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- ABSTRACT

~ -

A common thread throughout the histories of research on
mass media impact is the notion that models of mass media

effects have progressed from hypodermic effect models to
indirect models of mass media effects. Recently; however,
Reeves and Wartella have suggested that the history of

research on children and the mass media follows a different

historical path. The Present paper uses empirical methods

to study the history of. research on mass media and youth:

Findings show support for Reeves and Wartella's observation
that indirect effects models are found throughout the history
of research on children and the mass media. The_data do not,
however; support their suggestion that research topics in

this literature recur cyclically with the fntroduction.of

each mass medium into the social system.
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A common thread throughout the histories of research on mass media impact

1s ‘the Hotion that models of mass media effects have progressed from direct or

hypodermic effects models to indiréct or multi-step Eodels of mass media effects
Vo )
(see, e g;, Weiés,'1969 DeFleur and Ball=- Rokeach 1975; McLeod and Reeves, 1980'

Davis and Baran, 1981; and Lowery and DeFleur, 1983) Weaver and Gray 61980)

state that the major emphasis of mass media research can be classified by three
time periods: In the first perIod (ezrly 1800s-1930s), according to their
classification schemé, one finds mainly "descriptive histories" of the print
media which focus on the lives and influence of major editors and’ pubilshers.
Durlng the 1930s-1950s, they sState; research fotiowed a'hypodermic model of un-
differentiated mass media effects; and from the 1950s to the'present research

models tend to. foilow Katz and Lazarfeld's (1955) conceptualization of the two-

~step flow theory, incorporating an indirect or multI-step\effects'model in mass

media res@arch. It is also in this later period that Katz'(1959) argued for
the need to Concentrate less onjihat media'do_ié people and more on what people
do WITH media, and Klapper and Merton infiuenced the deveiopﬁent.of middle range
theories in mass commmication research. |

Mbre recently, however, Reeves and Wartella (1982) have suggested that
this conventIonal history does not descrlbe research on children and the mass
media.1 Two ciaims made by these authors wili be eyamined in the present study.
Qeeves and- Wartella state that contrary to what wouid be expected 1f models: pro-
gressed from hypodermic to indirect effects modeis (as described in traditlonai_

histories of mass media research), conditional and individual difference studies

1Reeves and Wartella based their observatlons on a thorough review of the 11ter—

ature which was partially conducted in a seminar on the history of research on

mass media and youth. A4s participants in this seminar, the authors wish to thank

Professors Reeves and Warteila for the opportunity to explore and d1scuss this

11terature. Ideas which emerged from the seminar and from discussions with Reeves

and Wartella provided the groundwork for this study. Thanks is also extended to

Professor Baughman whose historical expertise was often tapped in identifying and

locating key h1stor1ca1 works.



of mass media effects are common throughout the history of research on mass media

and. youth In addition, these authors suggest that research questions relating to

»

children and the mass media are cyciical and follow a predictable pattern with the

introduction of_each new medium into the social svstem. ’fhey state,

Thus,; there appears to be a cycle recurring in the literature .

of research on film, radio and television effects on children

and youth: research on children's use of the medium gives

s . way to research on the health effects of the medium and lastly,

effects of media content on knowledge, attitudes and'behavior
are addressed (p:22)

. In. this paper; the history of research on children and the mass media will

be treated as an empiricatl investigation. Particular attention will be given
toward examining the hypotheses suggested by Reeves and Wartella that (1) com- .

ditional and individual difference studies of mass media effects’ occur throughout

- the history of researrh on children and the mass media and (2) research topics in

R /
this literature recur cyclically in a predictable pattern.
A total of 163 studies froﬁ over 88 sources, including journal articles,

- books; book chapters, and magazines.are- included in this study and represent
nearly a century of publications examining the mass média .and chiidren (1911 to
1980). As Glass, McGaw and Smith (1981) point out; a maJor problem in any meta-

analy51s is 1u devising a sampling frame which is representative of the population -

under study (in this case, research on children and the mass media). The present

- L ; -5 -)-
study used a mnitipie .Search method in order to develop an adcquate sampling frame. .

A frame for literature dating from 1950 to the present was constructed thrOugh the
use of a library computer search of lirerature on chiidren and the mass mediaﬁ
These computer searches accessed Psychological Abstracts, Sociological Abstracts,

and ERIC, 2 yielding about 1, 000 studies for the sampling population. Fifty-three

2'I'he authors w1sh to thank Professors Reeves and Wartella for making the computer

1isting of post- 1950 publications available for sampling purposes in this Study.

-
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bibliograpRies of research on television, and these were added to the computer

listing for sampling purposes:- One Hundred and Fifts

A'sampling frame for pre%l?SO-reséarch on mass media and youth' was constructed
following a somewhat different sampling scheme,l more analogous to "snowBall"
saﬁpling méthods. In this case, frame construction began by conSulting the appro—
prizte card catalogue headings at the University of Wisconsin s Memorial Library,
Journaiism Reading Room, and the Wisconsin State Historical Library These list=
ings provided books, pamphlets, and Journal articies dealing with the subject.

The bibliographic referenées of these_sources were then checked. In addition,
'Journals which were Sources for studies ip the post—1950 sample and which werel

'published prior to 1950 were searched for any pre—1950 stndies on children and

-

the mass m’dia.- These procedures vielded approximateiy 300 studies ‘on chxldren

and the ma»s media pnblished before 1950' radio and motion picture Studies are

néariy equally represented in number. These 300 studies were then combined with
. ©

the(?gg—;tudies systeﬁatically sampled from the post-lgso listing in order to
‘ f

compiete the sampling frame for the present stndy. Table 1 shows a- complete

listing of Journal sources which were . included in the study, and aﬁcomplete .
'llst of aill publications 1nc1uded is shown in Appendix l., |
Data gathered on cach publication (N51535 includéd inforﬁation cOngerning

‘ the year of publicatlon, medium studied, samples, use and type of stat1stical

; analysis, independent varlables, dependent variables and intervening or "other"

'variables (see,Appendlx 2).
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Table 1

