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+ A MARKET ANALYSIS OF CONYENT DRVERSITY IN LOCAL
.- TELEVISION NEWS ( ' OrderNo.DAB#00530
Avwatan, Tony, PH.D. Michigan Stule University, 1883. 183pp.

The Federal Communicationa Commission has historically -
supporied a regulatory objactiva promot|ng diversity of program -
sources and viewpoints. This objective has included a policy interagt
In broadcast news and public affalrs programming. Few systematic i
studies have analyzed diversily of teidvision pews content aired within
the local community. The purpoge qf this study was to explore the
extent to which local television stations exhjbited diversity in ,
newscast contant within three midwest broad cast markets. The study
also investigated what each additional station within 8 market adds tp
a community's inférmation pool, with respect to unique news slorles.
These stories, as defined In this study, are local items broadcast
by only one station within a markgh on a glveifhews dayr.

Two secondary missibns of thbatudy were (1) xplore content
patterns In the broadcast of unique news stories, aWY (2) to ‘axamine
editors’ percelved nowsroom philosophles/in the coverage of unique «
news stories. A two-staged research design was utllized to
accomplish resaarcty objectives. A content analysls of 45 local
television newscasts was followed by the administration of ih-depth ™

i v L “
- amphasize the nonbroadcast media, ts pialgtabie to gutablishing
totally separate curricula. The responderita aiso fell that the .
4 nonbroadcast medla job market will grow sufficiently In the next tive
» years to warrant colleges and Universities developing curricula to
.educate nofbroadcast media parsorinel. -+ :

B 4 . +
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' SOME PHILOSOPHICAL ISSUES OF FILM THEORY - P
e R " OrdarNo. DAB4QIISA

CAndOLI‘, Noet EOW'A.NO. Pu.D. Unlvers/ty of {liinols at Chicago, 1083.

! I

'
1

theo hese include-debates about the specific nature of the film
meditm and of film art; dabates about the nature of cinematic

vapresentation and expression; and about the nature of film fiction
' and Him realism, { approach these issupa through the work of three
film thaorists:?udo" Arnheim, Andre Bazin-and V.'F, Perkina.
‘lﬁb subject of Chapter One s Arnhaim. Philosophical issues

distusse include; Arnheim's comimitment to Lessing-type arguments

326pp. ‘ ‘ .' o
Thi‘:@esls-exnmin’es several major phlloSohhicul issues of fim

personal interviews with television news editors. +~ * " forfihdithm speciticity; his espousal of ar exprassion theory of art; his
Findings Indicated that approximately hall of all local news items in  *_ 84 t 41 pxpressive qualities in terms of physiognomic prggeﬂ:iesn:
: A uction-

each of the three markets were unique news stories. The majority of -
unique news stories in each rharket involved hard news as opposed to -
soft news. Further, these news stories mo%t irequently involved the

. topic Human Interest/Featuge in two of the markets studied. Interview

' data revealed that the most common source of uniqu ws atorles
was the "reporter contact.” The data’suggested that each additional
station within a market contributes a substantial number of udique - °
news stories to & community's information pool. |, & ;¢

Ny
Lo '
v iR ,
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. " : AT
PREFERRED ACADEMIC PREPARATION i—'Oh;PROSPEC?I’.lVE
NONBROADCAST TELEVISION EMPLOYEES BY CURRENT .-
. NONBROADCAST PROFESSIONALS * 0r'derNd.\DA§'§0i949
\ BRANSTETTER, JOE MicHAEL, En.D, Georqe Pgaboby Collgge 1dr” . :
“Teachers of Vanderbilt University, 1983. 106pp. Major Proi.ess'o.r: - :

Dale Alam = > . RN
‘e . Lol . v vt .
-Television broadcasting cz"ucula”exlst onover 1,200 college and, -

& : , .

university campuses across the nation. Students inthose
broadcasting programs are being graduated-fasterhan the growth of -
the job market. Many graduates are turning o nonbréadcast =~ -~ -
television as an alternative career. A numbeg of edicators.have , 7 .
observed -that broadcast and nonbroad’faatjelevisioh. although beir‘n.
similar technically, have distinct programming differences that'should -
be addressed in the academic preparation of future ngnbpadcaft - *
télevision professionals. L : ST '~
The purpose of this study was to identify the specific m‘@‘é‘m reas’
believed to be importantin thé hcadémic preparatiog of studerits |
planning for careersin nonbroadcast television.- In additipn,\the”
resuits of this investigation could be used in the developmy tota.
curriculum for a program df study infionbroadcat television: A cross- ' |

sectional survey was conducted lo elicit information froma sample of + - .

. nonbroad cast television practitioners; The populgtion sample was -
randomly selected from & population of 425 nonbroadcasy,madi
organizations listed<in Audio-VisuvalCommunication's "
Communication Centers Guide V|I."1 N S

The need for this study was suggested by a lack’of substantive *
research that has been conducted toncerning the education 6f’
private television employees. Only three similar studies have been’ = .
revealed by an extensive review of literature. Each of the three studies ’
incorporated a questionable pougéa#qn_sémple that threatened the |
external validity of the studies. An&ffective investigation offering
conclusions thatkan be generalized nationwigiiwould be of great
1€ e ast g nindustry. {
jon founiddhat coursewdrk pfeterred by non-
broadcast television prac itionersf:kducatiﬁ"prcspective med‘lg{ =
a .

o 2

personnel differs from coursework geherally offered in a tradition
broadcasting program.However, this investigation revealed that.
nonbroad cast television practitioners believe that a rv cation’of—
the traditional broadcasting curriculum to allow. studén . K

. ) S\
N

.

-

Qo , RN
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isilhgiefined notion,of film:as.mer ly-méchanical-repr
ol-reality Ae Wté-central theoretical coryrast or foll to thé, idqel of tilm-

agart. o )
: %dcount of the nature of cinematic representayén and
} of fiim realism. |
- Ghibter Three examines Pecking’ Film as Fiim. Perkins rejects
basz‘_d rguments iike those that are-associated, in philosophical
] %-theory is meta-criticism, and he designs a setof ge ral

+ ~Bazin is the topi¢ of Chapter Two. Philosophical issue jisaussed
! include Bazi's { :
I.sé-"rqviewr’sm‘nley Cavell's arguments In support of
a Bdziflan position on the ontoiogrtal status of the film image.
4 attefr pta,at essenfiafist film theory like Bazin's and Arnheim's on the
- ategme ,with the tipen concept theory of ant. Perkins holds that the ,
aim Shil
.principles for evaluative criticisth. Specific philosophical questions
ara'raisdd here about (1) Peérkins"idea that the task of film theory is

-

meta-criticism, (2) the adeqliady of 4 formalist (fiim gua film) aystem

of evaluatidm (3) Perkins’ éEcqunt_oi the nature of filmed fiction and
(4) whether or not Perkins succeeds in‘escaping the essentlalist bias
of previousflim theory, «2* . % SR
In the Conclusion, | argé8that each of thesé three theorists, in
dilferent ways, is cofnmitted to the belief that certain features specific
 to the medium'of film can be characterizéd in such a way that these
can be uged as guidelines for aésthetic ecision-making. | offer
» general objections.to what | consider an/obsession with médium
specificity in fitrgrtheorg?..” .
4 e °5.‘
', N 7. v ¥ ' ‘ /
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5MERS' USE OF
OrderNo:DAB326281.
of Pennsylivania, 1983

ADVERTISING'S INFLUENCE ON CON
) EVIDENCE: THE E‘IQS TO CONFIRM
“DeIGHTON, JoHN ANGHONY, PH.D. University
223pp. Supervisor: Yoram Wind
‘ This dissgriation investigates the propo
biases the iﬁ?erences that consumers draw {rom theis experiences
with products. The majar hypothesis is that consumers draw
inferences {from evide%‘c attend to conf ym’advertising-induc’gd
expectations. Subordi hyRotheses assert that thistendency is a -
“bias, the'result of: (1

sitiorﬂh} advgfi‘l.sing' .

cy to recall confirmatory evidence, '
. (3) flawed methods of idkftitying cue-outqome conlingency, .

(4) order effects in the andlysis of event sequences. . A , ~ °

... Two experiments were conducted to test the bias modﬂ&ainst

‘the alternative modeis of tlassical iniereh?e (thatinferenceis
‘independent of adverﬁ;j‘ng-induced ei\:peq.t'ations). and Bayesian
inference (that inferencg depends on ex'pecta(tions. but not through
the intermediation of sampling and analysis blases).

In the first experiment, mothers were showh evidence of the .
relation between |k group of children's preferencesfor cereals qm"j the
cereal's sugar ggntent..In ong condition. the mothers were led by
it that thepre.sweetened cereals would be .-
her. condifiPds, they wereded to expect they would

-

L}
C Y | . ; “' K

+° S ! v

RS

A

: afendency to sample evidence expected to be ~
s cdnlirmatory, (2) a ténd



/

- not Order of exposure and hequancy of positive continmation were
stnanipuiated '

. Inthe second experiment, respondents drew inferences trom /
evidence of car reliability, either under the influence of relevant. ./
adverliging or not : .

