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This bibliography has been compiled as part of a continuing series designed

v

to make information on relevant dissertations available to users of the ERIC

system. Monthly 1ssues\gf Dissertation Abstracts International are reviewed

W . .

‘in order to complle\abstracts of dissertations on ‘related topics, which thus

@

become accessible in sEarches of. the ERIC data base. Ordering information

for the;ﬁssertations themselves is included at the end of the bibliography..

» \ .

Abstracts of the following dissertations are incLuded in this collection:

Aikpn Edward Anselm - "Bushe, Cornellus toE -

TELEVISTON MODES OF PRESEVTATION
AND. THEIR IMPLICATIONS® FOR

STUDIES IN THE MOTION PICTURE
AND 20TH CENTURY ART, 1909 =

- v

1930 , . R : LEARNING I Y A
' - o .. . Tt Te = s
Aust1n~ Bruce Andrew * Y ) . Cline, Carol a Carrett ‘
M.P.A.A. FILM RATING'INFLUENCE - OUR NEGLECTEg NEIGHBORS: , HOW THE
ON STATED LIKELIHO OF HIGH' . « "~ U.S. BLITE MEDIA COVERED LATIN
.SCHOOL STUDENT FILM ATTENDANCE: . < ,,  ° AMERTCQ IN 1977 ™ =
" A TEST OF REACTANCE THEORY ' B S CoeT .
,y . . Darabi, -Golnoosh '
Babbjli, Anantha Sudﬁaker o N A HISTORICAL SURVEY OF THE DEVELOP-
INTERNATIONAL NEWS FLOW ANﬁ'THE ' . -7 . MENT OF INSTRUCTIONAL TELEVISION

NON-ALIGNED-NATIONS: JHE PRE-~
DICAMENT OF IMBALANCE AND THE

IN THE COMMONWEALTQ“OF MASSACHUSETTS

RIGHT TQ COMMUNICATE Domzal, Teresa Jane

) T . - ’ TELEVISIO“IPROGRAMMING EVALUATION:
Barber, Susahna Ruth . \ ’ A NEED-GRATIFICATION MODEL FOR -
CHANDLER V. FLORIDA: & SOCIAL ‘ ) AUDIENCE SEGMENTATION . B
SCIENTIFIC, LEGAL AND HISTORICAL . ’
EVALUATION OF CAMERAS IN THE 3 - Ekdom, Leah Rae’ ‘f"v :
COURTROOM ‘ . AN INTERPRETIVE STUPX OF THE NEWS:

: — A - -~ AN ANALYSIS‘OF NEWS FORMS
Bechara, Assad

RELIGIOUS, TV SPOTS: GUIDELINES 'E1 Jerary;. Abdallah- Taher

FOR DEVELOPING A MASS MEDIA AND f’///’. “ THE DESIGN OF A MASS MEDIA TRAINING
FOLLOW-UP STRATEGY ..+ "PROGRAM:~ THE'FORMULATION OF/a
«' - ¢, "PARADIGY FOR,THE DEVELOPING NATIONS ~

Bolton, William Theeddre, Jr. o “WITH PARTICULAR APPLICATION TO THE
THE PERCEPTION AND "POTENTIAL ' . LIBYAN.EXAMPLE-, ; =
ADOPTION OF CHANNEL 2000: IM- . o T ’
PLICATIONS FOR :DIFFUSION THEORY , * " ° El- Sayed Sasd Mohamed
AND VIDEOTEX TECHNOLOGY Cot POLICYMAKING .IN THE EGYPTIAN BROAD-

o . = CASTING SYSTEM: AN HISTORICA
Busbin, James Walker, II . . CASE-STUDY ANALYSIS .
PUBLIC SERVICE COMMUNICATION S ' o v
SOURCE INFLUENCE AND RADIO - * :  Fejes, Fred Allan":'

GATEKEEPER BEHAVIOR: A CON- ) ' IMPERIALISM, MEDIA, AND THE GOpD °

TROLLED FIELD EXPERIMENT - , NEIGHBOR: NEW DEAL FOREIGN PORICY
M . ND UNITED STATES SHORTWAVE *BR QD—
b ) CASTING TO LATIN AMERICA

- . o P ot . -
i

0

L4 v - R ": R




F ]

[}

.

Fernie} Dav1d Elden K

BOYS' UNDERSTANDING OF TELEVISION
AND REAL-LIFE MODELS

{Ery, Donald Lettell

MEDIA DEPENDENCE AND COMMUNITY
INFLUENTIALS: A 'STUDY OF ACCESS~
IBILITY, EVALUATION AND CROSS-
CHECKINGs IN ONE AMERICAN COMMUNITY

LI °

-

Gatramone, Gina Maria
TELEVISION AND _CHILDREN'S SELF
PERCEPIIONS\

o

’ ¢

George, Nancy Ann T
MAKING EDUCATIONAL MEDIA WORK IN
A THIRD WORLD CONTEXT: A ‘CASE.
STUDY OF JAMAICA

Giflis, Baruch
THE NAZI ANTI-SEMIT§C FILM: A
STUDY OF ITS PRODUOTIONAL RHETORIC

Good, Sherrie L
NEWSWORTHINESS AS A PRIQACY DEFENSE
FOR THE MEDIA

Gotliffe, Harvey Leoma;d

ISRAELI GENERAL TELEVISION A HIS-
TORICAL EXPLORATION -OF CONTENT AND
INFLUENCE 1968 - 1973

Hamamoto ,° Darrell Yoshito
TELEVISION SITUATION COMEDY AND
POST-WAR LIBERAL IDEOLOGY: 1950

- 1980 '
Haney, James Michael -

A HISTORY Of THE MERQER OF  NATIONAL

PUBLIC RADIO AND THE ASSOCIATION OF &
PUBLIC RADIO STATIONS

N
3y -

\

T

H;yes, Mark ngphen' .

ON TELEVISTON CONTENT °

'PREPARATORY STUDENTS

PUBLIC PERCEPTIGNS OF INFLUENCES

l)}a'

.

Hollins, Wayne Charles '
THE DEVELOPMENT OF AN. INSTRUMENT ~
TO ‘MONIT®R SCIENCE COURSE CONTENT

OF TELEVISION NEWS FOR NON-COLLEGE

_

' Jeter James Phillip

A COMPARATIVE ANALYSIS OF THE
PROGRAMMING PRACTICES OF BLACK-
OWNED BLACK-ORIENTED'RADIO STATIONS
AND WHITE-OWNED BLACK—@RIENTED RADIO’
STATIONS

Jochums, Brenda Lee

IMPACT OF INSTRUCTONAL TELEVISION
PROGRAMS ON SIXTH GRADERS' COGNITIVE,
STRUCTURE AS A FUNCTION OF COGNITIVE
STYLE "AND CQNTENT ACQUISITION

Kitatani, Kenji
ASSESSMENT OF THE NEW WORLD INFORMA-
TION 'ORDER: A CONTENT ANALYSIS OF

INTERNATIONAL . AEEAIRS.COVERAGE.BY. ..~ ]

THE PRIMARY- WESTERN TELEVISION :
NETWORKS

Kleiman, Howard Michael <
PUBLIC BROADCASTING AND FREE EXPRES-
SION: AN EXAMINATION OF THE IMPACT
OF THE GOVERNMENT NEXUS

Lewis, Elaine Mary N

AN EFFECTIVENESS MEASURE FGR VISUAL
COMMUNICATIONS MEDIA:
NITION OF VISUAL PRINCIPLES .
McGrath, James Thomas .

A STUDY OF-PARENTAL AWARENESS OF

. THE USE OF TELEVISION AND 4TS

INFLUENCE ON ELEMENTARY SCHOOL~
CHILDREN

5 ‘ Ce
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FIRST IN TEXAS ¢

McIlwraith, Robert Douglas
FANTASY LIFE AND.MEDIA USE PAT-
@ERNS OF ADULTS AND CHILDREN .

- ]
Martin, David C. ¥ .
USES AND GRATIFICATIONS-ASSOCIATED
WITH PRIME TIME TELEVISION: CONTENT

"AND INDIVIDUAL VIEWER DIFFERENCES oo

N3 f

Miller James Robert o s
THE OFFICE OF TELECOMMUNICATIONS

POLICY AND -BROADCAST ISSUES: A, . .
CASE STUDY OF MEDTA-STATE INTER- ’

ACTION °
! .

collnl,'Pla
ILDREN'S PERCEPTIONS OF TELEVISION .

\
Ohanian, Roobina .\
APPLICATION OF PRIMACY-RECENCY IN
coMp TIVE*ADVERTISING e o o
Paluzzi, James Vincent . -
EDUCATIONAL TELEVISION PRODUCTION: .
A DEWEYAN PERSPECTIVE

Pratt, James David’

A MILRO STUDY OF TELEVISION NEWS
AT THE LOCAL LEVEL: TELEVISION
STATION, WBAP-TV FORT WORTH - - -
DALLAS; TELEVISION NEWS DIRECTOR, -
JAMES™MA. BYRON; TEDEVISION NEWS- .
CAST, "TEE TEXAS:NEWS", EACH A
Reagan Joey Blaine : *
-MEDIA EXPOSURE AND COMMUNITY INTE-~
GRAT ION AL’PREDICTORS OF POLITICAL
‘ACTIVITY .

-
. -

Scholl, Mary Kdthleen ’ .
i FOUR YOUNG CHILDREN CONSTRUCT .

REALITY: TELEVISTON WATCHING IN
- THE HOME -, . LT o

" AND"THE FAMILY:

*Schweizér, Heidi

AN ‘EXPLORATORY INVESTIGATION INTQ
THE DEVELOPMENT OF A SURVEY IN- ~
STRUMENT TO DESCRIBE THE MORAL
CONTENT OF PRIME .TIME TELEVISION
PROGRAMS BASED .ON KOHLBERG'S
THEORY OF COGNITIVE MORAL
DEVELOPMENT K

Shaner, James Michael

"PARENTAL EMPATHY AND FAMILY ROLE -

INTERACTIONS AS PORTRAYED ON R

COMMERCIAL TELEVISION

Shapiré, Karen Ann Eosenkraptz't
THE CONSTRUCTION OF TELEVI§ION
COMMERCIALS: FOUR CASES OF INTER-
ORGANIZATIONAL PROBLEM SOLVING

-
.

Shores, Donald Lewis, Jr.

THE EFFECES OF COURTROOM CAMERAS
AL.BEHAVIOR: AN ANALYSIS: OF.,
SIMULATED TRIAL WITNESS TESTIMONY
IN COURTROOMS USING TELEVISION‘
CAMERAS

Shyles, Leomard C.

AN ANALYSIS OF IMAGES, ISSUES, AND
PRESENTATIONAL METHODS OF TELEVISED
POLITICAL SPOT ADVERTISEMENTS IN
1980's AMERICAN PRESIDENTIAL.PRI—
MARIES ° .

Sood, Rahul Swaroop

* NBWS MEDIA OPERATIONS IV’NATURAL

2

DISASTERS

Townsend, James Edward .
THE HISTORY OF A RIGHT OF ACQESS TO
BROADCASTING

Traudt, Paul John' o e
QUALITATIVE RESEARCH ON TELEVISION
PHENOMENOLOGICAL‘
APPROACHES TO MASS COMMUNICATION
AND SOCIAL BEHAVIOR

.
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Weinstein,,Stuart Harris-
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" STUDIES IN THE MOTION PICTURE AND 20TH CENTURY
ART, 1909 - 193Q OrderNo. DAB204880

_.AIKEN, EDwARD ANsELl, PH.D. Northwestern University, 1981. 305pp.
Chairman: Professor James Breckenridge.;

* This dissertation s a series of studies on'the motion picture andits
“ relation to Twentieth Century Art, 1910-1830 Because of the |
importdnce of Futurism to this general subiject, its rdle will be

explored as a leitmoti stretching acros%!he five essays .

The studies in this dissertation.howgyer. are not conﬁnezlsolely to
issues within Futurism, but rather the fc}@;_‘us is on @broader set of
* concerns. The sequence of the essays fnoves from studiesof
individual artists to broader cultural asséssments. In this way a variety
. of problems will be examined, thus pro:)_(jtqling afuller u,ndgrstangimg of
the issues involved. 4 .
The first study, "Léger, Ballet mécanique and Futurism,

. considers Fernand Leger's relation to Futurism and the influepce of
that mgvement on Léger's motion pictﬁ;re. The sécond y, CMarcel
Duchainp and the Metaphor of the Arcane Pornographic Fiim,”
touches briefly on Futurism, but its major concern lies in the '
extraordinary agd peculiar role the cinema came to play in Duchan:np s
oeuvre. The third essay, "The Cinematpgraph: A Critique of Futurism
and.Vorticism," raises questions conqgming the impact of Futurism in
England with special emphasis on Imagism and Vorticism. T|?e .
subsequent study, ©/ Saw the Figure & in Gold--an Emblematic Work,

. explores the dense background behirid thts.pamtm.g with special
emphasis on the roles of Futurism and the cinema in the development
of American moderrism. The final essay, "Supremahs_m and the
Motion Picture.” questions Malevich's role in the rich interchange
between the cinema and modern art in Russia dufing the two decades
between 1910 and 1930. P -

it1s thie intent of this dissertation to help provide, th_rough the
montage of these various essays, a broader'and richer u pderstanding
of the interchange between mod%rn art and,the motion picture.

U . -

<

*

Ny - |
- L

M.P.A.A. FILM RATING'INFLUENCE ON STATED _
LIKELIHOOD OF HIGH SCHOOL STUDENT FiLM

ATTENDANCE; A TEST OF REACTANCE THEQRY
g ' .OrderNo. DA8210452

~AusTiy, Bruce Anorew, PH.D Tampla University, 1982. 253pp.

N The effect of the Motion Picture Association of America's four-
gomt film rating system on movie attendance was investigated under

- experimental and self-report conditions. The study used asits
theoretical lens Brehm's theory of psychological reactance. In_ .
addition, movie ratings werse also examined from the expectancy-,

* value theory perspective of being ane variable in the coptext of 27
other potentiaily influential variables for film attendance)\Data for the
study were gathered from a convenience sample of 130 high.school
freshmen and seniors. * ° - ..

Results of the experiment (n = 108) showed that movie ratings in
and of themselves did tend to exert an influence on likelitood of
atlentiance among subjects under 17 years of age: these persons
were significantly mére hkely to attend G-, PG~-, and R-rated movies
over those films rated. X. Self-reportdata (n = 130) indicated that fitms
mth a PG or R rating received the highest mean scores for general
ikehihpog cf attendance and accounted for the greatest percentage of
actual attendance under two conditions. for the movie most recently
attended and attendance over a three-month period. Ovarall,

" __reactance theory received, at best, only limited support. »

‘Within the cantext of 27 othgr attendamce variables movie ratings
«were found to play a somewhaTlimited role. The predictive capacity of
the sarables, as assessed by muitiple regression analysis, was found
lo0 account for about one thifd of the attendance variance for the
"sample as a whole. s -

{c vy . .
* ]
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~ ) . . .. »
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INTERNATIONAL NEWS 'FLQW AND THE NON.ALIGNED
NATIONS: THE PREPICKMENT OF IMBALANCEAND THE ¢
RIGHT TO COMMUNICATE OrderNo. DA8209961

BABBILI, ANANTHA SUOHAKER, PH.D. The University of lowa, 1981.
404pp. Supervisor: Professor Hanno Hatdt -

This dissertation conceptualizes the democratization of the
international news flow, withyparticular referénce o the Third World -
nations as equal partigipants in the collection and dissemination of
news. Towards this c@epmahzahon. the study describes the
problem of imbalance in the intérnational news flow and explains the
origins of the political debate in the light of whatis new in post.
Second World War international relations. Particularly, this study
examines the aspects of power and the status quo in international
relations alongside Thirtd World nationalism expressed through Non- -
aligned foreign policy as decisive factors in the debate. This approach
defines, dentifies, and describes the problem of imb4lance and the
consequent evolistion of the stll-nascent concept of the Right to
Communicate. The study also describes ahd cnticaily examines the
practicality of political solutions offered by Western, Sociatist, and
Third World nations to redress the imbalance of news ffow and to
conceptualize severai policy recommendations towards alleviating
the'problem. . =

Within the context of contemporary internatiohal relations and the
realist school of political thought, the study argues that '

°

mco mmunication is a vital component in overall power relations

between the Western and the Socialist blocs of nations. This
argument rests on three propositions. First, the study assumes that =
the problem of imbalance is, ta an extent a consequence of the post-

- Second World War politics. Second, it assumes that the present
system of information flow serves, explicitly or implicitly, to maintain
the status quo of advanced nations in international relations. Third, it
assumed'that the evolving Right to Communicate--deriving its mpral
foundations from a muiticultural context and emphasizing interactive
participatory communication--is congruent with, and an expression
of, Third World national interests and a post-colonial sense of ?
nationalism.. . .-

Finalily, the study conceptualizes a model for an alternative source
of international news. The alternative calls for models centered on
cultural diversity, that is, a sensitivity to heeds and aspirations of Third
World nations. Within that perspective, the study makes some broad
policy recommendations concerning both structural components of
the model and desired changes in news value judgment and
journalistic professionalism.

. _— [

CHANDLER V. FLORIDA: A SOCIAL SCIENT{FIC, LEGAL
AND HISTORICAL EVALUATION OF CAMERAS IN THE
* COURTROOM R "Ordet No. DAB206585

BARBER, Susanna Ruth, Pr.D.-Bowling Green State University, 1981.
287pp. '

- This study compared the U S. Supreme Court's decision in
Chandler v. Florida (1981) with the conclgsions of historical, legal,
and sdcial scientific literature on the impact of cameras on the tial
process and its participants. . . u

Historical research concluded that since cameramen were not
responsible for disrupting or prejudicing the Hauptmann trial, the
ABA's rationale in adopting Canon 35 should be viewed skepticaly.

