both to pay and fringe
benefits and are aimed at reducing employee dissatisfaction with the total
compensation package.

2a.
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As noted earlier in the management section, there should be a
standard company/franchisee policy regarding pay raises. This
policy should cover when raises are to be given, the amount of
each raise, and any special conditions governing the awarding of
raises (e.g. whether the employee is required to pass a written or
oral test in order to qualify for a raise). Such a policy might be
based simply on length of employment in the store (as is evident-
ly the most widely used criterion in the industry currently) or,
preferably, on a combination of merit plus length of employ-
ment. The latter criterion would require a judgment and recom-
mendation by the store manager or assistant manager. The
danger in this would be the issue of *‘favoritism’’ (cited in the
study’s anecdotal information). Perhaps this danger could be
avoided by having the employee’s immediate supervisor and the
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2b.

2¢

manager/assistant manager both sign off on any proposed merit
pay raise.

Other alternative forms of compensation for hourly employees
should be considered, and company policies should be im-
plemented uniformly 1n all stores. Some companies/franchisees
already offer incentives, mainly at the management level, such
as bonuses or a shaie of the profits, if a certain volume of sales is
reached in the store. Consideration should be given to offering
similar incentives to hourly employees.

Very few compames offer any educational benefits to their hour-
ly employees. Study findings indicate that the educational
aspirations of these employees are quite high (50 percent expect
to attend a two-year college; 30 nercent expect to attend a four-
year college). Companies may want to consider offering finan-
cial assistance/scholarships for further education/training to
hourly employees as an additional enhancement of the total
wage and benefits package.

3. Mobility Within the Restaurant and Company

Study findings indicate that a majonty of hourly employees would like
to move up to a more responsible position in .he store and in the com-
pany. This leads to the following recommendations:

3a.

Most fast food companies currently recruit their management
trainees from outside their restaurants. Given the high level of
interest in promotion among hourly employees, companies
should recruit management trainees from the ranks of the
restaurants’ hourly employees. A career ladder cculd be
developed for progression from entry level jobs through super-
visory/crew chief positions into administrative and managerial
tramning slots, with eventual promotion into management level
jobs. Larly training could take place within the store witi sup-
plemental training offered at the regional or national level.

The study revealed that the desire for promotion within the
restaurant and the company is particularly strong among Blacks
and Hispanics. Companies should make every effort to promote
from their ranks and offer opport .inities for management train-
ing to interested Black and Hispanic hourly employees. This is
particularly true for stores located in areas with large minority
populations and for stores with high proportions of minority
employees.

4. Training

According 0 the study data, on-the-job training, coworkers, and
special tramners are the most useful sources of training for hourly
employees, while district and area managers are the least useful.
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4a. Traimng strategies should be better thought out and different
options for traiming made availa*le to all employees. Clearly,
most favor hands-on experience, but others learn best from
anuther person or through written ¢r audio-visual materials.
Each employee should receive training through more than one
source, with on-the-job experience supplementing all other
training scurces.

4b. Those couipanies that rely on district and area managers/super-
visors for training hourly employees should consider using other
sources or modifying the training programs offered by area and
district managers/supervisors.

4c. Where printed and audio-visual materials were used, they were
considered to be very effective. Companies that do not use these
sources or use them only sparingly should consider their in-
creased use.

The above recommendations focused on actions that could be taken by
fast food employers and by other employers with large numbers of
“*secondary labor market’’ entry level yjobs. We now turn our attention to
the broader recommendations that grow out of the study findings.

S.  Links to Education

The study findings show that for the vast majority of fast food
employees, there is no link between their job and their schooling.
Although about one-fifth report that they make special scheduling ar-
rangements with their school in order to work at the fast food restaurant,
very few receive academic credit for their work, and even fe-ver report
that their supervisor provides a report to their school on ho well they do
at work

Sa. Given the fact that fast food employees aie learning both job
related and general employability skills on the job, many of
which are applicable to other sphercs of life, schools should be
attempting to integrate and reinforce this experience through the
currticulum and counseling. Many of the skills that fast food
employees gain from the job (e.g. teamwork, dealing with
people, awareness of how a business runs) could be incorporated
into existing career education programs, using the actual fo.*
food work experience rather than a hypothetical work situation
as the basis for educational exploration. Counselors and ad-
visors should also encourage students to consider fast food jobs
for part-time work experience.

Sb. Earlier the high educational aspirations of these fast food
employees were noted, as well as a strong interest in moving up
to more responsible positions in the fast food restaurant. There
appears to be a mutuality of interests that would be served by
closer links between school administrators of work experience,
cooperative education, and distributive education programs, on
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the one hand, and fast food employers, on the other, with the
greatest benefit accruing to the student/fast food employee. For
example, programs could be developed which provide the
student/employee with progressively more responsible work in
the restaurant, supported by coordinated coursework and store
training, with promotion into a management slot at the
restaurant upon graduation from high school. Similar programs
could also be conducted at the commnunity college level, offering
participants the opportunity to move up through the fast food
company.

Job placement personnel and counselors (inside the schools and
1n the community) should use the study findings to advise poten-
tial fast food employees on the nature of the fast food work ex-
perience. The data show that such work can be satisfying,
especially if the prospective employee knows what to look forin
a particular restavrant, but that it can zlso be demanding.
Counselors should advise potential fast food employees to ask
questions regarding pay and fringe benefit policies, oppor-
tunities for promotion, and scheduling processes. Piospective
employees should also be encouraged to talk to current
employees of the restaurant regarding the manager and assistant
manager(s) and their relationships with hourly employees. It
would also be beneficial for the counselor or placement person
to establish contact with the fast food companies and store
managers serving the community. These companies are almost
always recruiting hourly employees and would likely welcome
referrals from a reliable source. Establishment of such a rela-
tionship would give the counselor the opportunity to determine
first-hand what the quality of work experience in a particular
store or company 1s likely to be.

6. VNeed for Additional Research

This study provided a wealth of national baseline data on hourly
employment in the fast food industry. Yet in the process of answering
one set of questions, new ones were raised which have yet to be
answered. The additional studies recommended below would supplement
and enrich further the data that are currently available.

6a.

6b.

112

Further analysis of the national baseline data is needed. Given
the familiar research constraints of time and money. the data
analyses reported on in this volume represent only a portion of
the analyses that could be performed, using the data collected
through the National Study of Fast Food Employment. Further
detailed analysis could focus on a variety of significant issues
such as: skill development; (positive and negative) turnover;
‘ocal labor market differences; and employees for whom the fast
food job is their first formal, paid work experience.

A follow-up survey of a sample of participants in the National
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6d.

6f.

6g.

6h.
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Study shouid be conducted one, three, and five years later to
determine longer-range educational and career impa ‘ts of ihe
fast food job experience.

A survey of tast food store managers should be carr.:d out to
provide information on local store policies and practices related
to hiring, training, supervision, pay, benefits, and termination
and to provide a basis for comparing hourly employee percep-
tions with those of store managers.

A trend study could survey a new cohort of fast food hourly
employees every five years in order to determine whether the
nature of fast food employment changes as the overall economy
changes and as new cohorts enter into hourly fast food jobs.

Case studies of operations, hiring procedures, learning oppor-
tunities, work, and supervision in fast food stores in different
major iabor markets should be undertaken. Each store would be
viewed through a ‘““w.ndow’’ in an eifcit to provide a com-
prehensive picture of ‘he nature and experieace of employment
in each of the stores studied. Through interviews, observations,
and review of written documents, a variety of issues could be ad-
dressed in great detail, such as: work roles and responsibilities;
training procedures; relationships between management person-
nel and hourly employees; and attitudes towards work (with par-
ticular attention to differences between franchised and company
stores). These studies would serve to supplement and amplify the
data obtained through the National Study.

A survey of hourly employees in other fast food companies or in
additional stores of companies that participated in the National
Study should be undertaken, using the same survey instrumeat.
The National Study could be used as a baseline for comparing
the new data on other fast food hourly employees.

A cemparison study of hourly employees in the retail trades in-
dustry, which 1s also a major employer of young people, should
be conducted. A similar survey instrument could be developed
for hourly employees of department stores, supermarkets, aad,
if feasible, small businesses that offer entry level jobs. Com-
pariscns would be made between fast food employees, using the
National Study as baseline data, and the retail trade employees
with particular attention to issues such as: training; skill
development; satisfaction; benefits; and attitudes toward work.

Comparisons with other national samples of youth should be
made. Findings from the hourly employee survey should be
compared to data from the nationally representative, multi-year
study of high school seniors entitled ‘‘Monitoring the Future”
(MTF). A number of questions from the ‘“MTF"’ survey in-
struments were included in the hourly employee survey question-
naire for the express purpose of facilitating such comparisons.
These questions include attitudes toward work, job satisfaction,
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and educatioial plans In addition, comparisons could be made
with data from other national studies of youth including: the
National Longitudinal Study of the High School Class of 1972,
High School and Beyond, and the National Longitudinal
Surveys.

In Conclusion

Tre findings from the National Study of Employment in the Fast Food
Industry revealed some interesting, answers to the questions that guided
the course of the study.