- Inboth experiments, inferences trom evidence were found tQ,
&(srmn.d on advertising. Thus the classical model of inference was not
supported The argument that advertiging's influence is a bias. and
not ngrmative (in o Bayesian sense), was supported by the findings in
the first experiment that: (1) tu%ﬂcm tand to sampla avidencethat
they bxpact will confirm thelr bxbatations. (2) avhjects tond to infer
cue-outcome Lpntingency 1o be the oxtont o which advertising-
induced expectations were positively conmmed[i“

The hypothesis that recall would be bipnsedAdward confirmation
was supported only when the evidence was neither expected nor
extremely surprising. The hypothesis of an order effect was not
supporied.

Thus the research provides evidence {or n view of Advertising's

Hunction as the ditecting of inference. The dissedation draws
imphcations of this view for modeling of consumer choice, speciying -
purchase feedback eflects, q\ca:‘.mcmem ol adventising effects and

pudhic policy. ' ,

®RGANIZED LABOR AND THE MASS MEDIA
"~ Order No.DAB324537

DoucLas, Sana Umaercer, Pu.D. University ol.lllinois at Urbana-
“Champdign, 1983, ¥50pp. . : ¢

Organized lubm-réﬁloricnlly has made more extensive use of,the
media than generally ts been recognized. its purposes in ytilizing
the media are twotold: kffective internal communication, a
enhancement of labor's visibility, credibility, and legitimacy in the
eyes of the public. SN

This study examines and appriises the relationship between .
organized labor and the mass media in the United States. The analysis
includes a case study of the public relations efforts of t[\e
Amaligamated Clothing and Textile Workers Union during its lengthy
confrontation with the J. P. Stevens Co. This campaign is explored in
some depth and is placed in the context of the changing historical
circumstances of iabag and mass media in American society. The
protest model applied i the analysis allows consideration of a _v‘vide
range of interview and documentary evidence bearing on legal,
political, and economic aspects of the labor-media relationship,
especially at the AFL-CIO and international union levels.

- Although the class structure of the media industries apparently .
has changed littie sinte the days when labor leaders decidedto -
publish their own newspapers, labor's methods of dealing with the
media have changed {rom avoidance to image-building to a more
realistic, activist set of policies and practices. .

While this commitment to an increasingly-active position has -
provided media with greater amounts of labor information, much of
which is more accurate. substantial, and consistent than in past
years. afundamental problem derives from the fact that private
" corporations that own media industries shape and dominate coverage
~ of news events and vital issues. For the most part, ACTWU was able to

. gainfavorable publicity by working within this constraint, by turing ,
media attention to issues that were broader than labor-management
issues. While in the short run such a strategy may prove effective,
more basic labor-mapagement issues may become submerged. In its
more active relations%ip with the media, however, labor improves its
prospects for constructive,communication with members and,
especially, with a public previously not exposed to a labor
perspective. . ’ ~

-

N

REEL ALTERNATIVES: FEMINIST FiLM THEORY AND
PRACTICE - 0rderNo.DA8401661
“GENTILE, MARY CaTHERINE, PH.D. State University of New York at
Buffalo, 1983. 204pp. . T

. In my-dissertation, 1 focus on films by women directors, to try to

distover how women's needs can be served by film, and to suggest a
hasie for a feminist theory of film. The first portion of the book

ERICT o

Aruitoxt provided by Eic:

devaiops the theoretical framework, in the Introduction, | explore the
positions of Jacques Lacan and Louls Althusser with regard to ‘
individual subjectivity, and in particular, women's subjectivity. | traca
the Initial deterministic.and dead-ended implications of these theories
14¢ a taminist ideal for ra.vislon and aocial transtormation. I tollow thia,
hbwaever, With an alternative theory of subjectivity, the posaibility of
constructing fresh and multiple ways of perceiving reality. In chapters
one and two, 1 do a close and leminiat reading of the major film theory
of Sergel Eisenstein and Andre Bazin. From certaintensions or - -

v

canflicts in thelr writing 2l pull the seeds of my theais, an oxploration of

the intorrelation of itnology and subjectivily as tommunicated and
dateymined In the fiim text. In chaptor three, | suggeat'methods a

feminigt flimmaker might employ to encouraga the critical subjectivity

and the multiple perceptions developed in the introduction, This .
aection includes a detalled discussion of the viewer's identification
process within a tiim taxt and an exploration of the roie the audience
playg It a feminist fiim aesthetic.

Part two of the book Inciudes three chapters, each an analysis of
an individual tifm or group of tiimsa by threa contemporary feminiat,
directors. The workg are examined in relation to the issues and liim
methods discussed in the precedlng portion of the book. THe
fiimmakers | work with are Yvonna Rainer (United States), Helke
Sandet (Qormany), and Marta Meszarog (Hungary). They represent an
intecnational spectrum of styles and tastes, and their work ranges
from Jhe traditional narrative film to startling experimental forma. |
lustrate, through analyses of these films, possible methods
tiimmakers can employ to encourage the dovelopment of tha now

subjectivity proposed in the'lirst part of the dissertation. -

~

- /

-
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A STUDY OF ADVERQHSING SLOGAN RECALL IN THE FAST
FQOD INDUSTRY ' OrderNo.DAB327452

. Greene, Steven G..D.B.A. Mempnis State University, 1983. 135pp.
* Major Professor: C. Lyt Abercrombie,

- 3

One of the most visible stimuki to which consumers are exposed is
the advertisirg slogan. Advertisers should be concerned with the
degree to which their campaign siogan is recailed and associated
with product benelits - . . /

An important element to consider in advertising stogan
effectiveness is the characteristics of the audience to whom the
communication is directed. The foundation of this dissertation has
beeh to determine i(cenaiq demographic and media usage
chachteristics predict slogan recall. if certain target audience
charagteristics exist which predict slogan recall, then advertisers
would be able to direct their efforts toward the specific predictdr
characteristics. Furthermore, if advertisers Know which
characleristics are presen! in those members of the target audience
who do not recall advertising slogans. then efforts can be made-to try
other means of reaching that target segment. L

in order to determine which demographic and medica‘usage

characteris]:s are critic3l to the recall qf advertising slogans, a set of ‘

hypotheses nd‘ga research instrument was developed. The fasi fooq
industry, was selected for the study because of heavy usage of-
advertising slogans by fast food restaurants. -

.. A stratified random sample was drawn {rom the poputation of
‘Memphis, Tennessee. Based on a conlfidence level of 95 percent and
4 degrees of precision, a sampie size of 700 respondents was used.

‘There were fifteen advertising siogans used in this study. The

number of slogans a respondent was able to correctly identily was

- . established as a dependent variable and selected individua¥ slogans

were aiso tested as dependent variables. Demographic and media
usdge habits were established as independent variables.
Correlation and regression analyses were used to.measure the

relationships among the variables. Thevariables age, marital status,
sex, race, visits to any {ast food restaurant. days per week read a8
newspaper, and times per week read a magazine were significan}! at
the .01 tevel. : ‘ o .

\ Therelore, there are significant characteristics which predict  *
slogan recall. Thepredictor characteristics determineq by this study
should hie given primary attention by advertisers when focusing
communication efforts toward the target audience.
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IAN APPLICATION OF THE THEQRY OF REASONED ACTION ; AN ANALYSIS OF OLOER ADULT RETENTION FROM A 3
TG STUDY THE EFFECTS OF TELEVISBED POLITICAL _TELEVISION PROGRAM OrderNo, DABAO 7004

-

PROGRAMS UPON VOTER PREFERENCES MHEwLETY, BaanT ANORRSON, Py D. The Florida State Univerzity, 1083
S Order No.DAB321747 108pp. Major Professor: Waller W. Wager, £d D. '

GIINDELAND, MARTIN AOAM, PH.D. The University of Wisconsin - The purposa of this nluby was to invastigate what a groyp of older

Madison, 1983 '817pp. Bupervisors: Proteasor Winaton Brembeck, adults remembared after viawing a television program. 1he study ?

Profesaor Edward Donnerstein sought to discover how much wasa learnad, what proportiona were

_ ' - main and subordinate ideas, what daas were [nfarred by the viewer,
The theory of raasoned action served a3 a framawork 1o study the artd what change in recall occurred aftar a nGJn d of two days.
_eftects of telavisad political Programs upon young, first time voters Filty-nina alder adulta from an association of retired persons

durin}) tha 107®Wiaconsin gubsrnalorial campaigrp The Fishbelir™ , participatad In the atudy. They wara randomly divided intotwo~ «
model based on this theory predicis and describeg voter preferance: groups, the inmedlata racall group and the dniayed recall group.

