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userS of the ERIC. system. Monthly issues of Dissertation Abstracts
International are reviewed in order to compile abstracts of
dissertations on relate0 topics, which thus become Accessible in
searches of the'ERIC data baser Ordering information for dissertations .
themselves is ,includedat the end of the bibliography,
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A MARKET ANALYSIS OF CON t .DOERSITY IN LOCAL
,TELEVISION NEWS Order No. DA81400530
ATWATER, TONY, PHD. MichigOn Ste University, 1983. 183PP.

The Federal Communications Commission has historically
supported a regulatory objective promoting diversity of program
sources end viewpoints. This objective has Included a pplicy Inter*
in broadcast news and public'effaIrs programming. Few systematic
studies have analyzed diversity of television news content aired within
the local community, The purpotie ct! this study was to explore the .-

extent to which local television stations exhibited diversity In
newscast content within three midwest broadcast markets. The etud'y
also investigated what each additional station within a market adds tp
a community's Information poolwith respect to unique news stories.
These stories, as'defined In this study, are local reespf [tents broadcast
by only one station within a mark on a giveRhewida/r,-

Two secondary missiens of thltatudy were (1) toxpibre content
patterns In the broadcast of unique news itories, 'an (2) 'to examine
editors' perceived newsroom philosophies)in thd coverage of unique
news stories. A two - staged research design was utilized to
accomplish research' oblectIves. A content analysis of 45 logal
television newscasts was followed by the administration of Ihdepth --

personal interviews with television news editors.
Findings Indicated that approximately half of all local news Items In

each of the three markets war p unique news stories. The majority of
unique news stories in each tharket involved hard news as opposed to
soft news. Further, these news stories most frequently involved the
topic Human Interest /Feature in two of the markets studied, Interview
data revealed,that the most common source of uniquitews stories
was the "reporter contact." The data'Suggested that each additional
station within a market contributes a substantial number of unique
news stories to a community's int ormation pool.

PREFERRED ACADEMIC PREPARATION FOR PROSPECTIVE
NONBROADCAST TELEVISION EMPLOYEES BY QJRRgi,Lr
NONBROADCAST PROFESSIONALS ()icier NO. DA00a9490
BR ANSTETTER, JOE MICHAEL, EDI), George Nobody College Mr'

:Teachers of Vanderbilt University, 1983. 106pp. Major Professor:
Dale Ala m

'Television broadcasting c rricula exist on over 1,200 college and ,.
university campuses across tl p nation, Students inthose
broadcasting programs are b ing graduated fasterlhan the growth of
the Job market. Many graduates are turning lo nontaackast
television as an alternative career. A numbs f of edbcators,have
observed-that broadcast and nonbroaelevision, althOughbeasy eirt

similar technically, have distinct programming differences that's ,uld
be addressed in the academic preparation of future nenbc,padce t
television professionals.

The purpose of this study was to identify the specific drat reas
believed lobe important in the academic preparation of students
planning for careers in nonbroadcast television. In additiwjth,e'
results of this investigation could be used in the de lOpr$ t Wm,
curriculum for a program citstudi irenonbroadcat t evisiirn: A cross- \
sectional survey was conducted to eliCit information from1 sample of
nonbroadcast television practitiOnersiThe population sample, as
randomly selected from a populaelh of 425 nonbroadcas
organizations listedin Audio-Visua CoMmunication's,"
Communication Centers Guide Vlf."1

Thse need for this study was suggested by a lack of substantive 9
research that has been cOhducted-eoncerning the,.education Of
private television emploYees. Oely three similar studiei have been'
revealed by an extensive review of literature. Each of the three studies
incorporated a questionable poPlipationsemple that threatened the
external validity of the studies. AraTtective investigation offering
conclusions that n be - eralized nationw". ouid be of great

-e
value to educat s and then. broadcast to v n industry.

This investi ion fo at co rsework dlerred by non-
.. broadcast televi on prac itioners fo ducatiVprespective mediet

personnel differs from coursework erally offered in a traditions);
broadcasting program..However, this ievestigation.revealed that.
nonbroadcast television practitioners believe !hate medication
the traditional broadcasting curriCulurn to allow stuabn

emphasize the nonbroadcast roadie, Is prelerable In itstsbilsh,ing
totally separate curricula. Tho respondent's also fell that the

1."nonbroadcast media job market will grew sufficiently In the next five
" years to warrant colleges and Universities developing curricula to

educate nonbroadcast media persorinel; "

SOME PHILOSOPHICAL ISSUES OF FILM THEORY
Order No. DA040.3354

CARRIOLII, NOEL EOWARO, PH.D. University of illInols of Chicago, 1983.

328Pp,

ThiS esis.examines several major philosophical Issues of film
theory hese include-debates about the speCific nature of the film
reedlUrp and of film art; debates about the nature of cinematic
-representation and expression; and about the nature of film fiction
and HIM realism, I approach these issues through the work of three
film theorists:Budolf Arnhelm, Andre lain-and P'erkIna,

subject of Chapter Onels Arnhelm. Philosophical issues
sse Include: Arnheim's commitment to Lessine-type arguments

di
d s
fo Specificity; his espousal of ari expression theory of art; his

I expressive qualities in terms of physiognornic preperties;
0 fAeed notion of film,asmer ly-mechanical-repr duction

of-reality, central theoretical con ast or foil to the, id I of film-

ariart.
. . .

,

- Brain is the Reale of Chapter T o. Philosophical Issue imaged
) Include BazirY.s eecount of the nature of cinematic representat,6n and

i of film realism. I kiso review Stanley Cavell's arguments in support of

i a Brizihran position on'the Ontologrcal status of the film Image.
-

hkibter Three examines Perkins' Film es Film, Perkins rejects
SaneZ,ptsot essentialist film theory likeBazin's and Arnheim's on the

bast of rguments like those that ares,siociated, in philosophical
aesthe , with the been concept theory of art. Perkins holds 1 t the .

al6 6f it -theory is meta - criticism, and hedesighs a set of ge ral

.princiOles for evaluative priticistit Specific philosophical qua ions
are'rai d here aboUt (1) Porldps'ida that the task of film theory is
meta - Criticism, (2) the adeqacy o f d formalist (film qua film) system /-'
of evaluatidet, (3) Perkins' rtcount of fhe, nature of filmed fictionand
(4) whether or not Perkins succeeds in'escaping the essentialist bias

of previouslilm theory, ',;:t. , 't.
In the Conclusion, I argetthateach of diesit three theorists, In

different ways, is coinmitted to the belief that certain features specific
to the medium tof film an be characterized in such a way that these
can be used asguidelines for aesthetic decision-making. I offer t.
generatobjectieeeto w at I coniider anJobsession with medium
specificity in fitrfeth a :.

(

ADVERTISING'S INFLUENCE ON CONOMERS' USE OF

EVIDENCE: THE klAS TO CONFIRM Order No: DA83262E11

DEIGHTON, JOHN Att6IONY, PH.D. University Of Pennsylvania, 1983.

223pp. Supervisor: YOrampind
This'dissertation investigates the prOpo

biases the ikierences that consumers dra
with products*. The m 'cr hypothesis is tha
inferences from evide

: expectations. Subordin*
'bias, the'result of: (1)'a
,cohlirmatory, (2) a tend
(3) flawed methods of i
(4) order effects in the a
, . Two experiments wer
the alternative models o

itionY th adveitising'
from their experiences
consumers draw

at tend to conf rmadvertising-indedred
ypotheses assert that this tendency is a

ndency to same e evidence expected to be
Cy to recall con irmatory evidence,

lying cue-out ome contingency;
lysis of event s uences.
coDducted to t t the bias m inst

plassical inf eren e (that inference is
independent of adverileg-induced expectations), and Bayesian

inference (that inferente;depends on expectations, but not through
the intermediation of sampling and analysis biases).

In the first experiment, mothers were showiS evidence of the

relation between
cereal's sugar
advertising to e
preferred. In t

-.4

group of children's preferences f or cereals and the
tint. In one condition. the mothers were led by'
et that the re- 'weetened cereals would be

r.cond' s, they were-led to expect they would

4



riot Order of exposure and frequency of positive colds fruition were
e manipulated.

