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< HELP WANTED: .PSYCHOLOGY MAJORS Lo
, . INTERESTED IN BUSINESS, CAREERS o )
Bgrpardo J. Carducct N
~~Indiana Unfversity ‘Southeast S o %._~.'
Lo o~ s l ’. .

" As a result of the tightenihg Job market and the m1sconcept10n he1d by

/ many students concerning the employment prospects for psycho]ogy majors,

'many potent1a] psycho]ogy majors are n1ect1ng to pursue "degrees ‘in other .
d15c1p11ﬂ45 that appear to have & greater masket value in the current _ !
“1employment env1ronment .Or, ‘PS more than one student has stated after taking
the author s |ntroductory psychd]ogy course,‘"I HEal1y enjoy psycho]ogy,\" " :'.'”:
« but I am going to major in something that I can get a 393 in after 1 graduate,
1ike business " Nh}ﬂe such statements are rertain]y disheartening to many of
us, such -ant enrollment trend can be reversed by providing the psycho]ogy _

P
,'_ major w1th the sk1115 and, knowledge necessary to compete successfu]]y with'

~

vdusdness_maaors for_entry level emp]oyment opportunlties in a variety of .

- business careers. " f ,'. | L o //

As a means of . prepar1ng psychalogy students for careers in business,
this paper W111 d1scuss (1) the basic skills needed by psycho]ogy maJors to
foe successful in business careers, (2) some,of the basic decis1ons o

psychO(ogy majors needs to make when seeking a business career pdth (3) a

curr1cu1um strategy for psychology students 1nterested 1n business careers,

and .(4) how facu]ty‘adv1sors can become more involved in the bus1ness community.

L 4




. oo Bacl( Bucwnefs Sk1lls i', o L | 'f.* ’
~ \ ‘) : g

In order to compete SUCG csfu]ly with, bus1nesq magors in such areas as P

e B v

nanaqement perhonnel market1ng, and sa]es, pcycholoqy maJors must posseeq ) o,
. and be dble to,demonstrafe to business: f1rms that they hdvv‘the persona] L '
a\\ Y ) ) . /- .
attritutes necessary 1o, ,tep rnto entry 1ev0| bu51ness poe1t10ns. .In’ '

qeneraﬂ bus1ne‘s f1rma con$ider Lhe f0110w1nq four- ba51e nttvwbute to be s

V1ta1 for 1nd1v1dua]s to be successful in entry: leven pos1t1on . - o
1.‘ ﬂn UHdPYJtdndlng of the hature of nonl _directed bohdv10v. 1nc1uding ’ .
I the concept that ;omehmec goals are estaST\rhed by external forces l ' |
d '{ heyond ar 1nd1v1dua1 s, contro\ A _‘; '_ Ny "i o }‘: ' : "_ :{
_éi An understand1nq of the nature and process of solving problem ; '”\ | : ' o

Th1s 1nc]udes how to recdgn1ze problems;“swtuat1on analys1s, the
devc\opment;df alternatnves, and the i?111ty to make dec1s1ons I _ -c.“‘”

3. The auwlaty to communacate with others, 1nc1ud1ng the ab111ty to wrwte

3
. . ' \ : 2

. ) rhearly, speak clearly, and.l1sten effect1ve1y , ‘ S

"4, An understand1ng of hunan behavior. 1nc1ud1ng the ub111ty to become

.
. . . . .

-4 1eader and mot1vate othere" . T e

TNe var1ety of.skills. associated w1th these four b651e attributes can

.be sunmarazed 1nto three cateqoa1ea. techn1ca1 sk1lls, conceptual sk1l1s, o

and'human skiilv- Techn1ca1 sP11ls are those necessary % perforn the' task S

\

at hand.. If'a %tudent wanfv to become an accountant or, markettng analyc

Y

obricusly, Lhr* »nfncu(ﬂ needs to possesc certam skills related to fundamenta]

ndrxet1ng pract1ces._ ‘Such ski]]s can be acquired in business )

arrnuntlnq or- baa
L COUPrses ., 'im the other hand, 1$ the student wants to hL a perqonnel mgnagev, the
~technical skills nceded.wou]d ronge from -interviewing techniques -to testing
. ) A\ “ T - - © ‘

methadolngy. These skilis can be acquired in counseling and clinical psychology

cedireen., o . . o .
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Conceptual skil]s hdve to do with an underétanding of "the b1g picture."

