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Preface

The Iocatlorr rs the same: the commumty health net-

work. The challenge, however, has changed, What
used to be a fight against disease is now a fight for

health.
_ A few decades ago most of our efforts to outpace

death and.disability were devoted to dealing with in-

fectious diseases like smallpox_and polio. Thanks to
‘vaccines and effective public sanitation, communi-

cable diseases are fairly well under_control. We have
turned our attention to the chronic diseases, such as
cancer, high.blood pressure, diabetes, and alcohol-

ism. Many of these diseases have preventable
causes: smoking; poor nutrition; alcohol abuse; or
tHey are controliable, such as hypertension. We find

ourselves, then, operating in a more progressive

atmosphere as we devote more time to preventing
disease as well as to treating it.
The Centers for Disease Control (CDC) of the U:S.

Public Health Service are part of a Federal effort to
reduce premature death and disability through dis-
8asé preéverition actions, such as epidemiclogy stud-

ies, education, and the promotron of healthy be-
haviors and habits. CDC's Center for Health Promo-
tion and Education (CHPE) is parttcularly active in

assisting state and local health agencres begin and

“The greatest rnedlt'atlons are
those that are swaliowed by the
mind.”

Mohan Singh

strengthen health programs that reduce the risks of

chronic disease and traumatic deaths among Amer-

icans: This Federal involvement has spurred many
risk reduction activities in the local health ,network It

has also led to identifying a need for information in

two specific areas: health education materials and
networking among op}'nmunrty risk reduction_services.
~Not enough information is currentiy available on
where to find and how to select materials to use
when educating consumers about risk reduction. And

too few piiblications deal with the referral process

among loc al health: services; a process necessary for
a coordina.ed community health network.
As a result, the Center for Health Promotion and

Educatron arranged for the development of this guide

on health education materials for risk reduction pro-
grams, with additional information on coordinating -

- with o:her local risk reduction services:
@

\ :
To ensure eful gurde CHPE convened a panel
of experts on_health risk reduction activities to_help
identify what Ioc%ogram staff need knpw with re-
gard to health edbcatidn materials and referrals to
other programs in the community: Specifically; the
panel of experts made recommendations on:

« guidelines for assessing & client population and
for. selecting and. evaluating health education mate-
rials that would then be appropriate for the popula-
tion;,

. crrterra for selectrng both sources. of heaIth
education materials and other community risk

reduction programs or services:

CHPE wishes to acknowledge and thank the g

folIowung specialists who contributed gurdancn and
expertise during the development of this guide.

Project Officer

Richard tasco; Ph:D:

Center for Health Promotion and Educatron
Centers for Disease Control

Atlanta; Georgia

Authors and Edltors

(From Kappa Systems, Inc. Arlington; Virginia)
Shirley Cosson, B.S.
Writer/Production Editor
Steven Clyburn; M.P.A.
Project Manager

Carol Freedman, Ed.D.
Instructional Design Specraltst
Barbara Kulawiec, M.A.
Assistant Project Manager
Information Systems Specralrst
Jeanine Poggis, M.Ed.

Health Education Specrallst
Susan D. Rogus; R.N.; M.S.N.
Nurse Educator

Catherine Timmerman, B.S.
Writer/Editor

Panel Members

Manlyn Atquirre Ed.D.
PROGRESS ..

New York City, New York
{Representing the Latino Caucus of the American

Public Health Assocratlon)
Jory H. Barone M.L.S.

National Health Informatron Clearinghouse
Washington, D.C. -



Sally BurlgeeﬁMﬁS
Brady Publishing Company

Bowie; Maryland

Jean Carmody, M.A:

National Center for Health Services Research
Washington, D.C.

Sabina Dunton; M\P.H. . __
WELL AWARE About Health
" Tucson, Arizona

(Hepresentmg the Somety for Prospectlve Medicine)
Terry Freeman, M.L.S.

Oftice of Health Information, Health Promotion, and ,
Physical Fitness and Spoits Medlcme
Washmgton D.C.
Jutta Hagner, M:A.
American Association of Fletrred Personb/Natlonal
- Retired -Teachers Association
-Washlngton -D.C.

Lynin Hawkins, B.S

Health and Weifafe Canada

Ontario; Canada

~ William Hettler, M.D.

University. of Wisconsin .

Stevens Point, Wisconsin

Anne Kiefhaber; R:N;, BSIN.
Washington Busmess Group on Health
Washington, D.C.

Carlos_Molina; Ed.D.

York College, CUNY

New York City; New York

Kent Peterson, M.D.

American Codlege of Preventrve Medicine
Washmgton D.C.

Edward Pitt

National Urban League

New York City; New York

Edward Rocella, Ph.D.

National Heart, Lung; and Blood lnstrtute
Bethesda, Maryland .-

(Representing the Society of Public Health
. Educatuon)

Thqmas Telder, Ed.D.

National Medical Audiovisual Center
Bethesda, Maryland

Richard Weimer; B:A: .
- Brady Publishing Company
Bowie, Maryland

7

Ralph Wendeborn, M.P.H.

MilMac Communications

Toronto, Canada .

(Representing the Canadian Council on Health
Education and the North American Regional Office
of the International Union of Health Educatlon)

Ralph E: Wileman, Ed.b.
University of North Carolina
Chapel Hill, North Carolina

Consultants and Materlals Reviewers

Noe! Braitwaite, M.P:H.
Ph D Candrdate .

College Park, Maryland

Ray Bullman,; B.S..
National High BJood Presstre Education Program

Arlmgton Vlrgrnra
Cassandi 4 Daston, M.A.

Health Educator
Greenbelt, Maryland
Larry Duncan, B.S.
National Capitol YMCA

' Washington, D.C.

Herman Gohn._
Metropolitan YMCA

Washington, D.C.
Suzan. Lockhart; M.P.H.
U.S. Health Services Administration

Hyattswlle Maryland

Clara Maddox _ _

Wayne Miner Health Center
Kansas Clty Missouri

Patricia President, M.L.S.

High Blood Pressure Information Center
Arlington, Virginia

Sharon Senzik; M:S:

_National High Blood Pressure Education Program

Arlington, Virginia
dacqueline Williams; M.P.H.
Dynamic Programs, Inc.
Washington, D.C.

Dorothy ZanRel M.Ed. ) :
‘High Blood Pressure Information Center

Ariington, Virginia

)



Preface i
Introductior

n_

What is This Source Book" i

Who Can U

se This Source Book? 1

Objectives of This Source Book 1
Subject Areds for Risk Reductian Covered in This Source Book 1

Some De fini
How Do He

itions Used in This Book 1 -

alth Risk Appraisals Fit Into the Interactive Education Process? 3

How Health Educ’atlon Materials Fit Into Risk Reduction/Health Promotion 4

Function of

Materials 4

Types of Matenals 4
Steps to Take Before Selecting Health Education Materials 5

Assessing t

he Target Group 5

Identifying Educational Goals 6

Identifying t

he Methodology” &

|dentifying Who Will Deliver Health Education 6
Considering the Setting for Heaith Education 7
Determining Available ‘Resources 7

- Deciding the Medium 7

Reviewing €urrent Knowledge 7

Other Cons

|derattons 7

tocating Materials 9
Federal Sources. 9
State and Local Sources 9

Nonprofit Sources 11
PrbfifMakihg Sources 11

Directcries

and Catalogs ‘11

Newsletters and Periodicals 1

Acquiring Matenals 12
How to Order 12

Evaluating

Matenals 14

Evaluation Criteria 13

A Standard
Evaluation

Format for Evaluatnan 17

‘Scoring Options _ 23"

Additional Considerations 25
When Materials Don't Totally Meet Néed_s 25

AIdS to De

veIopmg Materlals 25

Refernng for Risk Reductlon A Three-Step Process .46

Timing the
Developing

Referral 27
a Referral System 27

Other Issues in Referral and Foliowup 37

Appendices

Appendix A:
Appendix B:
Appendix C:
Appendix D:
Appendix E

Appendix F
Appendix G:
Appendix H:

Llsi of Formats and Deflnmons of Materials 39

Sources of Materials 40 R
Sources of Referral Program Information 66 - -
Catalogs and Directories of Health Education Materlals 76

: Health Education Newsletters and Periodicals 80

Bibliography 82 _
Blank Forms for Reproductlon 83

Examples of Applying the Methodology: Exercise and Hypertensuon 90 .

'



Exhibits

Exhibit i Materials Acquisition, Selection, and Evaluation Process 8

i

Exhibit 2 Government Printing Office Order Form 10
Exhibit 3 Sample Form Letter for Ordering Materials 13
Exhibit 4 "Evaluation Form — Short Version 18
Exhibit 5 Evaluation Form — Extensive Version 20
Exiiibit & Matrix for Recording Evaluation Results 24
Exhibit 7 Collection Form for Referral Services 29,

' Exhibit 8 Client Refeiral Form 32

Exhibit 9 Sample Reminder Letter 35
Exhibit 10 Sample Followup Letter 36
Exhibit 11 Sample Bounceback Card 37




What is This Source Book?
This book is prlmarrly a gurde and source dlrectory

to heaith educatron matenals |n 10 natlonally recog-

help geogle who delrver health education/risk reduc-
tion services and who want to find books, filmstrips,
brochures, and other materials that mlght help their

cllents Thus, the guide includes:

« background information on how te locate; select
and évaluaté risk reduction materials that would be

appropriate for specific cllents and
+ a list of places that provid2 risk reductron mate-
rials.

Secondarily; this book is a guide to Iocatlng other
nsk reduction services in the community. Thus, the
guide also includes:

N qurlfdeflrfnes, jor flndmg and selectmg other risk

reduction services for a coordinated health promo-
tion network within the communlty -and

» a list of risk reduction programs to contact:
Who Can Use This Source Book?

The ihforrﬁétioh in this guide is directed to people
who work in local risk reduction programs. The staffs
of these programs across the country vary greatly.

Some users of this guide will be health educators,
nurses; and allied health professionals. Others will be
lay voluntaers with an interest in health and a desire
to see the moverment toward health promotion'con-
tinue to grow. The levels of knowledge about risk
reduction and health promotion will also vary greatly
As a esult, this guide attempts to present a broad.
range of heibei information in a way that reflects the
relatively neophyte stage of development for many
local risk reductron efforts.

Objectrves of This Source Book -
Any publication that is desrgned to educate shouid

clearly focus the matarial to achieve specific objec-

tives. Although the objectives of many risk reduction

materials are implied rather than explicitly stated, this .

Source Book is designed to follow closely a protc-
type of good health education materials. Therefore,

the objectives are explicitly stated below. This guide

ts’ designed to help the reader:
«_recognize the roIe of health educatlon materials

within a risk reductron proaram;
* recognize the value of client assesement prior to

selecting health educatior naterials;

. identify certa'in'audien'ce charécteriSticé éé im'p‘orl

materials;

* locate approprlate materlals and/or other rlsk
reduction programs or services based on the
assessment of client needs and information pro-
vided in this guide;

*_recognize the neerl to preview and assess mate-
rials (or other risk reduction programs lntended for
referrals) prior to using them; B

. |dent|fy the crlterta for evaluatmg the approprlate-

programs

* use or adapt the evaluatlon mformatlon and the
sample evzluation forms found in this gwde for
assessing whether or not certain materials are ap-
propriate. for ther‘ﬁrogram s clients; and

« refer clients to in-house and other community
risk reductton programs.

Covered in This Source Book

Although risk reduction services can r‘oncelvably
cover almost every possible toplc that falls under
health promotion, this guide is limited to 10 topics.
The 10 selected topics are major risk reductron cate-
gories chosen because each one offers an individual
the possibility of prolonging life and/or of improving
the quality of life by speaifically changing certain be-
haviors. Each.one also has risk-reducing activities
associated with it that experts generally consider
effective and beneficial. In addition; each topic
affects a substantial percentage of the American

population.

The 10 toprcs agreed upon by the panel of experts
(descrlbed in the Preface) for this project are: stop-
ping or reducing smoking, improving nutrition,

controllrng hlgh blood pressure modlfymg aicohol in-

reducmg stress detectmg cancer early, controlllng di-

abetes mellitus, improving or maintaining weIIness
and preventing traffic accidents.

Some Befmltlons Used in Thls

Book

Many of the words used by people who prov:de

rlsk reductron servrces sound <‘|m|Iar some of the
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“health promotlon.“ “rlsk reductlon " and “health

education,” have separate and distinct meanings.

Health promotion refers to_a combination of moti-
vational, organizational, political, and/or economic_
supports designed to promote behavior changes that
are_conducive to health:* ]

Risk reduction refers to an active process_ through
WDJQ'! an individual becomes aware of, and then
chooses a healthier existence. These choices are
greatly influenced by self-image; culture, and

environment.*" .

Health education refers to any combination of
learning experiences to help people make healthy
behavior. changes voluntarily.**"

For purposes of this Source Book, risk reduction
and health education are presented as subsets of
health promotion. A look at the définittons shows a
strong lnterrelatlonshlp among all three concepts.

Health Promotion ]
The various supports formulating health promotion”

can be described as follows:

) Motivational — raising awareness; increasing

knowledge, .changing attitudes, helplng people modify

destructive haalth behaviors, and encouraging posi-

tive lifestyles through health education/behavioral
activities:

Organizational — changlng an lnslltutlon s
administrative policies, operating procedures, or

organizational structure to encourage and support
health promotion activities. ]
Economic — removing monhetary | barriers to health

promotion activities or providing monetary subsidies/
incentives to encourage healthy behaviors.
Political — promotlng positive changes in. health

practlces and norms by changing laws and reguia-
tions.

of the above supports. Risk reduction as a subset of
heaith promotion, however, relies most heavily on the
motivational supports.

*This definition is_adapted lrom Guidelines for Planning Health
Promation Programs in Your Community. Office of Health Informa-
tion, Health Promotion, and Physical Fitness and Sports Medicine,
U.S. Department of Health and Human Services, fcrthcoming,
1982, .
**This_definition is adaptedjrom Williarn Hettler's concept and
detinition of wellness.

***This definition is adapted from Lawrence Green's book; Health
Education Planning: A Diagnostic Approach, Palo Alto, Calit.:
Maytield Publishing Company, 1980.

2

Health educatlon lS an lntegral component of each

Rlsk Reduction

.One way to promote heaIth is to help. lndlwduals ]
ldentlfy their_health risks and motivate them to adopt

healthier. llfestyles through risk reduction activities; -
Many of our major diseases and |lInesse§ such as

heart disease; cancer; and stroké,; are bélieved to re-
tate to one or more of the following factors that have

become the focus of current risk reduction activities:
smoking, emotional stress; poor nutrition and diet,
weight problems, alcohol and drug abuse, lack of

physical fitness/exercise, and high blood pressure.
The risk of death or disability from other major dis-
gases, such as breast cancer and diabetes, is greatly

reduced when they are detected and treated early:
Finally,’the risk of death or disability from accidents;
partlcularly automobile accidents, is lessened by tak-

ing such simple risk-reducing precautlons as wearing
safety belts.

Generally, all people are. subject to these and
other health risks which can be identified and, in
many cases, reduced: Informing the individual about
such reducible risks arid suggesting specific changes
in personal | l|festyle to promote a longer life span and

improved health is the goal of risk reduction.”

Health Education
Health education provudes an. opgortunlty for peo-

ple to learn how to change unhealthy behaviors to
healthy ones Health educatlon |nvolves

the needs of the individual or target group,
< a focus on behavior change {as opposed to

merely providing |nformat|on) and o )
* voluntary changes by the |ndIV|dual § choice, not

by mandate of a health care provuder ) ,

The last concept is particularly important. lt has
been well- -documented that sustained behavioral

change can only occur throagh client participation

" that is acdtive and voluntary — two conditions that

must also be present for successful risk reduction.

Too often; health education is confused with simply

“providing health information. Many education efforts

fail because their emphasis is solely on lnformlng

people about health problems or issues: Health in-
formation is actually only one small part of health

*Other ways of reducing risk of death and disability. such as = _
removing environmental hazards or avoiding toxic substances, are
broader . scope and usually beyond the means of a local riz'{,
detection or reduction program. Thus, this Source Book focuses

- on health risks that can be influenced by changes in personal be-‘

havior:

5 . .



education. The bridge in the gap between heaith in-
formation and changed health practices is the in-
teractive health education process. This interactive

process means that both counselor and client (or
health professional and patient) participate in_
decisionmaking about behavior change. For the
counselor or health professional, this involves looking
in advance at what the client.(or_target group) .
already knows, examining and discussing client atti-
tudes, 'values, and skills, and then using this assess-
ment as a basis for introducing new information_and
skills. (For more information on assessing the client's
status in advance, see “Assessing the Target Group,"
page5.).

Health education; then; is a step beyond S|mply
providing health information; it is a process whereby -

the health professuonal helps the client to pz *icipate
voluntarily in planning and following up on activities
that reduce risks and promote good health.

How Do Health Risk Appraisals Fit

Into the Interactive Education
Process?

A health risk appraisal is a diagnostic tool which i
gaining increasing attention. With risk appraisal ques-

tionnaires, counselors can concretely inform individ-
uals abaut their health risks and_provide recommen-
dations for reducing such risks. This personalized
health or disease-risk evaluation becomes a heaith
education tool and visual aid that serves to draw the
individual into_participating in_thé héalth education
process. It helps the individual to begin to set goals
toward changlng unhealthy habits: The_health risk.
appraisal; then; is an_educational too! that stimulates

action on the part of the individual.

The need for reducing risk as shown on a health
nsk appraisal;, however, is only one incentive for an
individual to change behavior. Health education

materials play a very large role in educational and -
behavioral strategies to support and reinforce long-
term behavior change. This Source Book describes

the purpose and place of health education materials
_within the health education process for risk reduction.
It also déscribes the process and factors to constder

when referring clients to other community services as
a means of helping them to reduce identified risks.

o N
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Promotion

Function of Materlais

. Health education materials* aid the health educa-

tion process. The materials cannot be considered the
core or center of the process; nor do they determine
the success or failure of a health education pro-

gram.” The materials supplement; but do not sup-
plant, personalized educational methods, such as

one-to-one:counseling; that serve to promote and en-
courage healthy behavior changes.
Generally, health education materials serve three

distinct functions: as information sources, catalysts,
and/or reinforcers.

Information Sources

Health education matenals prowde |nformat|on o
advice, or recommendations for changing specific be-
haviors: They can provide information on the facts
about a disease and/or the possible outcomes of a
healthy behavior. The materials may teach.skills,
demonstrate how to personalize a behavior change,
or alert the reader to potential health change prob-

lems and how to solve them.

Catalysts

Depending on program needs matenals can be
used as catalysts in the health education process.
One well-desighed pamphlet can, for example; stimu-
late an individual to focus attention on a particular
aspect of risk reduction that is personally relevant.

This increased awareness may trigger the necessary
~ commitment to change a behavior.

Reinforcers 7 7 o
Health education materials also serve to reinforce
messages that counselors deliver to clients during

educational interventions: The ma’ --'s can provide
valuable opportunities for staff to remnforce commit-
ments and to clarify misunderstandings. The mate-
rials also provide avenues for active reinforcement by
. the clients themselves as in the case of keeping a
diary, or referring to a checklist.

Other Roles for Materials
Health educatlon materlals can serve a varlety of -

other roles. For example program staff can use
materials.to.increase interest in the program among
community leaders and organizations that may lend
financial and polmcal support to the services. The
materials can provrde an understanding of the com-

*Materials refer to pamphliets, movies, video, flip charts, efc.

**Selt-instructional materials are an exceptron because they can
serve as the core of a program to improve health for ene in-
dividual.

munty s health problems and of the lmportance of

supporting health promotion programs:
. Materials may-aiso help program staff who do not
have heaith education backgrounds to confirm the

validity of what they are doing. The materials can
also assist the staff in illustrating complex concepts
and can lend an atmosphere of credibility to a setting
that might seem less than-appropriate for health
education; such as a county office cafeteria:

Types of Materrals

_ Health education materials come in many differeri
forms. Some matgrials are audio {cassétte tapes);
others are visual (posters, pamphlets); many have -

both audio and visual components {movies; slide-
tape presentations). Appendix A lists and defines the
formats commonly used for health education mate-

rials. The selection of an appropriate format for.a -

" particular health education activity can be found

under “Deciding the Medium,” page 7. .

Generally, however the types of health materials

fall under two major classifications: public information
materials and health education materials. Although'

there is an overlap, public information materials are

used to reach large audiences with health informa-

tion. These materials provide basic factual informa®

tion which may increase individual awareness levels,

about specific health issues: They may also increase
motivation to learn about certain héalth topics and

stimuiate participation in the health education pro-

- gram: Finally; they may reinforce positive health be-

haviors or beliets among the general public.
Health education materials, ori the other hand, are

used to meet the needs of specific populations: In
addition to providing facts; health education materials
can address attitudes and values and teach the skills

necessary to thange: behavior. They often incor-

porate interactive devices (checklists, puzzles) so the
learner can test knowledge while_ actively involved in

the learning process. In other words, the materials

aid the interactive health education process by help-
ing thé counselor to clarify messages for the client,
to reinforce decisions and actions by the client; to

assess progress, and to offer feedback to the client.
The materials thus serve to promote two-way com-
munication between the counselor and the client:

Because most risk reduction program staff are . _

" more involved with health education than with public

information, this Source Book does not address such
materials as public service announcements or post-
ers and transit ad displays. Rather, it focuses on
materials that would be used with cllents who under-

stand the concept of being “at risk” and who have
chosen to lower their risks.

}:U - ’



Steps to Take
Before Selecting
Health Education:

B o __H___ N

Materials

Betore salecting or evaluatrng health education
materials; local program staff need to do some pre-
liminary planning. This planning may seem compli-
cated initially, but the suggestions given on the
following pages are basic to the delivery of health
education. Program staff who follow a system of tak-

ing a close look at client neec's, facilities; and re-

sources prior to delivering their services are more
likely to see successful resuits. The preliminary
plannrng steps involve:
- assessing the characterlstrcs and needs of the
target group; .

. |dent|fyrng the goals of the health educatron pro-
cess with certain clients, as well as identifying the
program’s goals;

+ identifying the educatlonal methodologres,u,,ed

by the iisk reduction program so that materials

complement the appropriate method;

+ identifying and assessing the education and
tralning of the individual(s) who will deliver the
health educatlon

. qonsrderlng the settlng in which the health

educatlon actlvrty will be carrled out;
«_determining the amount of Tesources available to

spend on educational materlals
+ deciding the appropriate medlum (prlnt audlovr-

sualj for the intended audience and purposes and

e revzewrng current knowledge for the content
ar

" Assessing the Target Group
Before program staff can identify the types of

materials they will need for an interactive health

education process, it is essential to understand the

characteristics of their clients: Educational materials
that reflect the values, beliefs;, and attitudes of a
target audience will have a much greater impact than
materials that do not. For example; health education
materials for black, inner-city people should reflect

the black, urban culture, show culturally sensitive ex-:

amples. and be written in7a language and style that
is suitable to that particular group.
When looking at the client group f for the purpose of

selecting | mgterlals staff should, at a minimum, de-

scribe the group in the following terms: age range;
sex; ethnicity, cultural values, ‘economic level, loca-

tion (urban versus rural), educational level; and

physical limitations that might affect reading; viewing,

learning, etc. o
Most program staff know well the characteristics of

their clientele. Describing, or presentrng |nforma|ly, .

I--w

the detalls about the people,they see every day is a

simple task for most counselors: There is great bene-

fit, however, to formalrz«lng this assessment process.
It helps:staff to keep in mind key client characteris-

tics when searching for materials that will be

eSpecrally relevant and helpful for the individuals who

will be using them.
For example, a coun iselor who records and keeps

".in mind the educational level of certain clients will be

mare sensitive to ordering materials that are wrrtten

at the appropriate reading level. Jf a client reads ata

6th or 7th.grade (elementary) leve! and the counselor
orders materiais evaluated as being written on an
11th or 12th grade {Sophisticated) level, the client is
unlikely to find the materials useful. Conversely,; if
members of the target group by and large have col-

lege degrees, selecting elementary level materials

would be equally inappropriate and ineffective.
Any of the above listed characteristics can in-__
flucnce the types of materials selected and ordered

For example, age considerations may mean choos-
ing materials with illustrations or exercise sugges-
tions that are appropriate and relevant for senior citi-

zens; ethnrgggnsideratlons may mean choosrng
materials written in a native language or that reflect
specific dietary habits or health beliefs; location con-
siderations may mean choosing materials that illus-
trate or describe the lifestyles of a farm community
rather than a factory setting. ,

Assessing the client group need not be a compli-
cated process:. Some programs may indeed want to
conduct a scientifically based assessment or survey
of théir clients. They will have the resources for con-
tracting with evaluation SpeCrahsts or for conductrng
their own assessment survey. Those who wish to do
so and are inexperienced with formal assessment

should contact other local health programs or spe-

cialists for information and assessment ‘orms that
may prove helpful. .

__An alternative approach is to describe and. record
simply but fully the relevant characteristics of the
peopie who will be using the ‘materials, Informal con-
versations with, and observations of, the lndrvrdual(s)
can provide this useful information.

_Additionally; the informal assessment process | is

often particularly effective in discovering less con-
crete information; such as an individual's readiness
and motivation to learn as well as personal ex-
periences and liféstyle.

_Readiness refers to the individual's capacrty and
ability to learn and can be assessed by asking direct
questions; such as “Do you think you are ready to

quit smoking?” Motlvatron the desire to learn can

. A
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priorities, e.g., “Is health |mportant to you"" Because
a_person's past experlences in the health area will
affect future responses to health education, asking
about previous and recent ilinesses and health prac-

tices will broaden the evaluation: Finally, behavior
patterns for sleep; diet; sucial activities; exercise; and
work constitute a person's lifestyle. Requesting peo-

ple to describe a typical day can provide insight into
resources for behavior change as well as barriers to
change. _

Regardless of assessment 1echn|que the pnmary
issue is understanding the client populatron so that

- program rescurces can be spent on health education

materials that the clients will find useful and benefi-

crfailiMost important, it serves to screen out extreme

cases where a material or materials would be totally
inappropriate for a particular audience.

Additionally, the time and energy spent on this ini-
tial evaluation has multiple payoffs. The information
will help when plannirg the actual delivery of heaith

education. The process of collecting information

- about clients helps to build rapport between clients
and staff. Finally, the information will prove useful
when evaluatmg materials, when establishing short-
and long-term program goals, and when trying to

measure progress with mdnvrdual clients.

Identifying Educatlonal Geals

Health edygatlon materrals can be par‘lcularly
effective in helping clients recognize the goals they
want to achieve and in motivating clients to then.
work toward achieving the identified goals. Certain
materials can also affect attitudes and teach skills for
reaching cenain behavier change goals: For this
reason, it is important for program staff to choose _
materials that will help tc achieve the goals or objec-
tives that are approprrate to the needs of their
clients.

Program staff can choose from a varlety of educa-

tional materials to help achieve smgle or multlple
objectives. For example; a fact sheet on ihe in-
cidence of breast cancer Is one type of material that

is effective for increasing an individual's awareness
of susceptrbrlrty to a particular disease. On the other
hand, 8 movié or a videocassette is a iore appropyi-

ate material if the objective is to demonstrate a skill
such as breast self-examination. Such inaterials_give
the individual an opportunity to view how a skill is __
performed and provrde time for the individual to prac-
tice the skill and receive appropriate feedback within
the health care setting.

6

_ Program staff can invelve clients in identifying
health objectives and goals. Involving clients helps

them make decisions on what actions are most likely
to help them reduce their risks. Program staff can
serve as advisors by using the assessment data

previously obtained to work with clients when
establishing workable goals. These goals also pro-
vide opportunities for staff to reinforce positive be-
haviors of clients as they attain their goals: Client
goals and ObjeCtl\I“S will vary dependmg on the in-

dividual.
Identifying the Mettdology

Health educators and couns. vs use a vanety of
methods.to communicate_health messages and to
teach behavior change. Health education metheds -
commonly used in risk reduction include but are not -

limited to lectures; individual instruction; self-

. instruction; simulation and games; skill-building/

demonstrations, peer group discussions, and con-
tracting:

Program staff might use one or more of these
methods throughout the program with all or only

some of the clients. Because different materials can
be more appropriate for one methodology than
another, considering the possible methodologies be- -

fore seIectmg what materials to order is important:
or example; self—help booklets would be inappropri-
ate for an actrvrty in which staff were trying to pro-
mote peer support among a group of people trying io
quit smoking. A film that stimulates discussion and
motivates action wculd be a better choice. .

Although staff ‘may not be able to order materlals
approprlate and most commonly used methods for
the client group will hielp when deciding what mzte-
rials would be more useful to order than others:

Identifying W".0 Will Deliver Health
Education -
When deciding what matérials are appropriaté for .
what activity, also consider who will deliver the health
education: People who currently offer health educa-’

tion for risk reduction have varied backgrounds and
Jevels of sophistication. Counselors with formal train-.

ing in health education may know _how to use mate-
rials and adapt them to different situations. However,

. staff with informal training (particularly volunteers)

“may need detailed instructor's manuals and back-

ground information that describe how and when to
use and adapt materials. In still another situation,

some programs may have clients who can use self-

—~
T
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LQS![U@JQDaJ, ,m,aterl,a,l,s,Jn,dependently In preparmg to
order materials, program staff may need a variety of
materials to meet the needs of one or more of these

situations.

» Setting for Health

Gonsufleri ng the
Educaﬂon

Rrsk reductron acttvrtles throughout the country are -

conducted in a variety of settings. Many materials,
especially print materials, fit into any setting whether
" clinic, classroom, or cafeteria. Yet, seftings-offer both
opportunities and barriers to the creative use of
materials. For example; risk reduction activities in a

medical office are sometimes constrained by limited

’ space and prowder time: These constraints can be
overcome by using such materials as flip charts and |
videocassettes. Other. settings, such as hospitals,
often have meeting rooms to conduct group ex- -
ercises and can more easily make use of such mate-
-rials as films. ‘

Determining Available Resources

Although some programs - have space and other res |

sources for ordering and using a variety of materials,
others have limited assets and must choose mate-
rials accordingly. To make. the best use of limited
monies, it is-important before orderrng to consider -
costs versus quantity and. quahty In some cases; it
may be better to order only a few éxpensive but very
specialized materials; In others, it may be more

effective to order large quantities of inexpensive
materials.

Bemdmg the Medlum

Rnowmg the characteristics of the target audlence .
can help staff decide the appropriate medium (audio,

print) to select when preparing to order educational
materials: Some.mediums can impede learning -
among certain-audiences. For example, if an actuvuty

is-targeted to an elderly audience, a film which is
easily seen and. heard is a better-choice than a book-
Iet wIth smaII prlnt Supplementmg .a famlly plannlng
booklet that clients can take home woqu be better
than a one-time slide show. Appendix A lists the

available formats of materials within the different.

Reviewing Current Knowledge
In order to provide a credible risk reduction pro-
gram the staff should know the most current, up={o-

date information about the risk reduction areas cov-
ered by the program’s activities. Because research
changes over time and new scientific knowledge is
discovered periodically, health education materials
may become outdated rather quickly: It is particularly
rmportant for the staff responsrble for selectlng and

carrent screntlfrc mformatlon and to be alert for mate-
Ltals that contaln outdated maccurate mformatron '

medical mnovatron and change keeping abreast of
changes in every risk area may be difficult. If the fo-
cal program staff does not have the time or re- -

sources to keep fully updated, staff members may
need to turn to other community. organizations or na-
tional groups for information and periodic updating._

Additionally, if updated materials are not available,
staft will need to revise selected materials so they do
not give confllctmg and confusmg messages to

clients.”

cher Consrderatlons

Each. of the above plannrng consrderatrons sets the
stage for selecting materials that are appropriate and
useful in risk reduction. The above descriptions only
introduce the concepts because it is-beyorid the

scope of this Source Book to offer full details.on
such topics as assessment and behavioral strategies
and methodologies. One reference that provides a

good detailed overview of these concepts is by Eaw-
rence Green, et al.; Health Education Planning: A Di-

agniostic Approdch, Palo Alto, Calif. Mayfreld

Publishing Company, 1980.
The following two considerations did not fall neatly
rnto the preliminary assessment descriptions above,

yet they are consrderatlons that ment attention. Con-
sider these caveats:
» When ordering hoﬁn-EngIlsh materials written for

an ethnic population, most experts agree that.
transjated materlals are much Iess desurable thah

Translated materials tend to contain improper

phrases and to misuse words. Experience has

'Counselors may also need to make clients aware that health

facts constantly change and that legitimate controversies over
accuracy_of Information and effectiveness of certain preventive
measures do exist.
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shown that |mproperly translated matenals general-
ly are not well accepted. Also be aware of the
‘many different dialects within.any one |anguage.
. The best way to determine whether or not a mate-

rial is a translation or written -originally in a native

language is to ask the producer or publlsher direct-

y. . . .
. Second when selectmg materlals consuder the
need to preview all materials before using them
with_clients. Although a-material may. seem appro-
priate because ¢ of its title, annotation or description,
it is critical to review-it beforehand. This first hand
review will"help prdgram staff to ensure that the
“publication or video material represents or is ap-

propriate for the target group that it accurately

L o

presents the |nformat|on and that it meets the-

identified objectives. Relying on word-of-mouth rec-
ommendations for materials; or on someone else’s
written review will not reveal whether the material

is of the. quallty and type that will be most benefi-

cial to the program's particular clients. (For more -

information on reviewing and evaluating materials,

see “Evaluating Materials,” page 14.)