, In the second experiment, respondents drew inferences from
evidence of car reliability, either under the influence of relevant . -

advertising or not
,,, In both experiments, inferences from evidence were found to,
depend on Advertising. Thus the classical model of inference was not
supported The argument that Advertising's Influence Is abias, end
not normative (in a Bayesian sense), was supported by the findings in
the first experiment that (1) silk,. ects tend to sample evidericalthat
they laxpect viiill (million Owe tiirt+ctntions. (2) subjects tend to Infer
cue.outcome`contingency to be the extent to wh ch advertising.
induced expectations were positively confit-med,

The hypettiesis that recall would be biased-I ard confirmation
was supported only when the evidence was neither expected nor
extremely surprising. The hypothesis of en order effect was not
supported.

Thus the research provides evidence for n view of advertising's
function as the directing of inference. The dissertation draws
implications of this view for modelling of consumer choice, specifying
purchase feedback effects, measurement of advertising effects arid
public policy. j

ORGANIZED LABOR AND THE MASS MEDIA
. Order No. DA8324537

DOUGLAS, SARA UMCIERGER, PH.D. University otillinois at Urbana-
tharnklign, 1983. 4Opp.

Organized labor storically has madehis more extensive use ofthe
media than generally ils been recognized. Its purposes in utilizing
the media are twofold: bffective internal communication, ar%i
enhancement Of labor's visibility, credibility, and legitimacy in the
eyes of the p4plic.

This study examines and appr4ises the relationship between
organized labor and the mass media in the United States. The analysis
includes a case study of the public relations efforts of the
Amalgamated Clothing and Textile Workers Union during its lengthy
confrontation with the J. P. Stevens Co. This campaign is explored in
some depth and is placed in the context of the changing historical
circumstances of labci( and mass media in American society. The
protest model applied ih the analysis allows consideration of a wide
range of interview and documentary evidence bearing on legal;
political, and economic aspects of the labor -media relationship,
especially at the AFL-CIO and international union levels.

Although, the class structure of the media industries apparently
has change little since the days when labor leaders decided to ,-\
publish their own newspapers, labor's Methods of dealing with the
media have changed from avoidance to image-building to a more
realistic, activist set of policies and practices. ,

While this commitment to an increasinglyactive position has .
provided media with greater amounts of labor information, much of
which is more accurate, substantial, and consistent than in past
years: a fundamental problem derives from The fact that private
corp6rations that own media industries shape and dominate coverage
of news events and vital issues. For the most part, ACTWU was able to
gain favorable publicity by working within this constraint,-by tbrhing ,
media attention to issues that were broader than labor-management
issues. While in the short run such a strategy may prove effective,
more basic labor.mIagement issues may become submerged. In its
more active relations ip with the media, however, labor improves its
prospects for constructive communication with members and,
especially, with a public previously not exposed to a labor
perspective. .

REEL ALTERNATIVES: FEMINI T FILM THEORY AND
PRACTICE Order No. DA8401661
GENTILE, MARY CATHERINE, PH.D. State University of New York at

13uffalo, 1983. 204pp.

In my dissertation, I focus on films by women directors, to try to
discover how women's needs can be served by film, and to suggest a
basis for a feminist theory of film. The first portion of the book

A

develops the theoretical framework, In the Introduction, I explore the
positions of Jacques Lacan and Louis Althusser with regard to
Individual subjectivity, and In particular, women's tub) ectIvIty, I trace
the initial delerministic.and deadended implications of these theories
ft a feminist ideal for revision And social transformation. Hollow this,
h wever, With an alternative theory of subjectivity, the possibility of
Constructing fresh and multiple ways of perceiving reality, In chapters
one and two, I do a close and feminist reading of the major film theory
of Serge' Eisenstein and Andre Darin. From Certain tensions or .
conflicts in their writing/I pull the needs of my thesis, an exploration of
the Interrelation of Ideology and subjectivity astoMmunicated and
determined In the film text. In chapter three, I suutiest'rnethods a
feminist filmniaker might employ to encourage the critical subjectiv,Ity
and the multiple perceptions developed in the introduction, This .

section includes a detailed discussion of The viewer's Identification
process within a film text and an exploration of the role the audience
plan ItS a feminlit film aesthetic.

Part two of the book includes three chapters, each an' nalysis of
an individual film or group of films by three contemporary feminist,
directbrs, The works are examined In relation to the issues and film
methods discussed in the preceding portion of the book. Tile
filmmakers I work with are Yvonne Plainer (United States), Halite
Sande4 (Germany), and Marta Meszarod (Hungary). They represent an
international spectrum of styles and tastes, and their work ranges
from jhe traditiohal narrative film to startling experimental forms, I
illustrate, through analyses of these films, possible methods
filmmakers can employ to encourage the development of the now
subjectivity proposed In the'lirst part of the dissertation.

A STUDY OF ADVERTISING SLOGAN RECALL IN THE FAST
FpOD INDUSTRY Order No. DA8327452
GREENE, STEVEN G.,-D.B.A. Memphis State University, 1983. 135pp.
Major Professor: C. Lyn- Abercrombie:

One of the most visible stimuli to which consumers are exposed is
the advertising slogan. Advertisers should be concerned with the
degree to which their campaign slogan is recalled and associated
with product benefits:

An important element to consider in advertising slogan
effectiveness is the characteristics of the audience to whom the
communication is directed. The foundation of this dissertation has
beet" to determine if { certain demographic and media usage
characteristics predict slogan recall. If certain target audience
characteristics exist which predict slogan recall, then advertisers
would be able to direct their efforts toward the specific predict&
characteristics, Furthermore, if advertisers know which
characteristics are present in those members of the target audience
who do not recaU advertising slogans, then efforts can be made-to try
other means of reaching that target segment.

In order to determine which dernographic and medica'usege
characterist s are critical to the recall pf advertising slogans, a set of
hypotheses ncto research instrument was developed. The fast food,
industry, was selected for the study because of heavy usage of
advertising slogans by fast food restaurants.

A stratified random sample was drawn from the population of
/Memphis, Tennessee. Based on a confidence level of 95 percent and
4 degrees of precision, a sample size of 700 respondents was used.

'There were fifteen advertising slogans used in this study. The
number of slogans a respondent was able to correctly identify was
established as a dependent variable and selected individu4I slogans
were also tested as dependent variables. Demographic and media
usage habits were established as independent variables.

Correlation and regression analyses were used to.measurethe
relationships among the variables. The variables age, marital status,
sex, race, visits to any fast toed restaurant. days per week read a
newspaper, and times per week read a magazine were significant at
the .01 level.

Therefore, there are significant characteristics which predict
slogan recall. Theredictor characteristics determined by this study
should be given primary attention by advertisers when focusing
communication efforts toward the target audience.

C



)AN APPLICATION OF THE THEORY OF REASONED ACTION
TO STUDY THE EFFECTS OP TELEVISED POLITICAL

PROGRAMS UPON VOTER PREFERENCES
Order No. DA832 1747

CiniNott.*No, MAN TIN ADAM, PH D. The University of Wisconsin

Madison, 1083 '51 ?pp,. Supervisors: Professor Winston Brembecli,

Professor Edward Dorineratein

The theory of reasoned action served ei n framework to study the
effects of televised political programs upon young, first time voters

durinb the 10 tteWisconsin gubernatorial campalgrt The Flehb4111--\

model based on this theory predicts and describe vote( preference*

as a function of attitudes and subjective norms. A quallexperiffiletal
separate sample pretest posttest design Incorporated an
experimental treatment consisting of cablecesting eighteen hours of

televised political programs into univbraity dormitory rooms during
prime time oJer a seven-day penctd Exposure tthe experimental
treatment resulted in more changes toward the Incumbent, This
occurjed despite the fact that the challenger woe an upset victory and
relied heavily upon televised political programs. DiSctIminant analysis
helped to Identify beliefs associated with changes among
respondents who watched these programs. Changes wore
categorized as'reinforcement, crystallization, deterioration,
neutralization, and conversion, Severe! important conclusions
emanated from this investigation: (1) The Fishbein model may be

utilized to identify differential beliefs which serve as deteFminants of
voter preferences. (2) Discriminant analysis may be utilized to identify.
particular image, Issue, and normative beliefs associated with
changes on the voter preference scale. (3) Televised politkal
programs may produce detectable changes In Afar preferenc .

FORECASTING FUTURE, DEVELOPMENTS IN EDUCATIONAL
TELECOMMUNICATIONS .Order No. DA840113 3

iGnoss. CHARLES RICHANO, JR., Py.D., University of Missouri
( Columbia, 1983. 325pp. Supervisor: Welter Hunter

_ Statement of the PrObiem. The purpose 81 this study was to
provide a planning guidefor educators interested in future
applications of educational telecommunications. This was
accomplished by using a statistical forecasting tool, known as the
Delphi procedure, to predict which technological developments or
their applications are likely to occur, and to predict their relative
importance for educators.

