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Public Television 'Programming, 1974,821
Quick Fifiference

System Characteristics
1974 1978 1978 1980 1982

Number of television stations 238 4253- 272 281 291Number of licensees
153-Th. , 154 158 161 165Number of broadcasters
151 152 156

..
160 164

Broadcast Hours and Number of Programs
Average annual hours per broadcaster 3,872 4,542 4,894 5,128 5,421Average annual number of programs per

broadcaster
6,547; 7,607 8,282 8,823 9,162

Percentages of Total Broadcast ..Hours
Program Content

General 4=,

61.6% 66,5%News and public affairs
12.6 11.9

Information and skills
15.9 19.9Cultme
17.9 .9

General children's & youth 10.7 10 0
Other general

4.4 .8Instructional
17.1 16.6

Electric Company and Villa Alegre2 ...._.
1.8

Other children's and youth 15.2 13.4
Adult educational

*1.9 1.4
Sesame Street and Electric Company2 21.2 17.8

Producer
Local (broadcaster's own facilities) 11.4% 10.1%
Major public television production center
Other public television source /45.41 21.5

26.7Consortium '
Children's Television Workshop

2.5
22.0

Independent producer '5.9)
Commercial producer

1.9
Foreign producer

International coproduction /5.8{
Other

5.1

Distributor

Local distribution only 11.3%
Public Broadcasting Service 62.1
Regional public television network 9.6
Other

17.0

1.7

18.8

6.1

2.8

17.6f
4.6

10.0%

69.3
8.2

14.5

70.7%
11.0

23.6
22.1

71.3%
12.2

22.8
'21.9

8:7 8.9
5.3 5.5

14.9 14.7
1.6 . 1.5

12.1 12.2
1.2 1.0

16.1 15.5

7.7% 7.0'%
24.2 28.4
28.0 17.8

1.8 2.7
16.8 17.1
5.3 7.9
2.7 3.2

7.8}9.1{
4.7

4.4 * 3.5

7.4% 6.8%
71.6 69.6
5.4 7.6

15.6 16.0

72.0%
12.4

24.5

22.8
7.5
4.8

14.3

1.1

11.8

1.4

14.8

6.7%
25.9

19.7

2.6

15.8

11.3

3.9

6.0
41

6.2%
67.1

10.8

15.9

'Data for 1974 and 1978 refer to the calendar years. Data for other years Cover Me fiscal years./Broadcasts of The Electric Company and Villa Alegre during school hours when school is in session are counted, except for 1974, in two Contentcategories: instructional programming and a separate category for the principal dual-use (at home and in school) children's programs, Sesame Street andThe Electric Company.
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Highlights

1

In Fiscal Year 1982, there were 291 stations repre-
senting 164 schedules,*an increase of tel stations and
four schedules .from 1980. An annual average of.5,421
hours and 9,162 programs were aired pctr-broadcaster°
in Fiscal Year 1982: This represents. an inciease.of six
perCent in the ntnnber of hotirs and four percent in
11'' number of programs over 1980 levels and in-

cases of 40 percent (number of hours) and 40 per-
'ent (number of programs) since 1974. In all,
1,577,511 hours of material were broadcast by PTV

/ stations in Fiscal Year 1982. This was 9a
71 percent

increase r

broadcaster,
tli c. j974 level.

red. 774 hours of ITV*,
comprising 14.3 percent of all air time in Fiscal Year
1982. SAime Street and The Electric Company ac-
coucted for 803 hours and 14.8 percent or all air time,.
an increase in the number of hours from 1980 when
the figure was 795 hours, but a decrease in the per-
centage of material from 1980 when the figure was
15.5 percent. Gjneral programming (incluOingNews/
Purilic Affairs, Informative /Skills, Cultural, Chil-
dren's and other programs) accounted for 3,905 hours
and 72 percent of all air time in Fiscal rear 1982,
ciimpargirl to 3,663 hours and 71.3 percent in 1980.
These fignes represent a 242-hour increase in the

%,

*See Chanter I for definitions.

number of broadcast hours and a 0.7 percentage in-
a

crease in share.
Locally produced and distributed programming rep-
resented 332 hours and 6.1 percent of all air time in
Fiscal Year 1982. The number of hoin's was esken-
tially unchanged from 1980 (333 hours)., marking an
end in the declineof locally produced and distributed
programming hours since 1974 when the average was
422 hours per year,

.

The nurnber'of hours of material distributed° by PBS
in Fiscal Year 1982 averaged 3,637 per broadcaster,
a figure up from the 3,5694ours in 1980 and siguif-
icantly abeyed 974 with 2,405 hours. The percentage
of all material which was distributed .by PBS, how-
ever, was 67.1 percent in FY 1982; below the 69.6
percent 'recorded in 1980 and even lower than the
peak figure; of 7_1_6_percentrccorded-in-197-8
Programming from independent producers, exclud-
ing C'I'W, accounted for 11.3 percent of all air tithe,
an average 4.612.6 hours per broadcaster in FY 1982.
This was a marked increase from 7.9 percent and
405.1 hours in EY 1980 and a significant increase from
5.9 percent and 288 hours in 1974.
Special or target audience programming in Fiscal
Year 1982 was equal to the 1980 level with 432 hours
per year per broadcaster, representing 8 percent of
all air time, a decrease from 8.5 percent in 1980. As

o in 1980, nearly one-third (31 percent) of this targeted
programming consisted of the series Over Kisy.

1.
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Chapter I

A -

Definitions and. Categoris
ry

DEFINITIONS

No. I relevision.Licensee
a

A VIV licensee is an organization holding one or
more licenses to operate an educational or' noncom -.4t

mercial television station, Licenses have been granted'
to four hypes of organizations: community nonprofit tel-
eVision organizations; institutions of higher *cation;
locdl school boards- or authorities; and state boards,
commissions or authorities. The data presented in this
report are based on the programming schedules of 165.

\r,

No. 2 Public Television Station

A, PTV station is the unit that tra is a single non-
comincrcial television signal single channel. Each
station has. its own transits .ter, channel number, and
call letters; and cacti serves a commimity .covered
Hu: broadcasting radius of the transinitttr (plus trans-
lators and cable systems). Thus, the Georgia. ETV Net

operates stations in eight different locations. The
data in-Tilted in this rtport are based on the schedules
of 284 stations. In addition, there were seven secondary
stations in operation for which data arc-not included.

No. 3 Public Television Broadcaster

A IYIV broadcaster is the organization (or organi-
zations) responsille for a single schedule of programs
in the noncommercial system. Such. programming can
be broadcast by One or .many stations, but a single
schedule describes a single broadcaster. One licensee
may be responsible for twn or more different schedules,
and in one case a'pair of licensees are jointly responsible
for thc.schedide ofa single station: Thus, a broadcaster
may represent one or More stations, a licensee may rep.
resent one Or more broadcasters, and a broadeaster,may
include more Than (we liechsee.. The data presented in

this report represent 164 broadcasters, and arc often
reported in terms of the average annual .number of
hours (or programs) in a given category per broadcaster.

Examples:

KETC, Channel 9/St. louis,.is -a single statiriwop-
crated by a single licensee. It defines a single broad-
caster.

The Georgia ETV Network operates eight stations
with alNibgle schedule, It is one licenseeitiod defines
a sipglc broadcaster.
In West Virginia, The Eedneational Broadcasting Au-
thority is the licensee for stations WSWP and WPBY.

. Each station broadcasts an independent schedule, an
example of one licensee and two broadcasters.
In Miami, two licensees share Channel 2: the Com-
munity TV Foundation andthe Dade County School
Boor& 'the overall schedule for Channel 2 was taken
to define a single broadcaster composed of two licen-
sees. Sgrvey forms ;for each sample date 'had to be
sent, to a pair of aJdresses in -order Aki obtain infor-
mation about one broadooter.'

No. 3.1 Secondary Broadcasters

The definition of a IYIV broadcaster may include sev-
eral secondary schedules. A secondary broackyaster is a
IYIV licensee that broadcasts two rty schedules on
separate channels to a single. commune. There are
seven such secondary schedules in the United States,
which are usually shorter and supplement the service
provided by the main channel. If secondary broad7

/ casters had been included in the'data analysis as though
they were independent,...the data would have been dis-
tortedper broadcaster averages would have been
lower and trends by. budget size would, have been ar-

Jificially skewed.. If they had been add 1.1 to the main
;,....jahedule (e.g., all programs on WQEI) and WQEX rep-

resent one broa r), there would have been similar
biases in the of ier direction. In prior reports, data for

0
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PUBLIt'TELEVISION PROGRAMMING CONTENT BY CATEGO

secondary schedules have been collected and presented
separately, but arc no longer being reported.

No. 4 Broadcaster flours oflaterial
Since the goal of this report was to distill program

schedules across the PTV system, it wir felt that the
primary analyses should be inadirin terms of broad-
casters. Therefore, the findings reflect decisions and ,
policies in proportion to their numburs. When analyses
arc made across stations, the policies of Multi-station
broadcasters arc unjustifiably amplified in relation to
the rest of the system.

The data reported here argbascd on proportions and
frequency estimates of two variables. Programs were
counted once for each airing, including repeats.-Hours
of progranmiing were calculated by adding together
minutes of duration for all programs in a category and
dividing by 60. The reported duration of cacti program
was rounded to the nearest five minutes prior to sum-
mation. One reason for this was to correct for incon-

.sistency in reporting. The same PBS-supplied program
might be reported as 58 minutes by one respondent and
60 minutes by another. Another reason was that filler
material, station breaks and other content that took less
than three minutes were excluded. Failure to compen-
sate would result in an artificial reduction in total broad-
cast hour44..._,'

Computerizn calculations from data collected in the
sampling procedure produced estimated "imerage an-
nual broadcaster hours" of a given type of proetam-
ming. These have been ..emphasized in the report, al-
though in sonic cases "average annual broadcaster
programs- of a particular type are also important.

Ni 5 PTV. Producers

Broadcasters were asked to code the producer for
each program that they aired. (Sec Appendix B for a
copy of the survey instrument.) Locally produced pro-
gramming ("our facilities") was given precedence for
that broadcaster over all other categories, including
"major VIV producer: KCK'I', KQEI) . . WITW."
Thus, if WQFD produced a program that was broadcast
by.other IYIV stations (e.g., National Geographic .cpe-
cial), WOO would code the program as a local pro-
iluefion and all other broadcasters would code the pro-
gram as "major PTV producer."

No. 6 Ivry Distributors .

The "distributor" refers tea the organization that
placed the program in distribution., riot the producer or
last link in -a supply chain. A program made by WXXX,

FISCAL YEAR 1982

distributed by the...Pacific Mountain Network, andltrans-
mitted via a PBS transponder would be coded as being
distributed by the PMN. l'IV programs distributed by
the Agency for histructional Television (AIT) but re-

ted via the PhS satellite "hard feed" would be coded
being distributed by A1'l'.

CATEGORIES OF BROADCASTER TYPES

Four variables were considered in the analysis of data
by broadcaster category:. budget size, region of the
country, "class" of broildeaster, and population served.
Data in this report represent 164 broadcasters, 165-li-
censees, and 284 stations. Seven additional .stations!
were defined as f'secoi ary.". The four, variables re-
sulted in the foil 'vision of broadcasters:

Budget Size

Six budget categories were created on the basis of
CPR adjusted budget figures for FY 1981, the year for
which the latest budget figures are available. These cat-
egories are being used by the current CPI3 analyses- for
the annual Summary Statistical Report series of pub-
lications. The division' by broadcaster follows:

Budget
Category

Number of
Broadcasters

tinder $8(X),(XX) 51. 22

$800,(X10$1,699;999 47

$1.,700,(XX)$2,599,999 38

$2,5(X),(XX)$3,499,999 18

$3,500,M)$8,999,999 4 28

$9,(XX),(XX) and over 11

13roatkasters were assigned to budget categories on
the basis of licensee figures. In theory this might have
led to complex problems when broadcasters did not co-
incide with individual licensees. In fact, the six bread
categories posed no problems.

Region of the Country

Five regions were based tin, a category scheme to re-
flect time cones; membership in regional networks and
nonintcrconnceted broadcasters. (Sec Figure 1.1.)

Region
States and Other Number of

Areas Included Broadcasters

Northeast Connecticut, Dela-
ware, Washington,

Mbine, Mary,

14.
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DEFINITIONS AND .CATEGORIES

Region
States and Other
-Areas Included

1, Massachusetts,
Ne}v Hampshire, New
Jersey, New York,
Pennsylvania, Mimic
Island, Vermont, West
Virginia

Central Illinois, Indiana, Iowa,
Kansas, Michigan,
Minnesota, Missouri,
Nebraska, North Da
kota, Ohio, .South Da-
kota, Wisconsin

South Alabama, Arkansas,
Florida, Georgia:, Ken-
tucky, I Aniisiana, Mis-
sissippi, North Caro-.

lina, Oklahoma, South
Carolina, Tennessee,
:41-xas, Virginia
Alaska, Arizona, Cali-
fornia, Colorado, .1 la-
waii, Wilbur Montana,
Nevada, New Mexico,
OregonAltah,
Washington, Wyoming

Outlying Guam, Puerto Rico,
Samoa, Virgin Islamic

Number of
Broadcasters

West

?'

Class of Broadcaster

44

-17

36

_4

This report defines four classes, of broadcasters, also
known as "licensee types." Since licensees were not4the
unit_of analysis, however, "broadcaster class" will be the
standard term of reference.

Number of
Class Name Definition . Broadcasters

Local School Stations licensed to
a local school board,
district or authority.
(WTIIS, Miami not
included.)

Community License held by in-
dependent .founda-
tion or corporation
free from govern-
ment or institutional
financial affiliation.
(Includes WPBT/
Channel 2, Miami.)

13

71

3

Class Name Definition
Number of

Broadcasters

tate. Syste)5' License held by state 24
7 authority, agency,

board or commis-
sion, or multiple sta-
tion system licensed
through another
state-wide entity
(e.g., state univer-
sity). Includes sin-
gle-station, state-h-
censed systems (e.g.,
Rhode Island); states
with more than one
independent broad-
caster (e.g., South
Carolina); the net-
work in Maine
where state-wide sys-
tem is, run through a
university license;
and Oklahoma and
Connecticut.

University License held by -in- 51

stitntion of higher
education (univer-
sity, college, junior/
community college),
except when oper-
ated as a state net-
work.

One broadcasterWNYC, licensed to as municipal
governmentdoes not in any way resemble either a
state system or a school board station. Four nondomes-
tic broadcasters were also atypical, so they and WNYC
were excluded from analyses by broadcaster class...

Population Served

Six ivpulation ranges were created for this survey,
based on the ARKAPOP data reported in the Status of
Public Television System, Spring 1982, by National As-
sociation of Public Television Stations.Two nominal
categorjes were also used to better describe the status
of brolidc%sters.

First, broadcasters with more than one station were
not grouped by population, which indicates a contin-
uum from small towns to large cities. Putting multi-
station network? into a category intended to indicate
cities appeared to be inappropriate. Thus, a category

15
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called "Multiple" was, created to include all broadcasters
whose schedules are transmitted by more than 911C sta-
tion. It does not include all state system broadcasters,
since some operate independent schedides for single
stations (e.g., WSBF Providence or WSWI' and
WPBY, West Virginia).

Second, it was inappropriate to include the 'second
or third PTV broadea.ster in a metropolitan area as serv-
ing the area's entire population range. Instead, these
broadeasterg were placed in an "overlapped" population
category. The reasoning was that these broadcasters,
Although they are not "secondary" by definition, op-
erate under different programming philosophies and
priorities fri an those PTV broadcasters providing the
main service to a community of a given size*. (The main
service was defined as that provided by the lowest cham-
nel number. This definition corresponds to the authors'
kncnvledge of the situation in the nine' communities in-
volved.) Thus, 14 broadcasters were placed in an "ov-
erlapped" category, while the nine "overlapping" broad-
casters were placed in categories representing the
population of their communities; e.g., KTE11, San Jose

and KCSM, San Mateo were placed in the overlapped
population category-, while '<QED, San -Frat
placed in the "milre than 2,000,000" categt

.Nii fiber of

Population Served Bro. lea Is

Less than 150,000
I 5( 1,()00 - 149,999

35(1,00(1-599,999

00,0(1) -999,999

r-

19'

4

Number of
Population Served Broadcasters

1,000,000-2,0(M),(100

More than 2,000,001)
Multiple
()verliippecl

Note: This study is
gram Content: 1974, Public TelevisicM Programming by

Category: 1976, Public Television Programming Con-
tent by Category Fiscal Year 1978, and Public Iclevi-
siqn Programming Content by Category. Fiscal Year
1980. Que to changes in population., budgets, and li-

..

cense holders (ad because nonchnestic broadcasters are

no longer included with state systems), Xwever,- the cat-
egores used in this report are not strictly comparable to
the ones used in those tour publications.

24

27.

11.

14

derived from Public Television Pro-

WTI 101)0LOGY

For
star

and A
The se

text(' rai
fore, th findings must be interpreted within a range of
standard errora plus-or-minus range siirrounding any
given figure. The fewer the eases (program types, sta-
tion types, etc.) being describiA, the larger the standard

error. (Sec Appendix C for details.)

ails of the survey technique, materials and
haracteristies see Appendix A, Appendix 13
lix C at the end of the report.
y is based on a stratified sample and clus-

samfle of broadcast schedules. Tkere-

1 6



Chapter II

The Public Television System in Fiscal 'tear ,

1982

SYSTEN1 SIZE

In 1982 the InibliC televisiim system h
m operation. This figure inclikles 284 st
in this report plus seven secondary stab
shows growth since 1%1. Data from thi
that VIA/ stations (including both phi

d 291 stations
ions analyzed

its. hgbre 11.1
survey indicate

ary and second-
ary stations) broadcast about 1.58 million station-hours
during the Course of the year. This survey examines.

.0";tomtit( ITV programming across the 164 primary
schedules sampled seven times in the yeara totil. of
1,148 broadcaster-days. The results reported in the
main body of this report include data from 907 broad-
caster-days. Thus the response rate was 79.01 percent

.
of the broadcaster-days in the sample.

"Ilie average broadcaster offered 5,421 hours of 9,162
VIA' programs in IN 1982. This was an increase of 339
hours (3.8 percent) and 293 programs (5.7 percent) per
broadcaster over 1980 aVerages. As Figure 11.2 and
Table 11.1 indicate, those broadcasters providing the
greatest number of animal hours had higher budgets,
were located in the Northeast, were licensed to com-
munity organizations and universities, and served larger
populations.

Detailed examination indicates that during a PBS
feed, the average number of program hours fluctuated
least across Imdget categories. Table 11.2 reveals that
differences in prime time and in the weekday-after-
school period are Minimal When .compared to differ-
elites in . early hours, weekend afternoons, during
school hours or late night.

1''1V.. broadcasters with larger budgets were able to
provide considerably more programming at times yvhen
there was no PBS interconnected feed (with the notable

k
ception of broadcasters in the highest budget cate-
ry). Figure 11.3 reveals that, the difference across

btidget categories is sharper on days when school is not
in session----weekends and vacation periods.

. Other data indicate that use of moor -FRS material par-
tially explains the variatiim in total brOadcast hours.
Broadcasters in the highest budget category broadeasi
1,097 more hours per year t hair those in the lowest
budget- category. (Sec Table II. I.) But, those in the
highest budget category used only 340 more hours from
PBS. PBS accounted for7 I percent of the hours in the
lowest budget category, andlt2. percellt in the 1,!ighest
budget category. More affluent broadcasters were able
to provide additional hours by adding: local programs
and acquisitions to what was-provided by the national
service. This trend was more pronounced in 1982

than it was iu FY 1980 when PBS represented 72 percent
alf1"68 percent of the schedules iii the lowest and high-
est budget categories, respectively. (See Table 11.8.)

This survey includes data from sample days when
broadcasters were off the.air.-Only five such dark days
were lreported in the 106 survey, three in the 11 1978
survey, two in the FY 1980 snrvey, and four in the FY
1982 survey, compared to 37. in 1974. The (;NB polity
requiring full schedules was implemented ire the end
of the 1974 survey and apparently reduced he number
of (lark days.

A final perspective on total broadcaster hours is pro-
vided by Table 11.3, which gives average weeltly broad-
caster hours for three different parts .of the The
average broadcester transmitted 114.7 hours Oer week
from Oetoberg to January 13, 103.2 hours pq week
from January 14 to June -17, and 95.1 hours pelt week
from June 18 to September 30. The first perkkl in-
creased 11.6 hours, the second period increased 1.4
hours, and the third period increased 6.1 !lours per Week
from FY 1980.

Ilw drop in the average weekly hours of progeitin-
min4 during the summer months was most pronounced
among stations serving the smallest impulations aril,
naturally enough, among those licensed to a local
school board. Table 11.4 indicates that most broad-

5
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casters presented just Over half their programming (51
percent average) on days .when. School was in session.
Lower budget categories had a higher percentage of
programming hours when school was in session. Sim-
ilarly,. stations serving smallei. populations broadcast a
greater percentage of their hours while school was in
session.

DAY AND TIME OF PROGRAMS

The variables o't time of day and day of week arc-cov-
ered in the discussion of specific. program types pre-
sent(11 in later chapters of this report. Figures 11.4 and
11.5 provide a brief overview of the division of all pro-
gramming.

Broadcast hours were divided among. thret parts of
the day: school hours/weekend daytime (34.6 percent),
after-school hours/weekend late afternoon (26.4 per-
cent), and prime time (22 percent). Naturally, these pro-
portions have been influenced by fluctuations over time
of year and clays when school was not in session; they
reflect the overall averages for FY 1982 for all stations
for the entire FY 1982 year. It is noteworthy.that pro-
portions of programs do not matclvproportions of !lows:
ITV programs broadcast during .chool hours (and
mostly on weekdays) are frequent) 15 or 20 minutes in
length. Counted program-by-pro rain they produce a

6

higher proportion of programs to hours in comparison
with half-hour or hour-long prime time programs.

Similarly, analysis by program on weekends produces
lower proportions than analysis by hours of material
because of the shorter duration of school programs
broadcast on weekdays.

PRODUCTION AND DISTRIBUTION

public television the producer of a program and
thedistribtitor of that program usually are not the same.
Material "produced in our facilities," for example, may
have been sent to PBS or a regional network for distri-
bution. Figures 11.6 and 11.7 present an overview of the
Major sources of VIV production and distribution in
FY 1982 and Tables 11.5 and 11.6 show the relation of
producers to broadcaster categories.

