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ABSTRACT ! .- , ’ ,
" i ¢ Intended to supplement the fifth grade textbook

"Young Consumers"” (part of the "Law in Action Series™ by West

Publishing Company, 1980), this guide contains 22 lessons each of

, which includes a classroom visit from a ,community resource person, :

° The,guide is a product 6f the Urban Consumer Education Project, a
cooperative program between the St. Louis Public Schools" and tﬁe % .
Missouri Attorney General's office. The lessons were developed and
-field tested by the 40 fifth-gradg teachers and 40 community resource

persons who participated in the pgxoject. Community persons give

presentationsi on a variety oﬁgtopics including advertising,” how to -

save money riding ¢he bus, crime, ways to conserve. eneryy, consumer

problems, contracts, filing a complaint, insurance,eytilities, police

department, using the telephopne wisely, fraud, toy gsiety, and

reading food labels. Each lesson includes the following information:

consumer objectives; skill objectivesy a listing of related lessons

from the text "Yoang Consumers"; a listing of presentation materials

needed by the teacher and fesource person; vocabulary words to know;

pre-visit activitiés for the teacherto do with the students; an -
outline of, the resource pérson's classroom presentation; and

_féllow-up activities that the teachers can use to reinforce the

"lesson's consumer and basic skills objectives. Also ihsaﬁg:g.in the

guide is a supplement containing mateérials such as works s and

discussion aids which can be used with each lesson and a description

of additional community resources in the St. Louis area. & >
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and stresses the importaﬁ@! of decision-making and critical-thinking skills’. ‘
-The purpose of the program is to prepare students to become fair and knowledgeable
consumers. Toward this goal, the project takes two thrusts:. 1) to train teachers?
in effective methods for teaching consumer skills to their students, and 2) to
'hg1p reSource people transfer their consumer know]edge to teachers and students.

\\é - The project began ¥n the Fall of 1978 when 40'fifth-grahe teachéré‘and 40-. -~ . -

résource persons participated in a pilot training program which resuited in the
development of classroom strategies andsactivities which make use of consumer
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_the materials were pilot-testéd in fifth-grade ctassrooms fﬁfqngoUt_the city.
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The Urban Consumer Education Project’
received funding for two years from the

U.'S. Office of Constumers' Education to

devélop a model for utilizing community
resources in a school-based consumer

education program. The only school program ~ v

in the nation designed to work in L = -
cooperation with a. state attorney genera1 LA
the” Urban Consumer® Edycation Project has - . .

" attracted cons1derab1e national attentioni”’ K
Project staff have been invited to speak R .o

at meet1ngs of" the National Attorney S
General's Assoc1at1on, National® €dmmun1ty ., ® e
.Education Association,’ the Amer1can o, o .
Education Research Assoc1at1on, Conmittee . o
to Support National Consumer Education *f "L -
Week. The project has been featured in * *- ‘

. the fo]low1ng pub]icat1ons- Missoyri

Consuier Educator, Bniversity of Mtssour1-~
Columbia; -Communis Scriptura, Missouri Bar
Association; Missouri Schools, Missouri
Department of Elementary and Secondary

* Education; .and Amefican Education, U. S. - _—

Department of Educat10n; .

This guide was produced in whole ‘or
in part with a grant from the Office of
Consumers' Educat1on,,U S. Department
of Education; however, opinions expressed

herein do not necessarily reflect the N .
position of the Office.of Consumers' . -
Education and no official endorsSement .ol )
should be inferred. - 4 * Lo L.

Artwork owned by West Publishing Company
is used with perm1ss1on .
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This gu1de is a produet of the Urban Consumer Educat1on Project, a ..

cooperat1ve,program between the St Lou1s Public Schools and M1ssour1 S

Attorney.ﬁenera]. The program offers to a]] the system's f1fth grade

. teachers trainihg 1n consumer education sk111sg‘teach1ng strategies, and

Y

L

. ways to use community resources to supplement and enhance the school's .
cons umer” educat1on curr1cu1um The program offers tra1n1ng also to
~——— £

resource persons. in over 40 governmenta1 agenc1es bus1nesses educational .

_ 1nst1tut1ons, and civic organlzat1ons to proV1de them W1th skills for

[
bringing their consumer expert1se into fifth- grade classrooms. .
r
This boo consmsts of 22 1e sons Whlch supplemgnt the St. Lou1s.
e .

v fuglqc Schools, consumer educat1on program usually taught at_the.f1fth£
grade Tevel, The 1essons have been developed by fifth-grade teachers

Workdng closely with community resource persons over a tmo-year'period.
. . k .
Resource- peaple, all of whom are experts working in their owp specialized

areas of consumer education .and consumer protection, have‘donated many

hours of their time to work with teachers to construct these 1essons All

7 «of the lessons have been pj1ot tested by teachers ﬁn fifth- grade c1assrooms

) in,pub]ic'schoo]s across the city. It has'been a«cooperat1ve effort
'resdfting in valuable learning experiences‘for all who'participated: ,
. \ N . . .

[ -

y 2

-

. Teachers increased "their know]edge of ‘consumer topigs and
became more proficient in teaching;consumer educat n

. Resource people became more proficient in commun1 atingtne1r top1c
to wider aud1ences a .

¢

.. Students Tearned 1mportant consumer ski]]s and competencies and -
., also became more Eroficient in reading and math s




¢
. - [N
- .
~

In constructing the Yessons teachers were careful to choose activities
L J i .

/ v

that teach important consumer education objectives. In addition, lessons

;age designed to give students real-world opportunities to practice basic

-

skills 1eacned in language arts, math, reading, and using reference materials.

Each 1esson includes consumer education objectives and identifies the basic
-

skills which are reinforced in that lesson, as measured in the California

b d

’Achievement Test and the Missouri Ba51c Essential Skills Test.
,

The evaluations conducted during the pilot-testing conclude that:
. Students do 1earn from experts who vﬁ51t their classroom

. Students do 1earn the basic skills thrqugh the consumer education
program )

. Students do Jearn to become better informed, more respon51b1e
consumers. . .

®

" - The use of community resburces in the classroom will provide an

4

‘exciting dimension to any consumer education program and we hope this

-

- a™ . : .
guijde ﬁjFT,prbyide you .with many useful idea’s.

4
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I1. JHO&J TO USE THIS GUIDE -
A . d L . "o
< s . -
The most irﬁpor;ta'nt factor in t%e use of community resources. is
3 - .
TE_ACHEFéS AND RESOURCE PERSONS ‘
| WORKING TOGETHER
. The 1esson; in this guide’emphasize a team approach to using the
o comuni'ty resources in the t;.]assroom. For this reason, each }e}son"in the
. guide includes: . . .
. activities that must be done by the teacher, and oo
. activities that must be done by the resource person.
Each“]esjson has three segments:
M : 1. Pre-Visit--activities to be taught’ the teacher : T
., ' 2. The Visit--an.outline 6f'4wh'at the resource person will present in
: the classroom '
3. FoHow-Up-,-activ‘ities to rei’nforce the concep \\ingroducedz'jn the
’ visit. | . S .
Y It is important fo:the Teacher to do the pre-visit activit\ﬁe’ﬁ‘{ﬁﬁsined
- in the lesson. - - | .
' .

It is_ipportant for th. Resource Person to present :his/her thaterial.as

, outlined in the lesson. -
a, . -

.

v

: . i 5
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‘serving the St. Lou1§ consumer. Each lesson .contains: .

K @) |

-, THE LESSONS -

r

_ The guide contains 22 lessons designed ‘to supplement the text, Young
Consumgrs Usually tau@ht‘at fhe fifth- grade Tevel. Each lesson 1nc1udes

a v1s1t from a resource person--an expert whose daily work is related to .

.

B
’ v
Consumer 0b3ect1ves : -
. Basic and.Competency Sk111 Objectives (as measured by CAT and BEST)

£

Text- a listing of re]ated lessons in.Young Consumers

Presentation Needs - a listing of mater1als needed by the teacher
and resource person NN
*Words to ‘Know - a listing of words the resource person will probably use
n his/her presentat1on

~J Pre- V1s1t - actiyvities for the teacher to do with students in advanceof
- thé visit .

A

The V1S1t - an outline of the resource person's classroom presentat1on

" Follow-Up - suggest1ons for ways the teacher can reinforce consumer and
basic_ sk1115 ObJECt1VES

«?
s

Some 1essons include ideas for bulletin boards and field trips. In

addition, the supp]ement to this gu1de contains mater1als for each lesson

. )
wh1ch\can be reproduced to use in the classroom as worksheets, d1scuss1on

L4

aids, bu11et1q boards, pverhead transparenc1es, and homework.

-~

, .
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HOW TO GET RESOURCE PERSONS FOR YOUR CLASSROOM !

.
’

Representatives from each organization in this book héve‘agreed to make
. . . : . . po

“.a specified number of'presgntatiqns in fifth-grade classrooms throqdhout the

R ; \ .
school )jear. \ ¢ : . ros

To requést a visitor to your classroom, obtain a request form from the
[ . ' '

‘Urban Consumer Education Project.0ffice, 4130Lexington, Telephone: 531-2000.

Cite your 1st, 2nd," and 3rd choice. If you want one rgséurce pefﬁon, send
one formy if you want two, send two; if you want three, send three. Besure

to list your-1st, 2nd, 3rd choice on each request form.. It is a gdod'idea,

.

to, send in the forms early in the.schopl year. Rgsourée people genera]jy
book their calendars months in advance. .
Do not call the resource person directly. -All visits will be scheduied

tﬁr0ugh the’ Urban Consumer Education Projecf Office, 4130 Lexington, 63115,

Telephohe: 231-5000. : ‘ \

Orice the visit has been scheduled keep in mind that you have just

. . . .t

entered into a team arrangement with Fre resource pérson. The key to a
,sucéessfu1 1earnin§ expefieﬁfé i§.yoﬁking together. The individual Tessons
include many. strategies ﬁhigh reinforce the team approa&h. In addition,

- . - - hae 4
there are some gen%raI—guide1ines for ,teachers and résource‘pefsons which
- -t N ” @ -

pez}a{g to 211 the Tessons in this guide.

v ' M

[}
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. A-NOTE TO THE_TEACHER! . L
N ‘ iIhelteacher‘s involvement in the lessor .is of utmost impartance to the )

.

o k4 ’ e Ve \'} “
successful use of resource persons in the classroom--particularly at the " -.

~e1ementary gredesleve1s. The teaer who prepares students for avisit from
a resource person will feel:tﬁat the visit iseducat%onanyworthwhiie. The

o

“teacher who-does no 5reparation will find that the'uocabu}ary is over the

students’ heads and that they may have difficulty relating to- the visitor

-
» A h

- N and becom1ng 1nvo1ved in the presentation. ) -

r

- The fo110w1ng Tist of suggesttons were deve]oped by teachers who pilot-

’ 4 ,/\ . ) *
tested the ]essops in this gu1de. .- . .
) b " o - 2 v: . <t '
i - - . - 4 ' * \" V . ’ ! ’ M
_Befofé the V1s1t " . ) . - '
' v - ’ . - . N ' .
.. N ; v
- 1. Do the pre- v1s1t a ies outlined in the lesson. ’ .
. * >
Py L - 2. Be sure students upderstand the vocabulary words Tncluded for each ]
v . 7 Tesson. Somg idea for vocabu&g;y act1v1t1es are included on
. > - pages 12-13, .. |
‘ 3. Have students ma ke name’tags or desk p1ates to use. when a resource
person. visits ‘the c}assroom Donat Tet students ' ‘over- -decorate." .
S . The name tags- sho)}d pe readable from a d1§tance,’ 2 :
.0 4, (Opt1ona1) Invite parents to the ETas\room for the resource person 's
: : \ g .presentatlon ‘ ) RN
* ' . '\ KA 2 . . - \ - N \\
b . \& . N . A : )
- g Duringthe Visit .. S : oo - ¥
. k : T ' ' L o= : .
R I Resounpe persans ar: experts in their pwn fields. They, are not
'y L. experts in teaching or «in classroom mahagement. They may needa 1gt ‘
) ¢ of help from the teacher. The teacher should NOT* 1eave them in .ot
“, charge of the c1ass by Teaving the- rogm. o - .
L. SN ° < .. ve
: 2. Have one or two students meet the resource person at the entrance .
- to the school. This makes him or her fee] espec1a]1y we]came N N
. / .
. 3. If there is a bulletin board in the room perta1n1ng to,the Subject
. ' . of the v1slt be sure to po1nt it out to the resource person -when .
- _ he/she arrives. . . - (\\~
4. Have a few_qUestiont ready to stimulate discussion, if, necessary. . :f\
9 \ .
j'r
T 6 \
12 ' :
v »
4 . 4 —
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During tne"\‘/'iSit ,(contwj) . oo K - . -
/ 1) S .
: 5. A resource persommay nee

d help in ending the visit., SomeImay
stay as ‘tong as even onk student continues to ask questions.

It is up to the teacher to he}p the resource person depart, ..
gracefully. Resource persons should be told to restrict their
presentations to 30 minutes. In most cases, 45 minutes.would
be the optimum 1imit for a visit.

. \-« ~ - 4 ' . ’ . f‘ °
. After the Visit N .

-

'Ry

. _* - ' * s .

1. Conduct the fo]]ow-ﬁp attivities outtined in the Vesson.
2. Have students write thank you letters to the resource pe}son.

. 3.. (Optional) Have students Keep a consumer education journal which
includes information about visits frgy resource persons.

L3
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-~ A*NOTE TO THE RESOURCE PERSON : N ) S
Working with younger students {s a new and _different experience

for most resource persons. Even those who have a gréat deal of school ...
. . X ' v
experience generally visit secondary classrooms and rely on a straight

lecture format. Younger students respond best to a format that is more

imteractive and to topits that are within their realm of experience.

The lessons jn this guide have been designed to involve Ethents‘in

-1

> your presentation and to provide them with information and skills which

reldte to their everyday lives. The resource persons who piiot-tested
[ . ’ Q . )

the lessons in this guide reported a great geal of satisfaction from . *

6‘.

\ . '
working with young people. The students' qgga;ivity and fresh approach

often gave a new perspective to the topic and a sense of gratification

v

to the presenfor.
The following list of suggestions were developed by resource persons

. who pilot-tested the Vessons in this guide. .

?

—

Before the Visit ‘ -

1. Call the school 2 or 3 da&s in advancé to re-confirm your visit.
L4

During the 'Visit

LY

c-“

[PY -

° (- —

1. keep youg Presentation to 30-40 minutes.

¢

2. Structure your presentation so that you involve students right away.
You may want to begin by asking them what they already know about ®
you and your oxganization. "

3. Comment about bulletin boards or other displays in the room which
relate to your topic.

4. Call on several students. Don't'let\aﬁE‘BV'two monopolize the
discussion. '




w N

5. Be mobile. Circulate around the ciassroor.

~  rows.

. 6.

-

A

Walk up and down the

Involve the teacher, For example, ask the teacher to write important
points on the board.

Or, have the teacher choose sFudents to
. participate in activities with you. .

7. “Make sure the entire class hears a student‘élqugsf{;ns and responses.
* Either repeat the comment tc the total group or ask the student to, -~
. repeat it louder so that\gveryong can hear.

8. If you plan to exhibit brochures, forms, or other printed material,"

bring 35 copies with you to pass around.

~ collecting them at the end of the class.
on materials. :

Tell students you will be
Tell students not to write

9. If you bring material for students to keep, give out only those
materiats needed for your pregsentation. L

. teacher for distribu

tion after
™ ’

A

your visit.

~

L

eave the rest with -the

.

i s

v
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SOME NOTES ABOUT -CANCELLING, POSTPONING, RESCHEDIILITG . /

. B AN

. 1. Teachers who must cancel- or postpone the v151t shou]d call the
. " resource person d1rectly or send a-note/ tor h1s/her address

2. ,Resource persons who must cance] or gystpore shou]d not1fy the

teacher by phone or letter. . ‘o
3. 1here are two ways to reschedule: . . 2
"a. diréct contact between teachler and resource person, - §~
. b. call Urban Consumer Education Project Office, 531-2000.
. C . X
R R
) Finally, it does happen. Occas onally, a resource persdn nisses an
T~ appointment. So. . . . . ‘ N ’
~$} ,~ .
‘:
é\ ) ‘ - >
4
-10-
2
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WHAT TO DO WHEN THE RESOURCE PERSON DOESN'T SHOW?

- -
A

TO REMEMBER' . .. .. i

tnat resource people are human and something could Rave happened . . .

1. flat tire on ;he way to work,
! %
2. mother-in-law's nother-in-law suddenly took’ill, y

3. roof caved in at the office, '

)

4. sudden illness. ‘

Try to remember also that your visitor may have tried to call your
. and this was the day the school bus was late and 42
‘parents called. ,

N s

KEEP\YOUR COOL . . . | -

1. 'You are the instructional leader of the classroom.

Zf~ Your students have already had a positive educational expefience
simply by preparing for the visit.

You become the resource person . .

Let studénts know that they have preparéd'gég SOMETHING SPECIAL and
that they are still going to do SOMETHING SPECIAL:

1. Move on to Some other act1v1t1es in the lesson p]an See.the

section on folléw-up activities for ideas.

2. Have students make pusters:or brochunes about the resource person's

organization or abaut consumer problems the resource person can help
with. Send these to the resource person. .

3. Have students make cartoon drawings illustrating consumer problems
they or their parents may have which tie in to the resource person 's

» area of expertise. Send these to the resource person. (See Yoq_g
Consumers for an example of a.consumer problem that is depict
cartoon format. Lesson 16, 1st edition; Lesson 27, 2nd edjfion.)

4. Have students wr1te to the resource person outTining how thew\have
prepared for the visit and expressing their desire tohavethev1s1t
rescheduled. R
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T™. LEARNING THE VOCABULARY: ACTIVITIES TO HELP THE STUDENT .~ ™ o

.
-
.
Y

Each lesson includes vocabulary words t% help students better understand
information, presented by the resource persons. In addition, there are Tong-rapge
benefifS'uflearning the vocabutary. It will broaden students' understanding of
their rights and vrespohsibilities agd will help them make consumer decisions. now
and in the future. The teacher, thereforé; may find it useful to consider

. teaching consumer-related vocabulary as.an ongoing activity. '

Below are some idea’s for developing and reinforcing an understandiné of
congumer-re]afed~terms and their meanings: .o °
1. Try to,use the voéabu]ary words in everyday class situations, when possible.

For example, the word "cohsequences" can be used frequently'while discussing

the results of positive or negative situations. - The word alse appears on y

students' report cards.
) 2. Hang a chart of words and meanings in-the classroom several days before the
resource person's visit. Accumulate these charts in the back of the room for
students to use during independent activity~time. Students can team up in
pairs or "play.teacher" with algﬁggp of 3 or 4. *

3. As a class project, make a consumer education,fbcabu]ary notebook. For each
lesson, have'a student add to the notebook the name of the resource person,
his or her, organization, and the words and definitions students learned.!
4. Have each child keep his or her own consumer education vocabulary motebook
made with cplored papér, lined paper, and tied together with yarn through
punched holes. , : PR

N .

. 5. Make a matching game by writing each word and each meaning on a separate card.
Plage in a pecket chart for independent activity, small group, or class work.
-Add new cards for each visit.

1Y

.

* .
6. Give the definition orally; ha.2 the student give the word, . "

¢
7. MWrite sentences with blank words to fill in. Students should provide the
vocabulary word 'that makes sense. .

& 8, Make up Trye an%rfalse sentences using consumer education words.

9. Devise a ;imple code, such as A =1; B =2; C=3, etc. Write numbers on thd7~'°
" board to correspond to letters that make up consumer education words. Have ,
students decode the words and write them on paper. For example, 1, 4 = -AD<

10. Make a<"seek and find" for one lesson. Teach students how to make "seek and
+ ... .find", and use the best one for each new lesson. i o

AN ) : Y. v L
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Teach the clags to play Consumer Hangman. Choose a word, keep it-to’ yourself,
and draw one line for each letter. Choose a partner to guess one letter at a-,
time until he or she can guess the word correctly. If a letter is repeated,
you must write it on the line as many times as it is used. For each wrong
guess, draw part of a body. On the eighth incorrect guess, your partner is
hanged. See figure for-correct order of drawing.

M
.

1

A

]

1. head
2. neck

- - ’ 3:4. arms

. _ ~ 5. body ’ :
. . -/
6,7. 1eg§
. < ’
. / ¥ '

-13-
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ADVERTISING

»

Arfuork courtesy B .
Consumer Education Project - EMR Students
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ADVERTISING FEDERATION OF ST¢ LouIs ADVERIISING CLUBTOF GREATER ST. LOUIS
& - , 52 Maryland P1aza - . .3- 410 Mansion House Center
St. Lou1s, Missouri 6308 - T *:Qt"hdu1s, Missouri 63102

- £ : ..--~'% g :
The Advert1s1ng Club of Greater St. Lolis aﬁ&”the hduﬁrt]s1ng Federat1on
of St. Louis are organizations made up of professroya].men and women work1ng ;
«jn advertising in the St. ‘Louis Metropolitan Area. -Both® organ1Zat1ons promote. .
high standards (truth and accuracy) of practice by those in the advert1s1ng
industry. These two organizations affer programs. for those in the advert1s1ng
industry ‘and consumers, as well, which stress the 1mportance‘of’advert1S1ng in«
» the economy. , - AT, T

" 2"& . v
AR

‘ Advert1s1ng serves the consumer as well as serV1ng bysiness. For ingtance,
(1) {1t helps lower the‘cost of consumer products’....keefis the prices

down "sp-the average 1nd1v1dual can afford the’ produpts
1

EXAMPLE : - Suppose your mother wants to make $2. 0. “She deo1des
to bake cakes. . She estimates her cdst of th ingredi- -
ents, gas for cook1ng and her time... this all comes

. to $3.00. If she bakes one cake, she must.se11 that :;u
. ) cake for $5.00 in order to make her $2.00 profit ... + -
’ DR the $2.00 she wanted .to-earn (that is, the $3. 00 for~\

* the costs 1n¥§1ved Bnd the $2 00 for. her)

w

. , However, if she bakes 4 cakes (her costs wou]d be
. : © $12.00), she can sell each cake for $3.5Q and still _ .
. . - make her $2.00 ($3.50 times 4 equa1s€§%¢9b0 which is - ~
. - the cost of her four cakes plus her €2.00). She can
do this IF she advertises ... that is, lets .4 people °
-.know that she is making cakes and sells éach.of those’
A people a cake. By making 4 cakes rather. than
N 1 cake (mass producing), she can Jower the cost per
take from $5.00 -each to $3.50 each ... butsshe has ,
to get 4 buyers in ordér to do thi®. Shé can ad- - .
vertise to get 4 buyers... {by mouth ov through a
med1um) e 3' T

e 8

(2) it encourages. the development -of new and~1mproved products cee
you., :et a better product.

i EXAM Suppose someone.else's mother is making cakes, also..
; v Your mother is competing. Your mother’ might come
- up with a new recipe, a new cake decpration or some-
thing else that the dther lady i not doing. She
S R can advertise this difference to make-.a sale.’

~ ¥

(3) 1t he1ps assure new product ava11ab1114¥,at the'reta11 Teyel

:n‘.’ﬂ

EXAMPLE Your mother,is selling her cakes through some grocery
E store. Someone has heard how good "het cakes are but-



. .
.. . . ¢
> ~ v

. he/she trades at.another store.  That person widl
- ¢ tell his/her grocer about the cake advertis€d and ask
. them to try and carry that*item. Or, the other
', _grocer may see the ad and think it might be a good
- . jtem to carry. This keeps new productg coming into
T stores which gives the consumer new choices from
which to buy. . .

. @

(4) ig_dlso helps insure consistent product qualija[.'

EXAMPLE: Your mother has built up a following for her cakes. ' o
No one has ever received-a bad cake that your mother .
has made. When yourymother advertises her cakes,

. she is going to make certain that they all have that ,

. good taste that has made her so. famous. : ) N

(5) arM advertising supports our free press, magazines, radio, television,
etc. . Without advertising .income, these. communications media would
7ot have reached their. present.level of development or be able to )

offer their services at sugh a Tow cost to the consumer.
: ' .

e * .
EXAMPLE: _You..enjoy reading-the—funnies—in—the daily paper; you .
— ’ ) enjoy watching your favorite program over television. It
- . would not be possible for you to da this without the ad-
vertising carried by these media.

L

. About 70% of your local newspaper costs (the costs' of
- ' ’ putting the paper out each day) are paid by advertising. b
: The biggest bargain you get every day is when you pay
’ : 20 cents for your newspaper. Look whgt you get. You
St gel news from all over the world, the funny papers,
) the sports news, the stock news ....and you get adver-

- tising which shows you where you can buy products you .
want or peed and the prices yoy will pay. You do not,
have té spend time running all over town to find an

st . item. You will-have a pretty gbod idea from your news-

paper where to go and find it. ‘

¢

. Even though there are many godd things about advertising, there are also
R some not-so-good things. "Advertisements are prepared by professional and non-
’ professional people, alike. And, there are unscrupulous people who get into
the advertising bu§ines§ojust as there are unscrupulous people in other pro-
fessions. Therefore, you will find advertisements which are untrue, mis- A
leading, deceptive, fraudulent ... some containing untruthfully disparaging
remarks toward competitors ... somé with insincef? offers to sell and some with
... misinformation. . s 7 - . -

“ . You as a. consufer,. hqwever, will not know whether an ad misrepresents;
is fraudulent or insincere until after you have had some dealings with the com-
pany or have purchased the. product mentioned in the advertisement. If you find

. an ad.does not 1jve up te what it claims, you may report your findings to the

. advertising cTubs, the Better Business. Bureau and/or the Nffice of the Attorney - .

+ General. A1l of these grganizations are as interested as you are-in keeping .
. - the advertising industry ﬁree,of%spch advertising. ‘One of the main purposes of
advertising is to advise consumers of honest facts and qualities of a product,
thereby d11owipg the consumers to make an intelligent choice. , ' N .

;. ) o | .x 'Y : j17: . . " .
/ . 9 ) . ‘)3»’ . M

-




» 2. Students will pp]y crﬁt1ca1 thinking 5“1115 to recogn1ze negat1ve aspects

)

o of advertls}n Q . ¢
3 Students w111 1dent1fy and label various advert151ng appeals. e
- 4, Stud;nts w111 learn how profess1ona1 adverf:s;ments are created and Judged
' i~5..,ifgﬂents will prepare and present their own advert1sements. . §z
. - : . .

' BASIC AND COMPETENCY
’SKILLS OBJECTIVES G

-

¢ : ' ‘ ) . 8

CAT Read1ng Vocabulafy armd-Comprehens jon

BEST - Reading/Language Objectives 6, 7, 8, 10, 13, 15, 16
CAT - Spelling ‘ '
. CAT - Language, Mechanics and Language Express1on ‘
CAT - Mathematics Comﬁutat1on, Coricepts and App11cat1ons
BEST - Mathematics Objectives 1, 2, 3 4, 5
CAT - Reference Skills .
BEST - Government/Economics Objectives 2, 3;6,7,8,9, 11, 12, 13
r 4
- TEXT . .
. . - [ " <
4 “Young Consumers, 1st edition, 1esson.4
Young Consumers, 2nd edition, lesson 9 g
o’ \\\ -
. \\\. 5 . QY
i \,\ .o “1 18-
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) PRESENTATION NEEDS g

By the Teacher: '. @ . :

- . « , .

e name. tags ) o . ) o :
chalk and chalkboard _ : ) .
film projector , . . ' E . N
ointer i . L ’ S .

gagazines and newspapers (see #3 in‘pre-visit‘and #3 in follow-up for their use.)

¥
.

éy the Resource Person: ' =

film and samples of advertisements _
N handouts (giveaways) for the students .

"WORDS TO Kndw ‘ o

1. - adjective - a word that descr1bes a noun
2. advertisement - to call attent1on to des1rab1e qua11t1es in order to arouse .

;> “a desire to buy or'use .ot . o
3. audjience - a group of listeners, watchers, or readers
4. competition - a contest to win; in advertising, to win the pub11c busilbgss by A

offering the most favorable product ‘ . .

5. deception - misleading . . . o ‘

6. ego - self esteem o . .

7. evaluate - to determine the worth of someth1ng by stud ..

8. influence - the act or power of produc1ng an effect w1¥hout using force or command

9. jingle - a short verse or song using attention-getting (catchy) words over and over

0. media - ways to bring news, advertising, or other messages to the pub11c N _ !
(examples: newspapers, magazincs, radio, telev151on) 5, < T

11. merchandise - articles which can be~bought or “sold N2 T

12. persuade - convincing someone to _agree with you or do what you want him/her ¥ gﬁfdo

13. product - something that is made” for use. - .

14. regulation - a governmental order having thesforce of Taw

15.% slogan - a brief group of attention-getting words used to advertise,
¥ 6. superlative - to the utmost-degree of something (the best, biggest, 1argest mogf

delicious, etc.) . L
17, _techniqué - a way of accomp1ash1ng a desired aim

f
:

*****Teacher: The subject of advertising is of great interest to students. .More
pre-visit and follow-up activities %Fe presented in this lesson to take
advantage of students enthusiasm, Allow extra d’ys in:your sthedule to
aﬁequate]y cover the material.

- o :




PRE-VISIT

Have & vbcabu1ary‘1esson with "ORDS TO KNOW." See front oF this -bpok for ideas.

~— . v

. °Th1nk and Ta1k (Questions to stimulate discussion ) ‘ -

‘ N -
When you buy tennis shoes is there a certain brand you usually get? Why? /,///
Why not? If you need to buy a new pair of jeans, what brand would you buy? '
‘Why? Did you ever try a new kind of candy bar, or g new kind of anything becaitse
yOu saw or heard it advertised? 1 have. Have you every Been disappointed when
. you've tried someth]ng new? I .haVe. Have you been_ pleased about something -
‘you bought because itwyas advertised?® I have Te11 about some of your N
exper1ences HQW are influenced to buy th1ngs that aré advertised? Is the
price important? (Students\W111 know, some, types of advertising appeals and
tell you. Aside from appeals ment1o/ed in the text, you canhelp them commuiiicate.”
reasons they recognize but can't 14bef, such:as economy, status, Brand Toyalty,.-
‘conven1ence, and‘hea]th )° )

. - o~ _’ .
Have students deC1de what types of magaz1nes havg‘the best ads--the ones for
news? homes? families? Why wouldn't g newslhagaz1ne have many ads of =
interest to them§ .Call several stude ts’ at time to choosesa ‘magazine of their
. choice from youriselection. Theyar ouwt ads and paste.them #n one_large
. pdsten’or individual pieces of. construct1on paper f"‘\students should study,
their ads, find the most important word describing the. pgoduct “and prift that.
word in large Tetters-above the picture. Next, they-should decide what type. of-”
appeal the a¥ is using and print that word in large letters belowthe~picture:
(Examples' ban agon, sex appeal, -tes nial) For egample: a Coke ad m1ghb
-3‘have*re res for the descr1pt1ve ord, and ‘the appeal could be bandwagon.
(Save this nk for d1sp1ay in th c1assroom and when the resource pexson vis.its,

#k for comments to be g1ven Sopet ime dur1ng\the nresentatlon ~ %

most descriptive word, and if th right appea1 was—indentified.s Appoifit, a
student to be the recorder at the 1kboard., 'Have other students help ca]i}
out the varjous identified appeals.” The rechder should tally the ads in
each categorX. Which appeal was used. more thari any other? 0o-students think
that this appea1 is used more of{en by ddvert1sors? Which anpeal ‘had the
fewest number of ta111es? Can they dec1de why this would be?

—

Us1nq;zhe f1n1s\£d poster pere t, the ‘clas could vote on wh1ch ad used the’

-

. .
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5. Become better décision makers. Pass out a piece of Tined paper to each child.
Ask the students to pretend they are two peop]e Fold the paper once the long
way. At the top of one cOlumn put ‘their own name. At the top of the othe®
column put the word "Mother". Now on their side of the paper have them write
‘five things they would-1ike to have which they've seeh advertised in an ’

',4"ﬁnterest1ng or funny way. On the other side of the paper® have. them give a
reason why -their mothers would not want them to have these things. -Give a
reason for each item. Have some of the students read their papers to the class-~ . .
Are theré any similarities in student wants and why mothers say "no" to them?
Lead studerits into a discussion where they realize that some advertising makes -
them want things which may not be obtainable or may not be good for them.
Examples: expensive products, unsafe toys, sugared cereals, soda, candy, etc.
Since parents.and children recognize there is a great deal of advertising aimed
.at 1dren, this is a good time to ask students who should be respon51b1e for
evaluating worth and benefits of a product. H 1p them to understand that the
consumer has a responsibility to choose w1se1y

L d

6. Invite parents to the resource persan's visit. Have the class design the
"jnvitation in the form of an ad that would create’ a desire to attend. Before
the class makes the final decigjon' on the wording, the students should ask
themselves, "Hould this make mk want to attend?" Would this persuade my

parents to attend?™ . : ,/_,)
- » - \ ' .

<

° ~ ‘ ¢ . ‘
N . . - 4

" BULLETIN . L
BOARD  , ° L

IDEAS o o
S L )

1. Have class decide on one produc’ almost every student would buy, such as gum,,
potato chips, or candy. Make up a new brand name for it and detorate the,
bulletin board 1ike an outside billboard. Keep it simple-with a large picture
and few, but large, words. An exampie would be: "BUY SUPER POTATO CHIPS
MADE THE ST. LOUIS WAY - JUST RIGHT.- AND YOU GET MORE FOR YOUR.MONEY, TOOi}
Students can exaggerate their claims by using superlatives, but they can't
make false claims, even if this is not a real product.

hadh]

2. Make "WHAT'S‘ON YOUR MIND?"Sﬁsee supplement) and display on a large hall ___
bulletin board.” : —_—— . .
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THE VISIT \ | |
~ \- . -
— ﬂ_;\\\
PRINCIPAL )
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& .
. ‘ | .
L wmﬁg‘%m’gf Artwork: Leon Smith
- rtwork: Leon
& ot ,
1. Introduce se]f and g1ve br1ef summary of where ,you work, what you do, and what
, an ad agency does. -
. 2. .Interact with students and ask for raised hands of any students who would ]1ke
to tell why we need advertising. Try to call op different students. Some
of the concepts they may need help with are: psito lower pr1ces,1g1ves

censumers more choices, influences quality of products when in competition,
helps consumers make wiser decisions when they have the information] and provides
consumers with knowledge of new products on the market. - [ %

. 3. _Recognize student efforts by making comments aggﬂask1ng quest1ons about their
poster display. Here are some suggest1ons D6 you believe ‘what this ad says?

. Why or why not? I see this person colld recognize the type of appeal on, this ad.
° _ Would you buy what's advertised here?-. Why or why not? This person recognized
e, ~ . thé best descriptive word for this ad." Get across that ads have the power to

**\ﬁK% inf}uence our decisions to buy, but .that the choice and responsibility are ours.

4.5 Ask if someone knows the most expensive kind of advertising. Exp]a1n the different’
\Ted1a used, the 1ength of time. costs, and preparat1on involved in creating ads

5. Show awards film: ask1ng the. students to be ready dfter the film to tell
which ad they 1iked best and why. Eplain why these ads were chosen to be.
winners.. . I

6. Finish presentation by commenting- that there are some decept1ve ads, Exp]a1n that
. there are government regulations (FTC) to control mis-information and lack of
information, but the gonsumer could suffer before these ‘ads are taken out of -
- . -~ - -Circulation:--Therefore; the -consumer must learn to question and- think before
" making the decision to buy. They should also quest1on themselves whether they

. need, want, or can-affovrd-the- product.

§§§@& 7. Show the g1veaway item as:an example of a form of advertising. Have the
o _ teacher supervise theig-distribution, if you wish. ’

- 8. OPTIONAL Ifthe class shows'promise, ‘and if you would be ava11ab1e you
could offer fo return and help be a judge ‘of ads_for an advertising
campaign the class would like to create to promote a neighborhood endéavor

. or schoo] parent club’ proaect

..

- AJA" ’) .
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FOLLOW UP |
-IN THE CLASSROOM

1.. See supplement for cepy of the TV Commercial Evaluation Form; make a .-
thermofax master and run off on ditto machine. What did evaluate mean? Arg.—
we jea;ning how to evaluate advertising? Tell class that tonight they will -

. evaluate TV commercials. Pass out two forms per child and make sure they
understand the words on the form, and what they are supposed to do. Have
them returned the next day, and assign a student to sort them according .
‘ to the project, or braffd, or time. Another tally 'project can be done on - ‘ .
@  the board using time-slots, or food ads evaluated, or toy ads evaluated, ) :
td decide which time, food, toy, or appeal is the most popular and the Teast |
popular. Or have students read their evaTuations to find how many watched =~
the same ad and gave. it the same or different evaluation. The importance.
of this activity is that students are using critical thinking skills. THere
are no "right"-answers. Did the students enjoy being evaluators?

.2 N
2. Students could develop an imaginary product, draw a picture of it, make up a
slogan, make up ads using different_appea]s,’and‘put on display. Here is , -
what one c¢lass did: Product: : A Penguin Rencil. Slogan: It Skates Through . "
Homework. ™~ Students drew-a picture of a penguin with the pencil lead coming
out of its bill and an eraser between its iceskates. Identification of
product: Look for the Bird on Skates. Testimonial Appeal: "I sign all.my

autographs with a Penguin Pencil." Bandwagon Appeal: "Everyone at school
uses Penguin Pencils.” Sex Appeal: "Oh, I love using Penguin Pencils;
darling."

