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. | INTRODUCTION

Of céntral concern 'to agencies which promote and pro-
’ . ' '

ducé instructional television (ITV) is the current and future
classtoom utilization of ITV. The Utilization Study conducted
in 1976-1977 by the Corporation for Public Broadcasting (€PB) and

* fhe National Center For Education Statistics (NCES) was the first
| national éEﬁay undertaken to determine levels of ITV J%iliZation
in the schools. That study and others have raised impor tant
questions -cbncerning the course which ITV will take in the next
. . .

decade.
¢ E As indicated in the CPB utilization study, open-air, single

;Chénnéi‘broédCéét of ITV programs is the érédbminant ght not'ex—

clusive delivery system of ITV tG schools: Since a wariety of

delivery systems .are available to schools,.it becomes important

e — —

to explore the potential of non-broadcast and other delivery

. . N : Q - o ~ " .~;i

- i e N
systems to increase utilization of ITV in . the schools: Toward

oA o JE Ll . I DU
this end, the Agency. for Instructional Melevision (AIT) invited
P "eleven school television agencies (designated Participating )
: , , I . o o T
——ZXgencies in this report) to examine the feasibility of distributing
. .

packaged, .pre-recorded video proggamming during-the 1978-~1979<

school year. Nine series were packaged by AIT as vVideoKits for

ciassroom use -by “teachers who have access to videocassette players
- S [

(See Appendix H for a list of the series).’ The AIT VideoKits in-

clude. up to 16 programs, recorded on four videocassettes, and are

available in-three formatsr 3/4" U-Matic, 1/2" Beta, and 1/2"VHS.
VideoKits was distributed by each of the participating televisiop
agenczres. . - : - 7 R | ’ e
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\ The current study was proposed to occur over a threes

year périod imn order to déterminé the status of small-format
Videotape*in the schools, to examiné the AIT Videokit distribu-
tion effort; aid to reveal what impact small-format ‘videotape

has on utilization cf ITV in the schools. This report documents <

. -

the first year of the evaluation effort. ‘First, the current:

Y

status of sﬁall-format videotapé was determined by eXamihihé
the ava11ab111ty and frequency or use of small format video=
tape ‘and video equipment in the schools. In addltlon; the re-
lationship between .the availability of small-format videotape

and ITW utilization was determined. (Utilization data will also
, R .
be used in cne future as baseiine data to detérmine any changes

in ITV utiliiatiOn.) Perctptlons of trends in iTV were also
obtainéd to explore the role ofssmall-format videotape in the
‘future of ITV. ’

The VideoKit distribution effort was examined to deter=
mine general attitudes toward this packaging rand distributiOn

approach to small- foxmat v1deotape, to reveal what factors mlght
1nfiuence/purchase of VideoKits, and to document the’ purchase and
utiiiiatioh of VideoKits: :

CPB funded the first year of this evaluation effort during

L S R
the period of March to October 1979. During the first Vvear of
the eValuatlon, the ISSU§S cxted abevye were addressed by gather—

ing data from partlcxpatlng agenc1es, from potentlal cllents who

,,,,,,,,,,, (deslgnated clients

\
;In this report), and from teachers in the schools..

*Smaill- fbrmat VIdeotape is defined for the purposes of this
study\to refer to the availability of programming in video-=
tape or videocassette formats including 1/2" reel to reel,
3/4" U-Matic, 1/2" VHS, and ‘1/2™ beta. .

© ’ . en !
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In the first part of this report, the evaluatjion design
for the.étudy is described. 1In the second part, the findings.

on the status of small _format videotape age prefented ,, and/ in
the third ﬁaff;rEﬁe status of the VideoKit project is discussed:
In theg&oiiowing,seétions; data are presenéed'in tabuiar and
graphic form on the left hand side of the page opposite the
aceompanying text: This foriat is designed to permlt the
,reader to ‘access readlly the data upon which the text 1s based
and to fac111tate the presentatxon of large amounts of iﬁfdfﬁa:'
tion which emerged from the data analysis: Caﬁﬁafiédﬁé Béi&ééﬁ;~
the CPB/NCES and this study can be made on a number of ifems;
~ The reader is referred to'that study for data comparisons.

v
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Table 1. Schedule of Evaluation Activities ;

March 15 - April 15 Initiatfed the Evaluation Effort
Contacted_each participating
agency " R

i : " 1 N 1 Fion inSErument:
- Déveloped evaluation instruments

- ' : Prepared evaluatxon packets for

Tz =0z -

participating agency ' N
april 15 - May 15 Visited seven sites

’ ) N 'f Mailed teacher quééfionnaireé

to each site ,

_ - A . -
*Selected pérticipating schools;

May 15 - June 15 ‘ *Dlstrlbuted teacher questlon—
: naire” packets
o " *peveloped list of client names
. and addresses :
, Malledig;;ent questlonnalres to
seven sites

June s15 = July 15 ' _ Received data from clients,

teachers and ‘participating agents
+ July 15 - September 15 * processed data by computer

September 15 - October 30 Preparea final réportx

*Acrivitieérﬁérféfﬁé& by Participating Ageéncy.

§
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The evaluation effort was funded in March, 1979. AIT
had airea&y/estahlished ébntacts at éiéven participating
aéehoies} ten of the ags incies part1c1pated in this evaluation
as well as in the VideoKit distribution effort.

, a schéduié for the evaluation effqrt ig presented on the

Oppos1te page. Buring the first month of the §roﬁeét; each

L

uled. . Evaluatlon 1nstruments were also deveioped at this time.
Evaluation packets were prepared for the participating agencies
which included: an o&erView.of the eVaIUatiOn effort, instruc-
tions for select*ng the samq&e of cllents and part1c1pat1ng
schools, 1nstructlons for d1str1but1ng teacher questlonnalres,
and samples of all in§truments 1nclud1ng work log, 1nteereW
forms, and qUéstlonnalres (see Appendlces A and B) .

Seven of tén sites were visited from mid-April to ﬁid;ﬁay
to interview the'contactrana explain the evaluation ﬁrocéaures.

The other three contacts had been interviewed the preV1ous Nov-
ember as part of §r6§6sai‘8eveio§meht, and, therefore, received
their evaluatlon packets 'in the mail.

Contacts were asked to des1gnate a staff member or 1 tern

who, for a stipend oFf $100, WOuld distribute teacher question-

~

‘naires according to the Sampling plan. Packages-of guestign-

naires weré sent to these individuals in the beginning of g”y;

|
~

| &
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' 'In most cases; these questionnaires were mailed by the staff
mémbé:;b{k}ﬁtefﬁ'fo the schools, and returned directly to the
e¥aluator in self-addressed, stamped envelopes. The staff mem-

" pert or intern yas also asgeé to submit a List of the Participat=
ing Schools by mig-May, a List of Clients and their addresses by

June 1, and the work logs by July 1: €iient gquestionnaires were’

velopes as soon as the List of Clients was received from each agency.
After July 15; data were processed, analyzed, and incor-
porated into this final reéport. More specific information on

the éémpié and’instruménté are presented in the foiiowingvSec—

tions:
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Table 2. Data Sources for Each Participating Agency

Participating
- Agency o ) . ]
Site Contact Client Teacher
Southeastern Ohio
Instructional Television . ,
/ Authority,.Oxford, Ohio X X
KETC-TV, St. Louis; Missouri X X
KLVX, Las Vegas, Névada X
KTEH, San Jose, California X
Maine Public Broadcasting 7 N
Network, Orono, Maine X " X X
WSBE, "Providence, Rhode Island X X
WHRO, Norfolk, V-irginia X X X
South €Carolina State Depart- - - ' .0
ment of Education, Columbia, . I )
‘South GarO}iha _ . X - X X
KERA, Dallas, Texas X ; % CX
. '7 ~ & -
KQED; San Francisco, o
California . : X X X
- 0. b
2 4 x .
».

| Sy
- (\:)‘
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Sanple . c - -
Three main sources of data were identified for the pur="
poses of this study:s participating agency contacts, clients

(decision-makers who received promotional information on Video-

' Kits), and teachers in the schools. Table 2 presents the data
;sources'for each particibéting agency. * At some sités, invelve=

ment in the evaluation had to bé limited primériiy because the .

I

study came so late in the school year.

l'larticipating Agency Contacts. At each participating

agency, a contact was established by AIT to assist in imple-

menting the evaluation: fThe participating agency contact played
an important role in the evaluation both as a data source and
in locating clients and teachers for the study. This contact
was réquested to .respond to an intérview,‘éo complete a work
log describing VideéoKit distribution éctiyitiés; and to designaté
an intern or staff member to assist in préparing the list of cli-
ents and participating schools as well as distributing teacher
questionnaires:

Background information on each of the agencies was obtained
during thé intérview and is useful in ééécribihg the types
of agencies involved in the'study. Half of the participating
agencies were funded by subscription E;om ipdiviéuéi échbgié

and the other half were funded by state or\;Ounty departments
.
of education. Four of the agencies were housed in a depart-
ment of education while the other six were housed at a.éﬁbiié
b
television station. B E i

¢



The’ primary method of ITV delivery for most agencies was

opﬁggaif, public dtation broadcast. Cable supplemented open-

w . sl T R 2 o A ’
alr broadcasx\ln.four of the sites; and master antenna existed

in two sites.| Other distribution methods consisted primarily
of cassette dubbing, and, whila this was pef?orméa in all but
oge site;;four sités were considered to offer extenhsive cassette
dubbing and distribution services

fhree types of sites emerged from an ahaiysig of the
types of ITV delivery provided. The type of ITV delivéryfét'
each site was determined by rep>rts of the participating
agency and by averaging teacher and cliént réébbnééé to an

item on availability of videotape copies of ITV programs.
Each site was assigned to one of three types described below:
Type 1 Sites: multi-channel broadcast services
highest level of centralized cassette
dubbing (81% respondents)
closed~-circuit; . little to no use of
- video equipment by ihdiVidﬁal teachers
Type 2 Siteés: single channel broadcast services
lowest level of centralized cassette
dubbing seérvices (44% reéspondents)
use of video equipment by individual
teachers

Type. 3 Sites: single channel broadcast .services
middle level of centralized cassette
-dubbing services (70% respondents)
use of/video equipment by individual
teachers :

™y

Ly
oy
ey



Amount of programming offered by each of the agencies
- . differed as did percentage of the éeriés broadcast ét the ele-
AN ‘ . o . : . o ,
mentary (K-8) and secondary (9-12) levels. Four agencié€s of-

fered 80-105 séries per year; two §ites offeréd approximatély

75 series; and the remaining four sites offered less than 50

series a year. 1In three sites, programming was primarily ele-
meritary (more than 80%) and in other sites elementary program-
‘ming was split almost equally with secondary (either 60/40% or

.
3

50/50%) . , : R

When contacts Wéfé_?ékéd how prograrmming decisions were
made for each agency, teacher surveys, advi§0ry,or curriculum °
committees; and ITV staff were cited most consistently. Ac-
tivities performed by most ITV .agencies included:. in-service
training in ITV; distribution of supplementary print aéﬁeria;s;
dubbing of program§; previewing sessions; and program scheéuiing;

At all but two sites;. it was reported that the ITV staff
reaches all of the~péftiéi§éEiﬁ§ schools during the yéar, and for
most ,contact with nonparticipating schoo;é was minimal to non-
existent.

éiiéﬁEé; At six.éitesf participating agency conﬁacts.cém-
piled lists of 100 potential clients whom they had contacted by
means of a mailing, presentation, or the ITV newsietter. 1In
addition to providing names repféééﬁEiﬁé.Eﬁééé different éiépribu-
tion approachés,_contacts were asked to identify 50 of thosé who
weére most likely and 50 of those who were least iikéiy to pur-

chase VideoKits to insure an appropriate mix of c¢lients.
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‘Tébié 3. bistribption of,élienté by
School Level and Job Type
_ - {
8chool o ... - . . . . .dob Type -
g Total Administrator Media Teacher
Level
. Elementary By )
(K-8) 45 ) 31 9 5
Secondary B ' 28 16 2
(9-12) 46
Total 91 } 59 25 7
- '1'
//v

e
Ty
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Contacts were requested to submit the list of clients by the
begihning of June; Hoﬁever; some of the seven iists were received

pianned and creatlng problems with questlonnalre returnslbecause

of. the end of the schooi year. The response rate for the cilient:

questlonnaires was only 15% (91 out of 600 questlonnalres were

\

returned). In three sites, where these llets were received

,,‘L,’; - e e - . - — - L e 2 mea . I I . o . )
earlier 1in June} return rates reached 25%. Had the evaluation

- - O = ’ - .
. been funded earlier in the year;,; an efficient system of tracking
{client réturns could have béen initiated.

The clients who returned questIonnalres were categorized
as school administrators, media and library professionals
(designated media olients;in this report), or teachers. (See Table 3.)
The following list represents examples of the most common (Eut
not all) job types reported. Administrators incinééé Superin;
tendents (N;iiii school principals (N=10), and Diréctors of
Eiementary Educatlon (N=3). Media cllents included:

Directors of Elementary L1brar1es (N= 29), Dlrectors of Media

Services (N=8), and ITV coordinators (N=7) : Ciiént§ who were
ciasgifiéa as teachers were excluded from the job-type analyses .

in the report because of the smali number (N;7):
Background information on the rolte of the clients was

ascertaxned to determine the type of person belng .contacted by

responding to the questlonnalréé workéd in a single §chool while;i

most others (35%) worked for thé school district as a whole. A
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- Table 4. Distributién of Teachers According to
7 Type of ITV Delivery and School Level
Type of IPV Delivery.
School Level Total Type 1 Type 2 . Type
Elementary o N
{K-5) - 586 72 230 274
»

MS/Junior High ' o o o
(6~9) 394 . 126 70 198
Secondary S . o
{10-12) 177 /\}3 52 all2
Combined R , o -
Levels : 399 20 ) 58 121
Total 1,356 231 420 " 705

¢ 4

‘ :

o~
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majority of admihiﬁtrators (67%) worked for a single school while
only few media prbfeSSiOhaiér(éé%) did. More ‘than half of tﬁé_ .

meaig clients (57%) worked for the school system as a whole. Ad-

ditional background information on ‘the role of clients can be |

found in Appendix C. o

Teachers: At seveﬁ sites, a staff member at the partici-
pating agency degignated 20 schools to receive questionnaires:

The Staff members were asked to represent all grade, levels from

K=12; and to select schools which might be likely to purchase

VideoKits and those_which might not in order to ihéﬁre;aﬁ appro-

priaté mix of schools. Toward this end,; the staff ﬁeEBef was also

~ - -
’

asked to record whether the §6hééi§ were suburban, urban, or rura;
and whether they were predominantly white, predominantiy minofity;
or multiethnic: | |

Each schood received a qUeStidnnaiié packet cOntainihg éét?”cher

guestionnaires: The return rate of these packets from the schools

was B83%:. However,_ the number of individual teacher questionnaires
returned was ldwer; of the 2800 qguestionnaires distributed, 1356
guestionnaires were réturnéd--a rate of 48%.