Public television organizations produced at least 54.9
percent of the hours aired by IY1V broadcasters. Major
MV producers (vrrw, WQED, WNET, WCI311,
WETA, MCP13, QED; KCET) were responsible for
25.9 percent of productions; 19.7 percent came from
other IYI'V organizations (Family Communications,
Inc., SECA, BCTV, or other PTV stations); 6.7 percent

-came from the broadcasters' own facilities; and 2.6.per-
cent came from consortium, productions which in-
chided PTV broadcasters. In addition to PTV broad-
casters, the Children's Television Workshop (CTW)
produced 15.8 percent of broadcast hours, and other
independents were responsible for 11.3 percent. (See
Figure 11:6.)-A number of different categories can be
combined to indicate the percentage of hours provided
by "independent" producers. The category for "inde-
pendent or FIV",producers generated 11.3 percent of
all hours; CTW produced 15.8 percent; Mister Rogers'
Neighborhood and Villa Alegre contributed 4.5 percent;
and fractions of various series such as American Play-
house are conservatively estimated to have accounted
for another two percent. Thus, we estimate approxi-
mately one third of all broadcast hours were produced
by domestic 'U.S. independent producers.

The international coproductionoategory also in-
eludes programs partially produced by PTV stations.
Once again, the differences between proportions -of
hours and proportions of programs reflected the shorter
average duration of instructional programs, usually pro-
duced by nonmajor. IYIV organizations. Table 11.6,
showing percentages of hours by producer by broad-
caster category, reveals that Southern broadcasters and
Outlying broadcasters, those with larg'er budgets, those
licensed to state networks, and overlapped stations
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'I Figure 11.2
Average Annual 1 lours Per Broadcaster By Category
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Figure 11.3
AveNge Annual I lours Per Broadcaster on Days When School Is in Session and Days When School Is Not

in Session
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Figure 11.4 - .
le

. .

Percentage of flours and Programs by Time of Day

1 -LOURS

34 6% DURING
SCHOOL HOURS

42 0% DURING
.. SCHOOL HOURS-

PROGRAMS

8.3% BEFORE SCHOOL

8.7% LATE

22 0% PRIME TIME

26.4% AFTER SCHOOL
(before prime time)

7 4% LATE

9.4% BEFORE SCHOOL

15.8%. PRIME TIME

25.4% AFTER SCHOOL
(before prime time)

Sonn t. Rrwart h and Prngratinnunt Sricc

-tended to imiduc a higher percentage of local hours .
of material. (See Chapter VIII for more details on local
production.)
"he data prtsented in Figure 11.7 reveal that PBS

d.-tributed 67.1 percent of all program hours aired in
, 1 Y 1982. This rcprescntsa leveling or slight decline in

le percentage of PBS material aired by bruadeaters
from 62. I percent in 1974, 69.3 percent in 1976, 71.6
percent iii FY 1978, and 69.6 percent in FY 1980. (Sec
Figure VIII. I . ) The data indicate that broadcasters used

about 3,637 hours per year from PBS (versus 3,569 in
FY 1980, 1,504 in FY 1978, 3, k08 in 1976 and 2,405 in
1974). Thus, the actual !lumber of PBS hours aired has

increasecklightly. Since programs distributed by the na-
tional service tended to be longer (average leygth 41
minntes) than all other program (average length 26

1?liS distributed a.somewhat loser proportion
(58.9 percent) of all programs. Nevertheless, PBS is the
dominant distribution souret. whether the measure-
ment in hours or programs. Regional networks were'.
the secondary distribution source with IOM percent of
all hours (an increase from 7.6k percent in FY 1980),

Figure 11.5
Percentage of E lours and Programs by Day of. Week

HOURS

14 0% SATURDAY

9

4,0

PROGRAMS

71 8 °o FIVE WEEKLIAYS
(14.4% per day)

10.4% SUNDAY

10.6°'o SATURDAY

79 0% FIVE WEEKDAYS
(1-5.8% per day)

Sourc,c: Rust-arch and Proqattnning Scrvicv

followcd by local material with 6.2 percent of all hours
(a slight decrease from 6.8 percent in FY 19801..

OVERVIEW 01' PROGRAM TYPES .

The next four chapters discuss in detail various as-
pects of-prograin types recorded by this survey. The data
described .kji Figure 11.8 provide a brief overview while
Figure 11.9 indicates the historical trends since 1974.
Later chapters discuss more specific twologies. Figure
II.8 and Tables 11.11 and 11.12 cluster program types
into seven basic rotips:

(1) Instructional television-Lalibreviated FIV-in-
.cludes thuse.prograins defined by respondents asTither
."used in traditional school or instrnction subjects" or
"part of a self-teach program in standard instruction
subjects." Programs. designed to educate informally
were not included. This conservative, strict definition
of instructional programming; which corresponds to
the notion of formal instructional use of television, was

used on the survey response form .(see Appendix 13).
Broader definitions arc examined in Chapter III. Epi-
sodes of The Electric Compaty broadcast duriii4.sehool

21.
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Figure 116
Percentage of 1-lours an Programs by Producer
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Source: Research and Programming Services

hours while school was in session are included in the
ITV group.

ITV programs accounted for 14.3 percent of all
broadcaster hours and 25.4 percent of programs broad-
cast in FY 1982. These percentages represent annual
averages of 774 hours per broadcaster and 2,328 pro-

. grams per broadcaster, an- increase from 754 hours and
decrease from 2,406 programs in FY 1980.
42) Sesame Street. and The Electric Company -ab-

breviated SS /EC=-- accounted for 14.8 percent of all
broadcaster hours and 10.9 percent of all PTV programs
on the air in FY 1982. The percentages represent annual
averages of 802 hours per broadcaster and 995 programs
per broadcaster, including repeats. This represents a
slight increase in the number of houri from 795 in FY
1980 and a decrease from 15.5 percent in FY 1980 in

:the percentage of the longer average broadcast day de-
-voted to airings pf SS/EC:

J

In Figure 11.8 broadcasts of SS/EC are divided into
two parts: The Elec. tric Company aired.weekdays during
school hours, and episodes of either program broadcast
at other times or on weekends. In most of this 'report,
school broadcasts of-The Electric Conipany (1.1 per-
cent) are counted-in loth the ITV and SS/EC program
types. Thus, percentakes add to more than 100 percent:

(3) News and Public Affairs material-abbreviated
News/P.A.--acceuntea for 12.4 percent of all broad-
caster hours and 13.6 percenrof all rry programs in
FY 1982.:The percentages represent annual averages of
673 hours per 'broadcaster and 1,244 programs per
broadcaster, representing increases from 626 hours and
1,112 programs in FY 1980. Chapter VI considers New's/
P.A. content in greater detail.

(4) Information and Skills material powsents a clus-
ter of four program types: Science, (feral Informa-
tion, History/Biography and Skills/How-To-Molt. Such
programs comprised 24.5 percent of all broadcaster
hours and 24..3 percent of all programs aired in ley 1984.
Annual averages of 1,331 hours per broadcaster

10

Figure 117
Percentage of Hours and Programs by Distribution
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Source: Research and Programming Services
ry
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Figure 11.8
F1'V Programming by Type of Program
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Source: Research and Programming Services .

2,231 programs per broadcaster arc presented by the
sample, compared to 14.173 hours and 1,985 programs
in FY 1980.

(5) General Children's material .represents PTV pro-
grams for other than Fry defined previously) and Se-
same Street and The Electric Company. Nationally, the
category includes..Mister Rogers'. Neighborhood, Villa
Alegre, Studio See, and other programs for children.
This type of program content covered 7.5 percent of all
air time and 8.9 percent of programs in the annual PTV
schedules for FY 1982: General children's material ac-
counted for/106 hours per broadcaster annually and 816
programs per broadcaster annually, compared to 456
hours and 918 programs in FY 1980. .

(6) Cultural programs include any of six types: Cul-
ture/Art/Reviews, Music/Dance Performance, Drama
Performance or Series, Feature Film, Comedy/Satire
or Variety. Cultural offerings amounted to 22.8 percent

of total bro,adcaster hours and .14.2 percent of all pro-
grams aired. The. percentages represent annual aver-
ages of 1,240 hours per broadcaster and 1,305 programs
tier broadcaster in FY 1982 Vs. 1,126 hours and 1,186
pfograins in FY 1980.

(7) Other material comprised relatively small per,
centages (4.8 percent of all hours). It includes..sports,
auctions, and fund raising, and anything not covered
by the previous categories. I-

The data inFigure 11.8 paint the broadest picture of
public television content. The ei year, ii4 terms of
All days of the week and all hours thehe day, is reduced
to a single pie chart. When analyzed in the light of other
available data, it reveals some important characteristics-
of public television schedules, Firt, almbst 32 percent
of all PTV air tinte is for children. Included -in this
amount are Sesame Street and The Electric Company

....

,

(14.8 percent of all air time), pro-
gramming (7.5 percent of all air N and ITV, ex-
eluding that for adults and-the already counted episodes
of The Electric Company (9.4 percent of all air time).
(See Chapter HI for more detail.) Most ITV (at least 66
percent) is for school children. Second, nonfiction or
informational programming also is a considerable part
othe average schedule. ITV, News/Public Affairs, and
Information and Skills contributed 51:3 percent of all
air. time. In addition, some of the Culture/Art/Reviews
programs and some of the children's material are also
nonfiction or informational.

,,

More detailed anal)' is of program types shows several
trends over different times of the year, days when school
was in session, and daypart-time of day and day of week.
Details are presented in Tables._ 11.11 and 11.12.

The summer period ftom June 18 to September 30
contained a much lower proportion .of ITV material (6.4
percent of broadcaster-hours) than the rest of the year
(which averaged 14.3 percent). It has already' been
noted that there were fewer weekly broadcast hours'dur-
ing the June Leto September 30 period. The lower pro-
portion of ITV is balanced in'the summer by increased
proportions of all other program types.

There were negligible differences 'between propor-
tions of each program type in the October 1 to January
13 and the January 14 -to June 17 periods. Since this
survey covered FY.1982, which began October 1, 1981,
these periods represent the beginning and end of the
1981-1982 broadcasting year. .

The analysis of days when school was not in session
shows no major differences from the analysis of the
summer period. We cah assume that school-not-in-ses-

?sion was a combination of summer and weekends.
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Figure 1L9
Percentage of PTV flours by Type Since 1974
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ELECTRIC. COMPANY
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NEWS/PUBLIC AFFAIRS

10.7. 11.0

15.5

14.7

12.2

24.5

22.8

14.8

14.3
12.4

I I

GENERAL CHILDREN'S

5.3

I

'5.5

1

1974 1976 1978

1974 ITV does not include The Electric Company or Villa Alegre.
1976 ITV includes The Electric Company and Villa Alegre broadcast
during school hours on days when school was in session. 1978, 1980,
and 1982 include The Electric Company broadcast during school
hours on days when school was in sesSion.

Suffice Ittserch and Prognimninig Services

'rime were lower proportions of l'I'V, SS/EC, and other
children'~ programming than average on these days,
'and a more than average amount of the other program

''*xamining each program type by daypart -reveals HIM
different prograM types are most likely to he found dur-
ing particular time periods on particular ,days of the
Week. ITV is dearlyAnd Hot surprisinglythe most
frequent program type (42.7 percent of all hours) in
weekday school time* and is rather infrequent ni all

° See chapter III (or more details.

1980 1982

other 'periods except weekday preschool, where it ac-
counts for 15.7 percent of all hours, and weekendinorn-
ing '(15.9 Percent). SS/EC programming representS a
high proportion of.weekend modiing materia,1(27.5 per-
cent of such hours) and a high proportion (311? percent)
of all liours broadcast on weekdays between the end of
school and the start of prune time. Tile two CTW chil-
dreics'programs.also represent 19.3 percent of the hours
broadcast on weekdays during school time.

cenetal children's programming tends to follow the
same pattern as SS/EC. When added together, the two
program types cover more than half of the liurs brcad,

12
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cast on.weekend mornings. 'Hwy a so cover inure than:
half of.,te hours broadcast oii...weukdays both before
school' aitd after school before pilule time.

New and Public Affairs prograipuling isnlost on-
ee,utratiio.I ii kite hours (.27. I pereefit;,of all hours) fol-
lowed by prime time (16.2 percent Of 'MI' I. t s). Infor-
mation/Skills progrannnik is more coiis. nt across
different time periods: its greatest concebtratioli. is in -4

tit

.

early evening weekend hours (32. pcieent),and prig e
time and late hours (both 30.4 percent). pro-
grams- represent 48,1 percent of prime time, 35.4 ker7
cent of late night prOgraniming and 37.3 percent olerly
evening %veekend hours.
. .Most of these patterns will he covered in later chap-
tOrs

v

TABLE 11.1

Average Annual Holm and Prograntsyer Broadcaster by Region,. mulation, Class, and Budget

Category .N o, I Programs

All liyoadcasters
1(1:(:Ik)N

Northeast
Smith
Centeal
AA'est

Oinking
POPtII ATION

(Inder 150,000

164.

14

3()

4

18

:.

5,421 2.,

0. .
5,4280

.

4,762

5,04-
.

9,162

9,915

.5,944
8,868
6,-95

150,000-349,999 16 5,261

350,0011-599,999 - 19 .5,5111 9,-512

600,000-999,999 19 5,151

I,U00,000-2,1100,1100 24 5,804 9,5411

Over 2,11110,000 21 6.1151) ". 9 9-11

Overlapped. 4,823
ti

Multiple Stations 11 5,315 9;491

CLASS
State System 2-1 5,34; 9,514

Iniversits- 51 5:511 90-6
Conlititinits -1 0.26%

Local School I. 4,695 .8,569

tinder 1,800.(101) 22 4,551 5,371

S800,000- .4) I ,I199,999 47 5,0611 S,227

$I,700,000-12,599,9W 38 C,'546.

$2,,600,1100-$,3,499.909 18 5.742 9,9611

28 5.98T 10,164
1,9,(xx),001).:1110 flyer 11 '3%948 I(),123

Sotin-:c Rese,irch and Programming Services

0

13 25
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PUBLIC TELEVISION PROGRAMMING CONTENT BY CATEGORY FISCAL YEAR 1982

a

TABLE 112

AyCrage Annual Hours per Broadcaster bysDaypart ai1d Broadcaster Type .

Category 1. 1)aipart

Weekend Weekdoy

11c:fon:Prime Priam. lade
13.4.ore
School School , After School . Late

NI Broadcasters
REGION

Northeast N

South
Central
'West

. () 1tlying
1)(AAILATION

llmter 150,000
150,0(10-349.999
350,000-599,9W
600010-999,999
1,000,000-2;000,000

Over 2,000,0(M)
Overlapped
Multiple Stations

' CLASS
'State System

University
Community
Local School

BUDGET
Under $800,000
$800,01)0-$1,699,999
$1:700.000-$2,399,999

12,N)0,000-$3,499,999
$3,500,0048,999,999
$9,000,000 and over

756

854

778.
711

716..

648

- -
(1

M9
774
815.
846
905

518

756

817
788
765

543

655
690
761

799

888

846

.350

344

346

343 A

378

.363

367',
. 319

361

365

37(1

341

304

330

.371

365

345

288

396

340

340

324

361

356

..'

123

145

97

134

121

139

137.
98

1(17

134

138

164

1:4
112

98
129

137

7(1

109

118

94

129

170

147

(
n-

362

358

169

349

4A16

l42

277

267

396

326

431

482
357'4
321

329

352

396

334

252

299
377

'386
473

489

.

1,622.

1,781

1,591'*
1,630

1,576

4,140

1,387

"1,713-
1,09
l',660
1;675,
1,833

1,499

1,562

1,607

1,714'

1.624

1.443

1.382

1,534

.1687
1,643

1,818

1,793

lip .,

1,017

1,150

981

1.009.

. 976
876

937

1,014

976

Loll
1,118

I;012'
984

. 1,059

i 939
1,051

1,031

995

..
9(X)

980

1,085

1,101

9%
1,109

Ar
-1,

1

.

/$40

8441

I- 829
878

828

876

855

800

876
844

840.

899

..
829

823

864

799

883

754

851

779
891

889'
860

789

,.

.

347

386

293

3'72'

333

556.

448

271

35$

320

382.

.404
255

327

294

331

388

245

307

317

302

446

406

412

Source: Research and Programming Services

V.

14.

26
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. THE PUBLIC TELEVISION SYSTEM IN FISCAL YEAR 1982

TABLE 11.3

Average Hours per Week by Thaw of Year

Category

AilliBtoadcasters...
REGION

Northeast.
South
Central

. West
Outlying

POPULATION
Under 50,0(x)

1 50,(X)11..349,999

350,01M-599,999

600,(X1)-999,999

1,000,(XX)-2,1X10,1XX1

Over 2,000,01X
Overlapped
Multiple Stations

CLASS
State System
University
Community
Local *hod

BUI)014:1' , e,

Under $80,00
$800,000-$1',69(1.49(r

$1.7(x),(XX)-$2,599,999
5.2,60,00-53-,499,999
$3,500,000-$8,999,999
$9,000,(XX and over

Oct. 13

114.7

117.1

114.2

111.4

121.5

84.4

117.5'
115.6

116.1

115.5

114.5

128.4

101.4

(111.7

114.7

117.7

116.1

112.4

103.7 ;
116.6

112.5

01.0
126.5

tO .

1iiiielh4-4iine 17 . h'ine 18-Sept. 30

103.6 3 95.1

113.0 108.5

100.0-
1

92.7.
94.0.

41 99.7 88:8
96.0

et

92.0

94.2 80.9
99. 85.4

106.1 95,7
102.2 100.1

115.0 103.9

111.4

87.7 o
111.8
91.8

105:3
a

10.1 90.0
104.8 97.6
107.0 98.8
92.5 78.1

82.9 89.8
99.9 87.1

107.7 95 1'

117.1 99.1

110.2 106.8

111.7 106.4

Source: Research and Programming Services

0. a

:

15, 27
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PUBLIC TELEVISION 'PROGRAMMING CONTENT BY CATEGORY FISCAI. YEAR 1982

Average Animal I Ionrs.and Pet eentage of Total flours Broadcast on Days When School Is in Scssiou and Days Whon School Is Not in Session
by Broadcaster Type

Categoly

Total I lonrS EY 82 Percent of Total Iloilo,

In Session Not in Sesslon In Session Not in Session

All Broadcasters
REGION a

.2,770 2,655 S 1 0'4 48,')'X

Northeast 3,0, 2:794 52.4 47 6
South 2,638 2,665 49.7 50 3
(;entral 2,748 2,683 50.6 .49.4

2787 2,536 5)1 47.4
.01 dls nn{ 2.,125 2,637 44 SSA

1)( )111,ATION
Under I S0,1100 3,095 I .902 61.3 37.7
I50,1100- 349,999 2,979

1..
2,221 S7.3 42.7

150,000-599,999 2.,642 2,869 47 9 52,1
600,000 -999,999 2,655 7,828 48.4 51.6
I,000,000-2,00,000 2,8.19 2,986 48,6 51.4
Over 2,1)11,0110 2,872 3.180 47.5 52.5
Overlapped 2,121 56.1) 44.0
Multiple Stations 2,673 2,643 50.3 49.7

CLASS
State System 2.528 2,818 52.7
L Imverstts 2,890 2,644 52.2 . 47.8
Commumts 2,798 2,769 50.2 .49.6
I ,ocal Schocil 2,758 1,937 58 7 41.3

Under 1,81X1,00 2,762 2,090 56.') 43.1
'5800,0110-$1,699,999 2,61' 2,429 51.7 48,0
$1,700.0110-$2,S99,999m 2.841 2,708 : 51.2 48.8
$2,60.0111143,499,999 2,893 2,859 50.3 49,7
$3,S110,0011-$8,999,99. 2,653. 3,336 44.3 55.7
$9.000,000 and over .3,320 2,62') IV 55.8 /4.2

Source Rese.6 eh and Progiamming Services

qt.

Ih
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40
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THE PUBLIC TELEVISION SYSTEM IN FISCAL YEAR 1982

TABLE 11.5

Percentage of Programs by Producer by Broadcaster Catego0

Local
Clisor

titan CTW Foreign
natl.

Coprd.
Ntijor )thei

PI'V
hide-

pendent cm! 1,1'5, Other

All Broadoesters 7.4% 4.5% 12.0% 4.7'X 2.8% 26.0% 23.47 13.1% 3 5% 2.8%
REGION

Northeast 7.1 ' 5.0 11.2 5.2 2 22.1 26.3 13.7 3.4 3.3
South 140 4 6 12.2 4.0'

i.7
IN . 25.7 23.0 12.2 3 0 2.7

Central 5.0 3.6 13.1 4.6 2.6 28.5 23.9 12.9 3 8 2.8
West 6.7 5.0 10.9 5.1 3.0 27.8 21.4 14 0 3.9 2.1
Outlying 18.4 0.6 14.5 4.2 3.9 27.7 15.5 11.0 2 3 1.9

PON /I.ATION
Mader 150,090 4.9 3.4 14.4- 4.0 3.3 31.5 18.2 11.1 7.0 2.2
150,0110-349.999 4.1 4.3 13 0 3.7 3. 30.1 23.7 I 3M 7...' 2.3
350.IX X I- 599,94) 4.8 4.1 11.5 4.2 2.4 26.0 29.2 12.3 3.2 2.4
110,1XX1-999,999 7.3 4.0 13.5 5.4 2.9 25.4 22.2 13.4 3 3 2.5
1,000,(XX)-2,(XXUXX) 4.3 4.6 12.9 5.3 2.9. 25.1 267 11.5 3.7 3.1
Oyer 2,(XX),(X X) 8.4 3.6 12.8 4.9 2.9 26.3 21.3 13 9 3.3 3.5
( herlapped 14.2 5.9 6.7 4.2 2.2 24.2 19.9 18.2 2.4. 2.1

. Multiple Statitas 10.9 5.5 10.3 4.6 2.7 23.5. 22.6 13.8 1.2 . 2.8
CLASS

.titate System' 11.8 6.6 10.1 3.9 2.5 22.7 24.2 12.3 3.1 2.8
University 6.6 4.1 11.9 4.4 2.8 28 0 22.4 14 0 3.2 2.6
Commntty 6.0 4.2 12.9 4.8 2.7 \. 25 6 24.0 12.7 4 0 3,9
Local 'Ichool

lilIDC.ET
8,9 4,3. 10.4 6.3 3.1 25.7 23.3 13.6 -2.5 1.9

Under $809,090 6.5 4.3 12.3 3.5 2.7 26.4 26.2 12.5 4.5 1. I

$8110,0119-$1,699,9q9 6.1 3.5 12.4 4.2 2.9 29.5 '22.9 12.8 3,2 2.6
$1 .7(10,01X142,599,999 6.7 4.6 12.6 4.8 2.8 4,,,, 25.8 23.5 13 4 3.3 2.5
$2,600,0110- $3,499,999 5.4 6.1 10.8 6.2 3.0 24.5 26.6 11.9 3.($ 2e1
$3,500,0110-8,999,999 8 3 3.8 11.2 4.2 2.6 24.5 21.4 13.9 4.1 5.0
$9,000,900 and over 16,3 6.4 11.7 4.2 2 6 20.7 19.3 14.0 2 9 : 1.8

Source: Research and Programming Services
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PUBLIC TELEVISION PROGRAMMING CONTENT BY CATEGORY FISCAL YEAR 1982

TABLE 11.6

Percentage of Hours by Producer by Broadcaster Category

Category Imcar hum C:1'W Foreign

Inter-
natl.

