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INTRODUCTION

Of central concern to agencies which promote and pro-
_ ' _

duce instructional television (ITV) is the current and future

classloom utilization of ITV. The Utilization Study conducted

in 1976-1977 by the Corporation for Public Broadcasting (CPB) and

the National Center. for Education Statistics (NCES) was the first

national study undertaken to determine levels of ITV utilization

in the schools: That study and others have raised important

guestionscbncerning the course which ITV will take in the next

decade.

AS indi-cated in the CPB utilization study, open-air, Sinle

dhannel'broaddaSt of ITV programs is the predominant bit aot ex-

clusive delivery system of ITV-to schools. Since a variety of

delivery systems are available to schools,.it becomes important

to explore the potential of non-brOadcast and other delivery

Systems to increase utilization
i

of ITV inrthe schools; Toward

this end; ,the Agency- for Instructional melevision (AIT) invited

eleven school television agencies (designated Participating

7gencies in this report) to examine the feasibility of distributing

packaged;.pre-recorded video provamming during the 1978-1979

School year. Nine series were packaged by AIT as VideoKits for

classroom use,by teachers who have access to videocassette players

(See Appendix Fr for
,

a list of the series) .. The AIT VideoKits-in-
.

elude -up to 16 programs; recorded on four videocassettes; and are

available inthree formatsr 3/4" b-Matic, 1/2" Beta, and 1/2"VH.

Promotional materials were prepared by 'AIT and information on the

VideoKits was distributed by each of the \participating televisicap

agencies; r.



The current study Vas proposed to occur over a three.-

year period in order to determine the status of small-format

videotape/yin the schools; to examine the AIT Vide0Kit distribu-

tion effort; and to reveal what impact small-format 'videotape

has on utilization of ITV in the schools; This report documents

the first year of the evaluation effRrt. -Firstithe current.

.status of small-format videotape was determined by examining

theavailability and frequency of-use of sm-All-format video-

tape and video equipment in the 'schbols. In addition; the re-

lationship betweenthe availability of small-format videotape

and ITV. utilization' was determined; (Utilization data will also

b6 used in che future as baseline data to determine any changes

in ITV utililation.) Perceptions of trends in ITV were also

obtained to explore the role of4small-format videotape in the

future of ITV.

/

The VideoKit distribution effort was examined to deter-

mine general attitudes toward this packaging and diStribUtiOn

approach 'to small-foxmat'videotape; to reveal what factors might
s

.

influence purchase of VideoKits, and to document the'purchase and
\

utilization of VideoKits;

CPB funded the, first year of this evaluation effort during

the period of March to October 1979: During the first year of

the evaluation; the isstiss cited above were addressed by g4ther7

ing data from partieipating*agencies'i from potential clients who

were-approached for the purchase of VideoKits (068ignated clients

1
in this report); and from teachers in the Schoo,18.

4

*SmaII-fbrmat videotape is defined for the purposes_of this
study to refer to the availability of programming in video-
tape or videocassette formats including 1/2" reel to reel,
3/4" U- Matic, 1/2" VHS, and '1/2 "' beta.

(,)



an thee first part of this report,'- the evaluation design

for the.study is described. In the second part, the findings.

on the status of small-format videotape ale presented,: and/ in
4kk

the third pai.ti, the status .of the VideoKit project is discussed;

In the ;:following sections, data are presented in tabular and

graphic form on the left hand side of the page opposit'e the

accompanying text. This format is designed to permit the

_reader to 'access readily the data upon which the text is based,

and to facilitate the presentation of large amounts of informa-

tion which emerged from the data analysis. Comparisons between.'

the CPE /NCES and this study can be made on a number of items.

The reader is referred to that study for data comparisons.

ti
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PART 1 EVALUATION DESIGN



Table 1. SChedule of Evaluation Activities

March 15 - April 15 Initiaeed the Evaluation Effort

Cbtitadted.,each participating
agency

Developed evaluation instruments

Prepared evaluation packets for
participating agency

April 15 may 15 Visited seVen'sites

may 15 June 15

June !15 = July 15

July 15 September 15

September 15 - October 30 Prepared final report.

Mailed teacher questionnaires
to each site

*Selected participating schools...

*Distributed teacher question=
.haire'packets

*Developed list of client names
and addresses

Mailed client questionnaire's to
seven sites

Received data from dlientS,
teachers ante participating agents

Processed data by computer

*Activities performed by Partidipating Agency.



The evaluation effoft was funded in March, 1979. AIT

.A

had already established contacts at eleven participating

agencies; ten of the agencies participated in this evaluation

as well as in the VideoKit distributiOn effort.

A Schedule for the evaluation effqrt i' presented on the
_ .

Oppo'Site. page. During the first month of the project, each

participating agency was contacted and site visits were sched-
-

tiled._ Evaluation instruments were also developed at this time.

Evaluation packets were prepared for the participating agencies

which included: an overviewof the evaluation effoi=t0 instruc-

tions for selecting the same f clients and participating

scbools, instructions for distributing teacher' questionnaires,

and samples of all instruments including work log, interview

formS, and questionnaires (see Appendices A and B);

SOVen of ten sites were visited from mid-April to mid-May

to interview the cbritact ana explain the evaluation procedures.

The other three contacts had been interviewed the previous Nov-

ember as part of propbsaIndeveIopment, and, therefore, received
.

their evaluation packets in the mail.

Contacts were asked t ;designate a staff member or i stern

--
who, for a stipend of $100, would distribute teacher question-

,

*naires according to the sampling plan. Packages-of questi n-

naireS were Sent to these individuals in the beginning of



In most cases., these questionnaires were mailed by the staff

membe _intern to the schools,.and ,returned directly to the

Aluator in Self-addressed, stamped envelopes; The staff mem-

berOr intern was also asked to submit a List of the Participat-

ing Schools by midi -May, a List of Clients and their addresses by

JUne 1, and the work logs by July 1. Client questionnaires were'

mailed by the evaluator with self-addresSed, stamped return en7

velopes as soon as the List of Clients was received from each agency.

After July 15, data were processed, analyzed, and incor-

porated into thisf4.nal report. Mbre specifid iriformatiOn On
.

the sample a d'inStruments are presented in the following Sec-

tions.



Table 2. Data Sourdes for Each Participating Agency

Site

Participating
Agency

Contact Client Teacher

Southeastern Ohio
Instructional Television
Authbrity,:Oxford, Ohio

KETC-TV, St. Louis; Miosouri

KLVX, Las Vegas, Nevada

KTEH0 San Jose, California

Maine PUblip Broadcasting
Network, Orono, Maine X X X

WSBE,-Providence, Rhode Island

WHRO; Norfolk; Virginia

South Carolina State Depart7
ment of Education, Columbia,
South Carolina X.

KERB,, Dallas Texas

KQEDi_San Francisco,
California X X
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Sample

Three main sources of data were identified for the pur.

poses of this study:r participating agency contacts; clients

(decision-makers who received promotional information on Video-

Kits), and teachers in the schools. Table 2 presents the data

sources 'for each participating agency.. At some sites, involve-

rnent in the evaluation had to be limited primarily be-Calla-6 the

study came so late in the school year.

Parti - Se . -a as ta,c:Ls. At each participating

agency, a contact was established by AIT to assist in implo-

menting the evaluation. The participating agency contact played
C.

an important role in the evaluation both as a data source and

in locating clients and teachers for the study. This contact

was requested to-respond to an interview, to complete a work

log describing VidebKit diStribUtion activities, and to designate

an intern or staff member to assist in preparing the liSt of Cli=

ents and participating schools as well as distributing teacher

questionnaires.

Background information on each of the agencies was obtained

during the interview and is useful in describing the types

of agencies involved in the - study. Half of the participating

;-
agencies mere funded by subscription from individual schools

and-the other half were funded by state or county departments

of education; Four of the agencies were housed in a depart-

ment of education while the other six were housed at a public
0

television station.
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Theprimary method of ITV delivery for most agencies was

openair, public station broadCast. Cable supplemented open-

air broadcas in.four of the sites, and master antenna existed

in two sites. Other distribution methods consisted priterily

of cassette dubbing, and, while this was performed in all buf

one site;four sites were considered to offer extensive cassette

dubbing and distribution services

Three types of sites emerged from an analysis of the

types of ITV delivery provided. The type of ITV delivery'at

each site-was determined by reparts of the participating

agency and by averaging teacher and client responses tO an

item on availability of videotape copies of ITV "programs.

Each site was assigned to one of three tipes'described below:

Type 1 Sites: multi-channel brodcast services
highest level of centralized cassette
dubbing (81% respondents)

centralized cassette_ distribution over
closed-circuit; little to no use of
Video equipment by individual teachers

-;Type 2 Sites: single channel_broadcast services
lowest level of centralized cassette
dubbing services (44% respondents)

use of video equipment by individual
teachers

Type. 3 Sites: single channel broadcast.services
middle level of centralized cassette
.dubbing services (70% respondents)

use of/video equipment by individual
teachers



AmoUnt of programming offered by each of the agencies

differed as did percentage of the series broadcast at the ele-
.

mentary (K-8) and secondary (9-12) leveTs. Four agencies of-
.

fered 80=105 Series per year; two sites offered approximately

75 series; and the remaining four Sites offered less than 50

series ayear. In three sites, programming was primarily ele-

mentary (more than 80%) and in other sites elementary program-

ming was split almost equally with secondary (either 60/40% or

50/50E;

When contacts were asked how programming decisions were

made for each agency, teacher surveys, advisory or curriculum;

committees, and ITV staff were cited most consistently; Ac-

tivities performed by most ITV Agencies included:, in-service
s__

training in ITV; diSttibUtion of supplementary print materials;

dubbing of programs; previewing sessions; and program scheduling,:

At all but two sites,,it was reported that the ITV Staff

reaches all of the participating schools during the year, and for

most,contact with nonparticipating schools was minimal to not-

existent

Clients. At six Sites, participating agency contacts. com-
.

piled lists of 100 potential clients whom they hhd contacted by

means of a mailing, presentation; or the ITV neWsletter; In

additibh to providing names representing these different diSttibu-

tion approaches, contacts were asked to identify 50 of those who

were most likely and 50 of those who were least likely to pur-

chase VideoKits to insure an appropriate mix of clients.



Table 3. DistribUtiOn of Clients by
School Level and Job Type

School
Level

Total
Job Typo_

Administrator ,

Media Teacher

Elementary
(K-8) 45 31

Secondary 28 16
(9-12) 46

Total 91 59 25
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Contacts were requested to submit the list of clients by the

beginning of June. Hol4ever, some of the seven lists were received

late in June, resulting in questionnaires being mailed later than

planned and creating problems with questionnaire returns because
_

of,the end of the school_year. The. response rate for the client'

questionnaires was only 15% (91 out Of 600 questionnaires were

returned). In three sites, where these lists were received

L

earlier in June) return rates reached 25%. Had the evaluation

been funded earlier in the year, an effiCient system of tracking

client returns could have been initiated.

The clients who returned questionnaires were categorized

as school administrators, media and library professionals

(designated media clients in thiS report), or teachers (See Tabl6 3.)

The following list represents examples OE the most common (but

not all) job types reported. AdMiniStratorS inClUded superin=

tendents (N=II), school prindipalS (N=10), and DirectorS of

Elementary Education (N=3). Media clients included:

Diredtors of Elementary ..Libraries (N=29); Directors of Media

SerViCeS (N=8),'a and ITV coordinators (N=7); Clients who were

cla8Sified as teachers were excluded from the job-type analyses;

-
in the report because of the small number (N=7Y;

Background information on the role of the clients was

ascertained to determine the type of person being-contacted by

the participating agency. More than half (57%) of the clients

responding to the questionnaires worked in a single school while

most others (35%) worked for the school district as a whole. A



.4.

.

Table 4. DistribUtiOn of Teadhers According' to
Type of ITV DeliVery and Schbol Level

Sch6o1 Level Total

Type of ITV Delivery

Type 3Type I Type 2

Elementary
(K-5) 586 72 240

1.

274

MS/Junior High'
(6 -9) 394 126 70 198

Secondary
(10-12)" 177 ll.

52 i112

Combined
Levels 20 58 121

Total 1,356 231 420 705
4
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majority of adminif-trators (67%) worked for a single school while

only few media professionals (28%) did. More'than half of the

media clients (57%) worked for the adhobl system as a whole. Ad-

ditional background information. on 'the rble of clients can be

found in Appendix C.

Teachers,Atsevensites, a staff Member at the partici-

pating agency de0.gnated 26 sdhools to receive questionnaires.