. ‘
3. Use the Newspapér:l

. a. Have each student cut out three ads and tell the class the following facts
. ’ about each ad: What—is the ad selling? At what audience is it aimed? \
What descriptive words.is it using? Why would the student buy the product? L.
Why would the student not buy the product? :
b. To make & collage, have students cut out superlative words such as biggest, " °
best. gigantic, etc., and special attention-~getting words such as free, just
. g arrived, rebate, etc., and arrange them in a pattern on a big piece of i ' <
colored paper. _Mhen the pattern looks interesting, glue down with a gL.ugs
_ stick or paste. ~:Collage can be displtayed in room or hall with the title:
“fHow Advertising"Influences Us. e
c. Find the food ads: Label two large pieces of newsprint, FOODS WE NEED and
v FOODS WE WANT. Have groips of students cut out ads of foods they really-.
like. Have class decide on which paper each ad should go.- The differences
: between food._necessities and food luxuries are not always clearly defined
- in minds of students. Help the class come to a consensus, but don't tell . r
" your opinion. .Do the ads use words that make the food sound more . .
interesting? Examples: vitamin enriched, fresh, personally selected, fresh. .
frozen, juicy, Grade A, first of the season. Do any of the ads use words
. that make the product seem reasonable in price? Would this appeal to

-

" -

almost every“consumer?

z
5 K
v

. - -23-
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Usirg food c1oth1ng, appliance, stereo automotive or toy ads, find the

same 1tems advertised at d1fferent stores. - Compare prices. Is one store

seﬂ11ng the item cheaper than other stores? Is that store also reasonable

on ather items? How far-away is the store? Would the savings on

pricé be worth ithe cost of transportat1on7 By studying. the newspaper ads,
Y cou1d wé save timé and money? ‘ ’\;

.IN THE COMM UNITY

. 'Have a poster contest even if the resource person is unable to return. Your
students have know]edge’about techniques of advert1s1ng that other students
-don't have. Cheose a school-related project, such as PTA membership.drive,
food sales, or picture.day. Or choose a neighborhood endeavor such as a
" beautification proJect a commun1ty center happening, or a neighborhood
" fair. Decide oq how, the posters 'should be judged before they are begune--

si1ze, neatness, "catchy slogans, clever.designs, whatever the class decides.
Then the students should work ‘within. these gu1de11nes to create a product
that will give people a desire to do whatever §s being advertised. Ask a
pane1 of impartial judges, two or three adults, to decide the three best
ads,” fo11ow1ng the or1g1na1 gu1de11nes Have prizes and/or ribbons ready

* for presentation. Display winners in hall. If the resource person is able
to return to judge, make t'ps into.an awards .ceremony anhd invite parents.

!

. 2. Investigate the feas1b111ty of’ creatlng -@ catchy slogan about your school
that could be printéd on T-shirts or book bags as a money-making project

for the-school or a parent group. COUTd your - s]ogan create a desire to
buy the.T-shirt 6r.book bag?. -

" Take a public opinion poll. (See supp]ementafor a suggested sample.) Have
the class answer the statements about: .advertising. Stress that they dre giving
. their opinidn, there are no. righit or wrong answers. Remind them, not to
put their names on them. Then SEnd/e copy of the same form home, telling
the students to ask a parerﬂ'to g1ve their op1n1ons on the .same statements. Keep
the sets of answers separated #nto 'student', pile and 'parent' pile. Have
students tally the answers tolcompare kow the two groups feel about, the same
- statement, and give a report to the .class. Are there any differencds? Do
some‘statemehts have the same answers? Have students volunteer to tdll how
they feel abput an item. Sénd a report of the results home to the p#rents.

(3
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CONSUMERS PAY FOR VANDALISM
AND
SAVE MONEY RIDING THE BUS
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_Plan, construct, maintain., own-and operate specific properties. These include

, BI-STATE DEVELOPMENT AGENCY
/

' s
818 0live ‘Street . d ‘ ‘
St. Louis, Missouri 63101 ' . -
Bi-State Development Agency 1is perhaps best known to St. Louisians as the
operator of the bus system which serves the metro area. The potential for
Bi-State far exceeds its transit interests, however, since it is empowered to

bridges, wharves, docks, grain elevators, and air, water, rail, and other,

terminal and community storage facilities. Bi-State is a "development” agency, °
serving the people of the Bi-State area as the regional port coordinator and
owner/operator of the Gateway Arch transportation system and Bi-State Parks

Airport. In addition, it is the promoter of an innovative trash-to-energy
program. \

By providing an alternative to the use of private automobiles., Bi-State
offers consumers a way to reduce expenditures for local transportation. It is
not only the bus rider who has a consumer interest in Bi-State. Because the
transit system is supported by sales tax revenue, all local residents--whether
they are users or not--have an interest in keeping operating costs to a minimum.
Vandalism on buses is a cost of doing business that is passed along to the

consumer and tax payer ‘fn the form of higher taxes.
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CONSUMER OBJECTIVES
) 1. Students w1{i Tearn that vandalism ;f a'éi-étate bus %s a crime fo;.which
they pay- costs as téxpayers " . . -

2. Students will app]y map-reading skills and’ read1ng timetables to plan -~
trips on the bus.

3. Students w111 apply math sk1115 to compare the cost of pub11c and private

transportat1on

BASIC AND COMPETENCY
SKILLS OBJECTIVES L

" ‘p . -
CAT - Reading Vocabulary and Comprehension ’ // .
- CAT - Language Mechanics and Expression
BEST - Reading/Language ObJect1ves 4, 6, 16, 17 , -~

s CAT -.Spelling
; CAT - Mathematics Computation, Concepts and Application

BEST - Mathematics Objectives 1, 2, 5, 8 "

CAT - Reference Skills a

BEST - Government/Economics’ ObJect1ves 4, 11,12 , 7 .
\

TEXT .

Young Consumers, 1st.edition, lesson 23

Young Consumers, !2nd editiobé Tesson 34

a

-27-
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'PRESENTATION NEEDS -’

. .
- - - -
> f o™

By the Teacher:

name tags .

By the Resource Person:

WORDS TO KNOW

chaTk and chalkboard v S .

pamphlets, "How to Ride the Bus"
. large route map
souvenir giveaways

~

¢

'e

1. ‘courteous - respect for and consideration of others

' 2. crime - an act forbidden by law . ‘ T - |
3, deliberate - done as a result of careful thought ’ s |
4, 1mpuTs1ve - acting on thoughts of the moment . 4
't 5. nuisance - annoying or unp1easant |
6. passenger - a traveler in public or private transportat1on 5 j
7. prank - an annoying act ¢ |
: 8. public transportation - a service supp1y1ng a means of trave] for a]] |
members of a community. |
——————9- —route--—an-established-line of-travel ‘ L
10. " timetable - a pr1nted 115t ‘of times Showing arrivals® and departures : ;
(schedule) X . R -——~—#

11. vandal - ome who de11berate1y estroys or mars property oL
: ‘i. - - bv-%
I "‘ Sty “
2 ‘, ‘
« . " ' |
- i ° ‘
- » . 5 \
- ‘. .o |
i . -28- .
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PRE-VISIT = N
* . - T [} . - . LT . ‘. . M = :
. 1.{ Think and Talk (some questions to stimulate introduction of subject about -
which the.-guest will speak).’ T, e
: What are the various ways to get from one place to another? In the city
s what types of transportation are available? If you do not have a' cay, or
! if it breaks down, how can you get somewhere? How many of you go places.
° on Bi=State buses? Why? How-many don't use the bus? Why? (some reasons
* - given:could be unfamiliarity with routes, schedules, n3t allowed to travel
without adults who don't use the bus, etc.) _ S e e
2. Have a vocabutary lesson with "WORDS TO KNOb." -See front of this book for
ideas )" /)é . X . . - S -
3. Make-Cartoons. Have each student make a stick-figure cartoon on Targe
paper about a positive or negative aspact of riding on Bi-State. »Enclose -
the words in ballogn shapes. Display for answers or comments by the %esource
, person. - * ‘ & .. - - .
% ’ R » OR .
+ Have students do some research in the daily newspaper, and ask théh, to-bring
in- ads anQ/or stories about Bi-State. Make a poster or collage for the room
with them. : X . R
4. Use the student-made cartoons<or newspaper poéters,”or see supplement for
B work sheet, "Wise Consumers Use Public Transportation." -~ . -
' “ . ' . ° . i A . i . - &
BULLETIN N ‘ -
) . IDEA o - : . , ‘
. ] . G ) " . T ) T T -
o Use the student-made. cartoons or newspaper posters, orgsee supplement - .
- - -for worksheet, "Wise Consumers Use Public Transportation.". o
’ ¢ ¢ ' * b AN « e
’ ) (4’ t ) i w ’»: ‘ . . - ) . *
: e . )
. * w
.Y . — -
’."’ ’ :"
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PRICEA ©
e " ."v »
76‘— - "‘; a° N / .
s R/ , 7
¥ '5%’ "ﬁ&&""w‘.’f _ 3
" DT- {0 ﬁm?c: '
& . .
1. The resource person should write name and title on the board and describe
briefly his/her Job 2 , c °

¥

2. Ask students to tell you what they know about Bi- State. Comment on posters
or other displays in the room. After students have shared what'they know
about Bi-State, tell them about some of Bi-State's operations they might
not have ment1oned (e.g. that Bi- State runs.the e1evator system in the arch
and/or the trash -to-energy program):’ :

< .. R
" 3. Explain to students that ‘Bi-State is supported by tax daMars in addition
: . to fares. Ask students whether they buy potato chips, -soda, ice cream cones.
Inform them that when they Buythese {tems, they must ay sales tax. Par®of.
the sales tax goes to Bi-State. Have students understangd that hey are
taxpayers who support Bi-State. P i ;
4. Develop the idea’that wandalism costs money and they, as taxpayers, must
- pay the bill. Have a student come to the board to compute the cost of

repTacing a vandalized seat. Give the student T, JY o
. @‘ . ™

a. cost, of new seat” T o

"b. cost of labor for replacing seat . | ' S s

Ask all students to add the costs to find out how much they -as taxpayérs .
must pay for a:new seat. Help students to understand that friom a con umer,
standpoint, they save money if people do not vandalize the buses. (Students
should also know that vandalism is a crime 'and 1f caught the*,w111 be

e prosecuted.) .

<
i
A
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THE VISIT (Eontinuﬁd) b

’

o8

-
o™

5. Jkﬁ%1op the idea that studenfé can save money by riding the bus. Have a

T 6. At this point, ask students to share some personal experiences about
.riding the bus. If problems or suggestions are mentioned, refer students
to page 9 of the handout regarding complaints and compliments.

. ~
7. Leave route map and any souvenirs with the teacher.
L 4
¢ t
bl
P
4 Aj’,. 5
. - é%¥>'
a <+ * T )
R A “
< ‘ N .
4 B
; -
L . ',?
. > 7 ‘
* -31- ‘ : ’

‘studenpizthe How-to-Ride handqut and have them look on page 1 to fi?ure
f.

student come to the ‘board to work a problem comparing the tost of a family
riding the bus to a specified location, as compared to taking a cab. Give

out thefare for elderty grandmother, mother, father, sister (age &) and
himse}f. br-hérself.- Have students work the problem at their seats to check
the work of the student at the bdard. The resource person should write on~
the board the fare for a sitilar trip by cab. Ask students to tedl you
which costs less money. ’

-
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FOLLOW UP
-IN THE CLASSROOM

k3 - e
.

{ . ’

1, To help_students recognize that vandalism is a crime, whether deliberate

*  or Tmpulsive; help them make wise decisions in the face of losing friends;
and to realize that vandalism has financial ramifications, ask students to
“dentify types of vandalism in the school, neighborhood, or public places.
(A .good example of the latter is that visitors are scratching their -
initials in the Gateway Arch.) Have them describe their feelings about
seeing somgthing marred or destroyed. After identification, have an open-
ended discussion using questions requiring them to think about themselves.
Some examplas: .Why do you think students don't want tq/tell on others who
have committkd vandalism? _What do you think students €ould do to prevent
vandalism? What happens when people get caught destFoying property? Have
you known anyone who got caught?” What happened? What do you_think should
happen? Are there juvenile laws about vandalism? (yes) Who is respgonsible
for student vandalism and t pay for it if the student is guilty?
(parents) Dojyou think ridifg the bus might be less expensive if there was.

less vandalis Can you think of anything else that might cost less if

there were lesls vandalism? ¢ -
' {

-5

eading lesson, using the large route map. Divide the class
.- -Have-each group decide where it would like to go.on the _
group plan the route from s¢hool. When the class regroups,
. have a spokespérson from each group describe to-the class the route the

group must takeé including,transfers. The teacher may want to have students

compute the fare for thf group.’

v *

for a simple timetable and worksheet. Refer to page 7 of the How to Ride

handout and secure some timetables from ®i-State. You may want these to

correspond to the trips planned during the map-reading lesson. If so, -
~have students determine the departure-and arrival tdmes for.their trips.

'§. Conduct a lessan to help students 1§érn to read a timetable. See ‘supplement
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-IN THE COMMUNITY ..
o /
. b . B . N
1.” Design and produce ads or posters_f'or display in the school ahich encourage,
-~ passengers to observe bus-riding courtesies: See page 9 of the How-to-Ride
handout -for ideas. : N . R .
Y = LI 4 ‘ R
. FIELD
. - -
Visit the Bi-Stat‘e facilities at 39th and Park to tour the main shops. To .~
-make an appointmem’., call Fred Douglas, 982-144Q.
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I . CRUSADE AGAINST CRIME - o <

. ° . . ) ‘ < . . . {

4158 Lindell Bou]'\revard : ‘ o . .
'St. Louis, Missou 1\\§3IO&_ Vo ' }

. Crusade Against Crihe\?E* not-for-profit volunteer organization which
identifies problems and works .toward .solutions in four major areas of the *
criminal justice.system: police, éBDnts, corrections, and youth. ® Crusade
volunteers work with over 30 key coopefétipg‘civic organizations in the city ’ )"’!
and state, ranging from bar associations tqb§3§cja1ized crime agencies..- . .o

%t '
4.~ Same of the Crusade's accomplis

ents include introducing Whist1eSTOP, L
a distress sjgna] system; stimulating interest in“recruitment of female- -

police officers; helping achieve betker police treatment of rape victims, )
initiating the "SEND HELP" program #}hich provides signs to display in

automobiles when in distress. dition; Crusade volunteers are on duty

everyday at the Municipal Courts to provide infarmatiop services. .

by . . i ’ ¢ ) 1
1

. Crusade has a:spectal jnterest in information programs which address .
shoplifting and purchasing stolen goods. Both of these crimes contribute to . |
increasedcosts which are passed along to the consumer in the form of higher .
prices for goods and services. i *
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' CONSUMER OBJECTIVES -

oo ! . -
- . ~

—
- -

*

2. “Students will learn that a consumer has a respongibility to &No1d purchas1ng
stolen goods . €+

>
“,

3. Students u111 ﬁeCOgnizevthat buying sfﬁ]en goodé is a form of sféa]ing,

4, “Students w111 describe conflicting feelings of having a personal possess1on
sto]en VS, opportun1ty to buy a stolen item at low cost. Coy

5. Students w111 apply math skills of est1mat1on to worth of stolen goods.’

~
[

BASIC AND COMPETENCY |
SKILLS OBJECTVES

CAT Reading Vocabulary and Comprehension

CAT - Language Mechanics and‘Expression _ N X
BEST - Reading/Language Objectives- 6, 7, 15, 16, 17, 19

CAT - Mathematics Computation, Concepts and App11cat1on

BEST - Mathematics Objectives 1, 2, 5, 15 ,

CAT - Reference Skills e "

BEST - Government/Economics Objectives 2, 3, 4, 5, 8, 11, 12 ' .

. 4 ' : * ) - N
- ’ . .. N
. - .
: )
4 Toov
L ' / o~ .
.
.
Ex ‘ ~ ’
' -~
l . &
-

Young,Consumers, 1st@%d1£égn Tesson 1%, 21. _
2 . A

Young Consumers, 2nd ed1t1on, lesson 24, 30. .

-

-

Students will learn that buying stolen gbods causes problems for theconsumer.

R




'PRESENTATION NEEDS

By the Teach.er:

1

-]

name tdgs - 7.
- chalk and ¢halkbo

(optional) Skit,

‘

3
ard

"For Eight Bucks, How Can You Go Wrong."
(optional), Filmstrip, Street Vendor, FS 672-105 -

By the Resource Person:

AV BN —
o e e e e s

brochure on fencing stolen goods

-

WORDS TO KNOW

o

consumer - someone who uses something
goods - merchandise; products that are sold
fence - one who recgives and sells stolen goods

fenced goods - stolen merchandise that is offered for sale by a-fence
responsibility - obligation, trust, duty

warranty - a statement, usually written, made

o

£

e~

~

See supplement
<

L

"by.the seller or manufacturer,

which promises certain things about the-quality of the froduct
or how long it will last.. A warranty may also promise what will
be dore if the product breaks or fails to do what_ it was bought

. to do.

N

3

-

£
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PRE-VISIT, ~~ . °

¢

%

. -»
N .

D . e

1. Have a vocabulary lesson w}th‘“NORDS TO KNON." See front of this book for
ideas. ’ ' . -

’
-

. 2. A few days before the v}sit, explain that the class will have a visitor’

from Crusade Against Crime, an organization of citizehs whose purpose .is-
to stop crime. Ask students to share any experiences they or family members
have ‘had with possessions being,stolen_from them. Ask students to identify
the items stolen and make a-1ist on the board. Havesstudents estimate the
dollar value of each item, write the amount next to each item, and total
the 1ist.  Leave the 1ist on the board for thé resource person's visit

3. (oﬁtiona]) _Have students learn the skjt; "For Eight Bucks, How Can You Go

Krong?" (see supplement) and perform it when the resource person visit the .

class. If you decide to have students perform the skit, be sure to let
the resource person know when she or he arrives.

O : -

o

- o -38-
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THE VISIT . T,

N
— _ \
) PRINCIPAL
é:
. I
' &= gawt! asﬁ@wr% 'gemagf
| i s AN

. The resource person’ should write his or_her name on the board and exp1a1n
that he or she is a volunteer in the Crusade Against Crime,

. “Refer to the 1list of stolen items wr1tten on.the board. Ask students to
describe how they felt when ‘these 1tems were stolen from them. Call on
severa] students 'to write their feel ings on the board. ’

If students have learned the skit, have them perform it for you. Conduct

a d1scuss1on°u§1ng -as a gu1dé the questions 1nc1uded at the end of this
section. .

If students do not perform the skit, choose one item from the 1ist of
stolen goods written on-the board. Ask students whether they would be
-willing to purchase that item for half the dollar amount 1isted on the bnard,
After they have given their answers, ask students to clap their hands
every time you count to three. Then count to three 4 on 5 times® Explain
that every time they clap their hands, a crime against property has ,
occurred--some item has been:stolen. Some people try to sell these stéﬂen
. goods .to others. Set up a role play with a student. Try to sell the”
student one of the stolen items listed on the board. Offer to sell it at
a fraction of the dollar amount 1isted. Agk students to te]]Iyou the word
we use to describe a person who sells stolen goods. (fence)
roleplay situation; you were playing the role of the fence. Ask the class
to identify the rightful owner of the item you used in the roleplay. Ask
that student how he or she feels about a fence sel]ingh154n~her possession
to a stranger at a low cost. Ask students to give some of their ideas
about what should happen to someone who sells sto]en goods. What should
happen to people who buy stolen goods? . . o

-39-
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THE VISIT (continued) . . ]

[}

»

If brochures are avallable, give them to students and explawn the fencwng
taw. Note: The law is reprinted from the brochure at the end of'this

section. . . ";
. ’ .

Explain to students that you know they aire learning to be good consumers
and that you know they try to shop wisely. Ask them what .problems. buying
something stolen causes them as individuals. For example, hopefully a
student would answer that-there is po warranty and the item wou]d not be
repaired-or replaced, if broken. Ny

Explain to students that buying stolen goods makes prob]ems for the con-
sumer. It encourages people to steal and it helps to raise prices.

Using the brochure,.conduct 4 discussion on how consumers can protect
their property from being stolen.

T

.
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'FOLLOW UP ~ °

-IN THE CLASSROOM .
o’

1, Using the brochure Have students make a bulletin board about fenc1ng and
Crusade's fencing hotline.

-

2. Students can make posters which encourage people not to buy stolen goods. i

'3: Ditto and d1str1bute to students copies of "BuylngStolen GoodsSk1]1bu11der
(see supp]ement) Use a reading and study skill activity.. °

4. If students perfdrmed the skit for the resource person, they could g1ve Se.
additional performances in other classrooms. .

K

“

S

-

-INTHE COMMUNITY- - tj SR

.

1. Students could prepare a newsbu/lletin about what they have learned from }he
Crusade volunteer and offer copies at a parent or communﬁty gatherlng !

2. With the Crusade's brochure as an example, students could create their own.
brochure with a symbo] and slogan for: Dop't Buy Hot Goods. This could be
sent to the resource person after his/her visit, taken home to parents and
distributed at adult meetings.

3. Send copfes of student-made mater1a1s to the Crusade volunteer who visited
the classroom. (Also send cgpies to the Urban Consumer Educaticn Project
Office.- We may be able to duplicate the materials.) :

-

4. Inform your principal that a representative frog Crusade Agalnst Crife may*
~ be available for a parent or community meeting, at which time he/she can.give a

present‘t1on about fencing or other t0p1CS Students could perform their
A&if\ii part of the program. ' . '

N Y * -
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Aruitoxt provided by Eic:

-~ EEY .
- 1)

FOLLOW UP QUESTIONS FOR SKIT

| - BEST COPY AVAILABLE

1. What do you think Charlie was starting to say before his mothcr made a motion for
him to be quucl7

2. Why do you think his mother didn’t want him to ﬁmsh speaking?

How do you think he is feeling at the end of the skit toward his falt‘\cr7 His mother?
His radio?

4. Has your home or apartment ever been broken into? How did you and your parcnts
feel?

5. What do you think Mr. Milgrom means when he says, ‘‘For eight bucks - how can you
go wrong?” Is it true? |f not, why not? Cow

6. If people didn’t buy hot televisions and radiod, as well as other items that have been
stolen, would there be as many break-ins to homes and apartmcnts’

7. What do you think Charlie should do? . )

- 8. How many homes and apartni’cr{ts would you guess were broken into and burglarized
,« in this state last year? In the U.S.? How can you find out?

9. Can you think of any ways you can help in youi neighborhood to prevent homes or
apdnmcnts from being broken into? -

10. If you sec a bike that you iecognize as one that was stolgn, what should you do?

“

, o o .o Qo -
. . coe ¢ 2

. - .- AND _ -

‘ .+ THE LAW S

T Effective January-1, 1979 the Cnminal Code slates that ’

- , a person commuts the cnme of recewing stolen property, °
o . . <0 1f he recewves, retains or dlsposes of property which he
* ) . knows or beligyes to be stolen with the purpose of .
le depriving the ow, *r of his lawful interest in, the .
® property. ) \

The cnme 15 either a misdemeanor or a felony if the ;
. property involved has a value of $150 or greater or if
the person receiving the property 1s a dealer i goods of <
the type in question.

<

The follo‘wmg evidence 15 admissible on the issue of >

’ defendant s kn0wledae or bellef

Lo @) he has been f0und In Possession of stolen
* property {stolen from more than one person and
on separate occasions); . . « .
. b) he has recewved stolen property 1 another > W
- transaction durning the proceeding year: and . .
- ¢) he received the stolen property in quesuon for N
s consideration which he knew was far below its i ot

reasonablealue .

'
o e — - ERAN °
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_ DIVISION OF WEIGHTS AND MEASURES  ~ ~ - '
1320 Carr Lane . - o : g
St. Louis, Missouri 63104 . - C : ) :
- -t P

The Division of Weights and Measures was established in the 1840's.and is ..
a part of the Department of Public Safety of the St Louis City Governpént, Its
functions are to assure that equity and fairness prevail in all commercial trans-
actions involving quantity. Supervision by weights-and measures officials pro-
vides protection equally to buyers and sellers and gerves to establish measure-
ment accuracy and uniformity in the nation's commerce, As part of its prograg ,
the. Division of Weights and Measures regularly tests and inspects the scale .
the. marketplace, the neighborhood gasoline pump, the¢ farm milk tank, the fug o
0il meter, and many other types of weighing and measuring devices used in com- .
merce. The Division also enforces a pumber of requlations regarding how mer-
chandise is labeled. It regularly chpcks packages -to be sure that the quantity °

in the package agrees with the quantity stated on the label,
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CONSUMER OB"JEOCTIVES

Students will explain that the Div1s1on of Weights and Measures.regulates weighing
and measuring deu1ces used in commerce.

. St&dents will identify, various measurements and measuring devices used in
. commerce. .

Students will learn the procedure of making a comp1a1nt when he/she believes
the measurement of a purchase is not accurate ;

Students will apply mathematical skills anq concepts to various units of
measurement, including met:;c

R ,‘.'..,
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BASIC AND COMPETENCY
SKILLS OBJECTIVES

CAT -*Reading Vocabulary and Comprehension . cot )

BEST -, Reading/Language Objectives 3, 10, 15, 16 R ‘

CAT - Spelling . T -

CAT -- Mathematics Computation, Concepts and App11cat1on ot . '

BEST - Mathematics Objectives 1, 3, 5, 6, 14, 15_ A

BEST - Government/Econom1c§'Ubsect1ves 3, 4, 6,9, 11, 12 . .
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.Young Consumers, 1st edition; lesson 20

Young Ccncumers, 2nd edition, lesson 33
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SENTATION NEEDS
- By the teacher: l |
name tags o o ' / |
" chalk and chalkboard N v S .
‘cleared flat surface at suitable height for student viewing |
By the resQurggnperSOn: . . " )
: & - . . T . -
scales ¥ . : i
simulated package of "hamburger" or other product ) . i
that would require allowance-for weight of packaging - . .o ;
R ) N

|
1
WORDS TO KNOW. . -~ ™ ! )
: _ , o ‘ {
1. accuracy - correctness . . : |
2. area - the measure of a surface )
3. capacity - (liquid or dry) ' the meastred ability to contain
4. commerce - the puyiag and se]]ﬁngﬁgf goods, especially -with regard to
~profit, as on a commercial basis: ;
5. ‘equity - sqgmething that is just, impartial and .fair . _\T?
6. length - longer or Tongest measure of an item
7“ measure - @ unit specified by a scale, as in inch
8.  quantity - a number or-amount of anything S

9. ‘'scale - an instrument or machine for weighing . . J
.10 uniformity - always the same- S e
11. volume - a measure, in cubic units, of occupied space [

T 1?. weight - a measure of the-heéaviness, or mass, of an object

e

‘

1

" iy : R . . -1

EBIJIJIQILHFIJ\J 1. Title: Leatning-°To Wetgh and Medsure. Have students record . " :
‘. pictorially«their measuring experiments by drawifig and cuf@ing

BOARD . out pictures of objects they used in the pre-visit activities. |

Mount on bulletin board, and label as to what was measured-

- IDEAS ’ length, size.capacity, etc., and its actual measure in English

h : 1
ahd/or metr1c'measqu. ar ,

- vt 2. Title: Units'of Mejsure, Have students collect labels from R
: + products, the larger the label the better. Circle the measures .
given on the label with a black marker and then-attach to . -
bulletin board. Although it is not required by law, many . ‘
) manufacturers. print both English-and ‘metrit measures ‘on labels. .
~ Scatter among the labels signs that define the measurement B
abbreviations seen on the lagels. Examples: 1b..= pound, . ..
© 025. = ounces, qt. = quart, m. =méter, in. = inch, kg = kilogram,” - _
etc. .

e R | | .
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PRIE'-VISIT L ‘

£

Note to teacher: Webster s New Co11e91ate Dictionary- contains a Metric System
Table. A weight equ1va1ent table is-under Weights and Measures. You should have
metric rulers and measuring containers in the classroom. If yoy don't, request

".your principal to order them for you. The f1fth-qrade book, Activities Go Metric,
' E:ptt Foresman and Co., annta1ns a metric unit table on the insidg back cover.

—

Have a vocabu]ary 1esson with "WORDS TO KNOW." See front of th)s book: for ideas,
. TN I . .

2. Divide class into several small groups. 4Have each group experiment with one
of the fo]]owing measuring activities. Appoint a student in each group to
record the group's conclusions. At the end of the-period have a representative
from each grolp exp1a1n its activity and results to the class.

' & (@) Measure the length of ‘the foot of everyone in the group. Do they all

R AT ™

can be done by inches and centimeters.

(b) Using a bucket of water, standard and metric measur1ng cups, and varigus
small empty containers, have students guess and record the capacity of each
“container. Then.fill the containers with water and record the actua] capa-
city. % 4

(c) Weigh common classropm objects ow a balance or bathroom scale to discover

> which objects have the greatest weight, also called mass. The difference
" in weight of textbooks is usually of great interest to students..) Which
subject has the 11ghtest book, the heaviest book? :

(d) Use string, not yarn% to measure the circumference of var1ous parts
of each er's bodies.- Lay the string beside metric and/or inch
ruler and determine the measurement. Record. Draw a large outltne of
a body an kraft paper Label body with measurgments of different students--
in the group: Bill's head. Mary's ankies:, Jz£ s neck, Susan s waist,
etc. - Display in-room. . , ,

(e) W1th metric.or inch ruler, measure student textbooks for area (1ength '
times .width). Multiply that number by the riumber of pages covered.in -
. class so far, and the students will “have determined the total.area of -
pages they have accomplished so’ far..

4..%‘: '
4
- . . .' ? .
RS ,
A ~—
. . * ,
‘ » *
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4" measure the same? Do we need a standard measure for a foot? The measuring
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THE VISIT ‘ _ E &Gmetur e’}’crson ’~ ) '- ’

1.

A

\ "o

. -

P %)“?gé 'geff)g;f

ntroduce to rmpd
P

Introduce se]f g1v1ng title and brief background of the bureau . . o
‘ ) .
Q<\>~

Ask for hands of students who can tell you why Such an agency is importan i

Stress the concept of equal protect1on for buyers and sellers e }
Q -

Give examples of types of measuring devices involved in your work stch as !

+, scales, gasoline pumps, taxi.and fuel oil meters, etc., and the kinds of-~

o/

" weight of the container and any other packaging, and must take this into

places you visit regularly, such as grpcery stores Give the éxamples that
if.a National Food Store scales were off even 1/2 oz. in the meat department,
consumers would lose hundreds of dollars®a year i7 .the scales were 1/2 oz.
too high. If the scales were 1/2 oz. too low, the store would lose hundreds
of dollars per year. . . .
f 2 * ot
Ask a student to tell-you something he/she has noticed when opening a box of
dry cereal of crackers and to explain this observation. ™11 thestydents -
about the Taw against deceptive packag1ng Also mention that some conta1ner5
are not filled for safety reasons, us1ng the a]]owance for expansion of anti-" - s
freeze as an example. ] - P

-

Er1ef1y give the procedure for 1nspect1ng various measur1ng dev1ces--how, when,m@
how often. What is done if-device 1s accuraxe? Inaccurate?

. -

Produce the oackage of "hamburger" and demonstrate 4e1gh1ngf1t on the balance -
scales, ‘Making sure the students understand that the 1nspectoY1must know the

account Wien recording the total we1ght Use the chalkboard to illustrate in

a very simplistic-way, such as: -
16 oz. = printed weight of product on package :
+1 0z. = weight of packaging materials ¢

17 oz. = total weight of paclage <

P
]

Tell students what they can do if he/she Ee1ieves the measuﬁgnent of a purchase ,
is not dccurate. Students often repo at their parents helieve the scales . j
at “Mom and Pop" stores cheat the buyer. Have one of the students pretend
he/she is making a complawnt‘of this kind to your office Explain how you will f
handle it. .

o S

. If you see a bulletin bodrd*in the room about we1ghts and measuresaaask students

some quest1ons about the many different units of measurement. Otherwise, ask
students to give you gkamples, including concepts of 1{quid and dry measures;’
length, area, and volgme measures; and metric measures‘\\géégxexamples of
gasoline pumps that.are now using metric measure of the 1 and encourage -
students to learn metr1cs so they will understand the costs for these purchases

. If there is time, al for student questions . . .

IS ’ . . . .
. . 2
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“FOLLOW UP-- L
. .INTHE'CLASSROOM -~ =~

1. Go through néwspapers. to find ads where comparisons can be made by different
—units of measure. For example, 3/99¢ cans of corn, 9 oz, ea., are pot as goed

g a buy as 2/$1 cans of corn 20 oz. ea. Some soft drink companigs are now

~ selling their large bottles by the 1iter. Is the consumer paying more, less,
‘or_about the same price than if sold by the oz.? Bath towels and bed sheets:

- v#ry a-great deal in price due +t0.size; find examples,for problems in the
White Sale ads. Y < .

<

. 2. Hand out ditto copies of the gasoline pump (see suppiement) and assign the
accompanying problems for desk work. -This picture could alsg be made into a
transparency for makifg.a hall bulletin board. ; /} ‘ .
, 3. Use the fifth grade workbook activities from Activities Go Metric,- Scott,

S 0 Foresman. The Californja Achievement Tests wiH contain some metric problems.

“ 4./«ﬁ§6d out ditto copies of the worksheet Measuriﬁg Quiz (see supplement).
. A11ow.students to find answers in any source available in the room. Give a
_prize, to the student with the highest score. - -

] ES

-

"IN THE COM'MUNITY

Investigate schoot resources to see if_ there is a math teacher who wou'ld
volunteer to give a metric workshop for your parent or community-grbup. -
gonFact yo%; principal for -approval and suitable date. Before the workshop )
egins, students could role-play buying an article whose unit o )
. ., seems to be inaccurate, and the prééed%re the student_(buyer) QEJQ%fiﬂﬁﬁTﬁfio s
. correct the problem. Another role-play.situation is that of a confused motorist - '
wanting to fill the, gas tank from a pump which measures in liters. Another % )
motorist, or gas station attendant, would help the motoriSt understand y '
and estimate the conversion.:. . 3 i i
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Y ~ " KMOX "CALL FOR ACTION"
One Memorial Drive ~‘;ﬂ ' . )
St. louis, Missouri . 63102 o 7

s, : o

Inaugurated by KMOX Radio in March of 1975 as a gift to the community in
© observance of the station's 50th anniversary, this non-Pprofit service was |
established for consumers with all kinds of problems. This is not a radio
program therefore problems will not be aired on the radio. .Each call willb® .
handled by a trainéd-volunteer who makes sure that the merchantor appropr1ate
agency is aware of the caller's request or complaint. If no action is taken
within a reasonable period of time, "Call for Action® will intervene as an
ombudsman on the caller's behalf. If 4his produces no results, the station
may use its resources through news stories, documentaries or editorials to call
public attention to merchants wholdefratud the consumer or public agencies
which fail to meet the needs of the community. The service is not always
successful 1in resq]vrng complaints.

If ™Call for Action" fee]s that another agency has jurisdiction with the a |
_complaint, they will refer the consumer to that organization for assistance. '

Volunteers at this service are provided with a Tong 146t of community resources,
and he]pfu] information for bypassing the red tape th t 1nd1v1dua1s often run.
into. ( . .

The "Call for Action" service receives thousands of phone calls a year |
from citizens. The service cannot act as an individual's legal representative.
What the service can offer is sound advice and a tra1ned vo]unteer to he]p the
consumer. :

S

"Call for Action" programs are found in major cities throughout the United

States. Often complaints are referred from one service in one city to a *Call s N
for Action" program injanother. If the complaint involves abusiness in another
city, phone "Call for Action" and they will attempt to contact the business
through the "Call for Action" system..» A
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CONSUMER OBJECTIVES

1. Students will become know]edgeable about the services of KMOX CALL FOR ACTION. -

Students will learn some of the resources availgble in the St. Louis
MetropoT1tan Community for hand11ng consumer complaints.

3. Students will develop skills in effect1ve1y dealing with consumer problems..

4. Studepts will apply communication skills when using a telephone.

-

BASIC AND COMPETENCY
SKILLS OBJECTIVES

CAT. - Language Mechanics and Expression

BEST - Reading/Language Objectives 14, 15 16, 17 19

_CAT - Reference:Skills

“BEST - Government/Econom1cs Objectives 2, 3, 4, 5 6, 8, 11, 12

/ ) . ’

A~

Young Consumers, Tét ed1t10n5 lessons ]1, 12, 20, 21, 22

Young Consumers, 2nd edition, lessons 18, 19, 25, 30, 31 .
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. PRESENTATION NEEDS

By the Teacher: B
name tags, g .
chalk and chalkboard ' -
. . 2 play telephones, if possible . ‘
7
y /

WORDS TO KNOW | L
. . o
! % i * ." \ E‘.\ ) v . -

-1.” complaint - an expression of lissatisfaction ) ‘

2. hot line = a direct telephone line to call for help when an emergency arises.
3. mediator - one who acts to bring about,a settlement or agreement - A
4. referral - to direct (tell) a person where he/she can go for help or .
information . . ) it
§/. volunteer - one who gives his/her service. of own free will : . i
S ' ‘ {
: ) ) .
. : ‘
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“BULLETIN - | -

PRE-VISIT ~ ~
) 71, ﬂgveza vocabulary lesson Q{th "WORDS TO KNON.“' See front of this booé for %}
ideas. '

2. Involve students in discussion of any tonsumer problems they may have had
and where or if they received help to solve them. Ask about any they may
be having now. The class could choose one of the problems and.élect a
student to telephone CALL FOR ACTION and then report to class. The number
* is 421-1975 and is open Monday through Fridaybetween11:OQE:Jn.andlzno p.m.

—~—pitu
3

3. Students could make-a 1ist of what skills are needed to properly use a

telephone. Things.such as: ) ’

*

a) know the correct number before dialing ’ T

b) plan ahead what you are going to say »

c5°give the person you're ca]ﬁing plenty of time to answer

> -

. .
d) speak in a normal voice sTowly and clearlyy saying words carefully -

e) use good manners and thank someone who is helping,you.

BOARD | .
IDEA

&
~

»,

Make a transparency of the Call FOR ACTION page in the sdpplement. Project onto -
bulletin board and trace. Either use colored paper or markers, crayons, temperas,
etc. . .