Coprod.
Major
liv

Other
PIA/

hide-
pendent

CAnnerier-

cial U.S. Other

All Broadcasters 6.7% 2.6% 15.8% 6 0% 4 I% 25.9% 19.7% 11.1% 3.9% 4.0%

RI.X.;ION
Northeast 6.4 2.7 15.3 6.5 4.1 22.3 21.9 11.1 4.2 5.5

So Utli . 8.7 -2.8 16.3 5.0 4.3 26.1 19.5 10.7 3.2 3.5

Central 5.2 2.1 17.0 6M ' 3.8 28.1 18.9 11.3 4.1 3.7

West 5.7 .. 3.1 14.1 6.5 4.2 27.0 19.1 12.2 4.4 3.6

Outlying 17.5 0.7 16.1 5.9 4'.6 24.1 13.8 14.0 1.6 1.6

POPULATION
.

Under 159,090 4.8 2.1

67
..

11().2

5.5 4.0 28.6 15.0 10.4 9.1' 3.8

150;000-349,999 3.4 2.2 5.5 4.1 10.7 19.6 12.0 2.7 2.9

. 350,0110-599,999 3.6 2.3 15.5 5.6
41

3.5 25.3 25.7 11.0 3.5 4.1

600,01/0-999,999 . 7.0 2.2 17.1 6.4 3.9 25.2 19.2 11.3 3.7 4.1

I ,000,.000-2,000,000 4.7 2.8 17.3 6,5 4.1 24.5 21.9 9.4 3.7 5.1

Over 2,000,000 7,3 1.9 17.1 6.0 4.8 26.3 17.6 10.7 3.6 4.7

Overlapped 13.9 ' 4.3 9.2 5.8 3.3 2\6 18.6 16.8 2.2 2.5

MtiltipleStations 9.7 3.3 14.5 5.8 . 4.0 24.j) 110 11.7 3.6 3.7

CLASS .

State System 10.1 4.1 14.2 5.0 3.8 25.0 ,20.I , 10.7, 3,4 3.4

University - 6.1 2.5 15.4 5.8 4.0 27.3 19.5 12.5 3.2 3.7

Community 5.8. 2.3 16.9 6.1 4.1 25.2 19.8 . 10.3 4.7 4.8

1.ocid School 6.8 2.5 .14.2 75 4.7 25.8 20.6 12.3 . 3.1 2.5

IIIIIX;El.
tinder $800,000 5.9 2.4 15.5

v
5.3 , 4.1 26.1 21.7 12.1 5.6 1.4

$800,0110-$1,699,999 5.6 1.9 15.5 5.7 4.1 28.4 . 19.9 11.4 3.6 3.9

$1,700,000-$4,599,999 6.1 2.7 16.7 6.2 3.8 25.7 20.0 11.5 3.7 3.6

$2,6011,000-$3,499,999 6.2 3.6 . 15.0 7.1 4.5 24.9 21.9 9.4 3.5 3.9

$3,500,000-$8,99.9,999 7.3 2,,3 15.7 5.9 4.1 24.4 . 17.7 11.2 4.2 7.9

$9,000,000 and over .13.2 3,9 16.1 5.2 4.4 22.9 16.4 12.5 3.01; 2.4

Source: Research and Programming Services

/ olk;
41; /

18 3 0



THE PUBLIC TELEVISION SYSTEM IN FISCAL YEAR 1982

TABU!: 11.7

Percentage of Programs by Distributor by Broadcaster Category:

Category Local Exchange

Regional/
State

Network PBS AIT
Major
ITV

.
Other
ITV Commer-Synd. Other

All Broadcasters 6.8% 1,8% 12.1% 58:7% 6.1% 5.5% 4.1% 2.8% 2.2%

REGION
Northeast 6.3 1.9 151 52.0 7,4 6.9 4.6 3.9 1.8

South 9.2 3.0 10.0 57.1 5.6 5.7 4.8 3.1 1.5

Central 4.6 1 I 12.5 63.6 5.5 4.6 3.8 1.9 2.4

West 6.5 . 1.3 11.2 61.4 6.3' 4.8 2.9 ,..I.3 2.2

Outlying 17.9 0.9 0.0 73,6 0,0. 2.5 .1.6 1.3 2.2.
POPULATION

Under 150,(XX) 4.9 1.7 9.8 67.1 4.9 3.5 1.4 4.7 2.1

150,000-349,999' 3.8 3.2 11.2 66.9 5.5 3.7 3.1 0.8 1.8

350A10 -599,999 4.4 3.1 12.8 59.6 6.4 5.2 3.6 3.4 1.5

600,0110-999,999 7.0 1.0 13.7 59.4 6.1 4.1 4.1 2.9 1.5

I ,000,000-2,000AX) 4.1 1.8. 13.4 59.2 5.6 6.2/ 4.7 3.2 1.7

X)Over 2,(1(10,11110 6.0 1.3 12.5 60. 4.9 5.0 4.1 3.1 2.7

Overlapped 13.8 1.4 10.5. 51.6. 6.1 5.9 3,6 1,2 5.9

Multiple Stations 10.6 . 1.7 11.0 51.2 8.1 7.8 5.5 2.5 1.7

CLASS
State System 11.1 4.2 10.0 48.4 7.8 8.4 0) 3.1 1.5

University 6.4 1.3 . 12.0 63.3 5.0 3.9 3,5. r 1.8 2,8

Community 5.0 1.6 13.9 58.1 6.0 5.6 4.) 3.6 2.0

Local School 8.7 1.3 8.0 59.5 8.8 6.4 4.2 1.9 1.4

BUDGET
Under '14300MX1 6.0 3.8 9.3 62.8 6.2 4.9 2.8 2.3 1.9.

$800,(XX041,699,999 5.9 1.8 ' 12.5 65.2 4.6 3.0 ,,,, 3.1 2.3 1.7

$1,700,000-$2,599,999 6.5 1.9 12.5 58.9 6.5 .5.2 4.3 2.4 1.8

$2,6(AN))-$3,499,999 5.0 1.5 15.5 52,3 8.5 8.8 , 4.6 2.3 1.5

Si5.1111010-$8,999,999
1M111,1X10 anti over

7. 1

13.6 (1) .. 3)0.6

9.8

9.8
'51.5
51.5

6.0
6.0 * 7.3

5.9
5.5
4.5

4.6
2.7

2.4
5.4

Source; Research and Programming Services
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TABLE 11.8

Percentage of Dours by Distributor by Broadcaster Category

(:ategol) !AK-al Exchange

Regional/
Stith'

Network PBS Al l.
' Major

ITV
Other,
ITV Comm,' -S int Other-.-

6.2'4All lirOadcastci. I ..5%

REGION
Northeast 5,6 1.7
South ,:.

"i.46.. 8 I 2.0
Gential ''' 4 8 0.9
West ,. 5,5 1.3

lit ( hid\ itig 17.1 1.3

11(B111.A;110N
limier 150,001 4.7 1.4
1514000-349,999 3.3 2.0
350,(NN1-599,999 3.4 2.3
6110,000-999;999 6 6 1.0
I ,000,(100-2,(NN),(NN) 4.5 1.6

Over 2,000,000 5.2 1.2 .
(1)verlappet1 13 4 1.5

Multiple Stations 9 5 1.3

CLASS.
State Sr.ton 9.7 2.9
I Iniversity 5.8 1.2

Community 5.0' 1.4

!meal School 6.6 I 0
Ill'IDGET

Under $800,000 5.6 2.4
M(NION) 41,699,999 5.5 1.4

$1.700,000$2,599,999 5.9 1.6

($2,61N1010-$3,499,999 1.56.0
$3, S(N),(NN1-$8, 999,999 6.3 1.2

$9010,INNI and over 10.6 0 6

111.8%

13.1

8.8
11 2

10.9

0.0

8.4
9.4

12.7

11.4

12.3

1(1.4

!RI:::

9.9

11.3
11,4

8.6

8 4
10.8

11.2
13.3

181,151

e

67.1%

61.4
67.0
71.1

68.3

71.6

69.9
76.2
67.8
67.3

67.c
68.7

62.2
58.9

60.3

69,7
66.7
69.6

71,4

67.4

(r()223.62.5

2.7'A

3.3

2.5

2.3
2.7

(1.1)

2.0
2.3

2.9

2.7

2.4

2.1

2.8
3 7

3.7

2.1

2.6

4.1.

2.7

1,9

2.9
3.9

2.6

2.7

'

2.8%

3.1

2.8
2.6
2.7
1.0

1.7

2.1

2.4
2.4

2.7

2.7
3.5

4,1

3.7

2.3
2.6
3.1

2.5

1.8'

2.5
3.9
3.8.
3.4

v
NO,

2.7%

3.0

3.3

2.3

1.9
5.3

1.5

1.9

2.2

2.6

2.7
3.0

2.9

3.8

3.8

2,3

2.6

.16

2.3

1.9

2.7

2.9
3.6_

3.9

,.

3.8'Z

6.1

4.0
2.3

3.3

2.0

.7.4

1.1

4.8

4.1

4.1

4.0

1.4

3.4

3.7

2.2
5.3

2.8

2.8

3.4

3.7

3.2

(3)..(1:

2.4%

....4

2.5

1.5

2.6
3.3

1.7

3.0

1.8

1.5

1.9

2,3
2.8
5.4
1.9

1.3
3.1

2.4
1.6

2.1

1.9

2.1

2.0
3.0
5,2

Source: Research and Programming Services
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THE PUBLIC TELEVISION SYSTEM IN FISCAL YEAR 1982

TABLE 11.9

Percentage of !tepee' Programs by Ilroadeasteri:atcgory

Category
Aired in Previous

Seven Days

Aired a
Previous Two

Weeks

Not Aired ill
Previous

Two Weeks

All Broadcasters
REGION

30.0'Z 32:2'X 67.h%

Northeast 33.1 35.0

South 27.0 29.3 70.7
Central 28.7 30.1 , 70.0
West 32.5 36.2 63.5
hitlying 15.6 17.2 52.5

11)1111,ATION-
tinder 150,000 25.5 29.7 70.3
150,0110-340,999 31,9 33.3 66.
350,0110-599,999 29.7 31.8 68.2
6410,0110-999,999 30.1 32.0 68.11

1,000,000-2,000,000 27.5 29.3 70.1!
Over 2,00000 32.1 36.0 64.0
()verlapped 33.4 39.1 6(1.9

Multiple Stations 25.5 30.4 69.7
CLASS .

State System 24.5 26.0 74.0
t Iniversity 32.5 361 64.7
Community 30.4 32.3: 67 7
Loral School 25.7 31.9 65.2

thider$800,000 29.7 30,7 NI 3
$800,0111141,699,999 31.4 32.9 67.2
$1,700,(1110-$2,599,999 32.1 34.1 66.0
$2,600,01102-$3,499,999 30.6 33.2 66.5
$3,500,0110-$8,W9,999 23.5 26.2 73.-8

$9,0(10,000 and over 32.6 38.8 61 2

Totals may he greater than 100% due to multiple coding.
Source: Research and Programming Services



PUBLIC TELEVISION PROGRAMMING CONTENT BY CATEGORY FISCAL YEAR 1982

TABLE 11.10

Percentage of Repeat* Hours by Broadcaster Category

Aired in Previous Aired in Previous Not Airectin Previous

Category SevengDays Two Weeks . Two Weeks

All Broadcasters
REGION .

28.5%

Northeast 31.2

South 25.5

Central
West 30.7

Outlying 16.7

POPULATION
Under 150,000 25.0

150,000-349,999 29.7

350,000-599,999 27.5

600,(X)-999,999 27.7

1,000,000-2,000,0(10 27.5

Over 2,00(1,0(X) 31.9

Overlapped 31.8

Multiple Stations . 27.6

CLASS ,

State System 22.7

Univeaiity 31.1

Community 28.8

Local ScIu 26.5

BUDGET
Under $800,000 25.4

$800,0(10-$1,699,999 29.8

$1,7000)042,599,999 30.4

$2,61)0,01M1-$3,499,999 30.4

$3,500,(XX)-$8,999,999 23.3

. $9,000,000 and over 31.7

' Totals may be greater than BM% due to multiple coding;
Source: Research and Programming Services

30,5%

33.1

27.7
28.9

33.3

18.0

25:8
31.1

29.3
29.3

28.8

35.5

35.8

Z.1

24:1

33.3

30.6

29.0

26.5

31.0
32.1)

33.2

25.4
436c6

69.6%

66.9
72:3

71.1

66.8
82.0

74.2 ar
6S.9
70.7
70.7
71.2
64.5
64.2
70.9

75.9.
66.7
69..4

71.0

73.5
69.0
68.0
66.8
74.6
63.4

TABLE 11.11

Program Types as Percentage of Daypart and Time of Year: Hours

ITV* SS /EC' News/P.A. Info/Skills Children's Cultural Other

All Year 14.3% 14.8% 12.4% 24.5% 7.5% 22.8% 4.8%

January 14-Inne 17 17.2 14.4 11.6 23.8 7.0 22.6 4.8

dune 18-September 30 6.4 16.1 12.9 N 26.2 9.0, 25.2 r 4.7

October 1-bumary 13 16.8' 14.1 13.0 24.2 7.0 21.2 4.9

School in Session 23,4 17.4 13.8 21.1 8.6 14.1 4.7

School Not in Session 4.7 12.0 11.0 28.0 6.4 32.0 ,,, 6.0

Weekend Morning 15.9 27.5 2.9 23.0 9.5 16.6 7.0

Weekend Early P.M. . 4.4 1.2 12.8 32.5 2.1 37.3 9.7

Weekday Preschool 15.8 32.0 14.5 19.4 12.4 0.7 5.4

Weekday School 42.7 19.8 3.6 17.3 8.8 10.2 2.2

Weekday Postscliool 5.7 31.9 14.7 21.3 19.0 3.7 3.9

Prune Time 0.4 0.0 16.2 30.4 0.3 48.1 4,6

Late 1.3 0.0 27,1 30.4 0.0 35,4 5.8

The Electric Gornpaity during school hours when school was in session included in both l'1V and SS /IS(; categories.

Source: Research atal Programming Services
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TABLE 11.12

Program 'types as Percentage of Dayptirt and Time of Year: ograms

SS/KC' News/P.A. Info/Skills Children's Cultural Other

All Year 25.4%''N 10.9% 13.6% 24.3% 8.9% 14.2% 3.9%
January 14-June 17 30.2 10.2 12.7 23.0 7.9 13.6 3.9
June 18-September 30 11.1 12.9 15.2 29.() . 11.8 16.5 4.1
October I-January 13 39.6 10.2 13,6. 22.7 8.2 13.4 3.9
School in Assjon 38.1 11,3 13.4 19.0 9.0 8.2 3.4
School Not hi Session 7.2 10.3 13.8 32.0 8.7 23.0 4.9
Weekend Morning 19.3 20.2 1.',4 27.3 12.7 12.4 4.8
Weekend Early P.M. 6.3 1.1 0.8 38.7 2.2 ' 28.4 7.4
Weekday Preschool 19.4 17.5 18.5 23.6 12.3 0.5 8.4
Weekday School .61.4 11.1 2.4 13.7 8.1 5.1 1.9
Weekday Postschool 7.0 23.3 f 16.9 24.3 21.8 3.9 3.0
Prime Tillie- 0,5 (L0\ 23.1 32.9 0.3 '39.0 4.1
Late 1.7 0:0 34.0 33.3 0.0 26.2 -4,7

' The 1::lectru; Companyiduring school hours when school was in session included in both ITV and SS/EC categories.
Source: Research and Programming Services
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Chapter III

Instructional Teleision Services

Current public television programs haVe blurred tra-
ditional distinctions between educational or instruc-
tional content on the one hand and general content on
the other. Program series such as Sesame Street. a4The
Electric Company can be used by teachers in the tra-
ditional school situation; they also draw relatively large
home audiences of children who are voluntarily watch-
ing for entertainment. Other informative programs
(Cosmos, etc.) also are used in connection with college
credit courses, while their open-channel 'airing simul-
taneously attracts a general tclevisiOn audience..The
problem is,Ito sonic extent, a semantic one. Old labels
can no longer be clearly applied, and 'there is no con-
sensifs on new terminology. Ting report combines the
new and the old in defining ITV. On thc.one hand, it
exclude's *grams not originally produced for instruc-
t lid use ( Nova, The Ascent of Man, etc.). On the other
hand, it combines material almost universally acknowl-
edged to be part of instructional television programs
'1used in traditional school or instruction subjects" or
"part of a self -teach program in standard instruction
subjectc with airings of The Electric Company during
school hours on school days.

hi cases where The Ektric Company was shown (lur-
ing schoo) hours on school days, the hours and pro-
grains are counted both as ITV and as part of Sesame
Street/Tile Electric Company categories. 'Elms, tables
and analysis in this chapter include ['IV use of The Elec-
tric Company, tables and analysis in Chapter IV also
include ITV use of The Electric Company, and tables
and analysis discussing both ITV and Sesame Streetfrhe
Electric Company count these programS twice so that
percentages may total more than 1(X).

In addition, data from the survey indicate that _there
were 123 average annual hours per broadcaster of Se-
Same Street aired during school hours while scoot was
in session. These hourshavc not been included in the
ITV totals because the program was not originally in-
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.
tended for use in the classroom,. and to maintain con-
sistency with prior years' content surycYs, although
other studies have shown that Sesame Street has come
to be used widely in such situations.

In FY 1982, public broadcasters carried an- annual
average of 774 hourOind 2,328 programs of ITV a-
terial. (Sec 111.3 and 111.4.) These represe ed

14.3 percent of total hours and .25.4 percent of total
programs broadcast in the year. year's data indicate
an increase of 20 hours and a dcercase of 0.4 percentage
points from the 1980 annual average.

(In order to take a wide look at material that could be
used for instructional purposes, data for Sesame Street .

And The Electric Company have been comited with
ITV programs in the following manner:

Hours of broadcasting during 'school time have been
isolated for school days. During these key hours, when
it was possible for televised programming to be used in
school situations, 49. I percent of all hours were strictly
ITV and an additional 18.5 percent were Sesame Street
and The Electric Company. Thus, at least 67.6 put
of the broadcaster-hours of programming during the
time when schools were open were potentially useful
in a classroomat least 67.6 percent because other ma-
terial such as News/Public Affairs. can alsoTotcutially
be used in classrooms.

In 1980, 53.0 percent of all hours were strictly ITV
and 21. 1Percent were Sesame Street, The Electric CoM-
puny, and Villa Alegre. Thus, in 1980, at least 74.1 per-
cent of. hours were potentially useful in the classroom.
In 1978, at least 72.2 percent of broadcaster-hours of
programming during the time when schools were open
were potentially useful in the classroom.

The 13 most frequently broadcast ITV programs -ac-
.

counted for 22.0 percent of all ITV programs. They are
presented in table 111.2. In 1980, the ten most frequently
broadcast ETV programs made up 23.4 percent of ITV
programs..
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DIFFERENCES AMONG BROADCASTERS

On the average, broadcasters in the highest. budget
category devoted a greater proportion' of their air time
(16.2 percent) to ITV than broadcasters in any other
budget category, while bioadcasters in the first, second,
and third lowest budget categories devoted the smallest
proportions of their air Wine (under five percent) to ITV.

.Broadcasters in the Northeast provided more botirs
(898) but a lower percentage of their air time (15.3 per-
ent) to ITV than did Southern states (870 hours, 16.4

percent). In terms of the number of hours and percent
of air time devoted to ITV, the Western states aired 717
hours and 13.4 percent, the Central states aired 688
hours and 12.6 percent, and the Outlying region aired
1'27 hourS and 2.7 percent.

State systems provided the highest average number
of hours and the second highest proportion of ITV pro-
granuning (1,056 hours, .19.8 percent), and university-
licensed broadcasters provided thelowest. averages (691
hours, 12.5 percent). The data also indicate that broad-
casters licensed. to local school systems devoted the
highest proportion. of their total hours (21.4 percent) to

Broadcasters serving areas with a population of
1,0(X),(00 to 2,000,0(X) provided more ITV hours than
broadcasters in other population categories. Figure
111.1 does not indicate that. the highest proportions of
ITV hours were broadcast by "Overlapped" (21.9 per-
cent) and "Multiple" (19,3 percent) broadcasters shown
in Table 111.3.

ITV SUBJECT MATTER, GRADE LEVEL-AND
FORMAT

Most of the remainder of this chapter presents data
about programs, rather than hours. In the realm of
ITV, most professionals are interested in the program
as the unit of analysis. Tables 11.1.3 through 111.10 pres-.

ent analyses of both hours and programs for the inter-
ested reader. Later Chapters resume emphasis on pro.:
gram hours.

It is clear from Figure 111.2 that ITV programming
was spread over a wide range of subject matter; how-
ever, five areas were most frequent. Realing and writ-
ing (primarily that influence of'The Electric company)
(18.6 percent) was the most frequent subject cat-

egory, followed by social science (13.7 percent), natural
and physical sciences (12.5 percent), health/P.E./safety.
(12.0 percent), and literature/humanities (7.5 percent).
This represents little change in the order of frequency

from FY 1980 when the most frequent subjects were
reading and writing (21.5 percent), social science (13.7
percent), health/Pl./safety (11.3 percent), natural and
physical sciences (10.3 percent), and literature/human-
ities (8.7 percent).