The staff members were asked to represent all grade, levels from

K-I2; and'tb Seledt schools which might be likely to purchase

VidebKits and those-Which might not in order to insureian appro-

priate mix of schools. Toward this endi, the staff member was also

asked to record whether the schools were suburban, urban, or rural

and whether they were predominantly white, predominantly minority,

or Multiethnic;

Each schoo received a questionnaire packet containing zOteacher

questionnaires; The return rate of these packets from the schools

was 83 %. Howeveri_the nUMbet of individual teacher questionnaires

returned was 16Wer of the 2800 questionnaires distributed; 1356

questionnaires Were returned -a rate of 48%;

The questionnaires returned from teachers were coded ad-

cording to school level and according to the type of ITV delivery

at each site; The distribution o teadhers by school level and

type of ITV delivery is presented n Table 4. School level was

determined by grouping all teachers who taught in grades K-5 ar

elementary (N=586), grades 6-9 as middle school/junior high

(N=394) and grades 10=12 as secondary (N=177). Anothe 199
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Table 5. Number of Years of Teaching Expelience

Total St-hoe-I-Level Type-of-ITV Delivery
Eltft. HS /1H- Secondary Type 1 Type 2 Type 3

Teacher Response (N.1320) (N.583) (N394) . (N.177) (N225) (N.405) . (N..687)
N % i % % % I

less than 1 year 27 2 2 3 1 a 1 3

one-three years 170 13 14 . 11 -7 13 9 15

four-six years 252 19 18 22 14 24 14 20

seven-nine years 309 19' 18 19 22 20 9 23 17

ten or more years 622 47 48 44 56 40 54 45

Table 6. Number of Years of ITV Tie

TeSehet Response

Total .__ School_Level Type-of-ITV-Delivery
nem, MS /1H- Secondary Type 1

(N.1306) (N..577) (N -391) (N1173) (N225)
N % % % % %

Type 2
(N400)

A t

Type 3
(N678)

%

none - 0 260 20 8 20 40 6 19 25

less than 1 year, _96 7 7 9 _6 6 6 9

one-three years 433 33 33 40 22 47 26 33

four-six_years 265 20 25 18 -16 24 23 17

seven-nine years 158 12 16 10 /12 - 12 18 9

ten or more years 94 7 11 3 r 5 4 "9 7

"4.11

Table 7. Perceptions of Value of ITV as a Teaching Tool

-Total Sdhotil Level_ - ___Type of ITV_DeliverY_
Elem. 14,411 Secondary Type 1 Type 2 Type 1

Teacher Response (N1285) (N.570) (N.1130) (N..171) (N220). (N194) (N6_75)

'Yes 1017 81 89 78 68 89 84 77

No 36 3 2 4 7 ; 1 2 4

Uncertain 202 16 10 18 26 10' 14 19
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teachers (15%) were eliminated from school-level analyses be-

cause 'they taught at more than one level. These teachers were
0.

included in other (analyses inclUding total frequencies and type of

ITV delivery. The three types of ITV delivery described on Page -8

were used in analyzing the teacher questionnaire' data.

Background information on teachers Concerning their teaching

experience, level of ITV experience; and general attitudes toward

ITV was obtained; Tables 5-7 present this information; On

the whole; teachers responding .to this questionnaire were very

experienced; almOstEhaif (47%) had 10 or more years'teaching ex--

perience;

Experience with ITV was lower than teaching experience.

Only 19% had more than six years experience with ITV; another

60% had'Iess than Six years; and 20% of the sample never'used

ITV.

General attitudes toward ITV were also elicited. When

teachers were asked if they thought ITV was a valuable teaching

tool, 81% responded yes ordefinitely yes. Perceptions of the

value of ITV as a teaching tool were most positive at the ele-

mentary level and in Type 1 ITV delivetry sites.
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Instruments

InterView_Form; An i view form was deVeloped for the

participating agency contacts to determine bac round information

on each site VideoKit distribution activitie

the VideoKit and other technologies;

and perceptions of

Work Log Form. The Work Log Form was developed for the

Participating Agency Contact to document the dates, types of

contact, number of clients contacted, and outcomes of the dis-

tribution effort; (Six of the ten work_ log formS were returned.)

Client_Questionnaire; This questionnaire- was developed to

gather background information on clients' j -b roles, avail-

ablIity of ITV, VideoKit, availability of support ITV services,

and trends in ITV.

ThiS questionnaire was pilot tested with staff at Massachu-

setts Edudational Television, a state funded ITV agency; Items

were revised according to input from MET staff.

JreacherQueationnaire. ThiS questionnaire was also pilot

tested at Massachusetts Educational television during two dif-

ferent teacher workshops. ReViSionS were based upon teacher

feedback after each workshop session.

The final teacher questionnaire contained items on the
1

background and experience of the teacher, availability of ITV,

use Of ITV, availability of equipment, and'availability of

Support for ITV;
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Data Analysis

Interview and WorICLog Form data were tabulated by evalua-

tion staff. Ques'tionnaire data were keypunched, verif4ed,,and

then analyzed by meikns of SPSS ftequency and cross-tabulation

programs. In addition to tabulating total responses, items on

the Client Questionnaires were analyzed according tO-Job Type

and School Level. Total responses were obtained for each item on

the teacher questionnaire, nd then analyied according to School

Level and Type of ITV Deli ery. Open-ended questions were tabu-

lated separately by evaluation staff;

While a wider variety of analyses and more detailed dis7

cussions are possible for the data obtained in this study, this

report addresses the specific concerns of the-fund.i # source.
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Summary of the Evaluation Design

Ten participating agencies were involved in the evaluation

effort Which occurred from March to October 1979; Three types

of sites emerged from an analysis of thetypes of ITV delivery

provided. Type 1 sites offer multi-channel broadcast services,

highjst level of-cntralied cassette dubbing services, and closed-

circuit ditribution f videotaped programs. Type 2 sites offer

single-channel broadcast services, lowest level of cassette dubbing

services; and use of video equipment by individual teachers. Type 3

sites offer single channel broadcast services, middle level of cas-

sette dubbing services, and use of video equipment by individual

teachers.

The contacts at each site were requested to respond to an

interview, to complete a wprk log describing VideoKit distribution

activities; and to designate an intern or staff member to assist

in preparing- the list of Clients and participating schools as

well as distributing teacher questionnaires.

At seven sites, contacts compiled a list of 100 potential

clients whom they had contacted about the VideoKits by means of

a mailing; presentation, or the ITV newsletter. This list was

mailed to -title evaluator who in turn sent questionnaires directly

to clients with self - addressed, stamped return envelopes. Only

15% of these_ questionnaires were returned. Client questionnaires

Were coded by job type (media professionals or sAbol administra-

tors) and school level (elementary or secondary). AtseVen sites
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(staff.members at the particiPating agencies distributed teacher

questionnaires to '20 schools. Of 140 packets-distributed to

schools, 83% were returned. Of the ,2800 questionnaires distributed

to teachers, 48% were returned. Teacher questionnaires were coded

by type of ITV delivery site (Type 1, 2, or 3) and school level

(elementary (grades K-5), *addle School/junior high (grades 6-9)

and secondary (grades 10-12)).

Four instruments were developed and used for the current

evaluation. An interview form for participating agencies was

developed to determine distribution activities for and their per-b'

ceptions of the VideoKits. A work log form was maintained by

participating agencies to document the specific VideoKit distri-

bution activities. The client questionnaire focused on back-
\

grouncLinformatiOn, availability of ITV, VideoKits,availability

of support for ITV services; and trends in ITV. The teacher ques-%

tionnaire contained items on background and experience of the tea-

chers; availability of ITV, use of ITV, availability of equipment,

and availability of support for ITV.
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PART II. EVALUATION OF SMALL-FORMAT

VIDEOTAPE IN THE SCHOOLS

This section of the report focuses on questions

concerning the availability of small-format videotape,

availability of video equipment, frequency of small=

format videotape use, and perceptions of trends iri ITV.



Table B. source of ITV Programming
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Availability of Small-Format Videotape.

A majority of clients (82%) and teachers (78%) reported

that ITV programs were available to the SchoolS through direct

reception in the classrooth. (See table 8.) Approximately nine

out of ten elementary clients and teachers reported availability

, Of direct reception, a much higher proportion than at the upper

Schobl levels. AS expected, direct reception was also available

to teachers in Type 1 sites (93%) more frequently than in Types
_ -

2 (76%) and 3 (74%)

The major source of direct reception programming in the

classroom is public station broadcast. (See Figure 1.) Com=

mercial station broadcast was also cited frequently with closed,
4

circuit and cable te'evision ranking, third and fourth.



Table 9. Availability of Videocassette and Videotape Formats

CLIENTS TEACHERS _

TOTAL
School Level Job Type

Adm. Haig' TOTAL
School Level __Type of ITV- Delivery-'

E em. Sec. -Elam. MS/JH Sec. Type 1 Type 2 Type 3
omummcmmmym...r_mvmmm ammula.rimmim swam.. I / /0.- WL ' Nw .4, . of if-' mi.

I I I N I I

Sm.-Form.
Videotape _ _ _ _ _ _ 723 54 48 64 59 73 44 53

Videocass. 59 65 64 65 58 3E 529 39 34 52 44 60 25 40
3/4" U-mat 44 48 38 57 42 72 234 44 40 50 45 51 45 40
1/2" Heta 17 19 14 24 17 24 50 9 6 13 6 12 4 11
1/27 VHS 9 10 17 -4 -9 16 43 8 10 4 11 3 10 10
(Not Sure) 14 15 21 II 19 4 303 57 62 46 79 4:: 65 62

Vid.tape(r1) 31 34 33 37 45 48 383 29 24 34 40 37 24 28
Film 15 17 12 22 15 20 ' 118 9 8 10 13 7 12 7
(Not Sure) 7 8 5 9 9 4 316 23 25 23 32 17 22 26
(Nat AVail) 8 9 12 7 12 - 171 13 17 9 11 3 20 12
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Figure 2. Availability of Videovassette and Videotape Formats
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When clients and teachers were asked about the availability

of sMaII-format videotape (see Table 9), these options were re-

ported to be available much less frequently than direct recep-

tiOn. While direct reception was reportedly available to 72% of

the teachers, small-format videotape was available to only 54% of

the teachers. Small-format videotape was less available to ele-

mentary (48%) than to middle schooI/junior thigh (64%) or.second-

ary .(59%) teachers. With respect to type of ITV delivery, great-

est availability of Small-format videotape was found at Type

sites while the least availability was found at Type 2 sites

(73% vs. 44%). A8 pointed out on page 8 teabhers at Type 1 sites

Utilize small-format videotape with cable or closed circuit tele-

vision while at Type 3 sites; teachers use video equipment placed

in their own rooms. (By definition, Type2 sites had lowest level

of cassette distribution services.)

Videocassette was the most available type of small-

format vtde..eape -- reported as available to 39% of the tea-

chers compared with 29% reporting availability of videotape

reel to reel. The same pattern of differences for school level

and type of ITV delivery were found for videocassette specifically.

as were noted for smalll-format videotape in general.

Clients' perceptions were quite different from those of

teachers, with many more,ciients than teachers indicating that

videocassettes ti:bre available to the schools (see Figure 2).

A Figure 2 reveals, teachers were frequently not sure (23%)

whether these formats were available to them. When asked which

videocassette format was available, teachers were even less

sure (57%). However, 3/4" U-Matic was reported as available

much more frequently than either 1/2" Beta or 1/2" VHS.



Table 10. Viewing Setting for ITV

Teacher Response

Total SchooI_Zevel _. Type Of ITV Delivery

(N-1315)
N %

Elem- MS/JH Secondary
(N..575) (N=3801 (N=172)

1 % I

Type L
(N=224)

%

Type 2. Typb.._1
(N=401) (N=687)

% %

Equipment in room
permanently

Equipment moved into
346 26 43 19 4 42 26 22

room as needed 612 47 37 53 58 48 49 45
Separate viewing room 45 3 5 3 1 1 3 5

Other 23 2 3 1 2 1 2 2

No ITV 289 22 12 23 36 9 20 27

Table 11. Type of TV Sets Available

Total School-Level -Type-of-IW Del4very
Elem. MS /JH Secondary Type 1 Type 2 Type 3

Teacher Response (N=1328) (N=578) (N -383) (N..176) (N=224) -(N..407) (N-694)
N % % % i

1

'% 1 %

Black and White 563 42 48 36 39 29 47 44
Color 371 28 28. 29 28 26 34 25
Both 285 22 18 27 20 42 8 22
Nbri6_ 56 4 4 4 6 1 7 4

Not Sure 53 4 2 4 7 2 3 5

Table 12. Availability of TV Sets When Needed

Teacher

Total School Level Type of ITV Delivery

Response (N-1322)
N %

Elem. .MS/JH Secondary
(N..576) .,,, (N..381) (N..175)

% % %

Type 1 Type 2 type 3
(N..223) (N..406) (N..690)

%. % %

Always .550 42 47 43 31 55 36 41
Usually 441 33 33 34 34 33 37 31
Sometimes 103 d 7 8 8 5 10 8

Rikely 52 4 5 3 2 4' 3 4

Nevi- _55 4 4 5 5 I - 6 4

Don't Use 121 9 5 7 19 3 , 9 12

Table 13. Quality of TV Reception

t

Total School Level -Type-01-1W
Elem. MS/JH Secondary Type 1 T

y1349-D141-Iverg;e

Teacher Response (N=1293) (N=569) (N..377) (N..170) (N..222) (N=395) (N..673)

N %
!I

% % % % %

.Excellent 206 16 14 20 14 19 _8 20

Good 577 45 46 44 45 _.. 60 41 42

Fair 267 21 24 19 18 17 27 18

POOL- 83 6 9 5 4 1 12 5

Nbt slare 30 2 1 3 2 1 2 3

Don't Use 130 10 6 10 16 4 10 12
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.c"Avallabilltyf Small-Format Video Equipment

Prior to asking teachers about the availability of video

equ:c.pmenti background infOrMation about the viewing setting,

availability of teleViSion sets, and quality of reception were
wh.

ascertained.

As indicated in Table 10-13, teachers most frequently

utilized television equipment as needed in their classrooms

(47%). Only 26% had equipment placed permanently in :their room,

and teachers left their rooms to view television with far less

frequency (3%). Elementary teachers (43%) most frequently had

television sets in their room permanently. While 42% had only

bladk and-White sets available to them, half of the teachers had

color sets or both black and white and color sots; These sets

were usually or always available to three out of four.of the

teachers. Reception also was rated as good or excellent in a

majority of cases (61%). Only 6% reported poor recept.on.

3;

References to videotape or video equipment are defined
to include all playback and record hardware.



