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«The aliens are coming. Suppoee your favorite outer
space character was making its first trip to earth nd
stopped by your houge one night just aﬂer Supper.
Imagine the scene. pveryoneissimngaroundthe
room with -their attention glued to images moving
. across-the front of a box. The alien is puzzled.

R

What is this behavior?,” it asks.

“Oh, we're just watching a pmgmm, you reply
trying tostaycoel. . . -

“But what's that thing?”

After a long silence you suddenly reahze tt
going to be so easy to make this alien understand
television.

“Can you stay for a few days? you ask, wpndering
to yourself where you are going 1o begin.

Television has.become & permanent fixture in the
living rooms of homes across our land. But it wasn't
always so. At one time television itself was the alien
- which came upon a fam:ly scene guite different than
today's. Even your parents may remember the pre-
television era or the early days-of TV. Now television ,
is almost like a member of the family. As such, TV
influences what a family is and what it does. Given
the extreme amount of time and attention family
members give to TV ‘that is both for better and for
worse.

1. WhHAT Is TELEVISION
’ . A Channel to Life () .

According to om; study by a major university, 20%
of young children preferred TV th their own mothers,

and 46% preferred it to their fathers. That is due to-
the fact that children watch TV an average of 30.

hours a week, or 1,560 hours every year. A child
spends one-third of his or her waking hours watching
television. By the time the average child enters kin-
dergarten, he or she has already spent more hours

= /'learning about the world from TV than she/he would
) spend in a classroom earning a college degree.

But statistics certainly do not tell the whole story of
TV in this country. This modern invention is a giant
communications system linking peopleand p far
and near. It has becomé our window to the
There are television events that remain with viewers

for a lifetime—the wedding of a prince and princess,

the of a statesman, the tragedy of an airliner
crash, the triumph of a space launch, the agony of war

ina country close r.r far away.

Television is also an electronic mirror mﬂectmg

 our lives and our cultures. TV presents news and

opinions, ideas and learning, customs and traditions,
imagination and entertainment, lifhstyles and
values. It brings us information as well as enjoyment.

Some programs, however, just waste the time we,

could spend on something more worthwhile. Other

* programs create distorted or false impressions of the

LY

world and people. e

* "Just how important is television in your life?

Former President J immy Carter once called someeone
in lowa to ask his opinion about an important na-
tional concern. Hewastrymstocont.acttlw average
person” for comments. When he got through, the’
Presiden wldtucall back later becausetheparty
was wak - te
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opportunity nofv—to study that familiar electronic -
- * picture box and yourself as a member of the TV gen-
- 1. What are some of your favorite TV programs? N
e - - Whatisitthat youlike about them? What kindof '
! - programs do you dislike themost? Why? . T
- 2. Describe how you felt the last time your TV set
. - wenton the blink? How did you fill tke time with- _
_outit? Y et
- " 8. How important do you feel TV is for you? It's so ,
. " .. easy to flip on the tolevision set and watchjt for .
+  hours. Suppose your TV was locatedin a sloset and e
you hetl to take it out and plug it in each time you
- wanted to watch it. Or suppose you had to pay your S
. weekly allqwance for the privilege ¢f watching TV. n
Would eithér of these situations change your TV.
viewing habits? How? - ! U3
4. Imagine that you could design a room that would .
~ " be perfect for watching TW, What would it lock = -
' &, like? Where would f¢ be I'cated? Describe it to the
- e CoL 5. What are the 10 te activities of the students
e Yo pelieve someons would actually do ™ 1 oo clogs? Where doss TV rank on thas Het? If  ©
’ The television is. only. an machine, a television viewing in your life for oné year, what =~ -
. communications, tool at our - We'kave the would you chooee? Would you consider doingan - .-
|- however, TV scems to corflrol ua. somplaln g Commudication and community come from the . -
* ~ Sboutnothaving enough freetime todoall the things same original word. How are their meaningssimi- ' '
- . they would like, yet they devote many hours to TV, lar? Does TV as a medium of communicationbelp =~ ' °
Oﬂendaﬂyschedulesmplmodarmdwﬁaﬂar + create a sense of community among people? Why
programs. You giby know people who would rather or why not? How is "TV community” different =
spend hours in front of the tube than a few minutes ' other types of community you experience: :
with friends. ot | % x&nﬂsmwms&mﬂ,m
Inhdny’smld:@ismﬂnalf«.mqtohﬂowakh - parish on Sunday inorning?
television. Some of us spend many hours; others sel- ' . A o
dom turn TV on. The purpose of the Media Mirroris , ' ‘L
to help make this natural activity mare and "
copstructive for you. This study will not focus just on - v,
i " what is wrong with television. It will also emphasize . o
o the positive and practical aspects of how to select, ot )
appreciate and benefit from what the medium hasto . i
* - offer. Asa form of one-way eommuiication, televisiop « <
can be a very passive experience. But it can'also be | i
- used in an active, helpful way to enrich our lives: © . ‘ v ) o
¢ . Why study about televisiori? Your alien friend may co
be able to provide ah answer after a week of intetise > ..
observation. But would you? We are guing throngh a = 4
technological revolution. We are so close toit that it is e
L A dﬂﬁeultﬁ:émmmiﬁmctsmom‘dnibﬂmltb, A
. good for us to stand back to look at how we are using \
our video*invention and to evaluate;the enormous
. impact of gelevision on our socioty’ You have this o
, 4 &y -~ .
. - - ) 6 '
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- Activities

L Askynnrpamntuormadultwhuitwulih
klvwinsunintlmearlydmoﬂelevkionorbe&m

. *. TV wasinvented. Whatgi they do with their free ,_ .
' * time? You may wantto ﬂnemspomesmdphy * .

2. Koppalogofﬁwprogumsyouwaﬁchfaumk. )
< Uaeﬂxeformpmdedbyymutemher.Cnmm
e your watching with the other kinds of ac-
'you did during the wekk. Are you.sur
pnaedby&emdts?%atﬁmduﬁngthem
did you watch TV the most? How did your week-
day and weekend viewing habits differ? o

. ] .
3. About 2% of the families in the US. donotown a.
TV set. Most have no set because they choose not +
to own one. Do you know anyone like this? If so,
mtemewmemnndmpwtbackhthedm

»4. Start a TV scrapbook., Looki?orarﬁcles.eamﬂns. v
ads, photos in newspapers and magazines which
comment on television and it effect on our lives.

_ Wntemyourownoburvwom,mcﬁommd

. ideas. Draw your own cartoons and artwork.

. Create a cover for the scrapbook thdt tells the

» story of TV in your family. Keep adding to this

"acmpbookasmhavemTVexwienmmd

‘find new material.
E.ﬁymexperimmt.l"oroncdnywmmk:m 1’
NOT WATCH TV. Keep a journal of your feelings ,
and what you did i of seeing TV. Share the -y
results with your el group of young people |

did just this and published their digries in the

book Listen to Us (Dorriet Kavanaugh, ed., ‘

e boakinywrscbmllparishorpubliclibmryand -
* compare it with your diary. ( ‘ ® MofAm-imhnma(ss.smilhon)ham

S i R o R o S s [ o Y s [ v o

ot at léast one TV. R
‘ G.Muuabh{nﬁqﬁeﬂbwbgm o Most of the remaining 2% have made a T
' Seventh- and eighth-graders spend all day in deliberate chaice fiot to have one.
' school learning. They should be allowed to relax ® Mbre Americans own TV séts than have
andewasmuch'l‘\’astbeywantin&esﬁm.. indoor hathrooms .

noohs and on weekends.

. ® 45% of the population watches TV as it eats
1 Duampmtfor&eclmcalled"!‘\huhlemberof . dinner. ‘

the Family.” Base it on your discussions with class . --'l‘he'l‘{faa;ti;miu average home 6 hours L
] mdfamlymambem.&mmsw&mddertha " and 44 minutes every '
> effett of TV on eating/sleeping habits, attitudes of ® Childrenspend more time watching TV than o
family toward TV, the number of sets and the . doing anything else except sleeping and
number of family members. - attending school.
- * 5 aY
Y4 -
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2. VareTes OF REALITY
. IsItthe Real Thing?