..54
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THE VISIT S

'F:;‘ .
PRINCIPAL
’ g_'_ & a
M 5 - 4
R A 5(%%'-%:{%5
& /‘ : é%%?ﬂmﬁﬁ§3?$§;&ﬁﬂm '
% . The resource person should write name og the- board and explain that shtf
is ‘a volunteer working at.CALL FOR .ACTION. - - ) A .-
2. The resource person shoé%d describe CALL FOR ACTION to the class, using the
chalkboard to¥explain its operations. "4
. Vo
3. Using toy telephones, have students do roleplays where theyphone in several
~ problems that are similar to the ones received by CALL FOR ACTION.
@ h ‘- f .
1. a woman calls in to CALL FOR ACTION because she has %ot been able to get
her used car repaired properly.
- ( . N
2. a man calls in. to CALL FOR ACTION because his landlord refuses to fix
the Y‘OOf. . . - e * ] - H
3. a young girl calls in to CALL FOR ACTION because she found a piece of
glass in her soda.
k. a young boy calls CALL FCR ACTION because his dog is 111 and the pet
- shop says that ‘even though he bought the dog three days ago there is
" nothing they can do. ' . , :
If_toy telephones are not‘available, have students use imaginary ones. The\CALL
FOR ACTION resource person could take several cdlls from student§\on the play
. telephone and show how she/he would deal with the situation. After the
roleplays the resource person could call on the students ‘to see if they had any .
consumer probler and use those problems as examples of how he/she would deal i
. with a problem ef€gctively. The skills in haridiing a consumer problem
including patience, resourcefulness, tact, assertiveness and others should be
*  emphasized. , : : :
' 1]
® o -55_ a .

- 61, ,




FOLLOW UP

IN THE CLASSROOM

-

Make ditto cop1es of the CALL" FOR ACTION page in the supplement. \D1str1bute
to class for discussion and review the operations of the organization.
Students could take the handout- and 1nformat1on home.

Request the "Telezonia" audio-visual program kit from the Educat1on -
Repregentative of Southwestern Bell Telephone Company. In this kit there is

a teletrainer which consists of two activated telephones with a loud speaker
control unit. This teletrainer can be used to simulate additional CALL FOR
ACTION situations in a realistic manner. Also in the kit are many other .
activities to help students learn to use the telephone, such as using the
te]ephone“g1rectory, alphabetizing, classifying, and dealing with emergencies.

If ydhr class has formed a Consumer Club it can add CALL FOR ACTION as
another resource to get advice for consumer™ problems.

: . . - ‘ %
-IN THE CO'M MUNI’bY

-~

Students could develop posters, flyers, or pamphlets descr1b1ng KMOX CALL-FOR
ACTION to .be sent to the resource person as well as given to parent meetings
and ofther classes.

o If the class receives a "Te1e20n1a" kit it could be used to demonstrate CALL
- FOR-AETION -roleplays as part or a program for other classes, parents or

commuhit meet1ngs

PUTEL e
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LACLEDE GAS
Y

720 Olive Street o
St. Louis, Missouri 63101 _ -

<
°

Laclede Gds, an 1nvest0r-owned utility, is themajor supplier of gas service
for Missouri. The company provides to its customers information  about billing

_practices, service complaints, how to read the meter, and how to cut ‘costs °

through conservation.
. ‘ .
 The gompany is regulated by the Missouri Public Service Commission.. .
Customers who feel they are not fair]y treated by the company may take their

,complaint to the Missouri Public Service Commission. \

]
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'BASIC AND COMPETENCY

CONSUMER OBJECTIVES « -

1. Students will 1ist three non-renewable natural resources.
2. 'Students will {dentify at least five ways to conserve energy-~
v »
3. Students will learn -that they are paying for a serv1ce when using. natura]
gas.

- A

SKILLS OBJECTIVES

CAT -
BEST
CAT

Reading Vocabulary and Comprehension ‘
Reading/Language Objectives 6, 9, 15, .16, 17. *
Spelling

CAT Language Mechanics and Expression- |

CAT Mathematics .Computation, Concepts and App11cat1on

BEST - Mathematics Objectives 1, 2, 6, 8 éi§§ . e
“CAT - Reference Skills e o . y

BEST - Government/Economics Objectives 7, 11, 12, 13

¢

TEXT

Young Consumers, Ist edition, Tesson 1°

Young Consumers, 2nd edition, lesson 2 ~
P
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PRESENTATION NEEDS

name tags e
chalk and chalkbdard
pencils for students

@y the Resource Person:

+

sample bil1* - . o ) : /
worksheet containing meter dials ° ¢ Y /
recipe . .
Customer Information Guide booklet ) ‘ [
Fuel Conservation .

tips pamphlet C “

Jive-away items for the students

{
‘ demonstration meter ' ~ . /é
{

3

WORDS TO KNOW

'bi11 - an itemized 1i5t of fees or charges : -
bi11 payment - the act of paying a bill ~ . ,
conserve - to save or reduce the use of something : ) (
delinquent bill - a.bill that has not been paid on time

diaphragm - in the body: muscles and tissues separating the chest and

the abdomen; in a gas meter: a thin device separating the chambers ..
disconinect - to 1nterrupt or cut off (1n the context of this 1esson -
meaning the availability of the use of” natura] gas)

‘energy ~ able to do work

fheter - an instrument that automat1ca11y measures “the amount of someth1ng
being used :

quality - the degree of excellence

therm- - a measurement of hea* ,

. -utility - a public service such as gas, electricity, water or trans- -
".portation subject to governmental regulation (control) / . 1

<

o

— d ) .
—OWw o~ ()] m-::-wr\)—u

BULLETIN - Title: Energy Resource Symbols (See supplement) Make a
transparency. Using either colored construction paper, *
BOARD - or white paper-fol students to color, project the

1nd1v1dua1 symbols, skrace, cut out, and. arrange on ., °
bulletin board. Laflel.each symbo] and arrange cut-out

IDEAS letters for the t1t1e

be made .
¢ . . Or the three non- renewab1£ resource symbo]s could .
J * and mounted, with cut-out letters saying "Non- Renewable : 1

Energy Symbols, How Can Wé Save These Re ources?"

/
/

-50_ . N N ‘
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PRE-VISIT- ~ :

1. Ditto amt handout cSpies of "Energy°Resource Symbols", ;ei/zu pplement.
gin

Using the concept that energy means "able to do work", as nts- to
express themselves-*about what each symbols stands for, hat way
. does it do work for us. (See suggestions accompanying worksHeet

. 2. Focus on the o0il, coal, and natural gas symbols and tell students these -

are called non-renewable natufal energy resources. Have class determine -

Nwhat this means, using dictionaries, if necessary, and what they have
+nm common. (Found under the ground, must be brought above ground go
through some sort of cleaning or refining process, transported to SN
storage faciljties, and delivered to consumers.) Since these are non~
renewable resources, ask class for ideas about what we should do.so we

Eg don't waste them? (Try to help _Students conclude answers of con-

servation and deve]opment of new ways to use available energy, such as
that mentioned on the worksheet about. large ocean vessels experimenting

with sails.) Have students take a’poll among themselves as to what -~

energy resources they use in their homes. If any.student does not know
@ how his/her home is heated, or what types of energyareused in his home,
that could be a good homework assignment. Include even.the bar~be -que
grill. Does it operate on charcoal or gas? -
3. Have agxpsabu]ary lesson with "WORDS TO KNOW." -See front of this book
" for idgas: Ask what the Students have learned abour the meaning of
the word "utility" in WORDS TO KNOW. Tell the class a representative”
of a utility, Laclede Gas,-will be visiting. Ask how the company knows
what to chyrge a customer each month for the use ‘of the gas. Bring outy—
in the discussion that the company reads a meter in each’ customer's home
to determine the amount of gas used and compute the cost. Before the-
visitor comes to class, students 'should know the location of their gas,
meters. .
. - vt ‘
4. Since gas meters use the vclume mpasurement of cubic feets” try to borrow
s N\ colored inch blocks from some anary rooms to have students build a
o shape 12 blocks long, 12 blocks Wrde, and 12 blocks high so they can get %
- the concept of the amouot of space occupied by a cubic foot. You could
ask them why they are us1ng 12 blocks instead of 10. Or, have student¥
9 help find a box in the school, or ‘at a store, that is 12 inches by- 12
inches by 12 inches. Tell students the empty box cdntains 1 cubic foot
of air., (This is a good opportunity to teach them the formula for find-
- ing the volume of a rectangle -- length x.width x height = volume, no
matter what type of measurement is used Eng]1sh or, metr1c)

-3
(S}

"Ditto and handout cop1es of the Energy Seek and Find, (See supp]ement)

-8
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y 1. Introgyuce self, giving "job t1t1e and responsibilities. '
. . [ )
‘ 2. Ask students if they know what a gas meter 1ooks 1ike, and where the1rs are
v 16cated in their homes. Display demonstrati8n meter and poiqt out the dials o
as the ‘speci fic part consumers shou]d learn how to understand:
e 4

3. Compare the basic w0rk1ngs of a .gas meter in relation to the d1aphnagm in
the body as it breathes in and out. When turning on a gas .appliance, the
: gas,is pushed out of a chamber in the meter into the line to the app11ance
3 with -the aid of a d1aphragm in the meter. Z 8
4, Distribute pamph]et, "How Your Gas Meter Works", asking the teacher to &
g appoint a student to he]p Using the pictukes on the’ pamphlet as a visual
aid, explain how a gas méter has two parts, with 2 chambers in each part.
When one chamber empties, another one fills. Havg the students locatesthe

picture of the dials and point out that they were what you showed on the .
demonatration meter. . ) , ’ ,
* 5. Refer to back of pamphlet to explain how.to read the dials. - ~

6. Have another student help give out the practice sheet for dial readings. Ep G
one or two.samples. Explain they were computing. the number of-cubic feet of
natural gas that had passed through the meter. However, since the gas is not
; man-made, itwdoes not always give the same-amount of energy. erefore, the
’ energy must be measured by what is call "British Thermal Units". . s
This way people will pay for the quality of the Jgas. The amount charged
per thermal unit varies; the resource person. should provide the current cost.
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7. -Display the blank gas bill and Customer Information Guide. Tell the class that
~ their teacher Will discuss the bill with them and_ that they are to take the.
* guide home*to their parents . .

8 Ask the teacher to help.distribute "Eue] Conservat1on Tips". Read aloud, and
ask students to read along with their eyes, numbers 2, 4, 10, 12, 13, and 14. _
’ stopp1ng at each one for questions or. d1scuss1on If the lesson is getting too
]ong, jast do as many as time permits. :

-

9, Al]ow a few minutes for student quest1ons about the presentaf1on
\ ' ~

/

‘Show students the give- away jtems you' ve brought foe the teacher to distribute
at the proper tiie. . ! ' . . |

Te]l students you know they are becoming:very-interested in cooking, and so
. you've also brought a simple recipe for them to try at home, under their

parent's superv1s1on, or with their permission. Their teacher will hand them
out later.

@x - ) .




 FOLLOW:UP R
~ "IN THE ‘CLASSROOM |

* 1. Distribute'blank gas bills. Have students read and discuss the
-explanations of codes and rates and how they would apply to bills sent
to studeénts" homes. On the reverse side, refer to the bottom of the
- bi11 wherg these words "DEGREE DAYS" are printed. Explain that one
box will show"the average outdoor temperature for each month, and the
other box will show how much Laclede Gas paid per therm to buy the gas
*  each month. The\ﬁumbers usually change. Divide-class into small

groups to discover where the following information can be found on the
bills: (Make ditto sheets or write on board. )

b3 4 <

. a. servi¢e from and to (What does this mear?) :

b. payment’ due By .
¢. payment delinquent after ° .

' d. present meter reading
e.. previous meter reading
f. cubic feet x BTU factor = THERMS- ‘

- g. where payment should be sent if paying by mail ’ '
h. what portion of the bill must.be returned with the. payment
- i. charge for gas used B . -

J.

what kinds of* taxes consumers must.pay on a gas bill

2. Have a-reading lesson with the remaining "Fuel Conservation Tips" not
covered by the resource.person. Students could decide which ones they
could take responsibitity for, which ones would be the most applicabie
to their lixing situations, and which ones they should alert their
parents about because,it can save them money on their utility bills.

- 3. If you have not used the Energy Conservation Checklist in the suppiement,
_+appoint a/committee to investigate and report their findings, using the
) Check]istjas a guide. . )
_— sklistre Y
4. Finish the gas meter dial reading worksheet that was begun by the resource
person. Ask for student volunteers tg help check the answers. Have a
subtraction lesson using different regdings to discover how-many cubic

N ’gfet of gas would have been used from one meter reading to another.

— e,

his is,an excellent opportunity to have a science lesson, using student
- ‘research and reportings about natural gas. The class could be divided
into groups with each group in charge of reporting the following segments.

What is natural gas and how was it formed? .
How it was Wjscovered. (This is especially .Jgteresting.)
Where it is Nroduced today in=the United States. . -
How-it is-brdlight from the wells to homes and factories.
Where it is stored in the St. Louis area. '
Estjmates of potentially available sources and supply-for future
use. . - '
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IN THE COM M.UNITY

. TRIP,

Low

4

.

1. Students could take a survey of the Kinds ¢f energy used in res1dent1a1,
commerc1a1, and_industrial buildings in the commun1ty - For example: .

—ny © S

Contact Person “+.Type of Investigation ~ . Energy Source
1 ' . , .
Custodian at school heating building coal
Mrs. A. (across the drying laundry . ' ~ . sun
street) » R
Butcher at storé ‘cooldng large refrigerator eTectricity
Baker ‘at the corner large ovens - gas

E4 .

Afterwards the class could determine which energy sources'dre used ost

frequently in the community and‘d1sp]ay their findings on a chart a
hall bu]]et1n board.

5.

2. Work up a short program about ways to save energy, with accompanying

posters;~and ask your prigcipal torinvite the class to present this
information at the next p rent -or commun1ty meé?1ng .

ELD & ‘ -

/

Laclede Gas offers a one-hour todur at each of their service centers: The
north service center is on Graham Road, and .the south service center is

on Shrewsbury Avenue. Both are in the county "The students will see the ~

storerooms, pipes, a truck that operates on natural gas, and Will- receive
career information on.the types of jobs available with the company They
will also receive a snack. . - ~

If your class is. having a unit on food nutrition, you ¢ould make an .’ $
appo1ntment for a food demunstration at either of the two service centers.
Inc]uded 1s a -demonstration on, how to take care of.a gas range

v
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- LAWYERS AND LAW STUDENTS
: Bar Association of ¢ Washington University
o Metropolitan St. Louis . School of Law
One Mercantile Center ) e . ] ) .

- St. Louis, Missouri 63101

Y

; ¥oung Lawyers' Section - e : St. Louis University
: *Bar Association of :_ | School of Law
P ~ Métropolitan St. Louis , I . -

St. Louis, Missouri 63101 ; e S

There is a general agreement among professionals in the St. Louis 'legal
. community that prevention is the best way to handle many consumer problems. This
entails educating the consumer at an early age to develop habits of consumer
.responsibility. For example, students should develop the habit of reading and
understanding all contracts before signing, reading warranties at the time of
purchase ahd storing them in a safe place, and never signing’a contract with
‘ spaces. In developing habits or responsibility, students must also learn’their
rights as consumers and the avenues of redress available to them in case of
fraud and deception. :

L

Lawyers and law students from the local bar association and law schools-are
available to visit consumer education classrooms to respond to general consumer
N problems. students (or their parents) may face. The lawyer or law.student will
. - help students learn how to handle some of these problems and how to prevent thém
+ " = yin the future. - \ . . .

- .
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CONSUMER OBJECTIVES

1. Students will be able to critically analyze consumer p?ob]ems

2. Students will Tearn successful ways to handle themselves when confronted -
by a.consumer problem. ) . \\\\

S Students will learn d1fferéht ways of prevent1ng .consumer problems.

BASIC AND- . COMPETENCY
. SKILLS O_B\JE:,CTIVES

CAT - Reading Vocahulary and Comprehensvon

BEST - Reading/Language Objeotives 5, 13, 15, 17

CAT - Spelling

CAT Language Mechanics and Expréssions

BEST - Gox\rnmént/Econom1cs Objectives 3, 4, 11, 12 13

TEXT

»
-

-

B - Young Consumers, 1st edition, Tessons 11, 12 13, 16 - L

Young Consumers, 2nd edition, lessons 18, 19, .20, 25 26 27

. e -
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_ PRESENTATION NEEDS

» ' -

1By the Teacher: ) ) )
nJhe tags ‘ ’ . ' . i
cartoon story, "Bi11 and His Sneakers"

By the Resource Person:. - ’

student-made cartoons . ’

‘WORDS TO KNOW o

"

1. warrant of merchantab1]1ty - a law that states that all 1tems sold should

’ be fit.for use

2. contract - a written agreement between the buyer and the se]ler honored
by law. (A contract may also be an.oral agreement ) - - -

3. responsibility - obligation, trust, duty ’

4. fraud - something done or ‘said, or something that is not said, that
deceives or cheats the buyer >

5. Tlawyer - a person legally empowered to act ‘on somgggsuelse s behalf.

' (attorney) . ] )

e ; ) £ -~
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-~ PRE-VISIT

. sneakers.

. i «
-
. -
i -
. .

3

(3

M ’

NOTE TO TEACHER: This lesson is taken directly from Young ConSumgn§, Law
.iﬁﬁﬁction Series; -West Publishing Company. See Lesson 16, 1st edition;
Lesson 27, 2nd edition. . " : »

Have a vocabulary lesson with "WORDS .TO .KNOW." See front of this book for
ideas. - - X .

Have students read the cartoon in their Young Consumers' text (p. 60, 1st
edition; p. 92, 2nd edition)” If the tex is unavailable,’ the teacher
may reproduce the’cartoon included in the supplement. You may want to have
students roleplay the cartoon. ’ )

After reading the cartoon and/or roleplaying the story about 811]‘5 S
fsneakers, ask students to discusswhat they would do in Bill's situation.
Emphasize the point that Bill must have a receipt in order to return his
Exp]éig that if there is not a date on the receipt, the selier
¢an say the shoes were bought several years ago. Remind students that
Bi1l1-is protected by -the "warrant of merchantability" and that he is
entitled to.a refund because the 3neakers -were not fit for use.

Ask students -to draw their own story in cartoon style about some
situation they or their family or friends have run into. Use a full
sheet-of paper (approximately 8 1/2 x 11) and divide it into four
cartoon frames, as shown in the example below.

1° 2 3 4
. N 1
;‘ | | /j | |
Lo . 1
| i - . s
. . N ;;. o ] X
N N . =

sure students write their names on their nespectivesstories.

i

P

.~ Mail the student cartoons to the lawyer who g§f1 vistt your class.
PLEASE SEND CARTOONS. TQ THE LAWYER AT LEAST.-ONE WEEK IN ADVANCE.
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"+ NOTE TO THE LAWYER: In advance of the visit, read overgthe students'

cartoons and select those that®re most helpful in getting across points
of Taw or ways of handling complaints. You may want to group cartoon
stories that are similar. Keep in mind that the more studept stories
you refer to in the classroom, the more interested the stxf?;ts‘will be.

In the d]assrooqgigntroduce yourself and expalin how you got to be a
lawyer or if you™&re attending law school, what is involved in becaming a
lawyer. - . ' * . s
Begin by holding up one of the cartoon stories and describing the story.
Ask students to tell you their opinions about the best way of handling
the consumer situation. Then suggest some other ways of handling the
situation. In going over the Ftudents' cartodn stories, it-is very

important to refer to students by name and to discuss the positive points °

about their presentation.

If time permits, you might want to have students roleplay one of the
situations with the student playing the consumer and you the seller.
When you discuss ,the roleplay, you will be &ble to bring out many points
dealing with.being a wise and respgﬂijb1E*buyer. '

E
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FOLLOW UP o \
IN THE CLASSROOM

"Ptm ! - ‘ :
1. Using one of the cartoonastories make a bulletin board about the prablem
and then a paragraph on the best way to handle the problems.
2. MWrite an art]c1e about the lawyer' s visit and submit it to the school
newspaper. ) .
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CONSUMER OBJECTIVES

1. Students w11T\1dent1fyaét least five consumer prob]ems for wh1ch the
- Legal SerV1ce§‘ i1l provide ass1stance.

PENDE g

jl

2. Students w111 explain the 1mportance of signing any wr1tten docﬁments.

3. Students w111 apply read1ng skills to interpret the mean1ng of simple
contracts.

4.- Students w111 learn how to fill out a complaint form for“the Legal
Services of Eastern Missouri.

. . L \., ¢ *‘*‘ _
BASIC. AND COMPETENCY
SKILLS OBJECTIVES

CAT - Reading Vocabu]ary and Comprehension :
BEST -~ Reading/Language Objectives 3 5,6,7,8,9,10,15,16,18,19,21
CAT - Spelling

,CAT - lLanguage MechaNcs and Express1on

CAT - - Mathematics Computation, Concepts and App11cat1on Lo
.BEST - Mathematics Objectives 1,2,5

CAT -

"BEST -

-

TEXT w

. _gugg Consumers, st edmt1on, 1essons 11, 12, 13 17

Young Consumers, 2nd edition, lessons 18, 19, 20, 21, 23, 24, 25; 26, 2],’34

-

Reference Skills
Government/Economics Objectives 2,3,4,8,11,12,13 - R

&
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PRESENTATION NEEDS

By the Teacher: - w
W B ¢ .
name tags . o ~
chalk and cha]kboard ~ .
pencils . . _ i .
] paper ’

filmstrip: Buy Now, Pay Later, F$672-102  y..=-¥"

By the Resource Person: ' . e
roleplay habdouts . ; = .
sample complaint forins (to be returned) N ’ Co C - "

WORDS TO KNOW

N N~
_ , s .
1. agree - to be of the same opinion .
2. attorney - a person legally empowered to act on someone else's behalf (lawyer)
3. budget - to plan for the use of"*(money or time, for example)
4. buy on time - to pay for a purchase on regular calendar dates over a period of t1me
5. complaint - an expression of dissati§faction, written or spoken
6. contract - an agreement between the\bayer and seller honored by law
7. consequences - the results -of someone's actions - -
—8. credit - time given for payment of goods or services sold on trust
9. defendant - a person aga1nst‘ﬁﬁom action is brought .
10.  finance charge - additional cosi to the buyer for use of borrowed money i
: or to buy something "on time" :
‘ 11. . interes$t - charge fof the privilege of borrowing money or buying "on t1me"
12. receipt - a written statement saying that money or goods have been rece1ved a/
-13. repdssess - to take back something bought "on time" when the buyer_does

e not make the agreed paymén
14. terms’- conditions that are stated or offered for the acceptance of an agreement
.. warranty - a written statement, made by a seller or manufacturer, guaranteeqng
the quality of a product, and the responsibility for replacement or repair
of defective parts for a certain per1od of time . -

- 7.
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PRE-VISIT

"7 TIMPORTANT LEGACPRINCIPLES ABOUT CONTRAETS: — *

- 1.

.
» t

’
.
. N - b - N
) . ., . v LI

NOTE TO TEACHER:

t
4

<

Any_time a persbn signs his/her name to a contpact, that person may.be
responsible to carry out the terms of the con act, regardiess of .. T
what tW@ other parfirtold him/her. *

»

‘Any_person who signs a contract and doeé not understand the termé o?\the

contract may still be held responsible for carryifg out the contract™ -
because a person who signs a contract is presumed to khow what the
contract says. ' :

When a friend of “yours asks you to help him/her by signing a contract .

which he/she has already signed, your signing of the contract may require
you to perform or to pay .money if your friend fails to abide by the terms

of the contract. .

If you and a ?riend_agree to buy sgmrething together and both of you sign
the contract and if your friend tHfen takes the item that -you purchased,
you may still be responsible for paying fer that item even though you

don't have it in your possession.. .-

N

- <
2 ) - . £

. Have a vocabulary Tesson with "Words to Know". See front of this book *

for ideas. . " - na

Distribufe Tined paper fo class and tell students to write, "I was a wise
consumer when I bought ...", and finish the sentence and give the reason -
why he/she felt that was true. On the other side of the paper they should
write, "I'was not a wise consumer when I bought ...","and d¥so tell why.

Have some volunteers read their stories aloud, and for each story, class

should ‘discuss whetheir the purchases were good or bad examples of getting
satisfaction.from the money spent, why the decisions to buy were made,
and'the consequences of th - decisions. Ask the students if they think adults
always make wise decisions when buying things. Perhaps the teacher could
give an example of an unwise purchq&s he/she made and the consequences . "
of the dec¥sion. - . .

Have class pretend everyone is a working adult-and tell t eir ideas about
what they think are -items on which money must be spent every month: the

. necessities. (Rent, food, utilities, gasoline @r bus fare, etc.). Then

ask them How they will buy the larger items needed to furnish their homes.

. (save, borrow, or buy "on_time.") Finally ask-how they expectto be able’

to buy a car for either traveling to and from their jobs, or for .

evgryday trips to stores, relatives, etc. (They probably would need

credit.) Ask if anyone knows how to go about deciding how ‘much money. to

spend on their needs and wants, Teadirg into the concept of budgeting

and what the students might think the consequences are of ovefspending.
, .

om
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. 4. Show f&stmp‘Buy Now,’ Pay Later, FS 672- ]02 aHowmg time for b
v discussion at each frame.. After the*filmstrip ask students to give-
N the advantages and disadvantages of buy1ng "on t1me“ (Sometimes
the only way .to buy an expensive. item is “on time", but repossession
“or court action could result if the buyer does not honor the o
o agreement on the contract.) . ~
5. If the students are keeping a journal they could enter "The Six C's - f
«  for Obtaining Credit", otheywise, write on board for d1scuss1on * . N
2 e
) e . CHARACTER - a respons1b1e agttitude toward pay1ng bills ;
g " CAPACITY - ability tq repay loan from money coming in d
‘ , "= LAPITAlr,#* possession of property worth more than debt ‘
N s CONDITIONS - agreements.made in advance between lender and borrower
“ . COLLATERAL - possessions which can be used as security for 2 loan
. r COMMON SENSE - abq11ty to use credit wisely ) 3 T
. * xs \ & ;
‘ . e ll ‘ "" . . T
] . , -t ) ‘
. 'BULLETIN 7.~ 7 S R
- BOARD Y S
¢ , . “o / . . S :.q o'
IDEA - =
. l ) . .. . 3" ". P -‘ ) . ’ »
@ - Title: Consumer Information Center ’ . . ¢
" Drawing appropr1ate sad happy or puzz]ed faces, "the fo]]ow1ng 1nformatlon
see . cou}s be posted on a. ha11 builetin board: ‘ ' )
U " THE SIX &'S FoR OBTAINING CREDIT (#5 Pre-Visit) :
) WHAT CAN YOU:DO TO.SOLVE A COMPLAINT? (#3-in Visit) ‘ .y
v WHAT TO THINK ABOUT WHEN 'STGNING A CONTRACT (#2 4n Follow- Up)
. . . , - . ‘ - d . 4
Y . - ., . o - —"d” ’
‘ A ‘o | Coe » h
- s . ", / : : ' ) “
\ * 1. o )

*Oregon State Department of Educat1on, Persona] F1nance EHucat1on Gu1dé
~ . . 1972, page 31.
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THE VISIT . . s

g %ertge 'semaj

é’ mtroducz %ngrson

% . >

= o
4 -1 Inﬁroduce self and explain job at Legal Services. CT
& 2. ExpTan that the agency does nat handle criminal, perspna] 1n3ury, or

automobile accident cases, and then make a list on?the chalkboard

of different kinds of cases the agency does handle, with one sentence

explaining the criteria for client seleection. #clude problems with contracts
landlords, emp]oyment, social security, welfare, and the elderly. -

3. Ask class to tell you of some things they think could be done to try . o
to solve a consumer compiaint before considering legal action. For ‘ |
. example, ask what is ‘the first thing to cansider? (Be sure-you
. haveia Tegitimate 'complaint.) Other actions should 1nc1ude. .

v R S . P v r v -
a. cdntact seller and state the'complaint, ‘calmly - ﬂ*;ﬂiﬁ‘ SN ?
b. it's best to make the complaint in wr1t1ng, stating facts and :
. . keep1ng copy of letter - .o, . .

C. give the seller a reasonable time to remedy complaint Q. w , S

¢d. go to a higher authority i€ nothing has been done .

e: if still not.satisfied, eontact Better Bus1ness Bureau or MTSSCUP1 »

Attorney General's off1ce . SRR ; ? .
f. then consider legal action, ° ﬂ:;“‘- o - SO
4. - Remind students that as w1§;/2;;5umers they should have ‘saved: all . ‘

contracts, receipts, and correspondence to—he]p Légal Ser(¢ces prov1de

ass1°tance, . ,

5. Ask the teacher to choose a student for the first ro]ep]ay The ) -
student will ptay the consumer and resource person will represent ' to. i
Legal Serv1ces .. P
S Ty
-~ ~ . * I
- s e N g \ s ¢
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‘" a contract for $300.

T Roleplay #1 ‘

John Jones~bought a wash1ng~mach1ne for $200 from Happy Appliance .

Store on August 23, 1980. He paid $100 ‘cash and $10 a week for 10 s
weeks. He signed a contract. The salesperson said that the washing

machine.-had a warranty of two months for parts and service.' After

three months the washing machine wouldn't turn on. John Jones ..

- went_back on Gcteber 23, 1979 to Happy Appliance but they wouldn't

do anyth1ng. He' is now at the Legal Services of Eastern Missouri for

'hE]p‘*' : . . . .

After the ro]eplay, the resource person could ask the’ fo110w1ng .
questions: . . . ¢

‘a. Before thé cBnsumer bought the washing machine,-what should

he/she have done? . . ' '
b. What is important to keep when buy1ng anything?
c. Why is it important to read a contract carefully?
d, What is a‘warranty and why is it important’ to the consumer?

The resource person should then go through the complaint form with th
classs having students volunteer sore of the inf rmat1on needed to
complete the form.

If time perm1ts, the segond and third ro]ep]ays could be done, asking
quest1ons after each one, and going Over comp]a1nt forms. . . © o

(" - -
~ Co
Mrs. Smith went with her daughter to buy.a new car. The sa]esperson .
asked Mrs. Smith to co-sign the Toan for the -car with her daughter as
only a “forma]1§y .

Ro]eg]ay #2

Roleplay #3 . L

‘Mr. and Mms. Samson bought a new stereo They put $50 down ‘and s1gned
Their son was'sick and they could not pay

the bill. What should thcy do? - . . e
Students should be alloWed a few minutes- for questions. - , .
e ’>ﬂ ' - ° o‘
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- -IN.THE CLASSROOM. = -
- | oo

1. - Devise a simple short-term contract the students could enter with
the teacher, and for which there could be a‘Simple award upon

. completion such as a certificate, a sticker beside a name on a chart,
extra independent time; or food. Some guggestions for contracts are:

a. reading a tertain number 6@ library books ova\a“§pecified'period'
of time. , ’ S - RSN , &
b. completion of homework assignments over a spegifie

d humber of weeks in a

row. . N
c. wZiting five books reports. © . . o s .
d. attending school regularly for ten weeks. . I e
8efore signing the. contract, the teacher and student should discuss the -

' following: T . . S

' ° - e . S L e
- a. What are the terms of the contract? = et
" b. What do the signatures on the contract mean? BRI

c. Under what conditions can the contfact be broken?. .
d. What could be the consequences ifsthe agreed terms were not -~
met by either party? )

2. After studying the sample contragts in-the text, (pages 53 and 58 in the

1st edition and pages 70 and 80 im 2nd edition), ditto.and handout
copies, of the usual and the simple English contracts. (See syp ement) .
Have students compare wording, style, and overall 1ooks,;Ask§§t dents

; whicﬁa¥§pe of contract they would prefer to sign and why. Whiclh is N

" easier to understand? Why? To help the class understand the high ¢
cost of borrpwing money, or buying "on time," heresare some figures -
given by. the Federal Reserve System that the studénts cadld use to -
fi11 out appropriate lines on the contracts. $3500.00+at 5% irfterest ;
per year for three years = finance charge of $525.080. There will be
.36 payments of $111.80 per month,’making the total amount financed .
$4025.80. The annual percentage rate will be 9.31%. Numbers have been
rounded off. (For your personal information a bank can be contacted to .

to requgst a copy ef the Fgderal, Reserve System Truth.In Lending’

$tategent, Regulation Z, Annual Percentage Rates.) .. < .
S . \ % '5 ’ ; y‘
A ~ . ’ '
[} ) 3 ' R .
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IN THE C\QMMUNITY N o

~ . R . * )
1. Students could prepare a newsbulietin about what they have learned
- from the Legal Services resource person and offer copies at )
a parent or community gathering. ' ‘ .

<

2. A'b}ochure could be designed and wr{ften by the students about the

kegal Services of Eastern Missouri to-take home to parents or
distribute at adult meetings.

3. . Send copies of student-made materials to the Legal Services resource
person who visited the classroom. (Also send copies ‘to the Urban | ’
Consumer Education Office, We may be.abléto duplicate the materials.)

4. Inform your principal that a representative from Legal Services
may be available for a parent or tommunity meeting at which he or She
' can give an exgmple of the use of Legal Services and the complaint .
" ' forms. This pr sentation could be simjlar to classroom presentation.
Students could share the program with’.posters and roleplays. .

. . . . -
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MISSOURI ATTORNEY GENERAL'S OFFICE
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MISSOURI ATTORNEY GENERAL'S OFFICE '

ST. LOUIS OFFICE: JEFFERSON CITY OFFICE:
706-Chestnut Street | P.0. Box 899
St. Louis, Missouri 63101 ’ Jefferson City, Missofri 65101

-

L}

The Attorney Genera] is the ch]ef legal officer of the State. He represents the
State in all court cases involving the State or its officers, and supervises the

work of the assistant attorneys general. Upon request from state officers and -
department heads, he provides legal advice in matters re]at1ng to the laws which

,'govern the conduct of business.

The Missouri Attorney General's fo1ce has the author1tyto 1nvest1gate bus1nesses
and seek injunctive relief against those using decept10n and misrepresentation in

. the sa]e and/or‘edvert1sement of goads and serv1ces

This M1ssour1 law prohibits the fo]]oW1ng '
“the act, use or employment by any person of any decept1on,
fraud, false pretense,” false promise, misrepresentation,
or the concealment, suppression, or omission of any
material fact with intent-that others rely upon such
concealment, suppression.or omission in connection with
s« the sal&or advért1sement of any merchandise."

»

Merchandising Pract1ces ‘Act Chapter 407 RSMo, " as amended, (Supp 1978).

The Consumer Protection” D1v1s1on of the Attorney General's Office has the Ry
authority to look into and start ]ega] action when it believes that decept1on
or misrepresentation has occurred in the sale of merchandise or services. This
does not mean that office w111>represent the consumer or take an individual to
court on his/her behalf. Any legal action that the Attorney Genera] takes ison’
beha]f of, the State of MISSOUP1, not an 1nd1v1dua] citizen. < e
Because the Consumer Protect1on Division is overwhe]med with cases (over 7,000
a year), it will not take complaints .over the telephone. Consumers who feel that
they have been cheated or m1srepresented to in the sale oﬁ,merchand1se, should
call and ask to be sent a comp1a1nt form,

4 ) w‘.'
The Consumer Protection D1v1saon does not have the power to act on complaints
which involve “credit disputes, landlord-tenant disputes, utility, disputes,
insurance problems, bank and credit union differences, or emp]oymentand product
safety Just to name g few.  After the office reviews a consumer's complaint and
determines thdt it is not within the jurisdiction of the consumer protection
statute, the complaint will bz referred to the proper agency that has
author1zat1on to follow through on such-a report. * . - -
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_’;“ﬁCQNSﬁMEB_OBJ,ECT"VES' o o

1. Studeﬁts will learn that the Attorney Géneral's. Office offers protecti n for
the consumer in certain situations involving the sale and/or advertisement of'

o ~ goods and services.

L3

2. - étudents will learn the procedufes for filirig a written complaint with the
Attorney General. ) '

h)

-3, Students will Tearn the important points to include in any letter of complaint
regarding to the sale of goods and services. .

BASIC AND COMPETENCY .
SKILLS; OBJECTIVES "

. . . . - . ’
-~ ¢ CAT - Reading~Vocabulary and Comprehension S B
BEST - Reading/Language Objectives 3, 8, 15, 16, 18, 2] i
CAT -.Spelling . : . -
CAT - Language o -
BEST -~ Government/Economics Objectives. 2, 3, 4, 5, 6, 12 e
° g . H]
Young Consumers, 1st edition, lessons 2, 20 .
Young Consumers,,?nd edition, lessons 4, 8, 25, 26 . '
' .
.ot . - _/ &
. /// ) ‘
" oL ¢ :
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- PRESENTATION NEEDS .

<

7

4
./:@P\ .

¥

AN
v\ .

ﬂ-

- By €?E Teacher' . -
. chalk and cha1kboard .
name tags ¥ .
notebook-
, Newspaper ’ , R

By the Resource Person:

‘./ ~N - ) .
comp1a1nt form _ ’
sample, complaint Tetter : 5
radio ’ . .
I Eipt . N . N .
. photograph of the Attorney General . | .

# ) .

'WORDS TO KNow - f

: \

1 attorney - a person 1ega11y empowered to act on someone else's behalf (lawyer)
2. complaint - an expression of dissatisfaction whether it be written or spoken
3. consuger - a person who buys goods and/or services .

§. consumer protect1on - the act of guarding the consumer when he/gte is buy1ng

.
4

‘.goods and/or services in the marketplade
5. fraud - a statement about an important fa@@ in a sale wh1ch the seller knows
or should know is false; the buyer relies on the statement and is injured in.
some way

[y

6. merchandise - articles that ake bought or sold .,
7. merchant - a person who acts as the.buyer and seller of goods for prof1t
8. statute -.a law established by a 1eg1s]at1ve~bodi .
Id ’ .
- . \ .
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PRE-VISIT~ . S
g * ‘ )

1. Have students look through newspapers to. locate articles-on the Attorney
General or his office. The class can make a list of activities involving
the Attorney General or representatives of the off1ce ; :

3. 'Have a vocabu]ary lesson with "NORDS TO KNOW." See ¥ront of this book for
ideas. In addition, the.supplement includes an exercise des1gned specifically
for this lesson. On the day of the visit, write the words on the boards: s
that. they may be used as 2 _guide by the resource person.

