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,sable's Impact on Media Use:
A Freliminary Report from Columbus

§

The existing reégarch op cable television has at least

h L - v
two striking d¢ficiencieB. First, it does not .examine the

-

uses audience mgembers make §£ the vontent ?f cable in relation-
ship tg khe use of the content of other media.’ Th}’resh&t is
that little is known about the effects of cable television on
previously-established meéia use habits: éecond, the potentiil
effegts of cable on diverse aspects of non-media social behavipr

LY

have not been examiped. This second deficiency exists desplte
the fact that there 1s,mu;£ ;peculatidn that the.informational
and epterta&nnent ;onEent of the new and expanding cable systems
have the pgtent;gl t; repLace\?r ;adicglly alter existing

patterns of social interaction and leisure behpvior with which

the media compete for time.

Th; study reported hare provides some prelipinary evidence
regard%ng an answer (o the first o{/é%%se questions &bout the
impact of cable. Using data from that sebment of’ the Columbus.
Ohio, market served by the Warner Amex iﬁ%sractive cable SYSte;
know; as QUBE. the report exaqines ugse of this dxperimental
eable system in the context of more general.patterns and habits
of media)usa. ‘ . ’ . )

_Existing Literature on Use of Cable
b

The icqnomic impact of cable on existing broadcast

television outlets has bean of considerable concern to such a
» 4(‘, »

-
e ¢

agencies as the Federal Communications COmmissﬁion, which over the
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years has commiés;;ned and rec%ived rqs;drch,speaking to that
question. For‘the most part, however, these reports h;ve’dealt
* only indf:ectly ;ith.the impact‘of cable on audienée use habits..
}In research'unrelated to the FCC effort Jeffres (1978)
attempted to ;xamine the impact of takle tﬁroagh a study
conducted prior to and after introduction of a s}stem-f;.a small
Minnesota commPnlty. Contrary to expectation, actual te%evision
use decreased among sample members, all of whom had subscribed
to the sygfem. ?he decrease in television use, hHowever, probably
resulted from usual seasonal fluctuations in t;levision Qiewing,
and the lack of a control group of n&nsﬁﬁac;igers made it impossible
to determine what mitigating ihfluence cable might have had.
SParke;\(197a) demonstrated that repeat scheduling of
i péoéiams on a Toronto cable system led to ihcreased viewing of
-specific programs, suggesting that cable car alter usual habits
by 1ts flexibility in sche&ﬁling. significantly,'the audiences
of the more serious types of prdgramg, such as thotf of Public
Sroadcasting, were more likely to gain fiom this repeat exposure
than the standard entertainment shows, o
Kaplan (1978) in a study of 204 cable, users ih a top 100
market found evidence that independent television stations
1nported from-’ Outsida the local area competa with the local
network television/and movie theaters and that automated
. anormation channels, which are common on cable systemﬁé compete
ith radio news. The stud; wa:.limited, however, ?y two factors.
Firét, thelcable system ;tudied did not provide extensive

« ’ _//'
alternative programming. Second, all estimates of change in
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media habits were based on self-report by those fincluded in the,

*samplea. . 2 , " T

~ ., Becker- (1980), usfqg data from a.@robability sample of

»

household heads in Columbus, Ohxo, showed that subscription to'

one of the four cable systems operating in that community was

predicted by the same need for entertainment which was associated
with use of other entertainment media, such ag radio. A need for
*

information, which predicted newspaper treadership and viewing

of tele;iéionnnews, in contrast, was unrelated to subscription
. , )
to ¢able. '

Pinally, Cosner (1980), h;ing\national.and ma;ket specific
data gathered by Hielseq, has shown'€hat cable homes use more

-

television than nonqu%scriping homes and that cable viewers are
legs likely‘to wdtch local broadcast televigion Statﬁons than tbhe

ncable subScribers. The effects of cable on use of local
stations is greatest in the markets berved by only a few local
stations, indicating that cable subscribers are $eeking variety
£ Czsthe systehL Cable also has been found, to help offset
seasonal trends in that the audiences shift to alternative
programs on cable when summer reruns begin. Cable househe}ds
were found to b; younger, larger, And higher in soclo-economic
sta£&g thgi noncable househofds. ]

A Media Use Model
The expectation that use of cable might well disrupt normafz3

nedia use habits is based on a rather simple model of media use

behavipr. The model, elaborated upon olsewhere {McLeod and

Becher, 19081), stems from the assumption that audience members

Paa
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¥ shou;d b; viewed ag active tathn! than p;lai;:\koccivcrs of
media messages. Media.use b.haviots. as a result, can most

_productive}7 be viewed as motivated bchaviirlv u_ -

rigure-IX gc a graphice representation of this media use . _(;\
model, the co-ponents of uhioh are sinilar in essential respects N
‘
to those possad .xﬁlicitly or implicitly by numerous others
. {Xatz, Gurevitch and Haas, 1973: Katz, Blunler and Gurovitch.
~ 1973~-4; Blu(ller, 1979: Prank anéa Greenberg, 1980; and Kippax
and Hurr?y, 1?80). Motives are seen as originating froz the
audience. momber's basic needs, his or her social background. and
th; current social situation within which L:-or ;he re;ides.
Thalz motives--or secondary nedds~-direct . ° ¢ipr, but -the
behavior--at least in the mature ind}VidUll "vlorméd by an
-asles:icnt of vhe sati:::gpg potential of the v ¢ious means by
which the needs can be satisfied. E}e rcuu1¥ of these eirccteh
assessments of the means of satisfying the secondary need is \
selection of a behavioral optiqn. THe 'sfectioa, of course, is
restricted by the aviilability of the Bptionc thtrlelv;l.’