Contrary to what might have been expected, based on common belief's
about fast food jobs, we found a surprising amount of job stabihty,
relatively high levels of job satisfaction, hourly wage rates above the
minimum wage, large proportions o employees who work to help sup-
port their families or themselves, and considerable impact on the
development of employability and job related skills.

This is not to say that the picture of fast food employment is entirely
positive. The findings suggest that employees feel that they are not ade-
quately paid and that they are not given enough work hours. The
findings also show that certain training methods are not found to be
useful, while others are not often used. And the findings with regard to
management personnel raise a number of questions about theii selection,
training, and performance.

Despite these problems, the picture that emerges from this study is one
which characterizes fast food jobs as benefiting, to a large extent, the
great majority of hourly employees. These are certainly not “‘dead end”’
Jjobs. For many employees they appear to serve a transitional function,
between periods of schooling or as bridges to new jobs. For others, the
fast food job represents a port of entry into an occupation or career. And
for still others, the flexible nature of these jobs is the major attraction,
allowing them to work when they want and for as many hours as they
desire.

Although the National Study shows that there is much room for
enhancement of fast food jobs, it is hoped that employers, educators,
parents, and young people will be encouraged by the findings. Fast food
jobs will continue to introduce many young people to the world of work
and will be a growing source of full-time permanent employment as other
sectors of the economy are affected by economic realities, technological
changes, and new systems of management. As the number of people
working in fast food jobs continues to grow, it becomes increasingly im-
portant that attention be paid to enhancing the conditions and benefits
of the work experience for all employees in the fast food industry.
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APPENDIX A

HOURLY EMPLOYEE
SURVEY QUESTIONNAIRE

¥

National Study of Fast Food Employment

Participating
Companies

Arby's
Del Taco
Kentucky Fried
Chicken
Krystal
McDonald’s
Rcv Rogers
White Castle

ERIC

Aruitoxt provided by Eic:

Dear Fast Food Employee or Former Employee-

The National Institute for Work and Learning is conducting a study
of fast food employment in order to learn about work in fast food
restaurants. We would like you to participate in the study by completing
this questionnaire, which asks for information about your fast food job,
your opinions about this and other jobs, and your future plans. If you
are not currently working at a fast food restaurant, please answer the
questions abour vour most recent fast food job. In return, we will send
you a $5.00 check.

Your company is cooperating in this study, along with the other fast
food companies listed on the left. These companies have provided the
names and addresses of their employees and have assisted in developing
this questionnaire. No one in your company or store will be given your
answers. Your company will receive only summary tables combining answers
for all employees from all its stores participating in this study. We
are sending questionnaires to 10,000 fast food employ:es and are also
interviewing about 200 fast food rer irant managers.

Uf this study is to be helpful, it is important that you answer each
question as thoughtfully and frankly as possible. All your answers will
be kept strictly confidential and will never be seen by your employer or
anyone who knows you. This studv {s completely voluntary. If there is
any question that you would rathe 't answer for any reason, just leave
it blank.

Each questionnaire has oz identification number on it. This number
ran be matched to your name only through a special file at the National
Institute for Work and Learning. The only purpose of this file is *-
enable us to mail you your check. Your employer will not see this
file. —_—

As soon as we receive your completed questionnaire, we will send
you & check for $5.00 ag a way of expressing our thanks for your time
and effort. We hope you will accept it, along with our thanks for
completing this questionnaire.

Please be sure to read the instructions on the questionnaire before
you begin to answer. Thank you very much for being an important part of
this st y.

Sincerely, .
13/U1A4L faLLﬂll, IABALA
Bryna Shore Fraser
ctoject Director
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Aruitoxt provided by Eic:

FAST FOOD EMPLOYEE SURVEY

~
INSTRUCTIONS w
1 This 15 not o test. 50 there are no nght or wrong
answers
2 Aliof the q should be d by marking

one of the answer spaces If you don’t alweys find
on ensw o that fite exactly. use the one that comes
closest [f eny question does not epply to you, of
you era not sure of what it means, juc’ ' eve it blank

3 Please follow these instructions carefully

® Use only a soft blsck-lead pencil (No 2 is bast)
o Makes hesvy black merks that fill the circles
# Erese clesnly sny snswaere you “vish to chenge
eii yauwent tosdd e about eny
pleass use the back page of thie booklet
eSome questions requite numbers for your
responses Plesse foliow the directions for thoss

cerefully An le ie provided with q 1
Proper mark improper marks
.@C0 Z%0°

4 Read ssch question carefully bafore you enswer it
i importent thet you follow cerefuily the directions
for responding. such as.
*(Mark only ONE)

o {Mark ALL thet spply)

5 After ieit'ng the q %, please mail it in
the snclosed eddressed. stemped envelope. Your
85 check will be mailed to you shortly sfter we
receive your completed questionnsire

']U&UMIQRMWNN:@

® (Merk one on eech ine}

x &
w o -
- -~
SwX | 3
;gz [
10|92
o ‘e la
4 = J

1 How old wers you on your lest birthdey?

Yeors oid Yoars ol
| q Write the numbaer
nTiebones — g
° o L
. ' Then mark o
the metching e
12 cicle balow L3 V)
33 e IR JC )
.o T
» O
.o (A*in the @@
o mpie) P
- il X0,
s 8 ®
[}
. @ L ©

2 What s your sex?

- Mae
Fer aly

3 How do you describe yours~'*? (Mark only ONE)
f, American Indian
~ Biack or Afro American
) Mexican American or Chicano
C Oriental or Asian American
Z Puerto Rican or other Latin American
2 White or Caucasian
_ Other

4 Whet s your present marital status?
7, Single never married
. Married
C Separated, divorced
O Widowed

8 Which of the following people live in the seme
housshold with you?
{Merk ALL that apply)
 Fether (or male guardian)
“~ Mother {or femaie guardian)
Z Brotheris) or sister(s)
C My husband/wite
C My childiren)
Z Other relativels)
(O Non-relative(s)
O 1 e alone

The next two questions ask ebout Your parents. Hf you
were raised mostly by foster perents, etep-perents, or
others, ansv.er about them For exemple. if you have
both e step-father end a netural fether. enswer for the
one who wee most importent in raising you,

6. Whet 13 the highest level of schoolin{ vour fether

completed? (Mark orly ONE}

O Completed eighth grade or less

O Some high school {rinth grade or higher)

O Completed high school {including GED)

O Soma college - (no degres)

O Completed two years of college - received
Associete 3 degree

(C Completed four yeers of college - receved
Bachalor 8 degree

) Graduate or professioral school after college

) Don t know. of does not 8pply

~

Whet is the highest level of

completed? (Mark only ONE)

C Completad sighth grads or lses

) Some high school {ninth grade or highar)

i Completed high schoal (including SED

) Some college - (no degres)

) Compieted two years of collegs - receved
Associete 3 degree

C Completed four yeers of collsge - receved
Bechelor s dagres

Q Graduste or professions! school sf:er college

C Dontknow or does not epply

@ your

-1-
RERRE RN R E RN R AR NN R RN R RN RN RRRRRRRRRER)
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']H:HIE-N. Sott Lesd Pencil Only :§_>

8 Now we'd like to know sbout some things you are
doing now. or heve done, or plan to do
For sach activity histed below. tell us
it you are doing the ectivity now of
have done the activity If you
heve not done the ectivity 1n
the past. plessas teil us how
Iskely you sre to do each
{Merk one on sach line)

Do

e,
14

iy

—
:"""w
g
N on
q.,“’

Attend high school
Gradusate from high school
Attend technical or vocational
school (after tigh school)
Serve on ective duty in the
armed forces

Attend 3 two-yesr college
Greduste from @ two-year
college

Attend 8 four-yesr coliege
Greduste from a four-year
coliege

Attend graduate or professional
school after college

OO
o]e)

()

@]

O O OO0 00 O 00

o0 Q
O O OO0 OO0 D 00O

O O 00O

O O OO

(919
O O 00 OO0 O QO
O O OO0 OO O

Whaet s the HIGHEST grede in school you have
COMPLETED? {Merk onty ONE)
; Less then 9th grade

9th - ade

10th “rede

11th grew.

12th grede

" One yaer of college

Two yeers of college

Three yes, 4 of college

= Four years of college

(C, Fiv= -~ more years of college

(@)

OO0

Q]

10 Whet is the HIGHEST degree you heve samed?
{Mark only ONE)
1 i do not heve @ high school diploma or degres
C High school diploma
() High school equivaiency degree (GED)
~, Associete s degree
_, Bachelor 8 degree
\_ Master s degres or other graduste degres

1

-

Which of the following BEST describee your high
school program?