3. Have st idents read the text and: wmte a letter of complaimt. In writing G
their letters, students whou]d be sufe to 1nc1ude everything on- the—cheeklist _ -
‘ below: . .
) » * CHECK LIST .
- IR I ( 1. Your name and address and date.
) ( 2. The name.and address of the company that sold you -
] the' item.
( 3. The facts of your story, what you bought, where
( and when you bought it, and the cost::
49 Explain the problem and wha you have already )
( doqe about it. .
5. What .you want the company to{do for you. Be fair.
( 6. Copies. of any evidence that back up your story
. . (like-receipts or r cancelled checRs).
P ( - 7. Make a _copy of the letter for yourself and keep it. . \ .
. o = Y
1 s - ’ / -’
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THE VISIF, | R
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1. The resource person will write his/her name, address, and telephone number
on the board and give some information about the particular position he/she -
holds in the Attorney General's Office (e.g. attorney, paralegal, etc.)

.- < .
© 2. Explain that there is one Attorney General in every state. Give the name
-- of-Missouri's and display a photograph. Emphasize that ‘the Attorney ~—~ ~— ™~ -
"General is the attorney for the.state and notgFor an individual citizen.
Explain that the.Attorney General operaté§ three offices in the state to ,
provide consumer protection services. R

{rect Regan

s ceensh

~y

3. 'Exp1ain,that there .is a statute govérning fair merchandis%ﬁg practices and
that the Attorney General has respgnsibility for enforcing it.
/s

' 4. Tell students that you are going to do a role-play with them $o illustrate
' a consumer problem that>'could happen to them or their parents. Ask the
. teacher to chdose a gbod actof-who will play: the part of the consumer. The
Attorney General's representative will play a merchant. Take the "consumer"
aside, give him/her the appropriate props and explain‘the followipg
situation: :

»

The consumer buys a hew radio from the merchant. At home, it is °
discovered that the radio does’.not.work.. The consumer -brings it to the )
store, requesting it be repajred or exchanged. Being'a good consumer, .
K the student has a receipt. The store owner refusgs to repair the radio,
B N make an exchange, or refund the purchase p ice. What does the consumer
) do? Ask for suggestions from the .class. After several Suggestions have
. been generated, tell the class that a Tettex of complaint to the bwner’
» AN is the first step in making a complaint, Hakd out sample letters of
) o complaint. Review the body of the Tetter showing the details that
- should be included about _the -purchase of.the radio, its condition at - g
the time of sale and the redress you desire (e.g., exchange, repair,
refund). . Explain that if this, does not solve the problem a formal
written complaint shquld be sent to the Attorney General's Office in .
the state in which the article was purchased:
", 9. Hand out complaint forms to each student and*explain the conditions inwhich
" o 1t is appropriate to file.a formal-complaint. Explain the procedure for
obtaining a complaint forms : C -
6. Fill out the form-with the students using the rolesplay situation for the o
information needed, Make sure students understand that copies of receipts, -
" guarantees, etc., should be attached. Stress that originals should be kept
> <. by the purchaser. )
\ L

. :
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FOLLOW UP
“IN THE CLASSROOM -

.1. Students could practice f1111ng in the complaint form and wr1t1ng letters of

complaint Yeinforcing the 1dea that they must be written-clearly and to the .

_point. -

2. ‘Students may want to start a consumer newsletter or.column in their sch001
newspaper that lets other students know interesting facts about consumer

r1poffs ~ \ :

‘ 9

ey m e e o m—— o

[

)

-IN THE COM.MUN.ITY o
, ‘ ‘ - - ' ’

1.. Students could prepare a neWs bulletin about. wha& they have. learned
from the Attorney General's representative and ofifer cop1es at a
parent or community gather1ng

2. A Qrochure could be des1gned and written by students about the

" Attorney General's Office to take home to parentg or distribute at

adult meetings. :

3. Send copies of student-made mater??ﬁs to the Attgrney General's \
{ " representative whideisited the classroom. ({Also} send cop1es to
the Urban Consumer Education PrOJect 0ff1ce We“may be able to
. dupljeate the matdrials.) '

\ -~

" ——

4. Inform- your principal that a repnesentat1ve from the Attorﬁéy
General's Qffice may be available for a parent or ‘community meet1ng ‘
at which. he/she can explain the tipes of complaints handled and g1ve
an example of.how to file a wr1tt‘n complaint. You-may wish to :
request permission from your pr1nqipa1 to have students demonstrate
what they have learned through bulletin. boards, <aosters, brochures,

, etc /\ . : , .

-— e e k]
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DIVISION OF INSURANCE : I
‘o

St. Louis Office: s« -
. 10449 St. Charles Rock Road
101, . St. Louis, Missouri 63114

©

Jefferson City OffN\ce
515 East High 'Street
Jefferson City, Missouri

- . ’ — v RS -

alnsurance is a means of protecting ?ﬂﬁ%vidua]s and organizations from
unexpect® economic loss. An -insurance policy is"a contract. In return for a
premium paid by the policy holder, the insurance company ‘agrees to pay for
financial losses due to illness, accident, theft, firey or other -natural hazards, _
or tb pay the beneficiary of the policy in case of death. The following are’
examples of the principal kinds of insurance that most consumers buy:-

LIFE INSURANCE - ' ‘ ’ . ) ’
AUTOMOBILE INSURANCE . < N\ - ‘ . :
* HOMEQWNERS INSURANCE " o .
HEALTH INSURANCE . o ( N
GROUP INSURANCE ‘ o ) ' :
e MAIL ORDER INSURANCE . ¢ : et ,
HEARINGS ON UNFAIR AND DECEPTIVE PRACTICES INSURANCE - o
* \ o0 3 ! .
The Division of Insurance is the state agency that regulates insurance
‘companies and insurance transactions. This division provides periodic™
examinations of ccmpanies that write 1ife, health, automobile and property
insurance to assure that companies are financially stable and. that policyholders

receive pprompt, fair treatment.when making a.claim:: The division reviews S
insurance policies before aljflving them to be sold and issues licenses’'to agents —

and brokers.

-~

s

%5
] 3

The Division of Insuranc® also handles complaints against insurange

" companies. Typical complaints the division investjgates relate to delay' or

inadequacy of clajm settlements and cancellation or-non-yengwal of goverage. o

Firét, contact yotr insurafe agent and the company. If yousstill need help,. f\> '

contact the division nearest you. -

-—

A]thougH rates are not. set by the division,.action can‘be taken when rates ,

_discriminate unfairly against certain policyhelders or when rates are"®Qo high

Jfor the coverage provided. Rates, coverage gﬁﬁ‘the service gﬁovideﬁ to policy-" .-~
holders vary widely among companies. ﬁz' . .o, 7
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CONSUMER OBJECTIVES -

1. Studenﬁs will learn that the purpose of insurance’ is to providé ,
protection and compensate against loss. .

+
~

2. Students will-1ist. three things to consider when comparison shopping for
insurance. . . < : i )
- <> ae . ©
3. Students will learn that the Missouri Division of Insurance is a State
agency that requlates insurance companies and insurance transactions, - “
and investigates consumer complaints against insurance companies. .

-
’ X ' 3

BASIC AND COMPETENCY o
. SKILLS OBJECTIVES -~ - . ..

2
-
~

- _CAT - Reading Votabulary and ngprehension ‘ . :
\~BEST - Reading/Language Objectiyes 3,5, 6, 10, 14, 15, 16, 17, 20, 21  °
CAT - Spelling - E?% . ) REE T v
CAT - lanuguage Mechanics und Expression - - ' " o s .
- CAT - Mathematic¥.Computation, Concepts and Applications
. . ‘BEST - Mathematics Gbjectives'l, 2, 5, 8- ‘
‘' CAT - Reference Skills : , ¥
BEST - Government/Economics Objectives 6, 11,‘12,"13 ). { _—
' v IR 2N H

v it}

. . , .
. . Y
. - - .
. .
/ . A . - -
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. L . o ", . .
a4 4 .
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Young Censumer§, st edition} lesson 16 .3

X

Young Consumers, 2nd edition, lesson 27

.
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| ‘PRESENTATION NEEDS i 3
-~ B . - . ‘ i N
' E:_y the Tea?;her: T i . _— . C Y .

name tags . -
chalk and chalkboard - )

newspapers and magazines : - Lo

- By the Resource Person: . B .- s |

roleplay cards

\0‘ . .
WORDS TO KNOW T
. . . o - oL e e N
1. agree - to be of tHe: same opinion o N
2. < claim -,a demand or reguest for something as a righp or because it is due
3. complaint - an expression of dissatisfaction, written or spoken
4. contract - an agreement between the buyer and seller honored by law
5. cover - to include .or protect , . :
6. insurance - a ‘'system of guarding against loss by the paying)of regular )
amounts to a company- in exchange for a promise to pay an agreed amount.
AR in case of, theft, death, accident, etc. . ) "
. 7. insurance policy - a contract to pay for a loss in return for the payment
N -of reguliar amounts . . '
'8. ‘premium -.payment made for an insurance policy

9. regulate - to govern or correct according to rules having the force of law
. 10. repossess - to-take back something bought "on time" when the buyer does not
) make the agreed payments - . .
11. theft - the act of stealing
- 12., transaction - a business deal ,
13." valué - the amount something is worth in money .or things

'BULLETIN., | ,
'BOARD - o
- IDEA | L

-

\ -

Title: WE ALL NEED INSURANCE (Pre-visit activity #5)
b R N \; _‘. -

v e -
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-~ PRE-VISIT

1.

2.

Have a-.vocabulary lesson with "Words- to Know -" See front of'this\book

far ideas.

To develop the concept that various kinds of insurance are needed for .

different kinds of protection, begin with the- fo]]ow1ng questions for .
class d1scuss1on .

N . -~ .
©La.. Why do squirrels bury acorns? .0 - |, L
b. .Why did indians and pioneers dry eat, w11d fru1t and berr1es, f1sh
, and corn? . T . .

. ¢. Why-did ear]y sett]ers store the1r'bn1ons potatoes app]es and
' .carfots, in‘d beWQw-ground céllar? Do ‘some farfiers still do this?
. d...De you know ,someone who “cans" or "freezas" food? What kind? Why? -

. 3v1ng out that thecreasons for the first three quest1ons were 11tera]1y R

a form of protection against starvation;. but "that the last two may also be™

“an_economic protection by asking if stor1ng of food‘aga1nst starvat1on N
_ is very 1mportant in a larde ¢ity of today - C o

. “
To 1dent1fy anothér type:of planned protect1on aga1nst potent1a1 dangers,
the studegts could be asked:

* Whydo we wear bogts 1nstead of tennis shoes in’ the snow? .
b. Why‘does the fur on anlmals .get heavier in the late fa]l? ' .
c. Why.do we put anti-freeze.in oar cars? . .
d. Why do-we seal holes around the doors and w1ndows in eur homés? .

The -answers .of protection against freezing, or cold weather, can be addedjy/////

. PR

to the protect1on against starvation or economic loss recognized by
students in the first discussion.’
‘cation of potent1a1 dangers, and how either "mother nature" or humans .
took protect1ve actions to meet those ~dangers. In other words, what

kind of insurance d1d they have? * .

To determ1ne if jt.)is a good idea to have more protection than is needed
here are some suggested questions: (ask for reasonskfor each answer)

a. Should we wear two overcoats when wer need on]y one? .
b. Shouldewe "can," store, or freeze more food than we,]l need or ‘.

. can uyse? T ow ., ‘
c. Should we put more ant1 freéeze 1nto out car rad1ators that the maker
suggests?

-~ . Is it a gdod~idea to" buy, more 1nsurance than we need?

Make a collage, or bulletin board, usin p1cture§’and articles from
newspapers and or'magazines about wedd1ﬁg

f1nes, thefts, floods, etc,, cut,out by students and label®d as to the kind
of insurance that would-be*needed to cover the happening. For example, ‘a
picture of .an accident or disaster involving a ship at.se& would be

labeéled Marine Insurance; (If you do th1s, po1nt 1t out to ﬁ'iiresource
person when he/she arr1ves )’ ’ .y T
8 -94-~ .
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Review with the students their identifi- °

s, auto accidents;. births, deaths, .
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NCIPAL

s ®
',6" » ~ .
- 1.MdKe name tAags. N\ 211G ] .= — ) ﬂ~. -
¥ C J ™ \q\alﬂ" e B.Wrten m‘wef . s 4'. ,
NP A
e “ ¢ DN G |
. ‘ . . ‘. R N s . . .« N '. .

Intrgduce:se1f,-givingﬁtit]e,and’jéb description. y
» ‘2. .Explain that the agency is a state orgaﬁiZatioh, paid for by taxes from \\
‘ . ‘residents in Missouri. Tell the locations of the other two offices *
of ‘The Missouri Division of Insurance. 5

"3. Explain that the purpose of the agency is to investigate variovus
insurance companiés to make sure they have enough money to operate, and that
policyholders receive prompt, .fair treatment.when making a claim. Also,
the ‘agency looks over new kinds of policies before allowing them 'to be sold .

. -

and licenses insurance,agent$ and brokers.

- . ¢
L b 4 .
7 s - L]

s
.
o

.

4. Give 2 or 3 examp]esﬁéf the tyﬁes of complaints the agency reééiyés against
insurance companies. Explain that a lot of problems would be avoided if .all.

those making a complaint would first read their policies,-then contact
the agent or company that sold the insurance. Then if consumers felt

- they needed help they should contact the Misseuri Divisiof® of Insurance.

5. Question. a few students about-how they would find out where s contact
. your office since _you have not told.them the address:,llﬁ@ answer..
_you desire is to look in the telephond directory.). = .7 %~

6. Write on the board the principal kinds of insurance most consumers buy:
1ife, automobile, homeowners, health, group, and mdilorder. After each
kind, ask for hands of students to give"an example“of the reason for - -
buying ‘that kind of insurance: Majlorder and group will probably have
to be explained. ~— cor e ’ s

.
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7. Do roleplay #1, asking the.teacher to help choose a good reader to read
the problem aloud, someéone good in math to be at the chalkboard to do any
math involved,’and a good thinker to play the part of Jim. Tell Jim he
may have to go to more than one friend fdr advice.

ROLEPLAY #1 - : T -

Jim has a bike that cost $150. It has 10\§pegds and 10t§iof fancy gadgets.
:Jim had-to save for over a year tp buy the bike. He is thiz}ing about
buying® insurance. He wants to buy ah insurance policy that ould pay him
e $150 if the bike were Jost or stolen. The cost of the insurance is $20
* -per year from the Bluebird Insurance Company. He wants to talk this'over
with a friend to see if this is a good idea. - ‘

-~

» ¢ ‘ . 7 )
Y - Besides weighing the price of $20 to protect a $150 investment and the
t length of time it would take to save for another bike, the resource person
. may have to help the students include some other points for discussion .
C such as: L. ) : . .
s T .. where the-bike is stored; for what and how .often it will be used; for
; -~ " how Tong-it-would be-worthwhile to pay for this prqotection; the risks - -
* 9 f insurance jis not quchased;>jf the same coverage coud be purchased .
Jfrom another company at a lower cost; if"so, is that company reliable
about paying claims, and ig the Bluebird Company reliable? How can
consumers find the apswer to the type of service an insurance gives?

8. If there js time, do.}o1ep]ay #2, following same format for choqsing :
students. oo com

\

& . ROLEPLAY #2  * 7 - ' : .,

John has a bike that cost $20. He bought it used. It runs OK but it doesp't
Took very pretty. He is thinking about buying insurance.. He wants to -
buy an insurance policy that would pay him $20 if the'biKe were Tost:
or stofen, - The cost of the insurance is $15 per year from the Yellowbird
Insurance Company. He wants to talk this over with’a friend to see if
> this is a good idea. . ~ -t
. _ , £ [4
In this roleplay the students will probably quickly cofe to a gonsensus
on an answer to John's problem. However,,some students may feel it ‘
. important to have insurance ip this situation-if the bike is needed for .
* transportation to and frcn a job, or school, or to run errands for hire-
. for the neighbors. The resource person cquld ask the students if they -
would consider paying the $15 if one of these activities was the reason
for buying the $20 bike. John ard his advisors might also want .to . -
. investigate the reason for the:price difference between the two insurance
_companies, and .if the pglicies include the same conditions of coveraqge,

e Einish the presentatiop.by emphasizing these two.points. L .
] . L . ] ..‘l ’ . u- ..’ . . »

S : ~a. An insurance policy is a contract. When’a person~signs a contract
. ~ ‘ to buy something and does not make ‘agreed payments, the item can

be repossessed. If_a‘person does not make agreed payments on a '

insurance”policy, Fﬁe company will_not'pay a-claim. =

b. Insurance rates are not determined by the Missouri DiV¥fsion of ¢ g
. . Insurance, and different companies- charge different rates for the ~ 7.
same services. A wise consumer should, shop for insurance and-: -
T ’ compare brige, protection, and service for good insurance wa]qe.,"
/ ‘ S . - - ' - . . N
' e -96- . S *
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IN THE CLASSROOM ™~ |

If the resource person ‘does not have the time to complete the'ro1ep1ay§ ’
in the visit, the teacher+shauld have a lesson with them using the
same ideas for discussion. - : -

Appoint a student committee to use an encyclopedia and/or other available.
resources to research and make a reportwabout various aspects of oo
insurance. Some topics could be: . >

\.a. principal types of insurance sold and most popular bought
b. ownershin of different kinds of insurance companies .-

c. history of inception and growth of‘specific‘kinds of Insurancé
such as Health, Social or quyd's. (These subjectsare very . °
«interesting; for example, health insurance began with the craft *
guilds of the Middle Ages. ) -

.“ﬁhve the students write a story entitled,-!The Most Terrible Day of My Life.'

In the story the students should write about events that might happen to
them in one day, for which they would see a need for insurance. Caution
them to avoid being gruesome. The class could vote on the most
imaginative story with accurate application of types of insurance
ngeded to cover any financial loss. in-the events. Your class might enjoy
learning the use of the word "castastrophe." .

»

.

\ . .
If the students are keeping a journal, the, page on insurance could include
the most common typés needed by people, and the three things a wise consuiner
should compare for good insurance value: price, protection and service.

The é]ag§ cou]dzwrite an insurance company requesting a sample polic&,
perhaps for a specific kind of.fnsurance such”as that considered by Joe

.and John in thé roleplays. ‘The lettéer could also ask if the icompany

prints 3 simple English policy for the class to eximine and compare to a

.standard version of a policy. -

ét .If students do research on most popular kinds "of insurance bought i the

United States, a graph could be made gg;present the information pictorially.
< . Lo . ) .
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-IN THE COMMUNITY

The Missouri ?ﬁepartmen‘t of Consumer Affairs has récently |issued informative
Consumer Guides for+(a) homeowners and renters_insurance,\and (b) health .
insurance. They can be obtained by letter or a tol1-freé telephone number.
The students could use either.of these guides to design a brochure for ¢
. parents, including important.points to remember about buying either kind of
insurance. Roleplaying could also be developed with he information from
the booklets, .and posters could be designed for display in the halls or
neighborhood stores. You may wish to requést permission from your principat
to have the class perform .the roleplay about insurance before a parent'or
community group. . B ) R :

~

LN
Mo. Division o&f ConsumerJAffairs
P.0. Box 1157 B

Jefferson City, MO 65102
Toll-free number: 800ﬁ392-8269

. 't
s v &
> o
’ k2
.
.
" .

¢,
N




. a ~ P <& Y e
- . - - _ -
é- ~ . % N -
. . .
) N
* -~
: - ¢ . . i
1!‘ + .
.
| . .
1 . N . .
g .
‘ ~ . -
- . * i)
~o :
| ' . .
\ > . . ~ ~
} ¢ . . -
~ .
. - N - 7 h X
- ~ '
v . -~ ’
o ’ A
s * » v £ .
.
. .
- [ ] . s . L4 .
. -~ [}
. N
. ~ " . -
' . . . .
- . ' . . .
& -
. ¢
' v @ 4 Al
- K
- . .
“ " LN
.
*
D . -
- .
. 2
- . .
4 .
LI P .
.t . - AN . . 0
. ' R - .
v
. - N ) .
* A
. ' R .
< . & ’
3 - .
. . . .

- - 1

' . YOUR _

S U |11} ) A

. i »
| . ~ Bill of Ric¢ hts
’ L4 g
. . . : . . .
. - [
R .. . .
! . » . . o
.7 N ) . ‘.
’ . ) ‘
1 . . N . .
‘ ( o
- . . .
. .
. . . ’ <
2 N -~

: e PUBLIC
o ' , SERVICE )

’ . COMMISSION
N - . v . \‘
-~ .
. . -
. . ,
A - \ ' T . " . JEPN -
It . 5 » . '
> - - -~ .
2 - . -
) . » . - B
. - ¢ < - & -
~ K i « - .
L - P
' . .
. P . ) PR
“ ” , . L
L. T . . . .
‘ . -
LAY N
' v .
Q . . - .. L e
. L . .
ERIC SRS . :
¥ ) . . .
PO A o provided by ERiC * s s o8 - ‘ N -
. , ~ s R 5 .

v .




-

L )

¥

.

*and ‘the construction standards of mobile homes’ and recreational vehicles "o

/ N
' PUBLIC SERVICE COMMISSION
- R . 4
Consumer Service Office < -
City Bank Building, Room 219 \\ ‘
4625 Lindell N

St. Louis, Missouri 63108 3 — - '

)
- &
¢ 5

The Missouri Public Service Commission, better known as the PSC, is a State
government agency located in Jefferson City. The PSC regulates all 1nvestor—; ’
-owned utilities in Missolri but has no control over municipal utilities or‘ ~
cooperatives. The regulated firms include e]ectr1c, gas, te1ephone, sewer aq,
water ‘utilities and bus, truck and railroad companies. The Commission alsq
regulates intrastate movers (moving from another residence w1tg?n the same state)

manufactured or .sold in Missouri. Regulation includes rates charged by utilities
and whether the service provided by. the utilities is safe and adequate. Ut111ty
companies are bound both by ,Statutes that regulate their conduct and by

' regu]at1ons issued by the PSC under such statutes

A utility w1sh1ng to make a change in’ the rates charged for service must
request approval from the PSC. A hearing is held in which the utility must prove
that the new rate is reasonable and necessary. The PSC may deny the company's
requested rate 1ncrease, grant a portion of it or approve the entire request, if
justified.: The.laws of the State of Missouri require that the final decisions of
the PSC be lawful, reasonable, and based upoh competent and substantial evidence
upon the whole record. Therefore, all final dec1s1ons of the.PSC are subJect to
appeal in Missouri courts of law. ’

The Public Service Commission prov1des some services directly to consumers.
Whgnever a customer has a complaint or grievance that cannot be resolved through

discussion with the coqgany, the PSC can conduct an jnvestigation to resolve the
matter. )



CONSUMER OBJECTIVES

P

.1.’

- .

Students will 1earn some §f the responsib111t1es and ob11gat1ons of the

_Missouri -Public™Service Con‘mission

/

Students will.learn that many Utilities- are owned by pn1vate 1nvestors
but regulated by a state aggency. .,

.0

Students will Tearn when and how-to, registereg complaint. with the
M1ssoUr1 Public Service Commission. _

.
N ) >
-,
' < .
. b ’ R
o” . N R
.

BASIC AND COMPETENCY .
SKILLS OBJECTIVES S

~

“CAT .

~

‘

Read1ng Vocabu]ary and Comprehens1on .

CAT - Language Mechanics and Express1on .
BEST - Reading/Language: ObJectives 8, 14, 15, 16, 18, 21 ‘
. CAT - Spelling" . . . Y
oA - Referenck Skills ' A . . :
BEST ™~ Governnent/Econon1cs ObJect1ves 3, 4, 6,12° :
» \ ,‘E§ v .
) AN

TEXT . -

Young Consumers, Ist edition, lesson 16

Young Consumers, 2nd™edition lesson 27

R+
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. PRESENTATION NEEDS =~ " -
. . ‘. ‘
M . « ) | ; '
i ) . .
“ ;By the Teacher: . ‘ ) o . s
name tags \\s S ) i :.- . .
chalk and chalkbdard ' ' o ey
_Picturg, P.S.C. Regulates Utilities (See supplement) | : .
By the Resource Person: - ~ e I '
tariff book ° PR ,
Brochures - "KNOW YOUR UTILITY BILL OF RIGHTS" . SR
] sample comp1a1nt forms ‘ o )
' “\*
1. comm1ss1oner - a person in charge of a department or bureau of public -
: service i
v *2. complaint ="an express1Qn of d1ssat1sfact1on ‘ 3
3. deposit - money given as a pledge- N
4. disconnect - to interrupt or cut-off '
5., increase - to make higher or larger .
6. -rate - the price that 1is chargedxfor use of an 1tem for a certain amount —
of time . T
’ 7: regulate - to control or d1rect accord1ng to a rule
8. ridle - a qovernmenta1gorder having the force of law ° , ,
N 9, .tariff book - a boek' 4f approved rules and regualtions for utilities LT
JA0. watilities - public services such as gas, electrig, water or transportat1on ,
subJect to governmenta] regu]at1ons-?contro]) . :
- * , -
£ ' . B .

b}

-t . .
BULLETIN
" Make a transparency of the "P.S.C. Regualtes Utilities" picture (see shpplement)
and project onto a large sheet of paper. Trace and color (or trace each object
separately on d1fferent colors of paper), cut out, and mount on bulletin board.

' . 1
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1. Havea vocabu1ary 1esson with "NORDS T0 KNON“ See front of this book For {

N ideas. - _ .l _ AR SR A -
- W2, Think and Talk (quest:ons by teacher for student discuSs1on) What k'fnds
! « " of utility bills doés your family have to pay? Have you ever "heard someane
‘ complain about a utility company being unfair? (Example: deposits, cut-off o
o3 of 'seryices, estimated bills. )" Do you know anyone whe tr1ed to do something IR
o about the problem? Did that ,person succeed’? ‘ ( ’
3. Have students make a poster about prob1ems they or the1r #‘mﬂ}es may have L
’ ‘hadwith o/ utility: After the: resource person's visit, ask'students how T
¢ "L they would handle those.problems.  * ' . SN
. . . [ . N
4, for about a week before the v1s1t of theresource :
© person, and cut out ar, 1c1es concermng the PSC, and paste oF* g1ue on>1ar'ge
. ’ construction paper for a, room display. , - R 4
© 5. Assist students “in wri 1ng‘ 1etterno parents 4mv1ttng them to attend the ‘ \‘\,
visit of fhe resource- person ) . ' \
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~cards 1in advance of the visit.)

Lo ﬁ&dmtc &m”c:f

N ) e o é' i%ﬁ‘odxz t%ru%{g!

¢
>

-

g ) . _‘ * . 3

. dntroduce self, g1v1ng title and JOb responS1b111t1es in the Consumer

Service Office.
Ask@students to tell you the names of utility companies. ‘ N

Explain that there are many gas, electrit, water and telephone companies,
in Missouri and the Public Service Compission was established to oversee

,the1r services, rates, and safety operations.

’

Ask students if they know who oWns utility companies--the State of Mlssour1,
the U.S. government, or.private investors? Explain that another :
respons1b111ty of the PSC is'to assure that the owners of ut111ty compan1es

receive a reasonable prof1t from their AT 1nvestment If there is a PSC

. bulletin board display in the room, refer to the symbols and locations,

Show_tariff book to demonstrate that rules and regu]at1ons about ut111ty
ratesﬁ services and safety are wr1tteh in books 11ke this. (Pass around at
the conc]us1on of” your Tesson, if you wish). .

-

Enumerate the different kinds of companies that'PSC oversees.- . -
Give examples of kinds of comp1a1nts hand1ed in the Consumer Serv1ces 0ff1ces
in Kansas City and St. Lou1s .

‘Te11 students that when the customer has a comp1a1nt the ut1]1ty company
should always be contacted first. If the ) problem is not resolved through
this method, contact’ the PSC to file a complaint. Show a complaint.
Explain the PSC investigation process to resolve’the problem fairly. Pass
out copies of the cemplaint form for students to see. Tell them you will
collect them later and that they should not write on them.

\

Conduct a role-play activity using the roie play samples included with this
lesson. Ask the teacher to choose four good actors and four good readers.
Tell the readers and actors that the underlined words should show expression.
Let students take turns on the various parts to stimulate complaints and
reésolutions. . (You may want to copy the ro]e p1ay samples, onto separate

t

v v

At the end of each role-play, ask Students for quest1ons

G1ve the teacher the brochures and one comp1a1nt form to use 1ater.

1"J
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- FOLLOWUP .. -
" .. “INTHE CLASSROOM. = - = .

° [N

1. Use brochure, ""KNOW YOUR UTILITY BILL OF RIGHTS" as a reading lesson. After
. one student reads the question aloud, have a contest to see if someone can -
give the correct answer. Then have another student read the answers aloud
to check the correct response. Also use the brochure to answer any complaint
on’the student-made poster that has not been resplved. e

-

2. Do your own role-plays. Have students give pretend complaints about utility
# Problems with.which he/she is familiar. Have another student be the PSC
representative and give ‘his/her versi%? oé;the steps to solution.
LN . - ; . )
3. Handout - "P.S.C. Regulates Utilities" ¢see supplement). Make ditto copies,
‘and distribute to class. Have students' identify the symbols and their
. relation to the PSC. Picture can be &lored with crayons. ‘
4. Make a transparenéy of the comb]aint form, use an overhead project with
students supp]&ing imaginary information for filling out the form, including ~
- the resolution, either by you or a student.

“IN THE-€OMMUNITY - .

Have class design informational posters for school halls and neighborhood stores.
On the posters include concept that consumers CAN do something about gomp1a1nts
. against utilities, bills or servi-es: (a) tontecp‘uti1ity‘first, and if not
satisfied, (b) contact Missouri Public Service‘Commission. Include the telephone
number of the St. Louis Office. Then they cou®d ask permission of a store owner

to display the posters. . , —

LS e
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MISSOURI PUBLIC SERVICE COMMISSION ROLE-PLAYS . .
iy IS « ' N '

1. ‘COMPLAINT

Laclede Gas never reads’ my meter. 1 asked the meter reader to r1ng
my doorbell to get in. I' m a1ways home.

RESULT N S ' ‘

S

Bob Jones, at Laclede Gas Company, called the customer and made arrange-
ments to get in the house to read the meter: He also gave special in-
structions to the meter reading department on-how to get in to read

the meter:in the future

v

2. COMPLAINT ' , o
» \ N . )

* Service .was put in my name @n December 26, 1979, and Union Electric has
been charging me multi-dwelling rates even though th1s is a one family
residence. They say that there are too many people Tiving in my house
to have the residential rate. ’

v

3 Y

. RESULT

Union Electric agreed to’change the rate to residential after an inves-
, tigation proved that everyone 14ving in the house was a family member.
3. COMPLAINT A . : ~
I made payment arrangements with Southwestern Bell Telephone Company .
Tast month to pay $25.00. Now they want $60.00! They sent me a letter
saying they will disconnect my service. I need my telephone.

-

. RESULT . .

Southwestern Bell reported that only one notice appeared on the cus-
tomer’s bill, and that she is not up for disconnection. She agreed to
pay $25.00 on May 11, and the balance due with the current bill.

" 4., COMPLAINT - -

12 c* . - . ,
Laclede Gas reads my meter from my neighbor's yard. I am not paying 1’
them to read my meter from across the fence. I want them to come -into
my yard to read my meter . .

-

RESULT

Mr. Pete Zilch and I went to the customer's house to see if the meter

could be read from the neighbor's yard. Although the meter could be

read from that distance, the Commission ordered the ut#lity company to’
* read the meter in the customer's yard.

.
,
. . ' éz N
L.
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‘ < ' PARENT VOLUNTEER R _ _

-

3 L

Parents are ap ‘important source of valuable consumer knowledge, and they
can help students learn many consumer skills and concepts. A major expendi- -
ture in the family budget is for food. It is important, therefore, that young
people acquire early in 1ife the skills and habits for smart grocery shopping.

Parent volunteers. are available to visit censumer education classrooms

to help students learn how to shop wisely at the supermarket. :
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CONSUMER OBJECTIVES

Syudents will learn to read labels as a’source of speC1f1c 1nformataon

3

2. Students w111'app1y mathematical skills to compute unit prices and, to
1dent1fy geometric figures. .

~

3. tudents will 1ist four rules for a smart shopp to follow.

B

4, Studgnts will differentiate among store brands, name brands "and plaip labels,

« »

- BASIC AND COMPETENCY -
“ SKILLS OBJECTIVES

i -

CAT . - Reading Vocabulary and Comprehens1on

CAT - Spelfling
. BEST - ReadingfLanguage ObJect1ves 3, 7, 105,15
CAT - Lang\age Mechanics and Expre551on . .

CAT - MatheNgtics Computation, Concepts and Application

BEST - Mathemetics Objectives 1, 2, 3,04, 5, 11, 13, 14
- CAT - Rederence Skills

BEST - Government/Economics Objectives T1, 13

v

. )/ ‘ ' \ .’: ' . ]
TEXT -

\
Young .ConsumgPs, 1st edition, lesson 18

I3
. L

Young Consumers, 2nd edition, lesson 6

-]0?‘ . * l 1 \1'



PB%SEN'TATloN”NEEbs

A . . -

By the Tea her: .

labels \ -

empty boxes . )
other containers for.use in pre-visit : b
chalk.andichalkboard, ~ - . \

knowledge .about unit-pricing
. \ ~ .
%ﬁ the Resouﬁoe Person: - \\

basket containing a shopping list
four different labels from each of the fo]]ow1ng\products
vegetab]es cereal, tissues
. juice or juice, dr1nks \
- some cents-off ‘coupons
some samples of impulse- buy1ng items :
and enough candy or other treat for the class
(The Tables, should include name brands, store brands, and plain labels. )

-

A
N

1. brand name’ - identification of products made by one company

2. coupon -<a ticket or form surrendered in exchange for sométhing-.

3. impulse - a sudden unplanned action ' N

4. ingredient - something that enters into a mixture ° ‘

55 quality - a degree of excellence

6. quant1ty - an amount

1. .un1t pricing - finding the cost of one part of an 1tem when know1ng the
pr1ce and measurement of the whole vitem. .

. A
- A

T , o p
WORDS TO KNOW ~ °  —

B




PRE-VISIT . . -~ -

Kl

Have a vocabu]ary 1esson with "WORDS TO KNON " See front of this book for
ideas. ’ .

Ditto copies of Unit Pricing (see supplement) and work with the students to
comp]ete the page. Have students go to the board to do the problems to
insure that the class understands.

Using labels and"containers brought from heme by you and the students,
continue.the lesson on unit-pricing. Again, use students at chalkboard.
Include other units of measure, such as pound and quart, for computation by
the students. If there is no pr1ce on the label or containgr, make up one.
(Using the fronts of cereal boxes is an,excellent way for students torea11ze
the expenSe persyn1t for the sugar-coated type of cereal. )

Check newspaper ads for the prices on cartons of soft drinks. How many
different kinds of stores, other than grocery stores, advertise bargains on
soda pop? Have students cut out ads for either the six or eight packs of
bottles or cans, and compute the price per bottle or can. Students should
compare this price for the price they pay whén buying one bottle or can in
a neighborhood-store. 1Is soda pop more expensive when buying by the unit of
one can or bott]e? . .

Read labels, magaz1nes and newspapers for 1nf§§nat1on about products and
have students devise a chart on facts and opinions. Help studénts
distinguish difference by telling them before you begin that color and size
can always be easy facts to recognize. Another simple fact is that on most

W -

foods, ingredients are listed on labels in descending order of weight. Thus,

if the first ingredient listed is water, it means there is more water in "the
product, by weight, than any other ingredient. If the second ingredient 1s
salt, that means $alt is secggd to water, by weight, and so on. .

57y -
~ SAMPLE CHART : . -
Product . KA © !
Palm Tree- Punch red, 16 ounces; mostly ° . super for parties, delicious
water PR , tropical ,flavor

-

¥ /- - .
Feather Tissue white” 200, regu]ar size ? better than others, soft as.
. . a bird's wirg .

. ' * ’ . IS

Fresh PReaches - $.49 a‘pound fresh;%maﬂ sun b]ushed, best buy, .sweet
) ) ! ] N ‘I r ] 3 ‘ ..
. . ' o ’f , R
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1. The resource person should write his/her nam ‘on the doard and explain to
students ybu do all the same things their pafents. do to* keep a home running,
including the grocery shopping, and that you alsa .try to find time to visit
classrooms to play .THE SMART SHOPPER GAME.

2. Review the important thing a ‘smart shopper must know to look for.: ° N
* - a) information on labels or containers for #gredients, numb&r of servings,
and quantity. (Example: Fapcy white tuna, not needed for a casserole).
+ b)) price - ' S o -
‘ c) specials offered
_ Causally mention that you must shop for a family of five, and that one
N member of your family cannot eat items that contzin.a lot of sugar. Tell
students you've learned it is also important to make a-list befer you go e
- and to take your time when shopping. \ 'm\\\\“ : '
. . . L D 0‘:. R -‘
3. Ask the teacher to help you divide the class into six groups.” Fach group .,
‘is to be responsible for certain items. ' Lo S
4. Distribute shopping materials«to the first -four groups: Group 1--vegetable .
Group 2--cereal; Group 3--juige drinks; 4--tissues.* Tgll students to.read
what they-have received and make a note of the price, unit-price, and -* - ‘ \
ingredients. (The teacher should give out stratch paper to these 'students
and assist in computing the unit prices while the resourge persond1'str-1'bu1:es;}‘1

the other materials.) N
LY

-
.
T

[

5., Go to Group 5 and whisper that you are going to give them sore’ items 'not on
~ “your_list, but you may buy them on.impulse. Ask-them to keep this a secret
"+ "from the other students and distribute magazines, candy, and gum.

1

o o

-

6. ;[drn to Groygp 6 ang give them some ﬁcents-off" coupoﬁs: Tell them you will ..
find out if they are really smart shoppers, Explain that they must pay :

. ..Close attention because when you finish shopping you will ask if there wene

Y any wWays you cou]@'have saved money. This group ‘may.discoygr*that coupons:
could have he]pe:gi'_yog save money. ‘ SR \‘ .‘wv'*‘if-ff«;;‘" c4F ﬁ&.