Melhod. The Delphi panel was comprised of professional
educators representing single institutions and educational consortia
who had expertise in telecommunications and representatives of
major telecommunications industries, including satellite common
carriers, cable MSO's, hardware and software manufacturers and
trade organizations. Fifty-three panel members participated including
35 educators and 31 industry representatives.

The process consisted of three rounds. In the first, panel members
were asked to give specific predictions concerning applications of 14
emerging technblogi4s. During the second and third rounds, panelists

4-were asked to rate each.application on two fivepoint lickert scales
corresponding to likelihood ofjise and importance for education.
Those predictions scoring ablhe an Agreement Index Mean were
considered likely educational adaptions of the technology. A similar
strateby was empfoyed for determination of probable facilitating and
inhibiting factors.

Findings and Conclusions. Both likely and educationally important
applications of new technologies were found for botb the home and
campus settings. Adaptations of videodisc, interactive cable, speech
recognition systems, addressable audio; fiber optics, direct broadcast
satellites, CAI, digital video, HRTV, 3D TV, and teletext systems were
predicted. Also predicted were the emergance of new educational
satellite networks, and home and campus access to emerging
rational and international audio/video data bases. Educational
applications of these technologies for the worksite were also
predicted.

The development of educational telecommunications consortia
and educational partnership with business and industry were seen as
having the greatest potential for facilitating this developrpent.
Inhibiting factors included state, local and federal government as All
as formal educational institutions.

AN ANALYSIS Of mogn At)Ut.T tirreNTION FROM A
TrLIIVISION PROGRAM Order NO, 0A840100 4
1-lewurrt, Reser Aereensoe, Pe G. The riorlda State University, 1083
108pp. Major Professor: Waller W. Wager, Ed D.

The purpose of elle study was to ins.rdsligata what a group of older
adults remembered after viewing a television ph,(2,111I). I he Study
sought to discover how much wets learned, what proportions were
main and subordinate ideas, what Ideas wereInferred by the viewer,
arid what change In recall occurred altar a paridd of two daYs.

Fifty-nine eider adults from an association of retired persons
participated In the study, They welts randomly divided Into two
groups, the imitiedlele well group and the delayed recall group.

The mutation of a NOVA television program, shortened to be 30
minutes long, was subjected to it text annlysis procedure to Identify
main Ideas and aubordinate ideas, A tote! of 1,3 t 7 ideas were
presented, 315 main ideas, and 1,002 suboldinate Ideas. A recall test
was developed and contained 14 Item meaauring main Ideas, and 14 \
Items measuring subordinate ideas. Eight itenistwere written to
mensure inference,

Cloth groups viewed the television program, The imintipste recall
group took the test Immediately afterwards, the delayed recall group.
took the test two days latter,

Results Indicate that bo roues recalled approximately 54% of
the main Ideas Immediate! after viewing the prpgram and 53% after
two days. There was no s nificant difference recall of the main
Ideas. However, 54% of tho subordinate Ideas were recalled by the
Immediate group and 48% by the delayed group. TM difference
between Immediate and delayed recall of subordinate Wen Is
statlallcalIy signifIcant.The subjects had a high overall level of
education and both groups answered correctly about 5 of the 8
inference questions.

A throe way analysis of the variance indicated that mean
performance) scores on nil recall tasks were significantly higher with
education levels above high school.

1

TELEVANCELISM: PREDICTORS OF SUPPORT
Order No. DA832 51 8 1

KORPI, MICHAEL FRANK, PH.D. The University of Iowa, 1983. 347pp.
Supervisor: Professor Samuel l,. Becker

This study investigates the phenomenon of televangelism by
examining a sample of \regular televangelism viewers and listeners
drawn Aom the Cedar Rapids, lows market. The study is exploratory,
It seeks to discover important variables and the relations among those
variables. In order to find the important variables, this study attempts
to explain or predict the support given to televangelism by audience
members.

Five types of measures were used to provide the basic data:
(1) support for televangelism, (2) religious radio and television use
and avoidance orientations (including audience activity with religious

programs), (3) religiosity, (4),communication exposure, and
(5) demographics.

The data were collected between April 12, 1982 and May 15, 1982.
A telephone survey identified regular televangelism viewers and
listeners. These persoris (199) were then sent a questionnaire in.the

, mail.
Regularviewers-and listeners made up a relatively rge segment

of the population (26%). More than 40% of the sample tch or listen
to more than one religious program during a typical wee and more
than 40% reCeive messages from televangelists through c annels of
communication other than radio and television.

Seven primary orientations to religious television and radi
programs were foun (1) Self-centered Religious Benefit, (2) Social
Facilitation, (3) Avoidance, (4) Learn About God and Religion,
(5) Nothing Special About Televangelism, (6) Entertainment, and
(7) Better Than Church.

For explaining or predicting support given to televangelism, the
Ieligiosity and uses and gratifications variables were the most useful.

Examination of-the interrelationships aiong variables led to
inferences about motives for the use/avoidance orientations. These
inferences, in turn, suggest That there is hpe for parsimony in
explanations of the televangelism phenorkena. The psychological
theorieS f motivation which can be categorized as affiliation or
consisten eories appear to be the most promising for this
purpose.
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A NATION TUNED INTO ITBELri A STUDS' Of TELEVIBION
IN NEW ZEALAND, PAYING PARTICULAR ,ATTENTION TO
THE.IMPAC'T OF THE AMERICAN CONTRIBUTION

Orefer No, DA8327080
Leataeo, CitOPIPVikv I toNALO, Pa D. flowatig (1,4411 Stale. Univoiiity,

.1063 16tipp
e

The purpose of this study was to examine the role of television in
the lives of New Zealanders. A short history and description ci
television in New Zeeland Is provided, with special attention Nitre,
eivento the loin of those involved In program selection and
scheduling. .

.

A review of related research Indian's that very little rearktuch lics
been done on the role of television in New Zealand life. What little f)as
been done concentrates on the young viewer and tails to examine the
impact of television on the lives or older viewers or whether television
pleys e useful role in New Zealand society. ,

This study utilizettpie responses to a mailed questionnaire of 246
veidents in the Christchurch metropolitan area and the ere
ax mined to see what use was mede of television and what opinion's,
were held about it Special attention was paid to the American
contribution to New Zealand television, in order to discover what
images were provJed for viewers and how these were perceived.

Results indicated that there was a very marked proUnited
Kingdom and antiUnited States bias in the sample. Increases were
desired in the amount of television programs frt the former source
and decreases in those from the latter source, American television
programs screened in New Zealand appeared to reinforce anti.
American predispositions in the sample rather than modifying them.
However, attitudes toward American television programs in Ihe
sample may be seen as a reflection of their attitudes toward television
as a whole, with respondents exhibiting an overall conservative use of
it as a medium, a highly selective utilization of its content, and 'giving it
only modest praise..

Results also appear to indicate that television has been a mixed
blessing for many New Zealanders. It has provided them with a
national forum and a wider window on the world but at the same time
has increased sellconsciousness about the geographical isolation of

the country and its insignificance in world terms. The variety` 1"
messages received by viewers has also increased problems of

., cultural ambiguity, inhibiting as well asassisting the formation of

\ images of oational identity. . .