C Academic of college prep

) Genersl

(C) Vocational. technicel..or commerciai

( Othyr

) Dont know

b

12 Which of the following BEST describes your grade
sverage in high schoc ?
C A 193-100} o
 A- 190 92) . C (73-76)
{, B+(87-89)  C-{70-72)
O B (83-88) O D (69 or below)
C 8-(80-82)

T Ce(77-79)

1

w

In the following list you will find s0r\e state- l
maents sbout work in general — the kind of

work you might do for most of your life 1
Plesss teli us whether you egree of

disagree with ssch stetement ,
(Mark one on each line) il

1 like the kind of work you can forget 9 fjjj
sbout after the work dey t$ ove" OOOOO

To me work is nothing more than

meking @ hving OO OOO
| expect my work to be @ vefy centret
pert of my life OOOOO

| want to do my best in my job. eren
if this sometimes means working

overtime COC00
| wo.'d 1..8 to stay in the ;eme job
for mos. of my adult Iife OO OOO

14 If you were to get enough money to live es comfortably
as you'd lvke for the rest of your life. would you went
to work?

C | would went to work
O | would not want to work

18 These next questiona esk how you feel sbout your
presant finencis! situstion end your
future financial security
(Mark ons on each line} !/ !f
| fesi that | heve ®nough money to
get siong pretty well OO OOO
| am very concerned about how | em
going 1o be able to pay My next bills OO OOO
| worry whether ' will heve eny job
at all in @ few montha OO OOO
| feei sure that | could go out and get
a new job (with decent pay} whenever
{ wantons . OOOOO

| fesl Sure thet | cen kesp working
steadily with my present employer

o8 [ong o8 | want to . 00000
| worry sbout getuing fired or |aid-off
from my job OO OOO

16 Are you cu.rently smployed in e fest food restourant?
) Yo — go to y.estion 20
O No

-2~
BUURCU RS VR RRnnnnRnRnnnntannnntnnannnnnl
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17 When did you stop Month Oay v The remsining auestions esk ebout your fest food job.
working st the fast Former sm.pioyees should snswer gbout their LAST fast
food restaursnt? food job end current smpioyees about thetr present fast
(Please enter mor th Tuen |0 () food job
day snd year} Cren |7 Trem !

Wets the rurmber ’;Mu g [0 21 Dud you ever work et THIS fest food restaurent before
i the boxes o €] @ ‘:lsaz your current or most recent employment he-e?
Then mart the Q\m @ ; Yeos
m-lch:: cucie :'Jun Q — Na
below sach bor ———a= |7 Jy) O
aug [© 22 Oid you ever wark et e difierent resteurantin THIS chein?
Cse | G < Yes
O0et ] ~ No
ONov
C Dec 23 Did you ever work for & DIFFERENT fast food chan?
Yes

18 Why dic you leeve vour fest food job? DONo
Otqut
Ol was fired — g9 to question 20 24 Doyvuholda sscond job tn eddition to your fest food jot."
7 Other resson (spec fy ~§) — 60 to question 20 Z Yes

.- /No — go to question 27
25 1 you hold z10ther job. ebout how many hours per
week do you work et this other job? (Please enter

18 Why did you qurt your fest fcod job? the number of hours per week;

(Mark the most ymportant ONE) Heoure Por Week
Z To take a different job Writr the number
' To return to school in the boses
_ D not like the work S 8] then merk the
C'Pay wae 100 low & O] metching circle
T Not sstisfied with work scheduls @, @)] betew sech box
Z 01d not like coworkers &®
D not like supervisor @
O Problem with transportation T®
C Other up.c.ry_') [OJO)
=] 0]
®
| 5
28 Why do you heve th.is nther jou? (Mark ALL thet epply)
20 Heve you ever held ony of the following non-fest food 3 More money
1obs? (Mark one for esch 105 listed) O Oifferent experience
Ho Yes O Better opportunities
Waiter/ waitress O O Q Training
Dishwasher O O O 1 njoy doing 1t
Busperson (clesrs dishes) O O O Other (specify 3
Ges ste'ic 7 attendant O O
Grocer /supermerket worker o O
S=.0%  urk o Z
Cashier O]
Stock clerk [CEES
Cook C C 27 Al things conaiderad, how satistisd ere you with your
Delivery person O O 10b in this fest to0d resteurant? (Mark only ONE)
Car wesher O O O Completely eetisfied
Informasl pereonsi $8rviCes (newspeper routs, Qute setishied
babysitting. lewn mowing shoveiing snow) (3 O O Somewnhet seti;:fied
Dther (specity —') O O O Neither, or mixed feslings

O Somewnhet gissaustied
' Quite disset ¢ 1ed
O Compietely dissstistied

-3
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IIDEUu Soft Lead Pencil Only :D

people feel about your working
on your fast food job?
{Mark one on each ling}

28 How do you think the foliowing ,‘i

Cou
L
&,
\':: ' my
Op,
a,;t""o
():“ "':.
oy,

Your mother {or femals Q¥
guard.an) 20C0C0
Your father (or male

guardian} 20C0Z00
Your brother(s) or sister(s) c OZOC OO
Your husband/wife OOC’OC‘OO
You. child(ren) COQOCQ0
Your teachers CcOl0C00
School counsslors other

school officiala cOO0Q00
Mot of your friends OOOOOOO

29 Do you make spect .t scheduling errengen ents with
your school to work et your fest food joh?

2 No Oves

30 Do you get eny h id of school credit for working
on your job?
-~
~ No
~
\ Yes. with no grede for nt
C Yes with s grade for 1t

37, Does your mansger (or other supervisor) nrovide your
school with eny kind of report on how well' you do et
work?

O No Oves

32 How did you first isern thet “here might be & job
opening at the fast food resteurant? (Mark only ONE)
Q Newspaper od
'/ Sign in the resteurant

34

3s

38

Months longer

About how long do you plan l Write the nomber
to be working here? (Plessa " the beagy.
erter the spproximate number (0 (s
of months If you no longer - 8 maMuu:.“cb?o
work here plesse mark the @ @ | votew oach ban.
circle next to | no longer
work here } @®

@@
T I no longer work here ®@

O®

¢

DO

C10]
How important are these ressons for
your heving your fast food job? !,

(Mark one on esch line) /[ /
/:f

Heip support my family OOO
Support myself Q00
Have money for other things Q00
Exper:ence of working OOO
Parants want me 0 work Q00
Friands work here OOO
Lecen skills OOO
Save for future sducation Q0o

During e typicai month, sbout how much of your
sernings from this job Joes into eech of the following?
{Mark orie on each line)

{7
P
? 25
IS
oo
L

Friends 3
O Teacher or coun: slor S -"’.u"-j
Q Father or mother Prasent sducational expenses OODOu‘ O
&{ Brother or sister Savings for future educational
& Employment agency coms Q0TOCO
Waelked in and apphied Car peyments 000000
Months Gasoline repaire. other cer
33 How long heve you worked Writa the costs . 00 000
atthes fast food restaurant? m"‘:.".: Saving to buy e car O00000
::n’x::)'""' the number of '\’%'é Then mart Saving for other purposes CcCO0000
LU} g mesching Enterteinment (movies,
(2@ | circle setow records. etc) C00000
@@ sach bou Housing expenses (rent) OOOOOO
@@ Food . 000000
<lc Ciothing 00000Q
ol Taxes 000000
00 Sociel Security Q00000
@@ Other sxpenses OOOOOO
@
[ Reminder. Former smploysss — answer about your LAST fast food job. _I

- -
R R N R R NN NIRRT
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37 How much do you sern PER HOUR in your fast
food job? includeall serninga before deductiona

I1f you are no longer smpioyed :n & feat food job.

how muzh did you sern befors you left?
{Pleass snter your hourly pay}

Per Moue

Write the number
n the boxes

Then mark the
matching cwcle
below sach box

38 Do you get the following benafits on your
fest food job? (Mark one on esch Iin8)

39

Free meais

A discount on meals
An sllowance to maintain

uniform
Pad vacauon

Pad sick lsave

Pa:d holidays

Insurence benefits
Educetional benstits /tuition
assistence/ scholarships
Uther (Specity —’l

QOOO0 OHOw
0000 OO,
OO O0QO00O OQO""'L.,..

G
§l0)

During en sverage wesk. sbout how meny
hours do you work on your fest food job

sech day?