_ An inp&stant component of this model is the realization -,
that‘tho mass media do not providc the -1, means of ;ntisfyin;
motives. Thil is perhaps most obvious where the entertainment
need is concerned. ‘Many. leisure activities, such as patticipati&n
in sporting evénts eigher as a spectato; or player, are Reans |

3 of telaxing and bsing ;ntortain.d. As such, they are conpntitivo
with the media~generated means of latilsying the nesd for
entot&,innobt._ Another significant aspoct of the nogcl is the

assumption €hat the media oompete with each othor in that th.y

“
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Provide Alkn:nazivt seans of satisfyinq needs. Thus the .

introduction of a naw nodtpn.into an axistinq systen hal the
. %

potential of altering the relationships between needs and media

/

LY

use L]

[

i . [
» Enpiricﬁl'ovidancJ‘to support this model is not available
- . . .
in simple faorm, though numerous studies have shown support\tor
. - A

- . . . I
various elements’. Por example, Blumlezy (1979) and Becker,
Fruit and Collins (1959) have provided ovidencf that needs have

their origin in the social situation, .while Dimmick, McCain and ¢
™ ) .
] [] .
Bolten (1979) have summarized the data on life-span changes ,in
\

Y

media usepatterns in. =x way consis€3nt wiﬁp this positioen.
Studies linkiﬂg needs.and media use have bIin even Amore comnon.

with the work of Levy (1978), Prank and Gre~~“arg (1980}, and
xipgag and Murray (1530) but recent examples. Tess clear, however,

+ are-the means b; which availability affects assesaments of‘the

means for satisfyiLq needs as well as how past expegience alters

&
L]

tbis assessment., Recert work by McLecd) -Bykee and Durall.%1980)
¢ J
and Palmgreen, Wenner and Rayburn (1980), however, has begun to

address at least this second guestion. -
“ specific Expectatio.s .
The mass media conpete\w;tq each other and witﬁ‘other

aptiy;g;es,on two important fronts. They compete for financial

rasources, *which, lfor: most people, have some real limitations.
_And they compete for time, which is limited for all mortals.
. . B

When an individual adopts a new media use habit, that

¥
] ¥

habit has tliree possible consequences. Pirst, it can claim for

its own time and financial resources previously qllocatod by the

/ ] L]




individudl to other media activities. Sicond, it can take these
same resources from other nonmedia activities, such as sleeping,
7wc;rkiﬁg, or participating in leisure. Finally, the new mediup
can produce alteration in the ways previous behaviors were
practiced resulting in a doubling up of activities so as to
"axpand” the 2J—hour day. &n exiﬁple qf this final solution
to th? competition would be the reading of newspapers and '
listening to radio at tﬁe same time. resulting in the use of
both media in roughlf the same amount of time as cach reqlires
’ndependen‘tly. ' . " , ) .
The existing data gn'pedia competition and substitutions
) provide e;amples of each SI.the;e solutions, McCombs g19725 and
‘HcCOubs and Eyal (1980), for example, have‘pfovided economic a;ta
suggesting gyut the money allocated to the media in the U.S. has
remained éelatively constant in the modern peri:?/gnd ;ew media
ﬁava altered the allocation ;yséem but not the-wize of-tﬁé pool
of resources. Weiss (39693, following a ;eview of the litgr&tyre\
on the effects of the introduction of television, concIuded that
the evidence suggests that qdding television ;educed the amount of
time spent with the other media'and resulted %ﬂ a coordination
of viewing and other houaeholé routines which allo;ed for an
'expiision of free gine.' Similarfy, Robinson (i981) has
interpreted the increase in televilion'; share of the available
le}Iure time du;iﬁg the 1965 to 1975 ;Lriod as occurring at the
expense of dome media behaviors, such as radio, and nonmedia

A

. i -
behaviors such as. social visiting. But Robinson found some
: ¥
. evidence as wall that media use activities during this period
. - . \

- -
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h;gan to bverlap more, 8suyggesting thag’audience members were
) '

fiqding ways to use more media in the game or somewhat expanded ]
!

amounts of timae, -
- o

These findings, interpreted in the context‘;f'the media use

.

model presented above, suggest that cable ought {0 have impact

3
I

L]

on otheg media use activities if for no other reason than that '
- A

it provides content similar to what the other media are providing.

In fact, the cable technology has the capgbility to provide

almost all of thé content now being proviqed by the other media
. " X
,individually. The impact of chble ought tb be strongest, as
P . : '
Himmelweit, Oppehhiem and Vince (1958) suggested was true for

television itsg&f, on those media providing similar servicas.
*

The effects would be least noticeable on those media providing

services not being offered by the cable systen. ) ' .

. Study ‘Design
= . . \
Data providing for a preliminary examination of'the'ipgact

of cab%e on othef media were gathered aﬁ/part of a study conducted
} -
in Columbus, Ohio, and its suburbs in February and March of, 1980.

