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~ . INTRODUCTION * ’
> Thas document reports the resu1ts of a national needs assess-

ment survey conducted by Applied Maﬁagement Sciences for the Off1ce
of Edudation, Division of Educational Technelogy, as-part of Com-
tract No. OE-300-76- 0398 The purpose of the survey was to assess
the general needs of adult Amerlcans that could be served by educa-

: tlonal programmlng for te1ev1s1on, and the data are 1ntended tq be

used by OE and other agencies as fund1ng dec1310ns are made concerq;
.ing the development of educational programs, or series. The survey

had three component parts: a series of focus group interviews,
intended for collection of preliminary data for the survey; a
telephone survey of 1300 adult Americans in order to ask the pub11c v
d1rect1y about their predomlnant concerns; and a series of personal
Interviews,with experts in a var1ety of broadcastlng and education

and soc1a1 science-related fields, to obtain an analytlc perspectlve

\

on the d1rect10n in’ Wthh te1ev1s1on programplnc shou1d move.

Th1s repont w111 dlSCUSS the questions that the survey was
des1gned to answer, document the procedures used, present the re-
sults of the three camponent parts, and syntheslze.the f1nd1ngs

Chapter 2 provides an overview to the problem be1ng addressed
by this study, the background of the study and the research obJec-

tives.
L)

Chapter 3 presents a discussion of the methodology employed _
for each of the three study components--the focius group 1nterV1ews,‘\
personal 1nterv1ews and natlonal telephone 1nterv1ews

’
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N 2

. _ o ) STATEMENT OF THE PROBLEM .
At ' \\\\\
. 7 . . -

*Since the Office of Education anticipates that the trend to- -
wards the increasing use of national television pregramming for ed-
ucatlonal or 1nstruct10nal pnrposes will continue, it became cr1t1ca1
to assess the congerns and issues 1mportant to the American publlc
that. could be served by this vehicle. Such an assessment will pro-
vide a rational basis for dec151ons concerning allocatlons of ‘re-
sources for the devVelopment ‘of new television series or supplementary
assistance to ongoing endeayors. Additionally, Applied Management

Sciehces, in consortium with the'Educational'Filmgfenter, Springfield,

Virginia, and the Institute for Ch;ld’Study of the/ University of ‘
Maryland, College Pdrk,-Maryland, is currently under contract to -
the Office qf Education to develop and produce a natiomal television.
series on ‘parent education.. To fac1litate this effort information
on the perceived parenting- re1at1ng needs of a large group_of_bparents
is ‘required. "It is for both of these reasons that the Office of .
Edﬁcatien prOVided funds-for Applied Management Sciences to conduct.
a national assessment of the important general pgpblems and 1ssues
and parent-specific problems and issu€s faced by the adult Amerlcan

public that could be addressed by .television programmlqg”

There are maﬁi'reasons for the rexpectation of a grqwiﬁE?market

for educational programmlng, First, television has been successfuily_

used as a medium for 1nstruct10n and_learning in many educational

settings,” primarily school§. "Given the proper planning and careful

¢




integration into. the instructional process,‘1t is demonstrably .
pervasive and effect1v Highly successful programs with edocational
intents have been developed in the pa3t few years to be broadcast to
a national auddence via commercial and‘public television’stations
These programs were successful in meeting thelg learn1ng ob3ect1ves

and in reaching a cons1derable audience (e.g., Sesame Street The

@«

Elettr1c Company). Thus, the precedent exlsts for reach1ng national

audlences for purposes of transm1tt1ng specific instructional agenda
.via national television programmlng ' .

A

Second telev1s10n is already a h1ghly pervasive influence in ,
thes American household, so it seems log1cal that such a powerfyl

btrapped for instructional as well as entertainment—~\

medium could be
purposes. Not ondy do Americans own television sets, but they are
watching them. e average home set is reported to be turned on for
6 hours and 14 m inutes a day accord1ng to data reported by k C.

Nielsen in the August 16 issue of Broa&castlng.l/ ‘Further,-it is

estimated that by the time the average American gcgild is'18, s/he
has watched over 22,00 hours of viewing time. More time has been
devoted to this activity by 18 years of age than any other single -
activity with the except1on of sleep. Eﬁ Even teIev1s1on with-
entertainment purposes rmpacts on peoples' attitudes and behaviors.
‘For example, in g 1971 study,‘LoScu1to asked adults-what they o
thought they learned ‘about the world in general: they learned how
to handle themselves in social situations and how to deal with their
-owWn personal problems These responses echoed earl1er f1nd1ngs, In
a 1968 study of adults and adolescents 11v1ng ‘in New York oné-third
of the respondents said that'viewing telev1s1on“helped them to better

understand their own personal problems and to make decisions.
( T .

v Broadcasting, Vélumé 91, No. 7: August 16, 1976
2/

= Richard C. Burke, Instructional -TV: Bold New Venture (Blommington:

1

)

\

Indiana Univ. Press, 1972), p. 121,

-
~ .
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Third, te1ev1s1on is preferred ovVer trad1t1onal in-school

1nstruct1on to reach large audiences. Regular (i.e., classroom- .-
or1ented) 1nstruct1ona1 modes ‘have several 11?itat1ons ;students -
must travel sorme, distarice to reach tRe classroom; social and econom-
ic conditions oftén prevent prospect1ve students from ut111z1ng
trad1t1ona1 modesp\\teachers can -only serve a 11m1ted number of .

students at one timg; qual1ty personnel are not eﬁf1c1ent1y used )
and non-print information .(1 ctures, presentat1ons) canngt be stored
or retrievey. /. Educatlonal programm1ng ‘for teIev1s1on~can overcome
these restraints. Further, these restra1nts part1cularly affect the
adult learner, who is character1s¢1ca11y res1stant to the trad1t10na1

~%

classroom s1tuat1on. . : . § . -

National television programming has already been Tecognized, as
an optimal vehicle for dissemination of 1nformat10n to the American
public or to sub- groups of the pub11c,»as eV1denced by the Office
aof Education's financial support forxpréduct1on of The Electric )
Company and Sesame Street and their funding of the development of

the previously mentioned parent education telev1s1on ser1es. Given
the anticipated 1ncrease in educatiodnal programm1ng plus the prolif-

erat1on of programm1ng 1deas and the compet1t1on for l1m1ted resourees,

a rat1ona1 basis needs to be established for making dec1s1ons concer -
. ni % the type of programming concepts and * subJect matter. _The »
" Officé of Educaﬁaon determ1ned that its fund1ng dec1s1ons should be -
" based on data on the pr1mary concerns and‘1ssues facedﬂby the
American public. This determ1nat1on was. predlcated on two assumptrons:

that responsible programming- ﬁhould be responsive to the publlc s

needs, "and that for educat1ona1 television programming to, be

'successful (that 1s, to attract the intended aud1ence and achieve
the desired goals), 1t must address 1ssues, probfems or 1nformat10hal .

" - y o4 .
oot I £

- ] . L
l/Lew1s A. Rhodes, '""The Role of ‘Television in Edpcation," in Richard

C. Burke (ed.), Instructional TV: BJld New Adventure Bf%omington:"
+ Indiana Univ. Press, 1972), p. 4. tL

K}




*
A o ' . , .,

3‘. . . l ) PN I

areas of interest to a large.number of people. Unfortunately, no
rel1able and valid national data bases were found to exist that could
. be used to determine the publ1c s primary concerns, as the follow1ng

discussion illustrates.

The:data that exist on the publlc's educational programming
preferences~are not appropriate for purposes of prioritizing areas
,for further programming development. Much of the available data ~
deals wlth the prioritiz{ng of specific, existing educational tele-
v1s1on programs or ‘series; and/or has been collected by local
- stat1ons' ascertainment studies wh1ch assess local needs and serve
/ the local. television Stat1ons"agenda ) Furthermore, sirce ascer-
tainment studies have served a var1ety of purposes pertinent only
to each local stat1on, it is impossible to aggregate. the local

data to a national level.

8 L P

,The survey described within this repoft was intended .to assess

problem areas that could be served by television programm1ng It -
is developmental in nature and nat10na1 in scope,. which d1fferent1ates
it from the purposes of® existing 1nfo;mat1pn bases. Finally, th1s
assessment is a state-of-the-art survey; predom1nant public needs
and concerns as well as media reflection of them change very qu1ckly. ;
Thus, for television programming to reflect curfent 1ssues and -

;- problems, this type of survey would have to be conducted 1mmed1ately

prior to:decision making, and updated frequently. .

\

o ‘ fn\order to establ1sh an appropr1ate data base for the order1ng

‘ of pr10r1t1es for educational televisT 0 programm1ng, a national
néeds assessment survey techn1que was chosen Two pr1mary methods
of data collection were selected. Approximately fifty experts,in
a variety of social sc1enceﬂf1elds~were pérsonally interviewed to
assess their perceptions of the American publfc's predominant needs’;
and, a national survey of adult Americans was: tonducted to directly

f assess the public's needs and cqQncerns. In ad&ition, a series of

focus group interviews were conducted wrth approximately forty-five

) individuals 1n order to explore in amopen- -ended manner their pre-

dominant concerns, the results of the focus group interviews were

Y 7’

~g
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primarily used to develop a close-ended questionnaire for the survey
of adultsAmericans. All three components of thé needs'assessment,

. ) . ’ . . . ' . - -

in conjunction with each other, were designed to address” the
following study objectives:

> o .-
(1) Order thes priorities for educational te1eVi ion program- °
ming: A L
° Identify'general problem areas:
.. To determihe the perceived critical problems or
; issues of concern to adult Americans. Critical

problems/issues are defiined as areas- related to

~— survival or security needs that are -considered
severe enough to, be ‘'served by public social ser-

r "vice agencies or igstitutions; that is, pro-

" - grammatic responses~to these problems exist.
Examples of such problems/issues might include:
coping with someone's drug or alcohol abuse, ~
tips on consumerism, identifying mental hea1th‘ ,
problems, improving one' s'health care, etc.

, ~» To determine the perceived coping or growth proh
' lems or issues of concern te¢ adult Americans.
Coping or growth problems are not typically ° -
served by total program resgon%es’although gen-
eral resources are availabl Examples of- such
problems/issues might include: gaining infor-
2 mation related to home repairs, hobbies/crafts,
historical events; metric education; planning
¢ retirement activities; understanding changing
’ seX roles, etc. ' : '

¢

° Identify delivery systems: .

.- To determine whether téleﬁision-programming is’
perceived as a delivery system for critical or

growth problems. ,

(2) Identify’appropriate themes for the parent education ,

‘ ' televisiord series: .
. . Yo determine whether parenting or raising young
' < children-is one ‘of people's perceived problems or
‘ issues of concern. . o . ‘
3 . To determine the perceived important parenting re- .
’ ;. lated toncerns of adult Americans and\~du1t parents
CAl (3) Idenf&fy demographic differences
e . . To determine whether there are geograph1c/urban1c1ty/
’ . age/education/raCiaL/income/marital status/sexual
\ v differences 'in peoples’ perceptions of problems/

issues and their attitudes and v1ew1ng habits towards
te1eVision programming. .

-

2.5
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Identlfy television programming preferences: .

0

To determine peoples'

receptiveness.to 1nformat10nal/
educational television programming.

To determiné peoples' access and receptiveness to
public television (i.e., broadcasting from non-com-
mercially owned television stations).

2,6

e~
(2

A
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STUDY METHODOLOGY

3.1: PURPOSP OF THREE-PRONGED APPROACH

The main thrust of the needs assessment study was to identify
areas of concern that the public wants to know more about or/ that
‘analysts think should be brought to the attentlon of the pubflic.
It was not a primary purpose of this study to inquire about [the
use of television as a deJiVery system for the relevant infprma-
tion needs. The Qffice of Education fe}t\chat most‘indivi'uals
- have predetermined exﬁectations concerning\ the types of suzﬁect
matter appropriate for teieV1s1on that are influenced by. tpé variety
" of current programming, and they did not want respondents “expres-
sions of concerns or issues to be limited because of thesd expecta-
tions. Thus¥ respondents were probed pr;maghly about the%r,con-
‘cerns and only secondarily about how television mightaass $t in
addressing those concerns. Each of the two major study components
the national survey of adult Amerlcans and the survey of promlnent
analysts, was intended to provide.-a different perspective on the
predominant concerns and issues that should'oe brought fore ‘the
American publjc. The focus group interviews served as formative

4

research for the development of the other two study components. ‘>

FOCUS GROUP?INTERVIETS' _
’ s ‘v B .
A group discussion method was chosen for apreliminary
exploration of the problems that people encounter in everyday
life and peoples' attltudes toward te1ev151on The focus group

interview format allows a free-flowing, d1vergént discussion on

t




a topic dr series of topice, and it was thus considered highly suit-
able fo? f‘férmafdve study on the range of concerns, problems, and /
issues that people feel are impdrtant to them and/or want more in- /
‘ﬁormation\abodt. Prior to the conduct of the focus group inter- /
views, the areas that the ensuing study would focus on were deline- |
ated, and those areas were incorporated into & discussion agenda

(see Appendix A). People'were encouraged, through probe questions

to freely talk about the range'of topics important to them within
each area 1ntroduced By the group facilitator. These responses‘w Te
primarily used to structure the’ close-ended response chdices to ghe
items in the -national survey of adult Americans, although in some
cases, the. analysts who -were personally 1nterv1%wed were asked to |

comment on the concerns expressed in the group interviews.

Thesseries of'five focus group interviews each consisted of
about nine participants_ and one discussion facilitator, aﬁd were
held in five separate locations throughout the country. These
1nterv1ews were conducted in late, October and early November, 1976
Based on‘experlence in cggductlng this type of session, it was-
decided that young (18-late 20'52 persons and middle-aged persons‘s ' ,
should not be mixed in ‘the saﬁe session. Thus, participants Qere.

RN

selected for each session to obtain the following mix of character-

istics:
City i Group Characteristics’
. s Priﬁceton, New Jersey: Middle class adults
. Chicago, Illinois - * Working-class adylts _
New Orleans; ‘Louisiana Working-class adults
Dallas, Texas Middle-class’ young adults L
Los Angeles, California’ Worklng class young adults N .

Each meetlng 1asted for app?ox1mate1y two hours and dlscu551on
centered around- the agenda exhibited in Append&x A.

. ,‘J..

Data analysis WaSKprlmarlly qualltatlve in nature; in that judg-
ments were made regarding the major concerns that were expressed and
the predominant types' of attitudes towards television as an informa-

tion delivery system that were voiced. The results we%ebused to = -
. - - L




structure several of the forced-#hoice inquiries on the question-
naire for the national.telephone survey. The findings relating to
television's utility as-a delivery system servedaas input into the
-planning of Applied Management Sciences' parent educatlon televi-

" sion serles: ‘(See Chapter <Q{\a summary ‘of’ the findings.)

3.33//PERSONAL INTERVIEWS

// In addition to querying the public dlrectly concernlng thelr
1ﬁformat%©nal needs, it was considered important to obtain com-
‘ments from analystsxln a wide varlety of social sc1ence~re1gted
fields concerning Fﬁeir perceptions of topics and issues:’ that
should be broughﬁ before the public to improve the American
"quality of 1ife. " For" etample, far-sighted analysts may have
warned us years ago about the need for energy conservation before
the public became generally aware of the severity of the problem,
and this toﬁic would have been a lid focus of an information cam-
paign at that time in spite of the fact that*%he general pub11c did
not express a high level of interest in the matter. It was, there-
fore, decided to include persomal interviews with approximately 50
individuals felt to be in a position to comment on the informational
_needs of the public from their-own professional perspectives.

. » ' \
In order to obtain an interview agreement from gnough people
in an adequate representation of diffeTent fields, a preliminary

list of approximately 125 individuals was developed. This prelimi-

nary list was developed with‘the'followiné considerations iﬂ'miné:

obtaining representation from.diverse fields “
obtaining a sizeable number of women ‘and minorities

selecting” 1ndlv1dua1s who ave considered to be . -
analysts or critics within tﬁelr fields '

i ° selecting individuals who 4re promlnent and visible
oV within their fields K

v

° se1ect1ng individuals who are in a pos1t10n to speak
. about issues w1th1n their field that impact on' the
+ public. ' :
A1 [} . -
- “~N\ . s

\
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Potential respondents were sent a letter explaining the pur-

i pose of tne study and the nature of their‘proposed involvement Sub- T
sequently, these individuals were contacted by telephone to asedrtaln
whetlger they were willing to part1c1pate in the study and,. if so, an

inteiew was scheduled with them. -As it became necessary to develop

a 'secOnd 1list of potential respondents, more substitutions were made

in the fields where the initial acceptance rate was low. Neverthe—
\* 1ess,

\

he desired representativeness by f1e1ds was not obtained;
proportiondtely moTe educators and broadcasters agreed to partici-
\\‘ate, perhaps because the‘subject of the interview was closely akin
to their professional endeavors of bringing information before large
numbers of people. Appendix B includes a list of.the‘final‘forty- -
‘eight respondents and their primary affdliag&ons.

Once an individual agreed to participate 'in-an 1nterv1ew, a
separate discussion agenda was developed for him/her that focused on
his/her professional activities;Lﬂﬁ areas of interest. Although
each d1scuss1on agenda was designed for a specific respondent, the
goal of each interview was to obtain three essent1a1 points dbf in-
“formation: ° . °.

) 1) Within the respondent's field, the major concerns
and issues that need to be recognized and dealt
with by the American’public.

2) Within the respondent s field, his/her thoughts
on the concerns and issues of the American public
for which they would like more information. ‘

L 3) His/her- impressions of the ability of television
programming to meet these'information needs. !

Thus, the discussion points incfuded in each agenda were intended
> to obtain that core 1nformat10n (see Exhibit 3.1 for a sample dis-

{

cuss1on agenda)

t
’
e ’

. . - . 3.4 ’ ¢




¢ . . \

e EXHIBIT 3.1: SAMPLE DISCUSSION AGENDA

B . ?