LEARNED HELPLESSNESS IN LOCAL TELEVISION NEWS
Order No. DA8401079

Lcverg, GRACE Fromm, PH.D. University of Massachusetts, 1983,
99pp.' Director: Professor Vernon Cronen

Two weeks,of New York local television newscasts were analyzed
to assess the extent to which human heiplessne -.Casa point of
locus in news segments and also to determine hat attributions were
most likely'to be associated with helplessness. elpleSsnesS was
found to be the locus of att9ntion in 71.4% of I time during which
news was presented. The average helplessness index for the three
stations studied, over the twoweek period, was 2.05. slightly above
moderate. Of the six rating categories used tO classify news
segments, the greatest proportion of time was devoted to extreme
helplessness. As levels of helplessness increased so did the likelihood
of attribution to global, stable and external causes, The general public
was more likely than prominent and professional people to be
portrayed as helpless. In those few instances when prominent and
professional central figures were helpless, their helplessness, e'unlik
the general public's was more likely to be associated with unstable
and internal causes. These lirdings are discussed in terms of their
possible social implicatio

tilt tiotx Of Al Itt,i 119N IN NitylioiNO 1lIC tit rCT of
ADVEIIIISING ON A r r IMP011 AMU:

Order No.DA0326742
MAEMroaor, SCOTT BRAN 0, LhriierxIry vt Cefturnim, I. us
Anufyie, 1LH13 -,,?:1(i1)1) Co fs 1'101E1'40r Histolti H halaaNjiati,
Pmfon-1411 lilt hied .1 I l'itr

PriCrillilirl% of attribtO "importance" 1144-1 been hytIOthetilind lo
have a sobutnallaI impact on consumers' information search and
bland AnInClion pi Ocahlas t MIR r.nitnncal reseavii, however, has
attempted to determine whether dtivilnito anit,illances is affected by
advertising or other insiMeting rends. ilie.purtlliraq ol this dissertation
wen lo investigate the process through which advertising influences
attribute importance

The fundemental hypothesis advanced wen that the amount of,
attention or thought drawn to an attribute by an advertisement
mediates the effect of advertising on attribute importance. TWO 2.
experiments were,designed to lest this hypothesis

I he Nil ex per iment invefitigtited whether the amount of alter tiori
given to no tittrib6te directly ielltisinces its Impottsticryn thin
experiment, subjects were exporibd ton watch advertisement
ff?nohtinizine the importerite of the attribute, walerresistnrice, and
were asked to think about the claims being made In the ad After 00,
105 or 150 seconds the.importance of water reststancri was
measured Results Indicated that the amount ol attention given to the
attribute influenced its importance. '

The second experiment Investigated whether attention mediates
the effect of several advertising-related factors on attribute
importance This experiment manipulated the concreteness of
41elvertising copy, the relevance of the ad's picture to its copy 40 the
number of time\ the ad was presented, while controlling for indardual
differences in need for cognition and product knowledge The effect%
of these factorrton the emoted of attention given to the attribute
emphasized in he ad and on therettribute's importance were
examined, The data indicated that only the concreteness of the
advertising copy significantly influenced the amount at. attention given
to the attribute; and as in the first study, the amount Oittention given
to this attribute influenced its importance.

Together, these experiments demonstrated that the amount of
attention drawn to an attribute by an advertisement mediates the
effect of advertising on attribute importance.

TELEVISION PROGRAM PREFERENCE, CHOICE AND
VIEWING BEHAVIOR OrderNo. DA8325533
McDoesLo, DANIEL GARY, PH.D. Tho Onivorsity of Wisconsin
Madison, 1983. 149pp. Supervisor:' Professor Jack Myron McLeod

This studyettemptcd to integrate a variety of findings which
strQpest that Influences other than sheer preference operate in
televpion viewing situations, Beginning with the assumption that not
all viewing is undirir the control of the individual audience member,
that choice and viewing are subject to scheduling, availability,
socialization, and other hjoasehold members' influence, this study
sought to separate the various aspects of the view' process in order
to begin to unravel the major forces operating.

Developing a general model of television viewin the first stage in
the analysis was seen as controlling for those vanab s which, while
holding much potential for future research, were not of immediate
Interest.

Viewing diary data were collected and analyzed for 117
households including 314 individuals. RespondentS viewing behavior
for one week in November, 1982, was recorded and served as the
basis for the analysis.

Resies of multiple regression analyses predicting viewing did not
Tind support for demographic indicators affecting viewing behavior.
The only statistically significant predictors were viewingrinertie
(viewing at the previous time period) and peer viewing. A statistical
test was employed to determine whether reg rssion equations were
equivalent across family roles, and the test found support for
equivalence.

In further analysis, television programs aired during the viewing
week were categorized into content types. These ,twcs were
subjected to a factor analysis which resulted in thraef actors
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ThAJILECTRONIC NEWSPAPER: (S PROSPECTS MID
DIFIECTIONSIF011 FUTURE STUDY Order No, D/10402743
kitAtitoorri, SAN*, Si UNE, PH,D. The University of renna.lare, 1002,
108PP. fuller PrOftmaor- Pr George A Everett

thx, pie pose of this study was to examine the development of
alectiunicnewspremis in the tinned Slates, irrittiCuleily Wexner/en
electronic newspnpeis cinatnd for the home inforrentiori rile Myr.'
project conducted horn 191:10 82 by the AssocintedjPress anti
CompuServe

The dissertation, which included a state,ofthaart descripIlon.of
videotex usage today nod n lexicon of terms fo; the new technology,
is accompanied by a four-hour videotape providinOre,presentative
selections from each of the eleven newspapers participating in the
project.

.The primary method of data gathering was the tele6hono interview
which was utilized to ascertainThe decision making and production
practices associated with the individual newspapers. From the
interviewa, which were conducted with either a representative of the
manageMent teem at,ench newspaper or with the editor of the
etectronit edition; it wasposstble to create a composite picture of the
typical electronic newspaper in the experimentAo create a detailed
account of production practices at each of the iespective .

newspapers, and to ascertain the, opinions of the drawbacks, benefits
and prospects I or videotex from eleven people whd worked closely
with the new medium over an extended period.

The major conclusions of the research were identifiable at both a
micro' and macro-level. At the microevel, the consensbs was that
the newspapers had been unimaginative and largely unsuccessful in
their attemptIto create a new product: at the macroevel came the
realization that the new technology has the potential to eliminate
geographic barriers, thereby opening the door to equalization of all
information providers. Th,e equalization factor eliminates the notion
that the publisher of a newspaper is the holder of -a focal franchise,
and replaces it with the dilemma of whether the newspaper wishes to
serve a national audience or focus on a narrow public. Additionally,
publishers of electronic newspapers must decide whether they want
to be information providers only, in which case they are vulnerable to
a host of other information providers, or if they want to become
systems opfkrators, as well, in order to control or restrict ttlf
information carried on the system.'

A DESCRIPTIVE STUDY OF TELEVISION USAGE AMONG
OLDER AMERICANS: REFINING THE PARASOCIAL
CONCEPT Order No. DA8327527
MILLER, ROE4FIT VAUGHAN, Pm.D, The Pennsylvania State Univirslty,
1983. 186pp. Adviser: Dr. Thomas W. Benson

This is a uses apd gratifications study which examines the
parasocial use of television among a sample of older adults. The
purpose of the study is to provide a clearer theoretical orientation to
thJparasocial concept and to test for its potential correlates. In the
discussion on the theoretical development of the parasocial concept,
a model is presented and explicated. The main variables measured
are: parasocial usage of television, importance of television,
satisfaction with television programming, amount of television viewed,

trundle) /vow gone, amount 44 bocdd lru etscuon, an,J pit asti4,14-1
Lumen, of orourarernine viewed ripacial rodassurerearil 11(.: ilea wer 0
developed tof ell of the main variable... Social intersclion was
measured by a "elf ,report lostrument tatted the Interaction Index All
data were collected using the schedule standardized interview'
rftethod in the homes of the respondents by trained interviewer*

the findings of the etilifyindiCate that there are OW, Out w
esynihCant positive relationships between a iiirsesilecOlVerasoCtill
pane (Nonsocial Usage Scale), amount of lelevfilbnvlevietj, and lhe

Rgiportanca offteliskision The study predicted that educational level
' viould correlate negatively with parasocial usage A weak relationship

was confluned I lowep,r, no eigiiificent ralafinnehip was found}
between ilernaoclel usage arid income level. television programming
satisfaction, or health.stattas Ina correlation between a measure Of
social Interaction and the parasocial content of programs viewed-4
definite, but small relallananlp was found. However, no reletlimahlp
was found between social Interaction and a Measure of parasocial
usage or with amount of television viewed A fair aStseiCiatiOn was
discovered between the variables of television programming .
satiable/Ion and amount of television viewed No relationship was
found between atte and par asocial usage However, programs most
often chosen as favorites by-the respondents were usually fudged to
be high In parasocial content ,

This study revealed menu ak to moderate correlates of .
parasocial usage In addifion it contributes to en understanding of
the parasocial concept and istinguishes between parasocial WNW*
and the parasocial content of television programmi9g, Moreover, it
appears, based on a comparison of theory expectations and the
research findirkis that the parasocial theory receives some validation.

CHILDREN'S PROGRAMMING IN COMMERCIAL TELEVISION:
THE EFFECT OF THE IMPLICIT CURRICULUM ON
PRODUCERS' INTENTIONS Order No. DA8407222
NEWMAN, SHARON K., PH.D. Michigan Slate University,1983. 175pp.