The 1ndiv1dua] must fave an under,tanding of where his or her funct1on fits_, e
within and relates to other functqons in the organ1zat1on N1thout this
unﬁerstundinq, the 1nd1v1dua1 operates in a vacuum and can become eas11y

L4

disenchnnted with his or hér career: obdective Such conceptua1 ski]ls*can

L2 A
be devnlopcd in,a vav1ety of advanced c01rses in psycho]ogy 1nvo]v1ng the
. ’ A\ g .
v 1anOth1on of many different theeretical viuwpo1nts | T e

Human skllls involve an unders tanding of human behav1or and commun1cat1on

»

processe ' These sk1315 can be acqu1red in such courses as sociology.
psychology, speech and theater, and creative wr1t1ng
After review1ng these basic attributes,_it shou]d be. very clear that many )

1

| of-the sP11ls and-much of the know]edge necessary. to com)ete successful]y for

~entry- 1evel Q¥511t1on* in busines}—cﬁﬁ/he acqu1red in d1sc1p11nes outswde of the

Ky

busyneo, departnen{ most notedly. in psychology and the human1tfes. The maJjor
funcf1on of the business portion of a student's currwculum is to teach the
neces arv techn1cal sklils and to he]p clarify how the conceptual and human -

skills. can be ut1l1zed in the work p]ace of . the student 3 chosen career 1n L
b Y

A 1

business. In order to prov1de more\mean1ngfu1 academ1c adV1sewent faculty

ar

e E

: adv1>oxJ hould mdke a- dzrect effurt to become fam1]1ar w1th courses 1n those_'

L 3

dis Llp s outside of paychology ot f erlng the eduoftﬂonal opportunity for

paycho.oqy students to dPVP]Op fheqe Jbasic bUClner skills,

» ’ ’,

o ,1udunt UtL1°]0na

A

In 4dd1t1on Lo % x(ou1r1nq these basit buswness skw]ls, psycholoqy majorS' '

.

’ need Lo mnPD sovoril fundanwnfu] decis lons abuut the type of busine;s career

they w;.h-ro_nursue,‘_o1n(e the fun(tlon of the bus1ne 5 cour;ework in a

T ]

student chrr?;glum i tu provide the necessary techn1ca] skills, without certafn

basic decigions £Fit is dnpos 91h1e Fo <u1de students  toappropriate courses.

L 4
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However, there are certaip courses. that students can take to assi t in the

decision- making process Such couvses include Principles pf Economirs (3-6.
'credit ‘hours), Introduction to Business Administration (3 credit hours),,
and Introduction to Accounting (6 credit hours) Theses courses shouid“provideﬁl
a basic conceptuai understanding of business and economic systems, ‘as weii
as the fundamentai technicai skiiis necessary for anyane 1nterested in, an
entry level business pOSition ' » '
_ After taking these ceurses. students should have enough information to at
least begin te‘narrow their career choices., vaever, when advising students.. |
asking the foiiowing questions can serve, tq'heip give them a greater sense of

: career direction Nhat particular industry are.you mo§t interested in (e 9.4

banking. retailing, or “high techﬂ/type of companies)? Hhat size of firm do

 you.t think you would lke to work for (e.g. N FORTUNt 500 a mgdium- sized firm.

0r a mail 1ocai firm)? Nhat area or function in bus1ness fhterests you most
(e Qe s marketing, saies, training, iesearch and- deveiopnent, manaqenwnt or

: personnel)? _What is your uitimate career objective (e g., vice president ‘
upper-level manager. irector or staff superviso(&? Which of the .following
skills would. you most. (and 1easf) like to have - to depnnd on in your‘cateer

| techn:cai skiils (e.g.; produrtion management or- systems anaiyst).-conceptuai ,
sriiis (marketing or“:trategic pianner) gr human skiiis (e g,, personnei or

) J
tra1ning)? Nhile most students will not have complete answers to aii of these

_quptttuns. if you can get them to think .about the jssues contained in these
N questions, they ultimately wiii be'abie to focus. thefr career interests.
| . A CAREER STRATEGY | lf ‘
The curriculum strategy peing propnsed here: is, for the most part, a
business minor for Arts and Science majors. Such a.minor would be of value

te students majoring in chemistry, biolony, fine arts, music, sociolngy, or

"pniitica]_science. as we]],as.psychologv
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_ The buslness mlnor should cohslst of 24 to 27 créd1t hours and lnclude
//} the courses in bus‘ness adm1nlstratlon, econom1cs, and account1ng mentioned  * _\w'”
,_earller ‘The account1ng~vourse is taught in most universities as a tyﬂi{

_coursé sequence Students should complete the sequence by the second semester

of the sophonore year Econom1cs can-be taken in e1ther the freshman or L

sophomore year. “The - Introduct1on to Buslness course should be taken in the

- ]

freshman year, since 1t provides a framework for later'student dec151on making.
.These course w1ll compr1se the core 12 15 hours of the m1nor | B

L’

Addltlonal business. coursework would depend on the specific career ihterests

. .

of the student For example a student 1nterected in a career in market1ng
o m1ght supplement the: core courses w1th such courses as rntroduct1on to Market1ng .