The questionnalres returned from teachers were coded ac-

a

cording to school level and accordlng to the type of ITV dellvery
at each site: The distribution bﬁ teachers by school level and

type of ITV delivery is preseﬁtea &n Table %. Séhboi lével was

determined by grouping all teachers who taught in gradés K 5 as

elementary (N 586), grades 6 9 as middle school/junior hlgh ‘ -

(N=394) and gradeé 10=12 as secondary (NEl??). Another 199
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Table §. Number of Years of Teaching Experience
Total —School fevel —— e of 1TV-Delivery
Ll _ ] Elam. . MS/JH. Secondary Type 1 Type 2 Type 3
Teacher Response (N=1320) (N=583) (N=394) . (N=177) (N=225) (N=405) . (N=687)
N % [ T \ [} % [}
less_than 1_year 27 2 2 3 1 3 1 3
one-three years : 170 13 14 11 -7 13 9 15
four-six years _ 252 19 18 22 14 28 14 20
seven-nine years 249 19 18 19 22 20 ¢ 23 17
ten or more Years 622 47 48 44 56 : 40 54 45
/ - b
Table 6. Number of Years of ITV Use
— o P - . : e . -
Total v School Level — . ——Type of ITV Daelivery
- - S _Elem. ‘MS/JH_ -~ Secondary Type 1 Type ¢ Type 3
Teacher Response (N=1306) (N=577) (N=391) (N=m 73) (N=m225) (N=400) (N=678)
. N 1 1 H Y [ - [ Y
none . o= 260 20 8 20 a0 § 13 25
Jess. than 1 year 96 7 17 9 6 6 6 9
one-three years 433 33 33 : 40 22 47 26 33
four-six_years _ 265 20 25 18 -16 24 23 17
seven—-nine_years 158 12 16 i0 12 .12 18 9
ten or more years 94 7 11 3 5 C 4 ‘9 o7
_ . -
Table 7. Perceptions of Value of ITV as a Teaching Tobl
’ _Total School Level - __Type of ITV Delivery
o Lo . S Elam. - ‘MS/JH- Secondary Type 1 Typs 2 Type 3
Teacher Response (N=1285) (N=570) (N=380) (N=171) {N=220). (N=394) (N»§75)
N % ] % 1 \ ) 1
‘ves 1017 81 89 78 68 89 84 79
No 6 3 2 T 7 . 1 2 S
[ o . _ 1 - . ~
Uncertain 202 16 10 18 26 ; 10 14 19

O
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teachers (15%) were éliminated from school-1eéveél analyses be-

cause they taught at more than one level. Thesc teachers were

\J

inctuded in Othef'pna1¥;es including total frééuénciég and type of
ITV delivery. ;The three typéé'of ITV déiivéry dégcribéd on page'é
were used in énéiyzing the teacher Quqstiohnaire‘data.

'ﬁackgrouﬁd information on teachers concerning their teaching
experience, level of ITV experience, and general attitudes té@éfa
ITV was 6b£aiﬁéaz Tables 5-7 present this information: ©On

' theé whole, teachers responding to this questionnaire Wéfé very
experienced, alméstshaif (47%) had 10 or more years “teaching ex--
perisnes: ;

Experience with ITV was lower than teaching experience:
only 19% had more than six Years.experiencé with ITV; another
608 had ‘less than six years, and 20% of the sample never’ used
ITV.

*  General attitudés toward ITV were also elicited. When
‘
teachers were asked if they thought ITV was a valuable teaching
tool, 81% responded yes or ‘definitely yes. Perceptions of the
Eéséﬁiﬁg tool were most poéitive at the ele—

i

value of ITV as a
mentary level and in Type 1 ITV delivery sites.

P

/17
* )

-

o
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Interview Form. An interview form was developed for the
; . <. ) " T
participating agency contacts’to determine background information
on each site, videokit distribution activitiegfgand perceptions of
the Videokif and other technologies.

Work Log Form. The Work Log Form was developed for the

contact, number of clients contacted, and outcomes of the dis-

tribution effort: (8ix of the ten work log forms were réturned.)

Client Questionnaire:. This gquéstionnaire was developed to

gather background iﬁ§ormation on clients' job roles, avail-
ébfiify of ITV, VideoKits, availability of support ITV services,
and trends in ITV.

This questidnnaire was pilot tested with SEAEf at Massachu=

o ¢

setts Educational Television , a state funded ITV agency. Items

Teacher Questionnaire. Thié qu§§tionnairé wagwaiso pilot
tested at Massachusetts Educational Television auriﬁg two dif-
ferent Eéééﬁéf workshops. ReviSionS wéré based upon teacher
feedback after each workshop session.

The final teacher questionnaire contained items on the,
background and eéxperiénce of the teacher; availability of ITV,
use of ITV, availability of equipment, and'availability of

éupport for ITV. -~




Data Analysis

Interview and Work-‘Log Form data were tabulated by evalua-

tion staff. QueStionnaire data were keypunched, verified,.and
. . ° : N

- LTz , — oo - ¢ , S

then analyzed by megns of SPSS frequency and cross-tabulation

programs. In addition to tabulating total responses, items on

the Client Questionnaires were analyzed according pe\Job Type

and School Level:. Total responses were obtained for éach itém on

-~

the teacher questionnaire and then analyzed according to School
Level and Type of ITV Deliiery. Open-ended questions wé;e tabu-
lated separately by evaluation staff. )
.
While a wider variety of analyses and more detailed dis-
cissions are posSible for the data obtained in this study, this

réport addresses the specific concerns of the»fundini source.
, _ . { ;

avl
(A




-Summary of the Evaluation Deéigq

Ten participating agencies were involved in the evaluation
effort which occurred from March to October 1979. Three types

of sites emerged from dn analysis of the types of ITV delivery

-~

provided. Type 1 sites offer multi-channel broadcast services,
highdst level of~céntralized cassette dubbing services,; and closed-
- [] .

circuit distribution™Qf videotaped programs. Type 2 sites offer

single-channel broadcaSGNSerViCes, lowest level of cassééte aubbing-
services, and use of video equipment by individual teachers. Type 3
sites offer single channel broadcast services, middle level of cas-
Létté dubbing services, ahd use of video equipment by individual
teachers: ‘

The contacts at each site weére requested to respond to an
interview, to complete a work log describing VideoKit distribution

9y

activities,; and to aééiéﬁété an intern or staff member toO assist
in pfébéfiﬁ§'tﬁé list of Eiiéﬁ?éiéﬁ& ﬁéfEééipéEiﬁg schools as
weil as distributing teacher questichnaires. .

At seven sites, contacts compiled a list of 100 potential
ciisnts whom they had Centacted about the VideoKits by méans of
a mailing; presentation, or thé ITV rnewsSléttér. Thi§ list was
mailed to the evaluator who in turn sent questionnaires directly
to clients with self-addressed, stamped return envelopes: Only
15% of these questionnaires were returned. Client Questionnaires
were coded b; job type (media professionals or ééﬁgéi'é&ﬁiﬁiéEfé—

tors) and school level (elementary or secondary). At seven sites,

V)
~ea




. _ .16
-~ r

%
questionnaires to 29 schools. Of 140 packets distributed to
schools, 83% were returned. Of the 2800 questionnaires distributed
to teachers, 48% were returned. Teacher questionnaires were coded
by type of ITV delivery site (Type 1, 2, or 3) and school level
(elementary (grades K-5), widdle school/junior high (grades 6-9),
and secondary (grades 10-12)). . ] .
é%éiﬁéEiéﬁ: An interview form for péfiiéipéEihg agencies was .
developed to determine distribution activities for and their per=s’
ceptions of the VideoKits. A work log form was maintained by
participating agencies to document the specific VideoKit distri-
butionﬁéCtivitiéé. The client questiOnnairé focused on back-
'grounafinformatibn; availakility of ITV, VideoKits,-availability
of support for TTV services, and trends in ITV: The teacher ques-.
-.;iéﬁﬁéifé contained items on background and experience of the tea-
chers, éVéiiéEiliEy of TFV, use of ITV, availability of equipment,

"and availability of support for ITV.




. . e 3 ”
. ~
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PART II. EVALUATION OF SMALL-FORMAT °

VIDEOTAPE IN THE SCHOOLS

This section of the report focuses on questions
concerning the availability of small-format videotape,
availability of videuo equipment; frequency of small-

format videotape use, and perceptions of trends in ITV.

25
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Table 8. Source of ITV Programming
RESPONSE . ______CLIENTS e TEACHERS e -
. —School Level _Jou. pe . - -School Level ——— Type of ITV Delivery— —|
TOTAL, [ Elem. | Sec. | Adm, [ Medla TOTAL Elem. [ M5/JH Sec. Type 1 Type 2 [ Type 3
{N»—90)| (N= 4L )| (Nw46) | (N=59}) ] (N=25 ) (N=1327) 1(N=586) (N=394) (N=177)]- (N=226)] (N=401 ) (N=697)
N [ [ [} [ 1 N [y [ 3 L3 [ [ [}
Dir.Recep. |74 @2 91 2 80 92 1030 78 87 77 59 . 93 76 74
Pub. Stat. 469 76 81 69 76 80 727 55 58 54 45 51 55 53
Comn. Stat.|3g . 42 48 35 45 40 424 32 29 33 35 33 30 32
Cable TV |1g 20 21 17 15 28 278 21 25 19 9 14 16 25
ITFS 2 2 2 2 2 ] 50 -4 ] -4 -S 2 -3 -5
Maa. Amt._ 1is5 17 29 -7 17 16 184 14 15 14 12 14 14 13
Closed Clr.21 »3 26 17 25 24 292 220 4 IS 37 20 54 12 17
(ot Sure) | - - - - - - 139 10 11 9 + 15 13 a 11
Y
.
w B0 _ .
rs)
- .
s -
2 70 4
&
o _ ]
2 60 1
.
° - .
e 50 Ao - o
o
g
§ 40 1
3]
M .
uoo p
a 30 4
20
10 4 '
public Commercial  Cable 1TFS Master Closed Not
-Station _Station. v Antenna Cirecuit Sure
Broadcast Broadcas*
A l [réﬁénﬁ Figure 1. Source of ITV Programming
&;eacher
2;
O
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Availabitity of Small-Format Videotape

A majority of éliénts (82%) and teachers (78%) réportéé
that ITV programs were avaiiabié to the schools through diééct
reception in the classroom. (See Table 8.) Approximately nine
out of ten elementary clients and teachers reported availability
of direct reception, a much higher proportion than at the upper
school levels. As expected, direct reception was also available
to teachers in Type 1 sites (93%) more ffédﬁéﬁEi§ than in Types
2 (76%) and 3 (74%). | )

The major Source of direct reception programming in the
classroom is public station broadcast. (See Figure 1.) Com=

' merciat station broadcast was also cited freguently with closed,
circuit and cable television rénking,third and fourth.

{1

-



.______ _CLIENTS . . TEACHMERS . . _ _ o .
_ School Level __Job Typs . ____ School Level __ _ _Type of _Dalivary |
\ —Sec. | A [ MS/JH__ | Bec, | Type 1| Type 3 | Type 3.
{N=g5—3 {-(N=2390) T (Ne 174} “(N=226)| (N=yq1g )| (N=705)]
] 0] — 8 =) [ ) [ —
Videotape | - - L= = = - 723 Sa 48 64 59 73 " 53
Videocass. |59 65 64 65 58 3€ 529 39 34 52 a8 60 25 40
3747 U-mat |44 48 38 57 42 72 234 44 40 50 .. | 45 51 45 40
1727 Beta 117 19 14 24 17 24 50 9 6 13 K 12 4 11
172" vHs_ | 9 10 17 -4 -9 i6 a3 38 10 4 i1 3 10 10
_(Not sure) {14 15 21- 11 19 4 303 57 62 16 79 3 65 62
vid,tape(rl)|31 34 33 37 45 48 | 383 29 24 34 40 37 24 28
Film 15 17 12 22 15 20 ‘| 118 9 8 10 13 7 12 - 7
{(Not Sure). | 7 g 5 9 9 4 316 23 25 23 32 17 22 26
(Not Avail) | g 9 12 7 12 - 171 13 17 9 11 3 20 12
v
. 80
n
o
: ,,V,
§,701
. g .
. S 60 ) .
(4
‘;; -
9 50 4
v
g
€ 40 - X
Q
13
] N
2 30 4
20 j
10 1 N "lgs
_ Video- Video- Not _ _ Not_ _ 3/4" 172" S /20
7 cassette tape Sure Available U-Matic Beta VHS

Client

N\ Teacher
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when ciients and teachers were asked about thé availability
of small-format videotape (see Table 9), these options were re-
ported;to be available much less freguently than direct recep-
tion. While direct reception was reportedly available to 78% of
the teachsars, gmaii-formaé videotape was available to only 54% of
the teachers. Small-format videotape was less available to ele-
mentary (48%) than ES middie school/junior -high (64%) or.seccond-
ary (59%) teachers. With respect to type of ITV delivery, great-
esE availability of small-format videotape was found at Type 1
sites while the least availability was found at Type 2 sites
(73% vs. 44%). As pointed out on page 8 teathers at Type 1 sites
utilize small-format videotape with cable or closed circuit tele-
vision while at Type 3 sites, teachers use vldeo equipment placed
in their own rooms. (By definition, Typétz sites had lowest level
of cassette distribution services:) :

Videocassette was the most available type of small-
format ﬁiﬂééﬁébé -- reported as available to 39% of the tea-
chers compared with 29% reporting availability of videotape
reel to reel: The same pattern of aiffereﬁCéé for school level
ané eypé of ITVvdéiivefy wgée found for videocassette specifically .
as were noted for small-format videotape in general.

Clients' péréeptiohé were quite different from those of
teachers, with many moré ,clients than teachers indicating that
videocassettes were available to the schools (see Figure 2).
whether these formats were available to them. When asked which
videocassette format was available, teachers were even 1less

much more frequently than either 1/2" Beta or 1/2" VHS.



Table 10. Viewing Setting for ITV

L 4
. Tctal _ school _revel .| . _ Type of ITV Delivery -
.. - Elem. MS/JH Secondary Type 1. Type 2 Type. 3
Teacher Response N=1315) (N=575) (N=380) (N=172) (N=224) (N=401) (N=687)
N 3 % % ) Y 3 % 3
Equipment_in room . .
_permanently = _ __ 3146 26 43 19 4 42 26 22
Equipment moved into o . . . B B o
_ room as needed 612 47 37 53 58 48 49 - 45
Separate viewing room 45 3 5 3 1 1 3 5
Other 23 2 3 1 2 1 2 2
No ITV 289 22 12 23 36 9 20 27
Table 11. Type of TV Sets Available 4
—Total — ———— School Level — - ———-— — --Type—o0f ITV Del.very
S o — Elem. MS/JH Secondary Type 1 Type 2 Type 3
Teacher Response (N=1328) (N=578) (N=383) (N=17¢6) (N=224) - (N=407) (N=694)
N 3 % % Q\ 3 ) % %
Black and White 563 42 48 36 39 29 47 44
Color 371 28 28, 29 28 26 34 25
Both 285 22 18 27 207 42 8 22
None_ 56 4 4 4 6 1 7 4
NGt Sure 53 4 2 4 7 2 3 5

.