~

r

Telephone interviews were conducted with probability samples of

!

-

household heads? in homes with and withou® cable television. A
' 4 ‘ ' P 4
tqtal of 633 interviews were conducted, Aabout one third of them

with nonsubscribers to cable and the remainder with cable

] L]

.

sugfcribers. . . ~

e
”

While Colugbus and surrounding Franklin County are served

¥ ‘

]
by four cable eompanies, interviews were conducted only in those
!

geographic areas served by the Warner Amex Qube system, the first

interactive system in full commercial operation in the U.S.

L ¥ .

4

.
N , .
-

9




*

v ¢ . < . N,
. ( | . _ge L

- i ¥ \ L}
While Qube is best known because it allows audience members to

talk back td the tedevision set via a home console, {

4+

significant featu(iris that it prgwides extensive payfper-view

ore

oPtions to subscri ers. Imcluded in the pac

at the time of the study ﬁere numerous movie channels, 1nc1 ing

. one for hadult" movies, sports channels, a reldigious channef,

-

a children's channel, a channel providing news and weather/via
teletext, and locally produced public affairs and "magazine"

programs. First r movies were provided elther on a package

I e
or a Per view basis, while old movies were available as a result

‘of the importation of outside independent stations, including

the supepstations. In the year since the study was fielded, this
¢ .

pac}ngo of offerings has expanded considerably, though the

effects of these increased services can onlg be hinted 'at here.,

-

Included in the survey[?nstrument were measures of use of

‘ »
newspapers, television, and radio.. For *he Oube subscribers., I \'
/d
queixions were asked about ﬁhe reason for subscriptioﬁ, programs \\
s

!
watched, and satisfaction with the product., Iff addition subscribers
also were (sked to report on the impact of the subscription on
their normal media use hahits. Various demographic questions were

}

posed to both subscribers and nonSpbscribers..

v

Information on the effects of Qube on its audience can be
gained indirectly frgm an examination of the uses being nade of the
oao}o system, the reaéoos for that sdboorippion, and the demographic

predictions of ‘'use and Subscgéption. More Firect evidence can be

- 4
gained by a comparison of subacribers and nonsubscribers, '

examination of the pattqrns f media use of the subscribers, and '

reports of those subscribers on the effects of cable on their prior

* -~

media Habits.

g 16




-
' " ' -’ ‘

. Results ' .
. 1 , 'Y

L

Table 1 provides a summary of tha'reggoﬁses to zn open-

F o ' , -
'endedaqueg::on posed to those in the survey who subscribed to
\ . .

L [l
Qube. Multiple.responses were solicited and coded, 8o the ;

responsea here sum to more than 100s. TheseresQﬁPSes provide -

rather dramatic evidence that the most prominent motivations

-

for suPscg}ption were for more televisian programming variety.
‘a‘

either of a general sort o% in terms of added movies and specials

L) -

. or Bpofts. Only 7. 4t'ﬁ?*bhe 434 subscribers Surgfyed said they

“ -

decided to puyrchase Qube service because of the novelty\\\

-

/ category which included responses suggesting the i?teractive

.nature of Qube was an attraction.’ Reception of & better signal
) ‘also is not a gignificant motivating factor for thgje respondent%-

in summaryihthe0data.suggest the motivation fpor subscribing to

Qube was to increase the offering of the medih, or increase the
nunber of options compeéing for a limited amount of time.

Tahle 2 provides /gta giving at least a rough indication
€

of what pebpne actually watch on the Qube cable system. While

the items are not fully comparnble because df bagic differences
in the nature of the pJSgg%ms, thase data sh%F,that subscribers "
" - ’

use Qube 1in wifs con{isgent with the motivation that led  them to

. s \ R
purchase th% servlce.\ pfemiunm movies and specials) for which the .

o/ L

respondents pay 3m extra charge, as well as the free sports

-,

* rogfans appear to be some of the most popular progrqml offered.
Less popular-@re the interactive, locdlly produced programs and’

_religious programl, tﬁ%ugh ‘sach hna a significant following

-

The talotoxt newa and weather jfannel seems to engoy cons*_orable

s’
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popularity, with nearly. four of five rtapondonta indicating they’

wateh £t at $9a§t a-few minutes once per wt?kf' Viewing of th{?
news and‘;aather ch&nn%l tends tbrbe rather short, a sﬁbsequedt
questiQn{fevealeq. Only about one quaitar of thos; witP the

o~ bube'tervicq indicated they wachad this channel mord than five

minutes when theysturned toA}t. The data in Table 2, in general.

guqqeit that peop{s are~using cable to provide them with
; . .
materiaij;not\availablg from standard television, that is, more

»

firstlrﬁn movies, more sports, andi up~to-the-minute news and

waather reports. : .
» * . e
Demograbhic correlates of subscription to Qube as well as

‘N ' . T . )

levels of use of the varidﬁs types of programs shown in Tabke 2 !