Sunday
Mondey
Tuesday
Wednesday
Thureday
Fridey
Saturdey

HOURS
L1 233186 878 Sormore
POOOECOORLE
1C1010101010]O101GIO)]
POIPLEOOO®
ololelololo]01010]0]
01010101010]0]0]0IO)]
COIOLEOOOE®
LOIOLEOCLOIE

123

40 During an average week what are your work hours on your }
each day? (Please mark when you start and tinish work for sach
ofthe week Mark ¢t cle AM or PM and the hour foraach (f you de
work cn a given dey mark the Don t Work circle under thet d

SUNDAY

AM or PM HOUR
Wor  Santa ¢ 1i1iE0DLOBOO
N se@ ® D300IINTERO®
MONDAY
Dent AM or PM HOUR
Won  Sat A b 1T a3 Onend
C so® # 771135200000
TUESDAY
Dent AM or PM HOUR
wor Stn®d » L2 L0 @7 OO0
O sp® @ (i%iedne0eeee
WEDNESDAY
Oon t AM or PM HOUR
Vi Sani » 113437 DOLBOO
O spd & BEICO00009DO

THURSDAY

Oen 4 -
Work Stant

Z =
. Stop & 2
FRIDAY
AM or PM HOUR

?-".",J Stant N 7]
- X IRCIRololoiololololofolc ol Il

SATURDAY

Own t AM or PM HOUR
wet Sny @ CDIVITTOEOBOOG
C sw@ ©® 0PI

41 Who USUALLY schedulea your work hours on your fast food
{Merk only CNE)
O Manager
O Assistant manager
C Crew chist/Supervisor/Shitt supervisor
 Othar worker
O Seit with manager s spproval

42 Could you work mors hours st your fast food job if you wanted
) Ne
O Yes

43 Would you work miore hours 8t your fast food job if otfered te ye
T No
 Yeos

44 How satistied are YOu with the way your tima Is scheduled of
your fast food job?
' very disssustied
7 Somewnhat dissatistied
O Mixed feslings
) Somewhat setisfied — go to question 46
7 Very setisfia” — go to question 46




46

46

47

48

T
.HL I——'Uu Sott Leed Penci Only _2)

Why are you not satisfied with the weys your time is scheduled
on your fest food joh? (P ease merk ALL that appiv)
_ Inconvenient hours
i Not enough work hours
~ Not ®nough notice on work hours
: Working spiit shift
Difficuity in getting time off
Work on weekends
_ Conflict with parents
~ Conflict with other acuvities {School
rehigious, social)
= Scheduling process

Burnng en AVERAGE MONTH epproximetely how meny times
do you mems work due to liness or other reesons? (Mark only ONE)
' None

 Oncs

~

O Twice

=

 Three times

\ Four imes

C Five imes

i Sixtimes

\_ Seven times

T Eight umes

" More then eight imes

How long doee 1t teke you to get to end from work
{ROUND TRIP)?

7 Less then 5 minutes

_ §-10 minutas

 11-20 minutee

3 21-30 minutes

C More then 30 minutes

How much treining did you receive from each of the following
ond huw helplui wes 117 (Tor sact MBIk fuw MuUch T8IHIINY was
received end how helpful it wes }

How helptut
was it?
{Mark one on
eech line)

How much
training?
Mark ons on
each line)

A Y IELE
go'gQ Manager 0000
ZOZ0 Assistant Manager ‘:)OQOO
COZQ Crew chief/ supervisor COC OQ
QQ - ] Cowo ker(s} QOCOU
[igIve] Speciel treiner COO000
OOCO pare meneger/supervisor QOO0 O0
QOC ®) Aree meneger/ supervisor 0000
2000 Treirung fiims or siides OOQ00O
COCO. Printed inatructione OC‘OOO
(ols]e]e) On-the-job (experiencs) 00000

CE SURE TO ANSWER THESE QUESTIONS

49 How often do you do the foliowing

50

e
Omg

the

3«,,"
P
g

’
<

things on your fast food job?
(Mark one on each line)

7
e,
*o,

s 4y
(DLN

Bus or clear tebles

Sweep, mop floors

Ciean restrooms

Cieen equipment

Unioad trucks

Clean parking lot

Cook food

Prepare food {non cooking)
Assembie or pack orders
Teke orders

Take money

Host or Hostess n dining area
Suggestive selling

Reliove meneger

Hire workers

r@in workers

Supervise workers

Order food end supplies
Adm:nistretive tesks (peyroll,
paperwork, inventory)

\
b ()

[SIPISIUN

VARRIER]

T
QOO .
O,
O000C U+

'

0QCOLL

©)
©)
3

t

The next question esks how you personally feel
Jbout the kinda of taeka one doee in » ‘eat food job
end how you think other emzloyees in your store
foel ebout these taska “or sech teak jisted below.
pleese merk how you feel ebout it AND then how
YOU think other employ®es in your atore feel ebout it.

How do you How do you
personally think other
foet ebour empioyees feel
thie task? ebout thia task?
(Mark ona {Mari one

on each iine) on eech tine}

e
P
\*\

e,
o,
J ::";:’:0'

S

CO2 Bus or ciear tables - (o3
QO;’ Swesp, mop floors ~ o2
4 Q ~ Clean restrooms - OQ
COC Clean equipment -0 R
COC Unload trucks ;o .
SO0 Clean parking lot 0%
207% Cook food o
COCZ  prepere food (non-cooking) O
C OO Assemble or peck orders o O:
cOoC Teke orders ; oz
COO Teke money — O’\.
000 Hoat or Hosteee 1n dining area 207
COoo Train workers CQo
COO Supservise workers Zo2
8E SURT TO ANSWER THESE QUESTIONS _‘

r

Reminder: Former employess — answer about your LAST fast food job.

il

ERI
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61 These next questions are about your 53 This question is about the perion who
Manager and assistant manager s supervises you most of the tire
(erk one on each hine 'I {Mark one on each hine)

"o

ongy,
'

-..,:'~o.
Notng, ' “ngy,
o,

v,
_—
P

4

’

L3
o
oy, “op,,

£2,

f My supervisor on this job $
A The menager of this store & M Treats empioyees fairly cOZ0D
Trests employees fairty C OC OC Performs s or her job well :, O QOC
Performs tis or her job well C 'p) C OO Provides adequata supervison 10 workers C Q ~— O’;
Provides adequate supervision Plays favorites - iraats soma employess R
10 workers eleivle better than others for no £ 0od reason (SRR 0 ;
Plays favorites - treats some Treats me better then most employees = o] Ne; <
empioyees better than others Treats me worse than most employees COL0OC
for no good reason 2020C Deals well with people COL02
Treats me better than most Keeps me informed/answere myquestions _ (O._ QO
smpioyees 00200
Treats me worse than most 84 How much hea your fast food job heiped you ¥ k
employess o0COD develop each of the following skilis? T ! 1
Deals well with psople COCO0C (Mark one on each line) FE /v
Keeps me informed, answers Operate ¢ cash register CO00
my questions O0C00 Operete 100d preparation machinas COCoO
Operate other machines -OC0
B My gasistant menager on Train other employaes c0Oo0
this job Inventory or stock control ele) QO
Treats empioyeas fairly COCOO Supervise other employees OO0
Performs his or her job weit OO OO0 Bookkesping or accounting [ale]ele]
Provides adequate supervision General business principles COOO
to workers 00000 Awereness of how a business runs o000
Plays favorites - treats some Food preparation o10]0]0)
employees batter than others Deal with paople cOQ0
for no good reasor. alololele] Work with others (teem work) CO00
Trests me batter than most
etnployses 00000 86 This question is about other skilis you may have For sach
Treats me worse than most the thinga listsd below. please merk how good you ere st it
smployees CcOCO0 AND then merk whether you .ast food job heiped you lesn
Deals weil with people 0000 thet skill
Keeps me informed/answers _ —~ e How 000d are Has this jeb
ity questions AN you et this? helped you
(Mark one with thie?
on sach fine} {Mark one
on sach ling

g
o,

52 On a day-to-day bams. who supervises you on your
fast food job most of the ume? (Mark orily ONE)
O Msnager
(O Assistant manager

o

m:"\,
»..Q‘:'.u‘
“»,..:"n
LY ~
&\
vage
gy

O Lrew chist/supervisor feee
O Coworker OOQO Taking directions from supervisors  _ O )
2 Other {specify ! 0000 Dealing witn customers COO
QOOO Getting along with coworkers 00
l ~| QOO0 Being on time COO
. O0CO Finishing an assigned task COZ
C No one — go to question 54 OOOO  Taking respons.bility for mistakes . OO

Being dependable (coming to

0000 work regularly) COO
Q000 Being well groomed . 000
0000 Managing my own money [e]ele]
0000 Saving for what | want . . 000

Getting alony on a certain amount
of money without borrowing or
00”20 asking parents for more CQO

URE TO ANSWER THESE QUESTION

~7-8ES s &
ternnnnnnnnnnnnnnnnnnnnnnnnnnnnRnnnrnInnntenen
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88 How much do you egree or disagree with each $7 What 18 your job titie? (Plsase write

statement below? Mark one on each Iine) f! 1N your current Or iast job utle -')
F I
288 s
& (3
sfg L
3 5a5 &

Deuire fo- Promotion. f f Vi !‘ f

S S
| would hke 10 move u 10 8 more responsible : { « @
position in the fast foud restaurant | work for ‘. Ov OL,
| would ke to mova up 10 a more responsibie = . =
POSILION IN this compsny CO-0°C

-4 -
| would like 10 become an ass;stant manager CO_0O"

=z X 2
| would lika 10 become a manager ~ O - O'_,
Y would Iike 10 becoma an erecutive in this company —QCO07 58 What s the name of the fast food

TRAAS
1think | have & good chance 10 move up in this restaurant COCOC restaurant you work for?