Imagine a world whempoorgmdesamnlwm
raised, parking spaces are always found, teachers
and parents are—ultimately —always understand-
ing. Imagine a world where crime never pays, hard
work always pays, and doctors fiever refuse to make
house calls.

Nowmamneawmidwhem&%oﬂhapeoplehre
victims of vialence. Imagide a world where more par-
ents are divorced or widowed than 1 . Imagine
aworld where 20% of the workers are police or detec-
tives. Imagine a wnrld where 80% of the people are

e.

{ Both worlds are imaginary yet real, for they
exist—on television. The first world is rose-colored:
the second, dark and grim.

Television is a world in which fantasy and fnet are
mixed, & world which sometimes makes us feel good,
semetimes frightened. We see clothes, cars, rooms
and furniture like ours. We see characters who are
like us or our family, friends and-neighbors. But look-
ing at TV is like looking in a fun-house mirrgr: We see
in adiStarted way. We often expect our world to be like
™ Forexample. we expect our doctors to cure us of
all our ills'and to comfort us. We expect our doctors to

Abe starred as Fish on
Joe C mmmm twodthmoatpopularucmtpoﬁwdnm
6 '

be like Qonzo Gates and Trapper John in "Trapper
John, M.D." Noctors sometimes call it the ."Marcus
Welby Syndi- me,” named because of that enor-

mously popular program. Dr. Welby, played by Robert
Youn§, was understanding, competent and close to
perfect and yet he seemed real. In fact, many viewers

T s e 4 ¢ - e
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wrmte to Dr. Welby for medical advice. Robert Youmf

was so strongly identified as Dr. Welby that he was

hired to do the Sanka commercigl. Do you know why?

Why is it so difficult to see the differences between
fact and fantasy on TV? One reason is that many
shows contain elements of reality —evon those that
are science fiction, such as *Knight Rider,” or filled
with fantastic stunt scenes such as the "A-Team.”
They are based on thoughts and actions that could
possibly happen. If we look beyond the fantasy and
science fiction, all programs teach us something
about our world. They often bring to mind the strug-
gle between good and evil. They show the feelings of
people. But because the time is unly 30 to 60 minutes,
they don't give us the ‘entire picture. In real life,
similar problems may be there, such aa peer pressure
or winning a game, but they aren’t solved so quickly
or simply. .

" . Wedoturnto televxsmn to mt'orm us about the real

S g #Qﬂd Yet news shows are blending more and more
-2

ntertainment intg their presentations. In addition,
the selection of the film clips, the words and tone of
veice of the announcers, and the interviews with
"evewitnesses” or "experts® give the news shows a

_ 'slant or bias. If a news shaw presents a film clip of a
“fisi fight at a rock concert, what impression would

y,u and your parepts form? Yet it may have been the

. only problem at a coricert attended by 10,000 people.

Walter Cronkite, now retired, always ended the CBS

“Nightly News” with thr wards, "THat’s the way it is.”
Was it? Or was it the way 'the (‘BS news team saw -

eveénts? .

TV has present.ed many mini-series in the past few
years that aré based on historical peuple, facte and
places, but the writer filled in the details and added

dialogue. Fact and fiction sre blended, events are

made more exciting, characters are added or ignored.
These docu-dramas entertain us. It is hard to tell
what is real and what is fiction when you see a docu-
drama. Roofs, an immediate classic, was watched by

millions. “Eleanor and Franklin,” "Holecaust,” "John
F Kinnedy" are atysamples of docu-dramas. If you
saw any of these, could you sepayate the fact from the
fiction? Most would find-it hard todo.
Sometimes TV .raises our expectations. We want
life to be smooth and we want to solve our problems

quickly. We want our friends to stund by us as they do -

on TV despite the ups and downs of all friendships.
We want our world to be pleasant.

On the other hand, TV sometimes makes us fearful
of our world. We fall into the trep of thinking that
seeing is believing. We, begin to believe that mug-
gings, murders, rapes and assaults are more common
than they really cre. As a consequence of this dis-
torted view of reality, many people take on a negative
attitude, a sense of hopelessness and fear. Sometir 1o
we forget about all the people who are tryipg o live «

Christian lifestyle.

When you watch TV, remember some things are

factual. They really did happen. The news would be

an example. Other shows take a possible situation
and work a story around it. They are fiction, but they
could hanpen. Docu-dramas take a factual situation
and fill in the gapa to make an interesting story. Next
time you watch TV, ask yourself: Whag is this—fact,
fiction, some of each? Is it real? )

Discussion Questious

1. Name one of your favorite shows and describie why
you like it. Ia it realistic or unrealistic? Does it
paint a rose-colored picture of the world or a grim,
dark picture? Is the plot believable, the characters
realistic?

2. What programs do your parents like? Why? What
programs do your parents lik& which you dislike?
Why? When you watch TV with your parents, ‘or

with your family, what kind of conversations do

T
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: you have? Do you prefer to watch TV elone qymth
. someone? Do you ever diseuss the shows while

they are on gr say such things as "He'd never do

. that”

6.

. Whatare the prosand comofdncu@tnmas" What

is the responsibility of the TV producers and writ-
.ers in presenting the truth? What am the respon
sibilities cf the viewer?"

In what ways does TV present a true picture of life
in the United Sigtes? In what ways does it paint a
false picture?

. Smpopemfansmenmeasaymatthempaare

more realistic than prime time shows or situation
mmedms.noyouagreeordismee?\ybannhe
most true-to-life soap? The most exaggerated? Do
you like the soaps? Why are they so popmlar? If we
picked five gospel values guch as lové, faithful-
ness, mercy, forgiveiésg, peacemaking, could you
find examplesof these in the soaps? Could you find
soaps where the people riever live these values?
What does this say aboutthepeoﬂeoqthemps
and’ the livesmey live? Do real people have the

. same problema? How would you change the stories

‘and characters te bring these gospel valuesinto
the soaps?

In the movie "Nttwork” the character Howard
Bedle, a TV newscaster, says; " You're beginning to
think TV is the reality and your own lives aren’t
real.” Do you ever feel hw that? Dd your friends?
Db you think TV influences the way you see the

| real world?

[}

‘Activities

L

. vt

Divide the class into groups and ask each group to
watch a different nightly news program. What

was the lead or first story presented and how long -
was it? ]f possible, listen to the nightly news show ,

for une week - How often was the lead story about a
d;saster such as a fire, shooting, threat of war?

or .

Y

2 Lompamtheleadstnryonthhnighﬂy'l‘vmm_
shnwwiththeeameuoryaammrhdin&hem
paper. Was the story in the héadlines? Was it on
the front page or buried mghepaper" In what _
ways were the stories the s¢me? In what ways
were they different? :

3. List the occupations of the characters you regu-
larly see on TV. How is the job presented? For
example, does it seem difficult, easy, dangercus,
giamorous? Describe the bosses.

4. Ask afighter, journaligt or police officer to speak to
the class about his or her job and how it is por-
trayed on TV. Or interview an adult about his or

_ her job. Howisthejohpﬁsemedon'l‘\'oriait
“invigible" on TV?
§. lfyourcommunityhadrefugeesfmmmother

country, what would they learn from TV about the

following:
o People over 60
¢ Reporters
® Clothes women wear
® Most 1mpartant things in our lives
e New York -
e High school students oA
e Religion

6. Havethreetot‘vevniunteemstageamelodmma

tic incident guch as a shooting or an argument. (Do.
not \ell the tlass when the skit will oce )Then ‘
ank the students to write down what they
sedandaskﬂ:emtoenmpantheir eyewi
accounts. For added fun, usepropsandatage
clothis.

7. Look up the following terms in the dictionary: .fam
history, fiction, news documentaries, drama, fan-
tasy and science fiction. Define these terms and -
dipcuss their relationship to esh other.- Refer to
the TV log you kept with the-urst unit. Identify
each show with the categories that may fit it.
Example: "M*A*S*H" could have elements of
fact, drama, history,fiction and perhaps fantasy.
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3.  COMMERCIALS
This Show Is Brought to You by. ..