>
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. 7. After the groups are organized, rtad your:shopping 1ist to th Class, pick
up your basket to go shopping.. Ga;$0 Group 1. Ask different’ students to -

tell you why you should buy their pihgfbﬁiar products for your shopping -
basket. After studerts have given.thgir reasons, ask-the class to help «
decide which item you should choose. %8jie .pf the Jabets shquld be from a

small one- or two-serving can, and if the studentd. Listened to you earlier

some would recognize this would be twof§ma11ff9r a fam%?yoof,five.) R

- . L

Repeat this procedure for Groups 2 through 4. - W igég

Go>to Group 5 and announce you've decided you want one of thé it@psifgyhat
group. Example: "Oh, the new issue of Fantqstﬁq‘FQShions" is out, I_must-,
buy one." Put a package of candy in your basket, too.« .-

Go to the front of room, tell students you have
need hélp to find out how much money ypu spent. Aﬁk for.two volunteers.
One student is to write the name and price of each item you ‘bought on the
chalkboard as the other student takes it from your basket and calls out
the information. Have the first student total the cost and the Second
student be the checker. Since this is a pretend game, we'll‘pretend there
are no taxes. : - < - AN

. )
oy 5. 4
Al °

Ask students how you could haye sayed money. This is, the cue Xor:
a) the student with the "cents-off" coypon to-raise.a hand.’

~

. candy. - - . :
c) a student to tell you that the candy should nof have been purchased
since someone in your ‘family can't eat g lof/0of sugar. .

.+ If there is time, students can compute the tota1§;%f yotu=~had bought the
most expepsive items for your family, and for least,expensive.’

End the visit by telling the students.that.since°most_ga&es giveé prizes
for the winners, you will give the teachef;gpe ¢andy~you .bought, and she
can give it out to everyone because they were all 'Smart Shoppers '

. . R

. . ¥
* .

-113-

°finfsﬁed,shoppiﬁg~and now\:;

b) a student-to tell you-that the magazine was bought qumpu1§&,also the . -

e N
.
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FOLLOWUP . . .-

-IN THE CLASSROOM . - .

1. .

Think and Talk (Review of concepts"presenfed by Parent Volunteer.

Is the item with the 1AWest price always the best buy? Give an
example, Are famous. brands always better than store or plain label.
brands?ﬁNhen‘reading-grocery ads, what else should you look for in
the paper that could reduce your bill at the check-out counter?

. Who can name four things to consider when comparing products? >

. circles, ovals, squares, triangles.

v

BOARD
IDEA

{price, quality, quantity, ingredients) What temptations should
we resist when shopping? : o

Ditto copies of 'Smart Shoppers' and give to students. Use to reinforce

concepts of making a 1ist, taking time, comparirg, and resisting impulse

buying. Students may color and take home. . .
- "-/// ' N

Using the containers brought for the pre-visit, have ‘'students ident{fy

geometric names of ‘their shapes; rectangular cereal boxes, cans of

cylinders. Look dt the labels to identify vari:us printed shapes;

Al

% . o /n

-
-

3 M o A Ll

BULLETIN Title: MATH GOES TO MARKET -

Mount the labels and box fronts used.in the pre~v%§it
activities on the bulletin board. Under each one put
a sign giving its full price and its unit price.

-

4

v

' 2
. - .
.-
> . -
- ~
' . T . . N
he 4
. . . -

- FIELD . . . . .

TRIP - T '

& Gz
Box

shopping witﬁ a purpose. Perhaps the glass.is fi11ing Junior Red Cross

es, or entertaining at a retirement home or pre-school and will take

‘ favors or treats. Apply Smart Shopper concepts to all purchases.

;

'
-
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o BOARD OF ALDERMEN  ~ : )

- City Hall : L R . ™ Lo
St. Louis, Missouri 63101 f <0 .- { -

- RN
. » M ~

The Board of Aldermen is the lawmaking body for the City of St. Louis. It
. is made up of a president elected from the ¢ity -at large, and 28 aldermen, each .
. of whom is elected from one of the city's 28 wards. The Board of Aldernien make
laws for the city which are called ordinances. < ' ‘ :
An alderman must be at least 25 years old and a resident of the city. He
or she.must have liyed in his'or her ward for at least one_year and paid taxes ’
within the last two years. A1l aldermen must be citizens of the United States.

An alderman is elected for a four-year term. Because the position is. not
considered to be full-time work, an alderman does not have to give up his or
her occupation. Elections are held every two years, at which time half of the
Board's members must run for re-election or. retire from office.

o The President of the Board of Aldermen is a member (along with the Mayor *
N and:the Comptroller) of the Board of Apportionment. This.Board has, -
responsibility for preparing the city's budget. The'President of the Board of
" Aldepmen serves as the Acting Mayor when the Maygr is out of the city. o

SN




' 1. . -
. CONSUMER OBJECTIVES ~ :
3 ' ) ‘ ’ : .
i Lo ! ‘ ¢
- 1. Students will learn, that they are coaners of pubHc serv1ces‘ ‘
2. ,Students will ]earn that the1r parents' tax doHa.‘rs pay for c1ty serv1cy
3. -Students will be ab1e to. 1dent1 fy at 1easf four c1ty serv1ces -
- ( f
4. Students wil) 1earn that the more services they de.sn'e the more cost 1n tax
doHa.r-s ~ . ’

R »
v o~ "fa{, !
3 ’ -
BASIC AND COMPET} cYy .o
" SKILLS" OBJECTIVES\ S
> :
. .1-’ < .(:‘ . W —
C = . S ey s . - ’ / o< ! . "
‘b - | “ . ¢ ) ot
2 _i.n_“ CAT-"X- Readimg Vocabulary and Comp (I %, \\ _
o CAT_ ¥ Language Mechanics and Ex ession - : N
}ST - Readlng/Language Gbjectives 4, 5 13, 19,.16, 21\‘1 .
AT - Spellding IR TS |
] CAT . - Mathematjics Computatwn App]icatione’ . -
BES Mathematics ObJectwes e - o .. :
CAT - Reference Skills ' } .
BEST-= Government/Economics ObJectives &, 2/ 5 6 9 g ‘
\. ] .
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By the Teacher- _ . °

PRESENTATION NEEDS .~ . 1
- "1

* name tags . ‘
chalk and chalkboard

;
‘ . City of St. Louis Ward Map (If your sch001 does not have one, ca]l Law and - ,ﬂ
. Education 0ffice, 531-2000.) ‘ 1
. £
° . ~ ¢
. ° -, )
‘Q" N [ ’
< / v N
¥ * v. , . ) ’
- » - 1 ~ ' B
° : 5o -
-. " . \‘ l
+. WORDS TOKNOW - _ ‘
. 1. -alderman/alderwoman - é;/ember of A city or_town law-making bddy °
i 2. service - work done fe//you by perso ordanizations; labor pef?ormed by
others " -
, 3. tax - a contribution given by persons, groups and businesses for the suppert .
, of aygovernment : «
N - L4 . &
‘ , , RN} ’ }
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" 1. Each school shou]d have a ward map.

2. Students should go on a class walk around the school.

4. Ask each student to- intervikw one adult about c1ty services.

PRE-VISIT

/

If you do not have one, call the Law
and Education PrOJect _ N ) '
Different city
services should be discussed on-the walk, e. g. garbage co]]ect1on, traffic
Tights, streét\c1ean1ng, law enforcement,.etc.

-

3. Upon returning from the walk, ask the students to.draw a large map of their

neigthrhood and their ward, either as a class, as individuals or working
in teams. Identify as many different needed servi§es the city provides on
the map. .

Develop as a
class a list of questions, such as: '

What service do<you think the City provides that you would 11ke
to see expandedz .
What services are you having problems with?

What are these problems?

If there are services you would like tp see expanded are there
services you would 1ike to see cut back? -

‘-
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. «The Alderman should introduce himself/herself,, describe his/her job, how
" how he/she was elected and what is his/her occupation. The Alderman
should write his/her name, address, and phone number on the chalkboard.

Then the Alderman should look at the student's ward map(s) and discuss
other examples of city services that students did notklést The Alderman
should discuss one speC1f1c example of a service prov1ded by the city
dollars, e. g. s eet-tleaning. Using the chalkboard ‘1ist how much money.

example: if the streets were <leaned more often, how much would it cost?
Have students add the cost now of cleaning the streets to the added cost
of cleaning the streets more often: Re1nforce that the students parenté
_tax dollars pay~$ar th1s and other services.

3. Now ask students' about their surveys of city-services. What services
were important? What services need expand1ng7 What.services coutd be
elimfnated or reduced?

Then explain to students "how they shou1d handle a complaint about city
services. @hﬁre should they go’ How do they find out the 1nformat1on7

]
Y

Y

it ‘costs to run this department and what services are provided. Give an ;




FOLLOW UP
~IN TH CLASSROOM

1. An artic]e;about the visit might be writteh up for the school newspaper. .

>
]
-

[N
&

 §

Students could prepare a new;bullet1n about what they have learned
fronlthe Alderman and offer copfes at a parent or community gather1ng

-IN THE$COMMUNITY

A brochure could’be designed-and Written by the students about the
Ward to take home to parents”or distribute at adult meetings.

A brochure could bg/dég:;ted and written by students 11st1ngservaces
provided by the ci y and how to handle comp1a1nts .

Send cop1es of student-made mater1a1s to the Alderman who visited the
.classroom; (Also send copies to the Urban Consumer Education 0ff1ce
We may be able to duplicate the materials. ) .

Inform your pr1nc1pa1 that the Alderman-may be qva11ab1e for a parent
or community meetlng. This presentation’ could b& similar to classroom-
presentat1on Students could share the program with posters and
roleplays. .
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MAYOR'S OFFICE |

_City Hall Co N
St. Louis, Missouri* 63101

-

The Mayor is the City's chief executive. Elected by the.péop1e for a term
" of four years, he or she may be re-elected for an unlimited number of terms.

"The Mayor is responsible for proposing needed legislation to the Board of
Aldermen and apprgving or vetoing any bills passed. . As a member of the Board
of Estimate and Apportionment, the Mayor has responsibilities for preparation
of the city's budget. O - ’ .

1In addi%ion, the Mayor appoints the President of the Boardof PublicService

and the directors of its six departments as well as other city departments and
agencies. )
on the Board of Education until the next election is held.

_For senior citizens, the Mayor's Office provides a service known as the
Mayor's Office. on Aging. This service adopts plans, develops and implements
programs and techniques designed to contribute toward the wholesome and meaningfu
living of these older citizens. This is supported by grant applications and
agreements with fedgraT, state, and local governmental.agencies. ’

Another duty of the Mayor is to appoint a person to fill any vacanies

/
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CONSUMER OBJECTIVES B
PR ‘ T i i ‘
t . y . d : )
1.' Studénts.wi11‘1earn that they are consumérs of.pyb1ic sérvices.

-~

2. Students will learn that their parents' tax dollars pay for city services:

-
3. Students will be able to igentify at least four city services. )

: 4. Students will learn that the Wore services they desire the more cost An .

tax dollars. . ' ) N
IVES | |

SKILLS OBJECT o
CAT - Reading Voca5u1ary and Comprehension s
CAT - Language Mechanics and Expression ‘ . .
BEST - Reading/Language Objectives 4, 5, 13, 15, 16, 21 ‘ ~ 7
CAT - Spelling . ‘
CAT - Mathematics Computation, Concepts and Applications
BEST - Mathematics Objectives 1, 2. 5, 8, 12 - )
CAT < Reference Skills .
BEST -

Government/Economics Objectives 1, 2,5, 6, 9

L . '

i . R
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. . T ) .
Young Consumers, 1st edition, lesson 29

o =

Young Consuméks: 2nd'edition,'1és§bns 2, 25 \ ’ l'j’)

-
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PRESENTATION NEEDS =

By the Teacher:

name fags . . . . 5
chalk and chalkboard T /

City of St. Louis Ward Map (if your school does not have one, call Law and
Education Office, 531 -2000.)

\
. '
. Id
) . s
- .. . . ‘d '
. mayor - the chief magistrate of a city, town, or borough '
. .service - work done for you by persons or organ1zat1ons. labor performed by

others

-
-

"\A

of a government N
comp1a1nt - an ‘experience of d1ssat1sfact1on whether it is written.or spoken

*

1
2
3.
4
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tax - a contr1ﬁut10n given by persons, groups and businesses for the support
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.1. Students éﬂdulq go on a ¢lass walk around the school. Different city
services should be discussed on the.walkj e.g. garbage collection, traffic
slights, street cleaning, law enforcement, etc. - .

¢

2. Upon returning from the walk ask the students to -draw & large map, of the
city of St. Louis,_either'és a class, as individuals or workidg in .

. teams. Jdentify as many- different needed.services the city provides
oh the map. , o ’ . ~ T .

3. Ask each-student to interview Qne adult about city services.- Develop

as a class a list of questions, Such as: - L
- * ° C/ . -
Nhat®service do you think the city provides that you.
. woyld like to see expanded? ’ g .
What services are you having problems with? ¥, - .
YN - °  What are these problems? .

If there are services you would like to see expanded, - - ]
are there services you would like to see cut back? :
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PRINCIPAL .
. ] - ‘
- L L
1.maKe name tags ‘ ' . . ;
4 4 [ 3eriten . '
ol w”",s{@vsé;rge&msj -
& trodoce tﬁﬁgﬁﬁf’” | ' ‘
* . : .
1. Person from Mayor's Office should introduce himself or herself describe R

‘his/her JOb how he/she got the job and what was his/her occupation before.
The Mayor's represehtat1ve should write his/her name,- address, and phone
- .number on the chalkboard. _- N o
2. Then the&Mayor s assistant should look at “the student s city map(s) and «
discuss other examples-of city services that students did not list.
Mayor's assistant should dfscuss one specific example;>fa service provided
by the city dollars, e.g. street cleaning.” Using the chalkboard 1ist how
much money it costs to run th?§*department ‘and what ‘services are proyided.
Give an example: if the streets were cleaned more often, how much would it .
cost. Have students add the cost now of cleaping the”streets, to the added
.cost of cleaning the streets more often. Reinforce.that the.students ' ot
" parents tax dollars pay for this and other serv1ces ’

3. Now ask students about their surveys of c1ty services. what’serv1ces were ) -
lmportant? What services need expand1ng?*’whatservace%couldbeeﬂ1m1nated .
or reduced? '

> . -

~ - ‘ . , . {
k4

é. Then exp1a1n 40 studentsfhow they should handle a comp]alnt aboat c1ty . ' i
serviges. ‘Where they s ould go? How do they flnd ouf’the 1nformat1on? N
r o .,q ,‘ . 1
] g ! -~
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FOLLOWUP - -

1.

1.

2.

v5.

An artié]e about the visit might be written up for the school

-for a parent or community meeti

with posters and roleplays.

£ >3

IN THE CLASSROOM

L3
»
P

)

Students could prepare a newsbulletin about what they have 1earned
from- the Mayor's assistant and offer copies at a parent or d
commun1ty gaghering.

. ,
N C s "

‘A brochure could be designed'and writtepn by the students about the

ward to take home to parents or distribute at adult meetings.
A brochure could be des1gne& and written by studentS‘listfﬁgservices
provided by the city and how to handle complaints. .

Send copies of student-made mater1als to the Mayor' s a551staa1 who
visited the c1assroom (A]so send copies to the Urban Consumer
Education Office. We may be able to .duplicate the mawerials:) '

Inform your principal that the_ﬁayor s assistant may be available
C ng. This presentation could be o
similar to classroom presentation. Studapts could share the program

. -

néwspaper .
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“St. Louis, Missourd 63101

o . ST. LOUIS POLICE DEPARTMENT ;

/

1200 Clark Street ~. R -

m. * , . ) ]

-
. Shortly -after Pierre Laclede and August Chout'@u\hﬁwded at the foot of
Walnut Street and founded St.‘Louis in 1764, the settlement was protected b
armed soldiers. By 1808 the town of St..Louis appointed a four-man constabu-
lary which served without pay. It was mandatory for every able bodied male
over 18 to serve -a fouremonth tour of duty. By 1826, all males between 18
and 60 were required to serve as peace officers when ‘summoned. The first
uniformed police appeared on city streets in 1854.

The city is givided into nine police districts. Each district.office
patrols a specifically assigned area. A

.
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'CONSUMER:OBJECTIVES -
s ' N

1. Students w111 léarn that shop11ft1ng and burg]ary are both cr1mes that involve -

s>

stea11ng . . K - Y-

-
-

v

2. Students will learn that there are’ consequences of shoﬁ11ft1ng that ﬁﬁght

1nvo1ve Tegal action.

.

3. Students w111 recogn1ze that shop11ft1ng affects prices.

4 t - ' .
< -
‘ , \ :

N -

BASIC AND COMPETENCY o
SKILLS OBJECTWES |

1
* CAT - Read1ng VocabuHary and Comprehens1on
CAT - Language Mechanics and Expression  ° ' v
BEST - Reading Language ObJect1ves 4 10, 15, 16
CAT. -~ Spellimg -

Mathematics Compu{at1on Concepts and App11ca11ons

.

-

[N

BEST - Mathematics Objectives.1, 2, 5 *
_BEST :sﬁovernment/Econom1cs 0b3ect1ves 172, 3 4 6 8 11, 12 13
& - : )
'l L] ° ) . . \ 'ag .

- TEXT P
Young Consumers, 1st. ed1tion lesson 21 co0 . . <
Young Consumers, 2nd edition, 1esson 30 M, to
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PRESENTATION NEEDS

. i
** By the Teacher: . . _
' oo

name tags ’
" chalk and chaldboard

JFilms: - Shoflifting, the Los1ng¥Game, (12 minutes) F274-109; and/or
So I’ Took 1t, (10 minutes) F175 111

yy the Resource Person

: pamph]ets

WORDS TO KNOW

1 stea11ng - taking something dishonestTy that does not belong to you

2 burg1ary*- breaking into.a building with the intent to steal

3. . shoplifting - stealing art1c1es from a. store

4, > accomplice - a person that is a partner in a crime -

5. consequences --the results of one's actions. :

6. law - a'system *‘of rules made by a*ﬁﬁiernment to protect society; a statute or
" act:passed By the legislature - . ‘

7. property -~§9meth1ng that a person owns




PRE-VISIT =~~~

-

Department A

Ao

b

TheAteacher should show one or both suggested films on shoplifting. Thesk
are available through the St. Louis Board of Education Aud1o-V1sua]

! a

Have students read the- text and discuss the1r feelings about various forms
of d1shonesty In the discussion, the teacher should help students to .
differentiate between burglary and shoplifting and to understand that ~they
both are crimes involving stealing. .
Have a vocabu]ary Tesson with "WORDS TO KNOW." See front of this book for
ideas. In addition, the supplement includes an exerc1se dessigned

3

' spec1f1ca11y for this lesson.
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1.MakKe name tdgis

i e )
il d ¢ .
& ameatepe .

. <
. ¥
1. Jhe officer will write his/her name, address and telephone number on- the
board and give some general infarmation about his/her particular area of
_poTlicework. - \

2. The officer will review that shoplifting and buxgulary are stea1ihgt

3. The officer may also relate from his own experiences how he views the
progression of a” shoplifter - from an early age (potato chips) to
- adulthood (diamond rings). o

= L

4. The officer will now conduct a role{play to stimulate‘a discussion abdut
students' attitudes about’ shoplifting. ~

<}

The police officer should choose (or have the teacher choose) two students
to participate in a role play.with him/her® The officer.should take
‘ students aside to explajn that the. role play involves two students and a,
s+ store clerk. The officer should assign the parts as follows:

y Student #1 will be played by the officer. . \
- Student #2 will be played by a student - . oo ®
Store Clerk.will be-played by a student

The officer should tell students to act out the following story:

Student #1 tries to persuade student #2 ‘to shoplift a wallet while the
store.clerk isn't looking. Student.#1 has enough money go -buy ONE wallet,
but wants two of them. ? A table-or desk should be designated as the store,
with the clerk®tanding behind jt.) = ~ “
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THE

VISIT (continued) < : L .

Y

e ‘

After the role play, the officer should ask students the following questidns:

a. What would we ca11 student #1? Try to elicit the term "accomplice."
(Refer to the board )

\

b. Is an accomp11ce to a shop11ft1ng treated in the same way that a ' .
-shoplifter is treated?

c. What can happen ta an 1nd1v1dua1 who is caught shoplifting? i . ‘ ’

d. What are your respons1b111t1es as a good c1t1zen when you see a

shoplifting occqyr1ng? g . M

. RN

.From a consumer's point of Vﬁew, what a;esomebadeffectsofshoplifting?
Try to elicit that shoplifting makes prices go up and may drive small
neighborhood stores out of business.

=
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'FOLLOW UP I
) INfHﬂ’CLASSROOM

A

1.

The teacher can- reproduce the "Find-the-Crimes" puzzle included in the
,supplement Have students identify the eight crimes be1ng committed in
_the p1cture

Make arrangements for £he class to ta]k to the manager of a store about
how shoplifting affects consumer prices.- The store manager can actually
show the students these effects through the pointingout of various jtems.

-IN THE COMMUNITY

. -

-

. A brochure cngd be designed and wr1tten by students to take home to

parents or distribure at adult meet1ngs

Send copies of. student-made materials to the police officer who visited,

the classroom.
Project Office.

A

" BULLETIN
“BOARD

IDEA -

(A1s0, send copies to the Urban Consumer Educatwon
We may be able to dup11ca¢e the materials.)

@ s« <
'

Students can design and make a bu]let1n board to d1sc0urage young people

from shoplifting.

B i
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HOW TO BE A GOQD TELEPHONE CONSUMER
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-

o @ Southwestern Bell
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A . B - .

SOUTHWESTERN BELL .
- 100 North Tucker Boulevard e .
St. Louis, Missouri 63101 o : . :
; ' ' R4
. - Southwestern Bell is the major supplier of telephone service for Missouri.

[ The company .provides to its customers -information about billing practices,
service complaints, emergency procedures, and how to keep telephone costs to
a minimum, °

s

. The company is regulated by the Missouri Public Service Commission. °
Customers who feel they are not fairly treated by the company may take tﬁej?
complaint to the Misgouri Public-Service Commission. " .
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CONSUMER OBJECTIVES

1. Students will describe the proper courtesies of using a _telephone.

* -

- 2. Students will apply reference skiTls to locate 1nformat1on in a telephone .
directory.

$ -

3. Studentg will apply mathematic skills to the cohséquences of vandalism.

" 4., Students wi)1 define iilega] use of a telephone and evaluate its
consequences. .

5. Students will explain ways to'minimize telephone charges.
: L

~ ' BASIC AND COMPETENCY . -
- SKILLS OBJECTIVES R

*

P

cy CAT. ~ ﬁéad1ng Vocabulary and Comprehension
. CAT - Languagé Mechanics®and Expression , :
BEST '~ Readin§/Language Objectives 4, 5, 9, 12, 13, 14, 15, 16, 17, 19, 21 *
. CAT - - Spelling . - .
¢ ¢ CAT -- Mathematics Computation, Concepts and Applications 2 LS
BEST - Mathematics Objectives 1, 2, 5, 7, 8 )
CAT - Reference Skills , ) -
BEST '- Government/Economics Objectives 2, 3, 4 7, 8, 12, 13
S ‘ . ) &
] . &’ ’. ' ° k4 .( ) - - _ | ) ) o 4 °
. . . . . .‘ . . 3 ) M i l . ‘% Q-
. o - . .,
TEXT .
. - o ;s . ey
) Young¥Consumers, 1st ed1t1on, lessons 1, 15, 23 24 ’ IR
o "\ ) . . ’ ‘ 14
Y Young;ponsumers, 2nd edition,. 1essons 1, 2, 4, 34 ‘ :
: Q _ ; ', _ oo . - - -
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- PRESENTATION NEEDS -

By the Teacher:

g
~ #Ei

name tags - S ’ -
*chalk and chalkboard ' '

By the Resource Persons

The St. Louis Telephone Directory (both books)
Available pamphlets of, handouts

[
)

AS

WORDS TO KNOW.

o

w‘ .

communicate - to get in %ouch; to exchange information or ideas

1.
-72. contract - ah agreement between buyer and seller-honoted by law
3. courtesy < polite behavior; thoughtfulness for others
- 4. crime - an act forbidden by law . \ o
5, customer - a person who buys . - N '
6. defective - not made ‘or operating properly ’ o
7. directory - a list of names, addresses’and sometimes telephlione - numbers,
usually in alphabetical order
, 8. responsibility - obligatidn, trust, duty
-9. vandal - one who de]iberate]y destrigs or mars’ property
. ) ) ® 5
. N
Hd K ”
< /
; ¢L . > . S ) ) C
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." WERE-VISIT P

\ -
.-
. ® - » A
1. Have a vocabulary 1esson with “NORDS TO KNON" See;‘ront of this book for
ideas. ' ) . v .
) e . AT

2. Make copies of "Communicating by Te]ephone" (see supplement). Have students
discuss each statement and why it is important. Students could add to the
1ist by naming some other courtesies. (Example: giving a p1easant greetmg
when answering the telephone.) ‘

- 3. ‘Students could make posters or cartoons about telephone’ courtesiesﬁr .
display when resource person visits ) , N, ’
4. Since alphabetizing skills, fare necessary for finding 1nformat1on in a ',
. telephone directory, severgl stratégies could be devised for student exermses,
‘ either at desk or from ch kbyﬂ’—ql\g\:ne suggestions: - )
’ L . . v, .

a) use of guide words w upper corners of- pages in- telephone books

\ t )%;amfha)‘%l&mth st,_y[}e, proper\"gmes recoorded 1ast name first ” ]
1 é) hames sounaﬁng :t‘be same"but spel ked £1ffeﬁen$1y = L. '
B ;d) the concept oﬁ‘mf catoegomes m business listings in yellow pages
P ‘ e) verify 1etters by@:@?{g samp~1e WO%j °sue:1 a"s "S" as in Sam, "DY as in

David, "F" as in-Frank. . °" T P

. " | - \‘ . \&s;"iz :;; ”‘ ' ".. .
~ CBURLETIN "~ - 7 Tu= LT e
“# BOARD n o, o T
IDEA * - . |

. : . : P
i . - . . . N . -

\

- S g —— - —— ——— ——

/ Make a transparency of "Communlcatzng by Te]epl'gone“ seg supp]ement) Proaect
., = ‘picture of telephone on overhead pro,]ector onto colored paper. Cut out and

“/ . . mount onto bu]]etm board. Students could pmnt the words on strips of colored
/ paper. Suggested *title: ~ Telephone Courtesijes.' . *
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1. Introduce self, write name and title on board, and give brief explanation
of job with Southwestern Bell. - . .

2+ Display the two te1ephone directories and ask a student if he/she can

- exp]atn the different purposes of the white, yellow and blue pages._

v ]

3. Give a short overview of some of the’ information prOV1ded in the frontof
the d1rector1es Suggest1ons for inclusion are: -

?

1

page 1

i

) Emergency\Qll\and the instructions on how fo report an emergfncy dn

b) the Ready Reference on page 2. . | ‘ ‘L ‘\&. .

c) specia1.services for disabled people on page 6 °‘ . 7

d) consumer rights and responsib1iities on page 7 |
' e)'questions'about your bill on page 11

4., .Point out that on page ‘4 they can find the month]y rates for using the
“services of Southwestern Bell and also telephone installation charges. .
Explain that the company and its customers have .an unwritten contract in .
which the éustomer pay$s for ser¥ices and use of equipmentsy in return, the.
company repa1rs defective equipment and lines for no charge.

5. Have students give their thoughts about the words "vandalism" and "vandals ".\
>Inform them that vandalism is a crime, not a pranks and is punishable by
law. Give samples of main types of vandalism experienced by the telephone
‘company and costs of repairs to specific items. Try to relate these costs
to items the. students might buy and how, if multiplied by many timess can
raise rates to heTp make up the costs of replacement. ///’/54
¢ . e Ve Y

’ .
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THE VISIT ?rontmued)
N o=
-
N4 3: .
Tnform students of ways “Consumers can minimizescharges/ on their telephone
bills, such as party lines, looking up own\numbers, sgat1on -to-station
lTong distance calls, and calling when rates\are cheapest.. .

Caution students that certain uses of ‘the telephone are illegal. "Give
examples that anonymous, and/or threatening calls are punishable by a fine
and that it is now fairly easy to detect the phgne from which the calls
are being made. Alert s®dents to column on pag of the directory that
explains what,to do if their home receives these types of calls.

. " Tell about a fewof the career opportunities for/students Jat Southwestern
Betl. . - \
. :
. Sometime dur1ng your presentation. try to comment on any-student- made

.posters or cartoons about telephone courtesy, which may ‘be ‘on display.

+

If there is time, accept student questions. /

N\ . S
Leave any pafphlets or handouts with the teqthen:

;o




“FOLLOWUP . |~ i
-IN THE CLASSROOM |~ ° \

¢ . ¢ )
1. Contact Southwestern Bell Te]gﬁhqne Company, Resources fof Educators, 247- 2864 ~ .
to request "Telezonia" audio Visual materiaﬂs Wall chants, spirit masters,
, film, f11mstr1ps, cassettes, teacher's’ ‘guide and a teletrdiner(two activated
/,—\\\~~ telephones with a loudspeaker control unit)are included id this kit. The

. teletrainer is ideal for roleplay of not only commun1cat10n skills, but as a
supplement ‘ot’ other subjec'ts. .

2. -Page 10 of the white pages pictorially exp1a1ns how to rcad a telephone b111

- A d1scovery activity could be devised by having students find answers to
questions, written or.the board or & ditto sheet, about the sample bills.
Suggested things to find are: .

a) date bill is due - : . <
b) current billing date A /
c) time first long distance cal) was placed

d) total m1nutes of that" ca]]

;.

) the code for thewbus1ness office . .
L] K .
3. When stGdying about St. Louis, pages 14- 17 in the Ye]]ow Pages has information
. about St Louis h1story, 1ts resources and p01nts of interest. e

4. Students could make thelr own telephone directories containing information
pages and frequently used and important numbers following the format .of a rea?
phone book. (Caution - it's best not td let class memberg_put their numbers
in directo¥ies of others. Parents have a right to their privdcy.) .o

\ -

5. For a science project students could research and report on Alexander Graham
' Bell and the Ngyention of the telephone. Students’ can also report on
satellite communication and ways vojces are carried over long-distances.

. . -
. -~
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. -INTHE COMMUNITY =~ 7%

Students.could design .and produce posters or cartoons abouttelephonemaqgs:zj> " N k
keepiny costs down on teléphone bills, vandalism of telephone company )
equipment and its results, consequences of anonymous or threatening calls,. . i,
or.how to report emergencies on 911. These,could be displayed- ineschool \ i
halls, in neighborhood stores, or for presentations in other classes or R
parent/community meetings- . : ~ . T

v
.

If the above activity results in & pardicularty interesting poster or
carteoii, let us know and we'll see about reproducing it for distribution.

Perhaps students could make an alvertisement for the telephone, company aboﬁt

one of  the previously mentioned subjects td send to the resource person who -
visited them. . . » N .o ,
N ‘ N ' e ¢ ’ . = ‘e
. ) . . .
. — .
- ‘e * e
- \ . * .
. -
. : o
- P ! g
[
\x"ﬁ-‘ ) |
n‘ - ra - : e
i 3
* A Y
/ i x * h
. - . . a 7
l ‘ o .o .
{

-, .
- ’ '
- - ’. N D
* . _W'
. R .
0. g .
- ' x ) R ”
. - ~ ‘e * i
° ® ” - .
@ AN . ‘. ~.
% * S
» " .-
N % ot
> {2\ "] 45" " .;" "
° 2 s '




Lo i) readyour -
) electric

21782108
® 2

PO v o Provided oy enic:
i n

o

;.« vt e ':‘0,:



P.0. Box 149 ) : . )
St. Louis, Missouri 63166 . . h .

‘: . s ’ «n o w . . ’ °1'
Union Electric, an inyestor-owned utility, is the-major supplier of

electric service for Missburi. The company provides to its customers infor-
mation” “gbout billing practices, service, complaints, how to read the-meter,

.and how to cut costs throughzconservat1on

The- compapy is regulated by.the.Missouri Public Service Commisston,
Customers who feel they are not fairly treated by the company may take their
complaint to the M1ssour1 Pub11c Service Commission.
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consu\MEn‘ OBJECTIVES

Students w111 learn that purchasrnq,electr1c serv1ce is d1fferent from

urchasing a product..
é,udents will apply mathematical skills to learn that they have the

ab111ty t011nf1uence the cost of the service.

. \;tudents w111 detcr1be ways of using energy more efficiently. ™ .

, | 'S
BASIC AND COMPETENCY -
SKILLS OBJECTIVES .

CAT - Reading Vocabulary and Comprehension - )
CAT - Language Mechanics and Expression ’
BEST - Reading/Lahguage Objectives 9,12,13,1%,17
CAT" - . Spelling
_ CAT - Mathematics Cemputation, Concepts and Application
* BEST - Mathematics Objectives 1,3,5,8
CAT "~ % Reference Skills
o BEST - . GdVerngggt/Economics Objectives 7,11,12,13 S '
TEXT . R {" .
. . . I *
Young Consumers, lst editian, lesson 1 , .
Young_Consumers, 2nd edition, lesson 2 '
- ‘ .
i A e .
-~ ( , AN
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PRESENTATION NEEDS S

o ‘. By the Teacher:

- °

< ‘name tags Vs
. . Cchalk and chalkboard '
- ‘one Tow wattage appliance, such as a radio, “fan or table lamp; one high
: wattage appliance, such as a:ha1r dryer, heater or iron (to be used
during visit) ; .
By the Resource Person:
demonstration of electric meter T
booklets: Save Energy, How To Read Your Electric Meter, Billing Practices
. v . . " . .
+1. bill - an itemized list of fees or charges .
2. bill payment - the act of paying a bill - : A
3. conserve = to save or reduce the use of something )
4. delinquent bill - a bill that has not been paid on time -
5. disconnect - to .nterrupt. or ¢ut off (in the context of this lesson
it involves the availability of the use of electricity.
6. .meter - an instrument that automatically measures the amount of 3omething
- being used .
7. utility - a public service such as gas, electricity, water or
transportation»subject to governmental regu]ation (control) ‘
; NOTE : Un1on EJectr1c has left giant electric bills and miniature meters
in most schools. If your school does not have them, tell.the resource
:5? *  -'person when he/she visits and he/she will see that they are delivered
: to your school. + ///
. - : }
] ' ‘Ii’ i
*
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. e < PR
~ | ..
' - ; , i -
. « --149- A



PRE-VISIT

Think and Talk: - -

Can five students give examp]es to the class of services they would like
to purchase? (Teacher could start thinking by giving an example, such
.as an expensive stylist's‘haircut). Can each of you find out what this*’
service will approx1mate1y cost before you decide to get it? Can someone
think of a service anyone.uses, but will not know how much it will

cost until after it has been used? What about your electricity bil1?
This is a ‘service from a utility company, Union Electric, directly

to a home. How does Union Electric know what to charge each month? Bring

.out that use of electricity is recorded by an electric meter. Does your
home have any other kind of meters?

Introduce "WORDS TO KNOW." See front of this bdok for ideag.

The quon Electric resource person will present students with materi§1§
that involve multiplying by .05 (5¢). To prepare for thig, do some board -
problems to review decimal points. .

. Make ditto copies of Energy Resource Symbols (see supplement) and .
distribute to class for study and discussion. Use the questions on the
back of the worksheet as a guideline for discussion.

L 4

-y 1. Titre: Energy Resource Symbols (see supplement). - Make a
transparency. Using either colored construction paper, ar white
, paper for students.to color, project the individual 3ymbois, trace,
ngjqu cut out, and arrange on bulletin board. Label each symbol and .-
EBIJIJIJ 1 arrange cut-out letters for the title.
D 2. Play Safe with Electricity S
BOARD Make lightning bolts of aluminum foil or & stick-figure (1arge)
’ ; simular to Redy Kilowatt, and place on bulletin board with
| . warnings of safety hazards connected with electricity pr1nted
IDEAS ©on separate strips of colored paper.
* “*Do-not use worn electric cords
*Do not disconnect appliance plugs by tugging on the cord
*Do not connect too many appliances to one outlet.
*Do not touch electric appliances while in water or when wet
*Do not leave heating devices, such as irons., plugged in when
not in use. Rr
SWITCH ON AND OFF WITH ELECTRIGPTY
Have students cut from magazines pictures of items operated _
by electricity. They can compose slogans about saving electricity
- t0 accompany each picture. Some samples: .
Fan - use fans on really hot days onmly '
Lightbulb - use the right size 1ightbulb for your !ctivity
and turn off when not in use
Washing machines - wash only full loads when d01ng the laundry
These pictures and s]ogans will be d1sp1ayed on a student made
bulletin board. .

= »
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e N .
PRINCIPAL "N ) .
N ’
w,-s ! %w”%ge ’gembot:f
) é' mtroduce ﬁrzm’gg.Pr&sloo .

Ask students in the class if they know what an electric meter is,.and if they
could find it at “their homes. With the demonstration meter show how
- different appliances make the meter turn at different speeds. Exp1a1n t:

that the meter works about the same as an odometer on an automobile or

bicycle. - \é x

Develop the choice idea W1th a4 can of Coke a bag of potato chips, and gum.
T1lustrate the choice. Refer bdck to. the meter demonstration to explain.

that copsumers have the same choice in. turning appliances oh and off.

Explain meter readings using the large hand;turned dials. Let students

read a number of different dial settings.

Give out booklet HOW TO READ YOUR -METER. Have_the students read the dial
settings in the sample and calculate either at desk and/or-board. Go

through additional meter readings and let students read and calculate
additional bills. Show students ‘the place 1216bﬁCh they  are to record

their home meter readings.and bring back to ss the next day. (Rem$nd

them to put their names on the booklets). !
Ask teacher to check readings and send booklets home for second read1ng
‘When this reading is returned, the students should then compute, with
\teacher's help if necessary, the cost of one week of electric sefvice.
Develop ways to reduce uses of ejactricity and. other forms of energy.

Let students respond with ways they can cut the use of energy in their
homes. Urge students to experiment.conservation of electricity at home
for a week after the second meter reading, and take a third meter reading,
compute the cost, and determ1ne if they saved money.

Leave ENERGY and BILLING Booklets with the teacher, ENERGY is to be used
for follow-up activities, and BILLING is to go home.

.

