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INTRODUCTION

- Teacher and student efforts to improve public sypport for
schools are no longer a choice but a necessity. The revitaljza-
tion of education .in the United States will depend on a fresh,
forceful reachi.ng out from every -classroom. For too many years
we have relied on "showy" progra& such as band, orchestra
sports, and drama to make the public feel good about schools.
Now the time has come when we must "sell” foreign language and
other_solid subjects to convince the public that teacherg are
séri(us about their work. Most of these public relations
effbrts can be developed right in the classroom.

' The challenge of building public awareness ‘and support -is sn
awesome but positive development. In the process of- "marketing
education, faculty and students clarify their*mm teaching and
learning goals.. ,Foreign language teachers and students can
learn to explain very effectively the significance of foreign
language studies in the total education of a youngster.

The rewards of ic awareness efforts have already been_
felt in our fes over the past few years. The report of ’
the :Presidentvs Co ssion on Foreign Language and International
Studies, has receiyed considerable publicity, and extensive con~
tacts have been mpdé with'the members: o Congress,, laying the

grQundwork for eoli;i support in the future. If this kind of \
activity is to be increased and if it is to translate into lohg~
term support for programs, it must involve an increasing number
»of teachers in local efforts. 1In Jour view, there are two major
problem areas to addrdss order to assure local involyement.

The first of these is that although many excellent articles
and guides have been lished suggesting activities for build-
ing community awarenesd, there is a lack of gpecifi'c step-by-
®tep ‘details on how to conduct a promotional ¢ampaign., The:
members of a foreign language department may put considerable
energy into a successful event within their school; but they
usually fall short on techniques for reaching the diverse (apd.
natural) constituencies outside the school who influence deci-.
sions on schpol budgets and/programs. The result is a discour-
aged conclusion that "“it sn't do any good to promote a
pforeign linguage event because programs are being cut anyway."
In the hope that our extensive efforts at promotion in Washing-
tén State can be of benefit to others, the WAFLT Board offers
numerous prototypes in the present publication, relating them,to
lpecific events. ,They are embellished by protctypes and back=-
ground information provided by Elizabgth Hemkes.,

A second--and more serious--problem is that most teachers &
not believe it is their responsibility to market education oug-.
side the classroom. This is an understandable attitude, in

. “
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light .of teacher work loads, staff tutbacks, and other problems
that have built up over the years. It is our belief, however,
that unless¥class time s devoted to commum'.‘ty awareness activi-
ties and a rationale esthblished for doing B0, we cannot expect
any growth 1in the role of teachérs and students in gestoring
faith in our schools. In this-paper we have outliged a sug-
gegted teaching ynit’ that addresses this classroom issuye. .
It 18 important to recognjize the potenfials and the responsi-
bility of the local foreign language organization,in public |
relafions activities. Taking the lead of our national assotia-
tions and building on their materials, the Washington Associa-
tion of 'i-’oreign Language Teachers has experienced considerable
success in-distributing Foreign Langlage Week materials, devel-
oping a format for presenting edicatron issues ‘to the commun:ity,
and utilizing the annual state conference sas a public relations
toole We have good reason to believe that enrollmertts and
offerings 1n® foreign languages have increased in Washington
State becausé of these efforts.!’ ‘

Tprs publication,, then, offers help to teachers, teacher
trainges, students, and the lofad foreign language professional

organization in moving out of their’ &aditional environments and

-

into the community where they may identify natural constituen-
cies and develop public suppont for foreign language prograﬁs.‘
S%ction 1, developed by Rosanne Royer in cooperation with
Joanne' Bubacz, ‘18 a suggested outline for a six-paf{ interdisci- -
plinary unit. for foreign language and journalism teachers. The
purpose of the unit is to prepare for the promotion of Foreign
Language Week in March, and it illustrates how foreign languaje
teachers can relate their curricula to other dfsciplines in
their schools through the promotion of their programs.

. Sectign 2 is a,compildtion of Foreign Language Week mater-
jals used in Washington State in 1980. It gives extensive
examples and details on how various coﬂ%tituencieg in the com-
minity can be reached. ) .

Section 3 offers a step-by-step process,for presentfng an
educational issue to the community--in this case the report of

«the :President's Commission and .the way in which community forums

1

to review the weport were organized in five cities in the state.
The format for b§inging together representatives of buslness,’
govermnment, the media, civic organizations, education, and
others canvbe used with any issue. . : -
Bection 4 contains examples of promotional a.\:xd press pieces
developed to utilize the ‘annual s\tate foreign-lanquage confere

. .

schools and univergdties 1n the state. Responses indicate from
slight to dramat it ‘increases 1in all institutio reporting. A
summary of this survey has been prepared by Dr. lester McKim and
is available from Keith Crosbie, Foreign Language Goordinator,

state Guperintendent's Office, Olympia, WA 98504. .
‘e . - . v

»

15 questmnnan‘e':;? sent in 1980 to all public and private
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— ence as a public relations eyent. Both the 1979 and 1980 WAFLT
conferences ptovide samples of how to involve various consti-
tuencieg and mdividuals in the community.’ -

Sect:.on 5 is a selected bibliography on publlc awarfieness
compiled by Elizabeth Hemkes.
- - »
It 1s important for teachers to remember that some of the best
resources and tools for their public awareness efforts’ are close
at hand, but are 'often overlooked: .
» : -
. S‘tudents, who are the most vital representatives of any °
school. They should have the major role sin all activjties
involving public relations. . /

7 . Teachers in other disciplines whose work irdvolves market®
) ing techniques, career training (e.g., journalism, econo-
mics, vocational education). . . \

-

- Y I

~ .+ The school principal and the PTA council whose long-
estabiished contacts in the community should be utilized
as logical starting points for public awareness campaimns.
. ) ~
4 ms§ educators would agree that schools are only as good as
the community involvemert in them. Foreign languade programs,
* then, are meaningful to the degree thaj teachers and stude
can explain and demonstrate to the 'coﬁtunity the importance of
fotelgn language study in a good education for' today's world.
‘It is our hope that this wbhcation will add useful prototypes
to the body qf existing publications on the critical and una-
; voidabl® matter of school~community relations.
7
. . L) L
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T . 1. AN INT!RDISCIPLINARY TEACHING OUTLINE PREEN
FOR PORBIGN LANGUAGE AND JOURNALISH TEACHERS

. ' Background
. g  —SCXgyound .

Cgmunity ouj:reach and awareness building-have a legitimate
place in the regular activities of our claggrooms. Almost every
discipline in the’curriculum is respongjble for improving, the !

unicative skills of youngsters. If-increasing uurenest on

- an issue in-the copmunity requires effective communications, we
are responding to our, school mandate by involving -students in

.

the "real-world" experience of promoting Foreign Language Week. ' "t
We should not be reticent to use claes time to' do it.
. .The teaching outline presented in ,this section demonstrates .

. how school public awareness efforts can be developed through an
interdis plinary‘ approach that tehches léngnage and journalism ’
- dkills., t is strictly an outline, requiring that *foreign lan-
guage and Journa]:ism teachers work together to proviae the final
details that suit their sjtuation bept.
Journalism and foreign language .studies are Bomunications-\’\'
, 'based .in an obvious way. Journalism clasg is called "communica-
tions"; foreign language study is the process of learning to
‘ communicate in another language. It is natural for the journal-
. ism teacher and students to join forc’*s with the foreign lan-
; guage teacher and students to explore such “"exotic" communica~ - '
tions tools as the public service announcemeny, press release,
and TV commercial, and gear thosge jto a meaningful Foreign’ Lan-
e Week campaign. -
guag pa , / ,\. o
N . . Objectives .
* . .
Students ,and teachers will gain ‘understanding about the
techniques, tools, and impact of the news media, using both .
English and the target language in their classroom and homework
acbivities. The six lesgons will provide guidelines oh identi-
fying public support, communicating the value of foreign lan~
. — guage study in basic education and ih the workaday world, .and
helping teachers-utilize National Foreign Language Week to
increase support for their work in the classroom and in their
schools., §
Lesson 1 examines how people get information in the United
States and in other countties. Comparing a local wii@.-a toreign
newspaper reveals what is important to each cult
. Lessons 2 afid 3 focus onpromotion. Stueents exgmine their

\
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- favorite radxo or TV commercials and then are asked to create a
product and .commercial’ of their own. ‘'Assignments involve the -
.student s city or town and may be glven in either English or the .
. target language. . B . -
Lessons 4 and 5 present 3'_he°wr1tmg of news releases, exqm- -
1n1ng how the release prov:.des the elements of a news story and
analyung how a, pubhc service announcement differs from a com-

mercial.. v

In Lesson 6, st&dents and teachers produce actuals promo-
tional materials that are distributed to the local media for the
Foreign-‘Linguage Week campa:.gn. .

This unit has year-;ound application, but it is spec:.ally
designed to culminate in the promotion of Foreign lLanguage Week
b " in Marth.. It {s duitable for middle- and high-school students,
but we also encourage the use .of these materials in wo‘rk;hops P
for foreign language teachers ahd*as a compénent of teacher
trainind at universities. .

. The upit should be st!arted nd later than January 1, thowgh
‘., to be maximally effective, Lessons 1 through 5 should be. inter-
spet¥sed through the regu curriculum from Se;;tember to Decem~
‘e ber. “lesson 6 can ‘then started in early January with total .
concentration on Fosxeign Language Week promotional pieces..Each
: lesson is a two- td threé-daw projeét’ that may be extended éver .
- a longer period 1f_necessary.

‘

.

4 » ! 4 ' - ~ . .
: I o . Lesson 1 lirst Week ) )

"NEWS: WHERE, HOW, WHEN\w YOu GET Ir?”

-
.

3 Objectxve. To show that the' way people get' information and the
it is presented to them .is determined by their culture,
world view, and the system of government delivqrmn,g it

.

- ¢
- Day 1 (Journallsm Teacher) . ~ .
1
1. Braingtorming sessiom with students: "How do people get .
news?" {(newsbapers, TV, cartoons, ads, etc.) -

-
.

2., Comparing an American with a foreign newspaper

- - - . )
. A. The local paper ) 2 .
N 11)"wWhat catches your attentiﬁ:?rst? (Response from ° \
students will probably be headlines, pic- .

tures.") Ask, "Which ones and why?" ’

2
~ -

(2) After you read the headlines, what do'typu do next? “q
(Most peoplé read picture desqriptions

- - L4
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(3) ‘Discuss sub-headjines. .

.(4) what is tkg content of"the front page? L
. . (5) What is your interest after you glance over the

- front page? . *

- (6) Did you realize, that.the stories are arranged in a -
. certain order to attract yoyr attention? Discuyss

table of contents o’f the newspaper.

L3

C PRERK

':. (7) what role do other countries have in. our local news
stories and feat’:ures? minor? major? :

(8) Do the *same kind of analysis wi\th' gther peges of the
paper. v
- 4.
¢ (9) Present other local, community, or area papers com-
', paring thesé with, the first paper examined. Point
out areas in these papers where foreign language
words or foreign dountlies-are evident.(ads, sports,
. fashion, cooking, mevies, business section, editor-
. i ial pége). .
’ ’ - . 4 - v ". ) .'
Homework:* Hand &t {ocabulary list of newspaper ter;ms"in the
target language. &ive each-studént a copy of a front page gf a
local newspaper. Prepare questions ‘in target language based on
discussion, e.g., "Wwhat is the main headline? Wwhat is the con-
‘tent of the main pictur&R” ) ! - ‘ g ’

K3

.
.

, AR . ol
- Day 2 (Foreign I:anguage Teacher)

- . T , ! .

B. The foréign newspaper

“

3
[l

. (Start with brief review from yesterday; then turn to j.
. frontpage of foreign paper.),

L] .
-

(1) what is similar? different? Why? ‘ .
) ' " . N ~
K (2) Content/layout, etc. Compare’ obituary sections,
< letters to the editorspage, etc. What do these sec-
tions indicate about the culture? )

’ . ’

. (3).Compare tables of contents. What do they, tell us
s’ about readership? about the way the publication is
' financed? Aré,the publishers-:working in a free
. ' ¢+ enterprise syst;eu(or does the government publish the
. ‘paper? How dSes thls affect content?
4 PP '
: 12 ¢
- <
Q S : ‘ :
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(4) Doey cl:he u.s. play a role in any of the stprigs?
How important is the U.S. to this country, based on

R cpvegge in. the' paperg .

-

\ <

. Homework: Translate a s article found in the foreigm lap—:"

guyage paper. Compare its writing s‘tyle with American joyrnalisgm - '

_+ techniques {sentence structure, the 5 "W's,"™ ,etc.) What cul-,
tural dif‘ferbnces and similarities between us and ‘the other
;ountry arg revealed in th eontent?

-t ’ N

e - - bay 3 S

o
Ptopose that stude,nr.s assemble a newspaper in the target
languaqe thzonqﬂ i;\dl‘vidual and -gtoup contrzbutions as

’ outlined ‘below. {to be written in the tArget language).

Wrire, an indivzdual ‘article fneq«the choices listed'
belov. . . . t

’

A -

Write a gro;xg.arti\cle ‘from the choices listed below.

For «extra credit,r draw a cartoon or write an® edigorial.

r - ’ L
" 2. You might ask for volunteers jto be meditors” and orgagizers
of this paper.. The enti;e class could Yote on a name to be
)n to the paper.

.

. A; Choice' of hﬂfvzdual aracles to be written in the' ..
. 1 target landuage. . N S G
| - -
¢ . . s
(1) News stories: impprtant events at school -
~  (homecoming, foreign students, f'orezgn travels,
drill team, debate topics, music ‘programs, cheer or
p clubs, language ‘honor godi 8); fnterviews
wi otﬁer%&nguage teachers Tstudents featuring
1nterest1ng happenings in their—“.claSBes“etc.
(2) eciai fe;tutee weather forecasts, movie reviews§
puzzles, ™V gquide ’ '

r

‘(3) Want—ads
(4) Scene cooking, fashion, gardening,zurn,tture, cars *

(5) Spoits at §oﬁr school *

n

B. Group article cl!oices to be writte.n in the target
language




. " ‘ . l »%
- i v
- ’r - . ’ ° ° .
4 ' gﬂ Dear .Abby £
2 . ) . .
‘(2) Restaurant review

’ . (3) Comic strip v ‘

. - '
N ‘) Héroscope Yoo . - '
o 0 (5) Pop song charts, ' . - -

(6) Profxle of a.n rtant person in the school
(t€acher, studenty etc.) ,

* NOTE: The asghi ent may be ven in the target lanquage. See

the following Erench version of the asslgnment.

. EN » i
‘ ¢ *  Devoir * .
- Ecrivez: - 1. un article individuel .
- 2. un article de groupe (ou faites un dessin)
Crédit Suppl. 3. une rédaction* 4
. - [
. -
RTICLES: INDIVIDUELS .
1 - ’ -2 Ll A4 )
. . S oo .
A. Informations géfierales C. Publicité .
s 0 - . . .
1. Le Tour de France . D« Vie quotidienne * -
[ ¢ . T ' -
2. Interview de MPe Batt, . 1. Cuisine
Mlle Brasch, M™ Von Veh ° . 2. Mode * v © o
(les autres classes ge 3. la famille Vincent ' |
;) * frangais) - ‘ ’
. . . E, sports m | - v |
3. Cérémonie d'initiation deg . \$~) :
. ’ Séciétés Honorairgs de , 1. Le football américain
Langues ' 2. LA course 3 fied
“ 3, Le volley ‘ .
4. Oktoberfést =~ * 7 4. 'Le golf R } !
t . ) - .. '5. La natation, - . . '
5. La‘semaine dun "HO}necoming" 6. Le .
. . . . 74 Le prog 'un_athléte
6. Les clubs " ‘ L (Jim tc.)
N ? M P - . 3
B¢ Articles Spéciau,x N . . i
“ 4 . , . 4 o’ -
1, Le benpsa_ ) ' o ,. . ' . ) '
2, Jeux et moys ,croisés : . ’ !
. . .
o . I
Al - -
. . 0
) 14 8 . N4
Q ‘ ~N

’ . . A
ERC .

’ “




ARTICLES DE GROUPE - .

b . .o . ya
1. Horoscope 4. Le hit-parade de la chanson
2. Le courrier du coeur (Dear 5. Critique d'un restaurant .
Abby) - .
T < ¢ 6. Une idé€e originale
. 3. Horaires de la télévision (éd1torial)
.‘ pour la journée :
. ' ’ 7. Bandes dessinées }

. . ‘

.

L 3 Day 4 . - - 4

1. Have the students. write an article about a current event 1n
% the target coumtry. ‘It may be actual or imaginary but will
require knowledge of that foreign culture in order to pro-
duce the article correctly. (One approach might be to hand
out headlines and have students write articles to correspond
with the headlines.) .

. You may wish to suggest that students xake the same news
feature area they worked in for the claks newspaper on Day

3. For example, if a student cyeated a comic strip, have
him or her do a rreris:h comic gtrip. P .

' . B &

- . Lessop 2 (Second Week) ' . ) -
-"WHAT .IS YOUR FAVORITE OR TV COMMERCIAL?"
Objéctives: To show anothér way (audiovisual) we receive infor-
mation 4n g -daily livesi to involve students in an enjoyable
activity on a subject.with which th!y are very familiar; to gain
-an understanding of the psychological factor$ involved in promo-
L] tional work and how potential buyérs are targeted LE i

i L . . “
' ) 3 pay 1 (Journalism Teacher) , . :
\ . — \

1, Preparing for discussion
o

Have students complete a worksheet containing elements “similar

to the fol}ovn.ng . ' .

A. Describe your favorite commerci®l in English.

v, - » .
o B. Why do youxlike this come}c&a‘{(Circle your three
8.)

besf answe




.
(1) It 1s amusing. . “ *
(2) It is intellectuals -
(3) I need this product. -

' (4) I like the star or the personalitx u?\xt.
- (5) It 1s intriguing. »

(6) It has a good or catchy cune. n #
(7) It is *with it."”
(8) The scenes are beautiful in 1t.

. . (9% I am humgry of thirsty while I watch it.

(10) *The vocabulary 1s catchy.
(11) There are ‘cute animals.in it. N
. (12) There are cute childrén m-at.
’ {13) 1 T the product,

H4) product 18 a dream (like a car
(18) There is an 1ideal person in 1%.,,,
(16) The product 1s-one tha
etc.) . .
. .- 1o

What quality of the commer
“you?

C. .

¥

2. . .Discussion

"

. ¢ F
- A

o
o

w

s a

'

gion, etc.).

=T ghouldn' ‘t(use (beer, wine,

. 2
al is the most impertant for

P

4

- /

Cover the above, 'also raising the followi.ng points: %
How are different kinds of péople appealed to in the commercial?
How is credibility achieved? What is the effect of repetition
‘of a slogan or "catchy" song? !}ow are certain types of products
(detergents, beer, cigarettes, 'etc.) usually advértised and
when? wheg does this reflect about American fulturé?

Homéework: Watchy TV or listen to, the radio and take note of com™
mercials with ethnic or internatiqnal’ themes, Choose ome and
. complete the worksheet.' (Teacher: Worksheef, can be same one
used in clnswercise, but in addition, ask’¥or a brief
description of the commercial.) The homework exercise gheet may
(See Bample in French.)

ERI!

be gven in your target language.

Devo.u‘ -

:u'g\

»

-~

>

1.

2.

r6ponses qui oonviennent.) -

N

Décrivez votre publicité favorite (en’ angla!,p).

Pourquoi aimez-vous cette publicité? C.\(Z‘tourez les trois

~
. P

J'aime cette publicité parce que:

elle est: amueante. ;
elle est jintelligente. . .
j'ai besoin dde ce produit. , . .

€

"-'16,10

A.
B.
c.




- D, j‘ame les personnag’s de ce message public}taire.
E. elle est prenante.,

F. elle a un théme musical mtéreasant»

G. elle est dalrs le vent ("withr 1t ).

H, Le aécor’ st -beau, : -
o+ J'ai fam/)'ai soif/etc. oo
J. il'y a des animaux. . .
XK. il y a d'qlorable ,enfants.’ B R
. " L. Je désire-ce proddit. . . -,

M. le produit est un &élément de réve (dream).. .
N. le personnage ou l'endroit représenté est de nature

idéale. - . .
-‘ ¢ M : .
1 3. A yotre avis, quelle doit &tre la q'ualxté premiére d'une
~  publicit té? , .
R r Pl “~
) LIS P hd 3
4. Décrivez en anglais une publicité avec un théme inter-
national. -
o ) -
. S. Hourquoi a-t-elle un “thdme 1international?
' F} s 1
) Day 2 (Foreigmn« Language 'Teache;,}‘ ’ -

-

d 1. Students volunteer td report on thé commercials they heard
and have described on their homework sheets.

" 2. Discussion: Why did the.producers of the ‘commercx'al think
th%t an ethnic or international theme would be appealing?

. /
s “Ae "véjn dad theY believe it would appeal?
* B. Why do they tHink t.llei'e ig an audience for ethnic/inter-
national themes? - . .
f . ‘ iz .
N - "

(NOTE: This should lead to an énumeration of cons@ggtu-
‘enciés such as the internatlional business comm 13
immfgrants, refugees, members of ethnic communities,
- pecple interested in genealogy and family history, etc.,
all of whom are the same "publics" you will be identi-
fying again when you start your promotion of Foreign
Language Week in Lesson 6. The following reference
sheet, "Who Is Our Audience?” (p. 12) shows how this is
done in promoting foreign language studies.
C. Whit influence does the etMnic or international theme
have on the outcome of the cpamercial?

’

D. How is the use of the t_heme credible for this partxcular
- commercial? . .

.

i a

.- 1 s
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(A goncluding statement r:ght be that while different §ro{1ps .
may be affected to different degrees, the "international”
world touches all of us in some way.)

. WHO IS OUR AUDIENCE?' -
s (rReference Sheet) - W\

"~

)

In attempting respond to the question “Whe are the pub-
lics?" you must think less in terms of general and more in termp
of unique populations. That is to say, each of us belongs to
many “publics” or common-interest Yroups apd can organize on the
basis of those lpterests. You must target your appeals. .To do
this, you must first know your community. -

Analyze 1ts structure--both 1in terms of obvious, official
hierarghies and i1n tefms of the less formal but equally real
bases of power that exist. Recognize the ways in which group -
interests interrelate. If 1t would be *helpful, draw Qag'rams of
these interrelationshxps and consider "what cdmmon mtereats, )
what opposing interests, begin to emerge.

Oftice you have analyzed the Tommunity, you must choose the
groups you want on your side. These. are key pubhcs. They
should be ordered by prior:ity according to the specific goals
you hope to achieve. Recognize that different publics will be’
receptive to differedt messages and that your appeals to reach
should take into account the aims, problems, attitudes, and
) values of the group you are address.’cng. . .

Remember that there are people who simply oppose the teach-
ing and learning of a foreign langpage, and it is difficylt, if
not impossible, to changg their atfitudes. Therefore, .it is

' ill advised to overdo efforts’ direfted toward them. Be aware,
too, that the more toncentrated yo efforts, the more effective
they are likely to be. 1In defining your’ publics, then, 'you must
keep each group small and manageable and work out systems by

which you can comxm{;::te with them and they with you.
Preparing respon .the following questions and doing 8o

for’ each of the key audiences involved will' lend clarity to the R 1
promotienal efforts by forelgn language teachers: - - |
’ * Who are we? . - ‘

. * Why do we warrant your ‘support? - -r |

* What are we gomg to givelyou for your woney, your” time,

* etc., that you re not getting now?

L

The fpllowing tables of common-interest g-roupmgs may help
you identify.other key publics in your campaign. You may wish
to start with one or two groups and expand slowly.

. , . .

4

1Adapted %rom -1980 Foreign Language Week materials dls\tnbuted o
by the American Council on the Teaching of Foreigm Landuades, .
New York. We gratefully acknowledge ACTFL's permzssxon and \

encouragement to utilize these materials. . ) .