' It is estimated that by the time you reach the age of
17, you will have séen more than 350,000 commer-
cials. Why are there so many 30- and 60-second ad- -
vertising messages? The reasons’are simple: Televi-
sion programs are very expensive to preduce and

- transmit, and television advertising is very profit-

able. For the opportunity to reach millions of viewers

" at one time, advertisers sometimes pay as'much as
$400,000 for a 30-second spoteBut TV commercials -

sell productsmnd the advertisers know they will get
back thé¢ir huge investments. Commercials also
provide the large profits most television networks
make each year:~ : ‘ .

These short messages not only influerce our buy-
ing habits, but they aiso have a profound effect on our
overall attitudes and behavior. Cosmetic_commer-

cials, for example, not only sell certain products but

they attempt to define our concept of

_ ty and tell
us what to expect if we look like the

model. Beer

" commercials try to give us the image of man as the

“macho male” and to tell us how men should relate to
each other and to women. Like all TV programs, the
cofmmercials have a point of view, some particular
way of looking at life. In mmny coramercials the most
important message is.not what is said but what is
implied between the lines. How doyou spell relief?
Commercials are very cleverly done by some of the
highest paid professionals in the business. In the:
space of a few seconds, they communicate an entire
message, painlessly but persuasively. The message is
simple: Buy this ct. However, few commercials
say this directly. The message is hidden behind cap-

-

tivating images that move in rapid succession,
backell by catchy theme music. A commercial sells its

_product by associating it with qualities that people

admire or desire. The toothpaste ad implies that if
you use this particular brand you will never have to
worry about having dates. O, if you drive this make
of car you will be respected by your friends and
neighbors.

Watching commercials, you could conclude that ev-
erything is for sale. Buy the righit products, thesé ads
say, and ‘ou can become attractive, accepted, succeas-
fulg rich, powerful. Commercials imply that you can
buy happiness. Commercials sell a value that says
our happiness depends on the kind and quality of
products we possess. Put another way, much of televi-
sion, advertising leaves us with the message that
thingy are more important than people. It can even
make us feel that we are not worthwhile unless we
have certain things.

Qur Christian faith gives us a different perapective
on who we are. Jesus came to reveal the love of the

e

LOKING GO0 ¥
AND FEEUNG .
RIGHT ARe TRE KEYS |
D eSS AND |

*WHERE YOUR TREASURE 15, THERE 5 YOUR HEART ™

LY

11



. Father for each one of his children. It doesn’t matter
what they have, or what they we..r, how they look, the
house they live in, the carthey drive, the deodorant
they use or where they go onvacation. What is impor- |
tant is the gift of life itself. How we use our individual
. gifts in-love and aervwe of other, people is the honor
we pay to gur loving Creator. God has first loved us
and we return that love by followmg the values of his
son, Jesus Christ.

' dommerclal television seems to provide the public
with free entertainment. But there is a price tu pay,
not only in"the money we spend to buy the products
that are advertised but in allowing ourselves to buy

into the false values hidden in the ads. Commercials-

are a form of propaganda and a powerful means of
persuasion. The wise viewer is one who understands
how commercials communicate and the kind of influ-
ence they can have. This is the person who not only
critically evaluates the product advertised, but who
analyzes the hidden consumer values by the light of
Christian faith.

Discussion Questions

1. “Advertising presents a true picture of producty of .

well-known companies.” Do you agree with this
statement? Why?

2. Billions of dollars are invested each year in televi-
sion commercials because advertisers believe that
they work. Why do you suppose there is such a
strong feelmg about the effectiveness of 30- and

60-second messages? Have you ever purchasetl a

"product because you saw it on TV?
3. What is the cleverest ad on television right now?
Why do you like it? What is its appeal and how
does it tie its product to that appeal? Is it honest?
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5. Read these passages from the Biblé: M.

e

é
-

4. Proctor and Gamble, one of the componies that *

advertises the most on television, suggests thit

there are four basic questions to ask yoursad{in”
analyzing ads. Do you agree with these: 1) What -

does the ad promise me? 21 Does the pr&mnse moet
my wants, needs or interests? 3) Dy 1 need mure
. information? Where can I get it? 4) Is the adyer-
tiser reputable? Where cand check? -
atthew
6:19:21; Luke 12:16-21; Mark 8:34-38. Discuss
their meaning. How do they relate to television
commervials and consumer values? For example,

“Where your treasure is, there is your heart.” How |

does the materialism which ads promote conﬂm
with Christian alues? )

6: Public television does not have commercials lxke
those on commercial TV. How, then, is public tele-
vision financed? How much public TV do you
watch? What kinds of programs? Does thedack of
commercials make a difference in your viewing
these programs? Explain.

" 7. Do you recall seeing any spot messageson TV that

do not promote commercial products or services?
Many of these fall into the category of public ser-
vice announcements. Make a list of some you have
seen. What do they attempt to do? How do they
differ from commercial advertising?

Activities

1. Ask your parenu; why they buy certain brands of
products. Have commercials ever convinced them
to try another brand?

2. Pick one television commercial and analyze it by
answering-the following questiong about it: What

does the ad say? What does it promise? What does

it imply? What words are used to describe the
product? What images are used? What reasons
does the ad suggest for buying the product?
3. Oftencommercials include jingles or slogans. Why
do advertisers use these? Prepare a list of current
© jingles/slogans for the class to guess or prepare a
cassette tape of them without brand names. Quiz
the class. Here are a few for starters: "4 out of 5
doctors recommend ", "We're domg what
we do best.” "Sooner or later, you | own . "
" it's the real thing.”
4. There are many persuasive advertising tech-
niques. Some are listed below. Either individually
or in small groups, find examples of commercials
that demonstrate each iechnigue. Some fech-
niques are: Camera closeup; special sound effects;

'Y

speclal lighting effects; jingle/slogan; use of celeb~ .

rities to endorse products; words like “new” or

“improved”; scientific-sounding words; promises; .
9.

12
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brand - lovalty: bundwagon - "everybadvs doing
w, stacking the duvekR--"ne other way "
Kevp track of all the TV commercials you view

tiduy after sebsol or evening). Make a chart of

what vou sev On the teft side of the chart list each
canunercial by the tme persod it s showa fie.,
7 00-7.30, 730.8:00) On the right side of the
thart, group the ads socording to cutegortes or
konds of products ¢ | cars, games, services, food)

What coanclusions can you draw from the kimds of

products that sre advertised most and the time
periadis 1 which they are shown?

There are tw busac types of breaks on commercial
TV the commercial ad and the public service un-
nouncement -

4 Workimng i tegms, create @ commercial ad to
sell the people of your community un your
schioo! ar parwsh Your commercial should be
persnasive Use props, words, images, jingles
wof whatever else v needed,

b Read Jesus’ Sermon on the Mount (Matthew
5 1-11t Pick out one beatitude that interests
vou and cays something impotrtant for your

jife. Working in teams make and perform a

public service announcemrent that will tell

vour class the message of the beatitude in a

convincing way. Which project did you like

doing best? Why” How were they alike and
- different?

T

It costs an advertiser between $106.000 and
$200,000 to place a one-minute commercial ona
prime time TV show The most expensive adver-
tising time iscon the Super Bowl $400,000 per
half minute.

The major TV advertisers spend millions of
dollars each year to purchase commmercial time.
For exumple, all the makers ot soft drinks to-
gether spend more than $500 million annually
Ome manufacturer of household products alone
spends more than B560 million.

The total national price tag for advertising is
1n excess of 861 billion. That couts every family
an average of 8718 every year, which is added

mw the pnt:t- of &he pmducts 1t buys.
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. 4. AnaroMmy of A ProGrAM
It's a Credit to Everycne

"M*A*S*H" was one of the most popular shows
ever produced. When it was announced during the-
spring of 1983 that thie last “M*A*S*H” show would
be u special two-hour presentation, people all around
the world responded. Thousands of “M*A*S*H" par-
ties were held. Some people came to the "M* A*S*H”
events dressed as their favorite "M*A*S*H" charac-
ter.