The purpose of this study is to look at commerciel children's
television through a curriculum frameofrelerence,'It is an Inquiry
into the Intentions of children's programmers in the top one hundred
markets jn,America in order to identify the implicit curriculum'
operating within the television industry. Producers' intentions include
their background narratives;attitudns toward education, and their
reireeptions of factors that influence programming decision".

Media literature is reviewed showing producers as "gatekeepers
of society" whose intentions shape children's programming. Four
educational approach visuals are developed frbm curricular literature
as data gathering tools to elicit producers' responses to combining
educalloncurriculum and tetlevisioit production. Each approach
represents &major family of curriculum design providing a frameof. s
reference for producers to select.conlent, plan strategy, and
formulate objectives. A questionnaire /interview schedule, employed
during personal interviews, reveals whether or not producers can
conceive of combining programming with the following curricular
models: (1) Cultural Heritage Approach; (2) Personal Ex'perienci
Approach; (3) Skills Development Approach; (4) AgeAppropriate
Approach.

The implicit currjculum is inferred from a content analysis of
producers' res*)ses to the visuals from which suggestions are
developed for-413:Acators interested in children's programmirlg.

The foHowiVitre,major conclusiospethis study: (1) Television
is not an imper*nifferce creating iTiriwn images and ideas.
(2) Television cont6nt cannot be understood apart from producers'
endeavors. (3) ProdUcers' endeavors cannot be understood apart
from their intentions and the Implicit or hidden curriculum of
television that shapes those intentions. (4) The implicit curriculum
and television producer' intentions are interactive. (5) Children's
producers perceive curricular input in terms of television's implicit
curriculum. their perceptions of the implicit curriculum affect their
attitude toward incorporating an educational format into
programming design..(6) Producers identify ten factors of the implicit 4.curriculum affecting programming decisions: (a) Occupational
Motivation; (b) Economic: (c) Technical StructurFtiture:
(d) Technical StructurePresent;(e) Personal Needs; (f) Need for
Training; (g) Audience Control; (h) Legal; (i) Sociopolitical;
(j) Commitment to Children, (7) Producers point to use of
educational guidelines In nontraditional television programming, but



1101 01444111 COOlmisot isi bosedcaslitto (n) l'ooduc 014 414,4410*1
41111f *taro 4114 1/11/01 ainty1St a become 4 notworkirlo 401,114titjd or 1

irifrilelaviiii if fotilie chant). in r.1111rhert'A tir,11041,1,11111(il 1410 0
44141.111K/ 1

OD

HI' Itt_rvt!iioN
Iv pRODUC I ION Pf112.,'ONNEL
ASPECTS OF PliCLOIICI Rim SI
COSOillNICA I ION
'wens, At thri WA iThrt4. 11, 1.11 I) h

11114(,10/ 1/1111011k A Irilthile

011091 AUDIrNCE: LOCAL
',NICE!' LIONS or firactro
RATIONS AND 011itCTOR

Order No DAt14001 Off
prIf 1,rarp Ilirtt riIf y, 1101:1 1,141)

A v,oitl 111 corrirtirrili6 Al.rorr retriart.h toollsorigerdiroi
I communication tinlwOr,r A T V snapper And produttiOtt °her ativai
Altributialt Ihri,ry, I IThr Ch III (IyArliC Cortunt;r1iCatiorl, arid published
friAlPtifq about televisiosfotoductlohisuggestad two hypothesels'

. ( I) Colin coniniunic ohm' behavior would be positively related to
perceived slogan/maleness or 1116 IV tiirecItie Citirhhillthlat1011
behavior, lit etrcial Atli activiimess nod linak AltrAllivrilier34, And to
production grew outcome satisfaction, and oalin nrilinimication
behaviorin A threnter,ino situation would be related to more punitive
porceptsbris on the set Of four dependent violable% than would an
egitated.communication behavior If, A routir;e aituatiGn

Available production operatives (N r IN) et commercial
television stations rend one of two descriptions of a production
eituation, nftsioned rendornly Then, subjects listened to a randomly.
assigned roidio;ttioei of one of two versions of a director "calling" the
program linelly, Aublestu completed scales measuring the lour
dependent variables.

Coefficient Alpha was high for the lour scales Followup analyses
of valiance to n sionificent MANOVA Itivaled tionificence auch that
All foal doper 'drop VA, lABlatt worn VO%ItIVely related to Calm (lir PCIOI
comilliunication behavior, while task attractiveness of the director was
positively related to a threatening production situation Hence,
Hypothesis One was supported. white Hypothesis Two was supported
in pan

Results are cli...cus..ed with respect to theory and practice,°
limitations are noted, And suggAions for further research are
offered.

A QUANTITATIVE AND QUALITATIVE MIDWEST RADIO
SURVEY: ACHIEVING EMPLOYEE COMPETENCE THROUGH
BROADCAST NIGHER EDUCATION Order No. DA83265571
PARCELLS, PRANK E., Po D. Southern Illinois University at Carbondale,
1983. 834pp. Major Professor: Marvin D. Kleineu

Since the,beginning of broadcast education, academicians and
broadcasters have disagreed on the most acceptable a pproacts to its
curriculum and instruction. Traditionally, broadcasters advo 'Sled a
practical orientation, while educators advanced a theoretical
orientation. In response to this continuing dilemma, a census rvey
Of small, medium, and major market commercial radio station
managers in five midwest states was conducted to;,.(1) ascertain
entry-level and long-term broadcast competence; (2) apply these
competencies as 'Implications for broadcastpigher education; and,
(3) introduce a qualitative, phenomenologidallyoriented methOd to
broadcast education research. Three hundred seventy -live subjects
responded for a reply rate of 54%. Both quantitative, descriptive-

' statistical and qualitative, phenomenologically-oriented approaches
were employed in data analysis. Statistically-significant arid
phenomenologically-relevant themes emerged in the study, yielding
definitions of broadcast competence for radio announcing, news, and
sales employees.

"Eipectations for announcers include very good onair delivery, the
ability to operate broadcast equipment efficiently, and the
demonstration of a proficient production technique. News per$60rxel
should be adept at news,writing and gathering. possess a good On-air
deliviliry, and demonstrate an ability to operate broadcast eOyOment.
Sales persons need highly-developed marketing techniquee,
awareness of ciltnpetitive media and proficient production. ,' .

techniques. All employees should be well-versed in-the balic Skills
"(reading, writing, and speaking), and have professional radio
experience.

ta radio case', eoccesa, the town is,11Weidlla moat he meitil awed
erld personal ituallltee like ilorec aeonn, reeptinsitality,
daponitribility, initiative, and augtaiseiverierse ploy en Increassed role Iii
employment longevity

Remo curriculum and instruction should include broadcast
Competency housed into uclional development, student internships at,

111(110 alahune, All,t11214 0/01141AlitHI In Ctni1e1)W11(11104111
*AIM*, Coopor Alive Attu( la with business departments to Woode
students with marketing end ed vet tieing training, less emphas111
ir,rkluclii)n oilenlad courses and greater concentration on liberal

r 'as1*, a down playing of specialised broadcast training, and a realistic
pet Alien live tit Ilia rtrinnlarr141 radio 111e1u4Ity flu aludaills 'Notion up
In dela r aurae utritlAriria and counseling

THE EEFEC'TS OF TWO HEALTH INFORMATION CAMPAIGNS

Of Tiff COMPLPXITY aP COGNITIVE STfitici WM, AN
INI OHMAlION vitocrtonNu APPROACH,

Order No. DA04042111

PAVLIK, JOHN VrnNON, Pn () University Of MirrirteSOta, 16413. 2e3pp.

This (linnet tation is an attempt lo explicate some of the theoretical
'Wider pirinino of a mass media based information campaign Taking
an information processing approach, the cenc opt of complexity of
cognitive structure is developed and applied to explain differences In

,cempaig effects.
Data I rithe study come from the Minnesota Heart Health

Program( KIHP), a community based cardiovascular disease
prevention rogram. A quasl xporimental field study, MHHP is an

attempt to utiAfe masa media andlother Intervention etrategl in an

ROM to CrtAf101 knowledge, attitudes and behavior holAtettAlyltliol

disease.
The data reported here tend to provide mixed support for the first

hypothesis of the study, that greater exposure to an Information
campaign leads to a greater Increase in complexity. Looking at the
results from the smoking study, the data show fairly strong support for
this hypothesis. In contrast, tale results of the khyslcal activity study
show exposure Is only slightly related to complexity.