K4
’

are presented in Table 3. Home owners are tord likely to

+
L]

-

“lubscribe to Qubq than apartment dwellgzs. Married persons are

- more likely to suchribe than ;inqle persons/ and persgns with
childran-in the hone ara more ilﬁfly to subscribe than pcr;J;a‘
without children in the home. Males responding to the survey

were ightly note likely to be in the subscription group than

in the nonsubsc¢ription group. ) -

The éemoqra ic an&@ysis of;use of the services of Qube

' provides a somsewhat diffarent picture from that just presanted

N ]

of OQube lubscfibers.‘ The hea@i t movie viewers, for example.

v

. aro the ?ougq, sinqle. rentcrl. Males and renterq are more
v 1

likely tq‘watch tho sports\proqr s on. Qube, The religious

A -
programs are most popular with.th. ldex/ residents who hléo
) 'vemained at the current addroat over the years. The religious
! . :

programs. also draw their audience from th; less ﬂfll -chated'
- . - [

. .
. v .

. [ .12 e ' . . -
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segnent of -the audionoe. The news and weather channel 1s moéﬁ

popular with the renters; Qhe single, the less well eduzatedq,

qgfkhs males in the audience. 2? v

These demoqrapﬁio analyses sufgest that Qube might well
)

draw its audience fron audionoea alignod with other media. Por
.

. eaxample, the ﬁingle, male, renters somewhat low in eduzftion -

-

who report higher levels of use of the news and weather” channel

-

Y . " -
would be expected .to be the same type of .person attracted to
radio neka under no;mal”ciréumstances. 0f course, Qube ddegl

not neces:arily have to draw audiences away from the. other media.
IR:;h;r andience members Jay just add Qube to,, treir existing media ,
7 use habits, taking the time,érom other leisure activities.
+ The d;pa in Tabie 4 provide a prelim:nary examination of T
this question of Q%ie influence on nedia, hahits by examining ‘the

relationshipa between subScription to and use of Qube and use of

the other noﬁﬁa. A negative correlation in this table.‘guggeﬂts

that Qube has replaoed another media use habit, a positive

correlation auggosta additive behavior instead. ' -

Subscription to Qube is correlated }osi Evely with two

measyures of telovisidﬁ\viiéang time (on week days and on weekendsf
3 v
. ] v

L
and with newspaper readership (here indexed, by the number of
local daily newlpapersvfttd per weok). The cor elations with

) e,
(/;in, with television, of course, would be expecte both if
| . (4 N »

heavy viewars of television are tho ones wh<\ subu_:fba to the

service and if lubscripﬁion to the service increases viewing tipe.

‘4

The levels of viewing for -subscribers and nénsubscribers are®
L R

- q?ite disorepant, with lubscribora reporting ‘an average of 3 6

\ , 13 . -




. “12-» . 7/ 5

. -
~ E: - -

hours of television viewing on the average weekday while
» L] - ¥

.
L ~

nonsubscribers report an average of 3.1 hours. On Saturday ands

’ .
Sunday, subscribefs reporg an average combined viewingﬁtime of

8.0 hours, compared with 5.7 hours for the nonsubscribers.
- . r

The correlation of subscription with héwspaper readership
is less amhiguOus, suggesting that those bersons who use that

print medium are more likely to be SubScriberl than non newspiper
readers. Viewing of 1oca1 and national television news as well as

-y

use *of radio for news and weather is not associated with
) & )

/ .
The correlations ¢f the tvo measuréds of hours of television

subscription to {ube.

¥

viewing and viewing of the various prograns on Qube is conli-qsntg

with. the explanation that Qube increases viewing time. Only Qube

subscribers are viewod ‘here, of course, and among this group use
wha .

of the variOu: -orvico- is associated with hiqher levels of ud

television use. No other strong patterns emerge inithe data fn
- 7

Table 4, th e of various Qube prqgrams is mildy associated

with l¢cal t:Ievilion news viewing. Movi

cut across all leyels of standard nedia yse, as contrasted with

viewing of the interactive talk prograd, gports and religious .
- F

[ N
programs, which is assooiatgg slightly wit;\tho standard use
habits.. Such‘k finding suggests these may the added-on
features of Qube leading .to the increase in elevision fime

s . . \ .

specifically and media time in genaral, while movies are more
L] . '- .

often used for substitution. But the general/ lack 71 strong

- A3

. ~pegative correlations in Table 4 seems toO ﬁhdioate that Qube's

.

}npgot !gz be more in terma of increasigg media usage overall than
*n

) ~
P " [ 4

,)'ﬂ‘ . \ . ' 14 ,;J
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advorso%y 3ffccting the i;i;ady existing media habits'gf the

aud&pnce member;. Use of the news and weather channel shows

vonl& a quy SIig&t and insignificant csorrelation with the use of --

radio nowi}‘w@th which it would'be expected to compete most ﬁy&

4 .

seriously, and it is slightlyhpositively correlated with use of

local te;yvision news, )
While self repor}s of change are obviousgly not -a satisfactory

substitute for ;331 cﬁange data, they may be able to provide

helpful ggidanc; in exanining'effecta of the sort of in£ereat

here, In that context, various questions were posed to Qube

subscribers regarding their impressions of the effects of the

cable syiten. The responses to those questiéns are pregented
" < . .