A teenage girl wrote to a cable network and asked,
“"Do you think that there will ever be an &ll-
‘M*A*S"H' channel?” When questioned, "You mean
24 hours a day?,” she replied, “Well, just the waking
hours would do.” Why do s0o many people watch
"M*A*S*H" repeatedly? Do you know that in some
cities in the United States you can see "M*A*S*H"
three times aday? Why is "M* A*S* H” one of the most
pupular and profitasle series in the history of TV?

One of the reasons is the people involved. There are
many elements that go into making a television pro-
gram. Producers, directors, scriptwriters, actors and

technicians are key people. Perhaps “M*A*S*H" was

so successful because all of these people worked to-
gether so well. They produced a series that attract
millions of viewers each timc it's aired.

Every TV program has a producer, a person who
spends money to hire all the people involved. This
talent :ncludes the director, the actors, the dozens ¢”
penple behind the camera and, most importantly, the
scriptwriter. All productions start with an idea that is
t-rned into the words of the script. The director then
transiates the words into visual images. The editor
then assembles the pictures into scenes that should
flow effortlessly across the screen. The results vary
from the truly awful to the mostly mediocre to the

ST g A g;‘?,qg"f W K00l Q’EA"M‘S{
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occasionally excellent. The excellent, like
"M*A*S*H,” stand out from the majority of the: run-
of-the-mill shows that are ground out season after

-

The people who made "M*A*S*H" each week"
worked together as a unit for many years. During
rehearsala, they il contributed ideas to improve the
script and the action. Most other shows do not have .
such unity behind the camera. As we know from
"M*A*S*H" when there is unity, the viewer can
sense it. The next time you watch a show, think about
how well the people behind the camera have done
their jobs. Did they work as a team or as individuals?

Discussion Questions

] "M*A*S*H" seemed like an unlikely series to be
such a hit. It prolonged.the Korv:an war at a time
when people didn't want to think about war. Why
do you suppose millions were attracted to the show
anyway?

2. The Mobile Army Surgical Hospital (M*A*S*H)
unit deals with the sufferings and tragedy of war
with a great deal of humor. Does having a sense of

14



Activities
1.

2.

) ’}‘
-«
.

humor seem important to you? Why" rdow do you
think the personal relationships of the actors off
camera affected the humor portrayed on camera?
Of the new shows that have been introduced this

- TV season, which ones do ygu think are well pro-

duced? Do any of them compare with "M*A*S*H"
in quality and popularity? Which ones will {ast
and why? What do you think went wrong with the
shows that you are sure will get cancelled?

Is teamwork always the best way to work with
others? What role does a leader play in a team
situation?_Does the leadership role necessarily
imply having to be number one?+<f you are not
number one are you a loser? Discuss these con-
cepts of competition and cooperation. How do
these concepts relate to TV programs, church
committees, to your family, to your life?

L

sk your parents their evaluation of "M*A*S*H".
Do they have some favorite programs they would
consider equal in quality to this successful series?
The Christophers, a Catholic organization, gwes
out awards each year for superior movies and TV
programs. The director stated the criteria this
way: "We look for works which affirm the highest
values of the human spirit, which exhibit artistic
and technical proficiency and attain a significant
degree of public acceptance.” What does he mean?
Asarule, only TV specials are honored but in 1981
the rule was broken and "M*A*S*H” was saluted.
During the coming weeks of this television study,
be alert to some possible TV shows (series or spe-

cials) that you feel meet the qualifications-above.
As a class decide which programs deserve awards.
Share your suggestions with The Christophers, 12
East 48th Street, New York, N.¥. 10017.

. Imagine you are a successful, talented TV pro-

ducer. NBC, the lowest.rated network, comes to
you pleading for a sure-fire hit for its fall schedule.

¥

o
LY

What kind of show would you produce? Whom

would you hire as stars? To what audience would
you want to appeai? Write down some ideas\and

Humanity'’s -
Greatest Story—

Humanlty's greatest story s the heort
of Christianity. It is a story of life ond death. of sin
and forgiveness. if is. most of ofl. a story of un-
ending love.

Y«.mommmg&hles ]
competiing stortes inves nme in

mmmnce—wodﬂngm
where they live, ond work, and relox—ttvough
modern media—while the church hos relied on
its pastors and priests 10 Qhvigl's message
of love and hope in weeldy doses. -

By supporting the Cotholic Communi-
cation Campaign. you con help reduce this in-
equity.

You can help pracioim the message
of love 1o everyone in every 1ongue.

b
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two endings for the situnt{on. one in which team

teaniwork or competition can take place. Write
- work is used, the other in which competition takes

. ‘._“~..

production once
rector, actors, writers, ete. from

then share them with the class. If you have time
and the facilities, videotape the
you have hired a di

the class.
4. After the class discussion on teamwork va. compe-

place. Share these with your class.

"Worbp Fine |

Below are listed 40 termis that deal with television

tition, write about a sitygﬁon in which either

Y

programs. They are listed vertically, horizontally, diagonally
as many as you can. Join in groups of two or three and tegether

SLPMOUVALUESFTALENTVWVZY

and upside down, forwards and backwards. Find

try to find all the terms.
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staging director °
talent :
tape

- teamwork

technical director
- teleprompter -
television

values
. video .
_ writer

16

record
script
. Scriptwriter
set
sound :
special effects
m . .
stage hands

editor

episode

film

lighting engineer '
make-up

network

pilot

producer

pmdl:cﬁomn manager

b )

assistant director
audio engineer
cable

camera
choreographer
costume design
director

actor
actress




conflict is a part of life. We clash with people, we

overcome obstacles, we fight against nature, and we "

are disappointed when we don't get our way or lose a
game. We can deal with these conflict s;tuaugns in
various ways.

On TV shows the most common ways to resolve a

conflict are through action and violence. In a study of
TV shows 75% contained somg form of violence.
Sometimes the violence i is necessary and appropriate.

_Inthe Civil War mini-series, "The Blue and the Gray,”
- the battle scenes were part of the experience. How-
~ wever, inother TV shows, the violence is meant to keep

our attention when the plot is weak. Violence can be
used by a writer for “cheap thrills,” not because the
story calls for itbut to keep our interest. For example,
crime accurs 10 times more oftenon TV than itdoes in
real life. What programs are dependent on action and
violence instead of well-written stories and strong
characters?

17

~ G 5 . - .
' tee T - 5. CONFLICT
. Settling Our Differences ‘
- How would you desmhe life mthuut conflict and ‘M - TN OF EAGE vamS .
excitement? BORING! Right? TV programs are built Mo g ity i M B
around a conflict or struggle. This is natural because i AR P

Gross
L o "‘" panee 9P|
S" Vv g W S Loy -
‘Smcemnldthe U.S.reporhthaﬂhemre

8 younster sees on TV, the more aggressive
wmuwwmmmmm\ y

nymmmemmmmm
violent deaths.

{
I
i
i ) Mﬁ‘ﬁm
¢
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James(}amerplayed'the role ofJimRoekfmdon

the private detective show “The Rockford Files.”
Rockford was often struck on the head, his car was
run off the road, he was punched and bashed. Buthe
was never more than stunned and never seriously
hurt. :
In real life, in an interview, Garner said “"Tve had
three knee operations, broke a bone in my spine,
broke ribs, knuckles, all kinds of dislocations and
wprains, torn ligaments and tendons.” And he only
performed the less hazardous s&nnts His double dxd
the dangerous stunts.
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’l‘heactmnandvioleneemﬁu!‘akedbytmined

men and women who ure special equipment and
techniques to create the illusion of real fights and

real car-chases. For example, the stunt double uses -

props made out of light weight balsa wood (the wood

used for model airplanes) or styrofoam when they hit”

each other over the head with chairs, boards and
other objects, The sound of wood splitting is dubbed in
Jater. -

" and violence, butSo the stunt as safely as possible.