Table 12. Availability of TV Sets When Needed

—Total — — School Lavel -

Type of ITV Delivery  _

L — Elem, _ . Ms/JH Secondary Type 1 Type 2 Type 3
Teacher Response (N=1322) (N®=576) « (N=381) (N= 175) (N=223) (N=406) (N=690)
N % ' % % v 1 ()
Always -550 42 47 . 43 31 55 ‘ 36 41
Usually 441 33 ~ 33 34 34 33 37 31
Sometimes 103 3 7 8 8 S R 10 8
Rirely 52 4 S 3 2 4 3 L}
deverd - -SS 4 4 S 5 1 - 6 . 4
oon'tjUse 121 9 5 7 19 3 - 9 . 12
Table 13. Quality of TV Reception o
Total ____school Level - Type of 1TV Delivery -
. —__ . _Elem,_ MS/JH__ Secondary Type 1 Type 2 Type 3
Teacher Response (N=1293) (N=569) (N=377) (N=170) (N=222) (N=395) (N=673)
: N % 3 % % % : %
- J— - N — .
- JExcellent 206 - 16 i4 20 14 19 _8 20
* Good 577 45 46 44 45 . 60 41 42
Fair 267 21 24 19 18 / 17 27 18
Poor - 83 6 9 E 4 / 1 12 5
NGE Sura 30 2 1 3 2 . 2 3
Don't Use 130 10 [ 10 16 4 10 12
{
b y -
- 34';

O
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o . . oo . ~ 4
Availability of Smali-Format Video Equipment* 7 .

Prior to asking teachers about the availability of videéo

equipment, backngUnd‘infOrmétion about thé viéwing setting,

availability of television séts, and guality of reception were

r

ascertained.

As indicated in Table 10-13, teachers most frequently
utilized television equipment as needed in their classrooms
(47%) : Only 26% had equipment placed permanently in .their room,
and teachers left their rooms to view television with far less
frequency (3%):. Elementary teachers (43%) most frequently had
television sets in their robm‘%érmanéntiy. while 42% had only’
black ahd\yhité sets available to them, half of the teachers had
color sets or both black and white and color sets. These sets
were usually or always available to three out of four of the
teachers. Reception also was Fated as good or excellent in a

majority of cases (61%):. Only 6% reported poor recepEf;n. N

v

Lo
)

N

%References to videotape or video equipment are defined

“to include all playback and record hardware.




Table 14. Availability of Video Equipment

{f —Tetal ——- - School Level _ . — Type of ITV Delivery —
S - _ .. Elem. MS/JH Secondary Type 1 Type 2 Type 3
Teacher Raspdnse (N=1356) - (N=580) (N=393) i (Nw376) (N=226) (N=420) (N=705)
N 3 % % ] L 1 ) %
Videotape (real to reel) 368 27 25 e 29 34 .30 25 27
3/4” u-macic 3s6 26 22 34 33 40 17 28
1/2" Beta 52 [ 2 5 4 8 1 4
172" VHS 45 .3 3 3 . 4 5 2 4
None . - 193 14 .21 .10 3 2 23 13
Not Sure 378 28 27 28 29 2% 26 29
SR . . 3 .
-

—Total— -~ School Level __Typs &f ITV Deliveiy * -

- ' , Elem. MS/JH__ Secondary Typa, 1 Type 2 , Type 3
Teéacher Response (N=1034) (N=411) (N=328) (N=156) (N=195) {N=289) (N=549)
’ N % s ] % L
R LY
Always 225 22 20 25 20 3o 19 21
Usualdy 532 S2 46 53 62 54 45 54 X
/  Sometlmes : 156 15 17 14 12 10 19 15
©  Rarely 47 5 6 3 3 3 6 5
Never 74 7 11 5 e 3 11 6

ERIC
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Teachers were then asked about the availability and accessi-
2ility of video equipment. Results are presented in Tables .14
and 15, Teachers most frequently cited the availability of reel
to reel videotape (27%).and 3/4" U-Matic (26%). Fourteen
pércént Of;thé teachers had no eqﬁipment available while an-
other 28% were not sure. 3/4% U-Matic was mere froquently
available to middle school/junior high (34%) and ééééﬁaéfy (33%)‘
also used more frequently at the secondary level (34%) than ele- .
mentary (éé%), _ , .

Both reel to réeél videotaéé (308) and 3/4" U-Matic (40%) ~
 equipment were available to téachers most frequently in Type 1
sites- (Again, it should be noted that at Type i‘sité§ Vi&éo
equipment is not 'usually located in the classrogm; programs dre
received in ciaséroéhé by means of Cioéédzcircuit or cable:)

Neaxly three quartérs of the teachers reported that video

. [ . ’ T, B
equipment was usually or always available when needed: (See

Table 15.) AS SChqgivievei increased, equipment was more avail=

able to tenchers : Type of ITV delivery at sites also affectéd

responses bn this item. Eighty-four percent of the teachers at
Type 1 sites usually or always had eguipment available to .them
when needed--more frequently than teachers. at Type 3 (75%) or

Type 2 (64%) sites.



Table 16. Location of 3/4" U-Matic Equipment

Mo =1

_Type of ITV Delivery _

] L 7 ,,, Elem. . MS/JH Secondary Type 1 Type. 2. TYype 3
Teacher Response (N=557 ) (N=205) (N=193) (N= 91) (N=119) (N=132) (N=305)
- N % 0 % (Y % Yy 3
Classroom, 3 9 10 6 2 4 Co11 6
Building 227 41 32 S0 42 S0 31 41
Central to System 126 23 23 19 25 23 16 25
.Not Sure 165 30 35 25 31 22 42 28
v
Table 17. Location of 1/2" Beta Equipment
_ I [ S
Total —— School Level Type_of ITV Dalivery_ _
el o _Elem. MS/JH Secondary - TYpe . Type 2  Type 3
Teacher Response (N=267 ) (N=93 ) (N=79 ) (N=56 ) (Nwg3) (N=78) (N=154)
N L T % ) [ % s "%
Classroom 23 1 1 1 0 2 = 1
puilding_ _ . ..____ 44 17 10 18 16 28 9 17-
Central to System 27 10 _S 14 9 14 6 11
Not Sure 193 72 84 67 75 S6 86 71
Table 18. Loécation of 172" VHS Equipment
Total . schoal Lavel e __Type of ITV Dalivery
o o Elem. MS/JH Secondary Type I Type 2 Type 3
Teacher Resginse (N=262_) (N=106) (N=71 ) (N=52 ) (N=35) (N=75) (N=152)
N Y Y Y s [ s [
C1a3SEo6H 3 1 3 0 2 ’ - - 3
Building - - 33 13 10 13 12 9 13 13
Central _to System .29 11 10 10 10 17 _7 12
Not Sure 197 75 76 78 77 74 80 72

Table 19. Location of Videotape (reel to reel) Equipment

Total School Laval - .- -Type of ITV Delivery— ———
- _ . ! Eiem. MS/JH.___Secondary Type 1 Type 2 Type 3
TeaZlier ResponSe . (N=593_) (N=225) (N=180) {N=108) (N=104) (N=168) (N=320)
N % % * % 1} ) 1
Classrcom 25 _4 4 S5 _0 7 2 _4
Building_ _ .. _____ 260 44 39 51 44 53 33 47
Central to System 181 31 +32 26 35 29 38 28
Not Sure . 127 21 24 18 21 12 27 22
35
-
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Teachers who had video égdiﬁﬁéﬁt available £6 them were -
asked whede it was housed. (See Tables 16-19.) All videz/équip-
ment was most fféiﬂéﬁEi? housed in é?ﬁdoié or in a idééfiaﬁ cen-
fral to the system but least frequently in the Glassroo.
Teachers were most familiar with locations of the 3/4" U-Matic
{30% not sure) and videotape reel to reel (21% not suré), and
were least familiar with the 1/2" Beta and 1/2" VHS (for which:
about thréé—£0ufths were not sure). Video equipment was
located in the building more frequently at the middle school/
fﬁunior high and secondary levels and aé Type 1 and Type 3 sites;
at the eieméntary level and at Type 2 sites teachers wéfé<ié&éE

sure of where the equipment was located:




Table 20. Frequency of Use of Direct Reception
- . - - - - - = -
; Total ; school Level. i __Type of 1TV Deiivery .
- - = : Elem. MS/JH Secondary Type. 1 Type 2 Type 3
Teacher Respchise (tim1099) (N=516) (N=294) (N=137) (N=w172) (=339) {(N=535)
3] 3 3 4 s k) 3 A
AIways 174 16 22 14 2 20 15 15
Often 2}4 20 10 14 4 26 18 18
Sometimes 240 22 27 19 12 25 28 : 17
Rarely 136 14 10 20 19 13 15 14
Never 215 29 11 34 63 15 R4 36
— — BN
Table 21. Frequency of Use of Videotape (reel to zeel\
. : 3 —
Total ___School revel ___, _ Type of ITV Delivery
,,,,,,,,,,,,, T Elem. MS/JH_ Secondary Type ] Type < Type 3
Teacher Response (N=750_) (N=283) (N=213) (N=130) (N=32} (N=218) (N=439)
N % 3 ] L ] L %
Always 15 2 1 4 2 - 8 1 1
often ___ 74 10 8 9 15 15 12 7
Somatimes 133 18 15 23 .22 33 16 16
Rarely 106 14 1s 13 15 13 13 i
Never 425 57 62 52 62 32 S8 61
“"7 — o _ . 7 7 N \77 N L
* Table 22, Fraquency of Use of/vVideocassette
‘ Total— - — — — School Level ——— —Pyne—of ITV Delivery —
I . Elem. MS/JH Secondary Type 1 Type 2 Tipe.3
Teacher Response (N=g4g ) (N=317) (N=264) (N=128)} (Nwm140) (N=211) (N=495)
N t A 3 s 3 3 )
Always 53 6 3 13 3 19 a 4
Often 119 14 15 ‘14 15 26 -9 13
Sometimes 168 20 16 26 20 21 13 22
- Rarely 107 13 15 11 16 19 11 12
Never 401 47 52 36 46 18 62 50
Table 23: ;Eiétiﬁéﬁéy of Use of Film (Ic‘;an)
—Total ———————School Level ——————————Tvype of ITV Delivery — —
) o Elem. MS/36 Secondary Type 1 Type 2 Type 1
Teacher Response (N=705 ) (N=266) (N=195) (N=119Y ({N=82) (N=205) (N=416)
N 1) 1) § ] % t ]
Xlways 1z 2 3 2 0 - 2 2
Often .68 I0 .9 -8 1o 16 11 -8
Sometimes 148 21 19 22 23 23 Xo 21
Rarely 103 15 12 15 21 15 . 1§ I3
Never 374 53 57 53 L 46 46 50 56
A -
2 604 _
Yodg
/ b+
- f=4 -
e 8_ 50 1 .
0 -
2 A |
w 404 —
(o] —
¥ - o)
> 30
- -
c
Q -
E 20 4 -—W
g N —
& | S
10 1
— ] - i - , :
. Direct ....Videotape Videocassette Film (16mm)
Reception (Reel to Reel)
A= Always - B
O= Often Figure 3. Freduency of Format Use o
S= Sometines ; st
NN Rarely 3 7 -
B NeVer ‘ \

O

E
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Frequericy of Small-Fermat Videotape Use

In addition to determining the ‘availability o1 small=
format viaéaeéﬁe and video equipment, cliént§ and teachers
were asked to report how fréqUéntiyithéy used the different
formats. &hen "always", "often”, and "sometimes" were com-
vined (sée Figure 3), the following patterns emerged. As in-
dicated in Figure 3, there was at least some use of direct re-
ception by 58% of the teachers, while there was at least some
usé of videocassette by 40% of the teachers and reel to reel
videotape 5§‘36% of the teachers.

Further examination of small-format videotape use revealed
both school level and Type of ITV Dé&livéry site differences.
(See Tables 20-23.)

pirect recéption was used most frequently at the elementary
level and declined as school level increased: Videotape reel .
to reel increaséd siiéhtiy over school level, while videocassette
use was highest at the middle school/junior high levél and iow-
2st at the elementary level: ‘

When the responses "always", "often", and "sometimes" were

combined, teachers at Type 1 sites had the highest level of direct
reception (71%); videotape resl to recl (56%), and videocassette
(66%) use: Teachers from Type 3 sites used videocassette more fre-
guently than Type 2 sites (39% vs. 28%) but used Vidéotépé;ﬁééi to
reel k24% vs. 2é%§ and direct récéptibn (ébi vs. 61%) less fre1
quently. Since Type 3 sites were more likely to supplémené‘broad—

cast services with use of small-format videctape, it is not sur-
priéing that their use of direct reception might be iowé%/than

at Type 2 sites.

33



Table 24. Frequency of Using video Equipmeént to Show Programs

Tot&l _ School lLevel ______ _Type of ITV Delivery _
,,,,,,, I R _EIeéM. . “MS/JH_ Secondary Type_ 1 Type 2 Type 3
Téacher Response (N=1060) (N=428) (=323) (N=162) IN=L1BE} (N=97) (N=572)
N % L} L ] ] L ] ]
Very Frequently 49 S 5 ) 3 10 4 3
Frequently 126 12 7 15 17 13 10 12
Sometimes 332 31 29 33 33 36 26 33
Rarely - _ 158 15 15 14 20 16 15 15
Never & © 395 37 44 34 27 25 46 37

Tiﬁié 25 Eféguenc? of Recordlng Programs Eér f;uiure ijse

—Total ———— - School Level - - — — —Type of ITV Delivery ————

o ] Elem. MS/JH Secondary TypPe 1 Type 2 Type 3

Teacher Response (N= 1058 (N=424) (N=329) (N=158) (N=189) (N=296) (N=568)
. N % 3 ] \] . % 3 )

_ Al

Very Frequently _9 1 40 2 1 3 - -
Frequently 50 S 3 7 4 8 4 4
Sometimes 169 16 13 17 23 12 14 18
Rarely 131 12 14 9 11 11 11 13
Never 697 66 70 64 62 66 . 70 64

rable 26. Frequency 6f Teachers' Reasons For Not Using video Equipment

O
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To€al School Level = _Type of ITV Delivery . .
- - A Elem- MS/JH Secondary Type 1 Type 2. TYpe 3.
Tazacher Response (N=395 ) (N=188) (N=109) {N=43) (N=46) (=135) (N=213)
N N . N SN N (. N _N.
No tapes available 48 18 12 7 5 17 26
Programming not available 90 8 27 31 S 20 65
No equipment available 93 55 25 S 4 43 45
Don't.know how to use .- - - - - -
- equipiient 123 71 " 25 . 10 24 48 S
pPoor equipmant . -17 5 5 6 0 8 ]
Too_much trouble _ _ 111 47 31 20 6 39 66
Programs not worthwhile .38 7 16 11 4 10 24
Other 132 60 is 17 13 '? 35 64
] R
}
AN
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In addition to determining frequency of use of ITV formats,
questions were asked regarding the way-in.which video équipment
was used. About half of the teachers indicated ‘at least some
use of video equipment to show programs, compared to less than-
one~fourth who indicated at least some recording of programs
(see Tables 24 and 25); Video equipment was used most for both
high and secondary levels, and at Type.l-sites. -

Reasons offered most: frequnelty for not using video
equipmént at all were not knowing how to use the equipment and
too much trouble (See Table 26). Other reasons frequently
mentioned were the unavailability of eguipment and unavailability
of programming: Problems of availability of programming were
cited most frequently at the middie school/ junicr high and

secondary leveils.

o
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v

videotape format, the relationship between sﬁaii;féfﬁaE‘VideoEapé
and ITV utilization was determined for two purposes:. First, base~ . -
iine utilization data were gathered at each school so that the im=
pact of the VideoKits and other small-format vieotape could be
determined over a three-year period. (See Appendices D and E for
presentation of data by school levél and type of ITV delivery.)
Séééﬁ&;Atéaéhéré who had direct reception with small-format
videotape available were compared to those who had direct recep-
tion without small-format videotape on items which revealed the ;
number of series used, ciassroom time deveted to ITV per week, and
most recent use of ITV in the classroom. (See Tables in Appendix E.)

of utilization in most cases when méasuiéd by the number of series
used and most recent use of ITV in the classroom. (See Figure 4.)
The number of teachers never using ITV was also found to be con-
sistently higher among teachers wi}hout vidéotépé;évéiiébié than
amorig those with videotape available. Classroom time devoted to

ITV per week was also slightly greater for videotape users than

for non-videotape ysers. These findings have imporfant implications
for this study. According to data obtained during this first year
of research, increased a§éi1é5iii£§ of smail-format videotape ré=

sults in increased levels of ITV utilization.