- *

in Table 5. Consistent with the data from Table 4, Qube
subscribers report that they have increased their viewing of
television both on the weekdays and—woekends since they initiated
the puhscription. In each case. nea;ly half of the respondents
ihdicated such an‘effectﬂ The consistency of such a finding

from the self-report data, of course, Suggests some confidence

.ln these kinds of data may be whrrantif. Ralatively small

number of respond;;ts report Qube has ‘had an impact on their

other media habits, such as the watching of locaf television news,
the watching of national television news, the use of radio for
news and weathek information, and readership of newspapers. The
self-reported effects are gréﬁtost for radio., howe;er. and it is
that medium which might be least immune to Such an adverse gffect
since it does offer some services which also are provided by Qube.

such as the news and weather channel. Given the suspicion that

-

+ ' 7
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audience hpnbe:s may under~xeport the influence of the media on

12

7

their liveshiqggenerul and in xhi;.kind of a situ;}}on
specifically, such -2 report of effécts may deserv

additional’

’ ~ “e
consideration. \
/\

This conc%usion is bolstered to some extent by data shown

-

in Tablé 6 drawn froh the‘reaponses to two questions posed to
. ! 3 -

Qube subscribers at thé end qQf thle survey instsément. )_

. * hnd ’

Pa cipants id the Study were asked to indicate what happens to'

then zpen thi? find¥themselves short of time and what QQ?y woyld \\"

expeft to do should they have to cut back on their financial )
c e L -

expenditures. for the mass media. In both cases; respondents

v

overwvhelmingly selected Qube for a reduction in copmitﬁent

- “ 4
rather than newspapers, another rather demanding medium in terms X
~

®
of both time and money. But a rather large minoxity of

¢

app:oxiq?tely 25%¢ of the respondents indicated that they would

eliminate newspapers before they cut back orn time and financial
. A ]

comnitnengp €0 their cable television service. Given the fact
that éLase media d4id not seem-to overlap strongly in terms of
“types of content pr;vided, this is a rather striking finding.
Table 7 prpsénts coryelation coefficients indexing tHe
re}at}ondbips batween these réports of the effects of Qube and
; the two questions from .Table 6 and various d@her measures., - :

Included in this-idtter group are use of the programe of Qube, 3

norualpuedia use habitn, and the demographic variables

A\

1

\t¢contidorod saglier.
Consistent wiih the earlier finding in Table 4, movie

uviawing‘ic not strongly related to reports of increased viewing of

T ' 16
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television in general. It is related to reports of decreesed

}

viewing of local and national news, but not to decreases 'in use

~

of the other media or selection of newspapers as the medium
to cut in a Qube/newspaper forced choice situation. Use. of the

interactive channel shows no relationship with the reports of
e

s

changeo~whi1e use of sports is correlated with increased \

viewing and decreased local news viewing. Use of the religious

programs is slidhtly telated to increased time with television,
while use of the news and weather teletext eervices is associated
slightly with increased time with television, reports of decreases
in local and national news viewing, decreases in ese of radio for

news and weather, and the decision not to cut newspapers fron
J. . -
one's habits of financial commitmen%g to newspapers. This set of

correlations (with use of the news and weather channel) Pprovides

perhaps the strongest evidence to date that a real substitution
s b
v
effect resulting from subscription to cable may be lurking just

beloi,tha sérface here. The severely restricted variances for
hY

they}elf-report measures, of course, makes the emergence-of lar?e
»

correlations rather unlikely. A
«

The pattern o! alationships shown in the middle section of

Table 7 fpr aelf-reported influence and hours spent with

1Y
“

-
television is one which il repeated elsewvhere in the table. Those

r—
who use television heavily repgrt that Qube has increased that

use, but tpat it hasn't decreased the use of the other media or

the news programs of television. This is true where newspaper'
readid; i3 examined as well, suggesting that heavy media users at

elieve that they are able to _add media services by adding
..

.17

least

¥

. !
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time, rather than decreasing their use of the other media.
- -
Regqular newspaper readersf’?é would be expected, also are less
p

2

- likely than infrequent newspaper readers to report that they would

A
. cut back on -time or financial commitment to that medium rather

-

;ﬁ than on co?mitment'to Qube ., . Where use.of television and radio
. N ) . N .
news is concerned, however. there is no evidence of a relationship
- ) .

between these habits and reports of Qube's jnfluencé.

The relationshiﬁs between several of the demographic

characteristics and self-reports of influence are quite comparable

—

to those féz newspaper readership and self-reporFs of influence.

Such a finding isn't surprising, of course, since readership
] E
ig associated with some of these s%pe demographics. Home owners,

ma%‘:ed persons, and hose with cﬁ&ldren in the home are more
likely than theiifcoun erparts to reﬁort increased television
time as a result of QPBB but less likely _ to report any othgr
signs of Qube's influence. Male respondents alsgiare more likely
to report this pattern of eﬁect;s, perhaps reflecting a male

[}
tendency to underestimate, environmental influences on behaviora.

, In a final effort to teafe from the available data evidence

’ .
ragarding tie influence of Qube. correlationsiﬁptween lgngth of

aubscript}on to Qube and various factors are reported in Table 8.

.

o Lengtv of subscription, of course, may be a qrosa indicant of.the

stages subscribers ¢o through as a result of subscription to
. =

. cable and as ‘such be related to influence.
Those havinq Qubo in their homes the londest are somewhat

less likely to raport that the cab;F service has increased theirx

use of television oxr decmaased their use of local and national

[
. " .
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television news than those on have had cable for shorter periods.
|
These f£indings suggest, of course, that homes may return to

something like normalcy after a certain period of increased use.