* as afunction of attitudas and subjective norms. A quul-oxporlihntll The narration of a NOVA talavialon program, shortanad to be 30
separate sample pretest-postest design incorporated an minutea long, waa subjected to a taxt analyais procedure to identity
experimental treatment consisting of cablecasting ejghteen houra of main Ideaa and subordinate ideas. A total of 1,317 [deaa were \

televised political programs into university dormitory rooms during presented, 315 main Ideas, and 1,002 subofdingle idens. A recali test
prime time over a seven-day penad. Exposure to'the experimental . was daveloped and contained 14 ltems measuring main Ideas, and 14 \
treatrmant resulled in more changes toward tha incumbent. T_hm tems measuring subordinate ideas. Light |Ioms'wem wrilten to
occurged despita the fact that the challanger won an upset victory and mensure inference,
relied hativily upon televised political prograrna. Discriminant anilyaia Doth groupa viawed the talavision program, The hnm@uto recall

* halped to identity bellets assoclated with changes among ) group took the taat immadiatoly aftorwards, the delayod recall group.
reapondents who watched these programs. Changes wore took tho tost two days latter,
categorized as‘reinfarcement, crystaltization, deterioratign, - ., Rosuits Indicate that bo roupa racalled approximataly S4% of
neufratization. and conversion, Several important conclusions the main ideas immediateld aftor viewing the prpgram and 53% after
emanated from thia investigation: (1) The Fishbein modelmaybe ° . * twodays. There was no significant difference {&rocall of the main
utifized to identify differential beliets which serve as detefminants of ideas. Howover, 54% of the subordinate Ideas were recalled by the
voter preferences. (2) Discriminant analysis may be utilized to identity . Immadiata group and 48% by the dalayed group. Tha difference
particular image. Issue, and normative beliefs associated with _ between immediate and delayed reca of subordinate Idess is
changes on the voter preference scaie. (3) Televised politicsl statistically significant.-The subjects had a high overall level of
programs may produce detectable changes in valer proleroncy. education and both groups anawered correctly about 8 of the 8

. - o inference questions. '
: . Athroe way analysia of the variance Indicated that mean
‘ porformance scores on all fecall tasks were significantly highar with
~ . g oducation levels above high'school. ~
FORECASTING FUTURE.DEVELOPMENTS IN EDUCATIONAL
© TELECOMMUNICATIONS .OrderNo. DAB401133  * - 7

?
(Gnoss; CHarLEs RicHAkO, JR., PH.D. Unlversity of Missouri -

TELEVANGELISM: PREDIGTORS OF
Columbia, 1983. 325pp. Supervisor: Waliter Hunter . v SUPPORT

OrderNo.DAB325161

1 Hu ‘
- Statomant of the Problem. The purpose of this study was to KoRet, MICHAEL FRANK, PH.D. The University of lowa, 1983. 347pp.

“provide a planning guiderfor educators interested in future

applications of educational telecommunications. This was- , Supervisor: Professor Samuel I, Becker
accomplished by using a statistical forecasting tool, known as the This study investigates the phenomenon of televangelism by
Delphi procedure, to predict which technoiogical developments or examining a sample of Yegular televangelism viewers and listeners
their applications are likely to occur, and to predict their relative ~ drawn from the Cedar Rapids, lowa market. The study is exploratory.,
impontance for educators. . ‘ ( It seeks to discover important variables and the relations among those
Mejhod. The Delphi panel was comprised of professional N variables. In order to find the important variables, this study attempts

educators representing single institutions and educational consortia to explain or predict the support given to televangelism by audience
who had expertise in telecommunications and representatives of . members. .
major telecommunications industries, including satellite common ° 1 Five'types of measures were used to provide the basic data: .
carriers, cable MSQ's, hardware and software manufacturers and (1) supportfor televangelism, (2) religious radio and television use
trade organizations. Filty-three panel members participated including -and avoidance orientations (including audience activity with religious
35 educators and 31 industry representatives. ~ . ... ‘programs), (3) religiosity. (4) communication exposure, and

" The process consisted of three rounds. In the first, panel members / (5) demographics. . -

" were asked to give specific predictions concerning applications of 1§ The data were coliected between April 12, 1982 and May 15, 1982.
emerging techn'olggi%s. During the second and third rounds, panelists Atelephone survey identified regular televangelism viewers and

« were asked to rate’ each application on two five-point Lickert scales listeners. These persoris (199) were then sent a questionnaire in the
corresponding to likelihood of ise and importance for education. . mail. : ,
Those predictions scoring ab8ve an Agreement index Mean were Reguiarviewers and listeners made up a relatively large segment
considered likely educational adaptions of the technology. A similar of the population {(26%). More than 40% of the sample watch or listen
strately was employed for determination of probable facilitating and to more than one religious program during a typical week, and more
inhibiting factors. _ . than 40% receive messages from televangelists through channeis of

», Findings and Conclugjons. Both likely and educationally important communication other than radio and felevision.
. applications of new technologies were found for both the home and Seven primary orientations to religious television and radi
/ campus settings. Adaptations of videodisc, interactive cable, speech . programs were found: (1) Sell-centered Religious Benetit, (2) Social
recognition systems, addressable audio;flber optics, direct broadcast Facilitation, (3) Avoidarice, (4) Learn About God and Religion,
satellites, CAl, digital video, HRTV, 3-D TV, and teletext systems were (5)- Nothing Special About Televangelism, (6) Entertainment, and”
prédicted. Also predicted were the emergance of new educational - . (7) Better Than Church. . ’

" satellite networks, and home and campus access to emerging . . For explaining or predicting support given to televangelism, the
rational and internationat audio/video data bases. Educational B “religiosity and uses and gratifications variables were the most useful.
applications of these technologies for the worksite were also i - Examination of the interrelationships among variabies ied to
predicted. : inferences about motives for the use/avoidance orientations. These

The development of educational telecommunications consortia inferences, in turn, suggestthat there is hgpe for parsimony in
and educational partnership with business and industry were seen as explanations of the televangelism phenagena. The psychological
baving the greatest potential for facilitating this develppment. theories Qf motivation which can be categorized as affiliation or
Inhibiting factors included state, loca! and federal government as w3;ll consistef\)}wheories appear to be the most promising for this  +_
as formal educational institutions, Co. purpose. .. ; o
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A NATION TUNED INTO ITSELF: ‘A STUDY OF TELEVISION
IN NEW ZEALAND, PAYING PARTICULAR ATTENTION TO
. THE_IMPACT OF THE AMERICAN CONTRIBUTION

R ' Orger No. DAB327680
(.Mu&o, Gieorrney RonaLn, P . Bowling Qredn Stafe University,
083 180pp ) “

The purposa af this study waa to axaming the role of television in
the kves of New Zeafanders A short history and deacription )
telovision in Naw 7aealand ia provided, with apacial attention being -
givan 1o the cole of thoas invalved in program salection and .
aschaduling. . ,

A raview of related research indicgtes that very little research m,-
been done on the role of television in New Zealand life. What littie Has
been done concenlrates on the young viewer and fails 1o'examine the
impact of television on the lives ol older viewers or whether telévision
plays 8 ysatul role in Naw 2ealand aocisty . .

Thia study utibzed Jhe reaponses to a mailed questionnaire of 240
rasidants in the Chnisfchurch metropolitan nrea and thesa are A

‘ l&mlned to aea what use waa made of television and what opiniona.
were held about it Special attantion was paid 1o the American
contribution to New Zealand television, in order to discover what
images wore proviited for viowers and how thess were perceived.

Results indicated that thare was a very marked pro-United
Kingdom and anti-United States bias in the sample. Increases wore
desired 1n the amount of lelevision programs lrz‘ﬁ the former source

. and decrenses in those from the latter source. American lelovision
programs screened in New Zealand appeared to reinforce anti-
American predispositions in the sample rather than modifying them.
However, attitudes toward American television programa in the
sample may be seen as a roliaction of their attitudes toward television
as a whola, with respondents exhibiting an overall conservative use of
it as a medium, a highly selective utitization of its content, ahd giving it
only modest praise. .

Results also appear to indicate that television has bepn a mixed
biesaing for many New Zealanders. )t has provided them with a
national forum and a wider window on the world but at the same time
has increased self-consciousness about the geographical isptation of
the country and its insignificance In world terms. The variety’d

' messages received by viewers has also increased problems of

| cultural ambiguity, inhibiting 83 well as.asaising the formatjon of
\imapes of national identty.

AN

LEARNED HELPLESSNESS IN LOCAL TELEVISION NEWS
N . Ty
, . OrderNo.DAB401079

B 4 '
Levine, Grace FERRARL PH.D. University of Massachusetts, 1983,
98pp.” pirec!or: Professor Vernon Cronen

Two weeks,0f New York local television newscasts were analyzed
1o assess the extent to which human helplessnesswas a point of
focus in news segments and also to determine What attributions were
most likelyto be associated with helplessness. Helplessness wis
found to be the focus of attention in 71.4% of the time during which
news was presgnted. The average helplessness index for tha three
stations studied, over the two.week period, was 2.05. slightly above
moderate. Of the six rating categories used to classify news
segments, the greatest proportion of time was devoted 1o extreme
helple;.sngs:s. As levels of helplessness increased so did the likelihood
of attribution to global, stable and external causes. The general public
was more likely than prominent and professional peopletobe
ponraygd as helpless. In those few instances when prominent and
professional central figures were helpless, their helpiessness, unliké
the general public's was more likely to be associated with unstable
and internal causes. These lipdings are discussed in terms of their
possible social implicatio i . )
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THE HOLE OF Al TENNION IN MH]IAYING FME FITECTY OF
ADVERTISING ON ATTHIURYTE IMPORTANCE '
OrderNO.DABI2GTAZ

/
MACKENZIE, SCOTT Bnaoter, P D University ol Calitornia, Los
Angeies, 100 Xopp Co Chaus Protesadr Harold H Rassarjian,
Professor (hchang J Lot !