M

‘Uu




tabie 27. Most Suitable ITV Fowmat

S : - e T;e,;gheg,lf,g,erceptions of
Ciients' Pérceptions of Teacher Preferences MQS Je Format. . —
- —§chool Level Job- 1 T %%’f,ﬁvel — _TRBFTF'*WMVQf! -
TOTAL. . | Elem. | _Sec. | Adm, | Medla | -TOTAL .| Elesm.. 730 ) 8ec. | Type I | Type 2. | Type 3.
(N=_76) | (N= 33) | (N= 40)—|{N=49)] (N=23) Nw 1279) {(N=562) | (N=368) ] | (N=217H] —(N=384 ) | (=676 .
) — % ) () 8 ) s S . ) )
Dir.Rec. |23 ‘30| 3% 23 15 13 653 51 75 40 15 51 57 48
Film __ 27 36 33 38 35 q4 125 10 S 11 15 3 9 12
videotape - - : . L - - - . _ . -
(reel) -2 -3 -0 S 2 4 127 10 3 11 24 9 11 -9
videocass. |24 32 27 35 29 39 219 17 9 24 27 26 10 18
(Not Sure) - - - - - - 130 10 7 12 14 10 10 11
(Not Avail)| - - - - - - 25 2 1 2 6 1 2 2
5 | X
30
8 70 - e
o
: R Y
2 60
&
n
2 g
il
o
g 40 .
[
13
2 . .
g 30 < -
* 20 1
10 1 § =
videotape  Video- P
(reel to cassette
‘ reel)
’
[eriene Figare 5. Most Suitable 1TV Format .
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Trends in ITV

The perceptions of teachers; clients; and participating

agenicy contacts were obtained concerning current and ruture
trends in ITV: Bo"h teachers and clients were asked to select
one format which Was.hOSt suitablé for classroom usé. Teachers'
and clients' pércép;ioné of thé most suitable formats for ITV
differed. (See iéﬁié 27 and figufe 5.) Teachers regarded direct
reception as the most suitable format, while clients reported
Videotape was rated lowest by both clients and teachers. Accord-
ing to Table 27, media professional clients favored the use of
film and videocassette, while administrators found film and direct
reception to be the most suitable formats.

Strong school level differences were noted with three-
fourths of the elementary teachers preférring~éiréct réception
as compared to 40%.of the middle school/junior high and 158 of
the secondary teachers. Vidéocéééétté, on thé.bther hand, was’
perceived to be most Suitable by secondary teachers (27%) and
least suitable by =&lementary teac;hers (9%) .

Type of site differences also emerged. Slightly more of
the teachers from Type 2 sites (57%) found direct reception suit-
able than did teachers in Type ! (51%) and Type 3 (48%) sites.
On the other hand; only 10% of the teachers in Type 2 sites found
videocasseife format suitable compared with moré téachérs at

. either Type 1 (26%) and Type 3 (18%) sites.
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More TV sets 1n classr 205 and more players .so
teachers can choose & isans at the most con-
venient tlme. More , _on tape for us to

; check out from our CO”‘ ice or for us to
c1rcu1ate. ) .

Coordingtor, IMC andrlﬁbrary, Elementary
and Jr. High, California : .

Technology will change but schoois will be -

shprt of funds to purchase new equipment.

Program Supervisor, Palo Alto, Calzfornxa

up to the technology. We have only now got our
system functioning on the vidéocassette and now
disc is facing us ac a major change. ,School can-
not “afford the rapid change in technology.

Asst. Supt. for Instruction, Illinois

I hope it will expand in subject material and
become even more widespyread than now.
Media Coordlnator, Junior High, Maine
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’

Clients were also asked guestions concérning thé trends
in ITV. First, they were asked how ITV deiiQery would change
and also how they would.like to see it cﬁinge; Representative
comments of the clients are presgpted on the opposite page.

Most clients responded in terms of éibéﬁ&iﬁé;ITV and in-

creasing utilization of ITV in the schools. Toward that end,
~ which would overcome scheduling.and cost problems. Increased

availability and use of small-format vidéotape and evéntualr
lavailability of the disc ermerged as potential solutions. Use

of cablé and satéllité were suggested les

w0l

fréquéntly by the
ciiénté. .
In addition to these suggestions for ITV delivery, 15%

of the respondents also cited the need for more programming to
is now availabile:

The perceptions Of trends in ITV of participating agency
contacts were similar to those of the clients.  Participating
agency contacts felt that small-format vidéotapé was. a current
trend for ITV. While four sites already have extensive video-
cassette éigt;ibutiOn, it remains a secondary approach to public
station broadcast in most instanéggi At yet other sites, only
limited use of small-format Videééapé exists.

Looking further into the future, two trends wete mentioned

frequently: videodisc and sateiilite. However, respondents

\ 3




tabls 28. SummAry of Teacher Comments on_Factsrs Influencing

~ Increass in ITV Use by School Level \C
: TotAL Elementary Ms/J8 Secondary
N Iy N % N % N %
Improvements in Programming 111 2§ 26 15 42 30 a3 30
Increased Availability of -

variety of Formats

{cable, vtr, cassette, - - e - -

etc.) . 100 22 31 I8 36 25 . 33 23
Availability of Videotapes 50 11 2 7 Is 11 23 16
Improved Broadcast - - . S .
_ Scheduling o . 87 I9 59 35 16 13 . 12 8
More In-service Training - : : - L o

and ITV Awatenass 64 14 2] 13 20 14 23 16
More TV G&ts 40 9 19 11 13 9 8 .6
Frequency of Responses a5z 33+ 168 37 142 31 142 29
* 4§ of all respondents '

\E}’
P

ERIC
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indicated that these formats would not come about fur another

five to ten years. Most participating agency contacts saw
open~-air broadcast continuing as the major source for ITV pro-
gramming.

'eiients ana teachers wore asked specifically to identify
WHiéﬁ factors would increase utilization of ITV in the schoo1s.
Clients noted that scheduling, equipment aQailabiiity, increased
programming, and additional services from the ifv agency were
factors which would increase use of ITV. AS Table 28 indicates,
teacheérs identified thégé %amé factors. improvements in prd;
gramming were cited most fréquently by teachers and more fre-.
quently by middle schoqi/iunior high (30%) and sec¢ndary (30%)
teachers than éiéméntéf§ (15%) teachers: Tncreased évailéﬁi;iiy
of formats including cable and videotape (22%) as wéll as avail-

ability of the tapes themselves (11%) were also cited frequently.

,Secondary teachers were most concerned with the availability of
videotapes .(463%) while elementary teachers most frequently called
for improvement in broadcast schedules (35%) which would enable
them to. use more IIV. Other factors mentioneéd wére: ' more in-
$ervice training (14%) and greater availability of television
sets (9%) particularly with More Sets to be made available per-
manently in the classroom. Clients as well as teachers saw one

of thé major barriers to ITV use to be the convenience of broad-

cast schedules. However, clients were more likely than teachers

to offer videocassette as an alternative to improving the broad-

-

cast schedules.

o

N

o

AN

-



Summary and ConcluSions: Small-Format Videotape
in the Schools

Diresct recéption in classrooms continues to be the most
available and most frequently used ITV format to view ITV
‘programs. More than three-fourths of the teachers reported ac-
porting public station broadcast as the major source. Other
sources were commercial station broadcast, closed circuit, and

cable:. Direct iéééption was also pérceived to be the most suit-

abie format for ITV by many participating agencies and by a

level and small-format vidécotapé preéférréd at the middle schcol/
junior high and secondary levels.

Small-format videotape was commonly found to supplement

cassette or videotape reel to reel was available to them: Video-
cassette was available to 39% of the teachers and videotape reel
to reel to 29%.

The availability of small<format videotape was alio related
to general levels of ITV use. It was fOunﬁ that teachers with
small-format videotape available to them used more ITV series,

- - - - - - - - - - . - ,,’,
and had used ITV more recently than those without videotape.
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Since teachérs rarely or never record their own programs,
tapes are made available to them through dubbing services pro-
vided at the school level or through centralized sources such as |
_a district library or ITV ageney: "\ ‘

The availability of smailzformaﬁ\viaeotape dnd video equip=
ment,’ and the frequency of using sﬁéiiﬁfdrmét videotape weré re-
lated fo both school level and type of 5%6 delivery at each site.
As expected, teachers in Type 1 sites ;éﬁorté& the greatest
gvailability and use oE éméii—formét yééé6£apé, while teachers
from Type 2 had the lowest levels of availability and use. Smaiif ‘
format videotape and video eguipment also appear to be more avail-
able, and more frequently used at the middle school/junior ﬁiéﬁ
and secondary levels than at the elementary level:

The perceptions of ciients and teachers differed in some
important respects: First; clients were more aware of the avail-
ability of small-format videotape and were more likely to cite

this format as the most suitable for classroom use. Clients.also

2

o1t bhat small-format videotape holds thé greatest promise of

Hi,

convenience by overcoming scheduling problems for teachers. Tea-
chers, on the other hand, reported that utilization would be in-
creased by expanded\prégraﬁﬁiﬁé (especially at the secondary
level) and improved scheduling (especially at the elementary
level) . The' teachers' responses may be based on their limited
experience with smali-format videotape. For example, whilé 54$
of the teachers reported availability of small-format videotape

about one-fourth were not sure whether small-format was available
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)
to them, and more than half were not sure which of the three
videocassette fo-mats were available. This might explain
their hesitance in recommending it as the most suitable format.
Since cliént§ are moré familiar with thé différént téchnoiogiés;

théy would be more likely to répommend their use.

SN

s .
A



In conclu51on, Six ma1n p01nts emerge from the findings of
this study.

1. Small-format v1deotape is available to 54% of

the teachers in this study second only to public

statlon Bréadeast (avaiiabie to 76% of the teachers).
;siavaxiabie to Eeaehers, necessary equip-

ment is also frequently available and used
by teachers.

3. fTeachers who have small-format videotape
available to them, demonstp&te higher levels
of ITV use than teachers ’;' do not.

but v1dthape,reel tdﬁreel rema'ns a,major
source of Small-format videotape in the
schools.

5. fTeachers would rather play tapes which have
— been prerecorded for them than record pro-
grams themselves.

6. Accordlng to the respondents in this study,

small-format V1deotape is perceived to be a

current trend in schoois where it 1s avali—

. have yet to purchase the necessary equlpment

and tapes. .
Some important considérations‘for increasing ITV use
. —
oo 1 i - Noo o s S a— T
through availability of small-format videotape are:

1. the need to make equipment available in those

" areas where no small-format V1deotape use
éxists. L

, ' N

2. the need to make tapes of programs available

to teachers for classroom use both in video-

cassette and videotape reel to reel formats-

3. the need to increase teachers' awareness of

availability of videotape programs and use of

video egquipment through ITV in-service workshops.

-

Cr
o




PART III. EVALUATION OF THE

VIDEOKIT DISTRIBUTION EFFORT

’
Lad 4
N

This section of the report focusesz on guestions

concerning the VideoKit distribution effort which was.

cbnductea\by each of the participating agencies. On
the foiio&ing pages, methods of identifying clients,
methods of contacting clients, factors influencing
purchase of.Vidéokité, and purchase and utilization of

VideoKits will be discussed.

4 |
s
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Table 29. Individuals Who Select Audiovisual Materials
. client Responses - Teachar Reaponses
Total —_  Job Type . ~ Total
. L Adnministracors Media (N=1356)

Response (1I=86) (N=S57} (N=22) - _
. N & 11 Y '}
Self: 64 74 75 77 9

others: i
classrooh Teacher 20 22 25 " 16 NA
Media Specialist 12 13 15 8 36
Curriculiam : - : !
_Conrainator 4 4 2 8 7
Librarian 16 18 14 24 37
Principal _ __ _ 11 12 15 27 20
Superintendent 2 2 0 4 3
Not_Sure - - = = 17
Other 4 4 .3 8 4

r
. = o
9



34

Methods of Identifying Clients

Participating agencies most fréquenéiy contacdted media
or ITV specialists and librarians concerning thé VideoKits.
Forty-eight percent of the distribution activities were aimed
at this group. At most sites the media and ITV specialists
Wé}e then asked by participating agencies to inform their schools
of the availability of VideoKits. In addition to the specialists,
principals and other administrators (e:.g.; superintendents) were
approached in 29% of the distribution efforts. Teachers and other
sources were approached far less frequently (14% and 10% respec-
tively) . s

When asked why these groups of individuals were selected
for distribution activities, most participating agencies repnrted
“ that it was most logical to contact individuals réadi1§3dﬁcess~
ible through mailing lists anid already established as part of the
ITV network. The rationale was that current ITV users Wéﬁiéxﬁé
most positively predisposed toward any new ITV materials or for-
mat. While this group was the m&gé logical contact, experienced
Kit were already availablz to the schools through brbédgéét or
cassette éﬁbbiﬁé services thus making purchase of VideoKits less
likely.