O Arby s

Eftects of the Job
My job iterferes with my school work ,QOCOE) 7 Del Taco
| actually do better in school now that | work here [ofolelels;
| actually ¢o worse in school now that ! work here [e]elele]e) O Kentucky Fried Chicken
My social Iife 13 about the sanie as before ~0C00
| made new friends on the job —~0C00 QO Krystal
| got along better with peopie since working here —OC00
| got along better with my parer.s since working hera ~ 0000 ) McDonald s
| don t see my friends as much es | d like C OQOO

(O Rov Rogers
Satur.iction with the Job

| enjoy working here

| am proud 10 be working here

| am embzrrassed 10 be working here

| ke my j0b more now than when | started
| ika my job less now 1 an when | started

 White Castle

| am bored working here

| am adequetely paid for the job | do

| hke My coworkers

| | ke mast of the cu. ~mers | desl with

1 d rather be working st 8 different fx t food resteurant
| d rather be working as @ waiter/ waitrees

| d rather be working as @ dishwesher

| d rather be working as a busperson

t d rather be working as & gas station sttendant

| d rather be working as & grocery / Supermarket workar
I'd rather be working as & sales clerk

1 d rather be working as e cashier in a department store

| d rather be working es @ stock clark

| d rather be working as @ cook

| d rather be working as @ delivery person
i d rather be working as @ car wesher

89 in the space provided on the next
pege. tell ue ebout your future
educetion and career plene Also.
1f you heve any other comments
about YOur job or this survev,
please write them in thie space

Please mail your completed
questi ire in the losed
postage-paid envelope. Your
85 00 check will be mailed to
you after we receive your

ololelolplelelolqlelolololololelololololale)
00000000 COUCOO00000000
GOOCOO00000COOO00OOOO0
0000000000000 000000000
O000000OO0OCOOO0OO0OON0

| d rathar he working st some other kind of job (specify — } compieted questionnaire. Thank

you.
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R olelolololololololc) clelolelolelotetolo)
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Use this page to teil us about your future education and your career plans and for any
other comments you have (Continue on the back cover if you need more space)

©
NATIONAL INSTITUTE FOK WORK AND LEARNING
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APPENDIX B
IN THEIR OWN WORDS:

Selected Anecdotes from the
Hourly Employee Survey Questionnaires

The last item on the hourly employee survey questionnaire (see Appen-
dix A) reads as follows:

In the space provided on the next page, tell us about your future
education and career plans. Also, if you have any other comments
about your job or this survey, please write them in this space.

Fully 85 percent of the survey respondents chose to comment in their
own words on either their future plans or the:: fast food job experience.
Fo- this appendix, we have selected a limited number of typical com-
ments that enhance and amplify the survey findings presented in the
report, recognizing the likelihood that each of the ‘mments may repre-
sent an extreme point of view regarding the partic subject being ad-
dressed.

The anecdotes have been organized into sections that correspond to
appropnate chapters or sub-sections contained 1n the main body ot the
report. Comments have been edited slightly for spelling and to assure
respondents’ confidentiality, and all references to specific fast food com-
panies have been eliminated.

Why They Work

This has been the perfect place for me to work while raising a school age
child. 1 was allowed to work the hours | wanted, while my daughter was
in school. My job has helped me with the extra money we all like to have,
being out, dealing with all types of people and making some very dear
friends.

For me, the job is just a job to try to pay the rent. It is very difficult to
live because | feel that | am not getting paid enough.

When 1 started off working, it was so that there wouvld be some money
for those little *‘extras.”’ Now it is a necessity that | work. My husband
quit his job recently and we need my income to live. With over 11 million
people in this country unemployed, I’m thankful to have a job.
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[ work full time as a maintenance mechanic. 1 have a wife and four step-
children. Because of continued inflation, | needed a part ime job to pay
everyday expenses to support the family.

1 am working because 1 enjoy the work 1 do and would like to continue
working for this company. | plan to continue working until | retire which
will be in another nine years. | am saving for retirement.

My fast food employment was a stepping stone to furthering my educa-
tion.

1 am only holding this job to make a little money for my education and to
satisfy my parents.

Fast food restaurants are a big help for us mothers with no real trade and
no other income.

This job gave me the experience | need and the money which will come in
handy for college next fall.

I have really enjoyed working here, but it’s only so that | can send myself
to college.

The job | have is good for a person in high school or college. It provides
money for clothes and entertainment, and gives young people a taste of
the real business world.

| am a renred senior citizen and enjoy waiting on and taiking to people. |
believe this job is good therapy for me and 1 intend to work here as long
as | am able. Consequently the pay is not too much of a consideration.

My current job is fine for now. | like having money and being able to go
to school while getting work experience.

I am a 38 year old housewife who is working mainly to get out of the
house. My husband makes an adequate salary to provide for us. | enjoy
working and my hours are ideal for my situation.

Workin« here has enriched my growth and my bank account. It 1s a good
part-time job for full-time students.

Hours Worked

One thing | don’t like is their procedr're for scheduling. J¢ seems to me
they could give you the same times on the same days (the ones you prefer
or asked to work). Instead one week you might not be on the schedule at
all and other weeks vou’ll be scheduled on days that you couldn’t work
ever, and time and time again they schedule you.
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I have always been able to work the hours | wanted. I worked until my
son was born and took three months off. When I came back to work, |
only wanted to work part-time and I had no trouble getting the hours |
wanted. When | need to take off early or take a day off I usually have no
trouble. Also the married ladies usually take the summers off to be with
their kids. Not many employers do this and we really appreciate this.

I need more hours and more money with three children. They will give
the people that don’t want to work more hours and the ones that want to
work won’t get any. Something needs to be done or said.

Employees lately have been complaining about hours. Even the best
employees only get 32-35 hours in a good week. Managers say they will
get more next week, but they never materialize. Instead of giving existing
employees more hours and satisfying everybody, they hire more people
and promise new hires 20 or more hours per week. That creates more
unhappy people because new hires only get an average of 10-15 hours a
week. The managers are constantly telling us they have to keep their
labor percentage down, yet hiring more people makes it worse. They
have more people to give hours to and less hours to give. Can someone
please come out and tell us how we can fight back?

Length of Employment

I have worked here for thirty years and enjoy it. I wouldn’t change it at
all. This is my whole life. | like it very much.

I plan to work at my job as long as I can. [ am starting on my ninth year
now and hope to work nine more. |1 understand there is no age limit here.
I am 54 years old so time will tell.

1 have worked at my job for 23 years and plan to work there at least 2 or
3 years until retirement.

Hourly Pay

Policies regarding raises should be followed more strictly. If peopie stick
it out, they deserve to get rewarded with better pay. If these companies
want quality service, they should put out the money to keep good people.

I think fast food places should start realizing that to get and keep compe-
tent help they ate going to have to pay a little more. If I had a higher
hourly wage 1 would feel much better about my job.

I don’t like the pay that 1 am receiving. I'm not sure if I am interested in
a union or not, but I do know that I wouldn’t mind someone being con-
cerned about the pay I receive.
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1 have to stress that they would rather lose a good employee than to give
a decent raise. It just goes to show how cheap people can be. They expect
100% out of us and they give nothing in return.

The pay is very low. A raise is next to impossible to get. They always give
you the runaround when it is time for a raise or the paperwork
mysteriously disappears. This is @ major problem, it causes morale to be
very poor. They need a schedule of some sort for pay increases.

All fast food restaurants wouldn’t be that bad if the managers and all
those over us would be more thankful and glad for the work we perfoim
every day for them. As far as 1 am concerned, we are the Most Under-
paid people in America. The way they can express their thanks is on my
check.

Worst part of all is you can get maxed out! Being at your maximum rate
of pay makes all good crew leave.

1 quit two months ago. The main complaint 1 had was that the closers
(night workers) were expected to work after you (they) punched out. In
other words, you only got paid for one hour of cleaning after close, even
though it takes 2-4 hours to clean up.

Been with company ten years. Only make $3.85.

In the hour it took me to fill this (questionnaire) out | made more money
than 1 wouid 1 i was working.

They underpay and overwork their employees, including their managers
and their assistants. Not one of my co-workers received any more than
$3.35; and some had been working there diligently for 2-3 years.

1 feel fast food workers are cheap labor, we come a di:ne a dozen, so pay
raises are minimal and who wants to bust their butt, or grind their hands
to the bone for six months and find that it’s worth ten cents. [’ve been
working fast foods since | was 15 years old to help out my family. 1 am
now 19 years old and only make 15 cents over minimum. Someone like
me and many others with 4-5 years experience making the same wages as
someone with six months to a vear’s experience is a travesty. [ can’t even
afford living on my own.... Times are hard for the fast food workers
who depend on their income for survival, when the company they work
for ignores the little guy who makes their operation work. But like | said
we come a dime a dozen, the bottom line is 1’d rather be working then
unemployed.

Fringe Benefits

Fast food chains don’t offer an+ venefits, hke paid holidays when they
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shut down, paid sick days, hospitalization insurance, and plenty more.
These restaurants need to expand opportunities for their employees.

The only thing that | don’t like is that you have tc sk about your
benefits, raises, etc. | think they should tell you all of these things when
you start.

Th.s company is very successful because of its employees who they treat
very poorly. Too cheap to offer any benefits, raises, free meals, absolute-
ly nothing but the bare necessities.