Finally, Exhibit 1 shows the process for acquiring
and selecting materials and how the preliminary _
steps jgrf@escrlbmg or assessing clients correlate

with the preview and evaluation steps once materials
are selected and samples ordered.

i ®

Exhibit 1

¢

Preliminary Planning |,

\Assess the target audience

Select and Order g _

| Sample Materials

| Preview and Evaluate
- Sample Materials

Identify goals

Determine method, medium,
setting, instructor, knowledge,
and resources

Assess if ihéy match -

client needs ,
Assess the instructional =
quality, technical quality, and
program resources '




Locating Materials

Health educatlonfmaterlals are avallable through a
diverse group of sources, including: Federal, state,
and local agencies, professmnal/medlcal associa-
tions, pharmaceutical companies, insurance com-

panies, research institutions, hospitals, food com-

panies, voluntary health and safety ‘associations; and

commercial publishing companies.
_Unfortunately, no one agency or group coordinates

or acts as a central data base for all the sources of
health education materials. The Department of =
Health and Human Services, however, has made the

most systematlc attempt to ‘coordinate access to the
Natronal Health Informatlon Clearrnghouse (NHIC)
description of the MHIC follows below in the section
on Federal sources of materials. The next sections
also provide information on state and local sources,
profit and nonprofit organizations, and publications
that list either materials or sources of materials:
Federal Sources ,

. The Federal Government is the largest single pro-
ducer and distrit:tor of health education-materials.
The Federal materials are distributed free, or at a
minimal cost; from clearinghouses and information
centers that are divided according to subject, such as
- the.Cancer Information Clearinghouse and the Na-
tional Diabetes Information Clearinghouse:

To obtain Government-produced items, contact the
primary source first, if possible. For example, the Na-
tional Glearrnghouse for, Alcohol. Informatron (NCALI)
produces many items that are dlstrlbuted by other .
groups which gromote alcohol education. These .
other groups; however;, may not have the maost up-to-
date NCALI| materials and may not stock sufficient
guantities to,flllr large orders. Contacting the clearing-

house d|rectIy increases the chances of obtaining the

latest version and enough copies. See Appendix B
for names and addresses of Federal clearinghouses.

The Consumer Information Center (€IC)is a par-
ficularly large Federal source that distributes more
than 25,000 publications per year. Order | the CIC

catalog or request information by writing to:
Consumer Information Center
Pueblo, Colorado 81009
AII materials can be ordered in Iarge quantlty for a__
reasonable fee, and single copies of many materials
are_provided free:
The U.S. Gavernment Prlnting Offlce (GPO) seIIs
more than 44 million books each year, and keeps

some 21,000 tities in stock: A free monthjy catalog is :

available through any one of the GPO’S 27 book-

§tofre§ around the country.. Orders may be placed by
telephone or mail using VISA or Mastercharge. First
class mail costs extra: Order directly from the main

GPO address shown below; or for quicker delivery; _

request the address of the local GPO bookstore and

order directly from there:
_ All items in the GPO inventory reqmre a moderate

- fee, _even though they may be free if ordered from

the primary source or from another agency. GPO
covers its expenses by charging. for orders. Exhibit 2
shows the standard GPO order 7form which requires
the use of GPO stock (publlcatlon) numbers. These
numbers are listed on each publication and ordering
an item without this number;.can cause delays.
Again, the primary source is a better place from

which to order a GPO publicaticn, but if the materiai

-is no longer available from that source, writé or call:

Superintendent of Documents
U.S. Government Printing Office
Washungton DC 20402

(202) 783- 3238

The Natlonal Health Informatton Clear nﬂhouse

(NHIG) is a central referral source designed to iden- -
tify groups and organizations that provide health in-
formation to the public. NHIC staff keep current rec-

ords of available sources and what they offer and re-

-fer people to the appropriate agency, publisher; or

organization. NHIC also produces a directory with

more than 70 sources of heaith information on topics
that are commonly requested. Write or call:
National Health Information Clearinghouse
P.O.Box 1133 . __
Washington, D. C 20013 1133
(800) .336-4797 toII free
(703) 522-2590 in Vlrgrnla

. State and IocaI heaIth departments educatron
agencues and school districts often maintain ex- _
tensive audiovisual libraries that loan materials for
free or for a modest fee. Some have restrictions on
use, such as having the local health department or
school district order the materials as a sponsorrng
agency. To obtain information on these audiovisual
sources, check with the local health department.

The Iocal health agencies and departments also
develop and distribute their own print and visual __
materials. Health professionals at the local level often
produce materials that specifically meet the Janguage
and content needs of their_client population because
no other source provides the exact type of materials
needed for a certain group:

15



Exhibit 2
Government Printing Office

Order Form

Customer's Tele No (Home/Office)

L
Suporintond ant of Documents
P U.S. Government Printing Office
thlngton.r D C. 20402

(s
KT Dete.

.
. Your Ordee

el L1 L]

1 IJI—TfFLHAA 8|

Expirstion_Dete

Month/Year

PRINT OR TYPE ALL INFORMATION ON THIS

SEFORE USHQ_ THIS. FORM, READ IMPORTANT INFORMATION ON REVENSE 8iDE
- MUEASE FORM.

Deposit Account Number

(T11 IUJD

Quantity

Unat of
)

List
[1- S

Titie

| Unit. Totat

“

QPO.Form_3430
110.79)

wE azqum 'I'MAT VOU oum A MlNIMUM OF ll W WOR'I'N OF MAT!RIALI

TOTAL ENCLOBED $

Explanation

unit of Issue
(.4 W mulnm] multiple eoolu
A Each—alrgie copy
ro Ped contalning munlplu M
SE - St of muliple ems
KT - Kit of multiple itams 1n & specisl container

10

O

ERIC

Aruitoxt provided by Eic:
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The Iocal communlty provudes a number of other

opportunities to access health information. Many
counties belong to a network of information and re-
ferral systems which usually have a local.central
coordination point. To tap into this network, contact
the local public library, check the phone directory for
a local coordinator, or call the Alliance of information
and Referral Systems directly at (2186) 434 4858 in
Akron; Ohio:

_ In_addition, the public hbrary has. many of its own
health books and pamphlets available on loan. These

may be stored in special sections called “vertical
files;” or. even on microfiche: One firm; Microfi ilming
Corporation of America, a New York Times company,

has started a Consumer Health Information Service

(CHIS). This is an ongoing publishing service of
health education materials on microfiche used by
many I|brarians The first CHIS release included

more than 2,500 pamphlets, brochures; and fliers:

The libraries also offer readily.available references .

such as The Consumer Health Information Source-

- book, by Alan M. Rees and Help Yourself to Health:

A.Healith Information and Services Directory, by Dr.
Art Ulerie, which list sources of health information.

(See Appendix B for a similar list of sources )

’»Nonpraflt Sources

Private; nonprofit organizations; such as the Amer-

ican Heart Association and the Diabetes Foundation, -

also develop and offer educational aids. Local and

state affiliates or units of the organizations usually
handle inquiries about materials; otherwise; program
staff may order from the national headquarters of the

various organlzatlons These groups generally

-charge a fee for materials; -although they do make-

exceptions. (See Appendix B.)
Profit-Making Sources
Mary proflt organlzatlons such as commermal

publishers, insurance companies, and pharmaceuti7

cal firms; also preduce and market educational mate-
rials. These may be ordered through the national

headquarters of the companles or thrqugb,lﬁchlﬁ
offices. In some cases; insurance companies and
pharmaceutical firms will provide limited quantities of

materials for free. (See Appendix B.)

-

biréetériés a*n’d éaiaiégs ‘

proflt organizations, and various. government agen-
cies have collected and published cumulative guides
to available publications and audiovisual materials.

. Some are » comprehensive directories, such as A.

Kruzas's Health Services. B/rectory (1981) and the
Gale Research Company's Medical and Health In-

formation Directory (1980). They are available from

licraries: Others are catalogs or reference guides that

cover only a specific area, such as the University of
Michigan Learning Resource Center's Audiovisual
Resources for Hypertension Education. For a list of
other current reference guides, see Appendix D of
this Source Book. The appendix doés not include

comprehensive directories:

Newsietters and Periodicals

Flnally, the staff of health promotion programs can
more easily keep abreast of the constantly changing
sources and newly published materials by subscrib-

ing to a few relevant and current periodicals or news-
letters. These are published both commercially and
throughyanougfnealth agencies. Check Appendix E
for a partial listing of pertinent newsletters. Fora
more detailed listing; contact the Nationai Heatth in-
formation Clearinghouse or check their Diréctory of
Medical and Health Information. Their address and
phone number are listed in Appendix B.



Before the staff order large quantities of materials, it

is preferabie to order samples of selected materiais
so the publications; films, slide shows, etc., can be
adequately evaluated and screened. By previewing
sample materials, the staff select and order only the
mos: appropriate maierials for use with clients. This

process also allows the counselors to familiarize

"themselves with not only what is available and cur-
rent in the heaith education field; but also with the
contents and technical quality of the materials they
will be using. Thus the counselors have time to plan
how and when they will use the materials or how
they will adapt the materials if adjustments are
heeded. (For more information on adapting materials,
see “When Materials Don’t Totally Meet Needs,”.
page 25:) The following sections provide general in-
formatiors on ordering materials, whether it is for
sample copies or actual use:

How to Order
When initially contacting the sources of materials

that the staff have identified as seeming to be suit-
able for the needs of the program’s clients, request
lists of available materials, catalogs; and order forms.
Some sources may.send sample copies with the list-
ings. These lists will specify titles, costs, publication
dates, and other information that will help with the

“decision to order: In some cases, this information
".can be obtainad over thé phorie. Before finalizing-

. any order by p.:one or mail, account for the following:

. price;
. + amount available;

- if reduced rates are possible;

. prepayment requirements;

« if they are rented or borrowed; 7

« length of time rented or borrowed items may be

kept:

- diStribution plans:

- shipping and handling costs; and

- how much storage space is needed.
Phone Orders versus Mail Orders ,
_When calling in an order, give titles, authors, guan-
tities, and shipping address: Verify the price and
availabiiity of items. Calling is more expensive than

writing, yet personal contact may lead to better ser-

vice, free service, or reduced rates:

~ When ordering by mail; use the source's order
forms. when possible because they often help to

speed the reply. Try to obtain the forms far enough
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in advance to allow for shipping time. If order forms

are not available, write a letter (see the sample order -

- letter, Exhibit 3). Although persuading & source to -
© . give reduced prices is less likely, writing is cheaper
" ‘and easiér to track. With both mail and phone final

" ‘orders, remember that reduced.prices are frequently

available for bulk orders and for prepaid orders.
Keepingalog S |

A simple recordkeeping system helps to keep track
of the status of orders. for materials. This is usually a
chronological log recording the date of the order, the. -
source name; the items,; titles and authors, prices, re-
ceipt date, and other pertinent information;, such as -
publication or order numbers, and purchase order
numbers: Keeping a log is particularly important for

programs or organizations that use a large quantity

‘of materials.

Allowing for Lead Tline T
“When ordering materials; also consider planning

~ ahead for lead time — scheduling the block of time.”

~ from the ordering through the use of the materials;

especially if the item is borrowed or rented. This_

means allowing time for contacting the source, ship-

ping the item, and previewing it as well as for acquir-
ing the right space and equipment to use it (such as
projectors; tables, and clipboards for games, quizzes,
or other interactive items); if necessary: Planning for:
presentations, especially audiovisual or demonstra- _
tion projects; also includes the extent of time needed

to use the item. Will the program be using the items

for a week, a month, or only a day? Sometimes the
period of use will be dictated by the source; they
might restrict use of a borrowed or rented item to on-

ly a few days or weeks:.

Cost Considerations

.. If a program has a small budget for materials, con-
centrate staff efforts on identifying sources that offer
free or low-cost materials: One option with print __
materials is to order noncopyright publications and
then to reprodiice or reprint in the quantity the pro- .
gram needs. All Federal publications are reproducible
without any restrictions. Many other sources allow
users to reprint copyrighted pamphlets, brochures,
etc., free of charge, or at low-cost, if pérmission is.
obtained in advance. These sources might request a

formal, written acknowledgment line on the repro-

" duced or reprinted copies in exchange for permission

to duplicate the material. Local printers can provide _
assistance with the least expensive and best method
for reprinting,



) Budgetmg f,or,audlows,ual materials can be more . tations up to $80; audlocassettes $5 to $50;.and

dlfflcult Program staff with limited budgets should . slides $:75 each: Rentals are generally much less
find:sources for renting or borrowing films; slides, - expensive. Materials that can be borrowed for free
"« 8tc., rathér than buying them. Films might cost as - still require a budget for covermg shipping and in- 7
much as several hundred dollars; slide-tape presen- surance costs. S
Exhibit 3

Sampie Forrﬁ Letter for Grderlng Materials

Silver Spr1ng, MD 20910
June 30, 1982

‘Amemcan Heart Assoc1at1on
National Cénter _

7320 Greenville Avenue
Dallas, TX 75231

To whom it may concern:

WEM 5 for ExErcise by the American Heart Association,
Communications Division; Publication Number 51-027-A, Rev1sed
1981, at $3 per 100 copies.

Please mail the above with your bill to:
Community Health Program
1601 Rollins Avenue
Silver Spring, MD 20910

fhank you.

Sincerely;

Barbara Peterson

Acqu151t1ons




By previewing and evaluating materials, the pro- _
gram staff erisure that what they have selected and
-ordered does indeed. meet their needs and the needs
. of their clients. Despite its importance, however, pro-
- .gram staff sometimes neglect evaluation because of

a number of possible constrairts, including:
¢ numerous items to evalvate;
* limited staff time for preview.evaluation;
limited budgets for jreview/evaluation;
« differing viewpoints on the usefulness or
appropriateness of materials.
Additionally,_ many program <taff do not have much
experience with evaluation and they sometimes feel
“*out of their league” when it comes to reviewing
health education materials: There is a tendency to
order materials; use them, and then try to judge their
effectiveness throrugh client reactions. Although this
trial and error approach can work well in many other
- areas; it is less effective with risk reduction, especial-
ly when considering that, at timegs, staff have only a

- one-visit chance tp convince clients that certain be- -
_havior changes are worth the effort.
" A simple and consistent system for previewing and

: evaluatmg materials would include:
: . specmc written criteria that can be used over

and over to evaluate selected materials;

v a standard format for descrlblng the matenaIs
and for récording evaluation information which can

be used by both present and future staff; and -
+ an easy scoring method for selectmg the most

appropriate materials for each circumstance:
‘The formality and sophlstlcatlon of the evaluation

system will vary from program to program depending

on the valume of materials_selected and the program

budget. Some programs : will have the resources to
develop a very precise evaluation system that uses
outside professional reviewers who can handle a
Iarge amount of materials. Other programs will rely
on in-house staff who will meet periodically to review
materials. Regardless of how the evaluation takes
place or who does it, the following pages provide ~
some guidance on the important considerations and

factors to assess when deciding if a material is use-
ful or. approprlate for the intended audiénce.

“

Materlals should be evaluated accordlng to cnterla
in the four general categories indicated by these

questions: i
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ting Materials

1. How-well do the materials match client needs
as identified during the initial assessment?

2. What is thé instructional quality of the mate-
rials?
3. Whatis the technlcal quallty of the materials?

4. Do the materials match program resources

and limitations?

A discussion of each of these four categorles fol- :
lows: ,

Do the Materiais Match Ciient Needs?
Dunngthe cllent assessment program staff identi-

fied target audience characteristics and needs as. .
well as such factors as goals and objectives; }.ealth
messages, and educational methods. The ordered

materials should be evaluated according to these o~
same_categories. For example; the assessment iden-
tified target audience characteristics such as age,

sex, ethnicity, and culture. Staff should now look

‘objectively at the materials to see if they offer what

will be useful and relevant to the audience as de-

- scribed. Consider the following criteria:

Content is relevant to intended use and users. The
subject matter should be relevant-to the audience
and for what it is intended to do: The audience.:_

" 'should be able to understand the information be- -

cause it is presented with illustrations and sugges-

tions that are personally relevant; for instance, mate-
rials for a rural audience would Show a rural setting

_ and examples. Also, if the information is intended to

teach a skill, the cues and step-by- step actions must
be clearly stated and must-appeal or be applicable to
the clients.

Length is appropriate for. ihtéhdéd audience. The
material should be appropriate to the audience’s

available time, attention span, and potential use of
information: Materials generally shouid not exceed 15-

20 minutes viewing time, and staff should give more

time to teachmg skills"than to providing background

information: - s
Examples are agorOprlate for each audience. Ex-

amples should be appropriate settings; show appro-
priate objects; and make references to appropriate_
behaviors, etc. Materials that are designed to teach
diet changes to a Native American population; for ex-
ample; should focus on foods commonly prepared in

the local region for the specific Indian group.

Examples _cover range of appropriate audiences, lf
applicable. If more than one audience was identified

as potentially appropriate, the materials. should con- .

tain examples that are approprlate to all of them. Ap-

24,



propriate sex, age, and ethnic groups shiould be rep- _

resented. For example, corporate programs’ aimed at
smokrng cessation should include both men and :
women at various organizational levels and in appro-

priate age groups and should present strategies for

change that fit the stresses and temptatrons of the
group. -

“Format is appropnate for audience: The material
should have an appearance that is appropriate for
-thé audience (does not appear too simple or too diffi-

'cult) and can be used by the audience (has large
enough typeface etc., for the sight-impaired).

Photographs, iltustrations, and/or graphics are ap-
propriate for the audience. Photographs; illustrations,
drawings, cartoons; graphic symbols, and the like _
should be acceptable to the audience (e.g:, cartoons

lack credibility to some low-income audiences); and
they should be easily understood by the audiénce

(e.g., very stylized line drawrngs on an exercise chart

may not be understood by senior crtrzens)

Language/termrnoiogy is appropnate for intended

audience: The leve! and type of language (both lay
and technical) should be appropriate for the audi-

ence. That is, the audrence should be able to under-

stand it and will not feel “turned off" or alienated by
it. Also, the language should not seem condescend-

ing, and it should use appropriate idioms, vocabulary,

scntence structures; and speech patterns: However,
matenals that use sIang or coIloqulallsms such as

‘become outdated.
Fleadablmy lever /s appropr/ate for the aud/ence

Readabrllty is one of the most important determina-
-tions when looking at client needs as described in

the assessment. Readability actually is a subset of

usrng ‘appropriate terminology; yet, it merits a sepa-
rate drscussron The information contained. in the
mater|als\must be clear and understandable to the

client or it'is useless ‘Readability focuses on these

factors: sentenz:{t;ngth and vocabulary difficulty.
Sentence leng —materrals _using large numbers

_ of long sentences are- viewed as more difficult (and

often as more boring). leflculty in understanding the .

meaning of words may ste?n from unfamlllarlty or
word length.

Vocabulary d|ffrculty—unfamrlrar words mught be .-

“sither specialized or technical (e.g:, "carclnogen or
pulmonary") or they are used in an unfarnllar way
{e.g., “stepped-care™. Long words {over three\syll-
ables) are often viewed as more difficult than short
ones: :

‘of an.item’s read;

_

Numerous readability formulas exist that attempt to
predrct readabrlrty either by the length of the word
{e.g.; Log; Flesch) or by the difficulty of the word

- (e.g., Dale-Chall).” Although these formulas’ are

relatlvely easy to yse and provide a gross estimate’
jzsllty, they do have several impor-
tant limitations: o
- Word Iength is not always-a reliable indicator of
drffrculty since many words of three or more syl-
lables are familiar (e.g., “family”), and many shorter
words can be difficult depending on their familiarity

or context (e.g.; “dilate,” “|ntake")

. The predictability of the formulas on non- Engllsh :

text is unknown.

« The formulas do not acconnt for other aspects of:
text which may produce difficulty, Such as long
§énténces made up of short words; sentences with

multiple negatives, sentences with unclear subjects

or antecedents; averall length of paragraphs, even
when made up of many short sentences; and size

and. type of layout used. (Pages with small; packed
type and little white space between and around.

paragraphs produce less approachable text that is

therefore less readable and comprehensible: )
The above criteria are only some of the posslble

considerations when evaluating materials for use with

specitic clients. Al of these criteria; as well as others,
appear on one or more of the sample evaluation - -
forms shown in Exhibits 4 and 5 on pages 18 and

20. Both forms use the same front sheet where the
staff describe the materials and the audience. Exhibit

5 shows a longer, ifiore complete evaluation format:

Depending on program needs; staff may want to use.
one of these forms in its entlrety or they may want to
adapt one of the sample versions for local use.

/

What is the Instructional Quallty of the Materlals"

The instructional quality of the materials refers to
how effective they are as teaching aids. When pro-- =

" gram staff evaluate the instructional quality of mate-

rials, it is useful to_investigate the followmg aspects
-Goals and objectives are srated clearly in the pres-‘

entation. The clients should be able to tell what they
will learn and/or be able to do:as a: result of the pres- -
entation.

An overview or introduction is provided. An in-
troduction is helpful in that it explains what is in-
cluded in the material, how the information is

*See Appendix F for references on readablllty tests.



| -l,
arranged how to use any accompanyrng materral
etc.

A rationale for. /earn/ng and benef/ts/consequences
are prowcfed This gives the client a reason for read-
" ing or vrewrng the material and telis what might be

galned by using presented information, or lost by
ignoring the facts and by contrnurng current un-

. healthy habits.

Key points are h/gh//ghted and easy to Iocate The
client should easily be able to find important informa-,

tion or get back to a key point. Materials should use -

+ "~ bold type, different typefaces, arrows, underlining,
" bullets, indexes, tabs, and other similar devices for

hrghllghtlng

Information is presented i in a /og/cal order. The
presentatton should follow a described order and
give information in such a way that the client is likely
to want and use it.

An opportunity to practice is provrded/directed if
appropriate. The item should give the client a chance
to try out the suggested behavior by providing the
needed forms; materials, and directions for use:
Materials may also give feedback on correct answers
or behaviors. Since behavior change is often the

goal, this criterion is especially important.

Technical terminology is explained. Materral should
- give the client synonyms or sirmple explanatrons for
technical or medical terms:

The material act/ve/y /nvolves [earner/requlres re-

sponse, if appropriate: Material should encourage the
client to respond and show what has been learned
by answerrng guestions and/or performrng behaviors.

What is the Technical Quallty of the Materlial?

The technical quality of the material refers to the
quality of both the content.and the features of the
materiais. An explanation and description of each of

these categories follows.
. Content of the Materlals Evaluatrng the technrcal

quality of the content involves assessing currency,
accuracy; and completeness of the information.
Assessing curréncy is important because medical in-
formation often changes rapidly. Staff who do not
check to see if the materials contain up-to-date in-
formation may lnadvertently present (or fail to cor-
rect) outdated irformation. v

Assessing technical accuracy is equally important.
Technical accuracy is based on a professional judg-

ment made by program staff or by external reviewers
familiar with the subject matter. All reviewers should
have @ common understanding of what constitutes

technically correct information: Because many health
16 '

topics are controverslal and the possibility exrsts for
differing. viewpoints among staff, most organizations

will need to set aside time for wstablishing an overaII

" program viewpoint.

_In reviewing for technlca. accuracy, ensure ‘that the.""
materrals
s cortain no inaccurate information;
- present the most up-to-date statistics, philos-
ophies, suggested treatments typical patient con- -
gems; :
. openly identify any blases such as a preference
for a particular diet;
« reflect the philosophy; termrnology. procedures
and approaches of the program using the materi-
als and .
+ label clearly any mrsconceptaons

Finally, the content of the materials should be eval-

- -uated for completeness Completeness can be

_intended use: Every item should contain whatever in-

formation is needed to accomplish what it is meant to
do. For example, a 2-minute fiim designed to trigger
a group discussion need not contain all the available
information on a particular topic: It is only-intended to
be used as an introduction to a topic, not as a full.
presentation of even one aspect of a topic, and
should only be evaluated in terms of what the mate-
rial is expected to do. If it contains the information ‘it

needs to accomplish its particular objective, it is then

- judged to be complete.

If the materials are designed to teach the. clrent
wrthout additional assistarice from staff, or if they are

to be used at home as further reinforcement for be-
havior change; then they should also contain specific
diréctioris. Theésé diréctions should state, for ex-

ample, when to do a certain.behavior, as well as
when to stop dorng rt such as medlcatron takrng,

process, and what to do |f they occur

Features of the Materials. In addition to evaluatrng
how well materials are designed, program staff will

want to examine thz effectiveness_of the chosen .

medium. Certain criteria are specific to the medium,
such as print size and layout for print materials; whrle- =

others are generic. Program staff might want to con-
sider the following criteria:

Medium selection is appropriate to goals. The
goals of the material should be aided by the format
used. For example, behaviors requiring motion are
best shown by video or film, whlle those requiring

¢



recognition of sounds should be accompanied by

at.dno

. Unnecessary terms and wsual details are elimi-
'nated Msiterials should use only. terminology that is -

needed. They should not use extra labels or pictures

or show details that are not needed to make the

pomt

Vsual labels are cons/stent w:th terms in text/

script. The text should use the same terms as the
labels on the visuals.

Visuals are relevant to text. Visuals should deal

with pomts mentioned in text and illustrate kéy points
or give examples.

Material holds reader’s interest and attention:
Materials should not bore, confuse or alienate the
reader. .

Visuals are accurate. Content; illustrative detail,
and 1abels should be accurate. - .

In addition; for slide- -tape and videotape presenta-
tions:

Pacing is adequate Presentation should move
slowly enough to permit digestion of key pomts but
- not bore the viewer.

Sound quality is adequate. The sound should per-
mit complete understandlng of dialogue and other__
narration, music, and any special effects. Music and

" narration shouid not compete
Synchronization is adequate. Visuals should rein-

- force the narration and.should not introduce ex-
traneous or contllctlng information.

Presentation permits learner control, if appropr/ate;
The program should have the capacity to, be started;
stopped, advanced, or repeated by the learner ds
. nheeded:

Titles, Iabels, and olher pr/nt cues are. clearLV read-
able. All print should be legible and clearly related to
approprlate parts of the visuals:

Do the Materials Match Program Resources and
Limitations? | .-

The program staff wull also want to ensure that the

,,,,,,,

consldermg such Ioglstlcal criteria as:
+ Do the materials match the available-budget, i. e,
are the materials affordable? .
« Does the program have the equipment to use the
materials, suoh as slide projectors carousels, film
projectors?

. Does the program have the hecessary facnllttes
for.the material, such as a room large enough and
dark enough for viewing films?

. Are the materials readily available?
All of the lnformataon given in the above four cate-

gories allows for simple and straightforward -
approaches to evaluating.the adequacy. of selected
materials within the framework of identified client

needs and of the program’s available resources. To
simplify the approach, the following section presents
information on standardizing the evaluatuon format.
A Standard Format for Evaluation
Program staff can-use a varlety of forms to evailu-
ate their materials, dependmg on their particular:in-
formation needs: Programs with a small volume of
materials; few reviewers; :and little need for
recordkeeping or justifying their _selections may want
to use concise forms like the one in Exhibit 4. Such
forms, require a simple professional judgment on
each of the major factors affectlng the seIectlon of a
material:
__ On the other hand those programs that screen
Iarge volumes of materials may want precise deter-
minations on which to base their selections. These
programs might opt for a detailed form which calis for
consideration of a number of elements for each ma-

jor factor: For exampie these programs might
comprehensively examine the instructional quality of
each material and want specific information on such

aspects as adequacy of objectives and introductions
and mcluslon of practlce optlons as descrlbed

tensive data
In a test” of how effective these two forms are; re-
viewers found that using the concise and extensive

formats led to the same evaluation results on the
scale of “inadequate” to “excellent.” They found; =
however, the short form (Exhibit 4) to be slightly bet-

ter for evaluating audiovisual materials. The long

form made it difficult to recheck certain details with-
out viewing the audiovisuals two and three times, a
requirement that makes the evaluation process less
simple than.it should be.

- _The reviewers also found that the Iong form (Ex-
hibit 5) serves particularly well in two specific circum- .
stances: First, the Iong form can facilitate

'Seu Appendlx H for a descrtptlon of two hypotheucal examples
demonstrating the application of the evaluation methodology and
the use of the forms given in this text.
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) r’éceidkeébiﬁg for tii'o’é’é ﬁrbgréms ih’ié'rééiéd in’ o gram staff wh,o want to desngn their own publlcatlons

R documienting and retaining for future use their mate- + and auduovusuals
] rials evaluation efforts. Second, because of the level .- Blank short-version and extensive-version evalua-
. . of detail on the long.form; it can be used to assess . tlon forms are provnded in Appendix G for reproduc-
the planning and ‘development of materials by pro- . tion by local program staff.. .
Exhibit 4 o o .
Evaluéiiaﬁ Form — Short Verslon '
Date riﬂ’oﬁidihw /] tef 82 - - ——— - publication Date: _Z 780
Reviewer: —— _
Title: _FNES EOR YouR — IO, 401 & SO : Hoproductlon Restrictions:
Producer/Author: Wﬁkﬂi .| — None
contact: _AY _ComprppncArions — - — —— - : Permission reg'd.
———¥0- LAKE DOULEYARD" : - Citation réqd.
Srupio _Cpy, (A 9602 i - - Payment req'd.
Price: 3350 PURCGHASE ; $.35 RENTAL ——— ‘ )
tength: 427—1‘-1 77777 e —— ‘
Forrnat 76 w1 FILM o Mode of Delivery: Language:
(Check all that apply) —— Individual v English
—___Print - ' L aroup — - spanish
‘(specify) ——V" Instractor-led — _ French
No. of pages _____ Seltinstructional _______ Asian/Pacific
1 Film (circle. Bﬁe) ) Audience Charactoristics: " Other
16-mm slides Ioop Popuilation: '
—_ No. of minutes ;*_*V: White . Socipec \/onomlc status: -
— Videotape (circle one) - ¥V __ Biack High
ain. 112 in. v.__ Hispanic —v"_ Middle
' Audiocassette V- asian/Pacific - Low.
Sliderntape — v/ Native American o
———-  Other — Other: Séﬁlﬂ!i: o
(specify) o ‘ ; Inpatient
Roadablllty Age: - Doctor’s office
————— Very easy (6-7) » — - Pediatric ;7 Outpatient clinic
____ Easy(8) _ \/ Adolescent — — Community outreach
___ V' Average (9-10) ‘ —— /" Adat Seif-help group
————— Fairly difficcit (11-13) __V__ Geratric __L Woiksite -
___ Difficuit {14-16) 3
Comprehensiveness: - Physical disabilities: Outcor a/GoaIs )
_7_ Part of the described program _v/_ None - v Clarify valuers/ehangeiaimtudes
V' Accompanying support matenais ___ Sight impaired __———— Provide background information
___ Instructor guide — _ Hearing impaired — Solve regimen-following problems
_________ Clierit assessment instruments ‘| ————— Other: ﬁ- Pertorm skills/use procedures
) _— -~ Monitoring forms ) ' Modify behavior
Patient contracts - Sex: -
——= Group discussion guldellnes _i/i M .
Other: pre-TEST & FPosr- TEST™ v F

ERIC
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Exhlblt 4
Evaluatlon Form—Short Version (contlnued) -
page 2 . . ' ' ‘
- . © YES "NO
The materlals are complete, accurate, and up to , - No
date. . - - =
Comments: — : - - & —FREIPHEET M/CL(/OED
The materials are appropriate for the audience (con- - No
sider language; length; gxamples) . _ o JR
Comments: _=__ APEROPRIATE f., I~ 00D EXPLANATIONS, VERY (LEAR. MIMNORITIES
o - - PBESEMZEQ N gazg ROLES
The materials are Instructionally effective. ~ (\_i;s/) No
Comirnients: LANATIONS mMS DIRELCT RE VERL CLEﬁE
- '“Trheimedlum is agpygpdate and effective. - i : No o
Commants: ——~Gooo AR — lﬂmllcm#Wﬁ/VﬂT/aU ' .