\ N M .
r- - . e ———— ~ T T R e e e ———— e e e

RESPONDENT ON CONSUVER EDYCATION ¢ —
TERVIEWER: 1.  WHAT DO YOU THINK ARE THE MAJOR ISSUES OX' FOOD !

* FOR WHICH ADULTS WANT TO KNOW MCRE ABOUT?
. T *°© (Probe: Specifically, what do adults ask” for |

.« information about, for example, shopping.for
) foqd, budgeting for food, etc.?) | ‘

. ) i 2. ARE THERE FOOD-NUTRITION RELATED AREAS ABOUT

. ’ WHICH CONSUMERS ARE ILL-INFORMED?™ WHAT ARE THEY?
ARE THERE OTHER AREAS ABOUT WHICH THEY NEED MORE
INFORMATION? )

’ (Probe: Do you think consumers are currently
) . receiving adequate information about the goods

*¥ and’ services they buy?) !

3. WHAT TARGET GROUPS ARE MOST IN NEED OF INFORMA-'
TION? N

i : ‘ (Probe: Where would you begin with consumer
1 . + education?) o

)

- i
}

|

4.  YOU HAVE WRITTEN SEVERAL COOKBOOKXS. IF You .
COULD .WRITE ONE BOOK THAT YOU KNOW ALL CONSUMERS + |
WOULD USE AS A GUIDE FOR LIVING, WHAT WOULD IT
BE ABOUT? - . '

v

5. WHAT ABOUT -THE SUBJECT OF NUTRITION? IS THIS ‘AN
AREA ON WHICH CORSUNERS NEED VORE INFORMATION?
WHAT SPECIFICALLY DO THEY NEED TO'KNOW? LT

; 6. HAS INDUSTRY AND THE' FEDERAL GOVERNMENT BEEN
ACTIVE IN CONSUMER EDUCATION?

(Probe: What has been the role of industry and.
the Federal government in consumer “education?
Have: the two worked together? Where do you.see
need for improvement?) - L

7. WHAT MEDIA METHODS HAVE BEEN USED FOR CONSUMER
- EDU 2 FOOD INDUSTRYZ_.

(Probe: What have been 'the mo§t successful
b ' - methods of consumer education, and why?)

8. DO YOU THINK TELEVISION PROGRAMMING CAN MEET
THESE INFORMATION NEED3? 5

' (Probe: Have you'any ideas of how TV could meet
these.needs?) . .

’ ’ [
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Prior to dlscu551ons with respondents, Applied Management ’ -
Sc1ences' staff were thoroughly trained in: :procedures for con-
tacting potential respondents and arranging.interviews, .pgepara-

tion for the interview, including the devedopment of a discussion-
.agenda and gaining familiarity with the respondent s background and
‘interests; sound interviewing procedures, such as proper question-

ing and probing techniques; and recommended reporting procedures.
Interviewers prepared an "1mpre551onlst1c" memorandum reportlng the
results of each discussion and c1t1ng the respondent jfcomments as
accurately as possible, Memoranda were usually completed within two
worklng days of the interview to facilitate accurate report1ng

These memoranda served as the primary eoarce for subsequent analysis

of respondents; insights. Once all interviews were?completed' ~
(interyiewing“took place during the period from-late January, 1977,
through .late March, 1977), all of the memoranda were carefully read -
and *the major points and unifying concepts were. summarlzed No P
formal, quantltatlve data analysis was conducted; rather, the data
analysis was qualitative in nature. The results of the personal \

interviews are preserited in Chapter 4. } C ‘:
3.4: TELEPHONE SURVEY - . - - ¢ B

. A ~

The’ purpose of the telephone survey.which used .a natipnal = ‘
représentative sample of 1,300 adult Americaﬁg was to address ,the
overall study objectives from the point of View of'the dult
American public. Their predominant needs 1n general and parent- . . .
specific needs, and also att1tudes toward television asg@ delivery .
system were exo{ored The following discusSion presents“the method- ¥
ology used .to implement the telephone survey, including the sampling .
procedurés the%&esién of the guestionnaire, the interview proce-. L
dures, and the data analysis plan. o . '

3.4.1: Sampllng Procedunes - " ' s

(1)‘ Sample Specifications ‘ ’ . ' - R .

The nniverse of inquiry for the telephone gurvey included all

adults (18’<3ars’or older) in the continemnal United States in .

- - - s

- - - \ »
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households with listed telephones Applled Management Sciences
designed a sample of 1, 300 respondents to be representatlve of
the universe of inquiry. To be able to generallze results to the

universe of 1nqqpry, the sampling then ylelded a f1nal Trespondent -

sample that: ‘ . . N

Q@

is representative of the universe of 1nqu1ry~-1t
reflects the same degree of diversity apparent in
the universe of possible respondents '

is of minimum size and that was 1mp1emented at a
minimum cost per.completed interview .

includes .a m1n1mal chance of systemaxib bias. -

In~order to obta1n an effective sample’ of respondents a multi-

~tage stratfified cluster sampling deslgn was employed. The smalle
sampling unit was households with 11sted telephones and the f1na1
.unit of analysis was adults within households. Appendix C prov1desl
a detailed descr1pt10n o{\the sample deslgn A representative
sample of the American public was obtq1ned as 111ustrated by the .

close match between sample demographlcs and popuratlon demographlcs\(
(see’ Appendlx D). ~ . ¢ ' T \

‘3.4.20 Interview'Procedures
N

“A.staéf of hlghly tra1ned 1nterv1ewers*exper1enced in conduct-

ing Sensit¥ve telephone surveYs was used to co%duc? the 1,300 e-
phdne\dnterv1ews. Interviewer 1nstructlons spec1f1c to thls survey
"were included on the questlonnalre, 1nq}ud1ng approp;aate ”probes”
if the.respondent ev1genced d1ff1culty respondlng to the questlon
Csee Appendlx Ej. sAddltlonally, 1nterV1ewer9 were 1nstructed to
allow respondents to skip any question if the respondent demonstrated

°

éembarrassment or reluctance to answer. ’ *

’ LS Y
b L. ooad ¢ il

. All telephone calls were made from a central location us1ng
. toll- free telephone lines, allow1ng close’ superV1s1on of the inter-
‘v1ew procedures and the opportunlty for 1nterV1eﬁ9rs to surface
problems/concerns to the field work superv;ﬁor and rece1ve immediate
gndlrectlon. This ensured consistency in the 1nterV1ew procedures
. with' a minimum of problem} ; u -

' ]
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3.4.3: Questionnaire’ Development

(1) Formative Research =

.

1977. ‘ _ LN e !

-
hed

The sugyey questionnaire was developed to.measure the needs

‘*jassessment objectives and to be.administered by fekgphone\in a short

(LS5 minute) period of time. As such, it was decide to use, closed- -

ended responses to the questions on critical and growth, §rob1ems/ 3
issues and on"payenting themes, since time would not aklow for the.
respondents to freely respond to these areas of inquiry. ' However,

formative*research into the' range of responses that participants

would freely give to these areas of inquiry was needed in order to

validly structure the closed-ended response options

>

This formative research was accomplished by conducting a serf%s
of five focus group interviews of approx1mate1y nihe part1c1pints

each (See Sectipn 3.2 for a detailed description of the focus group

'methodblogy ) oThe ireas of inquiry expected to be used fer the

questionnaire were the discussion agenda, aﬂd tne part1c1oants'
were encﬁpraged to freely respond to the areas of "inquiry. The
types of responses e11c1ted *during these discussions were included

-

in the closéd- ended response options ‘for the questionnaire.

Interaction$ during thesfocus group interviews also demon-
strated. that it takes .a while for part1c1pants to feel suff1c1ent1y
comfortable to express serious problems and concerns fully. Thiga,//‘
finding_ supported our decision to use a closed-ended format in
favor of an open-ended format for the qué%tionnairei Secondly, this
finding influenced the dec151Q§ to use projective q stiqning .
techniques - to ask participants about their fiiends' problems in-
stead of their own - in order to help diffuse participants' anxiety
about édmdtting persohally to having serious problems.

Following questionnaire development, the instrument was pre-
tested by making several telephone calls to randomly selected house~
holds in the Washington, D.C. area. The instrument was then sub-
mitted to the Office of Education and later to the Office oananage-
ment and Budget for clearance. Clearance was obtained in February,

A

3.8
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(2) Questionnaire Item Development

-

Each qdestionnaire.item was developed to measure a specific
study‘objective or, group of objectives (see Appendix F for a matrix
relating questionnaire items, obJectlves, ‘and tabulatlon strategles)

A -

Seconhiy, several demographic 1tems‘Were 1nc1uded although -,
some demographic information was obtalned 1nd1rect1y That is, the .
- geographic region and the type of area (urban, suburban, rural) in
which a respondent resided could be determined through the sampling
stratification pretess and was pre-coded at the top of the questlon-
na1re for each respondent However, although information on geo-
graphlc locatlon and urbanicity was recorded for each respondent,

" the respondent s name, address and/or te1ephone number were not
récorde® in any manner.\/ .,<73
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RESULTS .

hJ

. Vo .
The re!ulté of the three study components, the focus group

interviews, the personal interviews, and the telephone survey,
will be disoussed separately within thrs‘chapter. Subsequently,
the findings from ald three study conponents will be synthe-n
'iied--that is, the issues/concerns voiced by the'public and which
also. surfaced from the point of view of Mrominent individuals will
“be explored The results of the focus group interviews are of
interest pr1mar11y in terms of the deslgn of the teLepﬁone,survey
and structuring of questions for thé, personal interviéw respon- _

-

dents.: ) : ) - o s R

4.1: RESULTS OF FOCU§ GROU@ INTERVIEWS

The focus group part1c1pants shared a concern about many
similar problems and issues and these «concerns -cut across _geo:.
graphic location, income, educat10na1 background race, sex and o
age. These commoniiltles, as we11 as areas of- dlve;gence, will -
be explored in the following discussion.” The types of problems
and concerns addressed by respondents and elaborated in,the en- '
suing "discussion’ can be. grouped 1nto the\ﬁo\}ow1ng four general
categories: (1) family-related 1ssues, (2) gl@bal/societal cofi- .

‘cerns; (3) personal development/interpersonal relationships; ‘and
(4) economic-related prbblems Subsequently, part1c1pants"re-
sponses to interviewer probes’ concernlng de11very systems they
.use to meet their needs, 1nc1ud1ng television,, will be explored.
g ] AR .
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" and parent- d1rected T A

. This ear1y development of

- s

4.1.1: Family-Related Issues . ce ' . . o

The most frequentfy cited concerns by respondents -were
probiems related to famin life and the role of parent or child.
These prpgblems surfaced the most,gulckly by hoth parents and L.
pot@htlal pagents (the focus group sample excluded partlcrpants )
in an ageé range that would 1nc1ude parents/of grown children).
The pressures .of society and,the desire to raise ch;ldren in the
best way possible made this a major source ofxooncern to most

of the participants. The specific concerns relatéd te’ parentipg

and®parent ‘roles were v1ewed from two perspectlves chitd-directed

- B N ’ ’ -

. In terms of qh11d Telated problems, many respondents felt that .
chlldren were grow1ng up too "fast,'" becoming "street- W1se" too
soon.’ Every child needs to have a perlod of innocence- and ndivete.
)
"“-‘

mv-hlstlcatlon was cited as a contr1bu-

ting factor in the breakdo?‘i?x
child, the lack of respect ch11dren have ‘for people in authority,

of commfunication between parernt and

and a lack of self- d1sc1p11ne 1n.ch11dren Drugs, the“new sexual »
ffeedom and their *impact aqn development of morallty gg children

were a constant worry. Another probdem respondents aired.re-

1ated to children was.the lack of quality education. Children_

are not being taught enough of the bas1cs in school and are glven

too much freedom’ylth no d1sc1p11ne and few gulderlnes R

Turnlng from child-related problems io parent- re1ated con-
sideratlons, most respondents stressed that a more realistic
view of parenthood needed to be communicated to future” parents.
The drastic change that og;drs in a marriage when children arrive
is never ﬁully understood’ until it happens Women, ‘pdrticularly,
n¥ed. he1p in coping with the feeilng of belng "tied down" to .

the house with young ch11dren, The inherent problems of»being a
single parent were also raised. - C




4.1.2: Global/Societal Concerns =~ - -

-

The type of concerns falling into this category tended to

center on the extensive "permissiveness'" identified’with out socie%y

and, the consequences of th}g‘llfe style. ’Tﬁ;/breakdown of marriages
old, with both age

groups favoring a more trad1t10na1 approach to family 1ife Another

and families was a concern of both young an

consequence of this perm1551veness is the violence Wthh 1s SO
exce551ve1y displayed in the media. The real world was con51dered
violent enough without added exposure. The fear prevailed that
airing violence on television might be 1nterpreted as condonlng this
type of behavior and setting up inappropriate role models for child-
ren to follow. Additionally, some respondents, particularly the
younger respondents, voiced some philesophical concerns related to
the materialistic, meanlngless direction in which our soc1ety is
_moving. K

' —
’ An additional global concern mentioned was pollution; however,

.there was little reassurance felt in the groups that people would be
willing to make the sacrifices needed to alleviate it.,.-

4.1.3: Personal Development/Interpersonal Relationships ’

Personal development problems were usually vocallzed by -th
women in the groups who felt that 'the sex role questlons and se
role stereotyping in the home and at work were’ particularly trouBje-
some. Personal problems such as divorce, single parenthood, :
.deallng w1th older people, and telling children about death were
arl\of immediate concern to individuals. Some of the pgrt1c1pants

were concerned about their individual contributions to society
,either'throughﬁtheir occupation or through community activities.

An avenue for making these contributions was sought by several
résp&ndents. Several participants were distressed about their in-
“ability fo find meaningful work, which, in this context, was viewed by

th%m'}s a personal development rather than solfizﬁfinancial problem.

L~/
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4.1.4:" Economic-Related Yroblems

!
As in most situations, everyone was concerned about their

4
_personal econ9mic situation. The cost of living and the lack

of employment, created real worries about financial security .
with all the individuals"interviewed. Complaints about easy

credit and the maté?ialistic values '‘of our society surfaced.

There was skepticism and distrust of anyone in a position of

power and authority, hecause of the graft and corruption they.
felt was so wide spread. ~

.

4.1.5: Delivery Systems Utili;ed,, ) Va

Participants reported that they seldom seek out professionals
or professiodal services for help with their persondl problems.
Most people expressed that they usually asked a friend or relative
for advice. ) . . -

When questioned specifically  about the effectlveness of
using telev151on as a source for help and information, most of
the part1c1pants identified several problems associated with
current programming that would have to be overcome. They
quigstioned how problems could be identified that were broad
enough to attract an audience but specific enough to be of real
he%p to individﬁalsi' The "one wayness'" of television bothered
them.« It was also believed that this type of,"educational' television
would not fare well against what the .commercial netwggks would
offer. They raised questions abolt who would make value- re}ated
decisions concerning appropriate programming choices--the ch01ce .

of important subject matter for this klnd of dissemdnation was

obviously seen as a moral decision. Further,*questlong were

raised concerning the networks® ability to realistically deal .
-with controversial topics. They were doubtful about the success .

of television as an information source if these problems could not

be addressed effectively. “

‘ v
.
r .
. L o v
-
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Reactions to Parént Education Television Series

In reaction to the group facilitator's probes, the participants
responded with mixed feelings toward a pub11c .television series on

parent education. Although the need is there, the audience on
public. television mlght t be. .Such questlons as how the program
would handle d1vorce, death, behav1ora1 deviations, the hand1-
capped, drugs and peer pressures were :asked. However, in spite of
"their reservations concerning the V&ability of the approach,
several topics were raised that respondents thought should be in-

cluded in such an endeavor: ",

d1sc1p11ne i
respect for the property of others

good moral values and respect for others

1
2
- 3. independence .
4
5

intrafamily conflict
‘6. teenage specific problems
7. how to maintain influehce“over your children

how to use leisure time to. bu11d fam11y ties

fathering —_
a

4.2: RESULTS OF PERSONAL INTERVIEWS

fThe ‘group of 48 prominent individuals who granted and comk\\
pleted personal 1nteTV1ews for this study was comprised of indivi-
duals with a broad range of interests and who represented a wide
variety of professional affiliations. The respondents’ 1nd1v1dua1)

spec1a1t1es, along with the number of peop1e within each spec1a1ty,
are 11sted .below:

Children's television (3)
Broadcasting/Media (6) e
Educational administfation (8)

* Early childhood and child care (6)
Government policy (3)
Public health and medicine (5)

3
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Adult education and fam§ly counseling (%5)
'Sociology and psychology (3)

Social commentary (7) ]

.'1
°
R ° Consumerism (1)
. .
° Religion (2) ~ |

(A list of participants and their affiliations is located in
Appendix B.) Further, the sample of participants iniésded ten
minority persons (20%) and 17 women (35%).

The fypeSAof issues that the par;icipants addressed were
grouped ‘into four deseriptive categories for purposes of presentation:
interdisciplinary global concerns Ii.e., issues pertinent to
several subject areas):ninprhdisciplinary specific issues Hi.e.,
concerns relevant to only one subject area),*onerall attitude
towards televiaﬂbgp and the government's role. These categories
were constructed as the respondents' insights were analyzed since
respondents not only spoke about the public's specific 1nformat10n
needs w1th1n thelr own specialties or areas of interest, but also
dealt with more general issues regarding information campalgns,"
telev1s1on,.phllosophlcal concerns, and the goveépment s role in all
of these areas. The following discussion will explore each of

these four categories in turn.