Agother explanation, howeﬁbr, is that those persons who continue,

|
-

affected by

use of Qube for longer periods ar:\aimply those least likey to be
A7
dg: medium.

" This second interpretation is a bit more consistent than

, the firsat withxseveral other findings in Table 8. The more

T ’ .
and watch more of the locaJiinteractive programming, less sports,

veteran Subscribets watch fewer movies than the never subscribeqt\

and perhaps slightly more religious programs. They also are more
»- .Y A} "
likely to watch local and national television news, use radio

X
news, and read newspfpgrs. They have been at their address longer,
- Aare #ore likely to own their homes and to be married and have
children in the home. They also are olde® than the new

subscribers. '/)

/ ¢
Qube' had.b en‘in service for just over two years at the time

+ -

tha study yab ielded, yet about a quarter of those responding
d [ - . '  § T .
to the survey had been on the system for,less th;n one year.

*

*
These and other data suggest that much of‘the expansion of the
system has bden Anto areas not previously wired, aﬁd that new
sales ip the previously wired areas are doing little more than

keepi pace with cancellations. The data ip Table 8, it 1s .

<

interesting to note, suggest that continued subscription to Qube

- -

is predicted by variables similar to those which'ﬁreéict

subscription to newspapers. - It is hard to kegp the young,}
]

' L]
; unmarrieéd renters on the Qube system, it seems, and it is hard to|l

’ : \'19 ’

-




. y
-18-
r
. . . "t
keep them as subscribears to newspapers. The content of these

two media seen to,ditfor, but they seem to have a similar
. problem in this regard. And they hay very well find themselves in

‘ a competifive situation regarding these mobile audience members.

. |
Conclusions

[ 4

s 1
The data presented in this paper speak to two general

questions. Pirst, they provide some iyformation about who

—

* ’ \
subscribes to esable and who uses the prograg& it‘offers. Second;

*

. —— .
they offer preliminary evidence regarding the consequences of

/—-—~
this usage.

On the first count the data Lre relatively clear. Subsg;ibers
are drawn disproportionately from the home owners, the married,
- !

and those with children in the home.  In contrast oneof the most

4

highly promoted features of the cable System studied. mnovies,
are viewad more often by the renters, the single, and the young

who subscribe to the service. Sports programs provided.by cable

f also afe more\popular with the renter# than gie home owners,

the- young, and the male audience members. One type of program .
oiforod by the éablg fystem is more popular with tge gtable, .
older members of ého audience: religious prograna.h These progranms
alsoc are more éopular with those with i;su formal education than

s

with audienge members high in education.

-

The data rogar@ing the conlequence‘of use of'éable and its
various pfogra;n types are less copclulivo and more difficult '
to summarize. P.rhapi\host.fiinly ;ltabfﬂlhed is the finding
th;E subscriptian to cable“is assfociated with increased time

) f
spent with television. There is sonme suggastion, as well, that

a | ¢

[aW!
<
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use of radio for news’'and weather information is adversel;'

-

a!fecte& by use of cable. In'&enoral, however, the data seem to
LY

suggest that oable has been added onto the pattern of normal

media use. . . -

L

These findinfs musf be treated as preliminary. They come

LY

from only one cablé system, and éven that system has undergone

change in;the year sinqe t§:7atudy was conducted. Second, tkq’

noalﬁr;s used here were designed to focus on the effects of cable

on uses maée of the news content of the media rather than on

r

media use in general. Finally, the data are temporal}y bound, -

making it difficult to gauge change in the behaviors under

-
*
.

question. . -
- /

Data from a subsequént study ©f subscriibers tp the four.
cable systens operating in CoTumbus and Pranklin County suggest
that Progranm pra!orencos of Qube @subscribes are not substantially
ditter%§} from those of subsarihertho the other, more tra;itional
systems. For example, "the .amount of viewing of novies, sports
and xelig;oul Programs is nuarly the same across the four s;stemh.y
The unique proqranning feature of Qubo--interactive programmi g=-

the data in Table 1 and 2 show, was not an overly strong drawing

feature for audienco menmbers studied here, reinforcing t notian

thﬁi the habits of Qube viewers may not be very different fron’ ’

>

H

those of audiences of other cable systens,

-

Cable systams nationally have expanded considerably thelir
progranning fare in the last two Years as sAtellite interconnect
has igg;na-ed the diversity of the materials available. Tha

Qube system is no exception to this pattern, having added sinch s

N , 21
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this study was conducted such services as Cable News Network,
zépu {sports), and WSFJ (geligioul programming). The result is

) - )
that Qube tqday may present audiences members with alternatives
to their existing media and leisure behaviors whith were not .

present when this study was fielded. -

The CKRN network for the first time has made cable a serious

,xalternative tq the national networks and perhaps even the print

- P

‘\::z::;/;uggesting that the findings here mi hﬁ\;zll be slight1§
- \
. rent today. What is perhaps more importanthis the
A\ . \
possibility that, given the 1ncréased programming both in news
¢ .