.7 - (“ . -
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Q - o 18 L T .
ERIC . - .

Aruitoxt provided by Eic:




Y / Common Interest Groupings
N o ; )
,j' S ~
The BEducational Coswmmunity
Educators and the -leadership and mepbership of educational
associations professional organizations--local, state,

regional, natdonal; elementary, secondaty, higher education;
public, private, commercial. (Some examples: American Federd-
tion of Teachers; National Education Association; National Coun-
cil of Social Studies; American Field §erVice; American Associa-
tion of Teachers of French, German, Spanish and Portuguese, etc.)

]

E

MC ' . ‘ .

Colleagues in languages and
other disciplines, especially
those most #fbsely allied with

international studies curricula ’
3 [

Poreign language lup‘ervisors--
@ntricf_, ocounty, state

«

School administrators -
Guidance oonns;lprs_
'Principals

Superintehdents .

Statefdepartaents of education

B

. The Business Community .
5

. Businessrople and the leadership €
ons and professional organizations--lbcal, st\te,.

associat
regional, national, international
»

" Local chasbers of comsmerce
(education committee) °

Farmers and ffrm organizations
%

ALabor organizations (APFL/CIO,
etc.),

Bducationally related busi-
nesses (Berlitz, publisMing
companies, etc.) ¢

.
r

State usociat;.onn of school
boards

-

»
Local school board members

s

Scholastic exchange program
sponsors, pax\ticipantq, hosts

Libtaries '

. Students

Pareénts

Educational testing services

ius,;e..

and membership of

v !
-

International® trade and
finance comunitief

Private toundl;tions o

Business exchange program
spons !‘l,"l}ticip&ntl, hosts
(Experiment” in International

Living, Youth for
Understanding, etc.)




® ¢ : Y ’ v

*  Membg¢rs of ‘bther professional

: . . . ] . ~orq_{.n,iza't1,ehs (medical, legal,
*  Internatispally’oriented buai-  etc.) .- ‘. "

. * nesses {(ethnic restauragts, . ‘ * . ~

import businessesg, etc.) - Logal qlr‘&anizations of travel
'( . P n . Agentgs. 7 R .

o . ’ . oY
2 )
RN

. ©'~ . "he Government Lommunity
’ o by

Multinational corporationt;'°' !

- -
3
.

- ’ 4
. Logal, state, federal . cation committees of state
L 2 .

législatures Ve
. .1?0 president of the U.S. - - RS . . ‘1‘
. N , .
_Members of Congress and’ ‘ ,E*cational lobbyists .
congression3jl committees ' :
‘deaXing withl educational ., " Mayors : \
issués i N '
. e ’ Governérs
City councils, '\
.t ’ Y ., . Heads of local political party
. State legislators' ' organizations )
K , . . . ¢ . .
Dthef‘ Common-Interest Groupings . /
Community ‘organizagions ’ Ethnic organizatjons
(Rotary Club Intersmational, o s
Kiwanis, Lions, UNA/USA, etc.), Religious organizations _
. L ] R Pl
™ gervice clubs (Junior League, . Veterans )
' etc.) - ' . :
* s ) -
. Fraternal organizations Consumer. groups
™~ (Knights of Columbus, 'the
Shriners, etc.) . Citizen action groups :
’ 3 -
0 .
}outh groups (Boy Scouts, Journalists
etc.) . . :
' P H
) Priends of local mseums‘, . Grou for sppport of the arts
libraries ’ -
¢ . , Entejtainers
Public broadcasting systems - t R .
oot . .. Sports stars ]
.. Media representatives ‘

Al% other city, state,

\
regional, and national leaders

" League of Women VOXO‘!‘.

. . t
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Lesson 3 (Third Week)

"EVERYBODY'S A PROMOTER OF SOMETHING THEY LOVE"
/ -

Objectives: . To learn';bbu/prom‘otibn and advertising through
creation of a real or imaginary product: to analyze the tasks
involved in premoting it, hased on discussions of previous les-
sons; to create the final promotional piece in the target

langtiage ot . .

L]
. Day 1 (Journalism Teacher) | . »
. h.

’ A
’ . 1« Discussion: What kinds of advertising and promotion can you
name?” Ask’ whether any studerrt knoys what a press rplease is.
(The press release is a\u.jor promotional tool and will be
covered in Lesson 4.) 4

2. Divide the class into small eroups for a 15-minute brain- i y
storming pession. Each group decides on a real or imaginary * ,
product they would like to promote. (This can be done in —t

' English first, then in the target language‘)

Ideas: a nev toothpaste, a new TV dinner, a special magical
dog food. 'Or the product can be a "copy" of the student's
> favorite commercia)l discussed in the previous lesson.

-

3. Return to the full class for a follow-up discussion: v
;'r?)n(e-you begin to create‘your advertisement or promo—
. onal piece.for your product, what factors must yoy con- -
* sider?" *© -
A. 1Is the pfoduct something serviceable to the general pub-
. lic? ‘f not, to whom will .you appeal? This will relate
- " back\to Lesson 2 discussion on targeting, constituents-- -
in this case, potenféal customers. , ,'
. B. Your messffie: what will it be? (For basic quidelines;
userunderlined portions of reference sheet "The Mes- .

sage,” p. 1§.) o "

7w -

C. What is the Hest medium rfo:: your message: a magazine
* ad? a TV commercial? a radio announcement? leafleting
on street corners? WHY? (For basic guidelines, use _ «
reference sheet, "Which Media to Use?" on pei174) i
- De vmo will deliver the message for you? 'a famous perIIOn?
a cartoon chapacter? an_animal? a° prominont persop in
,your town? 4§ studeht?’




» «
" ..
\ lf)ay. 2 (Foreign Language Teacher) b
. - . ’ [
w7 1. Return to small groups to create promotional pio;\:es. Stu-

dents decide which .medium their group will use. (Reference
sheet "Which Media to Use?" on p. 17 shows how this is
determined in promotin® foreign language studies.) For
. newspaper and. magazine ads, you may want to tie into pho-
tography classes or the art)\department.,,
: - : [\
(NOTE: sStudents should pot attempt a news relpase or news
story at this point. News release writing will be covered
' in succeeding lessohs.) -
Y 2. Students present their creation to the class. The teacher ,
will determine the.amount of time needed by the students to
complete the assignment. ’

-

’
N

Add.ttio;'ul Activity or Discussion
D ; S -
- 1. HMarketing worldwide: Is this a product that would have <
) appeal outside the United States? If so, would you promote
it the same way? \f" ;
- A L -

(Look at ads in international publications for reference.
Ask students whHether they have watched Canadian television
or television in any other country. Compare. Are there any
liberties we take that would be tabu in .other countries, or .
vice vers,?) .
, 2. Students could crheate ‘an English-lkanguage version of their
plece and visit business/marketing classes to perform it,
-asking those classes to analyze its effectiveness.
3. 1If your school has _videor}pe equipment, the drama @eparr_ment
could 'be involved in making a “commercial®™ with you.
/ ’ ’

1)

.
?

¢ THE MESSAGE'
(Reference Sheet)

‘In determining the theme you will promote, recognize that
your chances.of success arg enhanced if you begin by addressing
* those issyes which most directly affect your life and the lives
of individuals.in the community in which you live and work. The
, public must want to be "sensitized" ard must want to be recep-
tive to new information; a carefully articulated program will
help assure their recepfivity to more extensive information in

— L
the fyture. . ,

Yadapted frgm ACTFL's 1980 FL Week materials..
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*

v People cannot respqnd to issues that, are vﬁgue, unfocused,‘
. or contradictory. Your messages to the public should stress the
tangible and the concrete. As individual and _national needs for
foreign language competence and glqba& awareness are more pre-
cisely defined, and as more and mo evidence is gathered con-
cerning the benefits of language ucation and its relevance to ’
the total curricalum, the otherwisé nebulous, intangible "value"
. of foreign ]fnguage education, so badly in need of a" framework, ’
can be combined with a skeleton of selling’poifits that will hold
it up for a mass audience to see. '

Your definitions of ;he need for and value of secoyd lan-
guage* learning, and your articulation of public and professional
goals and the means to aGgcamplish them may differ to reflect
your unique situation and the special interests of your audi-
énces: Whatever the emphasis, however, everything you say must
be truthful and .verifiable. Toward this end, you, should make
sure that your sources of-.information are reliable and that at-
all pbints in your program, the ligtener can have confidence in

the people who represent yo‘ -
: D
» LA ;
WHICH MEDIA TO vUse! l
. (Reference Sheet) * '

In using the media to help report and interpret the issues,
you are also using them to lend an "objective voice"™ and credi-
bility to messages that might otherwise be held susfect if
delivered only by foreign language teachers.

There.are many available communications t.echniqueg,’ a -
. tial listing ofswhich appears ,on the following pages. You
should choose the techniques most suited to your situations and
. . long-term goals. Personal contact may be the most effective way

of reaching the publics with whom you need to connect. MNever-
theless, the media can be used to direct attention to foreign
language and related ‘programs, inform the public, reinforce
established interests, or enhance receptivity to a future mes-
sage. AS with other phases of your efforts, your media contacts
should be planned, coordinate?, and evaluated to make the great-
est impact. - ]
To bégin with, identify the outlets for information dissemi-
nation in your area and enlist the aid of individuals who
already have access to them. Compile a medi‘,a list of your local
lications, broadcam:g stationhs, wnd-wire ser-
clude the telephone n rs, names, titles, and .
of those to whom news should be sent.
Your local newspaper office and radio or TV station can tell)
x[ou how to obtain listings of newspapers published in your state .
as well as radio/TV stations operating in your area., You may

i

1Ada{7ted erm‘ ACTFL's 1980 FL Week materials. .
v ¥
17
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also wish to meet with your school district community relations
people .or the statf of & university news information services
office for advice in approaching various media and their repre-
séhtatives. Along the way, keep your contacts’informed about
what you are doing so they can be learning, too.

° * In presenting your message to the media, remember that you
are in competition,with every other news/informatdon source in
your area an that the aspects of education with which we are
deallng do always lend themselves to the crisis/controversy
nature of modern reporting. It is, instead, to your agvantage
to be using ;ﬂé media as only one part of a much broader,

" planned program of news and information dissemination.

, Even if you are successful in getting your story bBroadcast
or in print, you cannot be assured t it will be heard, read,
understood,, of believed by those you want to reach. [Even when
the possxbz}zty exists for wlse dissemination, there is no
guarantee that the right people will see it or that it will havé
the desired impact on your audiénce. Therefore, once you have
obtained coverage, put it fo work for You. Keep a record of all
pertinent clippings, articles, radio tramscripts, TV summaries,
etc., and have them available for future use. ote™Prom them
as necessary, share them with colleagues.thro;§§2ut the country,
and reprint the most essential ones as promotion’pieces. .

The following is a ‘partial listing of potential outlets for
-<and sources of--information relevant to%your Campaign. Most
of the services you-need are available at very little cost.

-~

~

Weeklies)

Newsgaggrs fs;ilies aﬁd

News regarding foreign . News related to U.S. trade,

languages j *

)

-

.Features

.

Editorials

[
News

-

Magazines

Features

international ebligations,
etcC,

Want ads
Advertisements
/

-

Advertisements

a

Other Publications

3

Student periodicals
Professional “journals

General education newsletters

- »

o 24
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Internal publications of:”
stafe departments of education;

business and industry; local
Chamber of Commerce organiza-
tions; fraternal, ethnjc,

. religious -organizations
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National and state organiza- School and college newspapers ‘
tion newslatters and calendars of evepts
. -
. ' ‘Radio/TV/Cassettes . .
L& .
New " Spot announcements-~National b

. - Advertising Council PSAS;

national “celebrity" support;
. local personality involvement.
lk shows - (Include someone using foreign
o language in his or her work; ‘
government proclamations; stu- :
dents in sypport; teachers in-

Public affairs programs T . -support, etc.) -
- -~
. . 1
. 7
. Other Promotional ldeas ’
. . ) »
Promotional brochures, flyers Posters, displays -
Films on"elateg subjects for Buttons, bumper stickers, -
public screenin ) — ’
p » T-shirts
Slide programs on current -
language offerings in area Readerboards of local
sGghools businesses
tters to legislators, admiin- Speaker's Burgau (consisting of .
istrators, businesspeople, \\studentrand/or teachers)
citizens, ‘etc. * .

4 : / )
: /

Lesson 4 (Fourth Week)

"THE PRESS RELEASE 1S NOT A BIG MYSTERY"
Objective: To learn how a press 'release is used to create a
newspaper story about a product or avent for promotional pur-
poses -

.

Day 1 (Journalism Teacher) -

1. Hand out a press release done by a local public relatfons Yo
firm on a.product, e.g., opening of a new theatre, shopping
center; & new film or show; a singing star in town. (The
following reference sheets, "News Releases” and "The Feature
Article” .on pp. 20 and 22, give background on how this is
done'bo promote foreign language studies.)

oo 7

"’ 19
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- . 4
' . ] A -
3 ; A ST
2. Discussion 7 ) o ' .
— The “written promotion® uses neither sound nor graphics.
. What makes it effective? / _

- -

A. wWhat are the elepents (who, what, when, where, etc.)?
§ .
- B. How do these elements progress in the story?

C+ 'what the most dramatic or intereeting way to organize

¢ the eYements of a news release? ~ | .
\ D. How are quotations used to give the product prestige/
, integrity? . ’ .

Homework: Using what you learned in class alscussi.on today, .
.\ Write atpress releage in English on the product your group
created in the last assigmment. ) .

' Day %?Ereign Language Téacher)-

VT 1. Ha}xd out a translated version of the press‘ release intro-
duced yesterday and give students some "vocabulary terms for
v ansfering questions in the target language. ¢
2. Asx questions on the content of the press release (in the
' target language). .

A. "what kind of product is being promdted?”
/ B. "wWhen will the event take place?" etc.
* -
3. Students return to small groups and write a press release in
the target language on their product created in Lesson 3
group assignment.

3

NEWS RELEASES'
(Reference Sheet) A .

-

In preparing a news release for Foreign Language Week or at’
any other time during the year, keep in mind two essential

questions and make sure your story gets to the point:
* What is the news?
* How can this news be presented most clearly?

- Try to keep the release simple and )short. Use any information
. about the event that is intere;&ing, pertinent, and brief. Use

” .

'Adapted from ACTFL's 1980 FL Week materials.
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b i
Il

quotationg grom key people invglved, and do not forget to give
credit to community members who are helping with the event. (See$
the following news releases for gamples.) e : ¢ .
The release must be double-spaced and on a single page,’ .
unless the quality and relevfpce of the material “pecessitates
longer copy. Brevity is important because you ar® competing
with all possible news sources. Making concise statements. that
eliminate the need for editing can be to your advan ¥
14 = o #
Deadlines . b ] ‘ . .-
* Call the newspaper officef or radio or TV station to deter-~
mine their deadlines and then stick to them. Neighbprhood
‘waekly or biweekly newspapers need-material earlier' than dailies \
do. Use these neighborhood papers; they reach many people in a .

very. in%nate waye . . .. .
s N !

- .
’ 5

.

@

o%. .

Distribution .

Your news felease ‘should be made available to (1) the edi- A
tors of all newspapers, news magazines, teacher periodicals, and
1nternaft'publicatione of significant organizations and buSines- 4
ses in your oomunif:y;' (2) your local adio -and TV station news - v
rooms; and (3) tHe local offices of the national wire -gervices, j .
if such offices exist in your area. . - ’

The release should also be sent to the newspaper's cify edi-
tor, with a copy to the education editor, if any. 1In this case,
the city editor's copy should be marked-at the top: "Also ‘sent
to education editor.” - . \

If you are well “ahead in your program details, you may wish

v

“ «t° send two releases, a week apart, For the second release', the

story ‘should be opened with a enappy paragraph about some facet
of, or addition’to, the program.

‘

Round-Up Release

A "round-up" release is essentially a%s story written by bl
you after ydur event has taken place, This-is usually done .
because the pres§, digd not attend your event. ° ° , -

Your round-up release should be written on.the spot and sent
that same evening (for release the following morning and after-
noon) to the newspapers in your area. If pictures are ta of .
the eYent, send several glossies, with 'p'rdper captions, alon
with .eadh_release forwarded to the city editor. sMagaZines,
etc., can wait “]‘: the next' day or so, but newspapefs must
have a round-up r ase right away. This means you must ei’ther
have 'a professional photographer on hand or involve the top ‘stu~-
dents your echoo];g_‘gké%ography class. (The pictures must be *

,develdpeq that riight or next day.) )
he round*up release can also go to televiei, d radio '
news 5. You may wish to involve students as het#sengers to
deliver thé releases in person. : ¢ . - ,
- i - S
. 21 P . "
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NEWS REgA‘E FOR NEWSPAPER

. -
. )
(NOTE: ,ALL RELEASES SHOULD BE mUBLE—SPACl:#)

-

. - }
FOR IMMEDIATE RELEASE .
AprilyZ, 1979- > : N

WASHING:PON ASSOCIATION OF FOREIGN LANGUAGE TEACHERS /
. . , .

« INFORMATION: Les McKim, President-Elect: .[phone)

N Charles Kenlan, Editor, WAFLT Forum: [phone)

-
9

WORK OF PRESIDENT'S COMMISSION .
FEATURED ON NATIONAL FOREIGN LANGUAGE DAY

<+
.April 6 will culminate a week of activities and

discussion examining the current role and future of . ..

foreign language studies in American life and education.

. 5

"Foreign Lan'g\:a;a"Da?*is,b;i.ng observed in every ’

state,” says Les McKim, President of the Washingten
Association of Foreign Langhge 'I’eac_hprs, "in an effort

. .

to bring to the attention of all Americans the wor&,of N
£

2

the President's Commission on Foreign Language and,

Iﬁtern“:mal “Studies. McKim aéded that the Comisﬁpn

was appointed last fall and was direct?d by Ptresident

Carter to recommend ways }o strengthen and improve stud-

. ! i
. les in these areas and to increase public awareness of

theirelevance to America's educational priorities.
' "'Since .most ¢olleges now have'no\ langﬁage‘require—
I:ent ft’ admission, gwny high” schoole have r-educed their

 foreign language offgrj:ac\;s at a time when we need more

international experts in busipess, government and

education , " McKim said.

‘ .
. ! .

22
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_ Washington State foreign language teachers have been- -

-
.

encouraged &:y their state and national associations to

invite local politicians, officials, and parents to 3

visit and participate in a foreign language class; to

encourage city officials to proclaim a Poreit';n Language
p) y, > ‘ »
Wéek; to work for passage of the Legislature's amended

Ld

, Basic Education Act;” which blaces foreign language in

the basic, gkills area; ahd to send mailgrams to
. ) -
President Oarter in support of the work of the

- . ~

Commisgion.

, ‘

"The Commission's recommendations will be made public

in September through & report to the president. Citi-
N ‘ .
zens are encouraged to write their views tg the Commis-
. +
sion at the following address:/
President's Commission on, Foreign Language
and International Studies )
1832 M Street, N.W. .
Washington, D.C. 20036 .

4

T

NEWS RELEASE FOR RADIO

FOR IMMEDIATE RELEASE
April 2, 1979
E =3

WASHINGTON ASSOS:IATION OF FOREIGN LANGUAGE TEACHERS

INFORMATION: Les McKim, President-Elect: [phone]-

Charles Kenlan, Editor, WAFLT Forum: [phone]

. s
WORK GF PRESIDENT!S COMMISSION .
PEATURED ON.NATIONAL FOREIGN LANGUAGE DAY

April 6 is National Poreign Language Day, and
»

BT T P
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foreign language tea::hers around’ the é\;aie of Washington. -
s will be u;.'?ing ‘po],.iticia/ns .and ?Gl.l_l;lf‘;l}ﬁy leaders to .pro-
vide ‘increased opportunity for 1.‘angua‘gé ‘education.

"This is an effért to bring «to the ;Eenuon of al]l

Americans the work of President Carter's Commission on
0y A\

-y

Foreign Language and International Studies,” said Les
1 4

McKaim, presldent of the state association. He added

" that. the Commission was appointéd last fall aecommend

-

ways to strengthen and improve ét;udfes in these areas at
Y
a time when we need more internatignal experts in busi-

.
N M § N .
.

ness, government, and education. ¢

. Loy

- )
c, . Washington State foreign ldnguage teadhers will'
=~ . * . [ ] .
| invite 4ocal politicians, officials, and parefits to
| IS , . :

. visit and participate in a forei¥n language class and to '

send mailgrams to Presiderft Carter\in support of the - .

4
, »

work of the Commission. Citizens'

to the Commission-at the follgwin

y send their views ,

address; President's

- v ‘
v ‘Commission on Foreign Language Inte‘rna’tional
X Ty
- . Studies, 1832 M Street, N.W., Washington, D.C. 20036.

)
« R ] = ¥
.

THE FEATURE ARTIGLE' . = "

. (Reference Sheet) ° '

~ : : e

The feature article is a story developed around an idea or

personality--someqne who speaks wigh‘*colorful ‘language and is
articulate. You and your students should be on the lookout for
good feature story ideas, and the minute you have one, call one
of the feature writers in the local press. Offer the idea to
one writer at a time. A "feature§ arvicle means not eyerybody

*»

jAdapced fgom ACTFL's 1980 FL Weekvmaterials.

¢ ' -
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‘will be wr¥ting about it. This is’ what.distinguishes a feature
story from a news release, which is dent to everyone.

Foreign Language Day, for example, is a reason in itself for

suggesting feature articles., Some samples of features:
‘. . -

* An incident in wh.ig:h a person was able to‘use the knowl-
edge of a foreign language to communicate-in an unusual
and newsworthy situation--saving a life, preventing an -
accident, providing a service to the community

* A language phenomenon,—-Qn expert in many languages, some-
one who has done unusual research into the origins or use
of lanquaYe; someone whose use &f a second language
pleased and surprised an audience

’.a/n'xccessﬂxl, innovative FL program

-

. * an FL -performance "

If you have arranged for celebrity entertathment or distin-
guished speakers, your featu¥e material-can be written about
them. If the celebrities have their own publicity people,
cooperate with them, but check to make sure that they publicize
FL Day as well as the personality they represent. ! .

The Arrangements

At least r,e: days before the event or interview, call the
nbwspaper office and ask for the city desk. Tell the city edi-
tor or assistant city editor that you want to place a feature
around Poreign Language Day and ‘to détermine whether a feature
writer is available to listen to yéur idea. You will probably
be asked. to outlige your idea to-a reporter. (If you or someone
in your school knows a féature wniter personally, go ;lirec\€1y to
that writer, not to the city desk.)

1f the reporter does not -immediately set-up an appointment
for an interviet, he or she may say, "Send me a memo on it." At
this pointé, begin to consider another‘ outlet: perkhlaps one in the
nearest large city. : ‘

However, ydu should pursue your first contact by writing two
paragraphs describing the story and attaching a brief biography
of the personality you are planning to have interviewed. Send

‘. it to the reporter, and within two days check to make sure the
outline was received; also ask whether there will be time to do
Yyour feature. . .

hd .

~—

The Interview R , .

Because you set up the appointment, you should meet the
-reporter and be present during the interview, if possible.®™Thisg

é

ERIC
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. . . 3
1dentifMes the FL Day chairperson,:or students invofved, and
guaranteds that the imporfant information gets through. How-,
ever, do Yot present the rter with too much informati

or she 1s inly intereste in getting a_good feature.

Radio and Feature Stories

-

'I'-}-le ag approach to features that is used for newspapers
¢an be applied to radio and TV reporters. For-television, be

sure that your story idea contains gra @ica’lu mteresting
poss:.bxlities. ‘ .
'

-

Lesson 5 (Fifth Week) - . .

"WHAT IN THE WORLD IS A Psaz*

. - -
. -

Objective: To learn how to inform the community about fote'ign

Q.bl' service announceément’ -

r 4
Refgrence'~ Use the Eollowing reference sheet, "Radio and TV
News Coverige."” See also -Section 4 of this booklet for special
PSAs to promot:e FL study during the week precedfhg the state
conference. -

.