Because ITV programs are usually useful at several
grade levels, the survey format allowed respondents to
indicate the lowest and the highest grade levels for
which programs were used. A program was counted as
intended for all grade levels in that range. (Thus, totals
are greater than 100 percent.) Figure 111.3 graphically
demonstrates the pattern of ITV programming by grade
levels. ITV was most heavily concentrated for the first
through sixth grades, with a peak at oides four, five,
and six. There was a sharp drop in broadcast- of ITV
intended for the sixth and seventh, grades and another
sharp drop between ninth and tenth grades. By sub-
tracting the hours of material intended for viewers
above the high school level, it can be determined that
at least 66.0 percent of ITV air time (9.4 percent of all

air time) was for school children. ,
ITV programs broadcast for use at the junior college

level (4.8 percent of programs), the college/university
level (8.8 percent), and.for adult education (8.1 percent)
were nottas frequent as grade sthool programming. All
three categories, however, increased from 1980 levels:
junior college (4.8 percent from 4.1 percent), college

(8.8 percent from 6.4 percent), and adult education (8.1
percent from 5.1 percent). This type of programming
is of considerable interest to 'many professionals and it
may have been underrepresented because of the defi-
nition (see above) of ITV that does not include general
programming that is also used for instruction:

Respondents were asked to pick the one or two best
categories to describe the format of instructional pro-
grams. The categories included: lecture /monologue -
a, teacher teaching, maybe with blackboard or props;
interview with expert; discussion-two or more people
discuss, intereact, teach (may include a student asking
qucitions); demonstration-instead of only verbal de-
scription, a task is shown; actuality-l-an actual event
recorded or transmitted live with emphasis on the event;
dramatization-re-creation of an event or fictional re-
creation using dramatic or cinematic techniques; doc-
umentary; narrated graphic symbols-narration over
graphics (short of animation); and ahimation-frame by
frame changes that create the illusion of motion over
time. Figure 111.4 shows that the dramatization format
(influenced greatly by The Electric Company) was the
most frequently used type (40.1 percent of all ITV pro '4
grams), followed by demonstration,(29.4 percent), with
lecture (20.5 *percent), documentary (191 percent), and

26
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Figure 111.1
Average Anntial ITV HoUrs by Broadcaster Category
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Source: Research and Programming Services
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2 = 160,000-349,999
3 = 350,000 - 599,999
4 = 600,000-999,999
5 = 1,000,000-2,000,000
6 = OVER 2,000,000
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Figure 111.2
Percentage of ITV Programs by Subject. Matter*

READING & WRITING

SOCIALSCIENCE

SCIENCtF

HEALTH/P.E./SAFETY

LITERATURE/HUMANITIES

MUSIC/ART/THEATER

CHILDREN'S BASIC EDUCATION**

MAT Heild0CS'

OTHER

HISTORY

FOREIGN LANGUAGE

VOCATIONAL

HOME ECONOMICS.

TEACHER TRAINING

ENVIRONMENT

PROFESSIONAL TRAINING

17.5%

1.7.1%

1.6.4%

6.0/0

14.8%

.[3.6%

12.2%

11.6%

1.5%

1.4%

0.6%

0.5%

13.7%''1

[ 12.5% -.

1.2.0%

1

4 18.6%

PERCENTAGES TOTAL MORE THAN 100% DUE TO
MULTIPLE RESPONSES

" COVERS PRIMARY LEVEL COURSES WHICH
INCLUDE MULTI-DISCIPLINARY SUBJECTS.

Somue: Research and Prograiiiming Services

narrated symbols -(1-4.0 percent) the next most used for-
mats.

Computerized data processing has.allowed an anal-
ysis of both grade levels aixl formats... of ITV program-
ming bv subject matter. The sample size for the entire
survey «as not large enough to produce reliable data
for a table wafli 2SO,Cells (lb grades by 16 subjects).
Thus, the discussiod is limited to tlit, patterns that have
clearly emerged. (1-A details, sec Appendix

SUBIE(',T NIVITER BY GRADE LEVEL

Children's Basic Education programs were concen-
trated at grades seven to nine, where they reflected
'1C.6 percent of all programs.
Reading and Writing was Concentrated in the lowest
grades, representing 41.1 percent, 37.1 percent, 34.4
4
percent, and 32.7 percent Of kindergarten through
third grade, respectively.
Literature and Humanities material was concen-
trated iii grades 10 to 12 (neat 8,6 percent of all pro-
grams) and in adult learning categories.

28

Foreign Language programs were cOneetitrated in
high school (Mite to- ten percent for each of grades
10 to 12).

( Mathematics`as found primarily ill grades seven to
. .

nine (where percentages ranged from 8.1 to 8.8 per-
O

cent)..
Natural and Physical Sciences were an essentially
constant progrAm percentage (14 to 1S,percent) be-
tween grades four and nine, with .a lower percgitage
(about 12 percent) in grades 10 to 12...
Social; Science programs comprisud a gradually in-
creasing percentage of programs, ranging from six
percent for grade one to 20 percent for grade nine,
with lower percentages (14 pereentl in the higher
grades..
Music, Art, and Theater programs -had their highest
concentration 'in the early grades ;,(kindergarten

. through third had between 10 and 13 pere6it).
Health, P.E., and Safety programS were spread relit,
atively evenly across kindergarten through grade 12
(17.6 to 10,9 percent).
!Lome Economics comprised a small portiOn of ITV
programs in-all gradesHrhey reached their highest
proportions, however, in high:school (grades 10 0. 12;

39
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Figure 111.4
Percentage of.ITV Programs by Format*

DRAMATIZATION

DEMONSTRATION

LECTURE

DOCUMENTARY

SYMBOLS

DISCUSSION
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ACTUALITY 2

1 20.5%

h9.2%

114.0 %..

8.0%

6.3%

4.8%

0

29.4%

a

about three percent of ;ill programs) and iif junior
college (9. I percent).
Faivi.roietal programs vcrc also infrequent, close.:

40.1% to one percent of the programs in high school range.

Total is greater than 10 se one or two responses were
allowed. A prograM with se' formats is counted here in
each form indicated by thebres ondents; This means that
dramatizations occur in 40.1% of the programs, not 40.1%
of the programs are exclusively dramatizations.

Rewartli and Programming Services

29

(.;RAI)14, 1,1 ?VEI., BY SUI3JI'C'F MAIER

Kindergarten IT programming was toireenttated in
three subject areas:. reading/writing- (41,-pelteent).
licalth/1).1.:./safety (17.(6 percent), 101"
ter (10 percent).
First grade is similar to kindergarten,
more emphasis oil some other subjorets. The most Ire-
(went ITV subjects 1.kere reading/writrw (17,11)0.-
cent), healthil).F./safety Old percent); iiitisitfiift/
theater (12 percent) and science (7.5 perept)...
In second grade the ITV emplia4is.vxpands further
with reading/writing (34,4 percent), followed 'b)ars

It"

o
. .

,

.

1..
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.

ttealth/P.E../safety- (15.8- percent), music/art/theater
(12.3 percent) and science (7.8 percent).
Third gracile .continues the trend. [iv programming
..was concentrated in reading/writing (32.7 percent),
health/P.E./safety (16 percent), music/art/theater
(12.8 percent), and socialtscience (8.1 perCent)..

.

Fourth grade ay programming showed a new ell}
phasis on social, sciencel(16.3. percent). 'Other fre-
quently used subjects were reading/writing (27.1 per-
cent), seience (0.7 pereent), and health/P.E./safety
(13.6 percent).
In fifth and sixth grades; this trend of emphasis .on
science continued with reading/writing (about 28 per-
cent), social science' (abobit . 13 .percent), science
(about 14 percent), and 'health/P. E./safety (abdut 13
percent) the most frequent snbjects.
Grade's St'ven, eight, and nine had a decreased em-
phasis on readtni/writing (about 7* percent) and

calt.h/P.E./safety (about 12 percent). There were
`More programs in social, science (about 20 percent),
basic, education (about 16 percent), science (about 14

-"" percent), all math (about 8 percent).
Tenth, elevaith, and twelfth grades ed .pro-
gramsmost frequently in social science lbout 14 per-
cent), health/P:E./safety (about 14 percent), and sci-
ence (about 12 percent).

SUBJECT MATTER BY FORMAT'`

Children's l3asic Educatioit,programs were mostly
dramatizations (76.0 per cling
Reading and Writing p arias were most frequently
tliamatizatitins (53 Perm 0 and narrated symbols (41
percent).

.

Literature and Humanities programs were charac-
teriZed by- ICature- formats (38.1 percent), nramati-
zatiorls (39.6 percent), and narrated graphic symbols

'123.5 percent).
Foreign Languageprograms were primarily dramati-
zations (64:3`pettent) and lectures (35.7 percent).,
Mathemuticsiprogants were most frequently dram-

.

° atizations (56.8 percent) or demonstrations (47.5 per -
cent).cent). . .

.

Natural.eind Physical Seiences,programs wore mainly
denionsirations .(48 percent), documentaries (3,6.7
percent); or leitures125.3 Percent).

N.H.: On or two formats could-he coded per program. Many pro
grams combine several formats.

C.

30

a

- Social Science programs were generally,: dramatiraw
tions,(48.1 percent) or documentaries (38.1 percent)k,.
Histhry programs were primarily documentaries (52.2
percent), driatatizations (42.5 percent), and lectures
(49.6 percent). .

Music, Art and 'I heater programs wereprimarily dem-
onstrations (84.3 percent).
Health, P.E.; anq Safety prOgrams were dramatiza-
tions, (41.5 percent), demonstrations 1(38,6 percent),
and documentaries -(32.5 percent).
,The few Teacher and Professional Training programs
most commonly used lectures (42.3 percent and 74.7
percent, respectively).
Environmental programs were mostly lectures (47
percent), while home economics programs were dem-
onstrations (30 percent) or dramatiialions (45 per-

.

cen, t) and vocItional programs were either demon-
strations (37 percent) or lectures (30 Percent).

Figure 111.5
Percentage of nv Programs by Producer

and Distributor'
A. PRODUCER

28.4% OTHER PTV
ORGANIZATION

B. DIS1RIBUTOR

23.8% AIT

0.5% COMMERCIAL U.S.'
0.7% INTERNATIONAL

COPRODUCTON
2.1%OTHER
2.2% FOREIGN . .

5.6% dill.,DREWS TELEVISION
WORKSHOP.

8.9% MAJOR PTV'.
ORGANIZATION

9.1% LOCAL,.

14,5% CONSOFITIUM

28.0% INDOENDENT

1.2% COMMERCIAL
SYNDICATOR'

1,9% EXCHANGE FROM OTHER
PTV STATION

2.3% OTHER
8.1% LOCAL

11.9% REGIONAUSTATE
NETWORK

13.6% OTHER ITV SUPPLIER

17.7% PBS
19.4% MAJOR ITV SUPPLIER

Source: Research and Programming. Services
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INSTRUCTIONAL TELEVISION SIAVIcES

PRODUCTION AND DISTRIBUTION 01 ITV

The sources of ITV production ardepieted in Figure
111.5. Independent ITV producers (combined with
CTW) were responsible for 33.6 percent of the ITV pro-

;grains: used by broadcasters in FY 1982. This is note-
-- worthy, since ITV is the only area of public television

prograMming in which outside organizations play such
a significant role. "Other" VI'V organizations produced
28.4 percent of the programs, while the major PTV
ganizatitins accounted for an additional 8.9 percent.

The response forms in Appendix 13 define these cate-
pries. Local production accounted for 9.1 percent of
all programs''(compared to 8.7 percent in FY 1980) and
9.7 percent of all liours.(compared to 9.5 percent in FY
1980). Local Fly production has been declining sharply
(see Figure 111.6) for more than a dec5de: For details
of local ITV production by broadcaster categOry, see

Table 111.11. Finally, programs produced by a consor-
tium amounted to 14.5 percent-of the total.

Consortia have resulted from increasing demands for
higher quality, more 'expensive programs and the sav-
ings from producing protrams for mutual use. Local
[Iv productio*, however, has decreased until this year.
Figure 111.6 compares ITV broadcast hours produced
locally, since L964 with the percentage produced by con-
sortia since 1974. In 1982 consortium production of nw
hours actually declined from 15.9 percent to 13 percent,
while local production increased slightly *om 9.5 per-,
cent to 9.7 percent, which may mark the end of the
downward trend indicated by the figure prior to 1982.

Part 13 of Figure 111.5 describes tile source d distri-
bution. of [Iv programs. The Agency for Instructional
Television (A11), formerly known as National Instruc-
tional 'Television, distributed 23.8 percent of the I1V
programs. Other major [[V distributors were joictly r6.

Figure 111.6
Local 'vs. Consortia Produotion_of ITV Ftogramming Since 81964

(Percentage of ITV Hours Locally Produced)
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YEAR

1964-1970 PERCENT STATION HOURS IN SAMPLE WEEK
1972 PERCENT BROADCASTER HOURS IN SAMPLE WEEK
1974-1982 PERCENT BROADCASTER HOURS IN SAMPLE YEAR.
1976,-1982 ITV: THE ELECTRIC COMPANY INCLUDED

Source: Research and Programming Services
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MIMIC TELEVISION PROGRAMMING CONTENT BY CATI:IGORY FISCAL YEAR 1982

Sp Onsible for distributing 19.4 percent of ITV pro-.
rains. These distribytors were The Great Plains Na-

tional Instructional Television. Library (GPNITL),
TVOntario, and the recently formed ITV Cooperative.
Programs from the broadcasters' own facilities ac-

counted for another 8.1 percent of the programs, and
"other instructional supplies" played a major role. PI3S

distributed 17.7 percent of all ('I'V progrons, a notable
,increase from 10.2 percent. in 1980, In addition to dis-
tributing:11w Electric Compani., PBS has also begun to
distribute instructional programs. at the adult level.

Regional/state networks distributed i 1.9 percent of all
ITV programs. There was an inverse relationship be-
tween the amounts of regional/state network distribu-
tion and local distribution of ITV progratns. In the
Northeast, ITV ilkstribution from FFN accounted for
a major share of all ITV pry grants, while there was com-

paratiVelv little "local" material. In the South, the vat- 40
tern was reversed. Southern broadcasters got a good
deal 61 their ITV from their own facilities and a rela-

,
tively small proportion from SEC A, the regional net-

.4Sork. (Note that "local" distribution for many Southern
broadcasters is statewide.) Broadcasters in the Central
region also received a large share (16.2 percent) of their
ITV from the Central Educational Network, Midwest-
ern Educational. Television, or intra-state networks of
independently scheduled broadcasters' Local material
was less common than the overall average. Western
broadcasters obtained a small proportion of their ma-

FIRST AIRING
IN PRE' OUS
TWO EKS

AIRED IN
PREVIOUS TWO
WEEKS

AIRED IN
PREVIOUS SEVEN
DAYS

t6ria1 from the Pacific Moutain Network or intra,state-
Astribution.

In Figure III.I0, describing the use of ITV repeat
programs, the total exceeds 100 percent, because pro-
grams could be repeated both from earlier in the week

and/or some other time in the previous two weeks. It
can be seen that '40.6 percent of the programs had been

on the air earlier in. the week and 44.8 percent had been

shown by the broadcaster in the prior two weeks. These
figures are essentially unchanged from FY 1980.

ADULT, COLLVGV, AND JUNIOR COLLEGE
PROGRAMS

The survey indic,ak jui average annual total of 493
programs per broadeas fer (2.7 percent of all programs,
7.2 percent of ITV programs) were. at the adult,.college,
or junior college level. This was more than twice the
number (237 programs) reported in the 1980 survey.
Because of our sample size and the relatively loW num-
ber of such programs among all programs reported,
however, it would be statistically unsound to analyze,
this- material in great detail. Thus, a full table is mit
presented.

Six percent of these programs were teacher training;
nine percent were categorized as social science; and the
remainder were fairly evenly spread over subject matter
categoriesdiis includes 11 percent of programs at this

Figure 111.7
Percentage of ITV Programs by Use of Repeats

4
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INSTRUCTONAL. TELEVISION SERVICES

urade level defined as "professional training" or "vo-
cational" (about 18 programs per broadcaster per year).

A Iiigher proportion of progkuns at the postsecondary
level (14 percent) were produced!at local facilities with
12 percent produced by consortia. Independent pro-
ducers were responsible for 39 percent; and other 1YIV
broadcasters produced 24 percent, a lower proportion
than for all ITV programs.

,Vir times for programs at the postsecondary level were
concentrated on weekdays:. 20.8 percent oe programs
were broadcast Ain weekdays between school and prime
time ("after school" Might be a more appropriate label);
17.0 percent were aired during school hours; 1.7 percent
were aired in plime time; 3 percent were aired after
prime time; and 17.7 percent were -aired in the early
,morning before school hours.

ITV WITIIIN PROGRAMMING CATEGORIES

In this report, similarities 'in content and usage of
ITV programming have been measured by proportions

and average a' imal amounts. 'Flue 'report will also
briefly examine instructional jirogramming Within var.:
ions categories,

l'I'V represents 30.8 percent of the programs (18.6
percent of hours) produced 'by "other" IYIV broad-
casters.

represents 54.2 percent of the programs (35.5
percent of hours) produced by "independent" or in-
structional 'IV producers.
ITV represents 24.8 -percent of the programs (14.8
percv6t of hours) distributed by region'al networks..

represents 37.1. percent of the programs (26.1
percent of hours) taped &Om lifoadcasters' Own fa-
cilities.

' ITV represents 33.9 percent of the loud programs
(19.4 percent of hours)' distributed by broadcasters.
l'I'V represents 62.1 percent of programs (27.9 per-
cent of hours) broadcast during school hours.

"'ARIA.: 111.1

Average Annual Hours and ScIfool Hours by l'I'V and Sesame Street and The Electric Company

Total Year School !lours on School Days

Ilai=rs !kg-collage !lours Percentage.

All Programs ITV 5,421 978 100.0%

(excluding EC,) 714 13.2 481 49.1

Sesame Street, The Electric 802 14.8 181 18.5

Company
ITV plus 2 programs 1.516 28.0 662 67.6

Source: Wesearth and Programming Services

:FABLE 111.2

Most Frequent l'I'V Programs by Annual Number of Programs .
per Broadcaster and as Percept of ITV Programs

'Title No. of Programs Percent of ITV

The Electric Company 1161 5.3X

Thinkabout 69.2 3.1

All About You 42.7 1.9

Inside/Out 38.6 1.7

Trade-Offs 31.4 .1.4

Readalong 31.4 1.4

Read All About It 26.2 1.2

Write Channel 26.2 1.2

Villa Alegre 22.9 I0
Finding Our Way 21.3 1.0

Inside Story 19.7 (1.9

Self, Inc. 19.7 0.9
Wordshop 19.3 0.9
Total 44.0

Source: Research and Programming Services
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4 *Eli; I C TELEVISION PROGRAMMING. CONTENT BY CATEGORY FISCAL YEAR 1982

TARA:

Average Annual Hours and Percent' of Total Hours per Broadcaster by Program 'type. and Broadcaster Category

Category IT/ SS/EC News/P.A.

All Broadcasters 774 (14.3%) 803 (14.8%) 673 (12.4%)
REGION

IP
Northeast 898 (15.3%) 852 (14.5%) 648 (11.0%)
South 870 (16.4%) 818 (15.5%) 649 (12..2%)
Central 688 (12.6%) 851 (15.7%) 705 (13.0%)
West 717 (13.4%) 697 (13.1%) 712 (13.3%)
Outlying 127 (2.7%) 727 (15.3%) 625 (13.1%)

POPULATION
Undo- 150,0(X) 462 (9.1%) 765 (15,1%) 628 (114%)
150,000-349,999 615 (11,9%) 779 (15.0%) 596 (11.5%)

'350,000-599,999 755 (13,7%) 800 (14.5.%). 726 (13.2%)
6(X),000-999,999 698 (12.7%) 876 (15.9%) 663 (12.1%)

'' 1,000,(XX0,000,(X)0 781 (13.5%) 939 (16.2%) 756 (13.0%)
Over 20)00)0 734 (12.2%) ,976 (16.2%) . 734 (12.1%)
Overlapped 1,019 (21.1%) 413 (8.6%) 648 (13.4 %)
Multiple Stations 1,025 (19.3%) 733 (13.8%) 288 (11.8%)

CLASS
State System 1,056 (19.8%) 712 (13.3%) 667 (12.5%)
University 691 (12.5%) 790 (14.3%) 721 {13.0%)
Community 736 (13,2%) 881 (15.8%) 670 (12.0%)
local School 1,006 (21.4%) 627 (13.3%) 542 (11.5%)

BUDGET i:.3

Under $8(X),(XX) 707 (14.492' k 672 (13.8%) 662 (13.6%)
U00,00041,699,999 604 (11,9%) / . 724 (14:3%) 672 (133%)
$1,7(X),(X10-$2,599,999 794 (14.3%) 883 (15.9%) 651 (11.7%)
,$2,6(X),(X)042,499,999 917 (15.9%) 814 (14.1%) 630 (10.9%)
$3,500,0048,999,999 917 (15.3%) 895 (15.0%) 705 (11.8%)
$9,(XX),(X)0 and over 965 (16.2%) 892 (15.0%) 780 (13.3%)

. Percent totals more than 100% due to multiple cixling of The Electric Company.
Includes The Electric Company played during school hours when.school was in session.

Source: Research and Programming Services

14

General

I

3,234(59.6%)

3,523 (60.01)
3,044 (57.4%)
3,253 (59.9%)
3,263 (61.0%)
3,326 (69.9%)

3,236 (64.1%)
3,281 (63.1%)
3,304 (60.0%)
3,313 (60.4%)
3,389 (58.4%)
3,672 (60.7%)
2,782 (57.7%)
2,984 (56.1%)

2,980 (55.8%)
3,381 (61.1%)
3,350 (60.1%)
2,592 (55.2%)

2,874 (59.2%)
3,116 (61.6%)
3,282 (59.1%)
3,450 (60.0%)
3,531 (58.9%)
3,372 (56.7%)
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TABLE 111.4
11.

Average Annual Programs and Percent of Total Programs per Broadcaster by Program Type and Broadcaster Category

Category SS/EC' News/P.A. Generdal

All Bthadcasters 2,328 (25.4%) i 995 (111.W) 1,243 (13.6%) 4,708 (51.4%)
RE4;10N

Northeast 2,822 (28.4%) 1,032 (10.4%) 1,198 (12.1%) 4,975 (50,1%)
South 2,632 (28.1%) 1,047 (Ill%) 1,195 (12.8%) 4,640 (49.6%)
Central 2,034 (22.8%) 1,050 (11.8%) 1,322 (14.8%) 4,674 (52.2%)
West 2,073. (23.3 %). 849 (9,6%)- 1,3110(14.8 %) 4,723 (53.2%)
Outlying 983 (2.2 %) 918 (13.6%) 1,004 (14.8%) 4,744 (69.8%)

POPULATION
Under 150,(XX) 1,382 (17.6%) 967 (12.3%) 1,141 (14.5%) 4,456 (56.8%)
150,000-349,999 1,707 (19.6%) 1,006 (11,6%) 1,151 (13.2%) 5,016 (57,4%)
350,000-599,999 2,383 (25.1%) 997 (9.5%) 1,368 (14.4%) 4,914 (51.7%)
600,000-999,(X)0 2,119 (23.2%) 1,107 (12.8%) 1,141 (12.5%) 4,908 (53.7%)
1,00(1,(XX)-2,(XX),(XX) 2,398 (25.1%) 1,122 (11.8%) 1,411 (14.8%) 4,732 (49.6%)
Over 2,000,(XX) 2,165 (21.8%) 1,182 (11.9%) 1,374 (13.8%) 5,353 (53.8%)
Overlapped 2,794 (32.4 %) 529 (6.2%) 1,153 (13.4%) 4,222 (49.0%)
Multiple Stations

CLASS
3,112 (33.8%) 912 (9.6%4. 1,184 (12.5%) 4,300 (45.3%) ..i,..../

State System 3,314 (33.8%) 900 (9.2%) 1,245 (12.7%) 4,494 (45.8%)
University 1,885 (20.8%) 970 (10.2%) 1,359 (15.0%) 4,964 (54.7%)
Commin4ty 2,322 (25,0%) 1,088 (11.7%) 1.218 (13.1%) 4,787 (513%)
Local School 3,055 (35.6%) 812. (9.5%) 1,026 (12.0%) 3,824 (44.6%)

OULX:ET
Under $800,000 2,092 (25.0%) -469 (10.4%) 1,167 (13.9%) 4,368 (52.2%)
$800,000-$1,699,999 1,709 (20.8%) 913 (11.1%) 1,230 (14.9%) 4,492 (52.0%)
$1,700,000-$2,599,999 2,443 (26.0%) 1,103 (11.8%) : 1,230 (13.1%) 4,726 (50.4%)
$2,600,00043,499,999 3,074 (30.9%) 979 (9.9%) 1,234 (11.4 %) 4,893 (49.1%)
53,500,000-$8,999,999 2,768 (27.1%) 1068 (10.5%) 1,340(13.2%) 5,103 (50.2%)
$9,000,000 and over 2,703 (26.2%) 1094 (10,6%) 1,492 (14.5%) 5,173 (50.1%) 41

Percent totals moisb than 100% due to multiple coding of The Electric Company.
Includes The Electnc Company played during when school was in session.