Moreaqyer, camera coverage of a trial does not necgssarily make the
case notorious--many cases, such as those of Scopes, Hauptmann, |
2amora, Chandler and Granger, Herman and Bundy, were intrinsically
sensational and newsworthy by virtue of the issues and/or peopie
involved in the litigatian. ,%?
Legal.research showed that televised trials, such as Estes v Texas e

+(1968) and Sheppard v. Maxwell (1966), have often been associated ﬁ!‘
with prejudit.al publicity, but that double standards may have bee ‘JA
applied to broadcast versus printmedia trial coverage--courts beifig
less prompt to reprimand print than broadcas} media for A
transgressions such as the publication of contemptuous matenal/’ .

. i
Ay . *
N
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The empirical research examined by the Supreme-Court showed
no significant correlation between the presence¥of cameras at a trial
and percélved prejudicial behawbr or attitudes on the part of jurors,
withesses, judges, or attorneys. However, the Court relied on the
relevant sociai science research only to alimited degree and '
frequently circumscribed its decision with reservations about the
+ sCientific nature of the data, the validity of its conclusnons. and the
pervasiveness of its implications.

Future research on courtroom'cameras:should be caretful to
employ scientific methods which supercede the collection of
subjective attitudes and opinions of tnal participants. For cbvious
reasons, real trials can notbe used in experimental research, but

. carefully controlled simulated trials can. Several suggestions are
made for future research, .

Two important questions arose from an examination of the
+ empiricatdata on televised tnals and from the Court's majority
. Chandler opinion: (1) -Why are |udges and attorneys reluctant to
accept broad¢ast trial coverage on a permanent basis, even though
the majority of these two categories’ of participants perceived few, if
any, adverse effects in the presence of cameras ontrials? (2) If the
empirical data shows that cameras are | not a threat to fair trials or
appeals in state courtrooms, why doesthe U.S. Supreme Court still
refuse to allow cameras access to federal courts and to the U.S. .
Supreme Court?

“ Six answers tb these Questlons are presented and they should also
be read as a suggested ratignale for the Supreme Court's refusal to
endorse televised trials or to grant broadcasters the right to cover ,
trials. .

RELIGIOUS TV SPOTS: GUIDELINES FOR DEVELOPING A
MASS MEDIA AND FOLLOW-UP STRATEGY

OrderNo. DAB205789

BecHaRrA, AssaO, D MiN. Andrews Umvers:ty.1980 229pp
Chairperson: James David Chase

Prabiem. Television is being regarded by the Seventh day

Adventist Church in Brazil as a new avenue for evangelism. Since
research indicates that one of the most effective formats for TV
evangelismis the TV spot, this project suggests the useiPthirty-
second TV spots as a viable means of evangelism in the Brazilian
conjext. The project turther recomménds principlés for the-
development of a TV-spot senes to be used aléng with a media mix
and a foliow-up program conducted by youth groups. *

Method. An analys:s of the hnstory of God's communication with
mankmd reveals several pnnctples that can be apphed to even the
most modern methqds of communicafion. Perhaps the most important
of these canbe found in God's uitimate effort to reach humanity,
Jesus Chrnst--the Word made flesh, In addition, Christ’s own methods
of touching His hearers provide a model for communicatoss of today.
His parables, in particular, had goals strikingly similar to those of *'
today's carefully designed TV spot. Their very brevity validates the,

. religious TV spot’s attempt to communicate a stimulating religious

message in thirty seconds orless. Jesus' use of simple fanguage and |

symbols drawn from everyday life in His parables also illustrates
valuable pnncuples of communication.

. Arevigw of literature confirmgas well thatihe spot isan effectlve
genré, cusrently popular with religious groups and statidn and
network executives alike. The literature which deals with production-
related aspects of TV spotsindicates that spots are in demand as a
form of advertisement because of their short segment length. They
are also one of the most economical methods of religious s
presentation Butitis evident thas, if spols are to be accepted for
airing; especially during prime time, they must be of excellent qGality.
A study of sfation/network refated aspects of TV spots reveals that
leaders in television are enthusiastic a.bout the use of spots for

. $ e
=N recammendations for future research, and the implications for ‘
% . 2 diffusion theory and videotex technology which resuited from this

. te research, :&g{esented within the discussion bf the findings. All -
‘ i . P questionnaire items dnd frequency tabulatiqns are also included as
v~ : ) * S : Appendlca
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religious, purposes because ot rating pressures and time/media

) considerations. Finally, literature goncerning’audience-related

-~

aspects of TV spots contains many studies showing that audiences
are most altgntive to that which speaks to their feit needs and *
interests. itis determined, hoyever, that the religious communicator
should seek to stimulate his audleqce as well’as meetits felt needs.
Personal experience has given insights into the actual
development of a TV spot series for evangelism. Since television
reaches a large. heterogeneous audience, other media may be "
necessary in order to*speak to specific segments of a population

during a campaign. Each medium has various advantagesand - -

disadvantages which neell to be taken into accountin the
.development of a media mix. The impersonality of television aiso

makes a simple spot seriesinsufficient. A message as personal as the

Gospel must be coinmunicated also in person. A personal follow-up .

program is, therefore, necessary. Youth groups functron very well in

this activity Not onfy €an young people bring a vibrant message of
‘love to the public, but--as a result of the climate of credibility

established by the TV spots--they can experience new witnessing ‘]

confidence and personal spiritual growth.
‘Conclusion” The TV-spot series, in conjunction with a media mix

and a follow-up program conducted by the youth of the church

appears tobe a valuable addition to the evangetistic program of the

Brazilian Seventh-day Adventist Church. Spots are esonamical, well-
-accepted, and effective. Campaigns which use them bring favorable

attention from the general public to the church. But most importantly,

they help to meet the needs of the community--with sensitivity born of *

love.-and to turn the eyes of a seeking world to God's message of

hope.
N\

THE PERCEPTION AND POTENTIAL ADOPTION OF CHANNEL '

2000:

IMPLICATIONS FOR DIEFUSION THEORY AND

VIDEOTEX TECHNOLOGY

OrderNo. 8128966

. BOLTON, WiLLiam THEOODORE, JR., PR.D. The Ohio State.University,

-~

1981. 293pp. Adviser: Professor Thomas McCain

[3

The dissemination of computerized information intothe home, via
interactive home information systems, has been characterized as a
revolutionary technological innovation which wilt affect the way
people work, and how-ttey conduct their daily lives. This research
examined one form of this technology during a three month field test
of a prototype viewdata system called Channet 2000.

Channel as an electronic informational device, delivered
library and banking services, in addition to various types of
tommunity mfar"natlon to 7l randon'ﬂy selected Columbus, Ohio
households. Users had free and unlimited access to these electropic
services throughout thefield test. '

Diftusion theory served as the theoretical model which guided the
questnonnaure development and data interpretation procedures used
in this research. According to diffusion theory, the perceived
attributes of an idnoyation can to a certain extent, determine whether
an innovation such.s§ Channet 2000, is either accepted or r¢fected. In
an effort to assess thp degree to which these perceptions, and other
life style, personality, And socio-demographic measures could
discriminate between potential adopters and non-adopters of Channel
2000, a series of three stepw:se two-group discriminant analys&c were .
completed. - .

Three significant discriminant functions were derived using each -

of these measures before, during, and after the test. The innovation .

perceptions consistently demonstrated the most discriminatory
strength among all other measures. The perceptions themselves also

s indicated that although' GhAnnel 2000 was pergeived as being not

complex. users felt that it offered them few advantages, and that it
was nat very compauﬁlw,:th their current experiences, values; or
naeds.
The results of this study suggested that xnnovatxon perceptnons
may be a very useful discriminatory tool, 8s well as a helpful device i in .
the development of future home information systems. Other
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eﬁx‘suc SERVICE COMMUNICATION'SOURCE INFLUENCE -
D RADIO GATEKEEPER BEHAVIOR, A CONTROLLED

FIELD EXPERIMENT OtderNo. DA8203822

. Busain. Javes WaLker, ILPH D The University of Tennessee 1981.
200pp Major, Protessor: JerryR Lynn

As American society has pecome more service oriented the
significance of pubiic service communication (PSC) has increased
and yet formal researchin this area has been imited The purpose of
this study was 0 examine one aspect withif the reliim of public
servic€ communicatipn--access to PSC radio air tme through*radio
gatek eepers. Additio nally. in doing so, a communication theory was

' tested through an experimental design allowing the deduction of

cause and effect relahonshlps .

Hypotheses were derived from a theary of soyrce valence, or
source effects, eriginated by Herbert Kelman. This theory separaled
receiver response to source jnfluence into three separéle progesses
comphance. identification’and internalization. In essence, a subject .
complies with a source who has control, a subject identifies with a
source whois attractive, and a sybject internalizes the cause of a
source with credibility, all of which would re5ull in source-to-subject’ |
influence

The lleld~exper|menl revolved around the lnnovahon Center--a
government sponsored, nonprofit organization created to provide
commercialization assistance to small timeinventors The Innovation
Center 1sheadquartered in Knoxville, Tennessee and 1s chartered to
serve the Appalachian region of Tennessee whichis approximately

. the eastern half.of the state . )

The experimental Subjects were ‘gatekeepers at the ninety radio .

® stakions neastern Ténnessee A comparative treatments cantrotigd
field expenment was cpnducled to test the Keiman based hypotheses
concerning a reqwst from the Innovation Center to air public service
.advertisements (PSAs) and subsequent radio gatekeeper behavior
The ninely stations were randomiy assigned intd foyr groups
Compliance, identification and internalization source effects
treatments were admunrsf’ered tothree groups while the remaining
group recewved a placebo trealment The four treatments were
operationahzed througk cover letters accompanyirig the tnpovation
Center's public service campaign package--all other elements were
held ¢ onstant while the author and coritent of cover letters was
vaned. The gependent vanable-was-the-aclual-numberof-airngs
granted the PSAs as later determined by station log bdok recards in
response g self-administered, mailed questionnaires.

. A major fi ndiag was the existence ‘of significant differences among .
the treatment groups in extent of PSA airing. The dompliance
treatmentelicited a far lerger number of total airings followed in order
by identification, piacébo’and internalization treatments An
additional lmdnng regarded the time slot placement of public service,
announcements Untrue to the conventional behef that PSAs are
relegated o undesirable ime slots (e g . late at night), the Innovation

.Center’s PSAg recewved’equitable placement in all ime slots with an
inclination toward more desirgble ime siots Slight differences in trme
slot placement among treatmenf groups were noted. v

From apractical standpoint these findings indicate a possible
means by which PSA sources can increase message ainng-a
variable over which broadcasters have control From a research
stangpownt this sludy makes an ipgremental contribution to riuch

. Nheeded, research and thepry deyeiopment in public service

communication Also, the grogedures used in operationalizing
Ke'man's communication theory to this specific research setting will
aid in the successiul future apphcation of Keiman's approach lo other
Situations B
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TELEVISION MODES OF PRESENTATION ANd THEIR
IMPLICATIONS FOR LEARNING . ‘
BusHE, CORNELIUS, PH.D. Unlversrty of Toro‘nro {Canada), 1981,

Anhough lelevrsro@ vrewmg is the preferred leisure-time aclmty ol
. most people in Western Societies, relatively littie 1s known about how
television operates as an educational force. This study views
broadcasf television programmes as a curriculum for informal’
learning and addresses thé question "how is information structured in
programmes and what consequences may this have fqr learning?” its.
purpose isto develop and illustrate an analytic frame grk thatcan
help account for how inlormalion 1s organized and communicated in
programmes. ~ Y
Chapter Il Teviews ways in whnch various groups perceive
television communication and discusses problems of ’ L
conceptualizating programme information. It gives an overviewof
commercial broadcasting, a sumruary of influences attributed to

.

télevision, and an account of what dudiencessay sy expectto learn

from . Each group tends to describe pfagrammes terms that suit
* its needs. Educational broadcasters focus mainly
have difficulty in explalmng a ,‘usmymg using popularlormats of -
television for educatlona‘l ;wrposes.‘ The usual descriptions of

b programmes deal with only aspect such as subjectymatter, format
or purpose and give no clue 1o how meaningis commumcaled What
is needed 1s a way of co epluallzrng programmes in terms that might
account for patterns in their content-structure-meaning relationships.

Chapter lil'denves an"analyhc framework from sets of concepts
about langudge modes descr;bed by Havelock, Olson and others. It
follows Olson’s general.method of contragting oral and literate modes
in lherr most distinct luf’ms and comptles a set of conceptsintoan
analytrc framework lha"’tcontrasts charactenstics of each mode along
thd dimensions of type of irformation, structure of information, locus
of meaning, truth value.‘lunctJonsm’td dysfunctions:Chapter IV,
illustrates how the analylic frimework can Be applied to the
infermation structure broadcast television programmes. it shows

)at characteristics such as the prevalence of story structures, the
emphasts on featured personalmes the cycfrcal structure of senes
and senals, and the overall Goncept of flow are charactenstics that
have distinctive oral qualmes Itillustrates how commeércials organrze
associationg ang teelings for a product by using Story-Siraétures; ~
rhythmic language, repetitign, personification, testimonials and direct

. -address to audiences. The analysis of news items illustrates that, -

' despite therr apparent hterate structure, many ora! patterns are used
to provide cultusal prientation and, in effect, reinforcement through
cliche and repstilion gt pépular beliefs and attitudes.

‘Chapter V assesses the usefyiness of the conceptualizationnoting
that the br-polar framewok offers the advantges and disadvantages of
contrasting terms. These provide a broad framework to examine
programmes and to give purpose and direction to programmung policy
but they do not offer categories into which programmes neatly fit. Oral

contentand they ~

<

. - : .
and literate modes of Yelevision tavour distinct kinds of sybject-matter,

structuring processes and functions. A sechion bn programmes and
" ledrning outlines examples of proggammes that' lake account of the
learning contexts and needs of caplive and non- capuve audiences. it
also discusses the relationships between how programmes structure
information and how audiences maylearn from them. Because the
. .conventions of both oral and visual presentations ténd to favour a
smooth flgw of information, presentations often leave little to the
. viewer's imagination. The use of metdphorical structures to invite
comparison any rqvntahzahon of cliches ts suggested as a means to
« mvolve the viewer and cultivate independent mlerprelahon

& .
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(OUR NEGLECTED NEIGHBORS: HOW THE U.S. ELITE “ " brocsdire. The data were obtdined in the following manner: )
MEDIi\éOVERED LATIN AMERICA IN 1977 ! ' (1) Personal taped interviews w_nth key l.ndnvudbals‘ulwglved inthe -
‘ . " OrderNo. 8202968 . " development’of Massachusetts :nstru_c_uonal tglevns:on.
N Q . X N {2) Correspondence with actual participants in the growth of
Cuing, CarDLrn GARRETT, Pu.D. [ndiana University, 1981. 1S4pp. , . Massachusetts instruttional television. (3) Examination of -
The western media have been charged with biased regortingeof . documents. After the data were collected, they were subjected o

- -internal and extemal criticism. Then the evaluated information was
synthesized chronologically and divided intd fou? d;stmc_uve eras
{reporting from 1946 to 1980), with topicat arrangement in each.era>~

third world maflons, and discussion continues over proposed controls
of international news flow Howé@ver, most criticism has been based

»

uponimpressions or limited studies. . ¢ . ) | rang
P LatinpAmenca has been particularly néglected, both as a news - . - Findings. The roots of n&wucugnal tg\evnsuéc}nzlq M;:::)cnhusetts go
source and a research topic. This dissertation examines Latin .. back to' WGBH Edy;atnqnaftelgvm%n. :E:: ; a'tICVGBH-T\'/ with the
* Amencan coverage by the eite media. three news magazinestor 1977 Instructcorfal felevision w?rs‘bo‘;n aré a'snt:tr’n Y x?sdsa . WOBH TV |
gnd zé{::::tsstrqcted month for seven prestige papers and,network news ' ::t:g:l;gm'gtgto"’fs&l?ga elltll?\s u"’:ne Cooperative Broadcasting
roa . Y e . X
{+ Atotal 046,784 stories were analyzed: 224,860 square inches of Council through the WGBH Educational Foundation. _vg;;au v
print copy and 474:59 minutes of network news. began its operations on May 2. 1855. It was not until Nasch 28,1958
One conclusidn comes easily’ there was no monolithio "American that it initiatéd its in-school morning telecasts known.as/"The 21-Inch
edia” but media stressing individual areas of interest and different , Classroom™ or Massachusetts Instructional Televigion.. -
partsof the world But, in genéral, three hypotheses were supported. | ‘ The period from 1946 to 1955 was tharactenzed as the formative
(1) Latin American news was reported less than news from other | era, wl’_’_en the base for Ma§sach usetts Educational Yetevision, out o
world dreas, (2) "official” news gf business or diplomacy dominated - which instructional television grewrwas constructed. ) o
Latin Ameriar coverage, (3) the average story from Latin America The next period, 1955-1960, marked the infancy aad early history
was shorter than- the average {oreign story. - s ‘ . of thedevelopment of Massachusetts msstr_pct_ional television within
R Latin.Amesica was'a poor news sburce for American gatekeepers, ] the WGBH operation. , '
and the media missed religious and political developments, . The'penod from 1960-1974-was an era of tremendous.growth, .
" throughout Latin Amesica, thiefly in El Salvador and Nicaragua. - ' _ fecogntition, expansion, and conflicts for the Masacﬁuset}s School
. There is a need for a better system of information flow among * N Television agency. Conflicts arose in regard to controyersial issues of
pations, but {is impractical to expect the western mediatostaka . fiscal control by the Department of Educatioh, whereas funding was |

* "bureau in gac® natiop. T hus, work must be done with third world acquired through school membership fee assessiient. .

- - ; ¢~ . Theerafrom 197410 the present has been one of clarity, with "
nanons to imp rove,;the overall fiow y fnews ¢ ’ *glear-cut delineatiorfof responsibility and financing 1ormty - e
However, mychof the problem with the argument about the chusetts instructional television. It has beeh a transitiona! |
* weslern media's tendency to ignore developmental news ay be a« periéd. with wise planning that directs ii into the future.  °
ph.logophncal itference inthe dehmtio&.;ot news More sopr}is_tncated Conclusions. {1) The inception of WGBH Educational.Television
research needs to be done to determine if a bias does exist in the S ‘. 'was a result of allocation of Channel 2 to Boston by the ederal
media attxgifde toward the Latin American nations. .. ‘ . Communications Commission for noncorbmercial purposes and.
The concluston of the study is that while'media coverage df Lai . financial support of four private foundaffohs. (2) Instructional .
Amenica was not as bad as earlier critics had said, 1t stfll lacks depﬁ. television in Massachusetts was conceved due 1o the effasts.of-and
2Nnd a7 ability to spot Tcends, tending 1o descend upon Latin Amenga , collabotation between WGBH.-TV and Eastern Massachusetts schoo!
« when a cnsis "suddenly erupts.” The med;a arrive too late, too officials.{3) The status of Mgssachusetts instructional television has
unprep ared and too set ip their attitydes toward Latin Amenca. . altered as follows: 1958-60, auton®mnous project: 1960.74, quasi-state
. ' > . - . operated; 1974-present. state agency. (4¢) The programming trend of
PRI ' C5 . \ ¢ nstructional television in Massachusetts switched from 100 percent
ot . . L - 2 . _dependence on lotal production in 1958 to 95 percent acquisition in
: ' o - T X 1980. (5) The open-circuit delivery mode has been a major limitation
a . ¢ y- « for Massachusetts instructional televisign that has continued '
. w . . “rvg . throughout its growth. . . . .
A HISTORICAL SURVEY- OF THE DEVELOPMENT OF . - - _— K .
INSTRUCTIONAL TELEVISION IN THE COMMONWEALTH OF - : .
g‘“ss‘g"‘usmi o, Boston tvirsty s h°‘;’;"e’:°' 5726688, ¥ TELEVISION PROGRAMMING EVALUATION:" A NEED.
ARAB!, J0LNOOSH;E0.D. Boston Upiversity Schoo ucatlon, RATIFICAT .
1981, 286D, Major Professag:. Gaylen B. Kelley . G CATION MODEL FOR AUDIENCE SEGMENTATION

) Order No. DAB20122D

* Problem. The purposé of 11is study was to trace the history of the DomzaL, Tere

development of instructional television in Massachusetts to determine

A Jane, Ru.D. University of Cincinnati; 1981. 354pp.

the factors that led to its inception; the 'significant events that affected Chairman: Jergme B. Kernan
. anq changed its,direction; its structure in terms of organization, . Cable televisign is strong evidenmat the-television industry is
policy, and financing; as well as problems and limitatons . changing. Cable i3 becoming a significant means of widening the
tewncounu:r;'d in swtgctu;e. prpgramming, and utilization dﬁ?ing twenty- range of programming and Miormation services availabie to the
. o years of growth, ’ American consumerMMarketing television programming i X
; Ob[ectives. (1) To identily the reason and factors that led to the different from marketing other %roducts. lt?ncﬁ:gg‘s rler;ge;"cnl'?t mueh
. Jnception of WGBH Educational Television. (2) .To identity the aumertising, compreheniive and systematic planning. Unders'tanding
~ reasons and factors that led to the Inception of instructipnal television viewer preferences in teleyision programming is essential for the
" inMassachusetts. (3) To determine the significant events that took successful marketing of calle and network programgning directly to )

« place during the twenty-two-year span of growth of Massachusetts ' viewers.’

instructional television. (4) To discover the structural changes of Empirical investigati T
Massachusetisiinstructional television Since its it . p vestigations of \ses and gratifications focus on

achu X e nception interms of | ‘ specifying certain needs that can be satisfied by watchi isi

-organization, policy, anq financing. (S) Tq determine the Watching TV is not necessarily related to-all, ol:ye:/encméwg ;e;:;?%?;t
prggm:;mmg Chi!nig&‘ since its inception in the context of rather.to certain well-defined areas.of need for which television might

;gf.t uction, acqu-t_ ion, quality, and quantity of programs. (6) To +  beespecially suited (e.g., a need forinformation, to escape from
determine the probiems that Massachusetts instructional television problems, etc.). The basic premise of this study is that the choice of

* has encour:tered in terms of structure, DfOQfa:m[“'ing, and utyifation. television programming varies accordin tqthe need gratification

-, . expected-from watching television (i.e., réasons for viewing,
. Q ;\ - enjoyment derived, etc.). o,
g - M . . » ‘
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«*  segmentation. This approach shows not only behavioral intent to
watch certain television shows, but also différences in how members
of each audiences segment percewve, evaluate and categonze
progrtamming. This approach might serve as a building block in terms
of theory andl practical application of methodology o which future
research might progress intd such areas as designing.programming
tor ahighly segmented audience, input for designing programming
packages for network and cable television, making television a more
useful and enjoyable medium, andUnderstanding audience needs
more fully by direct assessment of television programming.

A study was conducted to determing viewers' choige pattérns of
television programming. A sample of 139 women was shown
wdeotapes of 20 television program segments and asked to relate
their perception, evaluation, categorization and choice of each sh
‘ on scales provided in thé questionnaire. A hierarchical clustering
“ algorithm then was used to group respondents according to their |
| choice of alt 2Q programs; it yielded three distinct groups (segments)
: of télevision viewefs. The analysi$ of these clusters was based on a
\

s 3
.

Oy‘

need satisfaction paradigm that identifies three types of needs
- associatéd with watching television: knowledge, action; and emotion.
The need gratification context was examined for significant .
ditferences among clusters. Profiles were developed for each
= segment including television viewing habits, life style’characteristics,
other media habits, and socioeconormic background L p
Viéwers,in Clustef 1 were identified as "television €mbracers,” the
segment that 1s the most accepting oftelevision and its programming
In the need ggatification context, embracers watch more “escapist”,
shqws thag the other segmenits and watch mainly 1o’ get away from
T o their pi'o:l&rvs. Thig'ts an emotfdnal orientation toward television.
Viewers in Cluster 3, dentitied as "television protesters,” are the
most selective in choosing programmipg, and critical of the'r'nedmm.
'In the need gratificabon context, they feel that watching television is
worthwhile,so fong as they learn something. This is the knowiedge
orientation toward felevision. o -
Viewers in Cluster 2 were identified as "television
t accommodators.* The most obvious characteristic of-this group ts;y
Heir choice of programming, They are less sejective than prbtesters?
and.choose almoet as many programs as embracers, but the content

.’
-

»

——-~otthe showschoben1s;more sophisticated, aontrivial and less
"escapisl.” The need’gratificatign centext imdicateg that
_ accommddators watch mainly 1o be sociabte. This is'the action
* -agentation of the need satsfaction paradigmy_ "~
Analysis of variance performed on psychographic varniables
revealed sigrificant differenges among clustergin a-3gt of 75
activities, 38 interests, and some items on femif il Iffe style such as
sex rolecster€otyping, television viewing apd opinion ledership.
Significant differences werg also discovered in other medig habits,. "
and demograp higs such as edycatioh andincome among clusters.
Grouping audience members acgording to'their choice of 20
television programs has proved to be xyseibl‘;pproéch to .
. ) A
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AN INTERPRETIVE STUQY OF THE NEWS: AN ANALYSIS
OF NEWS 'FORME _ OrderNo. DA8209580
Exoom, Lean Rag, Pu.D. The University of lowa, 1681. 183pp.
"Supervisar: Professor Samuel L. Beckeé%[;

™ This §ludy was aninterpretive study e cultural form calted
news, it examined the news which appeared on three television
stations, thre¢ radio stations, and two newspapers for an eighteen-
hoqr period on one rando.gr.ly selectedday. Using a formal, structural
approach to narrative analysis, the study explicated four news forms.-
the mythic narrative, the announcement, the conversation, and the
anecdote. Narfative forms found included these.general types:-the
heroic narrative, the oracular narrative, and the controversia
narrative. Herorc narratives had five vanants, each of which featured -t
ditterent types of soctal actors as heroic figures. Substantal ’
dterences were tound between the types of news forms which
comprised most of the news on eath medum. Giffergnces were fdund
between local and national newscasts on radio. Newsﬁapers were
found to have bath simple and compound narratives. The study ’
concludes that the forms in which news is cast affect tHe meanings
evokiad by particuiar news stories and the pictures of'the world the
1 ’"Ci"ce can construct from those stories, The study also conclu
. E MC«Q acquires a different picture oflhe world from television than
es from the other two news med studied. ‘
°

" s

’ e
v

(4

13

¢

..';\ .

L

OF A MASS MEDIA, TRAINING PROGRAM: «

THE PORMULATION OF A_PARADIGM FOR THE \
DEVELOPING NATIONS WITH PARTICULAR APPLICATION \
TO THE LIBYAN EXAMPLE ¢ f Order No. 8124607,
Ei JERARY, ABOALLAH TAHER, PH.D. The U.n.iversgty of Wisconsin

\Madison, 1981. 319pp. Supervisor: Professor DonR. LeDyc

The lack of adequate planning in training programs for mass
' media in many developing countries has resulted in general
- dissatisfaction about the quality of programs and films shown in these
ccmﬁtpes. The principal purpose of this study is to'develop a general
* model that garvbe apphed when designihg training programs in mass
> media, and applicable in almost any situation, whether the particular
*q  medium is government Swned of privately ow ed. Rt

Thi$ model must take into account rcewgd communlcatloré.

. needs of a given nation and the potential pt a partulcular
communications medium to deliver messages designed to meetthess *
needs. Cultural factgrs affect the probable perception of these  *
messages and the degree of finagcial and technical support available,
for the production and delivery o messages.

The Genetal Training Paradigm cdntains the tollowing elements: ©
ium and Programing

ose, (2) Selectlon of

.

-

L

, (1) Perceived Purp
Content, (3) Exgected OrgamizRtional Stdctures;, (4) External
aControl Factors; (5) Trainjng Program Structure; (6) $cuc&,'of
Support; (7) Opération’. .
The-principal facts of this paradigm correspond 9 the chapters of
this dissertation. (1) A survey of communication as it relatesto. .
development, beginning with an historical perspective, and
continuing with an dssessmerit of "dominant paradigmof | '

. development® as expounded by Dantel Legner and Wilbur. Schramm;
and an assessment of other, gl‘emative paradigm structures. (2) A
continyation of thg assessments outlined in the paragraphs abpye. .
and preliminary applicatipn ok the paradig[n developed,to & training” -
program for documentary film productionif LIBYA. (3) A qtscussi9n .

- of thre® principal topics: thetheoty of documentary fiim, the technical
and organizational basis of filfn Mhaking, and the history of several
major documentary filgn programs in under-developed countries to
gstablidithe value ofdqcymentary film as a tool in develpment, both

® _mpromoling nationalinity and in teaching technical skulbthrqugh

the use of documentary nonfictional medium. {4) An examigation of
smgcific teatures of Libya to establish how they conform tothe
‘General Traming Paradigm. The geographical, historical’and e
* economic feStures will be discussed as well as the cultural factors,
and in particular, the influence of Islam will be axamined atSome
length. As the final part of this d cription of Libya, !he."'_l‘hlrd H
- Theory" and Libyangovernmen al theory 3 practuce;w:ll be i
discussed, particularly emphastzing the relati nship with the mass
media. (5) Asurveyof some of the general problems of establ.:sr,ung a
training program, drawing upon the information from the previous
chaptersto apply the General Training Paradigm to the spécific needs

.+ dof the film medium iirLibya. The first section ofthis chapter considers.

- ¢, somé&of the basic requiréments and considerations of training ™

- programs. It also examines the history of attémpts at establishing film
training centdrs in various Gountries of the Arab World"The final part
of this examinationbrings together il of the threads of the General
TTraining Prog:grqqnd‘combines them ito a specitic propo§a|‘10u

-ﬁaning program,

-,

s

5

’

,

,

a . . ‘ N N

e
. [

4 ~

< X
N BROAQCASTING

A§E-éTUDY ANALYSIS .,
'Y'© + OrderNo.8726629

’

. EvSiveo, Said Mowaweo, P.B, The University of Wisconsin:-
lxad:son. 1981. 333pp. Supervigor. A&st\Professorﬁ'lmothy R. -
aight " . p

* ., -
TheEgyptian broadcasting system historically
governmental agency until 1979 when a new broadcasting code was *
promulgated. It mandates the formation of a public oFganizatioﬁ ) -
~called The Federation for Radio and Television to be responsibla for
" broadcasting‘activities.

. This code assigned a General Assembly for;Broadcastf'ng asthe
highest authority in the organizaton At a lower level, a Boardof
Trustees is responsible for developing plans to be submitted to the
a;sé?ﬁbly for approval, as well as for the supervision of thie FRT's
dmereqt sectors Public figures are to be represented in these two
governing bodies, arld have to have the numerical pajority on the
Bogrd pf Trustees..Public figures are defined as prominent individuals
active in different areas’of social life, .

’
.
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In contrast with the model maintaining that legal provisions are the
determining factor in mass media policy formation, this research
addopts the view that mass media characteristics are defined through
the interaction of different social institations. It is conducted in the
framework of general systems theory, whereby the media’s basic ,
features are defined through the conversion activities of the system
which transforms inputs of demand and support into policy output.
This conversion occurs in a core of authontative agencies and resuits
in output of public policies which return by means of feedback fink
through the general environment to constitute and influence new .
outputs. The recurringvparticipanﬂis in the broadcasting polic&-making
agencies within the "core.” These are singled out as follows. (1) The
broadcasting organization. {2} State regulationsand presidential
power. (3) The legislative body acting in response to othér
participants. (4) The political parties.

‘Each of these participants an iC refationships with
broadcasting are discussed in a separate chapter. Case-studies
involving policy-making decisions have been brought up along the
discussion. These cases attempt to discern whether broadcastin‘b is
overpowered by external forces, the extent to which the managers are
able to dominate the decision-maKing. process; and whether the

* outside occupational positions of public representatives affect their

stand on the issues. - ¢

IMP‘ERIAQLISM, MEDIA, AND THE GOOD NEIGHBOR: NEW
'DEAL FOREIGN POLICY AND UNITED.STATES SHORTWAVE
BROADCASTING TO LATIN AMERICA Order No. DAB209567

_ FeJes, FRED ALLan, PH D. Univeisiry ol lilinois at Urbana-Champaign,

¢

1982, 228pp. . .
This

dy presents an historical accauft of the expansion of
United Stat

interests i Latin Ametican communicatiohs in the hrst
hatt of thi$ century. Particular emphasis is laid on how United States . -

\Shorthfve broadcasting wagused as a vghicle for the penetration and
dominance of Latin American mass communication systems. Such
penetration’is analysed in relation to the overall context of the goals _

-ahd activities of the Good Neighbor Policy of Franklin O. Rooseveff, .~

Concomitantly, with the development gfghdrtwave broadcasting
.as a tool of foreign policy, there arose the néed to restructure the
traditional relations between the broadcasting industry and the
government. This,study describes the pfégess by which the-American
oadcasting industry came to accept government control and
dominance in the field of intesnational broadcasting.

Finally, this $tudy attempts to show how such an historical acccun.t

" a3 this can be used to elucidate the notion of media impenialism.

-

BO‘YS" UNDERSTANDING OF TELEVISION AND REAL-LIFE
MODELS Order No. 8201325

Fernig, Davi0o ELoen. E0.D. , University of Massachuselts, 1981. ¢
159pp. Director: Dr. George E. Forman

During the elementary school y#fars, children meet a variety of

influential adult models both in everyday lite and on television. The
-central thesis of this study is that models' influence upon children is
roodified by children’s changing undersfanding of them.

Four types of models were examined: familiar real peogple in
children’s lives (RPs), unrealistic characters (UCs), mixed-reality
characters (MRCs). and realisti¢ characters (RCs) on television Three
aspegts of children's understanding of thesa types of modeis were
considered: Conceptions (i.e.. the salient features and nonsalient
attributes of each character-type); identification (i.e.. their
involvements with each character-type); and actor knowledge (i.e.,

,their awarenessef the fictiva status of television madels).
3

ERIC S

~

xe

“

0

?

.—\ L )

The subjects were seventy elementary school-aged boys. | he
younger group (n = 21) were kindergarteners and first graders, the
middle group (n = 25) were thivd graders. and the older group (n =
24) were fifth and sixth graders. .

For conceptions, after being shown sets of three photographs of
models {two of which were the same type), boys selected pairs that
“go together best,” and gave reasons why. The data révealed similar
numbers of correct pairs at each age, with both UCs and RPs most*
often correctly paired. Boys' reasons revealed that UCs and RPs {but
not MRCs and RCs) were stereotyped. The few salient features of UCs
(strength, special powers) and RPs {occupation) were evident to boys
In all age groups. A more diverse set of sahent features characterized
MRCs and RCs across age groups. ) ¢

For the second conceptions task, attribute profiles of UCs, RCs,
and RPs were compiled from boys' answers to questions about
physical and nonphysical attributes. The data revealed that boys at all
ages charactenze UCs as significantly less realistic than RCs and
RPs. With age. there was aiso a tendency for boys to describe models
as more realistié in noriphysical areas, but physical ditferences
-between UCs and others remained constant across age. RCs and RPs,
differed from one another only in nonphysical attributes (such as
‘emotions and interactions with others).

Identification with models was assessed by having boys select, at
separate times. models they wished to be (fantasy mode) and models
they believed were similar to themselves (realistic mode). Reasons
were given in both modes. In the fantasy mode, boys of all ages
wished to be UCs and MRCSs, and were attracted by their novel .
abilities. In the realistic méde. boys both noted their similarities to RCs
and RPs more frequently, and relied less on physical features as
reasons for similarity with age. .

Answers to thé four questions eximining actor knowledge
revealed a gradual age-related improvement in boys’ understanding
of the character/actor relationship. A post hoc examination of the
interview tasks revealed both anage:-related tendency for older
subjects to spontaneously apply this knewledge in the conceptions
tasks. and to refrain from applying it in the identification task. Thus,
once avaiable to boys, this knowledge s selectively applied by them.

it was concluded that these aspects of boys' understanding
change considerably during elementary school-aged years.

+Furthermore. boys in each group noted differenges between models
in age-agpropriate ways. imphcations were drawn for people's

. understanding of.modeis beyond these formative years. and how this’

.understanding modifies models' influence. - ‘ o
. . s ° .- P
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MEDIA l')EPE‘NDENCE AND COMMUNITY INFLUENTIALS: A
STUDY OF ACCESSIBILITY, EVALUATION AND CROSS:
CHECKING IN ONE AMERICAN COMMUNITY . «
AR , ' OrderNo.DAB207183.
FRY, DoNaLD LETTELL, PH.D." The Ohio State University, 1981. 164pp.
Adviser: Professor Thomas McCain ©
The present'study attempted to describe and define the .

information environment of a group of community influentials in one; .
community as it relaté®¥th a high conflict issue. Media dependence

¢ was the primary construét through which the information environment _

was analyzed. Beginning with the basic media.dependence model

' developed by S. Ball-Rakeach and M. DeFleur, an elaborated.model

was developed which included accessibility to sources, evaluation of
sources and information crosschecking with sources. Using these, _
variables, the study explored the level of dependence community .
inflentials had, on newspager, television, radio and interpesseaat™
sources of information* about an ongoing urban redevelopment .
controversy. . . . T

* The results indicated that the community influentials tended to be
more dependent on interpérsonal sources than on mediated sources
for information. Interpersonal sources were more highly evaluated
and were used as an infdrmation cross-verification source much more
frequently than were the medidled sources, there were strong,
indications that this interpersonal dependence was largely a function
of the accessibility of expert information through those channets.
Mediated sources were a significant source of information as well.
Mediated sources were perceived as being equally accessible when
compared to interpersonal sources. Newspaper and radio were

1 3 . evaluated only slightly less positively than interpersonal sources.
A . .
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Of the medxaled sources, influentials were most dependent on
newspap rs. thdugh radio was a surprisingly important factor in the
informatidn environment. Television was perceived ag least
accessible and was evaluated least positively of aji sources. The data
suggest that when tlle interpersanal network pro%ides relevant and
useful information to influentials, they will tend to rely on those
sourcesﬂul when the interpersonal network becomés fragmented
and is unable to provide needed information, influenfals wiil turn to
mediaed sources. Finally, the data suggest that newspapers, radio
and interpersonal sources may serve a coriplementary lunclmn in the
information environment. .

- ~

TELEVISION AND CHILDREN'S SELF PERCEPTIONS -
Order No. DA8206831

. GARRAMONE, GINA Maria, Pu.D. The University of Wisconsin -
Madison, 1981. T87pp. Supervisor: Associate Professor Byron
 Reeves’

. Two experiments were performed to mveslugale the influence of

address the questions "Can telgvision information influence a child* s’
sell-perceptions? And if so, upfler what conditions and by what
pr esses?" ¥
Inboth experiments, children rated themselves and a well- knOwn
televrélon character on geveral attributes. Ratings were taken twice:

. for the cantrol group, t nd measurement was taken
immediately-after the first; for the treatment group, a televisior”
stimulus intervened between the two measurements, The television
stimulus consisted of a short segment from a made-for-television
movie containing information incongruent with the children's
-previous person:structure for the well-known television character on
the attributes, In the second experiment, the children also rated an *

.~ hypothetical child. .

In the first experiment, television informationinfluenced both
ratings of television character and self ratings. Identification with
the television character. but not age of child, mediated the influence
of the television information. In the second experiment, ratings ‘of the.
television character and the hypothetical child, but not self ratings,
were influenced by the television information. Neither identification
nor age of child had any consisteht mediating infiuence. In both
experiments, partial correlation analyses suggest that thainfluence of
the televisioninformation flowed fro ange in ratings of the
television character on the most manifestly manipulated attribute to
change inratingd on the other attributes for the.other individuals
rated. The results\support the notion of person structuces as
interconnected attributes and the influence of television information
on self and other perciptions through the assoéiation of person
structures and attribut the child’s mind.

»
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MAKING EDUCATIONAL MEDIA WORK iN A A THIRD WORLD

CONTEXT: A CASE STUDY OF JAMAICA
GEORGE, Nancy Anw, Eb.D. University of Toronto (Canada) 1981.

This thesis chronicles the forces--both people and events--which
have influenced the evolution of the Educational Broadcasting
. Service (EBS) of the Ministry of Education in Jamaica. The history
< examines the earliest origins of the Service in the radio broadcasts to
schools in the 1950's, the forces which led to the creation of EBS in
1964, and en developments which have affected the functioning
- of EBS upt to March, 1980. "Updates” of some significance to EBS’
operations are included up to the end of July, 1983.
The case study has been compiled from, interviews with people
directly and indirectly invoived with EBS during its history, primary
.. Source documentation from EBS, the Ministry of Education and the
- Jamaica Broadcasting Service (JBC), and the researcher's
E lil‘Cnonal data collecfed on.site at E8S.

.

levision on children's self p;fplwns Specifically, they sought to, -

Thiough the history of EBS, the thesis examines the individual
elements which have played a role in the functioning of EBS as a

curriculum-support seqace of the Ministry of Education. Each of the °,

infrastructural elements, the. thesis contends, is 4n interdependent
link in & chain. when each one s present at the same time as all'of the
others, EBS functions successfully; when any one or more of these
elements,is absent, the operation of EBSis undermined,

°*The h:story of EBS is divided into four sections: (1) Background
and Ongins; (2) The Early Years (EBS and US/AID); (3) The Middle
Years (EBS and The World Bank), (4) The "Infiationary Years™ (EBS
and External Forces). .

The structure of the Chapters emphasizes the significant role
played by lOrelgn aid in the establishmentand operation of EBS
during the course ot its history.

Although treated separately, the objectives and the funding of the
Service are also presented w;lhm this historical framework; each

complements the statements by interviewees and the documenlallon -

used in the thesis.

The history and the research findings highlight the mterdependenl
nature of the elements which facilitate the production and reception
of the electronic media for curriculum support in Jamaica.

-
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Tl‘& NAZI. ANTI SEMITIC FILM: A STUDY OF ITS
PRODUCTIONAL RHETORIC
Gitus, BARucH, Pu.D. University of Southern Cal:forma 1981.
Chalrman Professor Morton Zarcoff ‘.

"Since the demise of the Third Reich, the anti-Semitic films made by
the Nazis have been hidden away in closed archives, far from the
public eye. It has been generally thought that they were so noxious
that-they might poison the social atmosphere. This study does not
ignore such adanger, but that poss:blhly should not prevent the
iflumination of the portrayal of Jews in anti-Semitic films which
exemplmed the total program and philosophy of the Nazis.

The central thesis of this study deais with the "production rhetoric

* of Nazi anti:Semtic films. The term s Gerald Millerson’s adaptation
of Anistotle’s definition of rhetoric. Aristotle defines rhetoric as the art
of discovening all available means of persuasion, and Millerson places
1his in a motion picture context and concentrates on the
characteristic qualities of the medium.

This study shows that from the beginning the Third Reich used all
available aesthetic means to project therr image of the Jew and their
condemnation of Jewry. They spared no expense to defame the Jew,
to arouse anti-Semitic feelings among Germans, and to justity the
viewpoint that led to the total destruction of a great part of the Jewish
people. This investigation is an analysis of the principles by which the
film medium as an instrument of propaganda uses a special rhetoric
to establish fear of a common enemy and to manipulate pubtic
«pinion. ~+

One of the central themes of this study is how artin the Third
Reich had become an object df politics; film art turned intp a political
instrument and only as such was of interest to the regime. Their
success was determined by the way the represented and fulfilled the
political lask required of them. .

The information was gathered in hb:arm. museums, and private
~tollections, and from private interviews with specialists on the
subject. The investigation followed a thorough and repetitive vuelng
of the films under consideration.

The findings suggest that by using productional rhetoric film
makers made considerable contributions to creating the
.psychological climate in which a country that had long-been
considered one of the more cultivated nations of the West could allow
the extermination of European Jewry under conditions of
unspeakable horror.
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:Evgs‘.xgnmmsss AS"A PRIVACY DEFENSE FOR THE
EDIA™ | Order No. DA8206513

?ooo@neams L...PH.D. Solthern Minoig University at Carbomdale
981. '470pp. Major Protessor: Harry W. Stonecipher |

In privacy cases involving média def i
: ; endants, courts are required
:(o balance the important competing interests of the public's mneeﬂ to
“;qvg through the protection of a free and unfettered pres andthe
. n_/udual S nghg to be let alone. When privacy cases are brought
ngam st the‘med-a. the defendant will inevitably usa the .
yrs':rorthmess defense in ah effort to tip the balance in its favor.
is stu_dy addressed t_he following questions about
nflwswo_ﬂhlngs. the media’s primary defense against charges of
gov?t:z x(r;\)la:;on: g) How has newsworthiness baen defined by the
157 ow effective has the newsworthi
;nels@ defendants involved in faation? (3) Wrat mitaaties
actors, if any, have inhibited or defeated
newsworthiness defense? the strength o the
Restricted to privacy invasion act;o i i i
yac ns involving media defendants,
;h:\s study was aiso hm-ted_ to an examination of reported cases where'
2 'ewsworthmess or public interest claim was used by the media as a
efense orwas combined wkh other defenses. All reported privacy -

cases decided on all levels of the state and federal court system that
involved the newsworthiness defense~and the media defendant were
analyzed. .

After examining more than 250 cases, it was concluded that, asa’
general rule, newsworthiness provided a successful defense for the
media in a privacy litigation because the courts left the determination
ot what was newsworthy, an& hence privileged, to editors and
reporters. Conceding that a seemingly endless number of Jopics were °
newsworthy. the courts geherally declined to define the prvilege or to
remove items which were entertaining, rathér thanpurely -
informational in nature, from its purview.

The strength of the defense depenided in part upon which of the -
four privacy torts were involved. Newsworthyr.2ss genegally served the
media w'ell'm privacy suits involving the appropriation tort. In
appropriation cases brought under thé Néw York statute, a large
generator of privacy litigation, newsworthiness provided virtually an
absolute defense. Newsworthiness was also a helptul defense in most
appropriation cases which involved.claims of the right of publicity, an -
oﬁsseoot of the appropriation tort. ¢ '

] wsworthiness was seldom an effective defense inf i i i
]NVOlVlﬂ_Q the media defendant. In large part, the defenrs'e'{;tms‘on suis .
gneﬁeg:twen&qs was due to the fact that in privacy actions involving
intrusion, [fability does not rest upon publication, but the means used

+ to obtain the imformation.

BefO(e the US Supreme Court applied the consitutional privilege
to faise light privacy cases in 1967, newsworthiness was the media's
best defense. Newsworthiness provided the media with an effective
defense in about half of the pre-1967 faise light cases. The media's

reliance dn newsworthihess in false light privacylitigation was
neplaced in 1967 with the stronger defense of onstitutional

. pnvile.ge..‘ that is, the "actual malice" standard. Under the
constitutional privilege, the plaintiff had to prowéthat the media |

publlshgd knowing or reckless falsehoods. Because "actual malice”
was a difficult stapdard to prove, the knowing and reckless talsehood
rule was not metin the gnajority of post-1967 false light cases.

In privacy suits involving the embarrassing private facts tor,
newsworthiness was 3 successful defense for the media. As a general
‘rule, the courts viewed a seéemingly infinite variety of topics as-
neWsworthy and afforded the privilege to reports of events which
occurred w , months, and years previously. Similarly, the courts
usually held that a person's involvement'in an event of public interest
was newsworthy regardless of whether the individual's participation
was voluntay or involuntary. Despite the breadth of topics which
were deemed newsworthy, the strength ‘of the defense was lessened,
ay in some cases defeated, w the judiciary found the material in
.question indecent, shocking, or vulgar. s X

Q
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ISRAEL! GENERAL TELEVISION: A HISTORICAL -
EXPLORATION OF CONTENT AND INFLUENCE 1968 - 1973
) ' OrderNo. DAB209303

GoTuFFE, Harvey LEONARO, PH.D. Wayne State University, 1981.
© 503pp. ’ '

Israel, an emerging nation with asurviva! based economy and
national goals aimed at unifying its diverse population, was one of the
. last Western cultures to introduce a general television system. The |
delay was caused by a disparity of beliefs regarding televigion's '
relative ifportance to the saciety and the medium was opposed by
government officials, political parbes, religious groups, and
* representatives of other media. Television finally began operating in
1968, allggedly to fedch and communicate with nearly one million
- Arabs in territorigs Israel had won in the Six-Day War of 1967. The
amended Broad®asting Autharity Law of 1968, passed by the Knesset
(Pa;liament). set forth lofty objectives for general television which
were tied into the national goals and designed to make the medium an
outlet for israeli creative endeavor.
The-purpose of the study was o explore general television history
* to discover (1) theinternat and external influence, (2) the content
ang,diraction of the programming, and (3) the relatidnship between
the content and the Broadcasting Authority Law objectives.
Historical vecaords and the printmedia were extensively reviewed
_ trom the days of the Palestine Broidcasting Service in 1936. Personal
interviews were conducted on three continents with twenty-eight
prominent individuals involved with Israeli broadcasting. This helped
determine trends, directions and the internal and external influences
on television. Program listings were studied at six-month intervals to
ascertain categories, the amount and perc€ht of time devoted to each
category, and the producing country. Budgets, official records and
audience surveys were also rgviewed.

_ The study concluded that general television-was rushed into being

prematurely, and neglected to satsfy its driginal raison Jetre--to
reach the Arabic audiente. The dominant Hebrew-language schedule
was filled with programs which se2med to neglect the provisions of
the Law; entertainment programs from the Uruted States proliferated
on the medium. With inadequate facilities. a Igck of talent, and N

- insufficient funding from the beginning, general television during its
first fivi years was never able to completely fulfill its initial prormise of

being a special entity in a special land.
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TELEVISION SITUATION COMEDY AND POST-WAR LIBERAL
IDEOLQGY: 1950-1980 Order No. DA48207024

HamamoTo, Dannery YosHito, PH.D. University of Callfornia. Irvine,
1981. *299pp. Chair: Protessor Peter Clecak

The purpose of this study is to determine the nature of the
relationship between post-War American ideology and the television
situation comedy. After first describing the salient features of the

' situation comedy by emplpying methods informed by semiotics, &
discussion of ideclogy is presented. The concept of ideoldgy is given
broader meaning than its previous operational usage in much of
American soctal science literature.

Following this, a decade-by-decade historical survey of significant
situation comedies is rendered. Thirty ygars of television situation
comedies are "read"” as texts'to discover both their latent and

. manifest purport. A primary purpose here is to describe the
relationship between politics and culture. .

The study concludesthat whay may be called the "dominant
liberal ideology™ has remained fairly consistentin the television
situation comedy since itsigception, with certain important
exceptions. These "exceptions” suggest that perhaps the dominant
liberal ideclogy and "emergent cultural practices” are engaged in an
unceasing struggle despite the veneer of social and cuitura!
consensus in America. Even in commercial television, social
ideologies inimical to the dominant order are permitted exprea@on.

however limited. From here, the problem enters into the‘reaim Gt

, wider social theory. ~ }
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A HISTORY OF THE MERGER OF NATIONAL PUBLIC RADIO
" AND THE ASSOCIATION OF PUBLIC RADIO STATIONS
: " OrderNo. DA8209992

Haney, JAMES MicHAEL, PH.D. The University of lowa, 1981. 314pp.
Supervisor: Associate Professor Robert Pegper

National Public Radio (NPR), the United States' first nationwide

perminent noncommercial radio network, was established by the’

Corpotation for Public Broadeasting (CPB) in 1970 as a membership °

- organization with local noncommercial stationis electing a majority of
the Board of Direclgrs. . .

The network, as created, wasresponsible for the production,
programming, and distribution of pregrams on the network .
interconnection. The remaining major nationat function, representing
the statjons and the public radio system to Congress and CPB, was

. the responsibility of a separate organmization (NFEB's National °*
Educational Radio division). In 1973, representation became the
responsibility of the Association of Public Radio Stations (APRS),
which from 1975 through 1977, engaged in a series<f extended

o negotiations with NPR on a possible merger of the two organizations. .

On May 3, 1977, the APRS and NPR memberships voted to merge and °

i organizatjcﬁ to handle all the major responsibulities for

publig radio of\Jhe nationdtevel, - L
“This stu amines the history of NPR from its formation through
the restructuririYof the public radio resuiting from the NPR/APRS

merger, Specifically, this history analyzes four issues of énduring
importance to the public radic system during the two year merger
period: (1) the'tafationship betwesn national organizations and
member stations; (2) system insulation from political pressures:™ .
{3) managing the national organtzations; and (4) system funding...
The study concludes that, while not ideal, the first three of the four
issues, which are largely internal to the system, have been at least
temporanly resolved to an acceptable level. The relations between
NPR and its stations, the insuiation of programming from political

* pressures, and the management of the system, though, could -
continue to pose problems for NPR in the?future.

The fourth issue, largely beyond the system's control, long.range
funding, has yet to be resoived and, if not resolved, will become an
even greater threat to public radio’s survival. Without the security of
‘long-range funding, the dejicate balancés achieved on the other three

3?5:5‘3083 could be substantially jeopardized. .
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PUBLIC PERCEPTIONS OF INFLUENCES ON TELEVISION
CONTENT . Order No. 8201448

Hares, Mark Sterren, PH.D. Ohio Unlvﬁty. 1981. 209\;)9. Director,
of Dissertation: Drew O. McDaniel - .

This study investigates one of the characteristics of mass et
communi¢ation--the paucity of feedback. It examines the relative
imbonance of two conditions which appear to be associated with the
audience participating in any means of feedback: (a) the degree to
which a response Is believed to affect subsequent content; and‘

{b) the degree to which one has atcess to a means of responding,

These conditions were examined by making comparisons between
the general public and persons who have written letters to telews‘.u?n
stations. The study considered five sources of influence on'television
content. dirécg audience feedback; ratings; advertisers; préferences
of television executives; and government. For each of these sources
of nfluence, public perceptions were ascertained regarding (a) the
relative importance of the source of influerice and (b} the’
respondents’ access to the source of influence. Respondents also:
estimated the importane which television decisiohmakers woufd
2ssign to each of these five factors. . .

An instrument with Likert-type items was dévelpped through |
pretesting. it was administered by telephone toa randpnrn s:srppl'e o
persons in the counties which comprise the Saint Louis'te .\nsmn|
market's area of dominant influence, Responses from the general |

' public were cofpared with a random sample of persons who had

' written letters to Samnt Louis television stations A tof8! of 225 persops J and/or its usefulness in aiding in the determination of content
. @ rvewed, . - material for othek disciplines of study. =~ i EPRN
E KC g ’ ) N

; oL . . _~ ) . <~

a - <, .

Of the fiyf variables examined, the public believes that ratings and
advertisers have the greatest inlivence on television conteri, followed
by the preferences of television exécutives, then letters from viewers,
and.finally government. Respondents expected that television
decisionmakers would assign a similar order of importance 1o these
variables, except that such decisionmakers are expected to identity
preferences of television executives as the least important vanable.
The most-accessible means of influencing television content is
perceived to be through advertisers and secondarily by writing letters
to television stations. Thus, advertisers are not only thought to*have
substantial influence on television programs but are also seen as 8
very accessible source of influence. THe results emphasized the
relative lack of influence which government is thought to have on
television content. o .

A comparison of letter writers with other respdndents suggests E
that audience participation in the process of expressing preferences
to the mass media i1s better explained by the accessibility of a means
of feedback thari by the influence the feedback response is expecigd
"to have on subsequent content. Specifically, letters are not
considered significantly more influential by letter writers than by

others, yet writing a lefter is thought to (_equire less eﬁ_on by those
who had wnitten than by others.
/ .
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THE DEV.ELObMENT OF AN INSTRUMENT TO MONITOR
SCIENCE COURSE CONTENT OF TELEVISION NEWS FOR
NON-COLLEGE PREPARATORY STUDENTS ..

) ) OrderNo’. 8201104
HoLLins, Wayne CHanLes, Eo.D. University of California, Los A'ngolos.
1981. S7pp. Chfir: Professor John McNeil

A general decline in test scores and society's dissatistaction with <R
.the results of public education has prompted law- making bodies
nationwidé to enact legisiation placing more specific demands on
public‘education. Much of this legislation has reflected an emphasis 1
upon educational accountabil y. A public demand has generally been
"let's get back to the basics!#which usually trans'.lates\né_t only into
reading, wnting and ar metic, but basic content for any subject.
At this time sciencefand its accompanying technology has been
undergoing unprecedenled growth. Science education has been
unable to keep'pace. More and mdre the citizenry of the world is t
faced with making decisions which a¥ect and/or are being affected in ,
some way by the utilization of the science technology of the day.
Science education is confronted with this double faceted problem of
responding to the "back to the basics” demand while at the same
time attempting to maintain a relevancy with the burgeoning amount
of science information being produced. It is an information source
that has growth surpassing the ability of textbook revisionsto k;eb -
pace. . co
It was the purpose of this study to develop an instrument capable
of allowing a quantifiable analysis of those science concepts having
animpact upon contemporary society. In addition to being
quantifiable, the instrument'must accomplish its intended purpose of |
entifying useful concepts efficiently with a minimum employment of
time. N
In this particular instance, television news programmiMaﬁ the
source analyzed. The science information content was analyzed on
the basis of its frequency of presentation in combination with the
consideration of the educationa! format of its presentation. The data
ot these two faotprs is to be inserted into a "Needs Assessment” type
of matrix in an attempt to make a determination regarding the validity
of these data. i.e. science concepts. as content matter for a current
science course of study for non-coliege preparatory students.
_+ The instrument for recording and quantifying the data was N
subjected to a jury type of internal validation. The average of alll
respondents was in the upper quartile indicating a po®tive validation.,
Reliability of the instrume nt/methodology was measured using a
correlation of coders agreements, the resulting average coetficient of*
rehiability was 0.83, also an acceptable rating.,
The validity.and reliability determinations support the usefulhessof .
this instrument for its intended purpose. Further testing is necessary
to determine its usetfuiness in analyzing other information sources
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COMPARATIVE ANALYSIS OF THE PROGRAMMING
RACTICES OF BLACK-QWNED BLACK-ORIENTED RADIO
STATIONS, AND WHITE.OWNED BLACK-ORIENTED RADIO
STATIONS 5. -, OrderNo.DA8125725

JETER, JAMES PriitLie, PR.D. The UniJers)'ty of Wisconsin - Madison,
1981. 176pp. Supervisor: Assistant'Professor Timothy Haight

Many empirical studies and "thought pieces® have indicated that
the mass media stereotype members of undnty gtoups, prticularly
blacks. A commonrejoinder to these studies is that the stereotyping
would end and content would change if mirority group members
owned and consequently controlled more media outléts thap they
have historically. The Federal Communications Commission (FCC)
and various other government agéncies adopted se‘ve"raj policies
designed loincrease the level of minotity ownership of radio and
television stations. The goal of these policies was that diversity of
ownership would result in diversity of content. .

This thesis examined this policy in the context.of black-oriented
radio, currently the most pervasjve type of the broadcast-media with
crossracial ownership, in the areas of News, Public,Affairs and Other
programming, public service announcements, commercial * ‘
programming and playlists. All nonplaylist areas were analyzed on the
basis of the quantitative data used by the FCC to determine the :
performance of licensees:Playlists were examined by analyzing the .
composition of playlists at black-oriented radio stations by ownertype.

' The playlist analysis indicated that black-owned black-onented -
radio stations differed significantly from stereotypic black-oriented
radio playlists than white-owned black-oriented radio stations. There
were no signifieant differences for the black-owned and v:hite-owned
biack-oriented radio stations for the other aréas that were the subject
of this Study. s -~ : v

gﬁ major point of the study was that the question of diversity may

pend to alarge extent on the type of measyrement used and that
measurements containing criteria which incorporate some type of

* qualitative standards are likely to reveal diversity better than sheerly
quantitative measuremerits. %

[N

!

. 3 °
IMPACT OF INSTRUCTIONAL TELEVISION ‘PROGRAMS ON
SIXTH GRADERS' COGNITIVE STRUCTURE AS A FUNCTION

OF COGNITIVE STYLE AND CONTENT ACQUISITION
. OrderNo. DAB211155

Jocuums, BRENOA Lez, PH.D. Indiana University, 1981. 231pp.

The purpese of the study was {0 investigate cognitive structure
changes in sixth grade students after exposure to five instructional
programs from the ThinkAbout series. Multidimensional scaling (MpS)
configuraticns of 10 judging information concepts were examined in
light of student field-dependence-independence (Fi-D) and
acquisition of program content..

Two instruments were developed and submittéd }o reliability

- testing in eight classes (N = 186). Each focused on the instructional
content dealing vath judging information sources. A cognitive
structure questionnaire (Form C) consisted of 45 dissimilarity
juddments, and an acquisition test (Form M) used a traditional
multigle choice format. . . .

The hypothesis testing design was a pretest-posttest comparison
with a small posttest only group. Twelve classes (N = 266) viewed
one 15-minute program daily for a week_ All students took the Group

Q
~

# Embedded Figures Test as a pretest. Form C was given as a pretest to-

the 10 pre-post classes, but not to the two posttest only classes,
Presentations of the posttests (Form M and C) were counterbalanced
in all classes. . - s
Two types of MDS were used: the KYST program for aggregated
data and the SINDSCAL program for individual data matrices. Group
cognitive structure representations revealed the impact of
ThinkAbout programs used in a natural classroom setting even
without the benefit of follow-@p lessons. Three KYST dimensions
desgribed the relationships tetween toncepts, D, discriminated
sources relevant to the dramatic context of the problem-solving issue.
1D was an eyaluative dimension, and D5 separated human from non-

human sourges. . >
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Increased distinctions between cértain concepts and clustering of
others were consistent with instructional corfient. Posttest KYST
configurations differed from pretest conﬂg\éhons for both the pre-
post and pgsttest only samples. Sex and ¢o rbalancing subgroup
solutions also showed increased qualitative structuring. Evidence of a
pretest effect was limited. - '

The use of FI-O as an individual differences pregictor must se
reconsidered in light of tha outcome variables. Fls performed
significantly better than FDs on Form M, but results were mixed on
Form C. For the SINDSCAL analyses, four extreme groups were
selected' FI, FD, high acquisition, and low acquisition. SINDSCAL
subject loadings did not differentiate Fls from FDs. When FI-D groups , -
were seDarated, the Fl solutions accounted for more variance than  *
the FD solutions in one counterbaiancing condition. .

ASSESSMENT OF THE NEW WORLD INFORMATION ORDER:
A CONTENT ANALYSIS OF INTERNATIONAL AFFAIRS
COVERAGE BY THE PRIMARY WESTERN TELEVISION
NETWORKS OrderNo.DAB203174

Kitatan, Kena, P D The University of Wisconsin - Madison, 1981,
150pp. Supervisgr: Professor DonR. Le Duc ¢ -

This thesis fvestigates the extent of international news flow via
telévision news program of the industrial nations. It isolates the .
rocess of fiow and examines those fagtors whigh tend to encourage
or inhibit the flow of television news items from one region of the
world to another. - .
* Video tape and news script samples trgm three Amerigan, two
British and two Japanese television netwdrks over a penod of six ,

_months were obtained to conduct an empirical study. By utilizing
content analysss, the difference between the seven programs in terms
ot their relate time distribution, stary types and news-themes of ,
international coverage peculiar to their newcasts'were distinguished.

Upon completion of the empirical study, the researcher ysed the
processed dala to develop an explanation of the factors that appear
to détermine the particular charactenstics of television.news, flow;

. ecqnomic and political dominance of Western nations cause
“imbalance” in the flow. However, this explanation ditfered from the
established hypothesis which attempts to explain the “imbalance” in
the international news flow; the domination of West and their
imperialistic pressure and influence caused imbalance in the flow.

The thesis'concludes that the researcher’s explanation is more
powertul than the established fiypothesis. However, it suggests the
necessity of conducting additional studies of this type tq develop
more conclusive hypotheses which can expiain the function of
internationalnews flow. .o,

. .

PUBLIC BROAD(:‘.A'STING AND FREE EXPRESSION: AN
EXAMINATION OF THE IMPACT OF THE GOVERNMENT .-
NEXUS S ) __Order No. 8201844

KLEIMAN._HOWARO MiCHAEL, Pn.d. University of O/egén. 1981. 413pp.
Adviser: Dr. Ronald Sherriffs :

Pubiic broadcasting's right of free expression has been
constrained since the federal governmient became intimately nvolved
with the system through passage of the Publi¢ Broadcasting Act of
1967. This study devotes particular attention to assessing how public
ielevnsion journalism has been affected by the government's

. Presence. : >

.

. The Public Broadcastipg Act placed djrectlimitations on public

.

bra9dcasting's First Amendraent rights by establishing a proscfiption
agains! editorializing and a requirement calling for all programs or
seties funded by the Corporation for Public Broadcasting to maintain
strict objectivity and balance. While these provisions had littie direct
impact on public television journalism, they established a precedent
<for “separate but unequa!” treatment of public and commercial
broadcasting in terms of the First Amend ment. The Act alse left the
‘system vulnerable to political pressure by its failure to provide long-
term insulated funding:~ - . '

- ¢
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. Public broadcasting's second class status under the First
Amendment has made it especially vuinerable to pchtical pressuré as
revealed by a review of the system's interaction with the White House
and Congress from 1967 to the present The years of the Nixon 4
administration depict the clearest and mgst blatant attempt by the
"government to manipulate public television's publc atfairs -
programming, as documented by matenal secured thrcugh the
’ F_’reedOm of Information Act. Therefore. much of this study s devoted
{o an anaiytical narrative of that period. :

This study also reviews the decisions of the Federal
Communications Commusson and the courts, which have addressed
pubhic broadcasting's freedom of expression. This analysis reveais a
fundamental tension not only between the constraints containedn
thé Pubhic Broadcasting Act and the publc broadcaster’s First
Amendment rights. but also between the constraints and the FCC's
requirement that a broadcast licensee.commercial o public.-serve
the information needs ofits community. .

The study concludes with a review of some of the questions
involved in government subsidized speech. The imphcations of
itkening pubhc stations hcensed to government entities to traditional
public forumns are assessed. . .

-
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AN EFFECTIVENESS MEASURE FOR VISUAL
COMMUNICATION MEDIA: TOWARD DEFINITION OF

VISUAL PRINCIPLES OrderNo. DA8210668

Lewss, ELAine MaRY; Pu.D. Rensse [ .
. X L Pu.D. laer Polytechnic Institute, 1981.
178pp. Adviser. Géorge A. Barnett fute. 1981
\4 .t . 2 ) )
Visual media can be vital tools for communication, Their vitality *

stems from universal validity and ex i ibili
¢ panding accessibility. For their
potential to be folly realized, however, standards f i
. effe#\iveness are chitical. ' or media
is study integrates concepts about visual communicati ,
N > unic
the diverse tields of design theory, communication system:uon from
;n gineering. and human communication research. The resulting
escrptive theory and its evaluative tests are offered as a preliminary
toundation of basic research hecessary for a sci ; i
cfiectentes ry. cience of visual mecya
"~ This dissertation argues that standargs for the quality of vi
! ior of visual
medua.gan be ?r.e!.:xsely defined througv};n:thematical modeling. This
thegretical definition combines practical insights from visual design
wqh evaluation techniq]ues {rom systems engineering and social
science to yield exemplars for visual dispiays. These criteri .
called"Visual Principles. g ys c - renaare
) Visual Principles are standards for media effectiveness. They
incorporate both parameters, operationalized in this investigation as
form variables, and the structural organization among these
° pgrageter&_ a_\nalyzed through multidimensional scaling of variable ' -
stimuli. Additional tests discover optimal levels for some variables )
through causal links with viewer preference. in short, this study
~ p;op:i\sbets a méi?)eméac:ical model that describ\% cognitively relevant’ .
paranitters optimized for viewer preference as a standard far vi
media effectiveness. . . Eqr visus!
- The theory for.\isual Princjples is explored throu ini
, i gh four empirical
tests'A PRETEST to assessgdescriptive stimyli for variables; a
MULTIDIMENSION{AL ANALYSIS to discover tunctional relationships
- among these descriptors; and two VISUAL FORM PREFERENCE
JESTS to find obnmal_levels {dr some of thes parameters.
- Test methodology includes metric multidimensional analysis ¢f

.
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ar_ad rggresion analysis for causal models linking viewer preference '
with visual form variables and dther viewer factors. Stimuli for visval
forr_n variables werg abstract graphic displays. Some time varying
variables were illudtrated through unique videotape stimuli.

LA gpatnal_map of cognitive organization for nine variable
descriplors is presented and discussed. Other analyses find a

positive, ::urviI&near functional retationship between viewer . .

“ o gfeferpnge and onetorm variable, static complexity.

.
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ratio scaled subject judgements for graphic pair comparison stimuli, .
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A STUDY OF PARENTAL AWARENESS OF THE USE OF
TELEVISION AND |IS INFLUENCE ON ELEMENTARY ‘
SCHOOL CHILDREN . ' - OrderNo.DA8204013

MCGRATH, JAMES THOMAS, D Ep  Boston Comge. 1981, 87pp.
Director: Dr. Dondld 7. Donley . s .

The research was designed.to measure how parents perceive their
awareness of the various factors of television viéwing -These tactors
are. (1) The amount of time children spend viewing television
(2) The infidénce television has on children (3) The amqunt and type

- of violence seen on television by children (4),Children’s inability to
comprehend the moral implications of what they view ontelevision. °*

- (5) The value of parental supervision and intéraction bn children's
television viewing.- ' .

A questionnaire was developed tor employment’in the research.
_The questionnaire consists of factual statements Soncerning the
influence of television on children. It was developéd with the aidof a -
cross-section of experts in the field of television and its relationship to

_ children. These experts were selected from various sectors as;

* parents groups, directors of educational televisian, private groups

* quch as Prime-Time Schoof Television, national netwotks such as
ABC. NBC and CBS. university departments of communigation, child
psychiatrists and pediatricians and other leading experts in the field.
The reference, Educatiosial Research by L. R. Gay was employed as a
guide in the development of the instrument, A random sample of
parents was ad ministered the questionnaire. The sample group

consists of parents of elementary school children frongtn(ee

Stoneham,

.

\ .

communities in Massachusetts. These communities a
Kingston and Hopedale. ! .

" Three sub-studies were conducted to reveal intormation .
concerning the following® (1) As a group, are mothers or are tathers
maore aware of theinfluence of television on children? (2) Does the .
fact that the parents watch a certain quantity of television relate to the
degree of awareness they have of television's influence on children?

(3) Is there a significant difference in the degree of awareness
mothers have of the influence of television on children due in part to
- the time mothers spend away from home atwork? '
The researcher found parents are aware of the Influence of
television oq children. Specifically, the r‘es'earch"er found 84.0% of the
" parents responding agree to the facts concerning the amount of time
children spend watching television and the generai influence the
medium has on them; 83.4% agree to the items concerningthe < .-
quantity and type of violence seen on television by children; 90.3%
agree that parents need to supervise the viewing habits of their .
children and interact with their children about the shows they both v
view together. A !
The three sub-studies revealed the following information:
(1) Mothers are more aware than fathers of the influence oftelevision,
on children. The mothers sampled scored higher than the fathers and
had a smaller standard deviation, indicating that as a group, they are
. more in agreement with each other on the topic than the tathers. Tha
mothers accounted for approximately, 75% of the responses while the
fathers composed the remaining 25%. (No guardians responded.) 3
(2) Aninverse relationship existed between the amount of time
parents watch television and their awareness of its influence on-
elementary school children. As the amount of time parents watch
television increased their score on the questionnaire decreased.
(3) Little ditference of awareness exsts between mothers who are »
employed part-time and those who are not employed Mothers who
work {ull-tme are less aware of the infiuence ol televiston on children.

@
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FANTASY LIFE AND MEDIA USE PATTERNS OF ADULTS utility, escape, and acting. Four television programs were selected as
AND CHILDREN | - , stimuli: 60 Minutes, Lov Gram_. M A ’IS’H. andan.arli:'se;;ngefsg.oA
N - w mint: r
MciLwraiTH, ROBERT DouGLas. Pr.D. The Univefsny of Manitoba :?ur;:ﬁga:f& gfb :::e?;?ttylf;aél:g Z?i rﬁhea;uammeri fe198 1to
{Canada). 1981 ’ ‘ . .+ Data analysis, employing analysis of variance, t-tests, correlation,
Two studies investigated the fantasy life correlates of adylts’ and multiple regression supported all three research hfpotheses:
television, radio, and print use and chiidren’s television use. In the - there were significant differences between program scores on all five
“Adult Study. 219 subjects completed the Imaginal Processes gratification dimensions; several medi.a use and.derﬁog‘raphuc
Inventory, Personal Aftributes Questionpaite, and a media use . vanables emerged as significant predictors of differential uses of the
checklist The media‘use and fantasy life measures, all anonymous, same program by different aud'nence members, ahd content-seekers
were administered as ostensibly separate studies on different * differed significantly from media-seekers and nonsc?ekers.
occasions Contents in each of the three media were categorized as. - This study contributes to the uses and gratfications approach by
(1) Interpersonal information, (2) Impersonal information, (3) Sport focusing on the role of content. Furgher studies might fruitfully
and Physical Activity, (4) Sexual-Romantic, (5) Musical, examine a broader range of en’tertammgnt programs and m°:° refined
{6) Nonviolent Drama, (7) Violent Drama, and*(8) Humorous. ways of categorizing viewers. * .

Principal Components Analysis yielded sevenfantasy and sex-role
factors and seven media use factors. Canonical Correlations
indicated that a media diet heavy in print erotica, sports in all three .
media. and general television viewing characterized stereotypically . ) ,
masculine individuals with an Obsessional-Emotional fantasy style.

Such individuals were also high in guilty, fear of failure, hostile, and T

heroic fantasies, and were unlikely to read other types of print-or
listen to radio Such a dysphoric fantasy life 3iso correlated with

>

THE OFFICE OF TELECOMMUNICATIONS POLICY AND

television use alone, particularly wewing of musical, comedy, and ™ BROADa?ST, ISSUES: A CASE STUDY OF MEDIA-STATE "
violent programmes Heavy users of a media diet hugh in radio INTERAQTION - OrderNo.DA8208014
:isete: iar}goa:;d s;;o;t:,;;;:: 2‘:"3&?83233!i:ddﬁi‘é';ﬁ?: {foies o MiLLER, James Roseat, Pu D. University of Peansylvania, 1981,
. r TR . .
In the Child Study, 82 grade one students were individually tested 316pp. Supenvisor: George Qerbner . *
using the Imaginal Processes Inventory for Children. They were also This is a report of an investigation of the U.S. Office of
asked to identity 20 photographs of television personalities, selected ~,  Telecommunications Policy (OTP) in its role as presidential adviser
onthe basis of correlations with parental reports and parents’ own and advocate and national policy planner. The study focused
viewing, in a pilot study. Children also took the Peabody Picture primarily upen the OTP's activities pertaining to broadcast-related
Vocabutary Tést. Partialling out the correlation of identification scores telecommunications.
with age and 1Q, it was found that for children, as for adults, a At the time the OTP was established, historically stable and
" negative, anxious, hostile fantasy style correlated with general favorable relations between domir@rt broadcasters and federal
television viewing, especially viewing of comedies, nonviolent drama, authqrities were bei isrupted. The growing complexty and
and sports Boys were more likely {o identify sports. talk shows, and *  significance of telecommunications, however, demanded a
viclent programmes and were Jower in fanciful "child-like" fantasies, cooperative relationship. The expert planning capability represented
girls were tugher in this type of fantasizing and more likely to identify by the OTP and its prestigious location in the Executive Office of the

President constifute an important instance of attempted cooperation.

comedies dnd nonviolent dramas. - .
s . - Documentary evidence was the principal data source for the study.

" . )

f ) ! Four typeg of documents were examined: putlished news accounts;
R . . federal publications, including hearings transcripts and reports; OTP
' ’ staff studies, presentations and press releases;: and relevant literature
° : : from communications and other fields. A second source of
- - infarmation was interviews wjth knowledgeable informants, including
USES -AND GRATIFICATIONS ASSOCIATED WITH PRIME OTP founding director Dr. Clay T. Whitehead. . '
TIME TELEVISION: CONTENT AND INDIVIDUAL VIEWER , After tracing historical events that led to the OTP's establishment,
DIFFERENCES - Order No. DAB209673 the study pr&sents.a record of OTP involvement with several
) : < R broadcast-related issues between 1970 and 1978: regjlatory rules for
Martin, Davio C., Pu D. Unjversity of Oregon, 1981. 149pg. Adviser: domestic satellites, long-range funding and programiming paactices
Dr. ' William R. Elliott . . . » for public-broadeasting, regulatory rules for cable teleyision, station

licensing, deregulation of commercial radio, prime-time ¥V reruns,
and an increase in VHF-TV stations.
. The OTP wasjudged to be ineffective in achieving both its .

" operative goals for the abdye issues and its official goal of greater
stabilityin refations between broadcasters and federal authorities.
Five, major constraints on OTP effectiveness were identified: the
OTP’s neglect of planning for comprehensive national
telecommunications policy, tactical relations with established policy
actors, the problematic nature of the OTP's role as presidentia!

The uses and gratifications approach was employed to inv.es.hgate
the differences in audience functiqns served by different te vision
content for diferent audience members. Broad support was thund in
the uses and gratifications literature for research into the rolerof !
content in determining the gratifications audience members derive
from media use. The litgrature further suggested that different
individuals may use the same content for different purposes. The
‘following three research hypotheses were developed based on the

“literature review: (1) that different uses and gratifications would be

)

found to be associated with different contant, (2) thatdifferent uses \ Dad‘ V?‘;atew:f:‘%:‘ agministration media politics, and the Jeadership of
r ! ol !

and gratifications would be found to be associated with the same - irector Whitehead. 7 N )

contgnt bty different audsence members, and (3) that conte‘seekin‘g . Desire for an executive advocale and telecommunications policy

planner is shown'to have persisted after the OTP's abaiition. The -
study concludes by noting contradictory forces in this desire=tensions .
and potential controversy inherent in media-state telations,and the
need shared by telecommuynications and governmental efites to forge .
joint policy 'in fhe national interest”. *

4

indiiduals will derwve different gratifications fromt media content than
media-seekers or nonseekets, - . '

Several methodologiaal tests were involved in the development of
ests for the resaarch hypotheses. Factor analysis wasjemployed to |
identity major dimensions of gratification underlying television,use.

" Likert scales were constructed for each of the fivesgratification Ty
dimensions that emerged: personat utility, socieg_g! contatt, social T vy

v
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CHILDQEN S PERCEPTIONS OF TELEVISION 'CHARACTERS The analysis for comparative versus noncomparative e

- . . Order No. 8128444 advertisements with respect to the evaluation, iikelthood of use and
* recall indicated that noncomparative message formats were moré
¢ Nicount, Pia, Pu.D. The University of iowa, 1981. 282pp. effective ‘or each service. Furthermore, the Iikelihood of use was
; Supervisors: Prof&or Samuei L. Becker, Professor Douglas M. signficz Iy higher for services mentioned in noncomparative versus
Trank . ¢ . thos tioned in comparative versus those mentioned in
This study,examipes school age children's perceptions of , comparatve advertisements. Recall of the service names was the
television chatacters. Based upon previous research and upon the same for both types of advertisements and finally, recait had no effect
theory of persan perception development, it'was expected that <« . onevaluation of the .vices. -
children’s perceptions would be mediated by the age and sex of the & *
. children, their liking for the television chai'acters and the sex of the '
B television characters. -
The sample forthe studymcIUded a total of 96 subjects, sixteen - - . < 4
males and sixteen females at each of three different age levels. Each -
Sugiect was mtefw?wed'll’\dlvu;iua:'l‘);1 The lnteme;ﬂer?howed the EDUCATIONAL TELEVISION PRODUCTION: A DEWEYAN
subjects pictures of twelve e and twelve female television
", characters, ail of whom wef"e‘qthen appearing during prime time hours,’ PERSPECTIVE Order No. DAB209202
: Sutr)ects were asked to:choose and describe their most liked male, . PaLuzzi, JAMES VINCENT, Pu D. Kent State University, 1981. 141pp
. therr leastliked male, and then the same for the female characters. All Directors: Normand Bernier, George Harrison
their descriptions were recorded and then transcribed for content * The purpose of this research was to apply selected concepts of
apalysis. John Dewey's educational philosophy to the development of a
The contént analysis was done in four stages or levels. First, each . theoretical foundation for educational televisionproduction. The
description was analyzed in terms of total units produced, each unit . rationale for this research was baséd on the premise.that most
being a staterent or idea that could be defined as a fact or item of edycators know relatively little about how television can be used to

information refemng to that television character. Second, the units

learners in traditional and nontraditional contexts;
within the description were divided into manifest or inferred types. educate learnersin traditional an

¥hird, the units were classified into different categories of descriptive furthermore, it was postulated that most television production .
statements. Fourth, the types of explanations given by the subjects personnel know relatwey iittle about education.--particularly with
were coded. regard to Lhe comprehensive educational theory'of John Dewey. It
The results of this study tend to support the notion that children's s was therefore hypothesized that an examination of telgvision
perceptions of television characters parallel actualperson percefition, preduction from a perspective based upon John Dewey'’s writings on
Something which heretofore has not been shown for television (1) communication, (2) trqnsact!on (3) unterest.and !_dea_ls o
characters. As expected, age, sex of sybject, liking for characters and < (4) esthetics, and (S) publgc affairs would resuit in guagelmes which, if J
sex of characters were all found to be significant vaniables in the implemented. could result in a refined Ievgl of produguon practice. |
description of television characters, and hence in theperceptiog.of This research has attempled to test this hypothesis by means ofa |
television characters. Thus, from the results of this study it is poseible + three-stage methodological approach. The first stage, theorelical |
to conclude that television characters. like actual people, are relevant exposition, was used to elucidate the majar thrust of Dewey's . |
social stimuli for school-age children. argument on each of the five abovementioned elements. The secoqu ‘
T : stage, contextual analysis, was divided into two parts: (1} an |
' - interpretation of the theory. with regard toits specuﬁc application to
the problems of educational tefevision productxon. and |
- N e T (2) comparison/contrasts with'alternative approaches far the |
. ) ’ purposes of clanfication. The third stage, synthesis and integration, -
’ . attempted to develop guidelines \qhuch educaiors and teleévision
APPLICATION OF PRIMACY-RECENCY IN COMPA RATIVE ‘ -producers could implement to efféct an improvement in the nature of
ADVERTISING 7 OrderNo.DA8208228 educational television programming. .

On the basis of this mvestlgatlon support was found for the

Orantan, Roosina, PH.D. The University of Texas at Austin, 1981. " postulation that educational television production is the

183pp. Supervisor: isabella C. M. Cunningham - . communication of a method of action by means of a trahsaction

In thepast decade extensive reséarch has been done in the area ' mediation of interest and (deals in a manner which resulls in a
of order effect in the field of communication and psychology, with the ) concentration and a clanification of viewer experences. It was
most investigated research topic bemg the primacy-recency effectsof . therefore concluded that a transactional approach to educational
message organization. Furthermore, in recent years, encouraged by . television production--developed in the dxssgrtapon--could lead to the
the Federal Trade Commission, advertisers have increased their use development of the Great Community: a society in which the
of comp"ﬁ:atwe advertising. Past research in the area of cofmparative impaortance of interdependent actvities--transactions--is both
advertisifg his been mostly concerned with the ethicat and legal * appreciated and respected. This will come about as individuals are
aspects and very few studies have dealt with the effectiveness issue. . integrated intd Communities qf interests, through which the seif can
Areview of the literature in the area of primacy-recency and ) . be fdentified and recognized, , .

comparative advertising, shows that these two areas are closely
related. The order of message presentation is an important issue in
comparalive advertiging, and researchers, seem to hdve overlooked - N ’
the potential connection of these two areas. . s ) .’
The prggent study measures the effects of pnmacyorecency of two |
message formats in the evaluation, recall and likelihbod-of usage of . A ]
. two services. It also assesses the effectiveness of comparative versus 4
noncomparative advertisements in terms of recall, evaluation and ’
* -likelihood of usage of these same services. 5 :
The findings indicated that for both types of comparative * . ‘. ' ) h
. advertisements primacy- recency affected the evaluation, recall, and : . . . ’ :
likelihood of usage of the services testad. As an example,the service . . : r .
that was mentioned first in the comparative advertisement; was a . ' . X co-
evaluated more favorably by the respondents, The I|kehhood of usage’ - ’ ' L
of the product was also significantly affected by the primacy+recency - ° *
of the advertisirig message. Recall of the names were the same for - ..
both types of message format in comparative advertising. In addition, - .
recalling of the setvice names had F,}O stgmfcant effectonthe " . N . s
evaluatlon of that servica. Y . . :
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** AMICRO STUDY, OF TELEVISION NEWS ‘AT THE LOCAL
LEVEL: TELEVISION STATION, WBAP.TV, FORT WORTH -
DALLAS; TELEVISION NEWS DIRECTOR, JAMES A. BYRON;
TELEVISION NEWSCAST, “THE TEXAS NEWS™; EACH A
FIRST IN TEXAS : OrdérNo. 8128675

PraTT, James Davio, Pu.D. The University of Texas at Austin, 1981.
2TSpp. Supervisor; Professor Jorge Reina Séhement

The Problem and Hypothesis of this study is to answer the
question of whether Jimmy Byron fit the great-man theory of Thomas
Carlyle, or Sidney Hook's suggestion that men of small or middling .
stature could meet the challenge of the new technology of television
by occupying the seat of authority? In the process the study
chronicles the birth, growth, decline, and death of "The Texas News.”
The film newsreel format of WBAP-TV was bom on Seplember 29,

1948 and quietly finished its run shortly after 10:00 P.M. August 1, -
. 1969,

"The Texas News" won adozen national awards asthe best
newscast in‘the nation. Byron's news orgamzatnon was awarded the
natonat Sigma Delta Chi bronze medallion for its comprehensive
coverage of the assassination of President Kennedy November 22,

1963. " The Texas News™ was characterized by restraint, good taste,
completeness and accuracy in its reporting of the President's visit to
Texas that ended in death, The citation read, ”. . . this tragedy of
world-wide significance requ Ped work fulfi ttmg the hnghatstandards
of journalistic excellence. .

8yron was al prwdent of the Raduo-Tetevmon News'Directors
Association and'the first broad cast journalist to be elected national
president of Sigma Delta Chi. He was also the recipient of the Wells
Memodial Key, the highest honor that can be corferred on a Sigma
Delta Chi member.

Among Byron's men who went on to bigger and better jobs were:
Jim Vinson to CBS in Los Angeles; Jimmie ellto CBS in
Ct\ucago Charles Murphy to NBC and later to ABC; Bob Welch to NBC
in Viétnam and Waspxnglon Bob Schieffer to C8S; Key Herbert to

* + news director at KONO-TV in Sart Antonio.

" Byronwas the first to recognize the broadcast community his

" news organization was larger than.any one city and he wasthe *
firstto setup bureattslrtWalt nd Forg Worth and cover news
throughout North Texas and the state. The mghtly demands of visuals
* aiso forcdd the newsmen to cover all news no matter of race, creed or
national &rigin which made "The Texas News" unique among media
in the area during the late 1940s and the 1950s.

"The Texas News” was alocally produced newsreel and ignored %
stona of which they had no film. The forthat began to change when
they had'no way to cover the Cuban missile crisis of 1962 and

5 eventually they dropped the newsreel format and conformed with tha
general industry trend of an anchor introducing packaged film storiés. -

L ‘ o

- MEDIA EXROSURE 'AND' COMMUNITY: INTEGRATION AS ,
PREDICTORS OF POLITICAL ACTIVITY OrderNo. 8202497
REAGAN, JoeY BLAINE, Pu.D .Michigan State University, 1981..140pp.

Mass media use isa good predictor of votmg and major party

* political participation. Previous research has ignored *quasi-mass”

media as well as political acfivity outside major party national-
campa:gns The present research explotes the impact of quasi-mass
. fedia in a causal model predicting two types of political behavior:
. .!tOtmg and political participation. The model includes the
"L simultaneoys etfects of media yse, commumty integration, education
and length of résidence. . /
- The bypotheses predict that medna use and commumty integration
are causes of polnticatbehav«or Mass media use is predicted to be a
stronger cause of votmg while quasi-mass is expected to be the -
stronigér predictor of polmcal partncnpa%and commumty o
integration., . . ~. :
Data coltecied in personahnterwewso 17Umted States cities are
© * Subjected toa y LISREL maximum likelivood, analy’ss Fbe analysis
[ exptams 92 gercen} of the vanance m votmg and 59 percent of* the
. variance in pottt:cat pamctpatan

i .Em{c"‘ )

S :

f ‘-'
-‘ .
\
L3

o™ . 4
L3 ‘ -

s Mass medid Jse is the stronger predictor of voting, aithough print””
) mass use 1S a positive preaictor Whl'e electromc use is negative.
Quasi-mass use is the better predlctor of poht:cal pamc:patnon and
community integration.
A 4 The following conclusions are drawn: (1) mass media use
continues to be an important predxctor of political Behavior, however,
(2) \t1s important to include quasi-mass media usein a modb! of
*  communication effects, (3) because the measurement of media use
wadrestrigled to exposure other factors should beinciuded in a
mult:dumensmnal approach to measuring media use, and'(4) research
- on the eftects of media use should keep in nind the nature of
communication and its effects as a process:-other vanables like S
cpmmunity sntegration can medhate communication effects

4 .
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FOUR YOUNG CHILDREN CbNSTﬂUCT REAL-IR .
TELEVISION WATCWNG IN .THE HOME  Order No. 8200864

ScwoLL, MarY KatuLeewn, 6p D Indiana: University, 1981, 241pp. -
Chairperson: Qr 'CarotynL Burke . *

Ithas been suggested that young children are easily misied by
television, bothsin particular content'and in the transter of concepts.
Through the use of naturalistc methodology in examining language
and behavior of four young children, this study 1s able to contribute to

~ thisdiscussion. ~

Making use of sociolinguistic procedures, the researcher acted as
a participant observq‘hdurmg the televigion viewing situation in her
own home anad omes of three other children. Natural,
conversation was examined on the basis of conversational segments.
These segments then could be tharacterized on the basis of four
observed patterns the transactive viewing situation, initiation of and
participation if the viewing situation, the child's performance of
televisién matenal and the child's manipulation of the viewing
situation. Another powerful research taol was the concept of * growth
‘errors™ the lack of alignment between the views of child and adult. in
a growth error, the child overgeneralizes rules, consistent with . -
personal experience and developmental stage, to express what the o
adult sees as mistakesin the und erstanding of reality in connection
with television.

The key conclusions of the study center around the notuon that the
young child is actively engaged in the process of constructing the
meaning of telgvision material. The child can be seen as a social
commumcator who uses the medium, other people, pertinent .
nonviewing experiences, and his/her oWn body (through. '
performance) to gain inf@rmation that wilMallow the refining of
conceptions of reality. If reality is seen 48 being socially constructed,
then television yiewing may be seen-as ane naturally ava,ltabte social
situation in which reality is exptored: The need of the social
communicator for others to aid in the continual refi mng of réahgy is

strikingly apparent from this study .
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AN EXPLORATORY |~vesrch'no~ INTGTHE .. P * \ ) ‘

DEVELOPMENT OF A SURVEY INSTRUMENT TO DESCRIBE, .- . :‘;R:g;“:{; AEYMEZA;:ch:D TaeY :g.'gn's“'gi“‘c“°“5( B
THE MORAL CONTENT OF PRIME TIME TELEVISION- ,*-,e ... A MERC (s
PROGRAMS BASED ON KOHLBERG'S THEORY OF o3 : . OrderNo. 32°°§?§3 é
COGNITIVE MORAL DEVELOPMENT Order No. 8128460 . "SuaNER; JAMES.MICHAEL, PH.D. The University of Rorth Carolina af ggg .
Scuwezer, Heol, Pr.D. The Univessity of lowa, 1981, 182pp. « - . < Greensboro. 198 169@p." Director: .Or. Mildred Johhson g 7
Supervrsor' Professor Richard,D. Shepardson : @‘1{':- <Résearch studieshave found that prosocial behayiors can be ?, ,';*»f .

%4 jdamed {rom vxewmg select teievision programs. in a ime when th:

The analysis of television content has been hetocalpornt of major »* ;gmﬂy’has een thought of as disintegrating ang ‘has few role m

studies as early as 1949 (Lazerfeld and Merton), continuing through -~ 4
A . £ oerparenting elevision couid be of pnme importance as a 50ur¢1
pesary 0w e desleS e i e S G+ % L o T
consg:mer action oromns into the iipact ol television on the social 3 preliminary‘sxanfination of the potentiai (or telev:suon 1 positiyal "&‘
* development of our youth. However, noticeably lacking is any mﬁuenceuea;e 'z'a’;ds'ga‘:’e s:;:’(‘xs e nbetele . mll B :
research into the analysis of the moral reasoning or moral concerns ort o tec'i Y. °h sr':‘ h visio a' 16953 '- ?
expressed, and reinforeed weekly on popuiar television programs. -portrayel on sélected programs within the three program formats o
Therefore, it was the intent of this study'to develop an instrument, - - _Situation Gomedles Action Oramas. and Soap Operas. Data for this

“study wete oQtalneonm n:r@‘telewsron programs, with three *
| i
e o rbaloecaaning e oy o s it ogram orma Each o s e

-

- ¥
" charactefs on television. (2) The Stage of overall maral messages recg:?ec‘!nfg: WG ::msif:";::‘;'swr::an of syste a; al gf
ulimately communicated in a selected sample of television episodes. " entxtgn nd the :ﬁ\ v;ehal\ln sng i ; Toe fratnerie A
The instrumeént developed was entitled the Moral Assessment y i ors under study, The first instrumed}; |
Survey (MASS). An accompanying Reference Guide was also "Empathy Measute (Stover, Guernéy, & O'Cannell, 1971), was u ‘tot |
compiled. Both were developed by adaptmg Kohlberg's Standard * collect rntbrmatron on the levels of parentai empathy by syﬁtema’il ally -
pSconng Method and Manuals to the issues and format . anally;rng verbal and nonverffal communications between Pa"F tsiand
hildren ° . ,
characteristic of televised programs. Three television programs, Little ¢ N
House on the Prairie, Eight is Enough, and Happy Days, were chosen Me::e"s‘zgmd '“15;247’“3"‘ Fas':g)’(%'el Ilntera'ctlon and '"‘.'5'"“3{,‘3:
to provide a representative sample of popular television to which the ure (Sorge ), was used to coilect informatton on fa Y ;
MASS cbulq be applied. Ten episodes from the 3 programs were

interactions. Data‘'were coliected on the Initiator of the %
Using video ttes. the episodes whre recorded and communication.the Role of the person communucatnng. and t ( e

\ " ofthe pereo’r;,r\ecemng the communicajion (Recipient), me dur c¥on
transcribed. The 10 video tapes, transcriptions, MASS and R:fherence" . of the intentlen of the communication (Going Toward, Gaing Against,
Guide were mailed to Harvatd’s Center for Moral Education wheré, P wa d the’int tth X thi S
through prior- arraggements 4 panel members individually analyzed oing Away), and thie'intention of the communication from thit, ;&
the progr ' standpoint of.the person in the family role (secondary mode),; S

programs. * v Data’ weregnalyzed by using frequencies, percentages. s

Pearson-product moment correlations were computed to, prowde -
aninter-rater reliability index. In addition, an overall "averaged” index B
was computed. Since no previous research existed against which
data generated by thrs investigation colid be evaluated, no specific
standards for jnter-rater reliability coefficients were set; instead a
descriptive analysis was reported focusing on the Yollowing 3
questions: (1) Can raters trained in Kohlbergian theory adapt this .~ *

chi- square and the Kruskal Wallis one-way analyis of vanance by .
rank. Each program was corppared with the others within program, >
B formats and acrosstbe nine subject programs.

The n’la;onty of television famties were nuclear, middle-class, and
young white ﬁ?nencans An average of four children per famﬂy was
portrayed with the majorily of the children awteen agers Indnv:duahsm

Pwas stressed over familism.
theory to the analysis of the moral contént of commercial television > 2 The ayerage levels of pacental empath indicated a m:d an .
programs?(2) Using MASS, can raters trained in Kohlbergian theory y -fang
! fi { h t cross valud. There were'significant griferences in parentat empath levels o
ex'r:gte:gereesgtde:,aé;o&e: cllwa féif;og?e: :.':‘::e: ::cKzt:lgergnan B betw pragram formats, Situation Comedies displayed high er levels
ts'heeo exh?l:nt agreement hsgto their clasmcat;on of epusodes across of pare tal;mpathy than did Action Dramas and:Soap Operas. '
thesreyledted sample? . ) _ Portrayals of family roles beyond the nuclear family were mmmal
Pearson-product morient correlatxon coefficients were computed ) The nuclear {amilies portrayed were highly sex-stereotyped, i}‘ he
for two sets of data. Data Set A reflected the moral Stage scores of husband-wile'reJationship appeared requently with husband;ip the
characters across episodes and, Data Set B rktlected the moral Stagé instrumenta roland wife in the expressive rofe. Thechuldren
. scores of episodes across the selected sample. Pearson-product portrayed were precocious and did-not behave according to.] J o
mament carelsbonoefcieriafo St et nged o SRS G e e S
th an overall averaged [nter-rater reliabilityindex o .
correlation coefficients fdr Data Set B ranged from .54 to .94 with an X 2&?&‘"&?& and Seeks Gratficanon wer® predominantiy ports aiyed by i
N iability index of, again, .73. ) , BN :
Wmﬁ:gt:: ::;%rnrsa t,',?;"f’,f’v'.';zi'g";{:n m?&?éw,zig ' ‘Some qnplucatnons of the study were: (1) famuly te!evxsron
conclusions were drawn:| (1) Raters were aole to adapt Kohlbergian programs Coulgd be used to educate real tamilies by provudlng ~
techniques to the analysik of the moral content of selected television examples of effgctive and ineffective communications: and ~
‘programs. {2) When using MASS to assign moral reasoning scores to . (2) additional study 1s needed to investigate specificaily if tamihes are |
characters, raters showel an average correlation of .73. Thus, MASS , - cbgn:zant of the conllict and reinforcement potennal of televrsmn s 2
proved to exhibit a reasopable degree of refigbility. (3) When using Doﬂrqyf ol ka‘rndy roles c.
MASS to assign moral re3soning scores jo-s2lected television e . . w o
episodes, raters showed hn average correlation of .73. Thus, MASS . . NP .o . .
proved to exhibit a reasohable degree of reliability. = D . P , 3
In conclusion, the Mofal Assessment Survey has génerated N . b ? TN
provocative and theoretidally sound data for evaluating the moral . .- - - &
content of television: Thi unvatigatxon has shown that MASS can K o~ T . = .
. provide areliable index fdr assessing the moral reasoning levels Y, JER L ;o
- _ communicated via com rc:al"prqgrammmg With this beginning, the Ny L. ‘ * . o
implications for future reqearch abound: -, %?._ v ~ o .
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- Tn%cmschnoy OF TELEVISION COMMERCIALS:
FOUR CASES OF INTERORGANIZATIONAL PROBLEM

* SOLVING' Orderdlo. 8202036
" SHAPIRO, KAREN ANN Rosznxmm’z Pu.D. Stanford Universily, 1981.
807pp. -~ o

Qualitative field methods were applied to investigate the process
through which television commericals are constructed at four
4dvertus:ng agencres.m New York City. On the basis of these four
cases and semi-structured, in-person interviews with an additional 87
members of the broadcast advertising industry, a five stage

rnterorganuzatronal problem solving model of the constructlon ./-—-

* process is developed.

The five stages of the construction ptocess, as conducted by~
advertising agencies (the focal organization) and advertisers (the
client companiesS), occur in the folldwing sequénce: (1) The problem
isisolated; (2) A strategy is developed; (3) The strategy is éxecuted;
(4) The'commercial is produced; and (S) The selution i is exposed for
evaluation. The greater the resources of the agency-client
combination, the more structgred is the conduct of the construction
process.

Organizational structures and procedures whrch were found to be
common across cases includg: client-oriented, decentralized work

s teams, a core technology {creative people) protected from the
demands of the environment by boundary workers (account people);
brainstorming sessions, frequent agency-client meetrngs use of the

chent's product by advertising agency emplayees; high petmeability .

« of agency to information about the audience and the product;

commitment of the agency to service only one product per market; a

dialectical decisioning pragess. :

These common structures®and strategies are traced to two

_underlying factors. (1) The High uncertainty intrinsic to the creative

" nature of the task that the focal organization is to Qccomphsh and
{2) The high upcéntainty in the extra-organizational env rronment from

" which the 1oc£‘:e rganization derives its respurces.

¢ fThe content of television commercials is examined to asse&p the
degree of corresponddhce between the depiction of men and women
in advertisements and_the roles they assume in socrery The °,
construction process and the organizational structures and
procedures are hypothesized to mediate between who people are in

ea ty a at owd be atru
reah nd wh W rue le"ectloll of "le"l mn telev|5i0“
CO""“e'ClalS.
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THE EFF&C;@QF COURTROOM CAMERAS ON VERBAL

]

BEHAVIOR AN ANALYSIS OF SIMULATED TRIAL WITN‘SS .

TESTIMONY IN COURTROOMS USING TELENISION
CAMERAS . " Order No.DAB203720
"Snones, DonaLo Lewis, Jr., PH.D. The Univeislty:ol Floirdg, 1981.
185pp Charrman: Donald E. Williams -

This _tudy rnvestub:idk%eéuects of thte%lesence of a television=

,camera on the content o wilness testimony. The pnmary reason

*tor conductirg this study was to begin prowiding a sound factual base ~

. fordecision-making concerning the psychological eﬂects of, cameras
> inthé coortroom. Specificatly, this inquiry investigated posxbte
* effects of the television camera’s presence on the ability of witnesses
to present cogent testimony.

Testimony was obtained from 58 college -aged subjects during a
simulated trial situation using an actual®courtroom. The testimony was
analyzed 10 determine the type-token ratro mean word fength, |
sverage word frequency of the first 100 words of each s bjects

- teshmony, the total adjusted length of the testimony, an8 the ratio of
“rivial words used lo the total number of words used by each subject.
Using three mdepengent varrables (the camera situati
communication apprehension scores, and vocabulary scores) an
analysis of covariance revealed no statisticdlly significant differences
among th; dependent vanables between subjects testitying with the
televisiorycameta in $he courtroom and those testtlyr ng without the
tamera present. = N -
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However, significar™Q < .05) main effects were found between
vocabulary and average word frequency(p < .04), and between | ~
communication apprehension and total adjusted testimonyXp < .001).
A s:gnmcant interaction effect (p € 04) existed between the camera
situation and communication apprehensuon {or the averagé word
frequency of subjects.

A selt-report instrument completed by sub;ects after testrfyrng in
the courtroom indicated no-camera subjects perceived more
distractions (10 of 26) in the courtroom while testrdying than camera-
condition subjegls (9 of 32). Four ndividuals mentioned the te‘ievrsron
camera as 8 source of distraction.

This research and analysis led to the following conclusions:

(1} The television camera alone has no s‘gmﬁcaot eﬂ‘ectorkthe

/lz,(rcal diversity of witness testimony. (2). An jnteraction of the camera
t

o

uation with an individyal's personal level of commurucation
apprehension significantly affects that person s pattern of repeating
words while testitying in the courtroom. (3)' A pefson’s normal level of *
commumication apprehension s:gnrhcantly affects his/her length of
testimony. Indwviduals possessing higher levels of communication
apprehension presented longer teshmony than incividuals with Iower
communication apprehension scor%

: ° P
‘ . . A .
Lo

AN ANALYSIS OF IMAGES, ISSUES, AND PRESENTATIONAL
METHODS OF TELEVISED POLITICAL SPOT .
ADVERTISEMENTS IN 1980'S AMERICAN PRESIDENTIAL
PRIMARIES . Order No. 8129098

7

Suyiks, LEONARD C., Pn.D. The Ohio State University, 1981. 399pp. |
Adviser: Dr. ThomasA McCain” .

““This study  defi ned campaign issues and candidate images of
televised political commercials in 1980°s presidential primaries and
investigated whether audno/vrsual methods were diferentially *
associated with them. Critics have argued that politicalspots provide
image material without issue information, that sych spots are
preoccupied with graphic appeals and slick packaging of candidates
at the expense of information necessary for informed chouce by the
electorate. Such assertions are ambiguous since the term “image”
may reter to candidate traits or graphic display. Theretore an
investigation of whether there are unrque presentational devrca
-associated with images and issues'was undertaken.

Quantitative content analysis was performed on 140 thirty and
sixty-second spots from nine campaign organizations. arate
image and issue constructs, developed by a*Delphi Panel were coded

_for each cogmmercial, as was a cluster of presentational variables, -

developed from a literature review. Enumeration data were computed
for all variables in the commercials and compared by party and by
candidate. Correlation and régression analyses discovered *
relationships between each construct and presentational variables.
The data revealed the greatest proportion of issue mentions
concerned national well-being and.the economy; most images were

about experience and competence. Prevalent presentational methods )

included talking candidates, neutral camera angles, and live action ,
interiors. The presentational devices found to be associated with
image mentions included announcpr's voices, stills of candidates,
high transition rates,.five action shpts of non-talking candidates,
‘mus_ic. and visuals talkmg citizehs and famous people. T
presentational devites found to b ociated with issue_ mentrons
included formally dressed candidates talking directly to the camera.

This study roughly drs’cerned image and issue oriented political
spots solely on the basis of prwentatzonal devices. Audio-visual
variables can be used fo predict image or issue orientations in
political commercials. Such hndrngs create a basis for informing
voters about presentational coding schemes ysed by media
professionals in expressing images and Jssuecto the etectorate in
televrsed campaign propaganda.
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NEWS MEDIA OPERATIONS*IN NATURAL DISASTERS
. Order

S000, RAHUL SwaR0OP, PH.D. Stanford University f1982. 300pp.

The present dissertation describes how local, ektra-local, and
national news media institutions {newspapers, teleMsion, and radio)
operate in a natural disaster context. .
Disaster victims suffer from a state of substantial information
uncertainty. Environmental factors undergo drastic changein

audiences. The media are known to be important dissemin

research kn0w|edge by conducting an exploratary analysis of news
processes m natural disasters and companing them to similar
processes in more normal circumstances.

_ methodology to observe first-hand news operations in fqur different
disasters. 1 0

The news mredia wete found %o operate in an open gates”

. ~ approach. The public became the main gatekeeper. Individual-level
considerations assumed greater significance over organizational
considerations for the media.

Disastets tended to equalize differing levels of news media
technological capability. Changes in organizational siz¢, structure,
and operations occurred. Non-news factors became the major
constraint.

4

into a relatively cooperative and mutually supportive one.

Initial reports are ambiguous and inaccurate. Objective
inaccuracies predominate. Congruence methodology is used.

Journalistidoutines change dramatically: the pace of news
gathering increases and the gatekeeping process decrgases

Inter-media relations can develop into cooperative
arrangements that are mutBally advantageous. .

In general, the media perform ~ith resourcefulness and unusual
drive in providing an important service to their disaster- struck
community. .

%

PN -

THE HISTORY OF A RIGHT OF ACCESS 40
BROABCASTING

TOWNSEND, JAMES EoWARD, Pu.D. University of Minnesota, 1981.
306pp.

4 Access to broadcastmg received consnderable attention between
1967 and 1981, The decisions in this modern access debate rest

amendment, (2) the determination that the Communications Act of
1934 spe med that broadcasting statuons were not to be-deemed to
be comman carriers.

S
ertation explores the evolution of the theory of free -

to claims of bccess The study thenexamines the earjy debate which
shaped the legal philosophy and regulatory structure of American
broadcasnn This part of the study is divided into two periods:
{1}, 1§22.1927, whén the Radie Actof 1927 was written and passed;
(27 19281 when attempts were made to modify and interpret the
law to provide {or access.

A summary synthésizes the history of early broadcast regutatnon
and the develogment of the theory of free expression.

*" An Addenduin describes developments from 1946 o 1981 for

those readers unfamiliar with that material.

0.DA8208912°

information in disasters, yet hittie 1S known on how such orgamzatlons'
- operate in such a context. The present study attempts to fil this gap in

The study uses field research techmiques and a qutck-r&sponse

The relatonship between news personnel and officials developed

Order No. DA8206@2

" upon: (1) interpretation of the theory of free expression and the first

expression and traces those aspects of that theory which are relevant
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disasters. Mass media organizations attract vastly incre% ' g
s 0 -

QUALITATIVE RESEARCH-ON TELEVISION AND THE °
FAMILY: PHENOMENOLOGICAL APPROACHES TO MASS
COMMUNICATION AND SOCIAL BEHAVIOR *

“*orddiNo. 8128699

TRAUDT, PauL Jonu. PH. D The University of Texas at Austln 1981.
244ph. Supervisor: Timothy P. Meyer

This dissertation addresses the study of relationships between the
social unif of the family and the mass media, with a primary focus on
television. The investigation explores both literatures traditional to the
field commumcat:on and broader issues relevant t¢ social
science inquiry. \p'd.r_L-—

The mvestugatton is organized into six chapters. Cha =
speculates ‘'on the relationships between social interaction and the
miass media. A review of previous mass communication research
examining the family and television is provided, followed by a

ae

. discussion of philosophical assumptions within the social sciences in

2

* 79 is investigated as well as how such representation affacted

Y

general, and mass communication study in particular. Chapter!
closes with criticisms of traditional research methods in mass,
comm;{'_ucatnon any discusses perspectw&s suggesting one
alternative. .

A major portu&w of Chapter Il reviews the development of .
perspectives and interpretations of phenomenological philosophy,
that may be related to a study of social behavior and the mass media.
This chaptér congiudes with the requirements of research methods
based on the phenomenodlogical perspective.

Qualitative research methods and considerations as to technique
are reviewed in Chapler lll. General guidelines and considerations for
social settings are also suggested. .

Chapter IV narrows tt; topic to mass communication concerns,
and presents the case for a new empirnical-phenomenology for “
communication research examining social behavior and television. A
- phenomenological perspective suitable for the study qf families and -
televiewing processes i1s provided. This chapter 8iso reviews the small
body of qualitative literature in mass commumcatuon examihing the
family and television,

Chapter V provides a working procedural framework'tor futurg
case studies with families. An agenda for contacting famiilies, -
gathering and analyzing data, and presentatiqn of findings i |s
suggested.

Chapter Visuggests considerations for future efforts |
qualitative study of families and television, including theo
and pedagogical concemns.

A .
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AFRICA AND THE INTERNATIONAL ﬁLECOMMUNICATION v
-UNION ) “Order/No. DA820§37B
Unoria, CaLux |ME. PH.D. Wayne State Un\yersity, 1981. 356pp
Political mdependence of African co has not rectified
inequalities in broadcast spectrum utuhzatlon of Africa and the
developed world. This study investigates ¢auses for such imbalancé

The ITU regulates global utilization of frequencies. The metbod
and representation of Africa at selected ITU conferences from 1903

frequency allocation procedures gnd regulations during that period.-
The broadcast spectrum utilizatioh of Africa and enght major
industrialized nafiops is’analyzed.
The political, Cultural'and sotio-economic ramifications of remote
sensing, communitation satellites and direct television transmission
from sdtellites (DTTS) across national borders are explored. Current
-broadcast problems of Africa areblghhghted .
Having excluded many African and other developing countries, the
colonialists and other developed nations from 1903-68 used-their
numerjcal clout to establish radio regulations and frequency
allocation tables that suited their frequency uses. Their recorded .
frequency a&:gnments. sofme of them false, were accorded nghts
against other asgignments. Thus, the principle of “first come, first”
served” was established. .
The International Frequency Registration Board (IFRB) was aware 2
of unoccupied freqiencies. South Atrica from 1947-65 represented
the African contment on the IFRB.
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e s Fcl*:;/ mdeotendezt Afﬂsil:dc'm:ntﬂ% :gg:':; W;tt':\:':*g; counti = THE RELATIONSHIP BETWEEN TEACHER PERCEPTIONS’OF
eveloping nations accounted for more o untries - ... . A -

* . thatattended the 1979 WARC. They pressed for revisian of radio INSTRUCTIONAL TELEV|SION DELIVERY SYSTEM .
regulations and for provisions allowing them greater a¢cess to the ATTRIBUTES AND THEIR USE OF INSTRUCTIONAL,
spectrum, ' TELEVIS_ION PROGRAMMING der No. DAB205751

dne » Remote sensing satellites assess oil deposits, crop yields and ‘ T We . : Ve
mineral concentrations. U.S. cpmpanies dispensg such information 1 szms're;‘: : .Swp‘ R; Ham:'ls.EPnNéDt.BTheK;laor:lde ;}e L{n vershy. 1981.
_without prior cgnsent of the sensed countries. African countries . 19<Pp. Major Professor: Ernest Bur ‘
should utifize fraquencies to sense their natural resources and control This study determined whether the quantity and quality-of
.suchdata:' - - . 'nstructional television'(ITV) use arid attitudes toward ITV varies

To benelfit from geostationary orbit po?stions and the frequency . between teaghers,served by a centraiized ITV delivery system or by a
bands aliocated by4TU, African countries either joined INTELSAT or decentraiized system. It determuned the degreeto which teachers'
N - used its facilities. The cost of participation outweighed the ‘ attitudes towarg-the use of 1TV are related to their perceptions that -
adyantages. INTELSAT has not improved in)‘er-Aﬁican - the available {TV delivery system possesses the attnbutes of *
cgfmmunications. . — - S TREE A . innovations proposed by.Rogers and Shoemaker.
» DTTS will perpetuate inequality in 5"'°f“‘a€‘.§’l,\?"° anges, © -Centralized system users were tea€hers recelving TV .
. discourage focal !‘_155‘,5' promote foreign cultural andpelitical values, .. programming from a broadcast or district-wide closed-circuit A
\ tothe detnnfent of indigenops African values and heritdges. -+ television facility. Decentralized users were teachers utilizing
\ . -Some Afnican broadcast problems--insufficient high frequencres, videotape copies of ITV programs in their classrooms. ]
sinappropriate and inadequate international broadcast ime--are due to N Quantity.ahd quality of ITV yse, attitudes toward {TV and . -
hewr 7§-year ITU exclusione That era is past. Change Is1mperative. . } .perceptigns of the attributes of the available ITV defivery system wéte

<

K \ - S - measured by aspecially designed instrument, the Comprehensive ITV
.. . ) o Survey Instrument (€1S1). The CISI was administered to 244 teaghers
. . - " at 53 elementary schodls in teq Florida counties. Interviews were
] . : conducted to confirm-CIS| responses. R -
\ N " T-tests betweertthe CISI responses on theyquality and attitude .
\ = . ) T . ‘- scale meagures revealed no Significant differences between the two '
\ / . - ITv d:live systems. Centralized system use was found to be *
, . : p RAM’ . significantifhigherin quantitythan the decentralized syStem.gse.
» PRODUCERS’ EX P@SED PGAEJE;;?I'?(‘)(LJOAT. ‘gQMRh/(l)I?MENT . » Pearson product-moment correlations revealed that there wasa =
DEClSIO{d MAKING”AND OR . m - significant relationshiggbetween four of the five attributes of
IN NIGERIAN RADIQ AND TELE\!ISIO ' TIONS. =, . ipnovations and quantity, quality and attitude scores. The  * !
i 2 ) " K r No. DAWOOZ .;:ations:ipshwgre in the directions predicted by Rogers-and -
. o ; T Y . oemaker, iowever, most of the correlations were jow (-.0048 to ’
Uro, O stés et (N' - Syracuse Uni ?981' 13?pp. e, .29) accounting for less than ﬂb% of the variance. :
The primdry erpbse of thig study is investigate the'relatio l9g<> . There was no apparent advantage to the use of either delivery .

between producers’ expressed participgtion in program deciSIONEEET™ | systemin terms of quality of ITV use{pr attitudes toward ITV. Despite

? making, or programming. and their orgdnizatiorral COm_"E"_’“F@f o the.statistically ‘s;aﬁcant difference im quaritity of ITV use, the actual

Producers' expressed participation i progragrdegisionwidking'is © _ditferences were @il small to be of practical sigpificance. -,
, . defined as the degree df invelvement pr rs have ih decisioris " Utilizing Rogers' and Shoemaker's attributes wasmot document eqy
~  regarding the various aspects of the pjograms'they produce as . 10 be astrong predittor of teachers’ use of or afutudes toward ITV.
indicated by the%jﬂerence betweenwhat they say is themac}uﬂtaqd - ' .- . . L
esired participation in programating. Organizationgt commitmentis ) L T PR . <
i fined as the hehavioralBhefiomepon that results from transac - i ' oL
between individg,als and organizations thrfugh.which they are &~ ; . . > ’

.® induced not only td remain with the organization, butalsoto . <, - v )
commend and beliive in the pt:‘pgset.‘ values, apd;‘s‘ocl;g:o;;g:‘t;e;king AN EXPLORATORY STUDY OF TELEVISION'S IMPACT ON
orgagization. In thatsense, participation in progr i king \ X !} . .

— is?:oﬁstrued as a typelof transaction between producers gnd their =~ g::\LRDISZN S PFRCEPT'OQ;S- OF PARENTS AND CHILD
stations or networks gnce it requires participants to be mentally . ' . L. . . . OrderNo. 8201 87-8
involved in determiniig the various as of the primary product of ZELLERBACH, JANICE Stie. PuD. Uni_\m@ol Oregon, 1981. 147pp.
"broadcasting organjzations: . . Adviser: Deanna Robinson s, - .

in Nigerian radio and N

0 . ’
Children’s percéptions of socral reality are acquired from a
number of sources, television among them. Social reality literature
suggests that much of what children¥iew on television is mentally

evision stationsaere interviewed for this study. Produters’ ‘
eleyated Yo the status of being "sociallf real.” T ew J
|

pressed particigation was measured by determinipg the desire of
prodizers to participate in making decisions _re@dmg atotalof21 ‘€
« proggam "events,” and.their actual pasicipation in {n‘qk:qg decisi
regarding these events. Their scores on actual participation were

. k One hundred ang fourteep producé
|

»

- This study tests the effects of sex, _developmentq,l stageand .
exposure to Little House on the Prairie (the program most highly

, then subtracted fron#eur scores on desired pa:éqp%.t;on ;zi?‘g:aln endorsed by the Parent-Teacher Association for child viewing), on. o=
producers’ expressed participation in P';ggb'a“‘ cfh?hr mstat&s? ‘. childrén’s perceptions of themselves as future parents, their own .
Producers =e7(pfe?ed participation could be °"eg ree g R parents and Charles and Caroline Ingalls (the parents onlittle House
decisional deprivétion, decisional equilibrium, or decision % on the'Prairie}as Suppostive of nonsupportive parental figures. .

Swration. ssured through 15-hem - Seventy-two fifth and eighth grade children (Cancrete arid Formal '
Organizational commtment was mesisured through g 15-ite - Operational stages of cbgnitive development) were interviewed o, |
Likert-type stale and ranged in intensity from very weak, throlg ‘» ascertain subjects’ perceptions of their own, their parents’ and the » |
weak, medium, strong, Yo véry strong. .h 7 *  Ingalls’ child-rearing behavior. Qyestionnaires examinéd TV viewing =

K The Sl;c;y p,“?‘"d:is e:tfhgr::ﬁn w}?;s:_:?m;:?‘g;‘fﬂ‘;;;ﬁ:ﬂ'° - ganerns. fi¥or§:1e prcggr:sms. pe'rc:wed re;alénty of programs and several © |
expressed decision AR 2. emographic characteristics of the sample. |
commitment than those who e:fprased decisional degnvatuon. ‘ . Two hypotheses were explored: (1) the greater the éxposure to ‘

, However, because the correlation between producers expressed Little House on the Prawie, the greater would he the congruency ;

\

participation and organizational commitment is {ow, the evidence is

p N between children’s percéptions of themselves as future parents and
not stréng enough toxvarrant the conclusion that participation in

their perceplions of the'ingals in terms of their ¢hild-rearing behavior

decision making lead organizational cqmmilment . L tn specific sityations, and.(2) the less deyelopmentally agvanced the |
Higher-level managers should be cognizant of the desire of subjects were, the greater would be the congruency betwaen their |
. subordinates to participate in making decisions that atfect them and . perceplionsof themselves as future parents'and their percéptions af ]
*5-*- work. Providing subordinates the opportunity to do so may lead < the Ingalls. - o . . L. |
ER] C~-onger organizational commitment'. . ! .y ) B B
Oy ———— Ay D N .“\ .
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The hypotheses were not supported. When ‘subjects were asked to
predict child-rearing behaviors in specific situations, both light and
heavy viewers'of Little House on the Prairie, and bath youRger and
clder children predicted that they, as future parents, would be most
supportive, followed'by Carcline Ingalis, their own mothers, their own
fathers, and Charles Ingalls. Regardless of age, sex or exposure to
Little House on the ‘Prairie, children viewed mothers (their own and
CarolineTngalls as being more supportive than fathers (their own and
Charles Ingalls). Children most often saw themselves as acting much
like their okn parents whén asked to predict how they would.react in
specific chitM-rearing situations. suggesting that children are
generally acdepting as fair their parents' reactions in situations similar
to those usedias stimuli in this dissertation.
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