In order to determine whether these audiences, in fact, were
those who made decisions to purchase such A/V materials as the
tionnaires. The responses of clients and teachers (see Table 29)

indicate that media specialists, librarians, and principals were




the major purchasers of A/V materials. It should be noted
that the actual ability to purchase. A/V magériais was re-
ported by 74% of thé cliénts. In some cases, promotional

materials were apparently distributed to those who did not

fit in these categories.:

35

(e



3

Table 30. Source of Information on Videokits

I T E— E— -
Total | Job. Type - _. . School Level -
] . Rdminls€rator Media. Elementary Secondary
ol ___ (N=91) P (N=59) (N=25) (N=42) (N=46)
Client Response N s | 2 % s
Mailing 36 40 32 56 45 37
Group Presentation 11 12 14 4 17 9
Read in-Publication 13 14 20 4 14 15
Indlvidual Meeting | i .
with 1TV Agency 7 g S 16 7 9
Colleague S 6 5 -8 2 9
Teacher . 0 0 o] 0 0 [}
Manufactirer 1 I .2 .0 -2 -0
other Y 12 I3 12 16 10 13
. .
P .
=~ .,
L) l'

O
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Méthods of Contacting Clients

Distribution of VideoKit information had been undertaken
at each of the participating agencies by January, 1979; at this
time, aimost all participating agencies faced their distribution
effort with no addifional Staff available to them. Therefore,
aliost all contacts integrated their distribution effort into
existing ITV services. According to the Work Logs maintained
by partiéipéfing agency CShtécté, prééént;tions or hand-outs of
materials ét.éiréééy scheduled ITV meetings accounted for 50% of
the +otal distribution activities and mailings to individuals on
existing address lists accountad for another 42% of the distri-
bution effort. Contacts in half of the participating agencies
also included items about the ViééoKiEs in the regular ITV news-
letters:

When clients were asked the most frequent source of infor-
mation on the VidéoKits, their responses were ranked as follows:
réceived mailings from tHe ITV agency (40%), read about it in a
publication (14%), or heard about it during a group presentation
(12%). (See Table 30.) As might be expected because of available

lists, media professionals (56%) reported receiving mailings more
fraquently than administrators (32%). ©On the other hand, admin-
istrators read about the VideoKits more frequently in publica-

tions (20%) than did media professionals (4%).

oy
(O]
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The concept of the "VideoKit" idea is a
tremendous one especially for school dis-
‘tricts that cannot receive ITV programming
or afford entering into an ITV contract
with @ broadcast station.

Low prices made possible having several
programs on one tape and also with the

much cheaper 1/2" Beta and VHS tape should

make the "VideoKits" yery popular for some
schools.

Software is deflnltely the key to greater

utilization of ITV in the *1assroom.

Media Director, Texas

In a secondary school with a bell schedule

adaptabie for classroom use, sSo our use of
ITV is limited to cassette use. We are
further hampered by the fact that,we have
onlygone vcr. . ..obviously, teachers hesi-
tate to incorporate ITV in their plans.
High School Asst. Librarian, Virginia

We don't have the necessary equipment to

have the kits available to teachers ‘'hen
they need them: (cassette players and TV
sets)iif 77777777777

lerary and inst;uctxonal Media Center
Coordinator, €atffornia

~ We lack the dollars to purchase equipment.
Coordinator, Instructional Media Center,
California, grades k-8.

Al
v

Ur
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Factors Influencing Purchase of VideoKits

An important part of the evaluation effort was to identify
factors which might influence purchase of the VideoKits. During

’ '

ctiert guestionnaire; respondents were asked to comment on a
ﬁﬁﬁbér of factors which might faéiiifaté or hinder ﬁ&féﬁaéeﬂgf
the VideoKits at that site: Examples of the most frequent re-
spogées are presented on the opposite pade.

First, both availability to and accessibility of video
equipment were peérceived to be the key factors in purchasé of the
VideoKits. In most situvations, contacts felt that videocassette
equipment was available on a limited basis; therefore, purchase
of the VideoKits would involve concomitant purchase of expensive
video equipment: Teacher responses on the availability of video
equipment corroborated this finding. Of the three videocassette
‘formats in which VideoKits are offered, only 33% of the teachers

# reported that they have this equipment available to them. Since
28% of the teachers were not sure, it is possible that this fig-
ure is in fact higher. (C<é Table 9 on page 19) While vider
equipmert_is more available at the middle school/junior high and
secondary levels, éxisting VideoKit progrémming for this level was
limited to odiy two series and was very unfamiliar to teachers
and clients. (Sée Table 31 on page 39 for famifiarity with the

series "Contract!" and "ﬁighté and Rééponsibiiities“.)




Copyright; declining enrollment, failure
to pass school tax levies, and the reduc-

tion of non-tenured teachers in the class-

room are all problems that face ITV.

High School Media Director, Missouri
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While most contacts felt that the VideoKit is cost-
effective as an instructional unit, free cassette dubbing and/
or broadcast of a series would hindér purchase of the same
materials. Since équipment is most fréquéntiy available at sites
with extensive and "free" dubbing services (see Table 14,
page 21: Type 1 and 3 sites), purchase of VideoKits becomes

-

more expensive:

the general issue of availability of funds. AIT carefully pre-
pared reference manuals with detailed suggestions for funding,
and this will certainly aid and facilitate purchasé. Howéver,
in a climate of "back to basics® and réports of fiscal cutbacks
occurring at a number of sites, purchase of such expensive items was
perceived to be difficult. (See comment on opposité page.)
Also, many clients had already spent their 1978-79 budget al-
location§ prevénting purchasé or materials or equipment during
that academic year. In féCt, one-fourth of the clients gave the
lack of funding as a reason for not purchasing kits. (See

page 41 for further discussion.)

Other factors infiuencing purchase of VideoKits ﬁﬁiéh were

discussed during the contacts' interviews were: prior knowledge

and availability of the series and convenience to teachers.




Table 31. Familiarity with AIT Serics Améng Clierits and Teachers

el CLIENTS ————-- . _TEACHERS __ _~ ——
Total School Total By Target Grade Levels — - -
. —|—Level — Job .Type All- L EESQ: of v of all
B B i No. ] — | Elem.| Sec.| Adm. Media Gra a8 Grade Teachers at teachers
series | Resp. N % ) [ [ [ N 13 Level t:hut: level at that lavel
aipples 73 i 62| 14+ | so | 58 75 | 331 24| K-3 121 69
AP about vou 72 |48 67| 73* | 64 | 55 95 |41z 30| K-3 131 75 |
Insicde/out 76 s9 78| 89 | 67 72 100 421 31 4-6 149 73 ‘
Biread & [ - L 3 o - - - . -
Butterflies, t 77 57 74 86~ 66 €69 95 296 22 4-9 157 61
Measure- S L o o 7 ) [ .
Metric 77 59 77 79* 76 73 95 273 20 4-9 145 56
Selt . L . - - — - E _
Ihcoipscated | 69 46 67| 77% | 61 61 89 165 L2 7-9 86 37
COREFacE! | 59 6 10 8 13+ 3 25 s2 4 7-12 17 7
Rights & _ !
responsibi- | o - .. - . . - JUAY ~
litics | i 63 28 44 41 50* 42 56 10¢ .8 9-12 SO 22
Un.’erse t ) - R . . o - . : o
& I 69 34 49 a9* 58 46 62 77 6 7-9 35 1S
* houpropriate qfééé level
[
4
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R
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Prior knowledge of the seriés offéréd by AIT in VideoKit
. form was Uniformiy Seen to be a facilitating factor in pur-
chase of VideoKits, but availability of the series through

broadcast was perceived to be a limitation. &s stated earlier,

will be less likely to purchase the kits:

0 determine the scope of familiarify with AIT series,
clients and teachers were asked to indicate if they were familiar
with a list of existing series. (See Table 31.) In general,
six of the nine series were reported to be familiar to a ma-
jority (62% to 78%) of thé clients, while the other three series

Wweére not "as familiar (10%~-49% of the clients). Teacher famili-

ar;ty reported in the same table and in Figure 6 is somewhat
ﬁgier than élient familiarity. It may be that some teachers are
unfamiliar with the seriéds kiecause they are unable to use it due
to insonvenient scheduling.

i 1rvenience to téaChers.ié a méjor iSsué in the VideoKit
projec - sinde the VideoKits were designed to be housed in schools
for ina.v:idual ¢ assroom uSe at the convenience of teachers. Most
contact: - the ~onvénience of VideoKits as a faciiitatiné factor
in pufciaié. fweén in situations where the cassettes of programs
are alrecdy ¢ vailable, rarely is an entir= series taped and held
.by a group i teacheis for a full year. Inconvenient scheduling
was cited as tﬁejmoét frequent reason for not using ITV at this
time (53% of teachers not ﬁéiﬁé‘fTV gave this reason). Two other

items on the teacher questionnaire confirm this finding. Teachers

m



Table 32, Convenience of Broadcast Schedules

Tatal ____chool Level . Type oF iV baiivery
[ S - _Elem. Ms/JH “Becondary Type 1 Ty k-2 X 3
Teacher Reésponse (N=1305) {N=561) {N=362) {N=166) (N=214) (N£3e57‘ Tg‘;p&‘&ss) .
N 2 + . . [ [ '
Always 81 6 7 7 5 12 6 5 v
Usually g 31 41 29 15 43 31 27
somet imes 314 25 33 20 14 2 29 23
Rarely 197 18 10 22 19 15 13 17
Never 46 4 1 2 9 2 -3 .5
bon't Use 235 19 8 20 je 7 18 23
table 33. Availability Of Support ITV Services
. . _CLIENTS R 4 TEACHERS e
Stronaly - _School Level —Job T - - School Level - of 17V Dellvery
Xar;-e' Y TOTAL .| Elem. | . _Sec. | Adm. Medla “TOTAL _ | Elem. | Ms/J0 | Sec. Type 1 Type 2. | Type-3.
. (N=90 ) (N=42 ) (N=—45)—| (M= 58 ) (N= 25} (N= X308 |(N=566) -{N=382) ] (N=171; (N=221) {N=300 ) (N=684)
N 1 —V— 1 1 N v \J —$ 1 1 _ i 1
School _Adm, very - \ : N . . o ]
_supportive of ITV 69 77 [::] 65 81 68 804 61 67 64 43 83 53 60
Print Materials
available tor R - - e o A - .
-plaaning - 79 89 91 86 86 96 998 76 86 75 56 89 75 73
staff _from ITV
agency provides
aderjuate in- . - - _ . - - -- . . o - -
ice 50 58 78 15 62 56 442 33 34 34 31 43 30 1
pravides adequate o . - _ _ ) o N
intormation 70 80 93 &7 80 B8 573 44 48 47 36 62 41 41
1TV scheduling :
¢ xisions based ; '
on teacher's s . o —— : - - E B
r A - 51( 50 69 45 58 76 455 35 317 39 25 56 30 31
Goléiiion of _ITV
presj. ams _based !
on iwanher's S - . B - - - . - -
neotls j55 65 74 52 64 76 5717 45 49 48 30 67 40 39
£ .-
Oo
O
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were asked how frequently the broadcast schedules were con-
vénient for them. (See Table 32.) Only 37% checked "always"
or "usually” and an additional 25% checked "sometimes". Sched-

uling appeared to be less of a problem to elementary teachers than

middle school/junior high 6f.secondary teachers. Teachers at
Type 1 sites also appeared to be positive about Stéﬁé&tﬁii’ig’,'b’ﬁf
these teachers have more options for delivery than other teach-
érs. In addition, when teachers were asked to rate support
services offeréd by the ITV agency (§éé Table 33), scleduling
canked as one of the lowest. Only 35% of the teachers agreed

or strongly agreed that scheduling decisions were based upon their
needs. Teachers' perceptic: tors which would cvercome
theése problems and increase . -Ation are représéntéd in

the comments’ on the foiic.



Teachers Perceptions of Factors Which Would
Increase 1TV Utilization

Schedullng will sometimes prevent the use
of a particular program. since it is offered
in.  the early morning before we can practtcally

make use of it or that same program is offered

at noon during the lunch program--this has hap- -
pened often enough to eliminate my usage of 3

desired programs the past school year.
"Third Grade Teacher, Rhode Island

Videocassettes available so I can use programs
when it fits in to my course currlculum and
when it would best support and teach areas that

are being covered at the time. I quit using TV
any more because I found it dlfflcult to teach

around a rigid TV schedule. Sometimes it wasn's

the program I wanted or it didn't come on when

scheduled and my class time was wasted and time
lost. e S
Junior High School Teacher, South Carolina

My school has just purchased a v1deocassette
recorder. Now that I can tape programs and
play them to the class at my conveéniernce and

when they are relevant to what we are learning,
I am more 1Ike1y to watch ITV PreV1ously

uling and will not miss a programrjﬁet_becaase
it is aired while their class is having recess
or gym.

Director of Elementary Libraries, Missouri




I . .

Lurchase and Utilization of VideoKits ;

Only two of the 91 éiiéﬁﬁé responding to the questionnaire
reported purchasing Videokifs. In fact, 17 VideoKits had been
purchased at this wrifing. When clients were asked to indicate
why they did not purchase Videokits, clients most frequently
gave the fdliowiﬁg reasons: funds were not available (24%),
lack of knowledge about VideoKits (24%), and lack of video equip-
ment (9%). Other reasoné; each offered by less than 5% of the
sample included:

. reliance on prograging through
t

ITV agency broadca

. school system already has many
videocassettes-
. no requests
.. impractical
4 can't purchase these materials
‘ . \gﬁét béginning to use this format

(These issues raised by the clients have heen discussed in-thé
previous section:)

Both clients and contacts were asked about how the Video-
Kits would be used and to cite any problems that they felt would
affect utilization of the VideoKits. As stated above, clients
most frequently indicated that thé expénse (20%) and lack of
equipment (18%) would hinder purchasé and théréforé utilization.

Participating agency contacts' perceptions of how kits could
be utilized varied from site to site. In two situations, contacts
indicated that the kits would be used over closed circuit tele-
vision. Others reported that the kits would be housed at the
school or district level for individual classroom use.

t -
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More teacher awareness. More coordlnatlon )
of ITV programs with curriculum possibly with
some interest and léadérship given by adminis-
trators for ITV.

High School lerarlan, vVirginia

Perhaps at local level greater incentive

ir teaching" teachers how to integrate ITV

in their classroomt More national publicity

of prograns avai tabie.
Jr. High School lerarlan, Maine

[
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Two of the participating agency contacts and the majority

of clients (69%) felt that there would be no difference between

Videokits and current ITV use: However, six contacts reported
that ‘the kits would be used to meet individual needs, in smail
groups, in a manner similar to film. Those identifying aig-
ferencés betwéen broadcast and the kits said that the kits could
be used for greater depth in content, that scheduling problems
would be eliminated, and that the kit allowed teachers to stop
the program and repeat segments as needed. The advantage of
kits over current cassette aubbing services would be the per-

manent and continuous availability of the series in kit form.

’

When asked whether specialized training iﬁ the @éé of kits
would be offered by the ITV agency, half of the contacts thought
no additional training would bé necescary. Three cited the need
for having in program utilization and two indicated that there
was need for training in use of equipment. No specific plans
had been made for in-service at the time of the interview.

Clients' and teachers' féépaﬁseé about training wege dif-
ferent from those of the participating agency contacts. Clients
and Eéééﬁéfs both rated- the adequacy of current in-service lower
than other support ITV services offered. (Only 58% of the cli-
eats and 33% of the teachers felt in-service was adequate. See
table on page 40.) Comments on the opposite pége reflect this
concarn among clients. AsS noted éé?iiér, reasors given for not

[N
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utilizing ITV and not using video equipment were: not knowing
how to use equipment (71%, see page 24) and no eguipmeuat avail-
able (55%, see page 24). Obviously; teachers would benefit from
to them: Further, in-service would appear to be especially im-
portant in the VideoKit effort since VideoKits may provide the
:5le source of ITV to teachers who currently lack experiencé in

atilizing ITV as-a teaching tcol.
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Summary and Conclusions: VideoKit Distribution Effort

Participating agencies most frequently incorporated the
VideoKit distribution effort into existing ITV services :since

Kits. This audience was the nost logical one to address since
these  Jividuals most fregque. make A/y_matefigis'ﬁﬁééhases
for the schools and are also alréady familiar Wwith the AIT

series offered in videoKit form. However, these same individu-
als are also aware that the series are already available to tﬁeir
schools thfbugh broadcast and are unlikely to duplicate the serv-
ice to schools: Thus; while familarity with the AIT series was
perceived to facilitate purchase,; current availability of the
series might actually serve to iimit purchase.