Overall commerits: _l__.ELz‘_._.z.dﬁL_z.'zzﬁ_w,is A 6000 FliLdM JWDT/VATE Ap

— INSTRUCT —*WoN-EXERCISERS *

Strengths: _TECANICAL _TERMS WERE AOT_OVER WHELMING AND [DEAS WERE =ESENTED
T T A : E— :
Limitations; T — -
iﬁ@é&iéd w6 __SELE-HELP ER0UPS — —
Ovérall 1 would rate this r mat:rla 1 a8 [J Excellent. B/Very Gond [J Geod*[J Adequate [J lnédequate
Comments: wﬁ Mfil?"?/ﬁﬁs e ——
.

ERIC

Aruitoxt provided by Eic:



Exhibit 5
Evaluatlon Form — Extensive VEFSISE

Date reviewed:

_ ﬂ/ujgé

Producer/Author: _ﬁE&LIH__DWH_EESEHRQLJMB

Publication Date:

Riﬁi'b’diiéthn Rentrlcﬂonl: ' s
- None

Contact: _AV_ComMmMun/ (CATI0AIS ~

L Permission req'd.

-0 iAke  BOUEVARR

Citation req'd.

Sruojn Cilv, CA_Q1504

Payment req'd.

Price: W

- Difficult (14-16) -
Comprohenslvonon

Part of the described program

Acccsmpanying support materials

instructor guide

Cllent assessment instruments

Patient contracts
—_ Group discussion guidelines _
___ ¥V Other: PRE-TEST g PosT-TEST

_.Physical disabillies:

Length: 19 M - o - -
Format: /6 mr B Modo of Delivery:
(Check all that apply) individual
—_———" Print Group
(specity) ) Instrictor-led
—_ _ No.ofpages ———— Selt-instructional
— Y Film (girgle on Audience Characteristice:
16-mm slides F’B&i?iﬁh:
No. of minutes™ -~ Whlte
— _. Videotape (circle one) — Black
3/4in. 172 in; ) — Y. Hispanic _
: Audiocassette ¥ _ rsianpacitc
Slide/tape | ——¥_ Native American
—— Ofther - — — — Other:
e — (8POGITy) — < J
© Readabllity: Age: B
' Very easy (6-7) —————- Pedietiic
. ————— Easy (8) i Adolescent
___ v Average (9-10) _[__ Aduit -
Falrly difficult {11- 13) - —v— - Géatric

——Y___ None
= Sight impaired
tHeering impaired
Other:

Language .

v Engiish
- Sﬁéﬁlsh
————— French
Z Asian/Pacific

_ Other:
"'Socloeconomic status:
High
- Middle.
e tow
Sottlng
[ — Inpatlent
Doctor's office_

+ Outpatient clinic
—Y__ Community autreach

- Self-help group -
Worksite )

Outcomanouln
Clarify values/change amtudes
Provide background information

Sclve ragimen-foliowing problems
*/* -— Perform skills/use procedures {

. __ V¥ - Modily behavior

20
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Exhibit 5 (continued)

page2 i
s Technical Accuracy/Currency/Compieteness e --
* Contentfactual.information is accurate ,,,,,,,,,,,,,,,, Ne

Comments: RMA IO IENCE ; ENOUBH N
FRCTS % /uusﬁﬁﬂaﬂs.ip :

ormation 1s up (o dale. o o , No

Commeits: __ STRESSER i /177 TS __QTHER Po/.urs
- CURPENITLY —EMPHASIZED 8Y Dk FIELD

All information needed for use 18 preserited (all steps, ' No

cues, cautions, etc). o T

Comments: — OyERVIEW oF AW INMADRTANT /SSUES . A

Deals with commion questions, misconceptions, prob- Yes No

lems; if appropriate. ‘
) Commenis. i < B —————— —

Appropristeness 1o Audience/Use P T

Content is reievant to intended use. * No

Comments: - - : :

Language/terminology Is appropriate for inienaaa au- (Yes N'd ;

~ dience. -

Comments: — - —
N A M- m A/MIIS WAY- I

l;ength is approprlate for intended audience. Yes ﬁ'o’

Comments: _VERY CLEAR E\'PLﬁﬂlﬁrf_gs - L

Examples are appropriate for each audience. No

Comments: - - -

Examples cover range of appropriate audiences . No

._ {comprehensiveness). N . .

Comments: __VERY —Las/TivE—/MAS, ETHNIC ;

Format is appropriate for dudience {type size, Ne

] layout) B

Comments:

. 21



Exhibit 5 (continued)

page3a
Instructio ity
Goals and

stated eariy in the presentation,

Comments: . OBJECTIVES  ARE__NoT oMLY SIATED pur ARE ALso CowTInYoUSLY

o HIShLIGHTED THROUGHOUT THE Fia-

Overview/Introduiction to preseniation provided. No ~

Camments

Rationale for leaming arid beneﬂts/consequences are o " No

provided. _ -

Comments; _ALONG __WitH BEUEF/IS 70 - Ms—ﬂeiem -ELEMENT _OF FUN —AND— -
ﬁccoMPus[fM /5,113 smgsseo o

Key points are highlighted and easy to locate: QesD - - No

Comments: ’ B -

Holds reader's interest and attention._ No -

Commmerits: __PERWARS A LITTLE  Tvo ~CurE " PRESENTATION pF DALY

———— OPPeRTwNITIES T ExERGSE. ,

Visuals aré accurate. e . No

Comments: _ﬁCmEMLMEaMMAﬂo UPLIFT NG
_IMAGE. —= -

Overall comments: _Mwmm My mo,zp

—— EXPENSHIE T — PuRCHASE —

Strengths: __INFORMATION ﬂll ACCURATE . |
N EXqTING - WAY: HisHty MoZ) VAT DN AL -

Limitations: _A_ﬁ_li_azuz_rqo PRETENTIOUS . Dib Nor_ ADDRESS THE ISSUE

_LJ 70 MAINTAIN _MOTIVATION 70 CONTINUE F/ra_lgs PA’QKAWM

Suggesied use: FRET/CULAR] Y  APPROPRIRTE FOR WORKSITE FROGRAAE- —SINEE T~

M/D/RECTLV IMPLIES ug_-' OF _Soc/AL SUPW AT WorRK .

Commenls _&CEELEELCMMPIMI VI  MATERIAL .

-

22

ERIC

Aruitoxt provided by Eic:

N
G




Evaluation Scoring Options
When using forms to structure and record the _
evaluation process, attempt to keép scoring as sim-

ple as possubie Traditionally, simple responses are:

. Yes/no answers, which are easy to score but
forca a limited chouce on the reviewer (see Exhibit
4y, :
. 5 pomt Likert- type scales, whlchfajlqw 3!]9 re-
viewer to rate the extent to which he or she agrees
or disagrees with a statement (see example be-
;low);
+ 10-point scales,; which spread the range of re- _
sponse even further, but are likely to give less reli-
able responses across rates.

Example
Criteria: Visuals are re/evant to the text.
Strongly Agree - Strongly Dlsagree
5:4 3 2 1

Scorlng can be done by creating a total score and
makirg decisions based on the total, creating sub-

—_scores for various important factors and making deci-

sions based on those; or weighting éach score and
making decisions based on the total score.

. Each method has advantages and disadvantages

- related to the ease of scoring and the certainty of re-
sults. Creating a total score by adding up the points
for each item is relatively easy but may not accurate-

ly represent the value of the material. On the other

hand, creating subscores provides a more accurate

picture of value because it allows the more |mpo;tapt
items to_have more weight: This requires the staff to.
decide the priorities for items in advance and to deal

with weighted totals.
Additional Considerations

When evaluatmg health educatlon matenals, also
considar reviewer selection and a recordkeepmg sys-

tem for evaluation results. The selection of reviewers
is important. Choose reviewers who understand the

purpose of the evaluation process and who have the
expertise to judge appropriate materials according to
the criterla established by program staff. Also. the

number of reviewers for each matenal is less lmpor-

tant than their ability. .
Using a system to record or complle the ,re,sults,of

the evaluations can be most helpful; especially when
selecting among a wide variety of materials. Some
program staff may want to consider using a catalog-
ing tool such as the matrix found in Exhibit 6. This
matrix lists the evaluated materials by title on one .

_axis, and.descriptive. criteria. for.deciding.appropriate=. - ...

ness to the audience and quality of presentation on
the other axis: This is not the only way to compile
the results of the evaluation; but it allows staff to see
at a glance the materials among those reviewed that

would be good choices for their clients

QO
L



Exhibit 6

Matrix for Recording Evaluation Results

. |Format
Titie* |and Length

Setting

Popuiation Characteristica

Comments

J‘!,;p,n] 1o E‘)mﬁ &
o | Swper B
Jarserase | 10 min

seif -helo
Grovp,
Morksite

English

WA

Fun element
odds fo
ehectiveness

Fitness for | 16 mm &
Your Foth. | Super &

Outreazh

| ser-neip

grovp
Marksite

Engllsh

Aveu'zj [

Combenation
of AV &

Print,

ron - threotenmng
way of

presentation

en & 9o
SDen pre-test w
posi - test
oo e [ Jsquere -
OQutrun game
Game board @
: &t

Sl _hete,
grove,
Norkste

iEn_gl!_'srh

LMA._

- dal v e

of fun. .
Cnhances
appeal

o Fitnss

“Fictitious Titles

Torning | prirt

Qutpatient
Clinie

Community

Uolreach
Self-hetp
Yroup

Worksite

English

Fairly
Oy ffrcutt

Gompre -
hensive.
coverage
excellent
referencirg
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__.only.a portion._is applicable._to.the audience-or to-the
circumstances for presentation can be adapted as

When Materials Don't
_Totally I\]Ieet Needs

‘ In many cases, exrstrng materrals ony partlally

meet program needs and _program planners are then

exrstrng ones. Whenever posslble adaptatrqn is sug-
gested because it can generally. be accomplished
more quickly and mexpensrvely However, before
adapting materials, be sure to check on any copy-_
right restrictions. Changlng some materials would be
completely prohibited by _copyright law. Others; such
as this Government publication, can.undergo any

change from a “cut and paste” to reprinting because

it does not fall under any copyright restrictions: If un-
sure about copyright laws; see the discussion on
page 12 under "Cost Considerations” and check

with someone familiar with the newest copyright reg-
ulations: A local librarian will know the laws or how to
access them.

__ Circumstances where materrals might be tailored
include when materiais are too-long; sequenced
differently than needed, use different terminology, or
are dimed toward an inappropriate audience:

Lengthy materials (print or audiovisual), in which

foIIows
* For prlnt matenals,—— “cut and paste approprrate

sectrons ensurlng that continuity is main‘ained

used)

* For audiovisual materrals — begin a filmor
videotape at the start of relevant information and

precede its use with an introduction that provides

any needed information from the unshown portion.
Materlals that are sequenced dlfferently than

needed can be made to fit program needs in a simi-
lar manner.

 For prlnt materials — “cut and .paste” to obtain
desired sequence, ensuring continuity of explana-
tion. ,

- _For audiovisual materials — edit videotape to de-
sired sequence or play portions of film, or show

videotape | in desired sequence, using group dis-

cussion while subsequent portlons are set up to be
shown.

Print and audiovisual materials which use different
termrnology than that used by the program can be
adapted in a number of ways. Provide a glossary of
the terms with their synonyms along with the presen-
tation. of the material,_or before providing thé item,

explain that it uses different words to say the same

things the program is saying and then provide the’

words; also, for print items, “cut and paste” to re-

place undesrrable terms with ones used by the pro-

~ gram:

For materlals whlch use a drfferent audlenee than

the major one(s) being dealt with by the program, ex-
plain that the concepts being shown can be general-
ized to a variety of types of people and point out

what clients should be aware of when viewing or us-

ing the materials: When possible, also provide an ex-

. ample of how the client can personalize the informa-

tion given. _
Aids to Developing Materials
Occasronallyﬁ program staff may flnd they need ~
materials where none are available or where the
available materials are so outdated that they are in-
appropriate. Numerous guides are available for
assisting program planners when designing in-
structional materials.-Some focus on the design of
the information to be taught, while others focus on
the creation of various media: Widely used refer-
ences are listed in Appendix F.

Summary of Selecting; Evaluating; and Using
Health Education Materials

~ The process of selecting health education mate-
rials that are useful and effective involves foresight
on thé part of program staff. The preliminary planning

includes identifying the needs of clients; as well as
the purpose; direction, and methods of the program.
The preceding pages attempted to explain some
possible approaches to the planning steps; plus the
process of selecting and evaluating the health educa- -
tion materials for reducing risks.

Even though the amount of time and effort put into
selectrng and evaluating health education materials
will vary from one setting to the next depending on

resources and client characteristics; the basic con-

cept remains stable: successfully encouraging and:
motlvatrng people to make healthy behavior changes

-propriate and effective: Good materials selection can

only take place if the health professionals and coun-
selors kriow their clients, know what to look for in

materials; and take the time to order and:review the

-best of what's available and affordable,

~ To complement thirsiconceptthe next section deals
with a subsequent step in helping clients to reduce
risk; the step of referring clients to other sources of
community care. .
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Referrlng Clients to

Other Community

Programs

Not all risk reduction programs can be all things to
all clients. Some programs offer only detection ser-
vices. Otners offer detection services plus followup
risk reduction counseling for certain specific risk fac-
tors. Because of the possible variations; this. Source
Book offers ‘some guidance on the whys and where-
fores of referring clients to other community pro-
grams whenever additional services are needed.

Referral is the process of linking a person who has

an identified risk with a community health service
that may help the person to reduce that risk. Be-.
cause of the many possible combinations of services

for rrsk detection and risk reduction, the situations
that may require referrals are also potentially many.

For simplicity, this chapter discusses the rudimentary

: considerations for makmg client referrals to any type
of risk reduction service after program staff have

identified the risks.
Risks are detected via three basic methods:

» Self-detection, where individuals themselves dis-
cover a medical or behavioral condition that makes
them think they are at risk. For example, an over-
weight person might read an.article on the dangers
of obesity and realize a need to lose weight, or a
smoker may begin to cough when arising in the
mornmg and decide to break the smoklng habit:

* Visits wrth health care provrders ‘where | the pro-
vider identifies the risk, explains it to the patient,
and recommends remedial action to reduce the
risk.

+ Risk detection activities; where indiviuals learn cf
their risks through activities such as health fairs,
categortcal disease-risk detection programs (e.g,
high blood pressure, diabetes);, multiphasic screen-

ings, and health risk appraisals.

in all three cases; individuals ‘often do not receive
enough information to make sound decisions on
possible risk reduction activities. As a result, they

sometimes fail to take posrtrve action or may even
take inappropriate action; such as starting a risk_
reduction program that does not fit their personal

needs. Risk detection thus has only a potential bene-

fit to individuals. The benefit will not be realized un-
less detection is accompanied by appropriate, sus-
tained action by the individual. Because many people
never make the link between risk detection and risk
_reductron services, every program should provide a
good referral component to ensure that people act to

reduce risks.

2 -

: hree-Step Process

. A referral is more than srmply tel'mg a program
part|C|pant what he or she needs to do. It is a three-
step Pprocess: (1) determining need for a référral, (2)
;nakmg the referral, and (3) following up on the re-
erral

Determ/nlng Need After a health apprarsal pro-

gram staff can clarify for a client the nature of the
health risks and possible remedial actions, such as
regular Pap smear tests for someone with a family

history of cancer: Counselors can then help clients to
identify other specific issues that may affect the type
of risk reduction services they need and how ready
they are for a referral to another health service. For
example; counselors can help clients think about per-
sonal preferences, costs, transportation needs, and

any physical limitations that might preclude someone
from realrzmg the benefits of a parttcular referral.

Maklng the Referral. The reierral toa rrsk reduc-

tion service is made after the client expresses an in-

terest in participating in a risk reduction program.

The referral involves giving the ciient the location,
schedule, fee (rf any) and other pertinent facts about
the referral service. Sometimes staff may want to
give referral information on more than one service so
that the client has:a choice among several possible -
options. Depending on the system used; the staff
may want to contact the referral service directly to
set an appointment for a client. In special instances,
such as with the discovery of a medical emergency
(e.g., a confirmed diastolic blood pressure of 120 mm

Hg or above) ‘program staff-should immediately refer
(and perhaps escort) a client to medical assistance.

- Following ‘Up on a Referral. Followup involves con-

tacting all clients to see thatthey have taken positive -
action to reduce their risk. Program staff can also
use the followup phase to reinforce for clients the im- -

portance of taking positive action once the risk has
been identified and the referral made. The followup
action on a referral can -also provide information on

whether,,c,'!ent,s wer 9,5,3,,“3fl‘?d,‘,’5’,'th,?h? services to
which they were referred. Following up on reterrals
can thus provide information that will help to improve

future referrals. For example, at a minimum, the
followup on referrals will let staff kiiow to remove
from the referral list any services that clients have
consrstently found unsatisfactory. The followup step
is_perhaps the most neglected aspect of referral; yet
it has the potential to improve greatly the entlre refer-
ral process. :
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) Studles have shown that the t|m|ng of the referral
influences how many clients respond to the recom-_
mendation to seek heaith services: A referral should
occur as soon as possible after detectirg a risk. A

rapid and well-handled referral reinforces to-in-

dividual clients the importance of taking positive ac-
tion. .

Bevelcplng a Referral System

Developlnga referral system is a nlne-step pro-
cess consisting of:

1. Determining the types of serwces that W|II be
needed.

tocating those services in the communlty
Collecting information on the services.
Determining the appropnateness and quallty of
the services:

Developing a referral list. =

Developing a referral protoeol

Deveioping a followup system:

Training people to make referrals. ™
Periodically updating the referral list.

The following sections describe each of the above
steps

1. Determlnlng the Types of Needed Services

m@ﬂ@m”eww

A review of the risk factors that the program cov-
ers will help to determine initially the types of risk
reduction service. the program staff may have an in-
terest in locating. l-or ‘example, a comprehensive
health risk_appraisal program may cover smoking,

_weight problems, and hypertension. The program
staff would then locate other community services that

cffer activities for those particular risk areas:
A review of client population characteristics is
another, approach for determining needed risk reduc-

tion services: For example; if the population has a
large number of hypertensives or smokers; the prior-
ity would be locating community high blood pressure

control programs and smoking cessation services.

A third approach would be to survey local clients
on the health problems_ they pérceive as important
and on what klnds of services they feel they need.
Although not necessary; using all three of these.
approaches will help to determine both the needs
and the desires of the clients.

Once progi'am staff have determined the types of

needed services, it is helpful to gather information on -

what the services entail. Gather this information by

rewewurig the literature and by consultmg experts*

Many of the natlonal organlzatlonsllsted Jn Appendlx

C offer information .on risk reduction services. tocal
units of national voluntary health associations, local
public health departments, and neurby health science

SChQQ'$ are also good sources of such data.
The services needed for risk reduction may be
roughly divided into three categories: medical serv-

ices, behavnor change servnces and sqcial serwces

cal attentlon For example elevated blood pressures
or positive Iaboratory test flndings may indicate a
need for medical expertise in confirming, evaluating;
diagnosing; and treating the risk factor.

A famlly history of some diseases-means advising

the_client to have regular medica! checkups related

to those diseases.
A cllent may also need. medica! attention to deter-

mine the appropriate risk reduction activity for certain
conditions. For example; an older participant or a
participant with a history of heart disease may r need

medical advice on appropriate types of exercise ac-
tivities.

7777777 ”'ces also lnc ude | mental health

““sérvices, especially |'n cases of severe depressuon
suicidal tendencies; or other major mental health
problems.

Behawor change services. Behavior change serv-
ices are group or_individual activities aimed at help-
ing clients adopt healthy habits or stop unhealthy "
habits. These include: smioking cessation programs,
wetght loss classes; exercise groups, support groups
such as Alcoholics Anonymous; stress - management
and coping skills classes, and speclal or general
nutrition instruction. programs. .

_ Social services. It is not unusual to disSover dunng
health appraisal that some clients have speclal

needs that social service organizations could meet.
For example; a client with a risk factor requiring med-

, Ical attention may not be able to afford medical.ser-

vices, or a client with a high stress level may be hav-
ing a major family or financial crisis. Social service
agenc!es generally have experience in helplng peo-
ple in these situations: Uslng social services is paric
ularly tmportant when working with poor clients.

2. Locating Services In the Communlty .
Locattng appropnate ,nsk reductlon services in the

community is a relatively simple task. Orgamzatlons
which keep lists of, or are aware of, these serwces
mclude
* The local information._and referral program, Wthh
is usually housed with the United Way or Commu-
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.

nity Chest agency. or may be located in major so-

cial service agencies: Information and referral pro-
grams maintain comprehenslve lists of social and
health programs in the community, and are in the

.business of linking citizens to those services. Most
information and referral programs print community
directories of services. (See earlier reference to

_ the Alliance of Information and Referral Systems;
Akron, Ohio; on page 117) B
- Local health departments, which are often aware

of ‘and maintain lists of risk reduction services. "

¢ Publlc,mental healjh centers and mental health
associations, which may provide services or may
know about other pubhc and private services.

. Qommunlty health promotlon and health educa-
tion programs; particularly Area Health Education
Centers (AHECs), Health Education Resource

Centers (HERCs), and health education or promo-

tion councnls

« Health Systems Agencues (HSAs) which main-

tain Jists of most publicly supported and voluntary

.health risk reduction programs.

vices, and some offer reduced group rates for a
guaranteed number of clients.

3. Collecting Information on Community Ser-
vices

When collecting information on community ser- _
vices, develop a systematic way of recording and f||-
ing the information. Create a standard form, such as

that shown in Exhibit 7. Record the follewing informa-
tion:

'+ name of the organization;

+ address and phone number of the central office
and any branch offices or centers; .

= name ‘of a contact person (if appropnate),

« type of activity offered, including a description of
methods used; for exaraple; rather than Saying .
simply that an organization offers exercise activi- -

ties, say that it offers instruction in jazz dancmg,
aerobic dancmg, and a jogglng program;
_« length of activities (e.g., one class aweek over6 . :

. YQ,'!JD@"Y health organizations, such as the
American Heart Association; the American Lung.
Association; the American Cancer Society, the Red
Cross _and others. These organizations. are listed
in the telephone book under their national names
or under the state (e.g., Oregon Heart Association)

or local (e.g., Portland Heart Association) names:

Appendix C lists the names and contact informa-
tion.for most of the national voluntary health asso-
ciations that have local units.

« Private health services, such as health spas and

commercial smoklng cessation or weight loss pro-
grams. These are usually found in the Yellow _

Pages under applicable risk reduction subjects:
« Community centers and religious organizations,
Such as the YMCA .nd YWCA, the Jewish Com-

munity Center, the Seventh Day Adventist Church,

and other such organizations, which may sponsor

T a vanety of risk reduction-activities.-—-————- -

- City or county recreation departments; which
often sponsor exercise and physical activities.

« Community hospitals, some of which offer health
promotlon and risk reduction services.

When contactlng aII of the aforementioned organl-

weeks), -
. schedule of activities; - . LSeInDIID DI
. specual services; such as babyslttlng, ‘

- any specnal reqUIrements such as age, sex, or
income; membership in an organization or residen-
cyina certam area; or examination by a medical

professional prior to participation in some actlvmes
« costs, including any sliding-scale fees gr,specnal,
'ré'd'u"céd fees.for students or senior citizens;

« types of participants;, for example: singles; young
famllles senior citizens; and

- date the infcrmation was recorded. ' A
Also ask for brochures or other prlnt materials on

~

the services offered: Keep these in a file folder along ,,,,, _
with the service description for potential clientS to re- .7~
view. Often an orgahization will send several coples”

of print information so that they may be given to
potentlal clients:
Keep 1he f|Ie folders in a central file accordmg to

“organization so the sta’f-can keep information up to

date with new correSpondence or othér new informa- <
tion as it comes in. : :

zations; explain the reason for the information re-
quest. Many- of these local organizations offer specval L -
programs that may not be part of their standard ser- ) 3
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Exhlblt 7
Collectlon Form for Referral Servlces

EXERCISE - oo
Type of Actlvity )

Name of Organization: saafﬁﬁs\t Community Center
Address: 1234 Main Street :
Anytown, USA 11011

Phone: (933) 788-1111
Contact.Person: Bi11_Jones, Recreation Coordinator

Descrlptlon of Actlvity: The Southport Commumty Center offers a

comprehensive exercise program with classes for adults and senior

citizens. ._Activities 1nclude,sw;mmng._m__theientar s,.mdoar:ﬁpnoL,ﬁ.lazz

-|-—courses-for-the- handmapped

dancing, aerobic dancmg, jogging, walking, cahsthemcs, and swimming

Length of Actlvlty E1asses usuaﬂy mect two. to three timés a week for 8

Schedule of Activity: Du,rmg the week;,umo,s,t .classes are scheduled:in the’
morning and the evening - Cheéck individual class Schedules.

Speclal Services: Baby-sitting offered -at $1.00/hr. M-W-F-SA 9AM-Noon
and T-TH 6PM-9PM. Shower, and .bath equipped for handicapped.

Speclal Requlrements Permission from MD if 35 and over or if

handicapped. Center members have preference in scheduling and 25 percent
discount on fees. Southport residents’ pay reduced membership fees.

éééi and Fees: Ré§1dent membersmp S]OO/yr, smg]e, $150/yr. fam‘ry
Nonresident membership: $150/yr,,51ngle, $200/yr. family._

Class fees range from free to $15 for members and from $15 to $20 for

nonmembers.
Tyres of Particlpants: Varies from young singles and families to senior
citizens, mostly from the west side of town.

)

Date Information Recorded: 2/15/82




23 Determining the Quality and Appropriateness
of Services Offered

Some risk reduction servuces are of excellent qual-
ity others may not be. Additionally, some programs

will be appropriate for certain clients; others will not.
Determlnlng quality can be difficult; time consumlng,
and is subject to disagreement among reviewers.

Despite these difficulties; the program staff have
an obligation to assist clients in avoiding poor quality
or inappropriate services. The following guidelines
should be useful.

Determ/n/ng Oual/ty N

- A risk reduction service that locuses on lndnndual
behavioral change :should have the followung charac-
teristics:

* The methods used by the service should be safe

and effective; as determined. by experts in the par-

ticular field. A review of articles and reports written

by experis in the field of risk reduction methods
should help local program staff to judge safety and
effectivéness. Many of thé national resource _

. The reputation of a program can be checked by

talking with other community organizations or, if
the program charges fees; by contacting the Better
Business Bureau. -

' Some services do maintain detailed evaluation sta-' :
t|st|cs which may be examined to.determine program
effectiveness. This is rare, however, and subject to

abuse: For example, some smoking cessation pro-
grams will claim high initial quit rates; but give no in-
formation about recidivism, Any statistics on effec- .

tiveness should be reviewed with caution:
Perhaps. the best method to determine the quahty
of ‘service is to ask the assistance of knowledgeable

outsiders. These might include local health educa-
tors; health care providars, nutritionists; mental
health professionals, and representatives of voluntary

health associations:

Determining Appropr/aleness o
A risk reduction program that offers services ap-

propriate to client needs has the following character-
istics: = B _

groups listed in Appendix C also offer guidelines

+ The location suits most of the clients “meaning
that the distance is reasonable-t

and standards for effective programs.
<A qualltyprogram wn!l use several health educa-

tion methods for complex behavior changes, such
as smoking cessation or weight loss. For example,
a smoking cessation program might use a

« combination of education, stimulus: control, self-
monltorlng, contingency contracting, deep breath-

. ing, and social support.

* The referral program staff should conduct an en-
try interview to determine client needs.

« Program staff should also tailor service actr\?itles
to individual client needs. This is reflected by flexl-
ble program planning : and time for individual -

counseling: For example; a weight loss program
should account for individual dietary preferences.

« The referral program staff should also offer .
followup activities. For example; an ideal smoklng"
cessation program might include a buddy system
for' mutual reinforcement, weekly contact by a
counselor for several weeks or months after cessa-
tion, telephone or mail contact for up to a year : af- -
ter cessation, and the option for clients to rejoin
classes for free or at a reduced cost if they suffer '

tamporary relapses.

N

» The staif providing the service. should be tralned R

and qualified for their work. Qualification may be
through formal certification, or it may be expertlse

gained through experience.
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and worksites or within reach of public transporta- -

tion without unreasonable expenditures of time and
money.

. The schedule also suits client needs by including
~ evening hours if a large portion of the population

works and can only attend évening activities.

- The cost is reasonable and affordable: In some

larger cities; the costs for a type of service may"

vary greatly. For example, the cost of smoking

cessation services may range from free to more.
than $600. On the other hand; the membership fee
for a nonprofit or profit-making gymnasium or a

physical fitness facility may be comparable, and
the client may choose one over the other strictly’
on the basis of location and schedule. Always ask

. ‘about group or special discounts and if the fee is

‘refundable after a trial period or for an unused por-
tion of the time.

« The _program offers special services or equip-
ment that clients might need, such as child care or
special facilities for the physically handicapped:

* The program is responsuve to the characteristics
of the client population such as income, education
'___level‘ ethnicity,” or cultural factors. For. example; the
diet/weight loss cIasses should consider ethnic
dietary preferences: The. clients in a risk detection

program will consider\all of these factors SO

g
/
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should the referring program when searching for
appropnate risk reduction services:

Given sufficient intsrmation, most peOplecan judge

the appropriateness of a particular service for their
own life Situation. Be sure to provide clients with as
" much information as possible, including a range of
variables such as several prices for types of service
as well as the methods used. This allows clients to
make their own choice on the most appronriate or

useful serVIce Some cautlonarv adVIce .hy the pro-

tlfofnfsi §ygh7as when a chent conslders signing a
Iong-term expensive contract for a risk reduction
service. - -
5. Developing a Referral List
There are several methods of developing the refer-
ral list for client use; for example, the program could:
+ Maintain the list.in a file cabinet for clients and
staff to use. This fil8 can include extra brochures
and other information to be filed along with service

-

'[hefresource groups | Ilsted in Appendlx C frequently
offer examiples of protocols:.

. Medical referral protocols should include in-
siructions on how_to locate a medical care provider
should the client not have one; usually a referral to
the local meai: al society will be sufficient: In some
cases, clients may not be able to afford medical. =
attention. See the social services discussion that fol-

lows for more ‘information on this problem: )
.. Behavior service referral protocols are more in- -
formal than those for medical services. These |n- ’
clude:
:,,P[Qvidifjg,th,é client with a brief overview of the
types of activities that can be used to reduce risks;
+ asking the client about preferences and special
néeds
programs; :
. helpmg, it necessary, to set apporntments and
. makxng a notation on where and when the client

~—-——descriptions: —

« Maintain several loose-leaf ring blnder notebooks

~was réferred for genéral recordkeepl”r'tg‘,‘foﬂowfjp"“”“‘* -
and evaluation.

ot service descruofrons indexed by type of service.
Thxs system is portable and can be updated easrly

« Print and bind a referral list. While this allows the

program to_distribute the list to clients; it is more

difficult and costly to keep up to date. '

Of the three systems; the ring binder notebook
probably is the best combination for comprehensive-
ness, portabllity, and sase of updating. Copies of

,Cprogram information may be made from the riotebook
%0 that clients may take information away with them.

6: Beveloplng a Referral Protocol

i A referral protocol is a set of mstructrons for staff

_ to use in referring clients to services. Protocols  serve
as general guidelines or specific instructions for mak-
ing effective réferrals to othér community programs.

Medical service protocols tend to be formal stan-

dards; paricularly when nonphysicians are making
referrals These protocols usually set a level at which

a risk factor is considered normal; above that level

medical attention is needed. These protocels are
used with results of laboratory tests (e.g.; for some
types of cancer, serum cholesterol, serum lipids, etc.)

and for medical measurements (e.g:, blood pressure,
EKGs; and spirometry). Protocols for these risk factor
rasults may inclutle, for example, specific instructions

for ensuring that a client obtain a blood pressure .
remeasurement; or visit a health care provider as
soon as possible for further testing and evaluation.

.

Examples ‘of referrai protocols for dxfferent be-
havior change areas may be obtained from ¢ some of

" the resource groups shown in Appendlx C.

Social service referrals often require special pro-
tocol considerations, These considerations often in-
volvg confidential |nformat|on on income or a person-

al problem, and may require that the person making
the referral know the eligibility requirements of partic-
ular social service programs. Discuss these con-

ditions with area social service- personnel usually
one agency will'know the requrrements of the others.

Referral Forms' ) o
Usmg a standard referral form such as that shown

somethlng to take away as a reference The form

shows the risk factor (if any) for which the referral
was made, as well as the risk reduction activity(ies)
of the referral program. The form reminds the client

of the connection between tha risk factor and the

activity. It also serves as a consent form for sharing .
referral information with cllents _physicians or other _

health care providers, if this is necessary: Keeping a

" copy of the form serves as a permanent internal rec-

ord for the program. It can also be used for the chro-

‘ nologlcal referral file as discussed in the followup

section: The second page of the form contains
followup information. This second page need not be
given to the client.