»

and in other areas, cab;e‘s impact on use of the nonnews content

of all media would be stronger than the existing data sgggest. .

In that context, the present study's focus on news is too’

narrow.

.The nee@ﬁfor data which allgw for an examination of ‘hange
in audience thavigrlove: time is rather ' obviou8. Such a ﬁé%ign
i;.rather difficult to carry out, but infaerences about change

will remain rather tentative without it. |

L]

. Qpis study‘gac guided by the Beneral aksuuptZon that audience

¢ds. Such \\

choices are guided by past experiences and expectations about the
.

mcmber&wghsone those media which satisfy their ne

[ offering of.new nedia lystemt: In that co*text, the data on

langth of subscription ;o Qub; are illustra;ive, far they show,

first of all, that turnov;z oh the system is~qgito h&gh. While
responses to an open-ended question in the survey instrument N

suggest that satisfaction with Qube 13 quite high (34\‘b£ those

surveyed could not even verbalize a complaint) and did not vary :
v !
) N vﬂ\: v ‘ ’ o
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aioﬁg'thosa who had bden on the system differing amounts of t&sf.

-~

clearly not all pérsons who purchase the system find it worth the

LI

tinpordl and financial investtent. And when those who were not

~

subscribers to Qube were asked why they 4id not subscribe, nearly

40% said because they did not want the additional programming being

offered and 25% said gecAusa it was not worth the added expense.

Presumably for these ‘Persons the exisﬁing media were meeting their

'neads quite nicely or Qube was judged incapable of meeting them.

Perhaps the stfongegt advice offered by these data is that -~

&
’

Suysquent research *should keep oﬁen the possibility that
i

audience members both replace prior media habits by use of cable -

services as well as use these new services to'suPPIGMent thosge

- ) . . F .
existing habits. Whiqp‘o{_these effects is dominant ig the

al 1
.

obvigus next gquestion.

L]
-~

'

ah
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Table 1
Reasons for Subscribing to QUBE
L] . “
. ,
. * Percentage of respondents
LT Reason . . . . giving listed reason »
- L}
For more variety in televisjon
programming 50.2
For the premium movies and ‘ . -
, specials - i ~23.0
. - *
. For.the added sports programming ) .. 20.3
Beiause of the novelty of Quﬁs 7.4
pecause of the sales pitch made . 7.4
i
‘\
. To improve-my television receptian . 5.3 -
) H . . *
K434 ' . ‘
) L]
Table 2
- what Subscribers say They Watch
Program " l ' Percentage
- - ‘.“ 4 -
. Watch at least one premium ’. ] -
povie per week ' . . 47.2
Watch Interactive talk show " .
at least one day per week . 35.0
Watch at least one free sSports
event per week . 62.4
' Wwatch 15 minutes of religious \ ‘;>
programs at ltast once per week ~1§.1
. watch & few minutes of news/wWeather
channel at least once per week 779

~
P - -

. . §-434 A S ‘ r
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Table 3 e
. . ¥ .
Demographic Correlates of Subscxiption, *Use of Qube Programs
) (Pearson’'s r) .

Y -

- Yrs. at Hone Mardital No. of . s
v . ‘ Address Ownership Status 1 Children Educ. . Age Sex

Subscription 3 "J. .00 .23 +17 .14 .06 .02 .09 '

Prograanypd;4 - -
Movies .07 -.16 -.17 -.01 -,01 -+21 £ ;08
Interact{ve Talk . 05 -.02 .02 .06 -.07 " .08 04
Sports -003 --14 ' -003 -.03 -.04 =-.09 017
Religious -19 .06 .08 -,03 -.19 .18 -.06
News/Wesather .01 -.11 -.08 -.03 -.10 =-.03 .10
il ;- cL g
' - ) ’ - “e . - .

1. ‘Coded to 1ndi;Lte married (2) or not married {(1)°

_2. Coded to-indicate male (2) or not male (1) .

3. ¥N=633, Correlations of .07 or greater ares gnificant at the .05 level.
4. Nw434., Correlations of .08 or greater are gnificant at the .05 level.

r ’ -
. . '
Ll - 1
N ) €
. ) \ -
, .
.
.
:
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Table 4 .
Media Usé‘Correlates’of Subscription, Use of QUBE Programs
, . . . (Pearson's r) *
@- . ’ i L
: . Hrs. %V  ‘Hrs. TV TV local TV national Radio News NewSpapar
Weekdays Waeekends News Viewing News Viewing Listening Readership
§ublcription1 : Al ~—:20 .02 -,01 .01 .17
, Program TYP.IZ - L
N, * L
HOVi‘. ) .11 .09 -.03 -005 --03 s
Interactive—talk .21 .16 - .12 .12 -.00
Sports .17 * .22 +10 ) .09 .04
Religious .10 ° .13 - .13 <10 .03 .
News/vweether S & .22 .10 .04 -.04 :

4
A
L]

1. N»633. Correlations of .07 or gﬂ::jer are significant at the .05 level.

2, N=434. Correlations of .08 or grdater are significant at the .05 level.

X ) ’ / . >
- - /
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Table 5 .