Da'y 1 (Journalism Teacher)

\

1. Discussion: “Wwhat 1§ a PSA?" . .
. o * ' ’ i"
A. How-does it differ‘from a neWws story or a commercial? -
B." Why do radio an§ television stations have an obligation,
to give free air time to nonorofit organizations?.. Do .
you think marry people ask for pPsSx time? How do. you
think radio/TV manigers deal with an overabundance of

requeBts? (Thig would make a good research project “for

- several students report on.) . v

/
2. Play aamplgp of radle’PSAs.

)
» Teacher’}

ERIC
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3. Preparation for homework (Jourhalism and Foreign Lmquage/ .
Tomorrow “yQu will pe creating a PSA on the internationd
elements of our school.* What is im:erﬁat:ional or ethnie™ °°

E 2

about odr kchool? * N

-
»
- P

A, An et;.hnic/international event sponsored by foreign lan—
guage classes 13 . .

@Y.




¢
Speakers of other nguages. Why do we have them in our

school? - How do they enhance our schoo\ environmént?
. .
Students who have recently returned from long travel
experlencg or -who have lived abroad
hool do you learn about the rest of the world
the foreign language class?

Homework (this coyld be a contest): q,isten for rad:.o PSAS. -
Make note of as ny as you can. What 18 the content-of each
one, musical effec¢ts, 1f any? Wag it effective? Why? v.m‘ m:‘t:‘?k
How did'you know it was a PSA rather than a commercial?

/ . ™

'2 (Foreign Lang.uage Teacher)

.

elient -opportunity for the journalism teacher

to have a lochl electronics salesman come in and talk about

equipment . other alternative is a presentation by a per-

son from a al TV.or radio station to talk about produc-

tion--informatiion on whera free videotaping can be aone if

your school not have facilities, specifications on“pro- |
‘s dudtion of sli‘des for TV PSAs, etc.

.

.

Additional actxvitiy Produce the game 'spo't in the target lan=-
g\lage.

‘

{ [ 4
. RADIO AND TELEVISION PSAs!
(Refe€renceé Sheet)
’.

A Public Service Announcement (PSA) is different from a news
story or commercial. It is a pronotional spot that stations
grant free of charge to raonptotit organizations in compliance
with FCC regulations. The vogpetition is great for this kind of
free air time. . .

: L]
., Radio PSAs 4 . -
* For a general profession-w\ide promotion in ur city (e.g.,

for FL week), docide which teacher(s) will handle the radie-
PSA effort 0 you are not duplicating each other's work.
Your state FL organization may wish to handle some upects of
FL Week promotion statewide. Otherwise, take the lead your-
self, on bshalf of your school..

lAdapted from-ACTFL's 1980 FL Week materials.
- ”
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Take a copy of your PSA to the public affairs department at
each of the radio stations in your listening area.

‘ s
Before going to the station(s), call ahead to get g:hexr pro-
,cedures straight. Ask for the public service director.

Some stations like to have their own announcer$ read the PSA
wherever they can k 1t into their programming. However,
som;etx;nes they will agree tb o a tape relcordmg by' a person of
your choice {e.g., a sports figure, a public offi%ial), and
maybe even add some good production music behind.it, If they do
agree to this, be sure to take your own 10-minute cassette tape
with you and ask whether they.would make a copy of the finished
spot 4£or your files (and for your local foreirgn language
organization). 5

.

Two examples of.:'g?dlo public service announcements follow.

PUBLIC SERVICE ANNOUNCEMENT FOR RADIO

-

" CONTACT: [WAFLT ,president, phone]

' .
PUBLIC S‘VICB ANNOUNCEMENT (30 secs,)
{Do not use after March 29, 4980)

v

J

»

(Sylvl: Porter,iﬁll—known business columni&t, wrote

recently that "whatiever the shap’of tomorrow*s world,
it will be more international.” .

In Washington State, international trade is thréing

and our population is becoming increasingly diverse.

That's why learning a second language is a sound

.

investment for both job opportunities and personal

enrichment in the everyday life of our cities.

4
March 23-29 18 NATIONAL FOREIGN LANGUAGE WEEK--a
~ EN ]
good time to ask whether this community offers adequate

opportunities for\adults and youngsters to learn a /

second lanqu:nge . .
r
ERI
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REMEMBER, & second languade is the key to the

v . 3 ’ Nl ¢
R ’ ~
This message brought to you by the WASHINGTON ASSO-

’ future. )

- . - . LN
Clw OF FORE‘IGN LANGUAGE TEACHERS.

. .
4 M \ . .

v ’

PUBLIC SERVICE ANNOUNCEMENT FOR RADIO . .

NEW YORK STATE ASSOCIATION OF FOREIGN LANGUAGE TEACHERS

- ’

Public Service Announcement (30 secs.) .
' . ' N

.

. ‘_ '
The Enzglish language is well om its way to becoming the
t

language of international communication. So there‘s no -

need for Americans to ]:earn other languages. Right? .
~ ~ .
Wroﬂgl The very fact that people around the world are

expected to legfn our language gives us a special obli-
gation to try to learn theirs. I1f we really want inter-

- -

national unde,r'standing, one way td achieve it is by,

speaking each other's languages. N )

L]
+ « +« A message from the New York state Association of

- »

Foreign Language Teachers. i [

¢

.

' POR FURTHER INFORMATION PLEASE CONTACT: [teacher name, '

addyess, phone] .

~ A,.\ +
Television PSAs .t :

/ .

’ THese are more difficult to produce and to get produced, and
they require scheduling far in advance in order to be considered
for.air time.’ .

]




it 18 best for a group of students and teachers to visit the
public.affairs director at a TV station in the fall, but no .
< later than January,. and talk over with the director the possi-
bilities of a PSA. Usually a simple slide with a "voice over"™ .

’ delivering a message is all that nonprofit groups can afford to
produce. )
. On the other Hand, it 18 worthwhile' finding out whether a

videotape produced at school would be usable. Ask what kind of o
quality 1s necessary in order to assure use by the TV station.
if your school does not own' VIR equipment, try the local commun=
1ty access television networks and ask whether they can offer
you studio time and production aid.

Long-Term Radio and TV Possibilities.

< ’

Make a survey of local radio or TV programming for a tadio
or T show that might be willing to carry a weekly feature on
"Lapguage for Travelers” or a similar practical feature. Per- -
. haps a local travels. agency would sponsor such a program segmenf.
If you are 1in an area with a PBS (Public Broadcasting Serv-
c/e) radlo or television Station, talk wlth the management about.
forelgn language study. They probably won't be interested in a® .
*"teaching” format, but they might respond to. other program
ideas‘ especially if those suggestions are made by or involve

studegts.

[
Lesson 6 (Long-Term Activity)

) » L4 .
) “NOW WE'RE READY TO PROMOTE FURI';IGN LANGUAGE WEEK"

' Objectives: 'To tell the community about our foreign language =« .
> programs--how they relate to our .school and to a good educati&%
and how foreign language studies relate to community and
national needs; to increase public interest in the future of
lanquage and culture education and.to involve the community m .
working on behalf of foreign lang\:age studies
rReference: Section 2 of this booklet ("Foreign Language Week s
Resource Section") can now 'be put to full use.
- . . ) "
Discussion .

' A
Students have the tools from Lessons 1-5 for sending out the
message to the community. Whatever the students produce should®
be released for possible use by local radio and ™ stations, .
newswpers, etc.

1. What can we éay about our school? .

Aruitoxt provided by Eic: . b . . ’ ~




A. Special events (use following reference sheet, %Making
News by Sponsoring an Event")

B. Other wethnic/international features and progra;ls
¢ C. How foreign language studies relate to the real, working
< wprld

*

2. Who is our audience? -

. ‘Return to reference sheet "Whg--is Our Audience?" (p. 123 to
refine identification of the "publics™ and foreign language,
supporters in your community. . =<

3. Wwhat is the message and how to deliver it?
I
Review reference sheets in Lesson 3. In addition, discuss
letters to the editor page. .Readership surveys show this to
. be the mswudely read section of the newspaper. Ask the
. studepts why. How can they utilize that page for Foreign
Language Week? )

v
-

4. Who in your school té\x help? - - 5
Use the contacts your principal and other staff rs have
established in the community.

Follow-up k ’

"Keep records and copies of all the coverage you obtain (clip-
“pings, radio transcripts, ™ summaries); put that publicity to
work for you. Send copies to leaders in the community and
parent leaders; bring it to the attention of the school
nevspaper;' send copies to school board members. Your students
can do the mailing and cover letters.

MAKING NEWS BY SPONSORING AN EVENT! . /

° (Reference Sheet)
» Pand

Given the fact that news either breaks or is made, one way
to make news is by sponsoring an event. A festival, fair,

' forum, or other meeting with a foreign -language/international
studies focus will not only involve you, your co],leagues, and/or
your students in a projegt that will strengthen commitmends to
language and culture sharing, but it can also draw out surpris-
ing sumbers of citizens, including reporters and photographers.
The key to success is & diverse mailing list and follow-up phone
calls to those who do not R.S.V.P.' .

1Adapted from ACTFL'S 1980 Foreign lLangjuage Week materials.
. . f
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Once people have had first-hand exposure, they are more
likely to respond to related news that later appears in the
- medj.a. We hear what we want to hear, see what we want to see,
" and tend to "tune in" and relate to that with which we have had
previous contact. The messages one receives through the media
” need to be reinforced in many ways if they aré to be effective,
and the interest generated by participation in a public event
l( can be sustained by amplification of the facts in e media.
5 ’ @ ' .

. / ® )

2. ~ FOREIGN LANGUAGE WEEK RESOURCE SECTION
(Featuring pz:gtztypes from promotional efforts -
u in Washington State)

while the material «4n this section may be used year-round,
there 1s no question that National Foreign Language Week and the
two months leading up to 1t are the optimal time to bring public
attention to foreign language studies. Foreign Language Week"‘
provides a focus and a time frame for improving our public
.awareness abilities. The promotion is also an excellept oppor-
- tunity for” the professional foreign language organizatfon to/
. work with member teadhers on specific, viable projects. -~
Like most other state foreign language organizations, WAFLT
cannot afford to retain a professiona}l public relations person,
even on a part-tlme basis. The promqgtion of Foreign Langquage
Week has thus become the major activity of "several ‘board members
and the WAFLT publicity committee, who together direct the
stat®wide “campaign."
Our Foreign Language Week efforts can be divided into two
categories: (1) general activities of the publicity committee
© executed statew:.de, and (2) a packet of promotional ideas and
materials sent to teachers acro#s the state to guide them in
their local efforts. These activitigs are described below and
are accompanied by suggestions and sample- materials. ° (Refer
also to- Section 1 [Teaching outline], which includes reference
sheets on the promotion of foreign. language studies.)

-

-~ General Activities of the Publicity Committee

{
Contacting Libraries

The library systems acrogs the state should be key partici-
pants in Foreign Language Week because of the importance of
libraries in the daily lives of many pgople. The libraries can
promote Forei Language Week through their in-house newsletters

, : '3832

I i ' &
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and ‘their regular publications. -A week featuring foreign lan-
guage materials and books in other languages 1s a natural acti-
vity for librar:es.

Individuals contacted for library support for Foreign Lan-
guage Week should include the elected leaders of state profes-
sional library associations (state library association, stafe
library media association), the state library information serv-
- 4ce, and the editors of their major newsletters or lgigtions.

In addition to receiving a letter requesting their help pro-
moting Foreign Language Week, these people should be placed on
the mailing list to receive all Foreign Language Week mateérials.
Furthermore, each foreign language teacher should contact the
local library in his or her town, making sure the appropriate

person receives Foreign Language Week materials. .
The letter below provides the basic content for contacting
library personnel. ' |
LETTER TO LIBRARY PERSONNEL . )

v
. . Dear bﬂ. Jonesfxi ?

At the suggestion of Verda Hansburg and Ilke Boettcher,
Seattle Public Library, I am sending you the enclosed

b materialss This 1S an advance cOpy on a mailing that
will go out to foreign language teachers across the
state next week.

Please note Item 2{c) rekating to library.promotion of
books in foreign languages, records, etc. Sue Fontaine,
editor of PASSWORD, will be putting an item in this edi-
tion alerting librarians that Teéachers may be contacting
them. Or, librarians can take the initiative on this.

L 1 will appreciate any help from you, Mr. Jones, in

' encouraging librarians in your association to Jjoin
forces for Foreign Language Week. It is a national
event. If you would like to discuss this further with
me, I may be reached at [phone]. Our association will
be very grateful for your assistance.

{signed publicity committee member]

Writing Letters to Mayors of
’rs Major Cities in the State
’ 2

Keeping public officials abreast of your agsociation's
‘activities can be done through letters like the one below, as
’ wall as thrdlsgh pertinent news clippings. .

LR
33 : —
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LETTER TO MAYORS
& ?
d Dear Mayor

‘March 23-29 is ‘National Fomnguage Week .

We hope you will take a little time during that week to
bring attention to what is now a national concern,
because)of numerous international crises.

We are talking#about the limited: capability in this
country in the areas of international, studies and
foreign’ language. The attached -Wall Street Journal
article cites statistics from the Report of the Presi- ¥
dent's Com*.ssidn on Foreigh Language and International
Studies, issued’ in November 1979.

’

As a result of the Commission's work, some international
educat:.on programs are being strengthened on a federal
level. But our association feels that public awareness
and action on a local level are what last the longest.
With one-quarter of thé state 8 population “engaged in

- jobs related to international trade, the people of this
state have a responsibility and an opportunity to, shine
in the areas of foreign language, global education, and
international studies.

-
-~

We hope you'll have some fun and visit a E&i‘eign lan-
'_guage classroom or project; eat lunch in an ethnic res-
taurant; or issu.e a public statement pointing out how
your city is engaged in international activities. We
hope you'll also mention that our school programs shauld
teach youngsters and’ the adult population that we have a
role and a responsibility in the world economy and poli-
tics.. (And we hope that the local press will Jbpe accom-

. . panying you and documenting your: activitigs.)

The foreign language teachers in your city have copies
of the President's Commission Report, and they will be
glad to respond bo‘ahy questions you may have. Our
foreign language coordinator for the state is Betty
Brown, superintendent's office in“Olympia (phone].

1 N
/ We will be pleased to receive a'requnae from you with-
your reactions to this request. 'I‘hank‘ you for your
concern.

j L J
[signed association president)

A .
s

\ ' ‘;O 4 : K
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Attachment: ~“On 'N& Parle Pas Prangaa Icig-Much less v
‘ Arabic" -* "
N : Py wall Street JournaI( January 10,

19807

hd .

. X | Gener_atini and Monitoring Mea: QOveragé

® ¢

L .
\Generuly spgaking, media contact is most:effective if con-
qucted personally by teachers and students in their own cities.
X One exception we have made is the biweekly publication of éghe
state supenntendent*s office.
- tee requests four pages in one of the March editions for the’

Each year our publicity commit-

.

purpose pnblxc:.zmg Foreign Language Week and qeneral devel-
~ , opments {n forei4n language education. The committee ‘solicits
{ articles and photographs from teachers around the state, sending
final copy to the editor, who adds headlines and makes cuts
* where necessary td conform®to the available space. The head- *
lines Below indicate the dzvexsit news covéred in 1980 and
B 198114 ] . . . .
N - ., .
w . ° Washington Survey Shows Foreign Language Enrollments Up
' . ¢ 3 »
° Clark Eleméntary Of fers Arabic to Fourth-#Graders
. T Washington State Takes Honors ‘at National Foreign ianguage
Teachers COnfbrence "
-f .
« Communi® Contact Stressed during Fbreign’anguage Week
- * U.S. House, Senate Pass Resalutioh Urging Study of Foreign '
‘ Languages, - .
- * - .Te¥t of :Concurrent ‘Re301uti,on #301 . . o
N ‘ ?io-s;ate COnférence Draws 600 Pa;txcipanffs from Washington
and(o:egon 3 R
. e ‘ St\fents fro;n Nantes, I-‘rance/ Exploreé Seattle for 'I'hree Weeks
~u * An Inceraar.ional Banquet at Cle mum High School C* T
¢ t
. "t WAFLT Pyblishes > Réader
, ‘& . s . . . ‘ .
. * Travelling mrk?l‘\ops‘ ered by -WAFLT
< . .

*“sister- schools Heigh

. ,WTE: Poneigis Langua
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* Russian Student Competes in Moscow Ol'ympiada

* German Tegcher Ome of Ten Honored in U.S.

In order to monitor the extent to which foreign language
receives coverage during the ponth surrounding Foreign Language
‘Week’, WAFLT has subscribed to a statewidé news clipping servi;e.

ugh we have not had funds to pay for thig service year-round,

. ecommend such an outlay as a worthwhile expenditure. We
fmust Jpow as a ‘profession how the public perceives us in the
diveY®¥. pprts~of Siu' states.

e ’ Urging Teacher Involvement !

~

through a Telephone Tree

-
1

orfly current ‘or ediate past members (approximately 450). The

tree condisted of 27 teachers in varjous parts of the state,

each assxgnedzco telephone approximately 16 fellow teachers. In ,
-y early March, each of the callers received from the publicity

committee the memo below. N

The WAFLT m{hone tree was organized originally to reach

- A

!

b e TELEPHONE TREE MEMO

q ‘ JO: .'I'elephone Tree Leaders
FRQM: Publicity Committee
L J ' . ‘ N ) .
$RE: ., Current Assignment. TO BE COMPLET@D BY \
A} - °  Monday, March 10.° {
. P ’ n .
"; . Thank you very much for your willingness to assist in

one of: our most vital activities, the t.elghone tree.

° The attaohect‘xeets will mdicate people assigned to you
and the message to be delivered.

A couple of remmders and 1nstructz.ons no help you in

your work. \ -
w(J the tree accomplishes. In addition to afforg-
ing us dn opportunity to remind and inform, ‘the tree
demonstrates WAFLT's service to its members.' The
*telephSne tree is about as "gfass roots” as you can

- - get and shows the ability of our organization to

deliver. . - . ~+

‘o

2. It 4s critical to talk ‘with each person on your list

fersonally. Therefore, calling them at home at ’
4 .




night is°best. We have tried to arrange assignments
so that you are making mostly local calls. If any
of these are long distance, keep the calls brief and
send your bill to WAFLT.

Again, please complete calls by Monday, March- 10.

As soon as your sheet iz completed, plg return it
witlr any comments, new phone numbers, etc. to '
(name, school phone] *  *+ ° .

r

The above: memo to telephone tree leaders was accompanied by

!

a suggested script to be used in placing calls to teachers.

Y

Iy

~t

.

.

TELEPHONE TREE SCRIPT [ . .
’

-

1.

-
-
&
“
”~
,
O

Aruitoxt provided by Eic:

" ERIC

Message to be deliv@red to each teacher on your list:

Hello, this is + calling for WAFLT.

We wanted .to be sure you.have received the FOREIGN
LANGUAGE WEEK packet and the NOTICE OF SPRING A "
REGIOMAL MEETINGS. .

Two main reagons we are calling are:

A. To urge you and your fellow teachers to use the
' FOREIGN LANGUAGE WEEK m.terialqo The WAFLT
Publicity Committee has put a lot of work into
that packet to prdvide a variety of possibili-
ties for promoting foreignllanggage studies
March 23-29. '

]
Especially critichl are activities in_the commu-
nity--some radio public service .announcements,
‘' contact with public officials, etc. There are
lots of ideas laid out and; ready, to be used.

.l

When you've migde your plans for FOREIGN LANGUAGE
WEEK, please {ill out the yellow sheet in the
F.L. WEEK packet and return; it to Steve Watkins
as indicated. - .

B. The Becond reason we're calling is to remind you
and your colleagues to join us at the Spring
Regional Cbnfere.nce of your choice. .

P .
37




by,

il

\' ’ s Leaders, Busir)es uadérs - o

E

Meetin'gs are in: . : .,
,

1SSAQUAH ~ Liberty High School . .
. CLE ELUM - Cle Elum High School .
WALLA WALLA < whitman College

. ) ’
. - Why don't you plan to- car pool and join us?? {
This is an important year for our profession.
Please support ,the hard work of your Board by
bringing your ideas and thoughts to the
Regienals. ‘s
N -

i

o

= 7

_~=""Though still imperfect, the telephone tree operation has

helped increase our members' confidence in the ability of our
association to dePiver services. - It has also given us-the
capacity for reminding members about conférences, registration,
gpecial promotions, and"?embership renedal. The tree is now
being expanded to include nonmembers.

Packet of Pro‘otional Ideas and
' Activitiés for Teachers .

The promotional pacdket.was mailed to all foreign lang'uag.
teachers in, the state, whether members of ‘the state associatio
or not. 'né hope was to demonstrate the services the aSpax
tion has to offer and to encourage membership to support these
services. The packet included guidelines ‘on (1) reaching public
officials*and other commufiity leaders, §2) contactfnq-c,;.he media,
and (3) getting the whole schoo), invol¥éd in tzs-eignc“b&j‘f% :
Week. A responsg form was enclosqd on, which fers we

report activities planned’ for théir schobls. These i’i ieq .
* will form the basis of WAFLT's resource“. materials fogom
promotions and will be shared with teachers fr yea? w‘y\ear.
AY " v ’

Reaching Publjc foicia' : Comm\ity “*M -
o

“ ' #£" '
\ls and comun,’tty leaders

Making contact with public offic
itreach” activities can be

takes' a special kind of. effort. Such
conducted as class projects, giving gfudents “an-axperiianée in .
communicating the value of fpreign nﬂiﬂg_efstud to_HnAoomu::-
ity. The rewards are nat immediate, "but t:hex are great. .,
Remember that your students are, ydur “bebt promotero, espe-~

+ cially if the parents of ‘some of them, i ‘dmmunity leaders.
Also be sure to touch bage with your pyinkipal, counselors,
vocationai teachers, and others who' hate est shed friends in
the community. Finally, whenever you make a sonal contact,
remember to leave somethihg behind (a cbpy of a news story on

foreign language, for excnplc) as a redinder. of your visit.
0 - 4
R e - g. ) :
38 - . '
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e :
Public Officlials - ,

.

. .
* Students should make the phone calls. Teacler may want to
discuss the following procedures with the entlre class.

»
1. fTell 4he receptionist who answers that you wquld like to

] direct a request toncerning education and international

‘affairs to the appropriate person in the mayor's office. o e

' 2., Be specific in your requesi:: *A group of teachers and:
: students in my school would like 3 half-hour with the
mayor to discuss his (her) possible participation in our
Foreagn Language Week activities. What specific infor- - - -
- mation do you need ih order to process our request?"

3. The special assistant will tell you wﬂat to put in a
letter. If you Have not had a reply from the mayor's
¥ n  Office in ten days, you should make a follow-up Call to°
the assistant, N

- . 4. Make this contact 'as early as possible (at least 1%

= . months prior to Foreign Language Week). Public offi-
cials are extremely difficult to schedule, but most of
ghém enjoy visits from gtudepts and try very hard to
respond to their réques f

* Form a contmgent of teachers Snd students and visit your
mayor, governor, or someone vell known in govemment. Take
along a brief speech in a.néthe language e which that public offi-
cial can_start practic.utg for livery at the opening Foreign
Lanquage Week, at a specified évent or in a press confer

r‘ Let fhe .press know you're visiting the public official. Offer
to "coach the public official in pronunciation, and, encourage one
of your best students to do the coaching. &0

&

* Request a proclamation for Foreign Language Week. This is a

fine souvenir for school publicity, but keep. in mind that it may .
not get you mich 'publicity with thé public at large. So many
proclamgtions dre issued by public officsals that they usually
do not get significant press coverage. . .

o

* Consider flying a special flag at City Hall or asking pemfs—
sion to give Streets spebtal names for the day. Flying flags of

different nAtions at ‘a public site could be a very nice feature »
that would attract the pre,ss.
P

Intamationally Orfented Service Clubs ¢

.
) -~

' ) Organizations such as Rotary, the chamber of comfferce,
Xiwanis, Lions, and.UNA/USA are all internationally oriented.