In the same manner, the data from the two studies tend to provide
somewhat mixed support for the second hypothesis, that the higher
an individual's level of involvement, the greater the incratiai In
complexity, While the data from the smoking study clearly support this
hypothesis, the data from the physical activity study show only a weak

link between involvement and complexity.
As a whole, however, these results suggest that the higher an

individual's level of involvement, the more active his/her information
processing, and thus the greater,the internalization of information
a/he is exposed to In the media,-

Furthermore, it is argued that individuals may be differentially
motivated with regard to different topical domains, such as smoking
and physical activty, thus explaining some of the difference in results

found here.
Finally, it is concluded that while the information prodessing model

may provide a useful framework for investigating the effects of an
information campaign, theoretical concepts such as the complexity of

/cognitive structure-and their interaction with involvement-are crucial
/to the further development of "theory" in this area.

SIGN, IMAGE, AND DESIRE: SEMIOTIC PHENOMENOLOGY
AND THE FILM IMAGE Order,No, DA83215559
PRESNELL, MICHAEL, PH.D. Southern Illinois University at Carbondale,
1983. 229pp. Major Professor: Professor RiChard L. Lanigan

The semiotic study of the cinema as initiated by Christian Metz, Is
far from consistent in its characterization of the.,111m image a.sign.
First, Metz depicts t)r,airnage as too rich in meaning to be le to
analyze. except in a general way the codes which allow lo
understand it, Later, Metz claims we can only make sensebl the
image as part of narrative signification. Thirdly, Metz suggests that the
film image is so rich in its significative powers that our relation to its
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meaning can stand as a mOdel Of the structure of h n

consciousness. and unconsciousness.
I claim, hat Metz, at least in early; writings, partially

misunderstands fundamental tee" ients of both phenomenology and
semiotics. He tends tb treat phenomerVirogy as a descriptive
psychology, reducing phenomenolOgy Kt a subjebtivistic .

epistemology that itin fact explicitlf*Ats, apd similarly reduces
semiotics loiPositivist science instead of a#ounting for the critique
of positivism off:1W by mych of contemporary semiotic theory.-
Contrary to so rM of his claims, ['believe Metz's cinesemiotics .
toscoates bet5veen thtelito poles of traditional positivist metaphysics;

bjectivism -rind reductions tit materialism.
'Asa Aorrective to Metz's'cinesemioticAind as a contributionlo a

foundatibribf a non-positivistic semiotic theory, I proftose the notion
Ataritical desire. Critical desire is the name for an activity initiated by

sign which (1)' produces meaning, (2) cirscloses an ontology
'miler to that which Merleau-Ponty calls the "interogative mode of

being," (3) ties the production of meaning to the production of desire
in the sense thattacquee Lacan uses the term, and (4) in the cane of
the image as a sign, reveals the intimate link between memory an
imagination.

'UP IN THE AIR': THE DEBATES OVER RADIO USE DURING
THE 1920'S Orde DA8403674
PROBTAK, ELAINE J., PH.D. University of Kansas, 1983. 325pp.

As radio first entered the American household during the 1920's,. a
series of publicized debates ensued regarding the social uses of the
radi s potential impact on American life. Some Americans,
vie 'new medium as a technological means to democratize
socie and end persistent social problems, while others feared that
radio would further social dislocation and cultural disintegration..

This dissertation employs an hiStorical method of research and is
based principally on 1920's periodical literature. It examines the
complex and contradictory responses to the nation's first electronic
mass medium as it developed within' the context of a rapidly changing
modern, technological society: religious uses (Chapter 1);
educational, uses (Chapter 2); political uses (Chapter 3); cultural uses
(Chapter 4); and unifying uses (Chapter 5).

Initially, predictions expressed an almost limitless potential for the
new medium's use. As radio became more profitable and popular, the
dominant issue in the debate became one of how and by whom
broadcasting would be limited and controlled. While the conflicting
visions of radio's purposes left a permanent tension to serve the
public interest within broadcasting, the decade's idealization of
business and the natio0 lack of clearly defined social objectives
allowed more powerful mercial interests to appropriate the new
public resource for use predominantly as a mass entertainment
medium supported by advertising:

PUBLIC RADIO AND THE COMMUNITY COLLEGE:
DECISION MAKERS' PERCEPTION OF USE'

Order No. DA8400793
PULLANO, Louis JOSEPH, Eo.D. Syracuse University, 1983. 235pp.

The purpose of this study was to determine how decision makers
at public community, colleges perceive the use of public radio as a
means to assist the college in meeting its community-oriented goals.

Five hundred and ten public community colleges were selected as the ,e

population for this study. The community colleges were grouped into,
three categories. The colleges in Category One operate a public radio
station; Category Two have a public radio station operating in their
host community; Category Three do not operate a public radio station
nor is one operating in their host community. Decision makers at 507
of the selected community colleges were surveyed by mail. One
community college from each category was selected for a site visit.
The findings of the research indicate that the decision makers in all
categories perceive public radio as a viable deliverybystem; however,
apart from the Category One colleges, little use is being made of
public radio. The findings also indicate that the decision makers in
Categories Two and Three prefer a visual medium, such as cable
television, as a delivery system. The results imply that public radio will
have limited growth in public conimunity colleges.

INDIVIDUAL AND ENVIRONMENTAL DETERMINANTS OF
TELEVISION...VIEWING. BEHAVIOR Order No. D A8323400
ROUNER, DONNA LEA, PH.D. The University of Wisconsin - Madison,
1983. 195pp. Supervisor: Associate Pro

This study popoges two di mount of effort In
choosing V! use television: effort n c oos ng the medium and effort in
selecting spesiftc,\ content to view. Decisional effort is thought to
infibetwe various type of active television processing while viewing:
reinforcbmen(iii actively taking in information that supports one's
beliefs about the worlOnvolvement, or engaging in character
identification and feeling part of the action of, a show; comparing, or
remembering aspects of other shows in relationship to what oneis
watching; and character assessment, or thipiting about aspects of

t television personalities, such as their appearance, morals, and values.
Decisional effort is thought to be a better predictor and explainer of
active'television viewing than traditional exposure variables the
average amount of television viewed and frequency of television use.

Basechon a person-by-situatjon perspective, information
processing and excitation transfer theories arecombined here. The
subjects were174 adults - -a sample pulledfrom the Madison,
Wisconsin, City Directory. Television viewers were interviewed in their
homes and surveyed about a recent television viewing experience.

Involvement was found to be dependent on high decisional effort
in selecting television content. More effort in choosing the medium
and in choosing a specific show predicted compa/ing.°Decisional
effort explained involvement and comparing better than the exposure
variables. Reinforcement was more dependent on average amount of
television viewing.

Many, of the hypothesized relationships were supported by this
study. Decisional effort was determined to be an important construct,
and active television viewing was concluded to be a function of this
decisional effort.

r Robert P. Hawkins

THE PURPOSES, STRATEGIES AND DEVELOPMENT OF °

POLITICAL ADVERTISING Order No. DA840375S
RUDD, ROBERT LYN, PH.D. University of Oregon, 1983. 307pp.
Adviser: Ronald Sherriffs

The study examined the advertising strategies of a political
campaign and the process by which that,advertising was developed.
The research was conducted through a participant Observation of the
1982 Idaho republican gubernatorial campaign and interviews with
the primary participants involved in the development of the
campaign's advertising.

The study first compared the intentions of the campaign strategic
with findings documented by empirical investigations of the type of
audience most influenced by political advertising and the kinds of
effects political advertising has onthet audience. The objective of the
researcher was to determine to what degree those effects reported by
effects researchers were actually intended by the producers of the
advertising, and whether or not the advertising producers targeted
different audiences or intended effects other than those investigated
in effects research. The study foundthat the producers of the
advertising did define their audiencein different terms, and did intend
their messages to achieve additional effects, than reported in
empirical research on the audience and effects of political
advertiaing.