1 would like to have insurance. If | ever left, it would definitely be
because of getting benefits from another company. 1 would gladly pay
out of my check each week for this! Please consider it!

1 beiteve they should enforce a law where we are to receive benefits (sick
leave, vacation, dental, hospital, etc.), a starting salary of $4.00 d..y and
$5.00 night (per hour) with good hours and not have to wait ten years for
it

Reasons for Terminating Employment

1 did not like working at that restaurant. The manager was very unfair to
me. | feel that 1 was fired just because 1 was not liked by hir:. 1 worked
Jhere for 114 years. Every time | was about to get full-time benefits they
would cut my hours. This ume 1 had full-time for one week and 1 was
fired.

When | began here it was pretty fun; 1 liked the manager and co-
managers. In three months | was made a crew chief. | waited two weeks
for my 30 cents raise and was informed of a change in policy to the effect
that | hed to com~lete a number of tests. As I was working on my tests,
we had a manager change. | finished the tests but still never got my raise.
1 complained for eight weeks until we got another manager, who decided
to dissolve the ‘‘crew chief’’ altogether. The store went downhill, and |
quit about three weeks later... | will never work at a fast food restaurant
again.

1 didn’t like my schedule because | constantly worked weekznds and the
hours were too late to suit my parents. This caused family disagreements
so | gave up my job.

1 hated quitting because | liked working there with my friends and
managers, but the store manager didn’t think 1 was good enough to
deserve a raise. | did things faster and more than other coworkers. |
would ask for a day of my week=nd off, they would then punish me by
giving e the day off, then giving me three hours of work for that week.
That’s why | quit.
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When [ first began working here, I loved it, but as ime went on things
worsened! There was constant switching of managers. | was promised a
raise (10 cents) as soon as | began hostessing which | never received. |
started out with a good attitude, but when I saw that | was working extra
hard and wasn’t receiving anything back, including what was proraised,
my spunk and energy for the job slowly dissolved. There were many
other incidents which led to my quitting.

This company has helped me gain alot of self-confidence and ! thank
them for it. I clearly enjoy my work but [ feel there comes a time in
everyone’s life when they look for a change in life. | have givea them
seven years of my life, seven good years, and now 1 would like to further
my education and pursue a career in nursing.

Training

I don’t feel that managers take enough ure 1o tre.n help anymore —
they rely too much on traiming films and books rather than showing and
teaching and taking time.

I think the crew should b~ trained in =very station so as to make the joo
less boring and monc .ious and to also familiarize the crew with
everything in the store.

They should train their employees better. Everything | know, | learned
on my own or had to ask someone else.

I feel that we have an inaccurate system. The training is raunchy! I think
the munagement expects you to pick things right off the tip of your finger
especially when you don’t have any restaurant experience. 1 feel that it
takes time to get adjusted ‘o the system and make it work for you. I per-
sonally think the training should be updated by 1) starting people out in
the lobby — let them get to know the customers’ wants and needs, 2)
start them in the food preparation area — try to get them introduced to
the preparation, 3) start them on working on the register learning how to
serve the customers right and in a friendly way and also devote more time
to training by getting the right people for the right job. I think they ought
to grade trainers on how they perform on the job, how well they handle
situations with co-workers, and also how well they handle their emotions
on the job, especially in high pressure situations.

Supervision

I see a lack of communication. I see managers that Jo no. know 10w to
handle employee problems as well as they handle equipment. More em-
phasic should be put in this area. | don’t think managers and supervisors
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appreciate how hard the kids work and 1n most cases this is a teenager’s
first job. A bad experience in a first job can really hurt future perfor-
mance somewhere else.

I enjoy working here because this manager takes \iine to deaj with and
understand her employees more. She never has her employees do
anything she doesn’t 0’ wouldn’t do herself. She comes in and helps as 1f
she were an employee herself.

The manager turnover rate at the store | work at ;s very high. Managers
who stayed a while would greatly improve crew-management relations.

A lot of how the store runs and whether I like my job depends on who is
the manager and assistant manager.

I feel that whether or not one has iinproved his/her work habits, the
manger should send in an evaluation every six months. Problems or
praises should be reviewed at that time (employer to employee). An
employee is motivated by what he does right or wrong. An employee will
not work as hard if he thinks he has not improved or received more
responsibility. Would you?

[ think the managers are all unfair. Our head manages is prejudiced and
our assistant manager i.eats the employees unfairly. He gives the ones he
likes the good hours and the others always have to work every Friday,
Satu, v, and Sunday nights. I feel something should be done about
this. 1ne employees always try and do their best and the managers never
seem 10 care about how we feel. I think they feel because we are younger
that they can just expect us to do anything for them....I really hope for
the other teenagers out there that som :thing wiil be done about this.

My manager lacks the ability to communicate with the employees and is
unable to handle any problems that arise concerning employees. She
knews the business side of the company, but needs further training in
employee-management relationships.

I feel that we should be able to rate our managers on the basis of their
performance and how they get along with fellow employees,

The managers seemed to leave me and other new employees somewhat
unsupervised to guess at the corrsct way to do things. They also seem to
Put up with excessive tardiness and sick days from employees without
taking any disciplinary action.

[ felt that the managers, assistant managers, and supervisors were very
impersonal. There were so many people working there, they really didn’t
even know one employee from another.

Aruitoxt provided by Eic:
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| fourd that unde: the new management there was a loss of teamwork
and enthusias'n. Workers dia well out of fear rather than because they
wanted to. Overall the head manager was unaccommodating unless he
could benefit personally. All we received was negative feedback and
criticism. No recognition for a job well done. He has lost most of his
gcod workers and managers and the store is taking a dive. Although he
may do book work very well, he lacks in people management.

1 think they (the companies) need to be more aware of who is a good
assistant manager and the qualities that are needed to make them good
assistant managers and weed out the ones who don’t have the qualities
that make the business run smoothly and keep the coworkers happy.

The manager should realize he can ‘‘catch more bees with honey’’ and
try to develop better people handling policy.

| feel that the management people where 1 work are the nicest kind of
people you could work for. When I started almost five months ago I was
scared to death of the crew leaders and manager. But 1 found out that
they’ll make you feel right at home and if you have any kind of problem,
related to work or even personal, you could talk to them and they will
help you out in any way they can. I would just like to say that [ am proud
to be working under such good management.

Probably the biggest default I find is the manner in vhich situatior: and
people are handled. The mannerisms of my manager 2re not becoming to
either customers or employees working. Several pecple have quit due to
their mistreatment and general working conditions. 1 only work because
I need the extra money.

Management frequently appears unconcerned with employe: conflicts.
Often this can lead to tension, frustration which in turn can lead to work
patterns that aren’t effective or efficient. This can lead, in turn, to
arguments, more misunderstandings, cash shortages, and inventory
shortage. As you know, all this has an effect on business.

Sometimes, the managers treat me like a slave. 1 feel overworked and
underpaid. The managers are sometimes not quuiified “~r the respon-
sibility of their title ‘**‘manager.’’ They become power hungry and money
hungry and treat us like we are stupid, like we have no opinions or feel-
ings that count. This makes me very upset.

No one is perfect but 1 believe we can do better. Better-trained managers,
newer equipment and more efficient employees are a must. More
discipline must be present, while still communicating as humans and not
as robots.

Right now I enjoy my work — this manage: ywners all treat me well.
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Mostly they listen to ideas or complaints 1 may have. Also they frankly
let me know where | stand and treat me respectfully — all of which
strengthen my dedication and make me proud to be working for such
fine people.

My manager uses the task of cleaning the parking lot as a form of
punishment 2nd all co-workers feel as | do that this is unfair and embar-
rassing bcause she posts the assignment sheet in view of everyone. She
uses this sheet often to embarrass and criticize our mistakes, so everyone
may see instead of counseling us i1 privacy.

As for comments on fast food jobs, I feel they unjustly exploit teenagers
who need work. The managers don’t care about employees because they
know there 1s always someone else to take their place.

1 like working here. It is a comfortable, relaxed place to work. They
make sure you do your work right though. But they correct you vith
xindness, seldom do they yell and they give you significant time to learn
your jobs. The scheduling is fine — a week’s notice (just about) and you
may change with someone if need be. I’m quite satisfied.

The employees are not treated equally. There is too much favoritism
among managers and certain workers. Many of the employees are under-
paid for the amount of work they do, while others who do not perform
their job adequately are being overpaid because of favoritism. The
managers and those who are supposed to be so important to the company
have no concern for the workers or the problems that each restaurant
has. The job and what it offers, which is not much, is not worth the ag-
gravation wiat has to be dealt with each day.

My present job doesn’t afford me with the salary | desire. However, the
work environment is organized and conducive for positive motivation
and ambition. | like the working environment because, even though |
don’t make as much as [ would like or need to, I have somewhat peace of
mind because our crew and management team deals with the problems
we have better than any other, and I've worked for quite a few.