Exhibit 8
Client Referral Form

Date of Scr’eehlng (if any)

August 7, 1983

Date of Referral September 15,

_Frank Smith

1983 _

Name: ank
Address: - 2252 Arlington Road

Anytown, USA 11011
Tekphoné:558:9943

Resuft of Screemng or
Appraisal (ifany)

Activity Recommended/
Desired

PI&Ce Referred

i éTevated bT6o6d ™
—._pressure______
140/98 '
2. inadequate
'exér;iSé

see physTTTan for————Dr—Murray-Brown;——
__.._evaluation_ i

start exercise
program

personal physician

Southport Community
Center jogging prograri.
Talk to Dr.Brown first.

-+ 1f you have any.questions; please call the Company Health Program at 444 1003 or stop by Bu:/d/ng
C Fioom 391 durlng these hours 8 :30-4:30.

* Physician/Clinic Name:

| authorize the Company Heaith Program to send this referral form to my personal physician or clinic.
Miji‘kay Brown, M.D.

4508 Lex1ngton Avenue

Client Signature

Address: e c o
Anytown, USA 11011 Leslie Whittiery, R.N..
. ._...___._.____ Name of Person Making Referral
Phone: 558-8304 )
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Exhibit 8 ‘ . .

. Client Referral Form (continued)

page 2 |
'Followup Information (for program use only)
Reminder letter sent Date: 9/16/83
1st Followup letter sent Date: 10/16/83 )

_- Response: _____yes ——*—no
2nd Followup lefter sent . Date: 11/16/83

) Response: yes X no
i‘oiiowu'p phoné call made Date:

Response: - — yes ——— o

Other contacts made: -

Response date: 11/25/83
g Outcomes

Action No. -7 Outcome |
1. Saw physician " Placed on hypertension regimen
2. Increase "~ Started swimming program at

~ exercise _ Southport Community Center

Glient commemsiﬁjs doctor felt that jogging would not be good for

hi§ knee problem, so he took swimming instead.

N L R . e

7

Staff comments: A<k about knee problem in future and encourage staying

-

S __on high blobd pressure regimen.
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7. Developing a Followup System . _ A reasonable time to wait before sending the
A followup system is used to determine the out- - followup_letter is 2 to 4 weeks_after the referral. The
come of & refarral. A yood followup system has: an client will then have had time to take action. Follow-
efficient filing System; direct contact with the person - Up for clients who do not respond 10 this letter may
referred; a method for making referrals quickly that be done after another 2- to 4-week period."-
.Telephone contacts are usually made to those

will encetirage clients to take positive action; and a 2 concts are Lst
method for coordinating followup information on clients who did not respond to the mailings: Nonre-

clients with program evaluation. spondents tend to be a significant percientage of
those referred. Someone familiar with the referral

lllng Systems for Folfowup : i maks the telephone contact

i L } process should make the telephone contact so. they
. Followup filing systems allow staff to access in can help clients who have had problems in taking ac-
formation by client name and by a-specified date. tion to solve those problems. The staff person who
The most common system is the “tickler file” where "~ made the referral is a good choice for making. the
referral forms such as that shown in Exhibit 8 are telephone contact because he or she will be familiar
filed alphabetically in chronological sets; with time of to the client. .
followup predetermined. For example, all.persons re- Personal visits are, of course, the most costly and
ferred during the month of October would be placed time-consuming method to contact clients who have
alphabetically in a November followup file. For higher failed to respond to phonie or mail inquiries. Most
vcélt;me phrogran:s ag pers?\lns ref%rred on (f)cl:ltober programs limit personal visits to unreached clients
10th might be placed in a November 10th followup- who have serious and immediate life-threatening risk
file: A tickler file using specific dates allows a more factors, such as extremely elevated blood:préssurés
even daily flow of followup contacts. or positive laboratory test results in cancer or di-

Z . Asfollowup-information. is.received.from.clients.. __. e A EUEG BEB O O e e e ot o e
the staff remove those clients’ forms from the files: At Some clients will not respond to any. followup effon
the end of a specified perlod only those clients with that the program can reasonably_ afford. program
unconfirmed referrals remain in the ﬂles They may planners must determine the minimum and maximum
then be contacted again. efforts to be made for followup; based on program
Contacting Referred Parnc:pant., L needs and budget.

" Because the followup process has the dual pur- Coordinating Referrals with Prograrn Evaluation
pose of reinforcing the importance of taking positive Followup data provide pernaps the best source of
action and recording information on actions taken, information for program evaluation: For example; if a
the timing of the followup is important. On the one . bigh percentage of referred clients do not take posi-_
hand, there is a need to contact the referred client - tive action, program staff might interview a sample of
only a few days after referral to reinforce for the them to determine the reason the clients chose not
client the importance of the need to take positive ac- to respond to program requests. This information
tion toward reducing the risk. On the other hand, the could then be used tc ‘nprove the referral System.
client will almost always not have taken rapid action: The followup data also provide meaningful informa-

_ To solve this dilemma, many programs send out a tion on the effects of the program. The data show
brief reminder letter (such as the one shown-in Ex--- -~ -{ow many referred clients actually benefited from
hibit 9) 1 or 2 days after the referral, and later send program activities.
out followup letters and bounceback cards, as de- ~ The effectiveness of a risk reduction program is
scribed below. demonstrated by the number of people who sustain :
Program staff complete the followup by contacting changed behavior. Therefore, a long-terra followup of
clients by mail, phone, or pérsonal visits. Most pro- 6 months to 2 years after referral is important. Large |
grams, 99[“9!'3”)' those with a high volume, use volume programs may wish to conduct such followup
mail as the primary followup contact. Exhibit 10 on only a sample of referred clients. : ,
"shows_a sampl2 followup letter. The letter is accom-
panied by a bounceback card such as that shown in - 3 Tralnlng People to Make Referrals
Exhjpit 11. The client completes this card and returns . -~ In"an ideal situation;, a risk detection program will
“the program. Because this.information is usually have certified and trained health educators or health
Eonfidential, the bounceback card s returned in an care providers to counsel and refet clients, and will
envelope. Some programs use several sequential provide these personnel W|th tralnlng ‘on the specifics

mailings to clients who do not respond initially.

étid | . ‘ - : 4U o -




of interprating risk factor findings and available _
sources of referral. These experienced personnel are
not always available, however. Trained lay people

may often be used instead, provnded they follow de-
tailed protocols ‘and have backup. constiltation or su-
pervision by experienced_ professionals. ~

_Training services should be an integral part of ev-

ery risk reduction program ana should include both

initial and ongoing instruction and practice: Initial
trainmg should include: basic orientation and instruc-
tion in health risk reduction, when necessary; orienta-

tion to the entire program; and training'and practice
in counseling and referral. -

.. Periodic inservice training is also advnsable for

keeping up to date on the latest research fmdlngs
and knowledge in risk reduction areas; new commu-

Exhibit 9
Sample Reminder Letter

Frank Smith
2252 Arlington Road
Anytown, USA 11011

Dear Mr. Smith,

O healthier and happ1er life.

Thank you for participating in the Company Health Program health risk

Company Hga1th,Pfogram
Anytown, USA 11011

September 16, 1983

aﬁpraisa1 ﬁfbjéct _We just wanted to remind you of. the 1mportance of

Enclosed is a copy of yo”w referral .ih’stru”ctions as a reminder.

P]ease 1et us know if you _ have any GUést1ons. You can reach us at
444-1003 between 8:30 am and 4:30 pm; Monday through Friday, or stop by

i

and see us 1n Bu11d1ng C; Roum 391.

Sinceraly,
John Doe

Director
Company Health Program

Enclosure ' ‘ '




mty services, changes in requirements for participa-
tion in community services; and changes in the struc-
ture and process of the entire risk reduction/referral
program. -

. Again, ideally; staff training should |nvolve practlce
in referral interviews, visits to community risk reduc-

tion services, and perhaps a practicum under the

guidance of an experienced staff member or con- _
sultant. Training shouid conclude with some form of

test to ensure that staff are familiar with the available
community services, the referral system, and how to
conduct a referral mtervuew

Exhibit 10
Sample Followup Letter

Frank Smith
2252 Arlington Road
Anytown, USA 11011

bear Mr Smith:

 We hope you enaoyed participating in the Company Health_Program.
After you received the results of your health risk appraisal, you met
with Leslie Whittier on September 15 to go over possible actions you

you decided to cons

might take to 1mpro{g your health and well-being.
der are listed on the attached referral form

to improve: your health and to find out if the Company’ Health Program is
beneficial, we wou]d appree1ate your return1ng to us the enclosed card

Thank you very much for ass1st1ng us b_y returning the rep]y card. 711’
* you have :any questions, please contact us at 444-1003 or come by Building
- C, Room 391 between 8:30 am and 4:30 pm.

Company Health Program
An_ytown, usa 1100

October 16, 1983

The action or actions

Sincerely,’

John Doe -
Director
Company Health Program




9 Feriodlc Updating of the Referral List

Periodic updatmg of the referral list is an lmportant
and frequently overiooked task: Nothing can discredit
- a referral effort more than havmg cllents dlscover

ferred no Ionger exist or have changed prices or eli-
gibility requirements and are no longer affordable. A
referral effort also falls into discredit if it continues to

refer clients to a service that has been the subject of

numerous complaints by other clients or by commu-
nity members or organizations. Additionally, new
services may become available: Information for
updatmg the reterral list should be collected on an
ongoing basis. To collect this information

systematically:

«-sign up for the mailing list of the organlzatlons
that sponsor services; .

~

« review followup. informatian to see if clients have
been satisfied with the servnces to which they were
referred; and ’

* mail a copy of the reférral mformatlon on a ser-
vice to the sponsoring organization annually and

ask for an update:
The referral and followup systern should be de-

veloped at the same time as the risk detection sys-
tem. By following the previously mentioned steps. the
referral and followup system will ensure that the en-

tire program will be beneficial.

' Followup

Gonf'dentlallty ‘
Confidentiality i is crucnal ly |mportant to,all aSpects

‘of the referral and followup process. Staff and volun-

Exhibit 11
Sample Bounceback Card

-|  Aeferral Date 9715783

Today’s Date —— -~~~

Name: ?Y‘éhk ém{th

Address: - éZSZBM 1ngton Road -

Anytown, USA 11011

Phone: 558-9943

Is this your correct address and phone? —X___yes ———no
(If not, please correct the address and phone on tis card.) o

Action taken: .

Saw Dr. Brown who said I had high b]ood pressure and

he started me on_ angsmiwm diet. He-also to

Comments: Thanks for your help:
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~ side of the program. Program staff should securely

' Worklng with Outside erganizatlons

~

file &l personal records and limit accéss to the file to
authorized program personnel. In the case of em-

ployee programs, client records should not be avail-
able to supervisors and managers outside the risk

detection and referral effort. Telephone and personai

visit ollowup activities should be conducted only with -
clients. it is a.breach of confidence to leave mes-
Sages that revéal personal information.

Most commumty organizations that offer risk reduc-

tion activities are pleased to serve whomever they
can. but they are not bound by law to respond .
automatically to requests to serve ‘another program'’s

referrals: Thus it is important to be polite and cooper-
ative when seeking these organizations' assistance.
Additionally, many of these organizations depend
heavily on donationis from the ctorporate sector. Pri-
vate businesses that make extensive referrals to
such organizations should considér such donatlons
as a form of reciprocity.

Developing New Risk Reductton Serwces

If there are not enough appropriate risk reduction
services available in the community for the number
of potential clients for a particular service, consider

"developing the service in-house or pursuadlng an

outside organization to introduce the service. Check
Appendices B and C for sources of information on
program planning and development.

Overall Summary ,
__The ultimate goal of any risk reduction program is
health promotlon Promoting health among any client
population is not by any means magical, but it does

involve a tombination of events that require planning

and. coordination: o
The two separate sectlons of th|s Source Book, the .

first on health education materials and the second on

-referral efforts; give. some. specific direction for ways

to promote healthy behavior change. When viewed
side by side, some striking similarities appear be-

iween selecting health education materials and
selecting other community programs that offer risk
reduction activities:

+ Both sections emphasize the lmportance of bemg
familiar with cliént characteristics as a basis for -

making decisions. The staff of every program must
make decisions about methods, approaches

38

networking in the community, and many other
areas that directly affect clients. These decisions

have a sound and firm basis if they are made with
a concrete awareness of the client population as

gained through some type of assessment.

« Both sections place great value on using the
assessment information for tailoring the selection
of health education materials and referral programs
directly to client needs: Being able to describe the
. cllent populatlon |s not enough The tnformatlon
when choosmg health materials and alds when
making referrals, or when designing risk reduction
activities.
» Both sections note the,importance of a routine
process. for selecting and evaluating what will be
used with, or offered to, clients. It doesn't matter if

the process is simple or sophisticated: The .
establishment of ‘a process for the staff to rely

upon as a regular approach to making the best

possible decisions will help to promote effective
and efficient services.

- Both sections stress the lmportance of keepmg
abreast of available information in the_health areas

" for which the program offers servicé. This includés
updating program.information on currently avail-
able and useful materials; on other community
services and their eligibility requnrements as well
as keeping track of research findings in the risk

areas, stuch as hypertension, diabetes; and cancer.
Although some people are at veryow risk com-

pared to others, it is now well documented that all
people are subject to health risks. Risk reduction
activities designed to inform people about their [I§k§
and to provoke specific lifestyle changes to improve
health are aided by the use of good health_education
materials and by a good referral program. The points
summarized above and explained in depth through-
out this Source Book are complemented by the
following appéndices which serve to guide local pro-
gram staff to specific sources of assistance as they
try to reduce health nsks among their own local

populations.



Audiocassette: A permanently encased plastic tape which
is coated with magnetic particlés on one surface in order to

record and reproduce sound: The cassette winds and re-
winds from reel to reel.
Book: Nonperiodical printed publrcatlon of at least 49

pages, exclusive of cover pages.

Brochure: A short prmted work of a few leaves, merely
stitched together. and not otherwise. bound, usually less

than 80 pages in length (also booklet)

Caiafog A list of books, maps, or other ltems arranged in
some definite order.

Colcring Book: A noncolored, illustrated brochure designed
for public or patient edtcation. -

Comic Book: A publication in pamphlet format containing a
group of cartoons or drawings arranged in a narrative se-
quence usually designed for public or patient education.
Chart: An opaque sheet_exhibiting information in_graphic _or
tabular form or by the use of contours; shapes; or figures.
D/recrory A list of. -persons or organizations, systematlcally
arranged; usually ir alphabetic or classed order; giving
address, affiliations, etc., for individuals, and address; offi-
cers, functions, and similar data for organizations.

Exhibit and Display: Combinations of visual media usually
developed and assembled around one theme or subject
area.

Fact Sheet: A list or brief rnformatron summary on a speci-
fic subject. .

Filmstrip: ‘A strip of 16 ~mim or 35 -mm frlm varyrng in Iength

up to about 50 frames and bearing pictures, text, or cap-
tions used as a visual aid to teaching.

Game: An amusement. pastime, or competmon

Graph: A diagram using hars, dots, or lines to represent
the interrelationships of two or more things.

Graphics: Nonverbal material, e.g., diagrams, drawrngs.
photograpits; graphs.

Handbook A treatrse on a spec:al sub;ect often a slmple

and small enough to be held in the hand Also called a
“Manual.” ~

“Information Package: A collectlon of materials that are

_ subject-related and intended for use as a unit:

Q
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Aruitoxt provided by Eic:

mnstructional Package A collectwn of materials in one or
more than one medium that are subject-related and in-
tended for educational use.

Instructional Television: An electronlc device for transmit-
tingthe sights and sounds of instruction.

‘Leaflet: A small printed sheet of paper folded once to make

two to four pages following in the same sequence as a
book; but not stitched or bound.

Microrepresentation: A reproduction produced.
photographically or by other means on either transparent
or opaque materiais in a size tco small to be read by the
unaided eye. Also called “microform.” It includes micro-.
cards, micrcfiche, and microfilm. :

Modefs and Mockups: Three-drmensxonal representatrons
of objects that differ from the real object in Size, material,

and/or function: Mockups are differentiated from models by
their usually larger size and by their moving and operating
parts; for example, a replica of the circulatory system in
which a red liquid is pumped through clear plastic tubing is
a mockup.

Motion Picture: A series.of strll pictures on film; with or
without sound, designed to be projected in rapid succes-
sion to produce the optlcal effect of motion.

. Newsletter: A report or bulletin issued at regular Ihtervals

intended to keep recipients informed of recent news.
Pamphlel A nonperiodical publication of a least § but not

more than 48 pages, exclusive of the cover pages.

PHoriorecord: A reglstration of scurid vubratlons recorded in
a continuous groove in the revolving surface of a disc.

Photograph: An image produced on a sensitized surface by
the action of light. o

Picture: A representatron made on opague material by

drawing; painting, photography, or other techniques of
graphic arts. -

Poster: A large, slngle sheet of paper, usually pnnted but
sometimes written; with an announcement or_advertise-
ment on one side for display on a wali or notice board.
Aiso called a “Placard.”

Program Material that describes the continuing, organized
activities of a group involved in &ducation, detectron, reha-

bilitation; etc:

Programmed Material: Systematically organized subject
matter in_a logical sedquence and broken down into Small

discrete steps each of whrch builds upOn the precedlng
step.

Quiz: An rnformal test or examination.

Real Object: A de'l’ii'c'e' used as a teaching tool.
Resl-to-Resl Audiotape: A registration of sound vibrations
on a plastic tape so that sound may be reproduced. )
Script: A written document of an oral presantation. Used

for written text of stage play,; screen play, TV or radio
broadcast, or taped message.

Simulator: An apparatus used in the teachlng of a skrll or

_procedura:

Slide: A pos|t|ve |mage on transparent matarial, usually
film, mounted in rigid format designed for projection. This
term is tending to be superseded by the term “trans-
parency.”

Slide-Tape Presantation: A proijram'oo'm'posed of slides
and a sound track on an accompanying audiocassette.
Videocassette: A permanently encased plastic tape which
is coated with magnetic particles on one surface in order to
record and reproduce television pictures and sound.

Videotape: A magnetic tape upon which audio and/or video

signals are recorded for playback through a television re-
celver.

5

39



E

‘Sources

Q

Appendi

x B
ources of Materials

Content Area: Alcohol

Source: ' ,

Al-Anon Family Groups Headguarters, Inc.
P.O.Box 182

Madison Square Station

New York; NY 10010

{212) 481-6565

Centact: Susan Handley; Public Information Coordinator
Clientele: consumers, health professionals
Aclivities: provides materials, conducts programs
Materials: catalog, descriptive brochure, newstet{-r,

’ pamphlets

Cost fees for some |tems

Source:
Alcoholics Anohymous World Servrces Inc.

Box 459 .

Grand Central Station

New York, NY 10017

(212) 686-1100 -

Contact: local chapter

Ciientele: consumers, health professlonals

Activities: provides materials, conducts programs

Materials: catalog, descriptive brochure, fact sheet, books,
pamphilets

" Cost: tees for some itéms

Source

American ‘Business Men's Research Foundatton
1120 East Oakland Avenue :

Lansing; MI 48906

(517) 487-9276

C//entele consumers. Health protesslonals

" Activities: provides materials

Materials: descriptive brochure, biweekly report, qua 'y
journal, notebook for teachers (grades 7-12) -

Cost: fees for some items

Source:

American Council on Aicohol Problems
6955 University Avenue

Des Moines, |A 50311

(515) 255- 4430

Contact William N. Plymat Executwe Dlrector
Clientele: consumers, health professronals
Activities: provides materials

Materials: fact sheet, newsletter, leaflets, reprints
Cost: no fees

Source:.

Blue Hill Educational Systems Inc.

52 South Main_Street

Spring Valley, NY 10977
(914) 425-4466 =
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.

Contact: Lorraine Mancuso, Librarian

Clientele: health professionals

Atlivities: provides materials

Materials: catalog

Cost: fees for some items

Source:

Center of Alcohol Studies

Rutgers University -

New Brunswick, NJ 08903

(201 ) 932-2190 :

Contact: Gall Mllgram Ed.D:

CI/enteIe educators, students health professlonals
Aclivities: provides matenals

Materials: catalog, descnptive brochure, newsletter, journal,
bibliographies, pamphlets

Cost: fees for some items

Source: L
Christopher D. Smithers Foundation
P:O: Box 67 ?

Mill Neck, NY 11765

(516) 676-0067

C‘ontact* Juliet Tremamunno
Cllentefe consumers
Aclivities: provides materlals
Materials: price list, books
Cost: fees for some items

Source:

Distilled Spirits Council of the Untted States
Pennsylvania Building, Suite 1300 :
425 Thirteenth Street, NW

Washington, DC 20004

(202) 628-3544

Contact* Elizabeth Sharer ttbranan

Clientele:. consumers, |ndustry personnel health
professlonals

Activities: provrdes materials; conducts programs

Materials: catalog, descrlptwe brochure, fact sheet,
pamphlets

Cost: no fees ' ; .

Source:

Do It Now Foundation

D.I.N. Publications

P.O. Box 5115 _ .

Phoenix, AZ 85010

(602) 257-0797 N
Chientale: consumers. patlents heaith professtonals

Acnwt/es provudes ‘materials and Information services

Materials: catalog, fact sheet, news magazine, pamphlets;
game, audiocassettes; books, posters

Cost: fees for some ttems

o SR



Source:. .
Group Three Human Resourcé Programs
P.O.:Box 8342 __ N

- Fountain Valley, CA 92708

(714) 964-2002

Contact: George Bienstadt

Clientele: health professwnals health educators
AcIIVII!es provtdes materials

Materials: catalog, films

Cost: tees for some lt_ems

Source

National Clearrnghouse for Alcohol Information

_National Institute on Alcohol Abuse and Alcoholism’

P.O. Box 2345_
Rockville, MD- 20852
(301) 468-2600

Contact: Reference Servnces

Cflentefe consumers, patients, health
Activities: provides materials
Materials: descriptive_brochure, fact heets, order form,

newsletter, pamphlets, magazme
Cost no fees’

Source" )
National Congress of Parents and Teachers (PTA)

rofessionals

. Alcohol Education Project (1972—1978)
* 700 North Rush Street

Chlcagcu L 60611
(312) 787-0977

Contact: Pubﬁcatlons Fulfullment Department

«Clientele: consumers, health professionals

Activities: provides materials
Materials: catalog. fact sheet
Cost: fees for some items

Source:. .
National Council on Alcoholism, inc.

733 Third Avenue. . _

" New York, NY 10017 -

{212) 986-4433

,,C//enteie consumers; patlenrs heaith professronals

Activities: provides materials
Matena/s catalog, descrlptlve brochure newsletter
Cost: tees for some items -

- Source:

Nebraska Alcohol and Drug Information Cleannghouse
University_of Nebraska

Room 3, Coliseum

Lincoln; NE 68588

(402) 472-3899

Contact Mari Slavens lnformatlon Speclallst

Q
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Aruitoxt provided by Eic:

Clisntele: consumers, health professionals, human service
providers . ) .
Actiifities' proyldEs materiais

Materials: catalog; descriptive brochurs; pamphlets news-
letter, technical information, literature searches

Cost: tees for some items .

Soiirce: _ ' '

Operation Threshold ©

United States Jaycees :

P.O. Box 7.

Tulsa, OK 721121 o

(918) 584-248} in Okiahoma _

(800) 331-3248 outside Oklahoma

Contact: Gayland Robinétté
Clientele: consumers, patients; health professionals
Activities: provides materials

Materials: catalog, descrrptlve brochure
Cost: faes for some items

Source: - -

Paraphernalia-Drug Ouotlent

Kiely Enterprises, Inc:

P.O. Box 2222

Atlanta; GA 30301

(404) 688-1083

Contact: Judy Klely, Director of Educatronal Services

Clientele: parents, educators, religious groups crvrc
groups, health professlonals

Acnvmes provides materlals, conducts programs
Materials: descriptive brochure, pretests, quiz game, puzzle
" Cost: fees for some items

Uontent Area. Cancer

Source:

AFTER (Ask a Frlend To Explaln Reconstruction)
1378 Third Avenue

New York; NY 10021

(212) 472-0040

Conlact Dolly Broad

Clientele: consumers, patrents, health professronals
Activities: provides materials; conducts programs
Materials: descrlptii/e brochure, pamphlets, reprints

Cost: fees for some items

source -

American Cﬁg er Society )
777 Third Avénhe. _ ¢
New York;/NY 10017

{212) 371-2900 .

Contact: local chapter
C/lenle/e consumers, patients health professlonals

- Activities: provides materials, conducts programs

4
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Appendix B (continued)

ey

Materials: catalog, .descriptive brochure, brochures,
pamphlets, films -

- Cost: fees for some rtems

Source:

Cancer lnfogn)atlon Clearlnghouse

National Cancer Institute

Oftice of Cancer Communications

9000 Rockville Pike. _ _.

Bilding 31, Rooni 10A18

Bethesda; MD 20205

{301) 496-4070

Contact: Joe Banglolo Chief, lnformatlon Resources
Branch -
Cllentele ‘health professtonals allied heaith personnel

Activities: provndes referrals to other information sources,
conducts literature searches

. : Materials: annotated bibliographies, accessions lists

hd

Cost: no fees

. Source: _
Candlellghters Foundation -
2025 Eye Street, NW; Suite 1011
Washington, DC 20006

(202) 659-5136

Contact: local chapter

Clientele: consumers; patients, health professlonals
parents ot chlldren W|th cancer

Materlals descriptive brochure newsletter, progress
reports, bibliographies, booklets

Cost: no fees

Source

Gornprehenswe Cancer Center of Metropolltan Detroit
110 East ‘Warren Avenue

Detroit, Ml 48201

(313) 833-0710

Contact: Jane Hoey: Manager Cancer Informatton Sérvice

Cllentele consumers, patients, health professionals

Activities: provsdes materials; conducts programs in
—Michigan

Activities: provides materials
Materials: newsletters . .
Cost: fees for some ttems )

Source: @ -
Make Today Counit
P.O.Box 303 _. . ..
Burlington, IA 52601
(319) 753- 6521

Contact Wanda Kelly, Co tounderﬁ B
Cllentele consumers, patients health protesslonals
Activities: provides materials, conducts programs

Materials: descriptive brochure, néwsletter, films, books

- Cost: fees for some items

Source:.

National Cancer Institute

Office of Cancer Communications
Public Inquiries Section”

9000 Rockville Pike

Building 31, Room i0AIB
Bethesda, MD 20205

(301) 496- 5583

Clientele: consumers; patlents health professmnals
Actlvmes provrdes materials »
Materials: order form, blbhographres pamphlets -
Cost: no fees :

Source: :
National DES Action '

West Coast Office o

16388 i -aight Street_ .

San Francisco, CA 94117

{415) 552-0873 .

East Coast Office.

Long Island Jewush Hillside Medical Center

New Hyde Park, NY 11040

(516) 775-3350

Contact: local DES Actton group

Clientelé: consumers; ,patients, health professlonals
Actlvmes provtdes materials, conducts training programs

Matenals catalog, annual newsletler, manuals

Q

Materials: catalog, descriptive brochure, fact sheet,
newsletter '
Cost fees tor some items

Soarae ot

DES Registry, Inc.
5426 27th Street, NW.
Washington, DC 20015
(202) 966-1766

Contact: Phyllis Wetherill, Executive Officer

C‘hentele consumers, patients
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Cost:-tees-for-50me-items ——

Source:-

National Women's Health Network

224 Seventh Street, SE

Washington, DC 20003

(202) 543-9222

Contact: Susan Osburn,. Oﬂtce Mahager
Clientele: consumers, patients, health professlonals

Activities: provides materials

4




Matenals ,descngtlve brochure, newsletter, books

. information packages
_ Cost' fees for some |tems

. Source:

Reach to Recovery

c/o American Cancer Society

777 Third Avenue

New York, NY 10017

(212) 371-2900

Contact: local chapter

Clientele: consumers, patients, heaith professionals
Activities: aavraéé materials, conducts programs

‘ MarenaIS' descnptlve brcchure, pamphlets

Cost: no tees

Source ' -

11426 Rockville Pike, Suirs 406
Rockville, MD 20850
(301) 984-1020

Contacr Rose Kushner; Executlve Dlrector

C/‘ entele: consumers, patients, health professlonals
Activities: provides materials, conducts programs
Materials: order form, newsletter, booklet

Cosr no fees

" Content Area: D,z:betes

Source:

American Association ot Diabetes Educators
North Woodbury Road, Box 56

Pitman, NJ 08071

{609) 589-4831 .

Contact: Marlene Diedrich, Executive Secretary
Clientele: health p:ofessionals

Activities: provides materials, conducts programs
Marenals _catalog, newsletter 1ournal teaching tooIs
Cost: fees for some items

Soures: S

American Diabetes Association, Inc

2 Park Avenue = R

New_York,-NY_100186

Source:

American Foundation for the Blind

15 West 16th Street

New York; NY 10011

(212) 620-2000

Contact: local chapter s o
Clientele: consumers, patients, héalth professionals
Activities: provides materials

Materials: catalog, descriptive brochure; fact sheet news-

'Ietter, books, pamphlets, periodicals, special aids and ap-

pliances; talking books, journal, braille publications

_ Cost: fees for some items

Source:
Diabetes Assoclatlon of Greater Cleveland

2022 Lee Road .

Cleveland Heights, OH 441 18
(216) 371-3301 .

Clientele: consumers, patients and their families, health
professionals \_ o o
ACﬁViﬁéé DroV'd métériéls, COhdUCtS bfograrhs

newsletter booklets,ﬂcookbooks fliers

Cost: fees for some items

Source:

Diabetes Education Center - - - -
4959 Excelsior Boulevard

Minneapolis, MN 55416

(612) 927-3393 -

Cfrentele' conaumers patlents health protesslonals

Actrvftres prov:des matenals conducts educational
programs

Materials: catalog. descrlptlve brochure

Cost: fees for some items

Source: . .

Juvenile Dlabetes Foundation lnternatlonal .
23 East 26th Street _

New York, NY 10010

(212) 889-7575 in New York

(800) 223- 1138 outside New York

Conracl : local chapter :

Q
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{212) 683-7444

Contact: local chapter
Cllentere - consumers, patlents health professlonals

Clientele: tonsumers, pﬂtiems—ﬁe‘alttrproteSslonals
Activities: prowdes materials, conducts programs
Materials: descriptive brochure, newsletter, films, tapes.

Activities: provides materials, conducts programs, supports
research

Marenals newsletter, books, perlodrcals

- Cost: fees for some items

. (202) 842-7830

pamphlcla
Cosl tees for some rtems

Source

National Diabetes Information Clearnnghouse
Box: NDIC

Bethesda, MD. 20205

(301) 496-7433
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—Matenals—desenptw&brochure,—newsletter,-magazines

Appendix B (continued)

' Ghentele consumers; health prolessronals

~

Acnwf ies: provrdes materlals

Matenials: descriptive brochure, fact sheets newsletter
toplcal blbliographtes resource directory, publlcatlons list

Cost: no fees

Source:

Sugarfree Center for Drabetlcs
5623 Matilija Avenue -

Van Nuys; CA 91401 -

(213) 994-1093

(213) 780-1308

Contact: June Bierman; Co-director

Clientele: consumers, patients, health professionals
Acrrvmes provldes matenals

‘Materials: descriptive brochiire, order torm newsletter
supplies tor diabetics and hospitals

s

Cost: fees for some items
Content Area: Exerclse

Source: _ .
American Association ot Fitness Dlrectors in Busmess and
Industry .~ P -

700 Anderson Hill Road
Purchase, NY 10577
(914) 2§3 -2691 '

Conracr Dennis L. Colacmo. Ph D., Pres»dent
Act/vmes provrdes matenals

Materials: catalog. descnptwe brochure, newslette(
Cost: fees for some items

Source

American Bowling Congress
Women's International Bowling Congress

" 5301 South 76th Straet

Greendale, W| 53129
(414) 421-6400

~ Contact: Steve James, Public Relations

C/‘ entere consumers -
Activities: provides matenals

~

Matenafs descriptive brochure, order form, newsletter,
films )

Cost fees for some items
Source

American’ Water Ski: Association
P. O Box 191

{813) 324-4341 ’ ‘
Contact: Bruce Kistler

Clientele: consumers, heaith protessronals
Acfvitles provrdes materlals

Matenals: descriptive brochure, magazune books .
Cost: fees for some items

’

- Soi ource:

Bicycle Touring Group. of America

= PLO-BOX 7407»Departm(-a.nLSG_N..w . S

Richmond; VA 23221
(804) 353-BIKE S
Contact: Briice Burgess Executive Dlrector ' .
-Clientele: consumers

Activities: provides materials ~

Matenals: descnptlve brochure, bicycle touring guide,
bicyclé tour sponsors' tabloid

Cost: fees for some items

Source:

Bikecentennial ) : .
P.O. Box 8308 o e
Missoula, MT 59807 '

(40€) 721-1776 _

Contact: David Prouty

Clientele: consumors

Activities: provides materials; conducts programs

*. Materials: catalog, descnptlve brochure, newsletter, guides,

maps, books
‘Cost: fees for some items

Source: .
Leisure Information Service
Hawking and Associates, Inc.