Parcaptions of attributd “unportance” have bean hypothesized (O
have a substantial impact on cansumera’ information asarch and
brand saloction procesass Litlie emjpuncal maeal'c.h, howaver, haa
attampted to deteriming whathor attritnite imjiarlance is atfectdd by
advertiting o1 ather marketing eftorts. The.purpose ol thia diaskrtation
wasto mvnnlfgmn the process through which advertiging influencea
attribute importance ,

The fundamental hypothess advanced waa that the amount of,
attentjon or thought drawn to an attiibute by an advertisement
mediates the effect of advertiaing on attribute imponance. Two o
experments were designad (o laat thia hypotheas

The fieat axporimaent investigated whether the amount of attention
given 1o an attri@te directly inflypnces it importance In this
expotiment, aubjects wero exposbd o a walch advertisoment
efmphamizing the importante of tho attnbute, water-resistance, and

- worg asked to think about the claims being made in the ad  After 60,

105 or 150 seconda thesmportanco of waler-remstance was
measured Results indicatod that the amount of attention given to the
attnibute influenced its importance -

The second expenment investigated whether attention mediates
the ettect of several advertising-related factora on attnibute
importance This experiment manipulated the concreteness of
mdvertising copy, the relevance of the ad's picture 19 its COpy the
number of ime\the ad was presented, whie controlling for individual
ditarences in nead tor cognition and product knowledge The eftects
of these laclor!‘on the amount of attention given 10 the attnbute
emphasized in the ad and on theptlribute’s importance were
examined. The data indicated that only the concreteneas of the
advertsing copy significantly influenced the amount gf attention given
to the attnibute; and as in the first study, the amount D! attention given
to this attribute influenced ita )/mportance. - i

Together, these experiments demonstrated thal the amount of
attention drawn to an attribute by an advertisement mediates the
effect of advertising on attnbute importance. .

g -

TELEVISION PROGRAM PREFERENCE, CHOICE AND ’
VIEWING BEHAVIOR QrderNo.DABJ32553]

. McDONALO, DaNiEL GARY, Pu.D. Tha University of Wisconsin -

Madison, 1983. 149pp. Supervisor: Professor Jack Myron McLeod

Thia studyattempted to integrate a variety of findings which
suggest that influences other than sheer preference operata in
television viewing situations. Beginning with the assumption that not
all viewing is undar the control of the individual audience member,
that choice and viewing are subject to scheduling, availability,
socialization, and other oosehold members’ influence, this study
sought to separate the various aspects of the viewing process in order
to begin to unravel the major forces operating. '

. De’veloping a general model of television viewing, the first stage in
the analysis was seen as controlling for those vanables which, while
holding much potential for future research, were not of immediate
Interest.

Viewing diary data were collected and analyzed for 117
households including 314 individuals. Respondents viewing behavior
for one week in November, 1882, was recorded and served as the
basis for the analysis.

] Res;{l'ls of multiple regression analyses predicting viewing did not
Tind support for demographic indicators affecting viewing behavior.
Tr_\e qnly statistically significant predictors were viewing-inertia
{viewing atthe previous time period) and peer viewing. A statistica!
lesl‘was employed to determine whether regression equations were
equivalent across family roles, and the test found support {or
equivalence.

In further analysis, television programs aired during the viewing
week were categorized into cOntent types. These 3 were
subjected to afactor analysis which resulted in thrgﬁaclors
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undatlying the proysah types Haaidualn fiom the piovitiua a.fxmu.uu
ware uaed as a dapandent vardahle in & leat of tha atability of
prafarence Lapesd un the thive factons

Statiatically sighificast multiple correlations were found UBtwonn
thy factara and\the viewing residuats An additional 129t of the equanity
of regreaniogequalions tof twenly five Individuats chosep randomly
fram thoae in the gabiylewith seven nighta of viewipy showed
rogrensipn edhations retating the tagtues and viewing reaiduala wate
Individaal specific.

Nesults ware interpteted asindicating support for the stALIRy ot

Individuaf prelorances
¥

.‘ , ' i ‘ il . ‘
THE SLECTRONIC NEWSPAPER: 1S PROSPECTS AND
DINECTIONS FOR FUTURE STUDY  OrderNo. DAB402743

MapT00TH, SAna Stone, Pr.D. The University of Tennasses, 1082,
198pp. Major Pratessor Dr. Georga A Lvarett

The puthoae of this atudy was to examine the development of
electionicnawapaperns in the United Htales, patticularly the.staven
alactronic nawspapéis created for the homa information roltioval
project conducted from 1980 82 by the Auocmto(bpmm and
CompuServe

The diaaertation, which included a stato:of-the-art descrighion.of
vidaotex usage today and alexicon of terma fof the new technotogy.
19 accompantid by a four-hour videotape provding reprasaniative
selactiona from each of the eleven newspapera participating in the
project. -

. The primary method of data gathering wAs the telefihona interview
which was utilized to ascertainthe decision making and production
practices associated with the individual newspapers. From tha
intarviews, which were conducted with m!hor a 1opresentative of the
mannoi’z‘fmont team at each newspaper or with the editor of tha
electroriie edition, it wag poasible to create a compoasite picture of the
typical elécironic newspaper in the experiment.to create a detaiied:
account of production practices at each of the fespective
newspapers, and lo ascertain |pe opinions of the drawbacks. benefits
and prospects for videolex from eleven people whd worked closeiy
with the new medium over an extended period.

The major conclusions of tha research were idenhifiable at both a
micro-.and macro-level. Atthe micro-tevel, the consensts was that
the newspapers had been unimaginative and largely unsuc cessfulin
their attemptylo create a new product; at the macra-level came the
ipalization that the new technology has the potential to eliminate
geographic barriers, thereby opening the door to equalization of all
infarmation providers. The equahzationfactor eliminates the notion
that the publisher of a newspaper is the holder of .a local franchise,
and replaces it with the dilemma of whether the newspaper wishes to
serve 8 national audience or foeus on a narrow public. Additionaily,
publishers of eleclronic newspapers must decide whether they want
{o be information providers only, in which case they are vuinerabie to
a host of other informalion providers, or if they want to become
systems opgrators, as well, in order to control of restrict the
information Carried on the system.’ ¢

A DESCRIPTIVE STUDY OF TELEVISION USAGE ‘AMONG
OLDER AMERICANS: REFINING THE PARASOCIAL
CONCEPT ’ OrderNo. DAB327527

MILLER, Roaém VAUGHaN, Pu.D. The Pennsylvania State University,
1883. 186pp. Adviser: Dr. Thomas W, Benson

This is a uses apd gratifications study which examines the
parasocial use of television among a sample of older adults. The
purpose of the study is to provide a clearer thaoretical orientation to
ttharasocial concept and totestfor its potential correlates. In the
discussion on the theoretical development of the parasocial concept,
a model is presented and explicated. The main variables measured
are: parasocial usage of television, importance of television, '
satisfaction with television programming, amount of television viewed,

-
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favarita programs, amount of social inleoractian, and parasocis!
content of progeamming views Bpecial mdasuramen! scsles were
deveiopad 1or ali of the main varisbies. Bocial intefaction was
measured by & seif-report instrument catied the Interaction Index All
data were collacted using the schedule slandardized intefview”
rhathod in the homes af the respondanta by Irained Intarviawerns

The tindinda of tha atudy indicata thal there sre sAll, Dut = -
#ighIicant positive ralationships batwéen a meashre Bl Haraso &l

usnge (Pamso;lnl Usage Scale), amount of televilibn' viewsd, and ihe

telegiaion The study predicted that educational level

wan conlirmed Howeler, no algnificant ralatianship was fourdd
betwaen dlrnnocw usage and incoma lavel. lalevisjon programming

. satisfaction, or haalth.siatus in a correlation between a measure 6f
socia! inleraction and the parasocial content of programs viewed .a
definite, but amall raiatidnahip was found. However, no relationship
was found between social intaraction and a measure of parasocial
usaQe or with amount of televialon viewsd A falr Association was
discovared batwean the variables ol telsvision Programming
satiatafMon and amount of television viewed No relationship was
found batwean ade and parasocial usage However, programs most
often chosen a3 favorites by the respondents were usually judged to
ba high in parasocial content . «

Thia study reveaied m?ny ak 10 moderata Correiates of
parasaocial usage In addiionfit contribules to an underatanding of
the parasocial concept and distinguishes belween parasocial usage
and the parasocial content of television programmng. Morsover, it
appears, basa({“on a compariasqn of theory expectations 9nd the

resenrGh findinga, that the parasocial theory receivea soma vaiidation.