Source: ReSearch and Programming Services

. TABLE 111.5

Average Annual ITV Hours and Programs per Broadcaster fiy Subject Matter

Hours Programs

Annual Average Percent-of Total Annual Average Percent of Total

Children's Basic Education* 41.3 5.4% 146.9 6.4%
Reading/Writing 138.4

,
, 18.2 424.4 18.6

Literature /humanities 56.7 -i 7.5 170.6 7.5
Foreign Language 15.8 2.1 51.1 2.2
Mathematics , 38.5 5.1 138.0 6.0
Science 93.5 12.3 286,6 12.5
Social Science 100.0 14.5 313.9 13.7
Ilistory 34,4 4.5 82.5 3.6
Music/Art/Theater 48.2 6.3 161.8 7.1
!Ionic Economics 12.6 1.7 33.4 1.5
Ileillth/P.E./Safety 77.0 10.5 274.9 12.0
Environment 5.2 0.7 14.5 0.6
Teacher Training *A 15.4 2,0 31.8 1.4
Professional Training 6.3 0.8 11.3 0.5.
Vocational 15.7 2.1 36.2 1.6
Other 46.8 6.2 108.7 4.8

Covers primary level courses which include multi-disciplinaiy subjects.
Source: Research and Programming. Services
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. TABLE 111-.6

Average Annual l'I'V .11ours and Programs per Broadcaster by Grade Level'

( ;rade

!lours Programs

Annual Average Percent of Total Annual Average Percent of l'otal.

Kindergarten 155.4 20.6%. 472.1 20.8%

1st ,. 202.4 26.8 675.3 29.7

.2nd 210.(1? 27.9 701.4 30.9

3rd 214.8 28.5 716.3 31.5

4th 284.3 37 6 912.0 40,2

5th .29).4 38.4 922.1 40.6

6th 297.(1 39.3 939.7 41.4

-th I68.9 22.4 564.7 24.9

8th 158.8 21.0 529.6 23.3

9th I69.8 22.5 551,0 24.3

101 103.5 13:7 284.5 12.5

1 lth 98.2 13.0 273.7 12.1

12th 98.7 13.1 273.3 12.0

Junior 56.8 7.5 107.9 4.8.College
College 105.3 13.9 200.0 8.8

Adult 95,0' 12.6 184.7 8,1

* Totals ma. he mow than 100% duct() multiple coding.
Source: Research and Programming, Services

TABLE 111.7

Average Annual l'I'V Hours and Programs per Broadcaster by Format of Program`

Format**

I lours Programs

Animal Average Percent of Total Animal Average .1.Yreent of Total

Lectilie 169.4 23.1% 449 2 20.5%

Interview with Expert 46.1 6.3 105.4 4.8

1)1m-ssion Among People 63.4 8., 175.5_ 8.0

I hinonstration 195.2 26.9 646.4 29.4

Actual Front in !teal Time 17.9 56.0 2.5

!)rat :Mi.:Mon 286.3 39.4 88 1 .1 40.1

Documentary
1843).11

19.7 421.4 19.2.

Narrated Graphic Symbols
Animation

,116.8
32.2

16.1

4.4 .

306.7

138.8

14..0

6.3

Total is greater than 100%.-hecausc one or two iespOnses were allowed.
* For definition of format LAgones, sec Appendix B.
Source: Researchtand Progranuning Services

k

TABLE 111.8

\Percentage of ITV Programs by Region by Source of Distribution

Source of Distribution

Pert:ell! from
Regional/State

Network*
Percent from "Our Own-

Facilities

/

Northeast 15,7% 4.7%

-South 8.2 I4.3

Cetral 16.2 4,9

West -.6.4 . 6.8

Includes both PBS and regioal/state networks.
Source: Research and. Programming Services
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TABLE 111.9

Average Annual ITV Hours and Programs per Broadcaster by A) Producing Source and B) Source of Distribution

Hours Programs

Aterage Percent of Tot'al Annual Average Percent of Total

A) Producing Source
Local 73.7 9. (7, 208.1 9I%
(:onsortitim 9R.4 1 3. 1) 329.6 14.5

( :1W 62.4 8.2 127.6 5.6
Foreign 16.9 2.2
International (;oproduction 4.8 (1.6 16.5 (1,7

Nlaaa l'11/ )rganization i 65.2 8.6 202.4 8.9
)tliN4 PTV ( )rganitation 197.4 26.1) 647.2 28.4

Independent 215.( 28.3 639.5 28.0
Commercial (LS . 1.1 0.5 11.3 0.S
()the! 4". 21 7 2.9 48.3 2.1

13) Source of Distribution
Local 64 6 8.67. 183.1 8.1'4
Exchange with ( )flier ( )ri:am/Awn 14.4 1.9 43.5 1.9

Regional/State Nensork 85.6 11.3 270.5 11.9

186.4 24.- 402 9 17.7
A1T 140.4 18 6 541." 23.8
Nlajor ITV Supplier 123.6 16.4 441.5 19.4

thher.IIV Supplier 110.1 14 6 109 . 9 13.6

Commercial Svocheator 8.2 I . I 26.6 1.2

Odle! 22.6 3.0 53.1 2.3

Sower: Kewarch and Programming Service%

TABLE 111.10

Average Annual ITIV Hours and Programs per Broadcaster by Use of Repeat Programs'

I lours Programs

Ainmal Average Percent of Total Annual Accrage Percent of Total

first Airing m Previon% Tv.o Weeks 409.2 56 .2`.; 1.214.6 li 55.3`X

Aired m Prodons Seven Days 288.6 39. -' 884.3 40.6
Aired in Prcvions 1.vo ecks 318.3 973 7 44.8

Total% mar he greater than 100`X due Pi. nniltuplc crxling
Source. Research awl Programming Servic%

37
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TABLE 111.11

Average Annual flours and Programs per Broadcaster of !eal ITV, and (meal ITV as.Percogrof All ITV by Broadcaster Category

Catcgol%

I lours Programs

Local Animal At eriigt
Local its Ptrtelit of

All ITV 1.ocalAntinal Average
Local .1' Percent of

All Fly

All lirdadcasters 64 6 8,4% 183.1. 7.97(

It:GION
Northeast 47.1 5.2

I
130.8 4.6

South , 13,7 364.3 13.h

t.

Central .36.5 45.1 4.8
\Vest 55.2 7.7 136.9 6.6 .

(halting 42 7 33,8 70.0 30.0

VON 11 ATION
Intlr 150,000 -4.; I.)) 8.9 (1.6

150,0110 :.349.999 12 6 2.0 20.6 1.2
3;0,1100- 599,999 13.1 4.4 104.7 4.4
6011,000i-999,999 48,6. 7.0 185.0 8.7
1,041,0(N1:2,11011,000 12.2 4:1 78.1 3.3

Otcr 2,000,000 35.- 4.9 116.2 5.4

t herlaooe(1 225.2 ¢ 22.1 .548.6 19.6

Stations 136.; 13.3 393.9 12.3

CLASS
State tisstem l55.0 14.7 459.0 13.9

Unnersits 48.; -0 I r.2 6.2.
Commtmitt 28 8 3.9 93.6 4.0
Local School 175.3 F.4 494.4 16.2

tinder $800,0110 46.6 . 6.6 46.6 6.6
1,8110,i14111- $1,699,999 9.2 55.8 t2

.$1,-00,000-$2,;99,999 9.5 9.5

$2.600,000--$4,999,999 33 () 13.6 3.7

3,500,000-$8,999,999 82.; S

.S9,0041,000 and ()ter 108.3 112 168,3 11.2

Source: Itesearcli and Programming Se es

r.
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Chapter IV (

Sesame Street and The Electric Company

These two children's programs front the Children'
Television Workshop (CTW) including repeats ac
(limited for 14.8 percent 4(111 air time and 10.9 percent
(if all programs broadcast in FY 1982.

Estimated annual averages were 611 hours per broad-
caster of Sesame Street, tip from 581 hours per broad-
caster in FY 1980, and 192 hours per broadcaster of The
Electric Company * , down slightly from 214 hours per
broadcaster in 1980.

The producer (CTW), distributor (PBS), format and
general nature of the two programs are well known.
Because (if their wide appeal to traditional ITV viewers,
to particular grade levels and to Minority viewers they
connot be easily categorized. Therdforc, this report pre -
sents data on the programs without applying labels.
Most of the important data on Sesame Street and The
Electric Company in program content survey are sam-

.

° The lql..etTie (;onparn shown (hiring school hours when school was
tit session is counted both as ITV and as Analyses in this
chapter include The Electric (;ompan pmxles which are also in-
cluded in :tialyses in Chapter

39

marized in Figure IV:1; a brief comincntary fills out this
chapter.

Figure IV.1 illustrates .the differences in use of Se-
same Street and The Electric Company. across broad-
caster categories. Figures IV.2 and IV.3 indicate that
broadcasts of Sesame Street /lime Electric Company aired
weekdays after school (40.4 percent), during weekday
school hours (32.6 percent), weekday preschool hours
(14.3 percept),1 and weekend morning/daytime (12.4
percent). The Aiittern follows the 1113S feed of the pro-
grams, which ware examined by day of week and time
of day. Patterns were Very similar for both programs,
although Sesame Street runs twice as many hours. Se-
saMe Street use was less concentrated during school
liCrs and was higher on weekends than 'the Electric
Company. Table IV.1 describes the distribution of per-
centage of programs for each series.

The survey data indicate that 28.5 percent of the pro-
grains were rebroadcast within seven days. Only a
slightly higher percentage (30.5 percent) were rebroad-
cast within two weeks.

50
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le

Figure IV.1
Average Animal Sesame Streetf Ile Electric Conipany

Hours by Broadcaster Category

(1) HOURS PER BROADCASTER
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(2) AS PERCENT OF TOTAL HOURS
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13,0
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13.3 ' 13.4 14.3

ST LSC UNIV

15.0 14.5

16.0 16.2 16.1

1 2 3

POPULATION SERVED

BUDGET. CATEGORY REGIONAL CATEGORY CLASS POPULATION SERVED .1

1 UNDER $800.000 NE NORTHEAST COM COMMUNITY 1 UNDER 150,000 /
2 $800,000- $1,699,999 C CENTRAL ST. STATE 2 150,000-349.999

3 $1.700,000-$2,599,999 S = SOUTH LSC LOCAL SCHOOL 3 350,000-599,999

4 $2,600,000-$3,499,999 W WEST UNIV UNIVERSITY 4 600,000-999,999

5 $3,500,00048.999,999 0 OUTLYING 5 1,090,000-2,000,000

6 $9,000,000 AND OVER 6 OVER 2.000,000

Itt.watt II and lirograitittinut SCIVIC(1
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1

SESAME STREET AN!) 71'HE ELECTRIC COMPANY 41..

Figure IV.2
Percentage of Sesame Street/The Electric Company

I lours by Daypart

0.3% PRIME TIME

1.1% WEEKEND-EARLY AFTERNOON
11.3% WEEKEND MORNING

14.3% WEEKDAY-BEFORE SCHOOL

32.6% WEEKDAY-SCHOOL

1
40.4% WEEKDAY-AFTER SCHOOL

Source: Research and Programming Services

4

Figure IV.3
Percentage of Sesame Streetf Ile Electric Company

flours by Day of Week and Time of Day

A. DAY OrIVEEK

B. TIME OF DAY

12.4% WEEKEND

87.6% WEEKDAY
(17.5% per day)

0.2% PRIME TIME

8.1% NOON-3 PM

20.3% BEFORE SCHOOL

30.j% 9 AM --NOON

41.2% AFTER SCHOOL

Source: Itei,arch and Programmidg Services
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so

.

Sesame Streetfl'he Electric Company Hours as
Percentage of Selected Programming Segments

Figure IV.4

WEEKDAY-
AFTER SCHOOL

WEEKDAY-
BEFORE SCHOOL.

WEEKEND
MORNING,

.DIRECT VIA
SATELLITE

PBS-DISTRIBUTED

DIRECT VIA
TELCO LINE

WEEKDAY DURING
SCHOOL

ALL
PROGRAMMING

TAPED FROM
INTERCONNECT

14,8%

13.0%

Source: Research and Programming Services

TABLE IV.I

.23.8%

22.3%

21.1%

19.8%

Percentage of Sesame Street/Ube Electric Company Programs by Daypart

26.4%

Weekday
Weekday After Weekend Weekday

School School Morning/Day Preschool

Sesame Street 29.8% 38.8% 13.0% 16.9%
The Electric Company 41.4 45.4 5.8 6.3

Source: Research and Programming Services
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Chapter V

"General" and News/Public Affairs Programs

When instructional programs and SS/EC are disre-
garded, all the remaining programs analyzed fall into
the General and News/Public Affairs category. This
chapter focuses first .on the. combination of "General &
News"; the News/Public Affairs programs are treated as ,
a separate group later in the chapter.

General & News programs represented 72.9 percent
of all broadcast hours \Ind 64.9 percent of all programs

.

in PTV schedules ilurik FY 1982. These proportions
reflect annual averages of 3,905 hours and 5,953 pro-
-gram,s. '['he average program length was 39 minutes.
The figures reflect an increase of 242 hours; an increase
of 0.7 percent of hours, and an increase of 360 programs
(1.7 percent) since FY 1980.

DIFFERENCES BY BROADCASTER
CATEGORY

Brldcasters ,with smaller budgets scheduled fewer
average annual hours of Gentral & News material than
broadactcrs with larger Midgets, and there were dif--
ferences by region, class, and population served. Figure
V.1 indicates that (with the exception of broadcasters
in outlying regions and broadcasters licensed to state or
school boards) there were relatively small differences
over broadcaster categories in time devoted to General
& News content. Therefore, those broadcaster cate-
gories with a higher number of total annual hours had
a proportionately higher number of General & News
hours.

ifYPES OF GENERAL & NEWS PROGRAMS

Table V.1 pr .sents a detailed division of General &

1iews hours at d programs by different type. For an in-
al analys .se'have been combined into five clus-

ters of progr ni types: News /Public; Affairs (17.2 percent
of all Gene 1 & NeWs hours), Information/Skills (34.0

43

percent), Children's (10.4 percent), Cultural (31.7 per-
cent), and other General (6.7 percent). These clusters
are scheduled differently-the differences are detailed
in Tables 11.11 and 11.12 and are described in Chapter.
11. ''

Four types of programs were counted within the an-
nual average of 1,331.5 hours of Information/Skills ma-
terials. History/Biography programs accounted for an
average of 107.1 annual hours-two percent of all air
tinte. General information programs averaged 721.4
hours per broadcaster-13.4 percent of -T11 air time.
Skills/How-To programs totaled 257.4 hours per broad
caster -4.8 percent of all air time. Science programs
totaled 245.6 hours per broadcaster-4.6 percent of all
air time (of which 98 hours per broadcaster were ac-.
counted for by NOVA).

Children's General programming totaled 406.4 an-
nual hours per broadcaster-7.5 percent of all air time.
This category included Mister Rogers' Neighborhood
and Villa Alegre among others. These two prygrams
accounted for 46.2 percent of the Children's General
hours.

The. 1,239.3 average annual hours of Cultural pro-
grams included six program types. Most of these pro-
grams were' either Drama (414.0 tours, 7.6 percent 'of
all air time), Music or Dance performance (338.8 hours,
6.2 percent of all air tittle). Other frequent types were
feature films (281.5' hours, 5.2 percent of,all air time)
which doubled from 1980 (143.4 hours) and Culture/
Art/Reviews programming (131.8 hours, 2.4 percent of
all air time). Variety programs and comedy/satire pro-
grams were marginally represented.

Among the "other general" programtning on the air,
the most frequent category waA Sports (1(X).6 hours, L9
percent- of all air time), which was concentrated in
weekend daytime and early evening hours.

Fund-raising activities took an average of only 0.5
percent of all air tithe, when averaged over all sched-
ules. The average, however, does Mt clearly reflect the
differences among broadcaster class shown in Figure
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,.Figure V.1

Average AUIILMI General & News by lirwkagter
Category

(1) HOURS PER BROADCASTER-
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. Figure V:2-
Average Annual Station promotion/Auction/Fund

Raising I lours By Broadcaster Clas

(1) HOURS PER BROADCASTER
, ^

(2) AS PERCENT OF TOTAL
HOURS

40.8

24.5

19.3

82
0 7%

0.5% 0.4%

0.10/0

I

COM ST LSC . UNIV COM ST LSC UNIV

CLASS
COM COMMUNITY
ST STATE
LSC LOCAL SCHOOL
UNIV UNIVERSITY

SIMI( R('W,II(11 and Programming Setyicvs

V.2. Community broadcasters averaged 411.8 hours per
vcar of hind-raising programmingauctions, pledges.

appeals, etc.----over the year. (Ple(Ige appeals shorter 119
than five minutes were not counted.) This figure was a
significant decline from the 65.7 hours reported for
community licensees din 1980. Conversely, state
secs increased their fund-raising luaus on air from just
over two hours per year iii 1980 t 24.5 hours per year
in 1982. The changes for other licensee typey. were not
statistically significant.

DAY AND TIME OF GENERAL & NEWS
PROGRAMMING

Basic details about the day of week and time of day
(hiring which General & News Programs were broadcast
arc presented in Figure V.3. A slightly higher than av-
erage proportion of hours were broadcast on Saturdays
and Sundays. Of all material of this type, 30 percent

was broadcast during prime talk!, while almost 12 per-
cent was broadcast after prime time.

Over the course of the year there were slight changes
in the weekly hours of the types, of General & News
programs.

Vie fall schedules contained fewer hours per week
of culturld ilkaterial than the summer or spring. Wlis/
Public Affairs was least used in the spring as was lu-
formation /Skills, which also had its lowest 'percentage
in that season.

PRODUCTION AND DISTRIBUTION OF
GENERAL & NEWS HOURS

Figure V.4 and Table V.3 show that productim
"major" IYI'V organizations accounted for more than
one third (34.3 percent) of General & News hours; more
than one fifth (23 percent) of all the General & News
hours broadcast had been produced 1w "other" PTV
organizations. Local production accounted for another
7.4 percent of the hours of this type (compared to 7.8
percent in FY 4980 and 7.3 percent in 1974and foreign-

Figure V.3
Percentage of General & NeWs flours by Day of

Week and Time of Day

A. DAY OF WEEK

B. TIME OF DAY

30.3%
PRIME TIME

16.9% SATURDAY

17 5 °' SUNDAY

.1.

651
WEE.K PAYS
,(1.1.1% per day)

5.6% BEFORE 9 AM

10 2% 9 AM-NOON

11 90/0 LATE

15.6% NOON-3 PM

26,4% EARLY EVEN1NQ.

41'
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Figiire
Percentage of General & News flours by Producer

34.3% MAJOR N. 5,3% COMMERCIAL U.S.
PTV STATION 5.6% INTERNATIONAL

COPRODUCTION

22.3% OTHER
PTV ORGANIZATION

7.2% OTHER

7.4% LOCAL

7.8% FOREIGN

10.1% INDEPENDENT

Source: Ite..search and Programming Services

produced prokfams accounted for 7.8 percent. Inter-
national coproductions (5.6 percedt) accounted for an-,
other 13.4 percent of air time of this type (It should btu
noted that, Masterpiece Theatre represented 33.8 percent
of the .foreign production and NOVA represented 45.6
.percent-of the international coproduction of General &
News programs. Independen producers were respon-
sible for 10.1 percent of these hours in 1982, an increase
over 6.8, percent in 1980.

As Figure V.5 shows, 69.1 percent of General & News
hours were distributed by PBS in 1982, a decline from

.1.
, 1980. Regional networks were responsible for. the dis-
tribution of 12.8 percent of all hours of this type.

FIRST AIRING
IN PREVIOUS
TWO WEEKS

AIRED IN
PREVIOUS
TWO WEEKS

1.

AIRED IN
PREVIOUS SEVEN
DAYS

Figure V.5
Percefitage of General & News Hours by Distribution

5.1% COMMERCIAL SYNDICATOR

6.2% OTHER

6.9% LOCAL

12.8% REGIONAL/STATE NETWORK

69.1% PBS

Source: Research and Programming Services .

There was again significant variation by region.
Northeastern broadcasters made the greatest use of

regional network facilities. 'They also had the-. lowest
proportion of General & News material from PBS.
(Note that the definition of distributor assigned a pro-
gram t( PBS even if a regional network held it and re-
transmitted it at another time.) Central and Western
broadcasters aired the highest proportion of PBS pro-
grams. . .

Less than one fourth 'of the General & News pro-
grams were repeated within seven days of their airing
with a few additional repeats for the subsequent seven
days.

Figuie V.6
Percentage of General & News [lours by Use of Repeats

*12

..moripownYINININ

23.6%

22.3%

Source: Research and Programming Service
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Figure V.7
News/Public Affairs 'lours Since 1974

AVERAGE ANNUAL HOURS OF NEWS/PUBLIC AFFAIRS
PER BROADCASTER

a
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662 0 672.5

Figure V.8
Average Annual News/Public Affairs I louzs by Broadcaster Category
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A DAY OF WEEK

14.9°/o

Figure V.9
Percentage of News/Public Affairs I lours by Day of Week and Time of Day
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Figure V.10
Percentage of News/Public Affairs Hours by

A) Scope of Content and B) Program Format

A. SCOPE

B. FORMAT

1 9% INTERNATIONAL ..