They wear protective clothing, rig cars that can with-
standmll—ovem.andpmiuhoursofmm p

Stuntnienandwomenmataﬂwillmiono(dmr“
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Onewayofahowingmﬂietmthm!uhw

| -physical action and violence: Another way of develop-

ing conflict ina plot is through inner struggles and

‘pemnsldxcddmﬁwuamﬂe C.J. on "Matt Hous-
~ ton” knows her friend is not dealing drugs. The evi-*-
-". dence is clearly there, but CJ. geeabyherhlsﬁucu
‘and tries to clear the name of her friend. ’

hmmmmmmmplummymvdve.

- around important but oppoding values. For example,

when a police officer learns that his or hér partner is
taking bribes, he or she is faced with turning in the
partner and brenking the unwritten code among
police officers.
D&mawm&ﬁﬂdtehmmwhenm
ﬁ'onﬁedwiﬂxmminahwhomtheykmwmguﬂty
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~ but whom they can "get off™ because of a

inthelaw.mmxldddemam-neysdotheujouor. |

not?
Often inner eoﬁﬂiets on TV ar= easily solved. The
police officer taking the bribes resigns or the criminal

is found guilty of a second eximeé and goes to jail. The -

person with the co1...ict is "let off the hook.” In what-
ever way the conflict is .solved, good invarigbly -
triumphs over bad, cxcept on the soaps where charac-
ters liké J.R. are so “evil” they"don't worry about
inner struggles ¢f right and wrong.

A third area of cinflict on TV and in our lives is

-sports and games. We all want to win. Winning be-

| . comes very important, and we will do almost any-
thing to win. We hear about sports figures that get’.

T honkdomdmgsendneedpainebotsbdmgsmes,

just to keep . The desire to win iaso great they ™

will do almost anything. We see grown-ups fighting f"‘

and showing poor mdnners in sports. Sometimes the
inner pressure to win causes them to lose sight of the
fun sports can be and the need for good sportsman-
like conduct. Qur desire to win needs to be balanced
with fair play, gdod teamwork, and respect for others.
"Too often, we witness the immature behavior of some
'ﬁgumsonTVTheymnotablehbalancethevan
ous conflicts in their lives or accept mistakes and
defeat. So, tlwysu'ikeoutatothus.(:anmthmkof
,mmespomﬁgumwhemmforthis?
Conflict is part .{ real life. But we have to learn to
deal with it in a constructive way. Conflict can make a
show interesting, but it needs to be balanced with
strong characterizations and well-developed plots.

1L thtdoyoﬁthinkmthemo;tnolentshmm

~ & TV? Why? What do you mean by violence? Give

+

-

¥ =)

“
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emplesofddferqnttypesofviolence Who are
the usual victims of violence? Do you see the con-
seqtibnmnfwolmsuchasxmums,pam.pay-
cholngimlmblema? G

2. Doynufeelthattherexstoomuchmleneem'l‘w

Whyorwhynot?lfyouranswermyes.whatcan
" you do about it?

3. MnnymntsandTVu'iﬁealabelcartoonsad
. violent. What do you think about.this? Is it the -

" game kind of violence that would be on “Magnum

- PL" or “The A-Team? Have you ever seen chil-
dren imitating TV violence?

realistic solution?

5. Describe an episode of a series in which a charac-
ter faced a conflict of values. For example, the
-’ person is torn between friendship and doing what
is right. What is more t?liava'mever
hnddmﬂarmmeamyourhfe? ’

Deacribea'!’\’spoﬂsamtwbemmeplayersm
not playing fair or were not getting along with
others. Whatdoyouthinkwlwnyouseeplayem
fighting on the field? What other ways could be
um!ureaolveﬂmamqﬂm?

' GOD PROM!SED NEVER 1p
| . VIOLENCE TO THE WORLD 'AGAIN!
- ) A h (M‘lgnds) ) ; v i .
19 ‘

& 4, DescribeechamcbemmTVandtheidnerpmblem :
he or she faced. Was the problem solved? Was it a

A=}



Acﬁnﬁes

1. \ﬁedlthmeacﬁonshowsduﬂngtheweek.ﬁﬂin
the mformathn hmdbdowfweachoftheshows.

-

) Shmn © Violent Act ‘or VerbalAmssioa

Who e&mﬁnmd It

Why *

‘ - y
' N
2. Jot down in the coming weeh the examples of 4. Therearemany conflict storiesin the Bible, Picka
a name-calling and aggressive sayiags you hear on stomdeterm:mthekindsofmﬂmamdthe
laughatpu wnhwhehtheymMmg Use Matthew
' pubdowm?Doynumﬂyourfﬁendsusemebsay- 18:21-35; Mark 15:1-16; Luke 16 19-81--01"
‘ings? Do you beligve that “pti - choose your own. | 4
break your bones, but names\yi ,B. Watdxthmmnmuﬁhesamtype Keepalog. )
3. Make a report which com showing program, conflict, altemaﬂves, msolu- B
about violenceé with. 8 newsp t:on, values. .
same story. What werethedxﬂ‘erencesbetmn :
them? Which one was mere aensationalimd? o
- Which more objective?
” A
T Program Conflict Altersative . | . Remh?vhy Valges
o 2 ‘f-_*.?[ . -
" — «
! \-‘ -
; " - 'J"" -
- [
: ) £
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6. Heroes AND MODELS © e

~ Foliow the Stars

We all like to imaginecoués;lvgs in situations as

other people. In television's make-believe world there

are many opportunities to identify with one or

~ another character as we watch. What would it feel
like to have so much power, to be involved in such
danger, to be married to that persén? What would it

be like to travel to an exotio place or have unlimited
amounts of money or to be-able to sclve the mystery

 easily? o

It's easy to be a hero on television with a scriptwri- -
ter to help outsmart villains, beat the oddsand rid the
world .of evil. Certainly wedtaye not bionic women, -
six-million-dollar men or incredible hulks in real life.

. We are forming l;nages of ourselves in the

" funouse mirror of TV characters. We can try them -

" on for size and see what fits and what does not.

But in television's fentaxy land we ave invited to -
paietendmatwetnocmbebis-ﬁmewimem!denﬁfy— -

__________
.....................
! < Vot B A

/

viﬂz,wiﬂ:l‘dmm&ﬁm.b\lﬂtisqlmylpming:"

']

Everyone needs a hero, someone who represents

_ the good sido of people, someone who is all the things
-»_wmightlikembeomtelves.}\lmohelpsmto

imagine curselves doing good things. When we iden-

iy with & hero, he or she becomes a role model.

Television provides seme positive role models—

,stolg!axitfathem,ioﬂm\mthem.talemedyougg
f‘penph.,Canyouti:inkofqmm?ltalsoshows‘us
. " negative models such as crooked cops and dishonest
" As Christians we have very definite role models in
‘Jesus, herves from scgipture
 throughout the ages of t4e church. Television occa-

, and saintly people

’y",.,‘ R
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sionally portrays such extraordinary role models.
Usually, however, we have to watch for Christian
values in the lives of ordinary people.

Qur TV role models tell us something about what
society values. We need to reflect carefully on how our
values compare and/or contrast with those shown on
TV. If we look at our most popular shows, they often
deal with rich people. "Dallas,” “Dynasty,” "Falcon
Crest,” “Hart to Hart” and "Different Strokes” are
. just a few examples. They rely heavily on the use of
stereotypes. Women are often beautiful, but dumb.
Kids are seen as problems, minority groups are oftén
the criminals and old people don't have significant
roles. We don't have many blacks, Hispanic, Oriental
or handicapped stars. So if your heroes and models
were only from TV, you could become very frustrated.
Most of us don't live extriordinary lives and never
will, yet we seldom see a show where vcry ordinary
life is portrayed.

However, the raal Christian heroes o! life are the -

very ordinary people whao live each day in an extraor-
dinary way. These are the who live out the
gospel message by caring for others, being Bonest,
forgiving others, and making prayer an important
part of their lives.