Table 14. Availability of Video Equipment

Teacher RespOnse

-Total School Level Type of ITV Delivery-

(N'1356)
N 4

"-

Elem.
(N.580)

4

MS/JR
(N=393)

4

Secondary
AN'i76)

%

Type 1 Type 2 Type 3
(N-226) (Nw420) (N -705)

1 % 1

Videotape ;reel to reel) 368 27 25 tl., 29 34 :30 25 273/4!! u-matic 356 26 22 34 33 40 17 28l/2!! Beta 52 4 2 5 4 8 1 41L27 VHS _45 _3 3 3 4 5 _2 _4None 193 14 : 21 10 3 2 23 13Not Sure 378 28 27 28 29 29 26 29
V

,5

Table 15. Availability of Video Equipment When Needed

TeaCher RoSponse

Total -School Level - Type Of ITV Delivery
Elem. MS/JR Secondary Type 2 , Type 3

(N.1034) (N'411) (N-328) (N 156) (N'195) (N"2.89) (N"5-49)

Always
usualtily
Sometimes
Rarely
Never

225
532
156
47
74

22
52
15
5

7

20
46
17
6

11

25
54
14
3

5

20
62
12
3

4,

1

30
54
10
3

3

19
45
19
6

11

21
54
15
5
6

_3('
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Teachers were then asked about the availability and accessi-

oility of video equipment. Results are presented in Tables.14

and 15, Teachers most frequently cited the availability of reel

to keel videotape (27%) .and 3/4" U-Matic (26%). Fourteen

percent Of_the teachers had no equipment available while an-

other 28% were not sure. 3/4" U-Matic was more frequently

available to middle school/junior high (34%) and secondary (33%)

teachers than to elementary (22%). Videotape reel to reel was

aIso used more frequently at the secondary level (34%) than ele-

mentary (25%).

Both reel to reel videotape (30%) and 3/4" u=matic (40%)

equipment were available to teachers most frequently in Type .1

sites. (Again, it should be noted that at Type 15ites video

equipment is not usually located in the Classroom; programs are

_ _
received ih classrooms by means ..)f dloSed7circuit or cable.)

Neaisly three quarters of the teachers reported that video

equipment was usually or always available when needed. (See

Table 15.) As school level increased, equipment was more avail-
_

able to teaChers. Type of ITV delivery at sites also affected

responses.bn this item. Eighty-four percent of the teachers at

Type 1 sites usually or always had equipment available to .them

when needed--more frequently than teacherS.at Type 3 (75%) or

Type 2 (64%) sites.



Table 16. Location of 1/4" U-Matic Equipment

Teacher Response

Total Echool Level Type of ITV_Delivery__
Elem. . MS/JH Secondary Type 1 Type 2 Type __3

(N=.557 ) (N..205) (N.193) 91) (N -119) (N132) (N..305)
N 6 8 8 8 i 9 W

Classroom. 39 7 10 6 2 4 11 6

Building 227 41 32 50 42 50 31 41
Central to System 126 23 23 19 25 24 16 25
Not Sure 165 30 35 25 31 22 42 28

Table 17. Location of 1/2" Beta Equipment

Teacher Response

r

Total School Level Type of ITV DaliverY _

Elem. MS/JH Secondary Type _4 Type 2 Type 3
(N.167 ) (N-93 ) (Nw79 ) (N-56 ) (N..43) (N..76) (N -154)
N % % % % % % 8

Classroom _3 1 1 1 0 2 7 1

Building 44 17 10 18 16 28 9 17.

Central to System 27 10 5 14 9 14 6 11
Not Sure 193 72 84 67 75 56 86 71

Table 18. Location of 1/2" VHS Equipment

Teacher Respinse

Total School- Level - _ .,_ _Type of ITV Delivery
Eleal. MS/JH Secondary Type' Type 2 Type -3

(N262_) (N106) (N -7] ) (N-52 ) (N -35) (N -75) (N -I52)
N % . % % % %

Classroom _1 1 3 0 2 7 - 3

Building _,;. _ 33 13 10 13 12 9 13 13
Central_to System 29 11 10 10 10 17 7 12
Not Sure 197 75 76 78 77 74 80 72

Table 19. Location of Videotape (reel to reel) Equipment

Teacher Response

Total School Level -Type of 1TV-Deliv_v
Elem. -MS/JH Secondary Type 1 Type 2 Type 3

(N593_) (N -225) (N -180) (N108) (N..104) (N168) (N -320)
N % % 8 % % %

Classroom
Building
Central to System
Not Sure

25 _4 4 5

260 44 39 51
181 31 32 26
127 21 24 18

_7 2 _4
44 53 33 47
35 . 29 38 28
21 12 27 22
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Teachers who had video equipment available to them were

asked whetle it was housed. (See Tables 16-19.) All video_ quip-

ment was most frequently housed in schools or in a location cen-

tral to the system but least frequently in the classroom.

Teachers were most familiar with locations of the 3/4" U=Matic

(30 %.. not sure) and videotape reel to reel (21% not sure), and

were least familiar with the 1/2" Beta and 1/2" VHS (for Which.

abOUt three- fourths were not sure). Video equipment was

located in the building more frequently at the middle school/

junior high and secondary levels and at Type 1 and Type 3 sites;

at the elementary level and at Type 2 sites teachers were least

sure of where the equipment was located.



Table 20. Frequency of Use of Direct Reception

Teacher RespGnse

Total SchooI*Level_ _ Type of ITV Delivery

(N°1099)
11 A

Elem. MS/JR Secondary
(N'516) (N-294) (N=137)

I A %

T_yp_e_ I

(N-172)
3

Typal Type 1
(0.339) (N.585)

1 A

Always
Often
Sometimes
Rarely
Never

174 15
2;4 20
240 22
156 14
315 29

22 14 2

30 14 4

27 19 12
10 20 19
11 34 63

20
25
25
13
15

15 15
18 19

0: 17
15 14
24 36

Table 21. Frequency of Use of Videotape (reel to reelk

Total School Level , Type of ITV DeliverY_
Elem. MS/JH Secondhry Type 1 Type 2 Type _3_

Teacher Response (N750 ) (N.283) (N.213) (N..130) (N92) (N.21e) (N.439)
N % % I % % % %

Always 15 2 1 4 2 8 1 1

Often 74 10 8 9 15 15 12 7

Sometimes 133 18 15 23 ,22 33 16 16

Rarely 106 14 15 13 15 13 13 15

Never 425 57 62 52 62 32 58 61

Tabl 22 Frequency of Use of)Videocassette

Teacher Response

Total School Lev* lytle-crf-ITV Delivetrt--
Elem. Ms/JH Secondary Type 1 Type 2 lipe 3

(N-848 ) (N'317) (N..264) (N..128) (N..1401 (N.211) (N -495)
N 1 % % % % 1 %

Always 53 6 3 13 3 19 4 4

Often 119 14 15 14 15 26 -9 13
Sometimes 168 20 16 26 20 21 14 22
Rarely 107 13 15 11 16 19 II 12
NeVer 401 47 52 36 46 16 62 50

Table 23. ,Frequency of Use of FiLM (16MM)

Teacher Response

---ScheoI Level Type-of-I-W-DerkiverY
Elam. MS/JH Secondary Type 1 Type 2 Type 3

(N -705 ) (N..266) (N.195) (N'1191 (N82) (N..205) (N.416)
N

Always 12 _2 3 2 _0 -2 2
Often 68 10 _8 10 16 11 -8
Sometimes 148 21 19 22 23 23 19 21
Rarely 103 15 12 15 21 15 _ IS 13
Never 374 53 57 53 ; 46 46 50 56

Direct_
Reception

A.. Always
O. Often
Si Sometimes
IMIRardIy
EMINeVer

_videotape
(Reel to Reel)

Videocassette

Figure 3. Frequency of Format Use

Film (16mm)
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Frequency of Small-Format Videotape Use

In addition to determining the availability of small=

format videotape and video equipment, clients and teachers

were asked to report how frequently they used the different

formats. When "always ", "often", and "sometimes" were com-

bined (see Figure 3) , the following patterns emerged. As in-

diCated in Figure 3, there was at least some use of direct re

ception by 58% of the teachers, while there was at least some

use of videocassette by 40% of the teachers and reel to reel

videotape by 30% of the teachers.

Further examination of small-format videotape use revealed

both school level and Type of ITV Delivery .site differences.

(See Tables 20-23.)

Direct reception Dias used most frequently at the elementary

level and declined as school level increased; Videotape reel

to reel increased slightly over school level, while videocassette

use was highest at the middle school/junior high level and low-

est at the elementary level.

When the responses "always", "often"; and "sometimes" were

combined; teachers at Type 1 sites had the highest level of direct

reception (71%); videotape reel to red (56 %), and videocassette

(66%) use. Teachers from Type 3 sites used videocassette more fre:=

quently than Type 2 sites (39% vs. 28%) but used videotape-r9e1 to

reel (24% vs. 29%) and direct reception (50% vs. 61%) less fre-.

quently. Since Type 3 sites were more likely to supplement broad-

cast services with use of small-format videotape it is not sur-

prising that their use of direct reception might be low

at Type 2 sites.

than



Table 24. Frequency of Using video Equipment to Show Programs

Teacher Response

Total Schaol_Lsvel Type of ITV Delivery _
=enc. MS/JH Secondary Type_1 Type 2 Type

(N=1060) (N=428) (N=323) (N=I62) (N=L88) (N97 ) (N.672 )

Very Frequently
Frequently
Sometimes
Rarely
Never 4;

49
126
332
158
395

5

12
31
15
37

5

7
29
15
44

5

15
33
14
34

3

17
33
20
27

10
13
36
16
25

4

10
26
15
46

3

12
33
15
37

Table 25: Frequency of Recording Programs for Future Use

Teacher Response

Total School Level Type -ef--ITV Deli -very

(N=1050
Elem.

(N= 424)
MS/JH
(N=329)

Secondary
(N=158)

Type 1 Type 2 Type 3
(N=189) (N=29'6) (N=568)

4 % t 4 4

very Frequently 9 1 A 0 2 1 3 - -

Frequently 50 5 3 7 4 8 4 4

Sometimes 169 16 13 17 23 12 14 18
Rarely 131 12 14 9 11 11 11 13
Never 697 66 70 64 62 66 . 70 64

Table 26: Frequency of Teachers' Reasons for Not Using Video Equipment

Total School Level __ _Type of

Elem MS/JH Secondary Type _1 Type -2_ Type_3_
Teacher Response (N=395 ) (N=188) (N=109) (N=43) (N=46) (N=I35)

N N N
..
_N NAl 1 _ N-

NoNo tapes available 48 18 12 7 5 17 26
Programming not available 90 8 27 31 5 20 65
No equipment available 93 55 25 5 4 43 45
Don't know how to use
_ equipment 123 71 25 10 24 48 51
Poor equipment _17 5 5 6 0 8 _9
Too_much trouble III 47 31 20 6 39 66
Programs not worthwhile 38 7 16 11 4 10 24
Other 132 60 35 17 33t. 35 64
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In addition to determining frequency of use of ITV formats,

questions were asked regarding the way which video equipment

was used. About half of the teachers indicated at least some

use of video equipment to show programs, compared to less than

one-fourth who indicated at least some recording of programs

(see Tables 24 and 25). Video equipment was used most for both

showing and recording programs at the-middte school/ junior

high and secondary levels, and at Type L sites.

ReasonS offered mostfrequnelty fbr not using videO

equipment at all were not knowing how to use the equipment and

too much trouble (See Table 26). Other reasons frequently

mentioned were the unavailability bf equipment and unavailability

of programming; Problems of availability of programming were

cited most frequently at the middle school/ junior high and

secondary levels;:
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Of equal importance to examining frequency of use of

videotape format, the relatiohship between small-format videotape

and ITV utilization was determined for two purposes; First, base-

line utilization data were gathered at each school so that the im==

pact of the VideoKits and other small-format videotape could be

determined over a three-year period. (See Appendices D and E for

presentation of data by school level and type of'ITV delivery.)

Second, teachers who had direct reception with small-format

videotape available were compared to those who had direct recep-

tion without small-format videotape on items which revealed the

number of series used, classroom time devoted to ITV per week, and

most recent use of ITV in the classroom. (See Tables in Appendix E.)

The percentage of teachers with videotape reported higher levels

of utilization in most cases when measured by the number of series

used and most recent use of ITV in the classroom. (See Figure 4.)

The number of teachers never using ITV was also found to be con-

sistently higher among teachers without videotape available than

;-among those with vtdeotape available. Classroom time devoted to

ITV per week was also slightly greater for videotape users than

for non-videotape users. These findings have important implications

for this study; According to data obtained during thiS first year

of research, increased availability of small-format videotape re-

sults in increased levels of ITV utilization.

4 4



Table 27. Most Suitable ITV Format

Cliente- Perceptions of Teacher Preferences--
Teachers' Perceptions of

Forma-

TOTAL
tr76)

I

° zsehael Level 401--
-TOTAL
(N- 1279)

N S

eve -3TV verb
Typei_3_
(80ft76 )

-11

Elm.
(N= _33 )

A______

Sec.
(N- 4-01---___t__

.141-mT--
(N.-4-9-)- -(N- 23 )

I

Elee;_
94-V0

MS/JH
(I( 368)-
---A-

Sec.
-110.-1-8-9-F

type 1
-4 (12-1-7-)-I

Type 2
-(14=384 )

t

Oir,.Rec.
Film
Videotape
(reel)

videocass.
(Not Sure)
(Not Avail)

23 30
27 36

-2 _3
24 32
-
- -

39
33

_0
27
-
-

23
38

5
35

35
35

2

29
-
-

13
44

4

39
-
-

653 51
125 10

127 10
219 17
130 10
25 2

75
5
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9
7
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40
'11

11
24
12
2

15
15
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14
6

51
3

9
26
10
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Figure 5. Most Suitable ITV Format
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Trends in ITV

The perceptions of teachers; clients; and participating

agency contacts were obtained concerning current and future

trends in ITV; Both teachers and clients were asked to select

one format which was most suitable for classroom use. Teachers'

and clients' perceptions of the most suitable formats for ITV

differed. (See Table 27 and Figure 5.) Teachers regarded direct

reception as the most suitable format, while clients reported

filM and video-Cassette to be most; uitable for classroom use;

videotape was rated lowest by both clients and teachers. Accord-

ing to Table 27; media professional clients favored the use of

film and videocassette, while administrators found film and direct

reception to be the most suitable formats.