CHILDREN'S PROGRAMMING IN COMMERCIAL TELEVISION: *

THE EFFECT OF THE IMPLICIT CURRICULUM ON
PRODUCERS' INTENTIONS °

MNEwMAN, SHanon K, Pu.D. Michigan State University,-1983. 17%pp.

Tha purpose of this study is to ook at commarcial !
;e10vn5|on through a curriculum frnmo-of-wluronco.fll(i:ahtl:(rj\’;::lry
into the Iplcntlona of children's programmaers in the top one hundred
mmkc!st\m_mica in order to identily the implicit curricutuay
opqmlmq within the lelevision ndustry. Producers’ intenlions include
their back@round narralives, athitudds toward education, ang their

rCcplioqs of factors that influence pr ogramming decis't’on':.

Media literature is raviewed showing producers as "galekeepers
of society” whose intentions shape children'a programming. Four
educational approach visgals are developed from curficular literature
as data gathering tools to elicit producers’ responses o combining
educationatcurriculum and télavisiopn pr'oduclion. Each approach
represents a major family of clrriculum design providing a frame-of-
reference for.‘ producers to selact.content, plan strategy, and
formulate objectlives. A questionnaire/interview schedule, amployed
durinq personal inlqrviows. reveals whether or not produt;on can
conceive of combining programming with the following curricular
:\odels: %)) (.:u,ltqral Heritage Approach; (2) Personal Experience
Agg:g:g:: (3)‘ Skflls Development Approach; (4) Age-Appropriate |

The implicit curriculum is inferred from a content analysi

- producers’ res Anses to the visuals from which suggeslioyr?:l?'o
developed foga".u:‘calors intetested in children's programming

' The !qﬂo nﬁr‘qrma;’or conclusigns ofhis study: (1) Te!q,'vwon
i3 not an imper#dna[force creating it3Gwn images and ideas

(2) Television contént cannot be understood apartfrom producers'
endeavo.rq. (3) Producers' endeavors cannot be ynderstood apart
fromvthmr intentions and the Implicit or hidden curriculum of
tolev:slonl that shapes those intentions. (4) The implicit curriculum
and television prpducer;' intentions are interactive. (S) Children's
proc!ucers perceive curricular input in terms of television's implicit
cu.mculum. their perceptions of the implicit curriculum affect their
attitude toward incorporating an educational {ormat into

valy with parasocial usage A waah raiationship

OrderNo. DAB407222

programming design. (6) Producers identity len factors of the implicit &

Curr.iculum atfecting programming decisions: (a) Occ i
Motivation; (b) Economic; (c) Technical Struc(lu)re‘FJtt:J?:?lonM

(d) Technical Structure-Present; (e) Personal Needs: (f) Need for
‘l"ral_nlng; (g) Audience Control; (h) Legat; (i) Sociopolitical;

(i) Commitmaent to Children. (7) Producers point to use of '
educational guidelines in nontraditional teievision programming, but
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ool present commaieial binaddaatng (8) PraduCdrs wuluul
oy Blara and progoamimaers Lecama & networking aecidige of |
- inhunmkhm Hiulure change in childran’s programming ia in be
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THE TELEVINION DIRECTORS OTHER AUDIPNCE: LOCAL

TV PRODUCTION PERSONNEL PENCEPTIONS OF SELECTED
. ASPECTS OF Pn(‘)mlcmm SHTUATIONS AND ()II\f;C'fOH

COMMUNICATION -7

Oweng, Avenens Wannew I ') kent Liate (niversity, 103

4.
Diteclor Dominic A infante .

A void in communit abon iesearch mi:lgmgm(‘fn:‘a
ccommunicalion bolwenn a TV duetion and production operativea
Altnibution theory, tesearch in dyadic communic ation, and published
malenals about lelavision productiomsuggesled twa hypotheses
1) calim Communication bahanar would tie positivaly mld!eu 16
percaived appropratenesy of the TV directors communication
bahaviot, o aocial attras liveness and tash allractivenoass, and to
production crew outcome natistaction, and (M) calm ¢dmmbinication
behaviorin a threatening gituation would be related to more positiva
perceplions on the set of tuur dependent vanables than would an
agitalod commumcation bahaviar in a royline aituatién
Availlable production operalives (N » 124) at commarcinl
telovision stationa read one of two descriplions of a production

situalion, assignad randomly Then, Subjects listened 10 arandomly. % .

ansigned nudho tape of one of lwo versions of a director “calling” the
program Finally, subjeqls compleled scales moasuring the tour
depandent vaniables S .

Coeflicient Alpha was high lar the tour acales Follow-up analyses
ol variance to a signiticant MANOVA revealed aignificance auch that
alltour dapendent vanables wora positively ratated to calm ditecior
comfhunication bohavior, while task altractiveness of the ¢reclor was
positively related 1o a threatening production situation Hence .
Hypolhesns One was supported. while Hypothesis Two was subamlod
inpan

Results are discus.ed with tespect o theory and prachcm.

hmitations are noted, and Luggeshons for further research sre
offered. .

. : v v ;
A QUANTITATIVE AND QUALITATIVE MIDWEST RADIO
SURVEY: ACHIEVING EMPLOYEE COMPETENCE THROUGH

BROADCAST MIGHER EDUCATION  OrderNo. DAB326557

PARCELLS, FRaNk E., Py D. Southern lllinois University at Carbond’lc.
1883. 834pp. Major Professor. Marvin D. Kieinau ’ ;

Since the beginning of broadcast education, academicians and
broadtasters have d(sngreod on tho most acceptabie approach to its
curriculum and instruction. Traditionally, broadcasters advoddted a |
practical orientation, while educators advanced a thooreticak
orientation. In response to this continuing djlemma, a census 3urvey
of small, medium, and major market commercial radio station
managers in five midwest states was conducted tq;+(1) ascertain
entry-level and long-term broadcast competence; {2) apply thesa
compatancies asImplications for btoadcas?higher education; and,
(3) introduce a qualitative, phenomenolagically-oriented method to
broadcast education research. Three hundred seventy-five subjects
resporded for a reply rate of 54%. Both quantitative, descriptive-
statistical and qualitative, phenomenologicalty-oriented approaches
were employed in data analysis. Statistically-significant ard
phenomenologically-relevant themes emerged in the study, yielding
definitions of broadcast competence for radio announcing, news, and
sales empioyees.

« Expectations for announcers include very good on-air deiivery, the
ability to operate broadcast equipment efficiently, and the .
~demonstration of a proficient production technique. News persnnel
shouid be adept at ngwswnting and gathering, possess a gocd on-air
deliviry, and demonstrate an ability to operate broadcas! e_'qgip'ment.
Sales persons need highly-deveioped marketing techniques,”
awareness of c8fpetitive media. and proficient production’ . .

techniques. All emgioyees should be well-versed Ir-the basic skills
*(reading, writing, and speaking), and have professional radio
axnariance. .
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o Fur radio careee Bucosed, the Daasig 1edia‘shille must e maintained
i) RUELACT DRrRoNAl dqushtion ke dedgication. respansibility,
deperdability, initialive, Al SgYIossvanesy [iay an iNCiasend tole in
employment longevity

Ragio curricuium and instruclion should inclute. broadcast
compatoncy hased inatruclional develaopment; student internahips at |
u‘unmuv;'ml radio ataliona, student peeparation in Comunic atione
whills, coopearalive effurts wilh business deparimenta (o provle
students with marketing and advertising aining, loss emphasis on
roducion odented Courses and greatar concantration on ibersl

t'arta, a down playing of apecialized broadcast Lraining, and a realintic

, ) patapad tive of tha cammarcial radio industry e aludants through up-+

o l’ﬂlﬂ'l artest guidan;e and counaaling

- ‘ - {

THE EFFEGTS OF TWO HEALTH INFORMATION CAMPAIGNS
| OF THE COMPLEXITY OF COBNITIVE STRUCTURE: AN

INFOHMATION l"lO(JF!A!iINU APPROACH,
Ordar No. DAD404210

Pavine, Joun Vennow, Pu D University of Minnesota, 1903 263pp.

Thin dissartation is an altemmnt to explicate some of the thecretical
"umjmpmmng: of a mass media based information campaign Taking
an informaticn processing approach, the cencent of complaxity of -,
cognitive structure is daveloped and applind to axplain ditferences in
campaigryoffacts, ‘ - -

" Data t6rthe study come from the Minnesota Heart Health
Program( “GHP). a community-based cardiovascular diseaso
prevantion program. A quasl-sxperimental field study. MHHP is an .
attompt to utifiye masa media anddihar intervention strategieg in an
elfort 10 cange knowledge, sttitudes and behavios related 1o hyaant
disenye.

The data reporied hers tend to provide mixed support fof the first
hypothesis of the study, that greater exposure to an Information
campaign leads to a greater increase in complexity. Looking at the
resulta lrom the smoking atudy. the data show 1glily strong support for
this hypothesis. In contrast, t resulta of the Physical activity study
show exposure ts only slightly related to complexity.

in the same manner, the data from the two studies tend to provide
somewhat mixed support for the sacond hypothesia, that the highet .
an individual's lavel of mvolvemaent, tha greater the increase in
complexity. While the data from the smoking study clearly support this.
hypothesis, the data from the physical activity study show only 8 weak
link between involvement and complexity.