A List of Journals Included in the Sample

ADVERTISING AND SELLING .
AMERICAN BEHAVIORAL SCIENTIST
AMERICAN PBYCHOLOGIST
AMERICAN SCIENTIST

AMERICAN SOCIOLOGICAL REVIEI .
AMERICAN TEACHER

ANNALS OF THE AMERICAN ACADEMY

OF POLITICAL AND SOUCIAL SCIENCE

AUDIO-VISUAL COMMUNICATION REVIEW

AUDIO VISUAL INSTRUCTION
CENTRAL STATES SPEECH JOURNAL
CHILD DEVELOPMENT
CHILD STUDY
CHILD WELFARE -
CHILDHOOD EDUCATION
COMMUNICATION QUARTERLY
EONTEMPORARY EDUCATION
COUNSELING AND VALUES
CRIMINOLOGY .
" EDUCATION
. EDUCATION ON THE AIR
- GAZETTE
GENETIC PSYCHOLOGICAL MONOGRAPHS
INTERNATIONAL JOURNAL OF GROUP".
TENSIONS
INTERNATIONAL R;VIEW OF EDUCA—
TIONAL CINEMATOGRAPHY .
JOURNAL OF ADVERTISING RESEARCH
JOURNAL OF ABNORMAL AND
SOCIAL PSYCHOLOGY
OF APPLIED PSYCHOLOGY
OF BROADCASTING
oF

F COMMUNICATION
OF
OF

JOURNAL
JOURNAL
' JOURNAL
. JOURNAL

\
Y
3
¥

|
i

CONSUMER RESEARCH
EDUCATION
OF EDUCATIONAL PSYCHOLOGY
OF EDUCATIONAL RESEARCH
OF EDUCATIONAL soq;OLocx
OF EXPERIMENTAL EDUCATION
_OF EXPERiMENTAt SOCIAL
_ PSYCHOLOGY - *
JOURNAL OF JUVENILE;RESEARGH
JOURNAL OF PERSONALITY AND
SOCIAL,PSYCHOLOGY ' '
JOURNAL OF PSYCHOLOGY
JOURNAL OF SOCIAL ISSUES
JOURNAL OF SOCIAL PSYCHOLOGY

-1

* TEACHERS COLLEGE RECORD

JOURNAL OF VOCATIONAL BEHAVIOR
JOURNAL OF YOUTH AND ADOLESCENCE
JOURNALISM QUARTERLY

MOTION PICTURE MAGAZINE
PERCEPTUAL AND MOTOR SKILLS
PHAEDRUS

PHI DELTA KAPPAN

PRINTERS INK :

PRINTERS' INK MONTHLY

PSYCHOLOGICAL BULLETIN

PSYCHOLOGICAL REPORTS
PUBLIC OPINION QUARTERLY
RADIO RESEARCH
RECREATION
RELIGIOUS EDUCATION
SCHOOL AND SOCIETY
SCHOOL RECORD
SCIENTIFIC MONTHLY

SECONDARY EDUCATION
SOCIALIST REVIEW

' STUDIES IN PHBLIC COMMUNICATION

SURVEY.

TALKS -

TELEVISION QUARTERLY - \_\
THE AMERICAN CITY

THE ENGLISH JOURNAL

THE PSYCHOLOGICAL RECORD



As mentiomed above, each independent’ and dependent variable vas recorded
rp the coding process: "bther" variables were aisolrecorded.and include any
variatle the authors discussed in the stud§‘as affecting the rélationship between
independent and dependent Gariabies. 'bthér variables were recorded whether they
ﬁére introducEd as controis in Eﬁe anaiy§13 or were simply mentioned as possible

. ¢ -
Ince°venlng or conditional variables. A variable classificatlon and codin

scheme was then -dévised, clustering a number of categories under ten main sui‘éct

areas: attitudes, life conditious, viewing conditions; media behavxors, media

S

psychoiogIcal factors, media content, behaVIors, psychologlcal variables, and
advertising. The compiété classification scheme and examples are listed in
Appendix 3. o : ' N - ]

Results: SaﬁoieeéharactEristics

Medium
Eight forms of mass media were mentioned im the studies: television (76);

motion pictures €55); exper;mental £ilms (5), radio (ﬁé);_Books éib)f newspapers

(10); comic books (5); and magazines (5).% Figute 1 shows the distribution of

studies published by year. ‘As shown, the distribution is bimodel with peek

It is 1nterest1ng to speculate why these peeks occur, and one is tempted

to explain the relative .abundant periods in term& of the avaliabxirty of .

fundlng and governmental polic1es toward the mass media. For example; the

perlod from 1925 to 1947 is historicaily associated with' Congress éstabiishing

the Federal Radio Commisslon (FRC) in 1927 and later the fédéral Communication

Commisslon (FCC) in 1934 In additlon, €BS began 1nvest1ng money in mass communi-

‘cation. research in the 19303, 1ead1ng to the establishment of the Bdfeao of

3 - - - I .
Figures here total more than 163, since many studies examined more than one
mass medlum.‘
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Applied Social Research at Columbia University in 1937 and the coiiaboration

of Stanton and Lazarsfeld: In 1929, another influential research center was
- 7
/

estébiiéhed; Social Sciences for . the Rockerfelier Faundatlon, and 1932 marked

the publication of the first Payne Fund Studies of motion plctures and .
children. From 1969 to 1979; the influences thch might be associated with
an increase of mass media research appear to be more directly a result of
influences stemming from géverﬁﬁeﬁtél interest in mass media effects:, the
formation of the Commisslon on .Obsc nIty and Pornography in the ldte 1960s,
President Johnson's 1968 Nationa{/Commlssion on the Causes and Prevention

of Violence and his 1967 National Adv1sorm Gommisslon on Clvil Dlsorders

1968 Ns nat—Commissing 'i/ti ses' and Praventisi of lenee; and

- - o L . /
research which resulted from/petltlons by Action for Ghildren s Television
(ACT) to the FCC.in 1970 ané/to the FIC in 1972 to regulate television a&ﬁer—

/

tising deslgned for chlidren; Although such speculatlon is an 1nterest1ng

-

and impcrtant issue; this study dces not directly address these relationshlps.

The reader 1nterested’in these issues; therefore, is referred to Reeves:énd

/
BaGighman (1982) for/é diséuss16§ of the relationship .of commmication re-
Search to mass media regulation and to Weaver and é}ay (1980) for a discussion
of ‘the relétiéﬁsﬁip between Tass me&iébréseirch and ftnéing.