804 D Street, NE

Cost: fees for some items
Source:

Washington, DC 20002 ,
{202) 547-6696 . v
Contact? Manian Bendixsen, Editor

b3

—-American- Runnmg .and-Fithess- Assorlatlon_- ' —

~Cliehlelg consumiers; Haalth proféssionals

2420 K Street, NW
Washington, BC 20037

" {202) 965-3430

Contact: Susan Kalish, Prograr%Coordlnator

" Clientelg: consumers; patients, health professionals .

Activities: provides matenials

Q -
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Matenials: catalog, newsletter books
Cost: tees for some items



Soume

President’s Council on Physical Fitness and Sports
400 6th Street, SW .
Washington, DC 20201

(202) 755:7478  °

Contact: V.L. Nicholson Director of Informatron
Clientale: consumers, health prqtessronals
Activities: provides ‘materials

Materials: catalog, descriptive brochure, fact sheet
newsletter, pamphlet$

Cost. tees for some itéms

Source

Bollet Skating Rink Operators Association
. Box 81846

tmooln. NE 88501

(402)489-8811

Contac \Nance Herman Public Helatrons

———-Cligntele-consumers,_health- professronals nnk operators '

Activities: arovrdes materials

Materiale: descnptrve brochure, brochures. book list, books,
~  posters, magazine

Cost: tees for some ltems
Source:

Ski Touring Gouncll
32 Harmony Road

Spring Valley; NY 10977

- {914) 9421500

Contact: Lou PoIaR
Cllentels: consumers
Activities: provides materials '

Materials: descrlptrve brochure. ski touring guide
Cost: fees for some items

Soyrce:

United ,Statgfsjennlsﬁ Assocratrpn
Education and Research Center
729 Alexander Road - : .
Princeton; NJ 08540

{609) 452-2580
Contact: Cheryl Lee Spratt Dlrector Publicat!on Sales

——-Cligntele—consumers. -

Cllentele ccnsumers health professionals
Activities: provides materials . -
Materials: descriptive brochurs, lact sheet newsletter,

walking tour guides
Cost: fees for some items

Women sﬁfSportstoundatron
185 Moulton Strest .
San Frariciscn, CA 94123-3483

(415) 563-6266 in Caiifornia. =
(800) 227-3988 outside California

Coritact: Paula Cabot, Information Director )
Clientele:. Foundation members, consumers, health

professionals, athletes, sports organizations

Activities: provides materials and referrals. conducts
seminars

Materials: descriptive brochure, brochures; magazrne. re-

prrnts, buyers gurde, tapes books, posters, calendar, films
,,,,, \ .

‘Content Area: Hypertenslon
Source:

California Hypertension Inlormatron Clearinghouse
7134 “P" Strest, Room 616 . '
Sagramento, CA 95814

(916) 322-6851 -

Conitact: Walter Burt, 1ll, Health Educatron Consultant
Clientele: consumers, patrents, health professionals
Actlvities: provides materials

Maleriais: catalog, descriptive brochure; newsletters

Cost: o fees

Source: . -

High Blood Pressure Information Center
120/80 National Institutes of Health
Bethesda, MD 20205

(703) 558-4880 -

Contact: Patricia President, Informatlon Specialist

Clientele consumers patrents health professionals
Act/vitfes provrdes materials
Materials: catalog, fact sheet, newsletter pamphlets

Activities: provides materials; conducts tennis clinics
Materials: calalog; descriptive brochure; fact cheet news-

booklets, reports, bibliograpnies
Cost: no lees

Source;

—letter; kits for developing_tennis programs,_films, books
Cost: fees for some items .

Source:

. Walking Association
4113 Lee Highway _ -
Arlington, YA 22207
. (703) 527- 5374

Contact: Robert B. Sleight, Ph.D., Executlve Director

Hypertension Control Center
Statg Health Departmant

State Office Builzing, Room 511
Montgomery, AL 36130

(205) 832-3202

Cbrjrtar::ri ﬁlchard Adams
Clientale: consumers, patients
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Acnwt@§ provrdes ‘materials, conducts. programs |n Source
Alabama Benchmark Films, Inc.
- Materials: fact sheet, pam hiets 145 Scarborough Road
G fac oh pamp Briarcliff Maror, NY 10510

ost: no fees - {914) 762-3838 '
l;Sj‘ourr:‘e c Contact: Mike Solin

niversity of Michigan Hyp.rter<ion Clinic : Clisniole: consnmars
University of Michigan Hospital o Clienteie: consumers
| 8569 Kresge Building : Activities: provides materlals

h Arbor, M| 48109 ' Materials: catalog, films
{313) 764-5754 - Cost: fees for some items
Clientele: consumors, patrents health professionals Source: S
Aclivities: provrdes materials _ o Children's Foundation )
Ma!er/als booklet : '\'\::“-‘. 1420 New York Avenue, NW, Suite 800

Washington, DC 20005
for so . ;. )

Coisrtrfees Vor”s me |tems (202) 347-3300
Content Area: Nutrition = . Contact: K Storck, Publications Director
Source: . . : ; _ CI/enrele. consumers, health professionals
American Institute of Baking o ' Activities: provides materials -
1213 Bakers Way . o .
Manhattan, KS 66502 o , Materials: catalog, descnptrve brochure, fact sheets;,
(913) 537-4750 - . . .- newsletters o

Chenrele schools -

Activities: provides matenals gource
Material ti ochure, order form, newsletter, ommunity Nutrition institute
e glsorelive brochurs n 1746 19t Street, NW, Suite 300
aincid Washington, DC 20036
Cost: fees for some items ; (202) 833-1730
Source: _ . Contac! Jane Pettit
American School Food Service Association : Clientele: consumers, health protessionals:
4101 East_lliff Avenue s
Denver, CO 80222 . : Aclivities: provides materials; conducts programs
{303) 757-8555 . ‘ Malterials: descrlptlve brochure fact sheets, newsletter,

Conlact: Valerie Afshar manuals, pamphiets
Ciientele: school food services _ Cost: fees for some items

Activities: provides materials - Source:

Materials: catalog, descriptive brochure, fact sheet, Food and Drug Administration

newsletter, books, pamphlets, teaching aids : gﬁliie, for go?:ume;‘ Commgglggtlfgg&_ 68)
< teas for some items : arklawn Ruilding, Room 15B- 8

Cost fees for some items £600 Fishers Lane

Source i Rockville; MDD 20857 -

(301) 343-3170

Basic and Traditional Food Association o
1707 N Street, NW ) Contact: Linda GrassreLActtng Diregtor .
(“2”33;“5‘%"?;8520036 . T " Clientele: consumers, patients, health | professronals
Activities: provides materials -
Contact: Annette Dickinson, Executlve Director = - oo
Malerials: descriptive brochure, fact sheets
—Clisnlels:-consumers.-haalth- professxonals teachers‘—-»--»—-_ e
Cost: o fees .
- ZAclivities: provides matarials
. . Source' .
Materials: chart, bookict _ Institute of Nutrition * .
Cost: fees for some items . University of North Carolina

311 Pittsboro Straet, 256 H
Chapel Hill, NC 27514
(919) 966-1094

Y
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Contact: Howard N: Jacobson; MD; Director

Cligntele: health professionals, agronomists

. Activities: provrdes materials

“Cost: fees for some items

Materials: catalog, descnptlve brochure newsletter. papers,

reports, proceedlngs

Source:

International | Nutntlon Communication Service -
Education Development Center

§5 Chapel Strest

Newton; MA 02160

(617) 969-7100 : .

- -Contact: Leslie Sharp

Clientele: health professionals
Activities: provides materials

Matarials: catalog of nutrition education tralnlng materials,
déscriptive brochure, information.

Cost: no fees
Source:

.tean Line;. Inc:.

151 New World Way

Sauth Plainfield, NJ 07080

(201) 757-7677

Contact: Stie Acheson, Coordlnatrng Manager
Clientale: consumers

Activities: provtdes materials; conducts programs

Materials: descriptive brochure, fact sheets, newsletter,
relaxation tapes, recipes, physical fitness plans

Cost: fees for some items

Sourco »

Mount San Jacinto College
Multi Media Office
21400 Highway 79
San Jacinto, CA 92383
(714) 654-8011 x234
‘Contact; Wilma Applegate

Clientate: health professionals

Actlwlios provides materials
Materials: catalog, films, auduocassettes worksheet

Matenals catalogJ fact heets posters

S. C teachlng alds
films, slid=s, transparencies, nutrmon educatlon programs
(grades K-12)

Cost: tees for some items
Source

Natural Food Associates
P.O. Box 210

Atlanta: TX 75551
(214) 796-3136

Contact: Bernice élllton Dlrector-Treasurer )
C/lentelo consumers, patients, health professnonals
Actrvmes provides materials, conducts programs

Materiafs: catalog, descriptive brochure, newsletter
reprints, journal, tapes, books, reports :

Cost: fees for some items

Sou" Q.
Nutrition Information and Resource Center
Benedict House:

Pennsylvania State University

University Park, PA- 16802

(814) 865-6323

Clientele: consumers; patlents health profess1onals

Acﬂvmes provrdes materlals

Materials: catalog, deScrlptlve brochure, fact sheets;
videocassettes; packaged workshops including slides and
manuals, nutrition knowledge and attitude-tests, recom-
mended materials lists, dietary analysis computer pro-
grams, monograph

Cost: fees for some items

Source: -

Nutrition Planning and Information Service
c/o Commupnity Systems Foundatron
1130 Hill Street

' Ann Arbor, MI 48101

r (313) 761-1357
' Contact: Fe Susan Go
Clientele: consumers, health professronals
Aclivitigs: provides materials ‘
Matarials: descriptive brochure, lournals

Cost: fees for some items

Q
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Cost: lee‘= for some items
Source

Nationa! Dairy Council

‘Order Dapartment
"6300 North River Road

Rosemont, IL 60018
(312) 696-1860
‘Contact: local dairy council

{

Cliantele: consumers, educators, health prolesswnals
Actlvmos provides materials )

Source :
Nutrjtion Today So\‘iety
P.O. Box 1829

Annapolis; MD_21404

{301) 267-8616

Contact: Verna J. Casali, Assuslanl Edltor
Clientele: consumers; health professionais

Actrwtles provldes educational materials

Matena/s order fonm journal, teaching aids
Cost: fees for sormne items :
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Appendix B (continued)

Source: __

Pnce-Pottenger Nutrition Foundation

P.O. Box 2614

La Mesa; CA 92041

(714) 582-4168

Clientele: members

Activities: provrdes materials

Materials: descrlptlve brochure, order form, quarterly
joumal, films, books, articles, reprints, slides

Cost: tees for some items

Source:
Society for Nutrition Education
1736 _Franklin Street
Oakland, CA 94612
{415) 444-7133 '
~ Contact: Helen D. Ulirich; Exscutive Director

Clientele: consumers; patlents. health professionals :

' Activities: provides materials
Materials: catalog, descnptlve brochure order lorm news-
letter, bibliographies, booklets, monographs cookbook
films, journal

Cost: fees for some ltems .

Source .

P.O. Box 2353 _

Orlando, FL 32802 _

{305) 847-3111 x2794

Contact: Linda Scott, Director

Clientele: consumers; health prolesslonals ‘_;; :
Acllvines provides materials

Materials: catalog, descriptive brochure lllmstnps,
audiocassettes : )

Cost: fees for some items . e
Source: . _ g
United Fresh Fruit and Vegetable Assoclatlon

North Washingion at Madison
Alexandria, VA 22314
(703) 836-341 0

‘*“vegetable Industry‘“‘“*" T
Activities: provides materials )
Materials: catalog. ieaflets, slide-tape presentalrons
Cost: tees for some items
Source:

Vitamin Nutrition Information Service
Hoftman-LaR. -he Pharmaceuticals; Inc.

Nutley, NJ 07110
(201) 944.237!
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Contact: Gail L. Becker, RD; Manager

Cientela: health professuonals, media

Acnvmes provides materials

Materials: catalog, descriptive brochure, newsletter, fliers
Cost: no fees

“Content Area: Smoklng
Soiirce:

American Cancer Society
777 Third Avenus
New Yark; NY 10017

(212) 371-2900 |
Coritact: local chapter
Clientele: consumers; patients; heaith prolesSronaIs

Aclivities: provrdes materials, conducts programs

Materials: catalog, descnptlve brochure brochures
pamphlets, fiims

Cost: fess for some items C .

Source: o

American Lung Association

1740 Broadway -

New York, NY 10019

(212) 245-8000

Contact: local chapter _

Clientele: consumers, patients, health prolessionéls
Activities: provides materials; conducts programs

Materials: catalog; descriptive brochure, newslettar,

- . pamphiets, booklets, self-hélp manual

Cost; fees for some items-

Source:

Cancer Information Clearinghouse Tl
National Cancer Institute

Oftice of Cancer. Communlcatlons

9000 Rockville Pike )

Building 3I: Room 10A18

Bethesda, MD 20205

(301) 196 4070

Branch -
ﬁlentele health professsonals allled health personnel

—--Attivities: provides-referrals-to-other-information-sources - ~———

conducts literature searches

Malenals annotatod b=bllographles accessions Ilsts
Cost: nc faes

Source:
MacMiilan Films, Inc.

34 MacQuestern_Parkway South
Mount Vernon, NY 10550
(9145664-5651
Clientsle: health professionals
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Activities: provides materials
Materials: catalog; films

Cost: fees for some items

Source: -

Otitice on Smokmg and Health

Park Building;. Room 1-58

5600 Fishers Lane

Bockville: MD 20857 . .

{301) 443-1690 technical information -
(301) 443-1575 nontechnical information

Contact: John Bagrosky, Associate Director

Cﬂentele consumers; patlents health professionals
Acnvmes provrdes materials .

Materials: descriptive brochure, order form pubhcatrons llSt
Cost: no fees

Source:

Pelican Films - ?

3010 Santa Monica Boulevard, Suite 440

. Santa Monica, CA 80404

(213) 399-3753

Contact: Arthar Hoyle ] -

Cnenrele consumers, patrents health professronals
Activities: provides materials

Materials; catalog, order form, films

Costteés for some items

Content Area: Stress Management
Source:  ______ _
American Institute of Stress lnc
124 Park Avenue

Yonkers; NY 10703

(913) 963-1200

Contact: Paul J, Rosch MD Presrdent

Clientele: consumers, industry, educatronal rnstttutrons
health professionals

Activities: provides materials, conducts workshops.
SympOSla. etc.

Materials: descriptive brochure, brbllographtes reprints,
newsletter -

Cost: no fees

Source: ‘

Betiavioral Consultants, Ltd. )

P.O. Box 30536
Seattle, WA 98103
{(206) 789-5500
Clientele: patients, health professuonals

a

““Activities provides materials, conducts programs < s

Materials: self-help manual, audiocassette

Cost: fees for some items

Source:
Care Video_Productions
P.O. Box 45132 .
Westlake; OH 44145
(216) 835-5872

Clientela: heaith professronals corporatIOns organrzatrons
Activities: provides materialS

Materials: descrtptrve brochure, vrdeocassette film
Cost: fees for some items : )
,SQU’QQ-,,,, o '
Conscious Living Foundation

P:O. Box 513

Manhattan, KS 66502

(973) 539-2449

h Con{acr Tirm Lowenstein, Ph D:, Co-director

Cligntéle: consumers, pattents, health protessronals
Acnvmes provrdes matenals conducts programs

books. btofeedback equrpment
Cost: fees for some items

Source: )

International Institute of Stress
‘2900 Boul. Edouard Montpetit
Montreal, Canada H3C 3J7

(514) 343-6379 .
Conracr Fabienne Pterre-dacques t_ecture Coordinator

Clienitele: consumers, patients, heaith professuonals
Aclivities: provides materials, conducts programs

. Materials: descriptive brochure, quartérly j~urnal

Cost: fees for some itams

Source:. 5

National Mental l{ealth Association

1800 North Kent Street .
Arlington, VA.22209 '

(703) 528-6405

Contact: Harold A. Bens~n Jr Nattonal Dtrector for

Planmng and Program Deve|opment

Clisnitele: consumers, patients; health professionals
Activities: provides matérials

_Materials: catalog, descriptive brochure, pamphlet film
package o

Cost: fees for some items

Source:
National Headquarteré
P.O. Box 592

HlUsboro OR. 97123 e i et e s i e e
(503) 642-4433 »

Contact: Wiiliam P Sweet Presndent

]
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Appendix B (continued)

Clientele: consumers, patients

Activities: provides materials )
Materials: descriptive brochure, newsletter
Cost: no fees-

Content Area: Traffic Accident Prevention,

Source:

American Automobile Association (AAA)
8111 Gatehouse Road

Falls Church, VA 22047

(703) 222- 6341

Contact local chapter .
Cligntele: consumers, teachers students
Activities: provndes materials, conducts programs

Materials: catalpgs descriptive brochure, pamphlets, teach-
ing guldes andcurricula, posters, student workbooks; chil-
dren’s stories, driver education textbook films

Cost: fees for some items

Source: . )
American Driver and Traffic Safety Education Assocnatlon

123 North Pitt_Street, Suite 500

Alexandria, VA 22314

{703) 836-4748

Contact: William Cushman, Ed.D., Exec'qtive' Director
Clientele: consumers, educators

Acnvmes provndes matenals conducts programs

Marer/als catalog, descnptlve brochure, newsletter,
magazrne films, filmstrips with audiocassettes

.- Cost: fees for some items

Source: .

American School and Communlty Safety Association
1900 Association Drive

Reston, VA 22091

(703) 476-3440

Contact: Mary Joyce

Clientele: health professionals

Acr/w'/es provndes materials

Materials: catalog, descnptlve brochure, newsletter

Cost: tees for some items

Source

American Seat Belt Council, Inc.
P.O. Drawer F

. Jamesburg; NJ 08831
(201) 521-3431°

Contact: Michael éloney. Manager

...Clientele: consumers; government traffic and safety
cffiaals driver educatlon instructors

Activities: provrdes matenals

Materials: fact sheet, order form, fulms film chps
Cost: fees for some iteins
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_.pamphlet, film

Source: - .

Highway Safety | Hesearch Instltute
University of Michigan

Huron Parkway and Baxter Road
Ann_Arbor. Mi 48109

(313) 764-2171

Contact: Ann Grlmm Head Ltoranan
Clientele: consumers, health professionals
Activities: provides ioan maierials

Materials: catalog, descriptive brochure

Cost: fees for some items

Source: 3

nghwayfusrerjfegeratlon for Safety and Moblllty

1776 Massachusetts Avenue; NW

Washington, DC 20036 .

(202) 857-1234

Contact: Woodrow Rankin, Drrector Transportatuon and

Safety Division

Clientele: public interest groups, driver education teachers
Aet;wnes. provides materials

Materials: catalog; descriptive brochura, news releases, -
safety curriculum (grades K-9)

Cost: tees for some items

Souirce:
Michigan Office of l-hghway Safety Planning
General Office Building

7150 Harris Drive

Lansing, M 48913

(517) 322-1942

Contact: Robert S. Nelson, Public Information
Cl/entele consumers

Mlchlgan

Materials: catalog, descriptive brochure, newsletter
audiovisuals .

Cost: no fees ’ \

Source:

Physicians For'Automottve Safety
Communications Department
P.O. Box 208 _

Rye, NY 10580

(914) 253-9525

Conlact: Annemarie Shelness, Executive Durector
C//emefe health professionals

Activities: provides materials

Materials: catalog, descriptive brochure, newsletter,

Cost: fees for some |tems




Source: ' ) ' Contact: Donald W Kemper Executive Dtrector
U.S. Department of Transportation Clientele: consumers, employers, health professionals

ggtg‘gl’ gﬁi?rm?;;:amc Safety Admrnlstratlon Activities: provides heaith promotion materials, conducts
programs locally and regionally

400 Seventh Street; S.W.

Washington, D.C. 20590 Materials. descriptive brochure, handbooks instructor's
(202) 426-9221 i - guide, videotapes; articles

Clientele: consumers, health professionals Cost: fees for some items

Activities: provides materials, conducts programs Source: ..

Materials: descriptive brochure, fact Sheets, pamphlets Minnesota Wellness Journal

Cost: fees for some items _ ‘ &l?nes:p(oﬂsg,osl% 55419

Content Area: Wellness . (612) 729-8558

Source ' ! Contact: Earl Htpp, Publisher and Managlng Editor
American Council for Healthlul Living Cﬂentele consumers, patlents health prolessronals

439 Main Street "7 Activities: provides materials, conducts programs reglonally

Orange; NJ 07050 -
(201) 678-9178

Contact: Anne C. Tnpp Executlve Dlrector

Materials: order form, journal, brochures
Cost: fees for some items

Clientele: consumers, health prolessDnals parents Source: .

teachers; educators Northwestern Mutual Life Insurance Company
o S . 720 East Wisconsin Avenue

Actlvmes provrdes materials, condocte programs . Milwaukee, Wi 53202

Materials: newsletter, wellness curriculum, pamphlets " (414) 271-1444 %4459

Cost: fees for some items Contact: Lori J. Richter, Advertlsmg and Corporate

Source: Inlormauon )

Bethesda Hospital North Cl/entefa consumers patlents health professionals

Department of Health Promotion Activities: provides materials .

10500 Montgomery Road . ' ] - Matenals: The Longevity Game (health risk appralsal

Cincinnati; OH 45242
* (513) 559-5798 . game)

Contact: Roy K. Gerber, Director Cost: fees for some items

Clientele: busines= and industry : goifceh H Weii g
Activities: provides materials, conducts programs in Pto ?3'0,? n2)65 ospltal eliness Center
< southwestern Ohio ' Oklahoma City, OK 73101
Materials: descrlptlve brochure, information package (405) 272-6202
Cost: fees for some items Contact: Cherie Cobb;- Director
Source: Clientele: health professionals
Center for Consumer Health Educatlon Activities: provides materials; conducts programs in
380 West Maple, Suite 301 Oklahoma
Vienna, VA 22180 Materials; course catalog. descriptive brochure, magazine

(703) 281-5893 } . Cost: fess for som
"Contact: Judith Eichner, Senior Ass ost fees for some items

Clientele: consumers; patients, health prolessronals gource Wall C
S t. Vincent Wellness enﬁter
Activities: provrdes materials 622 South Range Line Road
Matenals descnpttve brochure, monthly newsletter, buoks Carmel, IN 46032
Cost: fees for some items ' (317) 846-7037
e S OUIEE . Contact’ James R. Van Voorst, Edil:)r? Director
Healthwise, Iric. o ' o “Clientsfe: consuimers; health professionals
P.O. Box 1989 © Activities: provides materials, conducts programs in
Boise, ID 83702 - ‘ _ Indianapolis

. =
o e :i Ly

e
e

ERIC

Aruitoxt provided by Eic:



E

Appendix B (continued)

Materials: descriptive brochure, newsletter
Cost: no fees

Source:

Stay Well/Employee Assistance

Control Data Corporation

Lite Extension Institute =

8100 34th Avenue South, Box O
Minneapolis, MN 55440

(612) 853-7777

‘Contact: Ann Ayrault

Clientele: consumers, health professlonals
Activities: provides materials, conducts programs

Matenals: catalog, descriptive brochure, fact sheet.
newsletter, directory

Cost: fees for some items

Source:

Swedish Weliness. Systems, Inc.

3444 South Emerson Street

Englewood, CO 80110

(303) 789-6940

Conracr Gary J. Adamson Program Dlrector
Clientele: consumers, health professionals
Activities: provides matenals, conducts programs

Matenals: catalog; descriptive brochure, newsistter; books,; -

magazines, self-help modules, educational materials,
printed materials; slide-tape presentation, films

Cost: fees for some items

Source:

Wellness Associates

42 Miller Avenue -

Mill Valley, CA 94941

(415) 383-3806

Clientele: consumers, healith brbfessieneis

Activities: provudes materials; conducts programs

Materials: descriptive brochure, newsletter, resource ki,
workbook

Cost: tees for some items
Source: .
Waellness Media, tid.
2731 SW 2nd Avenue

Portland, OR 97201
(503) 295-5952

Coniacr MarkJ Tager MD President
Cllentele health professlonals

semlnars

...Matenals films WOrkbook e

Cost: tees for some items
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Source:

Wellness Program
St. Joseph Hospital
601 North 30th Street

Omaha; NE 68131

(402) 449-3001

Contact: Gary R. Deems; Wellness Coordnnator
Clientele: health professionals

Activities: provides materials

Materials: descriptive brochure, newsletter
Cost: no fees

Source:

Wilson Leaming Center
6950 Washington Avenue South
Eden Prairie, MN 55344

(612) 944-2880

Contact John Wllllamson WeIIness Program Director

Clientele: corporations, professional associations, health
professionals

Activities: provides materials, conducts programs

Matenals catalog, descnptlve brochure
Cost: fees for some items

General Sources

Content Areas: Alcohol, hypertensiu:y, traffic accldent
prevention

Source:

Aetna Life_and Casua'ty

Film Library

Corporate Qommunlcatlons

151 Farmington Avenue

Hartford, CT 06156

(203) 273-0123

.Contact: Gerry Stevens, Media Analyst

Clientele: civic groups, hospitals, insurance companies,
schools
Activities: provides materials

Matenials: catalog, descriptive brochure, videocassettes,
films

Cost: fees for some items
Content Areas Alcohol exerclse nutrltlon, smoklng,

stress management traffic accldent prevention

AIMS nstructlonal Medla Servuces Inc
626 Ju:*in Avenue

_Glendale, CA 91201 . . . .. . ... . LT

(213) 240- 9300 77777
Contact: Honon W|II|s
Clientele: haalth professnonals 6
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Acnvmas prowdes matenals
Matena/s catalog, lllms videocassettes
Cost: tees for some items

Content Areas: Alcohol nutrltlon, smoklng, wellness

Source: o

Alfred Higgins Productions; Inc.
9100 Sunsset Boulevard

Los Angeles, CA 90069

{(213) 878-0330

Contact: Ricky Jewett Preview Manager Antometle
Montegrande, Sales

Clientele: health professionals, schools
Aclivities: provides materials

Materials: catalog, films, vudeocassetles

Cost: tees tfor some items
Contonr Aroqs Alcohol oxorclse, nutrltlon, smoklng,

traftic accident preventlon

Source:

American Academy of Pediatrics
Publications Department

P.O. Box 1034

Evanston, IL 60204

(312) 869-4255

Clientele’: consumers, patients, health professionals, health

depanments
Activities: provndes matenais

Materials: catalog; descriptive brochure patient newsletler
mantuals, pamphlets, reprints, health education materials

Cost: fees for some items
Content Areas: Alcohol oxerclse, nutrltlon, stress

' management

Source:
Recreation aaa Dance
1900 Association Drive

Reston; VA 22091
(703) 476-3440

Conitact: Linda Moore
Cligntsle: consumers, patlents health proless:onals.

teachers, handicapped
AcrlvTIes provides materlals

Materials: catalog, descriptive brochure, fact sheet,
curriculum, newsletter

Cost: fees for some items

i

Content Areas: Alcohol, exercise
Source: .
American College Health Association
152 Rollins Avenue, Suite 208
Rockville; MD 20852

(301) 468-6868

Contact: Sharon B. Hapalus
Clientele: health professionals
Aclivities: prowdes mqtgllals

Matenals catalog, descriptive brochure, newsletter; 1ournal
Cost: fees for some items

Content Areas: Cancer, nutrition

Source:
American Dental Assomatlpn

Bureau of Health Education and Audiovisual Services
211 East Chicago Avenue

Chicago, It 60611

{312) 440-2500

Clientele: consumers, patlents hea.th professionals

Activities: provides materials

Materials: catalog; descriptive brochure, newsletter; book-
lets, pamphlets, poster cards. ‘Smoker’s Quit Kit (health
professionals)

Cost: tees for some items
Content Areas: Alcohol, nutrition; smoking

Source: _

American Educational Films

162 Fourth. Avenue North, Suite 123

Nashville, TN 32719

(615) 242-3330

Contact: James D. Springer, President

Ctisntsle: consumers, patients; health professionals

Aclivities: provides materials
Materials: catalog, lllms videocassettes

Cost: fees for some items
Conternit Areas: Alcohol, cancer, diabetes, exercise;

hypertension, nutrition; smoking, stress management,
weliness

Source:

American Health Foundatlon .
Mahoney Institute for Health Maintenance
320 East 43rd Street

New York, NY 10017

(212) 953-1900

Contact: John Fiorillo, Managing Director

-Clientele: consumers,. patients, health professuonals

employee groups, employers
Activities: provides materials, conducts programs
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Appendix B (continued)

-

Materials: descriptive brochure, pamphlets; risk reduction
program materials ,

Cb§t' fééé for ébrﬁé'itérhé

smoking, stress management

Source: .

Amerlcan Heart Association

National Center :

7320 Greenville Avenue

Dallas, TX 75231

(214) 750-5300

Contact local chapter )

Cligntele: consumers, patients, health professionals
Activitles: provides materials; conducts programs
Materials: catalog, descriptive brochure, fact sheet,
pamphlets

Cost: fees for some |tems

Content Areas: Exerclse hypertenslon nutrltlon,
smoking

- Source:

American Heart Association Film Library

Film Comm__

©ne Main Place; Suite 2560

Dallas, TX 75250 .

(214) 747-8048 in Texas.

(800) 527-3211 outside Texas

Contact: Marie Ring _

Cligntele: consumers, patients; health professionals

Activities: provides materials
Matenals catalog, descnptcve brochure, newsletter, ﬂlms

Cost: fees for some items
Content Areac: Alcohol, diabetes; hypertension

Source:

American Hospital Association
Center for Health Promotion
Order. Procassing Department
840 North Lake Shore Drive

Chitago; It 66611

(312) 280-6000
Contact: above or State or Metropolitan Hosprtal

Associations
Chemefe hospltals. patlents health professionals

Activities: provides materials

~ Materials: catalog, newsletter

Q

Cost: fees for soms items
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Content Areas: Alcohol cancer, dlabetes, exerclse,
hypertenslon, nutrition; smoking, traffic accident
prevention

Source: ..

American Medrcal Assocuatlon B
Department of Health Education
535 North Dearborn Street
Chicago, IL 60610

(312) 751-5180

’ Contact Mary Danaher

Cligntele: consumers, patients; health professronals
Activities: provides materials

Materials: catalog, descriptive brochure, fact sheet,
pamphlets

Cost: fees for some items
Content Areas Exerclse, wellness

Source: ’

American Physical Fitness Research Institute /
824 Moraga Drive /
West Los Angeles, CA 90049
(213) 476-6241

Contact: Grusha D. Paterson MA Educatlonal and Medra
Director i

Clientele: consumers; patients; health. professionalis,
schools, commilnity service organizations, colleges,
hospitals

Activities: brevrdes materials

Materials: descriptive brochure, fact sheet, order form,
newsletter, reprints; phonograph record, posters, book
studies

Cost: fees for some utems

wellness

- Source: - .

American Publrc Health Assocratlon
1015 15th Street;, NW _
Washington, DC 20005

(202) 789-5600

Contact: Adrienne Ash, Ph:D:, Director of Publications

Clientsle: patients, health professionals

Act/w{‘es provides materials -

Matenals: catalog, descnptwe brochure fact sheet,
newsletter, journal

Cost: fees for some items

S
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Content Areas: Alcohol, exercise, hypertension; nutri- Materials: catalog, magazings, films, leafiets
tion, smoking, stress management, traffic accldent Cost: fees for some items

prevention, wellnass
Content Areas: Alcohol, cancer, dla!ietes, exerclse,

Source .
American Red Cross ) , :;vg.'i)i%réggslon, nutrition, smoking, stress management,
17th and D Streets, NW '

Washington, DC 20006 Source: .