Strong school level differences were noted with three-

fourths of the elementary teachers preferring- direct reception

as compared to 40 %. of the middle school/junior high and 15% of

the secondary teachers. Videocassette, on the other hand; was'

perceived to be most suitable by secondary teachers (27%) and

leaSt suitable by elementary teachers (9%).

Type of site differences also emerged. Slightly more of

the teachers from Type 2 sites (57%) found direct reception suit-

able than did teachers in Type 1 (51%) and Type 3 (48%) sites.

On the other hand, only 10% of the teachers in Type 2 sites found

videocassette format suitable compared with more teachers at

either Type 1 (26%) and Type 3 (18%) sites.



f Clients' Comments on Changes in ITV Delivery

More TV sets in classr22,, and more players so
teachers can choose =

rw.
s at the most con-

venient time. More . on tape for us to
check out from our Co ce or for us to
circulate.

Coordin4tor, IMC and Iiibrary, Elementary
and Jr. High, California

Technology will change but schools will be
shprt of funds to purchase new equipment;

Program Supervisor, Palo Alto, California

Not a change, but some time for schools to catch
up to the technology. We have only now got our
system functioning on the videocassette and now
disc is facing us aE a major change. _School can=
not:afford the rapid change In technology:

Asst. Supt. for InStruction, Illinois

I hope it will expand in subject material and
become even more widespread than now.

Media Coordinator, Junior High, Maine
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Clients were also asked questions concerning the trends

in ITV. First; they 'Were asked how ITV delivery would change

and also how they would like to see it change; Representative

comments of the clients are preswited on the opposite gage;

Most clients responded in terms of expanding-ITV and in-

creasing utilization of ITV in the schools. Toward that end,

clients identified a need for a variety of delivery systems

which would overcome scheduling and cost problems. Increased

availability and use of sma117format videotape and eventual

,availability of the disc emerged as potential'solutions. Use

of Cable and satellite were suggested less frequently by the

clients.

In addition to these suggestions for ITV delivery, 15%

of the respondents also cited the need for more programming to

be made available covering a wider range of subject areas than

is now available.

The perceptions Of trends in ITV of participating agency

contacts were similar to those of the clients. .Participating

agency contacts felt that small-format' videotape was. a current

trend for ITV. While four sites already have extensive video-.

cassette distribution, it remains a secondary approach to public

station broadcast in most instances.. yet other sites; only

limited use of small-format videotape exists;

Looking further into the future; two trends were mentioned

frequently: videodisc and satellite. However, respondents



Table 28. Summary of Teacher COMM6hts ch_Factors Influencing
Increase in ITV_Use by SChooI LeVeI

Total

N

Elementary

N

MS/JE

N

Secondary

N

Improvements_in_Programming 111 25 26 15 42 30 43 30

Increased AVailability of
Variety of Formats
Icable, vtr, cassette,
etc.) 100 22 31 18 36 25 33 23

Availability of Videotapes 50 11 12 7 15 11 23 16

Improved Broadcast
Scheduling 87 19 59 35 16 13 . 12 8

More In-service Training
and ITV Awareness 64 14 21 13 20 14 23 16

More TV Sett 40 9 19 11 13 9 8 .6

Frequency of Responses 452 33* 168 37 142 31 142 29

* % of all respondents
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indicated that these formats would not come about for another

five to ten years. Most participating agency contacts saw

open-air broadcast continuing as the major source for ITV pro-

gramming;
4

Clients and teachers wnre asked specifically to identify

which factors would increase utilization of ITV in the sehools.

CIientS noted that scheduling, equipment availability, increased

programming, and additional services from the ITV agency Were

factors which would increase use of ITV. AS Table 28 indicates,

teacherS identified these same factors. Improvements in pro-
:

gramming were cited most frequently by teachers and more fre7-.

quently by middle schOol/junior high (30%) and secondary (30%)

teadherS than elementary (15%) teachers. Increased availability

of formats including cable and videotape (22%) as well as avail-

ability of the tapes' themselves (11%) were also cited frequently.

Secondary teachers were most concerned with the availability of

videotapes ,(46%) while elementary teachers most frequently called

for improvement in broadcast schedules (35%) which would enable

them to, use more PTV. Other factors mentioned were: 'More ih-

trervice training (14%) and greater availability of television

sets (9%) partidulatly ioiith more sets to be made available per-

manently in the classroom. Clients as well as teachers saw one

Of the major barriers to ITV use to be the convenience of broad-

cast schedules. However; clients were more likely than teachers

to offer videocassette as an alternative to improving the broad-

cast schedules.

4V
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Summary and Conclusions: Small-Format Video -baps
in the Schools

Direct reception in classrooms continues to be the most

available and most frequently used ITV format to view ITV

programs. More than three-fourths of the teachers reported ac-

tual availability of direct reception, with more than half re-

porting public station broadcast as the major source. Other

sources were commercial station broadcast, Closed circuit, and

cable; Direct reception was also perceived to be the most suit-

able f r at for ITV by many participating agencies and by a

slight ajority of the teachers. Strong school differences

were n/ ted mita direct reception preferred at the elementary

level and small-format videotape preferred at the middle school/

junior high and secondary levels.

Stall,-format videotape was commonly found to supplement

broadcast; with 54% of the teachers reporting that either video-

cassette or videotape reel to reel was available to them. Video-

cassette was available to 39% of the teachers and videotape reel

to reel to 29%;

The availability of small-format videotape was alio related

to general levels of ITV use. It was found that teachers with

small-format videotape available to them used more ITV series;

and had used ITV more recently than those without videotape;

43
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Since teachers rarely or never record their own programs,

tapes are made available to them through dubbing services pro-

vided at the school level or through centralized sources such as

a district library or ITV agency.

The availability of small-format
\
videotape and video equip-

merit, and the frequency of using small format videotape were re-

lated to both school level anal type of 1TV delivery at each site.

As expected, teachers in Type 1 sites reported the greatest

availability and use of small-format videotape, while teachers

from Type 2 had the lowest levels of availability and use. Small-

format videotape and video equipment also appear to be more avail-

able, and more frequently used at the middle school/junior high

and secondary levels than at the elementary level.

The perceptions of clients and teachers differed in some

important respects; First, clients were more aware of the avail-
,

Ability of small-format videotape and were more likely to cite

this format as the most suitable for classrborti use. Clients. also

felt that small-format videotape holds the greatest promise of

convenience by overcoming scheduling problems for teachers. Tea-

dherS0 on the other hand reported that utilization would be in-

creased by expanded. programming (especially at the secondary

level) and improved scheduling (especially at the elementary

lctvel). The'teachers' responses may be based on their limited

experience with small-format videotape. For example, while 54%

of the teachers reported availability of small-format videotape,'

about one-fourth were not sure whether small=format was available
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to them; and more than half were not sure which of the three

videocassette formats were available. This might explain

their hesitance in recommending it as the most suitable format.

Since clients are more familiar with the different technologies;

they would be more likely to recommend their use.
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In conclUSion, six main points emerge from the findings of

this study.

1. Small-format videotape is available to 54% of
the teachers in this study second only to public
station broadcast (available to 76% of the teachers).

2 In those cases where small-format videotape
is available to teachers, necessary equip-7
ment is also frequently available and used
by teachers.

3. Teachers who have small-form4t videotape
available to them, demonst tie higher levelS
of ITV use than teachers wio do not.

Of the videotape formats avaixable,_video-
cassette is the most frequent available,.
but videotape_reel tdireel reMa ns a_Major
source of Small=format videotape in the
schOols.

5. Teachers would rather play tapes which have
been prerecorded for them than record pro-
grams themselves.

6. According to the respondents in this study,
small-format videotape is perceived to be a
current trend in schools where it is avail-
able and as a future trend inothosewhich
have yet to purchase the necessary equipment
and tapes.

Some important considerationS'for increasing ITV use

through availability of SmA1,1-format videotape are:

1. the need to make equipment available in those
Areas where no small-format videotape use
exists.

2, the need to make tapes of programs available
to teachers for classroom use both in video-
cassette and videotape reel to reel formats.

3. the need to increase teachers' awareness of -

availability of videotape progrAms and use of
video equipment through ITV,in-service WorkshopS.
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PART.III. EVALUATION OF THE

VIDEOKIT DISTRIBUTION EFFORT

0-

This section of the report focuses on questions

concerning the VideoKit distribution effort which was

conducted by each of the participating agencies. On

the following pages, methods of identifying clients,

_ _ .

methOd8 of contacting clientS, factors influencing

purchase of VideoKitS, and purchase and utilization of

VideoKits will be discussed.



Table 29. Individuals Who Select Audiovisual Materials

Response

Client Responses Teacher Responses
Total

(N86)
N %

Job Type
Administrators

(N57)
t

Media
(N-22)

t

_

(N -1356)

Seif: 64 74 75 77

Others:

Classroom Teacher 20 22 25 16 NA
Media' Specialist .12 13 15 8 36

Curriculum
_Coordinator -4 4 2 7

Librarian 16 18 14 24 37

Principal 11 12 15 27 20

Superintendent 2 2 4 3

Not Sure - - 17

Other 4 4 .3 4

.1

0 .4



Methods of Identifying _Clients_

Participating agencies most frequently contadted media

or ITV specialists and librarians concerning the VideoKitS.

Forty-eight percent of the diStribution activities were aimed

at this group. At most sites the media and ITV specialists

were then asked by participating agencies to inform their schools

of the availability of Vide0Kits; in addition to the specialists,

principals and other administrators (e.g.; superintendents) were

approached in 29% of the distribution efforts; Teachers and other

sources were approached far less frequently (14% and 10% reSpec=

tively).

When asked why these groups of individuals Were Selected

for distribution activities, most participating agencies repinrted

that it was most IogIcal to contact individuals readilabces8-

ible through mailing listS and already established as part of the

ITV network. The rationale was that current ITV users would be

most positively predisposed toward any new ITV materials or for=

mat. While this group was the most logical contact, experienced

ITV specialists were also aware that the series offered on

Kit were already available to the schools through broadcast or

cassette dubbing services thus making purchase of ViddoKits less

likely.

In order to determine whether these audiences, in fact; were

those who made decisions to purchase such A/V materials as the

VidOOKit, questions were included on both client and teacher ques-

tionnaires. The responses of clients and teachers (see Table 29)

indicate. that media specialists, librarians, and principals were
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the major purchasers of A/V materials. It should be noted

that the actual ability to purchase.A/V materials was re-

-
ported by 74% of the clients. In some cases; promotional

,

materials were apparently distributed to those who did not

fit in these categories.



Table 30. Source of Information on Videokits

Client Response

Tot3I Job -Type School Level
Administrator Media_

(N -91) (N=59) (N=25)
N %

EISIMentary secondary
(N=42) (N=46)

%

Mailing 36 40
Group Presentation 11 12
Read in Publication 13 14
Indim4.dual Meeting
with ITV Agency 7 9

Colleague 5 6

Teacher , 0 0

Manufacturer I _I
Other 12 13

32 56
14 4

20 4

5 16
5 a
0 0
2 0

12 16

45 37
17 9
14 15

7 9

2 9
0 0
2 _0

10 13
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Methods of Contacting Clients

Distribution of VideoKit information had been undertaken

at each of the participating agencies.by January, 1979; at thiS

time, almost all participating agencies faced their diStkibUtion

effort with no additional staff available to them. Therefore,

almost all contacts integrated their distribution effort into

existing ITV services. Addording to the Work Logs maintained

by participating agency contacts, presentations or hand-outs of

materialS at already scheduled ITV meetings accounted for 50% of

the total distribution activities and mailings to individuals on

existing address lists accounted for another 42% of the distri-

bution effort; Contacts in half of the participating agencies

also included items about the VideoKits in the regular ITV news-

letters;

When clients were asked the most frequent source of Infor-

mation on the VideciKitS, their responses were ranked as follows:

received mailings from the ITV agency (40%), read about it in a

publication (14%), or heard about it during a group presentation

(12%). (See Table 30.) As might be expected because of available

lists, media professionals (56%) reported receiving mailings more

frequently than administrators (32%). On the other hand, admin-

istrators read about the VideoKits more frequently in publics=

tions (20%) than did media professionals (4%).'



The concept of the "VideOKit" idea is a
tremendous'one especially for school dis-
tricts that cannot receive ITV programming
or afford entering_into an ITV contract
With a broadcast station.

Low.prices made possible having several
programs on one tape and also with the
much cheaper 1/2" Beta and VHS tape should
make the "VideoKits" yery popular for some
schools.

Software is definitely the key to greater
utilization of ITV in the :lassroom.

Media Director, Texas

In a secondary school with a bell schedule
such as ours, directly broadcast TV is not
adaptable for classroom use, so our use of
ITV isIimited to- cassette use. We are
further hampered by- the fact that we have
onlyoone_vcr. . ..obviously,_teachers hesi-
tate_to incorporate ITV in their plans.

SChool Asst. Librarian; Virginia

We don't have the necessary equipment to
have the kits available to teachers when
they need them. (cassette players and TV
sets).

Library and Instuctional Media Center
Coordinator, California

-- We lack the dollars to purchase equipment.
Coordinator, Instructional media Center,
California, grades k=43.
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9-
Factors Influencing Purchase of VideoKits

An important part of the evaluation effort was to identify

factors which might influence purchase of the VideoKit; During

inteFviews with the participating agency contacts and ori the

client questionnaire; respondents were asked to comment on a
7-

number of factors which might facilitate or hinder purchase of

the VideoKits at that site. Examples of the most frequent re-

sponses are presented on the opposite page.