(3‘cred1t hours) Nrrket1ng Research (3 credlt hours), and a cho1ce of

»

Salesman°h1p, Advert1s1ng -Market1ng Strategy, or Consumer Behavior {3 units
. . . (" “ Lo ) . . °
each), - e 7 ¥ T |
1 | . .. . - S | q
. " Some non-busingss Sourses which are highly recommended inclydean intrp- -

ductory course in computer programming, courses in statistics, Interpersonal

‘Connmn1catlons. Public ﬁpeak1hg' Social Strat1f1cat1on, and Demography

' Frnally speclflc psychology courses which are hlghly recommended for psychology

) majors considerlng careers 1n buslness 1nclude-Soc1al Psychology,-Psychology

of Personallty, Human Mot1v1atlon Psychology of Learnlng. Industr1al/0rgan1zational

. Psyrholoqy. Perceptlon, Exper1mental/Research Methods, and Cognitive ;sychology
’ '1BECOMING-MORE INVOLYfD'IN THE'BUSINESS COMMUNITY

In order\to advise successfully those psychology students'electing to pursue

"careers in business, faculty-advisors must become more involved with thelr local’

. bUsiness connmnity Faculty members from both;pusiness and psychology departments‘

- , A _
should beg1n to interact more with each other Increasing tooperaf1on‘hetween

buslne!!‘%nd s ychology departmerits Wlll he of mutual bonef1t, since, as was

' Lt 1
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noted early, both dlSClpllnES can prov1de educational experiences to students

not -available from each department separately. Psychology facutty should |

also become more familiar with the caneer services and. placement office on .
!

their campus. The career servites and placement office offers a. multitude

of servuces (e:g .y career counseling. interviewing skills. and resume prep-

aration) and edrcational opportunities (e. g . internships and cooperative

education programs with local business firms) that are not typically provided

by psychology departmen;s'but yet are extremely necessary for students

. seeking business careers. Findlly. psychology faculty members should also’

make it a point to visit loca] business f-rms to discuss’ what they view as

1mportant when ton51der1ng psychology maJdls for entry level positions. A

Tist of those empldyers most likely to consid/;;p\;choldny majors for entry-

‘level p051tions can probably be obtained from the areer services and place-

_ nent off1Ce on your camgus —~ .

- [}

o ~/

Nhile many psychology -aculty members may be reluptant to venture into

the bus iness community, as a psychplogist who has done soﬁ*:he author
' d

would like to point out some of ‘the. important benefits He 'has received for

as welf‘as hav1ng made a few good friends These visits have also produced

several opportunities to conduct some research in a more ”real life" setting’

—-Finally, a number of consulting oppprtunities: have resulted from my vi51ts

-\ A CLOSING NOTE | \

l

What we have Been erinq to conmunicate to psycholoqy maJo at our

university is that there are in fact many things you can do W1th your psychology_'

degros: Hovever students have to decidg if they want to use their knowledge

abiout. /'lology and be-cllled d prchologivt which wlll pvobably require

"o least lwn-addut)onal yeat, of posS t- baccalaureate edupation Or, on the oth

at

LN

er

[

\
\tns @fforts First of all I have met many interesting and exciting indiv1duals, ‘

“
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hagh,_they can deéide to use‘£Hefr know]edgé of psycho}ogy'in thg world of
- business and be'cél1ed_such';h1ngs as an(as§i§tant_pérsonne]'manager, a
| training qnd staff developmént_SUpérvisor, or a markétithresearéh ?c;oUnt'
officerr‘iln my.opipfoh,_édvisOES'of'pSykhology majors ﬁave tréditﬁona]]}
jﬁoVeE]opkedthe second alfefnative.when answering thdt ai]-too-fémilfar"- o .

Y

question, “What cah Ifddfwith'my psychology degree?"

N