Eontact: locai chapter . APPLE (A Positive Plan for Ltfestyle Enrichment)
Metropolitan Medical Center

Cllentele consumers, health professronals 900 South Eighth Street
Aclivities: provides materials, conducts consumer and Minneapolis, MN 55404
tralntng programs ' (612) 347-4655
 Materials: descriptive brochures; fact sheets, newsletters, Contact: Sarah Strickland, Healthi Promotion- Coordinator
videocasséttes, slide-tape presentations, films, textbooks, )
instruction guides, participant workbooks, information kits, - Clientele: ooslness industry, government organlzatlons

Activities: provides materials, conducts programs in Upper
Midwest area

Materials: descrlptwe brochure newsletter

courses
Cost: fees lor some items

I;Oht'e?it gr'easf:iAlcoh'ol,rhypertenslon, nutrition, traftic " Cost: fees for Some items
accident prevention, wellness
~ . Content Areas Alcohol, stress management
Source: :
American Red Cross ) . Source: |
Audiovisual Loan Library : Association for the Advancement of Health Educatlon
5816 Seminary Road 1900 Association Drive
Falls Church, VA 22041 Reston, VA 22091
(703) 379-8160 T (703) 476-3440
Chenteie consumers patlents health prolessnonals Cllenteie health prolesstonnl':
Aclivities: provides materials Aclivities: provides materials
Materials: catalog, videocassettes, slide- -tape presentatlons. Materials: catalog, descriptive brochure fact sheet
fims newsletter, film, book
Cost: no fees Cost: fees for some items
Content Areas: Alcohol, cancer ’ - Content Areas: Alcohol, exerclse, nutrition, stress
. management, wellness
Source: _ .
American School Health Assoclatlon ) Source: »
P.O. Box 708 : ) Barr Films__ :
Kent, OH 44240 P.O. Box 5667 o
(216) 678-1601 Pasadena, CA 91107

Clientele: healith professionals, educators (grades K-12) (213) 793-6153 in California.(call collect)
: PP : {800) 423-4483 outside California
Activities: provndes materials S Contaci-Heien Lee. Order Department Managér
Materials: catalog; descriptive brochure, journal, booklets, 9,',7,,&,'9,1", 'elen Lee, Order LUepa menr g
reprints ’ Clientele: consumers, heaith professionals
Activities: provrdes materials

Cost: fees for some items

. I . , casseltes

Conténit Areas: Alcohol, srioking Mater/a/s catalog fllmstrlps videocass
Costl: fees for some items

Source -
American Temperance Soclety Content Areas: Alcohol exercise, nutrltlon stress
management, wellness

6830 Laure! Street, NW

Washington; DC 20012 . Source:
(202) 722-6729 ‘ ’ . Blue_Cross and Blue Shield Associations o
Contact: Ermest H.J. Steed; LLD, Executlve ‘Director 676 St. Clair Street : o

Chicago; IL 60611 -
(312) 440-6000

Contact Sandy Abel, Communlcatlons

; 61

Clientele. consumers, health professnonals -
Activities: provides materials, conducts programs
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Appendix B (continued)

Clientele: consumers, health professionals
Activities: provides materials

Materials: descriptive brochure, booklets
Cost: no fees :

Content Areas: Alcohol, cancer, exercise, hyperfen-
slon, smoking; stress management; wellness

Source:

BMA Audio Cassettes

200 Park Avenue South
New York, NY_ 10003 = .
{212) 674-1900 in New York

-(800) 221-3966 outside New York

COnract Leo Stronger Program Coordlnatori .
Clientele: consumers, patients, heaith professwnals

'Act/vmes provides materials

Source:

Materials: catalog, descriptive brochure, audlocassettes
brochures

Cost: fees for some items - .

Content Areas: Alcohol, cancer, diabetes, exercise,
nutrition; smoking, stress management, wellness

Boston Women’s Health Book Coltectuve
Box 192

West Somenville, MA 02144
{617) 924-0271

Contact: Judy Norslgtan, Coordinator
Clientele: consumers, patients, health profess|0na|s
Activities: provides materials, conducts programs

Materials: descriptive brochure, fact sheet, order form,

Cost: fees for some |tems
Content A'eas Alcohol dlabetes, exerclse nutrltlon,

smoking, traffic accident prevention, weliness

. Source

Aruitoxt provided by Eic:

.Cost: fees for some |tems .

San Diego State Unlverslty

College of Human Services

San Diego, CA 92182

(714) 265-5528

Contact David A. Sleet, Ph D Dlrector

Clientele: consumers, patients, health professronals
Activities: provides materials, conducts programs

Materials: descriptive brochure, fact sheet, health games,
simulations

56

Content Areas: Alcoholi, nutrition, stress management

Source...

yChurchill Films -
662 North Robertson Boulevard -
Los Angeles, CA 90069-8890 .
(213) 657-5110

Clientele; consumers. patients; health professtonals

Activities: provides materials

Materials: catalog, newsletter, films, videocassettes
Cost: fees for some items °

-

Content Areas. Exorctse, nutritlon

Source: ' =
Consumer Education Resource Network

1555 Wilson Boulevard, Suite 600
Rosslyn, VA 22209

(703) 522-4616 in Virginia, Alaska, and Hawaii (call collect)
(800) 336-0223 outside Virginia, Alaska, and Hawaii

" Contact: Joyce Soya, Information Spectallst
" Clientele: consumer educators
- Activities: provides materials .

Materials: descriptive brochure 'newsletter, bibliographies;
computerized seéarches’ o .

Cost: no fees :
Content Areas Alcohol ‘cancer, | dlabetes, exercise,

hypertension, nutrition, smoking, stress management;
traffic accident prevention, wellness

Source

Consumer Information Center
Pueblo, CO 81009

(303) 544-5277 x370 +

Clientele: consumers, patlents health professlonals

Activities: proyrcjes rnatterlals

Materials: catalog, descriptive brochure, newsletter,
pamphlets |
Cost: fees for some items

Content Areas: Alcohol, exercise, nutrition
Source:

Coronet Perspective Films .
65 East South Water Street

Chicago, it 606071 .
{312) 977-4000 in Illinois
(800) 621-2131 outside lilinois -

Contact: Patty Freed

Clientele: consumers, patients, health professionals
Activities: prowdes ‘materials

Materials: catalog, films, videocassettes, descrtptlve

brochures; revrews
Cost: fees for some items



management trafflc accldent preventlon

Source:

Current Aftairs

P.O: Box 426, 346 Ethan Allen nghway
Ridgefield, CT 06877

(203) 431-0421

Contact: Joseph P. Burke, Vice President

Clientele; health profess:onals

Activities: provides materials

Materials: catalog, filmstrips, audlocassettes teacher's’

discussion guudes
Cost: fees for some items

Content Areas: Alcohol, cancer, exercise, nutrltlon,
smoklng, stress management ‘wellness

°

Source: _ _____
Document Associates, Inc.
211 East 43rd Street
New York; NY_ 10017

{212) 682-0730 )

Contact: Gary Crowdus

Cliantele: consumers, patiénts, héalth profess:onals
Activities: provides materials

" Materials: catalog, descnptlve brochure, films

Cost: faes for soma items

* Content Areas: Alcohol, cancer; diabetes, exercise,

hypertension, nutrition, 8imoking, stress management,
traffic accldent prevention, wellness - N

Saurcs:

Educational Activities, Inc.
P.O.Box 392
Freeport, NY- 11520 o
(516) 223-4666 in New York

(800) 645-3739 outside New York

Achvmes provndes matenals

Materials: catalog, descriptive brochure books
phoniograph records, filmstrips, audiocassettes, multimedia -

programs -
Cost fees for some items

management wellness

Saurce:
Edupac, Inec.

231 Norfolk Street

Walpole, MA 02081
(617) 668-7746
Contact: Carol Perry

Cllenrele health professionals

Activities: provides materials

Materials: catalog, audiovisuals

Cost: fees for some items -

Content Are. 5: Alcohol, exercise, smoking
Source: :

Encyclopedia Britannica Educational Corporation
425 North Michigan Avenue

Chicago, IL. 60611~

(312) 321-7322 in lllinois, Alaska and Hawaii

(800) 345-1136 outside lllinois

Contact: Bob Roppel; Dave Ross :
Clientele: hospitals, clinics; schools, public libraries,
business

Activities: provndes matenals

Materials: catalog, brochures, films

Cost: fees for some items :

Content Areas: Diabetes, exercise; nutrition

Source: .

Fairview General Hospital

Department .of Audiovisual Commumcatlons
18101 Lorain Avenue, Room cbc
Cleveland, OH 44111 ~

(216) 476-7055

Contact: Lillian Zahara, Secretary

Clientele: health professionals, schools, <. jani:ations
Aclivities: provides materials

Materials: catalog, descriptive brochure

Cost: fees for some items
Content Areas: Alcohol, caricer, ( exercle« it i,

- smoking, traffic accldent prevenelon

Source: .
FilmFair Communlcatlons

" 10900 Ventura Boulevard
* Studio City, CA 91604

{213) 877-3191
Contact: Ethel Poirer, Marketing

- Clientele: health and safety professionals, echoe's

Acrlvmes provides matenals—

Cost: fees for some items

Content Areas Exerclse, nutrltlon, stre°£ management, ‘
weliness

Source:_

Fitness 7Pubhcatuons

P.O. Box 178554

Sari Diego, CA 92117

(714) 569-6581

€ontact: Thomas A. Murphy; Dianne Murphy
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Appendix B (continued) - -

Clientele: consumers, heaith professmnals corporations,
heaith clubs, insurance companies

Activities: provides materials; conducts programs

Materials: descriptive brochure, pamphlets; fitness work-
book, lifestyle inventory, heailth profile feedback forms

Cost: tees for some items

Content Areas: Alcohol, cancer, diabetes, exercise,; _
hypertension, nutrition, smoking, stress management,
weliness :

Source: _

Five Valleys .

Health Information Qleannghouse
235 East Pine_Street, No: 4
Missoula, MT §9802 -

(800) 332-5759 in Montana
(a06) 728-0975 qutside Montana

Contact: Nancy Dusek, Resource Specnallst
Clientele: consumers, patients, heaith professuonals

"Activities: provides materials; conducts programs

Materials: catalog, descnptlve brochure,; neWSIetter
Cost: fees for some items

" Content Areas: Alcohol, traffic accident prevention

Source: . .
FMS Productions, Inc

' 1777 North Vine Street; Suite 501

(213) 461-4557 in California

(800) 421-4609 outside California
Conitact: Carol Melton, Marketing Dlrector
Clientele: health professionals

Activitigs: provides materials

Materials: catalog, fllrhs
C‘os!‘ fees for some |tems

Corsent Areas: Aicohol, exeréiéé, nutrition, smoking,
stress management

Source

Guidance Associates

Communlcatxons Park, Box 3000

Mount Kisco; NY 10549

(914) 666-41C0 in New York

{800) 431-1242 ~utside New York

Contact: Anna Kass. Customer Service Representative

Clientsla: consumers. health professionals
Acrlwt'es provides rr‘atenals )
Materials: catalog, f|lm- fnlmstnps v:deocassettes

" Cost: fees for some itéms, freé préview available

New Yoik; N

- amoking, s:vecs :

-Content Areas: Alcohol, weliness -

Hazelden Educatlonal Services

Box 176

Center City, MN 55012

(612) 464-8844 in St. Paul and Mlnneapolls
(612) 257-4010 other_parts_of Minnesota
(800) 328-9288 vutside Minngsota

Contact: Karen S. Elliot, Manager of Outreach Servlces
Cllentele: consumers, patients, health professionals
Activities: provides materials; conducts programs .
Materials: catalog, descriptive brochure, newsletter, pam-
phlets, books, audiocassettes, videocasssttes, films
Cost: fees for some items . :

. Content Areas: Cancer, dlabetes, exercise, hyperten-

sion; nutrltlon, smoklng, stress management wellness

Source:

Health and Risk Evaluation Program
Loma Linda University -

School of Health

Loma Linda, CA 92350

(714) 824-4594

Conracr Gunter Fuchs, Director '
Cl‘ente:e consumers -

Callfornla
Mareria/s descrlptlve brochure
Cost: fees for some iiems

Content Areas: Cenzor. wellness

Source:

Health/PA. }

Health Polic- Adviscry Canter :

17 Murray St it

10007

(212) 267-686U

Contact: Dana i~ughes

Clientele: 'c'dhqi'h'eré. patisiite, haalth profe: ionais

Acrivities: prO\ ides ;ateriais

Materials: ca*~oc
informatic: ;:.:oK

- yeochure, newsicier,

-arclse, nut ilon,

Eonten: di'ea' “a:. ik PR
! " 98

Source:

-Human Relations: Media

175 Tompkins Avenue

Plea - tvi'le, NY 10570 _ __
(914) ~69- 7496 in New York .
(800) 4.31-2050 outsica New * ‘ori

Contact: Bruce Holmes, Director of Marketing

Q
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Clientele: health professionals

Activities: provides materials

Matenials: catalog, filmstrips, slides, aud|ocassettes
Cost: fees for some items

Content Areas: Alcohot nutrition, traffic accident

preventlon, wellness

Human Resources Institute

Tempe Wick Road _
Morristown, NJ 07960
(201) 267 1496

Contact: Robert F: AIIen Ph:D., Presldent
Cl/enre/e health protessaonals

Activilies: provides materials, conducts programs
Materials: descriptive brochure self-help manuals
Cost: fees for some items

Content Areas: Alcohol, exercise, stress management,
welln:cas B

Source: -

72 Fifth Avenue

New York, NY 10011

(212) 243-6000

Contact: Barbara Perrin

Chente/e consumers health protesswnals
Activities: provides matenals

Materials: catalog, descriptive brochure, books

Cost: fees for some items
Content Areas, Hypertenslon nutrltlon. smoklng,

stress management

Source o

Institute of Applied_Natural Sclence I
3000 Connecticut Avenue, NW, Suite 308
Washington; DC 20008

(202) 387-7749

Contact: Wladyslaw Michaluk, Ph.D., Executlve Director
Clientele: consumers, patients, health professionals
Activities: provides materials, conducts programs
Materials: cataldg, descrrptlve brochure audiocassettes,

. books
Cost tees tor some |tems

stress nanagement tramc accident preventlon

Source:

International Film Bur‘eau Inc.
332 South Michigan Avenue
Chicago, IL 60604

(312) 427-4545

Contact Eriel Reimers, Bus'ness Manager )
Clientele: consumiers, patients, health protesslonats

- schools; mdustry

Activities: provudes materials
Mater/als catalog, iims
Cost: fees for some items, frae prevuew available

) Content Areas: Alcohol smoktng, stress management
_wellness

Source. __

lowa Substance Abuse Information Center
Cedar Rapid$ Publi¢ Cibrary

428 Third Avenue, SE.

Cedar Rapids, |1A 52401

(319) 398-5133

Contact: Vicky Dunn \
Clientele: consumers, patlents. health protessronals. health
educators

Activities: provides materials; conducts research

Materiats: catalog; descriptive brocnure; fact sheet, news- -
lettér, books, audiocassettes, posters, pamphlets, bibliogra-
phy; films

Cost: fees for some items

Content Areas: Alcohol; dlabetes, exercise, hyperten-
slon; nutrition, smoking, stress management, traffic
accident prevention, wellness

Source:

Journal Films; Inc:

930 Pitner Avenue !

Evanston, IL 60202

(312) 328-6700 in llinois

.(800) 323-5448 outside lllinois

Contact: Margaret Farragher Health Educatlon Coordinator
Etientsle: consumers; health professionals
Acﬂvmes provtdes matenals

Materrq/ catalog, videocassettes, films

Cost: fees for some items

Content Areas: Alcohol, stress management
Source:

Keyword Publications, Inc.

682 Prospect Avenue

Hartford; CT 06105

(203) 233-2658

Comact Mark Werthelm

Clientele: health protessronals

Activities: provides materials

Matenials: catatog. books

Cost: fees for some items
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" Content Areas: Cancer, dlabetes, traffic accldent

preventlon

Source:

Liberty Mutual lnsurance Company

Public Relations Department

175 Berkeley Street

Boston, MA 02117

(617) 357-9500

Clisntele: consumers, patients, heaith professuonals
Activities: prowdes materials

' Malerlals brochures, booklets publications list -

Cost: no fees

Content Areas: Alcohol, nutrition, smoking
Source:

#arch of Dimes Birth Defects Foundatlon
1275 Mamaroneck Avenue

White Plains, NY 10605

(914) 428- 7100

: Contact local chapter

Clientela: consumers, patlents health prolesslonals

- Activities: provides materials, conducts programs

Materials: catalog, descnptlve brochure, fact sheet,
newsletter
Cost: fees for some items

Content Areas: Alcohol, cancer, nutrition; smoking,
stress management, traffic accldent prevention

Source:

McGraw-Hill/CRM Films

110 15th Street

Del Mar, CA 92014

(714) 453-5000

Confact Tom Alired ' _

Clientele: consumers, patlents health profeSS|onals
Activities: provides materials

Materials: catalog, films

Cost: fees for some items

Content Areas: Cancer, diabetes, hypertension,
nutrition

Source: ,

Medcom Products .

1633 Broadway.

New York, NY 10019

(212) 765-6162

Contact Bob Maurer, Customer Service

C//enrere health professmnals

- Activities: provides materials

Materials: catalog, Slide-tape presentatlor.s gutdes
Cost: fees for some items

60"

Source -
Medec; Inc: ]
Patient Education theo Programs

. 12815 120th Avenue, NE -
* Kirkland, WA 98033 4

(206) 821-2220° \__
Contact: John Ulvila -

Cllentele health pro‘esslonals

Activities: provides materals o N

Materials: descriptive brochure, order form, video programs
Cost: fees-for some items

Content Areas: Alcohol, exerclse, trafflc accident
prevention

Source: .

The Media Gulld

11526.Sorrento Valley Road, Stnte J
San Diego, CA 92121 -

(714) 765-91¢
Contact: Cino, rrice; District Sales Manager
Clientele: health professlonals

Act/wt/es provtdes matenals e

vndeocassettes &
Cost: fees for some itemns

Content Areas. Alcohol cancer, exerclse, nutrition,

smoking; traffic accident preverition

Source:

Medical Datamation

Southwest and Harrison Streets
Bellevue, OH 44811

(419) 483-6060

Contact: William Thompson. Jr.; Vice President
Chientsle: consumers; patlents health professmnals

Act/vmes provudes materials, conducts programs
Materials: catalog, descnptlve brochure, fact sheet
newsletter

Cost: fees for some |tems

Content Areas: Aicohol; exercise; nutrition, stress

management, traffic a"cldent preventlon

Source: .
Metropolitan Life Insurance Company o

Heaith and Safety Educatlon Division
One Madison Avenie « ..

New York; NY 10010 i

(212) 578 5014 ’ l

professtonals patients; schools

Actlwt:es* provudes matenals. conducts programs

B \),‘,, .
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Marenals catalog, brochures, leaflets, fact sheet,
audiovisuals -
Cost: fees for some items

Content Areas: Aicohol, cancer; diabetes; exerclse
hypertension, nutrition, smoking, stress management
tratfic accldent prevention; weliness

Source

Milner-Fenwick; Inc:

" Patient Education Programs

2125 Greenspring. Drive

Timonium, MD 21093

(301) 252-1700 in Maryland (heaith care facilities can call
collect)

(800) 638-8652 outsnde Maryland

Contact Jack Snyder, Account Executive

Cﬁentale* patients heaith professmnals
Activlt/es provides matenals

vndeotapes

Cost: fees for some items :
Confent Areas: Alcohol, smaking
Source: . .

Narcotics Education; Inc:

6830 Laure! Street, NW
Washington; BC 20012

(202) 722-6741 :

Contact: Emest HJ Steed, LLD, Managlng Durector
Clientele: consumers, patients, health professionals

" Activities: provides materials

Materials: catalog, descriptive brochure, pamphlets, books,
posters, teaching aids, films, slides

Cost: fees for some items

Conltant Areas: Alcoho!, hutition
Source: _ _____

National Academy of Sciences
Ofiice of Publications

. 2101 Constitution Averiue, NW
" Washington, DC 20418

(202) 389-6731

Contact: Carol Damalio

Cli‘enrele health protessnonals

: Actlvmes provndes matenals ) - ,/

Q
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penodlcals
Cost: fees for some items

: (3
¥ . i
' ¢

Content Areas: Alcohol, cancer, diabetes, exercise,

prevention, weliness

Source: . .

National Audiovisual Center .

National Archives and Records Service

General Services Administration

Washington, DC 20409

(301) 763-1896

Conract Dsana M. Wade

Clientela: consumers, patuents health protessnonals
Activities: provides materials

Materials: catalcg, descnptwe brochure, updates,
audiovisuals

- Cost: fees for some items
. Content Areas: Alcohol, cancer, dlabates, exercise,

nutrition; smoking, tratﬂc accldent prevention,
weliness

Source:

National Film Board of Canada
1251 Avenue of the Americas
New York; NY 10020

{212) 586-5131

Contact: Mary Jane Terrell, U S. Marketung Representative
Clientele: consumers, patiénts, heaith professionals
Activities: bfei)ides materials .

Metenals cats! wg, descnptuve brochurs, films,

. Cost: fees tc. some items

Contant Areus: Cencer,—dlabetes nutrition

Source:

Mational Health Fllms
P.0. Box 13973, Station K
Allanta, GA 30324

(404) 394-1766

Contact: George Stiles; General Sales Director

Clientele: consumers, patients, health professmnals R

Activities: provides materials

Materials: descriptive brochurs, order form, filmstrips,
slides

Cost: fees for some items

Content Areas: Alcohol, cancer, diabetes, exerclse,

hypertension, nutrition, smoking, stress management,

- traﬂ\nccldent prevention, weliness

.b

Source: ..
National Health Information Cleannghouse

. PO Box 1133 .
" Washington, DT 20013-1133

(703) 522-2596 in Virginia )
(800) 335-4797 outside Virginia

o



Clientsle: consumers, patients, heaith prolessronals

Activities: provides information

Materials: descriptive brochure, pubhcattons Ilst resource
guides

Cost: ne fees

Content Areas: Cancer; exercise, hypartension
Source

New Hampshire Feminist Health Center

38 South Main Strest

Cancord; NH_03301

(603) 225-2739

Contact: Karen Starr

Clientele: consumers, patients; health professionals
Activities: provides materials, conducts programs in New
Hampshiré

Matenials: descriptive brochure, newsletter

Cost: fees for some items _

Content Areas: Alcohol, cancer, dlabetes, hyperten-
sion; nutrition, smoking, stress management

Sourca:

- North Carolina Memiorial HOSpltal

Staft and Patient Education

Box 515

Chapel Hill, NC £7514

(919) 866-1051

Contacr tha Stone Secretary, Patlent Educatlon

Acr/wt/es. provides materlals
Materials: catalog; seli-instructional packets

Cost: fees for some items

Content Areas: Alcohol, cancer; diabetes, exercise, .

" hypertension, nutrition, smoking, stress managament,

weilness

Source:

PBS Video

475 L'Enfant Plaza, SW

Washington; DC 20024

{202) 488-5220 in Washington metropolltan area

(866) 424-7963 outside Washtngton DC
Clientels: consumers, patients, health protesslonals

_ educational facilities; libraries
" Activities: provides materials

Materials: catalog. descrlptrve brochure videocassettes™
Cosr fees tor some items

62

Content Areas: Cancer, diabetes, exercisa, hyperten-
slon, nu!rltlon. gmoking

Source:

Professional Research; inc.

12960 Coral Tree Place

Los Angeles;, CA 90066 .

(213) 823-1122 in Califomia (call collect)

(800) 421-2363 outside California

Contact: Renee Monterio, Sales Manager

Clientsls: heaith protesslonals
Acﬂvmes provldes materials

vldeocassettes

Cost: tees for some items

Content Areas: Cancer, diabetes, hype :=nsion,
nutrition -

Source:
Prudential Insurance Company of America

Box36 .

Newark; NJ 07101

C//enteie consumers patlents health professlonals

fg:ateﬂalsi pamphlets, film
Cost: no 1685
COntant Areas: Alcohol, cancer, exercise; hyerten-

slon, nutrition, smoklng, stress management

Source: : .
Public Affairs qunmmee Inc S
381 Park Avenue South

New York, NY 10016

{212) 683-4331

Contact: Paul Fetngold Director of Education

Clientsla: censumers; patlents; health professionals
Acr’ vities: provides materiais
Matenals: catalog, descriptive brochure, pamphlets

Cost tees for some items

Source: o
Public Citizens Health Ressearch Group
2000.P Street, NW, Suite 708 -
. Washington, D€ 26036 *
(202) 872-0320
Contact: Margaret Whlte Publications Manager

Clientele: consumers

~ Activities: provides materiais

Materials: books; catalog, descriptive brochure, comments,

*-hearings, testimonies

6Qst. fees for some items



) Content Areas: Alcohol, exercise, stress management

Content Areas: Alcohol, cancer, diabetes, exercise,
nutrition; smoking, stress management

Source:

Pyramid Film and Video

Box 1048

Santa Monica; CA 90406

(213) 828-7577 in California

(800) 421-2304 outside California

Contact‘ Teresa Morrlssey. Marketlng Representatlve

Cﬂenrefe consdmers patlents health professionals
Activitigs: provides materials

Materials: catalog, films, videocags "

Cost: fees for some items

Conitent Areas: Exerclse, nutrition, wellness
Source:

Rodale Press; Inc:

33 East Minor Street o
Emmaus; PA 18049

(215) 967-5171 .

Contact: Dolores Nash Office Manager Carol Sitler,

Reade- Service Director

Clienteie: consumers .
Activitigs: provrdes matenals

Materials: catalog, pamphlets, books, magazine

Cost: fees for some items

" Source: .

Sagamore Institute . *

National Humanistic Education Center
110 Spring Street

Saratoga Springs, NY 12866

(518) 587 8770

Cllemale consumers, heaith prolessronals
Aclivities: provides matenals conducts\programs
Mat.::1als: caialog. descrlptuve brochure

Cost: fees for some items

Contant Areas: Exerclse, hypertension, nutrition,
irﬁbklhg, stréess management, wellness

Source:
Self Control Systems; Inc.
4555 Lake Shore Drive

P.O. Box 7854
» Waco, Tx 76710

Q
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o

Materiajs: catalog, descriptive brochure audiocassettes,
books

Cost: fees for some items

Content Areas: Alcohol, stress management
Source:

Southerby Productions, Inc.

5000 East Anaheim Street.

Long Beach, CA 90604

(213) 434- 3446 7

Conract Scott Zimbler

Clientele: consumers, patlents F-alth prolesswnals
Activities: provides matérials

Materials: catalog, descriptive brochure, lnlms
Cost: fees for some items

Content Areas: Alcohol, exerclse nutrition, stress
management

Source:

Sterling Educational Fllms

24| East 34th Street

New York, NY 10016

(212) 683-63?(?

C‘I/enrele heaith prolessnéhals, SChOOIS, librargs e
Activities: provldes materials )

Materials: catalog, films

Cost: fees for some itér’n's

" Content Areas: Alcohol cancer, exercise; hyperten-

sion, nutrltlon, smoklng, stress management, wellness

Source:

" Sunburst Communications

39 Washington Avenue

P.O.Box40 .. . _____

Pleasantville, NY 10570

(914) 769-5C30 in New York

(800) 231-1934 outside New York

Contact: Nancy Lloyd Castelluccr Publucrty Manager
Cligntele: schools, libraries, hospitals

Activities: provides materials ' -

Materials: catalog, filmstrips with audiccassettes and
teacher's guide, press releases

Cost: fees for some items

v

'Cantent Areas Alcohol cannar, exarc! 80, nutrltlon,

smoking, traffic accldent nravestion

Source:. ].

Superintendent of Dociments
U.S. Government Printing Office
Washlngton, DC 20402

(202) 783-3238

Clientzlg: consumers, patients, health prolessrona 5



Appendix B (continued)

Activities: provuaes rnatenals
Matenars catalog, pamphlets
Cost: fees

Content Areas: Alcohol cancer, exerclsc., hyperten—

sion; nutrltlon, smoking, stress management, wellness

Source:

Takin' Charge

St. Paui-Ramsey Medical Center
640_Jackson Street

St. Paul, MN 55101

(61 2) 221-3479

: Gontacr Jacquelyn Huebsch RN

Q

CI/enteIe consumers, patients, health professmnals

Aclivities: provides materials, conducts programs

Materials: descriptive brochure; newsletter

Cost: fees for some items

Content Areas: Alcohol, cancer, diabetes

 Source: '

Teach 'Em; Inc. !

160 East liiinois Street /

Chicago,_IL 60611 f

{312) 467-0424 !

Contact. Natalie Leon . ' : I

Clientele: patients; health professionals \
|
|

Activities: provides materials

Materials: catalog, descriptive brochure, books, \
audiocassettes, videocassettes }

Cost: fees for some items \

Content Areas: Cancer, diabetes, exerclse, hyperten-
slon, nutrition, smoking

UJFCG

691 lndustry Street
Garqlen Grove, CA 92641
(714) 898-9904 in California (call col!ect)
(800) B54-6457 outside California

Contact: Bonnie Boltz

Clisinteie: health protessnonals
Acnvmes provtdes materials
Mater/als catalog, descriptive brochure
Cost: fees for some items
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Content Areas Alcoho! cancer, dlabgtgs ,gxergjse, B
hypertension, nutrition, rsmoklng, stress management,
wellness
Source: /
Trainex Corporation _ /
12601 Industry Streat
Garden Grove, CA 52641
(800) 472-2479 in Czlifornia. .
(800) 853-248% outs:de Califarria
Contact: Jost. D. E hsili; Educational Accounts

Representative B o
Cligntele: patlent: hesith p'rotes"sionals

Activities: provides . :zterials

Materia’s: catalog, :wnistrips, slides, phonograch recorgs,

audiocassettes, videocassuttes, clinica' teaching models
Cost: fees i some iiams

Content Aress: Exercise, traffic accident praveation

Source:

Travelers lnsuranngor"nanles
Travelers Film Library

One Tower Square

Hartford; CT 06115

(203) 277-5902

Contact: Antonia D. Berdn Film Library Asmstant
Clientele: consumers, patients, health professionals - -
Activities: provides materials ' :

Materials: films, printed materials

Cost: no fees

Content Areas: Alcohol, cancer; diabetes, exerctse,
hypertension, nutrltlon, smoking, stress managemeni
wellness .

Source:

Tuskegee Area Health Education. Center
VA Medical Center, Building No. 9
Tuskegee, AL 36083

(205) 727-0550 x357 or X440

| Conract Zoe Baker Audlowsuals lerartan

\ C/‘ entele: consumers, patients, health professnonals
Actiities: provndes materials, conducts programs in
‘Alabama ’ Z Zy-,
Matenals* catalog descrlptlve brochure, fact
Cost: no fees o~
C‘ontant Areas: Alcohol cancer, exerclse, hyperten-

sion, nutritlon, stress management traffic accident
prevention

et

Source: |

Untversny of lowa

Medid Library; C-5. Seashore
lowa City, 1A{52242

(319) 9§3§58P5

\ i
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Contact: Marjorie Cooper, Manager, Marketing and
Promotion
Clientele: unlversmes schools °

. Activities: provides materials

Materials: cataiog descrlptlve brochure; order form, films

Cost: fees for some items
Content Areas: Alcohol, exercise, hypertension, nutri-
tion, smoking, stress management, wellness

Source

Vinland riational Center
3675 ihduhapi Road
Loretto. MN 55357
(612) 479- 3555

prctessmnals
Activities: prowdes materials conducts programs

Materials: descriptive brochure, newsletter, trammg
manuals; manuals, instruction in healthsports activities,

~ audiovisuals

Cost: tees for some |tems

Content Areas: Alcohol eXérclse hypértension,
nutrition, smoking; stress management, wellness

Source:

Walt Disney Educational Media

500 South Buena Vista Street .
Burbank; CA 91521 .. .

{213) B40-1728 in Caiifornia

{800) 423-2555 outside California

Contact: Hilda Weiss; Marketing Manager; Educational and )

Non-Theatrical Media ] S
Clientele: consumers, patients, health professionals
Activities: pravides materials

Materials: catalog, films.

Cost: tees for some items
Content Areas: Alcohol, stress management
Source: ’

Wnscong[n Clearinghouse | Informatlon on Alcohol and Other
Wental Health, Primary Prevenhon and Youth

“Madison, W1 53704

(608) 263 2797 :
ale:.consumers, patients health professtonals

Activities: prowdes matenals

Materials: catalog; descriptive brochure, fact sheet; pam-_
phiets, posters, bibliographias, teaching packets, manuals
reprlnts

Cost: feas for some items
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Sourees of Referral

Content Area: Alcohol

Source: -

Al-Anon Family Group Headquarters Inc.
P.O. Box 182, Madison Square Station
New York, NY_ 10010

{212) 481-6565

Contact: local chapter

) Affiliates: local, state, and reglonal

" Sarvices:

. Educahon/lnformatlon matenals meetlngs

Q
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Support group support
neWsIetter catalog; pamph:et ' and other materials
Other: Alateen feliowship m:etings for teenage family and
friends of alcoholics

User Restrictions: adult famuly members and friends of
alcoholics

Source: .
Alcoholics. Anonymous. World. Serwces. inc.