.
.

[N

/. .
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Given some advance not;.ce, they are likely to be helpful én pro-
-moting Foreign Language Week and foreign language and interna-
tional studies.

Fos the names and addresses of club® and their current pres- .
idents, the following are godd sources: the information desk
-the public library, the main offjce of the chamber of commerce,

and the United Way office.

)
of

It is important to have the clirrent

‘president's name, even 1f i1t means phoning the organization to
‘get it. R — ) ,

Have some specific 1deas in mind as to how the club can help
_you. The following sample letter asks the“club to enclclse a
foreign language promotional piece in their next-mailing to mem-

bers.

Allow a reasonable time for thé rgsponse and fhen place a.

follow-up phone call to ascertain their desire to be involved. ~
You may wish to skip the letter and make direct contact by
phone. It is critical, however, that you have a specific *

» ¢ -
»

request ingmind’when you call. .
] ra
13
|
i
. SERVICE CLUB LETTER B\
Dear (President): oot

e e s et g e =

.

ERIC

Aruitoxt provided by Eic:

In performing our duties as the Publicity Committee for
the [Association], we are very concerned about contact
with the members of your organization regarding "Foreign
Language Week,” March 23-29, 1980.

The serious deficiency of U.S. capabil interma-
tional studies and foreign languages has become a
national issue,\thh legislation being formulated by
U.S. senators and congresgmen to encourage improvements
in our programs. ’ '

{[Association] understands that for sustained and effec-
tive programs, we have to build public awareness and
support locally. *
A v . . -

Would you be willing to send a letter to your membership
encouraging them to promote national Poi‘elgn Language
Week 1n whatever way they can? Particularly meanin
would be import businasses, international or ethnic
restaurants, unions, and businesses_-efigaging in int

1onal trade. The specialty restaurants and import
h§ps, for example, might be encouraged to feature a M
special dish or lunch or a specaal sale item. If-they
own a readerboard, they could carry a message such as
“Bonjour!" It's Foreign Language Week March 23-29.%

-
B * .

*




Finally,{lr./m. , tould our organization pre-
pare a small informational piece on Yoreign language and’
make it available at the place setting of each of your
sembers at your reqular meeting closes¥® to the date of
Foreign Language Week? This information would also be
suitable as an enclosure iq a mailing to your members.

NOTE: Another.suggestion for participation at‘ ;
organizations might be special window displays .
prepared by your st)gents(

We believe -that recognition and support fro-:the bugi-

ness community are the keys to wider community support

in this area of our echool curriculum which we can no
longer afford to deemphagize.

[slgned publicity chairperson, or student or teacher

writing on behalf of a class or school]

The Busingss Comsunity . .

y * Ask businesspeople with outdoor readerboards to run a
message for Foreiqfunguage\veek (e.g., "This is Poreign Lan-
guage Wfek--Bonjour!"”)

* Large businesses or industries usually publish in-house
newsletters carrying information on employee activities and com~
munity programs. The editors are interested in the achievements
of children of their employees. Explore the possibilities
through youngsters whose parents work for such companies.

* Import businesses, ethnic restaurants, and travel agents
- should be willing to feature a “special for the week” in recog-
nuion of Foreign language Week. Your chanber of commerce may
even be willing to help you 1dentify and write to those busi-
nesses with such a request._ Otherwise, use the yellov pages,
calling the restaurantsgfor names of the owners or managers.

.

s ’ -

Ethnic Orgqanizations and Clubs ’ .

Theése organizations may be willing to host an event in their
commsunities celebrating their native language., Consider invit-
ing them to co-sponsor an event gt school, to visit your lan-
guage classes, or to be guest speakers.

Making contact with the leadership of these groups can be .
difficult. The best way is through students in your sshool
whose parents are active in an ethnic community or organization.

-

* 41
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A

Do some l;wainstoning in your forei larguage classrooms to .
identify these students. , . ‘

Local Celebrities, Members of Visitin . o

Foreign Delegations

Invite a po.pular personality or foreign visitor to spend an
hour in & language class, preferably a|language that has special
meaning for that person. Students can send letters to their
favorite local personalities. If an averwhelling number of .
invitations are accepted, spread the vidits of these quests over
4 veek's time or longer.

Visiting foreign dignitaries or delegations can be deter-
mined through local world Affairs council offices or the United
Rations Association.

School visits by noted’ personalities are ‘good press events.
Coverage ghould be requested of neighborhood papers, if not the
major newspapers, radio stations, and TV stations in your area.
Students whose letters "land” the celebrities for the class
should be the omes to contact the press. \ .

- \ ¢

Arts_and Cultural Groups *

Taking the opera asg an example, try o tie'a major local

pexformance in another language into your prono’tion for the

Q

ERIC

Aruitoxt provided by Eic:

week), "Call the public relations staff and ask how you might
utilize the opera, the printed program, the starq, etc., to help
promote Foreign Language Week. Do this at least six months in
advance. Your request and interest will be well ceived, as
opera companies, symphonies; and so forth, are very involved in
educatiomk activities. |

’

School Board !

A shrewd teacher and foreign language department \will main-
tain regular contact with the local school board by attending
meetings and sending information on a ¥egular basis. Mailings
to the school board can include the tolloving: articles on
foreign language studiel; statements on the importance of for-
eign language to basic education; pictures and articles on
former students who are using foreign language in their careers;
quotations from famous people concerning foreign language study;
information on job openings involving foreign language; and .
invita®lons to lchool events featurjing toreign language activi-
ties.

The method of distributing this kind of intomtion should
be thought out efully. Personal contact is the most effec-
tive; therefote¥ it would bs worthwhile for a representative in
each school district throughout the state to hand-deliver criti-
cal materials and discuss them with either the board president
or, if possible, all board members. .

48‘2. .. . a
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+ foreign language

-

Remember that boards change. Thus, the process should be
repeited annually to keep members abreast of trends, legislative .
activities, ahd so forth, and to remind them of the benefits of
foreign language studies and the needs thege studies meet.

The Community at lLarge
L ar39

It §s good public relations to create gome events solely for
the plgMsure of the guests and to d invitations to diverse
tuencies. A standard event, t one that always brings
rewards, is the tail party or reception. This could be a
. gratis event, or it|could be used as a fundraiger for she state
u:;&(iation or for a special project your
teachers are promoting (schylarships, for instance). ’
Find a unique e or ldcation for the event and a celebrit
guest or special musical presentation. Possible underwriters
are the local consular cor a local international business
concepn, a Pablishing housa. representative, or pirents of your
stpdents who might donate refreshments and help host the party.
If jou need help on these procedures, call your local poli-
tical party headquarters. Ask the chairperson to give you the
name({g) of persons who have had experience with fundraising o
events and can give you some preliminary advice. Visit the .
library: many books have been written om this general subject.
For assistance on whom to invite, refer to "Who Is Our Audi-
ence?” (p. 12) and to Section 4, which provides a list of the
xinds of community leaders invited to special events of the 1980
waghington/Oregon Joint Conference of Foreign Language Teachers.

L3
Think Big on All Your School Events
Whenever you sponsor an event to which it is appropriate to
invite people from outside the school, do so extensively and N
from among as diverse constituencies as possible. Students can
make these contacts as class projects. The following letter is

an example of the kind of invitation students can hand-write and
mail widely. It is important to.make the letters as personal’, as
possible.
MR
SNVITATION TO SCHOOL EVENT ' A
{school name a.{d address)
. .
Dear (president, chamber of commerce):
- National Poreign La.nquage Week will be held on
March 23-29. In celebration of this week, Juanita High
is holding its International Cook™gay ommiiednesday,
March 26. .
43
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Meals will be gerved between 11 and 12 o'clock. We will
have delicacies like won tons, tostadas, raspadas,
burritos, pastelitos de roco, Ggrman hot potato salad, .
Black rest cake’, pineapple butter cream cake, French <
crepes, etc. *
! You are cordially invited to join us. Please let us

know when to expect you. If you are not able to attend,
please call us with the name of a person in your organi-
zation who will come instead. We want the people of our
community to see our school's enthusiasm and interest in
other culturés._

-~

[signed (language) student]

’

ry

. Contacting the Media
™  Pollowing are six basic and effective approaches to involv- .
ing the news lnedia in your school. They call for student ini<
tiative as the key element in assuring response from the local
press. Some aspects of these suggestions may be difficult to
achieve the first time arcund, but once initial contacts are
made, they can be perfected with ease in future promotions.
* Schedule a meeting of sgeveral students and teachers with a
reporter (lunch, if possible) to talk about Foreign language
week’, exciting projects at school, developments in your programs
at school, national developments, etc. The reporter may visif
your school, but if not, be prepared and have some stoXy ideas

ready: ‘ ~

.

1. Update on Susie Jones, who took French four years at
Lincoln High and is usinq language in her work .

4
2. Local people in professions that use foreign languages
(a nice” series could developed’ out of this) -

3. Students who have just returned from travel or llving,
abroad ’ .

1f pay're talking to TV ave fgood visual idgas,
e.g., st?ents presenting a play in
g

foreign language

° Encourage stugents to do all the follow-up phone callg on

* news releases promotimg your activities. The following is & ©

news release prepared by our association for the mayor's office

in Seattle. Students from Cleveland High School made follow-up
phone calls from .the script that follows the news release.

& . \.. . v * "
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Aruitoxt provided by Eic:

_NEWS RELEASE FROM MAYOR'S OFFICE

FROM: Thé H'ayor's Office
[address]

INFORMATION: -[{contact name, phone]

POR_IMMEDIATE RELEASE March 25, 1980
\
‘Mayor Charles Royer will observe National Foreign

Language Day.this Friday when he and his wife, Rosanne,

participate in a Japanese language class at Cleveland

High School. They will repért to room 206 at 10:00 a.m.

R

to run through drills with the regular students.

The Royers studied Japanese for a short time before
—

leading a delegation to Japan last November. They will
have their skills scrutinizeqsby Doug Card, Japanese
language instructor at Cleveland. ’

"I'm nervous aboutas it," said Royer. "I don’t know
how well I'll do.. But we're lucky to have these.pro-
grams in the public schools. The languages of the Far

s

East are very important to Seattle's cultiral and econo-

mic life.” Japanese is offered in five other high

v
- schools besides Cleveland and at four junior highs in

Seattle. Chinese is offered at five high schools and
~

four junior highs, and 'l‘agalo; is offered at Lincol

High. - ’

National Foreign Language Week, designated for

iy

March 23-29 this year, was originated by Alpha Mu’ Gamma,
national colleg‘tate foreign language honor society, to

-~
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stress the importance, need, and rewards of learning a
q

’

sei:ond langdage. -

Students around the country and in this state are

enga'ge_d in ; variety of activities, such as encouraging

.

public libraries to display their foreign lanjuage

materials and requesting businesses to run greetings in

@
other languages on their readerboards. Several classes
' . -

have written or called their 'favo;ite disc jockeys

asking them to/play music in other languages during

Foreign Language Week.

., Foreign hW—éﬂternational studies have

reéeived considerable coverage in.the press since theé
release in November, 1979, of the report of the
President's Commission on Foreign Language and Inter-

national Studies. The report found V.S, capability in

.

these areas "scandalously” deficient. In Washington

State and in Seattle, foreign langugge enrollments have

—

peen .Climbing steadiiy since a slump in enrollments-

about fdur years ago.

’ .

[ * ' "

Directions to room 206, Cleveland High School, 5511 15th

Avenue South: Drive to parking lot at 15th and lucile

‘

South and enter school at back (north side). There will *

o

be parking spots available for the press.

Q -
FRIC
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TELEPHONE %;ow—ur !SCRIPT TO NEWS RELEASE

This is , a student at Cleveland High. IM °
calling to tell you that Mayor Royer and Mrs. Royer will
be participating in a Japanese language class at our
school as part of National Foreign Language Week.

We hope your newspaper/TV station will.cover this event.
« It's at 10:00 a.m., Cleveland High, Room 206 (give par)ung
instructions).

.
* Prepare a Foreign Language Week press packet for key news-
_people in your city and accompany it with a list of teachers and

others in your comunitj who are the best spokespeople on for- , ,

eign language and developments. XKeep in mind that while many
teacher.s are outspoken at school or in professional meetings, -
they may get "cold feet" when contacted by the press. Be sure
your- list is made up of articulate, willing representatives.
Put your allies in the business cofimunity and other community
.lealers on the list. They can speak for the value of foreign
language and culture studies for America's future.

The mémorandum below provides guidelines for assembling such
.a press packet.

AN i —

PRESS PACKET MEMO ’ v
. , - . .
/ﬁ? [reporter, newspaper] March 18, 1980
FROM: [publicity committee member] T

March 23-29 is. National Foreign Language } 3

In light of a recently released President's Commission
report and the growing concern about this country's lack
of capability in condugting foreign affairs, we, thought
you should see the attiched materials. We' would value
an editorial on these matters next week.

Enclosed are:

1. A wrap-up news story by Sen. McDermott on the Basic; .
Education Act in Washington State. ‘\’

Basic E8 Act spelled doom at first for foreign

&g\mge programs; the amendment making it part of

basic education has had a very positive effect on.
programs and has increased public awareness.

RIG BN
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- out’ that international education is 2

L

. 3 - . .
2. Ac gx of the report of the President's Commissioh
on Foreiﬂ Langquage and International Studies.

'rhe recomendations are summarized on pages 7-10. ~

3.-.,A copy of the invitation to "Puget Sound Review:
Streng-th through “Wisdom," a seminar scheduled for
April 11 in Seattle.

*

. Businesspeople, heads of international organiza- ™~
ions, teachers, and others wi)l review the recommen-
dations asethey relate to this state and determine

priority tasks for regiomal act?t.;_j.n 1980-B1.
4. 1 ) .

A federal legislative update.

As a result of the Commission's work, numerous pi’eces .
of legislation have been introduced in Congress this
segsion.

5. Xerox of secti.on from YOUR PUBLIC SCHOOLS, from
superintendent's office in'Olympia. ] .

.

The single most dutstanding result of the report of the
President's Commission is that the foreign' language and

social studies teachers in each.state have brought the ~

_recommendations down to a local level. They have dis-

cussed the report with diverse community groups, pointing
)’g;. as well as a

federal responsibility. ,

WAFLT has conducted four such public meetings in the
state.

-
°

Citizens around the ‘state have written letters to Wash-
ington State congressmen and senators urging that the
delegation familiarize themsdlves with the report apd
that international education be given a strong position’
in the new Education’ Department. .

RESOURCE PERSONS:

(name, title, phone of ‘association president and imme- -
diate past president, lecal and state foreign language
coordinator] ¢

.

* Suggest that students write to their favorite disk Jock

eys, requesting that they play international music during For-

eign Language Week. The letter below was similar to othens

ERIC
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A mailed wxde]* Olympic View Middle Schgol (Mukilteo) stths
. t; radio statxons,in the Bt,xget Sound region. .

i "\ i M
- N - -
[ 3] 4"~ c s - - ..
- X ) * ’ 4 l\f
-4 s 3 R U ..

e v pe? - DISI(JOCKEY LE‘TTER
ps 4& A

. /9.(' * ¢ : ‘ ‘,,
/4‘ Qear Murdock M& uornmg, ' .

'. P - R .« aQ L
Pro}\(urch 23rd to_ the 29th is National Foreign.language , .
. Week, and the foreign language classes in.our schoole .
- plan to be celebrating by #inging, dancing, and--best ofy L~
'alt'-eating. I was wgndermg % .on this, special occa-
sion. _you could’ pliy some'songs about other .countries or- * “*
- som® with euen foreign lyrics. I think®this \-\ulﬁ‘add a-
parkliﬁg tquch to thie week ofl. cele{ating. - .

I wrote ,;his letter to*you bé’cause I listen to your show, ~ .

., most ithe time (I am not home all that Amch) ‘so could

. o ' you ple as‘e pass this on- to,, the other ‘announcers .80 that” B
‘thay could play some foreign séngs ted? 4 ¢ .7

’ . a - - . 7
- ks, si a 4 sch J
@s'[ngn ’-‘%“"’”‘f’c \ ] .

«

. P-S. Passez i nne sem:ine! (Have a goody week!)
€ | (That's- Frencin . -

’ kd

Z - - . .

kel . . N
v e E.Z' N * ' 4

. . R . . ’ s 1‘," ‘g
* Circulate any recent surveysg and questionnaires"among the
Loy e grgss (and among students, parents, conhnunitx groups) that dis—'
- . Jouss the sfatus of foreign lanﬁage studies, which languages
* people are choosing to study -and why, edc. ° A
v N - @ ‘ . , b - N ' . -
- * Ask for tune on local radio talk shows. Producers may be
. ﬁilhng to do a feature on foreign languages during Foreign Lan-’
. guage_Week, - The talk show host . might even be willing to give - s
’/\ . your schqol credit for the guest: . "This guest is brought to you -
e through the efforts of the “journalismfand foreign languageé Bt -'3—- '
3! dents of Frank}in High school." .
"fhe joufnalism teacher in your school should- be able and

/~\ willing to help you make this contact. Consult with hinf or her «
L/

on the most effectdve way to approach a radio” show host: Also,
call the station ypulself to find out from the host what kinds
/.J guests he sor she prefers. , . ’.
o . N. January is the montl to gtart contacting talk show
B hogts radio and TV) on.March .activities. TV progrags ard
* bardet to approach tnless .you have a unique guest to off} On
. “ the other hand, something special from students may appeal to
. .‘\ the TV profucer. - c = r

™ .(g Y \

N .
'- -.‘k . . ';c,.".:'“‘b . -'g .
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—~ & . . .
- ‘i_’ * * -
- -
L4 - R ]
. -, Gettiny ‘the whole Scpool Imvolved J

Y We have already- cautioned against attempting public rela-
tions activities without support from gour schoel staff. The .
followmg suggestions e ideas for ' 'involving your students with
-faculty and students of%other disciplines. Any public’ify that .
actrues to the school through an exciting Foreign Language Week

- promotion will benefit the 'school at large. " ! *

* Start with i:rainstorming sessions in xo! 1anguage classes

on how to get other disciplines and the rest of the school
involv!g- For example, what kind of activity with the drama
classeS would demonstrate how the two discipliines relate to each
other? o . . - L

; * Determine whether staff membeXrs have friends in the local.
press- corps. Who among the local news reporters and executives
is liRely to take an interest in a foreign language event?

.

* Have Jourhslism students contribute news stories on For-
eign Language Week activities to their school paper, to neigh-
borhood papers, and stwdent columns in the major newspapers' in

1

' town. . . ®
. ) e o d -
“ * Encolirage foreign language, drama, and journalism students
N to produce a television public service announcement, first : et
reszrching whethe? a local TV station would be 1ling to use R
the production on the aJ.F(See lLesson #5 in Section 1, Teach- ©&

¢ jng Outline). - N
* . * . -

* Have foreign language stu:ients create a "promotional"
packet”™ for junior high dents to encourage them to begin or
continue foreign Ianguage Study in high school. These foreign
language "salespeople” cap make their pitches durmg Foreign
Language Week.

( . L} v

-* Establish a speaker's bureau (perhaps offer a prize for
. the best presentation). Tell ]B?:al service organizations that °*

students .are available as speakers. If resourcd® are“available,

prepare*n audioisual presentation t:lmﬁ.lg)’ﬁ= be shown to com-
+ munity groupe_er even on' gelevision. A ent this with in-

persdn ‘p_bellishment by studeqts and teachers. .. R

‘ N v s

“

. * _zno'urag_e studehts, 'teacurs, parents, and others to send /
. thq pYesident of the United States mailgrams stating the impar-
: tapce of sécond language study, each oom:ributing 4 quarter . or’
. 80 helpypay for the wire.

-

t stude'n‘ts) to produce posters 'and find locations to -
disp\ay" them in store 'windows downtown. t \

. " v, ‘ T ‘g“ 50 ! . .
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* Suggest that the PTA or foreigh language clubs sponsgf

ethnic ‘or international dinrfers, pageants, school assemblies,
| etc. :

P -
‘ ¢ Encoufage school counselors to offer students career '
. clinics that are conductdd by members of industry and government

whose careers require ability in a second language.
-~ must be personable and articulate.
of these cliniCs %Q youth groups, church groups, etc.

Speakers

Advertise the availability

° Design a dne-night "shock” or- exposure course in y
language and invite parents and community members. Students can
draw up a list of persons they would like to invite (including
local celebrities),. and each student can write or call gne of
them. BE SURE TO INVITE THE PRESS. - &

tsu:r'& .
* Sponsor awards and contests. The presentation of special
awards for accomplishments in the foreign Hnguage field is one
of the éasiest--yet most gratifying--activities your school or
foreign language association can sponsor. Yrhis type of recogni-
tion is not expensive,.yet it provides the potential of news

e

+ families. ’ . . .

] 2

«

v The New York State Foreign Language Association offers an
award called the James E. Allen awar& based upon certain cri-
teria to an outstanding school district in each of the ten areas
§n the#state. Administrators, teachers, and.the press are
invited to a special program where the awards are presented/
Other state organizations sponsor awards for outstanding foreign
language studénts and teachers, and for nonlanguage people whd
have promoted foreign language studies (e.g., businesses t
employ people with foreign language gkills). Foreign Language
Week 18 a very eXciting time to induct students into the Foreign

. Language Honor Society. . ) as’

. . The following ideas for contests and competitions can be
enhanced by the ‘imagination of.your students:

.

f

. ' * The foreign language association can sponsor a local or,
statewide contest (e.g., bumper sticker or slodan competition,
essay ‘contest, float competitiongpr local parades).
" .

5 * A poster .contest can be followed up with an art exhibit.
If the entries are good\enough, a locat museum might be con-
vinced to sponsor the, show.

L]

coverage and establishes local program support from friends and

to collect 1ideas
Give a prize for the best idea.

E

Q ) \
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Aruitoxt provided by Eic:

51

4 - .
. * Beginnin\in January, keep a suggestioh hox in your room
Foreign Language Week promotional gimmicks.
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* Your toreign l.anquage associaticn may want «o eec‘ahlish a
statewide “Emmy Adardsg" for’ foreign' language -promotion. Awards
would be given to the schools with_ t_he‘ best campaign presenta-

3

|

| tions.

| It 18 extremely important to issue advance press pele
avards programs. A school photographer should bg on han
case, ready to shoot some bladk-and white pictures
event, the offigial press does not come. These pictures
be developed immediately and identified, clearly to local_.news-

. papets--the next day if possible. '

0'\\ Teacher Response Form
. b

%3

Included in each packet, in adaitiqn to.the guidelines dis=
cussed in this ®ection, yas a responge form on which teachers
were to report the activities they had pla.nned for their -
- schools. A sample of t_he form follows.

1 vh

«- ' TEACHER RESPONSE FORM

Tt Please return this form as soon as possible so we may *

+ know how plans are ‘going around the state and whether
there are some ways we can help you- further.

L

t Return to: ~Ipub11.city committee member, address]
—— ‘ .

Our school is planning the:. following aactivities at
school and in the community to promote foreign language
week: . -

S r L —

-

- ~ . 4
’ ; 4 - : . i
B . . . |
» M ( .
T : ’
Name t $chool or School District . s -
. ,Acidress ! School Phone ., Home Phene N
. C ® !
‘ . L4
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seminar for 100 edﬁ, business leaders, and community lead-
. ers. R ’

ERIC

Aruitoxt provided by Eic:
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1

GUIDELINES POR PRESENTING AN EDUCATIONAL
ISSUE TO THE COMMUNITY

3.

Publication of the final report of the President's Commig-
sion on Foreign Language and International Studies presented an ’
impontant public relations opportunity to foreign language
qroups across the country.
part of our efforts to ensure the maximum public discus-
} rt and to give it, "local” meaning across the \
atate, mmj board organized community forums in four
diverse Washingtdn cities: Bellevue,: Richland, Bellingham, and
Montesano. WAFL? cosponsored a fifth and final public °
forum in Seattle in April 1980. The Seattle meeting was managed ¢
by the World Without War Council and consisted of an afternoon

- This section de s the procedures of the WAFLT-managed
forums in’ the first four cities. It i§ a format that may be
used in taking any educational igsue to the community.

b
\‘

Strate s
Strateqgy N

- ?