Eelf Report{ of Change

, -

~'S8ince Subscribing to Qube... “percentages

oy
Watch TV on weekdays: —
Lot more . ot E 17.0
Little more- . | 29.6
Same amount’ 48.3
Less . 5.1

Watch TV on weekends:

Lot #ores 20.9
Little wmore ‘ 29.8
Same amount ' 43.5
Less ) 5.8

Watch\ local TV news: .

[ *

Les ) 7.9
Same amount . 86,8
Hore \ : . v : 5.3
Watch national TV news: .
Less ' . §.5
Same amount l 84.0
Morc-. . ' 9.5
~ Listen to radio for news and weather:
Lass h 14.7
. Sam mou . 8l.8
More ’ ’ - ) ~%3.5

Read n;wspaborl:

Less ° ] - . /§,1

Same amount . 91.9
More. - 3.0
"N = 434




. Table 6

o . Media Priorities
# )
[ " . !
Question Parcentaqes
-
l. Time constraints: Generally, what happens when .
you £ind yourself short of time and have to cut back .
on something? Are you more likely to cut back on the
time you spend with the local newspaperas o on the
time you spend with QUBE and television in general? -
» ] - 1
Spend less time with the papers 27,6
N Spend le5s time with QUBE/TV 58.8
Doesn't buy paper now . ‘ 2:8
. Don't know ° ] . 10.8 .
i 2. Pinancial Constraints: 1If you had to cut back on ‘
the money you spend on such things as newspapers and
QUBE, would Yyou stop buying newspapers before You
R stopped subscribing to QUBE, or would you stop
. subscribing to QUBE before you stopped buying local . . ¢
newspapers?
o
Stop buying newspapers - 26.5
Stop subscribing to QUBE 58.4
Doasn't buy paper now " . 3.0 '
°  Don't know : . 12:1
' -
N = 434

v
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. Table 7 :
Correlates of Self-Reported Changeb

S? More More Lesgs ™~ Less Less Less ~ Cut Cut
Weekday Weekend Local TV Natl, Radio Newsp. Hewsp. Newsp.
- - v v News TV News News Read. Time Money
Qube Program Use: ) ' 3
Movies .06 .06 .14 .17 .04 .09 -.00 .04
Inper. Talk © .03 -.03 © .02 v .02 .03 .01 ~.01 .09
sgorts .20 .16 .12 .05 .08 ) .03 -.10 .03
eligious |, . .10 .09 ., .06 .04 .08 .01 +=.00 .10
‘ News/Weath. .09 .10 .13 .09 17 .05 -.03 .12
Normal Media Use: .
Hrs. TV Weekdays .15 .12 -.10 -.10 .07 =.08 -.08 =-.07
Hrs. TV Weekends 27 .28 w319 ~-.19 X .16 -.19 -.18 -.1l6
TV Local News .06 ;03 . -.05 -.03 -.00 =-.02 A=.03 . =.03
~ TV Hat, News - .00 " ~.02 -.00 4 =-.00 .02 .01 .01 .02
Radio News © .01 -.00 -.01 ~.02 ‘06 ~-.01 -.01 =~.01
Newsp. Reading %16 .16 -.19 -.20 “-.20 ~.2% -.23  -.21
Demographics e ’ e
- Yrs. at Address  ~-.02 -.03 -.00 .01 .01 .00 -.01 -0l
Home Ownexrship .18 .19 -.23 - -.23  ~.23 -.23  -.23
" Marital Status’ .15 ".14 -.19 , =.18 o -.18 =.17 -.18 =.17
No. of Children .14 .12 S 15 -.15 ~.16 -,15 =.15 -.15
Education .04 ,03 .05 -.06 -.10 =.07 2,08 -.07
. Age -.00 -.00  -.04 -.03  -.01 ~-.02 ~-.03 -.02
© sex’ K .11 .11 -.08 +.10 -.09 =-.0 -.11 :;09

N .
[]{BZS “1. N=434. Corrslations of .08 or greater are significant at the o5 level.
oo 2. .Coded to 'indicate married (2) or not married (1).

* 3. Coded to indicate male (2)'0r not male (1l).




Table 8

Jd

Correlates of‘Eength of Subscription tg QUBE

Pearson r with
Length of Subscription

Self~Reported Change ) A
.More Weekday TV ’ -.09
) dore Weekend TV -.07
Less Local TV News -.15
Les¥ National TV News -.11
-+ Less Radio News - - -, 057 4
.'Less- Newspaper Reading ) _ -.02
Cut Time with Newspaper . . .07
Cut Money for Newspaper .03
QUBE Progr?m Use ‘ )
Movies - . -.08
- Interactive Talk ’ . . .08
Sports -.09
Religious .07 !
. News/ﬁeatﬁar . ~.06
Normal Media Use ’ :
‘ Hours™ 1V Weekdays 02 i
Hours TV Weekends -.013
TV Local News > .08
\(/f\»J TV National News - 10
‘ Radio News - ' .09
Rewspaper Reading .19
. ~
Demographics
Years at Address ’ .21
" Home Ownership .30
Marital Statul2 . .21
_. Rumber of Children o ' .13 i
B Education \ -.08
5903 ' 37 .29

L sex” . . ~.06
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Table 8 (Continued)

g:434. Correlations of .08 or greater are significint
at qhe .05 level, - . .

Coded to-indicate married (2) or not married (1).

Coéed to indicate male (1) or not male (2).