New York; NY 10017

{212) 686-1100

Contact: local chapter

Affiliates: local and state

Services: B
Referrals to: alcohol treatment centers, if necessary
Education/information: materials; méetings
Support: individual and group support

Materials: descriptive brochure, fact Sheet, catalog.
pdmphlf s '
Use- t2actrictions: members only at closed meetings

Source .

Association of He‘fway House #lcoholism Programs of
North America

786 East Sevei)) Street

Si. Paul, MN 55106

(672) 771-0933

Contact: Harvey H. Swager President

Affiliates. local and state

Services:

Referrals to: halfway houses alcohol trea‘ment programs,
hospital facilities; Alcoholics Anonymous; detoxification
centers

Education/Information: materials; workshops; semmars
conferénces; consultant services .
Support: individual and group support

Materials: descriptive brochure; order form; newsletters
directory; statistical data

User Resrncnons none

66 | ,.

m Information

Source: .

National Center for Alcohol Educatlon

5530 Wisconsin Avenue, 16th Floor

Chevy Chase, MD 20815

(301) 654-7744

Contact: Sharman DeWeese, Information and Order °
Specialist

Serwces o
Educatlon/lnformatlon tralnlng matenals trauning

prorz'am directors; professlonals counselors, in-service
LA, 5, service avency péersonnel, and youth workers in
; polism fieic . .

Uz Rgstnetions: .one

Source: i
U.S. Departmenit of qucatlon L

Alcohol and-Drug -Abuse-Education-Program
1651 Donohoe Building, 400 Maryland Avenue

" Washington, DC 20202

(202) 472-7777
Contacr Myles J. Doherty

Services:
Education/information: workshops

Materials: descriptive brochure ,
Other: technical assistance; training for school teams

User Restrictions: local school district teams

Source: .

Veterans Aommlstratlon Central Offlce

810 Vermont Avenue; NW

Washington, DC 20420

(202) 389-5193

(202) 389-5134 . -
(202) 389-5195

Contact: local or state VA medical center

Affiliates: local and state

Services: )
Referrals to: other VA medical center programs; community
programs

Support: individaal and group support; therapy

Materials: fact sheets -

Other: rehabllltatlon.,alcohol detoxmcatlon Antabuse
programs; social, vocational and famlly counseling; training
for VA physicians and program chiefs; counselor training

User Restrictions: military service veterans and their
families

v

o~
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Content Arsa: Cancer

Source: .. -

AFTER (Ask eﬁEriend To Explain Reconstruction)
1378 _Third Avenue

New York, NY 10021

(212) 472-0040

Conracr local chapter

Aff‘ Il‘ates local and state

Services:

Relsr-als to: physicians; other women who have had
mastectomies

Education/information: materials; seminars; meetrngs;
programs

Support: individual and group suppcort; counsellng
Materials: descriptive brochure; pamnkhiéts; réprints

" Other: training for volunteers; speakars hurezu

Usar Restrictions: women who are prs- or
post-mastectomy

Source:

American Cancer Socir. ty

777 Third Avenue _

New York, NY 10017

{212) 371-2900

Contact: local chapter

Affifiates: local and state

Servicas:
Educatron/lnformatron matenals breast self- exammatron

workshops

Support: individual and gi=ag suppon; seif-help groups

Materials: descnptwe brochures; pamphlsts; films
Other: training for facilitators; speakers bureau
User Restnctions: none

Zancer Care, Inc. \
lational Cancer Foundation

/ One Park Avenue

New York, NY 10016
(212) 679-5700

Conract Sam Allalouf Drrector. Pubhc Relations
Afiiliates: local and state
Services:

Referrals to: othor agencies that offer services to advanced |
cancer patlents and thelr families

Education/Information: materials; semlnars meetings

Suport: individual and group support counseling; therapy

Materials: descriptlve brochures; newsletters

Other: lobbying; some financial aid; training for volunteers
and counselors; speakers bureau

User Restrictions: advanced cancer petients end thelr
familles

. Source:

Candlelighters Foundation
2025 Eye Street; NW, Suite 1011

‘Washington, DC 20006

(202) 659-5136
Contact: local chapter

Affiliates: local, state; and Intematlonal

Services:
Referrals to: programs; hotltnes other sources

Education/Information: materials; seminars; meetings;

clearinghouse on state and federal programs

Support: individual and grouz support; self-help groups;
24-hour crigis lines; buddy systems; parent-to-parent
counseling; professional counseling

Materials: dascriptive brochure; newsletters; booklets;

progress reports; bibliographies

Cther: speakers bureau; social functions; iobbying

User Faou.nct/ons parents dedicated to the conquest of
cancer

Source:

IntematronalAsﬁsocratron of Laryngectomees
Executive Office

¢/o American. Sancer Socrety

777 Thitd Avenue _

New York, NY 10017

(212) 371-2900 x309

Contact: local chapter

Affiliates: local and state

Services:
Education/Information: materralsf semrnars self help

meetings; employer education program; education in first

- aid and artifical respiration for laryngectomees

Support: group support;.counseling; therapy
Materials: descriptive brochure, catalog; directories

Other: voice- rehabllrtatlon speech pathology
User Hesrnct/ons laryngectomees and their families

Source: ) a
Make Today Count SN
P.U: Box 303

Burltngton, 1A 52601 . .
',,-753-6521

Co wdct: local chapter

Afr‘l/ates local and state

Services:

Education/information: materials; meetings; seminars;
workshops

Support: individual and group suppon counse'ing; hictline
(in some local chapters)

Matenals descnptlve brochure newsletter books films

User Ftesrdcrions cancer patrents and other termlnally il
persoris
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Source:

National DES Action

1638-B Haight Street

San Francisco, CA 94117

{415) 552-0873

Contact: local chapter

Afiliates: local; state, and national

Services: . ]

Referrals to: physnclans )

Education/Information: medical information to medla health
prniessionals, and DES individuals

Materials: manuals; packets for health professionals; slide
presentations,; annual newsletiar; Spamsh pamphlets

Other: training programs

' User Restrictions: fees for some items

Source:

Reach to Recovery

¢/o_ American Cancer Society o
777 Third Avenue

New York, NY 10017

(21 2) 371-2900 x249

‘ Conracr Iocal chapter

Aﬁ" i ates: local and state
Services:

Referrals to: local chapters

Education/Information: materials; seminars; meetings
Support: individual and group support; hotline
Materiais: descriptive brochure; pamphlets

Other: training for volunieers; speakers bureau; fashion

' shows for mastectomees

User Restrictions: women who have undorgone
mastectomies

Source:

Skin Cancer Foundation -

475 Park Avenue South .
New. York, NY 10016 .

(212) 725-5176

Contact: local chapter

Affiliates: local and state

Services: :

Referrals to: physnmans other programs
Education/Information: materials; seminars; meetlngs
Materials: descriptive brochure newsletter; press releases;
film; comic book

Other: funding for grants for research and scientific
training: issuance of Seal of Acceptance for sunscreen
products .

User Restrictions: none
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Content Area: Diabetes

Source

American Diabetes Association, Inc:
2 Park Avenue

- New York, NY 10016_

(212) 6837444
Contact: local chapter
Affiliates: local and state
Serwces

public awareness campalgns natnonwnde lnformatlon
excharge :
Materials: pamphlets

Other: promotion of medical research; compllatlon of

statistics; awarding of medals and prizes

- User Restrictions: none

Source: .. ..

Diabetic Self- Care Program
344 East 63rd Street

New York, NY 10021 ) -
(¢'12) 838-4402 - o .
Contact: Fabianne M. Kiefer, RN, MS

Affiliates: local

Services:

Referrals to: physmans other programs; specialists
Education/Information: clinical evaluations; self-care
programs; maintenance programs

Suppon individual suppon family éuppon

Materials: descriptive brochure
User Restrictions: none

Source: .. .

“Juvenile Diaietes Foundatlon lnternatlona!

23 East 26th Street . :
New York, NY.10010

{212) 889-7575 in New York

(800) 223-1138 outside New York

. Contact: Jonathan Krongard, Public Informatlon Assistant

or contact local chapter

Afﬁha!es local

Sﬁmces o
Referrals to: associations; organizations; federal agencies

‘Education/Information: seminars; workshosz programs tor

patients ‘and jg@llles meetings; discussion groups

Support: counseling
Materials: brochure; newsletter; 1|Ims tapes; pamphlets

User Restrictions: none
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Content Area: Exercise

Source: ' ,
American Blind Bowhng Association )
150 North Bellaire Avenue

Louisville, KY 40206 -

(502) 896-8039

Contact: local chapter

Affiliates: local and state

Services:

Support: group support

Materials: descriptive brochure; newsletter
Other: blind bowling leagues and tournaments

User Restnct/ons. blind aduits

Source

P.O Box 8308 _

Missoula, MT 53807

(406) 721-1776

Contact: David Prouty

Services:

Referrals to: other blcychng organrzatrons
Education/information: materials

Matenials: descriptive brochure, catalog, books: brmonthly
tabloid; guides and maps for various trails .

Other: research on and maps of long-distance brcycle tour-

ing routes; bike library; Ieadershlp training courses
User . rstnct/ons fee only; drscount for members

Sourco

Blind Outdoor Leisure Development (BO‘ D»
533 East Main Street
Aspen, CO B1611
(303) 925-2086
{303) 925-8922

. Contact: Peter Maines, Drrector of Activities

Affiliates: 1ocal and state

Ssarvices:
Referrals to: other blind organrzatlons

Education/Information: materials ) .

Suppont: |nd|wdual and group support

Materials: descriptive brochure; film

Other: instruction for blind persons in outdoor recreation
and leisure development activities (mcludrng skung, horse-

back rldlng, raftrng, camping; skatrng, swimming, fishing,

User Restrictions: bllnd chlldren and adults .

o~y —

Source

Jacki Sorensen's Aerobrc Dancing
18907 Nordhoff Strest, Box 6600
Northridge; CA. 91328,7”7 B

(800) 382-3620 in California. .
(800) 423-5918 outside California
Contact: local chapter

Affiliates: local, state, Australia, and Japan
Services:

Educatnon/lnformatron aerobic dancrng classes
Support: group support

Materials: descriptive brochure; student gurde

Other: training for instructors; special events such as
dance-a-thons to benefit Specral Olympics

User Restrictions: tee only

Sdirce:

National Handicapped. Sports and Recreatron Association
P.O. Box 18664, Capitol Hills Station . .
Denver; CO 80218

(303) 978-0564 .
Contact: local chapter T
Affiliates: local and state

Services:

Educatron/lnformatlon materials

Suppert group suppor; therapy

Materials: descriptive brochure; directory; handicapped ski
teaching manual .
Other: ski clitiics and champlonsh|ps tralnrng for handi- -

capped ski teams for international competitions

User Restrictions: physically handrcapped chilc;en and
adults

Soirce:

National Wheelchair Athietic Assoclatlon
2107 Templeton Gap. Road, Suite C
Colorado Springs, CO 80807

(303) 832-0698 ' 7

Contact: regronal chapter

Affiliates: regional

Services:

Education/Information: matenals; seminars

Support: group support; therapy

-Materials: descriptive brochure; newsletter; fact sheet

Other: wheelchair sports and athletic competitions
User Aestrictions: disabled children and adults

Sourca:
North American Ridlng for the Handicapped Association,

‘Inc.

P.O. Box 100 .
Ashbum, VA 22011 .
(703) 471-1621 : <

69



——..Support:-individual.s support;-therapy- -

v

E

(-';

Q

Appendix C (continued)

Affmates iocai state, and regional

Serwces

mestings

Materials: descriptive brochure; catalog; newsletter

Other: certification. of riding instructors; accreditation of
riding centers for the handicapped

User Restnctions: handicapped individuals

Source:

Spetcial Olymptcs, Inc. o
International and Nationa! Headquarters
1701 K Street, NW, Suite 203
Washington, DC 20006

(202) 331-1346

Contact tocal chapter
AﬁTaras local and state
Services:

Educaticn/information: materiais; semtnars meetmgs

Support: individual and group support; therapy

Materials: descriptive brochure; fact sheets; directory =
Cther: physical fitness; sports training and athistic competi-
tion for the mentally handicapped

User Restrictions: mentaily retarded chtldren and adults (8
years of age and oider

Content Area: Hypertension

Source

High Biood Pressure Information Center C

120/80 National Institutes of Health

Bethesda, MD 20205 -

(703) 558-4880

Contact: Patricia President

Services: :

- Referrals to: State Health Departments for subsequent
referral to local programs

Materlals pamphlets

Content Area: Nutrltton

Souroe - L
American Anorexia Nervosa Assocnatton Inc.
133 Cedar Lane

Teaneck; NJ 07666

(201) 836-1800

Contact: local chapter

Affiliates: local

Reterrals to: physlctans ‘
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Aruitoxt provided by Eic:

Educatlon/lnfOnnatlon materials Iectures workshops
Support oounSeIIng, self-help groups

Materials: descriptive- brochure; newsletter

Other: speakers bureau
User Restrictions: none

" Source:

Lean Line; Inc.

151 New World Way
South Plainfield, NJ 07080
(201) 757-6446

Contact local chapter -
Affiliates: local and state

Services:
Education/Information: matenals meetlngs Iectures
behavior modification training

Support: group support
Materials: descriptive brochure; fact sheet-. _newsletter;

relaxation tapes; recipes: physical fitness plans

Other: speakers bureau; weigh-ins; maintenance program

User Restrictions: members only

Overeaters Anonymous
World Service Office
2190 190th Street
Torrance, CA 90504
(213) 775-2368 .

Contact* Iocal chapter
Aﬁ“llates Iocal and state
Services:

Educatlon/lntormatton materials; meettngs .

Suppoit: group support

Materials: descriptive brochtJres newsletter directory

User Restrictions: people with a desire to stop compulsive
eating )

Source:

TOPS Club; Inc. (Take Off Pounds Sensibly)
4575 South Fifth Street

Milwaukee; WI 53207

(41 4) 482-4620

Confact local chapter )

Affiliates: local and international

Services:

Education/Information: materials; meetlngs

Support: groop support; peer recognition; competition’

Materials: descriptive brochure; newsletter; rnonograph
fact sheets

Other: retreat program

User Restrictions: members only

-
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" AHfiliates: regional

Source
U.S. Departmant of. Agnculture

Alexandria;_ VA 22302 .
(703) 756-3554
Contact: Nutrition and Technlcal Servl es DIVISIOn

Services: _
Educatlon/lntormatlon materlals Food and Nutrition

Materials: descnptuve brochure; fact sheets o
Other: special federal programs, such as Food Sta'mp

Program; National School Lunch and Breakfast Programs,
and Commodity Supplemental Food Program; training for

program coordinators, counselors teachers and focd
service personnel ]

User Restrictions: none
Contént Aréa: Smoking _ .

Source:
American Cancer Society
777 Third Avenue

(212) 371-2900

Contact: Iocal chapter
Affiliates: local and state
Services:

Education/Information: materials; smoklng clinics -

Support: individual and group support; self-help groups
Materials: descriptive brochures; pamphlets; films; helping
smokers guit kit

Other: training for facilitators

User Restncnons. none
Source:
American Lung Association
1740 Broadway

New York, NY 10019

(212) 245-8000

C‘ontact* |oca| chapter

Aﬁ“ liates: tocaI state, and national
Serwces;.

Referrals to;ﬁltmencan Cancer Soclety
Education/Information: self-help program; cessation clinics
Support: group support; hotline

Materials: brochures; pamphlets; fact sheet; newsletter,
self-help manual

_Other: volunteer training

User Restrictions: none

Source: Y/

Five Day Plan to Stop Smoking

6830 Laurel Street, NW

Washington; DC 20012

(202) 722-6733

Contact: Ioca| chapter )

Affiliates: local, state, and mternatronal

Services:

“"Referrals to: Seventh Day Adventlsts live-in camps.

conditioning centers .

Education/Information: seminars; meetmgs followup
programs

Support: counseling; letters; phone calls

Materials: pamphlets;-guide-booklets;-helpful-devices———————

Other: Non-Smokers' Intemational Club
User Restrictions: program registration fee and contribution

Source:
SmokEnders
National Office
37 North Third Street
Easton, PA 18042

. (215) 250-0700

Contact: Iocal chapter ]
Aﬁ‘lrares local, state, and international
Services:

Education/information: materials; seminars; stress’
reéduction and nuatrition education

Support: group support -~~~ -
Materials: standard forms; prmted materiale" necessary
supplies for compliance; newsletter; reinfc  ~ment kits
Other: speakers bureau; maintains acfive reterence file on

smoking and smoking behavior
User Restrictions: fee only

YMCA | of the us. A

101 North Wacker Drive, Suite 1400

- Chicago, IL. 60606

(312) 977-0031
Contact: local chapter
Affmares Iocat

Services:
Referrals to: American Cancer Society; Amerlcan Lung
Association; Seventh Oay Adventists :

Education/information: meetings

Support group support
User Restrictions: fee only
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Appendix C (continued) .

Content Area: Tratfic Accldent Prevention

Sou,roe,
American Automabile Association (AAA)

- 8111 Gatehouse Road

Falls. Church; VA 22047
(703) 222-6341

Contact: local chapter
_ Affiliates: local and state

Services: _
Education/information: materials; workshopsf trafﬂc and

- bicycle safety information; pre-school traffic safety educa-
tion; alcohol and driving education; Poster Contest {nation-

Support hotline for information on recails of automobiles
ang *re<. safety-related complaints on automobrle and tire
defest: .=ad crast testing results.

Materiais: descriptive brochure
Other: training for people in highway . safety fields; seat belt
program

User Restﬁbtions: none

Cantent Area: Wellness

Source) L

Stay WeII/Employee Assistance

Control Data Corporation -
Life Extension Institute

——_wide.traffic_safety education program); Schoel's Open —

E

Drive Carsfully public education information program

Materials: descriptive brochure; catalogs; pamphlets; teach-

Ing guides and curricula; posters: student workbooks; high

school driver education textbook

Other: Pedestrian Protection Program; Pedestrian Apprais-
al Program, school safety patrols; adult crossing guards;
Drrvmg While intoxicated (DWI) programs; recruiting traffic
safety educators; driver improverment programs special
projects :

User Restrictions: none

Source - )

Ametrican Driver and Traffic Safety Educ:.:ion Association
123 North Pitt Street, Suite 500

Alexandria, VA 22314 .
{703).836-4748 .
Contact: Wiliiam Cushman Ed.D., Execuuve Drrector

Affiliates: state

Services:

Educatnon/lntormatlon matenals annuat meetmgs
Materials: déscriptive brochure; catalog; newsletter; maga-
zine; fiims; 1|Imstrrps with audiocassettes

Other: consultmg services
User Restrictions: members only

Source: .
“U.S. Department of Transportatlon

National Highway Traffic Safety Administration
Office of Distribution _ ..

400 Seventh Street, SW

Washington; DC 20590

{202) 426-9550

(800) 424-9393 hotline
Contact: state office
Aff’nares state and regional -
. Services: :
Referrals 10: local programs
Educatlon/lnformatron materials; seminars; meetmgs
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8100 34th Avenue South, Box O

‘Minneapolis, MN 55440

(612) 853-7777
Contact: Ann Ayrault
Affiliates: local
Services:

Educatton/lnformatlon matertals semlnars workshops
meetmgs .

. Support: individual and group. support; counseling; toll-free

hotiine
M;:tgr]als descriptive brochure; catalog; directory; fact
sheets -2

Qrner:_screening; speakers bureau tralnmg tor program :

facilitators
User Restrictions: fee onty

Souarce: ]

Wilson Learning Center
6950 Washington Avenue South
Eden Prairie, MN 55344

612) 944-2880
Contact: John Williamson; YV?','PG,S,S Program Director

Affiliates: regional and international

Services:
Referrals to: other programs

Education/Information: materials; seminars; workshops
Support lndlvrdual and group support

Other spea_kers bureau
User Restrictions: fee-only




~nez

General Sources .

Content Areas: Exercise, hypertension, nutrition,

'6mokfn§, stress management, wellness

Source: _

American Heart Association
National Center

7320 Greenville Avenue
Dallas, TX 75231

(214) 750- 5300
Contact: local chapter

Aﬂmates local and state

:>ervice§
Referrais to: other programs

Education/Information: materials; seminars; meetlngs
Support mdwtdual and group support

sheets =~ : b
Other: rehabilitation; screening; training for staff and

volunteers

User Restrictions: none

Content Areas: Alcohol, diabetes, exerclse, hyperten-

slon, nutrition; stress management, traffic accident
prevention, wellness

Source:

American Red Cross
17th and D Streets, NW
Washtngton DC 20006

Contact: local chapter

Affiliates: local-

Services: :
Referrals to: physicians; other agencnes

Education/Information: materials; nutrition : semmars tlrst

aid tlasses; swimming and water safety courses for the

handicapped and non-handicapped; self-health care

classes; consumer courses; instructor tralnlng courses;

. Stress management instructor courses

Q

E
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Support: varies with individual chapters

Materials: descriptive brochures; videocassettes; fllms
slide-tape presentations; instructor guides; participant work-

books; textbocks; information Kits

Other: hypertension screening; diabetes screening; training
for volunteers and paraprofessionals

User Restrictions: none

Conteht Arees: Alcohot, Smot(tng

.Sburce

American Temperance Society
6830 Laurel Street, NW
Washington: DC 20012

(202) 722-6729

. wellness

Contact: local chapter
Affiliates: local; state; and regional

Services: .
Referrals to: Alcohohcs Anonymous

Educatlon/informatton matenals; semlnars meetungs
Support: individual- and- -group- supponi_a_f::,: oo

Materials: catalog. Ieatlets. magazines; films

Other: rehabilitation; training. for volunteers
User Restrictions: none

Content Areas: Alcohol cancerLdiabetes, exerctse, )

hypertension, nutrttton, smoking, stress management,

~ Source:

- Center for Health Promotion

American Hospital Association
840 North Lake Shore Drive
Chicago, IL 60611

(312) 280-6000

Contact: Ruth Behrens, Director

Afflhates ‘local hospitals with heaith promotion programs

Services:
Referrals to: Iocal hospitals™
Materials: descriptive brochure; publlcatlons hst newsletter

User Reslrictions: varies with local hospitals

~

Content Areas: Exercise, nutrition, stress management,
wellness

Source:

Heaith Risk_ Management inc.

4005 West 65th Strest

Minneapolis, MN 55435
(612) 926-8600 in Minnesota
(800) 328-6006 outside Minnesota

Contact: Gary T. Mcliroy, MD; DanletF Hoemke Director ]
of Curriculum Development Planning

Affiliates: local, state, and national

Services:

Referrals to: physwrans other programs -
Educatlomlnformatlon matenals, semlnars worRshops

programs livii.g skills programs
bupport |nd|V|dua| and grouo support counsellng, therapy )

dlrectory

Other: exercise rehabilitation; heaith sCreenlng,J[fesjyje ,,,,,
assessrents; trainirig for trainers and health professionals;
speakers bureau

User Restrictions: none
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Content Areas: Aicohoi, diabetes, hypertension, _ Other: lobbying for bicyclists' rights
niitrition _ User Restrictions: members only
— \ . R
Source: Coritent Aréas: Alcohol, nutrition, smoking
lndlan Healih Service o nt Areas: Alcohol; nutrition; smoking
Oﬁrce of Tribal Affairs ' T : Source: .
'5,60‘?]\ Fishers llj.ane et e MarCh-of-Dimes- Bith-Defacts-Foundation- e
arkiawn Building, Room 5A-43 . . 1275 Mamaroneck Avenue
g%ﬁf;vglfs ';"1% 30857 - White Plains, NY 10605
WU ARIT » : (914) 428-7100
Contact; At Thomas . ~ Contact: local chapter
Affiliatos: local ard state : Affliates: local, state, and regional
Services:. - ’ Servicgs:
2:’9"3'5 ‘/:’ fphysrcrans l Education/Information; materlals workshops; conferences;
- Education/Information: matenas seminars; meetlngs institutes

qupgn L rndﬁl\flguel and group support . Materials: descriptive brochure; catalogs; newsletter; fact
Materials: descriptive brochure sheets; film; posters.
Other: hospitals; health centers; CllnlCS several hundred Other: speakers bureau; tralnlng for volunteers |nternship
smaller facilities; community-level alcoholisSm prevention program; teaching centers
and control programs; training for Indians. as allied health User Restrictions: none
and auxiliary health personnel variety of health services i
programs Content Areas: Alcohol, smoking
User Restrictions: 1 tederally-recognized .~ -::c: - “ndian Source:
tribes and Alaskan natives o

] - : National Committee for the Prevention
Content Areas: Aic’ohoi, smokini __of Alcoholism and_Drug Dependency

t - 9 6830 Laurel Street, NW
Source: . | : Washington, DC 20012
International Commission for the Prevention (202) 722-6733 o
_.of Alcoholism and_Drug Dependency : Contact Milu C. xawvel Jr., Executive Director
6830 Laurel Street, NW : .
Washington, -UC 20012 ] ’ Affiliates: regional
(202) 7226729 ° | Reterrals io: physicians: health or rehabiiaion acii
Conract local chapter v eferrals to: p ysrcrens ,,?,a Ith orireﬂa ion Vmes
Attliates: local and state Education/intormation: materials; semlnar-workshops

. lectures *
Services: ' Materials: descrrptlve brochure cat Iog
Education/information: materials; seminars; meetrngs for Other: . training for volunteers _ .
educators and Iaypersons
S User Restrictions: none; fee for workshops .

Q
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User Resmct/ons. none Content Areas: Alcohol, cancer, diabetes, exercise,
e p Lo hypertension, nutrition, smoking; stress management,
Content Areas: Exercise, traffic accident prevention traffic accident prevention, weliness
Source: : Source:
League of American Wheelmen , National Health Information Cleannghouse
P.O. Box 988-N . ' P.O.Box 1133, __
Baltimore, MD 21203 ' Washington, DC 20013 1133
(301) 727-2022 - B , (703) 522-2590 in Virginia _
Contact: local chapter : : {800} 336-4797 outside Virginia
Services:

Affiliates: local

fffffffffffffffffffffffffffff associations,
Materials: descrlptlve brochure newsletter. membershlp - Educati /lsf ete. . ial
directory; magazine luca on/Information: materials

74

Services: : Referrals to: other heaith. informatlon organizations;
"""""" governmient agencies; self ~help groups; voluntary




" Materials: descnptlve brochure; publlcatlons hst resource
guides’

- User Restrictions none

Content Arsas: Alcohol, stress management

S6Urce”

Sagamore Institute.
Natioral Humanistic . Education Center
110 Spring Street

Saratoga Springs; NY 12866

(518) 587-8770 .

Contact: Greg Laird, Project Director
Affiliates: local and state

Services:

Referrals to: other programs
Education/!nformation: materials; workshops
Support: group support

Materials: descriptive brochure. catalog; directory

Othar: training for counselors; speakers bureau
User Restrictions: none

&
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Appendlx D
Catalogs and
Diréctériés éf Héalth

"This appendix lists comprehensive catalogs that identify
numerous sources of health education materials or pro-

grams. Each entry includes the title, publisher;. and publica- '

tion date as well as where to obtain the catalog; its price;
and the content areas (as defined in this Source Book) it

covars: Catalogs that list materials available trom a snngle

Available From:

Pharmaceutical Communlcatlons lnc
42-15 Crescent St.

tong Istand City

Cost: $14. 95 plus $1.00 postage and handhng

source have not been i |ncluded

General Catalogs

Aqui Se Habla Espanol: A Guide to Spanish-Language
Health and Patient Information. U.S: Departiment of Heaith
and Human Services, Health Services Administration,

Office of Communications_and Public Affairs; DHHS
Publication No. (HSA)81-70086, October 1980.

\

\

Description: This guide describes over 450 publi c; ons\/

and audiovisuals available in Spanish on a vanety pf health
topics.

Content Areaz qovered Smoking, put
high blood pressure, alcohol, diabgtes, .
accidents; mental health, weliness;

Available From: .

Office of Communications and Public Affalrs
Health Services Administration

-U.S. Public Health Service

5600 Fishers Lane, Room 14A55

Rockville, MD 20857

Cost: Free

'|on/We|ght control;
exercise, traffic
cer

The Conisurmer Health Information Sourcebook. Alan M.
Rees and Blanche A. Young. New York R.R. Bowker
Company, 1981.

Cescription: A cornprehenswe guude to consumer health
books, pamphlets, audiovisual procducers, and resource or-
ganizations arranged by. subject: More than 700 books are
listed with full bibliographic information and descnptuve.

- evalpative annotations:

Content Areas Covered: Smokmg nutrition; welght control,
high blood pressure, aicohdl, diabétes, cancer, exercise,

wellness; mental health

Available Fiom:
R.R. Bowker _

1180 Avenue of the Americas
New York, NY 10036

" Cost: $32.50 plus Shipping and handling

Q
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w
The Educators Internat/ona/ Gurde to . Free and Low Cost

Health Audio-Visual Teaching Aids. Long Island City, N.Y.:
Pharmaceutucal Commumcatuons. 1979

Guide to Audlowsual ‘Resources far the Health Care FleIZi
Chicago: American Hospital Publishing; Inc.; 1981.

Description: Lists and fully describes films; videotapas; and
audiovisual programs for all phasas of health education
and healthr promotion:

Content Areas Covered: Nutrition, welght control,’ hlgh
blood pressure, alcohol, diabetes, exercise, traffic acci-

dents, mental health; cancer

- Available From:

American Hospital Publishing; Inc.
211 East Chicago Ave."
Chicago, lL. 60611 '

Cost: $18

Help. Yourself to Health: A Health Information and Sarwcas

Dirsctory. Art Ulene; M:D:; with Sandy Feldman; M.D: New

, (%prk G.P. Putram’s Sons, 1980.
[

cassettes; slldes.A and videotapes co\/enng a wide spectrum .

‘ot meédical topics for professional and genera! atudiences.

Content Areas Covered: Alcohol, cancer, diabetes, nutri-

tion, traffic accidents, mental heaith, smoking

76

scription: An exhaustive compendium of publucations on
heaith and health services that are avallable to the public
either free or at low cost. It describes over 3,000 consumer

publications; . 500 health services, and over 200 health

lem or ;om as a volunteer.

Content Areas Covered Smokmg, nutrition, welght control,

vieliness; mental heaith

Available From:

Book store, or from publisher
G:P: Putnam’'s Sons

200 Madison Ave,

New York. *
COSt. $1 09u

116

Otiawa Health Promotion Resource Manual. Ottawa, Cana-
da: Centretown Community Resource Centre, May 1981.
Description: This manual is orgamzed according to risk fac-

tors and describes. community services and programs in.
the Ottawa, Canada, area. Reference books and aud|0vu-
suals are also included.

Content Areas Covered: #ilcohol, nutntlon weight control,

- smoking, high blood pressure, exercise, mental health

Available From:
Centretown Community Resource Centre
100 Argyle St.

Ottawa; Ontario. ..

Canada K2P 1B6
Cost: $7.95

~
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Catalogs on Alcohol and Drug Abuse; Smoking; and
Mental Health : 7
Annotated Resource. Guide for Alcohol, Tobacco, and -
Otner Drug Abuse/Misuse Prevention Education Programs.
N.Y. State Education Department. Albany: Bureau of Drug
Cducation, 1978. ERIC Document No: ED 165 032..
Nescription: A selective list that describes zudiovisual and
prirted aids. for use in drug education program: Includes
instriictional material for children, parents, and izachers.
Content Areas Covered: Smoking, alcohol

Available From:

ERIC !

P.O. Box 190

Arlington; VA 22210

Ccst: $6.95 plus shipping.

: Current Audiovisuals for Mental Health Education. Edited

by Jack Neher, second edition prepared by the Mental
Health Materials Center. Chicago. Marquis Academic
Media, 1979. o R
Description: A gtiide to more than 700 filmstrips and other

audiovisuals in the areas of mental hedlth and family life

ediication. Summaries, evaluations. and comparative rat-
ings are provided fo aid professionals in the sejection of
'rjiate'ri'al's: B S

Content Areas Covered Alcohol. mental health. wellnégs
Available From: -
Marquis Acadg‘)ic Media
Marquis Who'é~ ho. Inc.
200 East Ohio St.
Chicago. IL 60611

Costs $8.50

-

N

Heaith Ediication Guide: Instructional Materials for Pre-

. 3chool Through Young Adult Years. Community Heaith In-

. pital; 1881

‘Jormation Network, Cambiidge; Mass:: Mount Auburn Hos-

Description: The _
pamphlats, curriculum guides, and atdiovisual materials.
Content Areas Covered: Smoking, alcoho!, nutrition; well-
ness

Available From: .- .-

manual providgs sninotated ISts of books,

Health Education

Communit

" Mount Auburn Hospital

330 Mount Auburn St.
Cambridge. MA 02238 .-
Cost! $6.50 |

< .

In Focus: Alcohol and Alcoholism Audiovisual Guide. U.S.