Sometimes TV may present such people to us
-hrough the news. We see the Nobel Peace Prize
awarded to Lech Walesa in recognition of his struggle
~ for human and economic righta of the working people
in Poland, and to Mother Teresa who, with her sis’ ;rs,
camdayinmddnymforthsukkandmrand
dying in India. We often see local people who serve as
volunteers to help provide food and shelter for the
needy. The local news programs frequently do special
feature stories on families who adopt, handicapped

- 20

,others, they are

-

children, church grodps who sponsor refugees, you.h
imrolved in special service projects or volunteer aids-

ut hospitals or nursing homes, as well as many other -

people who carry out the Christian message of serv-
ing people in need.

When looking at herves and models, we can learn
sométhing from TV but we have to be sure we are
getting a clear picture of our total society and all the
people whao live in it. We need to be critical of TV's

. presentation of life. We need to find models of good
. living in our family, school, parish and neighborhood. .

people act. Some do look out for
rate, they can be understand-
ing and forgiving. Some people try to be peacemak-

Start noticing

follow.

 Discussion Questiap§~

1. Who are some ¢haracters on television you would |

consider herves or role models? Why? What is a
superhero? Give some TV examples. Name some-
thing your favorite character or hero vmul never
do. Why?

2. What character do you dislike the, mt? Why?
What would you change iri this character to make
him/her more likable?

3. Debate the following statement in class: “TV
characters and celebrities influence our choice of
clothes, the way we talk, our hobbies and inter-
ests, our topics of conversation i in school,’and even
the way we behave.”

4. Discuss the following statement: "'Ihlevision,
more than any othersource, provides teens with
models of people they admire.” A poN taken in
*1882 resulted in mefolbwinsmtisﬁcsaboutm!e
medels: television (27%), movies (22%), print
(14%), live adults (20%), peers (17%).

5. What positivé qualities do you most admire in TV
role models?

6. Why has Fonzie of "Happy Days” been so popular
among young people? Do youth see hig as a hero
or role model? List characters cur-
rently on TV. Discuss these tharacters are
realistic and unrealistic. Can the class agree on
any one teén character most admired?

7. How often have you been shown a TV superhero
who is religious? Why is it that the truly Christian
person is not seen often on TV? Do you think that
such a pmgmmmldhemmmﬁﬂ?%yorwhy
not? S

8. Can ordinary people be superlieroes? Do you know

.anyone you would call a superhero? What ex-
traordinary events or personal characteristics
make this person a superhero? .

22 .

ers, They are the real heroes and heromesthatv?ecan '

. .
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Activities

1. Ask your parents if they have any favorite TV

characters and why What characters don't they
. like and why?

. Conduct a poll among class members to find out
whom they admire the most ip the world today.

Perhaps you can extend the poll to the entire

schoo! or at least another class. After tabulating
the results, compare them to the 1082 poll of 4000
junior high students who were asked the same
question. Twenty-seven of the 30 top heroes wure
entertainers in either TV or movies; three sports
figures completed the list. Leading role model:
Burt Reynolds, followed by Richard Pryor and
Alan Alda. Although half those polled were girls,
ouly five women made the list. Brooke Shields was
3. Write to one of your faverite TV stars. Contact
your public library for the address. Ask this star

-

about the thyee things in life that imake himorher  *

the happiest. Compare and contrast the responses

you receive. Hnwdoﬂaeirmspomesaﬂectthe*"

image which you had of these stars?

. Write a response to this statement: Wemedheroes

now more than ever before.

. What'l‘\’charactardomidentifymththem?

Thke a sheet of paper and divide it in two. On one

SROI SN IS {

. 3.;:3 ) .
NS LY ST
LA E %

side list all the positive qualities and virtues of >

this person which you wounld like to imitate. On
mmmmmmm:mm
(i.e., lifestyle, job, relationships) which you find
hsadadmbleandwbiebmmldliketnm
Share your paper with two other students.

6. Select ene hero or heroine from the Old or New

mm:wdnmmm

‘ mdvdmdthhpumnmﬂe.mmeea

collage from magazine pictures and graphics .
wmmmmwmm
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Hair: Blonde Qccupation: ?
Eyes: Blue

Age: 20s 1.Q. Level: Low

Who is she? She's Chrissy, the character played by
Sommers on “*Three’s Company,” or any
“dumb blonde,” typical TV character or stereotype. A
- stereotype is a generally’ recognized or simplified
 character noted for owe or tnore characteristics. What

Suzanne

characters o TV do not fit the mold or'stereotype like
the "dumb blonde?” :
The world of TV is inhabited by scores of

o stereotyped characters because they are easy forusto

recognize and they are easy for the writers to create.

Television characters are stereotyped in several
ways: by ethnic or racial groups, by age, sex, occupa-
tion, religion, even by the vegion of the country in
which they Nve or by how much they weigh. Think of
Boss Hogg. a stereotyped Southern sheriff on "The
Dukes of Hazzard,” or Shirley, a jolly overweight
character on "What's Happening.” ‘

When we seg members of a group portrayed on TV
as being all the same, it influences the way we think
about the group and the way we react to them. If we
have never known a person in a minority group or a
blue collar workér, we may believe that Italians are
gangsters or that blue collar Workers are dumb and
prejudiced like Archie Bunker. Television is not real

. (L
-

. Nm'fgﬁ"lm‘ r
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ot s

A ToNEr
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L 7, RELATIONSHIPS |
8 Getting Along with Others

Favorite Pastimes: Dating. giggling

4

o Rt

%Je%ms’pokefnnatavmietyofm
Can you name some? . ‘ '

life and we cennot jump to the conclusion that any
group of people can be so easily labeled.
Stereotyped characters are usually one-
dimensional, that is, we see only one side of them: we
never see them as individyals with both virtues and
fauits. On TV we usually see negative characteris-
tics. Often the humor of a show is based on the pre-
dictable and foolish way a stereotyped character acts

"or dresses or speaks.

Many groups, such as blacks, women or Hispanics
that are usually presented as stereotypes, have pres-
sured TV producers into portraying them miore
realistically. But stereotypes still exist, especially on
syndicated programs that are rerun. - ‘

In the early days gf the mgvies and television
blacks were cast in roles which portrayed them as
stupid and made them the butt of:the jokes. They
were often cast as servants or maids or dancers.
Blacks were cast in more positive roles starting in the
60s. For example, Bill Cosby co-starred as-a spy in "I
Spy,” and Dihann Carroll portrayed a nurse in

“Julia.” But most of the cheracters on those shows _

were white.
Then in the 708, shows like "The Jeffersons,” “Good
Times” and “What’s Happening” began to focus on

| “blacks. “The Jeffersons” is unique because the family
is well-to-do. Yet, like earlier black characters,

George Jefferson is not a positive figure. He is devi-
ous, foolish, loud-mouthed and as much a bigot as
Archie Bunker.

There are some examples today of positive black
charactera. Benson is a smart, intelligent character
(though he is still a servant!). On “The White

-
L
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Shadow” blacks and whites are friends, asthey areon -

*Barney Miller.” "Fame” showed black teachers and
students working together toward the same goals..
The extremely successful mini-series “Roots [ and I
gave us a rare opportunity to see blacks as complex’
characters, forced to struggie against hatred and
prejudice. .

Have you ever heard anyone say somethipg like :

“You don't look Jewish,” or "You don't look like. a

librarian? These expressions stereotype people. TV
hasthapomwdesuwsiemtypeimmaﬂom o

force them. Stereotypes are dangerous because we
start to believe that they are real, that police officers
are brutal, older men and women are grouchy, women
are less intelligent than men. When we start to pre-
judge people based on their grouyidentification, we
forget that all of us belong to several groups.