The study then analyzed the creative strategies employed in the
advertising messages and the process by which the advertising was,
developed. After identifying the primary advertising strategies, the
study examined the roles of the political and advertising advisors in
formulating and executing those strategies and the different factors
which influencect the development of those strategies an
individual advertising messages.
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CBS'AND THE AP RICAN POLITICAL EXPERIENCE: A
HISTORY OF THE CBS NEW§4,,SPECIAL EVENTS AND
ELECTION UNITS, '052.196 .ii,fe Order No. DA8324850
Russo, MICHAEL ANTHONY, PH.D. New.114k UniverSity, 1983. 288pp.
Adviser: Professor Daniel J. Walkowiti

Since .1g-2, television has taken AmeriCan audiences to the
'scenes ofMtionalpoliticaCconventions; Presidential debates;
funerals of national leaders and mooniarltlipgs. By establishing
television coverage as part of the politicanidrocess, it has become the
staging ground for political events. This*Orica) study explores the
unique alliance between network televis*end contemporary politics
in the development of special events plotramming or genre. To
examine politics' nd television since mid-cen'turyf the history of the
transitions, changes and innovations within the structure of network
t.--v.tision as evidenced by the CBS News Special Events and Election
U offers a vantage point from which to probe the political culture
disp)- yed on television and tt assess the role of network television
new in the national political culture. This inquiry employs data drawn
from e CBS News Reference Library, the dBS News Archive-and the
CBS Records. Center as well as interviews with princiPal network
correspondents, reporters and producers.

As a fundamental first step in conceptualizing a langUage of
television criticism, this-dissertation focuses primarily on the forms of
news programming as well as the transition, establishment and
eventual public scrutiny of the medium. In describing the parameters
of the special events genre, this history considers how political events
suchas party conventions, Presidential debates, election nights and
space launches became standard news programming.which
consequently gave shape to the network news organizations, the
political actors and the way in which audiences perceived the political
milieu. Hence, through the study of these events, we come to a better
understanding of the interchanges and mutual influences of our
politics and our news media. Moreover, we recognize the peculiar
force and the authdrity of television news genre itself.

THE SIX O'CLOCK PRESIDENCY: PREDICTABLE PATTERNS
OF NETWORK 'NEWS COVERAGE OF THE PRESIDENT

Order No. DA8406846
SMOLLER, FREDRIC TERRY, PH.D. Indiana University, 1983. 242pp.
Chairman: Professor Lawrence C. Dodd

This dissertation proposes and testsa model that suggests the
emergence of television news as the nation's primary source of
information about the president has,coniriEuted in a systematic yet
non-obvious fashion to the decline and fall of recent-incumbents. The
extensive coverage the network news gives the president, as well as
the need for television to present a homogeneous portrayal, produces
a four-staged pattern olcoveragl that can capture and ultimately
destroy presidents. This pattern emerges in all "televised"
Administrations, regardless of the political party, ideology, or
personality of the incumbent.

This dynamic reveals itself as a four-staged pattern of reporting
themes that proceeds as follows: During the initial months of a new.
Administration the network news profiles the president and those
close to him. Later, the network news shifts its attention to the politics
and substance of the president's legislative agenda. By focusing on
the president and his policies, however, the networks inadvertently
demand fast success and rapidly create an impression of
incompetence, ineptitude, and failure on behalf of the president.
Finally, in a vain attempt to refute this perception, presidents often
"self-destruct" either emotionally (due to the increased stress
brought on by declining support), or politically, by taking unnecessary
or unwise policy initiatives that are not successful.

The data base was derived through the examination of the CBS
Evening News transcripts for a 14 year period. Approximately 4,800
news reports concerning the president, the White House family, the
White House staff, and the president's domestic and foreign policies
were included in the sample. These stories were coded for 'the type of
activity portrayed, story tone, and the source and substance of
criticisms made of the Administration.

.DEVELOPMENTAL DIFFERENCES IN EMOTIONAL
RESPONSES TO 'A FRIGHTENING TRANSFORMATION OF
CHARACTER IN A TELEVISION PROGRAM

.Order No. DA8323404
SPARKS, GLENN GRAYS0N, RH.D. The University of Wisconsin
Madison, 1983. 141pp. Supervisor: Professor Joanne Cantor

An experiment was conducted to determine whether children of
different developmental stages differ in their tendency to experience
fear during three parts of a television program depicting the
transformation of one character into another. Preoperational (3-5
years old) and concrete operational (9.11 years old) children were
shown a videotape segmept from the television series, a'The
Incredible Hulk.' The segment contained footage which depicted

t prior to the transformation of character,(b) during
'on and, (c) just after the transformation! Fear was

h of the three parts of the segment using self-reports,

events; (a)
the transfor
assessed f
physiological easules, and the coding of facial responses. Plagetss
notions of perceptual boundedness and the failure to comprehend
transformations, as well as more recent literature on the acquisition of
conservation were used to generate the major predictions. It was
predicted that relative to their level of fear during the
pretransforrrlation events, preoperational children would be more
frightened during the transformation and posttransformation events.
In contrastjt was predicted, that concrete operational children would
be lessrightened during the transformation and posttransf ormation
events than during the pretransformatIon events. The self-report data
were consistent with these predictions. In addition, the prediction
dealing with preoperational children received some support from the
physiological and facial indicators. It was also prediCted that
preoperational children would perceive the original character and the
transformed character as significantly-different on &number of
character dimensions. In contrast,$ecause of the ability of concrete
operational children to understand the essential link between the twoforms of the character, it was predicted that the olderschildren would
perceive the characters as more similar than would the preoperational
children. These predictions were supported. All of the results
remained unchanged after taking account of the child's priorlevel of
exposure to the program. Subjects' performance ona liquid
conservation task was also assessed and related to the findings.
Implications of the results as Will as suggestions for future research
are discussed.

PATTERNS OF TELEVISON VIEWING IN THE UNITED
STATES Order No. DA8405344
STEMEN, GREGORY DONALD, PH.D. Ohio University, 1983. 131pp.
Director of 'Dissertation: Dr. Karin Sandell

This study examines patterns of, duplicated television viewing in
the United States. A time-based examination of television use
observes usual viewing behavior based on the initial decision to view
television. There is empirical support for assumptions of a passive
audience and a non-first choice model of viewer behavior.

The research identified a pattern for what times the same people
tend to be viewing television on adjacent pairs of days and on the
same day during adjacent pairs of hours. The studyoffered two
hypotheses. The first hypothesis predicted that there will be greater
consistency in television audience duplication of viewing across
certain dayparts as opposed to others. It predicted there will be more
repeat-viewing across days of the week for three dayparts: late
afternoons, early afternoons, and late fringe. The second hypothesis
predicted that there will be a greater opportuniNfor an inherited
audience from one hour to the next in a broadcast day, on the
average, in some dayparts, rather than others: early afternoon
(highest), late afternoon (second highest), prime time (third highest),
and late Sunday afternoons (fourth highest).

By secondary analysis the study performed cross-tabulations on
the weekly usual viewing habits of atational stratified random sample
of 2,476 people over age 13 from hduseholds which had at least one
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television set. Chi squares and a test of proportions determined the
rankings of the duplidated viewing dayparts.

Repeat-viewing results show that weekdayafternoons ranks
highest as expected. Late fringe ranks quite low of seven dayparts
examined. Early evening ranks third highest of the seven dayparts.

Inheritance effect results show Sunday early evening ranks the
highest, followed by Saturday early evening, Sunday early afternoon,
weekdays early evening, and Sunday late afternoon. Aparently,
audiences-are usually more available to view television during
adjacent hours in these dayparts thar; during the weekday dayparts of
early and late afternoons apd prime time..

This study shows viewing seems to be highly correlated to
availability to view television. Patterns of duplicated viewing tend to
upport the notion that viewing habits may depend more on social
habit than program content.

THE IMAGE OF THE BLACK FAMILY AND'THE WHITE
FAMILY IN AMERICAN PRIME-TIME TELEVISION
PROGRAMMING 1970 TO 1980 Order No. DA832524 1
SWEEPER, GEORGE WILSON, PH.D. New York University, 1983. 325pp.
Chairman: Professor Christine L. Nystrom

The purposetil this study was to compare the portrayal of the
comtemporary Black American family with the portrayal of its White
counterpart in prime-time network television programming during the
period 1970 to 1980. Ninety-three episodes of six Black and six White
family comedy-drama series aired by NBC, ABC. and CBS were
subjected to content analysis. Data were recorded on such
characteristics of the families and family members portrayed as
socioeconomic status, educational attainment, occupational roles,
nature of character interactions, types of problems dealt with, manner
of problem resolution, and personality and physical traits of
characters.

Major findings were that Black families were depicted as having a
higher incidence of broken homes and a higher percentage of female-
headed households than Whites. Black family members were
portrayed as less well-educated than Whites and were employed in /
lower status occupations. Black adult males were depicted in a
particularly negative manner (e.g., as hostile, ineffectual, self- ./
centered, pompus, vain, unreliable) when compared to their White
counterparts, and the body image of Black mothers was particularly
skewed towards fat or obese body types, while most White women
were judged shapely or average. Interactions among Bladk family
members were generaq more abrasive than among Whiteitamily
members, and particularly abrasive between opposite:se/siblings.