First, bbth availability to and accessibility of Video

equipment were perceived to be the key factors in purchase of the

VideoKitS. In most situations, contacts felt that videocassette

equipment was available on a limited basis; therefore; purchase

of the VideoKits would involve concomitant purchase of eXpensive

video equipment; Teacher responses on the availability of video

equipment corroborated this finding. Of the three videocassette

-formats in which VideoKits are offered, only 33% of the teachers

reported that they have this equipment Available to them. Sinte

28% of the teachers were-not sure, it is possible that this fig-

ure is in fact higher. (3t.:e Table 9 on page 19) While vider

equipmert is more available at the middle school/junior high and

secondary levels; existing VideoKit programming for this level was

liMited to only two series and was very unfamiliar to teachers

and clients. (See Table 31 on page 39 for familiarity with the

series "Contract!" and "RightS and Responsibilities".)



cdpyrighti declining enrollment,_ failure
to pass school tax levies, and the reduc-
tion of non-tenured teadherS in the class-
room are all problems that face ITV.

High School Media Director, Missouri



While most contacts felt that the VideoKit is cost-

effective as an instructional unit, free cassette.dubbing and/

or broadcast of a series would hinder purchase of the same

materials. Since equipment is most frequently available at sites

with extensive and "free" dubbing services (see Table 14,

page 21. Type 1 and 3 sites), purchase of VideoKitS becomes

more expensive.

Closely related to the issue of cost-effectiveness is

the general issue of availability of funds. AIT carefully pre-

pared reference manuals with detailed suggestions for funding,

and this will certainly aid and facilitate purdhase. However,

in a climate of "back to basics" and reports of fiscal cutbacks

occurring at a number of sites, purchase of such expensive items was

perceived to be difficult. (see comment on opposite page.)

AlSo, many clients had already spent their 1978-79 budget al-

locations preventing purchase or materials or equipment during,

that acadeMic year. In fadt, one- fourth of the clients gave the

lack of funding as a reason for not purchasing kits. (See

page 41 for further discussion.)

Other factors influencing purchase of VideoKits which were

discussed during the contacts° interviews were: prior knowledge

and availability of the series and convenience to teachers.



Table 31. Familiarity'with AZT Series Among Clients and Teachers

Series
No.
Resp.

CLIENTS TEACHERS__

Total SEhocl
Level Job TYPo

Total--
GraAdellrs

N %

By Target GradeLevels

Grade
Level

Nuiher of % of all
Teachers at teacherd
that level at that levelElem. Sec. Adth: :media

tLpples 74 46 62 74" 50 58 75 331 24 K-3 121 69

411 About You 72 49 67 73" 64 55 95 412 30 K-3 131 75

Inside/Out 76 59 78 89" 67 72 100 421 31 4-6 149 73

Bread &
Butterflies. 77 57 74 86" 66 69 95 296 22 4-9 157 61

Measure-
Metric 77 59 77 79" 76 73 95 273 20 4-9 145 56

Self
Incorprycated 69 46 67 77* 61 61 89 165 12 7 -9 86 37

Contract! 59 6 10 8 13 3 25 52 4 7-12 17 7

Rights 6_
RespOnsibi- 1

litics 63 28 44 41 50* 42 56 10E, . 9-12 50 22

Unlierse
& 69 34 49 A9* 58 46 62 77 7-9 35 15

Appropriate geSde level

PP1,s

rj C I 1

h

All About
V111

Iruidel
(.ut

t.

a

Bread &
Butte.tlios

Meaure- Self
Metric Incorporated

contract! Rights &
Responsi-
bilities

Figure 6. Faml/lority with AfT Sofres Among Cl tents and Teachers

Universe
h
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Prior knowledge of the series offered by AIT in VideoKit

form was uniformly seen to be a facilitating factor in pur-

chase of VideoKits, but availability of the series through

broadcast was perceived to be a limitation; As stated earlier,

when the series is.already made available free through broad-

cast and in some cases in videocassette format as well, users

will be less likely to purchase the kit's;

To determine the scope of familiarify,with AIT series,

clients and teachers were asked to indicate if they were familiar

with a list of existing series. (See Table 31.) In general,

six of the nine series were reported .eo be familiar to a ma-

jority (62% to 78%) of the clients, while the other three series

were not"a8 familiar (10%-49% of the clients). Teacher famiIi-

arty reported in the same table and in Figure 6 is somewhat

tlower than client familiarity; It may be that some teachers are

unfamiliar with the series 1:2cause they are unable to use it due

to inonvenient scheduling.

.tenience to teachers is a major issue in the VideoKit

project since the VideoKits were designed to be housed in schools

for inaidual (:..a.ssroom use at the convenience of teachers; Most

contacts the .7:onvenience of VideoKits as a facilitating factor

in purce. F:Vet in situations where the cassettes of programs

are alreLO;: cailable; rarely is an entire series taped and held

-.by a group Gi teachers for a full year; Inconvenient scheduling

was cited as the-most frequent reason for not using ITV at this

time (53% of teachers not using 'ITV gave this reason). Two other

items on the teacher questionnaire confirm this finding. Teachers



Table 32, Convenience of Broadcast ScheCuIet

Teadhett

Total School_Level Type-of-VW-Dative

Retiporied (NI305)
N 6

nem.
(N^561)

6

Ms/JH Secondary
(N362) (N166)

4

Type 1 Type 2 pe--1
(N -214) (N -387) (N-655)

1

Aluraya
usually

81
386

6

31

7

41

7

29
-5
15

12
43

6
31

5

27

Sometimes 314 25 33 20 14 22 29 23

Rarely 197 16 10 22 19 15 13 17

Never 46 4 1 2 9 2 -3 5

hon't Use 235 19 8 20 39 7 18 23

Table 33. Availability of Support ITV Services

Ayr
Str
Aqr

Schoo
supp

Print.
atai
-plaa
stair
ay.:n
.3(1(.

ITV a
prov
into
ITV s

on t
nor,i

prc-j
no
rwol

or
lnyly
c

TEACHERS
,.,

,

TOTAL
(N90__)

_CLIENTS
Level Jors-Type- -

'_TOTAL _
(0,1106)

School Level type -cfLITV Delivery
__SChool
Elem.
(N-42 1---(141-

Sec. Adm.
(M..58)

Media-
(N.25)

_Slash
01.566)

MS/JH
AIN.-382)---144.41;

Sec. Type 1
(N721)

Type 2-
(N400 )

Type -3_
(N684)

N t t % I I N 1 --6 6 6 i 6

1 Adm. very
ortive of ITV
M:tterials
lable for
ninq
from ITV

cy provides
uate in-
ice
ency staff
ides adequate
rmation
cheduliny
sions based
c:acher's
n

i.ion of-IV
ins based

s ,55

69

79

50

70

51(

1

77

89

58

80

50

65

--

BB

91

78

93

69

74

65

86

_
35

67

45

52

81

86

62

80

58

64

68

--
96

56

88

76

76

804

998

442

573

455

577

61

76

33

44

35

45

6'

86

34

48

37

49

64

75

34

47

39

48

43

56

31

36

25

30

83

89

43

62

56

67

53

75

30

41

30

40

60

73

31

41

31

39
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were asked how frequently the broadcast schedules were con-

venient for them; (See Table 32.) Only 37% checked "always"

or "usually" and an additional 25% checked "sometimes"; Sched-

uling appeared to be less of a problem to elementary teachers than

middle school/junior high or secondary teachers. Teachers at

Type 1 sites also appeared to be positive about scheduling, but

these teachers have more options for delivery than other teach-

ers. In addition, when teachers were asked to rate support

services offered by the ITV agency (see Table 33), scheduling

ranked as one of the lowest. Only 35% of the teachers agreed

or strongly agreed that scheduling necisions were based upon their

needs. Teachers' perceptic! tors which would overcome
,

these problems and increase :ation are represented in

the comments on the folic.



Teachers Perceptions of Factors Whi-c_h_361auld

Increase ITV Utilization

Schedulifig will sometimes prevent the use
of a_particUlar programsince it is offered
in_the early morning before we can practically
Make use bf it or that same program is offered
At noon during_the lunch program--this has_hap=
period often enough to eliminate my usage of 3

desired programs the past school Year.
Third Grade Teacher, Rhode Island

Videocassettes available so I can_USe programs
when it fits in to my course curriculum and
when it would best support_and teach areas that
are being covered at the time. I quit using TV
any more because I found_it difficult to teach
around a rigid TV schedule. Sometimes it wasn's
the program I wanted Or_it didn't_come on when
scheduled and my class time was wasted and time

lost.
Junior High School Teacher, South Carolina

My school has just purchased a videocASSette
recorder. Now that I can tape programs and
play them to the class at my convenience and
when they are relevant to what we are learning,
I am more likely to watch_ ITV, Previously
there were always scheduling diffiCUlties;

Fourth Grade Teacher, Rhode Island

Increased availability of_recorders so that
teachers_will_have more flexibility in sched-
uling and Will not miss a program just because
it is aired while their class is having recess
or gym.

Director of Elementary Libraries, Missouri
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Only two of the 91 clients responding to the questionnaire

reported purchasing VideoKits. In fact, 17 VideoKits had been

purchased at this writing. When clients were asked to indidate

why they did not purchase VideoKits, clients most frequently

gave the followinq reasons: funds were not available (24%),

ladk of knowledge about VideoKits (24%); and lack of video equip-

Merit (9%). Other reasons; each offered by less than 5% of the

sample included:

reliance on prograi rrilig: through
ITV agency broadca t

school system already has many
videocassettes-

no requests

impractical

can't purchase these materials

IUSt beginning to use this format

(These issues raised by the clients have been discussed in the

previous section.)

Both clients and contacts were asked about how the :Video-

Kits would be used and to cite any problems that they felt would

affect utilization of the VideoKits. As stated above, clients

most frequently indicated that the expense (20%) and lack of

equipment (18%) would hinder purchase and therefore utilization.

Participating agency contacts' perceptions of how kits could

be utilized varied from site to site. In two situations, contacts

indicated that the kits would be used over closed circuit tele-

Others reported that the kits would be housed at the

School or district level for individual classroom use.



More teacher awareness. note coordination
of ITV programs with curriculum possibly with
some interest and leadership given by adminis-
trators for ITV.

High School Librarian; Virginia

Perhaps at local level greater incentive
it teaching" teachers how to integrate_ITV
in their classroom. More national publicity
of programs available.

Jr. High.Sch,pol Librarian, Maine
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Two of the participating agency contacts and the majority

of clients (69%) felt that there would be no difference between

VideoKits and current ITV use. However, six contacts reported

that 'the kits would be used to meet individual needs, in small

groups, in a manner similar to film. Those identifying dif-

ferences between broadcast and the kits said that the kits could

be used for greater depth in content, that scheduling problems
-

would be eliminated, and that the kit allowed teachers to stop

the program and repeat segments as needed. The advantage of

kits over current cassette dubbing services would be the per-

manent and continuous availability of the series in kit form.

When asked whether specialized training in the use of kits

would be offered by the ITV agency, half of the contacts thought

no AdditiOnal training would be necessary. Three cited the need

for having in program utilization and two indicated that there

was need for training in use of equipment. No specific plans

had been made for in-service at the time of the interview.

Clients' and teaches responses about training were dif-

ferent from those of the participating agency contacts; Clients

and teachers both rated the adequacy of current in-service lower

than other support ITV services offPred. (Only 684 of the cIi-

e:Its and 33% of the teachers felt in-service was ade-4uate. See

table on page 40.) Comments on the opposite page reflect this

concern among clientS. AS noted earlier, reasons given for not
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Utiliting ITV and not using video equipment were: not knowing

how to use equipment (71%; see page 24) and no equipment avail-

able (55%, see page 24). Obviously; teachers would benefit from

training in the use of the equipment when it is made available

to them. Further, in-service would appear to be especially im-

portant in the VideoKit effort since' VideoKits may provide the

rile source of ITV to teachers who currently lack experience in

utilizing ITV as-a taching tcol.
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S-unmary- and Con-cl-u-si-ons:- Vid-olUt_Distribution Effort

Participating agencies most frequently incorporated the

VideoKit distribution effort into existing ITV services:since

no additional help or budget was available for this purpose.

Media or ITV, specialists and librarians were contacted most

frequently by the agencies concerning the availability of Video-

Kits. This audience was the most logical one to address since
----

theSe iiVidUale most freque, make A/V materiaas purchases

fot the Schools and are also already familiar with the. AIT

series offered in VidOoKit form. However, these same individu-

als are also aware that the series are already availablt_, to their

schools through broadcast and are unlikely to duplicate the serv-

ice to schools; Thus; while familarity with the AIT series was

perceived to facilitate purchase; current availability of the

series might actually serve to limit purchase.

;4/hile the kits were seen to be cost-effective as an in-

structional package, two other cost factors influenced purchase.

First, in those situations where no equipment was available, the

purchase of kits involved purchase of equip 1-1-t at three times

the cost of kits themselves. In addition; the climate in the

schools leans toward cutting budgets, which hinr7ers the ability

to purchase new materials according to clients. Indeed only two

of the clients responding to the questionnaire did in fact pur-

chase VideoKits. (A total of 17 VideoKits have been sold at

this time.) These financial cc siderationS were cited most fre=

quently reasons for not purchasing kits.
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On the Other hand, VideoKitS offer convenience tc teachers,

enabling even more flexible SchedUling than with current cas-

sette dubbing services since the kits can be held in the school

throughout the year and dependence on additional staff is not

required for recording programs off-air; Some participating

agents pointed out that the VideoKits presented unique opportu-

nities for non-broadcast iprogramEting which could address a more

specialized subject matter than that currently covered in broad-

caSt format. The standard time limits on a given program (e.g,

15, 20 or 30 Minutes) would Also be unnece:Tsary for programming

developed in VideoKit format.