Discussion Questions

. 1. Name programs in which racial or ethnic !
minorities have major roles. What kinds of shows

are they? Describe how the characters are pre-

sented, and think about how they are dressed, how

they act, how they talk.-Does the character pres-

ent a good or bad image, or a combination? Isthe

character a stereotype or more fully developed?
2. Have you ever been offendied or uncomfortable
about the way TV has piesented your ethnic or

*

social group, your religion, your parents’ work or
your area of the cuntry? Did you writew protest to
the network or local station? '
3. How are children and teenagers presented on TV?
~ Are they usually stereotyped? If possible, watch
TV shows that ) in the 50s or €0e and
compare the teenagers in them with the teenagers
in today's programs. Shows ftom the 50s include

*Father Knows Best,” "The Adventures of Oxzie

and Harriet,” “Leave It to Beaver,” “Lassie”; from

* the 608, "My Three Sons,” "The Brady Bunch,”

“The Partridge Family” o -
4. Brainstorm for three minutes as a class, listing as

many stervotypes aa you can. (Remember that in
brainstorming you just call out ideas and have & ~

recorder list them. This is not a time for discus-

"sion.).'l‘hensskﬂmequesﬁm‘%ydolm
" stereotypes? Has my opinion of these groups been

- affected by TV? Do I sometimes sterectype groups
* of people? 1s stereotyping a Christian response” If

not, why not? How do I help change a stereotype?
5. How do people help relationships grow? Should
being a Christian affect relationships? Ifs0, how?

L]
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Activities e
1. Make a list of 10 or more ethnic groups and name
TV characters who belong to them. Use the chart ..
below: ' ' x X
Ethnic Group " Cheracter Shaw CW
- ' N
(N ) M -
| J

-

Thmkabouthowmkmwh'mmth‘ "

belongs, i.e., appe oup the

" classifications tell your about the way we fabel

b g efs on your list who can
be grouped Oriental, but which you cannot group
more specificaily, such as C) aano
ethnngmpsthatare “invigible” or non-existent
on TV? 1l

. Make a list of occupations and list the characters

Jmad men“ ﬁ.t: ? For éxam, tion of the
w‘Vmom! l OEF Plﬁ,&mﬁ
) scrubbing rians, house-
floors?

0 Dlvwmclminmm N |

on TV and assigh the second e e
non-working women an TV. Degeril  to, mositar

characters in detail and describe in what ways she*

is or is not
Nltmml Tvuled‘ M h

typical way in which men are presented. Dq you

7.
8. Describe one persor in the gaspel stories who met

evEf see men who are not “macho?” If 50, how are

they portrayed (such as Felix Unger on “The Odd.

Couple”)?

. Sehctamﬁpbﬂsedonethnic race, age, area of

ters on TV wheo fall into that & Uumm
graphs from old magusi mw o o
thobackofwureolhcadeacﬁbemm”' i oohich

cters are the same or in-vhich
ﬂe, Bam’ mu“lmlwgwnnmm
Make a list of all the s ‘M

¥ age. In what

mdmswmtmofmum
Create a class play 'mmmmmm
D in the play to one anot!

Jesus. How did this meeti oo who et

What wad the person's relati this |
Does TV encourage a Christian mwp“m? ?
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poiillics, give form tothe .
3 ,lsiﬂutiw Onuﬁwhn

e p!nﬂtmﬁ@w uithinagvenﬁmeﬁ‘gg&, .
- Steéle has 44 minutes to work out the
* problem. He andLaura interview ‘Wwikitesses, chase
criminaté and Guickly !verem. Laura has
to keephimcn the track but sometimes he outsmarts
her and draws the right conclusion and gets the job
- done. Matt on “Goodnight Beantown”™ has 22 minutes
tu deil with the right of the press not to divulge the
sourve of & news story. Gonzo Gates has only 44 min-
utes to carry on his ‘normal hospital work while

. snpewiﬂngmm‘mByebesﬁof )

KPS eI AN
| ‘ I ’ ;.:\‘u‘.“

Mm

m&gkmim ‘ age.. The night club wants to attract the college
' «mwd Vera, Melmdtheirfﬁendstrytown@eher -

A&b Seumons
nmiued ... Maybe

“the showhe must decide which rgsidents will be able
* 40 became heart surgeons.
- Alice is turned down on a singing job because of her

*_But finalty, after 11 minutes, the owner of the club
i 'changes his mind. Aiice can sing. The biher singer, it
mmsout,wasonly 16-years-old and her father would
not let her work. Alice then geta her frierd, Corey
{Mel'amother, who is auch older) a chance tosing. All
of this is done in 22 minutes.
+ Because TV etories compress time, the problems
are simplified apd solved in 22 to 44 minutes, or
occasionally in two wpisodes. McCormick on
“Hardcastle and McCormick™ always worries about
getting in troubls with the law, but the judge takes
care of everything. They catch the crooks and solve
all thembhmmdmveonwmtweek.
Situation comedies generally revolve around prob-
lems at home or at work. “Alice,” *One Day at a
Time,” “Gimme a Break,” "Benson,” “The Jeffersons,”
“The W&ow are &ll mmpha Co-wkm

mmmmammm numn-nu“mtmm;mw

ue Vers; Linda Lavin as Alice; and Vie Tayback as Mel.

h

[
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ure gererally portrayed as family. They are loyal and
devoted toench other. Whatever the problem,on TV it
is solved 99% of the time and the message is always
the same: Famiy/reaommates/workers/neighbors
stick together. Regardless of how the characters de-
veive each other or how they yell and scream at each
other in the course of the show, they are reunited by
the end of it. From one show to another, all are happy
again—at least until next week. Turn from one

channe! to another; you will find that all goes well by |

‘the end. '
TV dramas offer the same simplified solutions to
problems or present only the threat of a serious prob-
lem. Fonzie and Richie come to blows over Richie’s

decision to stay in Milwaukee rather than go to Hol-

lywood as a screenwriter. But somehow they quickly:
* work through the problem and remain friends. The
suspense revolves around the threat of their fight.

" 4o at orce amd ke Poacs with
Yyewe briothers, Then coms hack amd
offpa Y gift o oA |
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The only exceptions to quick problem solving in TV
series are the soaps where the other extreme occurs.
The problems go on'and on or, once resolved, they are
replaced by other prohlems. On sitcoms and serial
shows problems are introduced at the beginning. On
the soaps, problems rear up at the end of the show to
hook you for the next duy or week.

We all face problems and solutions in daily life. We
all must choose between gogd and bad and deal with a
lot of grey areas in our choices. Things are not as
simply solved as they are o~ TV. What are some of the
problems and difficulties that you must face? How do
you solve them? Do family, friends, teachers help you?
Consider how ¢ :sus handled problems and conflict-
ing values. Some examples can be found in the follow-
ing gospel readings: Matthew 4:1-11, 5:21-26, 26:14-
30; Mark 10:17-27, 12:13-17; Luke 7:27-38 and John
8:1-11. Could your use these ways of solving problems
or the values t}mt the gospel presents in your daily
life? i

Discussion Questions -

1. What is your favorite TV family and why? In what

ways.is yvour family like them? Different from

them? Think about the way you get along with '

your brothers and sisters, about the way you and
your parents interact; about the causes of argu-
ments. Do you and your family often argue about

w,

2. Think about a problem a TV family faced that ’

your family also faced, such as moving to a new
town, losing a pet, establishing an age for dating.

. How was the problem solyed on TV? How was it
salved at your house? Or is it unresolved?

¥3 Occasionally problems are left unresolved cor

"open-ended” on TV. Describe such a program.
Were you pleased with the ending or do you prefer
a solution? ) :

‘n‘_ R
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. What are typical soap opera

o,

. Describeamrsmwhichmdedunhnppilgmit
. realistic? Would you have preferred a happy but

unrealistic ending? Why?

character facing such problems. How long has she
or he been confronted with it? How real is the
problem? In what ways are soaps more realistic
than prime time programs? Less realistic? De you

prefer soaps, sitcoms, drama, sports, ornewund

educational programs? Why?