In Novémber 1979,  WAFLT board members voted to convert the
afternoon portion of the nexXt four monthly meetings to’comunlty .
forums to discuss the President's Commission report. By tradi-. "
tion, our meetings are held the third Saturday of each month, |
and in the last few years, we have made a special effort to

alternate meetings between the eastern and western sides of the

state. The community forum idea fitted nicely into. what had

become our general thrugt--to visit various cities, demonstrat-

ing a statewide ocpncern for teachers and their communities.

We asked the president of WAFLT to preside over the forums, ,
each of which featured a panel comppsed of a local political
figure; a business 4%::; a community activist; a representa- -
tive from the media; a social gtudies or fOreign language '
teacher, usually. from a local college or university.

The Montesaho meeting is preserited below as a prototype for
achieving diverse publicity and participation in.a public forum.
Montesano, is a small logging community near the wWashington ’
coast, but our outreach efforts extended to the four-county area
surrounding the city. ~

a
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Organizing a Community Forum
{Montesanc Meeting as Prototype)

! * A reliable, creative, and active teacher in the area is
1dentitied to supervise urangenents. A wﬂlunityroziented
teacher has contacts and jnows how to cultivate others.

* The teacher arranges a meeting place. Montesano Hiiqh
School was the final choi¢e due to the availability of the:
school's very pleasant library. Students 'helped arrafige
refr“ish-en;s, sign-in table, etc. . 4

. The teacher determines the most appropriate ne\mpapersi
™, and radio stations to contact for publicity. K Elever radio
stations and 16 newspapetrs 1in the four-county area were tay-
geted. N <

* The teacher identifies business leaders and community
activists who should be invited to the forulg. A panel of six to
seven "reactors” 1is chosen out of this group. Remember to check
with your own school principal,, “counselors, and PTA when
researthing names of people to invite to such an event. "who Is
Our Audience?” 1in Section 1 (p. 12) suggests varicus wls-

b

tuen“ts to consider. 4
The Montesand” community leaders serying on the pangl ‘
included (1) a member of the Montesano School Board, {2) a state’
— leglslator, {3) a foreign language instructor from Grays Harbor
unity College, 4) the State social studies coordinator, R
(5) thve agsistant city-editor of the Aberdeen Daily ¥orld, and
(69 ®he manager of the raw materials department, Weyarhaeuser '
Timber Company. .
Other community leaders invited to attend the meeting wére
(1) members qof the Montesano School Board, (2) a supervisor of a
paper company, (3) the publisher of a local paper, (4) menders .
of the Aberdeen City Coun¢il, (5) the director’ of the pPort of .
Grays Harbor, (6) the president of GrAys Harbor Cammunity Tol=-
lege, (7) e area AFS representative, (8) a local JPTSA act #v-
ist, (9) an international relatichs professor and all foreign
language prdfessors from Grays Haibor Community College, (10) a »
lumber company representative, (11) the owners of two ‘large real
* estate firms,'(12) the owners of two large rétail stores, (13) a
minister, (14) the mayors of Montesano and Aberdeen, (15] the
presidents of area chambers of commerce, (1) a well-known local
adult education instructor, and (17) sénators and representa-v
tives from the Washington State Legislature.

=

-
* Association president mails letters of 1nv1tai?and
background on President's Commission to soc¢1 studies and
foreign language teachers in the four-coum area. (Letter is
reproduced below.)
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TEACHER INVITATION TO PORUM

Dear

I am writing to thank you in’ advance for any support yo’u
can lend our Board of Directors as we plan our meeting

which will be held at Montesano High School, Saturday,
December 15, from 1:00 to 3:00 p.m.

v »
'AS Helen Hepp may have told you, we are Iimiting the
business portion of our meeting to the morning as we
meet each month this year. During the afternoons, we
are conducting meetings designed to bring the work of
the President's Cogmission on Foreign Language and
International Studies to the attention of various com-
munities throughout the state. -

— S

Rpsanne Royer, Past-President of WAFLT, has been in con-
.tact with a number of influential people in your area.
It appears that we shall have an impressive group of
people on the panel at’ Montesano. By Monday, you will
receive final. information about the afternoon program.
We urge you to xerox that,.aformation and distribyte it
to your colleaques and friends in the compunity. R

As you will see from the infb‘nntion 1 am enclosing,
this program will be of special interest td foreign
language and social studies teachers. Any other people
vwho are likely to be interested will be mpst welcome.
Panel members will be sent similar information. During

“the panel, tﬁey will be asked to consider the implica-
tions of the recommendations, their feelings about our
national and local need -for stronger foreign language
and international studies programs in our schools, and
their ideas of how WAPLT and other interested groups can
support the Commission.

1 look forward to seeing’you in Montesano.

[signed association president)

A

Ry

. * Kssociation president sends lgtter of invitation to com-

munity leaders identified previously and to Superintendents and

school principals in the four-countj area. (Letter is repro-
duced below.) )

ERIC
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COMMUNITY LEADER/SCHOOL SUPERINTENDENT
. INVITATION TOU FORUM

Dear

. PRESIDENT'S COMMISSION FINDS MEED FOR
IMPROVED POREIGN LANGUAGE AND INTERNATIONAL STUDIES

- [}

DECEMBER 15: PANEL TO DISCUSS

The WAFLT Board of Trustees ivites you to participate
in a discussion of the recommendations of the Presi-

N dent's Commission on Foreign Language and International
Studies. Those recommendations reflect our global -.
interdependence today. If they are implemented by Con-
gress, they will have aipositive impact on our studepnts,
our. teachers, and our total society. : '
‘r Through this méeting, the WAFLT Board hopes. to bring

| . information about the recommendations of the President's
% Commission to the attention of the residentq of the

', Montesano area and to gain ideas we can use as we con-
.. Aifue our efforts to improve foreign language instruc-
-tion. . .

The dism;ssipn will be led by a distinq\\nsried panel of -
community and educational leaders, jncluding:

(names and positions] /
]

y This is an open invitation--no charge, no registrat:on-
. Just come and participate. *

TIME:  Saturday, December 15 . . . 1:00 to 3:00 p.m.

7 . PLACE: Montesano High School, 418 East Spruce,
Montesano :
{signed WAFLT. president] e
. .. :
/ . .
4 e
* Association publicity committee sends public service
announcement to public affairs directors at targeted radio sta-
tions. (PSA is yeproduced below.) -
&
s ¥
R 56
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. »
CONTACT: {local teacher [WAFLT president
name/phone] ) \ name/phone}
/ . N AN ": ” ——
. . PUBRIC SER\{ICE ANNOUNCEMENT . \
Begin use: December 11, 1979 "

Do not use after: December 15, 1979
N ) RE: DISCUSSION OF REPORT OF PRESIDENT'S COMMISSION ON
- POREIGN LANGUAGE AND INTERNA'I‘ONAL STUDIES

The public is invited to a discussion of U.S. capa-
bility in foreign languages and international studies on
Saturday, December 45, from 1-3 p.m. in the library of
Montesano High School. .

The discussion will focus on the Final report of

, ’Presxdent Carter.'s Commission on Foreign lLanguage and
International Studies released last menth. A panel of
persons representing business, government;, education,

‘ school adminisgtration, and’ the school board will react to

the recommendations of the report, followéd by general
dascussion from the audience.

Panel Members are: ) .

. inames and_pesitions) ,

.

Ppblicxty Committee sends news release to targeted news-

papers.. . Note that the news release’ is longer “than the radio
. PSA, whicH conforms to a 30-.second time slot. Quotations are

added for interest. .

. -

. NEWS RBLEASE
INFORMATION: [local teacher " [WAPLT president
name/phone] name/phone}

For Immediate Release
[}

U.S. CAPABILITY IN POREIGN i
LANGUAGES AND INTERNATIONAL STUDIES:
TO BE DISCUSSED IN MONTESANO

B ”~ A public meeting will be held on Saturday, December
' i
15, from 1-3 p.m., at Montesan High School to discuss

.

57
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~ie” the recommendations of President Carter's Commission on

Foreign Xanguage and International Studies.

The report of the President's Commission was
released last, month and has received extensive, piblicity

& ) ) .
in natignal and internatiénal journals, pointing out the

— -

serious lack of capability of the United States in the

areas of foreign -languages and international education.

. .

- “Nihe out of ten Americans cannot speak, réad, or

effectively understand any language but English,” said
. » .

Les McKim, president of the Washington Association of

.

E
. Foreign Language.Teachers, which is sponsoring the

-

. " public méeting. * . ' .
. McKim added that this is critical iff only from the
: | ] X B\_‘
. standpoint that 1 out of 8 jobs in U.S. industry and 1,
o , R
' out of 5 in'U.S. agriciflture now -depend on international
- K . ' .
trade, ° o ) . oo .

¢

The meeting in the library of Montéshno High will

feature a panel of leaders from business, government,

education, school administration, and school board in the
, . . . . .

) “  four-county area around Montesano. Panel members are: =
) & [ .
‘ - [names and positions])
- . .
' 1 ]
. : Specialists on bilingyal education and teachers of

-

English as a second language will also be present *o

answer questions.

e 58
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%u- said that "the decline in our foreign language
and ifternatiomal studies programs over the last decdde
can be overcome during the 1980s if the U.S. Congress

decides to umplement the Commission's recommendations.

v "We want communities around the state to tell us how
- ' they feel about sthe recommendations and what they think
are priorities for action.”
- . .The meeting begins at 1 p.m. sharp. p
’ -

meeting; (2) to newspapers, to assure that an announcement of
the meeting will be published, if not a more utenllve story
4 based on the news release. Remind reporters that they are
invited to attend the meeting. = \
.WAFLT publicity committee prepares follow-up news story
after the meeting and sends it to newspap@¥s that did not send a
reporter to the forum. s®ory should contain extensive quota-
- tions ffom members of the local panel. : )

* WAFLT president sends thank-y__ letter to panelists,
pointing out the value of the panelists' opinions in assessing
the value of foreign language studies to basic education” and to
the community's needs. -

-

* WAFLT publicity committee utilizes contacts made in the
Montesanc community by Tequesting letters of support fromp com~
munity leaders for proposed foreign language legislation before

. Congress. (Hemorandum ,requesting support is reproducefl below.)
. - : - -
MEMORANDUM SOLICITING SUPPORT .
. , FROM COMMUNITY LEADERS
. \ ) s
’ TO: (Individually addreesed to personalize]
. C 0 C ’ .
| FROM: Manne Royer [phone] >~
: washifgton Association of Eoreign IMiguagé .
Teachers
’ .59
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N : : . r .
L have just spent some time i Washington, D.C., and am
writing to ask for your help o a matter relating to
foreign lang\nqe and international studfes, an area
where we share confern. .
z . v ' .
There are some decysions about to be made on a national .
level ,which can' greatly improve U.S. capability “in °
1ni:§rnationa4 affairs #nd in the cross-cultural enrich-.
ment of our citizens. Some letters from you can make a
difference in hov.the\se decisions go.

»

Specifically, tife new Education Department’ is being
organized, and members of Congress will be responding to
the recommendafions of the President's Commission’ on
Foreiqn Languaqe and International Studies, which com-
pleted its report in November 1979. The énclosed copy
‘of a Wall Streef Journal article will give you a quick
éverview of the concerns of the Commission. Y

'rhe new Education Depagtment now ha‘._jransition teams
working-on organization. It .is the deep concern of
people in intefnational studies, foreign language, and
related fields that these areas be given a top priority
in American education. Inv fact, the President's Com-
nissipn report recommends the appointment of arL Assis-
tant Secretary for International Affairs. -

My feeling”is that these areas arge an important compo-
nent in balanced securﬁ:y measures. While it is abso-
lutely fmportant for the U.S..to show its strength in
the world, it should mot be just in arms, but in the

long-term, ongoing preparation of a citizenry. that can

' speak other langua } aware of diverse cultures in

our own country/~<mm informed on international
issues. In this respectxe must be very careful not to
pull out of all culturai ,and scholarly exchanges in .
times Of crisiss rather, ‘we must leave something to build
on in the future. -

-1 have attached a. suggested. letter to the new Secretéry,
Shirley "Hufstedler, and to congressmen and senators from
Washington State. Your immediate response will be
gre&tly-appreciated. My sincere thanks for your concern
and follow-through on this. -

1Y

ENCLOSURES: "On' Ne Paxle Pas Frangais Ici--Much less
Arabic,” wWall Street mrlal, January 10, 1980

Instruction sheet'
Names, addresses of congressional delegation

Q
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. e
. ‘Overview . '\
N We cannot stress enough the value of targeted invitations to

comum.ty forums. Public announcements are essential, but By
‘themselves will not gquarantee attendance or impact, nor will the
letter of 1invitation, unless 1t 1s' followed up by a phone call.
Our press coverage waS)obi phenomenal, but the Commission report
gave Ls a reason to make extensive media contact on an issue of
i{mportance to the whole country.

We have emphasized in each section of this publication that
students are good salespeople. They can and should be involved
in every ,aspect of setting up such a meeting. Writing letters
and writing the wrap-up news stories for their school papers and

local neighborhood papers are possible class projects. Students

. Can be very effective in the follow-up phone calls to the press.
Two areas of strategy “where we would suggest uuprovement are

. m the format of the meeting and the day on which the meeting is
held. A good audiovisual presentation, such as the filmstrips
available from the Northeast Conference, would liven up the
openifg of such a public meeting. Because Saturday was the only
day our board members were available for meetings, we did not
have ‘a choice of meeting time, but it was clearly a disadvantage
in drawing public attendathce. A week mght would be better,
depending on the distance participants have to-travel.

»

N

LI
.

/

, ]

- 4. *UTILIZING THE ANNUAL CONFERENCE TO INVOLVE THE, COMMUNITY
WITH THE FOREIGN LANGUAGE PROFESSION '

Ideally, a foreign language association will be _engaged in .
public relations efforts throughout the year. If not, it makes
the ocutreach potential of the annual state foreign lanquage con-
ference particularly oritical. The conference should be ana-
lyzed carefully for every possibility of contacting the commu-
nity and publicizing the presence of forei'gn language teachers
in that city. Thid requires a publicity subcommittee of at
least six to ten pgople who can share the kinds of activities '
described in this section. —

When the conference is held in a university town-—and most
conferences are--the publicity committee should request advice
and assistance from the public.relations director of thé& s&hool.
‘In ‘any case, it is important to involve a public relations pro-
fessional in your initial discussions 'in order to get the best
possible ideas on how to relate the conference to ‘the community.
Ask such a'person to donate some time, especthlly if he or she
is a friend of someone an the board or has shown a previous
interest in foreign language and international studies. Also,
please refer to "who 1s Our Algdience?" in Section 1 for infor-

61 s
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* mation on 1dent\xfyxng constituents of foreign language studies
who should be notified abbut or involved in the confetence. .
A4 The material in this section anphqsxzes activities and
resources_ that we beu,eve are relatively underutilized. Ptoto-
types are drawn primarily from the 1980 joint conference of
Oregon and Washington. foreign lan ge teachers, though the 1979
WAFLT conference in Spokane 1s also\featuted. Because the use
and preparation of ‘news. releases a.re covered in previous sec-
tions, we have not given, examples "here. Please refer to the
earlier "sections and the bibliography for this information. .
We have also not #vided detalls Qr examples on- contacting
school personnel tSupe ntendents, p‘mcxpals, schoQl board mem-
. bers, counselors, etc.). This. {s obviously an extremely impor=
V. tant group of people to invite to conference activities, and .
most associations do this already. Your message to supbrinten-
dents and principals shéuld include a request that they encour-
age their teachers to attend tha conference.. For example, as
- part of our publxc relations efforts fot the 1979 conference,
the WAFLT board sent § special letter’ to 62 superintendents
repregenting 12 counties in the area around Spokane, where the
s conference was being held. 1In the letters, we described WAFLT's
: dedication to the improvement of foreign langhage teaching
rough- our conference offerings and how we were telating the
confet,ence sess1ons~s0 SpPkane's business, cultural, and ethnic
communities. On a separate sheet we highlighted the conference,
. requesting that the superintendents reproduce the sheet and send
1t with a memo to each of the schpols in their jurisdictions.®
'rhe "less commonly developed" activitias that are detailed

“w this section include N N

P .

* recrultment of non-teacher volunteers,

.

e

-3

* special V.I.P. cocktail party reception, 4

* special conference mailing to members of the business
community,

* selectiom of civic leaders to receive’ complete confetence
tegiSttathn materials,

: * letters to chairpersons of educatkn comxttees of mnjor
- - comunxty organizations,

. organization of an aggressive advertising campaign,
* special news paqk:et to select members of the media,

* radio public service announcements, and

- * other significant community i:{volvements in the ¢onference,
: - = N
) * . Volunteers s
A » '

. It is always a great disappointment when committee membets
who work numerous months organizing a contetence also end up

.
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\ -
* with full-time duty at the conference s:.te. No practicing
teacher should have prolonged velunteer duty at the conference
The conference is Afor the efit of teachers, and they shgul{
participate in as many sess{@ns as possible.
In an a:penment to free many ptactlc:.ng teach‘rs as pos-
sible and to broaden the involvement of ‘the community, our, con-.
ference committees made 4 special effort to recruit voluntéers

from outside the proffssion. There 4¢ many &dvocates of qual— :

ity education who waAnt to help tedchers; v01unteering for the
conference gives them a specific oppdrtunity to assist us, .
‘ _ This approach to conference #blinteers creates extra work =
. and micjht be viewed at €irst as-an “unnecessary bother." Buf if
our profession wants to wirn® soligd, long~term supporters in the
community, the best way is to show theh from up close what we
are doing and to involve them in tQose processes whenever we
can.
* Prom their own experiex;ces .and personal contacts, committee
» hembers compiled lists of likely prospects, -including retired
toniqn language teachers, members of the Women's University.
Club, foreign exchange students in area colleges, actiye commu-
nity education advocates, nébcrs of an organization that pro-
motes lapguage programs in the Asian community, and high school’
students. ‘(You neéd not ‘be confined tg these source‘s; our late

de‘cisidl to recruit volugigers limited our a(pldra‘tton of “other
sources. | Refer to ‘Whomunce?% for further “gquidelines

. on.where to seek interestei eers. lso keep in mind the-

ever-i{ncreasing r of grganizagions for the elderly, which
frovide volunteers cémunity p”ects.)

Most of #ur volun eers (35 norrteachers) com;ﬂeted their
- assignments. As expected, several of the high school students

~encountered trangportation p&:oblms"' and did not appear. To be,

succéssful, the volunteer effort should be a major thrust of the
\ conference, with names of prospective individuals and organiza-
‘tions daveloped throughout, the year. Six ths' planning would
s . allow tbr a“wide variefy of’ people to be tacted. Friendly
remindér calls’ a-few days before the confefence would help
assure the follow-through of the voluntegrs.
- On any given shifty two volunteer coordinators (these need
- not bg teachers) plus relief pegple must be on duty: one to
whom volunteers report to pick up their aslignments, and another,
who moves about the conference checking volunteews ‘on théir
’ssignnents and responding to any quegiions they may hav
.v.1,B. Cocktail Reception f Board Members, !
. Keynote Speakers, Doners

¢ A

It has been traditional t6r the WAFLT board-to host ‘a V.I.P.
Gocktail pc;'\y on the Thursday n.ight before the ann, confer-

ence opens. The,event is usually held hotel suite with r-‘z\“‘

attehdance limited tgofficerl and confkrence organizers. Our,

hope for, the 1980 joint conference *was to break away trom the - 4-
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N usual crowded conference: hqotel suite and host the party in an
outstandlng egvironment in the city. We wanted to invite com-
munity leaders and the press and believe? that a unique setting ,

_ would encourage ﬂmem&) jJoin us. This was an accurate assump-

tion. . 4
The board recéived permission to use the' 40th floor of the .
{Ralnxer Bank Building, which is located one block from the hotel

. where the conference was held. “The Rainier Tower" is an ele-
gant reception area with a magnificent view of Seattle and a
notable att coljéction. A balalaika trio provided msic, and -~
i1nternational hors d'oceuvres ware sérv&d. The "splendor":;of‘ the

e

IR P evening set a nice tone on which begin the conference,. and -

those who had worked very hard orgahizing the conference appre-
‘ciated being honored in this way. N
»+ R8s indicated on the invitation, the cocktail reception was
underwritten by some publishers, businesses, a local consu ?ﬁ
and a private donor. ‘- Invitations were sent to the followm
(1) goMdrs of major services (typesetting, cover design for the
conference program, etc.); (2) select members of the press;
(3) school board président; (4) members of the Seattle City
Co cil; (5) mgyox -of Seattle; (6) keynote speakers; (7) all
achers giving presentations; (8) congerence chairpersons;
- (9) board members, washimfton and Oreg®h associations, and AC;I.‘FL
reprgdentatives; and (10) exhibitors. .* . :
We .encouraged teachers, conference chairpersons, and board
members to bring their spouses or partners, but asked®that they
donate $10.G0 per guest.\ Although spec1a1 guests, such as the
school board president afmayor, city cdouncils members, etc., were
not expected to.midke this donation, most ‘0of them did nmot bring 4
spouses Or guests. Approximately 110 people atténded, and we
' were able ,to cover -ouy Sosts.
+ We recommend that special attention and creative thought e
given to the invitation list arnd location of this V. I. P. recep-
. tiop, which most associations spbnsor. It is an excellent pub- -
lrc‘relations tdol and can demonstrate to those attending that
you have important contacts and support in the commuiity. At
the very least, you have come. togthe attentxpn of decision-makers

|
outside your own ptofession. L, w

~. .
Special Confer.ence Mailing to Members ‘

-

. of the Business Community
£

A _s\e t group of 20 local businesspeople invol¥ed- in inter+
national businéss or activities wefe mailed a conference "high~
lights® sheet and invitations to both a Friday luncheon and a
Fnda’y night cocktail party for®onference registrants. Most of

these individuals had participated in the "Puget Sound Regiomal’

- Revigy of the Report of the President's Commission on Fbreign
Lang age and International Studies,” held in Seattle in April .
198 We believed t.hat an invitation to our conference activi- hd
ties was a good follow-up to t.hat previous involvement .
. . ] - .
14 N . 64 .
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- '
The’g-foupl of 20 included representatives from the following
business areas or Organtzawions: (}) the largest development
firm in the city, (2) the Port of Seattle, (3) an international.
luggage company, (4)- an international candy’ mﬂnufacturer’, (5) an
aircraft manufacturer, (6) an’ architectural and engineering
firm, (7) lumber manufacturers, (8) import/export agencies,

' (3) iumport businesses, (10) IBM Corporation, (11) an ansurance

firm, (12) banks, (13) Rotary International, (14} the chamber of
comyerce, (15) a travel agency, and.(16) airlines. '
After the m'axléng was senf, a follow-up phone call was made
to each of the perBons on the lrSt. We were gratified to see
five of them at varioys sesSions and speeches of the conference.
There m¥ have been others present whose faces were unfamiliar
to us. The "highlights sheet® sent to them is reproduced .below.

It was printed on bright green paper as a three-fold mailer.

The WAFLTﬁ'letterhead appeared on one side and the conference
logo ("The 80°‘'s--A-‘Renaissance of Languagés™) on the othqr? .

[y

° N a»
s

NYITATION TO MEMBERS OF BUSINESS CUMMENITY

{Twenty select individuals in the business com-
munity]

Les McKim, Rosanne Royer, Chalrpen’ons N '
1980 Joimt State Conference of Fo¥eign Language
Teachegs - / ’/
|
RE: Invitatioh to attend special sessions and events
at our conference, October 10-11,‘Se~attle Hilton
. and Park H:ilton Hotels
. . L )
Becalse of your oilentatxon to internatiopnal ma'g’ters, we
cordially 1invite you to join us‘at any time during Ane
conference. The registration fee 1is only $2%00, and
anyoneggn your company or business may at|tend. The reg-
1stration desks are located off the main |lobby =t -the
Park Hilton. « b o
[ .

.

OUR KEYNOTE SPEAKERS:
i

cities 1n
, 10:40 a.m.,

of Seattle and the reSponsx'billxtle's o
international affairs. Friday, Oct.
Pacific Ballroom, Seattle Hilton i

0
| .

1. Mayor Charles Royer, speaking on the %aﬁguage needs
10

+
N

Dr. Protase Woodford, Educational Testing Service,
Princeton, N.J., speaking on foreign language

instruction in foreign countries. l’-’ridfy, Oct. 40,
2:45 p.m., Pacific Ballroom |

4
) 65

_ -




Dr. Mar{fa Medina Seidner, Bilingual Specialist,
State Board of Bducation, Illinois, speaking on the
relationship between hilingual and foreign language
programs. Saturday, Oct. 11, 9:30 a.m., 'Pacific

Ballroom

OF SPECIAL INTEREST:

1. "Poreign Languages and the ‘Corporate World” - Jack
Xolbert, Director, California Academy of Sciences,
San Prancisco; Friday, Oct. 10, 9:30 a.m.

A .

2. "Career Opmpprtunities in Internat
Foreign
Oct. 10,

ional Trade for
Teachers and Students”™ - Priday,
1780 a.m.

.

. ’
3. “portland's International Studies Center: An Example

of Porging New Alliances® - Saturday, Oct. 11, 8:45
a.Mm.

" r

4. TContemporary German Culture/Business” - Friday,

Oct. 10, 9:30 a.m.
CULTURAL SESSYONS OF WNTEREST -
1. "Prench Art an# Architecture: On Location" — Earl
Layman, City Historic Preservation Officer,

Seattle;

Friday, Oct. 10, 1:45 pem. -

2. "“The French'Enlightenment and the Birth‘of America”
- Prof. Giovanni Costigan, History Départment' i ;
Priday, Oct. 10, 4 p.m.

»

3. "Touring the Soviet Unio;n A Sli&e Show and Descrip-

. tion of a 10,000 Mile Trip around the USSR" - John
Smith, Grays Harbor CC, Aberdeen; Saturday, ch
11:40 a.m. S

NO~-HOST COCKEAIL HOUR

d o+
Seattle's electrifying RADOST FOLK ENSEMBLE appears at
6:00 p.m. sharp to perform musig and dance from their-

Balkan and Appalachian repertoire, previewing their new
1980 ghow. (SEE ENCLOSED BROCHURE)

Friday, Oct. 10, 5:30-7:00 pem.
Pacific Ballroom, Seattle Hilton

-

Sée you theref

~
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vafc Leaders Receiviné C}nplete Co ence '
Registration Materials /

.

* Over the years, WAFLT has established working relationships
with a number of local leaders in the fields of general or.
international education. Full registration packets were mailed
to these lndividuals as Wwell as a cover letter encouraging their
attendance, or participation by someone in their organization.
Included were ' .

- &11 school board membets; - . .

° president, World Affairs Oounci* t

\ research center and clearinghouse); T

* directors, outreach ptograms, University of Washington;

: dJ.rectors, history and literature departments, Seattl®
Public Library: . .

* vice president of ‘a noted import/export firm;
1Y 5‘ - .

-*executive secretary, United Nations AsSociation;

.
~ H

* noted free-lance produfe‘r of T™ education programs;

* president, PTSA council, Bellevue;

- )

: chairman, PTSA education committee, Seattle; “

-

. * director, foreign studen’ office, University of washington;
4

* director, internat#wnal education projects, Pacifxc Lutheran

; University, Tacomar s

* - - .
- president,-.natiopal PTSA, (res ent qf Bdlflevue);

. representative, School .of Inteéknational Studies, l‘)nxversity
of wWashington; t

.

° d:.rector, washihgton OOuncil for International Trade, ~
Seattle, < . :

* N : “

+ directors, World Without War Council, Seattle;

' . . ) , ‘
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BerPitz Schools of “Languages, Seattle;

. Inliﬁgua School of Languages, Seattle;

* InstTtute for Intercultural Learning;

* Languages Unlimited; . i

)

* executive director and president, Seattle Teachers
Association; .

.
| «
.

* president, Washington Bducati;n Associationi- and

{
»

(interested in foreign language grograms).

\\') Letters to Bducation Chairpersons of

Local Community Organizations

¥
A surprising number of local sepgwice, political, business,

" and labor organizations have created education committees who

O

xeep their memberships informed on educational matters and pro-
pose educational prpjects to the organization. +

Some of these groups are Rotary International; the Chamber

of Commerce; PTA; Kawanis; League of Women Voters; labor organi-

zations such as the Teamsters and the AFL-CIO; Junior League;
Lions; United Nations }.ssocxatioh; Shrainers; Knights of Colum-
bus; Boy Scouts, and Garl, Scouts;#and libraries, museums, opera
companies, and symp'hogxes. The following letter, sent tq the
president of the PTSA council, can be mailed to r.he’educatxon

,committee chairpersons of all these organizations.
«

»
American Association of University Women (Highline chapter)

¥

LETTJR TU EDUCATION CHAIRPERSON
, Dear Mrs. Smith:

. As A follow-up on our phone conversation today, .I am
enclosing materials on the WAFLT Fall Conference being
held October 12-13 at the Ridpath.
You are welcome to visit any part of the conference, but
i¥ your tame is limited,' I would recommend the Friday
morning sessions and the address by Dr. Robert Ward, who
‘is a member of the President's Cogmission on Poreign
Language ,and International Studies.
- . -

+

A'cordial invitation is also extended to your fellow
officers on the PISA Council. We would LiKe all of you

to know about our work because-we believe ‘that, foreign
. A *
1)

s P .

»
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‘ languagés, international studies, and ayareness of eth-
| * nic communities around us must play an ever-increasing

® role in our school curricula. There are a lot of people
around the world learning English, and we should be
- meeting them half-way.
hd v - «

Also enclosed is an invitation to our pre-confyerence
wine and hors d'ceuvres gatMering, which will commence
shortly after 6:30 p.m. on Thursday.

We hope to see you next weekend.

S

fsigned publicity committee;

Advertising Campargs for the.Conference Program
- » ~ - £

Most foreign language agssoc:ations Sell advertising space to
help pay for the praxnting of their conference programs. This 1is
usually handled rough letters to prospective merchants and
Qrgarfizagions. But selling advertising aggressively to capital-
jze on its full potential is hard work and takes a special kind

5 ©f commitment on the part of the advertising committee. Adver-
tising efforts must be hagld on the conviction that whether or
not an ad 18 sold, you are making a case for fogeign language

, studies every time you place a follow-up phone call to a mer-
. chant or organization. The calls are an affirmation that for-
.eign language teachers are not sitting Still; they are put in
tHe community with their message, asking for support.

While we are not advocating that teachers become advertising
salespeople (most don't like aomg it), we offer procedures we
develaped for an aggressive campaign and used for the 1980 joint
state tonference in Seattle. Printing costs had gone up, and we
needed to do well gn order to cover the cost of the official
sconferen program. i
: Some hers'were more courageous than others in doing

their follow-up work. As a result of our efforts, we were able

+to sell 60 ads for a total of $2,000 ip advertising alone. The
cost of printiag the program turned out to be just over $1,000

* because, the typesetting was donated. The remaining advertising

i1ncome was used to help meet other cdnference needs.

We developed the fo&ov:.ng procedures: N .

. No later than May, form an ‘advertising team of fat least ten
‘éeachers who meet once’a month up to conferencp time in
October.

First meeting. Split up the yellow pages of a phone book and
put on 3 x 5 cards the local advertising prospects, using the
following categories as initial gquidelines:

»
. .
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Aruitoxt provided by Eic:

. . 3
wine dealers import stores
foreign film theaters record stores .

" bicycle shops eychange programs
foreign car dealers travel agencies ?
yogurt shops : foreign %anguage schools
ethnic restaurants camera shops i
gourmet shops/delicatessens ' world trade organizations
ethnic organizations . international ungerstanding
large international agencies
businesses who might buy AATs ) .
a "greeting” ad - political candidates
{e.g., banks) v ethnic newspapers

* Chairperson or subcommittee selects 300 of the most likely
_ prospects to grget for mailing and' follow-up. (Our prime
prospects were businesses and Qggaﬁizations that had adver-
tised in the program of the last joint state conference in
Seattle in 1976. We showed them their ads from the previous
program, asked for their continued support, and were able to
secure new advertising from approximately half of thesh }
’
B 8
» Mvertising chairperson prepares ahnouncement of availability
of advertising space to the 300 merchants and assigns 30 to
each member of the adv&tising team for follow-up phoné calls.
At subsequent meetings, advertis:gmg team discusses proplems
they are having with their "accounts,” and chairperson ffers
encouragement. .
" T Réproductions of materials used in the adirertisin.g campaign
are presented below and include (1) letter to prospective adver-
tisers; (2) letter from advertising campaign \chairperson‘bo
sales team with script for follow-up calls; and (33} thank-you
letter to advertisers. ~ - .
The letter below was sent to the 300 prospective advertisers
identified by the advertising committee. (The amnouncement was
accompanied by an.advertising order form and sample ads.)

. SALES LEPTER TO PROSPECTIVE ADVERTISERS
-3 '

) R ANNOUNCEMENT .
-~
‘ OF ADVERTISING SPACE AVAILABLE ¥ °

‘s

We are pleaséd to announce a special, regional foyeign
language confierence this October 10-1Y and to invite you
to participate in the conference advertising program.

[N

‘A new concern &out the deficiencies in™oreign language
and international studies programs in this country has

70




" -

‘led to congressional init:atives and local efforts to
increase awareness and mot:ivate improvements in inter-
national education. A ,

.
.

Your supporfjthrough advertisimg or, if you prefer, a
donation, will help us meet our cohference expenses and
will support our projects to promote and improve foreign
language programs. Foreign language programs are not
automatic In our schools; we still have to work hard to
keep them alive in the curritulum, * '

}

! .

! The October o3MMWrence will be the first regional meet-

! 1ng of our national associaton, the American Council on

! the Teaching of Poreign Languages. Washington and Ore-

E gon teachers will be joined by numerous teachers from

| other unding states and British Columbia. The

: thene‘i.s 'Th?\BO 8: A Renaissance of Langquage." Teach- }
ers on all le}els will be mvolved.

This )oint state conference, held in Seattle every four
years, usually draws over 600 registrants. We expect
that number to suell this year because of the regional
nature of the meetmg. We know that means business for
the city. For example, there is no forkmal evening
banquet planned,” so our participants will be eating out.
In any case, we hope you will consider your advertise-
ment or donation an express:ion of support for this area
of the school.curriculum that relates to the future: .to'
the diversity of our population, international visitors,
and world trade, among other concerns.

Enclos‘ed 18 an order form for advertising, samples of
full- and half-page ads,* and information on donations.

Please note. the deadline of August 15 for final copy.
as

We will appreciate response indicating par-
ticipation as soon ssible. .

»
.

) & .
*NOTE: Two kmds of sample ads should be enclosed: an ad from a
P business, ad from an organization sending greetings or
telling about ts activities. D v

LETTER FROM ADVERTISIPNG CAMPAIGN CHAIRPERSON
TO TEACHERS ON WAFLT SALES TEAM

“m \

Dear ertising Team: ¢

4 I

About’ 300 adve!\:ti’sing appeal letters have now been

ERIC e i )
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Aruitoxt provided by Eic:

i
i
i
!
|
)

4

' mailed. I could not afford money out of the WAFLT

treasury to mail to everyone we 1identified. w

It took a lot of scrounging around to get help putting
out the méx\xng and I.ended up doing a lot of typing
too. NOW OOMES THE CRITICAL PART=--YOUR FOLLOW-UP CALLS.

N 4

I am confident we can improve WAFLTYs 1mpoverished state

considerably with our enthusiatic work on the advert ai-
., 1ng campaxgn. . »

A few comments before reiterating the script fof’CALL-_

BACKS.

. A

- N N

R o 4
1. There are three sets enclosed of the leéier, infor=
mation sheet, and order form that the prospective
advertisers received. I stuck in the two extra
copies 1in case -you develop other prospects and will
need to leave information with them. Save one copy

SO you can xerox from 1t.1in case you need additional
¢ .
coples. ,

2., DEADLINES FOR FOLLOW? WORK
¢

2

. - Please begin your follow-up calls no later than July

day of our next evening meeting. It would be wise

' x\ 25; please complete them no later than July 28, the

v

I

H

\ not to save the calls for that last day. I would

[
like to ask each of you to give a "progress™ repoft
¥ on your accounts at that time. :

%ii If you have a friend or acquaintance who 1is an
‘%Qﬂyerthxng salesperson‘ he or she may have some
good tips on "psyching yourself up” for follow-up
phone calls. Be sure to start with an "account” you
feel will be a sure successy that will really get‘
you going.
» .

4, If you have ‘any questions or trouble responding to
the questions from advertisers, please call me right
away: pleage do not waimt to report difficulties
unt:il the July 28 meeting.

. ) [y

~

Thank you for this extraordinary effort on behalf of
* WAFLT. ’

i

A

-

s

[

»—

SUGGESTED TELEPHONE CALL-BACK SCRIPT

1. This 18 . I am a teacher at .
Our foreign language association .contacted your

N L 72
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advertising director by mail regarding our October
' conference. May I speak with the advertising
dxrector or the person who handles advertxs#ng?

(8OFE: 1If a specific person appears on your list,
ask for r.hat person rather than the advertising
director.)

2., (WHEN YOU HAVE THE CORRECT PERSON ON THE m%.uz)
Hello, Mr/Ms . Thi's 1s s etc. About a
week ago, your company received a letter from my
professxonal organization, the Washington Associa-
tion of Poreign language Teachers. The letter
announced that advertising Space 18 available in our .
Fall Conference program. '

3. Have you had a chance to look at the letter, Mr/Ms
?

‘4, Do you need any additional information, Mr/Ms ?

.
.

S. Is there any way 1 can assist you with the ad?

Incx‘dentally, Mr/Ms y a:n ad may be of a con-
gratulatory nature, 1.e., "United Airlines salutes
Foreign L?nguage Teachers,” etc. ‘

6. (1f they reject the idea of an ad altogether, ask
whether they have looked over the anformation for
donors.) Would you be able 'to support us with a

‘ contnbutign? o

(1t's possible an advertisey might ask whether we would

prefer a donation over an .ad. One answer is that a ,

donation 1s less work for them and for us, but it 1s up

to them--just so the ad 1s camera-ready, becayse we are,
not able td offer artwork or laydut services to them.)

’ -

A and was ag¢companied ‘by a copy of our attractive confeszence pro-

] Y
The "thank-you"  memoc below was printed on WAFLT letterhead

gram conhtaining their ad. A .
. . .
’ LETTER TO ADVERTISERS .

O

ERIC

Aruitoxt provided by Eic:

<

THANK YOU
~

We are very pleased to report that our Joint State
Foreign Landuage Teachers Conference in October was a

.
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in the extensive press coverage it received.

| i ~
Enclosed is a copy of the conference program, as we

. promised. In perusing it you will see that you were
joined by many other advertisekrs, exhibitors; and sup~
porters of foreign language studies in making this con-
ference possible. Over 600 teachers registered and were
very impressed with the community support evidenced by
your@artxcipgtion. . N .

-
The awareness of how much the U.S. needs:to improve dip-
lomatic and econdmic performance abroad is growing rap-
idly; and people are recognizing that foreign language
study 18 a big part of making those improvements. Your
. support helps us do our work more effectively. .
[

If we have not received your chgck for the ad you placed
in our program, a statement is ‘enclosed. We will appre-
ciate your immediate remittance,\as we must clese the

books on the conference and settle r accounts. -
Thank you adain. Please call on us if we can assist you 3
in a foreign language matter.

- ' P

[signed conference co-chairpersons] ', .

«

Special News Packet £0 Select
. Members of the Media . :

v
)

° The information below describes what we believe was-an s
exemplary effort to obtain media coVetagé for the 1979 annual
conference held in Spokane, Washington.® .

In.addition to mailing general press teleases to the area's .
weekly #md daily newdpapers and to all radio and television sta-
tions in the Greater Spokahe ‘area, our publicity committee pre-
pared a'special news packet for 11 members of the media targeted- ©
by the full conferende committee. (Those committee members "
fanmiliar with Spokane identified local writers/reporters/news
directors who had gshown particular intérest in educational
issues and international affairs.)s We believed that personal
contact with a select group would enhance our opportunitjes for e
good coverage of thg conference.' The 11 individuals identifjed

were . e .

.
4 ~ .

* the editot of the local chamber 'of commerce publication
(Spokane is an: inland city, but a major grain and heawy

i s
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/
'mchlnerys-exportxng center and therefore deeply concerned
about mproving U.S. trade with other countries); ¢

‘ ° three newspaper writers from the two major local news“
. papers'” .

* four television representatives:- an assignment desk

. manager, a jiews directox, a reporter, a public affairs
director; ‘e .
’ ' ¢ $' * * N
~ * two radio personalities: a popular talk show host, a news

. ’

. ﬁigector; and .

L 4
=/ the editor of a widely read weekly paper. T

. Each-individual 1in this grbup received a packet of “materials
in a blue\pocket file that we encouraged him or her to retain
for future references tQ WAFLT and foreign languagé studies. A
follow-yp phone call was made to each person a week after the
packet was mailed. The pocket fxle contained a cover letter, a
highlights sheet, the téntatave onference program, a WAFLT fact «

sheet, and ?eneral foreign language background pireces. These

. items are described in more detail below. - .
. -
. Y " N . L] J
= MEDIA PACKET COVER LETTER .
- o o A ‘ N .
Dear Mr. Joresr ’ - .

If you have been hearing radie PSAs in the last couple

of weeks, urging, the study of other }anguages, you have

! heard PSAs produced by the Wash&gton Association of

. i{ Foreign Language Teachérs. . .
. We are meeting in Spokane at the Ridpath Hotel and Motor -
Inn, October'12-13\, 1979. l‘

? eur organizat;?ﬂ is engaged in a public awareness pro-
gram bécause we feel that foreign language and internas;
.tiomal studies musk occupy an éver-increasing role in’”’
» . the school curricula and an theéfadult education programs

~

across the country’ . . S
!nclosed\ are materials relating to our canference and no «
the general isiues that concern “foreign language teach- .
ers. Also attached 18 a list of possible subjects for
preéscooverhge. A copy, of our fimal program will be .
maxled to yod'on Oioher 9. o ’

v

B

. The conference is open to the public, Jnd we invite you
° 75
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to visit at any point ih',the two day® td ob8erve and to N
talk. with -us. We are also pleased to invite you to join
. the Board for wine and hors d'ceuvres on Thursday
evening, October 11, after 6:30 in the President's
. Suite. ’ .
?"‘!hank you for your intereste. @
* « {signed publicity committee] ° ' °
, .
) . ]
‘ HIGHLIGHTS OF CONPERENCE
- ”
. POSSIBLE STORY FEATHRES
\— -~
5 October 12-)3, 1979 - Ridpath Hotel
[ " - '
. ’ . e .
) INFORMATION: ([contact name, school, phone]
MAIN SPEAKERS:
1. Dr. ﬁ:bert Ward, Stanford University Center for .
, Research on International Studies, and Member,
i PRESIDFNT'S COHHfSSION ON 'FOREIGN LAN@UAGE AND
; INTERNATIONAL STUDIES. (Pri. 11-Noomn).
' i 5.
. R o -
‘ : , 2+ Dr. Robert Blair, Brigham Young University: "Live
: Demonstration of Innovative Language Training Tech-
‘ i niques and Materials.” (Sat. 910 a.n.)
. .
§ 3. Dr. Pierre Capretz, Yale University: "Total Lan-
| guage: A Different Approach to First Level Language
% Acquisition.” (Pri. 2:45-4 p.m.)
“, . .
r
4. Mr. wilhelm~Carl Weber, Monterey Institute of Inter-
national Studies: “Professional Tranglating -
Present Training and Future Needs." (Fri. Panel
19-10:30 a.m.) T .
Y
DEVELOPMENT OF THEME: The Many Faces of Foreign Lan- .
guages .
’ ! ) N :
| 1. Lanquages and.Business - Panel of Inland Empire °
businessmsn. - (Pri. 9-10:30 a.m.)
2. Ethnic Groups of Spokane - Representatives of Asiln-
American, German, and Norwegian comuniti.es discuss
. maintenance of their languages)and cultures. ‘(PBri.
9-10:30 a.m.) . .
v 76 K
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-Inland £mpire Internatxonal Excg e Programs:
Sister eitieg (Mayor Mxr.wfﬁ spedk) ;' ?eex‘e to

People repres;uta-txye, Amxgos'dg las Americas.
{Fri. (; 30 2: 30 p.m.)f

. *

BiMnduil Educitiop - Nm:xonal rspectives and a -
_.sessPn explamxng'termlno phxlosophxes, legxs-
1#ion. (W#1."9£10:30 a.uV) ) .

QN THE S'rm'fox-* Fogt.tctf I.\NGUAGE STUDIE§ ¥ THISC;ATE;
. h
1. Dr. Lester McKam, Q‘e'siden;,, NAFI’I [p’lone]

. Keith Crogbie, Supe¥xvisor, of programs in the state,
ﬁlympué‘(phonel T

Rosanne RoYer, ‘Immediate Past Piesident, WAFLT, on
the pubhc awareness .J.ssue. Ms. Royer testified
, last spring at the Reglonal Hegrinq in San Fran-
c1‘cog the President's (:buussxon on Foreigne
Langxﬁgés [phon'e} :

.VISUAL PEATURES; . *
>
) ’

1. " Bafa.Bafa - A synulatxon gaqe desxgned tp ralse
dwareness of what it means to e¢xperience culture
shock. (Fri. 8—10 peme ) : . ~

Y L4 .

2: ra dalead - A baroque ensemble featuring Spanish,
French, and Itallan classxc11 ‘music. ri. Lunch=’
~ Noon to 1330 p.m.) ':‘_ . . »

.
’

‘r
‘3:‘ .
Chmese’opera demgnbtrat - COckt&J.l Hour (F!’l.
5:30-7 pom.) L (o

Deutsches Haus (w 25 Thi;'d; e Get;nan—.Amerlcan
Society) will sponsor a dathe r German lan- -
guage teac/l'?rs a.nff f!’lend?Q {.E:rl“ - 1 .
- : R I
Folkdance' workshop - 'Dan*s_ ?f Flance, Germany,and -
sPain, s(Sat. 1-3 p.m.) -t "
6. * Posters in the- downtown area - 100 Qo'stets have’ beent " |
+ distributad to merchants. olorful posgers wel--".“ s’

come fore;qn language j:eac'? Zo Spokane. e
"J . . -~
+*.RADIO PUBLIC: SERVICE ANNOUNCEMENTé"’ ‘ . !
Recorded by the follow ng Inland -Bnpire communxty
feaders ¥ . e . R

.

E Warﬂi‘" . I A
. . L 1lliams - presxdent, cha.mber o?\commerce
S Americhn Szgn and I{Adxcabor,, Spokqne

TN




! ~ \ N ? hd N . .
} . S o
5 ot Eolcn, Hazen Rxlond - ‘fomer school boatg member
Y Hazen & Jaeger Funeral Home§ Bpokane Lo .
* Ira Joe Fischer (speaks Rusisiamy - KAQ Radio show,
~ ) . Spokane “

Chuck Haffner - People to People hJ.gh *school

. ambasBador program, Spokane

B Byron Swanson - misician, Spokane

LY + Stéeve Corker - Corker, Farmer, Sullivan, Inc. r
* (public relations firm). Pormer candidate for 4

P mayor of Spokane AT w

. s

. ‘ s .

c - ’ Pact Sheet on WAFLT Organization, Goals

| ’ . and Pund:Raiging Efforts .

! o ‘The fact gheet, which is not reproduced here, ‘described .

| - WAFLT's efforts in making the public dware of foreign language

| _study and of how work relates to‘he needs and future of

E Washingtom §taw®, a state deeply inwolved in intermational

i *business. The, fadt sheet explained how WAFLT funds are used,

| what our major professional ‘activities are, and the five cate-
.gories of cqntributors we have established.,-If your organiza-
tion has produced a brochure or flyer that gives this kind.of

*  detail, use that piece instead of, or in ‘addition to, a fact
sheet. ad .

General Background Pieces on . '

N .foreign Language Studies ,
’ , . ' [‘\7 .

. "'we re Tongue-Tied " by J. wnlm mlbright/ny turn (News-
. ’ ,!eek, July 1979) P
. . \ .
" . : Backmund t‘? President 8 cminission, facts on status of

foreign lahguage pragrams ¥ the U.S. (from Northeast Cohfer-

Py ence mterials on Foreign L;nquage veelld .

- . - -

Pee) .

oo "I‘he "(orld Is Our Neighhorhbo& z»(flyer from Northeast Caner-
.. “ence). . . Wl U R 5, . )
v . . R ) : .\ * B . * L
- 1 ’ * * - .

. \'rhe rewards of this personal (if dogged) approach 'were
PR great. Six intexviews of key figures at the conference appeared
‘ on radid, televisions oy in the newspapers. In addition,' one
. radio neys directpr wis on t.h:‘temises both days, interviewing

., ., . .nd"taping extensively in pre ation for a sdries on foreign .
}.am% studies. L. . L3 '
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Ra®10 Public Service Announcements Prodiced for the
% - 1979 WAFLT State Conferen”ce1 . N
« The fo}lov,lng radio publxc service annoupcements were writ-
ten and produced by thes WAFLT publicity committee, and the,piblic
* service department of KING Broadcasting in Seattle.

Six -prominent citizens of Spokana were intesviewed, and each
then recorded a persona tatement 1in, support of foreign lan-
guage studies. The background music (baroque) was added later
in the radio studio. ‘.-

Five stations in the Spokane area -uged the spots on ‘the air,
"during the week preceding the 1979 MAFLT fall conferepce. . -

while this was an enjoyable activity for the-WAFLT publicity.
cosmittee, 1t 18 our ‘belief that high school foreign language
students.can and should be given this assignment (see Section 1,
Lessen 5). Many high scho?l‘ students are experts on sound gqual-&

¢« 1ty .and taae rewrdinge and are very interested in production.

- N . n L =
g . RADIO PYBLIC SERVICE announBeenTs -

» 4 . [ ‘.

.12 "This 1s Byron Swangon. . ’

’ . -

Music has béen a big part of my life--I've performed
- * L]

’

all kinds. | . (\

L ~ ’

» '

Butk{n expenence I'll never forget was ‘the fxrgt

e
- st e e

t:u.ne I sang in German ig-.a rec1taI at éonzaga Univer-

sity. I forgot the words halfway through and had to

" - .

dake them up--much to the agony of my coach, .standing in
./\ .\7

the wings. | <«

I lea'rr" f).'om that experience that the music Qf

other cultureg enriches your life more if you ve studied
.

a forergn language .

»
.

«

™~
Learning a second language is the best way to eallx

get inside another culture. /
* L4 - -

’ . xS
- . A

1.1\ tape‘gcordzng of these PSAs is
v McKim, Bell®vue Public Schools.

o Ve

-
.
by ERC - - J . . ‘ .
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.assotiation with Russian-Amerlcags. '
o+ v . .
' R The-&hools in our area are teaching Russian and .
- N -
other languages. This is _one way ev’ery‘ city can Joon= ’ A
LAY ¢ M . s
‘tribute to internatiomal relations. . -
! 4 Learn aF'second language for yourself and for others! )
¢ t ’ : ) . . - [ .
t ~ Thig megsage brought to you.... . . )
P ' - e . ‘ ) - -
) ' ¢
4 . * ., * LA ] 4 '
1. . LI R ‘
. 3, _This is Luke Williams, -president of the Spokane
: .V' ~ . P . a .
. .. - . . AS
i ch er of Cor Ge. ‘
- . * t-
The bfgjnessmeh and women of the Inland Empire are
[d -
‘ N . >, .
- . . L ' ' . /
‘ ‘,/' ) . A . ‘
. 80 .
N * ) " N 8’1 - o " L]
O

.

This message brought to )‘rouby the Washington

Association of Foreidgn Language Teachers-~holding their
L .

annual meeting this week in Spokane. . N '
’
. . ;‘ .
a * & 2% % AN ’ ' ¢

- LN - »

. ) .
’govor)xlx po-rg.sskl, 1 po-etomu ya znayu chto vodka,

2. ZdravstvEte! Menya zovut Ira Fischer.

s

~
.
f

prr8zhki, borshch, 1 bif shtrogaqov. » .

4
. * L

me is Ira Fischer. I grew'up speaking
" - A >
Russian and that's why I know very well what vodka,

. - -
piroshki, borscht,' and begef strorianoff are.)

N

(Greet1ngs 'y

v
A .

°. Being able to speak Russian has brought me great

- .
pleasure in meeting internatiohal travelers and in my

Y , . .

-t
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actyve 1in otlrer parts of the world selling heavy ‘equip-

ment, agricultural proéucts, and other goods.

Their work requires 't.h.e sk1lls of people #hoc speak
~ L4

~—

other languages.

[
.
The economics of this area and of our nation are an

international mazter, and fore'i:;'n language experts play
. . é

an important, role m-nékmg wise trade decisions.
, . A
It's just one reason why ledrning other languages 1is -

¢ v .
a wise investment of your time.

«

This mes&ge brought to you.... . -
- “\
[
* * & * *
. » .
4. This 18 Steve Corker, member of the internatiomal

2

v P .
4)oard of the Eisenhower Péoplin People program. N
. ‘ A )

Have you ever considered becoming ap ambassador to a
{ .
foreign country? Well', 1 have been an informal ambagsa-

o -

E -
dor, having lived overseas with families in many coun=

‘' 9 , .
tries, and I know the z.n\porta.nce of s&akmg that second.

language . . .

. . »

We can learn’a lot from other cultures if we listen

--and you hear bestq and the most when yoll speak the lan-

. , .
.
[N . ] N
guage ¢ i . .
o . N

Learn’,a second language and become an ambassador. R

\ . .

} This message braught to you.... .
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5, THis is Helen Hazen.Rymond. ‘During my years on th

. 4 t
Spokane *school board one “Qf my major concerns was the
) .
- .
status of foreign language pro%rans in our schools.
b} -
Today, people all over the world are learning
¢ .

A

English and‘ in doing sc;, are learning a lot ab:mt us.

If we really want to understand other cultures and

» »

inctease our job ppportunities, we do that best by
studying other languages.
/

Learnmg a second language 18 a good 1investment.

Thi1s message brought to yOue... -
. ’ : ‘
! . ' AT T T B ) »
v L

6. This s Chuck Haffner, nationaf .director of the

People to People ?ug'h school ambassador program.

' . .

Over the y'earé, thousands of students in the Inlan

Empire have partxcipaifd in our program. One of the

s .

~ .
most common, responses among these students has been a
. R v

- ., .

R . - . Y
regret that they were already jupiors and seniorsiand
. ¢ . )
,J:

had not begun to stludy a foreigh language many -year
pefore. .o Lo T

r -
) Around the world there are a lot of people learnin
¢ - ’ ' ; ‘

English. It's time to meet them halfway. .

] . 4 .
Learn a second langquage to enrich ypur life and’
\ . , ’ r s .
improve human -understanding. ‘ \\‘;
This message brought tokyou...‘. 2 .

e

4

.

g .

-
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Other Significant Community Involvements -
in the Conference (

It 18 extremely important to make an inventory of the per-
sonal contadts that conference committee members have in the
community. "In-kind" donations for’needed services can save
your organization money; but, equally important, they represent/
a commitment to our profession from the donor. The following
are examples of various offerings from the commmity for the
‘1979 and 1980 conferences:

* A" local public relations firm donated the cover, design for the .
officialk conferen%oqran. »

A .local publishing house donated some advertasing typesettinge
A local architecturai and engineering firm donated the type-
getting for the conference program.
The convention and tourist buteau supplied tourist information
and helpful tips., Check with them for souvenirs from mer-

. chants, 'e.q., plastic shopping bags, cocktail napkins, matches.

. Severél merchants wanted their flyers' inserted in conference
. packets. We agreefl to do so in exchange for. support ($50.00)
of our Thursday night cocktail party.

We featured Tillicum ViiYage ag a side trip available to
~teachers-on -Priffay might. . In exchange, Tillicum Village
bought an ad in our program. (Trllicum Village 18 a tour:ist
attraction that features a ferry boat ride across Puget Sound,
smgked salmon, Native American entertainment, and steamed
clams 1n a smokehouse setting on beaut:ful grounds.)

- . \

* Businesspeople who were not interest n buying-’an ad for the
program were asked to contribu fle prizes instead. We
acquired 16 raffle prizes in this way.

'rhe two largest electronig readerboards in Spokane carried
qreetmgs to foreign language teachers.

: 125’posters“"hde by high SChOO’ students were Aistrjfl
dovntmm Spokane mhrchants and libraries.

Avui s provided o R

-
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. CONCLUSION
The primary goal of this publication hag heen to establxah a
rationale for making public relations part of the "schodl curric-

, - ulum. Only by mfusxng community relations into the school day
can we hope to increase teacher and student part:.c:.patlon in
restoring public confidence in our .schools and in foreign lan-

. guage programs. . e

We have tried to sh®w, through the teaching unit in Sectiom

1 and through-prototypes in the .other stctions, that “"publict

* relations” 15 a basic communications tool in society and as such .
should be addressed at some point in every classr . Am inter-
discaiplinary team approach offers especially ueﬂ?% possibili-
ties, as the teaching unit demonstrates. :

" Second, we have urged that community relations become a pri-
ority for the state and'regional associations in at least two

,. activity areas: (1).a majoy "Foreign Language wdek" effort; and
(2) the ‘planning of annual copferences, which should mclua*
careful analysis of all the posp,xb:.hties for publicdty and com-
uunity involvement. A foreign language fes;xval or an mportant
conference successfully promoted within the school or profession
has achieved oply part of its potential. SectIons 2, 3, and 4 ,
providg-aggistance in gomg the-rest; Of the Way--5Ifgring commu- -
naity leaders and the public at large an opportuni to partica-
pate in our special professional activities.

Underscoring almost every suggested activity 13' a strong
recommendation that the major role in community contact be given’
‘to students. In the same way“that students spread bad news
about school they can promote good news about the gurriculum,
if they understand that there is” a relationship between publac
relations and the achievement of any. public goal This is a
legitimate and vital ooncept to explore in the classrooms of a
democratic seciety. H

In each section, theh, the stress 18 on, studentsf' ~carry ng
out 3s many of the counum.ty tontacts as potsible—-wnting et-
ters to business leaders, inviting them .te school’ or asking ‘for

T>jnformation} preparing public service afnouncements for Foreign

Language Week; being involved in the annual ‘state conferenc® of

foreign language teachers, and so forth. 1In the.procesg, they

will begin to understand that‘appealing to the public and -
achxevi}xg public support are the keys to ptofesﬂrbnal and polit-
ical success and ¢o the delivery.of an idea or product. The
ekcitement they experience in reaching commurity leaders, celeb-
rities, and the ,nedza will drive thxs point home better than. any

lecture. .

-~

- . , [}
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We hope tnxs publlcatlon will be 1ncoqporate¢ 1nto forexgn
rlanguage teacher- traxnxng programs. Future teachers should know
- how to identify foreign language and 1international lstudies con=
< stituents 1in Lhe community. They should be encouraged to thxnk
of publlc relatxors not as a nuxsance,,but as an elYement of the
! curriculum thde proq*ses intéresting, "real=-world” experiences : .
for youngsters. Where practicing teachers are concerned,, in= "’
service \;or:xshops should always includ®a session on 1dentyjfying
support in the comnunlty and involving those constituents 1in
- ~scnhool actxvx:xes and needs on a regular basis. . )
¢ Public awareness activitres 1n and of themselves are shallow
experlences 1f' tney are not backed up by competeqp teachlng. on’
tre other hand, asking the community to support foreign lahguage
* ptograms implies tnat teachers are willing to let the public see
. what they are doxng. it is accountability process that tends
fo improve the qualxty of th¥Pprodu 'Y
Forexgﬂ languasge tedchers nave ha o struggle’ for survival »
over ‘th® last decade--an experlence that s probably given them ''7
. a head start in understagdlng.tne power o blic relations. At
. a tume wnen public confidence 1s low re&ardlng academic offer- v
1ngs 1in our scbOOIS, we can exempi;}y to the\rest of the teash- -
1ng pro ssxon various processes and actxvxtxgs that help‘gssuré”

the p that . teachers are doing competent work.
- . . v
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] y 5. A SELECTED BIRLIOGRAPHY . B '
’ ST " o
- . 1. Artiéles and Books
- . . - i
lter,' Maria P/ 16. 2 modern case for foreign languages.
- Hodetn-L&nguage Journal 60 (Apr}: 155-59, ¢ .
v R ¢

* Contains a rationale that copld be used when presesnting

- . i reasons for maintalning or expan foreign language study
> withain a school. ’
- - t
Anderson, Charlotte. 1977, The college and the nonacademic
S " community. Bulletin of the Ass 1atlion of Departments of

Porejn Lang.ulges 9 (Nov): 37-38. -

= Contains a brief description of the activiti -
foreign studies department of a community colleg create |
. public awareness.
Arendt; Jermaine D. 1973.-_,Wh:ere from here? Iowa Foreign Lan-
. guage Bulletin. ED 087 193.
. . » -
. Reviews the’ status of foreagn nguage education and dis- B
) cusses publac relauons as a po s:.ble solut:.on to the '
N . ' dilemma. : . B . |
v Becker, James E. 1973. 1International fever breaks out in Io&!. R .
., American Foreign Language Teacher ‘4 (Feb): 4-§, 34-35. .
. . -
A gpod ocmtline of how to orgam.ze a fereign language A
° festival, ),
Benardo, Leo. what 1t's all ‘about: A foreign language super<
Visor/'s report. ED 0§39 821 .
Contains an interesting publac awareness possibilaty-~the
use of regional support teams;-and emphasizes the needyfor a
. change in :Lnstructional methods 1f foreign 'languages are to
survive. ’ - ST
\ . L -
- Benseler, David P. and Joseph Labat. 1975., Workshop on pso- R
' . ®oting positive community attftudes toward lanjuage study.
Pacific Morthwest Conference on Foreign Languages. . -
ED 138 060 * . . .. .
M .
. ‘86 - .
\)‘ . Y . ‘ : #
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parr II of this article contains a 45-item bibliography on -
the promotion of positive community attitudes toward '
‘language Btudy i

Boyden, Marie R. 1978. Run with the,pan; Foreign Language .
Annals 11 (Feb): 15-2('.

A ffreign language teacher describes her simple and inexpen-
sive strateégy for recruitment and publicity to build a -’
strong foreign language program 1in the Crook County, Oregon,
schools., )

Brod, Righagd. 1974. ~Careers and the foreign language depart-
ment. Bulletin of the Asspciation of, Departments of Foreign
LanﬂaQQS-é (2): 16=-22.

-«

- Excelfent resource for guidance counselors, boards of educa-
tion, and students. . } R

. - ' ’ M
. 19794 Strengghening language instruction in the United
States. giletin of the Association of Departments of
Foreign Languages 10 (Mar): 7-8. ”

Thig position paper was presented‘ the President's
Commission on Poreign’Language ‘International Studtes in
October 1978, and®stresseds the importance of providing - -
Americans with bpportu*nitxes to study foreign languages.

The case for language study--Taking* it to the public. '1976. - 'ﬁ'"

Modern Language Journal 60 (Apr): 149-50.

y Members of the Joint National Commttee tell about their
participation 1in a national campaigm to promote foreign
= languages to the American public. . -

st .

Crme, Joanne B., ed. 1975. Dimension: Lanquages 1975. Pro-
. ) dings of the Southern Conference on Lanquage Teaching,

. i Neu Orleans. ED 139 232.
. B -

\
Includes several articlesg on public awareness and ‘Career
* education. -

.

Galloway, Vicki B. 1981. Public relations: Making an impact.
In Action for the 80's: Awpolitical, professional, and pub-
lic program for foreigz language education$ June K. Phillips,

. ed. ACTFL - Poreign Langdage Education Series. Skokie, IL:
National Textbpok Co. 197 599, °

~.

v

. * Deals with the grass-roots public relations campaign, f-i%t
» in terms of program planning to bridge the gap between whdre

»
.

o b 87 - i
v\) ' % v v . ! )
ERIC. - 0

’




we are and where we want to be; and second in terms of the
means by which these efforts may be directed toward specific
audiences, both internally {(within the educational system)
and externally {(to other groups).

»

¢
E

Garfinkel, Alan and John Schillinger. 1976. The hard sell:
Attracting students to language programs. Bulletin of the
Association of Dgpartments of Foreign Languages 7 (May) :
34-35. )

B

*

Griffin, Robert J.s 1978. Your foreign language program: Tell-
Ing i1t--and showing it--like 1t 1s. Foreign Language Annals
11 {Feb): 43-48. - .

A sound and slide show was produced at Pdrchment, Michigan
High School to show the communlty how foreign languages were

. . being taught there.
[ >

. a

Gflttner, Frank M., &, 1975, Student motivation and the for-
. eign language teacher. A ggﬁg!-for building ©he modern
curriculum. ED 134 025.

Contains ‘two valuable articles for. the lamguage teacher
i1nterested 2n public awareness: Gertrude Meyer's "Making
the foreign language program™viable to the ‘public" and

- Constance Knop's "Gaxnxng better student _support, for the
forexgn language program.” -

Handelsman, chhael H. 1979. Recrﬁitxng students for inter-

mediate" and advanced forelgn language study. Bglletiang
the Adsociation of Departments of Foreign Languages 10 .
(Mar): 44-46. '

' g' Thas article discusses how some Qf football coach Johnny
Majors' recruiting techniques can be used to buf‘i!:nd main=

¢ tain Strohg fereign language progr%ns by reducin? e rate
A of attrition at the end of ‘the basic forelgn language’
N L séquence. . i ,

.
i
[
. . . »

Bowara, Joln W. 18975. Public relationS: An inteéral part 92'

- the foreign language program. ED,139 236. » .
- N - [ -
. Includeé many suggestions for reaching the public, e.g,/
™ T community language clubs, concerts, thea¥rical preductions;
" .' activities to promote cogperation btheen language students
’ and the rést'af the student body; and 1deas for language
Lt club actxvitxes. . .

4 ‘ ° ‘\&;ﬁ-“‘
' Huebeney, Theodogxe. 1975. gpgprtunitles in foreign languagi
y ca¥eerd: Vocational Guidange Manuals,.620 South Eifth
Street, Louisville, KY 4p202. ED 111 215, 3 - .

ERIC .. ‘.
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An extensive manual that includes a brief history of foreign -~
- language instruction and a look to the”future with special
emphasis on career opportunities.
1

Jarvis, Donald K., ed. 1979. Techniques for increasing Slavic
program enrollments: A collection of success stories.
American Association of Teach?of Slavic and East.European

[}

Languages, M.L. 340, Universi f Ari®omy, Tucson, AZ
85721. ED 174 013,

-
»

- A collection of articles describing sucéessful programs and

‘efforts throughog the country at all levels. Applicable to
< all language programs. ) '

‘ ®
Jarvis, Gglbert A., ed. 1974. The challenge of cosmunication.
ACTFL review of forgign language education, vol. 6. ® SKokie,
_IL:; National Textbook Company. ED 162 495. '

Contains two-articles on public awareness: (1) "Ptblic
’  awarenes How can associatjifns and_.anstitutions use public
relatidns skills?” Anity’ Monsees; and (2) "Public’
. 4 Apareness: What can | ¥rdividual téacher do?" by Dona B.
.’ Reeves. P . .

.
- . - .

Jones, Gastor{ R. 1975.° CﬁdngJ community attitudes: Publ

- relatiohs and publicdg for fote:.@ anﬁu_ag teacherg. . ‘t'
‘ ED 1%12° 677. . . .

¢ .

Describes a numbez' of pulﬂicity and pablic relations tech-
L, ‘* niques that can’ be “used &o proxhohe a?fd renew interest in
. ’ foreign langaage.. study. . .

:-\. -

* o
. 197T._ ¥hy forejn la_pguage te'ache:s should- be active
participants in publ:.c relations and puﬁ'licth ac,ta.vitles.
& Paper presehted at the Mountain- Inmstate Féreign anguage
< cdnference, Past Tennessee State Unlversd.ty. . ED. 14 612. 2

-
., - DN

A handput is4included with this paper that gives deta.iled 1
suggestiens for public re],ations eﬁforts. . ’
Lagarde, Marie L. 197%. Public awarqness of the foreign lan—
guage grogz' Paper presented at the Southegn ‘Conference
, , on Language Teaching, Atlanta. ED 139 237.
't
Contrastinq views regarding. the need for Americans to study
foreign languageg_are discussed -in this paper. Administra-
tors are criticized tor failing to appteciate ang support
foreign language programs. r

Lavergneau, Rene L. 1974. Involving ‘the community in Spanish
programs. Hispania 57 (May): 287-91, ’

\) ‘ . ‘!.. M r - . x- "c‘ .
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Gives helpful "how to" suggestions for high school and
college teachers for incrgasifg community involvement and
* thus community support. -

e

ation and fo gn

rn Conference on Lan

Lester, Kenneth A. 1975: Care

guages? Paper presented at
Teaching, New Orleans.‘

N . opportunities in whxch oreign language 15' a{aht. Hel
ful to foreign langque t hers and guidance counselors.

§ Levy, Stephen L. 1975. Using c

. linguage teaching. CAL® ERIC/

Linguistics, No. 7. Ed 102 8
A}

. Shows how resources of the fol My
. nity” caff be incorporated into’
¢ educational community; local political op@anxzations; r
’ gious oups; cultural, professibnal, and civic organiza-
tiops;z¥o’nunzty and public service agencies; parents and
stud

. ~ \ .
* Lipton, Gladys. 1977. ~L'ensegignement <u
. écoles secoydaxres amérdicaines: tendances a
. + teaching of French in American secondary schools: Current

trends)."Le Frangais dans le Monde 133 (Nov-Dec): 34-37.

The American Association q;_:aggherb\of ch organized a
F publicity campaign to reawaken jinterest in foreign' language
i study. A French Language Week in New York City is briefly
A descrxbed.. (Text in Prench.)
Literacy Volunteers of Amefica.-1977. Community Relations ggﬂg-
' book. ED 188 465.. ’

- hd N ‘

Includes information on the ;o].‘wing flyers, jposters, and

newslqttera; advance preparation of-photographs, identifying

them, and getting releases; news releases and steps jin their

preparatxon; public service radio/teleyision spots; speakers'

. ] kits and getting in tough with speaWers' .organizations; and
— _ planning a year's schedule ‘of special events.
- 4

-

.

.

Marshall, Sol H. 1967. 1¥c felations: 'Basics for “Communit
orqanizations. Halls of Ivy Press, 13050 Raymer Stregl
B Morth Hollywopd, CA 91605. s - \K, ‘
1 » .
: . An excellent guidé forthe nonprofessional. Tglls how to
get organized and how to utilize the expertise and servioes
around ybu. , , .

' : » o ) v ‘/ . ’ ‘.
’ 90 ‘, : ‘
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. ' . . _( ) - -
. Mlller,/V1rgll. 1975. Promotional i1deas for increasing foreign - f‘
language enrollmegt in North Carolina. ED 121 091.

-

Gives_many suggestions for reaching the public afd gaining
parent support. Includes a multltude of gn-class and extra=
curricular actlvxtxes. v

- e
New York State Associgtion of Foreign Language Teachers. 1978.
ienggage Association Bulletin 3 (Jan): 33. ED 149 623.