»
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FOLLOW UP

-

-IN THE CLASSROOM [

\\
Use HOW TO READ ELECTRIC METER books as suggested by resource person.
Remember to gather books each week and check for names on each one., The
third reading should provoke interesting interaction to announcements, or
verbal reports, as to whether or not money was saved, and why.
A discovery activity with the GIANT. ELECTRIC BILL! Either write on board
or hand out individual 1ists of.the following que5t1ons about the information
available on the GIANT BILL. Students can work in groups to see which )
group discovers the ,correct answers first. Py -

a) dates of. service from and to
b) number of days included
c)  the average daily cost
d) total number of kilowatt hours used
*e) date bill is due
f) date bill is _delinquent
g)/ to whom the check or money order, should be paid .
+h) if mailed, where the payment should~be sent
i)  what portion of the bill must be returned with payment
'J)  Yhat amount of the bill i4 for the actual ‘services used
The miniature electric meter can be used for independent activity aft@r’you

demonstrate to the élass how to use it correctly, and provide a specific
storage plage. '.

Think and Ta]k ~ What energy- us1ng 1tems do you want some day? Do you really -
need them? Must you have them in order to live? If you need something, do

you have to have the b1ggest or most,expensive? Example: We need
refrigeratorss but look in the center of your HOW TO QEFAD YOUR ELECTRIC

METER book and compare the cost of using a frostless 20-22 cu. ft. refrigerator.
Would the larger refr1gerat0r cost more to buy, also? Would the size of -

your family, or the size of ydur kitchen influence the kind of refrigerator

you bought? Do’we sometimes buy th1ngs just because we Tike them without
thinking of other considerations? .

Students’ gather a.collection of .ads for cars that advertise miles per gallon.
Compare the claiims. Which car would be the most energy-efficient that would
suit the size and needs of student's families? Would different kinds-of

cars be chosen? Do people also choose cars because of options, design,
color, and price without cons.dering how much gasoline the car would use?
Write a story. Write about’something you don't need to have, but really want,
and why. Or, write about why an article that saves money should be purchased
by your famﬂy g

Make an Energy Conservation Chart for thé students to us mhi]e inspecting
_the school for energy wastage. Display your chart in the hall and discuss
your conclusion with your principal and/or custodian. (See supplement for
sample chart.)

Call your local HUD offige and request energy saving publications to be

sent to your class.

Have students write the M1ssour1 Department of Natura] Resources and the -
Consumer Information Center requesting. energy~sav1ng publications.

¢

Missouri’ Department oF Natural Resources . Cdnsumer Information Center

Post Office Box 176 : Department Y.
Jefferson City, Missouri 65102 N - Pueblo, Colorado 81009
ﬁ . . . B ‘ ~ ’ .
. - . ek - - -]52: ' r—'v‘ B
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=,
/. *U.S. ATTORNEY'S OFFICE T
LI . ) . ) >
. U.S. Atterney . ~ - . N
1174 Market Stréet . o , '

[ .
&
“

St. Louls Missouri 63101 R

ﬁhe u.s, Attorney s Office is an organizational unit in the.U.5. Department
of Justice apd is concerned primarily with criminal law or investigative matters.
Each state has at least one U.S. Attorney's Office which is responsible for .

'prosecut1ng federal crimes which occur within its jurisdiction. Each of these)

off1ces is fheaded by a U.S. Attarney.

B
’ 14
/

The .S. Attorney's Office in St. Louis is part of a nationwide network of
thousand§ of lawyers, investigators, and agents who work in the U.S. Department
of Justice. Headed by the U.S. Attorney General, the Department plays a Key roles
in protection against criminalssand-subversion, in ensuring healthy competition
of business, in safeguarding the consumer, and in enforcing drug, 1mm1grat1on
and ngturalization laws. The Department also plays a significant role in
prot tlng citizens throuqh its efforts for effective law enforcement, crime
prevention, crime detection, and prosecution and rehabilitation of,offenders
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CONSUMER OBJECTIVES -
. R .
-1. Students will Tearn that the U.S. Attorney Office in Washington, D.C. is

the con§ro11ing force behing each U.S. Attorney Office throughout the

country. .

2. Students will learn that the U.S. Attorney's Office handles legal matters .
that are of federal concern such as stolen treasury checks, welfare checks,

qnd‘forgery. :

) 3. Students will learn that there are costs to the consumer aséa result of
% - cheating, shoplifting, and forgery. .

SKILLS OBJECTIVES -

C

=

CAT

- Reading Vocabulary and Comprehension i
CAT* - Language‘*M&chanics and Expression '
BEST - Reading/Language Objectives 6, 15, 16
CAT - Spelling . ’

BEST - Government/Economics Objectives 1, 2, 3, 4, 5, 6, 12

L4

v

-

b v

Young Consumers, 1st edition, lessons 2, 15, 16, 20, Zé

£

-

—

 BASIC AND COMPETENCY

Young Consumers, 2nd edition, lessons 4, 25, 27, 31 - ' o ™~
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PRESENTATION NEEDS

}

By the Teacher: e
- name tags {L
chalk and cha]kboard i o
large paper Lot
marker ' ¢e
films -- Shoplifting: The Losing Game, F274-109 -
So I Took It, F}75 M o .
By the Resource Person: ’ \
pamph]ets ‘ . -7 .
K

-
-

WORDS TO KNOW

4

embezzlemént - taking money for own use

1

2. attorney - a person legally appointed ‘to act for another
3. consumer - a persoh who buys or uses anything

4. fraud - dishonest dealing or cheating -

»
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PRE-VISIT - . = .

Id

1. Have students read the suggested text material. These 1essons~W111 provide
them with know]edge of their legal rights and responbilities as consumers

2. Havea vocabu]ary 1esson with "NORDS TOKNOW." See front of this book for
ideas.™In addition, the supplement includes an exercise designed
specifically for this lesson. ° < T

~

3. Have students view one or both of the films. If students are keeping a

journal, they canwrite their opinions-about shoplifting and its consequences.

The. teacher should conduct a discussion to bring. out the fact that shoplifting
has consequences not only-for the individual, but for the consumer in the
‘form of higher prices, security costs, etc. The teacher should mention that

. other forms of cheating also affect the consumer and that a representative

-* of the U.S. Attorney's Office.will discuss some of these.
4. Share with students the fact that each U.S. Attorney is nominated by a

senior Senator. The nomination goes to the President cf the United States
and then to the U.S. Senate for final approval.

~
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1.. The resource person will write h1sAher name, address and telephone aumber
on the board and give some general: 1nformat1on about the U S. Attorney's - ‘
Office and his/her position there.
2. Mention the various types of cases that the office handles with anemphasis )
on cases concerning stolen-treasury checks. The resource person can .
elicit from students whether they know of anyone who is®having a problem
1nvo1g3n§ a stolen check .
- ) . , {
3. The resource person can use examples to explain actions that the U.S.
Attorney may take. -The ‘class should be asked to figure out how these
_ activitieg help the tonsumer. Some suggested examples are: . 5‘
- ,a. A forger is caught writing his name on checks that don t belong to ‘
him. What would the U.S. Attorney S 0ff1ce do? How does thatuhelp
the consumer? - i ' 3
b. A man sto1e $25,000 from a bjig dgpartment store where he worked, He\ '
Was caUght What does ttﬂs Attorney's Office do? SN
«\ . \\
4. Mention that the U.S. ﬂﬁgtorney s Office handles certain frauds. Ask N !
students to tell you what a fraud is. Ask students whether the fo11ow1ng ' .
. are examp]es of fraud: . . f
s .
. A man makes a m1stake and does not have enough money in his check1ng
~account. . e
v ."
b. A woman uses her sister's social security card. . '
. c. A woman signs her sister's check. o ) -
d. A man gets twg\ue1fare checks. \ o A o
, - *Explain to students’ what the U.S. Attorney s Office wou]d do, in the_ above

cases of fraud. . :

: -1y "‘1‘5,8@ ‘ . - )




FOLLOWUP S

. ° (3 .
. ‘A brochure could be designed and written by the students about thé U.S.
Ait%rney s Office to take home to parents or to distribtte at aduls
meetings ‘ te
2.

O0ffice. We may
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IN THE CLASSROOM .~ . Ny { .-

Write a short paragraph eXp1a1n1ng the most 1mportant thlngﬂyou learned . :

from the resource persbns V1s1t from the U.S. Attorney s Office. . ) d‘i
>

On a 1arge Sheet of paper, the\c1ass can prepare a pewsletter about the R .

functions and dut1es of the U.S. Attorney's Offlce

This can be
displayed on the bu11et1n board.

L}

e

"IN THE COMMUNITY - =~ =~ . *

’» '

send copies to the Urban Consumer Educat1on Progect
able to duplicate the materials.)

0

Send cop1es of student-made materials to the attorney who visited the ﬁ\\\\:
classroom. (A]sg >
e
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’ UNITED STATES CONSUMER PRODUCT SAFETY COMMISSION
~ . k‘.
Local Office - Nashfﬁgton Headquarters .
1114 Market Street, Room 905 - Consumer Product Safety Commission

St. Louis, Missouri 63101 Washington, D.C. 20202

-

The €onsumer Product Safefy Cbmmission, a U.S. Government Agency, came into-
existence in 1973. It evaluates.safety hazards, sets up safety standards, and
can remove harmful, dangerous products from stores. It also produces written

materials to inform consumers on how to use products safely. Itemsregqulated by
other agenices are excluded from its jurisdiction. '

Under the Consumer Product Safety Aét, the commission has the authority to
ban “hazardous products, set mandatory safety stamdards, and seek courtaction to
have products declared imminent hazards. The commission also administers four
others acts - The Flammable Fabrics Act, the Eedera] Hazardous Substances Act,
the Poison Prevention Packaging Act, and the Refrigerator Safety Act.

Section 14 of the Consumer Product Sdfety Act requires that‘everj<brdductd’

governed by a safety standard must be certified as conforming to that standard. .
. There are penalities for false certification by, the manufacturer. The Consumer :

Product Safety Act alsg requires manufacturers, distributors, and retailers of i
consumer products to notify the £ommission promptly if their products violate a
consumqgwggoduct safety standard or contain a defect that could create a
substantial product hazard. After opportunity for a hearing, the commission
has the authority to order recall or repair of the product ar refund of the
purchase price, and-to require notification to the public about the substantial
product hazeérd.

The Commission has authority to enforce mandatory standards in the courts
with civil.penalities of up to $500.00 in fines and criminal penalties of up

to '$50,000 in fines and one year in jail. i ’ /
. 'The mission of the Consumer Product Safety Comwjpsion is:

to protect the public against unreasorable risks of injury associated
“Wwith consumer products; r ‘

. . to assist consumers to‘evaluate the comparative safety of consumer ’
products; - )
i£o0 develop uniform safety standards for consumer products and to .
minimize conflicting state and local regutations; and | ‘ : s

to-promote nesearch and investigation in causes and prevention of .
product-related deaths, j11ne§gg§fand injurigsw.
o )k ‘ ' ‘¢
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,.chS'iJMERj OBJECTIVES =

) 1. Students uill describe the seven toy dangers as identified by the CPSC.

2. Students will explain safety standards to be aware of whenbuy1ng,ma1nta1n1ng,
‘and stor1ng toys. . .

. 3. Students WT11 1earn that the CPSC’ eva1uates safety hazards, sets up safety
- standards, and can remove harmful, dangerous products from the market.

4. Students will recognize that a government regulatory agency can influence
private business activities.

o 5. Students will learn the procedure for submitting a complaint to the Cormission

) b about a harzardous or potent§a1]y harzardous consumer product

“BASIC AND COMPETENCY
. SKILLS OBJECTIVES

’ Sz . ;

€AT - Reading Vocabulary and Comprehension -
BEST - Reading/Language Objectives 2, 3, 6, 15, 17
CAT - - Spelling ~- . .
) CAT - Mathematics Computation, Concepts and Application 7 .
BEST - Mathematics Objectives 1, 2, 5, 11« .

. BEST - Government/Economics 0bject1ves 4, 5, 6, 11, 12 | :

.
» . L]

. TEXT '\

Young Consumers, 1st edition, Tesson 16 ’ . e
Young Consumers, 2nd edition, lesson 4 s A
r - . ‘ . . . °
. e
. &
i ’ -162-
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PRESENTATION NEEfSS

-
.
’ .
& -

By, the Teacher: s S ' ;-

L3
O

-

name tags . - N ) : P
chalk and chalkboard . . ‘
pencil and paper S

film projector -~ 16 mm

-
4 vg

By the Resource Per®n: .

toy safety film’ .
demonstration toys . - *
- pamphlets from the U.S. Consumer Product Safety Commission

.
" . . "
)
- b .

4

WORDS TO‘KNO‘W[ SR

4

: 1. agency - business or office of a person, company, on»government that acts
for another
2. ban - to prohibit or stop, espec1a11y by legal means
3. flammable - capable of catching fire very easily and.burning very quickly .
¢\ harzardous - marked by danger = . $o”
inflammable -~ easily able to burst into flames S
6. Jjurisdiction - the territorial range of authority or, contro1
7. label - a slip of paper or cloth which is attached t0 the product and
des¢ribes or classifies in detail the materials in that product
- 8. mandatory - a set of commands or 1nstruct1ons which must be followed

9, potential - being possible .
10.. recall - to call back,.order to return . »
- 11. regulated - contrblled or directed according to a rule ! .
12, risk - the possibility of.suffering from harm or loss y .
13, safety - freedom from danger, risk or injury <
14. standard - an established rule of measure or custom .
15, toxic - ppisonous -
»
g -163- ’
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 PRE-VISIT

. 4) sharp points; 5) propelied objects; 6)

“Make sure
the toys
why this is so.
or, This Toy Makes A Very Loud Noise.
Christmas shopping time with the title:

S ta

ES

L 4

g )

Have a vocabulary lesson with” "WORDS TO KNOW." See front of this book for
'ideaS. : ' : . ’ )
Think and Talk (some questions to stimulate understanding of concepts about
which the guest will speak).  What do the words United States Gonsumer
Product Safety Commission mean ‘to,.you? Why would this agency be important?
How does the. government get the money to operate the CPSC? What Kinds-of
taxes can you namé? How do private businesses obtain the,money they need
to operate their companies? If the CPSC said a product was dangerous or
harmful and that it could not be sold anymore, what could the.manufacturer
do? Would this help or hurt the business? The consumens? The supplier

« of the.materials needed to make the product? The advertising agency? How?

(see supplement) and use

3. Duplicate and hand out copies of “?orand{§ Sake"
as an oral reading activity. As each toy danger is read, allow time for
student‘input about similar problems they, or others they've known, have
' had with toys. = . o
s 4. Ask students to look for, and bring in for class inspection, toys that they

believe to be either safe .6¥ hazardous.
category the toys should be classified.
potentially ‘hazardous, a reason must be
as .given by the CPSC. 1) sharp edges; 2

The class .will decide into which
If clagsified as hazardous or
iven. Use the seven toy.danger$
small parts;.3) loud noises;
wrong. toys for wrong age;

7) electric toys. Put on display with classification labels. If there is- |

a question about a toy, it can be brought up with-resource person:.

)

%

o

P -

\ g Q -
 BULLETIN |
S | BOARD ‘ _;“. \,
IDEA ‘
» ) ) '
_ Title: Unsafe Toys ‘ ‘ e
", ‘'Have students make pictures of toys, or cut from magazineg, or coloring books.

hey are a,size to be seen from a distanc
he students classify
An_example wou

e. Print large labels for

as safe, unsafe, or potentially unsafe telling

1d be a label saying, This Toy Has Sharp Edges,

This same idea could be used around .
Don't Buy These whenShppping For Toys.

L] . » ] 4‘

~164-

c
(V.

169

35
K




1.

2.

' 3.

e

4. " Show- the film,

lg-

" Introduce yourself, give title and name of agency.

- , Orﬂt me ' - . !
T S rceﬁzagf .
e1kr&£§6?’gg ﬁ 1

- . - ‘. é'i%troduce f%rmmpdl

Ask students to define
each word in U.S. Consumer Product Safety Commission, using questions of
how, who,-what, etc., leading into who ‘pays to run the U.S. Government and
leading students to the conc1u§1on that the resource person really works
for them. , . o

-~ -

Inform students~about the Consumer Product Safety Act that g1ves the CPSC L.
authority to ban hazardous products from the market, set mandatory safety ’
standards for consumer products, and seek court action to have' products
declared harzardous. :

-~ \
Ask students to tell you someth1ng they a]ready know about toy safety If
there is a display of toys or bulletin board in tb1s toom, refer to this

in your comments

- [
A} -

L .
Can You Pass the,Toy Safety,Test?" ’ -

.. ar ? s

- ™~

- -

After the film, showmsome of the toys ment1oned and ask d1fferent students
what they Tearned from the filgp about each toy. :

T 6.

7.

Question students to make sure they understand the meaning of important
words used sych as, flammable, inflammable, toxic, and that flame-retardant
does not mean flame-proof. . » J

Emphas1ze that although CPSC js responsible for banning unsafe toys, all |
of us are responsible for protecting children from unsafe toys. D6 this \ "5

by first asking what iS5 the responsibility of theagency, and then - W
ask the students if they have any respons1b111t1es also. |

-




10.
1.

0 - .
- . P
* . -
. ~ I3
.

. i ’ *

Hayé students tell you how théy think tﬁey.cou]d protect{themselves and
others by taking care of and putting away the toys-they 3lready own.
Broken toys, wooden edges with splinters, rusty, weak or sharp parts,

_heavy 1ids on toy chests that can't be opened from within, and hinges

that could pinch are some things the students should consider. Tell them
that even if they do not do much of the toy buying in the family, you
want to remind them that ‘they can become responsible for carefullyreading
all labels on toys. °
Inform students the procedure for making a complaint 'to the CPSC about
the safety of a consumer product. .

/ ’

If there is time, allow for questions.

Leave'any pamphlets with the teacher.

S::?
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FOLLOW UP &

-4 -INTHE CLASSROOM

" .

1. Ask the students to
to be spent on toys
-combination of four
.age for each of the
supplement ads, the

They cannot spend more than $50.00!

pretend that you have just given them $50.00 each

for their four brothers or four sisters or any
siblings. Each student should choose a name and
imaginary siblings. Using the colorful Sunday .
students are to shop for safe toys for brothers/sisters.
Each toy and its price should be

cut out and pasted on a larger piece of paper and name and'age identified
for whom the toy is purchased. When all four are(on the paper, the -
students should add up the total cogt, and then average how much was’
spent per child. . :

2. Put the pictures on.display in the room and have the students choose a
panel of judges from their classmates to judge the purchases according to
criteria decidéd by them. Some ideas for judging could be: safety of all
toys on the paper, purchases kept within $50.00 1imit, correctness
of mathematical computations, suitability of toys for ages, etc.

3. Have students create and practice a play about one or more of the seven
hgg 8 toy- hazards. The p]al could end with a student actor explaining how
to take care of and store toys. Include some props, and have students
ask teachers of Tower grades if they could perform the play for their
classes. - .. ‘ '

Assign a Safurday moéning fo ! udent evaluation- of TV ads for at !
least five toys. Each stuydent should make his/her own evaluation s
chart at school: ample . :

—

) NAME - . DATE .
© o Ton ADVERTISED | SAFE | UNSAFE WHY?
S . R
o ¥ a
~3‘ N“ . . » ' 'LM‘

- ' -

*

Thesé charts should be brdughtrbdggﬁio school on Monday for student
comparison on what-toys were viewed, ‘which were considered safe, unsa fe,
and why. Class consensus about the advertised toys could be recyrded on
a large chart and displayed in the:hall. . . - ~

167~
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INTHE COMMUNITY.. ", =

The Consumer Product Safety Commission hasemany interestihg pub11cat1ons You

can request a list of these for the class to.decide what e}se they'd Tike to <
know about consumer product safety. Some of the publications, (for examp]e,
bicycles) -are written at student level. -Others are_more difficult to.read but
wou]d make a good class project to rewrite. Poison Prevention Packaging,
Po1son Checklist for the Home, or Fact Sheet No. 68, Misuse of Consumer Products
are some publications ava11ab1e and excellent for rewriting and d1str1bﬁ?ﬁng

. in the commun1ty If you do this act1v1ty,“1et the Urban Consumer Education
Project Office know about it and we'll see about getting the brochures made up
for distribution by your class. ¢ ’

d [

© FIELD ° | | -
- TRIP = :

-

In early December the class could plan a trip to a 1arge department store for
a visit to the "Toyland" for a toy-safety inspection mission. Get permission .
from the department store, involve many parents to accompany you, and havethe 4
class make a plan beforehand as to what you will be looking for, :how you witl

~

do it, who records the findings, and do's and don't of behavior at th1s time -
ofyyear. N - ) .
. ‘ ,
7
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READING FOOD, LABELS

- S . :
UNITED STATES FOOD AND DRUG ADMINISTRATION

/. . (FDA). -
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UNITEb STATES. FOOD AND DRUG ADMINISTRATION

‘808 North Collins )
Bogart Building
St. Louis, Missouri 63102 /

3

!

)

The purpose of the Food and Drug Administration 'is to prevent the illegal
distribution of spoiled or misbranded foods, drugs, medical devices, cosmetics, -

veterinary products, and products which emit radiation.

\\\/

The principle respbnsibility of the FDA is enforcement of the Federal Food,
Drug, and Cosmetic Act, which requires that food-be safe and wholesome, that
drugs ®nd medical devices be safe and effective, that cosmetics be safe, and
that all these products be properly labeled. This act provides for three kinds
of mandatory standards for products being shipped across state lines: standards
of identity, standards of minimum guality, and standards of fill of container.

ATong wi%h the Food,;Drug and Cosmetics Act, three other laws account for
the majority of FDA dctivities. .They are:

~

. The Fair Packaging and Labeling Act, which'requires that labeling be
honest and informative so consumers will know what they are buying and hoy to
use it properly. FDA authority under this law is limited to food, drugs,
cosmetics, and-medical devices. . -

.~Th¢ Radiation Control for Health and Safety Act, which protects consumers
from unnecessary exposure to radiation from electronic products such as X-ray
machines, micngyave ovens, and color television sets.

. The Public'-Health Service Act, which provides FDA with authority over
vaccines, serums, and other biological products. It also is the basisof FDA's
progrfams on mitk sanitation, shellfish sanitation, restaurant operations, and
interstate travel facilities. ’ -

Consumers play a major role in helping to shape ‘FDA regualtions; policies
and program$. When the FDA wants to issue or chinge a regulation, it first.
publishes a proposal for pub)ic comm:nt in the Federal Register. The notice
includes a deadline for public .comment. Comments should be directed to the
Documents Management Branch of the Food and Drug Administration, Room 4-65,
5600 Fishers Lane, Roglyille, Maryland ~20857.

. Any member of th blic-individually or with group support - can petition
the FDA to issue or cC -a ‘regylation. FDA regulations are printed in two
Government publicatioms, each of which may be found at major libraries. This
publication contains all new regulations, proposed regulations and other notices.,

-
—_
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./ . 2. Students

~“CONSUMER OBJECTIVES

/ | ‘ s
S, 1. Students will be able to locate and: 1dent1fy 1nformat16h on labels or
food packaging

111 recognize the need for 1abe11ng 1nformat19n for making
1mportant decisions.

Y

3. Students w1]] exp]a1n what 1s requlred by law on food‘labels

-~

4. Students will learn to register a campvg1nt’abouf‘defect1ve or def1c1ent

food products. ,

A

i
g
. »

~ BASIC AND- COMPETENCY
SKILLS OBJECTIVES

CAT

Reading Vocabulary and -Comprehension

. BEST - Reading/Language 0bJect1ves 2, 3, 4, 13, 15, 20
CAT - Spelling
CAT - Language Mechanics and’ Express1on
CAT - Mathemdtics Computation, Concepts, and Applications
. . BEST - Mathematics Objectives 1, 2, 5, 6, 8,
CAT . - Reference Skills .
BEST - Government/Economics Objectives 2, 9, 11, 12; 13
4 Eaid »

TEXT = | | f

Young -Consumers, 1st edition, Lesson 18% -

Young Consumers, 2nd edition, Lesson 6 IR
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PRESENTATION NEEDS "

a

By the Teacher:
name tags
yel%w and white chalk ‘
empty chalkboard space B.. - .-
unovened packages and cans of food from home ("On loan") .

°
. .

filmstrip: Theé False Package FS 672-104 ‘

1
By the Resource Person: .

"A Consumer Guide to Food -Labels" (to be used %
infdrmation resdurce materials’ ; ‘

"Food Marketing~w1thout Frills" ~ 2o )
"Food Terminology" _ h
- "Computerizing Supermarket Checkdut" .
"Q & A About Cannéd Foods" T
"Q & A About Meat Additives" - .

(Similar materials may be substituted)

. . ° ~—
WORDS TO KNOW = - :
brand name - identification oFTnnducts made by one company
commerce -- act of selling :
drained weight - product without the liquid or centa1ner .
food - substances that.sustain or nourish 1ife *
food additive - something added to food - { ¥ -
grade - standard in quality (im this lesson, food quality)
informative - providing information . . .
ingredient - something that enters 1 mixture : A
. interstate - between'states - ; . -

.
—_—d et —d R R R —) , .
OV E WY N—=C OO WM =
. . - - - . . . - . . . . . .

intrastate - within one oudte
inyestigation - to observe or inquire into in detail
label - describes or classifies in detail the materials in a product, and

"js attached to the conta
. labeling - written or p<§:%8d matter accompanying & container .

maridatory - commands or tructions required by law

net weight - total we1ght of materla], excluding its container

nutrition information - information given about substances in food ‘which -
maintain Tife

17...open dating - Usually Tast date of purchase oy use-
18. \pr1nc1pa1 "disgplay panel* - part of label which shows the brand name
19. product name - kind of goods 1ns1de container . ‘ ,
20. regulation - a governmental order having the force of law .
-21. spoiked - to become tainted, rotten, or unf# for use o~
22 -voluntary - not required by law , -, Co
- N ) o ~ ’_\/ -
\:\ “]72“' '

- /\)
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PRE-VISIT . = - . .

(Important teacher information in suppiemenf. Find and read, 'The Label

OQutside Tells You What's Inside")- , g N . P

- .

1. Have a vocabulary lesson with the "WORDSVTO KNOW." See front‘of.thié-’
b?bk for 1dei§?l_ , -

. 2. ‘Order filmstrip; The Falsé:Package, F3 672104, S \

3. Ask students to bring unopened food in cans or boxes for use on day'of; R
visit, it will gojhome afterwards. . ‘ s

4. Think and Talk {§§meighestions to stimulate introduction of subject
about which the guest will“speak.) .

. )
you have somebne in your family who cannot eat certain foods, or must

ave special foods? Do you know why? When buying groceries ‘how do these®
people know if the packages or cans contain or do not contain things .
for special diets? Do all packages and cans. give,information needed for
special diets? Do you know what- information the taw requires on Tabels?*
If a package or can has more+information on a label than is redulreq, must
this information be printed 4n a certain way? (yes) Why? Why would a
manufagturer put more dinformation on a labek than is required? Are there
reasons other than diet that-your family buys ch{{i;i\food products? Would .

-~

-

size, price, taste, or brand name be important?
, 5. Show filmstrip, taking time at any frame for sfudent\input.
N -

-~

-

or net weight (this incTudés anyeliquids), and the name and place of
business of manufactyrer, packer, or distributor,-On most foods the : 4
ingredients must also be given, in descending order of weight. Any. .
product with nutrition claims, or nutrient additives, must also have

a nutrition label. - ‘ .

- ad
.

“FDA requirements - on-all foods, the name of the product, net contents “

r

BULLETIN | L

BOARD . - T
IDEA . - A

-

-
-~

Display words, "HAVE YOU READ ANY GOOD LABELS LA&ELY?“, and ask students
to®carefully remove labels from empty containers at home; 4vith parent';
permission, for display under title._ Have a Discovery Game, and ditto <
questions which can only be answered by ‘investijgating the labels.: Give .-
a prize to the best investigator. Although qu stions will depend upon =
the Tabels, here are some samples. ‘Which Tabel'gives the most information?
.Which the least? How many show the number of servings? -Calories. per <
N serving? The U.S. Daily Recogmended Allowance? If yours doctor -said” you
could not eat a lot of sweet ngs, which foods should you not eat?

o . . e - . ) jf7€5
© _ \ ~173- ' o

N .
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Lin %@n}gz &me J
roduce t%nz:l‘ﬁlm

‘. ‘ Q
Te]] about yaurseif g1v1ng t1t1e and exp]anat1on of JOb with FDA.
Give brief background of h1story and respon51b111t1es of FDA.

Review "WORDS TQ. KNONl, See front of this book for ideas.:

Examine product labels on food containers brodght by students ang.hsk.
several students to identify the first 1ngred1ent they see listed. Do
they know what that means? " < 45_

Dgscribe with examples, how 1ngred1ents should be Tisted. Help students
discover 'if what they see on a 1abél is what they really get.

Question students as to what they think shou1d be on 1abe1s. .
Incorporate the following topics into a quest1on and answer time with the
class no-frill packaging of products, computerized checkout, comparison
pricing, open dating, difference between net we1ght and drained weight,

and positive and negative aspects of food additives. .

4

Acquaint students w1th the information as to, how and yhen a compla1nt
should be registered with the FDA. - . . .

: . gl
leave resource mateh1a1s w1th th7 teacher. ’

L]
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FOLLOW UP

,; Gensuner Education Project Office, 4130 Lexington, 63115. (Phone:‘$3]-2000)‘

-
~ s
C e -
. R ~-- ~ PR, o .

.

IN THE CLASSROOM - - - ,

”

1.. dandout - "“A CONSUMER'S GUIDE TO FOOD LABELS{l (Jeft by guest,. Foid
back with only the yellow page showing. Distribute with paper and
instructions to print A through I down one side of paper. Each letter,
stgnds for an.area on & label. See who can correctly identify the
most areas. Give a prize or sticker for the best detective.,

_ 2. Ditto handoUts of sample of cream cheese lable (see supplement)
*ﬁxk;and compare -information given Oh that with information.given on above

.%; -~*brochure. They both itemize nine cafgabries. Is there anything different

"~

on-this one? (yes) - . . )
3. Request fiim, "READ THE LABEL AMD SET A BETTER TABLE" from the drban .

4. Using food packages brought by students, have a-pretend shopping trip.

: Ask students to volunteer as store manager, ¢heckout person, and shopper.
Have other students pose shopping Qrob]eqﬁ such as the cheapest green
beans, the fruit packed in water,” the food with the most protein. The

. shopper could ask the manager or checkout person for help. This would

‘be good -preparation for a supermarket field trip. ;Zﬁ

5. Math lessons are particularly easy to devise with the food products in
the room (the teacher may want to bring some products for specific
problems.) Some examples: unit pricing, the price of oneitem when.
’ it is sold as two for a certain pricé, and learning e‘dffference
between volume and weight measuremepts. If..class had studied metrics,
rememb®r nutrients are given in metric weight. Review that these are. .
units of weight, the symbal for each metric word on the }abel, and T
! estimate objects having similar. weights. ’ -

.

6. Make copieg of seek and find workshop of Nutrition Terms (see supp1emgnt).

1

F} v -

INTHE COMMUNITY - -

1. Two rsceht innovations in food stores are plain label brands (called "no : -
frill" by FDA), and computerized checkout. °"After reading the two hrochures . :

the FDA provides about these subjects, have your class make theirown, ‘.

-easier, to understand, brochures ahout one of them.
2.‘ Sgnq copies of student-made materials to the FDA résource:person:who.
% visited the classroom. (Also send copies to the Urban Consumer Education
Prowect Office. . We may be able to duplicate the-materjals.)- - ‘

.
. -

175 150 ' B




.
»

<

ay on hall bu]]et1n board the words, "Be A Food Detect1ve Have
‘sifidents make up-questions and-print on large strips of co]ored paper.
htersperse questions and labels on the board. Some of the questions
B A bove, cou¥d be used, plus these samples.. Which.food product has the
’ mos t ca]ormes in a serving? -Does any label claim_ the product is

’ enriched? wbat does RDA mean? Which product would serve the most
peopte? A.drawing or picture ot a large magnifying glass, hound dog, ,
and/or footpr1nts could a]so he on the board.,

~ Shop for a purpose, have students examine labels to find information on one or
more of. the following topics: . :

|
at

. ' a) d1fferences in k1nds of informdtion provided on/fﬁ)nd name labels,

, . store brand, plain }abels

h) products w1th_p1ctures on']abe]s that do not accurately show the
centents, such as a; bow] of cerea] with strawberries on a box that

cqqta1ns cereal on1y - (ﬁ,“ ) ,

REERN :

c) products that have both Englisﬁ and metric weight on the labels as
compared, torproducts that priat English weight only. (English.weight
is-all that 1s*requ1red by Tawy-with. the except1on of nutrients given
where weTth must be given in metric grams ) - . o

b - -~ -

‘ diets . R ety - . Ty
“e) foods that'have‘been“enr.ched (if they have beén enriched; the label
must give that. information. ) M .

. { "

~

F) foods 1ow in - ca1or1es ‘ . . . K

. . . .
L N * = .

<

Contact a supermarket near your school and request perm1ss1on from the manager
to take your c1a§s for a visit. Ask the best time of day. . Invite parents to
go along with.you. . Is the? someone for whom the ctass cou]d actually shop?
Could Jou shop for a c]ass Sﬂb

manager in advance to show the students some’ beh1na the-scenes. parts of the
store. : :

"_ d) feods that dre Tow in cholesterol and/or sodium for those onrestr1cted

-

rty, or a class prOJett on food tasting? Ask the

, 4
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UNITED STATES\POSTAL_INSPECTOR'S OFFICE"
o . ' -
s %

. 200 South Hanley
St. Louis, Missouri 63105

~

The U.S. Postal Service has been protecting thé rights of mail users since
1872, when' Congress enacted the Mail Fraud Statute which ‘provides-criminal
penalties for using the mails to intentionally defraud. others. Postal Inspectors
investigate potential cases of mail fraud and if they conclude that the law has
been violated, .submit their.evidence to the U.S. Attorney for prosecution inthe
‘federal courts. Although the statue makes no provisions for restitution;
millions of dollars have been returned to victims. ’

Common fmail fraud schemes include: chain-referral plans, fake contests,
investment schemes, home improvements, debt consolidation, job opportunities,
retirement homes, missing heirs, charity rackets, business franchises,
disgributorships, workK=gt-home, business directories, membership offers and »
correspondence’schools .’ - , o :

Ksides from security, investigative, law enfbrcement and "audit functions, ;hé
,Postal TIngpector's Office also handles mail-order problems. The postal service
works. to resolve mail-order complaints about unsatisfactory transactions when

N, postal customers fail to receive merchandise ordered, refunds promised, or find

that the service or product purchased is not as advertised. This program
provides a means of notifyijng majl-order firms of complaints against‘them. When
a ®mplaint is received by the Postal Service, qidecision is made whether to |
investigate for cdmmercial deception or to resolve it informally under the
consumer protection program. ' ' g
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CONSUMER OBJECTIVES

s
/ . t
.
.~
.

1. Students will learn that the U.S. Posta] Inspector's Office 1nvést1gates
fraudu]ent advertisement through the mail, . N

~

2. Students will see, read and understagd that advertising through the mai|
can somet1mes be m1s1ead1ng

Caz

3. Students will apply read1ng, writing and mathematic skills to decide
whether shopp1ng by mail would be to their advantage.

BASIC AND COMPETENCY
SKILLS OBJECTIVES

-—

CAT - Reading Vocabulary and Comprehensipn )
BEST : Reading/Language Objectives 3, 7, go, 15, 16, 20 ,
CAT -.Spelling -
. “CAT - Language Mechanics and Expression
CAT - Mathematics Computatiqn, Concepts and App11cat1ons
- BEST - Mathematics Objectives 1,2, 5 ‘ ~ ' {

-

© BEST

Government/Economics,Objectives 2, 3,6, 9, 11, 12, 13

-

VRS R & ~

° «
> - ” - ; :
~ - 4, . .
- - - " . -
] Ex_ S~ ’ - ?
- . : .

‘Yodng'ﬁbn;ﬁmer§, st Edition, Lessons 4, 9, 6: 7, 8; pps. 13-25

Young Consumers, 2nd Edition, Lessons=9, 10, 11; pb%. 28-38

r
~«




-
v

'PRESENTATION NEEDS :

A . ¢

. By the Teacher: ’ ’
v chalk and cha]kboard
3 name tags ¢
advertisement ‘from newspapers, magaz1nes
comic books . E

By the Resource Person:

sample mail order advertisements wh1ch 1nc1ude math problems )
samp]e items ordered through the mail

NN S
\

«

WORDS TOKNOW - | -

1... advert1sement - a pub11c,not1ce to attract consumer ittention or patronage

2. chain letter - a letter instructing you to send out a\certain number of - *
additjonal letters to friends with a request that they\send out letters to
their friends.” In this way, the. information in the letter passes through a
series (or chain) of recipients

3. 'COD parcels - packages delivered to your home gthat must be paid for
" 4. idnspector - a person, especially an official, who exam1nes hings cr1t1ca1]y
5. mail - letters, packages, and otler mater1als handled in a-pgstal system
6. scheme - an underhanded plan or plot / ' © -
7. fraud - to cheat or deceive o '
8. void - invalid or illegal; not available for use L.
9. refund - money returned . -
- 10, prohibited - forbidden; not allowed . : |
11. proof of purchase - label, receipt, or other 1tem to 1nd1o\te a produ t was
bought -
12. coupon - certificate which makes available to the customer specific pr1v1
- < or gifts

13. 'tomp1a1n - to find fault and voice dissatisfaction.:

\
14! unordered merchandise - any item you receive in the mail which you did not N
order. ’ ; ..

S
!




A\ PRE-VISIT

Have a vocabu]ary 1esson with, the "WORDS TO KNON "

2,

for ideas.

ad rt151ng

How
how
how
how
how
how

NN N s N
Q@ —ho Ao T
et Nt s e s Nt “a”

“\

LS

.‘ N

See front‘of this book

ve students. conduct a survey at home or at school about mail-order -

See supplement for a survey to use or modify. Help students
ta]ly their-surveys and draw the following conclusions.

many
many
many
ma ny
many
many
many

have ordered by mail

sent money with order
needed "proof of -purchase" <
never received order

were pleased with item? displeased?

followed up on missing orders

’

[

followed up on displeasure with order

‘In a class discussion, give students an opportun1ty to share personal
exper1ences with mail-order advertising.