. Amﬁemoﬂmth&tfmﬂhmﬂksorm&m

caused by external forces, i.e., qutside the family,
or by internal forces, i.e,, the personalities of the
chamcwrsortheureadm? |

Acﬁvitiee
1. Keepnlogoﬁamﬂymtemdmmmlmr-

" ents widowed, divorced, married, remarried? How
mnychxldmnamin}.befamﬂy?ﬂowdothay
treat each other? Describe each of the characters
and their roles, for example,

problems? Name a *

3; List the programs that are set in work places such .
.as d police station or office. Describe the jobs, the

)

. Discuss with your

work? Is the father in charge, the father-knows-
best type, or is he a bumbler?

characters, the usual problems. Ave the problems
related to the work situation or to the characteri-

mums?ﬁowmanyofﬂmwkm families are

visible?

portrayed on TV. Are your parents unhappy or

. uneasy about their image on TV? Do they feel

family—typepmsmmmkeiteuiuormdif-

~ ficult to fulfill their roles as parents?
. Watch the news for two nights, uenmyfuwx

mbminthewprid.mmxhethspmb!em
what world leaders-are about the problem. -

' What would be your' solution gheseMws?ln 5
groups of four, role play a follow-up news cast

about one of the problems and its eventual solu-
*ﬁm.%ummmﬂtmrpam&smhelpm'
'withthisactivity ‘
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9. Wuar Do You Warch? : o

' Taming the TV. Tube e : 4

. . ‘ - ?x

Imagine that you contral the power for turningon * us of the exercise and fresh air our bodies need. It

your television. The electricity to power your TV
* comes from a generator that is driven by a bicycle.
Mmmummmmmummmm |
_-ously in order to watch every program of your choice.
How would this affect your TV viewing habita? Would
thiscamemhthlnkmmmuhem
youwntchmhinebnws?

_ In the early days of television many homes could
receive only one or two chammels. Those channels .
mMedmmmmmsmlyd\ning&Md

the day and evening. The possibilities for viewing
were limited and.people di§ many other interesting
things with their time, Gradually, TV viewing in-
creased, more stations came into existence, the net-
wwksaﬂemdmmandmmm&e
clock. Now in some of our cities cable television sys-
tems with 140 cliannels are being installed. Think of
the effects of all that television viewing!

People watch TV for many different reasons. Some-
times they watch out of boredom with life, scmetimes
out of interest in finding out what ia happening in th»
world, sometimes because everyone else is watching,

'mﬁmashcamtheymmwamni\ ~

type of story or character. People watch for many
< reasons, some of them mmmmm
remains, howevesy, that the average
watchesahtd"ﬂf.lthulwlmd as the
nationalpastime. mmmmmw
too much TV. We are becoming overstuffed and *
Mmmrtmmawqhmm
being—to our physical bealth, our intelloctual
healith, cur moral heaith, our social health. -
Emdvewhvﬁmviewingmhunmm
. calheﬂthbeeameithmmhuﬁvemdm

2y

. -obstacles to our sqcial health, that is, toour relation- .
~ ships with other people. When we dre gluedtothe TV - -
- set, it is difficult to bp in contact with others, to -]

. a personal TV diet. A diet is intended to bring MaT™

- smount of TV viewing so we can stay in the best '
" - shape possible. A solid and consistent diet will put us

- tions guch as: "Why am I turning on the television?”

-mix of the good, the fair and the poor. We keep our

. "MW&W&MWMM

affects our.intellectusal health because it takes time
. away from activities that stimulate our minds and
challenge our thinking skills, Our moral well-being =~ ¢
8 adversely affected by the many false values which ‘
“rv portrays hour after Hour. Finally, TV -presents

Wy

s _"Q;

dsngwsoﬂ'\'ﬁeying.wmd

mee.nuﬁ&onandthemamnubwhntm
consume. A TV diet would help us achieve abalance - %
inthehndsofmgrmwwauh.qmlwinthe v
mmmw@mhmﬁﬁmm&eﬁgﬁt“

mmﬁdofﬂmtberthmalhwhgﬂhmml Lo
our lives, e
Weminmhﬂof’l‘\’whenweqhnkkequ o

i

bl 406

“How long will I watch it?” "What else isthere Ihave
to do?” “What did I get out of what I saw?” *Isthisa
mthwhhwhmdmyﬁmernynﬁn‘m _
selves questions-such as these we become “critical
viewers.” We know that television isa

AT

eyes opan for the best, we watch sparingly, we evalu-

ate intelligently the programs we bxperience. .
Becoming a “critical viewer” does not happén

overanight. Thils ie a skill that we bave to develop with- Q

means and that we begin to develop this skill. One

tho best places to begin is by talking with our parents, «
WMMMMMWWM

T abdakad




guides, such as TV listings and reviews, which we

should use regularly to help us find the very best

programs when we choose to be TV viewers. We need
lokeepoureyesandearaopm toallthehd#avsil-

~ able. -

Television is an important form of communication

~ for both entertainment and learning, We need to take

TV seriously. There is a new twist to an old saying:
"We become what we watch.” Developing good TV
habatsmdbemmms"uiuealviem mhmﬁ-
ters of life and health.
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Discussion Questions
. l How much TV do you watch? Have you noticed
- -any changes in your TV viewing habits since you

began this study? Look at the continuum below.

‘Markonthelinewiﬂmnxwemyw“ﬁt."ms-

myourmmswiththeclm
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2, TV is both educational and entertaining Doyou = 2 Imagine that you are a parent making rules Mt
. - lean toward seeing television as more one than the . family television viewing. Individually and as a

‘other? How much of each would you incorporate _class write them down. Compare your rules with .

. into your ideal TV diet? Would: that give you a theonesactuallymadebythefamiﬁesnfstndents .

. baldnced and nutritious diet? . v in your class. Ve

< .3, When you buy a modern appliance today, you usu- 3. Supp&eyonmmexpéﬂatmngpeoﬁewlm ._‘ o

"+ - allyreceive a booklet of directions op how tooper- feeltheym“l‘Vaddicge.“Raiemhmsth N

SN m:&&mpmmmmmmsud\amanmlfor ., .clinic and telling the' adaictabout’ your cure - '

. {plevision. What would"you say abgut- the best /. therapy. Either got someont toVolunteértohe the ~ .

. ways to use the machine? . : ., "addict” or spenk to the entire class,  * N

| 4 What would a ‘mnenﬁmlybyjumor_ 4. Make a list of all the available resources of infor- .

" * highstudents knke?%athndsefpmgmms? . mation about upcoming TV programs. Bringto "

.. Hours of broadcasting? Stars-and personalities? .claassomeeumpleu ie. TV Guide, newspaper .

5. What would happen to tfe world if, through some = reviews, magazine articles. Set up a special bulles -,

. .. mysteriousforce, TV reception was made impossi- - " tin board or display area for these materials. -

...~ 7 ble? How would such a happening affoet you, your Which ones are most helpful? Can-you write simi- : -

. {emily and friends, the U.S. and the world? . hrmvkmdﬂmrammm,gs!ngth&em IR

S+ B. Suppose you decide that you would like to watch -models? Bryit. | A

| less TV in the future. What are the alternatives’ 8. Since October 1979, mmthaniﬂomdﬁldren

° . Brainstorm with the class a list of as mamy differ- ~ have written the Federal Communications Com~ . ..

- ent activities as you can. Makemmesﬁonsmdw * mission (Consumer Assistance Office, Room 258, . .

L. ticandpossibletodo. 1919 M Sk, N.W, Washington, D.C. 20580) telling -
. - mmbuswhutuwythinkahmazwmwwﬂw
. Activities Jetters in class and send them to the FCC. Or write

gaturht _aleﬁerhmofﬂw&urgn@anetwomm‘*

1. Here is a list of some reasons why people watch teacher has the address. R

. television. Which ones.apply to you? Can you 6. Write an essay for your TV Scrapbook that tells -

think of others? List them. Ask your parents to about your attitude toward TV asaresultof study- . .

N share whlchonesspply to them, . ei;gct th‘i‘:s mthi ‘How Mh::l you Wﬁmﬂy‘w"l’a\;

\ —enteriginment,  — " —for Sompany , 8 program had on your s TV« 0

-mm;ion - %’:‘é‘;mm «gumtiou - viewing habits? What new insights do you have

s, Clemipebems —sigmar wmmmmmm»mmw o

| \ peope . topic | inom'woﬂd? | %
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