While the VideoKit has yet to find its best market, thi.8

new product offers an interesting supplement to broadcast pn7j-

gramming and a partial solution to the problems of convenience

in scheduling for teachers and of limited or no broacast service=

to teachers in some schools; Since availability of small-format

videotape was shown to result in higher levels of ITV utilization,

such small-format projects as the VideoKit have an 'ortant

place in ITV, either as a supplement to broadcast or c a sole

source of programming to teacherS.



In conclusion; four main points emerge from the finding:6

o the VideoKit distribution effort.

1. Factors which will facilitate purchase of
VideoKits inciude_availability_of
bent; prior familiatity with the series made
available in VideoKit fbrm, and convenience
to teachers.

2. Factors which_will hinder purchase of Video
Kits include lack of funds, lack of video-

.

cassette equipment, and existing availabillty
Of series through "free" cassette dubbing '

services.

3. Purchase of VideoKits was greatest in sites
where limited broadcast and limited cassette
distribution services were available,_and
where broadcast schedules were infleXible.

4. Actual purchase of VideoKits was also limited be-
cause of lack of funds and lack of equipment.

The VideoKit distribution effort should continue to:

1. Promote VideoKit8 in sites which have expressed
and /or demon8trated a need to expand and supple-.
merit their broadcast services.

2. Pursue a marketing plan which will not duplicate
or operate in conflict with existing ITV services.

The following points might also be considered:

3. Make VideoKits available in the videotape reel to
reel formr.t since many teachers have thiS equipment
currently available to them.

4. Facilitate purchase through offering a VideoKit/
video equipment package.

5. Increase availability of middle school /junior high
and secondary rsrogramming_since most frequent avail-
ability and us. of small - format videotape occurs at
those levels



APPENDIX A. Contents of

The Evaluation PAcket



PUBLIC AFFAIRS RESEARCH INSTITUTE
141 Linden Street

Wellesley, Massachusetts 02181

OVERVIEW OF THE EVALUATION OF VIDEOKIT PROJECT

A. Objectives

The main objectives of the evaluation of the Video Kit Project is to determine
the impact of the program on:

a. Attitudes toward existing and future technologies

LLilization of instructional television in the schools

Experience with the range of small format videotape technologies

B. Funding

The funding for the evaluation effort is provided by the Corporation for (Public
Broadcasting-. The first funding cycle began in March of 1979 and will be completed
hy September 30, 1979. We hope that evaluation of this project should continue its
efforts for a minimal period of three years.

C. Schedule

1. Mid-March to mid-April: Evaluation design completed; questionnaires
and interviews will be developed by the evaluation team.

2. April to mid=May: Evaluator will visit each site for one day.

3. Mid-May to mid-July: Data will be submitted to the evaluator and
analyzed.

4. Mid-July to mid-September: Final Report will be prepared, reviewed,
. and submitted to CPB.



D. Data Collection

Task Data Collection Technique

To document
contacts made
by Participating
Agent with clients.

To determine re-
sponse of client
to availability of
Video Kit.

To determine
attitude of Partici-
pating Agents
toward Video Kit
program.

To determine
attitudes of teach-
ers toward
potential for
Video Kit.

Work Log Form

Questionnaire

Interview

Questionnaire

Procedure_ Date_

To be maintained on March- .

on ongoing basis by September
Participating Agent.

To be mailed or de= April=
livered to clients who September
sent for and received
brochures, who place
orders and are ap-
proached by Partici-
pating Agent.

To be conducted by Mid-April
Evaluator during site Mid=May
visit.

To be disseminated
to 400 teachers per
site by intern hired
by Participating
Agent. Selection

, procedures to be
specified by evalu-
ator during site
visit.

Mid-April
Mid=June

E. Evaluation Tasks to be Performed by Participating Agent

1. Complete work log on an ongoing basis.

2. Hire graduate student or intern who will:

a. Mail questionnaires to clients.
b. Select sample of 400 teachers

(under direction of evaluator).
c. Disseminate questionnaires for teachers

to schools.



d. Collect questionnaires from schools.
e. Return questionnaires to evaluator.

F. Sit eVisit

1. The following activities will be accomplished during site visits which-are
to be scheduled from mid-April to mid-May:

a. Interview Participating Agent for approximately two hours.

b. Meet with graduate student/intern to select sample of
teachers.

2. Before this meeting the intern should obtain a list of school systems,
school districts and individual schools in your area.)

G. Definition of Terms

1. The Participating Agency is the ITV agency (you).

2. The client is any individual you approach to purchase the VideoKit
This may be principal, media specialist, a superintendent, or
Curriculum Coordinator.



'PUBLIC AFFAIRS RESEARCH INSTITUTE
41 Linden St., Wellesley, MA 02181

GENERAL INSTRUCTIONS FOR PARTICIPATING AGENTS

I. Completing Work Forms:

A.
B.

Continue completing work logs.
Copy a set of work logs and send to PARI July 1, 1979.

II. Identifying schools and teachers for evaluation (See Instructions for Further Details)

A. Select 20 schools (with at least 20 teachers each) for a total of 400 teachers.
B. Select 10 most likely schools to have kits next year.
C. Select 10 least likely schools to have kits next year (match type of each of the

schools with those who will have the kits).
D. Complete List of Participating Schools Form and mail copy to PARI.by

May 15.
E. Identify contact at each school who can be relied on to distribute and

collect questionnaires.
F. Distribute questionnaires to all teachers in a school.

III. Identifying Clients for evaluation.

A.
B.
C.

Select 50 of the most likely clients to purchase.
Select 50 of the lea..t likely clients to purchase.
hi each of these two groups indicate which clients:

1. received mailing only
2. attended presentation
3. read about it in publicatic:_;
4. met with individually

D. Complete List of Clients Form and mail to PARI June 1, 1979.



KY3LIC AFFA ESEARCH INSTITUTE

141 !..Inden St., Wellesley, MA 02181

TO 13E ACCOMPLISHED DURING SIXE

1. Interview yousoncerning your agency's role in ITV as well as your
opinions of the Videol<lts.

2. Examine the wort: log form and answer questions you, may have regarding
this form.

3. Examine and copy mailing lists you have of potential clients. I would
like to be able to mail questionnaires froth our Office to:

a. Clients who attended a preSentation/received mailing/
responded to publication/or with whom you met individually.

b. ClientS who have indicated a strong or positive interest in purchase
;inii those who have indicated no interest.

4; OisCUsS prose( -ireS for identifying schools for distribution of teacher
questionnaires (May 15 June 15).

a. We will want to identify 400 teachers probably 20 schools.
b. We will want ludf of the -ehools to represent the most likely

to purchase and the other half to represent the least likely to
purchase.

c. Further details of selecting schools and distributing questionnaires
will be specified during my visit. Detailed instructions will also be
available whel the questionnaire packets are delivered to you.

ti t)



PUBLIC AFFAIRS RESEARCH INSTITUTE
141 Linden St, Wellesley, MA 02181 \,

INSTRUCTIONS FOR QUESTIONNAIRE PACKETS

Enclosed please find teacher questionnaires
self-addressed, stamped manila envelopes

A. Preparation of Packets: May 10=45

1.; Refer to your list of schools and the number,Of teachers in each school
and put the appropriate number of questionnaires in the manilla envelope
(provide a few extra).

a. Put the name and address of the school in the upper left hand
corner of the envelope.

b. Put the number of teachers in each school in the lower left
hand corner.

DiStribution of Packets: May 15-20

When you deliver questionnaire packets make sure your contact has
received it.

a. Give them a specific deadline(ome-two weeks)to distribute and
collect questionnaires

Note: the less time given the better (one week). If teachers
have a long period to respond, they will forget about it.

2. If you mail the questionnaires (to schools not within a reasonable
diStance for a car trip), call to make sure they received the question=

a. If questionnaires are lost, copy an extra set of questionnaires and
send us the bill.

b. Give a specific mailing date for return of packets (two weeks after
receiving packet). Packets will come directly to PAM.

Collection of Packets: June 1-June 15

To collect packets locally, call before you go to the school and make sure
they have been completed and returned.

Ask how many have been returned. If less than 90%, then ask your
contact to remind the teachers once more.



b. Give contact a few more days and return your call.
c. Repeat this process no more than three times;
d; Collect the questionnaires at a time convenient to the

contact.
e. Send a letter of thatik8 to the contact and ;cool thanking

them for the help and cooperation.

To collect packets by mail, call befo-re the time they are due to mail
them and ask hew good a return they are getting.

a; If its low or slow, ask them to remind the teachers.
b. If we don't receive the questionnaire packets by June 15,we

Will contact you by phone and ask you to ask them to send it.
After we have received all mailed packets, will Will contact
you. At that time you should write them a thank you letter.

1). Return Packets to Evaluator.

1. Only packets picked up locally need to be mailed (mailed packetS should
be returned directly from the school). Just close each envelope and
drop in the mail to us. Plea Se mail them no later than June 15.



PARTICIPATINI,

Nze of School

LIST OF PARTICIPATING SCHOOLS

STAT

Address

Grade

Level

(Preschool-

12)

TYPE OF SCHOOL

(Cheek)

ETHNIC REPRRENTATION

(Cheek all that apply)

z
En

a)

0

0 5
0



LIST OF CLIENTS

N:1 rill and Mailing Address

Interest in
Pu rcha se

No
Interest Interest Presentation

)

Method of Contact
Individual

cattail meet-



INSTRUCTIONS FOR WORK FORM

1. Attached is a work form which will help document your progress as you
distribute info rinaion on the Vislcokits.

2. Ih addition to maintaining the work log form*, please also keep the names, job
titles and address's the following individuals. We will collect this address
list and mail q9rstion.iiiires to u sample of potential purchasers;

. All clients who have ht en included on a mailing liSt.

All clients who write to you and ask you to send them
information.

c. All clients with whom yeu have met individually.

(I. Attendance sheets (incluiLig incs and addresses) of workshop or
presentation attendees. FM: t ;in be iu'ily accompli-Shed by cir-
culating :t sign -ia

3. Please maintain your ,kork log on a gtil::H

a. indicate the "Date" of the activity,

b. rnder "Type of Activity identify the activiti, h

.;ttaclied for an example).

rider "Client Involve d Or Ceinti)::.ted" ease distinguish the

I; If it involves a group, indicate kind of group involved.

(2) it it involves an include name, job title; and address;

(3) If it involves a publication, indicate name of publication.

d; l adder number ;ontacted indicate how n.,:ay 'ndividuals involved.
the case of a public:,:ion; indicate number of subscribers.

e. l nder "Response/Comment" indicate reason for activity;

(1) if a presf ..ritzttion has been made; describe briefly.

(2) If publication is nvolved, indiCate target audience.

A ISO report any response to activity (SpeCifically rOated to purchasing
a kit) and your comments.
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APPENDIX B: valuation Instruments



DAT1.: TY N.: (F ACTIVITY

Public \Thir Research INtitute

\YORK LOX FOR"A: PARTICIPATING AGENTS

Videokit Pro ram

(TIE:\ lb

c' ED OR CONTACTED

NUMBER R OF

CLIENTS CONTACTED RESPONSE/COMMENT

Su



Nanie

Address

('ity/ lown

Agency Background

\\ (dd you briefly describe your responsibl::.ies.

PUBLIC AFFAIRS RESEARCH INSTITUTE
141 Llndeg St; Wellesley; MA 02181

Pa rilcipating Agency Interview

Arenri

cle/Pe-lition

:Aate

agoricy's primary metiiod(s) for program distribution?

1. ail- broadcast
I.

IT
master antenna
off-air dubbing

m 'thOd d iSt1'.buti6n ui yori offer?

flow many tel don series does your agency offer/distribute?

5. Approximat, what percentage of these Series are;

elementary level
middle school/junior high
secondary

6. flow are programming decisions made?



! :OW f! r scheduling decisions made?

s. What services other than bmadcast of programming are provided by your agency?

tape dubbing
tape library
print materials
program use training
hardware training
general media raining
programming preview by teachers
evaluation of programs
series recommendation by teachtrn
series recommendation by adrniniStratorS
broadcast schedule by teachers
broadcast schedule by administrators
recording rights (What percentage of series ?_

J. What 1::; the geographic area of broadcast :overage?

11. flow many school districts does your signal reach?

11. 'low 1.1'\ services funded?

12. llow many school distx Lc, receive. your services?

13. How many studentS receive services?



31; llow niny school districts/systems are reached for utilization among:

participating systemS
non-participating systems

3

15; Of the technologies most readily available, which options do you provide for your
Schools? (Check if available, Cross if provided)

taping for convenient replay
flubbing and distribution of tapes

satellite
cable
3/-1" limatic (c;tSSette)
Beta
VHS

ideo it ) Ast tibution

Who will be/arc contact~ you approach to sell the Vidoolfits?

principals
superintendents_
media specialists
teachers
librarianS

lk

curriculum specialists
other administratoro(?)
Other

On What haSiS did /will you select your oontacts?

If these do not 71A rchase, xhat other contacts will you consider?

!lave -;ou worked in the p. st with the clientii you ha., c ,ontactc '? YES NO

if YE'-;-, whirl) .re!

h
4



you relationship with your contacts: EXCELLENT GOOD FAM P0011 ?

Who ITV decisions for the

7. l'o which type of schools will you he promoting the VideoKit?

Why did you select that type ?

In .vour opinion will the selection process used for purchase of VideoKits differ
frOnt that Of broadcast programmir: " Y NC)

If Y how

\khtr,.. do you think the vidooKits will be housed?

individual ci;trrooin
media center
library
resource room
principA,s office
other (:;peci f,7)

)

4



1. In your opinion, whicl. of thesc facton.; will piny a role in purchase of Video Kits?
(explain)

a. of videoequipment

'). accessibility of vid2oexiuipment to teachers

(.. prior availability of series through broadcaSt

d. prior'knowledge of series

ost effectiveness of delivery to classrooms as perceived by client

f. cost effc,!tiveness of delivery to classrooms as perceived t'y you

convenience to teachers

)'hat other factor:-; would facilitate or hinder purchase?