While fhé kits were seen to be CdSt:effgbtivé as an in-
structional package, two other cost factors influenced purchase.
First, in thosé 5ituations Whers o équipment was available, the
purchase of kits involved purchase of eguipvint at three times
the cost of kits themselves. In addition, the climate in the
schools leans toward cutting budgets, which hincers the ability
to purchase new materials according to éliénts;'iiﬁéééd only two
of Eﬁé éiiéﬁié responding to the questionnaire did in fac*: pur-
chase VideoKits. (A total of 17 VidéOKits have been sold at
this timé.) fhéée financial cc siderations wefé‘cited most fre=

quently as reasons for not purchasing kits.

a Y
H
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On the othér hand, VideoKits offer convenience tc teachers,
enabling even more flexible échéduiing than with current cas-
sette dubbing services since the kits can be held in the school
throughout the year and dependence on additional staff is not
required for recording programs 6ff-air; Same participating
agents pointed out that the VideoKits presented unigue opportu-
nities for non-broadcast programming which could address a more
specialized subject matter than that currently covered in broad-
cast format. The standard time limits on a given program (e.J.,
15, 20 or 30 minutéé) would also be unnecersary for programming
developed in VideoKit format.

While the Videokit has yet to find its best market, this
new product offers an interesting supplement to broadcast gro-

' gramming and a partial solution to the problems of convenience
in scheduling for teachers and of limited or no broadcast servicer
to teachers in some schools:. Since availability of smalli-format
videotape was shown to result in higher levels of ITV utilization,
such small-format projects as the VideoKit have an i1 ortant
piécé in ITV, éither as a éUppiement to broadcast or <« 1 sole

source of programming to teachers.




In conclusion; four main po:nts emerge from the findings

oh the VideoKit distribution effort.

1.

2.

-

\
Factors which will facilitate purchase of

VideoKits include availability of equip-_
ment, prior familiarity with the series made

avaiiable in VideoKit form, and convénience
to teachers.

Factors which will hinder purchase of Video-
Kits incliude lack of funds, lack of video-

‘cassette equipment, and existing availabili€ty

of series through "free" cassette dubbing
services. :

Purchase of VideoKits was greatest in sites

where limited broadcast and limited cassette

distribution services were available,; and

where broa&cast schedules were 1nflex1ble.

Actual purchase of VideoKits was also limited be-
cause of tack of funds and lack of equipment.

VideoKit distribution effort should continue to:

Promote V1deoK1ts in 51tes whlch,have expressed

and/or demonstrated a need to expand and supple-’

ment their broadcast services.: \

Pursue a marketlng plan which will not dupllcate

or Opcrate in confllct with existing ITV services.

The following puints might also be considered:

3.

Make YEQeggltsravaIlable in the videotape reel to .
reel form~t since many teachers have this eégquipmént
currently available to them. .

Facilitate purchase through offering a VideoKit/

video equipment package.

Increase avallablllty of middle school/junior high

and secondary rrogramming_ sinceé most frequent avail-
ability and us.- of small-forrmat videotape occurs at

those levels.

~1
N
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PUBLIC AFFAIRS RESEARCH INSTITUTE
141 I;inden Street
Wellesley, Massachusetts 02181

 OVERVIEW OF THE EVALUATION OF VIDEOKIT PROJECT

A. Objectives
’f‘he main 'o'b'jéctiVéé of thé evaluation of the VideoKit iject is to determine
the impact of the program on:
a. Attitudes toward exiSting and future technologiés
b. Lillization of instructional television in the schoois
c. Experience with the range of small format videotape technologies
B. Funciigg / 4
The funding for the evaluation effort 15 provided by the Corporation for /Public

Broadcasting. The first funding cycle began in March of 1979 and will be completed
hy Septembc ~ 30, 1979. We hope that evaluation of this project should continue its

efforts for a minimal period of three years.
C. Schedule

? 1. Mid-March to mid-April: Evaluation désign compléted; questionnaires
and interviews will be developed by the evaluation team:

2. April to mid-May: Evaluator will visit sach site for one day.

3. Mid-May to mid-July: Data will be submitted to the evaluator and
analy'zed.

4. Mid July to mid September Final Report will be prepared, reviewed,
. and submitted to CPB.

=75



D. Data Collection

attitudes of teach-
ers toward
potential for
VideoKit.

to 400 teachers per
site by intern hired
by Participating
Agent, Selection
procedures to be
specified by evalu-
ator during site
visit.

Task Data Collection Technique- — _ Procedure  Date _ _

To documient Work Log Form To be maintained on March-
contacts made an ongoing basis.by September
by Participating Participating Agent.
Agent with clients.
To determine re- Questionnaire To be mailed or de- April-
sponse of client livered to clients who September
to availability of sent for and received
VideoKit. brochiires, who place

orders and are ap-

proached by Partici-

pating Agent.
To determine Interview To be conducted by Mid-April
attitude of Partici- Evaluator during site Mid-May
pating Agents visit.
toward VideoKit
programs.
To determine Questionnaire To be disseminated Mid-April

Mid-June

E. Evaigation Tasks to be Performed by Participating Agent

1. Complete work log on an ongoing basis.

2. Hire graduate student or intern who will:

a. Mail questionnaires to clients,
b. Select sample of 400 teachers
(under direction of evaluator).

c. Disseminate questionnaires for teachers
to schools,

e
{ i



d. Collect questionnaires from schools.
€. Return questionnaires to evaluator.

Site Visit

1. The following activities will be accomplished during site visits which-are

to be scheduled from mid-April to mid-May: .
a. Interview Participating Agent for éﬁﬁi‘éﬁﬁéf:éii two hours.

b. Meet with gradudte student/intem to select sample of

teachers.
2. (Before this meeting the intern should obtain a list of school systems,
school districts and individual schools in your area.)
Definition of Terms

1. The Partlcipating Agency is the ITV agency (you).

2. Theclientis any individual you approach to purchase the VideoKit
This may be principal, media specialist, a superintendent, or
curriculum €oordinator.

~1
[0}



& PUBLIC AFFAIRS RESEARCH INSTITUTE
141 Linden St., Wellesley, MA 02181

GENERAL INSTRUCTIONS FOR PARTICIPATING AGENTS

L. Compiétin'g Work ?-og Forms:

A:  Continue completing work logs: '
B. Copy a set of work logs and send to PARI July 1, 1979.

II. Identifying schools and teachers for evaluation (See Instruction§ for Further Details)

A. Select 20 schools (with at least 20 teachers each) for a total of 400 teachers:
B. Select 10 most likely schools to have kits next year.
C. Select 10 least likely schools to have kits next year (match type of each of the
schools with those who will have the kits). -
D. Complete List of Participating Schools Form and mail copy to PARI ,by
May 15.
E. Identify contact at each school who can be relied on to distribute and
collect questionnaires.

Fs Distribute questionnaires to all teachers in a school. .
Il ItiCntifying Clients for evaluation.

A. Select 50 of the most likely clients to purchase.
B, Séléct 50 of the least likely cliemnts to purchase.

C: In each of these two groups indicate which clients:

1. received mailing only

. attended prcsentatxon

. read about it in publicaticz
+ met with individually

W LI

D. Complete List of Clients Form and mail to PARI June 1, 1979.

o
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Interview you, concerning your agency's role in ITV as well ag your
Aopinioné of the VideoKits.

Examine the work. log form and answer questions you may have regarding
this form:

Fxamine and copy miailing lists you have of potential clients. I would
like to be able to mail questicnnaires from our office to:

a. Clients who 1ttondcd a presontatlon/recewcd maihng/

' responded to pcxbhcatxon./or with whom you met individually.

b. Clicnts who have indicated a strong or positive interest in purchase
und those who have indicated no interest.

Discuss procec 1res for identifying schools for distribution of teacher
questionnaires (May 15 - June 15).

&

4: We will want to identify 400 teachers - probably 20 schools:

b. We will want half of the -chools to represent the most likely
to purchase and the other half to represent the least likely to
purc}nse.

c. Further details of selecting schools and dlstnbutmg questionnalres

will be specified dunng my visit. Dctalled irlstructions will also be
availahle whe 1 the questionnaire packets are delivered to you.



PUBLIC AFFAIRS HESEARCH INSTITUTE
141 Linden St.; Wellesiey, MA 02181
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INSTRUCTIONS FOR QUESTIONNAIRF PACKETS

Enclosed please find teacher questionnaires
self-addressed, stamped manila envelopes

" A.  Preparation of Packets: May 10-15

1.  Refer to your list of schools and the number of teachers in each school
and put the appropriate number of questionyaires in the manilla envelope

(provide a few extra).

a. Putthe name and address of the school in the upper left hand

7 corner of the envelope.
b. Put the number of teachers in each school in the lower left

hand corner. L

1. Distribution of Packets: May 15-20
1.  When you deliver questionnaire packets make sure your contact has
reccived it.
4. Give them a specific deadlinelone-tw: weeksato distribute and
-collect questionnaires
b. Note: the less time given the better (one week). If teachers
have a long period to respond, they will forget about it.

o

If you mﬂ the quLStiOUJJaireS (to schools not within a reasonable
distance for a car trip), call to make sure they received the question—

naires.

a. If questionnaires are lost copy an eéxtra set of questionnaires and

7 send us the biil.
b. Give a specific mailing date f01 return of packets (two weeks after
receiving packet). Packets will come directly to PARI.

. éoiiecti'on’ of ﬁickets’: Junc i—jun’e iS

1. To cecllect packets locally, call before you go to the school and make sure
they have been coinpleied and returned.

a. Ask how many have been returned. If less than 90%, then ask your
contact to remind the teachers once more.

5.




te

L. Glve L,Ont.l(,t a few more days and return your call.
c. Rcpeat this process no more than three times.
d. Collect the questionnaires at a time convenient to the

contact.
e. Send a letter of thanks to the contact and 00l thanking

them for the help and cooperation.

t

‘o collect packets by mail; call before the time they are due to mail
them and ask hew good a return they are getting.

a. If ltH low or slow, ask them to remind theé teachers. |

b. If we don't rcceive tlu. questlonnznre packets by June 15 we

c. After we have received all mailed packets, will will contact
you. At that time you should write them a thank you letter.

D. Return Packets to Evaluator. oo

1.

Only puckets picked up locally need to bé mailed (mailed packets should
beé returned directly from the school). Just close each envelope and
drop in the mail to us. Please mail them no later than June 15.

F3
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LIST OF PARTICIPATING SCHOOLS

BRITICIPRTISG AGENCY: S e PP
‘ TYPE OF SCHOOL ETHNIC REPRESENTATION
| (Check) (Check all that apply
] | |
3 | 5108
19,08 | cue | 2 1E _
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B g (fg g5 e ) o u) el o] B 2
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LIS?T OF CLIENTS

Name and Malling Address

interest in
Purchase

Meihod of Contact

Interest

- ,No -
Interest

Prusentation

Individual

6ther -

ERIC
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3.

INSTRUCTIONS FOR WORK LOG FORM

Attached is a work 1 Te4 form which will heip us document your progress as you
distribute information on the Viglcokits.

Ih addition t¢ maintaining the worik log form, please dlso keep thc names, job
titles and addresses o the following individuals: We will collect this address
list and mail questionaires to ¢ sample of potential purchasers,

All clients who have 1 en included on a raailing 1ist.

a.

W, All clients who write to vou :dnd 8k you to send them
information.
. All clients with wwhom yeu have met individuzlly.
d.  Attendance sheets (includ g nimes and addresses) of workshop or
preéscntation attendees.  Thir can be carily accomplished by cir-
culating @ sign-in-shect.
Pléase maintain your “ork log on o pilzi o icis (Seo sitached for an example).
d. Indicate the "Date'r »f the bdetivity,
b.  t'nder "Pvpe of Activity tdentify the activir, hriefiy,

B Pader "Client Involvod or Contacted! rease distinguish the
Fall: ving:

(1; 1t it involves a group, indicate kind of group involved.
(2 if it involves dn irdividud, include name, job title, and address.
@y If it involves a publication; indicute name of publicatiom.

' the case of i publicrddon, indicate nunmiber of subscribers.
¢ Under "Response/Comment' inaiciate reason for activity.
(1) # a prescmation has been made; desceribe brieflys:
() if pubiimtibn is inv’o’i'vbk’;, indlicate ta rgct audience.

3y Also report any response to activity (specifienllv related to purchasing
a kit)y and your comments.
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WORK LUG FORM: DARTICIPATING AGENTS

e Vidéokit Program

s ~ NUMBEROF -
DATE | DYPEQFACTIVITY  ° IN' ¢EDOR CONTACTED CLIENTS CONTACTED RESPONSE/COMMENT

P , - s e meimee o e amee .._r_..__ _

= ek

-
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Bl PUBLIC AFFAIRS RESEARCH INSTITUTE
{141 tiﬁaéﬁ St., Wallesley, MA 02181

Pariiclpating Apency Interview
N anme

Agrenic

Addross

[ul(‘)/prv:}ltlon
(ﬂiyx"l'nﬁﬁ N

state

Agency Background

1. Would you briefly deseribe your responsikilities.

2. What i our ngency's primary metood(s) for program distribution?
21 ais broadeast [
ler '
I't FS
o Hiiil\iﬁ{‘E Ilﬁi(‘{lﬁll
_— off-iir dubbing

ither methods of distrbution do you offer?

How many telr  sion series does your agency offer/distribute ?
Ho o Approxinuit Wwhitt percertige of these series arte:

clementary level
middte school/junior high
— sceondary
. How are programming decisions made ?

«J \j
O
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7. nhww are scheduling decisions made ?

5.  What scivices other than broadcast of programming arc provided by your ageéncy ?

tape dubbing

_____ print materials
____ program use training
T nardwaré tralning
" general media : raining

programming preview by teachers
evaluation of programs 7
series recommendation by teachers
series recommendation by administrators
broadcast schedule by teachers

* broadcast schedule by administrators

recording rights (What percentage of series?- )

9. &i'iint is the geogra’phic areca of broadeast soverage?

10.  How many school districts does your Signai reach ?

11. How e 1TV services funded ?

12, How many school distiwe s receive your services?

13. How many students receive services?”

LN

Nte-
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i4. How m:ny school districts/systems are reached for utilization among:
'p'articipatirig systems
15;  Of the technologies most readily available; which options do you provide for your
schools ? (Check if avililable, Cross-if provided)
taping for convenient replay
dubbing and distribution of tapes

. ITFS
3 s;irt(}ﬂitc
__cuble ]
~3/4' Umatie (cassette)
I3eta
____\VHS
videokit Distribution

1. Who will bé/are contacts you approach to sell the VideoKits ?

principals

. superintendents

media speclalists
teachers

librarians o
curriculum specialists
other administrator=(?)
Other _

On what basis did/will you seldct your dontacts ?

i# it these do not purchase, wvhat other contacts will you consider?
‘. Have you worked in the p..st with the clients you have contactc P YES NO

If YIS, which open

Ui
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e

, i
s your relationship with your contacts: EXCELLEENT GOOD FAIR  POOR ?