As & whola, however, theae results suggest that the higher an
individual's levei of involvement, the more active his/her information
proceasing, and {hus the greater.the internalization of information
s/he s exposad to in the media. %

. Funhermore, it is argued that individuals may be ditferentially
motivated with regard to dilferent topical domains. such as smoking

_ and physical activ}Jy. thus explaining some of the difference in resulits
found here. )

Finally, it is concluded that while the information processing model
may provide a useful framework for investigating the effects of an
information campaign, theoreticai concepts such as the complexity ol
cognitive structure--and their interaction with inyolveme_nt--aro crucial

/|o the further development of "theory" in this area.

’

SIGN, IMAGE, AND DESIRE: SEMIOTIC PHENOMENOLOGY
AND THE FILM IMAGE ‘ OrderNo, DAB326559

' PresneLL, MitHaeL, Pu.D. Southern lliinois University at Carbondale,
1983. 229pp. Major Professor: Prolessor Richard L. Lanigan

The semiotic study of the cinema as initiated by Christian Metz, is ~

far from consistent in its charactenzation of the:film image a3ign.
First, Metz depicts type, image as too rich in meaning to be gble to *
analyze. except in & general way. the codes which aliow ys to

© understand it. Later, Metz claims we can bily make sen3aof the
image as part of narrative signification. Thirdly, Metz suggests that the
film image is so rich in its signiﬂcnlivg powers that our refation to its

[y
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meaning can stand as a model of the structure of hu@an .
consciousness and unconsciousness. - g
. lclaimthat Metz, at least in his early writings, partially
misunderstands fundamental tédents of both phenomenology and

_semiotics. He tends tb treat phenomend&fogy as a descriptive ,
psychology, reducing phenomenology tq a subjebtivistic . -
epistemology that jtin fact explicitlysejétts, and similarly reduces
semiotics to ‘@"positivist science instead of agcounting for the aritique
of positivism off¢¥éd by mych of contemporary semiotic theory. -

LI'
* Contrary to soffe ¢ ,
+ "psijjlates be_!?yeen-lt?etv’m pole

r"ggqﬁ]ectivism%nd reductiom?ﬂ ¢ materialism. - b
% “Asagorrective to Metz's cinesemioticfand as a contribution o a

i foundati&n.of a non-positivistic semiotic theory, | propose the notion z

'. g!‘n'ertrlca[ desirg. Critical desire is the name for an activity initiated by .

L wEry sign which (1) produces meaning, (2) discloses anontology

™ 4similar to that which Merleau-Ponty calls the "interogative mode of

w beir'\‘g.“ (3) ties the protuction of meaning to the production of desire
in the sense thatQacques Lacan uses the term, and (4) in the.case of
*the image as a sign, reveals the intimate link between memory an

- imagination. . g

‘UP IN THE AIR’: THE DEBATES OVER RADIO USE DURING

ATHAE 1920°’S o ‘Qrde r,yo. DA8403674
PRosTAK, ELAINE J., PH.D. University of Kansas, 1983. 325pp.

As radiio first entered the American household during the 1920's, a

series of publicized debates énsued regarding the social uses of the
rad ipg%@s-pot‘ential impact on American life. Some Americans

“view ‘new medium as.a tethnological means to democratize
society’and end persistent social problems, while others feared that
radio would further social dislocation and cultural disintegration..”

This dissertation employs an historical method of research and is
based principally on 1920's periodical literature. It examines the
complex and contradictory responses to the nation's first electronic
mass medium as it developed within' the context of a rapidly chianging
‘modern, technological society: religious uses (Chapter 1);
educational uses {Chapter 2); political uses (Chapter 3); cultural uses
(Chapter 4); and unifying uses (Chapter 5). .

JInitially, predictions expressed an almost limitiess potential for the
new medium’s use. As radio became more profi!ablg and popular, the
dominant issue in the debate becama one of how and by whom
broadcasting would be limited and controlied. While the conflicting -
visions of radio’s purposes left a permanent tension to serve the
public interest within broadcasting, the decade's idealization-of .
business and the nationys lack of clearly defined soclal objectives
allowed more powerful cobsamercial interests to appropriate the new

-, public resource for use predominantly as a mass entertainment
medium supported by advertising.

- "o ! !
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- PUBLIC RADIO AND THE COMMUNITY COLLEGE:
DECISION MAKERS' PERCEPTION OF USE- A
k ' Order No. DA8400793

Plu‘LLAINO.'l_.OUIS JosepH, En.D. Syracuse University, 1983. 235pp.

The purpose of 'this study was to determine how decision makers
" at public community colleges perceive the use of public radio as a
means to assist thé college in meeting its community-oriented goals.
Five hundred and ten public community colleges were selected as the
population for this study. The community colleges were groupgd inte.
three categories. The colléges in Category One operate a public rgdlq
. station; Category Two have a public radio station operating in~the|r‘
host community; Category Three do notoperate a publis: radio station
_ nor is one operating in their host community. Decision makers at 507
of the selected community colleges were surveyed by mail. One i
comiunity college from each category was selected fora site visit.
The findings of the research indicate that the decision makers in.all
categories perceive publlc radio as a viable delivery system; however,
apart from the Category One colleges, little use is ben_ng made of‘ »
public radio. The findings also indicate that the decision makers in
Categories Two and Three prefer a visual'medium, such as cable
television, as a delivery system. The results imply that pubdic radio will
h‘a'\{'e limited growth in public community colléges.
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TELEVISION_VIEWING. BEHAVIOR

INDIVIDUAL AND ENVIRONMENTAL DETERMINANTS OF -
OrderNo. DA8323400
RouNer, DONNA LEA, PH.D. The University of Wisconsin - Madison,
1883. 195pp. Supervisor: Associate Professor Robert P. Hawkins

This study propodes two din Bmount of effortin.
choosing t6 use television: effort in"choosing the'medium and effortin -

“selecting speq@lc\'coment to view. Decisional effort is thought to H
: inﬂbe@e various types of active television progessing while'viewing:

2

reinforcement’ or getively taking in information that supports one's
beliets about the world;Anvolvement, or engaging in character
identification and feeling part of the action of'a show; comparing, of
remembering aspects of other shows in relationship to what one is
watthing; and character assessment, or thipking about aspects of
television personalities, such as their appearance, morals, and values. -
Decisional effort is thought to be a better predictor and explainer of
active‘televisipn viewing than traditional exposure variables--the
average amount of television viewed and frequency of television use. .
Based.on a person-by-situation perspective, information
processing ahd excitation transfer theories are.combined here. The
subjects were 174 adults--a sample puiled-from the'Madison,
Wisconsin, City Directory. Television viewers were interviewed in their
homes and sufveyed about a recent television viewing experience, -
Involvement was found to be dependent on high decisional effort -
in selecting télevision content. More effort in choosing the medium
and ifi choosing a specific show predicted compa{ing.becisional
effort explained involvement and comparing better than the exposure
variables. Reinforcement was more dependent on average amount of
television viewing. =~ . o ‘ ‘ -
Many, of the hypothesized relationships were supported by this
study. Decisional effort.was determined to be an important construct,
and active television viewing was concluded to be afunction of this
decisional effort. L

-

.

: &
THE PURPOSES, STRATEGIES. AND DEVELOPMENT OF -
POLITICAL ADVERTISING OrderNo. DAB4037SE,

- Rupp, RoBeRT LYN, PH.D. Unlvérslty of Oregon, 1983, 307pp. -

’

Adviser: Ronald Sherriffs -

The study examined the advertising strategies of a political - L
campaign and the process by which-that advertising was developed.
The research was conducted through a participant observation of the
1982 idaho republican gubernatorial campaign and interviews with -
the primary participants involved in the development of the
campaign's advertising. L.

The study first compared the intentions of the campaign strategis
with findings documented by empirical investigations of the type of
audience mostinfluenced by political advertising and the kinds of
effects political advertising has onthat audience. The objective of the
researcher was to determine to what degree those effects reported by
effects researchers were actually intended by the producers of the
advertising, and whether or not the advertising producers targeted
different audiences orintended effects other than those investigated
in effects research. The study found-that the producers of the o
advertising did define their audience in different terms, and did intend
their messages to achieve additional effects, than reported in .,
empiriqal research on the audience and effects of politicél ‘ <
advertising. ' K .

The study then analyzed the creative strategies employed in the
advertising messages and the process by which the advertising was -
developed. After identifying the primary advertising strategies, the
study examined the roles of the political and advertising advisors in

- formulating and executing those strategies and the different factors

. individual advertising messages.

which influenced the development of those strategies an

LS ~
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. CBS-AND THE AMERICAN POLITICAL EXPERIENCE: A

HISTORY OF THE CBS NEWS$y pgc,leq, EVENTS AND
ELECTION UNITS, 1952-1968 44 OrderNo. DAB324850

Russo. MICHAEL ANTHONY, PH.D. New g7k University, 1983. 288pp. -

_ Adviser: Professor Daniel J. Walkowitz” . .