3.7% LOCAL/NATIONAL/
INTERNATIONAL

7.4% REGIONAL/STATE

8.6% LOCAL

27.6% NATIONAL

50.6% NATIONAL/INTERNATIONAL

6.2% PRESS CONFERENCE/SPEECH

0.7%OTHER EVENT

1.4% OTHER

1.8%. SPECIAL REPORT

2.2% GOVERNMENT AT WORK'

7.0% INTERVIEW

8.2% MAGAZINE/DOCUMENTARY

19.0% GENERAL

59.6% DISCUSSION SERIES 417'.

Sower: Research and Programming Services

NEWS/PUBLIC AID AIRS CONTENT

News/Public Affairs programs represented 12.4 per-
cent of all broadcast hours and 13.6 percent of all sched-
uled PTV programs during FY 82.

The annual average of Neiv-slViililiC Affairs was 673
hours 4ild 1,246 programs representing an increase of
46 hours (7.S percent) and 134 programs (12 percent)
since 19,80. The trvids since 1074 ate shown in Figure
V.7. The numberiof News/Public Affairs hours has in-.
creased steadily since 1974 and since hitting.a low point
in 1978, percentage of air time given to News/Public
Affairs has also increased.

Figure V.11
Percentage of News/Public Affairs Hours by Producer

39.9% MAJOR PTV
ORGANIZATION

0.3% FOREIGN

0.6% OTHER

0.6% INTERNATIONAL
COPRODUCTION

1.0% CONSORTIUM,.

3.4% INDEPENDENT

13.8% COMMERCIAL U.S.

15.6% LOCAL .

24.8% OTHER PTV
ORGANIZATION

Source: Research and Programming Services

News/Public Affairs programming amounts also var-
ied across broadcaster categories over the course of the
year (see Figure V.8). Broadcasters in the very highi!t.
budget category, presented far more annual hours of
News/Public Affairs than those with lower budgets
There is no clear correlation between budget size and
the percentage of air time. Analysis by region shows that
Western and Central broadcasters aired, the greatest
number of hours of News/Public Affairs material.

Local school.board broadcasters transmitted both the
lowest annual hours and the lowest proportion of News!;
Public Affairs material during FY 1982. The other
classes of broadcaster devoted just over IOU minutes per
day to News/Public Affairs material. Broadcasters serv-
ing populations of one to two million had the highest
annual average number of hours and broadcasters serv-
ing populations of 350,000 to 6(X),(XX) had the highest
percentage of air time dexoted to News/Public Affairs.

Figure V.12
Peree4age of News/Public Affairs Hours by Distribution

50

0.7% COMMERCIAL SYNDICATOR

1.2% OTHER

1.4% EXCHANGE FROM OTHER
PTV ORGANIZATION

14.5% LOCAL

17.7% REGIONAUSTATE NETWORK

64,3% PBS

Source: Research and Programming Services
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.
,16

FIRST AIRING
IN. PREVIOUS
TWO WEEKS

AIRED IN
PREVIOUS TWO
WEEKS

AIRED IN
PREVIOUS SEVEN
'DAYS

Figure V.13
Percentage of News/Public Affairs Hours

i by Use of Repeats

19.0%

18.2%

Source: Research and Programming Services

Figure V.9.A shows that News/Public Affairs program
hours were unevenly distributed over the days, of the
week. Friday had the most News/Public Affairs Program
hours, while Saturday and Sunday had fewer hours.
Figure V.9.13 indicates that 28.7 percent of Al News/
Public Affairs hours were broadcast during prime time,
with another 29.9 percent broadcast in early evening,
and 19 percent. after 'prime time.

.Two specific survey items that investigated the scope
and format :of News /Public Affaits programs are- sum-
niarized in Figure 00. Programs commonly over -
lapped .contentiategories. By gombining some of the
categories a clearer examination can be made. For ex-
ample, the scope of 19 percent of the News/Public Af-
fairs hours included coverage of local, state or regional
matters; 81.3 percent of the hours included coverage of
national events and 56.2 percent of the hours included
coverage of interna0onal affairs.

Section 1i of Figure V.10 describes the proportions
of News/Public Affiiirs hours in various formats. The
most frequent format was the report/discussion/analysis
series (5916 potent), followed by general news series
.419 percent). These formats tend to be relatively inex-
pensive, in-stnclio productions. Interviews, coverage of
political or governmental bodies, press conferences,

81.0%

speeches, and other events. represented 10.1 percent of
News/Public Affairs hours. Magazine or docqmentary
series and special News/Public Affairs formats require
more difficult production and represented 10.0 percent
of News/Public Affairs hours (a decline from 19.4 per-
cent of such hours in 1980).

News/Public Affairs programs were produced locally
for 15.6 percent of hours aired (vs. 18.0 percent in FY
1980), while 39.9 percent were produced by major PIA/
producers and 24.8-percent by "other" VIV producers.
(Sec Figure V.12.) Distribution of the nonlpcal hours
was mainly from PBS-64.3.percent of all News/Public
Affairs (vs.. 74.2 percent in FY 1980). (See Figure V.12.)
Regional networks accounted for most of the rest of the

Aistribution (17.7 vs. 5 percent in 1980) and local dis-
tribution accounted for 14.5 percent (vs. 17.9 percent
in .1980).

News/Public. Affairs programs were least likely to be
repeated; 81.0 percent of all News /Public Affairs hours
had not been shown in the previous two weeks; when ;.
repeats occurred, they were usually within the Rrst
seven days. (See Figure V.13.) The major role of News/
PUblie Affairs programs among all local material is cov-
ered in Chapter VII.
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TABLE V.1

Types of General & News Flours and Programs: Average Annual Totals and Percentages per Broadcaster

Program Type

11011r7. Progninis

Anwoal
Average

Percent of All
Generii1 News

Percent of
All

Programming
Animal
Average

-Piereent of All
Oeneral News

Percent of
All

Programming

News/1'1114e Affairs (672..91 (17.4%.) (12:4%) 11,243.2) (20.9%) (13.6%)
Informatum/Skills (1,331.5) (34.11 (24.5) (2,229.21 (37.4) (24.3)

1 listory/Biograpliv 107.1 2.7 2.0 7 137.2 2.3 1.5
(:eneral Information 721.4 18.5 11.3 1,298.6 22.1 14.3
Science 245.6 6.3 4.5 270.1 4.6 3.0
Skills/1 low-To 257,4 6.6 V 4.7 534.4 8.9 5.8

(:111 Idrens (40?).4) (10.4) (7.5) (816.4) (13.7) (8.9)
Cultural (1239.31 (31.8) (22.8) (1,304.6) (21.9) (14.2)

( :culture /Art /Reviews 131.8 3.4 2.4 221.4 3.8 2.4
Music/Dance Pcrfornianue 338.8 8.7 6.2 320.8 5.5 3.5
l)rama 414.0 1(1.6 7.6 458.8 -.8 5:1
Feature Film 281.5 7.2 \ 5.2 177.1 3.0 2.0
Comedy/Satire 54.0 1.4 102.6 1.7 1.1
Variety . 20 1 0.5 0.4 25.0 (1.4 0.3

Other General (214.6) (6.7) (4.8) (360.4) (6.1) (3.9)
Sports. 100.6 2.6 1.9 81.7 1.4 0.9
Station Promotion/Auction 28.4 0.7 (1.5 26.2 (1.4 0.3
()ther 132.2 3.4 2.4 250.5 4.3 2.7

Total 1,905.6 TiTi5 727i 5,951.8 100.0 g.7)

Source ReSeireh PrOgrill 111111g Services

.n

(
V.2

4
Weekly flours of General & News Flours liy Ycarpart.

Program type Oct I- Ian Jan. 14-1tinc 1.7 iinc,14- Sept 301,.

News/Public Affairs 11:0 11.6 12.9
Information /Skills 24.2 23 8 t 26.2
(:Iii Wren's -.0 7 () 9 0

Itmal 21.2 22.6 25 '

Source: 1(csearcl and Programming Services
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"GENERAL" AND NEWS/PUBLIC AFFAIRS PROGRAMS' /

1.
TABU: V.3

Annual Average General & News Hours and Programs per Broadcaster by A) Producing Sourco and B) Source
of Distribution

I lours Programs

Annual
Aver'age

Percent of
"rotal

Annual
Average'

Percent of
Iota 1

A) .Prm hieing Source
I .al 285.2 7.47, 458.4 7.8'7,

(:onsortuun 40.8 1.1 71.6 1.2

( :'1,w 40.7 1.1 74.5 1.1

Forcign 301.7 7.8 370.3 6.3

International 214.2 5.6 231.4 4.0

(:oproductin
Nlaior Organization 1,119.5 34.3 2,138.5 36.6

()diet Organization 858.3 22.3 1,455.8 24.9

Independent 39(1.0 10. I 540.9 94
..( ;oniercial 11.S. 203.9. 5.3 304.3 5.2

Other 194.0 5,0 . 199.6 3.4

B) Source of Distribution
267.4 6,9% 429.8 7. 3'X ,

Exchange with Other VIA' 64.6. 1.7 121.6 2.1

Orgaiii,f.ation
Reguial/State Network . 492.2 12.8 818.4 13.9

PBS 2,666.6 69.1 4,014.9 , '68.4
A1.1. 2.9 0.1 6.4 0.1

Nlaior Fly Supplier 25.7 0.7 53.9 0.9

Other ITV Supplier 35.1 0.9 57.6 1.0

(:oininercial Syndicator 197.4 5.1 223:8 3,8

Other 106.4 2.8 141.3 2.4

Sour% Research and Programming Services

TABLE V.4 ,
Annual Average General & News !lours and Programs per Broadcaster by Else of Repeat erograms

flours

Annual Percent of
Average Total

Programs

Annual
kvcragc.

Percent of
Total

First airing in Prevunis Two 2,654.2 76.4'X 3,974.3 75.67 Ls.

Weeks
Aired in Previous SeAii 1)ays 776,1 22.3 1,212.2 23.1

Aired in Previous Two Weeks 821.3 23.6 1,283.7 24.4

°:l'otak may he greater than 1007 due to miltrple r."orlg
,

Source Rsearch.and.Pogramming Services

TABLE V.5

Percentage of General & News Hours by Distribution by Region

Rcgonl Network Broadcaster's Facilities PliS

Northeast`
South
(:ential
West
Outlying

15.37
10.8

12.7

11 4

0.0 ,
$

6.0
8.3

5.6
6.0

19.5.

63.17
69.8
73 1

70.0
67,5

Source: Research and Programming Services
. ,
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Chapter Vt

Special or Target Audience Programs

An analysis of programming for special or target au-
diences is a matter of central importance for public tel-
evision; yet it is. one of the most difficult areas in which
to-obtiin valid and useful data. What is a "target" or
"special" audience? When is a program "intended" for
a particular greup? Some target groups easily-described
are women, ethnic minorities, the elderly, and people
with impaired hearing. litit are Wall Street investors a
target group, or hunters, or cooks, or lovers of Shake-
speare? Tony Brown's Journal is clearly a program for
the black community, but is Julia Child and Company
for women.? The survey designed allowed most nation-
ally distributed program&to be precodcd. There was no
control (ler the way respondents classified local pro-
grams or/acquisitions. Thus, the survey results reflect
a comp6site of the opinions of respondents.

The average annual totals of target or special pro-
gramming per broadcaster were 432 hours and 843 pro-
grams in Fiscal Year 1982. This represented 8 percent
of all 'hours (and 9,2 percent of all programs) and 11
percent of all hourS and .14.1 percent of all prograMs in
the General. & News category. The average length of a
program for target or special audiences was 30.7 min-
utes. 'These figures were essentially unchanged front
the proportions of target or special' programming that
were aired in 1980.

14igure VI.1 describesthe distribution of special and
target programming by broadcaster category. Broad-
casters with the largeSt budgets; those in the Central
and Outlying regions, and those serving larger popu-
lations provided the most material for target groups.
The.bettadcasters withlhe biggest budgets provided the
greatest amount and the 'seeond highest percentage of
target audience material. Similarly,. university licensees

/ had the greatest number of hoursof target-audience
material but local school hoard licensees had the high-

/ est percentage (8.8 percent) of the broadcaster classes.

majorSeveral national series comprised a portion of
the total amount of:target audience material. Of 79.6
hours of material intended for Hispanic audiences,
Villa A/egrecomprised 52.1 (66.4percent of all Hispanic
material). Tony Brown's Journal accounted for 11 hours
of a total of 66.7 hours intended for black viewers. The
captioned delay of ABC Captioned News made up 77.5
hours of the 84.6 hours per broadcaster intended for the
hearing impaired. Over Easy accounted for 134 hours
of the 139.2 hours per broadcaster intended for elderly
persons, Ad just under one third (31/0 percent) of all

. the. target audience material aired in rY 1982. (See Fig-
,

tire V11.2.)

PBS distributed 85.2 percent of t e target or special
audience hours transmitted in 1982 (virtually the
same as 1980). Material from the roadcasters' own fa-
cilities accounted for five percen of all target audience
hours.

Special and target audience jrograms were conceit-
trated in a few program types. ,Starting with the highest
frequency: Information/SkillsItepresented 34 percent of
all target audience hours (t1i influence of Over Edy),
News/Public Affairs constituted 17.2 percent. (the influ-
ence of ABC Captioned N ws), General Children's pro-
grams constituted 10.4 p cent (Villa Alegre), while the
broad category of Cult al material added 31.7 percent ;

of all target audience taterial.
As Table VI.1 indicates, special and target audience

programs were most heavily concentrated between after
school hours and prime time, when Over Easy was com-
monly scheduled. The highest percentage of targeted
programming, however, was scheduled during the seg-
ment after prime time where it accounted for 16.9 per-
cent of all late right hours (ABC Captioned News is
often broadcast kat that time). Tatget and special pro-
gramming accounted for 6.4 percent of all local ma-
terial.



Figure VI.1
Special and 'Target Audience Program IIours by

Broadcpster Category
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SP EG1AL OR TARGET AUDIENCE PROGRAMS

Figure VL2
Percentage of Special or Targeted Air Time by
Auckence Including Specific National Programs

PERCENTAGE PERCENTAGE
OF ALL OF TARGETED

AIR TIME AIR TIME

ELDERLY 2.6%

HEARING 1.6%
IMPAIRED

HISPANIC ,1.5%

BLACK 1.2%
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OTHER 0.4%

OTHER 0.i4 /0
ETHNIC

32.6% OVER EASY 31.0%

20.0% ABC
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18.8%
VILLA
ALEGRE 12.2%

15.0%
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2.0%

6.3%

5.0%

2.3%
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Figure V1.3
Percentage of Special and Target udience I lours

by Disbution
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PUBLIC TELEVISION PROGRAMMING CONTENT BY CATEGORY FISCAL YEAR 1982

'FABLE VI.1

Special and Target Audience Hours and Programs per Broadcaster Within Different Programming Blocs

lours Programs

Bloc
Animal
Average

Percent
of Total

Annual
Average

Percent
of Total

All Programming 432.4 8.0% 842.9 9.2%

General & News 430.5 11.0 840..5 14.1

Between School & ime Time 134.9 13..3 270.5 15.3

late 79.6 16.9 154.6 22.7

o cal Programmin 21.3 6.4 45:1 7.4

Source: Resorch and Programming Services
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. chapter VII .

. 4.
'

Loyal Programming

It this already been mentioned that programs Oro-
ducal at a station weren't .always distributed by that

, station... Producing stations properly. labeled national
'programs as produced by their facilities and distributed
by PBS. By contrast, members of a consortium may
didicAte that distribution of a. program they produced,

e
is "from-our facilities." In. order to identify strictly local

. pidgramining, the coinpbter selected programs that
were produced at the broadcasters' facilities and also
.distributed from local. facilities.. The results showed an)
annual average of 331.8 hours-of strictly local program-
Ining--16.1 percent of all air time. This covered 611.7
programs per broadcaster .-6 :7 percent of all programs.
The length of the average local program was 32.5 min-

.

410

an even greater gap versus the other regions in per-
centage .of `ITV that was local. .

An eximinatioe of the same phenomena by class in-
dicates:

State systems aired the most local .programming and
had much more local material in the General &
News/Public Affairs category. The local school board'
broadcasters had less General & News than university
and community broadcasterS,. but more than four times
as much local ITV air time. k,

Trends-were less evident fin ITV/Igeneral.and total
local programming in population categ¢ries,Annual av-
erages and percentages generally increased with same
fluctuation from broadcasters serving smell Contmun-

utes. Figure VII.1 indicates the decline recorded since ities to broadcasters serving larger comMUnities. It is
`1974 in ,,the amount of local material aired by public noteworthy that "overlapped" broadcasters (not shown.
*broadcasters, which may have'reached bottom in the in Figure VI1.2) averaged more hours (643.8) of local

. last two years..,. programming than any other population category,
. hi the case ot local prOgramming, patterns by broad- though more than one third'of this (225.2 hours) was

caster category of -annual average hours were the same ITV and the remaining. local general programming was
as patterns of percentages. (See Figure V11.2.) Broad- 418.6 hours. .Multiple-market broadcasters also. aired

. casters in the highest budget category aired more than more locally produced hours (415.2) than broadcasters
twice as much locl material as broadcasters in tile sent* the single-community markets. Their local ITV
est budget categoty: Local programming ranged from programming was also fairly high. (See Table 111.11.)
5.4 percent in the second lowest budget category to 10.5 ' As shown in Table V11.3, 29.6 percent of all local
percent of allsair. time for broadcasters witIthe highest.. programming hours, were News/Public Affairs (97.3
budgets. , hours); 19 pei*ent (63.2 hours) were ITV, and-the re-

BY region of the county, . Outlying broadcasters were 6. mainint 51.6 percent (171.3 hourS) consisted of various'
the leaders, with 17.1 percent of all their.material locally types of general material.
prOdueed. and distributed. In other regions, Southern After News/Public Affairs, General Information (45.8
broadcasters offered the most local programming, fol. hours, 13.9 percent) was the next highest individual cat -
rowed by broads hers in the Northeastern states. Table egory. In sum, nearly two thirds of local programming
111.8 presents average annual hours of local ITV pro was News/Public Affairs, General,. Information, and
gramming by region. This allows the following corn- ITV; an additional 7.7 percent was Statiou Promo-
putation: o tion/Auction material. The remaining 126 hours were

The pattern for local non -ITV (i.e., "General & divided imongnany program types.'
News") programming is less pronounced than the ITV Over half (51.6 percent) of local News/Public Affairs%
pattim. Outlying,, Western, and Southern broaeasters 'programming covered only the local community; dn-

.,
aired neerelocal general programming, and they had other 24.1 percent was state or regional and 20 percent
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Figure VII.2
leocal.Programmius flours by Broadcaster Category
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A. SCOPE

LECTURE

Figure VII.3
Percentage of Local Nres/Public Affairs Programming

l-ours by A) Scope and B) Format
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0.9% NATIONAL/INTERNATIONAL
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covered local; national, And international affairs. The
format .of local News/Public Affairs programming varied
widely. When Part 13 of Figure VII.3 is compared to
part WV-Fiore V.10; local News/Public Affairs for-
mats versus all News/Public Affairs formats, local
News/Public Affairs programming was more often a
general news prograM (30 percent), more often a mai('
urine or documentary (16.9 vercerit), more often an
interview (20.3 percent), more often coverage of a gol
emmental body in session (11:2 percent), and lesNften
a report /discussion /analysis series (13.7 percent) than
the prOfile of all News/Public Affairs programs.

LQCAL PROGRAMMIVG
J J

The proportions of local ITV programming by format
are displayed in Figure V11.4. When compared with Fig-
ure 111.4 it reveals differences between local ITV for-
mats and all ITV programming formats. Local 'formats
were more Often lecture /monologue (35.1. percent--
down from 543 percent in 1980), demonstration (34.2
percent), discussion (17 percent), or interview 4.5 per-
cent) than the overall proportions for all I1 . teal
formats were less often dramatization (20.4 perce
documentary (18.6 percent),. narrated graphic symbdIti
(4.3 percent), or animation (1.5 percent) than the pro-
portions of these formats for all ITV piograms.

:FABLE V11.1

!oval Programming Hours, by Region

Regi 1.ocal I lours

Northeast 4- I
Smith 118.8

Central 36.5

Vst 55 2

Oinking 2.-7

Percent Local ITV
I lotus Local Gen & News.

5.27(

13 7

53
7.7

33.8

2811.3

303 0

217.4

236.3
76() 3

Percent !meal
Gen & News Total flours ' Total

6.7`X
82
S.

59
19.5

327.4

421.8
253.9
291.5
812.1)

Percent [AK of

5.6%

8.I
4.8
5.5

17.1

Sorir«.. Research and Programming Services

TABLE VII.2

I neat Programming Hours by Class

Class Local ITV limns !lows Local Gen & News
Percent 1,ocal ITV Pe.rent

Gen & News Total Local !loins
Percent Local of

Total

State System 755.0 14 7'X

Universit) 48.5 7.0.

0)111111141y 28 8 , 3.9

School litard 175 3 17.4

"

358.0 9.87, ' 513.0 9 6%.
272.6 ... 6.6 32I.2 '5.8 .

241.9 6.0 270.7 4.9
133.3 4.3 308.6 . 6.6

Source. Research and Programming Services
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:1

:

TAKE v113
. r

Average Annmil [lours and Percent of Local Programming per
Broadcaster by Program Type

Program Type I lours Percent

General
News /Public Affairs
Ilistory/llnigraphy
General Information
St:inlet!
Skills
Children's
(;tilture/Artilleviews
Music/DaneeiPerirmance
Drama
hilil
Colliedy

'Variety
Sports
StatI011 Poinnituni/Auctnni
Other

ITV
A

Basic ychication
Reading/Writing
!Merano-01 In inanities
Foreign Language
Math
Science
Social Science
I liStory
Mnsic/Arttllicater
Home Economics
I Iealtli /PK /Si ty
Etiviromn
Teacher raining
Profess ial "Fraiiiing
Vi oral

icr

97.1 29.6(4

2.5.. 0.8
45 h 13.9

2.4 7

15.3 4.'
5.8 1.6

8.1

16.0 4 9

22
1 9 6

0.6 0 2
3 4 1.0

22.2 6.8
25:4 7.7

15 8 4.8

2.6 1) 8'4

4.5 14
4 4 1 3

I8 0

4.4 1 3

9 1 2.7
-1.1 1 2

5.5 . I 7

8.5. 26
1.1 0 3
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"Source: Research and Plogianiming Seivices
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Chapter Wir

PPS and Prime Time Programming

PURLIC BROAIWASTIN(; SERVICE

The Public Broadcasting Service distributed 67.1 per-
cent of all broadcast hours in 1'Y 1982, an animal av-
erage of 3,637 hours per broadcaster, up from 3,569
luaus in FY 1%80. Tables 11.7 and 11.8 give details by
bromleaster category. The trend since 1974 indicated itt
Figure V111.1 is that the hours of air time distributed
to public broadcasters by PBS have continued to in-
crease. The percentage of all PBS-distributed material
continued to increase slightly, but the percentage of all
PBS-distributed air time has deuroased slightly from its
peak in 1975.