(. Who I'I'V decisions for the .L:'-:\.:,.:)i.'-;‘f

7. To which type of schools will you be promoting the VideoKit ?

Why did you select that type 7

s, Vlrn vour opinion will the selection process usoed fog'p}irchzlse of VideoKits differ
fron: that of broadeast programmin: Y NO

If Y=, how?

9. Where o you think the VideoKits will be housed ?

—————

individual ¢liassroom
media conter

Hb oy

resouree roorm
o principul's office

~other (Speeifyy

O
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Videokit Purchase

1. In your opinion, which of thinge factors will pi:}y a rele in purchase of VideoKiis?
(explain)

.zt of videoequipment

Y. accessibility of vidzoequipment to teachers

C. prio’r mmiiabiiity of series through broadcast

-~

. prior knowledge of serics
‘ust effectiveness of delivery to classrooms as perceived by client
f. cost effuntiveness of delivery to classrooms as perceived ry you

v, convenicnce to teachers

22 Wihat other fuctors would facilitate or hinder purchase ?

ERIC
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Utilization of VideoKits

1.

In gencrui, how do you think the VidéoKits will be utilized ?

[s any teacher training necessary for the use of VideoKits ? YES NO

If YiiS, what kind of training will be provided by your agency ?

What kind of training will be provided by others ?

{5 there a difference in utilization between VideoKit and broadcast of same
muateriats ? YES NO ‘

i—f.'\’plzl ln

Shogi(i new programs Lakc into cqnsid:ration the attributes of new VidesKit
(tecchnology)? If so in what ways ?

Videokits and the TV Agency

i.

O

ERIC

Aruitoxt provided by Eic:

In your opinion, what changes will occur over the next five yéars in delivery of
'V programs to cli=srooms?



2. low does the VideoKit fit info your pecceptions of the changes which will occur
over the next five vears?

N

3. tlow will VideoKits change or have an efiect on broadcast services ?

t.  Will the funding mechanism for [TV services in your area affect purchase of
VideoKits ? Y ES NO

Wil the Vidcokit program change yoar role in any war? YES  NO

If YRS, b

(1
Ju

O
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Availability of VideoKit Series

Which of the following séries do you make availablé to teachers.

Format(s) Available
Direct Video- Video-
o Reception | tape | cassette| Film
v if # Programs in (Reel to| (type) | (16mm)
Available Available | €lassroom Reel)
Ripples
All Aboiit You -
Bread and Butterflies
. Measurcmetric )

Self-Incorporated
Contract
Rights and Responsibilitiés ]
Univerée and I R _ H
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Dear Teacher:

You have been selected to partlupate in a national s survey of teachers per ceptlons of mstructlona]
television: The Corporation for Public Broadcasting (CPB) is interested in finding out how you
ise Instructional Television in the schools. The Public Affairs Research institute is currently
gathering this information for EPB:

By INSTRUCTIONAL TELEVISION (I i V) we mean to include in-school uses of television
programs that are usually broadcast by an ITV agency but are alsc available in other ways such
as videotape, videocassette, film, etc.

Please answer the questions as candidly as you can. We are interested in your responses
whether or not you use ITV. Your responses will be tabulated by our firm. No individual

suhools or names Wlll be used in the report. Please return the questionnaire to the central office
in your school within one week.

Thank you for your coopemtlon If you would liké a summary of the results of this study,
please contact your local ITV agency:

SCHOOL _ —- e STREET ADDRESS -

CITY/TOWN_- .  _  ___ STATE

DIRECTIONS FOR COMPLETING QUESTIONNAIRE:

Please check the approprnte box or space for each of the ltems Fill in additlonal responses )
where appropriate. Answ.i ‘‘If. ..’ questions marked a, b ¢, etc. only if they apply to you. If

they do not apply to you, o on to the next question:

Ignore all numbers in pare:itheses; they are for data processing purposes only:

Yo
(Over)



I. BACKGROUND INFORMATION

(1013 1. How many students are there in your school? —
awam 2 Ghec'\.\s ali grades which you teach. O Preschool O 6
\ [J Kindergarten ] 7
U 1 O 8
\ g : O o
\ O 3 O 10
=) 4 O n
O 5 B8 12
28 3. How marly years have you taught? w [J less than one year
@ [ 1-3 years
@ [J 4-6 years
@ [J 7-9 years
) 1 10 years or more
29) 4. How many years have you used a E] none
instructional {television (ITV) programming @ [ less than one year
in your classrpom? @ O 123 years
@ [J 4-6 years
& [ 7-9 years
«& 3 10 years or mnore
(30-35) a. If you havelnever used ITV, ] not available to me
please !ndnca -e why: ﬁ don’t like TV in classroom
(check all thdt apply) L] scheduling is inconvenient
[0 don’t like programs
% no equipment available

other (specify):




06)

(3743)

44 élé)

(49:52)

&9

(54)
(55)
(56)
5N

(58)

Lhi

. AVAILABILITY OF INSTRUCTIONAL TELEVISION (ITV)

Are ITV programs available to you through (] YES
direct reception in your classroom? @ [ NO
' » [ NOT SURE
a. If YES, check all the formats [J public station broadcast
available: [J cemmercial station broadcast
[ cable television
(] 1TFS
[.] master antenna
O closed circuit
[J not sure
Are ITV programs available to you in O film (16 mm)
these formats? [7] videocassette
(check alt that apply) ] videotape (reel to reel)
(] notsure
] none available
a. If you checked videocassette, please [] %" U-matic
check format(s) available to you. [ va~ Beta
[ 7" VHS
(J not sure
Do you have access to a videotape or w [ YES
videocassette copy of an ITV program » O No
for use in your classroom? » [ NO.SURE
How frequently do you use each of the following formats?
ALWAYS OFTEN SOMETIMES RARELY MEVER
) 2) (3) 4 (+3)
e direct reception in classroom = = Od = 0
* film (16 mm) . O O U U O
s videotape (reel to reel) O O OJ 4 O
s videocassette 8 = = 8 8
Which one of the following formats is w [ direct reception to classroom
most suitable for your classrocn use? @ O film (16 mm) )
@ L videotape (reel to reel)
@ O} videocassette
® [ notsure
@ [ none available

10y

©ver)



(59)

(€61
(62-63)
164-63)
(66-67)
(68-69)

(70)

an

2)

)

USE OF ITV PROGRAMS

How many different series do you use
during the school year? (Include only
those series of which you use more
than half of the programs.)

a. Please write the number of programs
in each series of which you use more
than half of the programs during

the school year.

On the average, how much time
do you use ITV per week?
(check closest cstimate)

When did you last use ITV?
(check closest estimate)

Do you think ITV is a valuable teaching
tool?

How convenient are the broadcast
schedules for the series you use?

[

wm B o (1f0, go to item 2)
@1
ol 2
w3
o] a
@5

@ UJ more than 5

I use _____ programs in Series 1.
1 use — programs in Series 2.
i use programs in Series 3.
1 use programs in Series 4.
i use - programs in Series 5.
w

o

not at all
less than half hour
@ J half hout
@ U one hour
& [J 2-a hours
® £ 5-7 hours
o 1 8 or more

w4
o [
3) [::]
w d
=
1) D

w4
@ O
o O
w O
o (=

o
w O
o U
w &=
5 D
o U

this week

last week

last month

last year

two or more years ago
never

definitely yes
yes

uncertain

no )
definitely no

always convenient
usually convenient
sometimes convenient
rarely convenient
never convenient
don’t use

-
b



6. Beiow are listed nine titles of ITV series. Please answer items A; Band C:

A. Check if you are familiar with the series (have heard of, read about, seen).

B. Write number of programs in series you use each year (if none, write 0).
C. Check your opinion of the series.

B. Write number| |C-Checka heck opinion of serieq

A ! of programs Exc. |Good |Fair | Poor | "o+
ITV SERIES familiar in series e (o0t EE O i siire
1005 . . _| with series | | yced eachyear | | W | @ | @ | @ | ®
o - - =
Ripples {i0) R (i3)
All About You Cua| NS 7 7]
Inside/Out (18) s @i |
Bread and Butterflies @ o as
MeasureMetri~ w %= o)
Self Incorporated o) K )
Contract! a0 | )
Rights and Responsibilities |(3) o |
Univérse and | 42) ‘2; (45
(8:))
-9)
IV. AVAILABILITY OF EQUIPMENT
{1 1. h’o’v’v do you 'u's'uaiiy viéw instructional T D don’t use ITV o )
television? (check one) 2 ] on equipment permanently placed
o in my room o
@ [ on eéquipment moved into my
7 slassroom when I need it
@ [ a separate viewing room where
~ itake my class
% L] other (specify)
an 2. What kinds of TV Sets are made available 1 [L] black and white
by the school for your use? @] clor
(check one) @ LJ both black and white and color
@ [ none available
s L] not sure
o) 3. How frequently is a TV set (in working w EJ always
order) available when you need it? 2 [_j usually

o [ sometimes
i@ [ rarely
@ [ never
& [ don’t use it

U2 (Over)




(13 4. What is the quality of reception on your TV? ) O] excellent
@ ] good
@ O fair
@ ] poor
) .4 not sure
© ] don’t use

(14-19) 5. Which of these types of video equipment D videotape (reel to reel)
(record and/or playback) is available for O % " U-matic (videocassette)
your use? (check 2!l that apply) B 12" Beta
O w"vaes
5 none (Go to Section V, next page)
B (] not sure
For each of the available types of
equipment, where are they housed ] _
on a regular basis? (check one response In my In my |Centrally located|Not
for each type of equipmerit) classroom | building | in school system |sure
o ] m @ [&)) w
(20) a. videotape (reel to reel) = O O O
21y b. %" U-matic (videocassette) O O O =]
@) c. Y "Beta = O O O
@3 d. %" VHS O O = O
24) 6. Is video equipment available w [ always
for your use when you need it? @ [ usually
o sometimes
@ O rarely
@ [ never
(25) 7. Do you use video equipment for o [ very frequently
recording !TV programs from other @ B frequently
sources? @ [J sometimes
@ [ rarely
s [J never
126) 8. Do you use video equipment for ay [ very frequently
showing programs? @ U frequently
o ) sometimes
@ [ rarely
s & never
(37-34) a. If you do not use video equipment O no tapes available for recording
for showing ITV programs, why not? programs from another source

programs I want are not available
1o equipment available

not sure how to use equipment
equipment is poor quality

(check all that apply)

too much trouble S
programs and series not worthwhile
other (specify) ——

ooooonmo




(35-42)

43

{45)

(46)

147)

(48)

(80)

V. AVAILABILITY OF SUPPOR

1.

In your school system, who purchases
audiovisual materials for your use?
(check all that apply)

Our school system adininistrators are very

supportive of instructicnal television.

Teacher’s guides and other print
materials which accompany ITV séries
are usually available for instructional
planning.

The staff from the instructional
television agency provides adequate
training in use of programs.

The staff from the instructional television
agency is helpful in providing information
onlTV.

ITV scheduling decisions are based
upon teachers’ needs.

Selection of programs for broadcast is
based upon teachers’ needs.

b

bl

o

1TV SERVICES

COooooooda

0o

W

classroom teacher
media specialist
curriculum coordinator
librarian

principal
superintendent

not sure

other

strongly agree
agree

uncertain
disagree

strongly disagree

strongly agree . A
agree

uncertain

disagree

-strongly disagree

strongly agree

uncertain
disagree
strongly disagree
strongly agree
agree

uncertain
disagree
strongly disagree
strongly agree

disagree
strongly disagree

strongly agree
agrec

uncertain
disagree
strongly disagree

(Over)



VI. PLEASE STATE BRIEFLY WHAT FACTORS WOULD ENABLE YOU TO INCREASE
USE OF INSTRUCTIONAL TELEVISION PROGRAMS.

(Thank You)




(14

PUBLIC AFFAIRS RESEARCH INSTITUTE

141 Linden St., Wallesley, MA 02181

A new video resource — VideoKits = has beeii made available by your local instriictional
television (1 FV) agcnﬂy The € orpomuon for Public Broadcasting (CPB) is interested in fmdmg
out how ycu feel about instractional television and the VideoKits. Public Affairs Research
lnstitute is currently gathering this inforination for CPB.

By INSTRUCTIONAL TELEVISION (I'TV) we mean to include in-school uses of television
programs tnat are usually broadcast by an ITV station but are also available in other ways such
as videotape, videocassetie, film, etc.

Please afnswer the guestions as Landndlv as posslble Your responses will be tabulated

by our firm. No individual schools or names will be used in the report. Pléase mail the whole
questionna.re in the enclosed postage-paid envelope within one week.

pl&.ds&. contact your local 1TV agency.,

(5 6 JOBUITLE: . SCHOOL OR SCHUOIL. DISTRICT:

R ADDRESS: CIry: . i _STATE:__

DIRECTIONS FOR COMPLETING QUESTIONNAIRE:
Please check the appropriate space for each item. Fill in additional responses where approprlale.
Answer *“If ..." guestions mdrked a, b, ¢, etc. only if they apply to you. If they do not apply

to you, go on to the next question,

lgnore all numbers in parentheses; they are tor data processing purposcs only,

(Over)




I. BACKGROUND INFGRMATION

wo 1. Is your work primarily for: o [ asingle school
@ [] more than one school

@ [ the school district as a whole

@ [J other (specify)

a. If your work is in a singie school, what is,

i s the Number of Teachers? -~ - — —
(3-te) ¢ the Number of Students? —— - — -
(17 20y b. If you work for more than one school or the school distrizt as a whole,

how many schools do you serve?

TRy 2. Please check all grade levels you serve. (] Preschool 0 6
(] Kindergarten [ 7
= i & 8
O 2 O o9
] 3 EN T
Ol 4 0O 11
] 5 O 12

usm- 3. Which description(s) matches your role in
each of the following areas?
{check all that apply)
recommesrd
determine
develop 7
have other involvement

¢ curriculum policy

(éf)ééii‘y) :
have no involvemerit

O Ooboo

recommend for purchase
select for purchase !
develop

purchase

have other involvement
(specify)

(i-48) & curriculum materials

have no involvement

(46-50)

recommend for purchase
select for purchase -
purchase

have other involvement -

audiovisual equipment

g o boopog

1

(specify)
have no involvement

O O

- ?

"/ktni.
C,:




(51-56)

S sn

158-64)

(65-69)

(0-73)

G4

i
[§.1)}
{1-8)

L lTV series

O
O
=

L]
.

Are ITV programs available to you through ) (]

direct reception in classrooms?

a. If YES, check all the formats
available:

Are ITV programs available to you in
these formats?
(check all that apply)

a. If you checked videocasseile, please

check format(s) available to schools.

Do your teachers have the option to
have an ITV program taped for use
in their individual classroom?