4.2.1: Global Concerns N ) R

Respondentsladdressed a wide variety of general issues that
cut across disciplinary (i.e., specific subfect matter) categories.
.Cbmmon issues and problems that surfaced have been gronped into the
following categories which will be'&iscussed separately:

Basic skills : : .
. Coping skills

DiEﬁ:iminating skilIls
“Values

Dissemination of information

. Visual imagery (subliminal information) ‘

‘o i N : 4.6 : ‘
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Basic Skills

All the educators interviewed, as well as sevérai respondents
from various other fields, stated‘xﬁﬁt\f pervasive problem was lack,
of ability of the adult public to read,\write, add, and communicat¥®
orally. Although this was cited primarily with respect to the lower
soci-economic levels:4it had also been identified as probIematic for »

college students and'pther soclo-economic levels.
‘ -

The urgency with which this n:zd is felt can be demonstrated

by the following quotes from two wdmen who have spent most of their -

adult lives teaching basic skills.

. How can anyone function in this country without
being able to read?

[Yet], one<fifth of the adult population is non-
functional regarding day-to-day skills such as
reading,”writing, using telephones- and consumer-
ism, i.e., how to shop when unable to read.
4
Cqoping Skills

Politicians, government officials, and educators alike identi-
fied the aBility to function in this highly industrial, complex
society and handle everyday problehs as a major problem for the
public. ~Respondents who work in mediaractivities suggested' that
the public is directly concerned with coping skills, as indicated
by the repeated calls, letters, and other indicators of iﬂterest thef
receive in programs which deal directly with people's everyday
problems, ranging from leaky faucets to filling out income taxes
to rajsing children. ' ' :

&

"However, many respondeﬁts fe?f that the public tends to per-
ceive a need for information only as a reaction to a crisis situa-
tion in which they are affected immediately and personalkly. The
public's reaction to the energy crisis was repeatedly cited as an
example of the public's failure to anticipate problems and a&dress
them prevent@tively - that is, the need was reacted to after it .was
a crisis and after it had' a very personal impact on most peoplé's

lives.




Discriminating Skills

Across specipltié@, respondents said that the adult population
needs to be taught, to question what they see on television and what

they read .in newspapers and maga;ines Too often the public thinks
,that everything that is pub11c1 ed or. printed is true and has been,

[

approved by some authority: Repeatedly, respondents felt that the
adult populatlon should use their right to selectively choose what
television shows their children should watch, what foods their
fam11y should eat, and to which day care centers they should send
their children. .

Also, several participantsﬁstressed the need to teach clear
. logical thinking at the earliest age possible. 7
- »
I'd place a priority on projects for children.

Children can develop a keen sense of nonsense,
but they're ranily taught how to apply it.

Values 1

Nearly all of the respondents mentioned the need to restore
values to our sociefy, which has moved from progressive to pérmis-
§ive. Respondents fel} that "old-fashioned" values such as tradi-
tional marriages, family unit, respect for authority and the value .of °
work need to be taught and'empﬁaéized. Further, many respondents
indicated that the public has expressed to them a need for societal
support in reinforcing these values, particularly with respect to

I3

ralslng c¢hildren. - L ¢

Along with this identified need to redefine our society's value
structure, the specific need to gain <Ome personal historical'per-
spective on our lives and_heritage was expressed by several indivi-
duals. This could be accomplished, they suggested, by programs such .
as "Roats" or other programs dealing with the labor movement, women
in history, American Indians, etc. Further, it was suggested that
the need to see one's-place in the overall scheme of things, affects
matters broader than defining a personal self-concept, as illus-
trated by such daily matters and issues as pfacing'news items into
confext within the global p&cture.

~ Lt
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Americans - live in a world in which there is
already too much information and not enough
context. Programs such as Washington Week in
Review and e WacNeil-Lehrer Report are able
to place isglated facts in context. ... the
goal is to make life meaningful, to help lessen,
the despair which seems to accompany education.

Dissemination of Information

Gt was unlversally agreed that much of the 1nformat10n“requested
by the public is already ayailable. The major problem 1§/th\¥ the .
ublic does not know where td find “it. Many of the respondents felt
that it was the job of the govérnment to make this knowledge avail-
able and make the public aware of its avalleplllty

Visual Imager¥ (Subliminal Informatlon)—/

Abopt half of the respondents;suggeszea that the media needs to
be more concerned about imagery, sggcifically the images that are

coanfed of differing special subsets of the population, such as

minorjities, women, the handicapped, and the aging. They spec1f1c-
ally identifjed television a% a medium which has to become more
sensitive to the portrayal of these groups in ﬁgre Tealistic experf—
ences. It was felt that such portrayal would be inappropriate as
the topics of specific programs per se, as that would be an over-
statement and defeat the purpose of continual positive visual
ihagery.. The positive type of images- the respondents emphasized

- that they wanted to see preseﬁted more often were natural role
models for these’groupé occurring almost matter-of-factly, which
would belie the myths pertaining to them. For example: the
%randfapher who is still very actfvé‘although retired; the.handi-

capped -thild next door who is not sheltered or shut away ihﬂa

N

l/S‘ubliminal Information in §hl$ instance may be defined as that

+ information presented to the viewer which is not gbvious or _
emphasized, such as a realistically integrated cast; respect
‘for the hapdicapped, women, or the elderly, without changing the
major informational goal of the material. For example, a pro;
gram on persohal finances with a handicapped person as the maln
character, but with the topic being about flnances - anyone's
finances. . .o




. -
«

. closet; and a black womanjpf strength who is ‘turned to for advice
by a colleague are a11 pOS1t1ve images that could be 1ncorporated

into regular programming. It is these subtle images that can change {
the public's attitudes toward these groups. . -

. ‘ - N ) o
4.2.2: Specific Issues o '

2 N .
Since each respondent was selected from'a spec}fic‘subject-

matter field, respondents were queried about public information
needs within their owrr.-fields, and they subsequ.ntlf spoke about
- discipline-specific issues and concerns that have confronted them
due to the natufe of their work. and interests. Additionally, most
respondents also voiced concerns about, information needs in fields
related to their own. The following dlscusslon of specific issues
"which were raised differentiates between,. concerns voiced on1y by

it

individuals within the relevant field, and by individuals across
disciplines. The major specific issues that whese respondents felt
the American public needs more information about or help in coping
with, listed in order of the most general consensus, are:

° Parenting Education/Family Life

° Community and Socjetal Support Systems

° Labor Market. and "Jobs

° Health and Nutrltlon

o Consumerism ' -,

° !Ebucatlon '

o Women . ‘ )
° The Elderly /

Parent Education/Family Life
\

Parent education was seen by most of the fespondents as a much
needed and neglected subject. T/ﬂ interest is there, the inforfa- .
tion available is overwhelming; 7 but the delivery systems and Sup -
~port'systems are weak. On the one hand, some respondents felt tﬁat

‘the public has an inadequate information base about child develop-
ment and planning. ’ . \\\

o
N
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Up until recently, there has been little -formal
parent”education. This is an important area'ﬂbr
social intervention. * LN

»
R

: N p - % M ! N
41so, the general-lack of child development knowledge among parénts
\ Was cited as a major factor in child abuse'cases. ( .

Conversely, several respondegts'felt that the abundance of
information available to and consumed by parents has served to con- -
fuse parents The heavy respons1b111ty given to parents by experts
who state "that by the age of 5 %pst oﬁLthe child's ba51c intelli-
gence and emotional stability is developed" has produced a fearful,

.

guilt-ridden attitude with consc1ent10us parents.
3

People don't know how to be-parents - their

feelings overcome them. It's seen as a huge
¢ responsibility and a lot of unresolved issues

* within their own family surface . .
/ ,

A few respondents attributed this 1nformat10n overload and subse-

o

quent gu11t to the demands placed on parents by experts who faiil to
emotlonally support parents' efforts, and who stress cogn1t1ve
aspects of parent1ng rather than affective onés. . ~

Further, respondents felt that parents spec1f1ca11y need help
in deallng with problems of d1scfp11ne, nutrition, developing sel¥
conf1dencé in themselves and tHReir children, and encouraging each

child's individual development. . T ‘ . » .
% @ \/

Other problems, such as adequate day care centers, being a
single parent or a worklngfmother, or fatherlng related issues were
also mentioned in.the interviews. One respondent indicated that
parents need more he1p~in coping with gifted and'adopted children. .’

In relation to parentlng, also, the respondent§_1nd1cated a
strong need for family unity and strengthenlng the. famlly structure

£

through- communlty and societal supports~1/ - . i ;

B P . Dy - d * -
/Communlty and societal supports can be defined as tﬁat .network of
organizations, 1nstitut10ns, neighborhood_groups, and informal
social groups (family, ne1ghbors,,fr1ends) that provider help and
assistance, either materially or emotionally, to an individual or
family. That is, this network reinforces an 1nd1v1dug1 or
family's various life pursuits.

-
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B
The - schools, a typlqal system, were cited sev;yal times as worklng
them. '

An conflict with parents instead of supportln

Programs developed shpuld be com ehensive in o \J'
nature and pay strict attention those-other
pulls on the family. g - - o)

Community strength (i,e., cohesiveness) is a
most important 1ngred1ent Young parents need
the opportunity to d1alogue with.their peer‘
group -and the older parent >

<

- . Respondents in the government mentioged that a cdnscientious

ﬂ
effort is currently being made to strengthen communlty support far

the family. Bven within the gogprnment an 1nvest1gat10n is under

way as to the 1mpact of gove?nment p011C1es and actions on'the ®

-

" family un1t ) :

Along .with strengthening the community suppotts system,;early
formal parent education was suggested as a possible step in addres-

<

sing these -issues. - . . . .
\ g belleve that everyone needs to.,realize that )
\ . parenting is-a learned process, continuodus apd -

unending learning. . ' .

Community and Societal Supports

As discussed previously, the strengthening of community sup-’

_ports for both families and individﬁals was considered extremely

1mportant by man? of the individuals interviewed. This. issue has
two parts
nat genetally know how to use available, existing” community re-

The following two quotes'illustrategbothisides of this

<

sources.

-, *

- A large segment of the populatlon is not, aware 4
of the social services available to them. An-,
other segment knows that such serviges eX1st ’
but does not avail 1tself of these services.

o

.,

There is a real lack of a551stance in the com-
munity to help parents cope with the sswift
development of society that their children are . 3§
‘exposed to on a daily ba51s... Parents need,
help! :

stronger support, systems are,needed, but people also do‘

—
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As a further example, respondents familiar with problems of the
elderly suggested that’there are many services available to the
elderly of which they are unaware or unlnformed In a similar
vein, government officials expressed the problem of trying ,to com-
municate to the publlc.what services are available and how to use
them.“ (This particular problem of information dissemination has
been disodssed earlier.) e .

¢ - o

- ) Labor Market and Jobs
‘ 7 {

Agaln,.almost one-third of the respondents ment1oned public
_informatign needs related to employment Several mentloned the
need for Zralnlng in basic skills 1in relationship to future employ-
men{\while others touched on issues.welated to vocational informa-
. .tion) the value of work, and the problems of blue collar workers.
.-4y ) ) Vocational or job-related 1nf6rmation, how to~

jk ' ' get a job, and how to match jobs \with one's .
' . potential and skills [are important ‘topics].

S v

Several respondents stressed the need to study the futUre wprk-
ing patterns 'of the adult population %Ad take a close look at
second: career patterns. Both economic and,developmental factors

dictate the need for second career preparation. ‘

. Neither schools nor the counselors prepare
” " people for the fact that their first career
choices may be ‘obsolete during their life
time. A

[
L)

A specific concern related to second career choices conveyed by
several respondents in diverse areas was the difficulty middle aged
women' encounter in re- entering the job market, regardless of
whether: ,the re- entry is of necessity of ch01ce, tﬁﬁs is at least
partially caused b .a weak community support system ' .

‘Health and Nutrition

Individuals who spegialized in con erism, public health and
medicine, and parent education/family life fields stressed the. need

‘ . . ¢ 3 . <
- ! . N
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for accurate information concerning health and nutrition- needs.
This informational need was mentioned ‘as a major concern with par-
ents in setting thé stage of nutritional habits in their children.

4
The mést important concern of health/nutrition
educators should be §a changing the attitudes
and actions of famil?gs relative to their food
habits, as opposed to trying to inflict them
with nutrition facts. s

Consumerism » . /
Seyeral respondents stated that the publlc needs more informa-
“tion concernlng critical purchaslng and personal financial manage-

ment. This observation ties in with  the eardier discussion of

-developing discriminating skills in the public. \
ConsumeT education... is needed because people don't
know how to perform decision maklng in their'every#=

d day lives

!

_ Education

S .

From most of the respondents, as well as the edhcators camev
the obsérvation that our educatlonal system in general.is not meet-
ing the needs of the public. "V The system 1is falling not’ only to
teach the basic and d1scr1m1nat1ng skills bgt also the cop1ng sk111s
which’ many of the educators 1nterv1ewed felt should be taught
. We need an enormous turnaround in our educational

system. Demands for coping skills needed by

people-far outstrip the educatlonal system's
ability to meet .thggoneed. . -

. Women and *the Elderly .

*  Both women and the e1der1y were mentloned frequently by various
respondents as groups with spec1a1 1nformatlon needs. - Both groups
need to be informed about the special resources and services avail-
aéle to them in specific geographic locations des1gned to help them

cope with their everyday problems. . : . .

r <
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4.2.3: Attitudes Towards Television

4

All of those 1nterv1ewed expressed respect ipr the power of

te1eV1s1on, and a favorable attitude to®Wards the use of television
as a vehicle for valuable information d1ssem1nat10n Currently,
however, they view commerc;al te1ev1s10n as primarily an entertain-
ment medium which uses excessive V1olence,,€r1me, sex, ‘and"
gimmickry to hold the auaience. Most current programming is seen’
as lacking in creativity or innovativeness and limiting of any
.sense of participation by the vikbwer. With the possible exceptioq
of "Roots,'" most positive examples of good programming cited came

from shows aired on public broadcasting networks:
l 1 r : ~ .
Respondents were keenly aware of the drawing power of commercial

televisjon. Although some dismissed'public.broadcasting, more sug-
gested several roles public television can play:

° As a' providing ground for new ideas on program
* format and content and their ability to attract
and keep an audlence

As an 1nstruct10na1 medlum specifically for use
with schoqls and c1assroom situations. '

As a medium to meet spec1a1 intetrest programmlng
needs as identified by localscommunities (i.e. '
cultural, political, and/or '"educational! *
interests).' -

All agreed that if good shows are to attract a desired audi-~
ence, a massive promotional campaign is crucial. They also stressed
that to mgke any type of national programming relewvant to-the
American public, it must be followed up with specific community re-
lated activities and information such as names and addresses of .

"local resources. ¢ -

It was stressed that television should not make passive ob-

servers out of the viewers, but should stimulate action E%ther

through follow-up con"rsationssy providing added informat'on, or
informal cemmunity discussions. It was emphasized that. public
television is accustomed to coord1nat1ng its efforts with the local
- communities, through such channels as libraries and colleges. < |

-
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No one had any new program formats to suggest, but seweral
respondents identified the most.effective formats. in terms of trans-
mitting informatisnal concerns to the public as "bulletin %oarar

(\type spots~(a commercial format), and documentaries. Documentaries

werg viewed as a particularly powerful vehicle which entertained as
well as educated. For example, one respondent commented:

In doing this, we could discover what their lives -
are like,yhave more awareness of another culture, -
4 - “and, secondiy, it (documentary) could show how the
government addresses itself, through ‘various pro-
grams, to their, needs.

Several respondents suggested topics werthy of documentary
attention, most of ‘which focused on historical or heritage issues:

-

_— N

history of the Labor Movement Pl ~

;
L

life of the -working woman/man-
history df the Depression
history of immigrénts and immig}ation
,L%fe of a migrant worker (i ‘
history of thé American Inqian

P
® & o o »

4.2.4: Federal Government's Role . B .

Respondents spoke about the governmeﬁt's role in tﬁefareés:
identificationpof general needs and informgtion dissemination, and
involvement in television programming. In terms of television pro-
gramming, there was a high level of consensus among the respondents
that the government should act as a.major funder of quality‘tele:t
vision programming without involving itself in content questions.
However, there was a fear that government involvement with content

.issues woulg result in a product representing the government's per-

ception or pdint of view on the subject. A few respbndents who have
worked with various governmental agenc1es questioned the gavern-
ment's ability to effectively identify and address sogial problems,
due, in part, to govergyent complexity and duplication of efféyt:

at
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4.3: RESULTS OF TELEPHONE SURVEY

\ ; :
l The range of issues that were explored with the 1300 adults

who. responded. to the telephone survey can be grouped into three

areas: (1) zeneral problems, issues. or conéerhs that are impor-
tant to the adult public; (2) attitudes toward te1ev151on in gen-
eral and the subijects television cou1d address. and (3) attitudes
toward a parent education te1eVi51on series in narticular and the
sub1ects the series should address. The following discussion of

-

the survey results is grouped into those three categories.

4.3.1Y ‘General Problems, Issues or Concerns

1/

) The initial question=

in the telephone interviews was an
open-ended, free response query asking individuals to identify

the problems or issues they face in their everyday 11fe These - ¢
responses could be grouped into over thirty separate categories
The concerns that emerged most frequently are listed below along =~
with their frequency of occurrence in the interv1ews

. bu51ness conditions (22.3%)
- environment (15.1%)
vandalism/crime (13.4%) , e
taxes (8.0%) ‘
education/schaools (6.1%)
housing/community planning (5.6%)

%

gas shortage/energy (3.7%)
eldérly/senior citizens (3.6%).
recreation (2.9%) - ) -
racial (2.4%) ) N
personal finances (2.4%)

human ‘relations (1.9%)
chiidren/juvenile delinquency (1.4%f

.. ® ®© ®» © o' ® o © © © o o o
KR .
.