The survey examined several aspects of PBS pro-
gramming. [Ise of PBS material varied by timq.. of year:

The average weekly hours of P135 material remained
relatively stable over the entire 'year, but the higher pro-
portion of hours front .PBS in the summer reflected
shorter total schedules clue to curtailed ITV hours.

"Io briefly-summarize the use of PBS hour's by time
of day: 9.1 percent was broadcast before. school hours,
29.1 percent (hiring school !lows Sind early weekend
(laytime), 29.3 i:recut after school hours, 23.9 percent
ut prime time, and 8.5 percent afteiiirime time. Horn.
anothkI perspective, PISS supplied 72.4 percent of all
before-schocil hours, 55..3 percent of all during school
(and weekcild daytime) hours; 73.7 percent of all after-
school hoths, 72.2 percent of all prime time hours, and
64.(t percent of all hours after prime time.

Figure V111.2 shows the production sources of pro,
gr, ours distributed by PBS.PI'V stations produced
52 Or toplionrs distributed by PBS. Nearly one-
Iona s!lic:et.7440).(if all PBS hours were groduced
1)1k pliiirt,:r7.1.1Klevision Workshop (CIW). Foreign
prodtlaatio or international coproductions accounted
for 11110;Xt of all, hours and independent producers
accomitetf.fOr 9:6 percent (versus 4.9 percent in 1980).
The data indicate .that stations ith smaller budget sizes
were more depcialentipn 141S.ilistributed material than
statiod With larger billgets. ((ice Table 11:8.)

Sixteen series distributed by PBS acCounted for 37.8
percent of all public television air time and nearly 34-
percent of all progranis. (This was 57.1 percent of all
PBS-distributed hours and 58.5 percent of all 1T13S-dis-
tribute4 programs.) Table VIII.3 shows order- of fre-
quency. .

Many of these programs were funded through the
Station Program Cooperative (SPC). Based on infor-
mation from precoded labels, 1,941 hours per broad-.
caster of programs purchased throstigh the SPC were
aired in FY 1952. The SR.', purchases, therefore, rep-
resented approximately 53.9 percent of the hours dis-
tributed by PBS and 35.5 percent of all hours.

Children's programming was a major portion of PBS..
distributed material. Table VIII.4 indicates that 30.4.
percent of all PBS hours and .29.8. percent of programfi
were children's progFamming..Nii other program types
approached the proportions of PBS-distributed mate-
rial. Columns three and four of Table VI11.4 analyze
PBS-distributed material that was broadcast in prime
time. (As mitt(' above, this was 23.9 percent of all PBS
hours and covered 72.2 percent of all prime time. ma-
terial.) Prime time hours from PI3S included 15.2 per-
cent News/Public Affairs (21.9 percent News/Public.
Affairs firograms), 18.2 percent Music/Dance/
Performance (12 percent programs), 21.7 percent.
Urania (17.3 pereclit programs), 15.4 percent General
Information (19.8 percent programs), 14.4 percent $ei-
epee (11.8 percent programs), and 3.5 percent IlisZ
tory/Biography (3.8 percent programs).

Details of °flier program types arc presented in `('able
VI11.4. t

'Flit. point is 04 the distribution. of PBS program-
Ming differed by him! period. In the prime time hours,

'!when the greatest number of American adults watch
telev)sion, the single most frequent type of itgram-
ming distribtited by PBS ',was Prima, followed by
Music /Dance /Performance, General Information,
Ncws/Public Affairs, and, to a lesser degrs, Sci-
ence.
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t.

2,405

Figure VIII.1
PBS-Distributed Hours Since 1974

AVERAGE ANNUAL HOURS PER BROADCASTER

1 I

3,637

1974 1976 1978 1980

AS PERCENTAGE OF ALL AIR TIME
.1

71.6%

69.6%

1982

67.1%

1974 1976

Source: Research and Progiamming Services

PRIME TIME

Prime time programming comprised an annual av-
erage of 1,193 hours and 1,448 programs per broadcaster
in FY 1982. T ese figures represent 22 percent of all

1978 1980 1982

hours and 15.8 percent of all prograriu respectively and
are slightly lower proportions of the (longer) broadcast
day than the 198() figures.

The division of all prime time material by program
types is presented in Figure VIII.3 and Table VI11.5.

,F
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Figure VI11.2
Percentage of PBS-Distributed Hours by Producer

35.8% MAJOIll
PTV STATION

1,3% OTHER

2.6% COMMERCIALU.S.
5.2% FOREIGN

5.8% INTERNATIONAL
COPRODUCTION

9.6% INDEPENDENT

16.2% OTHER PTV ORGANIZATION

23 5% CHILDREN'S TELEVISION
WORKSHOP

Source: Research and_Programming Services

Figure VIII.3
Percentage of Prime Time Hours by Program 'I'ype

19.0%
DRAMA

'1.4% SPORTS
2.3% CQMEDYNARIETY
4 2% OTHER
4.3% HISTORY/BIOGRAPHY

16.4% NEWS/
PUBLIC
AFFAIRS

4.8% CULTURE/ART/REVIEWS

6.8% FILM

10.9% SCIENCE

14.0% GENERAL
INFORMATION

15.9% MUSIC/DANCE/
PERFORMANCE

Source: Research and Programming Seryices

. Figure VIII.4
Percentage of Prime Time Hours by Distribution

4.0% OTHER

4.9% COMMERCIAL SYNDICATOR
7.0% LOCAL

10.9% REGIONAL/STATE NETWORK

73.2% PBS

Source: Research and Programming Services'

PBS AND ,PRIME TIME PROGRAMMING

(It includes material from both PBS and other sources.)
When all prime time material is compared to PBS prime
time material, there is a slight increase in the proportion
of Public Affairs hours. A slightly higher proportion of
all air Utile was deVoted to Sports, Film, and Comedy;
and a lower proportion was devoted to Drama, Music,
.Dance, and General Information.

The difference. is clarified by the data in Figure
VIII.4. A large number of the non-PBS prime time
hours were from regional networks. Because local ma-
terial tended to be News/Public Affairs rather than Cul- ,
tural, broadcasters were relatively dependent on PBS
for Drama, Music, Dance, and other Cultural' fare.

TABLE VIII.1

PBS Material by Time of Year

Avg. Firs/Week

Percent'of
Total
IloUrs

Oct. 1-Jan. 13 74.9 65.3%
Jan. 14-June 17 61.1 65.3
June 18-Sept. 30 65.9 69.2

Source: Research ancl,Programming Services

TA.BLE VIII.2

PBS-Distributed Hours by Time of Day

As Percent
As Percent of All

of Total Hours in
PBS Hours DaypartI

Pre-9 a.m. (preschool) 9.1% 72.4%
9 a.m.-3 p.m. (school hours) 29.1 55.3

3 p.e-prime time '29.3 73 7

Prime ,time 23.9 721
Late light 8.5 64.6

Source: Research and Programming Services
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TABLE VIII.3 '

Selected PBS-Distributed Series as Pacentage of All !lours and
Programs

TABLE VI11,5
. ,

Percentage of Prime Time Films and Prognims by -Program Type

"I'ype I lours Programs
All !loins All Programs

News/Public Affairs 16.4"X 23.47,

Sesame Sheet 11.N 6.7% I listory/13iograpy 4.3 4.1

The Electric Compain 3.S 4.2 (:enral Information 17 7

Mister Rogers' Neighborhood 3.5 4.1 .ticienee 10.9 9.2

klauNei1/1.lircr Report 2.6 3.1) Skills/I low-to 1.6

Easy 2.; 2.9 Children's 0.3 0.3

I)itk Cavett 2.3 2.7 (:iiltiire/Art/Iteviews 4.8 6.3

Masterpiece "I'licatre 1.9 1.1 ISAiisie/l)anec/Performance 15.9 11.3

NOVA 1.8 1:2 1)rania "19.0 15.5

Matinee at the !Ilion 1.5 1 1 1' ilai 6.8 3.2

(:reat Performances 1.5 0.6 (.:oniedv 2.9 2.8

ABC (;aptioned New 1.4 1.7 Variety 0.4
Filly Alegt 0.9 1.2 Sports 1.4

Firing lane 0.8 0.5 Station Promotion/Auction 0.7 0.7

Sneak Previo%, 1.0 ITV / (1.4 0.5

11'all Street 1Vcck 0.8 0.) ()tiler 1:3 1.3

Washington 1Vcck 0.7 0.9

Total 17% IT:g(x iircc:Ikcsearch and Progiamming Services

Source: Rescarth and Programming Services lo

TABU.; VIII.4

Percentage of PBS-Distributed Hours and Programs

All Programs

Type 1 louts

12.VX

1.8

15.6

6.2
3.5

30.4

3.0

14

News/Public Altair%
I listorv/lbograpliv
Gencral Information
Science
Skills/I loss -to
Children's :
Ctiltinc/Art/Ikeviews
rotisicipanctivcrhanialicc 7. 7

I ham,' 9.0
2.9

Comedy 0.3
Varlet 0.3

Sports 1.1

Station iuiu 0.1

ITV 5.2 .

Other 1.0

Programs

15.1%

1.5

18.9
4.1

1.7
24.8

3.3

4.5
, 6.5

1.3

r) 2

0.6 ,
0. I'
7.6
1.3

-Prime Tims

I lour

3.8

15.4

14.4

1.3

0.3
5.7

18.2

21.7

2 0
0.3

0.4

0 2
0 I
0.1

0.9

Programs

21.9%
3)4

19.8

118
2.2
0,4

12.1)

17.3

1.1)

0.5
0.3

0 2
0.

0.2
0.9

Sonny I(cstircli and Programming Services
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Appendix, A

Survey Method and Operations

SANIPLE SEIJ.:(41()N

This survey was designed to cover the 1982 C111 fiscal

year, which ended .oat September 30, 1982. The entire
survey period was divided into.4,egments. Segments One
through seven were each 52 days long and covered the
entire fiscal year.'

Within segments one throtigh seven, each of 164
broadcasters was randomly assigned to one of the 52
days. Thus, the sample for each broadcaster was spread
over the entire. fiscal year, and the sample included pro-
gramming on all of the 364 dayi.jn the sample (the sam-
ple year excluding October 1, 1981). An additionalton-
straint on the sample was that the seven days selected
for each broadcaster had to represent the.s6en days of
the week, although not necessarily in order. Thtrefore,
the total sample for the fiscal year covered an eqfial
iniinber of schedules for each week,.day;e.g., there were
164 Wednesdays in he sample, with each br9adcaster
represented once.

'Flit sample for the fiscal year was generated by coin-
puter.according to the following rules; (1) The 364 day
of the sample year were numbered and divided igto
seven segments of 52 days. (2) Within the first segment
each broadcaster was randomly assigned ,(by a random
number generator) one of the 52 dates. (3) For tk see-
ond segment of the year, each broadcaster was once
again randomly assigned one of the 52 slat however,

the date was replaced by another random se tion it

fell on the same day of.the week as the first sans le

.(4) Broadcaster-by-broadcaster sample selection was Fre;
;wilted in this fashion. for the remaining segments of the
year. Weekdays that had alrjady been chosen for a
given broadcaster were changed: but the sample was
otherwise random within each segment of the year.

In sum, the sample for fiscal yearw1982 had the fol-.
lowing characteristics:

Each day of the sample year was represented mid each
.pad an amid -probability of being chosen.

The'sample of each broadcaster was spread over the
seven segments of the whole year.
Each broadcaster was sampled once for each day of
the week.
There- was.an equal number Of samples dates for each
day of the week, one for each broadcaster.

RESPONSE RATE

The sampling universe for the fiscal year. included
seven dates for each of 164 broadcasters or 1,148 broad-
caster-days. The 'reiults reported in the main body of
this publication include data from 907 broadcaster-days.
Thus the response rate was 79.01 'X of the broadcaster-
days in the sample,

ESTIMATES OF ANNUAL AVERAGE
I

The seven 'sample days assigned to a broadcaster rep-
resented 7/366ths of the annual schedule. To estimate
annual average. per broadcaster, occurrences -in the
sample were multiplied by 365/7 after correction for non-
responses. (The survey response rate Was 79.01%), To
illustrate this, note that the fiscal year sample included
22,772 programs, representing 907 broadcaster -days of

the 1,148 possible in'the sample. By computation; thin
results in an estimate of 9,164 programs'per broadcaster

i3in Fiscal. Year I 2. Estimates of variance and standard
error of percen

,
'. ge.estimates were computed according

to procedures described in Appendix C. The table pre-
sented there gives the tandard error for various per-
centages Within the sample.

SURVEY. 'MI.:RATIONS
v.

The 1982 survey was based mainly on the four pre-
vious surveys which covered the 1974 and 1976 calendar
years, andlthe 1978 and.1980 fiscal years. Prior 'to the
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PUBLIC TELEVISION PROGRAMMING CONTENT BY CATEGORY FISCAL YEAR 1982

inception of the 1974 survey,, the items to be used were
carefully determined' through conspltation with inter-
ested parties, and a thorough pretest of the techniques
was conducted. (Details were given in "Supporting
Statement: Corporation for Public Broadeasting/USOE
National Center for Education Statisties' Programming
Survey" submitted to the U.S. Office of Management
and Budget, and. approved in the latter part of 1,75.
"lhese.items were revised for the 1976 and 1978 surveys.

The original list of broadcasters was made from .CPB
records of qualified public television licensees and their
broadcasting configurations:

Envelopes were addressed to program managers with
labels printed directly from the CPB computerized file
and contained a survey code sheet, two response sheets,
an instruction sheet, cover letter, and a business-sized
return envelope. Computer-printed gummed labels
were prepared and affixed to the response sheets to-in-
dicate the name of the broadcaster, the reporting day
and date, and the code noramlier for the broadcaster and
the sample dates (licenSees with secondary schedules
given in Appendix Dwere sent response sheets for
their secondary schedules in- the same packet). Such
'tickets were prepared for each broadcaster-day in the
survey.

The packets were sorted into chronological order by
date to be surveyed, placed into groups representing
ach week in -the survey peridd, and left unsealed.
In addition, names and titles of persons responsible

for ITV schedules for each of the broadcasters were
obtained from PBS records. For each date on which
school might have been in session (weekdays excluding
sunimer and national holidays), a tinier letter discussing
the importance of coMplete information about the ITV
schedule was prepared. hid] of these letters contained
the actual date for which the broadcaster would be sur-
veyed. These envelopes were sorted by broadcaster and
(hated, stamped, ALid sealed.

At approximilftly one-month intervals, advance
schedules for the PBS program feed were obtained and
preemled on gummed labels. Also precoded were fre-
quently used syndicated and EEN progtams. At the be-
ginning of the survey one sheet of gummed labels. with
ITV .programs was also precoded.

The labels eliminated the need for respondents to
'apply codes to all but threOvarialSles (air time, method
of transmission and repeats). They were used for ap-
proximately 10,247 (45 percent) of the 22;772 programs
reported in the survey.

At approximately 10-day intervals, sheets of precodedt
programs and Cdr letters were inserted into packets,
which were then sealed and stamped and mailed at least

one week before the first sample date in the group. Sep-.
arate ITV cover letters for applicable broadcasters were
also sent. .

. .

A master schedule of survey dates and broadcasters
had been prepared..As responses arrived, they were, tal-
liedlied against this schedule. Iho responses were received ' :.

within fiveweeks, i follOw-up packet was sent. (The
response rate to the first mailing was approximately 70
percent.) the follow-up packet contained. all the survey
materials plus a special follow-up cover letter (see App

.

pencils B). The single, follow-up raised the response rate
to approximately 75 percent. Following another. five-
week period, the assistant project director sent out a
personalized secondfollow-up letter. After another few
weeks, if broadcasters had noi responded, returned ear-
lier surveys late or sent a letter of comment about the
survey, they*were telephoned.

.

In the first week of January 1982, all broadcasters who
had not returned.one or more survey forms were again
telephoned. Most agreed to return the forms as soon as
possible; a few said the survey was too great a burden.
They were asked to send copies of their Jogs for the
appropriate dates.

When *turns from a giveri segment were complete,
they were manually edited. Precoded program identi-
fication numbers were added where gummed labels had
not been used. Illogical coding was checked, and illegal
codes were corrected., so the forms could be,used di-
rectly by keypunchers. .

Data were keypunched and verifledlo, 11commercial
service. They were then processed throt a comptiter
editing routine that searched for logical errors (e.g., a
program that seemed ito be a feature film wa§also coded

, as a news interview). With over 22,500 cases to\be pro-
cessed, the editing routine identified relatively feV,erob
hems; and almot all were clerical errorstypically itly-
punch column shifts. It proved especially,important to
correct these column shifts because they might indicate
600 minutes of material of the wrong type instead of 60
minutes of the appropriate program types.

The edited data set was processeg by way of standard
analyses available in the Statistical for the So-
cial Sciences (SPSS). A major file of all programs and
subfiles for ITV, NewS/Pu bile Affairs, Sesame Street and
The Electric Company, and general programs were cre-
ated. The subfiks allowed processing of subsets of data
without requiring .a search through more thOn 22,500
cases. Analyses used the frequencies end cross tabs rou-
tines of SPSS package. :.

o
ThOre was a low percentage ofmissmtiing data (Itss thud

5 Perceil of any given variable). It was assumed that
thisshIgMata mire distributed in proportion tp the re-
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SURVEY METHOD AND OPERATIONS

Aponses given. Annual average hours and programs
were calculated as described in Chapter I. (There were
no missing datalegarding total annual averages for any
broadcaster category or period Of the year.) In casesof
cross-tabulation, missing data increased as a functi9n
of the two or three variables used. It was assumed that
univariate proportions were proper, and totals were ad-
justO to match marginal values determined byla
quency count of each variable.:

The survey covered four variables about broad-
casters, three variables about the data (school-in-ses-
sion,. day of week,..And time of year), and 14 variables

71

about program's. All possible combinations of two or
more variables would have required an .encyclopedic
compendium of data.

Project directors exercised editorial judgment on the
basis of discussions. with CPB staff and more extensive
analyses of data requirements done for earlier surveys.
They chose variables and relationships.to be studied and
called for additional computer analyses when the data
indicated new areas for further study. In the end the
basic analyse's specified by the project proposal were
made, and many additional analyses wertAhsed.

,

D.
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Survey Instruments and Cover Letters
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Definitions

1A1 Air Tpu!

1. Pirsu use the lam code 0/auguries and 90 not "two
actual air time by the clock.

Is. School boors and prime,time hours wavy in dilfusunt
communitisu. Consider the beginning and end of the
day according tu the most fiegdoot schedule for
schools in your area. Adopt the stairdard,COmmerciel
TV dofinit1on of prime ties in your area.

1. When se 1 Is..out in uoisulon (deskund, holiday or
vacation) * SAM. orlon. Sod Wm to distinguish

,among categ sus.

1v. Cave only thu cruha for thu tiro period in whfbh
Ina

10)'Provam Title
The precoded Strips Incluile a special number.for

comp-raw 'Input. When you do not use the strips. you
car Itoo woktu in a tit lu and ignore iron codo. But 11
you Frolic/. a CIAO lot, a program you are putting in by
hand lug. a shIld son of "Sesame Bt.") you cab help is
by writing so the codo, aiShough,you do noehave to.

ICI iengrh

1. Round- tilt peogrom length to nearest five minutes.
e

.si. tioe'the pttnilairitingth in minutes,- two nbqe-
pa NI as would be $ 120 1 .

101 .psoducta:

4

1. II the prnyean Is on nunantd strap and you pro-
du,u4 it. csuouy thu 161.0r I'll on the strip to 111.

ii. 11 ,ho pprovrom is part of a stales producedby a
&mom 'tine. olio 111 oven 11.the trultwiduat program
wad ooducers by your statiOn or a single entity.

all. Cool/tortilla roo.luelson can oust:rine both mu)tiple
sponehrship Ior stngtu prodnotran twos ama Soveral
prodeimrs his a single

/ Ir
immillas....

iv, 11 tin, program wow an IICITSHATs00A4 CO-iii 001n4r1OH.
use 151 11 you station posilcipated

(K) P9P!!b!!!v!
.

me

1. Thu 6066nnno .06 shim itum *horrid refur to tie
otgoalatIon that piqued the filltam Irtdiutribu-
lion, not iins'ioirlucei eir -les . litk-in. a sirpPli
chain. A foOloma made by WXXX, distributed by PO6
and tuccr14.01.by rugional rotor-connection linua
wpuld IN, 141 "IMB"wn this Itom.

II. 6%6106106y (1) 060101 06 0,116M6a4 or 1111i/_y didtrubp-
aloft nolworks; burl itNloUS hok ilifilylo Stain note'
work liounseus. Thug, programs distributed Ina Booth
c4Foirna by thn S.C. 11TV Authority would he (II

_"froe Out faailitium6 whila programs that an Ohio
affrinn-fronived friwe tho.network In that state
would Inc 111 "ou.rionWt-se-artute outwork.

I
(V) Program numiln

Tie key 151 Iii tumila the distinction between two
categories (I and 21,thia cover what has been called
ITV and require answer. to X. I., and N and the tour
'categories that require answer. to 0, 11. 1, and J.

11 Programs broadcast pstmarily for use in schools.'

(2) Programs broadcast4e 'vitt of a formal educational
program providing molar al to specified peoPlekwho
.are studying something. Br/mplest teacher tic/ening
pr rams or. medical t'rkininq for nurses.

111 nlormel.eduoationel programs (ed. 'Sesame Kt.")
ealadto all those providing inetruotion outside of
traditional, formal curriculum.

161 Programs that have plioll ednmational goals.id
ddition to lnlormat,on or ooltural uontont.

(0) lalhodlerse Ifsnewot only if IV( is 2,4,5, or 6)

1. 0 %/lamely molti-ending is possible! there cowld be
a program for Hispanic women. we find that there
are wary. few of these problems. Pick the otimery
special group end glye only.222. Use your inagement
-- who wall the program trii7

11. Xverybody can watch everything `that is broaduastr
but i( the content wee intenftlior, a gpeclel
grow use the code.

All spoolsl group. are encouraged and welcome to
watch.all PTV progress; but it the program was not
spooilleally aimed a special group, the code
should be (01. no special audience*.

iv. If you use oatdgory I,. please also write the program
title and target audiemm on badk of answer sheet.

ID) flum-Wywe (Answer only if Iri is 1.4.5/ or 6)

Pick th°1").!! ggtydry and use the !tu! 4!/It F901.

III !!!ng, !cov 0:mower only if (01 Is 01 "roma/Pei

IJI Noss Purl sal& lArawer only it fir) is 01 "news /PA")

1. If a general news pot/greet ham a stegasine,. intuit/10w
or other comommente, continuo to use II) 'general
news program" and not other Oritegorios.

11. 'try to find an approprirte'categoryi but it nothing"
.110erle to he tight 4Ao (14 "other.hdwes/PA".