1 would like to say that 1 have seen store managers come and store
managers go, but there 1s no manager that has helped me, my co-
workers, and the store in general more than my current manager and |
think she Jdeserves mentioning in this study. If it wasn’t for her, | would
probably not be where | am today and might not feel the way | do

Skills Learned

| take a computer class at this time and | will hopefully continue in this
field. My job as a casnier helped me some in computers because of the
cash register | used. 1 learned about the internal parts of it. Working ina
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fast food restaurant has helped me a great deal. | learned about business
and a great deai about peoplein general. I think 1t was a great experience
and | think everyone would learn from it.

Overall, working here was a good experience. It taugiit me alot about the
fast food business and life such as how to deal with money and the public
and how to work quickly and efficiently.

I spent almost two years working there. That job was probably the best
experience 1 will ever have. It forced me out of a shell and taught me to
talk and be more at ease with people from all walks of life.

Working in the fast food business has taught me a great many things over
the past five years. | learned the secrets of success for a major company.
1 learned about the responsibilities of working (it was my first job). | met
many new people (I met my girlfriend there). I also learned how tc relate
to and work with people.

When | graduated from high school, I went to college for about a year
and my major was business, but 1 wasn’t doing very well so | dropped my
classes and went to work. Here I’m learning what | wert to college for —
business. My assistant manager teaches me how to run a shift, watch our
labor, count registers, and even help on the schedule. I even know how to
do our inventory. I don’t know what kind of future I’ll be getting here
but I really do enjoy working here.

I enjoy this job mainl/ because of the expetience I am gaining in book-
keepirg and accounting that will help me when I graduate and search for
another job in accounting. I also am glad for the leadership and interper-
sonal communication skills 1 have gained from working at this job.

Although the was unstimulating, | learned a great deal about
management aii  usiNess practices through observation and conversa-
tion with the manager and owners. This store is a truly reputable, well-
organized business.

I believe my experience in fast food restaurants has given me a great help
in public relations, money handling, and self-discipline.

1 wish more people would use fast food chains to further their working
education. 1t was very beneficial to me. | am now managing an operation
that does two hundred times the business of my fast food job, but I could
not do 1t without the training | received from the fast food company.

1 knew the fast food business was where | wanted to stay. | get a fair
amount of working hours and | love the upfront contact with the
customers which 1 feel is preparing me for my major which is journalism.
I've learned to manage my time between working, classes, homework,
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and social act.vities. This 1s one thing I’ve learned from a job. I've also
learned how to handle money. | had an experience with a short-change
artist but because |1 had worked with money for quite some time, the
register drawer was perfect. That man picked the wrong cashier!!! ['ve
also learned how to deal with rude, pushy and irate people which I have
to put up with outside my job too. I like working in the fast food
business and am proud to represent the company [ work for.

I’ve learned more working in the time [’ve been out of school than in the
ten years | spent in school.

This job has helped me alot 1n taking on responsibil:ties and preparing
myself for a career.

I think that working in a fast food restaurant 1s a very good experience
for any teenager that will try it. | believe that there are things you can
learn and pick up that will help you alot in your life and that you
couldn’t lea.n anywhere else besides a fast food restaurant.

A lot of the jobs are part of teamwork. I take the less desirable jobs with
the same enthusiasm because | take pride in the fact that we keep
everything clean. Also, | like the change of pace during my shift — work-
ing part of the time at the counter, part in the grill, part in the dining
area, etc.

When 1 first started my job I couldn’t believe all of the work that had to
be done each day. To many peopie it seems hke an easy job, but now |
know different.

Job Satisfaction

I found my job to be completely dissatisfying in all aspects. I like to work
but could not get hours, except on weekends. We (employees) were
treated as not only unequal but also very ha--hly, unfairly, and con-
descendingly at times. This 1s the first job [ ever qui. but [ was not the on-
ly one dissatisfied — many kids quit (two on the same day I did). In
short, | feel | might have enjoyed working in a fast food restaurant had |
not been treated the way I was.

I want to go to college and major in restaurant manazement. | love my
job and look forward to coming every day.

I’'m working because | need my job. Sometimes I enjoy it but most of the
time | have a headache... I have no social life. There’s not time but there
are no other steady jobs available, so what’s a person to do? [ don’t want
to sit home and receive welfare and food stamps. There’s just not enough
equal treatment on this job, but I have to work to support my father and
my son. The government sure as hell isn't going to do it.
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1 really enjoy my work because the managers and co-workers are friendly
and easy to get along with. They make a big difference when you con.>to
work to do the same thing day in and day out. We get our job done and
get it done good, but there is also time to talk and have a little fun.

1 feel that this is the worst kind of job a person could ever have in a
lifetime. 1 hope your survey uncovers all the torment behind the working
conditions in fast foods.

I enjoy working here. | am very loyal to my job and the people | work
for. 1 will work when needed, or if someone is sick. I don’t plan on spen-
ding the rest of my life working here though. 1 am going to college for
nursing, and | plan to graduate aad get a good job.

1 grew up with this company. 1 was cnly 14 years old when | started and |
hope to be with this company at retirement age. This is a great compa 1y
to work for. It has very good benefits. They have never done me wrong.
We are all like a family here. 1 just really enjoy working here and | really
feel 1 couldn’t do without it.

1 have gradually become thoroughly bored with my job as a fast foc.d
employee. | believe the reason for this is the total lack of challenge on the
Job. Once everything has been learned (which doesn’t take long) the job
1s simply routine.

1 quit my job when | went away to school. Working in this restaurant was
fine when 1 ‘vas sixt. n... However, 1 ha''e set higher goals for myself
than to spend the rest of my life being a fast food employee. | found it
embarrassing to be working in fast food, because | believe that tne ma-
jority of people (customers) think fast food workers are second class
citizens with negative 1.Q.s.

As far as working in fast food is concerned, 1 enjoyed 1t sometimes but

mainly [ found it boring and tedious, but almost all jobs for leenagerc
are like that.

Over the past five years, 1’ve watched good people come and go with the
business. 1’ve watched new products come into the fast food industry,
and had a good view of the restaurant expansion. Although 1do not plan
to make my career in the restaurant business, it has been a rewarding ex-

perience and almost my whole life for a iong period of time. 1’ve enjoyed
it!

1 am someone that can’t stznd the fast food business. 1 dread going to
work and | usually come home in a terrible mood. 1 don’t like my job
and I’m not proud or satisfied with it.

I found my grades dropping because 1 was working 4 or 5 hours every
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school night and 8 or 9 hours on Saturday. | talked to my manager and
we decided that it would be best for me to only work 4 hours during the
school week, then more on the weekends. Many of my working friends
have told me how fortunate | am to have such an understanding manager
and suitable hours. This has been my experience working for both the
company and a franchise.

This company has seen me be a school girl, get engaged, have kids, and
get divorced. Sometimes | get embarrassed as much as | enjoy my work. |
want to be someone. 1 want to go to school and get a degree, but with
two kids to support there’s not much time. But I’m determined I'll do it
somehow. 1’m not sorry I've worked here, I'm proud. I’ve learned so
much about people and business.

The average fast food employee is subjected to many dangers, such as
scalding hot grease, water, ovens, grills, and pressure cookers. They
must arrange their personal lives around their ever-changing and un-
predictable work schedule. They must work lon,, hours closing a store,
wake up early to go to school and maintain somewhat respectable grades.
They must take verbal abuse from ignorant, never able to satisfy
customers. All of this for a lousy $3.35 per hour.

Before working here | despised fast food restaurants. 1 furthermore feel
that this is one of 1f not the best place to go for fast food as opposed to
the others. 1 wish to move up in this company and | expect to do so. This
company has never discriminated against me or anyone | know of. In
conclusion, it may only be a $3.35 an hour job, but | believe in it and |
am proud of it.

I really love my job, and the people | work with make the job worth it.
We’ve been very lucky a: our store. We’ve had three head managers since
1 started and they were all great to work for. We do a good job and even
have fun doing 1t. 1 have two girls and working from 5:30 to 1:00 every
day gives me a chance to be with them in the summer and still be able to
take care of my house. When my girls were smaller, 1t was a peifect job.
1’d start after they left for school and be home before them in the after-
noon. | love working with figures and had a chance to do the books in
the morning and still be on the floor doing other jobs, starting early and
getting off early, getting 7 1/2 hours a day with insurance and vacation
pay. What more could 1 ask for?

The young man who filled out this questionnaire is mentally handicap-
ped. He enjoyed working at the fast food store. He was always treated
fairly. The assistant manager went out of her way at times to help him
with any problems that arose. She also cooperated with his teachers 1n
the work/study program he was cnrolled in. He quit after he graduated
from high school and is in a training program, learning new job skills...
As | stated previously, he was treated fairly and we were thankful the
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company give him a chance In return he was a hard worker, very depen-
dable, always on time, very seldom missed for any reason.

Mobility Goals

1 th'nk 1 work for one of the best compames. 1 intend to climb the ladder
up just as far as | can go. Maybe | would be unable to do the job, but 1
would sure try hard. My job is my foundation. 1 will be with this com-
pany until 1 retire or am unable to work. I am almost completely satisfied
with my job.