E

Since 2, television has taken Amg‘rid_an_aq.di.ences to th_e :
‘scenes of nationat politica‘lIconventioq:f..;Presndentaal debgte;.
funerals of national leaders and moqe!a?iq_gs. By e_stabhshmg
televisign coverage as part of the politfc_ l:ﬂrot‘:ess. it has become the
staging ground for political events. Tht;lé : __(lca} study explgres t!}e
unique alliance between network televn;.‘;gji;_;and.c ontemporary politics
in the development of special events projramming or genre. To
éxamine politics and television since mid-century’the history of the
transitions, changes and innovations within the structure of networ_k
telgvision as evidenced by the CBS News Special Eventg..and Election
offers a vantage point from which to probe the political culture
displayed on television and to assess the rple qf n.etyvorkl television
newdin the national political culture. This inquiry employs data drawn

fromihe CBS News Reference Library, the CBS News Archiveand the

CBS Records Center as well as interviews with princidal network
correspondents, reporters and producers. R L
As a fundamental first step in conceptualiznr)g a _language of
"television criticism, this dissertation foqqses pnmaflly‘on the forms of
-news programming as well as the transition, est;b!lshment and
eventual public scrutiny of the medium. In de;cnbmg the Qé.rameters
of the special events genre, this history considers how political events
suchras party conventions. Presidential debates, el.ectlon‘mghts and
space launches became standard news programmtng.wl)vch .
consequently gave shape to the network .news orgam.zatlons. the. )
political actors and the way in which audiences perceived the political
“milieu. Hence, through the study of these events, we come toa be_tter
understanding of the interchanges and mutual mflgences of our
pblitics and our news media. Moreover, we recognize the peculiar-
force and the authority of television news genre itself.

Py

THE SIX O'CLOCK PRESIDENCY: PREDICTABLE PATTERNS

OF NETWORK 'NEWS COVERAGE OF THE PRESIDENT

OrderNo. DAB406846

SmoLLer, FRebRIC TeRRY, PH.D. Indiana University, 1983. 242pp,
Chairman: Professor Lawrence C, Dodd .

This dissertation proposes and tests a model that suggests the
emergence of television news as the nation’s primary source of
information about the president has,contributed in a systematic yet

non-obvious fashion to the decline and fali of recentincumbents. The

extensive coverage the network news gives the president, as well as

the need for television to present a homogeneous portrayal, produces

afour-staged pattern of coverage that can capture and ultimately
destroy presidents. This pattern emerges in ail "televised” . .

~ Administrations, regardless of the political party, ideoclogy, or
personality of the incumbent, ! :

This dynamic reveals itself as a four-staged pattern of reporting
themes that proceeds as follows: During the initial months of a new.
Administration the network news profiles the president and those
close to him. Later, the network fews shifts its attention to the politics
and substance of the president's legislative agenda. By focusing on

* the president and his policies, however, the networks inadvertently
demand fast success and rapidly create an impression of
incompetence, ineptitude, and failure on behalf of the president,
Finally, in a vain attemptto refute this perception, presidents often
"self-destruct" either emotionally (due to the increased stress
brought on by declining support), or politically, by taking unnecessary
or unwise policy initiatives that are not successful. - :

Thedata base was derived through the examination of the CBS
Evening News transcripts for a-14 year period. Approximately 4,800
news repqrts concerning the president, the White House family, the
White House staff, and the president's domestic and foreign policies
were included in the sample. These stories were coded for the type of
activity portrayed, story tone, and the source and substance of
criticisms made of the Administration.

Q
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DEVELOPMENTAL DIFFERENCES IN EMOTIONAL N
RESPONSES TO ‘A FRIGHTENING TRANSFORMATION OF
CHARACTER IN A TELEVISION PROGRAM o

i -OrderNo. DAB323404
SpARKs, GLENN GRAYSON, RH.D. The University of Wisconsin -
Madison, 1983. 141pp. Supervisor: Professor Joanne Cantor

An experiment was conducted to determine whether children of *
different developmental stages differ in their tendency to experience
fear during three parts of a television program depicting the
transformation of one character into another. Preoperational (3-5 .
years old) and concrete operational (3-11 years old) children wera ,
shown a videotape segmept from the television series, “The ;
Incredible Hulk.” The segment contained footage which depicted
events: (a) Just prior to the transformation of character,/(b) during
the transforggition and, (c) just after the transformation’. Fear was
assessed folilich of the three parts ¢f the segment using self-reports,
physiological fMeasutes, and the coding of facial responses. Piaget's -
notions of perceptual boundedness aid the failure to_tiomprehend
transformatioris, as well as more recent literature on the acquisition of
conservation were used to generate the major predictions. It was
predicted that relative to their level of fear during the /‘ : )
pretransformation events, preoperational children wauld be more
frightened during the transformation and posttransformation events.
in'contrast, it was predicted that concrete operaﬁonaﬁ children would
be lessfrightened during the transformation and pos(ttransformatlon v
events than during the pretransformation events. The sglf-report data
were consistent with these predlictions, In addition, the prediction
dealing with preoperational children received some support from the
physlological and facial indicators. it was also predicted that
preoperational children would perceive the original character and the

,transformed character as significaptly-different on anumberof
character dimensions. In contrast;bpecause of the ability of concrete
operational children to understand the essential link between the two
forms of the character, it was predicted that the older.children would

- perceive the characters as more similar than would the preoperational
children. These predictions were supported. All of the resuits .
remained unchanged after taking account of the child's priorlevel of
exposure to the program. Subjects’ performance on/a liquid
conservation task was also asséssed and related to the findings.

Implications of the resuits as well as suggestions for future research
are discussed.: ©o

&
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PATTERNS OF TELEVISON VIEWING IN THE UNITED i
STATES L Order No. DAB405344

StemeN, Grecory DoNALO, PH.D. Ohio University, 1983. 131pp.
Director of Dissertation: Dr. Karin Sandell o

i .

This study examines patterns of duplicated television viewing in
the United States. A time-based examination of television use.
observes usual viewing behavior based on the initial decision to view
television. There is empirical support for assumptions of a passive
audience and a non-first choice model of viewer behavior.

The research identified a pattern for what times the same people
tend to be viewing television on adjacent paits of days and on the
same day during adjacent pairs of hours. The study offered two
hypotheses. The first hypothesis predicted that there will be greater
consistency in television audience duplication of viewing across
certain dayparts as opposed to others. It predicted there will be more
repeat-viewing across days of the week for three dayparts: late
afterncons, early afternoons, and late fringe. The second hypothesis
predicted that there will be a greater opportunityfor an inherited-
audience from one hour to the next in a broadcast day, on the
average, in some dayparts, rather than others: early afternoon

" (highest), late afternoon (second highest), prime time (thirc highest),

and late Sunday afternoons (fourth highest).
By secondary analysis the study performed cross-tabulations_on

the weekly usual viewing habits of a‘hatiormal gtratified random sample
of 2,478 people over age 13 from hduseholds which had at least one
. : ’ < .
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television set. Chi squares and a test of proportions determined the
rankings of the duplicated viewing dayparts. N
. Repeat-viewing results show that weekday afternoons ranks -~
highest as expected. Late fringe ranks quite low of seven dayparts
examined. Early evening ranks third highest of the seven.dayparts,
Inheritance effect results show Sunday early evening ranks the
" highest, followed by Saturday early evening, Sunday early afternoon,
weekdays early everiing, and Sunday late afternoon. -Aparently,
audiences.are usually more available to view television during
adjacent hours in these dayparts than during the weekday dayparts of °
early and late afternoons apd prime time. :
This study shows viewing seems to be highly correlated to
* availability to view television, Patterns of duplicated viewing tend to -
.support the notion that viewing habits may depend more on social
" habit than program content, :
. . - -

THE IMAGE OF THE BLACK FAMILY AND‘A"THE WHITE
FAMILY. IN AMERICAN PRIME-TIME TELEVISION .
PROGRAMMING 1970 TO 1980 Order No. DA‘832‘_‘5241

- SwWEEPER, GEORGE WILSON, PH.D. New York University, 1983. 325pp.
Chairman: Professor Christine L. Nystrom .

The purppse@'\f this study was to compare the portrayal of the -
comtemporary Black American family with the portrayal of its White
counterpart in prime-time network television programming during the
period 1970 to 1980. Ninety-three episodes of six Black and six White
family'comedy-drama series aired by NBC, ABC, and CBS were
subjected to content analysis. Data were recorded on such
characteristics of the families and family members portrayed as
socioeconomic status, educationat attainment, occupational roles,
nature of character interactions, types of problems dealt with, manner
of probiem resoiution, and personality and physical traits of
characters. Co.

Major findings were that Black families were depicted as havinga |
higher incidence of broken homes and a higher percentage of female-
headed households than Whites. Black family members were /A
portrayed as less well-educated than Whites and were employed in y/
lower status occupations. Black adult males were depictedina
particularly negative manner (e.g., as hostiie, inefiectual, self- /
centered, pompus, vain, unrelidble) when compared to their White
counterparts, and the body image of Black mothers was particularly
skewed towards fat or obese body types, while most White women
were judged shapely or average. interactions among Black family
members. were generally more abrasive than among Whitefamily
members, and particularly abrasive between opposite:se siblings.