Is) iostroutilm.upg (Answer only it (I')

. i. "ehildlen'S basic education" 1011 reload, to general
. ciamentary school , content that dour) but lull into,
a single topic arise or includes more than one toptc.

11. Try to filtd an appropriate
are Eight ui the content is
two or More categories, woo
(ioh".

category/ but it none
equally Ward beqween
Tur"ag g Gorham

BEST COPY AVAILABLE

ILI C42de 14evol (Answer only 11 is 1 or Al

1. Two blAgke Separated by the woad "le are provided.

11. IC the progrAm is intended for two or mule gloolell,
fill in the blanks with the lowest grade if' the

. left blink and the highest grade in the aigirt
blank; e.g.. 1 A MI I.

111. If the program is intended fur mingle grade
only, 'Mu ths right -most blanks 1 1.10 sl

1V. Am Imre to'sbatsot the person responsible for
the ITV portion of your schedule. Accurate
inlotetotien 'beat grads levels is mseentiall
gruesome of 41,114_,* Are detrimental to the
survey resuliC`

v. liumumbes, for keypunching el/loiency Idth.,11th.
and 12th graders are coded (K). and 111:

Alma a Prograi for ninth end tenth grades would

A O het I! WI I.
(H) Instruction format (Ammer only if IV) is 1 or 21

.
Pick the hit or besuoat 6attooriea.lor iheAloo

columns peovided. irmore i re7s two ippiy, use the two
that accounted for moist of yes program. The categories.

lir A teach" t°°0hinit, 0,400 VItn blackboard or props.

12/ Intact/tower gets response from guest who knowsf.the
subject or le the subject of the prOgram,

121 Two or more people discoed, interact, teach. Nay

ineluil
a 'tudenti asking questions. etc,

141 instead (Wordy yerbel deaeriptlon, teak im /drown:
Kg, chemistry expeCIMent, auto repair method. .

151 Actual eveol tecorded or teitosmitted edidare
on she event. Kg. government hearing. erreeori. '

161 Dramatisation reeportne an *wont or creates fiction
Bring druallailn or airmail° techniques.

(1) Documentary relies es audieWisnal media to ooncisuly
present ideas. (Con ell with lev(urorlking hood.
format.) Characterised by oft-camera 'brolation most
of the time and editing for effects.

le narration over grAphiO4 IS short of animation and
L: ides costly. three cuts, pans, zooms. etc. lie ohlwoca .

lifraphic effoeia.

111 Animation termite from Irimoby-lrame changes to
oroate the illusiort of motion ovut tiro.

(NI TouhOtcel

dive /mower for all prograea 06,1h,611n1 preseudf

ICI f!vm4.
uwo dormer for all programa Ipulu4lugprecuded.
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Righteous Apples 1099 30° 8

Saudia Arabia 110a 60 7

Sneak Previews 1029 30 6

Soccer (German) 1030 60 5

Tony Brown's Journal 1072 30 6

Up & Coming 1983 '30 6

Wall p$treet Week 1034 30 6

Washington Week
In Review

1035 30 6
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A TV History
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TO: PTV Program Manage

FR: Howard Myrick, CPB

RE: 1981-1982 Survey of PTV Programming

This e fifth biennial survey of public television
progra ming. Previous surveys in pas series'have been very well
received. They have been extremely useful to us in testimony
before Congress. In addition, they have served as a resource
document for obtaining local, state and national funding. This
is the kind. of survey which gives us a clear picture of the
content and role of public television in the United States. A
report of the,most recent results will be mailed to you soon.

The.enclosed materials have been caiefully designed to consume a
minimum of your time,-* We have worked clsoely with PBS and other
interested organizations and stations in an attempt to)create-a
useful and uncomplicated survey. cm is well aware that surveys
can impose quite a burden; we hope, however, that a coordinated,
efficient information gathering system will help reduce that
imposition. 4

ITV coordinatots have been alerted to this survey. They should
be able 'to help w&th the coding of ngtructional material that is
sometimes unfamiliar to programmingLdepartments.. Please ask for
help if it will improve the accuracy of information about/the ITV

COVEit AZTUR

programs.
%

In order to fill out the pink answer.sheets, you should read the
enclosed Instructions and definitions carefully. You will then
fill out'the pink answer sheets with the information-about
progrOmsbroadbast on the indicateddate. A pre-addressed.return
envelope is-enloSed.

If you need help, please feel free to call Research gnd
Programming Servfceg collect in San Francisco. The number is
(415) 621-5627 (but remember they are on Pacific time).

Thank you for your kind cooperation.

1111 16th Street N W. Washington D C. 200336 Tel. (wr 943-6100

if
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`CorPoratIon for Public Broadcasting
ITV Wittig LATTzh

MEMORANDUM

TO: ITV Directors, All Stations.
,

FROM:
aa'

Peter Dirr, CPB

SUBJECT: CPB Pdblic Television Program Content Survey 1982

The dfate given below Ai one of several on which your' station is
being surveyed relative to television program content. Your
,program manager will soon be receivinvforms requesting detailed
)`,program information 4n your station's sdhedule for this dAte. ,

Precise and correct information is of utmost importance
will be the basis of the 1982 edition of "Public Televis
Program Content," koublished by the CPB.

Although'yourprogram manager will be readily able to provide
most of the information requested, there are several areas in
which your particular expertise will, be of value., Some
informaEion you have about ITV programs is no doubt unavailable
to your program manager: the intended grade levei of a series,!,
the educational subject covered by the program, producer,
distributor, and the format of the program. Some of this .

information may be needed for nighttime instructional programming
as well ashri your daytime slots.

A

We believe that your input can improve the;coMpleteness and 1,
accuracy of this survey and we urge you to contact your program,. ,?

manager as soon apossible. He/She has also been alerted to
contact you for assistance. As you work together on this survey,'
you will ind that some ITV series (ihcludFng most of those that
will be ailable on theRBS hard feed) have been. pre -coded for
yourrco enience on peel-off strips. Please use these whenever
'applica e. They may also,provide guidance for those series you

'cc offer which are not pre-coded.

NEXT SURVEY DATE:

If. you haire questions, contact Research and 'Programming SerAllpet
in San Francisco. The number is (415).621-562T.-

1

9/81

int 16th Street N W Washington D C 20038 Tel. (2081,293-6160
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OgtCor poration for Public Broadcasting

. .

6

Dear Program..1ManaTe'r,

Over a. month ago we mailed you the forms. for a sample date in .

the CPB programming'survey. The'completed formsaave not-come'
back yet. They may tave been lost-Or misplaced; or they may
have crossed this letter in the Mail. Ifthey ,are already on
'their way, thanks. We know thatbroadcaSters are often too busy
to be bothered with this kind of .thing. Let me assure you that
CPB, PBS., and NPR are now the only national organizations that
''should-be gathering data, and we have worked closely together
to design this survey.

Enclosed is another set of survey material's: We have tried to
make, the procedure as simple as possible; but it will obviously
take a bit of time to complete the forms. (The average ha been
about half an hour.)

In the past, public broadcasting has been able to dOcumen strengths
and weaknesses, plan for future growth, and make its case before .

local and national fumding agencies with data from surves like
this. We need val id* information. Please. help us get it

.

By the way, we hope the instructions are not as infimidati-nr-as,
they seem at first. "Secial cases" have to be covered .by

*instructions; but the sunvey should be simple and clearly defimi'd
for almost all problems. However, if you have any problems pleise
phone me at -(415)62Y-5627 (California time).

Thanks very much for you help.

Sincerely,,

Robin Mendel
Project Manager
Research & Prograiwing

Vices

p

Y.I11 u.14.4wor 1.4g.TTLIt

ProgrImminl Project
'Box. 4126

an Rrancisko, CA: 94'01
.:

Please note: The day and date for which we want answers are on
y- the top of the ptnk .pr yellowjanswer sheet. Ilse preaaded strips

(where rovided) to save time

'!it '6th Street N Washington 0 C 20036 rei 202) 293-5160

A

t
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AppendiX C

Comput414on of standard Eing

sample design of this survey was not a simple
random sample. Programs were clustered, in the sense
that all programs for a single broadcaster-day were taken
together. Days were ,stratified over seven segments of
the year and the sample was stratified to include a sam-
ple of seven dates for each broadcaster. A simple ran-
dom sample would have randomly chosen individual
programs fram among nearly three million programs
transmitted by all the br6adcaster:

.Since it was not a simple random sample, it wasim-
proper to compute variance for a given proportion by
the formula 0V NM. The appropriate formula for
"computation of variance was designed for this project
in 1974 by 1)r. David Brillinger, Department of Statis-
tics, University -4 f California, Berkeley.

The formula. required -an. extensive amount of data
pirssing Ecru'. any given proportion., (See Estimating
Variance section below.) Thus, according-to a plan ap-
proved by the NationarCenler for Education .Statistic's
(NCES), a variable known as "design effect'.' was
dputcd for pro_ portions of programs at each alternative
within three variables in the survey. Design effct of
variance (DEFFv) is the variance computed by the v-

..

pxopriate formula divided by pq/n estimation of variance
for the same proportion. (See discussion in Kish, Slimy
Sampling, Wiley, 1965.) The design effect of the stan-
dard. error (DEFFse) is simply the square. root of
DEM, MO as standard error is the square root of var-
iance.

The design effect on the standard error was computed
for each variable. These values were thenitveraged and
1.37 was taken to be the design effect on the standard
error, and was used it) the computation of appendix
table C.2. Values in the table. mar derived from square
root of kin estimates of standard error for a giveti sam-
ple size, with those values multiplied by 1/72

83

DETERMINING' STANDARD ERRORS FOR
THIS SURVEY

The table of contents for 4bles and .figures in the
beginning of this report includes a .column of index let.:
tars for determining standard errors. The two stops nec-
essary to calculate standard errors are.

find the standard error for a given proportion in
any given table or figure, "first find the row repre-
senting the broadcaster. category pertaining to the
proportion of interest in appendix table C.1 and the
column whose letter corresponds to the standard
error index letter listed for the table or figure in the
table of contents. The cell thUs designated is the num-
ber of responses, used in calculating the standard
error. .

For example, to determine, the standard error of the.
percentage of loCally produced programs broadcast by
'Southern broadcasters aslisted,in Table 11.5, find the
standard error index letter "A" beside Table 11.5 in the
table of ,contents. Then using.aPpendix table C..1 find
the intersection- of the row representing South and-the
column A. 'I'he 6,5(10 in the intersection. represents the
number of observations used to calculate the standard
error.

Second, use the number arrivl at to locate the row
in appendix table C:2 that most closely corresponds.'
to the value from the first step. Then find the column
that most closely corresponds to the given proportion.
The cell where the row and column intersect is the
estimated standard error of that propoiiion: To con-
tinue with the example, the number 6,500 is closest
to the seventh, row (6000). The proportion of locally

93
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produced programming by Southern broadcasters
(9.3 percent) is closest to the fourth column (10 per-
cent or 90 percent). The intersection of the row and
column is .53, which is the standard error of the pro-

. portion of locally produced programming by South-
ern firnadeasters. When a proportion,or a valve of
number falls between two rows.. or columns, inter-
piilatiori may be used to obtain a more precise value.
Interpolation from pereentagcs'.-to total number of
programs and hours noy also be used if the reader
wishes to obtain standard error for these totals.

L

The chances are 68 onto of .100 that an estimate from
this. sample would differ from a complete count (every
program for every broadcaster) by less than the esti-
mated standardTrror. 'The chances arc 95 out of 100
that the difference would be less than twice the standard
error and about 99 out of 100 that it wotild be no mote
than 2.5 times as large.

Continuing with the examplc,the .5.3.located in ap-
pendix table C.2 indicates that the estimatecf standard
error is approximately ± .53 percentage points. The
proportion Of locally pruluced programs aired by
Southern broadcasters should be interpreted as rangingi.
between 8.77 percent and 9.83 Percent (i.e., 9.3 ± .53)
by chance arcnie standard error.

1,,STIATINCea, VARIANCE

. .

Let h 1, . . , I 1 (= 21) index the,groups of broad-
casters (scven.per Latin Square). Leh =. 1, . . 7 index
the broadcasters 'within each group. Let j = I, . . 7

index the day types. Let k = . 7 index the seasons.

Let xhijk denote the observed number of broadcast hours
(or programs) iri season k, on a.day type j, by the i-th
broadcaster of group h. Likewise let yhk denote the
observed number of broadcast hours (or programs) of
a given type (e.g., "instructional"). Our estimate of
the proportion of time (or programs) of a given type.is
now

if 7 '7 7 ii '7 7 71%

p=E ''ho/I I
hat iq-.1 k.=, I hol johl 1(.11

hitk

'Fuming to the problem of estimating the variance of
p, let

E h.,.
rk

h..k # hide
s.k

"cl
hilk

t.k

with similar definitions involving y. Next let

O

x xh chh.
i.j.k

v x11

vvh

= E htik
k

(k !mit k hi

= ?In (1. hide
.k

ht..
2,7

h., h .k'

*It k )

h.

,

v
h. I. + 2vh k h )2

The variance of p may now he estimated by

84
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COMPUTATION OF STANDARD ERROR

APPENDIX TABLE C.1
is

Numbers of Cases on WhicaYereentage Estimates Are Rased

'.Cate,gor A li C

All lin,atleasters
RI C.ION
... -Northeast .

South ,-
Central
Weyt ' .-

Ont4ing ,,

POPULATION
Under 150,000 .

22,800

4,900
-6,3(10

6,500
4,400

7(X)

1,200

6,200
1

1,500

.2,000
)500
1.,100

..100

i00

11101.,---..,2600

.

.
I.t

150,0(10-349,909 .2,100 500 I
350,(X10-599,999 2,7(X) 8(X)

6(10,(1X1-999," . 3,500 1,1(X)

1,000,0(X)-2,(X10,0011 3,400 900

Over 2,000,000 3,600 800

Overlapped 1,600 . 500

Multiply Stations 4,900 1,500

CI :ASS
State System , 5,100 1,8()0

University 6,700 1,4(X)

ntity 8,8(X) 2,300
Loral Sehool 2,(100 700 .

BUDGET
Under 400,0(X1 2,1(X) 7 00

1,61X1,(110-%1,399,999 7,1(X). 1,700

$1,40000-$2,199,999 4,7(X) ,:, 1,200-

$2,200,0(X1-$2,999,999
$3,(100,0(X1-$5,999,999

3,800

3,2(X)

1,100

1,0(X) ..

$6,000,(X)0 and over 1,9(X) 500

D. K . 'C 11

14,400

3,0(X)

3,7000.

2,8(.10

600

7(1

.le 2,1(X) 13,3(10. 3,700

4,2(X) 8(X)

2,900 . 6(X)
0.

600 BM

9q) 200

1,4(X) 3(X)

1,80( 3(X)

2,000 44X)

1,100 4(X)

2,300 5(X)

1,(XX) 2(X)

2,9(X) 5(X)

2,8(X) 6(X)

4,7(X) 1,000 ".

5,509 .1,1(X)

1,2(10 2(X)

110 , 2(X1 3()
9004,600

3,(X10 60(1

2,3(X). 4(X)

2,1(X)

1,200 7 . 3(X7

APPENDIXITAIII1X.2

Estimated Standard Error (to the nearest 10001 pereentiige point for survey design at various levels of Nos. and various proportions)

No. . 17 or 997 27 or 98'X

1(X) 1.36 1.91

201). .9() ,. 1.36
5(X) .61 .. 86

10110 .43 .61

2(XX) . .30 .42

4(XX) .21 .30

6000 . th .25

801X) .I5 .21

1(XXX) .14 19

14000. .11 .16

18(XX) .10 .14
.(Y) .131200

4000 :119 .1.2

50%5% or 95% 10% or 997 2.57 or 757 . 357 or 65715'.7p or 8YX

2.99

2.11

1.34

.94

.67

.47

.39

.33

.29

. .25

.21

.2!)

.19

I 4.89
3.( 3.46

1.84 2.19
1. 30 1 . q5

.92

.65

1.09

.77

.53 .63

.46 - .55

.41 : .49

.35 ..4I

.41. ..36

.28 .33

.27 .32

40.

6.53
4.62

5.93
4.19 4.84

2_922.65
2.17

I.33 . 1.53

.94 1.08

.77

21 ..141(7)

1..(8)43 .88

!4 .73 .77(59)

.65 .69

.50 .55 .57

44, .49 .51,.

.

.40 ,...

" .44 .46.

.38 '.42
i-

.44
"----- i-1'



Appendix D

ITV Subject Matter by Grade Level*
Percentage of ITV Programs in Each Grade

Level**

APPENDIX 1)
rry Subject Matter by Grade Level'

Percentage of ITV Programs in Each Grade Level**

Subject K I 2 3 4 5 6 7

Basic Vthication 7.2% 5.0%
(31.0)

4.5%. 4.6% 3.5% .4.1%
(363.67'

15.6%
(33.8) (33.4) . (3'2.6) (32,2) (37.8) (87.3)

Beading-WI-RA 41.1 37.1 34.4
(191.6) (23322.67)

27.1 28,8. -. 8.2
(248.3) (239.1)

28.6

(268.5) (45.9)
Literature/Humanities 3.9 5.5 5.7 6.1

(262.4)
5.3 4.9 . 4.1

0.6
(37.0) (39.4)

4

(246.3)

(48.7) (45.9) (22.9)(18.1) (43.5)
Foreign Language 0.7 0.8 0.7 0.7 '3.0

Mathematics 2.8 5.4

(56.8)

(16.5)(2.8) (4.8) (5.2) (4.8) (6.4) (13.7)

Science
(3(61.25)

(35.8)

7.5

(54.3)
- 7.8

(45.1).

(54.3)
. 7,6

(1(53(i3).1.())))))

, 1+7
(136.8)

(53.9)
14.9 14.8

(88.1)

(45.5)

15.8

(12.9) (4(5)151)

6.3 5.9 . 8.1

(31:0)

00,3)

(42.7)
6.4

(50.7)
7.3

(57%1)) (141(7).73) (124.0)
13.5

(138.4)

(125.2)
19.6

(109.5)

Social Science '6.6

Music /Art /Theater 10.0
(6.4) (8.4)

12.3

(11.3)
12.8

(66.8)

(20.1)
2.2

6,7
(17.7)

6.4

1,9

(18.5)
3.3

5.5

Ilistory 1.4 . 1.3

(121.71)'
1.6

(121..13)

(46.7) (80.1)
12.0

I lonie Economics 0.3:

-(13).25)

(85.7)
0.5

(91.0)
0.7

(4.8)

0.5
(61.6)
- 0.7

t (59.6)
0.7

(31.0)
1.0

(1.2) I (4.8) (6.4) (5.6)
I lealth/PE/Safety 17.6 15.8

(3.6)
16.0

(113.5)
13.6 . 13.5

(6.4)
10.9

0.6
23.2) (124.0)

02173:62)

0.8)(82 1)
16.1

(109.5)
Euvironment' 0.6.

(107.5)
0.6

(4.0)
0.7 0.4 0.4 0.5 0,6,

- ? ((5).21).

(3.6) (3.2) (4.8) (3,2)(2.8) (4.0)
Teacher Training 0 0.1 .0.1 0 0 0 0,

Piofessiortat'Utaming

Vocational Training

0
0

0.1

0

\(0.4)
'0

0.1

0

(0.4)

(90.8)

0

0.1

(0.4)
0
0

0.2

.

0.8

0
0

0.

(()I: . 74. )

0

.(11.06)

0
0

0
0.6

..:it (0.4) (0:8) , -(1.6) (6.8) (3.6Y
Other 1.4 1.8 1.9 1:8 2.4 2.7 .2.8 3.7

(6.4) (12.1) (13.3r (12.9) (22.1) (24.6) (26.2) (20.5.)
.

...

TOIAI,S: PerceUtages 100.0% 100.0% 100.0%
(4(6.5) (694.2) (711.1) \ . (907.6)

110.11% 100.0 ,

( 976) . (47
I00.0%.-

.. (51(5)1)9. 00)%

.

(933.3)
4 f i

(668.9)
P

Special care should be taken in interpreting percentages due to small cell sizes.
Numbers in parenthesis represent average annual programs per broadcaster.

Source: Research and Programming Services.
i .
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Public Television Programming, 1674-821
Quick Reference

(Continued from inside front cover)

1974 1978 , 1978 1980 1982

Instructional Television2

'Yearly
Average

Percent
of Total

Yearly.

Average
Percent
of Total

Yearly
Average

Percent
of Total

Yearly
Average

Perobnt
of Total

Yearly .

Average

Broadcast.Hours 662 17.1% 752 16.6% 728 14.9% 754 14.7% 774
Programs 1,931 1/4 29.5% - 2,185 29,1% 2,199 26.5 °4 2,406 272% 2,328

Sesame Street and
Electric Company2
(Broadcast hours)

St lttrme Street 558 14.4% 564 12.4% 556 11.4°h 581 11.3 ° /a 611
Electric.. ompany 263 6.8% 244 5.4% 2?2 4,7% 214 4.2% .192

.t
Programming for Special
or Target Audiences

C
VA

Broadcast hours 278 -7-2% 4 8.7% 434 8.5% 432
Programs 532 8.1% 573 7.5% 835 10.1% 843 9.6% 843

S

Local Programming

Broadcast hours 422 10.9% 430 .9.5% 354 7.2% 333 6.5% 332
Programs. 858 13.1% 840 11.0%. 7.37 8.9% 612 5.9°4 . 612 .

Programming by
Time of Day

(Percentage of total hours
or total number of programs)

Percent
of Total

14.3%

25.4%

11.3%

3.5%

8.0%
1.2% 1-

6.1%

6.7%

Hours Programs Hours Programs Hours Programs . Hours Programs Houo Pro§rarns

Before'school (io a.m.) 2.5% 2.5% 4.3% 4.3% 5.4% 5.4% 6.8% 7.7% 8.3% 9.4%
During school hours, 32.9 42.9 32.6 41.8 33.7 42.7 34.6 r 43.8 34.6 42.P
After school (3-8 p.m.) 29.1 28.1 28.4 28.0 28.2 27.6 27.0 25.6 26.4 25.4
Prime time 31.0 22.8 127.4 19.4 25.6 18.1 24.0 16.3. ".22.0 15.8.
Late night 4.6, 3.8 7.3 6.1 7.0 6.2 7.6 I8'.6 8.7 7.4 a

'Data for 1974 and 1976 refer to the calendar years. Data for other years cover the fiscal years.

Broadcasts of The Electric Company and Villa Alegre during sshool hours when school is in session are counted, except for 1974. In two content
categories: instructional television and a separate content category for the principal dual-use (at home and InIschoot)children's programs, Sesame Street
and The Electric Company.
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-CORPORATION 1111 16th St et N.W:
FOR PUBLIC Washington, D.C. 40036
BROADCASTING M2)2934160*
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