I would like to go for further education in Business Administration.
Hoping it wi'l help me 1n future promotion. 1 certainly would like to stay
with the company and hit the top. 1 enjoy working with this company. 1
meet new people everyday and learn something new everyday, ard t like
that very, very much.

1 enjoy working here. 1t is an excellent company to work for. 1 plan to
continue my employment with them and move up as far as possible. |
have no desire to continue my education past my graduztion of high
school. | did before my employment with this company, but 1 enjoy my
job and place of employment so much, 1 changed my mind. | very much
want to help this company grow stronger and become better.

1 enjoy my job and the people 1 work with, and also most of my
customers. However, 1 do not consider the pay sufficient. 1 do realize
that this would change if 1 decided to move into management, although !
have not decided yet if 1 could cope with the stress ana strains that
management deals with. 1 have seen many people come and go in this
business, and also alot of ulcers and high blood pressure developed
especially in management areas. Business is so fast paced that 1 often feel
my own blood pressure rising. When 1 go home at 4 or 51 look back and
see my manager or assistant looking tired and ‘*‘trying to hang in there"’
for 6 more hours after already working 8 or 9 or sometimes even 10. 1
give them alot of credit for what they do, but often wonder if it would be
for me.

1 like my job and think 1t’s a great place to work while 1'm going to
school, but 1 sure wouldn't want to work there full time or as an adult.

This company has taught me a great deal, dealing with people, etc. It has
taught me about myself and my abilities. 1 feel I could move up with a
certain amount of training. | am very much looking forward to putting
my abilities towards working hard and moving up.

1 would like to move up in this company but it will take more time and
training. Eventually 1 hope 1 will run my own store.
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Have asked for management training. Hope to manage a store and
possibly be a supervisor in future years Plan to stay with company until
retirement.

1 don’t mind fast food work but 1 am tired of being low man on the
totem pole. 1 want a chance to find out if | can make 1t in management.
If 1 can’t make it, at least 1’1l know it wasn’t because 1 didn’t try. | just
want the chance to try.

1 am interested in moving up in the company but no one above the store
manager is interested in talking to me even about the possibility.

1 don’t think fast foods pay their management enough {or the respon-
sibility of the money they have to handle and the responsibility of the
operation of their store.

1 may even try to become an assistant manager. The pay and the benefits
are too good to pass up. An opportunity and experience likz this will cer-
tainly help me now and 1n the future, should 1 ever decide to move onto
another managerial job.

My career plans are to try to climb the ladder in the business. Right now,
I'm crew chief, trainee, and everything else they will let me be. Eventual-
ly I would like to become floor supervisor and so on. As for schooling |
would like to take some vocational classes in bookkeeping, accounting,
business type classes so when 1 do get up in management, 1'll know how
to do these things.

As for the future here, that's questionable. As a mother of three, my
time is very limited. It definitely takes away from family life (no matter
what chain) the higher up the ladder you go. 1've seen this in my eight
years here.

1 like my job and | do 1t well. I’ve been promoted from cashier to crew
trainer. To some people, it’s a small step. To me, it’s a challenge to see
how far I'm able to go and appreciate it all at she same time. In closing, |
would like to say that | love my job and am very proud of my work. |
would advise fast food work to anyone. It is an honor and a challenge.

Other Comments

1 have worked for this restaurant for two years now and am very proud
that | have worked here. | think all fast food restaurants give people
(especially teenagers) a chance to experience working. They give the op-
portunity to earn money and learn skills that will help in the future. 1 also
think that this survey is a very good idea because | hope i« will show that
fast food work means more than just putting food in a bag and giving it
to a customer. From personal experience, | see that it takes a special per-
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son to do well in this kind of work and enjoy 1t. A person must work very
hard and have a dedication to their job.

1 like working here because 1 love seeing different people come in every
day but especially the people 1 work with. A great crew and alot of fun
I’'m glad 1 chose this store to work for. 1 feel everyone should experience
working at a fast food restaurant. You can learn alot and move up quite
fast if you want. It took me quite awhile to work at a restaurant but 1
highly recommend it to anyone.

I don’t like the training system my store uses. | dor’t like my managers
and 1 don’t hke the way they work you to the ground for such low pay.
But | am glad I got a job there because | really learned alot about people
and how the business runs.

1 guess I like my job quite a bit. You get to meet people and we have our
regular customers (almost hike family). I think working at a local fast
food restaurant is a good first job. I’'m a hostess and I give birthday par-
ties, tours, and other things that the regular crew person doesn’t do. It’s
a nice job for someone who doesn’t want to get into management and
wants to do a little more than regular crew people. We do get some rude
people: that and the pressure are the only things I really don’t like about
the job. The pressure comes from trying to serve peonle as courteously
and as fast as possible. Everything has a time factor and things are sup-
posed to run smoothly. But every job has its ups and downs. You just ac-
cept the bad and good together.

I have school activities that | need certain nights off for on a regular basis
and they are always willing to let me have them off. Sor:atimes the work
1s frustrating (customers, things go wrong) but mostly I enju, « | believe
every teenager should work at least one summer in a fast food place.
Comparing my job to my friends’ fast food jobs, | have a good employer
and coworkers here.

| would encourage anyone to work in fast food. The pay is good for
teenagers, they help to work around your schedule, and the experience is
invaluable toward working with the public.

Fast food chains are a nice way for a high school student to pick up extra
money but it's not for me. Many fast food employers take advantage of
inexperienced kids who are new to the work force. They know that for
every one kid they hire there are a thousand more like them they can get
to replace them. The kids work hard — very hard for just minimum
wage. Some places are ok, but most just use the kids. A girl can make
more money babysitting one child for a summer than working twice as
hard at a fast food chain. The only way I'd go back to work at a fast
fond place, would be if I had tried every other opportunity available and
was just plain desperate.
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My job was very worthwhile. 1 had many good and bad happenings at
my job It was located 1n a poor section of town so the people varied in
culture. 1 met many, many, different people, 1 learned many new things
— and for this I am grateful My job was at umes extremely exhausting
for the pay and recognition | recenned | would recommend a fast food
Job for <omeone very special. ““Special’® 1n meaning hard-workmg,
devotedness, respectful, and serious It takes so much more 1o be a run-
of-the-mill fast food worker. The experience has been taken in great
grautude, and 1 know that someday each of many minutes spent there
will come in use

My dissausfacuon with fast food 1s mostly with the public and not fast
tood service itself. Alot of the people who stop at a fast food restaurant
are 1n a hurry, which 1s okay but there are some who are very impatient,
and some who are rude, and some who are 1n a bad mood because it's
carly in the morning and they would rather be at home in bed (but then
50 would we) There are those who are running late for work as 1t is, stop
for on-the-run breakfast, and arc angry at you because the person before
them ordered S breakfasts and the second 5 have not come up yet and
they had to be pulled up for a minute and they’re late for work. | am a
firm believer 1n leaving for work 15 minutes carlier than | have to just in
case something happens 1t will be less likely for me to be late... (People)
forget food has to cook.. They don’t understand that you can’t keep so
much food cooked that you never run (out), and yet have it piping hot,
and sull control your waste. Also, they don’t seem to realize we are peo-
ple 100 and we make mistakes. Sometimnes their complaints are
legiumate. But it seems true when 1 say a waitress or a fast food counter
person gets alot of verbal abuse for things they really shouldn’t Then,
too, a customer has a lot of legit complaints Somcone should take a
survey on opintons {rom both sides and put it 1n printing and then we al!
should work to be more polite to one another, instead of dumping on <o-
mceone, then dumping on someone clse so that by the end of the day
we've all been dumped on so much we go home and kick the cat, so 10
speak

This job has given me a chance to suprort myselt on tinancing my future
in school 1'm happy with this job, but I feel | deserve a higher rate per
hour. I'm a dedicated worker and 1 think 1 deserve a little more. This
survey has reminded me and made me aware of the responsibilities |
have. I'm very glad that this country gives a chance tor kids 1o be n-
dependent and supporuve, especially 1f this job happens to be the firs
enperience of the working world. It gave me a chance to prove myself
and | thank the people for giving me a chance

t or fifteen years | lived in a large city on the East Coast and worked for a
large grocery store. | made a very good salary but I would not change
where | am working now for three umes what I make. The close personal
relation<hip that our store has with our community makes me proud to
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be a part ot it Qurs s a tranchise store and our owner regards us as famu-
Iv and treaws cach and every one of us as such. [ am very proud and
would recommena our store to anvone

I’'m now a freshman in college mayoring in public relations. My choosing
P.R. as a career had a lot to do with the experiences I had at the fast food
store [ really enjoyed the people | met there, not just the customers but
my coworkers as well.

I plan on fimishing my college educztion in roughly three years and then
hopetully get a job in the business world. I am majoring 1n business ad-
ministration and | have found that by working in a fast food restaurant |
can relate better to some of the courses 1 am studying. | thought this
survey was well formatted and the questions frank. 1 strongly feel that
tast food companies should survey the emplovees ot each of therir stores
10 pet thar opimons on po'ies, store improvements, and promo‘ional
advancements