The study concludes that while the old Black stereotypes have to a
large extent been eliminated, the broadcast industry has replaced
them with a new crop of equally demeaning characterizations of Black

people. the Black family, and the Black experience, while maintaining
its predominantly positive image and portrayal of White culture and
the White family.

CHILDREN'S TELEVISION VIEWING/HABITS AND THEIR
CONCEPTION OF SOCIAL REALITY IN PUERTO RICO

OrderNo.DA8407794
VARGAS, DARACIELA, PH.D. The University of Iowa, 1983. 132pp.
Subervisor. ProfessoLowell Schoer

The purpose of this study was to investigate the influence of
television on children's social reality beliefs of violence and meanness
in the world around them and its relationship to other independent
variables.,

The conception about social reality that viewing tends to cultivate
in children was analyzed with reference to the following independent
variables: (1) grade, (2) gender, (3) father and mother education,
(4) income, (5) source of information, (6) number of TV sets at home,
(7) amount of viewing, (8) frequency of watching a type of program
and (9) mediation of significant others.

A survey of a sample of Puerto Rican children in the metropolitan
area of Bayamon was conducted using a questionnaire method. Data
was gathered from low and middle income public schools among

fourth, sixth and eighth graders. The data analysis was conductedusing (1) anova one-way And (2) anova two-way.
Significant differences related to violence and meanness

conceptions were found a related t 'the variables of (1) gender,(2) grade, (3) mother education, (economicaleconomical level, (5) amount ofviewing and (6) program.preferen :
Heavy viewers were found to oiler estimate the prevalence of

violence, express mistrust of peciple and perceive social realitydifferent from light viewers.

TELEVISION AND CULTURE: THE CASCOF PUERTO RICO
Order No. DA8328857

VELEZ, HECTOR, PH.D. Cornell University, 1983. 236pp.'
This thesis deals with television in Puerto Rico from its infancy to

the present. Thro/eghout, it focuses on television as a medium whose
effecti are to be/sought, not on individual viewers, but on the overall
cultural enviro(rnent of the island which is being saturated with nonPuerto Rican, ultural symbols and imagery. Because of the dearth of
research and written material on this subject in'Puerto Rico, a nation
struggling :4th its political and cultural status, the author calls upon
social scientists to turn their academic interest to televiiion as a
"sociali7.ing agent." a fabricator of new myths and new cultural
symbols. In havii-ig focused their attention on political colonization
and dependency; most social scientists are unaware of the
"colonization of the mind" and the role of the "international
infOrmation flow" and the :degree to which Puerto Rico is merely a
si11 part of the. total world context of communications and cultural,
;domination pointing towards the possibility of a "global village."

The material for this thesis was gathered from diverse sources
which include interviews, newspaper and journal articles, "and many
months of television watching." The files of the Federal
Communications Commission in Washington, D.C. and the resources
of the Library of the University of Puerto Rico, were also extensively
utilized.

The atfikor found very lithe in Puerto Rican television which could
be called aStochtonous or reflective of Puerto Rican culture. Most
programming is dubbed or imported while Puerto Rican performers
are disenfranchized by the industry, and the population is increasingly
dependent on televison for "information" and "entertainment." The
author calls for the use of alternative media and creativity by those
interested in maintaining a cultural balance and in preserving a
Puerto Rican identity.

POLITICAL BEHAVIOR, LEGITIMATION, AND SOCIAL
CONTROL:' U.S. SENATORS, THE MIDEAST AND TV NEWS

Order No. DA8329599
WAFAI, MOHAMED AMT, PH.D. University of Minnesota, 1983. 237pp.

In this study the political legitimation concept is used to test
hypotheses regarding the association of an issue (U.S. policy in the
Middle East) with actors (U.S. Senators) in the U.S. media (television
nightly news).

The generaLassertion in this study is that legitimation is a social
control mechanism used by the media (not necessarily deliberately) to
protect and maintain the political system and established
conventions. By associating a "legitimate" issue with a "legitimate"
actor (i.e., powerful Senator) both the issue and the actor acquire
more legitimacy and the status quo is protected. Conversely, if one of
the two (i.e., issue or actor) has less legitimacy, an association
between them may have negative consequencesfor the other.

In addition, the study suggests that, for system maintenance
purposes, the media will cover fewer nonconventlonal statements
than conventional ones. At least in this case, this assumptimi is the
antithesis of the basic notion of novelty, oddity, and negativity as
basic news values in American journalism. System values and
conventions may be better determinants of what news is in the
American media.

15



PRODUCT SALIENCE, PUFFERY AND PERCEIVED
DECEPTIVENESS: A COMPARATIVE TREATMENTS
EXPERIMENT Order'No. DA8402762
WESSON, DAVID ARNOLD, PH.D. The University of Tennessee, 1983.
105pp., Major Professor: Alan D. Fletcher

This is a study of consumer perceptions of deceptiveness in
advertisements employing social or psychologiCal product benefits as
their primaryappeal. Preston (1975) generated interest in this type of
advertising by claiming the practice is deceptive and should be
regulated by the Federal Trade Commission.

The background of this issue, evidence front previous research,
and expert opinion are presented. A theoretical 5tructure compiled
from theories of de facto selective exposure, perception and
retention, and consistency and novelty theories is presented as the
basis for formulation of study hypotheses.

A comparative treatments experiment is reported which attempted
to test the hypothesis that forced exposure to an advertisement
claiming social or psychological benefits for a product of low interest
to subjects tends to result in evaluationeby subjects of deceptiveness
of the advertisement. Advertisements for fictitious brands of
cigarettes, support hose and screwdrivers, specially prepared to be of
low, high or negative interest to nursing and engineering students,
were evaluated for deceptiveness by a panel of experts and by
randomly assigned subjects from these student populations.

The' panel of experts found the advertisements equivalently
deceptive, but both student populations found the hose and cigarette
advertisements more deceptive than the screwdriver advertisement.
Experimental results neither supported nor disconfirmed the study
hypotheses, due to the presence of a confound in the experiment.
The speculative explanation of the confound was that varying appeals
employed in the three ads were evaluated by subjects rather than "

interest in the advertised product.
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ADOLESCEN TELEVISION VIEWING AND FAMILY
COfv1MUNICATI N PATTERNS AS FACILITATORS OF ROLE-

TAKING DEVELOPMENT Order No. DA8319551
ZIEMKE, DEAN ALLEN; PH,D. The University of Wisconsin - Madison,
1983. 210pp. Supervisor: Professor Jack M. McLeod,

The primary research question addresses two communication
behaviors w ich are hypothesized to affect the development of role-
taking durin lescen ce.

Role-taking is psychological ability to understand another
person's perspectiveor role. A large literature addresses this
concept, but there are two salient reasons for further study.

First, previous research traditions either considered rote-taking
development largel complete by age 12 or concentrated on the
concept among adults. Second is the distinction between role-taking
ability and actual roletaking performance. Although adolescents may
possess the cognitive ability to take another's perspective, it is how
often adolescents use this role taking orientation which is more
important than its,mere existence.

Measures of role-taking are developed here to reflect six
dimensions of role-taking: (1) Less attribution to personality traits
and more to role attributes. (2) Understanding of demographically
divergent roles, i(3) Comprehension of multiple, incompatible roles,
(4) Comprehension of dyadic relationship attributes,
(5) Comprehension of future attributes and implications, and
(6) Generalization to real life.

Because of small samples sizes and apparent low crossmethod
validity in previous role-taking research, a different research strategy
was employed here. It presents a story in the form of a ten-minute

videotaped presentation from a popular television program, and then
uses questions to determine the conceptual reasonings used by
adolescents.

The results reveal that higher situation comedy viewing is ...N

associated with more mature rol -I g comprehension, regardless
of demographic variables, inclu ntal educational levels.
Adolescent peer groups, specifi number of friends and sexual
heterogeneity, are also significant I'S.

-Family communicatiqn patterns show more limited relationships
with roletaking. Adolescents from protective family types are shown
to be more likely to generalize from the television characters to
situations in their own lives. Parental discussions of television
characters' motivations are also linked to more mature role-taking
dimensions.

Grade and sex are significantly related to the role-taking
dimensions, but counter to the hypothesis. Younger adolescents and
males show higher levels of role-taking, rather than older adolescents
and females as hypothesized.

In summary,ielevision situation comedy viewing and peer group
variables are more influential factors, compared to family
communication behaviors, to explain adolescent role-taking
performance.
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