14 What do you think are the major problems or issues that face S
people in your neighborhood righn(now7 e

» - .. ‘

[ [

Ny
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Interestingly, most of these categories paralleled those included

in two close-ended response questidns‘%#S and #4)1/ in which re-
spondents'' ratings on the importancé, to themselves, of problems
and issues were obtained. Issues that respondents surfaced in
‘question 2 ﬁot included on the pre-selected lists were: business
conditiops, taxes, and racial issues.z/ Thus, the range of issues
that were explored in more depth with respondents (see questioné

3 and 4, Appendix E) cbrfesponded very well with issues that re-
spondents spontaneously surfaced. For this‘réason, extensive dis-
cussion of the public's major problems and concerns will focus on
responses to questions 3 and 4. \ .

Exhibit 4.1 illustrates the participants response to ques- «
tion 3; that is, it shows their ratingshof the importance of 18
different concerns that were presented to them. The "very impor-
tant'" category has been selecteg as the best indicator qf the
level of importance of each item to the respondents. Because of
an expected response bias in the positive direction,é/ it _was

~

$/ Question 3: I'm going to read you a list of problems that
commonly face people, and after I read each one to you, I'd
like you to rate how important that problem is to people in
your neighborhood. ’ :

Question 4:* Now, I'm goiné to read you a list of problems re-
lated to personal growth and skills, ahd I'd like you to rate
how important each problem is to' people in your neighborhood.

The concerns represented by the former two issues were nqt in-'
cluded in the preselected lists of questions 3 and 4 be ause

, although the problems have a direct impact on peoples' lives,
individuals can have little direct impact on the problem ex-
cept to manage their own lives around it (i.e., manage their
own finances: more efficientle( )

é/ It was felt that the réspondents would want to tell the in%éfl
viewer that any topic was "somewhat important" if 's/he possibly
could, betause, if the interviewer. thought it important enough
to ask, then the topﬁqMEakes oh a cewtdin importance for respond-

ents. .
S s . .
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EXHIBIT 4.1: Pﬁ%gENTAGE OF RESPONSES TO EACH CATEGORY UNDER
. " QUESTION 3 .

e
v
I'm going to read you a list of problems ¢that commonly face people, and
after I read each one to you, I'd like you to rate how important that
problem is to people in your-neighborhood. .
Tell me whether it's very important, somewhat important, or not important.
REPEAT CATEGORIES AS OFTEN AS NECESSARY.
IF RESPONDENTS REPLY THAT THEY DO NOT KNOW PEOPLE IN THEIR NEIGHBORHOOD
OR THEIR PROBLEMS....... ASK THEM TO RATE THE IMPORTANCE OF THESE PROBLEMS
TO THEIR FRIENDS OR RELATIVES; IF THEY STATE THAT THEY CAN'T GUESS HOW
THEIR FRIENDS OR RELATIVES FEEL ABOUT THESE PROBLEMS, ASK THEM TO RATE
HOW IMPORTANT THE PROBLEMSyARE TO THEMSELVES.
Very Somewhat Not Don't
] Important Important Important Know
\ . :
a. How to manage money well 62.0 19.8 14.3 3.9
b. Obtaining infqrmationgabout
mental health services 35.5 27.0 29.3 8.2
c. Handling a drug abuse.problem , 49.9 19.5 24.8 5.7
d. Environmental problems, and -
what can be done about them 40.7 25.3 25.6 8.3
e.” Getting along well with their :
" husband or wife - ©51.3 19.4 23,2 6.0 %
f. Getting along well with parents 52.0 20.9 22.8 4.3
. g. Getting along well with .
children 57.2 19.2 21.0 2.6 °
h.- Taking care of their own *
.and their family's health 62.5 16.4 18.9 2.3
i. Handling an alcoholic problem , 42,5 20,5 28.6 8.4
j. Good food/nutrition practices 53.7 22,1 21,5 2.7
k. Raising young children . 59.6 16.5 20.8 - 3.2
1. Raising teenage children 60.2 18.5 18.0 3.2
m, Consumer action chahnels 27.8 27.0 21.7 23.6
n. Problems with divorce 32.1 23.9 " 33.7 10.4
©o. Planning for rétirement 53.7 23.6 .18.1 4.6 _
p. Rising crime rates 61.6 19.3 17.1 2.0 -
\ q. Obtaining adequate housing 48,7 " @ 21.6 25.8 4.0
! r. How the education system
{g . operates . . 53.7 20.3 21.1 5.0 |
t \ ’ . . o /

—
L)

felt that the "somewhat important" category cduld have represented
something of only minor importance as compared to the "not important"

or the "very important" response categories. Thus, it was decided to
select the most conservative indicatot available (as opposed to a
combination of "very important" with the "somewhat important" cate-
gories). . < . . .

'
? -
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Based on a ranking of the percentage of peoplé who thought the

.topics wete "very important," health conckrns emerged as the most
/

important issue for all respondents, monéy

anagement was the next
most important concern, the rising. of crime rates was the third most
important, and the threg topics related to raising children were
ranked fourth, fifth, and sixth in importance. The following list
indicates the relative-importance of the topics that 50% or more of

the respondents thought were very important concerns:

° Taking care of their own and their family's heakth
(62.5%) S

° How to manage monéy well " (62.0%) ° ) )

° Rising crime rates (61.6%) ' .

° Raising téenage children (60.2%) T

o Raising 'young children (59.6%)

° Getting along well with children (57.2%)

° Good food/nutrition practices (53.7%) '

° Planning for retirement (53.7%)

‘e How the education system operates (53.7%)

° Getting along well’ with parents (52.9%) .

° Getting algng well with husbgnds/wivg (51.3%)‘

The criterion of at least 50%.of the respondents rating a ‘topjc ’
as very important was chosen’ for sélection of -those topics re-
ceiving further conéideration: This conse{vative criterion was
chosen to compensate for theipossible social desirability response
bias.lf Based ‘on a comparison of responses to questions 2 and 3,
financial concerns and érime were the most pervasive‘issues that

A "
;

. - l * s

A ~— .

3

S

1/

= The investigators felt that responding with concern to social
problems is perceived by most people as a social desirable re-
sponse. An additional medsure taken to counteract potential
response bias was the comparison of topics within themselves’

\ to determine relative importance. - N

—_ N T ~ Iy
.
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respondents considered to be important to themselves, with inter-
personal and family issues emerging as very important concerns
also. However, the rating of the importance of the topics was
considered to be a more valid indicator of the relative impor-
tance of the concerns to the public since all respondents were
presented yith a consistent list of topics to respond to and,
since thé topics that respondents spontaneously surfaced were,
for the most part, included in questions 3 and 4. Thus, the follow-
ing discussion investigates differences in Telative importance of
. concerns delineated in question 3 by demographic cateéories.

To explore differences in the ratings of an individual concern
by various Sub-groups in the population, Chi-square tables were
computed for the response; to question 3 by a serjes of demographic
variables (age, sex, race, éducation, income, marital status, and

arental status). The only variables that were found to consis-
tently influence ratings of “the importance of the topics listed in
question 32/ are age, income, and education. This section sum-
marizes the difference in }mportance of several of the question.3
topics by age, education, and income level, respectivély.g/ It is
important to note here that, if a demographic variable is not found
to have a sigpificant'ihfluence on the ratings ofeimportance of’a
topic, it can be assumed that the different groups within the demo-
graphic category rate that topic in the same manner. For'éxample, |
if the Chi-square for the age by nutrition practices distributién
is non-significant (p».01), it can be inferred that the age groups

s

e

rate nutrition practices in the same way; it does kot indicate any-
thing about the relative importance of nutrition practices across'
all respondents,

[y
-

&/Whére a significamt Chf-square was obtained (p<.01)ﬁ

Z/For each exhibit in this discussion, only the topics that 50 per-
cent or more of the public considered to be very important and
that the relevant demographic variable influenced were included.
The numbers in each cell represent the percentage of those respon-
dents in that demographic category who thought the topic was very
important. For example, the first cell in Exhibit 4.2, which con-
tains the figure 65.1, indicategy that of all the 18-24 year old
respondents, 65.1 percent of them thought that money management
was a very .important topic for themselves. v \\
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‘ Exhibit 4.2 presents the percentage of individuals within
each age group who rated various tqpics as very important (only
those topics on which age had a significant influence are included-
in the analysis) (p«.01). Someﬂdefinite age trends are apparent

- in ratings of these these topics, although, -in other cases, only
sone age group differs from‘;he others. The 35-44 and 55 and.over

: age groups more often differ from the other groups. The 35-44
year olds rate money management as a more important concern than

EXHIBIT 4.2: PERCENTAGE OF RESPONDENTS IN AGE GROUPS
WHO RATES QUESTION 31/ TOPICS "VERY .

v

IMTORTANT"
- -1 ,
Age Group 55
Topic and ~ 18- 25- 35- 45- and
Probability Eevel %4 34 44 sS4 over
How to manage money 65.1161.8167,0{63.5158.0

- well (,0000)

Getting along well with 57.0[50.7)57.9}149.3}46.3 -
. their husband or wife ¢ ° ) )
o (.0000) s < .

Getting along well with < . 2 7134
parents (.C000) §2.9-] s2. 58.4 S{. .8.7

Getting along well with . < .
. children ¢.0001) '61.6 59.2 6?.4 §5.0 32.{

Taking care of their own |71 565,53 64.057.8]66.3
and their family's N
health (,0003) T

Raising young children ' ' ¢¢ 31%63.2 66 s7.8 | s0.s .
(.0000)7 66.3 | 63 .5 8 | 5
<
Raising tennage children 63.4 | 62.5 'Vo.'6 0.2 51,
.(.0000) 7 6 8
Planning for retirement ' 359% 47,1 {353.5] 60.2 | 58.1 .
(.0017) . -{Q s . - RN
' T :
How the education ,38.7 s7.7164.0 51,2440 :
A system operates (.0000) |

s .- ’
l/Question 3 asked respondents to.rate the importance of a list of
problems to people in their neighborhood, using a three-point
scale. = . b

’
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the other groups, followgd by the 18-24 year olds. There are
three topics that 35-44 year olds rate as more important and the
55 and older group rates as less important than the other groups:
getting along with parents, raising teenage children, and under-
“standing. how the education syétem operates (see Exhibit 4.3).
Additionally, {here are two concerns that the 55 and over age group
considers to be less importdnt than the other groups: getting .
along well with their husbzzd or wife and raising young children.
ﬁ% In two instances, the respondents over 45 think that getting along'
well with children is less important than the younger group does
and the older group considers retirement planning to be a more
'important.conéern than does the younger group. 'In all of these
instances, it would appear that people who are more 1mmed1ate1y
confronted with a problem express more concern over it. For . ’
example those who are ‘closer to retirement age rate retirement
plannlng as more important than do others, and tﬁe age group most
likely to have teenage children, 35-44 year olds, is more cen-
cerned with raising teenage children. Finally, there is a de-
scending linear trend in expressed concern over taking care of
their own and their family's health in that the older age groups
rate this toplc as less important than the younger groups (seé’
Exhlblt 4.4), '

¥

Exh1b1t,4.5 presents the percentage of individuals within
each education group who rated various topics as very important’

EXHIBIT 4.5: PERCENTAGE OF RESPONDENTS IN EDUCATION
GROUPS WHO RATED QUESTION 3 TOPICS "VERY

IMPORTANT" .
Soﬁe Trainin
Education Group Beyond High §
School, Less | College

Topic and Less Than | High School | Than College Graduate
Probabilitv Level High School { Graduate Graduate Or ‘More
Getting along well w}th , . . .4 51.6 40.9

parents (.0020) , 55.9 55 :

4
N )
: 4 -

Planning for retirement ! 52.5 - 45.9 ~

(.064) i 60.5 54.7

Rising crime fates (0000) 59.3 - 63,0 . 64.6 57.8

- T
‘How the education system ,/’;;’: 55.1 §s.1 50.9
, operates (.003S5) 1 *
] = ﬂ -
. ¥ . -
-
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EXHIBIT 4.3: AGE DIFFERENCES IN RATINGS OF VERY IMPORTANT TO
- C THE QUESTION 3 TOPICS OF: GETTING ALONG WITH

PARENTS, RAISING TEENAGE CHILDREN, AND HOW THE
EDUCATION SYSTEM OPERATES - .

Percentage of Respondents \Nithln'Demographic Category

. Who Thought the Tepic was “Very Important™
40 42 44 46 48 50 52 54 56 58 60
A A - A I3 1 1. A 1 A 1 d 1

62 64 66 68 *70
___W\_LL.- IR S I | 1 Y

1

1

i A A LS.

Ag; categories
18-24 —

a

25-34 =

35-44 e

45-54 —

Raising Yegnage Children &

"EXHIBIT 4.4: AGE DIFFERENCES IN RATINGé OF VERY IMPO TANf TO

THE QUESTION 3 TOPIC OF TAKING CARE OF THEIR OWN '
AND THEIR FAMILY'S HEALTH \
'

-

P;:r‘centage of Respondents Within Demograpf{ic Category "
“Who Thought the Topic was "Very Important' .
40 42 44 46 48 " 50 52 S4 S6° 58 60 62 104 66 68 .70

1 1 1 L [ T Y

!

‘\\\

AN

-

Age categories
Y1828 ’
R 25-34 .
35-43 &
) 35-33
55-and over

A

4,24




(only those topics on which education had a significant influence
(p 01) are included in the analy51s) The h1ghly educated group,
people with a minimum of a college degree, more often differed.

from the other groups. People with a college degree OT more were
less concerned about getting along with parents than the other
groups. Concern about rising crime rates increases with education
level except for college graduates, who view;this,topic as less
important than do the other groups (see gxhibit 4.6). Ind1v1duals
with a high school educatf%h but less than a College degree rate.
‘understandlng how the education system operates as a more import-
ant concern than do 1nd1v1duals with less-than a high school educa-
tion or college graduates (see Exhibit 4. 7~\\ Finally, conc

about planning for retirement, decreases w1th increasing education
levels (see Exhibit 4.8). Overall, it appears that 1nd1v1duals
.with more education are less concérned about obta1n1ng information
related to the, issues that were presented t0~the@, partlcularly v
the college graduate group.

AR

Exhibit 4.9 presents the percentage of individuals within
EXHIBIT 4.9: PERCENTAGE OF RESPONDENTS IN INCOME GROUPS
. ‘ WHO RATES QUESTION 3 TOPICS’"VgRY IMPORTANTV

»

S Income Group
. : - - 1510,000- | $15,000- 25,000
Topicand - $0 ‘55,000 $10,0 $1s, .| 825,
Probability Level™ <’“$J,999 $9,999 $14,999 $24,999 and over
[l ) a | .
How to manage noney 66.2 0 68.9 39,7 36.7,
well (.0G607) - 9,
k4
R v 2’" o] .
"¢ | Getting along well 49.9"  f.shb. R|esap . 49.1 52.2
with huspand or ) - -
wife (,0108) = - S g O
Raising young child- | 56,9 59.3 64.0. ‘| 62.6 60.4
reh (.0007) R Y L !
' - _ \ .
< [WPlanning for retire- | 557 53.4 55.6 s1.5 | s2.7 g
- ment (.0002) . ;
3 * LAY - ° .
How the Education ~51.7 52.3 55.2 | so.s 49,0
. T osystem operates '
(.0001) ) j
4,25 ‘ . ‘
o w
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EXHIBIT 4,6 EDUCATIONAL DIFFERENCES [N RATINGS OF VERY {AIPORTANT -
' TO THE QUESTION 3 TOPIC OF RISING CRIME RATES L

Purccntage of Respondents Within Demographjc Category
- . s Who Thought th%.Toplc was "Vcry Important" . . °

. 42 - u 46 48 50 52 ¢ 54 56 S8 60 62 64 66 V68 70
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EXHIBIT 4.8: EDUCATIONAL DIFFERENCES IN RATINGS OF VERY IMPOR”I&ANT
TO THE QUESTION .3 TOPIC OF PLANNING FOR RETIREMENT

(2N

Level of Education

Less digh School

High échool Grad

" Less College Grad

College Grad

-

-

¢

Percentage of Respondents Within Demographic Category
Who Thought the Topic was "Very Important”
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each income group who rated various topics as very important
(only ‘those topics ‘on which income had a 51gn1f1cant influence-
(p<.01) are included in the analysis). The people in the middle
"income ranges, particularly the §10, 000 -14,999 range, seemed to
express more concern with the issues presented to them than the
other groups. Individuals with fiamily 1ncomes of $1S 000 or more
were less concerned with money management, and people in the

.$10,000+--14,999 incgme category rated money management' as more .
important than any other group. The income .trends in importance
of gettlng along w1th one's husband or wife, although statlstlcally
significant do not appear to be practically 51gn1f1cant as no
Clear trend«xs,eV1dent There is a“curv111near trend in respon-
dents' ratings of the importance of raising young children; Gon-
cern increases with income level up to the $10,000-14,999 group,
'then decreaées (see Exhibit 4.10). The income trend in ratinge
of importance of retirement. planning is somewhat confu51ng,
individuals in the $0-4,999 and ,510,000-14,999 income groups are
more concerned about this topic than the other groups, but the
diffeg@pces are ot Very large. Finally, there is another curvi-
linear trend .in concern over understanding how thg education system
operates in that ratings of importance of this issue increase .with
income up to the $15,000-24,999 group, 'but the $25,000 agnd over
group considers this issue to be less 1mpo?tant than the other
‘groups (see Exhibit 4. 11). . . .

The only topic included under quegtioh 4 that 50% or mére of °
the respondents rated as yery important was keeping up with current
_affairs (sée Exhibit 4.12). With the exception of the 25-34 year
olds, as age increased, concern with keeping up with current
affalrs increased also- (see Exhlblt 4.13). Black respondents
‘rated keeplng up wi h current affairs as a more -important issue

' “than did whltes or Yother racial groups Add1t10na11y, as educa- -
tion level increase », the gelative importance of the top1c de-
creased (see Exhibit 4.14). Fipally, women considered keeplng up
with current “affairs to be a more important issue than men, as in-
dicated by a 54.8% and 45.8% rating of very important, respectively.