Departraent ot Health and Human Services, Public Health
Service. Alcchot, Brug Abuse: and Mental Health Admini-
stration. DHKS PublicatiolrNo jADM)80-32; printed 1977,

revised 1580.

Description: An anriotated guide to audiovisual maierials
on alcohol abuse and alcoholism. Includes detailed subject
index. » *

Content Area Covered: Alcohol

Avaiiable From:

National Clearinghouse For Alcohol information

P.O. Box 2345 =

;,Bbckvﬂle, MD 20852 - ;

Cpél: Free

National Dirsctory of Drug; Abuse and Alcoholism Treat-
ment Programs. U.S. Department of Health, Education,

and Welfars, National Institute. on Prug Abuse; National In-

stit* <1 Alcohoi Abuse and Alcoholism. DHEW Pubilica-
tic

. (ADM)79-321; revised 1979,
Description: A compilation of over 3,000 Federal. state: lo-
cal, and privately funded agencies responsible for the ad-

ministration or provision of alcoholism or drug abuse ser-
vices. The publication consists ¢f three sectionis: {1) state

authorities; {2 drug abuse and alcoholism programs, and
(@) VA mmedical centers. =

Content Area Covered: Alcohol
Availuple From o < .t
National Cleznngholse for.Brag Abuse Information
5600 Fishers Lane, Rmy10A53 -

Rockville MD 20857 + . - :

Cost: Free

Reel-to-Real: :An Evaluative Cz2talog of Alcohol, Other
Drug, and Mental Heaith 16-mm Films Available to the .
Public.' Wisconsin Clearinghouse, Madison: University of
Wisconsin Hospital and Clinics, 1980.

. Description: Although created for use specifically in the

state of Wisconsin; this film catalog has broader applica-
tion. Each film listing consists of a synopsis, production
data; and available evaluative information. -

Content Areas Covered: Alcohol; mental health
Available From:
Wisconsin Clearinghouse

University of Wisconsin Hospital and Clinics
1954 E Washington Ave.
'~1£disgn; W1 53704 i :

.-i3t: $2:50 plus shipping and handling

The Selactive Guide lo Publications for Mental Health and
Family Life Eduication. Edited by Hal Rifker, fourth edition,

prepared by the Mental Health Materials Center. Chicago:
Marquis Academic Media, 1979. o o
Description: Complete order information and descriptive
gvaluations are presented for more than 475 books, pam-
phiets, and leaflets. S

Content Areas Covered: Alcohol, high blood pressure.,
stress, wellness

77
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Appendix D {continued)

Available From:

Marquis Academic Media
Marauis Who's Who; Inc:
200 East Ohio St.

Chicago; L 60611

Cost: $34:50

Smoking Programs for. Youth: U:S: Department of Health
and Human Services, National Cancer Institute. NiH
Pubiication No. 80-7156; dune 1980:

Descrlptlon Contair.- information on trends in youlh smok-
ing, past and currer’ approaches being {akeri, niethods of

lmplementlng smoklng programs for youth; and examples

Content Area Covered: Smoking
Available From:

Office of Cancer Commiinications
National Cancer institute
Building 31, Room 10A18
Bethesda, MD 20205

Cost: Free

Catalogs on Traffic ,alety

A Resource G+ 1! omobile

> Automobile Occupant ‘?esrralnr Mate
rials. (Second euition). Washington, D.C.. Highway Users
Federation, 1581.

Dejcrlptlon Directs users tc ~nuorces for radlo and teIevr-
sion public service announc  ents, pamphlets, programm-
ing,guides; audiovisuals; ga. s and posters:

Content Area Covered: Traffic accidents
Available From:

Highway Users Federation

1776 .Massachusetts Ave:; NW
Washington, DC 20036

rCCéfi Single copies free; additional copiés $1
Catalogs on Dlabetes and on Nutntlon

ety for Nutrltlon _ducation; Aprul 1979

Description: This bibliography includes materials from

qovernment agencies, educational institutions, and profes-
.nal organizations, The contents of each entry have been

evaluated by a nutritionist for accuracy and rélevance.

Content Area Covered: Nutrition

Available From:

Socrety for Nutrmon Education

Berkeley €A 3704
Cost: $4

tlon) Ann Arbori 7L7earn|ng Resource Center Olllce of Edu-

cational Resources and Research, the University of Michi-
gan Medical School. 1881.

78

' \

\
Descrlptlon Descrlbes \over 500 audiovisual programs for

heaith professionals; patlents and general audiences.
Content Area Covered: Dlabetes

Avallable From:

Learning Resource Center -

University of Michigan Medgical Shool

1135 E. Catherine, Box 38 -

" Ann Arbor, M| 48109 \

Cost: $15

Health Ma/nrenance T‘1rough T-‘ood and Nutr/r/on A Curdé
to Information Sources. Helen Ulirich; ed. Detror:: Gale = -
search Company, 1981. '

Descrlptlon Volume seven, of a,ljegltlg |nlormetlon§ferles

lists articles; books; pamphlets; reports, and teaching aids.
Includes author title, and subject audiénces.

Conten‘ Area Covered: Nutrition

Gale Research Company
Book Tower

Detroit; MI 48226

Cost: $38

Index of Nutrition Education Materials: (Third edition).
" "ashington, D.C.: Nutritior- Foundation, Ofiice of Educa-
Descripti . A comprehensive lictir - of books, pamphlets,
and audisvisual aids available frorm covernment agencies;
organizations.

Content Area Covered Nutrltlon

Office of Education and Public Affairs -

The Nutrition Foundation

Washington, DC 20006

Cost: $15

Selected Anriotations. Prepared by the National Diabetes
Information Clearinghouse. U.S. Department of Health and
and Digestive and Kidney Diseases. NIH Publication

No. 81-2180; June 1981:

i.un and Public Affairs; 1981.

trade associations; prolessaonal societies, and educational
Available From:

888 17th St. N:W.

Spanish Language Mater/a/s For Peop/e With ﬂlabetes‘
Heinan Services, National Institute of Atthritis, Diabetes,
Duscrlptlon A selected llstmg ol prlnt and nonprlnt male-

management and control of diabetes lncludlng diet, insulin

therapy, foot care, and-complications. The National Di-

abetes lnlormatlon Clearlnghouse has prepared several

suitable for public and patient education.
Cortent Area Covered Diabetes

tal .




Avarldble From:

National Diabetes Information Clearlnghouse
Box NBIE . _ _____

Bethesda, MD 20205

Cost: Free

Cata.ogs on High Blood Pressure
Audiovisual Aids fer High Bleod Pressure Educauon U.Ss.

Deparimaent of Health; Education; and Weltare. National
Heart, Lung, -and Elood Institute, National High Blood Pres-
sure Edacation Program; NIH Publication No. 80-1663, ~
October 1979. :

Description:- Extensive listing of audlowsual malerlals avail-

atle from;both commercial and nonprafit groups_compiled

by the National High Blood Pressure Education Program.

Inniudes aids for professmnal patient; and general audi-

ence~

Content A:c:a Covered: High blood pressiie —
: Available from; R

National Hign Blood Pressure | ducation Program

120/80 National institutes ~f Fualth .

Bethesda, MD 20205

Cost; Free
Audiovisual Resourcas 1or Hypertension £ducation. Ann
Arbor: Learning Resource Center, Office of Educational

Resources and. Research: The University of Michigan Med-
ical School, 1981.
Description: Describes over 200 audiovisual programs for

noeatth prolessuoﬁélé patients; and general audiences.
ives as a revision af the 1979 -diovisual catalog of the

taiicnal ngh Blood Pressure E£ducation Program

(,. N em Area Covered: High blood pressure

&-ailable From:

Learning Resource Center
University of Michigar w'zdical School
1135 E. Catherine, Bc A 38

Ann Arbor; M 48109

Cost: $15

Pr/nted Aids For H/gh Blood Pressure Educanon A Gurde
to Evaluated Pubiications. U.S. Department of Health-and_

Human Seerces Nztional Hean Eong; and Blood Institute,

Publucauon No 81-1244; February 1981.

Description: Piovides health educators with information ‘on
the quality and reading level of hypertensive patient eJuca-

tion materials available from various sources:
Content Area Covered: Hrgh blood pressure
Available From: - - JE

Nationai High Biood. Pressure Ecucation Program
120 80 National‘)nstitutes of Heaith
Bethesda: MD 20205

Cost: Free
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Appendlx E
Health Education
Newsletters and
Periodicals

Allied Healthi Ediication Newslettér
American Medical_Association

535 N. Dearborn St,

Chicago, IL 60610

Cost: Free

Chips Newsletter
Chiips Project

150 East 216th St.
Carson, CA 90745

Cost: Free

Consurmier Healt Info
Group Health Plan, Inc.
2506 Como Ave.

<1 ©g.4 MN 55108
wost: Free

Currant Awareness in_Health Education
Centers for Disease Control
Bureau of He -'th Education

Atianta; GA 30333
Cost: Frae

Em;‘vl yee Health & Fltness
Amsrican Health Consultants Inc.
67 Peachtree Park Dr;;

Atlanta G7. JUC09

Cost. $68 per year

Focal Potnts

Centers for Disease. Control

Bureau ot Health Education

Att'n: Focal Points

«tianta; GA 30333

Cost. Freg

Health Educati

American Alliance for Health, Phys.cal Educat:on, and

Recreation
1900 Association Drive
Reston; VA 22091

Cost: $25

Health Education Quarterly
Hi.man Sciences Press

72 Fifth Avenue _
New York, NY 10011

Cost: $23/individual $48 Institutional
Health Educatlon Fleports
Feistritzer Publications .. .

1261 National Press Building
Washington, DC.20045

Cost: $124

80

Hea!':' Education Update
Health Education Tenter
200 Ross Street
Eittsﬁbqﬁrglj;ﬁPA 15219
Cost: $4.00

Health Promotion Forum
The Medical Foundation inc.
29 Commonweai’1 Ave:.
Bostony MA 02116

Cost: Free

Health Values

. Charles BI-Slack; Inc:

6900 Grove Rd.
Thorofare, NJ 08086

Cost: $14

HEF Neyvs ]

‘Health Education Foundation
Sulte 452

600 Nav: Hampshlre Ave M.W.
\/ashington, D.C. 20037

Cost: $15
NCHE Nows . .
National Cenitar.for Heak - Education

211 Sutter St., 4th Fioor

San Francisco, CA 94108
Cost: Free

Networds. .
Missouri-Prevention Network

Stephens Building; Suite 203B
1005 Cherry Street
Columbia, MO 65201

Cost: Free

Patient Counseling and Health Educaticn
Excerpta Medica

P.O. Box 3085

Princeton; NJ 08540 S 7
€ost: $19:507Individual $38/Institutional

Promoting Health _ .
Center for Heaith Promotion_
American.Hosgital Association
340 N. Lake Shore Dr.
Chicago, IL 60611

Cost: $24 per year




CSelf Help Paaporter

= . .. tinongl Seli-Help Clearinghouse

o [rhoo! and University Canter, CUNY
o.ve 1 42nd 5t., Room 1227

Tonr 'ork NY 100'36

Cost: Free

Tak»ng Care

Center for Consumer Health Education
380 West Maple Ave:

Suite 301 _

Vienna. VA 22180

Cost: $15 per year

Wellness Experlem.e

‘Wellrness and Health Activation Network
P.O. Box 923

Vienna, VA 22180

Cost: $7.50

WELL A “ARE About Health

University L f Arizena

Health -Sc'ence Center

P O: Box.43336_

Tuscon, AZ 85733

Cost: $1.75 for 6 issues

Your Health
International Academy of Preventive Medicine
10409 Town and, .Country Way

Suite 200 .

Houston. TX 77024

i 59,95
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Appendix F
Bibliography

Sources of Information on Readability — ~~
Hoar, N.._and Hoar, M.E. "Readability Formulas: Are Thay
Enough?” Contemporary Pharmacy Practice, Vol. 4 {iu. 3,

Summer 1981, pp. 145-149.

Readability Testing in Cancer Gommumcanons Memods
Examples, and Resources for Improving the Readability of
Cancer Messages and Matena/s Bethesda Md ‘Naticnal

Re 1dub|hty of Pahem InfOrmauon Maieuals Amencan, _
Jnurnal of Hospital Pharmacy. Vol. 37, Feb. 1980, pp. 215-

221, .

Alds to Designing Materlals

American Hospital-Association. Media Handbook. Chicago:

the Association, 1978.

Brown., J., et al. Audio-Visual Instruction: 7§chnology 77777
Media and Methods. 5th edition; New Y0rk City: McGraw-

Hill Book Co., 1977.

Freedman C.R. Teach/ng Pahenrs -A Pract/cal ‘Handbook

for the Heaith Care Professional. San Diego: Coureeware
1978.
Kemp. J. Plann/ng and Producmg Audiovisual Materials.

3rd edition; New York: Thomas Cromwell €o:; 1875:
Minor: E: and Frye H. R Techniques for Producmg Vi
Instructional Media. New York: McGraw Hill B~ok Cuo.
1977.
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Appendix G

Blank Forms for

Reproduction

Exhibit4
Evaluation Form—Short Version

Date roviewed:

Publication Date:

Instructor guide

Part of the described program
'Accompanylng support materials

—— None
i, Slght impaired
Hearing impaired

Peviswer: i —
Ttle: ——— —— - —— — Reproduction Restrictions:
Producer/Author: —— .. .. __ None ,
Contac:: . — Permission req'd.
— — Citation re&'a;
- - —_ Payment req'd.

Price: ———
Length: R ——
Format: - = Moda of Dellvery: Lariguage:
{Check all that apply) individual ———— Enpiish
. Print Group Suanish

(specity) ina: votor-led —— . Ffench

. No. of pages _ _Seli-inistructional " Asian/Pac’

—_____ Film {circte one) Audlence Characterlstics: Other:
16-mm 3lides 18-mm super 8 loop Population: o o
—_ No. of minutes . White Socioeconomic status:
. __ vidaotape (circle one} _ Blaek High
S vin. 1/2in ———_ Hispanic Middle
... Audiocassette Asian/Pacitic Low

Slideitape ___ Native American o

Othiet I——_— Other: Setting ,

- (specify) ———— (npatient
Readabliity: o Agé: o Z———"— Doctor's office
— . Veiy easy (6-7) Pediatric Outpatient clini .

Easy (8) . - Adolescent Community outréach
Average (9-10) - Adult Self-help group
Fairly difficult (11-13) Gerlatris Warksite
— ———~—— Difficalt (14-16) _ L
Comprehensiveness: Physical disabilities: Outcomes/Goals:

Clarify values/change attitudes
Provide background information
Solve regimen-following problems

_____ Client assessment instruments Other: ———— — Perform skills/use procedures
————— Monitoring forms Modify behavior
- - Patient contracts Sex:
—____ Group discus~nn auidelines M
— .. Other: F
§J .
83
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Appendix G (continued)

Exhibit 4 S
Evaluatlon Form—Short Version {continued)

paga 2 :

B YES NO
The matenais are complete; accurate, and up to Yes , No
_date. ‘ .
Commients: e o : o
Thi miaterials are appropriate for the audience (con- Yes - No

sider language, lerigth; exarmples):
Comments:
— —————
The materials are instructionally effective. Yes % No
Comments: .
The medium is abbkbbfiété and eflective, Yes No
Comments:
Overall comments:
Strengths:
Limitations:
Suggested use: :
-Overall; | would rate this materiai as £J Excellent [3 Very Good £ Good B Adequate & inadequate
Comments: :
‘.
)
84
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Evaluaticn Form—Extensive Viarsion

Date reviewed: oo : Publicstion Date: ——
Reviewer: . _— - o o
Titte: i : ‘ Reproduction Restrictlons:
Producer/Author: i - — e None
Contact: ... T - - : Permission req'd.
Citation req'd.
— Payment req'd.
Price: -
Length: ———— —
Format: 4 Mode of Dailvery: ' | Language:
(Check all that apply) —— Individual ——__ Engiish
—— — Print — _ Group —__ ‘Spanish
{specity) — ~ Instructor-led . — French
No. of pages —- = Self-instructional —_____ Aslan/Paclfic
—————_ Film (circle one) Audiynce Characterlstics: — Cther
16-mm siides 16-mm super 8 loop Population: , =
No. of minutes ——— White Socioeconomic status: -~
_————— Videotape (circle one) — - Black —— . High -
J4in. 1/2in. —____ tiispenic —  _ Middle e
- Audiocassette - AsanPacific - = = Low- ’ B et
Slide/tape ————— Native American S
—_— - Other : —  Other: : i Settlng: =
- (specify) ;o CSIITZII inpatiest
Readabllity: - Age: —__ Cmestor's office.
e~ Very easy (6-7) _____ Pediatric — . Cutsatient clinic
Easy (8) _____ Adolescent .. Community outreach
Average (9-10) Aduft .2 Seli-he'p group
————=.- Fairly difficult (11-13) -—- — _ @eniatric —____ Worksite
— Difficult {14-16; -
Comprehiensiveness: : Physical disabilities: Outcomes/Goals:
— .~ Par of the described program S None ___ ___ Ciarify valuesichange attitudes
Accompanying supporn materials — Sight impaired — . Provide be i jround information
oo Instructor guide , Hearing impaired | ———— Solve regimen-foliowing problems :
— ——__ Client assessment instruments PR Other: — Perform skilis/use procedures
___~= _ Monitoring ‘orms , — - Modify behzvidr
—— - Patient contracts - Sax: B '
————_ Group discussion guidciines M
f— 1y 1 —-— _F
S : : 85
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Appendix G (continued)

Exhibit 5 B S
Evaluation Form—Extanslve Verslon {continued)
page2 , , o
Technical Accuracy/Currency/Completeness L
Contenttactual information is accurate. et No
Comments: i
Information Is Up to date, Yes No
comments; - oo e D T - _ -
Aiiﬁinicfjrmgjiibn }jeqded for use is presentsd (all steps; \T»’ Yes No
cues, cautions, etc.). o
Commenis: o
Deals with common questions, misconceptions, prob- Yes No
_lems, if appropriate.
.Comments: __~ - — —— - -
Appropriateness to Audienca/Use B
COF]‘Eﬁ,t,iS, relevant to intended use. Yes No
Comments: - - - - - e =
Languageterminology is approoriate for intended au- Yas No
dience.
Co'n’irhé_rité:
Length is appropriate for intended avdience. Yes No
Comments:
Examples are appropriate tor = - audience. Yes No
Comments: __— -~ — — - l— = - - e t——— i ——
Examples cover rarie of appropriate audlences Yes No N
(comprehensiveness).
Comments:
Formai is appropiiate for audience (type size, Yes No
 layout). ‘_ ; :
Commerits: - - = - - — -
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Exhit o

Evaluation Form— Extensive ;Vers’ion (coniinued)

e

page 3 .
Instructional Quality _
Goals and objectives are clearly implied or explicitly Yes No
staled early in the presentation.
Comments: ——————— — — — = — — z —
Ovarview-introduction 10 presentation provided: Yes No
Comnients
Rationale for learning and benefils:consequences are Yes No
_ provided.
Comments:
Kéy paints aré highiightéd and easy 10 locate. Yes NG
Comments: . - - = = oo I
H  eaders ifleiost and attention, Yes No .
Co n»eng; —_————— ——— - T
Visuals are accorate Yes No
Comments: i l
Overall comments: = —
Strengths: =
Lima tions: L. o - - -
Suggested use: _ il ——————— bt
Overall, | woiild rate this material as | | Excellent [ Very Good [} Good ['] Adequate " Inadequate
Comments: _ ———— I ——
. .
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Appendix G (continued)

Exhibit 8

Client Referral Form

Date of Scroanlng (If any)

Dite of Referral

Nzme: a—

Telaphone: — ——

Rebs of Screening or  Activity |
Appiaisa: {If any) -

Desired

Flace Referred

1.

i you have any questions;

[}

€, Room 391 dunno BEG hours 8:30-4: 30

please call the Gompany Health Program at 444-1003 or stop by BU/ld/ng

Address: ==

Client Signature

‘ Phone:

Name of Person Making Referral

88



Exhibit 8
Cllent Referral Form (continued) \

page 2

>

Reminder letter sent A
18t Followup létter sent !
2nd Foliowup letter sent

Followup phone cali made

F'dilo’iimp’ Information (ior program use oniy)

Date:
Date: :
Response: —— —_yes

no

Date:

no

Response: yes
Date: :
Response: - yes

Other contacts made:

Response date: ———————— :

Outcomes

Actlon No. Outcome
1.
2 :
Ciieni comments: ——
B i L
Y A ] o
L T —
. O
,“,,, P - -
Statf comments: i — —

95
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Appendix H

Examples of Applying

the Methoaology

In coordinating and writing the contents of this Source

Book. we (the althors) thought it would be useful to dem-
onstrate the process of selecting and evaluating health
education materials through the ase of two examplés We

developed these two hypothetical situations to show\how

the steps that local program staff would take.when acquir-
ing their Stock of health education materials fit together.
The steps.are: describing a target audience; identifying
sources of malarials, selecting and ordering materials, and
then evaluating thg materials for quality and appropriate-
ness for. m thiis. cage, the hypothetical clients in our two ex-
ampies.

The examplés rved a second purpoSe They also gave
us'an opportunitydo conduct a reality test of the methodol-
ogy described in this text: Revisions were made 1o the text
of the Source Book based on our findings.

To ensure. that our example= were representatlve we
backgrounds and prcfessionals working in Jocal risk reduc-
tion programs.* These consultants helped to determine the
variables of the hvpothetical examples. such as the topic
areas and the demogranhics of tiie target audience: They
also helped with'the evuluations_ once we_had selected and
ordered materials that we tho:ght woald be appropriate for
our hypothéliCél clients.

Based on the recommendations of the consultants, we
chose exercise {increasing physical activity) and hyperten-
sion (controlling high blood i pressure)} as the iwo subject
areas. We could, of course. have chosen any. of the 10
tion was arbltrary with the exceptlon that exercxse and
hypertension are two of the more common areas among
risk reduction programs: .

The assumptions we made for both examples |ncluded
that the hypothetical programs had adequate fundlng
equipment, space. and time 10 use the selected materials.
We aiso assumed that ll"e programs had trained instructors
and that the staff were up to date on current knowledge of
the subject area.

Second. although we delineated sonie of :he specifics of
the hypothetical target groug not all the nuances of a real-
life situation are presented: For example. because the con-
sultants and reviewers had no direct contact with the
hypothetical clients; subtie cultural values and attitudes are
missing from the descriptions—th-reality; program staff
wculd use focused group interviews and. cther methods of
assessment to collect this type of-discrete |nf0rmal|_on
about clients. Such an assessment. done as part of the
overall preplanning of the risk redaction activities. might re-
veal that a oarticular inaterial would need to address some

very specific preferences or concerns expressed by the
chents, such as dietary preferences or questions about cer-
tain medication side effects As a result. the descriptions of

See 'he aCkrlowleO.'\enl page at the begimming of mns Source
Book

o |

ension

the hypothetical target audiences; the goals. and v
criteria for selecling materials are not as detailed in thesz
examples as the; v. wld normally be in a real ';emng
The following SECl ons, through the hypothn.. :ai situa-
tions, describ~ the process of selecting anr evaluating
health eduocation materials.
Describing the Hypothetical Examples .
The descriptions of the two hyputhetical situations are
given helow.
Exarriple 1. Exercise
Target Audience: aduit men and womei, maltiracial bi!t
primarily white; working for a corporation; English-
Speal«mg varled incomes; varied education.

Goal: to increase physical activity in order to offset the

negative effects of sedentary lifestyles and thus de-

crease the risk of cardiovascular disease.

Objective: to provide background inforrnation, clarify
values, ch'éh'gé attitudes, and modify bekaviors to en-
couracn increased physncal activity:

Educational method; group education through discussior
and activities. i

Educator: occupational health nurse.

Semng worksemng —a corporation:

Medium: audiovisuals vulh COmlememary prmted in-
formation for the participants to take home: possibly

other printed pamphlets and brochures: The materials
would preferablv include some element of "fun” to be
motivational.

Example 2: High Blood Pressure .
Target Audience: young, black males dlagnosed as rav-
ing high blood pressure; low or middle income; urban;
low to medium educational levels,

Goal 1o improve adherence to medlcatlon regimens.

Objective: to learn the problem-solving skilis needed for
followmg regimens:
Educational methods: skill- buuldmg demonistrations, and

peer group and individual instruction.
Educator: degreed health educator.
Setling: inner-city publlc health clinic.

Medium: audiovisual and prmt items, preferably mose
that convey skill-building techniques.

Locating Sources ot Materlals

We Iocated heaith education materials in the two toprc
dreas by cengulling the catalegs. clearinghouses, ang
other sources of materiats that we used 10 prepare the lists
of 'sources for this guide {see Appendix B). We found
markedly different circumstances for the two separate topic
areas. For exercise, we found no central source of informa-
tion so we contacted 75 inawidual sources to coliect sam-
ple matenals {0 review. (Because we were also collecting
informaiion on sources for the appendices of the Sdiiage
Book. we undouttedly contacted many more sources oi

4
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"to select the types of materials needed.)

_and chose materials that seemed to be appropr a

A companso

materials than a locaI program staff would have to contact

_ We-contacted the sources of exercise materials via a let-

ter that described the specmcs for this case study, includ-
ifig information a 3

t audience. We did this to
improve the possibility that we would receive as many ap-

propriate materials as possible and to decrease the likeli-
hood that totally inappropriate -materials would be sent. If

we received a catalog from a source rather than the mate-

rials we requested,

talog

ataly reviewed th

clients according to the information given in the catalog:

Selecting appropriate items with this method was difficult;

the catalogs sometimes listed only the title; author; and

producer — not enough re- appropriate

selection. From among the 75 exercise sources we con-

" tacted; we received 50 responses which supplied us with

77 sample materials:

For high blood pressure, the p

DIOOC oss of ordermg mple
materials was much simpler. The High Blood Pressure In-
formation Center* of the National Heart, Lung, and Blood

Institute coordinates information on all the currently avail-

al aterials in. hypertension. We telephoned the Center,
described our target audi ‘and

se, and gave very specific in-
formation about the hypothetlcal situations. The Center.
staft did-an initial screening for us and suggested only five

materials that they thought would be likely to meet our_
needs. They also Suggested seven other materiais that
the

were available from four other sources, and wi
names, addresses, and phone numbers they gave us; we

ordered the recommended mater|als directly fror these

liaison with a central source of information on materials
can shorieh considerably the time and effort spent on

obtaining -materials: With both circumstances, we paid a:

- fee for purchasing some of the sample materlals and for

renting some of the audlowsuals

Is only, we waited 2 weeks for a
requests. If we received none, we

telephoned the source 1o ask about the status of our re-
quest, - - -

As the materlals for both hypertension and exercise ar-
rived, we récorded the dalivery on a log shest. This proce-
dure helped us ta track the status of requests-and t
rerd the type and number of materials we received: it also
gave an_overall_picture of the results of our efforts and a

sense of what the evaluation step would involve.

Prevlewlng the Ordered Materlals
-[n an initial staff review of the the exercise materials; we

found 37 of the 77 items to be inappropriate and not worth
plitting through the evaluation step. Some of the materials

*See Appendlx 8 for the- Hrgh Blood Pressure Information Center
address.

S showed that direct -

were of poor ;3hyswa| gualtty tﬂe'y were mimeographed
ies or the printin illegible. Others were not rele-

vant for the target audience; for example, the

ver
" for children or suggested skydwrng as an exercise: Still

- pogsible use.\

..

‘co

others were an Inappropriate format, such as a poster, for

th our hypothetical clients.

__In previewing the materials for the hypertansion ex-
found aII 12 of the ;tems approprlate for the

) .0

pr ¢
clearinghouse saved ime and* money “that wouId have
been spent on prevtewmg

Vye selected siX revtewers who had experlence in mate-
rials evaluation and current knowledge of the subject

areas: We apprrsed them of the project and explarpedﬁthelr
) detai sasonhable deadlines for..

ng their evalu revent delays. To keep the

evaluation process as tlose.as posslble to the divérsity of

possible real life circumstances, some items were only re-

d by one person;.others were. reviewed by two or
. e k A

the raterials, with each person reviewi
materials in that time period. We srmultaneously tested the

reading leve! of each material; using the SMOG readablllty
test. .

Aud/owsual Ma?enals ’

convenience; we gathered together a group of four
for evaluating the audlowsual materials_at two
afternoon s|tt|ngs We selected the.reviewers a

the wers again accord-
ing to their experience in, and knowledge of, the subject

area. Although they viewed the audiovisual materials to-

gether, they made and submitted their critiques separately

Forms
_ We used both the long . and shiort evaluatlon form: illus-

trated in the text for the evaluation of both print and au- .

naterials. We found very little variation In the
overall ratlncs of materials between the /0 forms, even if

a matejraflfvlgasfevaluated by three reviewers:
We consisteptly used the Lickert scale for scoring (a
i of agreement a@nd disagreement with standard

nts on a scale of 1 through 5). We calculated the |

stateme At
resuits by averaglng the scores of all reviewers for each

material. . S 7
Because we were not able to descrrbe the ,chent popula-
tion in complete detail, uld i

scale_for a strict numeric. 3
rials (“very gJod," “good,” “poor") As an alternative; we
made decisions on the materials by using both the scales

This is | not ‘as objective as using
I is given to the

needs of the target audience as described, the process is
appropriate_for selecting materials that will be useful for the
target group. _

weighted scales; bl

T

@
~3!




Appendix G (continued)

Results of the Evaluations
Example 1. Exercise

At the. outset of the evaluatlon some items were

deemed -inappropriate even with the most cursory scrutmy

The initial; quick reading, or the first few minuotes of view-
ing, revealed that the producers dsveloped the material for

advertising purposes; or the information was.out of date as
indicated by examples that were popular in the 19508.
Some of the items_were geared toward a difterent audi-
ence, such as health professionals rather than consumers
and pati=nts. In others, the content that should have been
addi3ssed was not included at all.

Ot the 40 initial exercise_items we evaluated, 12 fell into

the the “very ' good" range and 7 were judged to be of such

poor ‘quality as to. be inadequate. Among the 12 “very _

gocd" items; 5 were audiovisual materials and 2 .were a
combination of print and audiovisual.

As an example, a “very good” quality matenal mled “Ex-
ercise Workshop” contained a guide and a record that -
could be used for group.instruction and seemed appropri-
ate for both white and black populatlons and both sexes.
The materials were presented in English, at an easy read-
ing level, appealed to a range of economic and educational
levels, and provided opportunities to learn skills for modity-

ing.sedantary behaviors: Another evaluated material “Ex-
ercise Should Be Fuh" came- as either a 16-mm film or as

_a videocassette. It also met all of the requirements for a

quality material for the needs of the target group as de-
scribed; while adding the element of being “fun” as re-
quested in thehypothetlcal example.

- The. remalmng five items irom the “very good” categoiy
for exercise were ultimately deemed inappropriate because
they were written at-a difficult reading Ievel, contained only

illustrations of Caucasians; had print that was toa small, or
the content was either unclear or lacked the “fun” element.
Example 2: Hypertension -

. Of the 12 items evaluated; the reviewers found onI) 1to
be of inadequate quality. This one was eliminated because

of outdated information and because the content promotad”

- fear concepts. The reviewers placed four items in the very

sood"” category, of which three were particularly appropri=
ate to the needs of the described hypothetical target audi-
« 1ce. Five of the remaining items were judged to be of
‘gnod” quality and appropriate for the particular 'arget
group as described. The reviewers judged the remalnmg

two as only “adequate.”
Uslng a Matrix for Coordinztion

_Because we wanted an overview of each evaluation

effort, we developed a matrix compiling the results from the

reviewers. The -matrix listed the names of the.materials on

- one axis and categories for_both describing and evaluating

the materials on the other. This matrix showed, at a

glance; *he range of quahty for-the liems evaluated thus al-

lowing for quick referral to those which were appropriate

~ for the client group: as described. Due to the number of -

Q

ERIC

Aruitoxt provided by Eic:

materials reviewed and the expenmentalrnertprie Vofrthesie )
examples, the matrix we used is too complex and tco large

92 #U.S. GOVERNMENT PRINTING OFFICE:1982 -551-030 °

for focal applicatlon As an lllustration “however, a slmllar

but less complex mdtrlxi is shown in Exhibit 6 on page 24.-

Conclusions

These hypethetical examples serve 1o show that a sys-
tem for selecting and evaluating health education materials
that iricludes first describing the client group and then us-

ing experienced réviewers to evaluate materials on the

basis of both quality and appropriateness to the targst
group is- both practial and efficient. Altholugh the pamcular

evaluation forms; the specific reviewers, and the circum-
stanices of the review process may ditfer from one setting
to the next; the process is a fundamental one that im-
proves the probability of selectiig materials that will best

. serve the needs of the people who have chosen to reduce

their health risks.
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