@ [J N

) D

oooooooc

000 ocooogl

L]

iug

recommend
select
purchase
have other involvement
{specify)

have no involvement
ITV not available in schools

YES
NO
NOT SURE

public station broadcast
commercial station broadcast
cable television

ITFS

closed circuit

not sure

film (16 mm)
videocassette N
videctape (reel to reel)
not sure

not available

%" U-matic

15 " Bela

V" VHS

not sure

YES

NO

NOT SURE

(Over)



4. Below are listed nine titles of ITV series. Please mark X ifi the appropriate box under:

A. Familiarity with series (heard of, read about, or seen) and,
B. Auvailability to schools from I'TV agency, for each of the nine series.

Items A. Familiarity B: Availability to school§
ITV Series — S .| Not | Don't
ITV Series - R kgml iar | po miliar Available Available | Know
110:27) ﬁippies (0 ]
All About You 12 a3 ]
Inside/Out () (s
Bread and Butterflies (16) {in
MeasureMetric a8) a9)
Self Incorporated | @
Contract! I ) @3
Rights and Responsibilities 028 n (25) -
Universe and ! (26) (an o
11l. VIDEOKITS
@39 1. How did you learn about the VideoKits? [ mailing from the ITV agency
(check all that apply) (O individual meeting with ITV agency
£J group presentation, workshop, or
~ meeting with ITV agency
[J read about in a publication
(] colleague
(] teacher
E directly from manufacturer
[ other (specify)
(36) 2. Do you select audiovisual materials which i [ YES
are purchased for teacher use? o J NO
(17.33) a. 1f NO, who does select audiovisual [:] superintendent
materials? (check all that apply) J puncipal
(J curriculum coordinator
[] media soecialist
U] ubrarian
[ classroon teacher
&J other (specify)
(] not sure
1ug




(45)

(36-49)
(50-53)

(53-37)

(58-63)

{64-67)

(b8 73)

(74)

175

[«,Y]

. Did you purchase a VideoKit? a ] YES

@ U NO

a. If NO, Why? - : R

(Go to Question 8) B o o
b. If YES, indicate title of series and how many of eich were ordered.

'inle Numi)er 6r(iere(i

e - }:, ..
What were your reasons fdr purchasing the kit?
—

On what basis did you make this selection? [J recommendation of teachers
(check all that apply) O recommendation of administrator
[J viewership or other local ITV survey
E2 needs assessment :
O curriculum needs
J other (specify) —————
Where will the VideoKit(s) be housed? O individual classroomis
(check all that apply) [ central location within school
[J central location within system
L] other (specify)
Who will use the kit? [J individual classroom teacher
(check all that apply) O subject area specialist
(] media director
B media specialist
(] students for individual learning
[=) other (specify)
in your opinion, will ¢lassroom utilization o L] YES
of the series in VideoKit form differ from o L] NO
the way in which the series is currently
being used?
a. If YES, how? SR
Do teachers ask that programs be mnade a [J often
available on vidcotape, videocassette, @ [£] sometimes
and/or film? @ L never

(Over)



(76)

IhO)
U-8)

(i)

(an

(3

(14)

15)

10.

Iv.

In your opinion, which one of these w
formats is preferred by teachers? @
() D
(4) D

AVAILABILITY OF SUPPORT ITV SERVICES

Our school system administrators are very ) [J

supportive of instructional television, o [
m [

@ U

=

Teacher’s guides and other print w
materials which accompany series w
are usually available for instructional o [
planning. ] D
@

? PR

The staff from the instructional w O
television agency provides adequate @ [
training in use of programs. k] D
- @

s [

The staff from the instructional television w B
agency is helpful in providing information @ [J
on ITV. o [
w
® [

11V scheduling decisions are based m [
upon teachers’ needs. @ [
w U
w U
=

Selection of ITV programs for broadcast m
is based upon teacheis’ needs. w [
o
@ B
(5) D

film (16 mm)

videocassette

videotape (reel to reel)

direct reception to classroom

strongly agree
'a”gréerr

disagree

strongly disagree

strongly agree
uncertain
disagree
strongly disagree

strongly agree
agree
uncertain
disagree

strongly disagree

strongly agree
agree
uncertain
disagree
strongly disagree

strongly agree
agree

uncertain
disagree

strongly disagree

strongly agree
agree
uncertain

disagree
strongly disagree

113



V. TRENDS IN INSTRUCTIONAL TELEVISION «-

1. What are your perceptions of how ITV delivery will change over the next five years?

2. What ch'anges would you like to see in ITV deii\'/ery over the next five years?

3. What are your pércé'ptions of the probiems which will affect utilization o_f VideoKits”

4. Please state briefly what factors would increase use of instructional television in the schools.

(Thank You)

i1z




APPENDIX C

Client's Role in Curriculum Materials, ITV
Series and Audio-Visual Equipment
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Client's Role in Curriculun Materials, ITV Series and Audiovisual Equipment

Currictlun Haterials - 11V Series Audiovisval Equipment
Total | Job Type- [School Level [-Total | Job Type- [School Level | Total | Job Type- |School Level
Adn, Media| Elem, Sec. Adm, Media| Elen. Sec. hdm. Media| Elem. Sec.

Nof[ ¢ & % § | N 8] % %] % % [N & & §/ & %

Bocomend |52 57| %6 56 | §7 59 |55 606 68 [ 60 61 |56 62) 61 1 | 60 65

Select 50 55| 51 40 55 59 3 %17 48 Hon 5 59 eI 39 B4 59
Purchase §6 51} 34 56 51 48 )5 2 T U 47 521 51 68 % 5
Other 9 10y 9 I 10U 18 20020 20 % 1 15 17( 15 1§ 4
Hone 78] 7 § 19 { 13 Wfn u U 1 5 6 2 { I {

| —
——
~

e




APPENDIX D
Utilization of ITV in the Schools

1978-1979

78



Table A . Number of Series Used

Total School Level Type-of ITV Delivery
_ . - [ -Elem. - MS/JH Secondary Type 1 Type 2 Type 3
Teacher Response (N=1210) (N=532) {N=356) (N=161) (N=203) (N=367) (N=637)
N % 3 % " % % % %
0 466 39 24 43 60 23 38 44
1 213 13 16 22 13 26 14 17
2 193 16 19 17 13 19 14 16
3 158 13 17 T11 8 16 15 11
4 94 8 12 S 3 8 10 6
5 39 3 S5 2 2 3 4 3
>3 47 4 7 1 3 S 4 3
Table B. Classroom Time Devoted to ITV Per Week
Total School Level - — —Type of ITV Delivery
- B -Elem. - MS/JH Secondary Type 1 Type 2 . Type 3
Teacher Response (N=1268) (N=563) (N=370) (N=166) (N=212) (N=383) (N=670)
N $ L ] % % % 3
Not at arr. _ . 412 33 20 34 56 11 31 40
Less than 1/2 héar 239 19 13 24 25 26 14 19
half-hoar 199 16 20 16 9 17 17 15
one-hour _ . 257 20 29 17 7 24 22 18
2-4 hours - 138 11 16 7 2 17 13 8
5-7 hours 18 2 2 2 1 3 2 =
8 or mcre hours 4 4 - 1 - 1 0 -
'
Table C. Last Use 6f ITV in Classroom
-“Total - - ---——5chool Levei - — —— ———————— - Type of -ITV Delivery — —
o o ] . Elem. MS/JH Secondary Type 1 Type 2 Type 3
Teacher Response (N=1276) (N=560) (N=37g) (N=171) (N=220) (N=386) (N=669)
N % T - 3 % % % 3
This Week 284 22 33 i8 'S 6 17 21
List Week 236 18 21 20 i1 23 18 17
Last Month 301 23 23 26 25 27 30 19
LasE vear 129 10 9 11 13 7 10 11
Two 5T MOre Years 117 -9 8 10 14 2 -9 12
e exr 209 16 6 16 33 S 16 20
Table D. Reasons for Never Using IT™V
Total _ . School Level _ _ _ _Type of 1TV Delivery _
e o _Elem. MS/JH Sacondary Type. 1 Type 2 Type. 3
Teacher Response (N=260_) (N=g44 ) (N=79 ) (N=gg ) {N=13) {N=76) {N=170)
N % % 4 3 3 L] 3
Not Available lol 39 45 38 36 55 32
Don't Like ITV _ 29 11 14 17 0 11 12
Inconvenient Scheduling 139 53 61 57 S0 37 61
Don't Like Program 28 11 9 . 12 ] 0 7 14
No. Equipment 57 22 36 1o 10 S0 17 22
Other q1 16* 20 13 16 21 16 15

*percents total moée than 100 since more than one response could be salected.

o,
[y
Ty

O

ERIC

Aruitoxt provided by Eic:



APPENDIX E

Relationship of Small-Format
Videotape to ITV Utilization

i1y
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Table A.

Number of Series Used (More than half of programs in a

series)

—Total — School. Level - Type of ITV Delivery 4
L _ o i S Elem. MS/JH Secondary Type. 1 Type- 2 Type 3.
Teacher Response VT~ (N=595) (N=244) {N=203) (N=71 } {N=43} [{N=154]) (N=294)
NVT~» (I=344) {(N=217) (N=.73) {N=29) (H=I43) {N=132) (N=169)
— - N 3 3 % % % % %
0 vT. 156 26 17 28 a2 22 21 31
NVT I17 34 13 SI 86 16 32 40
1-2 VT. 240 40 35 51 32 , 45 35 41
NVT 109 32 38 29 7 ‘ 51 30 28
3-4 VT 144 24 31 18 19 25 32 20
NVT 92 27 34 15 4 21 30 26
More than 4 vT 55 10 17 3 7 -9 12 8
NVT 26 1 g S ] 127 9 6
*7T - Videotape
**'yT- Non-Videotape
Table B. Ciassroom Time Devoted to ITV Per Week

School Level

o~ Typs-of ITV Delivery

Total _._____school Level ___
S _ Elem. MS/JH.  Secondary Type 1 Type 2 Type 3.
Teachetr ReSpoiise vTw {N=619) (N=2613) (N=207) (N=68) (N=147) (N=157) (N=314)
NVT+ (N=361) (Mm227) (N=_78) {N=29) (N=_46) (N=135) (t=180)
N8 % 3 S, S ———ee—. S——— 3
Not at all vT 116 19 13 18 35 9 i7 23
NVT 99 27 13 42 83 9 20 38
Lass than 1/2 hr. VT 148 24 is 30 35 29 17 25
NVT 52 14 12 22 10 26 IS 11
172- 1 ne. vr 236 40 46 a1 25 39 a1 a0
NUT 168 47 61 27 7 46 53 42
2-4 HES UT. 90 15 22 8 4 18 19 11
NVT 39 Il 13 6 0 15 13 8
More than 5 hrs. vT 19 3 4 3 0 S 6 I
NVT 3 1 1 3 0 3 0 I
*;T - Videotape
t« YT~ Non-videotape
tible C; Last Use of ITV ifi CIASSIGoH

-‘Total - School Level —- - . -

Type of ITV Delivery -

o ) . Elem. Ms/JH Secondary Type 1 Typs 2 Type 3
Te.cher Response VT* (N=624) {N=258) (N=213) (N=71) (N=154) (N=157) {N=312)
NVT* (N=364) (N=231) (= 77} (N=30) (N= 47)  .(N=135) (N=182)
N A % 3 & 8 P 2
THis waek vt 187 10 43 24 g 38 26 29
NUT  §1 22 io 10 o 36 15 23
List week uT_ 139 22 22 24 20 22 24 21
NVT 76 21 25 16 7 26 18 21
Last monch vT 168 27 21 30 37 28 31 24
NVT 92 25 27 29 10 28 39 14
Last Year VT 132 21 14 22 34 12 20 27
or more NvT 116 32 18 46 83 i 11 26 41

*VT - Videotape. ___
**NVT- Non-videotape

ERIC

Aruitoxt provided by Eic:

s
s |
7



APPENDIX F

Availability, Usé, and Opinions
of the AIT Series
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ERIC

Aruitoxt provided by Eic:

Table A. Availability of AIT Series According to Clients -
Total Job Type School Level
- Adr. Media Elem. Sec.
N 8 % % % %
Ripples : . . __ __ __
(N= 69) 47 68 67 78 83 52
All About You L - . .
(N= 73) 45 62 5SS 81 67 59
Inside/Out B N o o . i
(N= 76) 62 82 78 lo0 92 71
Bread & Butterflies B ) o . B
{N= 78) 62 80 77 95 92 76
MeasnreMetric - ]
{N=_77) 58 75 69 100 , 81 70
Self . meai—péfaﬁea .- - -
(N=_72) 49 68 60 90 77 62
Contract: . . . . _ o
(N=_58) _ 6 1o a 14 8 10
Rights and Responsxblllt:les S . . o
(N= 60} 26 43 42 53 39 48
Universe and I . _ _ - -
{(N= 66) 37 56 56 65 68 47
Total Average 44 63 48 75 67 54

34

;I:able é

Number of Programs Used in AIT Series

verage by Teachers
Total __ Scheol Level : . - Type of ITv Delxve:y -
_ o . Elem. _MS/JH_ Secondary Type bs Type 2 Typeé 3
ITV Series N Aver. N Aver. N Aver. N Aver. N Aver. N Aver. N Aver
Ripples 60 7.3 54 9.1 3 5.3 1 2 15 8.0 ‘16 7.0 30 7.0
All ABOUt You 108 11.1 92 11.8 9 3.2 0o - 16 9.8 61 11.7 31 10.5
InS1d8/0GE_ 89 10:.3 s§ 9.8 19 9.2 1 3 1o 12.2 36 8.5 43 10.8
3read and_ aucﬁerfI ies 49 9.6 29 10.S 13 9.9 1 2 10 6.1 19 9.1 20 11.9
MeasureMetric 57 1.1 26 8.4 23 6.2 2 1.5 10 5.8 9 7.0 38 7.4
Seif [ncorporated 4 7.3 7 5.7 30 7.3 2 7 19 B.7 S 6.0 20 6.2
Contract! 13 9.2 9 12.6 1 1.0 - 0 0 - 4 B.S 9 9.5
Rights. and oo . . . . . - - - - -
Res,;onsz.bllltles 19 3.8 1 1 S 3.4 8 3.4 I 1.0 2 7.0 1S 3.6
Universe and I 15 7.1 3 1 7 10.9 2 5.5 3 5.8 1 1 Il 4.0
Table C. Teacher 0pinions of AIT. Sories in theoknz Foxm
o (Good-Excellent) _
Total . S€hool .Lavel - - Type of- ITV Delivery
R Elem: MS/JH Secondary Type 1 - Type 2 Type 3
ITV Series N L} % % - $ % [} 1Y
Ripples 193 63 75 56 37 15 60 62
All ABoGE You 277 73 84 49 40 73 79 65
Ifiside/0GE 280 73 81 70 32 82 76 71
Br«ad_ and. . S N
_Butterflies 148 56 62 S0 30 66 55 53
MeasureMetric __ 135 54 31 48 36 61 49 54
Self Incorporated 105 55 52 §7 37 81 32 s1
Contract! 29 26 36 14 21 13 36 24
Rights and o . . _e o -
Responsibilities 58 30 30 36 58 16 33 4z
Universe and I¢ 47 36 28 ; 31 54 14 41