-
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EXHIBIT 4.10: INCOME DIFFERENCES IN RATINGS OF VERY IMPORTANT TO
QUESTION 3 TOPIC OF RAISING YOUqugﬁILDREN

C

Percen.tage of Respondents Within Demographic Category
Who Thought. the Topic was "Very Imporgant"
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EXHIBIT 4.11:‘ INCOME DIFFERENCES IN RATINGS OF VERY IMPORTANT' TO
: QUESTION 3 TOPIC OF HOW THE EDUCATION SYSTEM .OPER-

. ATES
~ Percentage of Respondent; Within Demographic Category
- Who Thought the Topic was “Very Important”
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EXHIBIT 4.13: AGE DIFFERENCES IN RATING VERY IMPORTANT TO QUESTION
: 4 TOPIC OF KEEPING UP WITH CURRENT ATFAIRS .

-
A
\

* Percentage of Respondents Within -Demographic Category
Who Thought the Topic was "Very Important”

40 42 44 46 48’ 50 52 54 S0 S8 /60 62 64 66 63 70
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. . ,
35-44 §
A o - A ’
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EXHIBIT 4.14: EDUCATIONAL DIFFERENCES IN RATINGS OF VERY IMPORTANT

~_ - TO THE QUESTION 4 TOPIC OF KEEPING UP WITH CURRENT
’ . EDUCATION CATEGORIES i .

. °
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To summarive the questioning about general\ concerns, respon-
dents ‘'were asked if there were any issues that weren't previously
covered. Seventy nine percent of the respondents answer no; of
those 21% who said yes, only 21.3% mentioned add1t10na1 ‘topics,
Thus, only about 49 of the respondents named specific additional
topics about which they wopld like more information. Most of the
newly mentioned -topics were further ref1nements of the more
general categories used for questions 3 and 4.« It can therefdMe
be inferred that the topics.explored in depth through questions é
3 and 4 represented most of the important concerns that'respon-.
dents had. u

4.3.2: Attitudes Toward,Televison . (.

When respondenits were asked whether they thought television
series or spec1als give people information that helpﬁthem to cope
with their problems (question 6), 47. 41’sa1d yes, 23.8% said no,
22 4% sa1d maybe, and 6.4% 'did not respond Thus,, most respon-
dents expressed pos1t1ve feelings toward the capability of
current television programming- to. provlde 1nformatlon for problem-
solving. However, there are “some 1nterest1ng demographlc differ-
ences .in respondents' attitudes ‘toward teflevision as an infqrma-
'tlon de11very system (see Exh1b1t 4.15). Differénces in the per-
centages of people w1th1n gach demographic group who responded
"yes'" to question 6 fill besexplored; . "yes" (as opposed to "may-
be') was chosen as a conservative indicator of positive attitude..

2

¢ - - ~

‘Age‘was a signifioant factor in response to question 6 (p=
.0001). Younger people_(18-34‘years olds) had a more positivep-
attitude towards television }han the-older groups and 45-54 year
olds had the least pos1t1ve attitude of all. Educationbwas a
significant factor (p- 0099) in that_ respondents with less than
a high school education had a ‘less favorable attitude’ towards
televisdon than'the more well-edﬁcated.groyps.-fRésponses also .
varied significantly by income (p=. 0166);‘respondents.ﬁith an
annual family income of,$25 000" 6r more had a markedly less
favorable attitude towards teleV1s1on than the other groups . I

-
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EXHIBIT 4.15

PERCENTAGE OF RESPONDE&TS WITHIN DEMOGRAPHIC GROUPS WHO RESPONDED
"YES" TO QUESTION 6, '"'DO YOU THINK THAT TELEVISION SERIES' OR SPECIALS
GIVE PEOPLE INFORMATION THAT HELPS THEM TO COPE WITH THEIR PROBLEMS?"

3

*  AGE o
—\
. no . 18-24 | 25-34 35-44 45-54 55 and
) response _ o over
PERCENT 1 50.0 55.8 55.1 44 .2 $37.9 42.9
. \ ‘ . -

- _ - EDUCATION ST \\\
no less than| high training - college
response | high school |beyond high graduate

. school graduate| school but | or more
- less than . .
a* college ,
’ graduate )
PERCENT 40.2 44,1 ;}.3 ] 47.7 ) 4f/}
INCOME
Y
no {$0-  |¢5,000- |$10,000%| $15,000-| $25,000
response |'$4,999 |$9,999 |[$14,999 |$24,999 | and over
' ; : .4 |~40.86
PERCENT 42f4 . 49.6 47.2 Afs 2 {1 . '
K
MARITAL STATUS. ]
’ ‘
Married | Single Widowed [Divorced/ |- Other .
Sepgrated .
PERCENT 45.3 56.1 46.4 - 45.6 57.1
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Finally, in terms of marital status, single pe le had a more
favorable attitude towarHS°§e1evison than thé other groups (p=
,,002). ' ) ’

\ Respondents wege‘then asked whequr they tﬁought there were
" any problems or issugs that face them that televis;onﬁprogrammng .
might be able to address (question 7). One-third of the resporidents
said yes and two-thirds said ‘no. These responhdents who replied yes
» were asked in an open-ended question which topics ‘they thought
televison -could address. The responses are listed below in order
of the frequency of response: '

- Other (16.9%) |
/" .. Crime/police system (2.3%)' ' |
- Television programming  (7,2%) - /
.. Education ' (1.6%) /
. Environment (1.3%)
° Drug/alcohol abhuse (8.5%) 8 "o
//, ° Interrelationships (with '
. family, friends, etc.) - (5.2%)
o Raising children/parenting (4.6%) .
° Censumerism/money : —
management/financial ) .
( H planning - , (4.2%)
° Community help/involvement (3.7%)
° Health/nutrition ' (3.5%) s
° +Mental health ¢ (3.0%)
e  Currendt affairs “(2.69%)
o Leisure time use ' (2.5%)
° How to build/repair things (1.5%)
- ° Historical events (1.4%)

Given the small pefcentage of respondents who mentioned only one

topic, demographic differences were not explbred.l/ .

l/This may .-be explained by this examﬁl}: a difference between
groups of 10% in nomination.of a topic, which would be a
large difference in terms of the-total group of respondents,
is actually only 10% of®those who mentioned the topic and is
'thus a very small (less than .5% in all cases) difference in
terms of total group differences,

SO A 4,34
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In conjunction with attitudes. toward television, respondents*
television viewing habits were explored (question 11). Almost all

of the resppndents (98.4%) reported that they own a television set,

\

and, of the delevision owners, 75.9% reported that they can receive

a public ‘television station on the television set in their home.
An additional 2.6% can receive a public television station with
poor reception. Respondents who can receive a public television
station were asked about their frequency of viewing pub11c tele-
vision frequency, as illustrated in Exhibit 4. 16.

~

: EXHIBIT 4.16 - N :

REPORTED FREQUENCY OF WATCHING PROGRAMS ON A PUBLIC TV STATION

r
Frequency . Peréentage
'Several times a week - 51.0 N N
Couple times a week \ 17.4
€ouple times per month 11.9
‘Once every few months 10.0
Never 8.2

A4

Finally, respondents who'can,receive a public television

station were asked to name the last program ‘they watched on pwgi .
- lic television; 58.1% Tesponded that theywdidndt know or coul n't

remember. The numerous programs that were c1ted covered a broad
range of program types, from children's programs to drama to the
arts.

(o

4.3.3: Attitudes Toward a Parent Education Television Series

To obtain the pyblic's feellngs about the planned parent
education te1ev151on series, respondents were asked to rate the
importdnce of obtaining 1nformat19n about raising ch11dren

/ 1
. .
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(question 8)‘and, subsequénfly,'tofrate their interest in watch-
ing such a seriesv(question‘fd). More people” thought the 'infor-
mation was importaht to obtain than expressed interest in watéh-
ing the television series, which Exhibit 4,17-1illustrates.
However, the overali level of interest_in‘both areas was very
high. Combining the first two importanceAinterest categbries as
a general description of high interest indicates that 70.9% of
respondents.said that the subfecg matter was ve%x important and
51.7% said that they'd be interésted in learning about it .in a
television format (i.e., they would watch the series),

- N . ‘.

EXHIBIT 4.17

X

RATINGS/OF IMPORTANCE OF OBTAINING PARENTING INFORMATION ‘AND
.. INTEREST IN WATCHING PARENT EDUCATION TELEVISION SERIES

ALL RESPONDENTS

? . R
4
) /
Question : Interest in Watching-
Importance of Obtaining Parent Education g
Parenting Information | oy v 27 S'l'es
esponse ) s PET1
Very 58.1% 38.6%
Fairly ‘ 12.8% '13.1%
- : -
Moderately 8.4% 8.9%
Slightly 4.3% 5.6%
Not all 12.2% 30.3%
Don't know “ 4.1% 3.5%
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There were some demqgraphic differences in respondents'
ratings' of the importance of parent educationl/ and interest in the
television sérﬁE@ z Agey race, and education significantly in-
fTuenced ratings of "veryllmportant" or "very 1nterested" to
questlons 8 and 10 respectively, as can be seén by the dlfferences
illustrated in Exhibits 4.18, 4.19, and 4.20. Although the absolute ’
levels of 'ratings of 'very important'/"interested" vefied, the age,
race and education of differences are in the same direcﬁion for both
questions. For both questions the percgntage of respondents under

45 years old who indicated "vefy important!'/'interestied" was higher,

.than the older groups (p=.0000 in both cases). In terms of race

differences, the percentage of white respondents who indicated
"very 1mportang"/"1nterested" was_much loer than the percentage of
blacks or other minority group members® (p=.®l09 for -question 8;
p=.0000 for question 10) The percentage egirespondents in groups
with a middle-range of educatlon (at least a high school degree but
‘less than a college ‘degree) who indicated "very»lmportant”/
"interested" wag higher than for either the graups with less .than a.
h1gh school education or those with a college degree Or moTre (p=
0126 for questlon 8 and p=.0000 for question 10)

There are other demographic differences in ratinés of interest
in watching the ' parent education television series, as shown in
Exhibit 4.21. The percentage of married and diverced/separated .
respondents who indicated "very interested" was hiéher ¥han the
percentage fof singfe or widowed respondenté\(p=.0000). More
women said they ﬁere veiy“interested‘in watching the-series than
men (p=.0002). Respondents who are parents themselvessalso said
they were very interested proportionately more often than non- ,
parents (p=.0000). However, the differences due to annual income, -

L4

1/Question 8: How 1mportant do you think it is to people in your
neighborhood to get more 1nformat10n about raising young children?

2/ Questlon 10: How 1nterested would you be in watching a television
series on parenting? .o
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AGE DIFFERENCES -IN RATINGS OF VERY IMPORTANT TO
GETTING MORE INFORMATION ABOUT RAISING YOUNG- CHILD-

REN AND RATINGS OF VERY INTERESTED IN WATCHINE A ,
PARENT EDUCATION TELEVISION SERIES \ . .
- Percentage of Respondents Within Demographic Category ' y
hho Thought the Topic was "Very Impdrtant”
40 42 L) 46 48 | S0 52 344 56 58 60 . 612 ) 6;1 . 6.6 , 648 . 7‘0
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RACE DIFFERENCES IN
G
AND RATINGS OF VERY INTERESTED IN
4EDUCATION TELEVISION SERIES

RATINGS OF VERY IMPORTANT To ™
ETTING MORE INFORMATION ABOUT RAISING YOUNG CHILDREN
WATCHING A PARENT *

’
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EXHIBIT 4.20: EDUCATION DIFFERENCES IN.RATINGS OF VERY IMPORTANT
Lo TO GETTING MORE INFORMATION ABOUT RAISING YOUNG

, L ., CHILDREN AND RATINGS OF VERY INTERESTED IN WATCHING
: ‘s . A PARENT EDUCATION TELEVISION SERIES . '
; R Percentage of Respondents Within Demographic Cate.gory

Wwho Thought the Topic. was "Very Important"
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EXHIBIT 4.21

% S > d
A\

-

,:‘ . Rad . ‘é ’ ’
PERCENTAGE OF DEMOGRAPHIC GROUPS WHO INDICATED
THEY WERE "VERY INTERESTED" IN WATCHING A

PARENT EDUCATION TELEVISION SERIES

ERa ‘ { : L
| MARITAL STATUS (p=..0000)
4“ . ‘ e | /1
Married Single tWidowed Divorce
N i Separate
\/ " ~ - -
41,3 32.1% 25.8% 47.4%
= :
‘ . SEX (p=:0002)
‘ Male - Ferpale1
33.7% ° 43.7% |
- ! , . 0"
L ~
f ' PARENTAL STATUS (p=.0000)
- . Have Do Not Have N
Chfldren : Children T,
43.45 28.5%
, . ANNUAL FAMILY INCOME (p=.0000)
o . \ * . .
- - $0- $5,000- .|.$10,000- 15,000, - | $25,000
0 $4,999 | $9,999 $#4,999 | $24,999 | and over
. . ™ : N -
52.6- . }4s.qL 40,9 |~ 39,2 42.8
. / A . ¢
- 4,40
.." \‘1" - . ‘
ERIC - L ~
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(
altnouéh significant (p=.gb00) are difficult to summarize in terms
of a'trend .The percentage of individuals with an annual income
of less than $5,000 who indicated "very interested" was lover é‘an
the other groups, and the percentage of individuals in the $5,000-
.59 999 category who indicated "very interested" was higher than
any other group, while the ratings varied 11tt1e for respondents

-

in the three hlghest income groups,

Those respondents who expressed any level of interest in

watching a pareént education television show or Series (68% of the
requZdents) were, read a list of potentiél'tppics for the program
and asked to rate each in terms of its importance to themselves.
£xhibit 4.21 summarizes the rat®gs respondents who were interested
in the program gavefto each topic. Using the "very important"
‘category as the indicater of perceived 1mportance, it was found
‘that respondents rated top1cs in the foL10w1ng .order of importance,
. including topics that at 1east 50% of the respondents' thought were

very 1mportant :

‘e cognitive development (58.7%) R
o, learning values and. \ . -
morality o = (57.8%) ’
dealing with failure ) (56.7%)
discipline . . (55.2%) o )
¢ ° mother/father - : )
' ‘relationships- ‘ 2 (54.8%) . .
° ggelf—image developm{nt (54.4%)
® ., emotional expression (52.6%) v

- Demographic differences in }espondents' ratings of the
importance of the parenting topics were, again, consistently found
for age, education, and income, 3nd, additionally, for parental
status.” Percentages of respondentsﬂ;n/dlfferent age, education,
income, and parental status groups who rated the topics included in
the previous list '"very 1mportant" ar€ delineated in Exhibit 4.22
(that is, inqluding those topics that at least 50% of the respon-
dents thought.were very important).
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EXHIBIT 4.22: PERCENTAGE OF RESPONSES TO EACH CATEGQRY UNDER
QUESTION -10, INCLUDING ONLY RESPONDENT INTERESTED
IN THE PARENT EDUCATION TELE%}SION SERIES

[ )
Sin.y T gt c2d that vou havartse o drnoreost In loaenir ot 2hout
e ) toa RO B ol N NV S S o el g
thruasetve pao aoLut To23es o cover dn ire <orics,  ATLzi §oronzion (
AR Salol FoliE do VSR VN :‘::C" rz2ta e Trortonl oLt TC0IC Wlujd t2 2 vou. g
TEID o wmoongr d0'S very 105oriant, S$2.9a02t dmIoruang, or not dn- ha
porwan, .
—~ ) Verys Simoant ftte Bt |
" s e LT RO «
de ||\ A a \.‘lllxl \u\. wS ("d -\."]OpS ’

r'.)l;,gf'lJ 46.1 1509 4.1 3309

J The riiatisnsnics satysen a ,
FrTher ang TaTnar . 54.8 8.8 2.3 34.2

e, FH>w to hantle {izhting l
among children . 43.0 18.1 4.6 24.4

N ‘ . !

I

f. "Talinc carz of
curing gregran

et = .
g. frodisss of beoing a single

parans 46.8  10.7 6.3  36.3
h. How a child exoresses emotidn 52,6 11.0 1.4 35.0

1.« How a child devalops a self- . , ' Vo .
image o 54.5 9.4 0.9 35.2 1 °

J. H:ﬁa child learns values . . .
and morals 4 ’ '57.8 6.6 1.0 34.6

k. HMow a child can learn to )
geal with l..ixU"" 56.7 7.8 .6 34.9

1. Problems of varking parenus X
and child care : 48 A8 <12.9 3.4 34.9

m. Other__ _ ' 6.3 .6 .1 93.0 . S
(SPzCifFT)




\- SUMMARY A'ND"RECOMM.ENDATIONS

. hd
2 ’ -

r ¢ ~ .
The main objective of the needs assessmgpt|survey was to

identify issues, conaerns, or problems that would be appropriate- for
educational television programming. Recomﬁendagions conceriing .
appropriate topics must consider the relat¥ve importance of the

ﬁopics to the public, its need for information about each, the in-
fluence'of attitudes toward television as a delivery system, and how.
the use of television impacts on the presentation of the selected

material. g

Finding #1: Important Topics

ﬁirst, a few fopics emerged as impdrtant from all three dif-;
ferént’groups of respondents, although the perspectives on the topics
differed somewhat among the respondent groups. The most pervasive
issue that emerged from the personal interview, focus group inter-
view, and telephone Eurvey respondents aliké¢ .was concern about pa%ent_‘
education, child developmegg, and family life. Conclusions about
public attitudes toward th issue must be inferred from the focus
group participants, since the teléphone survey participants were not
given an opportunity .to explore the topic in depth. It appears,
from the public and from the gxperfs, that people do not need ela-
borate theories related to parenting but rather need §ubport in
coping with both day to day problems and personal development con-
cerns. One consistent hesﬁage was that parents require support in
affective areas (emationa} growth, family relatiqnships,'child's

a

)
*

5.1 - .