The study concludes that while the old Black stereotypes have to a
large extent been eliminated, the broadcast industry has replaced

. them with a new crop of equally demeaning characte/jzations of Black

peoplé. the Black family, and the Black experience/ while maintaining
its predominantly positive image and portrayal of White culture and
the White family. ' //

/

/o
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CHILDREN'S TELEVISION VIEWING//HABITS AND THEIR
CONCEPTION OF SOCIAL REALI7Y'IN PUERTO RICO

. OrderNo. DA8407794
VARGAS, DARACIELA, PH.D. The University of lowa, 1983. 132pp.

Supervisor: Professo®Loweil Schoer '

/ .

The purpose of this study was to investigate the influence of
lelevision on children’s social reality beliefs of violence and meanness
in the world around them and its relationship to other independent

. variables. i ‘

" The conceplion about social reality that viewing tends to cultivate
in children was analyzed with reference to the following independent
variables: (1) grade, (2) gender, (3) father and mother education,

(4) income, (5) source of information, (6) number of TV sets at home,
(7) amount of viewing, (8) frequency of watching a type of program
and (9) mediation of significant others. i )

. Asurvey of a sample of Puerto Rican children in the metropolitan
-area of Bayamon was conducted using a questionnaire method. Data
was gathered from low and middle income public schools among

Q - .
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fourth, sixth and eighth graders. The dat.a;lanal i ed
‘ X ! ysis'was conduct
using (1_) anova one-way gnd (2) anova two-way. ted
_Sign;ficant ditferences felated to violence and meanness

conceptions were found 1S related to'the variableg of (1) gender,
(2) grade, (3) mother education, (4§ economical level, (5) am'ou'nt of
vie\;v‘lmg and (6) program preferends: o

eavy viewers were found to over estimate the prevalence of ’
violence, express mistrust of pegple and perceive social realit
ditferent from light viewers. ﬁ oP @ reality

~

TELEVISION AND CULTURE: THE CASE'OF PUERTO RICO

PR ' OrderNo. DA8328657
VELEZ, HECTon.‘PH.D_.«_’ Cornell University, 1983. 236pp.’ 1" .

This thesis deals with television in Puerto Rico fromits infancy to
the dresent. Throlighout, it focuses on television as a medium whose
effects are to be‘sought, not on individual viewers, but on tha ovarall
cultural envircz?ment of the island which is being saturated with non.
Puerto Rican,€ultural symbols and imagery. Because of the dearth of
research aqd/ written material on this subject in'Puerto Rico, a nation
struggling With its political and cultural status, the author calls upon
social scientists to turn their academic interest to television asa .
"sociali;ing agent.” a fabricator of new myths and new cultural
symboJs. In having focused their attention on political colonization

" and dépendency; most sacial scientists are unaware of the

“cojonization of the mind" and the role of the “international
information flow" and the degree to which Puerto Rico is merely a
small part of the total world context of communications and cultural,

domination pointing towards the possibility of a "global village."

K

£

The material for this thesis was gathered from diverse sources’

-/ which include interviews, newspaper and journal articles, "and many

r;r
y

F:

months of television watching.” The files of the Federal
Communications Commission in Washington, D.C. and the resources

of Itm;;.ibrary of the University of Puerto Rico, were also extensively
utilized. ) .

- The autfor found very little in Puerto Rican television which could
be called aBitochtonous or refiective of Puerto Rican culture. Most

programming js dubbed or imported while Puerto Rican performers
are disenfranchized by the industry, and the population is increasingly
dependent on televison for "information"” and "entertainment.” The
author calls for the use of alternative media and creativity by those
interested in maintaining a cultural balance and in preserving a
Puerto Rican identity. ' <

POLITICAL BEHAVIOR, LEGITIMATION, AND SOCIAL
CONTROL: U.S. SENATORS, THE MIDEAST AND TV NEWS
Order No. DA8329599

WAFAI, MOHAMED AMl{i. PH.D. University of Minnesota, 1983. 237pp.

In this study the political legitimation con'ce.pt isused tq teqt
hypotheses regarding the association of an issue (U.S. gohcy in tt)e
Middle East) with actors (U.S. Senators) in the U.S. media (tslevision

i news),
mgl}:ye gene)ralassenion‘ in this study is that legitimation is a social
control mechanism used by the media (not necessarily deliberately) to
protect and maintain the political system and estab}usheg o §
conventions. By associating a "legitimate™ issue with a "legitimate 4
actor (I.e., powerful Senator) both the issue and the actor acquire
more legitimacy and the status quo is pr_otected. Convergelx. if one of
the two (i.e., issue or actor) has less legitimacy, an association
between them may have negative consequencesfor tt'1e other.

In addition, the study suggests that, for system maintenance
purposes, the media will cover fewer nonconveptlonal sta{erpt_ents .
than conventional ones. At least in this cass, this assumptnqn is the
antithesis of the basic notion of novelty, oddity, and negativity as
basic news values in American journalism. System values and
conventions may be better determinants of what news is in the

American méedia.
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PRODUCT SALIENCE, PUFFERY AND PERCEIVED
DECEPTIVENESS: A COMPARATIVE TREATMENTS A
EXPERIMENT OrderNo. DA8402782

WessoN, DAvID ARNSLD, PH.D. The University of Tennesses, 1983.
105pp.. Major Professor: Alan D. Fletchar

This is a study of consumer perceptions of deceptiveness in
advertisements employing social or psychological product benefits as
their primary.appeal. Preston (1575) generated interestin this type of
advertising by claimjng the practice is deceptive and should be s °
regulated by the Federal Trade Commission.

The background of this issue, evidence front previous research,
and expert opinion are presented. A theoretical Structure compiled
from theories of de facto selective exposure, perceptron and
retention, and consistency and novelty theories is presented as the

. basis for formulation of study hypotheses.
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A comparative treatments experiment is reported which attempted
to test the hypothesis that forced exposure to an advertisement
claiming social or psychological benefits for a product of low interest
to subjects tends to resuit in evaluations' by subjects of deceptiveness
of the advertisement. Advertisements for fictitious brands of -

cigarettes, support hose and screwdrivers, specially prepared tobeof -

low, high or negative interest to nursing and engineering students,
were evaluated for deceptiveness by a panel of experts and by
randomly assigned subjects from these student populations.

The panel of experts tound the advertisements equivalently
deceptive, but both student populations found the hose and cigarette
advertisemenis more deceptive than the screwdriver advertisement.
Experimental resuls neither supported nor disconfirmed the study
hypotheses, due to the presence of a confound in the expenm(ent
The speculative explanation of the confound was that varying ‘appeals
employed in the three ads were evaluated by subjects rather than *
interest in the advertised product. .
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The primary research question addresses two commu nication
behaviors ngch are hypothesuzed to affegt the development of roIe
taking durin escence, -

" Role-taking is d psychological ability to understand another
person's perspectiveor role. A large literature addresses this
concept, but there are two salient reasons for further study

First, previous research traditions either considered réle-taking
development largel} complete by age 12 or concentrated on the
concept among adults. Second ig thedtsttnctlon between role- takrng
ability and actual role-taking performance Although adolescents may
possess the cognitive ability to take another's perspective, it is how
often adolescents use this role-taking orientation which is more
important than its,mere existence. - - .

Measures of role-taking are developed’ here to reflect six
dimensions of role-taking: (1) Less attribution to personality traits
and more to role attributes. (2) Understanding of demographically
divergent roles, (3) Comprehension of multiple, incompatible roles

- (4) Comprehension of dyadic relationship attributes,

(5) Comprehension of future attributes and implications, and
(6) Generalization to real life.

Because of small samples sizes and apparent low cross-method
validity in previous role-taking research, a ditferent research strategy
was employed here. it presents a story in the form of a ten-minute -

-videotaped presentation from a popular television program, and then.

uses questions to determine the conceptual reasonings used by
adolescents.

The results reveal that higher srtuatton comedy viewing is » )

associated with more mature rolg
of demographic variables, inclug

g comprehension, regardless

jental educational levels.

e number of. friends and sexual

heterogeneity, are also significant &
-Family communicatiqn patterns show more Irmvted relationships

- with role-taking. Adolescents from protective family types are shown

to be more likely to generalize from the television characters to
situations in their own lives. Parentat discussions of television
characters' motivations are also linked to more mature role-taking
dimensions.

Grade and sex are sugnmcantly related to the role-taking
dimensions, but counter to the hypothesis. Younger adolescents and
males show higher |evels of role-taking, rather than older adolescents
and females as hypothesmed

In summary.’felevns:on situation comedy viewing and peer group
variables are more infiuential factors, compared to family
communication behaviors, to explain adolescent role-taking
performance.
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: Copies of the Dlssertatlons may be obtalned by addre551ng
‘ your request to: Y
Unlversizy Mlcrofllms Internatlonal .
Dissertatiion Copies - o -
‘Post Office Box 1764

Ann Arbor, Michigan 48106

or by telephoning (toll-free) 1-800-521-3043
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