-

Sxx articles appear in this 1'ssue; the three most helpful in
the area of publxc awareness are by Barbara Elling, Ruth
Phllllps, and Irmgard Taylor.

Perkins, Jean. Reaching, out. 1977. 'Bulletin of the Associa-
Bulletin aAssocia
' tion of Departments of Foreign Languages 9 (Nov): 34-36. .

P ..
Act1v1t1iz/ff the Modern Language Assocxation provide a good ,

example public awareness efforts and good 1i1deas for fur- .
v <« ther activities. R ‘. \v/

Preller, Arno G. 1975. Filling the’gaps in the foreign lan-
gquage methods cdurse. Pacific Northwest Conference on ]
Foreign Languages. ED 138 054. - . ¢

L] ‘_/

Contains one section on the importance of public awareness

and the foreign language teacher, and gives examples of

1nteract10n between language teacher nd the’ communlty.
., R

Report of the Task Forc¢e on Public Awareﬁ/as. 1979. ‘Bulletin
-of the,Association of of Departments of FOIELQH Languages 10 we #
(Mar): 1~ 3. .

\

L] L]

'A lack of interest 1ff languager study and oultural divers;ty
1s evident tMwoughout erican society. This task force
report presents 25 re mmendatxons designed to promote
Rublic awareness of the meortance of studying f0r91gﬂ
languages and culgpres. )

Ryder, Frank G.. 1973." A matter of image., Bulletin of the' Asso=
ciation of Departments of Foreign Langfages 5 (Nov): 5-11.

2 s ¢ - LI
. ks report 1is directed to. féllow lahguage teach?rsland con-
tains suggestions for proving the way thé& community views
foreign language study. ¢ -
"

» [} ' y
Savaiano, Geraldine. 1972. Preventive medxcin&t the fokeign
language teacher whose administration’ threa:ens amputation. .

Hispania 55 (Sept): 483-86. .- ) —~

ERIC. * | o g B
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‘ 4
Interesting and timely, this contains many suggestions for

. classrogm use. Directed toward high school teachers.

Schatz, Roy. 19’ Public relations and the second language
teagher. Canadian Modern Language Review 30 (Oct): 26~28.

Relate$ some of the 1ssues'facing Canadians and offers ~
suggestions for building better public awareness. -

. ‘e
\\ Seagrave, Maryalice D. 1978. Everyone loves a winner. Foreign
. Language Annals 11 {Eeb): A9-50.
Language Annals

A comprehensxve overview of the New York State Association
of Forelgn Language Teachers' awards program. .

’

« Shaefer, William D. 1973. Foreign languages and the 1Aterna- ,
tiehal interest. Foreign Langquage Annals 8 (May): 460-64. . %

Points out some 1interesting facts that could be incorporated

. into a defense of foreign language instruction as well as
used to stimulate classroom interest at both the high school
. and college levels. - /7

. -
Sherif, June L. 1975. Cakgers in Foreign Languages, New York:

. Reggnts.' . \ ‘

.

*A review of the role of forelgn languages 1n a variety ofi -
. careers. gelpfui in guxdance.

s
. °

Steiner, Florence. 1974. Career education and ite implications
’at the nat:ional level. Modern Language Journal 58 (Apx):

186-91.., * 1y

Points out the need for ater emphasis on foreign language
career education and‘long range effects this has ‘at the e
national level. - . )

.
. -

. ©
Tichy, Charles. 1977. Reaching the public “through local strat~
-, egies. Bulletin of the Association of Departments of

~

Foreign Languages 8 (Mar): 43~453. '

- .o
Describes efforts gndertéigu by Slippery Rock State College
“to bring foreign lapguage awareness td the community.
Includes informat:ion on all types of community activities.

varcla-lbarra, José L. 1913 Selling languages. Foreign Lan- *
. guage Annals 8 (May}: 111-13,

* o M

Suggests a four-point selling program to help reverse
declining enrollments #nd change the public image of foreign
language instruction. L L4

- a4
' i .
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Wilkins, Wynona-l. 1976. Corporafe competltfgn for foreign
language customers. 15 there an answer? Foreign Language
é&gals 9 (Dec7 519~-24. . . N

"Lists suggestlons for forexgn language teachgrs to use 1in
selling foreign language€s, sed upon techniques used by
commercxa} language programs. A . .
E ! .
Wood, Paul W. amd Leslie Badanes. 1378.. Student motivation:
Try 'a foreign,language day. Foreign Language Annals 11

(Feb): 53-59¢ .

., . .o Co
A excellent article on how to organf!e a foreign language
. day and the positive results of such a day.

. .

.Yaldenn Janice. 1973\ A case for s;qulng Spanish. Canadian = ,

, Modern Language Re 29 (Jan 36-42",
. n guage” ReVgw ! ): . B
. s ! /
b - Offers a rationale Ehiqnflcally for_Spanish but ¥s appli- I
cable to all foreign language 1instyuction. Could be used 1in 7.

‘publlc presentations. P . x
, .

York@, Harvey F. 1972. Of foreign fanguages.-..Some hints on
. do=1t=-yourself publlc relations for teachers. Foreign
- \ Language Association of Northern Caleornxa, ED 065 002.

. The author analyies fuddgmental principles of publxc rela-
' ) tions and communications theory. Teachers are advised on

how to make news and how to deal with the media.
% “ ' h S

. - . L
‘e ) * .
. -

v 2. Pamphlets and Brochureg 4
: / -
ACTFL foreign lanyuage week packet. American C¥uncil on the
-&eachlng of Foreign Lipguaggs, 2 Park Avenue, Suite 1814,
New York, NY 10016.
., e v )' - C
Cont3ins posterk, career education pamphlets, foreign lan=
guage activities, and a copy of a.letter from'the president

. 7/ of the United States., N ‘ P

. LY ) .

R B ’ .
.

+ ACTFL's Accent! on promoting FE's. 1975. Amdkican Council on
) the Teaching of Foreign Languages. ED 130 536.
0’\.. , R .
Three specxfxc promotxon'dev1ces are described: " (1) a‘comic
. ‘book, "The Cpnt(nuing Story of Captain Fore Lang"; (2) a
language-specific .promotidn focusxng on Latxn; and (3) a
short bibliography of books, articles, and tapes concerned

with the promotion of foreign language learning. -

i e . .
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. Alter, Maria P. 1970. A modern ‘case for German3 Ameficdn
- Association of Teachers of €erman, 523 Building, Suate 201,

Rog;e 38, Cherry Hxll‘ NJ‘p8034. /

N .

Although SRFCLflcally geared toward promot Qof éerman,
this conteins many 1ideas app11c§ble to all languages. Could
be used for promotlng German or when defending German lan-=

quag?}study within a district. .

-

i l

Board of educatfon handoyt. New 'York State Association of
orexgn/zanguage Teachers, 1102 ardsley Road, Schénectady,
.. NY 12308. ' .

- / . AA e}ght-page brochure created by the public relationg com=
-, mittee to be+given to all boards of education mem%s;s. . -t
Statements on the lmportance of foreign languages,T career

information, .and an interview ‘with a former FL:student who R
] uses her language 1in a non-foreign language career. Good ‘
\ format for other groups to follow. )
’ - . * -
., Career education and‘for languages. Enriching and explain- *

ing the foreign language program. Virginia State Department .
of Education, Foreign Languagg Service, Box 6=-Q, Richmond,

VA 23216. ED 153 457. LR . . .

ﬁart of a series of documents for tdaghers, admlnxstrators,
- and board membexs, this publxcatxon includes many public
awareness actavities such as fairs, foreign langpage days,
/ career assemblies, and exchange programs\: B;bli&graphles "
' -are also included. This 15 an excellent'ﬁgference. . . !

M

» — '
Foreign languages and the basics: 1978. American Council on : .
‘. the Teaching of Foreign Langquages. ED 163 801. . 1

-

-
‘- Ad excelleht brochure to be used in promoting foref@n lap=-
/ ,guages to boards of education and the communxty. Filled : -
/ ‘with facts.- Helpful 1in forpulating a ratiofale for your L
/ department. .o .
If you want air- time% A handbook. -Broadcast Dzvxélon; Post Cor-
poration, Appleton, WI ;491f : .
& . Pl
, 1rﬁ useful handbook foi people and organizations interested 1n
utirlizing media as a means f?r foreign. language promotion.

! v e .
John Hersey High School FL 'promotional materials. John Hersey
. High School, Arlington Heights, IL 60007. ‘. o : .
/ L }
: . . Mater:ials designed for parents and students of the local, ot
LN hlqy sthool community to explain and promote "their preagnt'




program. Jncludes discussioniof who should take foreign

languages and how, when, and where they‘can be .used. A use-

ful reference for other school districth w1sh1ng_h—/create

phexr own materials.

- Managing your public nelations: Guldélxnes for nonprofit organi-
zations. Public Relations Soc1e€y America, 834 Third
Avenue, New York, NY, 10022. \

An’excellent serleguof s1x booklets, 1including Frances,

QE Schmidt's "stng publicity to best advantage,” Dorothy
Ducas' "Working with volunteers,/ “Alice Norton's "Measuring
potent1dl and evallating results,”" Anne L. New and Don
Bates' "Using standards to stfengthen phbflc relations,”, -
Frances A. Koestler's "Planning and setting objectives," and
"Harold M. Weiner's "Making the most of gpecial evénts."” ‘

. 1 . .

EEEE and you. Public Health Service: Alcahol, Drug pbuse, and
Mental Health Administration. U.S. Dep}. of Health and
Human Services, Office of Communicationg and Public Affairs,
5600 Fishers Lane, Rockville, MD 20857. ;. ,

L4
A 1de tof using the press for sitive public awareness. -
gu ! g 12 P

Publaic xelaélons information kit. New York Association of
Foreign Language Teachers, 1102 Ardsley’Rogsl, Schenectady,
NY 12308.

. * An 1invaluable guide designed to help foreign language depart- «
ments promote théir programs. Includes an outline for pre-
, paring hard news. - ¢

4 \ \

/ Publicity handbook: A guide for publlc ty chairmen. «Consumer
Services, Sperry Hutchx&;on and Company, 2900 West Semxnary
Drive, Fort Wowth, TX 76133.

"an easy-to-read, indispensable booklet for every public
relatxons person. Tells you the how's and why s of publlc
reldtions work.. :

’

"Quotable Quotes on the Value of Language Study." 1974. New
York Staté& Association of Foreign-Language Teachers,

Language Teacher's Bulletin 26 {S;pt): g-15. v
An un 1 elght-pade brochure coﬁtaining quotes from well-
know .S. politicians, educational leaders, and government
offidiads. Can be used in classrooms and for posters in .
public displays. . -
. -
v + Strasheim, Lorrairde A. Make ;our own foreign language brochure.
L] -~
/ ’
N . . LY .
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1978. American Council on:the Teachxn% of Foreign Languages, ‘
2 Park Avenue, Suite 1814, New York, NY 10@16: ED 163 802. ‘
. \

This tealher's guide describes the preparat:ion of langquage
program publicity brochures using cultural‘themes. Sugges~
tions are offered for both desxgn‘and content.

4

. Tﬂirtx-sxx ways to put bxlxngg alisp to work for you. 1977. . 3! )
, * Canadian Chamber of Commitce, Montreal ebec, Dep. tment .
) "of the Secretary,of State, Ottawa,, Ontar 7 )
. ) ,

A
Many useful activitiegt for 1nc:easxng studentwsinterest Lh
{\ .’ the classroom. M -

) washington County Bublic Schools 'FL p;omotxonal materials.
Board of Education of Washxngtoazﬁounty, Hagerstown, MD

21740, ‘ .

. ) .- - "' "'
A series of one-page fold—out flyers related to careers, .
world understanding; basic ‘ski1lls, and so forth. Excellent ta

, ° promotional materials that could be used as models for other !L

school, districts.- ) .

whatlabout‘fore4£17 languages. Minnesota State Department of
Education. Avaxlable from New York State Association of ?e
Foreign Language Teachers, 1102 Ardsley Road, Schenectady, J
NY 12308. °,
‘o LY .
- An aye—catchlng, concise, 12-page-brochure pointing out rea- Y
sons for 1earn1ng.a foroxgn 1anguage.|'Meant to be used with ¢

students but could.well be shared with principals, gquidahce

‘ counselors, and school board mqmbers. .
A . Ry
Why learn German. 1979. SUNY Council for German Studies, Ger-‘

man Department, SUNY at Stony Brook/SUNY at Albany? .

An excellent handout %or students, parents, and ¢ommunity
members that briefly points out the Importance of studyxng
German. ~,

. -
4 ’ N
¢

w‘z s¥udy Russian. American Association of Teachers of Slavic
, and East European Languages, M. LI 340, University of Ari-
zond, Tucson, AZ 8572?; - -

A brochure deéigned primarily for preseht and future stu-
dents of Russian. Gould be used as a gffomotional handout

where Russian was"being added to the program. Of whére the

L2 present program was in ]eopardy. .
Y ) . , c . N , .
y, - - .
A * - LN . v
. )
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‘ 3. Softwafe

Ameracan Asstxatlon of Teachers of ;kench, 57 East Armory Ave-
£ gnue, Champaxgn, IL 61820.

-
. .

1. Getting 1in the swim. :A-color filmstrip and dhssette
presentaﬁxon designed to interest prospective French
students at the junior and senior high school levels.

[ (?5 mlq.)
2. F—X study French. A color filmsyrip .and cassette pre-
sentation desxgned to 1interest pfospective French stu- '
rdents at the junmlor and sehior high school levels. (25

c . min.) :
) * , .
American CQuncxl on the Teaching of Forelih Languages, 2 Park '/
. Avenue, Sulte 1814, New York, NY 10016. . 3

>
Two very Eood postegs encouraging the .pursuit of foreign
. ranguage studies are available for. use in schools, bands,
displays, etc. {included in ACTFL Eor;xgn Language Week

. packet). . . .
. .. ilE

. Anne Arundel County Public Schools, 2644 Riva Road, Annapolis,

MD 21401.. ‘ '
NS ' : .

. 1 Slxde-cassetgé presentation on the foreign language
. program in their school-district with dxsplays and
: photographs .

-
S .

2. Video-cassettes of 1pnterviews bn careers and forelgn
languagés using rgpresentatxves from the ldcal communxty

+  Babb:itt Film Specxalxtxeé% P.O. Box 10, Park‘Forest, IL 50465-
! - ‘ . , \\“
"A second language: Your key to understandang.” A promo- .
tional film directed toward elementary and middle. school
r studepts 'to encourage them,to enroll in or continue foreigp
v . language study. (25 mins.) .

CAL?A Publicity Items, 739 Agianda Drive, San Jose, CA 95136.
. ; . “ r./
Thig organization produdes and sells a seribes of bumper . <
*stpckers, T-Bhirts, and buttons, all of which premote
foreign language study. ) .

New. York State Association of Foreign L;hguage Teacherd, 1102

Ardsley Place, Schenectady, NY 12308. - i
4 L ] .
. - . - "' ‘ L
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1. Bumper stickers. NYSAFLT sponsored.a statewide bumper
sticker contest anfl reproduced the top four for resale
‘as promotional materials. Gooigéo present to board of
education members and other in®krestéd supporters of

v forergh languages.

.
“ - . .

e. Why fereign language: A two=-part ftimstrlp casggtte,
directed toward junior high students to®interest them 1in
studying foreign langquages. The first part: 1s a car- .

. toon, and the second part présents a more Serious !
approach to the value of foreign language instruction.

Northeast Conference on the Teachlng of Foreign Languages, Box
623, Middlebury, VT 05753. ’ -
4 . )
The world 1s our neighborhood. 1979. This free,'up-to-date -

&It was produccd in response to the Presxdent s Commission
%

< on Foreign Languages. All materials are designed to help 4
. » yoy tell the foreign ianguage educatlon _Story to your - "
. community. . '

Tamarkin-Wilkins Associates, 10 Brighton Road, West Hartford, CT
06117~ -

There's a language an your career. A packet including: .
3 - //
‘A 15—m1nute slide %oknd show ans&erlng the question "why

4m'I studying foreign languages?" . .
. v . v .

- A dramatxc slide sound show of three minidramas in Madrid,
. Paris; and Berlin.
. 9 " -,
. * A series of sevenlassroom activxéxes for French, ‘German,
. - 4
: Y™ and Spanish students at all levels.
N . “
. . * Teacher's guide.
| ' ~ . -~ . , .
| The packet.1s désigned for use in the classroom asg a-supple=
i ment to show udents the relevancy:of foreign languages to
| ' cgteers. There 1s also a kit designed for Spanish only.
| Excellent public relations for increasing student awareness.
|

B .
!

1

’ . ' . . . -
- » MOSt documents 1dentifjied by an ED number may be rgad on micro-

fiche at an ERIC lib ry collection or ordered frgm the ERIC .
- Document Reproduction Service, P.O. Box F}90, Arlington, VA
22210 Otdetlng information for all those ED-numbered documents
' not ayallable directly through the ERIC system can be found in
s the ERIC monthly absttagt journal, Resources in Education.
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.
RGsanne Gostovich Royer (M. A., University of Washingtom) 15 a " v
past president of the Washington Association of Forexgn Language

. Teachers and the Puget Sound chapter, AATSEEL. Ms. Royer has

. taught Russian, worked in the community relations” department of

a television station, was office manager of a radio station,.and 4

was news writer and promotions person for a large architectural "

and engineering firm. Ms, Royer has been extensiVely involved

1n Seattle's ethnic communltles, Sister Cities prograhs, and P

various p@litical campaigns, and has contributed articles to

local and national professional publications.

]

Lester W. McKim (Ph.D., University of Washington) 1s an area-
director of instruction for the Bellevue (Washington) Public 4
Schools., Dr. McKim 1S a past presxdent of the Washingtor Asso-
c on of Foreign Language Teachers and of. the American Counc11
on. the Teaching of Foreign ‘Languages. He has contributed chap-
Tters to New Frontiers 1in -Education (Grune and Stratton, 1966),
Effectxve_For21gn LangGEge Teaching in the Secondary Schools . !
(Prent;ce -Hall, 1969), Individualizing Fofeign Language Instruc-

tion: Proceedlngs of the -Stanford Conference (Newbury House,'

-

»
1971), and Indxvxduallzxng Foreign Language Insgtructyon

N Perspectives for Teachers (Newbury House, 1971). His artlcles .
on ‘foreign language learning have appeared in The Mgdern L\)

Language Journal, the Bulletin des Professeurs de Frangals,,DAVI
Audiovisual Instriction, Hlspanxa, and P;tceedlngs of the
Pacxflc Northwest Conference-on Foreign L nguages. -
{ h
. Elizabeth S. Hemkes (M.A., SP®acuse), teaches German at ‘North |

Byracuse High School 1in North Syracuse, New York. Durlng her
chairmanship of the New York State Association of Foreign
Language Teachers Public Relations Committeéle, an awards program

i \Eﬁg,ﬂ public relations information kit were .produced. Ms.
Hemkés has presented papers'throughodt the U.S. on such topics .
as behavioral’ objectives, public relations, career education,
the use of media, and foreign language 1nnovations. .

.

JoAnne Bubacz (M.A., Seattle University teaches .journalism and
advanced French classes at” John Kenne#y\:ior High School in
Seattle. Ms. Bubacz served as teach istant for Seattle /
University's French-in-France program in Grenoble in 1973. She .
is advisor for Keffnedy High's IMAGO, a nationally recognized ’
yearbook. ) .
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LANGUAGE IN EDUCATION: THEORY AND PRACTICE

The Language 1in gducatlon series can.be purchased by volume or by
individual titles. The subscriptionrate is $32.00 per volume
for Volumes 1 and 2; $37.00 for Volume 3; and $47 00 for Volume
4. Add $1.75 postage *and handllng charges for individual orders.
D.C. residents add 6% safles tax. ALL ORDERS MUST BE PREPAID. To
’suyscrlbe to the’complete series of publxca‘xons, write to:

Publications Department . ’

L ! Ceriter for Applied Linguistics ’ -
’ . 3520 Prospect Street NW ’ -
» Washington DC 20007 '
. . o ! .
‘Below 1s a selected list of "series’'titles: |
o .\ . N

Volume 1 (1977-78)

’ 6., From the Community to the Classroom: Gatherlng Secdnd-
Language Speech Samples, by Barbara F. Freed. 87,95,
ED 157 404 . .
7. Kinesics and Cross-Cultural Understanding, by Genelle G.

. Morain. 42.95. ED 157 405

8. New Perspectives on Teaching Vocabulary, by Howard H. Keller.
$2.95. ED 157 406
9. Teacher Talk: Language 1in the Classroom, by Shirley B. Heath.
$2.,95. ED 158 575 - ~
10. Language and Linguistics: Bases for a Curriculum, by Jﬁlia S. »
Falk. $2.95., ED 158 576
11. Teachlnq Culture: Strategies and Techniques, by Robert C.
Lafayette. $2.95. ED 157 407 7
12, Personality and Second Language Learnind, by Vlrginia D.

¢ Hodge. $2. 95. ED 157 408 , v
Volume 2 (1978-79) .
< .
13, Games and Slmulatlons in the Forelgn Language Classroom, by
Y

Alice C. ( Omaggio. $5. 95, ED 177 887 .
16, Foreign Languages, English as a Second/Foreigg Language, and
the U.S. Multinational Corporation, by Marianne Inman.
$4.95, ED 179 089
17. Testing Oral Communication in the Foreign Language Classroom,
by Walter H. Bartz.: $2.95. ED 176 590
! 18. Intensive Foreign Language Courses, by Davxd P, ‘Benseler and
Renate “A. Schulz. $4.95. ED 176 587
19, Evaluating a Second Language Program, by Gllbiit A Jarvxs
and Shirléy " J. Adams. $€.95. ED 176 589 N “ .
* 20, Readi a Secpnd Language, by G. Truett Catdﬁ,and Janet ﬁ:
swaffar. $2.95. ED 176 588 .
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Volume 3 (1979-80)

24, Testing 1n Forelgﬁ -‘Languages, ESL, and Bilingual Education,
1966-1979: A Select, Annotdted ERIC Blbllography, compiled‘by -
Dale L. lange and Ray T. Clifford. *$7.95. ED 183 027
25. ACTFL 1979: Abstracts of Presented Papers. $5.95.
’ ED 183 031
) 26, A Guide to Language Camps in in EEE United States, by Lois
Yxnes. $3.95. ED 183 030
28, Teachlng a Second Language: A Guide for the Student Teacher,
by Constance K. Knop., $4. 95. ED 195 166
29, Aslessing Study Abroad Programs for Secondary School Stu-
dents, by Helene Z. Loew. $2. 95, ED 193 974
" 30. Chinese Langyagé Study in Emerican Higher Education:sState o
the Art, by Peter A. Eddy, James J. Wrenn, and Sdphia A
i thtens. $7.95. ED 195 166
" 31, Sentence Combining in Second Language Instructlon, by Thomasdy
C. Cooper, Genelle Moraﬁn, and Theodore Kalivoda. $7.95. '
. . ED 195 167 .
32, Teaching the Metric System it the Foreign Lqpéuage Classgoom,
e , by Bette Le Feber Stevens. $4.95, ED 195 168
* Volume 4 (1980-81) L N . L '
[ ’
33. Directory of Forfign Language Service Organlzatlons. 2, by
Sophlq A. Behrens. §7.00.,
H » 34, The Older Foreign Ldnguage Learner. A Challenge foy Colleges
and Onjversities, by Ellzabeth G. doiner. $4.00.
36, ﬁgiplng Learners Succeed. Act1v1t1gs for the Foreign Language
Classroom, by Alice C. Omaggio. $5. 00,
37. Discourse Analysis and Seoond Langudge Teaching, by “Claire J.
- - ramsch., $7.00
39, Teaching French as a Multicultural Language: The :
French-Speaking world Outs;éfgcf Europe, by JGhn D. Ogden.
S $4.50. -~ . .
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