67
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“learning, etc.)--support fromsexperts, the community, and g%%lic : .

institutions. Specific topics of importance-ware distnssed,in depth
in Chapter 4. ‘ - . o< . o
. The second major concern that was raéfed by all three groups .
of respondents related to economics and® employment issues. Focus
group participants were concerned with employment, both in terms
of\earndng a living and finding meaningful work, as well as the
cost of 114 ng. The personal interview respondents commented B
most extenslvely on the employment 1ssue stating that the public~ _
needs training in basic skills, needs infotmation on jobs and the
labor market, and needs to realize that second career planning is
essential both in terms of earning-a 11v1ng and self- development
The telephone survey respondents voiced a very h1gh level of con-
cern over the economic related issues of money management and re-
t1rement plannrhg, and spontaneously mentloned business conditions

’ M i

as a. problem more often than any other. -. R

-

A th1rd maJor concern that was raised by the public and experts
alike related tqo health and nutrition needs. The telephone inter-
viewer respondents rated gaining informationrabout taking care
of their own and the1r family's health more 1mportant than any other
top1c Several of the personal interview’ respondents indicated
that the public needs 1mproved health 'services and knowledge. about

access1ng available services, and needs to know more about changing
eat1ng hab1ts for improved nutrition. i

Another issue that was vo1ced across all groups-fas a ‘need
“to deal with interpersonal relationships and personal de®lop-
ment. Focys group respondents were conoerned about such things
as sex-Pole issues and the contributions they, could make to
societgﬁrwh1le personal 1nterv1ew respondents spoke about the- Lm‘
portance of good 1nten/e§sonal relationships within one's family.
The telephone survey respondents rated getting along with chlldren,*

-

oarents, ahd husbands.or wives as 1mportant gfoblems

t
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' Finally, a concern wifh yalues and morality was expressed
by focus group and personal inté?view respondentsl/ Both groups
were concerned with the value of marrrage and “the fam11y unit,
-and such othei areas as-permissiweness, a respect- for work,

\ . - -
* *

mater1allsm etc. VO : T

. -
' ~ .

The public and the cohmentators *then, seem to have a c¢bn-

" sensus on several 1ssues‘that are important for the public to
" know more about, 1nc1ud1ng parentlnc and ﬁamaly 11fe, economic

and vocntional'skllls.and mttltudos hea1th~and .nutrition, inter-

pershnal relat10nsh1ps, and values and moralltf“\ TMe vantage points
~'fr%m which %bese toplcs were approached~d1fferq§/somewhatwfor the 7/
public and the experts, with- tha,publlc generallx taking a more. ~
'pragmatlc 1mmed1ate view of . the“r§§@es and -~ the etperts taking a
"omore general abs;;act almost philosphical, approach Some of this
1’cou1d be attributed to the lack of opportunf%y for the telephone°

urvey respondents to compent on aqy‘of the'&pplcs irf depth These.
ééggéhfferent approaches are fully explored m Chapter*ﬂ Lo ’

14

‘ R . T b2 . .

RECOMMENDK?ION #1

. . 4 . ' ) / :
S Appzted anagement Sciences recommends, baéed on these results, o
* that 2 fol¥owing §ive topics be conétdaned D&LO%&*H areas fon : P
- panni®g: fon effucat'onafi Jrcandmméng : . . - , g
) C N o ;, Panenttng andvﬁamtzy Life R
Loee T S e Economtc/vocationaﬂ 8kills and -
. T > . . L, attitudes . %
~:¢é - A '/o Health and nuytnition

c o ¢ ‘ . - . Tatenpersonal helationships
. : - - "Yaltues and monaﬂtiy

F1nd1ng a2t Programmlng Considerations

A'second con51derat10n in the planning of educational tele-
- vision proérﬁpﬂfng is the manner of presentation of important
- .

o

[ ' . v .
, .

lfThls conc&rn was not 1nc1udéd in the telephone survey, so these
respondents did not have an opportunity ‘to rate this concern. : -

~ . . P ¥
‘.

“

.
L .,

! * . , ) ""“5.3 . v !
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informational topics to the pub11c The»respondents in gemer.i,
expressed some neservatlons about the ab111ty of current tele-
yision programmlng to handle such top1cs and identified sever-
al problems that would need to be- overcome to successﬁully use

teleVvision as a de11very system for 1nformat10n ' They never-

theless expressed a favorable attitude towards the potential of
television to‘address serious social cgncerns. The public and P4
experts alike were concerned about thetfeeling of lack of par-
ticipation that television encourages, and ‘had questions about g
the commerc1a1 networks' ability or w 111ngn$ss to handle con-
trovers1al subjects. . Most respondent& associated good program- N

mipg,with public broadcasting.

2

-
h - . 7

The experts weteagiven an opportunity to exbiore‘te}evision
as an inf%rmatronal'medium much more thoroughly than the ¢ther

_ groups, and several insights they exptessed should be summarized
here. First of all, respondents with experience in television

emphasized strongl¥ that good programming. must'intlude a massive
prdmotlonal campaign,to be successful in terms of neachlng the
audleﬁ&e--a quality program that few people watch has 11tt1e.1m-
pact. This implies, for cxample; that when the fcdcralkgOJcrnment
is- setting aside funds for cduca*ional 6rocranninv development,
equal cons1derat10n should be g1ven to fundlng for promotlon

'Secondly, a dﬁallty telev1s1on program should stimulate action Mk
*v1ewers by ptovzdlng or promctlng the use' of accompanylng avenues

for involvement or further 1nforﬁ5t16~§ possiblygon a local level.
Perhaps most importantly, a good program should include pos1t1ve -

images of different kinds of people in dlfferent kinds of s1tuat10ns,

instead of making the portrayal of a specific sub-group tHe focus of-

a ﬁrogram or series The constant representation of reality by in-

clgglon and.. accurate portrayafybf a d1vers1ty of people was -seen as
critical, no matter what the content of the program..is to be:.

rd
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:&E:;is presented to them. ) ’
* N r ‘ N ) ‘ .

?

RECOMMENDATION #2 D
) . ‘ .
Applied Management Sciences fecommendz, based on these nresults,
that planning gon educational televisdion pregramming, tegardless of
Lopic, should incecancrate these considerations:

. _ ¢ A massdive ptumottonaﬂ campaign ¥4 .
nequtned ;
. T ¢ Additional avenues gon L{nvolvement

on funrthern information, possibly en .
a Local Level, through schools, 2ib-
hanies, commupdlty onrganizations, An-
dividual maternials, ete., should be

_ provided. ~

;e Divense types of people should .be
portrayed in normal, nealistic
situations. .

Finding #3¢ Target Audience Identification

A f1na1 conslderathn ip’ the' planning of television program-

differencdes in ratings of rmportance of topics by var demo-
graphic group$s yields_sOMe infermation concerning grpups that con-
sistently expressed a high need for more, informatibn agross topical
areas.:;* Consistently,-.older groups, partlculdﬁly those over' 55 years
of age, highly-educated people with a collegeﬁdegree or more, and

high income groups with*a family income of $25,000 or mbre‘r%ted
top1cs as Zelng less important in terms of the need to gain more

information for themselves than did other, groups These low rat1ngs
may reflect a low esteem ot the problem s, 1mportance or may be an
indicator that these groups feel they a1readx have the. 1nformat10n
or hav® easy. access.to the inf mation In,elther ‘case, this resu1t

would: suggest that the groups that cons1stent1y rated problems as

relatively important--people in the middle- educetlon range (high,

school graduates.but less than college gradugtes), people with an
annual incame of lessithan $25,000 dpflars, and people of 18-45 g
years~of agen-shquld be, considered the primary target of an informa-

tional campaign. It is also 14portant to note that sex and ethni-

city were seldom found to influehce the pub11c S ratlngs of the

i

e

—‘mlng involves the 1dent1f1cat10n of target audlencesiinislook at the

At ’
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The personal 1nterflew respondents identified target au-a
diences for spec1f1c concerns, but there were no apparent trpnds“
in terms of any one®group that nqeded more information than N

-

others, with the exception of parents. . ..

The people who‘might'gé recommended as the target audience

for general iqformétipnal campaigns on the basis of expressed

Jneedefbr more information on a variety of topics are not neces-
sarily the ones who primarily watch educational television qur-
rently.  For example, public- broadcasting networks have found
that their audiences: 1nc1ude disproportionate numbers &f older,
hlghly educated, high income individuals. The implication that
can -be drawn from this dlscrgpancy is that massive promotions
are needed to attract a target audience that wouid not typically .
view educational television programs in large numbers.

RECOMUMENDATION = 3 o

Based on these nesuzté Applied Management Sciences recom-
mends that decisions negandLng thagel audiences fon educational -
Zelevision pnognamang consdid he following: - .

’ o Prfmary considenation fon tanget
aud&enceé should be given to a

“.younger (Less than 45 yeans ofld),
middle income ghoup in the m&ddze—
educated nrange.

”

¢ A massive, promotioyal campaign is
needed to attrac¥ this auddience to
educational progaamming.

.

-

RECOM.\(ENU‘/{TION 4o q

Finally, on the basis of what we have Learned' about th'e
changing natune v§ public prionities through the needs -assessment
process, “Applied Management Sciences ndcommends that this type
0f.4urvey be conducted-annually to ensure that teLevision pno—

gramming L4 hedponsive to public LnﬁonmatLonaZ needs. .
N , / :
‘, *
- o
R 5.6 )
J N * »
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APPENDIX A

FOCUS GROUP DISCUSSION AGENDA
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Introducticn (5 minytes)

T T —————

1. Purpose of sessicn -- to develop 1d as for a national, quantitative
survey. See what pecole think bef Tore designing a s»xuctun“"
questionnaire. , (

. . . . N
Subject will becere clear as we go 2long. Bzsically, we're hore *o
talk ehout concains ang problens veu have in everyday 1ife.

e
-

Ground rules -- frec-wneeling discussion, everyone should partici-
pate‘irLae of topic guid‘k tape recorder.

. . ce se
Cbservatien roon in use, if it is.
3

Y

Any cuestions’ now?

e
Prebicns in ey vervday life (30 minutes)

Let's talk abou i t really count .in yeur life, Uhat
are the thangs th X et Lo you perscialiy? Whe are the
peduls yiu are noss z beut ancv\nat concerns you mest in

<your reia¢Lions w M7 oy

We all have.things we wish we could do better or m1sh W2 Knew .
more acou' which affect us as we lead owr lives. ‘What are some 1
of the tnings ycu wish you \new more about ar cou1d Gp betier?
. R L .
PROBE ” HECESSARY:  how to-get the most for vour monay, nhealth
cave infcrration, information on mental. health,.alcoholisi.
mation on nela*lonsnwns with o;h;ws -- e.q., how to be a husbanu,
Wife or narent. i

sl
b
(4 . 4(.

How do ycu _cope witl these problems? Who or where do you ¢o for
information on th;m?: what oihier scurces can yOu thln“ of to cet
informaiion on these probleng.

I11. Role of televizien (10 mindtesfl

Aruitoxt provided by Eic:

ion on problens such

fe)
c? Y nx televisicn plays

as those we have been discusSi
2 role.in our lives as a "tozch
you think te]evisibn should niay this :'. - ? Why or why

not? Csn you see thiz hacrenins? Wiy 'y net?  Cun you believe

" oor i on soursce? Do

1. How abcut television a$ a source
N
n

’

what you sce sn telev1s1o ?




v, .

hown've been

Can you think of any exemples of problems which
diocussine en Which TY nos helrad you o4t?  (RIMIND CE0 W OF
SOUC OF 1% FRUTLENS) . Any cther arcas Jhich we have not
distuvsed s h“r‘ television has provided vou h:t“ us2tul infor-

mation? we5n "t nnrﬁs“nl]y have 1o te frem an "infarcation”
type procran (e.g., “auce on alcoholisi; nxchie Bunter on how
noL Lo cnt alc:g uitn reople). )

1.

ttitudos teward televisien (15 minutes)
i ‘ ) .
Pzcple have Tots of roasons for wat”h1ng TV -- basically, why

~do you waith TV? '(?HJSI IF LECESSARY enjoymant, background
noise. for o '&abloq avoid'doing ocher ihings, etc.)

nruu !anus of progrems do you like best?

s Semmarize types preaferred (cemedy, varioty. action, rusic,
dramz, srarts). what is ig pbout vhesd Rirds of orosrams that -
you iike tha dpast? (e.g., dharacters, action, formzt, etc.)

o you like programs you cah really cet 1H”O]V¢d in, or do you

prefer the kind you can sit bacL and be entariained by?
- w
4. Hhich Lyg2 do you Tike least? Why? ‘ ]
’ ‘ N
5. Canoyou think of any TV prograhs that parti culcv1 apncaled to
Jou or reant & lot to you? ilny did it appeal o you so much?
N N . v ] ’
6. .Lite-"spscials" or prefer to watch programs that are on regularly?
C : . »
Voo Hew prorren rresibilitissw (50 minutes)
. V. Shew TV°Listings . ) |
's-lcak at some evamples of Sraora choices vou rizat have.
- nn1ca 0i these waula vou oreledly watcy, given this chsice?
Let's toke Uorday fivst. (GO THAOUGY EACH DAY'S uFO’”’ )
e PRCZE FOR REASDLS Ci:0ICES ARE SZLECTED.
® 2 aiven Lhc choic2 of just the informatiadnl magrans, whicn
nes would yow choose?” Why? .
- ¢ » H .
3. FOCLS CN “PARELNTING" EROGRAMS,
N N I3 . n . ; ’ N : ra
. ‘' This is &n idsa for a ne ! program, It will be a-half-nour
. : | program on concerns of p xﬁwts. whats are cowe preblass or
a00d things you would Tike *0 sze a crogram 14 ke this cover?
(Future are“ys L00). As savents. o future parents, what
F ¥ .
« . . would you 11le to Lnow tac would he]p ﬂbu in trls Job7 ¢
| T (PROBE IF NECESSARY: discipline ~ * .. .
. ’ o intellectual stinidlation
. fa®ily conflicts {(including husband/ywife .
. - conflicts) '
- s physical davelopient a )
. . ©osex role dovelopment -
ERIC ’ ot ’

fonlf . N
S a2 . 7.")
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TV programs core in different "for ats" -- e.q., dram, cemedy,
discussicn proarams, variety shows, etc. What kind of format
do you thint vould te best for a sh-. l‘lc A A
Cb.n.}[nCD FOul'AT IDCA E G. ) Dv.fn" ﬁ.'l\L) DISCUS ‘IO:‘)

1 think m:<

IR GEOURS

t‘o’ On \. .] I\.
gadie

1Y

h
£
1

EXPLATH "¥OST/ESS" 10ZA. Whosdo
Or

host/ess a show Ne this? AF
¢n“\T1Cn P11 Cixby, roted auiner
Hary Tvnax F“,:e, Robere Redfo%u,

Baxter’enc Cavid Birney.

'Ot
T
i
Fw

Summa 'ze°type of person who secms most appropriate and why.

L4

VI. Public vs. co-mnmiial TV (10 minutes)

talking about public end cow-ercial TY for
“view of pudlic TV vs. corrercial Tv?

s of each? what are tha weeknesses. of
rew progran, idea we have been talking

it best fit in? - :

VURAP UP:  Any other co~-enis cn anvthivg we've been talhing about? Any
queSt]ODS7 FruD OJI %U:STIOH”\':\I‘\};S E‘!’TI S

Aruitoxt provided by Eic:
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RESPONDENTS LIST

LI A i vext Provided by ERIC
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\ ) Respl‘dents List . ¢

LNe

Agrohsky, Martin: Social and |News Commentator, Producer and
Monitor of popular public television program, "Agronsky.
and Company." . : .

E 4

Angott, Madeline: Producer "Nat for Women Only," Programmer for
several.da time television| showssy Teacher at NYU, Author
"Teen Age Gangs.'" . N 3

Baltzell, E. Digby:  Chairman, Department of Sociology, Unlver91ty

of Pennsylvanla, author of "The Protestant Establishment,"
"The Philadelphia Gentleman|.'"

Bell,gierrel Former U.S. Commissioner of Education, currently
tate Commissioner of ngher Education and Chief Executive-
Officer of the Board of Regﬁnts for the State of Utah.

Beusse, Robert: Secretary of Communlcatlon for the U.S. Cathollc
Conference. ; I .

H . ) . : .

"Bodwell, Douglas: Director of Eddcatlonal Activities for the

Corporatlon for Pub11c Broadﬁastlng )

» ; .

Bradt Jack Family Systems Psychiatrist at the Groome Center,
i Slbley Hospital in Washlngtont

.

Burke, Yvonne Brathwalte U.s. Representatlve from Callfornla,

28th D1str1ct first woman towbe granted maternity 1eave in

office. \

Burros, Marian: Food Editor of the Washington Post and Telev1510n
Consumer Reporter. v

Caldwell, BettYe Professor of Early Development, Un1vers1ty of
Arkansas, Director”.of the Kramer School/Day Care Center for
Babies through 12-years old.

‘Cantor, Muriel Sociologist at American Unlver51ty5 Author of

"Hollywood TV Producer'” and 'Varieties of Work"; co- authqg
of CPB report on Women in Publlc Broadcastlng :

Producer of "Villa Allegro."

‘Gardenaz "Rene: Pres1dent of Bilingual Chlldren S Te13v1sxon,,
AW
Chandler, Barbara: Education Program Specialist, Offtice of -+
Adult Educatlon HEW. . l ; . ¢
i ‘ N . [} ) A1

~ 1

D.C. - ) )

.
LY . . ~ * e
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A

Charren, Peggy: President, Action for Children's Television (ACT).