Have students

books and look for items that have to be sent for by mail.

L. . b . .
ring in advert1sements from cergal boxes, magaaines or comic

Take class as a

group (or student may go with.parents) to a department store and compare
prices on a few items to see if the‘pr1ces are higher, .lower or the same.
Students may find that in some cases it -is better to onder bysmail; in other
cases, it is better to shop in a local store.

»
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1. The resource person will write h1s/her ndme, address, te]ephone number on
" * the board -and g1ve a brief description of h1s/her responbilities in the
Postal Inspector' s 0ff1ce and functions of theooff1ce
2. Talk with students about advert1s1ng 1nugenera} and why we HEEd»Tt Or do .
. we need 1t? ‘ L \

. EX

3. Hand out samp]e mail order advertisements and review w1th students whether .

' theyads are effective and whether they save money by orderthg by mail or By
buying in the store. The math problems are 1isted with each gd and shduld
be done with the resource person. The resource‘person shou]dq$511 students °
to the board to do each 1nd1V1dua1 prob&em Other students will work at
the1r desks. . .

Y il
[y

4. The resource person will have with him/her samp1es of jtoms that &e/she has
actua11y sent away for from the advertisements in newspapers, magazine ads,
’and comic books. "The resource parson also wi have the advertisement that
the item was ordered from so that class may examine the ad and compare it
. with the item ordered. Students will see that some of the items are worth
the money and effort involved in mail ordering whereas some are not. Also,
they will see that opinions as to the worth of maii order1ng may vary.

-

5. After the samp]e 1tems have been  shown and disgcussed with the class, the -

: resource person will then tell the class what to do if they think they have
been ripped off by ordering through the mail. ~ The complete process will be
gone over with the class. . L.

v

6. Nhen the process of comp1a1nts about ordering through the mail is comp]eted
the resource person will give the teacher some pamph1ets about his/her office
to be. dlstr1buted to the c]ass after the v151t o '

N ‘
\ A - -
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FOLLOW UP - ‘
IN.THE CLASSROOM - -

1. The teagher can conduct a writing lesson ‘which involves students
individually or as a class sending for something in_the mail. The \
teacher should select an ad to use on an overhead proaector Have
the class examine the ad and identify spec1f1c informatior requesteéd
PR such as;
. (a) name of $ender” i
R e (b) address
' : (c) amount of money enclosed

5?tudepts should identif} the information supglied ?n the ad, suchas:

{ - t .
" (a) name-of supplier g T . \4f
a (b) address where request is to be sent .
(c) expected delivery date
~ 2. The teacher should ask the class’to generate a list of brocedures to
-be followed when ordering by mail. 'These include: ”
9 .
(a) supp1y1ng information requested in ad -- name, address,

: / . amount enclosed, color, size, etc.
- : (b) preparing the envelope -- name, address of sender, return
address, sufficient postage, enclosures

(c) m&king a written record: of theltransaction -- writing down
Lo the name and address of the cojpany, item requested, amount N
. N enclosed, date letter was mailqd, expected date of de11very

Students should know it is important to folldw the correct procedures
when ordering by mail. Sometimes the item dods not arrive. Inthatcase, :
students should write a letter of complaint. The"teacher may wish ;
. conduct a second writing;lesson on complaint 1etters A sample complaint
‘ letter appears on the fo110hlng~page N
.. ‘ \

N - s

| , 0 - .w . | . | |
- -INTHE COMMUNITY . =
* . 1. A brochure.could be designed and written by the students about the
. Postal Inspector's Office to distribute to students inother classes,
take ‘home to panents or d1str1bute at adult meetings.. . - ot

.2. Send copies of student-made mater1a1s to the posta1 inspector, who
‘visited the classroom. {Also send copies.to the Urban Consumer

Education Project 0ff1ce We may be ab1e to duplicate the materials. ) /-
* - . “ k=
- Co. - . . , . AL I . :
’ v . - 7
Q \ . - -183- % 1 8 w . 3




o Your Name
) . Address : i
> 8t. Louis, MO, 63100 '
A - J v
« S o, ﬁ _,Your Phone Number
] ' Date >
) Name of Company ' s )
Customer Relations ’ > o
Address .
Anywhers, 00000 “ N
— ———_ __ DearBir or Madam, . o _ _ e
1 am writing about (name the product or probiefn that you are complain-
ing about). I purchased this preduct on (date) from (name merchant).
* My complaint is (tell your story). , ‘ ‘
v k]
. I believe that (state your solution to your complaint). - j
Ilook forward to your reply. ' ) .-
- 7 . * Sincerely,
. ¢ . . (Your Name)
<
- R H
- . - ?" \ * .
e ‘
. , : s
The sample letter is taken from The Consumer Complaint Guide a publication
of MoPIRG, P.0. Box 8276 St. Louis, Missouri 63156. The Tetter is used
with permission. ; . o ) .
A \ ,l . ’ ~
- . R SN N
- ’
. ! .
> ’ . . ‘
L ‘ ’ ‘
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Sample Letter

» Always it»oeb a copy of what Jou write. 8end cépies of receipts or contracts - .
only i{f you believe that they are necessary in explaining your problem. Never . . .
send the originalsi| A good format for a compl&mt lett.er is:

N -
7 .
p4 -
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: (/ ' ‘\.“ -
_URBAN LEAGUE : 1 w
. { - . - } ' . °
3701 Grandel Square T . ;
St. Louis, Missouri 63108 4 ‘,
« . ' ».'. T : ,

Tﬁ?§/1nter-rac1a1 not-for- prof1t commun1ty seryice organ1zat1on uses its
tools and methods of soc1a1 work, economics, law, business management and
other d1sc1p11nes to secyre eqUa1 opportun1t1es in all -sectors of our society
for Black Americans and other minorities. Its mission is one based on elimi-
nating racial discrimination and segregation in.the United States, 1ncreas1ng
the economic and p011t1ca1eempowerment of 'blacks and other minorities, and in
short, ,helping to share equally in the respons1b111t1es and rewards ‘of full

“citizensidp. T , i
. , .

The Urban Leagues through its affiliates annually prov1des direct services
to more than one million individuals in such vital areas as job placement, job
tra1h1n§' housing assistancé, educational heTp, health care, etc. In addition,
the League provides such.sommunity units as, the Family P1ann1ng Program,
Educatiqnal and School Program, Clerical Training School and Pre- Employment

- Counse11ng and Training Program. .
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OBJECTIVES:  * '~

. 1. Students will learp how to distinguiq§¢betWeen assE?tive, non-assertive and
%ggngss1ve behavior-when dealing with a consumer complaint.

@
2. Students will be introduced to thé skills meeded 1n positive commun1cat1on
in consumer s1tuat1ons. ' P R T
S - -
ul . e :
H /’:‘-’/ / J ,
N ' i S .
P S — N R
__’——‘—'—"/,’ . ‘ N

'BASIC’AND COMPETENCY .
 SKILLS OBJECTIVES .

. . %} ¢
. / .
CAT - "Ré 3§ng Vocabulary a' - Comprehension I : d oy
. CAT "= Language Mechanics. a Express1on s ] .
BES% = Reading/Language Obj jves ¥4, 15, 16, 17, .19 T
BEST ‘- Government/Economics {ibjectives 8,-5; 11, 12 .
- i . : > LS ’
~ v ' 2 °~>
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- . \
' By-the‘Jeacher: . . . )
chalk and cha]kboard . T o
name tags - . ' ,
. text ' i . : : .
» '\ ! ! ) - >
* By-the Resource Person: . ,poe ! ’
* ~
. role-play sitﬁations ' -
- pamphlets & ' : . ‘
- N ) 3 . ‘
T ~ | o
» ’ N . . .? . 17
.. ¢ P . ) . .
WORDS TO KNOW . ’
' . i i ® * s
S o ‘ Ao . . ) . e
’ . LY - . K
1. assertive - to becpositive; to put farward pesitively ’z )
2. aggressive + offensive, mean i :
3. non- assert1ve - to be passive . : X
ication - yes, open to discussion
5. negative communication --no, closed to gjscusfipn .
. . - ‘ ‘ b o )
BULLETIN . o |
: c’B.OAR;D - / .‘i T
. IDEAS - B o |
See Supplemeht for suggested picture and directions. ‘ {
’ 4 - * ¢ . .,
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PRE-VISIT -~

L 4 : s * . . ’ - .
: . - Lo
1. Have students-act out the role-plays in the text and answer the questions O
that follow each skit. This'will be excellent practice for the skits that- 5,
the*resolrce preson will bring for the lesson. ‘ . «a&(%g\
oy . . . @ . ;7 o . e
2. ‘Have a vocabulary lesson with "WORDS TO KNOW". See front of this book for o
* ideas. < . ‘ S
. 3. Conduct a discussion with students about verbal communication and body
Tanguage. Ask studentd fo give examples of ways they express themselves —
, * verbally and physically. These can include anger, surprise, friendship,
. etc. S : t
» B - . - . . . .
4 o . - [
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1

R Urban‘League and the funct1ons of.the off1ce

By N —

CTHEVISIT . o

- . =D A R (.)n‘kge 'ﬂzmaj : :
. T i . T é’mf,roduce tﬁrxzfrsfo ... __." .

. ° .
[ o -7, ' e < .. ")' % ° o

]
X

" The resouroe person w111 erte hﬁs/her name, address, te]ephcne ny mber on,

the bard and give-a brief description of h1s/her n,spons1b111ty at the

-
. . 4 N
‘e )

Weite the f1ye v0cabu1ary words on-'the ‘board and review them to be sure

students understand the concepts: Ask students to give examples of words

that descr1be each concept. . % .
Conduct a sernes of four roleplay situations that w111 demonstrate .
commynication techn1ques These’w111 1nvo]ve t - !
ot . HUE - S '
resource person and teacher
‘teacher and,student - v ,
resource person and student ’ R
student ‘and student : ’ . *

v

Directions for rolep]ay The s1tu5t1ons qnv61v1ng rolepla are meant to

eneoupage—students~to_ta7k_abOLt‘the topic at hand. The resQurce person
should dsk the teacher to choose’students for the parts, avatTable. Then
take the student asite. tp explain “the role he/she is to play. Conduct a
¢lass discussion regarding the “fee11ngs“ of those 1an1ved 1nt
s1tuat1ons .

PN
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e "BETTER‘BUSINESS BUREAU '
: BBB of Edstern Missouri and Southern Mlinois = . . - L
915 OTive Street ' . . L -
St. Louis, Missouri’ 63101 - . - S, . SR

. _nembership dues §f local businesses. The BBB exist a

~

oss the country for the
purpose of correcting -abuses in advert1s1ng,he1p1ng sumers resolve complaints
and providing information tb consumers on local business réputations. ‘
Appreximately 2500 companies in the St. Louis area are dues-pdying members.
These_ businesses are pledged to respond qu1ck1y to’ comp1a1ntsf11edaga1nstthem

The Better Bus1ness Bureau is a not -for- prof1t Zggan1zat1on supported b

The local BBB can provide consumers with background information on 1oca1 8
firms and organizat1ons Information available to consumers include: how Tong
the company has been in business, its record for reliability, and how it handles
complaints. This information helps the consumér check on a f1rm or offer before

purchasing goods or contract1ng serv1ces ; .

- L3

-The BBB does*not hand1e c9mp1a1nts about the pr1ce of goods or services.

- This is viewed as a mattersstrictly between the sellér.and the buyer. Only in

instances of fraud or deception will the BBB consider. enteying the picture.
Add1t1ona11y, the BBB- does not “judge individual products or brands. On the

other hand, the BBB does offer information of a general nature (for instance;

the comparative advantages and disadvantages of central versus room aiv -
copditioners) without specifying brand names. This information about general

* types of products is offered as part of the BBB's consumer, education_activitigs.

The BBB doe¥ not handle complaints against profess1ona1s such as doctors or
Tawyers,, nor are they ab]e to help you w1th welfare or emp]oyment problems.

. Finally, the BBB cannot provide the consumer with Tegal, advice. N

.

One of the s1gn1f1cant new programs introduced by the Council of the BBB
is .the use of arbitrationas a way of settling consumer disputes. Arbitration- ,
is @ way by which two parties authorize an.1mpart1a1 person to resolve their v

. dispute after all other methods haVe failed.

* The BBB also checks the advert1s1ng media for false or'm1slead1ng
advert1s1ng Where such advertising. is_uncovered, the BBB exerts pressure to | ,

_have thé practice curbed. . . A

: variety of topics of interdst to consumers. -Below is a sample Tisting of

e 1]

The Better Bus1ne$s Bgreau pub11shes seVera] 1nformat1ona1 pamphlets on a

pamphiets available from the St. Louis BBB Dffice. To receive a free pamphlet,

.call or write the St"Louis Better Business Bureau, 915 0Tive Street, St. Louis, ..

Missouri 63101; Te]ephone‘ -231- 0470.. P1ease spec1fy panmphlet t1t1e and number - ~w§
when ordering. A ’ . .. AN

P .
4 ooy, [ - - - .
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BETTER BUSINESS BUREAU SAMPLE LISTING

-ﬁ" N
Tips.or Sales: Contragts ” #311-02208 . _

X . - )

" This bamph1§t~émphasiiés that a contract is a 1egai,documen£ that must ‘bé ..
read and understood before signjng.

Tips On Pest Control - . . ) o #4-161

<

-

A déscription of- eath of the worst pest offenders indoors, how to. select
and use pesticides wisely and, how to get  professional assistance to
control them is included in this brochure. ° :
Repairs (no number)

~ : . -
t

Good repair work require well trained, reputable mechanics and informed
consumers. . This pamphlet contains guidelines both for the consumer and
the automobile repairman. Vo

-~ -~

i B X %
on Tires. ) ‘ : v 7 402-236

[

Tips on how to éheck yéﬁ??%ires for wear and how to choose replacemert
tires are/incTuded in this pamphlet.

On Carpet_dnd ‘Rugs o T 4311202230

Shopping for carpgt%ng requires prepération. Tips on the how-toare given
in.this pamphlet. o .ot

2 . >

#24-153

on Buying Furniture

The purpose of this booklet is to provide the consumer, with'basic
information and guide]ines\%o obtain the most value in-buying furniture.

on Saving Energy - ¢ . #311-02217°
. ' ' a

This booklet helps. the_.consumer save money and energy through conservation '
* in the home. ' . : - A

L3




MISSOURI PUBLIC %yTEREéT RESEARCH GROUP

Mailing Address:
P.0. Box 8276
St. Louis, Missouri 63156 -

O0ffice Address:
8 North-Euclid .
St. Louis, Missouri 63108

1)

The Missouri Public Interest Research Group (MoPIRG) is funded primarily.

' .through. student fees collected at Washington University and St. Louis University.

Since its inceptionvin'1971, the organization has been involved in lobbying and
public information activities to benefit. the consumer. The bulk of MoPIRG's
activities are focused in the following areas: -

. consumer task force >

. &emocracy task force - developing of legislature

1

. econemic justice task force - studies and research of inflation of goods
- in the marketplace. ; . .

[}
>

—

. housing task force

L4 -

. média task force - development of newsletters aﬁd\pahphlet§ to inform
people of upcoming considerations before issues are voted on
» ’ 4 ’ : ' -3
, . public ifterest organizing - expanding ranks
. . .
’ .MoPIRG has available the following publications which focus specifically
on consumer issues in Missouri. - . . ’

v
-




Walk-jp .Price by Mail.

k'f' . ‘ , Office  (4th class
B s . ) Price  postage- is now
PN : ‘ f 59¢) s
" A HANDBOOK ON WOMEN AND THE LAW IN MISSOURI $1.25 $1.90

Comprehensive study of state and federal laws that '

<y . affect women. Includes list<of referral agenc1es
in St. Louis, Kansas City, Columbia and Jefferson
City. 64 pages 3/77 (nevise&Q

THE TENANTS RIGHTS HANDBOOK * -~ $T:00 a $1.65
Comprehensive gU1de to MISSOURI Tand-lord tepant Taw .o
.64 pages. 4/76

TENANTS COMPLAINT GUIDE TO MISSOURI REAL ESTATE COMMISSION .
~ Tells how-tenants can effectively pursue complaints

??a1nst realtors under Missouri ReaTtor Licensing Law.
80

THE CONSUMER COMPLAIRT GUIDE " $1.00 - $1.65 . -
Comprehens1vehandbookforresoTv1ngconsumercomp1a1nts
.Offers practical advice, summarizes law, and lists '
organizations offering assistance to consumers. . o
o 40 pages 7/76 . y
GIVING CREDIT WHERE CREDIT IS DUE .40 5 0
A-citizen's guide to the EquaT Credit 0pportun1ty Act. '
8 pages 11/77 - - . "4
OPENING YOUR FILE : .40 .75
A citizens.guide'to the FAIR CREDIT REPORTING ACT and - \\ T
\ : thé FEDERAL PRIVACY ACT. 3 pages 3/76 ‘ . o
% »
HOW TO SUE IN SMALL CLAIMS COURT 10 .30
A citizens dguide to using the small cTa1ms court )
{ 2 pages 3/77 - ' . \
ST LOUIS EMPLOYMENT AGENCIES AND UNLAWFUL EMPLOYMENT $1.50
PRACTICES
’ An original survey of area employment agenc1es. A
Diseusston of equal employment opportunity law as ‘it >
applies to employment agencies. 35 pages 8/77

PRESCRIPTION DRUG PRICING: THE POLITICS OF PILLS AND  $1.50

PROFIT ’ .
v A study of'prescription drug pricing practices from
‘ ' " drug companies-to pharmacies-includes survey results . . -

from St. Louis, Kansas: C1ty and CoTumb1a 69 pages
5/75 + . ’

PUBLIC INFEREST REPORT CARD N $1.50 $2.15
Rates 1978 Missouri General Assembly on over 30 i .
selected issues. 30 pages 1(78 . . . -

MoPIR%:Tso has research reportson|n1sTead1ngadvert1s1ngand Worker's Compensat1on
in Mis ouri. PTease 1nqu1re

<

SEND CASH OR CHECK T0 MoPIRG Box 8276; St. Lou1s, Missouri 63156. MoPIRG is
Tocated at 8 North-Euclid. Please call for pick-up orders (314)" 361-5200.

- . - , ~ 0 - - '-.~ ' . B
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ST. LOUIS PUBLIC SCHOOLS".
(AUDIO®VISUAL SERVIEES)

-

1517 South Théresa | -
St. Louis, Missouri 63104

- . T~ ’ '
.

>

K]

. St. Louis Public Schools{_AudiOJVisua1 Services include in their catalog
the_following silent film-strips which supplement,the Young Consumers Text:

TITLE . - ' R . * CATALOG-NO.
Big Salés , , T . ' Fs 672-101 -
Buy Nowy Pay Later § I o FS 672-102
Come On . — N , FS 672-103.
False Package B Fs 672-104
Street Vendor R o - . . " FS 672-105

What Did You Pay?

L4

FS 672t106 &

~ To order, use the Audio-Visual ordering Fbrmsor'caliAudib-Visual Services ~
at 865-4550, - . . : R .

[

* s
Ze o,
.




*. St. Louis, Missouri "6313§~

.« c $0$ CONSUMER EQUEARION ON
. ~ o

. information center. )
. visual matgrials, consumer publications and-handouts, and kitchenette facilities

R
WHEELS ‘
St. Louks Commﬁnity College at Florissant Valley:

Community Services/Home Ecorfomics . e
3400 Pershall Road . ' C ‘ " T

[ \ ~ w . . ) ~ ' _
4 . -\ . - . N . .
The $0§!Mob1Je Unit serves as a traveling classroom and consumer resource

It is completely .Self-contained and is equipped with audio-

for food buying demonstrations. GrolUps of 10-}5 persons-can be accommodated

_on the mobile unit. When larger groups are served, the - mobile unit is utilized

in comjunction with a community meeting place. CA,
o . h - .
.Free workshop-type programs have been developed for S0S educationa
presentations. New programs are cantinually being developéd and special
requests for specific consymer topics are welcomed. The wide and varied range’

.6f subjects.is graréd toward developing effective consumer decisiofi-making.for

purchasing goods and sefyices and for.managing family income. P

.

The program was developed fors the purpose of assisting groups and individuals

-toward attainment of cOnsumer competencies for, upgrading personal and family

1ivipg, career endeavors, home and community environments, and quality of life:
The program's maim focus is adult educatiom and is available to serve parent
and/or teacher groups. The program staff can help teachers by prdviding or
lTocating sources of information to use in the classroom.

JFor a list of cufrgﬁt programs or, requests for specific assistance,
call 595-4391. - ) . :
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#f = . . i - -
N . ° SOUTHWESTERN BELE*. S
- v S C R . N
+ / - -
“100.North Tucker Boulevard , - S . .
St. Louis, Missouyri 63101 =~ . . -

The 8ell System's Telezonia Program is available through-the educational*
tepresentative from Missouri Southwestern Bell. Telezonia_ is an elementary-
grade program on telephone communications consisting of audio-visual

. presentations, wall charts} and .spirit duplication masters from which student
activity sheets are made. The materials are made. to be used with the .
. Teletrainer--two actiyated telephones with a Joudspeaker cantrol unit--which
- js supplied on loan with the materials. '

. -
. .
. -

While Tetezonia concemrtrates pﬁ-thefte]ephone, it reinforceg concepts
. taught_in many traditional curricular areas. To find out more abeut the
.Telezopia‘brégraﬁ contact: Bea Stevens, Supervisor-Educational Relations

Southwestern Bell3 100 N. Tucker Boulevard, Room T141, St. Louis, Missouri
63101, (314) 247-2864. ’ . -
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The purpose of this supplement ns to prov1de c1assroom mater1a1s

whic h reinforce the obJect1yes of the 1essons 1nc1uded in the gu1de,

‘<

‘ Classrooms- &. Commun1ty » Us1ng Commun1ty Resources in the Consumer Educat1on

Curr1cu1um\ The supp]ement contains materials for each 1esson wh1ch can

e oz [ R SR O *

,be reproduced to use in the c]assroom as worksheets} d1scuss1on ’d

-

bu11et1n boards, and overhead transparencies. Mater1a1 can also be used

-3

for homework.

« N

- To make dup11cat10n eas1er we have not bound these/mater1als with the

lesséns. It is suggested that you keep them in a notebook .

. .
These materials were deve]oped by ggachers as a way, to maximize the

- impact of resource persons' visits to thé classroom. If you develop

additional materials that you would 1ike to- share, send them to the Urban

Consumer ﬁducation Project Office, 4130 Lexington, St. Louis, MO 63f15,-and

we will qirdu1ate:them.to all who have received the supplement. Also, from

?

time to time, we will 'send you items of interest about consumer education

which you may w1sh to Keep in your notebook. N

*

A special note of thanks to Leon Smith,: teacher Walnut Park Branch

who supplied much of the artwork in this Supp]ement

’, e p—

Calla Smoyodin, Coord1nator, Urban Consumer Education ProJect

Verona Bowers, Assistant Coord1nator Urban Consumer Education ProJect
and Attorney Genera1 s Liaison to the St. Louis Public Schools

]

Patricia Burnett Teacher Sherman School
Linda Riekes, Divisional Assistant, Law and Education Project

N

<

January; ‘1981
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‘_EET A CHECK IN THE' ‘CORRECT BOX vESs . [no USUAELYW
----------------------------------------------- T L---—----
1. ADVERTISING -CAN HELP: PEOPLE MAKE -
. WISE.CHOICES. - @ - - ' - )
2. WHEN STUDENTS SEE A TOY ADVERTISED ON .
~{- TV- THEY USUALLY WANT IT ‘ F
‘ - -4
3. ADVERTISING.MAKES PEOPLE BUY THINGS BN ! T
THEY DON’T WANT OR NEED. -~ - :
- . . 3 < P - [
4. FOOD COMMERCIALS ON TV ENCOURAGE _
STUDENTS R0 ASK FOR F00DS WHICH ARE
NOT GOOD FOR THEM.
5.  ADVERTISING HELPS LOUER PRICES. .
b. ADVERTISING IS BASED ON FACTS _ L
ABOUT A PRODUCT. . -
— - Cstand . " _ - —-— A - ~
¥ 7. ADS USING CHILDREN IN THEM MAKES - "} - }
THE PRODUCT ADVERTISED MORE IN- '
TERESTING TO STUDENTS. N o
8. IF A WELL-KNOWN PERSON IS ADVERTISING| - "
*sA PRODUCT. IT IS PROBABLY A GOOD . N
PRODUCT. « . ’
QA 7T e T Sl e Ay s [Ty I e T adad - - vota ,.‘[.. . A
9.< THERE IS T00 MUCH ADVERTISING oN | ) ; : e
. TV WHICH TS AINMED AT CHILDREN: N E : ;*£~;
e e A Mg . AR 10 e B R anaandl; o2V
10. EVEN IF A TOY IS ADVERTISED A . - .- R ‘
. LOT~ THE BUYER SHOULD MAKE ‘ e .
] . SURE IT*s A SAFE TOY. ... B =
i o I ey -
L4 \ , N '
* X . {
o, »

&
e
Ly
L 4

e
~

ADVERTISING .




; . . , > q . R
- ‘ TV COMMERCIAL EVALUATION FORI: SR
L ‘ DATE: .  TIMESEEN ONTV
WHAT IS THg PRODUCT BEING ADVERTISED? ' o .
' ‘ ) ' .
. : -
TO WHAT AUDIENCE IS THE COMMERCIAL AIMED? - w i
. ) N . N - . ~ ' o’ %
DO YOU THINK THE COMMERCTAL WOULD PERSUADE YOU OR YOLR PARENTS TO BUY THE PRODUCT?
i L ) ‘
Wy . -
WHY NOT? |
CHECK THE IYPE OF APPEAL THE COMMERCIAL USED: o ' 3 '
---—-BANDUAGON T CAFCHY SLOGAN
—----TESTIMONIAL L e EGO- . SR
—SEX - e INTELLIGENCE * -
. ‘ . \ ~
—---BARGAIN - === SUPERLATIVE .-
————-HEALTH ' .- OTHER N
CIF OTHER WAS CHECKED. EXPLAIN WHAT APPEAL YOU THOUGHT UAS USED . -
. ) ! -, N

\

a1

L3

OPTIONAL : COULD’ YOU IMPROVE THE AUDIENCE APPEAL OF THE AD? IF YOU THINK YOU COULD-

. A\ . . - .
TELL HOw: ;o . _ :

- e e e ol e b Y . - o

~

ADVERTISING




1..

2.

4.

3,

,RRIVATE AND GOV ERNMENTAL ;AGENCIES THAT REGULATE "ADVERTISING .

\

‘Advertising D1v1s1on-of the Counc11 of Better Bus1ness Bureaus
845 Third Avenue

New York, New York 10022

Consumer Assistance QOffice

Federal Communications Commission-
Washington, D.C. 20554 -

D1rect(Ma11/Market1ng Association

Consumer Relations Department

6 East 43rd Street . : " _ /
New York, New York 10017 : :

Consumer Advocate .
U.S. Postal Service - . . -
Washington, D.C. 20260

LS
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READING A TIMETABLE
. s : . ' .

' Below is a very slmple timetable that lists the times buses 1leave s
_St. .Louis 'and arrive in Paducah, Ky. Look at'the timetable to fihd the -
answers ‘to the questions below. Frequency df eparture means how
often during. the week the buses run. The a ter time stands for
a.m., the p stands for.p.m., and the n stanas for noon. Daily

. .Means, every day of the~week . . . . .
/
Read-Across . ' ST, LOUIS TO PADUCAH i
R . . l‘ i_
Lv St. Louis Arr Paducah | Frequency of Departure
. x .
S:lé a 9:30 a Daily )
6:30 a : 10:35 a Mo thru,Fri :
8:00 a 12:00 n . , "~ pailf
8:30 a t 11:35 a " Mo thru Fri
9:00 a . 1:00 p -Daily
9:30 a 12:45 p Daily
10:30 a - 1:30 p Daily
11:00 a 3:00 p Daily'’
11:30 a - 2:30 p Daily
12:30 p 3:30 p Mo thru Sa
1:00 p ‘ 5:10 p Daily
1:30 p 4:45 p Daily .
2:00 p ) 6:20 p - Daily :
2:30 p 5:44 p Daily
3:30 p + 6:30,p Su thru Fri
4:00 p 7:59 p Daily

.

l

%

1. How many buses leave from St. iouis for Paducah?
before noon every Tuesday?

2 The second bus 1listed leaves St. LOUlS at what
time? . .
3. What time does it get to Paducah? >
4. How many days of the week does it run?

5. One hus ieaves St. Louis at 8:0Q a.m. <How long
6

7

8

9

does it take to reach Paducsh? )
Another bus leaves at 8:30 a.m.¢ How long does -

it take to reach Paducah? ,
Do both of these buses take the same ﬂength of * o
time to reach Paducah? 1 .

How do you think this ¢ould happen?
One bus leaves St. Louis at 3:30-p.m.! Can you
get that bus on SaturMay? )
10. If you must get to Paducah in a. hurry, which T . :
bus or buses would take the least amount of . - ' :
time to’ make the trip? ) . - ‘

-~ 4

]

r
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Answer Xey - Bi-State Development Agency. . « o :
_Reading A Timetable . . e Lo
. - . :}' R . -
1. 9 =~ "o 6. 3 hours and 5 minutes
: 2. 63130 a o 7. no o
’ 3. 10:35 a ) - 8. The 8:00 a bus makes ‘stops
: . : T on the way- ‘
- 4, 5 -« Mo thru Fri °. ) .. >
’ ' ‘ 9. no . ) . ]
5. 4 hours ' . - . . S
. ' 10, 8:30a@ - . .
- - - 10+ 30 a o . ‘
- 4 ) E .
. ‘ 11:30 a .
*
' . 3:30 D )
° - % ‘ - o . .
' All ®uses above take 3 hours
. . to make the trip.
- Ve
) j ~ ‘ ) . - e R
| . ) P -
s 1
' - ‘ , ,, . :; .
. - - N -
, ; 0N
¢ Kl -
o ¢ ¢
3 » N N -
4
f \ . - N
5 ’ ° . \ g ’
. . ) ~ .,
- ‘ < - - L \ ' "
3 - 'j* . . é - .
- ’ - . . . ’ g
- v . . e - -
. * . ‘ -
. - , > o : ! - N -
. T . ‘s i
R ' . .
o ’ . - 4 g .« .
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BUYING STOLEN GOODS SKILLBUILDER - . : ! T
- N : ' ’ . A~
1. Many words have more than one méaning. Look at the words below. Write a sentence |
using the word in a diffe%ent way than,it was used in the information article. -
—~~ 1) ‘outlet " R .
- SRS - ‘ N T~ : — —r '
e " ' e . N - '
2) traffic_, . : . . . - .
F} ‘ v °
3} practice S R S ¢
- 423 fence . m - . . T .
S ) - . ® L , 1.
~5) receiver ‘ ¢ e st -
2. Fill.in-each blank with the word that fits the definition below. Some of the letters have {
already been filled’in. ~ * SRR
1) DS \ . . ‘ .
. A ‘< s )
a ,‘t ) h b p * M 4
) _t i - g
~ ‘ L ! .
3) —_t__ : X . .
e * e N R ?
Ve < N
: 4) t v
LTI . @ a ¢ ,
—_ ° . . ,) \
e Y S

‘)

., i ) ¢
»i, /'*\t ;"_ . ‘ C g @
o fl . ! ) .
- 2. :u_siﬁg high standards of condu - ! . o
/7 - IS Dt T - \ o )

3 3. amarkef * ' . : ~
. amarkey , . . . .
. v 3 " . .

. ™ 4. aperson whodoes something without being an expert . i Py
, ‘ . ) - . -
5. raaﬂqlawfub = . : ' ‘ .
- ’ " ~ . v L
(IR ‘ * . /\ 4 .Q 5
6. a rlval ’ ’ © o ‘ < ) e“ -
< - ' » N . i ' ot
. ¥ ‘ A
—~ * /\ . ! N
“ . * - . d 4
. .
- . = . . ¢ : aJ N
*01Q , ’
N . LPa .
N - R - .02// - .
. k. L4 %ﬁ;
Q - N | O :
RIC : . -0 CRUSADE AGAINST CRIME = .
- e .- ) -~ . . . ’ - ; ; ' .
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BUYING STOLEN GOODS SKILLB}JILDER -~Page3 -~ LT !

v -
”

~ -

‘

3. Read the following sentences. Mark T if it is true and F if it is falce. Rewrite all the F

sentences so they aré true. You may use the information article. ’ o
o ) . ) . .
Most thieves steal things they can sell for cash. R T
’{ s -, A ‘ .
«_____. -Areceiver-is a person who steals things. 3 .

Receiving stolen property does bt cause business to'lose very much.

«
>

A fence is a person who is involved in the buying and, selling of stolen property.
° * £

e

. ) 4 .
Marking items with some identification helps police return stolen property.

\ a—
. v

’ v
= s >

4. Find the words below in a dicfionary. Write down the two guide words from ‘the page.

[y

e

L4 . .
Guide Words . ..
1) merchandise _ . —
2) practice i - . | ‘ “
5 .' N , ‘ .
3) traffic ' . , '
. = S \
.. . .
- ,4) amateur . . e
* » - ! ‘
5) consumer S _ _—

5. Read the last paragraph ef the information article. Put an x in front of the sentence .
below which describes the paragraph best.

‘.

~_-  Buying and selling stolen goods iTa big business.

\

. £

\

Many legitimate buisnessmen are involved in receiving stqlemgogdéf NG

L
» L2y

Stolen items are more easily recovered by the owners if they have identifica-

6. txon marks. . . . — § ‘e

o , N & ’ ] ‘
3. 8 * . , r

", . . 0" .
» g B¢ -
°‘ >~ »
- [ Al . 1 . ) : 21 3 — _”;‘_ PR —
. . . ~Ala- ‘e CRUSADE AGAINST CRIME
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BUYING STOLEN GOODS - ANSWER KEY
) . \
:;\ ‘A
1. teacher judgment )
2. thief
“ ethical
outlet :
amateur ) . .
. . legitimate
competitor
3. T™ . .
+ ' F < a receiver buys and sells stolen property
F - receiving stolen.property is estimated to cost
- business $3.5 million
T -v L] .
T 1
- : 4. ™teacher judgment « .
varies accordingito dictionary used
5:—stolen items are more easily recovered by the owners if
they_have_identification marks
N
. ‘ﬁ‘
» ‘ "
Cs .
V) ¢ <
« 9 -\'
f o .
;_ Q _‘,’lIS-'
~“ERIC
%; R R4 “ N

A 4
s
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SKIT 2 BUYING STOLEN GOODS (6 characters) .

’ - o . L4

FOR EIGHT BUCKS - HOW CAN YOU GO WRONG?

"Characters:  Narrator (boy.or girl) ~ - Props:  Newspaper
Betty-Milgrom (mother) . Smail transistor radio
- Art Milgrom (father) ) . 3 or*4 chairs -

Charlie (son, 12 years old) 4 or 5 books
° Dory (daughter 5 years old)’ Optional )

Officeg Carey (boy or girl) - Props:  Plant and glass of water !
Suggestions ~ ' ‘ Paper and crayons or )

« forCostumes:  Mr. Milgrom: glasses, casual ' * marking pens '
clothes . Two brown paper bags
_Mrs. Milgrom: skirt or dress ) filled to appear to con-
« Officer: hat and badge . tain groceries

Dory and Charlie: casual clothes

NARRATOR: _ Scene | takes place before dinner in the Milgrom’s family room, which ad-
joins their kitchen, separated only by a table and chairs. Mr, Milgrom is sit-
ting in an easy chair reading the evening paper. Mrs, Milgrom is watering a
" plant at the table. Dory is suttmg on the floor near her father, drawing.

-

Charlie enters.
MR. MILGROM: (looks up over his paper) Hi, Charlie. t
CHARLIE: (walks in carrying two bags of groceries) Hi, Dad.
¢ B} Yo . b
MR. Ml LGROM: Just been to the store for your mother?
r
* ., - CHARLIE: Yeah these groceries welgh aton.
: Mrs. M//grom gets up and takes a bag from him and together the 'y walk over to 4 -
the tab/e —
i
MR. MILGROMmGood exerusel (s//ght ‘pause) That reminds me - you know that radio .
~ Vbcr’ve been talkmg about wanting - a small one you can use to go running !
; ur&t? : \ . . . . [
CHARLIE: Yeah--what about.it? -
MR. MILGROM: Well, | got one for you, (sfarts to reach into his pocket) L T
v . L | o ‘. - / P
B - R ~ ¢ . /4‘?- -~ . .
" ?_:lﬁ ‘ @ ) ‘ h
- . ’ 1Y \
. 2 .o . ) 4 . . . 2"“3 ' 0
Qo <y -am - ¢

;f,,,EMC. o \’ ¥ CRUSAQE AGAINST CRIME™ . ‘
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BUYING STOLEN-GOODS SKIT - Page 2 -

CHARLIE: (excited) Really Dad! Let’s see it!

e

Mr. Milgrom pulls 6ut a small transistor radio and hands it to Charlie. )
MRS. MILGROM: There goes this month’s budget! Art. . . those radios cost at least $20: -
- Do you really think you should have7 .

MR. MILGROM: Relax, Betty. | bought it from this guy | know. It only cost me $8, . .

- ‘ MRS. MILGROM: $8 - - that js a good price: Lately, you’ve been getting a lot of stuff really
\ _ cheap. (suspiciously) Who is this guy anyway? Are you sure that-- ’
\ . ©o ' - o
\\ MR. MI'GROM: (cutting her off) Sure, sure honey. Don’t worry. Besides. . . for eight bucks—
- how can you go wrong? Right, Charlie? - .

R

CHARLIE: Right, Dad - it’s great. Thanks a lot. (exits playing-radio) \

NARRATOR:  Scene I taées' place around 3:30 in the afternoon in the‘MiIgrom’s family - .
» : room. The scene opens as_Charlie enters playing his radio. Suddenly he
notices the room is topsy turvy, chairs are knacked over, books are/thrown
.about. He quickly turns off his radio and, as he does so, he overh%rs his
. mother in the, next room speaking to his father on the teIephpne.