Utilization of Video Kits

1. In general, how do you think the Video KitS will be utilized?

Is any teacher training necessary for the use of Video Kits? YES NO

If YE. , what kind of training will be provided by your agency?

What kind of training will be provided by others?

3. is there a difference in utilization between Video Kit and broadcast of same
materials ? Y ES NO

Ekplain.

Should new programs take into consideration the attributes of new Vide3Kit
(technology)? If So in what ways ?

VideoNits and the ITV Agency

J. In your Opinibn, What changes will occur over the next five years in deliVerY of
[TV programs to citssrooms?



7

!low does the VicieoKit fit into your p-rceptions of the changes which will occur
over the next five years?

3. llow will Videokits change or have an effe;:i on broadcast services?

I. Will the funding mc:!htnism for ITV services in your area affect purchase of
VideoKits? Y! NO

Vu;coKit program change your role in any war ? YES NO

IT YES, 1',



Availability of VideoKit Series

Which of the following series do you make available to teachers.

V if
Available

# Programs
Available

Formats} Availal-e
Direct

Reception
in

Classroom

Video-
tape
(Reel to

Reel)

Video=
cassette
(type)

Film
(16mm)

Ripples

All About You

inside/Out

Bread and Butterflies

Measurcmetric

Self-1.- neorporated_

Contract

Rights and Responsibilities

Universe and I I



Dear Teacher:

(1.7)

141 Linden St., Wellesley, MA 02181

You have been selected to participate in a national survey of teachers' perceptions of instructional
television. The Corporation for Public Broadcasting (CPB) is interested in finding out how you
use Instructional Television in the schools. The Public Affairs Research nstitute is currently
gathering this information for CPB.

By INSTRUCTIONAL TELEVISION (ITV) we mean to include in-school uses of television
programs that are usually broadcast by an ITV agency but are also available in other ways such
as videotape, videocassette, film, etc.

Please answer the questions as candidly as you can. We are interested in your responses
whether or not you use ITV. Your responses will be tabulated by our firm; No individual
schools or names will be used in the report. Please return the questionnaire to the central office
in your school within one week.

Thank you for your cooperation. If you would like a summary of the results of this study,
please contact your local ITV agency.

M.9) SCHOOL STREET ADDRESS

CITY/TOWN STATE

DIRECTIONS FOR COMPLETING QUESTIONNAIRE:

Please check the appropriate box or space for each of the items: Fill in additional responses
where appropriate. Answ, "If..." questions marked a, b, c, etc. only if they apply to you. If
they do not apply to you, o on to the next question.

Ignore all numbers in pare:itheses; they are for data processing purposes only.

(Over)



I. BACKGROUND INFORMATION

(10-(3) 1. How many students are there in your school?

(14-27) 2. Che4 all grades which you teach:

(28) 3. How marl, years have you taught?

Preschool
Kindergarten

1

2
3

4
5

(1) less than one year
(2) 1-3 years
(3) 4-6 years
(4) 0 7-9 years
(5) 10 years or more

(29) 4. How many )ears have you used (() none

instructional television (ITV) programming (2) less than one year

in your classr3om? (3) 1-3 years
(a) 4-6 years
(5) 0 7-9 years
(6) 10 years or more

6
7
8

9
10
11

12

(10..15) a. If you haVe never used ITV, not available to me

please indica:e why. El don't like TV in classroom

(check all thz t apply) 0 scheduling is inconvenient
don't like programs

0 no equipment available
other (specify)

LJJ



II. AVAILABILITY OF INSTRUCTIONAL TELEVISION (ITV)

06) 1. Are ITV programs available to you through YES
direct reception in your classroom? (2) CI NO

(3) NOT SURE

(37-43) a. If YES, check all the formats
available:

(44-48) 2.

(49-52)

(53) 3.

4.

(54)

(551

(56)

(37)

(58)

public station broadcast
commercial station broadcast
cable television
1TFS
master antenna
closed circuit
not sure

Are ITV programs available to you in film (16 mm)
these formats? videocassette
(check all that apply) videotape (reel to reel)

U not sure
none available

a. If you checked videocassette, please IA U-matic
check format(s) available to you. U 1/2 " Beta

1/2 " VHS
not sure

Do you have access to a videotape or (() YES
videocassette copy of an ITV program (2) NO
for use in your classroom? (3) NO SURE

How frequently do you use each of the following formats?

direct reception in classroom
film (16 mm)
videotape (reel to reel)
videocassette

ALWAYS OFTEN SOMETIMES RARELY NEVER
(I) (2) (3) (4) (5)

E] D

CI CI CI CI
E

5. Which one of the following formats is
most suitable for your classroom use?

( direct reception to classroom
(2) film (16 mm)
(3) El videotape (reel to reel)
(4) videocassette
(5) not sure
(6) none available

0 u
(Over)



III. USE OF ITV PROGRAMS

(59) 1. How many different series do you use (1) 0 (If 0, go to item 2)
during the school year? (Include only (2) 1

those series of which you use more (3) 2

than half of the programs.) (4) 3

(5) 4
(6) 5

(7) more than 5

(62-63)

(64-65)

(66-67)

(68-69)

a. Please write the number of programs
in each series of which you use more
than half of the programs during
the school year.

I use programs in Series I.
I use programs in Series 2.
i use programs in Series 3.
I use programs in Series 4.

use programs in Series 5.

(70) 2. On the average, how much time
do you use ITV per week?
(check closest estimate)

(1)

(2)

(3)

(4)

(5)

(6)

(7) El

(7)) 3. When did you last use ITV? (1)

(check closest estimate) (2)

(3)

(4) 0
(5)

(6)

(72) 4. Do you think ITV is a valuable teaching 0)

tool? (2) El
(3)

(4) El
(5)

(73) 5. How convenient are the broadcast (1)

schedules for the series you use? (2)

(3)

(4)

(5)

(6)

not at all
less than half hour
half hour
one hour
2-4 hours
5-7 hours
8 or more

this week
last week
last month
last year
two or more years ago
never

definitely yes
yes
uncertain
no
definitely no

always convenient
usually convenient
sometimes convenient
rarely convenient
never convenient
don't use



(10-45)

'2)

6. Below are listed nine titles of ITV series. Please answer items A, B and C.

A. Check if you are familiar with the series (have heard of, read about, seen).
B. Write number of programs in series you use each year (if none, write 0).
C. Check your opinion of the series.

ITV SERIES
A. Check if

familiar
with series

B. Write number
of programs

in series
used each year

C. Check option of series

Exc.

(1)

Good

(2)

Fair

(3)

Poor

(4)

Not

Sure
(5)

Ripples no) (I2; (13)

Al! About You ((4) (16) (17)

Inside/Out (Is)
(19-

20)
(21)

Bread and Butterflies (22)
3.(2

24)
(25)

MeasureMetri'7 (26)
(27-

(29)

Self Incorporated (30)
(31-

32)
(33)

contract! (34)
(35-

36)
137)

Rights and Responsibilities (38)
(39-

40)
(41)

Universe and I (42)
(43

44)
(45)

IV. AVAILABILITY OF EQUIPMENT

1. How do you usually view instructional
television? (check one)

. What kinds of TV sets are made available
by the school for your use?
(check one)

3. How frequently is a TV set (in working
order) available when you need it?

(I) L1 don't use ITV
(2) B on equipment permanently placed

in my room
(i) on equipment moved into my

:lassroom when I need it
(4) LI a separate viewing room where

I take my class
(5) Li other (specify)

(1)

(2)

(3)

(4)

(5)

Li

Li

LJ
[I]

black and white
color
both black and white and color
none available
not sure

(I) always
(2) Cl usually
(3) Li sometimes
(4) rarely
(5) n never
(6) L don't use it



()3) 4. What is the quality of reception on your TV?

(14-19) 5. Which of these types of video equipment
(record and/or playback) is available for
your use? (check all that apply)

(20)

(21)

(22)

(23)

(24) 6.

For each of the available types of
equipment, where are they housed
on a regular basis? (check one response
for each type of equipment)

a. videotape (reel to reel)
b. 3/$ " U-matic (videocassette)
c. " Beta
d. " VHS

(I) excellent
(2) good
(3) fair
(4) poor
(5) not sure
(6) dru't use

videotape (reel to reel)
3/4 " U-matic (videocassette)
1/2 " Beta

vi n VHS
none (Go to Section V, next page)
not sure

In my
classroom

In my
building

Centrally located
in_ school_system_sure

Not

(I) (2) (3) (4)

MEm
INom

Is video equipment availabte (1)

for your use when you need it? (2) 0
(3;

(4)

(5)

(25) 7. Do you use video equipment for
recording !TV programs from other
sources?

(26) Do you use video equipment for
showing programs?

(27-34) a. If you do not use video equipment
for showing ITV programs, why not?
(check all that apply)

ti,j

always
usually
sometimes
rarely
never

w very frequently
(2) frequently
(3) sometimes
(4) rarely
(5) never

(() very frequently
(2) frequently
(3) sometimes
(4) rarely
;5) never

no tapes available for recording
programs from another source

programs I want are not available
no equipment available
not sure how to use equipment
equipment is poor quality
too much trouble
programs and series not worthwhile
other (specify)



V. AVAILABILITY OF SUPPORT ITV SERVICES

(35 42) 1. In your school system, who purchases
audiovisual materials for your use?
(check all that apply)

(431 2. Our school system administrators are very
supportive of instructional television.

(44) 3. Teacher's guides and other print
materials which accompany ITV series
are usually available for instructional
planning.

(45) 4 The staff from the instructional
television agency provides adequate
training in use of programs.

(46) 5. The staff from the instructional television
agency is helpful in providing information
on ITV.

,47) 6. ITV scheduling decisions are based
upon teachers' needs.

(48) 7. Selection Of programs for broadcast is
based upon teachers' needs:

3

(xM)

classroom teacher
media specialist
curriculum coordinator
librarian
principal
superintendent
not sure
other

(I) L strongly agree
(2) agree
(3) uncertain
(4) disagree
(5) strongly disagree

(I)

(2)

13)

(4)

(5)

(I)

(2)

(1)

(4)

(5)

Ll

11]

strongly agree
agree
uncertain
disagree
strongly disagree

strongly agree
agree
uncertain
disagree
strongly disagree

(1) strongly agree
(2) Li agree
(1, uncertain

Li disagree
EA strongly disagree

(4)

(5)

in LJ strongly agree
(2) ri agree
(3) LJ uncertain
(4) Fr] disagree
(5) .7] strongly disagree

(I) strongly agree
(2) I J agree
(3, r__] uncertain
(4) U disagree
(5) L7 strongly disagree

(Over)



VI. PLEASE STATE BRIEFLY WHAT FACTORS WOULD ENABLE YOU TO INCREASE
USE OF INSTRUCTIONAL TELEVISION PROGRAMS.

(Thank You)



(I-4

PUBLIC AFFAIRS RESEARCH INSTITUTE

141 Linden St., Wellesley, MA 02181

A new vidto resource Video Kits has been made available by your local instructional
television ((TV) agency: The Corporation for Public Broadcasting (CPB) is interested in finding
out how yt.t.t feel about instructional television and the Video Kits. Public Affairs Research
Institute is currently gathering this ilformation for CPB.

By INSTRUCTIONAL TELEVISION (ITV) we mean to include in-school uses of television
programs that are usually broadcast by an ITV station but are also available in other ways such
as videotape, videocassette, film, etc.

Please answer the questions as candidly as ijossible. Your responses will be tabulated
by our firm. No individual schools or names will be used in the report. Please mail the whole
questionnaire in the enclosed postage-paid envelope within one week.

Thank you for your cooperation: If you would like a summary of the results of this study:
please contact your loc:d ITV agency.

JOH Flt L.F: SCHOOL. OR SCHOOL DISTRICT:

17 14) A ODRI.SS: CI FY: __ STATE:

DIRECTIONS FOR COMPLETING QUESTIONNAIRE:

Please check the appropriate space for each item. Fill in additional responses where appropriate.
Answer "It..." questions marked a, b, c, etc. only if they apply to you. If they do not apply
to you, go on to the next question.

Ignore all numberS in Parent heSeS; they aic for data processing purposes only.
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I. BACKGROUND INFORMATION

no) 1. Is your work primarily for: (()

(2)

(3)

a. If your work is in a single school, what is;

(11.12) the Number of Teachers?

(13.16) the Number of Students?

a single school
more than one school
the school district as a whole

(a) other (specify)

(17 20) b. It' you work for more than one school or the school district as a whole,
how many schools do you serve?

121 34) 2. Please check all grade levels you serve.

(35.391-- 3. Which description(s) matches your role in
each of the following areas?
(check all that apply)

curriculum policy

Preschool
Kindergarten

2

3

4
5

6
7

8

9
10

11

12

recommerd
determine

. develop
have other involvement

_ (specify)
have no involvement

(.u)-451 curriculum materials
0

0

(46-50) audiovisual equipment

recommend for purchase
select for purchase
develop
purchase
have other involvement
(specify)

Li have no involvement

0 recommend for purchase
select for purchase

Li purchase
have other involvement
(specify)
have no involvement



(51.56) ITV series recommend
select
purchase
have other involvement

(specify)
have no involvement
ITV not available in schools

II. AVAILABILITY OF INSTRUCTIONAL TELEVISION (ITV)

(sr) 1. Are ITV programs available to you through 0) YES
direct reception in classrooms? (2) 0 NO

(3) NOT SURE

(58 64) a. If YES, check all the formats
available:

(65-69) 2. Are ITV programs available to you in
these formats?
(check all that apply)

(70.73) a. If you checked videocassette, please
check format(s) available to schools.

public station broadcast
commercial station broadcast
cable television
ITFS
master antenna
closed circuit
not sure

film (16 mm)
0 videocassette

videotape (reel to 'reel)
not sure
not available

3/4 " U-matic
1/'2 " Beta

(74)

(1?
(60)

3. Do your teachers have the option to
have an ITV program taped for use
in their individual classroom?

1/2 "VHS
not sure

(i) IA YES
(2) NO
(3) NOT SURE

_03
(Over)



,:0-27)

4. Below are listed nine titles of ITV series. Please mark X in the appropriate box under:

A. Familiarity with series (heard of, read about, or seen) and,_
B. Availability to schools from ITV agency, for each of the nine series.

Items

ITV Series

A. Familiarity B; Availability to schools

Familiar
Not

Familiar Available
Not

Available
Don't
Know

Ripples uo) (ii)

All About You (i2) (13)

Inside/Out ((4) (15)

Bread and Butterflies ((6) (17)

Measure Metric (18) (19)

Self Incorporated a01 (21)

Contract! (22) (23)

Rights and Responsibilities (24) (25)

Universe and ! (26) (27)

III. VIDEOKITS

(2)(-33) 1. How did you learn about the Video Kits?
(check all that apply)

(36) 2. Do you select audiovisual materials which

(3744)

are purchased for teacher use?

a. If NO, who does select audiovisual
materials? (check all that apply)

mailing from the ITV agency
[1] individual meeting with ITV agency

group presentationi workshop, or
meeting with ITV agency

read about in a publication
colleague
teacher
directly from manufacturer
other (specify)

(I) Eli YES
(2) Ell NO

u

superintendent
incipal

curriculum coordinator
media specialist
librarian

i classroom teacher
other (specify)
not sure



(45) Did you purchase a Video Kit?

(46-49)

(50-53)

(54-57)

a. If NO; Why?

(1) YES
(23 NO

(Go to Question 8)
b. If YES, indicate title of series and how many of e IA were ordered.

Tide

r
4. What were your reasons fdr purchasing the kit?

Number Ordered

158 -63) On what basis did you make this selection?
(check all that apply)

(64 67)

(66 73)

6. Where will the VideoKit(s) be housed?
(check all that apply)

7: Who will use the kit?
(check all that apply)

(74) 8. In your opinion, will classroom utilization
of the series in VideoKit form differ from
the way in which the series is currently
being used?

a. If YES, how?

E

recommendation of teachers
recommendation of administrator
viewership or other local ITV survey
needs assessment
curriculum needs
other (specify)

individual classrooms
central location within school
central location within system
other (specify)

LI individual classroom teacher
subject area specialist
media director
media specialist
students for individual learning
o ther (specify)

(1) Ll Y ES
(2) LI NO

(75) 9; Do teachers ask that programs be made
available on videotape, videocassette;
and/or film?

1 1 u

(1) 0 often
(2) El sometimes
(3) never

(Over)



(76) 10. In your opinion, which one of these
formats is preferred by teachers?

1801
(I-8)

(10)

(I) film (16 mm)
(2) videocassette
(3) videotape (reel to reel)
(4) direct reception to classroom

IV. AVAILABILITY OF SUPPORT ITV SERVICES

(11) 2

(12) 3.

(13) 4.

(14) 5.

(151 6.

010)

Our school system administrators are very
supportive of instructional television.

Teacher's guides and other print
materials which accompany series
are usually available for instructional
planning.

The staff from the instructional
television agency provides adequate
training in use of programs.

The staff from the instructional television
agency is helpful in providing information
on ITV.

11 V scheduling decisions are based
upon teachers' needs.

Selection of ITV programs for broadcast
is based upon teaches' needs.

(I) strongly agree
(2) L agree

uncertain
(4) disagree
(5) strongly disagree

(1) strongly agree
(.:; agree
(31 uncertain
(4) disagree
(5) strongly disagree

(I) strongly agree
(2) agree
(3) uncertain
(4) disagree
(5) strongly disagree

(I)

(2)

(3)

(4)

(5)

strongly agree
agree
uncertain
disagree
strongly disagree

strongly agree
agree
uncertain
disagree
strongly disagree

(I) strongly agree
(2) agree
(3) uncertain
(41 disagree
(5) strongly disagree

I7_I-4- 4



V. TRENDS IN INSTRUCTIONAL TELEVISION

1. What are your perceptions of how ITV delivery will change over the next five years?

2. What changes would you like to see in ITV delivery over the next five years?

3. What are your perceptions of the problems which will affect utilization of Video Kits?

4. Please state briefly what factors would increase use of instructional television in the schools.

(Thank You)

i1
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Client's Role in Curriculum Materials, ITV Series and Audiovisual Equipment

Curriculum Materials ITV Series Audiovisual Equipment

Job Type

AdM. Media

School Level

Elem. Sec.

Total Job Type

Adm. Media

School Level

Elem, Sec,

Total Job Type

AdM. Media

School Level

Elem. Sec.

Total

Milli 11, N% 8 8 tliNIII II
Heconuend 52 57 56 56 57 59 55 60 64 68 60 61 56 62 61 72 60 65

Select 50 55 53 60 55 59 23 26 17 48 24 28 54 59 61 39 64 59

Purchase 46 51 54 56 57 48 14 15 15 20 7 24 47 52 51 6B 55 52

ether 9 10 9 12 10 11 18 20 20 20 26 13 15 17 15 16 14 17

None 7 8 7 8 10 4 13 14 12 14 24 7 5 6 2 4 1 4
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Table A . Number of Series Used

reacher Response

Total School Level Type of ITV Delivery
Elem. MS/JH Secondary Type 1 Type 2 Type- 3

(N=1210) (N=532) (N=356) (N=161) (N=203) (N=367) (N=637)
N % % % % % % %

0 466 39 24 43 60 23 38 44
1 213 18 16 22 13 26 14 17
2 193 16 19 17 13 19 14 16
3 158 13 17 '11 8 16 15 11
4 94 8 12 5 3 8 10 6
5 39 3 5 2 2 3 4 3

>5 47 4 7 1 3 5 4 3

Table B. Classroom Time Devoted to ITV Per Week

Teacher

Not at an
Less than
half -hour
one-hour_
2-4 hours
5-7 hours
8 or more

Total School Level Typeo-f-1-1*Velivery
Elem. mS/JH Secondary Type 1 Type 2 ,Type 3

Response (N=1268)
N %

(N=563)
%

(N=370)
%

(N..166)
%

(N=212)
%

(N=383)
%

(N=670)
%

412 33 20 34 56 11 31 40
1/2 hour 239 19 13 24 25 26 14 19

199 16 20 16 9 17 17 15
257 20 29 17 7 24 22 18
138 11 16 7 2 17 13 8

19 2 2 2 1 3 2 -
hours 4 4 - 1 - 1 0 -

Table C; Last Use of ITV in Classroom

Teacher Response

-Tot-a-l- -School Level Type of
Elem. m8/JH Secondary Type _1 Type 2 Type -_3

(N=1276) (N=560) (N=370) (171) (N=220) (N=186) (N=6_69)
N % % % % % % %

This Week
Last Week
Last Month
Last Year
TWO or More Years
ae.er

284 22 33 18 5 36 17 21
236 18 21 20 11 23 18 17
301 24 23 26 25 27 30 19
129 10 9 11 13 7 10 11
117 _9 8 10 14 2 -9 12
209 16 6 16 33 5 16 20

Table D. Reasons for Never Using I'rV

Teacher Response

Total School Levet Type of ITV Delivery
Elem. MS/JH Secondary Type 1 Typ_e 2 Type _3

(N=260 ) (14514 ) (N-79 ) (N -69
) (N=1)) (N=76) (N=170)

Not Available 101 39 45
Don't Like ITV 29 11 14
Inconvenient Scheduling 139 53 61
Don't Like Program 28 11 9
No Equipment 57 22 36
Other 41 16 20

38 36 55 32
17 0 11 12
57 50 37 61
12 0 7 14

1,, 10 50 17 22
13 16 21 16 15

Percents total more than 100 since more than one response could be selected;

11d
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Table A. Number of Series Used (More than half of programs in a series)

Teacher Response

Total School Level Type of ITV Delivery
Elem. MS/JH Secondary Type 1 Type_2 TypA_1

VT. (N..595 ) (N-244) (N203) (N71 ) (N431 (N.154) (N294)
NVT.. (N.344) (N -217) (N° 73) (N..28) (N -143) (N132) (N-169)

N % % % is % % %

0 VT_ 156 26 17 28 42 22 21 31

NVT 117 34 19 51 86 16 32 40

1-2 VT 240 40 35 51 32 45 35 41
NVT 109 32 38 29 7 51 30 28

3-4 VT 144 24 31 18 19 25 32 20

NVT 92 27 34 15 4 21 30 26

More than 4 VT 55 10 17 3 9 12 8

NVT 26 8 8 5 4 12 9 6

*1T - Videotape
*NVT- Non-Videotape

Table B. Classroom Time Devoted to ITV Per Week

Total School Level -Type-crf ITV Delivery-
Elem. MS/JH Secondary Type 1 Type 2 Type 3

Teacher Response VT! (-N=619) (N -263) (N=207) (N.68) (N.147) (N.157) (N...314)

NVT. (N.361) (N227) (N..78) (N..29) (N._46) (N..135) (U.180)

N % ? % --1 i %

Noc at all VT 116 19 13 18 35 9 17 24

NVT 99 27 13 42 83 9 20 38

Less than 1/2 hr. VT 148 24 15 30 35 29 17 25

NVT 52 14 12 22 10 26 15 II

1/2- 1 hr. VT 246 40 46 41 25 39 41 40

NTT 168 47 61 27 7 46 53 42

2-4 heJ: VT_ 90 IS 22 B 4 18 19 11

NVT 39 II 13 6 0 15 13 8

Mot-Q. than 5 hrs. VT 19 3 4 3 0 5 6

NVT 3 1 1 3 0 4 0

*VT Videotape
**NVT- Non-videotape

Table C. Last Use of ITV in Classroom

Teacher Response

Total -Sc -heel Level Type of ITV Delivery
Elem. MS/JH Secondary type 1 Type 2 Type 3

VT* (N.624) (N.258) (N.213) (N71) (N.154) (N.157) (N312)
NVT* (N.364) (N.231) (N 77) (N30) (N. 47) (N.135) (N.182)

_N I 1 % a a i a

Thi,; week VT 187 30
NVT 81 22

week VT_ 138 22
NVT 76 21

Last month VT 168 27
NVT 92 25

Last Year VT 132 21
or more NVT 116 32

43 24 9 38 26 28
30 10 0 36 16 23

22 24 20 22 24 21
25 16 7 26 18 21

21
27

30
29

37
10

14 22 34
18 46 83

28
28

31
39

24
14

12 20 27
11 26 41

*VT - Videotape__
**NVT- Non-videOtape
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Table A. Availability of AtT Series According to Clients

Total Job Type School Level
Adm. Media Elem. Sec.

N

Ripples
(N= 69) 47 68 67 78 83 52
All About You
(N= 73) 45 62 55 81 67 59
Inside/Out
(N- 76) 62 82 78 100 92 71
Bread & Butterflies
(I= 78) 62 80 77 95 92 76
MeasureMetric
IN* 77) 58 75 69 100 81 70
SeIf_Incorporated
1Nm_721 49 68 60 90 77 62
Contract:

58) 6 10 8 14 8 10
Rights and Responsibilities
(N= 60) 26 43 42 53 39 48
Universe and I
(N.. 66) 37 56 56 65 68 47

Total Average 44 63 48 75 67 54

Table B. Average Number of Programs Used in AIT Series by Teachers

Total

ITV Series N Aver.

School Level Type of_ITV Delivery
Elem. MS/JH_ Secondary Type I Type 2 Type 3

N Aver. N Aver. N Aver. N Aver: N Aver; N

RIpples 60 7.4 54 9.1 3 5.3 1 2 15 8.0 '16 7.0 30 7.0
All Azout You 108 11.1 92 11.8 9 4.2 0 16 9.8 61 11.7 31 10.5
Inside/Out_ 89 10.3 59 9.8 19 9.2 1 4 10 12.2 36 8.5 43 10.8
3rc:ad_and_3utternies 49 9:6 29 10:5 13 9.9 1 2 10 6.1 19 9.1 20 11.9
muasureMetric 57 7.1 26 8.4 23 6:7 2 1.5 10 5.8 9 7.0 38 7.4
Self :ncorporated 44 7.3 7 5;7 30 7:3 2 7 19 8.7 5 6.0 20 6.2
Contract! 13 9.2 9 12.6 1 1.0 - 0 0 - 4 8.5 9 9.5
Riqhfs and
Responsibilities 19 3.8 1 1 5 3.4 8 3.4 1 1.0 2 7.0 15 3;6
Universe and I 15 7.1 3 1 7 10.9 2 5.5 3 5.8 1 1 II 4;0

Table C. Teacher Opinions of_AIT_Series_in Videokit Form
(Good-Excellmt)___

ITV Series

Total
Elem.

School_Levei
MS/JH

-

Secondary
%

Type
Type of ITV Delivery
1 Type 2 Type 3

Ripples 193 63 75 56 37 75 60 62All About You 277 73 84 49 40 73 79 65
InSide/OUt 280 74 81 70 32 82 76 71
Br,.:ad and

81.Mterflies 148 56 62 50 30 66 55 53
MeasureMetric 135 54 61 48 36 61 49 54
Self Incorporated 105 55 52 67 37 81 42 51
Contract: 29 26 36 14 21 13 36 24
Rights and
Responsibilities 58 30 30 36 58 36 33 42

Universe and 14 47 36 28 50 31 54 14 41

12u