C%;en,'%dwin: Presiden%, Agency for Instructional Television tAIT).
Cook, Géyla: Direcfof, Media Software Cable Communications Resource
Center, Booker T. Washington Foundation.
M.
Culkin, John: Department Chairman of Communication’, New School for
Social Research in New York City, formerly Director of the !
Center for Understanding Media. .

Dittman, Laura: National Director of Project Development Continuity,
0CD. ‘ .

Doress, Paula: Member of the Boston Women's Health Book Collective
which wrote and published Qur Bodies, OQurselves and currently .
working on a book on parenting.

~Dyke, James: Special Assistant to the Wice President for Issue &8
v Development, Specialist in educational priorities for the '
= administration. :

/ . . '
Pickeg, Annette: Pediatrician)at Children's Hospital,‘pdrt of the
: " hospital team which works-with child abusexrs and potential

- dbusers.

. . 4
Fleming, Arthur S.: U.S. Commissiorer on Aging.
<

Goodman, Ellen: ‘Syndicated Columnist for the Boston Globe.

. Gorovitz, Sémuel:_ Chairman, Department of Philosophy at the
" University of Maryland.

i . )

"-<Halperin, Samuel: ~Director of the Institute for Educational
" " Leadership, George Washington University.

Healy, Timothy S.:- President Georgetown University, Author of
twogbooks dealing with the works of John Downe, former : -
Vice President, Fordham University and Vice Chéncellor ‘
for Academi® Affairs at City Universi%y of New York.

Housman, Louis:" National Media Resource Center on the ‘Aging.

'Hutchgﬁs, Vince: Bureau Director, Bureau of Community Health
. ,'Se{vices Office of Maternalﬁand Child Health/Assooiate..

7 - . 4 y .
Johnson, Richard:. Specialist for Head Start, National Parent
Involvement/Social Setvice, 0OCD. '

’
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Kilpatrick, James J. Social Commentator, Contributing Editorial
) 4 Writer for the Washlngton Star, Television Commentator appear- '
ing on "60 Minutes' and ''Agronsky .and Company.'

Lessér, Gerald: Professor at'Howard Graduate School- of Educatfong
. Author of "€hildren and Television."

Leverton, Ruth: Former Research Advisor in Foods and Nutrition,
USDA o s

Lowery, Joseph E.: Chairman of the Board of, the Sout@ern Leadership-
Conference, Minister of the Central United Wethodlst Church,

Atlanta.

'Mays, Benjamin: Pre51dent of the Board of Educatlon, Atlanta Puh{IC»
Schools, Author "Born to/Rebel”, former President, \Morehou;e

College. \ 1, . -

-

McNamara, Margaret: Founder and Director of the Reading  is Funda{
mental Program. . . _ -

Morrisett, Lloyd: Pre51dent the John and Mary Merkle Foundation, -
formerly the Vice Pre51dent of‘the Carnegie Foundation for

the Advancement of Teaching.
g

Nottingham, Stuart: ©Public Health éerv1ce Medical Officer, Division ’
of Scientific Investigations,. folce of New Drug Evaluation,
. Bureau of Drugs, FDA.

» .
Sanchez, Leveo: President, Development Associates, Inc.

Nyquist, Ewald B.: Former Commissioner;-Education Department,
// New York State. )

Sandler, Bernice: Dlréctor, Pro;ect on the Status of Women 1n,

Higher Education. : . i v
o ’ .

Shannon, William: Writer, Editorial Staff, New York Times.

N

Spellman, Gladys Noon: U.S. Representative; 5th Congressional
District of Maryland; former Teacher and Vice Pre51dent
of Maryland's State PTA .o, .

Terkel Studs: Radio personallty, Author of. 5¥ork1ng "

b4
Weintraub, Fred: Pre51dent Counc11 for Exceptional Ch11dren

Wigren, Harold E. Educational Telecommunicatjons Spec1allst with
National Educatlon Association.
Y
Will, George F. Pulltzer Prize Winner, Social Commentator, .
Contr1but1ng Editorial Writer for the Washington Post,. Assoclate
Editor for Newsweek; Te1ev1slon Commentator on ”Agronsky and
.Company." "L ‘
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k] K] ~
a . |
’ Williams, David: Director, Southwest Educational Lab/oratorios.‘ N |
- - R (s Q
Wilson, Eleanor: Executive Director, 4H Program for U.S. Department
of Agricultural Extension Service- . .
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* " _ SAMPLING PLAN FOR TELEPHONE SURVEY

Applied Management Sc1ences developed a sample of adultﬁ w1th1n

D

4

-

listed" telephone households in the continental United States that
1s representative in terms of geographic locatlohﬁ age, race, sex,
educatlon and income 1eve1 In order to obtain a national sample
of the ﬁype requ1red by the Office of Education, Applied Manggement
Sc1ences employed & multi-stage stratlfled cluster sample in which
households were theﬁbas1€ sampllng unit and adults within hé;se-
holds were\the unit of anafysis, and various geographic and popula-
tion cr1terla were used to conflgure clusters and samp11ng strata.

‘ s~ The, des1gn that Applled Management Sc1ences agplied in the
. needs assessment te1ephone survey had f1ve d1st1nct levels. The
first- stage provided for thk seréctlon of States ~ Twor staves
Alaska-and Hawaii, agre eq%mlnated for cost cons1d£ratlo%§ and
qgth’Dakota Sourth Dakota, Delaware New
Hampshire, Rhode Island Idaho and‘Wyomlng, were’ e11m1nated at th1s

seven other states,

' stage because of thedy very small populat1ad}~1nsproportlon “to -the
’. total UnS. populatlon The elimination of Eggs States does not
@ _ pose a serious threat to the generallzab111ty‘o§/the faﬁﬂlngs 51nce
' (1) the - tatal populatlon of these nine states comprises .a small
proportlon “of the total U.S. populatlon, and (2) other states ‘within

§
7. regioms regresented by the e11m1 tad states were 1ngLuded and thus

~

1 - &
regionil representatlon was achieved.l/ ) /oo ;

[ - « . ['Y . . R
. ‘ ' v ¥ ”’

-

. v P L4 v -

1’éThe number, of respondents sampled from each of the nine ‘Census
reglons is proportionate to the “total populafdon within each
'»reglon as indicated by the chart d1 layed in Appendlx_b
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The “selection of counties w({;in states was accomplished in
"the second stage of the sampling pldn? and counties. were selected
on a random basis. This selection procedure ensured that counties
with a wide range of population size (i.e.,. rural suburban and
urban) were included. in the sample in proportlon to thelr 1nc1dence
in the state, and that no other source of systematic bias was/lntro-
duced. ' é ’

The third stage involved the selection of primary sampliné_ /.'
units within counties. For the purpose of this study, p;imary
sampling units were defined as censg}f{;::ts for all tracted
‘counties included in the sample and municipal civil divisions with-
in all non*tracted counties. The primary sampling units were again
selected on a randoh basis, which'ensured that no systematic bias
was involved in the selectlon of primary sampling unlts. The third
stage resulted in. the selection of 240 primary sampllng units
within 41 states and the District of Columbia within the nine census

. regions of ﬁhe,nation. .

X

S

. Secondary sampling units consisting of clusters. of 53 .house-

holds within each prlmary sampllng unit were selected,in tHe fourth
- stage. W1th1n each prlmary sampling unit, one zip cbge area‘was
\randomly selected and a Donnelly directory of listed telqphone

1/

numbers was obtained for that zip code area.= Subsequently, a
cluster, of 55 household telephone listings was randomly selected
_from within the relevant total telephone listing for the aipjcode
area... Thus, the sample from‘wﬁich teléphqﬂe cél}é were madel and

individual respondents were selectéd -consisted of 240_c1us TS,

-

ES
l756nnelly directories, are ézggnized for discrete zip code areas,

and for this reason one individual zip code area within *a ptrimary
sampling unit was chosen. Some bias was introduced at this stage
because some zip code areas include more than one primary sampling
unit, and thése were not considered. ‘However, this bias is

' m1n1ma1 if some can consider that eliminated zip code areas do not"
systematlcally differ from zlp code areas defined Ez,only one
prlgary sampling.unit. !

-
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in turn, comnsisted of 55 households with listed

1/ -

telephone numbers.=

.each of ‘which, By

¢ -

The fifth stage involved the selection of adult respondents
within households with listed télephones. Within each cluster of
55 telephone households, telephone calls were placed to randomly
selected households untilwa max1mum of f1ve or six interviews
were completed w1th1n each cluster (half of the clusters were
randomly.ass1gned a maximum of five and six completed 1nterv1ems,
respectively, in order to obtain 1,300 completed interviews over
240 clusters). That is,

calls. Add1t1onally, two screen1ng dev1ces were used

subst1tut1ons were made for %on- completed
The
xespondent had to-be an adult (i.e. e1ghteen years or older) and
a 50 percent representat1on ‘of male and female respondents had to
the first ddult

i to answer the telephone was selected as the respondent,

be ach1eved within each cluster. In most-cases,

unle5s the
maximum number of 1nterv1ews had already been c&mpleted in the
adult's: same- gender category, in which case an adult of the oppos1te

.ch

sex .was asked to come to the. telephone ’ o~

i - t1d

In a str1ctly technical sense,

in order for the sample of © e
the . y

This

would ‘involve gsking the person who'would amswer the telephone for ,

R}

' ’ '-’ . - - . :
respondents to be ‘considered as-a national probability.sample,
v respondents within a household should be sélected ;andomly:

the names of all adults in h1s/her household

randomly select1ng the’

respondent,
arailable.

and repeating ti@ selection if the respondent is in-

-

-

This prodess is cumbersome and is likely to al1enate th

4

/For convenlence, an equal number of l1sted telephone households:¢

-

were chosen within each.zip code’areas,

regardless of the total

number of listed households in the area

Since the previous

-

stages of the sampling plan prov1d%d for the selection of urban,

suburban,
populat1on

and rural are
thi's ‘equal

in proportion to their incidence in the
ection strategy does not 1ntroduce ‘bias

by populat1onodens1ty of "areas.
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‘potential respdndent.

For these reasons

‘ » .

A

Applied Management

Sciehces chose to select .the first adultawho met, the gender quall-

fications who, reached the tehephone as the

%
pondent~ The process

used for respondent selection w1thlm.households did not pose a

Serious threat to the ,generalizability of study results to a

national popu at10n
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APPENDIX D
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COMPARISON OF SAMPLE DEMOGRAPHICY
TO POPULATION DEMOGRAPHICS ‘
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Ex

! .
’ . i’ ’
. COMPARISON OF SAMPLE DEMOGRAPHICS
.TO POPULATIO\J DEMOGRAPHICS
N )
2
! i Completdd 4 J Populiatien Wccondin ! i
, cple N ulatgy gy - e e NN .
- Interview to 1870 tLs, Ceneus e 1\‘lh( s ! id. ol .vh!".?d !
R sumple (3) | ) {m. et s ple sauapte (3
RLGIONS ’ ’ - .
© New Pneland 5.8 ~ S.7 .
Miud Atlantie ,10.0 - 18.7 P
Last North Ceetral 19.2 19.5 r 2
West North Ceatral 8.5 8.1 ,» S
South \tlantic 14.9 - 14.9 . -
Fast South cential . 5.8 ‘ 6.1 . e "3
obest South Central 9.2 9.4 ., \a
Mamnram ¢ 4.2 | 4.0 5
‘ . Pacific ) 13.3 i 13.6 ‘ [
” —3—&
AGE % . P i . © az
<4 18- 24, 13.2 15.7 x 1.5 19.2
2534 ' 20.9 18.6 U2
35-34 15.2 17.3 * 14,6
15-34 16.2 LA 15.7
55-04 ° 14.8 13.9 28.4
65+ 18.1 15.3 N .83 28.8
xw«;fusbd . 1.5 Ls
INCOMNE *
0- 4,999 * , ¥ BEBEA! 15.7# 29.1 1}.6
5,000- 9,999 . ¥ 15.8 19.0 28.5 16.0
¢ 10,000-14, \Jg“ 21.2 25.4 22.4 21.8
15,000-24,999 24,2 29.1 15.5 . 8.3 o,
25,000 and ovcr P 8.9 1¢.7 4.2 a 8.8
Refused * 16.7 ! 16.5
- - —a
SEX ) .
P Male 50.1 . 47,5 " 50.8
Ferale ) 49.9 52.5 49.2
L]
MARITAL STATUS . . . ey
Married . e 69.5 . 63.5 67.7
Smg?@\ - 14.3 25.4 . 17.4
Nidowed . 9.2 ‘ 7.9 . 7.9
bnor:a./%parate«l 6.5 1 3.3 5.4
Cthor ' .5 . .5 .
RACE ' . ‘* : ) |
Black, not of Hispanic %gm 10.1 9.8 ) 10.5 * §
o White, rot'of Hismanic Jrigin 82.5 88.9 ,82.0
f{zSpamc 3.5 3.8 . 5.9 7
Asian or Picific Islander . . .8 1.4 5.9
p-A:mncan Indian or Alashan \%cxvc . 1.2 ' 1.4 . 5.9
. Retysed R 1.8 . ‘ 1,7 - |
- EDUCATION > N} ” . !
Grade School or less 10.1 - ’ . 213 i
. Some High School . - 12.3 O e . 21.4 .
High School @raduaze 34.3 Vot 0 34.3 |
Soxe College/Vecational Training 13.6 - L~ “Comparable 23.0 Y
Two Yea¥ Collche or Vocational Grad. 8.2 «‘ e \ 23.0 :
Collee Grau..n;e 13.0 : 19,6+
GraduateJrammg a - 7.0 ¢ ’ t 19,9 i
Bcfuscd . ) . 14 . R , 1.4 :
M Y) - R § . - v
. ’ . O - . o ~
*Percentages recaltulated withwut ‘counting refusals 3t a rate of 83.3 - \
. ' i v : R
p ’ * ’ -? £ b
- ., 7 . . . ., , L
¢ $ . I ' N
‘ “ ,~ . . . . N
.‘ ./' ¢ . / ' ’ ',L - .:.,- ) >\
s ) v . . 2 .
- ., . ) L.
. * - . . P L
~r 'J : r . .‘: 4
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L . " kY : > Y A\ ° A‘ :
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' A Lot !
4 < -
5 A ' *
\ s ey
) . T —— —— \ve Croup : .
Topic and Probability Level Ul 18-25 § 25-34 ] 35-44 | 35-51 35 #nd over
- Problems of discipline ¢, epm M 0o, 3 0v. 9 (AR 2.6 3.4
Cognitave doevelor ont (o ey T to c Th 35.1
- Relatronshaps botweon rotier father (Laoeod 6o« ¢ 8L Tun ' 36.4
How a4 chilil eaxpres~sse o atron (onem tit Tl ot 'l 20.9
. How a child develops selt nimee (Louon) s Y 2ol LS 3.0 30.2
How a child ‘learhs vialues ad morals “(L000w) ool \/Tjﬂl-& t8.5 1.0 35.8 '
- How a child can lc,n_'q to Jdeal with farlure (L0000) 0.2 3.2 67.0 54.5% 33.8 ,
< g :
- '
. 5 . " * N . (5 ! o
&
» ' ¥
* Educatidbn Group [liess than Hich ~chool | VMore thun High - Colicee
: . tligh school Gradutte School, loss thun | Sraduate
Topic and Probabiljty Level . Collcg('v Graduate or more
- LA . -
Problems of discipline {.2053} . 50.6 56.6 57.8 55.6
Cognitive development (.0307) 0 51.6 58.4 66.7 53.8
Relationships between mother/father (.0003) 190.5 55.5 62.3 .3
How a child expresses emotion (.0007) . 45.8 2.7 $8.7 54.1
. How a child Jeyelops self-waLe (L0001 46.4 54.0 © 59.7 59.8
How a child learrs values-and =morals' (.0179) 49.8 ., 58.5 ¢ 63.4 59.7
_ Houw a Thild can leain to deal with failure (.0040) 18.6 57.1 62.3 58.6
““ 2 ) . s " ‘
L . ' . v
. ’ - 4 :b”‘
. N Income Ggoup . SS‘ 00T 5T _—
. . . R - 0,000+ | 315,000~ [ 325,000
. Topic and Probabil:ity|Llevel $0-4,999 59:999 514:999 524:999 and’over
Problems of discipline [(.0039) 3. 8.5 |- 6&9 59.7 52.1
Cognitive deveglopment (.0{24) 47. % 64.3 635 | 63.7 Y 57.0 |
Relationships between mether/father (.00173 48.3 T¥ 57,3 59.6 | s7.2 52.4
¢ How a child expresses emotion (.0003) 40.4 2] 'S3°6 59.7 56.8 50.9
How a child develops self-image (,0003) 43,0 \25.9 { 59.2 58.6 57.2
.’ How a child learns values ang"morals (.0007) 46.3 2.9 6s. 61.7 $6.2
. How g child ®an learn to degl with failure (.0005) 46.6 7.6 62. 62.4 56.2
) . A,, R - .
¢ T ) . « -
.o - Lo Q . . j i
v —a M
.- T Parental Staths g
Topic and Probability Level Parent Non-parent - -
Cognitive Development (.0091) " ' 47.7 - .0
Problems of disciapline (.0144) \ 58.3 ~)4’g.8 ’ -
, Relationships between mother/father (,0295) 56.9 50.4 iR
How a child expresses emotion (.0003) 56.2 T 45.3 . .
How a child develops self-image (.0204) . S7.7 47.7
’ How a child learns values and morals -(.0009) ) 62 1 48.9 .
. How 4 child cal( learn to deal with fajlure (.00%9) 60.3 ° 49.0 L,
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. - a A e ;
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S I'm ' ~ from - an international
Aarch company . . We are conducting a national
o vey for the Department of Health, Education and Welfare that will help them

an their future programs and wéuld like to have your opinions, .

four particigation in this, survey is purely voluntary on your part; however, we
would appreciate your help by answering these questions for us, -

~

.
LAY ‘
o~

f Are you eighteen} years of age Yes, (CONTINUE). . ., .. . ... 1214 .
or older? N . -No . (ASK TQ SPEAK TO SOMEONE '
\,\ ]8 OR OLDER)o e e o o'o' e o 2

1. q—/how would you.rate your community or neighborhood in terms of its desirability
as.a place to live? . —

ASK AS AN OPEN END. ', .
DO NOT RECORD ANSKERS, THIS IS A WARM-UP .QUESTION ONLY,

. ’ * 3 »
- .
.