K v
MRS. MILGROM (very upset).. . . they must have gotten in the back way because the glass
"panel on the doo/r/rs/mashed They probably just reached in and opened

’ the door. The/;Sollce7 Yes | called them. What? |.don’t know what’s .
missing yet!_ ‘Everything’s turned upside down. Just came home. (pause)
Okay, but hurry (hangs up) . k - .

CHARLIE: (calls out) Mom, what happened7 ' ) T L

-

MRS:MILGROM: (enters} Oh,' Charlie . . . someone broke in while we’were shopping.

DORY: (runs in from offstage) They took oLr bikes from the garage -- Charlie’s and mine!
B D .. , . i
CHARLIE: Oh, no! :

(3

DORY: (pointing) And look, the §te[eo and TV are gone, too.

r ‘-

MRS. MILGROM: My God! 1'd better check the silyei’.a(doorbe// rings) Charlie, see who it is.

. . . \ : { o
' . CHARLIE: (goes offstage and calls) Mom, it’s an officer. *
‘ . s =~
l * .
. . . C . 9on , )

- _ C L Y12t e
. Q 5 . ‘ ' s . :
. EMC : ‘ . . : 2 CRUSKPE AGAINST CRIME .
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BUYING STOLEN GOODS SKIT -- Page 3

MRS. MILGROM: Let him in, Charlie. / T
* Charlie_ and Officer Carey walk. in toge.ther. Oftzg[ Carey is ca‘rrymg'a'a
small notebook he or she takes notes in during the rest of the scene.

.

-

4

OFFICER CARE?: Good afternoon ma’a;ﬁ. I’'m Officer Carey. How much did they take?
MRS. MILGROM: Uh. .. the TV and stereo and some blkes We haven’t really had a chance
to look yet. - .
)

OFFICER CAREY: When do you think this happened? o . . .

[}

MRS MILGROM: When we were out . . . uh, . . between 12 and 3. Yes, because tha; s when |

/
I

. MRS, MILCROM: Kids...what do kids do with ali this stuff?

left to pick Dory up from klndergarten

N N P

,OFFICER.CAREY: I see.'Do you go out every Wednesday at the same timé, ma’am?

MRS MILGROM (th/nkmg foramoment) Yes, | guess | do I plck up Dory and then we go
over to the Mall with a friend of mine and her daughter. We shop and then
we sometimes stop for ice cream or coffee.

OFFICER CAREY: Yeah ... they probably knew your schedule.

' ° MRS. MlLGIiOM: They? Who do you mean? Do you know who did this?

* OFFICER CAREY: Noft exactly. But it’s probably‘ the same ring of kids who’ve been break- &
» -ing into other homes in this neighborhood lately. It looks like their work.

ra

OFFICER CAREY They sell it to a fence.. it’s usually an older guy who gets them to do |t
and then sells the stuff really cheap. A little here, a littie there. Do you

" . have any: serial numbers-

CHARLIE: (suddenly interrupting the officer without thinking) I wonder if that’s
' " who’s been selling Dad all that -- (stops short Because he sees his mother
SIS ;mak&amotionforahimfto,baqL_/iet),,,,

. OF FfCER CAREY: (turning to C/)arlié) What’s that ..what did you say?

CHARLIE: Oh nothinig - I'was just= itwasn’t anything— ~~ —— -~~~ -~ =

»
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1.
of gasoli

How m

2, How much
of gasoline ¢

3. How
&llon?

5. Is this amo
Sameé as the
of gasoline?

6' A liter is g
as whgt common

un

-

uch wilj fo
ne cost?

will four
ost?

WANy quarts apg in a

w

4. Divide the
gallon of ga8011ne by the
n of quartg in a galny

Price

.

ITER PRICING
4;§ke $ .35 per liter
grice $1.32 per gallon .
© 3,785 liters = 1 gallon

J; liters
N

&gallons
\

rice of one

; -
t almost the
df one liter

easure?

*

~/7-
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' MEASURING QUIZ

Which is greater?

a liter or a quart?

a gram oran ounce?

- N
a meter, or a yard?

a ‘centimdter or an inch?

a kilometdr‘or a mile?

.
-
EY

Wyite the equlvalent of these métric prefixes,

> ]

: gilo means

deka means .

deci. means

‘centi means

milli means

4 .
Write the Eng;ish and metric units used to measure these:

'Y v

Engl%sh Metric

L]

the weight of a4 candy bar o

~

the weight of an elephant

the length 6f‘é room

the height of a person

the volume of a can of soda pop

3

. UBH§§XUOFVEIGHﬂ3ANDDEASWHE
- Ay~ - 225 T
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GASOLINE PUMP -

1. 81,40 b g 33
2. $.5.28 ‘ 5. yes
3. fou; 6. a quart
{  MEASURING QUIZ -
1, a) qua;t
b) gr;m '
- c) meter*\
. “d) inch
) e) mile
"*B.V‘English
a), ounces,
A .
b) ton
c) yards
o ~d) feet
. ;e}' fluid ounces.
.y
Q ;"’4,
LERIC . PR

T

ANSWER KEYS - DIVISION OF WEIGHTS AND MEASURES

s

a) one thousand b ‘
b) ten -
c) one tenth

d) one Arndredth

e) one, thousandth

. a

Metric ®
grams
f qetric toh
“meters

« pentimeters

milliliters -

e

DIVISION OF WEIGHTS AND MEASURES
Vs ' 226 ’
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Suggestions for Use of ENERGY‘RESOURCE SYMBOLS

Can be used with Laclede Gas Co. and/or Unlon Electric

1. Make a transparency, project and trace onto bulletin board or
" onto colored paper to cut out and mount on bulletin board.

For a class program, each student could make his/her own
individual symbol to display while explaining its impor-
tance .

Make ditto coples to distribute for class discussion.

—
.

’

Concepts to emphasize.
Energy means able to do work., How do these thlngs work for us°

WIND - pumping water on a farm and propelling a shlp. Some ocean
’ frelghiters are experimenting wlth salls in addltlon to
motors. Why? .
WATER - dams are built where water can. collect. Why? Long

ago farmers took grain to a mill. Water was usqd there.
How? '

e *

PEOPLE - what klnds of things did people do before machlnes
were invented_to do these Jobs?

SUN - prov1des heat and ligh Plants need it to grow and produce Does
anyone know what solar heating 1is?

pnmddesluuu:and light by burning. Cools dnxn@h §unhng
What things were made of wood in the past that did
work for us? Is it better now that plastics or other
substances do these same jobs? - Why?

name the ‘many uses we have for oil. What oll product 1is
consumed in the U.S. more than any other oll- product?
Tell about the prpblemsjg; are having now about this

p1

product and what you think we should do about them.

i1s in pockets between the rocks where
What is natural gas used for? Why ar
. our thermostats lower in the winter?

there 1s no oll.
we asked to keep

- »
some of our natural gas comes from olz.wells and fhe rest

COAL - where do we get 1t? What do we use it for? 1Its been
used for thousands of years. .-
| , ’ ‘
“ATOMS .- & new source we've not quite leérned all tHE"waYs in
ﬁhlch Wwe cAn use as energy. ES anyone Know some
’ . Ways .Wwe are using ite . (If no replies are received a
‘good example is nuclear-powered submarines )

\géL, NATURAL GAS, TREES, COAL AND WATEB ARE CALLED NON- RENE—WABLE
SOURCES E‘ECAUSE WHEN THEY HAVE'BEEN USED UP WE WILL HAVE NO MORE

" « .OI_.ACI..EDEGAS/UNIOI\IEIECI'RIC
;-aaa— 230
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SOURCES OF ENERGY

W ' - .
Find and circle nine sources of energy.:
sources in-red. N

>
‘

-

NRBLUCIXFMOTC

g DASRVOBWDLEFR
TMTLMRSLJCOAL

" AXSUNVTNAQPRZ
CFONRWCDAHLEK

‘XOBHFAJZTREES 3

. . OILYOTLBXCATZ

‘ “BZENREYGLDMSP s
FAKQTRBAATOMS
TARCNSVRMSUF G-

/ : Y
. -
2 . 7 ‘
\ »
: 4
.
- ' ¢
Pl »
m‘_///
. ‘.
w» ’ ; ? i
P ) B
‘ L]
, -223"°
:: . ¢

Then circle «the nop-renewab]e

ATOMS

" COAL -

NATURAL GAS

4

oIL . -

PEOPLE
SN
TREES

WATER
WIND

§

o

a’

-t




L -

%

: ,f;e-"

¢

1

-

’

~
>
e

[~ CNIANLS MV QNV SHTAMVT

T

>

e,

{

5;' *0p BurysTTqng 3IsopM :x:omn-:zv

1

-

.
Py ————

iﬁiu BUYSTHE
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HE THINKS HE IS |-
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!

CAME OFF AFTER |f

ONLY ONE.
- TJUMP SHOTY -
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AwAY AND | Wi
LOSE MY 9G¢




- BEST COPY AVAILABLE

SIMPLE ENGLISH CONTRACT -

SRANCH CODE_STAEET ADDRESS. CITY AND STATE
ACCOUNT NUMBER

o

== 7
ANNUAL PERCENTAGE —
RATE

FINANCE CHARGE —>

15T PAYMENT OATE LASTPAYMENT DATE

% ‘ .
m - ;

< [CReGIUFEINS PREM

3 .

AMOUNT FINANCED (2) .

v - <
« @ . TOTAL OF PAYMENTS (1) + (2) -
COMAKER o . . R SCREDULE OF PAYMENTS
3 PAYMENTS ONE AY FOLLOWED BY o
£ ~ *
The words, |, my and me, used in this Agreement mean each person who signed as a Borrower. The words, you and
your, mean the Lender. . ’ . $
REPAYMENT | promise to pay you the totai of payments stated above. J
OF LOAN ' ‘
twillrepay my loan by making the monthly payments set forth in the Schedule of Payments. Payments
willbe made every month beginning on the first payment date stated above until the loan is fully paid. If
there is no such date in any month that follows, payment will be made on the last day of that month. |
willpay interest of 12% per year on any balance remaining gn my ioan after the last scheduled payment
- date. ’ )
\ ] - -
LATE CHARGES If any payment is more than 10 days past due, | agree to pay a late charge of 5% of the past due
payment or-$5.00, whichever is iess. X
DEFAULT | willb)a in default. (1) if | fail to pay any payment or paft of apayment ontime, or (2) if | do not keep any
. promiseés | made'in this Agreement. . : :
. L N
If cféfaul , You have the right to declare the unpaid amount of my loan im meqiateiy due and payable
. without gjving me notice of the default or asking me ta pay. If this occurs, | shall be allowed a refund
\ credit of unearned finance charge figured as set forth in the ““‘Prepayment In Full Rebate’* section.
PREPAYMENT I can prepay any part of my loan balanée anytime. If'l prepay in full, you shall allow a rebate of the
f IN FULL unearned finance charge, figured by tHe "Rule of 78's"" method. However, if my loan.was originally
REBATE repayablein more than 48 manths and 15 days, the rebate shall be figured by the actuayial method. No N
: refund less than $1 00 will be made. . S
SECURITY | give you a security interest in the propérty described below to assure payment of my loan. This
. FSRNTHIS security inte[est is subject to the provisions in the sections which follow., ‘
L ‘ ‘ .
[J Vehicle___ Yee __ Make Ident. No. ‘ . .
together with all parts, equipment and accessories.
: ) [J Other (Specify) ' ‘ ®
T T T INSURANCE — | will provide insurance’ against loss of or damage to the ;)ropérty as you may
- - reasonably require. . .
- : ' REPOSSESSION —\if | fail to pay my lodn as promised or do,not perform any of the terms of this _
. . Agreement, you shall have all the rights of a secured party under the Uniforrn Commercial Code.
JRAN . These rights include, but are not limited tq_the right to repossess the property, sell the property
and require me to pay a deficiegcy. o ’ ) . . .
. . ‘ . N »
B ¢ ’ fw . N .
’ ’ ' ¥ ~ Signature
. . B ’ N '
T e Ko - -
/ Used with permission by - - )
IAY ., 5 . s O) (5 . ¢
? , Form Systems, Inc. , <24 _—
i o K ] 2
4 . ¢ o - 2-5 - *
" ERIC, . As— o
', g i - ' LEGAL SERVICES, INC.
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STANDARD CONTRACT .

“NOTE & CREDIT DISCLOSURE STATEMENT

NOTE: FOR VALUE RECEIVED, the undersigned, jomntly and severally, promise to pay to the order of the herein named Lender at its office the Total of
Payments in consecutive monthly installments as below md}f:’ated. The Total of Payments includes the Amount Financed and the Finance Chgrge. For loans
originalty scheduled to be repaid ovef a period of forty-eight (48) months and fifteen (15) days or less, the portion of the.Finance Charge applicable to any par-
ticuler monthly instaliment period, as onginally scheduled or following a deferment, shall bear the same ratio to the total Finance Charge, excluding any adjust-
YOUR ACCOUNT |5 PAYABLE IN THE OFFICE OF THE LENDER. SECURED PARTY INDICATED BELOW ment of Finance Charge for a first instaliment per-

[—— * N R~ - iod of more than one month, as the balance sched-

: ‘ N uled to be outstanding during that monthly period

) N ! . bears to the sum of all the monthly balances sched-
' ‘ ) uled originally by the contract of loan. For loans

- ) originally scheduled to be repaid over a period in

. @ . excess of forty-eight (48) months and fifteen (15)

. days, the portion of the charges applicable to any

p : < particular monthly instaliment period, as originally

DATE FINANCE CHARGE 8EGINS TO ACCRUE (LOANS SECURED BY REAL ESTATE ONLY) scheduled or following a deferment, should be the

( . ‘ charges which will be incarred for that monthly in-
stallment period of the Annual Percentage Rate dis-

closed to the Borrower pursuagt to the Connecticut
Truth-in-LendingAct were charged, by the actuarial

1

-

ACCOUNT NO 1YPE

¢ [

SORROWERS (NAME AND ADDRESS)

R Y v method, on the disclosed Amount Financed and afl

. - . ~ payments were made according to the schedule.

. REBATE FOR PREPAYMENT‘ IN FULL: For

DATE OF LOAN FIRST INSTALMENT FINAL INS TALMENT * Fast OTHER * TaAL OF PAYMENTS pr.epayment n, fu" Uf the un.pald ha'ance !‘ereUf

s | __oueDate OTHERS , DUE DATE IINSTALMENT | INSTALMENTS PAYABLE IN prior to maturity, the portion of the Finance
. oo s .3 Charge applicable to the full installment periods

| MONTH montwiy [scheduled to follow the due date nearest the date
INSTAMENTS | ot 0 ranayment, as scheduled originally in the loan

E | CASH ADVANCE X ?ontract or as rescheduled by rf[ajasn[rjl of andee-
L - erment, shall be refunded or credited to the Bor-
T 2 NETBALANCE ON PRIOR ACCOUNT ‘j FRIOR_ ACCOUNT ) rower (Rule of '78). Where prepayment occurs on
$ 3 LIFE INSURANCE PREMIUM  JUN— ] o114 Y a date midpoint between the preceding and suc-
s 4 AMOUNT.FINANCED . s FINANCE CHARGE ceeding monthly instaliment due dat%s, it shall tlle
- deemed to have occurred on the preceding monthly

s +* FINANCE CHARGE ¥ SALES CONTRACT CHARGE due date. In all ‘cases where prepayment occurs
$ —— 6 “TOTAL OF PAYMENTS $ OTHER erunps  before the first monthly Instaliment due date, it
s . % ANNUAL PERCENTAGE RATE s DISABIITY INSURANCE ¢ .shall be deemed to have occurred on the first
. s ? UFE INSURANCE monthly lnstallmogut due date. No refund of less

- - than.$1.00 nor fdr partial payments need be mads.

+  |{|$ ————" - — HOUSEHOLD GOODS INS —<___ Notwithstanding the above, if the original tgrm of

\ . » $ ) 'NET BAL ON PRIOR ACCY ~this foan was mrore than forty-eight (48) months

and fifteen (15) days, the Lender shall rebate to
the Borrower the difference hetween the original
~ Finance Charge and finance charge§ re-

computeg by applying the Annual
Percentage Rate to the actual unpaid
balances of the Amount Financed for
the actual time the loans were outstanding.

DEFERMENT CHARGES With the cuﬁrs‘ent of the
Borrower, the payment date of all wholly unpaid

installments may be deferred one (1) or more full
months butnot more than three (3) full monthsand

b . -

the maturity of the contract extended for a corres-
ponding period, and the Lender may charge a

, | deferment charge therefor which shali be equal to

the portion of the Finance Charge applicable to

(3

~ o a0 o

the first of the instaliments deferred, multiplied

NET CHECK TO BORROWER
o {Line 1less the sum of lines a through f)

Qf% by the number of months.n the deferment period..

‘ - ; J DEFAULT CHARGE: If any scheduled installe
o - ment is in default for ten (10) days'or more, the

» . Lender may charge a default charge of $ .05 per_

$1.00, or fraction thereof, af such scheduled
installments. Any portion of this Note remaining

o

)

non-payment, protest and notice of protest of this Note and consent to
hereof shall be governed by the laws of Connecticut._ .
CREDIT INSURANCE. Credit hie insurance i not required in connection with this loan and was not a factor in the approval of this extension of credit |f
Borrower chose to obtan credit ynsurance through Lender for the term of the loan, as indicated on the separately signed and dated Insurance Option, the cost(s)
" thereof are shown'in the appropriate space above and are included in the Amount Financed. . :

L

il
. xa ..
L4

-a.:z(ﬁ

unpaid at maturity shall bear interest at the rate
of 12% per annum. )

-3 4+ . . ’ .
DEFAULT: Any default in the observance of the terms of this promissory note shall, at the option of the holder, make the entire unpaid balance hereof at
once due and payable, subject to the rebate provisions of this contract and applicable law. The underStgned.severaHy wawvé demand for payment, notice of
extensions of time of payment without notice The constraction, validity and_ effect

N

REAL PROPERTY INSU RANCE. If this transaction is real estate secured, Borrower is required to provide fire and hazard msurancé coverage, tu be approved,
b =~ Ay et, loss, if any, payable to the Lender. This coverage is required in connection with-this IOar} but is not avaifable from Lender.

ERIC

B A 11701 providoa by Eric

-
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STANDAKRD CONTRACT (CONTINUED)

‘

DESCRIPTION OF SECURITY

+

SECURITY AGREEMENT: This loan is secured by a Security Agreement bearing the above date of loan covering the cullatsral descnbed below, whith

secures future and other indebtedness. s

ALL O NONE O Certain motor MAKE

SERIAL NUMBER

BODY TYPE | MODEL

YEAR

, OTHER IDENTIFICATION

vehicle(s) complate with all attach-
ments, squipment, accessions, and .
proceeds, (if “ALL" is checked, ‘
fill in description,

“

e

OTHER SECURITY: If the Amount Financed exceeds $1,800.00, this loan may be secured by a mortgage on Real Property (if address filled i), which #

(ISHIS NOT) the principal residence of the Borrower, located at

. Co-maker(s), f any are indicated below.

This loan will be secured by credit life insurance if a charge for such insurance is indicated above.

v

J ¢ 5 f
Signature . -
> ——— - - M —
Used with permission by . ™~ )
Form Systems, Inc. . 2
. - fgg-“’ <., .
» ’
< , ] -
. %
, \
\ -
' : A .
/
\ ‘ .
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SEEK AND FIND

DIRECTIONS:
Find the following words that are used in the area of consumer
protection: .o . ,
' attordfey \ ﬁé;;handise
complaint merchant )
consumer - . protection
~)i fraud , statute
c p E Q M N C S T U R B A N
¢ A ¢ D B N f E B J A S 0O N
X, ¢ 0 N S U M E R R I T S T
‘. e
. W ¢ M 0 T C S U A O T P H E
s p P A A N O Y U C J A C H
+ w L0-T P H R-E-D 0O R 0 T
vy E A- R U A -C T -H E L M E 'L
B e .
i g I A T T 0 R N _ E Y N C 0
£ ¢ N M E R C H A NYT ¥ I W
- "+
.C H T D P E F G I H K M. O
.. A U « P V E S A J A C.H H
N N L 0 Q .S ‘W N M L 0 s T U
¢\ p J U D D D A L. J K W C °H
oo A E 0 A A N I 0O A E O \E
° R s S R R V M D S A T S R N
1 £ 0.0 01 0 R A N H .L E R

o

After ‘you: find the words, looK them up in the dictionary and write
their meanings on thé back of this page. )
/
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UNIT PRICING

<

-,

Products we buy are usually sold and 1abe1ed accord1ng to a certain unit of measure. .
For example, we do not buy milk by the inch or foot, but by the unit of pint, quart
or gallon. However, we must buy a window shade according to the units of inches or
.feet required. Be]ow dre names of some items all.of us buy. Next to the name of
* the item write the name of the unit of measurement by which it is sold.

1. - coffee i : 6. apples
) 2. < soda pop -~ - 7. doughnuts

3. orangé§ : , 8. icg cream 4 [

4. bread “ | 9. can of corn e .
*5. "radishes ' . 10. potato chips

When we want to compare prices on a’ product, wershould find out the cost of each
, . Mnit. Unit prices help shoppers decide which is the best product for- the money
spent. Here is how to do unit pricing.

The price of an 8 ounce ‘can of Mrs.»Sweetie's corn is 64 cents. Divide the price by
the number of ounces to find out how much a one ounce costs . :
$.08 = price for one ounce unit
number of ounces’ )$.64 price for 8 ounces . .

] . 64 )

-

]

Here are*some problems for you to try. Remember, sometimes you will Wave a remainder,
so that will become a fraction. A1l of these products are priced in units of ounces.
Find out how much each product s unit price is and compare unit prlces to see which
product is the better buy. (Use scratch paper to do your division.)

1. 12 oz. Little Piggy Bacon for $1.20 - ' price per .0z.
1 1b. Little Piggy Bacon for $1.60 _ . price per oz.
2. 14 oz. Soft Hands Detergent for $.56 ° T price per GZ%..
16 0z. Miracle Detergent ior $.85 i = 4 - price per oz.
3. 12 0z. can Bozo Dog Food for $.48 . ' B ., price.per oz.
12 oz. can Mutt Dog Food for $.60 : price per oz.
“ 4., 10 0z. Tillie's Tomato Juice for $ .90 . : . price per oz’
. 14 oz. T1111e s Tomato Juice for $1. 12 " price per oz.
Which is the better buy for the money actord1ng to unit pr1ces?
° \ N4
1) ' ' 3)

o ) /

Is the larger size of the same brand always the better buy?

S v ‘ s 240
0 g “ PARENT VOLUNTEER -
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Answer Key -

¥

. - . < . .
pound or ounces 6. pound : .

7

8.
9.
- 10. ‘ounces ’ B

“~ L . .
( or any other answer that 1s logical) . ’

©
F
-
s

4

~

ounces, quarts or liters dozen

A

e .

dozen scoop,_plnt or-quatrt

4, pound or ouhces ounces . . -

, bunch :

~
nd
-
P

1) $ -
M

2)

° . 1 .
<& £y
V5 ¢ ¢ . .
% So % ’ ‘(w
X - é”» o . .
l&% .® 09 ’ GE" ~ 4’\ 7 'i 5 -
- 'R QOBI '&" : , - s ’h ’ ' *
;?‘ ° ° L §’ ‘{’ .é(_q o2 @:0 % "?t .
Which is betxer b P
. e “-: ' a‘{' o @? Loo2%e . . -
1) elther oné or samé’ﬁgﬂ;,' R N T
. i"" . .i“?f @ N [N
2) *Soft Hands Detérgent;? . s %Z°f% C . .
B @ 1\ . ' .
3) Bozo Dog Food - . R
N l '

y) lu oz. size of Tillle's Tomato JgAca§ AR S

Is the larger size of. the same brand alwayS¢the better buy? No. )
) ﬁ . . . ¢
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*
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Words To Know Exercise ‘ -
\ / ‘ B ”~ . -
Match the words in Column A with the words in Column'B that are .
- hest agsociated with each other. . )
-, 4 / . . g
Colum A ' Lo Colum B -
: - ‘
« 1, accomplice . * A, "the act of Qreaking into a
. ' T * ,building withz\the intent to
¥ . . steal - - .
_ . ' p; . .
,ﬁ*\\z. stealing « . B. something a perkson owns’ .
-:‘\ ) ~ . 4 ) )
3. consequences o - C., stealing articles on.display

at a store

[}

4. shoplifting - D. a partner in a crime
£ . . o Q‘ -’ | 2 ) .
5. property E. the results of one's actions
! ’ ’ V .
6. burglary - : F. a.system of rules made by a -
R . . . government to protect society
5 .
7. law Qh S " 6. taking something dishonestly’
VJ/ . ‘ that does not belong to you
< " . " .
. © 1
. ) *. ANSWERS -
AN - ~
_ L ' [
t - L1 ,
2 <= G ’ . ..
* 7 - o ) < 3 - E ‘ N
T, -
. 4 - C
v . - 5 .
5 - B ‘ W
. 16 - A ~ ’ ~
» -
i « ’ . - - - * @f o L
5 N “7 - F | . :
o I / ST. LOUI§ PQLICE DEPARTMENT
MC . ° s . ' *

overty e [ . . ‘ o . "ga?” -




Y

" FIND-THE-CRIMES PYZZLE

WHAT ARE THE EIGHT CRIMES BEING COMMITTED IN THIS PICTURE?
€ N \ .

. 74 2 W3 'T

$

PN Y R ERER P P > EE ] = = g ry o -
ST Ty TR L] . - e . ] 3
el . . . . . A
AN - N i
Pl » v -
. - \ .
- - . - \ > - - -
‘ . . .
N 2 . ‘ . . . 14 >
. . .
] N ¢ - . ’ s
. . . .
-~ < .
L

)

o fv"

T

—d
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r0) ‘E"D " AL? 4 ‘ . - EVERITHIN
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L O ‘

WE DONT GIVE YaU
ANY BALONIE! "

B = |72
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ENERGY CONSERVATION CHECKLIST

-

=,
‘, Pind the answers to these questions . YES ,{NO USUALLY
1. . Do the classrooms have fluor-
. escent llggx fixtures? )
e )
2. Are the 1lights 1in the g¢lass-
. room turned off when,i%is not ;
in use? \
3. D6 the rest rooms have fau- i
cets which shut off auto- .
matically? )
14 J - b4
. 4, Are there any dripping fauceﬁs
Y- . in the bduilding? B 5
, : X
' 5, Is the hot water too hot?
6. Are the thermostats set at 68
to 72 degrees?
7. Is there a night setback therm-
- ostat .tn the building?
8. Are windows kept closed when
. _ the hegt is-on? .- .. -
;;» - ' —
* 9. - Do the windows have shades or
blln@s? " :
- 10, Vhen coming indoors, do the stu- -

dents make sure they close doors?

I'd

ry — ™

_How can you find the answer to #6 and #10?

» HOW ELSE CAN YOU CHECK?

Aot




Directions: Match each word in columﬂkA with its meaning in Column B.

.Column A
1. embezzlement
é. attorney
3. consumer .
4, fraud
) Answer Key
d 1 - ¢
2 - A
3 - D
4 - B

WORDS TO KNOW

+

Column B s v

-

a. a person legally appointed to act for -another
.b. dishonest dealing or theating

c. taking money for own use

d. a person who buys or uses anything .
Q
/
g
\: - ‘ » .
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.
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4 ' ‘ —
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READING LESSON . A . .

L} THE CONSUMER PRODUCT SAFETY COMMISSION SAYS: . o

"“For K1d s Sake, Think Toy Safety By Knowing The Seven Toy Dangers" -

Sharp fdges.- Toys of Br1tt1e plastic org1ass caneasi]f
e broken, and leave dangerous sharp cutting edges.

Wooden, metal, and plastic toys sometimes hate sharp
edges because they are not made correct]y

Small Parts - Tiny toys and toys with sma11 removable
parts can he swallowed or stuck in a child's windpipe,
ears or nose. The squeekers in some squeeze toys can
be removed and possibly swallowed. The seams of poorly
made stuffed toys can break open, and the stuffing can
. be swallowed or inhaled.
Loud Noises - Toy caps and some noise-making guns and
other toys can make sounds that can damage hearing. The
law requires this label on boxes of caps producingfioise
above a certain level: "WARNING-Do not fire closer than
one foot 'to the ear. Do not use indoors."

Sharp Points - BroRen toys can expose dangerous pfongs
and knife-sharp p01nts . Pins and staples on doll's
clothes, hair and accéssories, can easily pierce the
skin of an unsuspecting child. "Even a ‘teddy bear or

stuffed toy can have barbed eyes or wires whith can cut
or stab. : ’

*
a

Propelled ObJects - Guided misSles and other f1y1ngtoys
can become weapons and injure the’eys in particular.
Children should never be permitted to play with adult
hobby or sporting equipment that has sharp points.
Children's arrows or darts shou1d have prote¢t1ve t1ps.

Wrong Toy For Wrong Age - Toys that may be safe for
older children can be extremely dangerous in the hands
of- 1itfle ones. .

.. Electric Toys - Electric toys poorly made, wired or
misused can shock qr burn. Electric toys must be made
according to laws for controlling temperatures, and
must display warning labels. They are recommended for
children over eight years old,.and the children should
be taught to use them carefully and w1th adult
superv1s1on '

y C 250
. " UNITED STATES CONSUMER PRODUCT SAFETY
- aBs COMMISSION '

- . . 4
.
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BEST COPY AVAILABLE

THE LABEL OUTSIDE TELL'S YOU WHAT'S INSIDE

" "The Food and Drug Administration has The upper portion of the nutrition
developed a labeling program so con- panel must show the suggested size for
sumers can identify: the nutrient con- ane serving of food, the number of
tent of foods before they are pur- servings in the container, and the

‘chased. A1l labels with nutritign - number of’ calories in one serving.
claims must follow the same format Grams arejlisted for the amounts of the
for presenting information. -Any food .three-major nutrients: protein, carbe-
to which a nutrient is added must also hydrates, and fat., Cholesterol and - .
have a putrition labeT.” ‘Nutrition , sodium may also be listed in the upper
1abelin§ for other foods is optignal. * portion of the panel.

Read the label on” food packages. Keep The lower portion of the nutrition infor-
a. record qnd add the percentages for ° mation panel requires that the percent- »
each nutrient consumed throughout the age of United States Recommended Daily
day. When, the daily total for each Allowance (U.S.RDA) for protein, five

approache§,100%, an‘ample supply of vitamigs, and two minerals in the one

that natrient is indicated. suggested serving be listed.

¥

&,

— ‘ ﬁ_\\\
r ‘ l NUTRITION INFORMATION .
Nutrients listed- R (per serving)

Nutrients are given in
- s«i"n’?‘.s"ge?'éﬁséfn‘:ﬂ,z netric weight as grams.
spS1ze of one serving Bl Sdones. . ‘(1 ounce = 28 grams).
Number of servings {jlll Carvohydrate 3 Grom ' ’ |
. per container. - Sod»um(970mg/1000m)‘ 275 Miligrams

Percentageof US Recommended Darly ., .
o R lowances g e : Percentage of U.S.
otein .

‘ . Vitamin A . Recommended Daily

Labels may show amounts \Tr;:zmu:g Allowances for one
m K3

of cholesterol & sodium Arbofiavin serving.

in 100 grams of food ga»a'gsm

\ and in a serving. ron .

HOW_CONSUMERS USE NUTRITION LABELING

Count calories per serving:.

Compare value of -nutrients per serving. v

Identify best food sources for each major nutrient. '

Learn for special diets amounts of. cholesterol, sodium, etc.

Avoid food containing nutrients restricted by doctor.

Purchase new foods after reading nutrients 1jsted.

Recognize foods which have been enriched or Fortified.

Evaluate percentage of U.S. recommended allowancés consumed each day.
L 2

P 4

ITED STATES
E‘do & DRUG ADMIN.
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NUTRITION SEEK-A-WORD

The hidden. terms*'listed appear forward, backward, up, down, or diagona'lly..
Find each term and identify the coordinates qu the first and last letter.

24

23
22
21

" 20

7
19

18

17
16
15

14
13

12

n
10

~J

wn

w

NUTRITION TERMS

General . *

enriched A
fortified

cholesterol
polyunsaturated
saturated

1abel
nﬁfritjon
minerals

U.S. RDA
vitamins

Neigh;s and

»

Mjé;;;;s
calorie *\\\

U

gram
mcg
mg

Major Nutrients .

", carbohydrates

—

. calelum.

1 2 3.456 7891011121314
VITAMINGASC S? LSz N
KLUDWMNGPQORETU/
W'V sSB.CDHGLITIPTY,
50 CLRKHMNSYCRRR
DLEKRBDCLDUTHD O]
RI1BOFLAVINETLTE
P QS RSRTCVSNAEH
XCOYEZBANARCTIT
DNODNFUTRITTIONS
F11:1U0U6GHBAUCUISK
LM UMNPQOCRHE RST
VA MIRO N HTAEWXL /4 )
BT COD HLN Y N %>-D M C N
PTQSTICDRETPVH W
BV DCHCGR FDHUJOK
LN FA.TS ‘P‘ AMPRSLT
AWTX.YSATURATETD
B.T XK HLMNEPRDE CSL
E B D K I-LM'SVLAMNMTN
LG HLMAPRSL MPES
K8 C G HJMGCHKLHMRR
ZVPFORTIF TEDO K
MDSP-DBULNRSVLM|
NPGRAMSVSEYSBKL ‘
T2 3 4567 8

[F8 )

9 10.11 12 13 14

0o
(91
oo

fat
protein

Vitamins

Vitamin A '
Vitamin C
Niacin
.Thiamine
. Riboflavin

\,

Other-Essential Elements
‘ .

»

iron.
sodium

UNITED STATES
FOOD & DRUG ADMIN.

w
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| I ¢ SECTION IV .

. (Reter to
lllustrated—192 Pages . -

corresponding
. Teacher Guide
" ORDER YOURS NOW:! Print your name, address, cily, state and np code ) ° for discussion of
Y on the back of this panel. Enclose $1.00 in cash, check o money order label information)
{ro stamps, please) and mail to:
KRAFT CHEESE COOKBOOK OFFER, PO Box 3300 (Dept AP, Chicago, K. §0677.
(s ofer good i U S only. Voud, where probited. heensed of olhermse resticled ], )

*PHILLY" CHEESE BELL

18 02 pkg Cracker Barret Brand 2 leaspoons chopped pimiento
cheddar-old pack cheese food 2 leaspoons chopped green pepper
1 8.02 pkg Philadelphia Brand
cream cheese | teaspoon Worceslershire sauce

-

SoRvue

| “UIndEdinind

2 teaspoons chopped onion
Pathay mamm\e % teaspoon lemon juxe

Combine cheese food, soltened crearm cheese and 2 tablespoons mai-
ganine, mig unlil weil blended Add remaiming ingredients, mex well Mold
inlo belt shapes, using the Cracker Basrel contaiher coated with'margarine
Chill untit lum Remove Yield. 2 bels

s

NUTRITION INFORMATION . 1 -
SERVING SI2E 10 PERCENTAGE OF US RECOMMENOEQ OAILY ALLOWANCE (US ROA): —;—;.@

?
" HOW-TO
SERVINGS PER PG 3 PROTEIN 4, VITAMIN A 8. RIBOFLAVIN 2 CALCIUM 2; LESS THAN 2% - READ i
SR SERVING OF VITAMIN C, THIAMINE, NIACIN ANO IRON /@ . .

CALORIES 100 :
INGREDIENTS" PASTEURIZEG MILK ANO CREAM, cuetge tuLTuRe, — EL
PROTEIN 3 SALT. CAROB BEAN GUM, !—AB
Product Name

CARBOHYORATE It
FAT - . 10g Kraft inc.chicaco. 1L 60690

'

@ 1 \ L NOV-15-76 -
T BEST WHEN PURCHASED Y OATE AT RIGHT ' .

SATISFACTION ; - @ Origin of Product
GUARANTEED . @ .
money back ¢ I -

from Kraft ‘ - . @ Quanm
DE LI H IA . _@ @ lngredlents
f 1 : Nutrmon :
REAM H EE s E ‘ Information
PASTEURIZED
, @D  (@osonns
g NET WT. 8 (025, 221 '
\ o o Universal Product
: A Code (UPC)

Additional ‘
Information

%
P

GVTIIVAY AdTD 1538

@‘——\REFRIOERM’E
PHILADELPHIA

LIFT HERE TO OPEN 1 9) P _
TUCK FLAP IN TO CLOSE 5 : S . .
o Kraft, Inc. i Educational Department

EKC o283 L | ) 254

. . >
wll Toxt Provided by ERIC . R . - -

"NINQV 50¥a % dopd *
SILVIS QALINA

JB-N37 . Printed In UsS.A
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MAIL ORDER ADVERTISING SURVEY N

-

Directions: Please read the questions below and put a check mark in the proper
box. - There is no right or’'wrong answer. DO NOT WRITE YOUR NAME. , - \

" ., ST YES | NO | I DON'T KNOW i

1. Have you éver ordered anything By ﬁai]?

2. Have you always received what you =~ - ) - %
ordered? . ’ ) . }

y— i “' T

3. Did you always receive what-you
expected?

4. Have you ordered with order blanks or
coupons?

-

5. Have you ever sent money with orders?

s - /\‘\ ‘ ®
. . ' . /

6._ Did you have to include a label, receipt .

or 'proof of plrchase'? ‘
7. 1f you did not receive your order, di . : - )

you do something about it? .

= - |
8. Do you think you can do something about ' : . o

an order you don'} receive?

9. Do you think there are.a lot of good
things students can order by mail?

10. Do you think companies you order from
try to cheat you?

? .

If you have ever sent away for something, was it because the item was free, a. '
bargain, something neat, something different, or for another reason? Name the
item and give the reason for ordering it.

- Ce "

D
<

P

S

=

U.S. POSTAL INSPECTOR'S OFFICE
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. Directions:

~ +

14

Project onto bulletin board 4nd
trace. . .
SUGGESTED TITLE: ASSERTIVE OR

AGGRESSIVE?

-

° 238

Make a transparency.
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