The.&éta &é show that oncé a medium is introduced into society,; research
on that medium appears to continue well past a period of "initial interest,"
(see Table 2). For exampie,‘éithbugh research on children and radio peaked
from 1938 to 1942, studies on chii&ren and radio are still being conducted
in the 1970s. A closer look at these later. publlcatlons shows, contrary to

what one might expect, that radio was the focus of study in atl but two
| .

cases where radlo was looked at as part of the child's overall media use
y

patterns:
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o ~ Table 2 o 7
Frequency of Studies in Sample on Children and
Motion Pictures, Radio, and TV by Year
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Resaarch Methods

Seventy percent of the stud1es in the sample employed some type of

.statistical analysis, ranging from simple percentages to* more complex methods :

.associated with panel designs. %ight studies reported conducting content
anaiysIs of the media, lS lab experiments, 3l school experiments, 2 field
experiments, 32igeneral surveys, 30 schooi surveys, and 3 observationai

studies were reported.v Fifty—eighc studies employed no statistical analysis

but gave expert opinIon about mass media and chiidren, and 11 publications

< It is interestiﬁg to note that this pattern.changes, however, when each
. medium is looked at iudividuaily (see Table 3). For motion pictures, the -

moSst frequently mentioned methods weré" expert op1niou (36/), school experi-

ments (162), general survey (i&%), and school survey (14/) 'For radio .

studies in the sample the most frequently mentioned were-expert opinion

'(322), general survey: (222)5 schooi survey (217), and school experiments

7

(13/) For television, the - four most frequently mentioned methods were
school survey (21%), school experiments (19/), general surveys (167), and
expert opinion (162); Over time methodological changes seem 'to ‘occur as
new methods are introduced into the field. In this sample, school experi-
ments were introduced iﬁ l§30, content analysis In 1&40 laboratory experi-

ments in 1946; field experIments in 1971; and observational techniques in

1972. .Once introduced,,the methods,continue to be utilized over-time,

¢

Samples
Of the 113 studies which reported using. sampies, 84% usedjlocal samples,

8/ used national or regional ‘samples, 42 used several\local samplés, and

4% didn't méntion the sample origins. Forty-two of these studies réported

- special characterisiics of the sample: emotionally disturbed children (l), w\g;\\\

l { ‘ ‘ o » fli}
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_ Table 3 e
Data Collection Méthods by Type of Mass Medium

- \1\'7\\:.. )

Method - Motion Pictures __ Radis Television
. Content | 0 . 3 - 5
Analysis ’ S (6% (6%)

Laboratory 6 o 0 . g

Experiment T (10%) , _ ) (102)

School 9 7 16
Experiment (16%) : (132); (19%)
Field 1 2 1
Experiment 2z ) €4%) 1z

R - / R . o

General - 8 13 14
Survey - ' - (147%) - (22%) _ (162)

7 ~School ' 8 © 11 .18
T Survey (14%) (217%) _ (21%)

Obseérvation 0 v S0 . 3

Expert : .21 17 14

Opimion = . (3% (322) Casw

Review. of - 5 1 6
Research ' (8% . (2%) (7%)

£, . .

Totals 58 53 . g
(100%) (100%) ) . €100%)

-

o




Jjuvenile delinquents (2); socially disadvantaged children (5); minorities
(5); class rooms (l4), ali boys —— - typically aggression studies -- (12); all
giris -- for a study of perceived importance of beauty and beauty advertise—
ment exposure - (l) and two studies used the chIld s age as a surrogate
measure for specific mental skiiis or stages of development.

One hundred and five studies included children as the unit of anaiysis

- ¢ . o~

in their sampies. The childrens ages ranged from 3 years to 23 years oid,
and the mean age was 12. Other units of analysis include: motion picture
theaters located withim a half block of saloonsg mothers, éhiidrens' pro-
grams, parent—chlld pairs, families, network progranming; and criticisms of
programming. Sample sizes ranged from 12 to 37,50s. ,iWenty;éight percent- ”

'included less.than 200 40% 1ess than 400 467 iess than 700 and 502 less

than 1,000: (Additional - findings describing the sample are discussed in
Appendix 4) . | |

HilerendsL Testing the Reeves-WartellaJiypotheses

Conditicnaerropositions Thro,g : As stated earlier Reeves and Wartella

(1982) suggest that conditional propositions and psychological explanations
of mass media effects are common throughout research on children and the

wass media. In order to test their hypothesis, the studies.in the sample
were broken down into the three eras defined by Weaver and Gray (1980). The
first era spans from 1911 to 1929 and is traditionally thought to be dominated
by descriptive histories of mass media effects. The secondnera, from i930 to
1949, is thought toibe.characterized;by'research based on an hypodermic or

' undifferentiated modei of mass media effects: The third era is from 1950

to .the present,Aand research in this era 1is thought to be based upon in-
direct or conditional models of mass media effects. If conventional ‘
accounts of the hiStory of mass media research describe'studies on children

Fuj
Cy
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and the mass media, one would not expect other (intervening or contingent) variablés
to be mentioned in the iitéga;ufe until the third era, post-1950. I, however,
Reeves and Wartella are corréct in stgﬁiﬁg ﬁﬁif>§ﬁéﬁ variables appear ;hrbughout
EBE‘BiéEéfy of.research on chiiéréﬁ:éhd;tﬁé,ﬁééé media, thgn oneZWQﬁi& éxpéét

iiééié differences atross the thrééuétas. | I

Table 4 shows support fp;"thévﬁééVééégééteilé hypothesis: There are iittié

differences between eras in tge percéntagé of studies wﬁiaﬁ meptiomed oéher
variables, indicating adherence to an indirect effects model throughout the
history of this literature: Im era 1, 60% (9) of the studids mentioned ofhor
liiwyériébiéS; in é;a'Z; 55% {34); and in era 3;’652\(56); A;ghi?SQuafé test con-

firms that differances between eras are, indeed, not significant. The evidence,

—

Pzl
»

,Ehefefore, supports the,Reeves and Wartella observation that theé conventional

“history does not tend to describe research on children and the mass media;

) I . 77-7'77 Y o 7 o
rather; indirect models of mass media effects are dominant throughout the
history of research in this literature.

It seems, however, that the Weaver and Gray (1980) claim that ‘pre-1930 -
Eé§§éf§§wéf=fﬁé.ﬁiéé mediéhis-méiﬁiy descriptive in nature is §u§por£ed by the

?g;thﬁugh,chiéfgoﬁgluéibﬁ can be critized om the grounds thit "other variables'

are operationalized both as variables actually included in the analysis and as -
variables simply discussed as having an impact om the phenomenon under study, the
authors do not consider the operationalization problematic. Direct and indirect
effect perspectives are looked at as world views which guide not only analysis _
selectioms, but also the researcher's conceptualization of the relationships under
study. A researcher endorsing the direct effects perspective would be quite sur= |

prised to find evidence of indirect influences; as were Lazarrfeld, et al. (1948)
in their study of the 1940 presidential election in Erie County; -Ohio. Indeed,
one of these authors (Berelson, 1959) was so affected by the realization that the
field could no longer embrace a direct effects model that he later wrote that N,
studying the media was no longer worthwhile and declared the field dead (Lowery /
and DeFleur, 1983). Research conducted from an indirect effects perspective, on:
the other hand, would necessarily discuss other variables affecting the relation-
ship under study, but would not, however, necessarily include all these variablds
in the analysis. Therefére; the fact that a researcher mentions indirect in-

fluences is considered evidence that an indirect model of mass media effeats

-provided theé conceptual basis for the study.
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data. Sixty percent of Studies in era i offered expert opinion (as opposed to
conc1u51ons based on systematic quantitatxve or qualitative methods), compared

with 36% expert opinion 1n era 2 and 1i% expert opinion in era 3. A&s noted earlier,
however, the diver51ty of empirical methods employed in the study of mass media .

and youth appears to be a function of time; as new techniques appear:fthey are

utilized in the research.

Historieeieirend544wéyclical Topics:‘ Reeves and Wartella also suggest that

‘topics of research on thé mass media occur in predictahle patterns: . as each’
- . ;

new medium enters ihto the social system, research concerns: follow a specific

/ -

order, beginning wtth research on children' s use of the medium, turning to

'research on health effects of the medium, and finally to effects of media con-
tent on a child s knowiedge, attitudes, and be-ﬁblors. In order to test this-
hypothesis, independent and dependent variables were clustered into three topic
areas:S (l) children' S use of the medium, (2) health effects' and 3) knowledge,
attitudes, and hehaviors. Because only three studies addressed health effects

' of the mass media on children (one in 1938—motion pictures, one in 1939--radio'

-

and ‘on€ in 1942--motion pictures and radio), this topic was excluded from sub-
medium (motion pictures, radio, and television) Aecording to the hypothes1s,

one would expect: (1) topics to be introduced in an invariant order across

medium (use of aéaia, health effects, and, lastly,; media effects on knowledgeg ' R
attitudes, and behavxors) and (2) as a new topic is introduced,; .research on

other topics declines "giving way" to research on the more recent topic.

A,SThese general topics were made up of the following variable categories which
'are defined in Appendix 3. Children' 'S media use = 15 + 16 + 17 + 18 + 21 + 22;
knowledge, attitudes; and behaviors = 1 + 25 + 26 + 27 + 28 + 29 + 30 + 35 + 36'
+ 37 + 38 39 + 45 + 46 + 47 + 48 + 49 ¥ 50 + 58 + 59 + 65 + 66 + 67 + 68 + 69.
Beczﬁse health effects were not coded as a _separate category, all code sheets
were reyiewed in order t6 retrieve this 1nformation. N

o




Figures 2, 3, and 4 show the topic trends by year for each medium. It

is clear from these figures that theadata do not support the cyeclical trend

hypothesis._ For mbtion pictures and television, studies of the effects of -

the medium and of the child 'S use of the medium occur simultaneously in the

literature and there is no evidence that research topics."give way" to newer
\ :
topics over time. For radio, studies of the child's use of the medium pre=

ceed studies on the medium s influ%nce on the child's knowledge, attitudes,

' and behaviors by about two years. However, the hypothesis as stated by i \

Reeves and Wartella requires: such patterns to occur for research topics in

each medium. Since the pattern doés not oceur across medium, the cyelical

-

’ iﬁtrends hypothesis is rejected. ' a , b“
' Suspecting that the null findings discusséd above may have been due to

" too large topic catégories, a similar procedure was followed to attempt to

tease out any .cyelical topic trends: ‘In this case, i5 different topic cate-

gories were cons;tructed'6 (l) attitudes and interest' (2) home and peer;

(3) individual characteristics of the child; (&) good behaviors; (S) bad

behaviors, (6) displacement effects‘ (7) medium characteristicS' (8) viewing

conditionS' (9) media content' (10) learniug, (ll) prosocial—psychological' ,
L _f(12) antisocial-psychological' (13) other psychologlcal- (14) unhealthy mental

effectS' and (15)’advertising. Again the results do not support the hypothesis

) that topics are cyclical and that early topics ' gIve way t\ latter ones. Once

a topic is introduced it tends to be prominent in the 11ter ture for a number

g

of years; evemn as other topics enter the field. : N

are defined in Appendix 3. Attitudes and interest -1 + 46; home/peer = 2 ¥

4 +5+6+ 7; ‘iIndividual characteristIcs 8+ 9 + 10 + 70; good behaviors
35 + 36;_ bad behaviors = 38 + 39; displacement = 59; medium’characteristics = A
11; viewiug conditions = 15 + 16 + 17 + 18 + 19 + 20 ¥ 21 + .22 +.56; media con-
tent =25 + 27 + 28 + 26 + 30; ‘learning = 39; prosocial-psychoioglcal 5;
antisocial-psychological = 48 + 50 + 58; other psychological = 47 + 55; unhealthy

_mental effects = 49; and advertising 65 + 66 + 67 + 68 + 69.

]
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Therefore, the hypothesis of cyclical or recurring topics with the 1ntro—
duction of each medium is reJected. Rather, the data suggest that within:the
rirst ten years of research on any medium, research topics inciude: individual
characteristics, viewing conditions, and media content (see Tabie 5). Three
initial research questions seem to ‘emerge,; therefore, in the first ten years of
research on children and an innovative medium. Jhat is the content of this
-medium? How does the content affect different ch11dren’ and (3) Hoﬁ do these
éffects vary, according to viewing contexts? ~Aside from this common. beéiﬁning;

research on each medium seems to address research topics independent of other

medium topic agendas.
Conclusions -

This study has shown that the histor? of mass communication as it is
typicaily discussed in the 1iterature doés not describe the history of research
on children and the mass media. Support was found for Reeves and Wartella ‘s
(1982) observation that conditionai propositions and psychoiogical explanations
are common throughout the history of research on the mass media and youth. This
area of research therefore, does not appear to have its beginnings in a direct-
effects period typically assumed to represent initial efforts of naive mass media
researchers. Support was not found however, for Reeves and Warteiia s notion |
that a particular sequence of topics.recurs with the introduction of each mass
‘ﬁédium into theé social system. Instead; each medium appears to have an initial

- —

set of research questions in common; however; there is.not evidence that an in-

\ . _ o _
variant sequence of topics -xists, indepéndént of the medium undér study.
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Table 5

Motion Pictures; Radio, and Television by Variables

Mentioned During the Medium's History of Research*

- MOTION PICTURES

A

'Yearsf 44——Variables ) ,,;,444,,

-5 individual characteristics
media content
viewing conditions
bad behavior
antisocial—psychologlcal
Prosocial~psychological
6-10 other~-pgychological
11-15 displacement
IR actitudes and interests
26-30 good behavior
31-35 ughealthy mental effects
RADIO
Years . Vardables o
1-5 viewing conditions
6-10 bad behavior
advertising
hone/peer
-indfvidual . characteristics
attitudés and interest
other-paychological
antisocial-psychological
. bad behaviors ,
media content
TELEVISION
Years Variables - e —
1-5 media content
individual cbaracteristics
viewlng conditions
o attitudes and interest
11-15 home/peer’ ’
16-20 advertising :
36-=40 other-psychological .
. bad behavior
41-45 - displacenent .
B media characteristics /-
56-60 antisbcial-psvchological/’
65--70 good behaviors N
71-75 " unhealthy mental effects '

*Research topics for each medium .are listed next to the

in the literature.

R

Year 1 is deflned as the fir

appeared in our sample.

~

20 R

years they first appear
St year ressarch on the medium
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) The fact that research on children and the mass; medIa does not f1t the tra-
« ditional history of ;ovement from a direct effects modeil to an indirect effects
model: should be of interest to ail mass media researchers. Perhaps, the h1story
~attributed to our field represents only the work of a few, prominent media re-
.searchers. It is also possible that media ‘reséarch at tha social systems level
is well described by the traditionai history with progression from the hypodermic
model to iimited effects models, influenced, perhaps, by the successfui propa-
ganda ca npaigns in WW I. Hoﬁéver, research wnich looks at ‘the 1nd1viduai child
as théfunit'of analysis appears to follow a different histor1cal deveiopment,
.apparently never totaiiy embracing the hypodermic effects model
The rasults of this study point to’the importance of questloning the con—
ventional historical account of mass media research and to the value of examin-
ing this history through empirical methods. Only by such méthodS'can we con=

struct an accurate historical record of research in our fieid with confidence.
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Appendix 2

CODE GUIDE

M
<



Research on Mass Media and Children

~* PRINT ALL INFORMATION CLEARLY .~ Coder name
_ . . - . -'Study Number

. 1. kist full re?éréneéi P I '

‘1a. Source of Information (circle the appropriate number) |
(1) book/(2) journaly (3) book chapter/ (4) thesis; dissertation

(5) pamphlet (6) other (specify) 7 o

2. Numbér of authors (If compilation, include editor)
2a. Author's full name : N "’
(1) _ |
e
g6} L -
o___ N
(5)__ . R R
- 6 o . .

3. Year of pybiieatiSE'W77A447

4. Number of media studied -

4a. Type of medja studied: (check all that apply)
———— Television T ' .
—— Motion pictures (film) T s
——— Experimental fjlgiifilmwpﬁdduced especially for the Study)
) - Radio - B : » :
Books e s
— Newspapers_ : o
—— Comic Books
) ——— Magazipes =~ = - ,
Mew technologies (computers, video games, etc.)
. Mass medja vs. interpersonal communication comparisons




. Type(s) of analysis:

34

a

Did the”study employ statistical ana]ys1s (e g:, percentages, tables,

correlations, regression,.etc.)?
(1) yes (2)_no ;

'(eheek an that “apply)

content analysis

—lab experiment

__school experiment

_________genera1ﬂggrygj

school survey

observation. i

expert._ opin1on (includes parents
~child's behaviors)

and teachers' estimate of

l Hg;gi IF ONLY. TYPE OF AﬁALvsrs "CHECKED A ABOVE WAS

EXPERT OPINION," THEN SKIP TO QUESTION #11

7. Are children in the sample?
e (1) yes (2) no
8. What ages of children are-included in the Samp1e’(:)'
youngest age .
oldest age
'1?J; If on]y grades of ch11dren are reported, use
fo]]ow1ng table to convert grades to ages.
jrade - Age ‘Grade - Age Gradz - Age ‘Grade - Agel -
K "_5“‘ —4th L —Fth 'T,L T2th 17|
1St 6 5th : 9th 14
g 7 Gth .11 10th 15
_ 3rd. 3. 7th 12 11th 6
o. What kind of samp]e is used in the study? - (check a1l which apnlv)

dational sample

ocal (ci%y or cogngj) o
_._regional {state or adJo1n1ng states)

______other (spec1fy)

authors don't say -

rto -

Ry



10. ‘Special characteristics of the sample (if applicabls)
% _. D (Tearning disabled). . o
gifted .
Afeeeemotiona11y disturbed
——Juvenile delinquents o
4444450c1a11y disadvantaged (e:.q.; low SES broken fam111es)

———_age differences in sample represent specific concents (e.g., stages

_._of cognitive development) -
_____minorities
—___class .rooms ‘
____other (specify) - o B S

=z

11. Sample size (number of peop1e) , B
NOTE: If more than one sample, g1ve average number

] Ana1vsis Var]ab1es (THREE PARTS to this question)

A.

B. DEPENDE]T VARIABEES,(7lst them)

\ |

C. o7 ‘E ARIABLES (mediating variables, e.q.)

i

!

,,13.:‘Taaics covered'in the study:  (FIVE PARTS to this question)
- AL Behaviors : (Check all that apply, and specifj each behav1or)

e

\ ;:::prosoc;a1 ("good") ' S
—neutra Ky T I
—_antisocial ("Ba dam) —

‘4440p1nions I ]
Aeeusefpffthe media __ .
frequency or amount of exposure to med1a -
_--Jjuvenile delinquency [ —
__other . o i : . R

43



36 .

13. Topics Covered -in the study {Continued) -
. . ) 7 ‘77//7 7 )
B. Psychological Factors: (Check all that apply, and specify éécﬂ/behavior)
_attitudes . 1 L
_frustrations B |‘ —
knowledge already held or intel ligence o/
__learning ; —=
gratifications - /
Interest in places or events v s
content preferences .
—__enjoyment . - K I
- perceptions of reality A _ / S
__other perceptions 5 £ — ' P
__Othé?' . PR - ' .
C. Media character'ist'ies,(éﬁéé&é}jjﬁ@iibé‘ji;;é,rjd specify)
——content (e.g., violent content; sexy content, etc.) L
ﬁr , N o —
———Mmedium character15ti¢$“(é.g., tlickering Tights, dark theaters, etc.)
D.. Social aspects: |, (check all that apply)
—_peers
—_school
_-_other (specify) -
E. Otﬁéi'féﬁiég not 1isted above (specify) _ —
END OF QUESTIONNAIRE o | |
TAKE A MOMENT to record any problems you had with the coding or with decisions
concerning the study. Make your comments in the Space provided below.
. COMMENTS : '
e 7\' v
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VARIABLE CLASSIFICATION ‘SCHEME

<




01)

02)

04)

06)
07)
03)
09)

.10)

1)

38 -

CODING tAtééDﬁiéS‘?éR7VARIAB;ES

ATTITUDES

Specific: (re:content): social attitudes; satisfaction with sexual self-
' - image’, characters, models, school, drugs,; women, minorities,:
homework, aging and dying; conservation and wildlife, discrimin-

government effectiveness, desire to move, dttitude chanae,

"good" content, agreement with model, values of movies

ation, other activities, reading; violence; political authority,

Parents' Attitudes: toward kid's media use, toward childrén's shows,
opiniqns of child's behaviors and attitudes, anxietv

LIFE caﬁgzrzous

rearing, parental responsibility, parental oguidance, parent-

- child interactions, year, ethics, verbal responses of mother,

Home, structure: Family size; father's presence, time father home while
children are awake, violence in_child's environment, family
composition, number of parents living with child, foreign
parents, nationality; home 1ife, cultural standards, community
traditions, number of children in family, sex of parent in

one-parent homes.

Peer: Peer communication patterns, peer integration, peer interaction,
¥ interpersonal communication, companionship, social isolation
Demographic: SES, father's occupation, mother's education,. rural-urban,

' population.density, monthly rent, race, religion; income.
Individual characteristics: health, birth order, juv. delinquency, scouts,
~ personality scores, sex; character, temperment, méntal heaith
Development: grade, age, education '

intellectual development, arithmetic scores, reading scores, .
grades, cognitive style; mental ability

Intelligence: scholastic ability, verbal and nonverbal intelligence, moron,

Medium characteristics: admission price, camera zoom, program complexity,

videotape, rate of presentation, TV-Intrp as news source,

Jittery images, subtitles (silent films); preferred theaters,
number of words, number of syllables, imagery, sound effects,

short flashes, narrator
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Viewina €onditions

*15) who: with Parents, with sibs, with peers, alone, with family, alone vs.
: with others ; '

16) How: number of kids, number of. adults, other activity while viewing,.

prestige of coviewer; home vs. school viewing, parental control,

parsence/absence. of audience, number of sets, topics of con-
versation ‘

»

- Media Behaviors

~ularity of medium, introduction of television,; program pop-
‘ularity, parents tv time, listening to radio; frequency of

17) Time spent: time spent, amount of exposure, high vs. Tow viewers, poo-

attendence :
18) Patterns: program choice, conteént preferences, use of other media,
' days_and hours viewing, viewing style, media:use patterns,

movie appeal, néws,viéwiﬁgj,habits;,edUcatidna1,show1yi§w5ng,
fgypri;gwactors,Ewhét's,gooq,to watch, time of day, addictio-,.

actractiveness of television

19) Other measures: attention to previous shot, involvement with shows,

_attention, intensity of viewing

20) Others: cOmmuhfeatOF;7y?éWéf;rfém{i; filmed while viewing, family kept
viewing diary .

Media Psych 7
- 21) Watch: 1iking character, factors audience likes, uses and grats, what's
- good to watch, taste in program selection, reasons for pro-
gram selection . L
22) Viewing skills: identification with character, distinguish between
, reality and fantasy, reality cues , : .

Media Content

25) Bad: violent, égg?é§§iyélfégtor’éggféséi6ﬁjﬁ§§E§66nfaggréssibh5 ,
aggressive fantasy, poor role models, aggression aqainst

hUméh,éldWﬁi;ggxualfcontéht;‘CHéFacters1negative about
attending school, false values ;
26) Good: toothcare, prosocial content, educational; altruistic, helpful
‘ programs, social/moral/factual value, model competencs, good
social aFtitddes; health, ethics
27) Specific content: specific_films and programs, emotional content,
excitement, action; music, novelty, attractions of content,
emotional news items, sex appeal; news,; loca!l vs.nonlocal
news content '

;oo 47



29)

©30)

35)

[36)
37)

38)

39)

45)

)

40

Role models: expression of point of view, traditional sex roles, character

attributes; characters, sex of models, credibility of characters,
character and temperment of model, sexual pleasure of tv
characters, model behaviors, attractiveness of character, sex
appeal of model,; fFéaitiona]Znon;rQthignalfoccupationa1 roles,:

-competency, lives of stars; movie star prestige

N

Learning: recall of broadcast items, recall of emotional content, number

news items recalled, recall of central and perinheral content,
knowledge gain, learning, complexity of recall, cultivation of .\

. intelligence; recall of aggressive acts, learning luck vs work
ethic, knowledge of ‘playing hookey, learning about n'zces,
stereotypes; learn content, world knowledce : )

program type, entertainment, fantasy, play and book dramati-
zations, kid's preferences, phoney sports; educational, qive-
a-way programs, general, funny papers, excitement, action,
music, news -

Content types: programs, childreéns' programs, neutral zontent, newscasts,

Behaviors.

Prosocial: heipfng,'péiiféﬁéSé;f§§h§§§$i§j57§?é¢éfu1néss, courtesy,

altruism, consideration for others .
Good: adopting children, social achievement; toothcare, posture

Neutral: autonomic responses,.facial expressions; imitation audible re=
' sponse, conversation topics, activity levels; play types,

behavioral changes; search for natural parents, adoption,

sex behaviors, social learning, neutral behaviors, playing
- with dogs, imitation, emotional sweating :
- /

8ad: Bad sportsmanship, running away from home, going to saloons;

addiction, meal interference, dirty play, smoking, sleepless-

ness, poor grammar, indigestion; éating

aggressive behaviors, ‘aggression against human clown; last

Antisocial: Imitations of violent behavior, fighting, juv. delin.,

year's -aggression, conflict with parents, disobedience,

crime, burglary, murder, perjury, suicide, sexual promiscuity, -
conflict over program choice

Psychological. Variables

Prosocial: patriotism, empathy, increasing morality, social responsibility,
decrease in prejudice ,

Interest: in topics, future aspirations, political interest, art For

people, music appreciation,; information-seeking, sexual interest,
taste in program content, imagination ' ‘ :

e o 48




47)

43)

49)

50)

' 57)

58)

65)

N,
N

41

Oreams: dreams, dream intensity, vividness of dream recall; unnleasant

‘dreams; dream content, day dreams B . : .

reactions to content; sleeplessness; dormant emotions (sex),

fearsg,exCitatiOﬁii@Féggg]égsqcia] isolation; anger, psvchic
exhaustioh;:distrust;fdistractjon;_clutivatien of “untrameled

Bad: dreamy imagination, acceptance of violant behaviors, emotional

imagination" - ’
Mental bad: {gggfyﬁétionsié;tensiéa;ia&gg@géﬁ; nervousness, neuroticism,
" introversion, distraction, emotional disturbancés, anxiety
Antisocial: ‘moral injury, démb?éiiiafiéﬁ, corruption, anti;AmeFiEéﬁi§ﬁ;
- immorality, disreqgard for law ' - :
Othér -

) Perceived reality: perceptions of reality, TV answers, perceptions of

world, perceptions of humor; perceptions of cinema as true,
Tearning about world, beliefs -about way of life, impressions,

acceptance of cinema as true, perceptions of government's
effectiveness - '

N B e m
Intervention-viewing: teacher instruction, teacher intervention, motion

‘picture appreciation courses, Preparing educational films

cinema, elimination of blind byying”and,b106k3b602fng;

censorship and control, criticism of children's shows

Intervention in industry:' action to correct media, need for children's

N

Perceptions of violence: réfhfbfééﬁéﬁf;f?iéérous reinforcement,

acceptance of violent behaviors, reduction of inhibition

against violence, perceptions of violent or good content, de-
sentization to vioJence ,

) Other: number of hobbies, relaxation, homework, Teisure time, activity,
day's experiences, desire to'read, displacement of other
"better” activities o . '
) Frustration: ?FUSfiéf?65“~; |
A&ﬂé?iiéing

Content:. advertisment appeals, ad content, ad credibility; sex appeal,

exposure téﬁhélé/fgm;]eﬁin,traditibh&],vs nontraditional-
.roles; type presentation, type conclusion, type appeal,
type ‘product. ‘ : :

) Ad psych: attitudes toward prodicts; percaived product value; attitude

toward program showing ad, expectation of receiving toys,
mother's perception of.proQgg;fggi;abi]ity;,mbther's,pgrggp;jqn

of advertising .quantity, interest in product premium; coqnitive

defenses against ads, distinguishing between ad and program,

understanding ads, perceived importance of -beauty and cormercial
themes (sex, beauty, youth) in social relations '



*“““*~w f- SRR . LT 42 _,\\<

~ 67) 3ehaviors: Product requests, product purchises, effort (task persistence),
: use of product.in household N .

£8) Other-how to: marketing strategies; use of premiums, sources of information

» ; in éaé-(teIev131on; qata]ogues,_frié'ds, stores)
69) Ad Tearn: Product recognition, product knowledge,\product récall, child's
- ‘occupational know]edge/stereotyping/pré erences

o . - -
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) ADDITIONAL FINDINGS
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Régﬁiféi—eédditional Comments on the Sampl

f L

Sources B xl ' —

Although the sources xncluded in the sample are quite varied it is in-
teresting to note that only eight sources: account for 467 of the studies in

the sample. (1) Annals of the AmericanhAcademysof Political and Sociai

Science, 9%; (2) Journal of Communication, 7%,;(3) Child Development 6z; - .

(4) book chapters, 6%; (5) Journal of Broadcasting, 5%; (6) Child Study, 5%;

(7) Education, 4%; and (8) Jburnal of Applied Psychology,'ﬁz. iooﬁing at

these sources over time (see Table 4. 1), it is clear that journals which

were actively pubiishing studies of children and the mass media in the first

half,of,the century have passed this rolé on to more/recent and specialized

- &

Variables *

. For the sampie overall, the ‘most” frequent independent variables studied
were: content types, time spent with the medium, "bad" media content

viewing patterns, specif 7content, and role models_in the media;1 Table

4:2 shows the frequency of iﬁdependent variables in studies for motion

‘pictures; radio, and television: 'Whatris surprising is the agreement across
m2dium on the important independent variables to study. for'television,
there are four prominent variables which account for 50% of variables

studied: content types (?OZ), time _spent with medium (10/), psychological-
watchlng (11king character, uses and gratifications, e.g.) (10/), and "bad"

media content (107) For studies on children and radio; two variables

account for 53% of independent variables examired: ‘time spent with medium

(17%) and content types (36%).: For motion pictures, Four viriables account
- B , '

1See_Appendix 3 forjdefinitions of each category. | _ .

—

)
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Frequéncy of Studies in the Sample fpr the Top Eight Sources by Year

ACADENY OF POLIT, §

Vears SOCIAL SCIRNGE

Table 4.1

JOURMAL OF I Bk

COMMUNICATION  DEVELOPMENT _CHAPTERS -

CHIED

D JO0URMAL OF
STHRY

- i, 6

1915 )
53
1930

LI
1435 2

193

1937
1940 _
W

- 1942

1947 b
1931 !
1952 l:
198
1939

1970
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BROADCASTING  EDUCATION
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T~ Results: Additional Comments on_tlie Sample

§ourcé§
Although the sources inq%udéd in the sampie are quite varied, it is in-
udies in

teresting to note that only eight sources account for 46% of the st

(1) Annals of the American Academy of Political and Social

the sample:
Science, 9%; (2) Journal of Communication; 7%; (3) child Developmént; 6%;
(4) book chapters, 6% (5) -Journal of Broadcasting: 5%Z; (6) Child étudz; 5%;
(7) Education, 4%; and (8) 3cur£3ivof ippiied Psychology, 4%. Looking at

time (see Table 5.i); it is clear that journals which

these sources over
were actively publishing studies of chii&rén and'6ﬁé mass media in the first
haif of the century have passed this rolé on to more recent and specialized
journals.

Variables

For the sample overall, the most frequent independént variables studied
were: content types, time spent with the mediom, "bad" media content,
ﬁiewing'péttérhs; specific content, and role modeis in the médié.i Table
4.2 ;ho&s the frequency of independent variables in studies for motion
pictures, radio, and television. What is surprising is the agreement across

medium on the important independent variables to study. For television,

there are <our prominent variables which account for 50% of variables

| Studied: content tyr s (20%Z), time spent Qith medium (10%), psychological=
watching (likin, hEaraétét,.dgég and ératificatioﬁs;re.é;) (idi), and "bad"
777777 For studies on children and raéié; two variables
accounc ‘for 537 of independent variables examined: time coant
(i?ﬁ§7§ﬁa Eéhient types (36%). for motion pictures, four variables account
i;;;-;;;;;ggéj; for definitions of each category. .;

e e e R
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Table\ 4.2
Inaependent Variables 1n Studles
By Motlon Pictures; Radlo, and Television

Variables#* S Motion Pictures ~  Radio Television

1. Attitudes

2. Parent's Attitudes 2 g
4. Home, Psychological ’ 2 3
5. Home, Structure 3
6. Peer 2
7. Demographic - ) : ) . 4
8. Individual Characteristics 2 1 3
_9. Development 2 6"
10. Intelligence - 1 1
1l. Medium Characteristics . 1 2 1
12. View with whom
16. How view B . B 3
17. Tifié spent witi medium 7 11 13
18. Viewing patterns B 4 5 4
19. Other media Lenaviors : . 3
21. Psychological, watching 13
22, viewing skills ) ) _
25. "Bad" content 9 1 3
26. "Good" content 4 1 2
27. Specific content 7 3 2
28. Role Models 1 1 6

29. Learning - ] ,
30;p~r ‘ent types _ 28 23 ‘ 25

ssocial Behavior
36 *00d" Behavior
37. Neucrai Behavior

38. "Bad" Benavior

39. Antisocial behavior 1
_ 45. Prosocial Psychological

46. Interest 1 1 1

47. Dreams 2 2

48. "Bad" Psychologicail 2 k

49, "Bad" Mental )

55. Perceived realiry 1l 2

56. Viewing intervention 1 L

57. Industry inteérvention 1

58: Perceptions of violence

59. Xid's other activities 1

60. Frustration o

65. Advertisinz content 3 10

66. A&%ertlsing psychological )

67. Advertising behaviors T 1

'68. Gther advertising A 2

69. Advertising learning .

71. General effects . 1 - 1

TOTALS 69 64 ; P

*numbers here qorrespond tc numbers shown
in appendix 3 which provides definitions

for each of- th: above categories. i
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for 74% of indépéndent variables in the studies: content types (41/), "bag"

-

content (137), time spent with medium (10%); and speclflc medium content (10%).

For the sample as a wholei the most frequent dependent vériables are:

learning, wiewing patterns, antisocial behavior; attitudes, time spent with

the media,; and "bad" psyehbiogieél variables {z:g:; dreamy imagination,
51eeple55ne§§,’36rﬁént sexual enttibnég afouégi, feér; anger; etc:). Although
there is more variation across mediébhére, it_is again the case that naming
a few variables accounts for the majority of dependent variables studied for
each medium (see Table 4.3). For television, the most frequently mentioned
dependent variables are: viewing patterns (10%); learning (10%): gﬁfié&éiéi
behaviors (9%); timé spent with medium (17Z); attitudes (6%); neutral be—
haviors (6%); and adéértiéing psychological effects (6%), accounting for

54% of dependent variables in studies of television and children. For radio,
three variables account for 39% of all dependent variables studiéed: viewing
patterns (18%); time spent with medium (9Z);: and tearning (12%). For

motion pictures; four variables account Edr 55% of &E§en&ent variables used
to étuay motion pictures and children: role models (18?)5 antisocial be-

For the entire sample, the six most frequently mentioned "other" -
variables aré: individual characteristics (e:g., neéltn; birth order, grade,
etc:); inteliigence; &enographiés, Eéﬁé structure, hone‘p§Ychoiogiéa1
environment, and viewing patterns. Table 4:4 breaks the;e variables by

medium; showing an astonishing degree of agreement across medium concerning

important other variables to be studied. For teieGiéién; three variables

accounted for 51% of all variables mentioned: demographic (172);\{ndividuéi
- 7(’7

characteristics (17%); and development (17%). TFor motion pictures,\four

N

variables account for 49% of all other varlables studied: demographic\(925;

-t

\_)1
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Table 4.3
Dependent Variables in Studies

By Motion Pictures, Radio; and Telev151on

Variablés* ____________ Motion Piét&feé ____..__Radio Television

1. Attitudes : 11 8

2. Parent 's Attitudes 2

= e Qv
-

5

6

7. Demographic

8. Individual Chardtterlstics

9. Development

. 10. Intelligence .

" 11. Medium Gharacteristlcs
12. View with whom
16. How view
17. Time spent with medium
18. Viewing patterns 1
19. Other media behaviors
.21. rPsychological watching

*22; Viewing skills . -
25. "Bad" content )
26. "Good" content ’ ' .
27. Specific content 7 2 _
28: Role models 1
29. Learning } 17 12 13
30. Content types : 1. 4 ' 2
35. Prosocial behavior o 2
36. "Good" behavior ' 1

- 37. Neutral behavior
38. "Bad" Behavior

. 1

39. Antisocial behavior A
3

3

W BN
N =N
w

-

w!
[¥9)

45. Prosociail psychologlcal

" 46. Interest

47. Dreams :
48. "Bad" psychoiogxcai 4
49. "Bad'- mental ' 1
35. Perceived reality 4
56. Viewing intervention ,
57. Industry intervention 1
58. ?erceptipné of violence 7
59: Kid's othér activities 1 5
60: Frustration - .

+65: Advertising content

66 Advertising psychological .
67. Advertising behaviors : 2
68. Oth:e ivertising .
65. adve  sing learning 1 1
71. General effects . ) T

TOTALS _ 96 97

OOV N IR = O N e -

Wi

'&'#‘ v

*numbers here correspond to numbers shown
in appendix 3 which prov1des definitions
for each of the above categories.
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Table 4.4
Other Variables in Studies
By Motion Pictures, Radio, and Television

Variables#* _______ Motion Pictures _ . Radio Television

+9 . N

1. Attitudes
2. Parent's Attitudes
4. Home, Esychological
5. Home; Structure
: 6. Peer
7. Demographic

w0 W,
—
'—l‘
OV DO ON OV H e

' AD!

8. Individual Characteristics 16

t 9. Deveilopment : 12

=
IoN an

10. Inteiligence

p—
E o
p—
]

1. Medium Characteristics
12, View with whom
16. How view
17. Time spent with medium
18. Viewing patterms
19. Other media behaviors
21. Psychological, watching
22. Viewing skills
25. "Bad" content
26. "Good" content
27. Specific contént : _ 2
28. Role models 2
29. Learning ' o1
30. Content types : 1
-33. Prosocial behavior ' »
~ 36: "Gogg" behavior
37: Neutral behavior 1 , o
38: '"Bad" behavior

39. antisocial behavior ‘ - 1

3N

o) NN
o N e

N M

45. Prosocial psychological
46. Interest
47. Dreams

" 48. '"Bad" psychological
49. "Bad" mental 1
55. Perceived reality
56. Viewing intervention
57. Industry intervention
58. Perceptions of violence
59. Kid's other a-~tivities
60. Frustration 4
65. Advertising content
66. Advertising psythological . 1
67. Advertising behaviors _
68. Other advertising 1
69. advertising learning
71. General effects

TOTALS —
83 49 111

=L IN
=
LR S e [

—

~

*numbers here correspond to numbers shown

4in appendix 3 which provides definitions

for each of the above categoreis.
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individual characteristics (16%); developuint (12%);: and intelligence (12%).
For radio, -three variables account’ for 54% of all other variables studied:

individual characteristics (182)& development (14%); and intelligence (22%).
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