B

-
1Y

[ 3

® ! . ~

—

€

2, We are interested in finding but about the important problems or .coricerns
people have -that they'd 1ike some help with or information about, What
' do you think are’the major problems or issues that face people in your
neighbbrhood right now? L. -

. S s
INTERVIEWER, .PROBE FOR MORE'THAN ONE ISSUE OR PROBLEM. ° o t
. . . .
: N
S , - S g 15-16
S S 17-18
' ' . . 19-20
o - S Cs 21-22
Ty 7 — — 73-28
LY ' . 4 ,
e Ll '. - * N li: ’
< . ] ) r \
T O — ) -
. ) ! ' | 1"
L ] 5 . - . 7
\ A
LY /J o . 91. I
/ l\

. ‘v’ . . -

’ ! 4 ¢




r

t -3 -

4

%

I'm going to read you a 1ist of problems that commonly face people, and - -
after [.read each one to you, I'd like you to rate how important that
problem is tU people in your neighborhood. N

Tell me whether it's very important, somewhat important, or not important.
REPEAT CATEGORIES AS OFTEN AS NECESSARY. L ’

IF RESPONDENTS REPLY THAT THEY DO NOT KNOW PEOPLE IN THEIR NEIGHBORHOOD .
OR THEIR PROBLEMS.......ASK THEM TO RATE THE IMPORTANCE OF THESE PROBLEMS
TO, THEIR FRIENDS OR RELATI¥ES;.IF THEY STATE THAT THEY CAN'T GUESS HOW
THEIR FRIENDS OR RELATIVES'FEEL ABOUT THESE PROBLEMS, ASK THEM TO RATE
HOW IMPORTANT THE PROBLEMS ARE TO THEMSELVES, ’

- Very Somewhat Not .  Don't
- Important Important Important‘ Krow L
a. How to manage money well -3 2 1 0
b. Obtaining information about ~ »
mental health serviges - - 3. 1 0
c. Handling & drug abuse problem 3/ ] 0
d. Environmental prob]ems,ﬁand @\
' what can be done about them - 3 2 1 0
e, Getting along well with their v
husband or wife ’ 3 2 % 0
f. Getting along well with parents: 3 2‘ 1 0
g. Getting along well with '
children 3 2 1 0
h. Taking care of their own
and their family's health $ 3° 2 1 0
i. Handling an alcoholic¢ problem 3 2 1 0
Jj. Good food/nutrition practices 3 2(~ 1 0
2] -
k. Rajsfng young children 3 2 1 0
1. Raising teenale children 3 2 1 0-
m.~Cansumer action channels . 3 2 , ] 0
n. Problems with-divorce 3 2 ' 1 N0
o. Planning for retirement .8 2 o1 0
p. Rising-crime rates _ 3 27 1 0
g. Obtaining adequate housing 3 2 s 0
r. How the education system . ) 1
operates L 3 2 // 1 0
y % - o “
" s ‘J
[ 2 \o . . ;
-
@ 4
92. - )
o . \

26
27

28

29

30 -

31

.32

33
M,
35
36
37
38
39

. 40
"4

42
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Now, I m going to read you a list of prob]eﬂs related to persona1 growth
and sk11ls, and I'd 1ike you to rate how 1mportant each problem‘is to
people in your neighborhood,. Tell me whether it's very 1mportant, some-

what important, or not important. , .
REPEAT CAT:GORIES AS OFTEN AS NECESSARY

AGAI‘{ EF RESPONDENTS CAN'T ANSWER FOR PEOPLE IN nHEIR ‘JEIGH:)ORHOOD ASK
THEM TO RATE THE IMPORTANCE. OF THESE PROBLEMS TO- THEIR FRIENDS OR
RELATIVES; IF THEY CAN'T ANSYER FOR FRIENDS, OR RELATIVES, ASK THEM -
TO RATE HON IMPORTANT THE PROBLENS ARE TO THEMSELVES,

- ’ R
g - . , ~ Very Somewhat Not . Don't
. . ‘ Important Important Important Know.
@. Keeping up with current affairs 3 2. 1 . 0°¢ 43
b. Understanding changing roles. and S ' e
respons1b1l1t1es for men and _ ‘ -
.\ women - 3 2 pl 0 44"
. ¢. The’ changeover to the ’
metricgsystem o 3 .2 1 0 457
~ d. How to- do" home repairs 3 2 1 0. 46
] e Learn1ng more . about types of = . . i AR T
hobb1es/crafts . 3 2 1. 0 47
f. How to find opportunities for , ' < . L
community involyement 3 2 T 0 48
g.\Use of leisure t1m@ 3 2 1 0 49
h. Preparing ﬁn@ome tax returas 3 2 , 1 0 50 °
i. How to play varjous sports 3 2 * 1 0 51 .
- . T~ e ’ . v ’ :
N L] ./..‘q "
L & \
‘ [ ) .

.5, Are there any other problems or concerns ', . . f ¢
that we haven't covered that you think = €Se v v v e 4w 4. . 1252
people would 1ike more ‘information about? l No o oo i v v 0 u L2 -

o P e
- oy . o ! e st
¥ s ! 2
IF YES, ASK WHICH ONES? (PROBE) ‘ o ' :
g ~'i . N T e B o | 53-54
. . ' 55-56
v ’ .
- R — = _— —— 57-6¢
6. . Do you think that te]ev1s1on series o Yes. . .;5 cd e e e e 1-59';
or specials give people information ' No o o v'e v h v W .-..: 2
that helps, them to cope with their Maybe. . . T oL .. L L3
problems? - . Don'tkmow .. ......0 Y
Q i a3 el .
ERIC .




S Are there any prob]ems or issues™
that face Jpéople around you that
you: think television programming ' Yes . v v v v v w . ... 1760,
. w .- Mmight.be able to address? , No . ......... 02

. oy

-

= 1 IF YES, . ASK WHICH ONES? " L ' _ .
. %ASK AS AN OPEN-END) : v .o N )
- . - o . .
- 1 - . -» {
% A Bea]th/nutr1t]on L N I I ) "' e o o o o : * o .0 5’;’ . ‘(’ )' »9'
‘ ’B'Drug/a'lcoho]abuse...,&.....,..'.e~.....' ()
“C . Menta] hea] tho e o v '- . . . * o o ¢ o e o o . o‘ . ¢ ‘e : ( ) f }
D Interre]at1onsh1ps (with-family, frlends, etc ) e () |
é "E Ra1s1ng ch11dren/parent1ng e e b e e e e e e e e e ( » ;
F Consumer1sm/money management/financ1a1 ptanning. . . .-, ( )
G "How to™ bu11d/repa1r EhiNgS o ¢ v v o v v 0 0 0 0 0w (,) 61-}1
HoCUrrent affairS. o vov v v v™e o v oo e e e e e ()
I Leisure time use (Hobb%es; SpoFts, Tecreation) . . .o .., ( ) "~ 1
J Histor‘ica] eventSo‘ L] * L] » . L] [ * ". * * * ; L] * L] L] L ] ( ‘) ) - ]
K c0mun1ty hE] p/’anO]Vement ¢ & 8] e o & o @ & o o+ s o+ o+ o ) ( ) ‘~‘ Y
L Other ) ‘ ] L] *- 9 : L] L ] L] u‘.‘( ) : ;2‘
(SPEQIFYT . e :
g S S \ 73-74
. - . ‘ - ) . \ . 75'76 2
. -z - N
8. The Department of Health, Education, and Welfare is thinking about
developing a television series on parent education and raising .
young children, which would concentrate on the problems of parents, -
How important do you think it is to peop]e in your neighborhood to
" get more information about raising young children?
T . o ' Very important. . . « . . 1-77
. Fairly important. . . . . 2
. Moderately important. . . 3
. . Slightly important. . . . 4 -
. ’ Not at all important. . . 5
v . * Donlt knOW'. . : [ ] ] [ L4 0
A
3
. ' ) .
g ‘ - ’ End Cd 1




e« -
+
.

Do you have childrén?

b ey

, 93, How many children do you have? One. . . ..
- _TWOooooo

. Three. . . .

Four or more

A

Write in
# of childgen

9b, How old are they?

Between 0- 5 years old
" .« 6-10 years old
11-15 years d1d.
16-20 years old- .
' 21 years old + ¢

~"




\ L
10, How interested would you be in ‘-—Ve\r‘y interésted . ., . . ... . 1-22
watching a television program e F3irly interested s 4 4
or series on parenting? e Moderately interested 3, . | . 3. . »
e S1ightly interested . ., .. 4
Not at all interested , % . . . 5
. Don't kdow: . . . . . .. .. M0 / .
SR T
= - —
IF INTERESTED, ASK: ‘
Since you've indicated that you have some interesf’ in learning about
+ raising young childden, I'd like to ask you about/some of the ideas
th we've had about topics to cover in the series, After I.mention .
opic to you, p] ease rate how important th&t topic would be to you,
TeH me whether it's very important, somewhat 1mportant or not im-
portant, - ' ¢
' .o Very -Somewhat Not Don't
, Important Important Important Know
B L
a.- How a child grows and deve]ops .
physically . . ) 3 2 1 0 23
b. How a khild learns and how v,
his mind develops 3 2 1 2
c. Prob]efns-of}si scipline » 3 2 .% . 3 0 25
d. The relatiosships between’a - <]
mother and father- © .3 r2 1 0 26%
e. How to handle fighting- . ,, ‘ .
\ ariong children 3 2 1 0 < 277
- f. Taking care of yourself ) o) " o
during pregnancy .. 3. 2 1T, - ‘28'
g. Probleds of being a single s & | “ ,
parent = . 2 ] 29
h. How a child expresses emotwnu O R 1 30
‘4. How'a child deve]nps a se]f- A ' - .
image 3 2 1 . 0 31
J. How a child learns values ‘ S
.. and morals - . 3 2 . -1 0 32
° k. How a child can learn to ) !
. ' deal with failure. 3 2 1 0 33
1. Problems of working parents ' .
and child care _ -3 1 0 34,
m. Qther - ‘A , 1. © v 0 .35
- (SPECIFY) ., . v - .
) - . . 7 - ‘. .
! B . : : . ! 36-37
IS T ™ . = ‘ — 8-39
| ; ' .. 96’. 1 AR ..'.
¢ - - y ' e
- N B v




.

Do you own a-television set? Yes. o v o v v o v w1440

. No .(GO TO DEMOGRAPHICS) . . 2

7

- home? IF. RESPONDENT ASKS, DEFINE PUBLIC STATION AS ONE' THAT IS NON-

IF YES, ASK: )
Can you receive a public television station on a television set in your

COMMERCIALLY OWNED. EXCLUDES ABC, NBC, CBS, METROMEDIA, AND GROUP W
STATIONS. : ‘

-~

CODE.RESPONSE“INTO ONE OF. THE FOLLOWING CATEGORIES.

Yes. * * * * * . * * * * * * * * * * * . * * * . * * * * ]
Yes, but with poor reception . . . . v v v v v . ... .2 4l

No'  (IF NO, SKIP TO DEMOGRAPHIC QUESTIONS)., . . . . . :+ 3
{ . . -

'l

o

How often do you watch programs on a public TV station?
CODE RESPONDENT REPLY INTO ONE OF THE FOLLOWING CATEGORIES.

M e et e m e e 4 S - ————— rmn mAne

Several times aweek .+ v v VL L L vt e e e el ]

Coup]e‘times a week, .. .. e e e e e e e e e s 2 42

Couple times‘per mnth « & v v v v v v vt e e e e e . .3

. Once every few months . . . . . e e e e

-

Never'.‘O'.'QQOQQQQO000000.00000005

L4
*

) h !

A

\ 1
What was the Tast program you watched on public television?

] I . ‘ ' 43-44




-9 |
Now, I have a, few quest1ons for statistical purposes.
n] be used for comparison purposes. Your
people similar to yourself and no one wil

This information will

nswers will be combined with answers

have any way to trace your response
- Tt

~

to you personally, '

v

I, Into which of the ro11ow1ng categqr1 S
does your age fall? .

18-24 years
25-34 years
35-44 years
45-54 years
55-64 years
65 and over
Refused ., .,

. ® ® & & e s =

- - - - - - -
- . - - - - -
- - - - - - -
L] L - - - - -
- - - . s .

II. _Which of the following categories
describes your racial orethnic back-
ground?

(READ CATEGORIES)

Hi‘spa{ic. ..

Black (Not of
origin) . .
White (Not of

Hispanic

Hispanic

origin) « v v 4 44 e 0 . . 3
. Asian or Pagific
Istlander. v v v ¢ oys o+ . &
American Indian or .
Alaskan Native, , . . . . . 5
Refused/D.K. 0

LI ] e e 2 e e o
I

88N

What is the highest level of .
schooling that you have completed?

Grade school or Tess * . - .
Some high school .. . ...

Graduated high school .
" Some college or vqcat1ona]

training., « + v v o' o4
2-year college graduate

or vocational grad, \. . .
College graduate. . . .\ .. .
Some graduate training. .Y, ,
Refused/bon t know, . .. ..

Iv,

I3

Which of the following categories °*
describes your families total .
annual income in 1976 before’

.~ taxes?

0- S4 999 , ,

%5, 000- $9,999 , .

' 610,000~ 314 999, ,
$15,000-524,999. .
$25,000and over .

? - Refused/D.K. .

ﬁA, A\ 4 7 appuep




- }
v, Which of the following categories : _ '
describes your marital status? Married, « « « v ¢ o o o o o |
' Single v v v o v o v o s oo 2
* . Widowed, « &0 v 0o 000 003 49
Divorced/Separated . . . . . 4"
) i Other . 0
’ (SPECIFY) - 50
VI. Sex (BY OBSERVATION) ) Mile v v o 4 o v o o o o o o 125]
i ' : ‘ Fm]e . . L) . ] . L) o' ] . . 2
Y ¥
)
4
L4 c .
i
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., APPENDIX F

TELEPHONE SURVEY MATRIX OF OBJECTIVES;

" QUESTIONNAIRE ITEMS, AND'DATA ANALYSIS

»

Ly,




Pad

| R g * ) . .
- ’ R
LY ) . * i ~:% ¢
1ONE SURVEY MATRIX OF. CBJECTIVES, QUIZSTIOMNAIRE ITEMS, AND DATA ANALYSIS ~
- e ° '
’ % QUESTIONNAIRE v & n .
\ 5 OBJECTIVE ) . ITEM DATACANALYSIS PLAN .
Iy to deteriine nboplo:' social 3 and 5 4 ¢ «requency dist " of response cate-
: service ue‘lxery needs \ . gorie’s
. . - i : “. e cross-tabulation with demographic
~ ) ‘ Y variables (see objective 8)
. . e chi-square test of significance
T o, ’ o significance test of proportional
P . R . differences ¢ .
. 5 A -
* }.2)} to determine peoples' infor- + and S o frequency dist. of respo%se cate-
magional needs gories .
, e > o crq@ss-tabulation with dcwographlc
1 L. e N . g variableg '
. o chi- >quare~yest of signifitance
. “ ) , .o significanck test of proportional
’ . ) d1 ferenges
13} to deternine :f te¥evision is 6 . o urequency dist. f response cate-
! “perceived as a dellver) syvstem \ gories
- « . e cross-tabulation with demographic
N variables® .
° {? s R e chi-square test of significance
. ’ e significance test of proport10131
N v ~ . differences_
: 3y ? v,
4) to determine whether TV pro- f 7 ‘ e frgquency dist. of requnse cate-
.granring could be aellverv » gories
systenm : , 1 @ cross-tabulation with demographlc
! e - variables
\ T P . o chi-squaré test of significance
) I o significance test of proportional
: . « ) dlrféfences . .
t , o . .
5) %o determine if parenting N & and .12 . f;iﬁgzncy dist. cf response cate-
: 1s perceived need . ° gnoss— tabulation with ucno~raph1c b
. N . ) variables ,
’ T © L ¢ chi-square test of significance
v . . ’ [ & significance test of proportional
. A . di £fefvences
> : B / ‘. - . .
6) to determine pareﬁting- o 13 : 1 o fgiggzncy dist. of response Cate-
related need'areas, if fny < . fg‘oss rabulation with demographic
. " varjahles
o . 2 th -square test of significance
. Y o iznificance test of proporsional
’ . , A , . L;fxerhncea
v - L4 N . . .
7) " to determine age/sex/race/ - 18 - 23, o use¢ in cr95§-tabulatlon with ally
.»marital status/income/edu- ‘and pre- , othér variables i
cation/gecgraphic location/ screengd, | " .
urbanicity differences in ., variabless ° .
responses . of geogra- . o
e , phic loca- . ,
' tion and ° ’ T
9 urbenicity . . . i
R b . R ’
%) receptiveness to public . 15 and 16 ° ggii:iqcy dist. of response’ c&te-
t?l?IISIOn programming *®  Crcss- gabulatlon with deﬁogranhlc
3 - ¢l i+ “variables, 1-I, and 5-8
e chi- square test of sign:ficance
o significance .test of proporticnal |
' : : differences
‘ i { 4 !
o . . o
ERIC v

Aruitoxt provided by Eic:




