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welcome, teachers to this $CAT Consumer Educat1on Teacher PAL* We h0pe you will find R\:S 2

eful resourcé wh11e you “are teach1ng this subJect Features of this PAL include:’
. ol ‘ | o S

A CONTENI;OUJEINE'of the StUdeﬁt,PAL'SUbjectlmatter to aid you in class discussions.
c - STUPENT OBQECTIVES which state/4n behavicraﬁ'terms‘the'bbjectives:of the Student PAL.
‘hl ! ' . ! // ‘ ’ . ' ‘ i
' SUGGESTE?*ACTIVITIES wh1ch ybu may wish to use as enr1chment activities. These 1nc1ude

INTRO UCTORY ACTIVITIES which g1ve suggestions for introducing the topic.

DEVELOPMENTAL ACT VITIES which g1ve ideas for developing the major concepts in The

- . Student PAL<. These suggestions are keyed to each section of the Student PAL
and. 1nc1ude appropr1ate resources o~

REYIEN CTIVITIES wh1ch g1ve suggestrons to gu1de the cu1m1nat1on of the study.

!

RESQURCE 5uggestH0ns wh1gh are of three types and’coded as follows:
* Mater1a1s deve]oped by $CAT and 1nc1udEd in th1s Teacher PAL o
+ Commerc1a11y deve]oped mater1als ava11ab1e at a cost. |

Commerc1a]1y deve]oped materials, avar]ab1e free or on a free-loan basis.

v

[ {

ﬁDDRESSES"oE the brodUCers.of-all suggested resources as well as others which you may wish
to contact for additional ideas and/or materials.:

Packaged Act1v1t1es for Learn1ng
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A SPECIALIZED VOCABULARY which is an alphabetized 1isting of all the "Passwords” listed .”
in the Student PAL, . S |

FILH DESCAIPTIONS for each filn suggested as & resource. -

XWMWMMMWWWMHMMMM%MMMLWNQMW%M,
Student Activity Sheets, Film Guides, and Trdnsparencies which you may wish to use -
in your study. ' o

S o ot
‘ ANSHER KEYS for the Test, §CAT-developed Activity Sheets, and Tl pages from the StudenJ
PAL requiring student responses. '

i

A STUDENT PAL for your reference,

o

In addition, sone pages in the Student PALs are designed specifically {9 encourage class discussions,
and teacher-led discussions may be necessary to insure student comprehension/of the coricepts presented.
Such pages in the Student PAL for this tppi ¢ include: ‘ '

)

Pages 5 - 6: Making choites and determifiing the costs of those choices \
Pages 22-23: Deternining the consequences of choices L
Page 24: Opinions about credit ‘

Pages 30, 31, 34: (Qualifications for credit
‘Pages 38, 41, 44: Consumer reactions to problems

b

These features are suggestions only. You, the instructor, know your class best and should feel free
“to choode those activities and resources most appropriate for your students. ‘

s
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Credrt prowdes the opportunaty for persons tp nncrease therr buyrng power by means of havrng the use of

o
1

money,- merchandfse, or services mmedrate]y and paying 1ater For some it may mean the convenrence of
3

' e

* carrying sl ler sums of money uhen shopptng, for others credrt isa form of . "forced savrngs" as they.
find rt easier to make payments at specific rntervats than to save in advance !

o

P ]

\
' , I - /

\

Today's consumer usuaH y shops more carefutty for the product he w1shes to buy wrth hrs credrt doHar

y

~ than for the money he need§ to purchase 1t It is, the purpose of this unit to make the credrt user 2 fore
“ informed csisumer. ' o

i

e concepts of what credtt 1s, tpm to obtarn 1t the costs of oredrt the 1imits of persona] credrt

3

/
and the consumer protettrohs offered the credrt consumer are presented to help make today's young consumer
/
a more inforned credit consumer |

,, S '
BN

r’ . ‘ . ' ) o } . . o
@W@dﬁ | | - i | |

Credrt 1s ameans of extendrng oné‘s purchasrng power m trmes of emergency, need or sdnpte desrre
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1. The feaning 6f credit

A, Definition ' '
- 1. The system which. allows consumeirs |
- to obtain goods, services' or money
and pay at a later date =
2. Examples of credit
a. Goods
. | b. Services
| t- ¢ Money

, B. Advantages and disadvantages
. 1. Advantages
' 2. Imediate use of goods.
b Convenience

(redit rating !

. Disadvantqges | y
a. fost
b, Ties up future- income
¢ Risk '
d. May encourage 0verspend1ng

L. Types of credit accouﬁ?%’“w‘ T
L. Salés or purchase credit
2. 0pen or regular charge accounts
) Convenience cred1t

(3) APR approxlmate]y 1y
b. uRevolv1ng,or flexible aceounts

o (1) Predetermined maximun
~(2) Predetermingd payment period
ERIC/ (3) APR:- approxirate]y 181

o Contewt Ouifine

Insta]lment purchase accounts
(1) -Reqular payments over 3
specified. period
(2) Buyer not legal owner yntil
- item is paid for
(3) Finance charges ysually high
\\ (4) Charges may include
(a) Credit investigation
(b) Contract
(c) Collection
() Filing fees
(e) Credit 1ife insurance
d. Credit cards
(1) Issued by department stores,
- banks, oil compan1es ete,
) 300+ m1111on in use today
) Regular/revo)vnng option
| Predetermined maxinum
J Monthly bitling .
) §50 Tiability Timit if Tost
) APR: approximately 18
* (1% per nonth)
e. Services
(1) Professional sepvices
(2} Monthly statemegts
f. Utilities
| ?1 Electricity, gas, water
2) Telephone |
2. (ash Toan or borrowing credit
a. Commercial banks
(1) Largest source of consumer
credit
(2) Variety of loan services

(
(
(
(
(
(

\-lcsc_n-bwr\:

(VI
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(3) Equal monthly installment 4 B, Credit applications

. o payments 1. Personal information
(4) Strict qualification re- 2. Employment data
quirements | , -3, Personal history
(5) APR: approximately 12-18% 4. Credit history -
b, Credit unions - 5. Public record information
(1) Limited membership _ '
(2) Low interest rates - (. [Lredit records
(3) AP aporovimate ' + 1. Rating
c. Comsumer oo | . "~ 2. Credit bureaus
- (1) Specialize v siay Wi . a. Files on credit users
(2) Loans available to greater . b, Confidentiality -

credit risks

_ ¥ ¢. Consumer rights
féﬁ APR: approximately 12-36% :

d. Savings and loan associations TE}F Credit costs
i”’ (1) Loans limited to mortgages g
| and home improvement A APR
(2) APR: approximately 7-12 |
e. Life insurance B. Dollar cost of credit
(1) Cash surrender value of .. o
policy ) C. Cost factors .
(2) Reduces insurance Coverage 1, "How much is borrowed
(3) No repayment schedule S 2, How Tong the loan ig for
(4) APR: approximately 5-7%% 3, How high the interest rate
f, Other sources : A L
(1) Loan sharks | 1y, Too mich credit
(2) Pawnbrokers | | C
(3) Individuals " A. Action plan .
1, Contact, creditors
[1. Obtaining credit , 2, Borrow'to pay off creditors
L 3, Utilize credit counseling service
A, Credit-ability 4, Bankruptcy
1. Character : ‘
2. Capacity
3, Capital | -
) 3
g i

"y




3. A safe amount for credit

. No more than 1/3 of yearly dis-

cretiogary income -
No more\ than 10% of take-home

- pay can{pay off in 12-24 months

3. No more| than 20% of yearly take-
home p
V, Consumer protection ¢
Fegislation
1. Tuw - ding

.

3.

a. "Consumer Protegi un
b. Basic law governing cred1t
¢. Prohibits discrimination
d.. Requires disclosure of a1l
~ terms on contracts
(1) Finance charge
() AR
(3) Other conditions of sale
Regulation £
a. Interpretation of the Truth
in Lending Law
b, Provisions .
(1) Purpose
(2) Penalties
(3) Definitions
(4) Forms to be used
(5) Required information
(6) Advertising
(7) "Cooling-off" provisions
Fair Credit Reporting Act

“a. Regulates the use of personal

credit information
b, Confidentiality of records -

‘éd-a.,/

¢, Consumer rights

(1) Review of file
(2) Notification
(3) Correction of errors

B, - Credit cards

1. Guard against loss
2, Liability Timit of $50

C. Unfair credit practices .
1. Local, state and:national agencies

f=>]

L= o

o W@ Th® A0 T

Better Business Bureau

Legal Aid Sotiety . -
State Attorney General

Nationd] Credit Union Administrat-
Newspapers

Chamber of Commerce

Small Claims Court

District Attorney

Radio/TV stations

ederal agencies

Federal Trade Commlss1on--Bureau
of Consumer Frauds
U,S, Post Office

¢, President's Special Assistant

for Consumer Affairs
President's Committee on Consumer

- Interest

A

A




. Given 2 password and several definitions,
the student will select the alternative
which defines the password.

. Given several alternatives, the student

will select-the alternative which defines ‘

and/or describes credit.

. Given a realistic situation, the student
will determine whether or not the situa-
tion is an example of credit.
¥
. Given several alternatives, the student
will identify the principal advantage(s)
of credit, | o

. Given several altermatives, the student

will identify the principal disadvantages(s)

of credit,

. Given‘several alternatives, the student
will identify the mathematical description
~of the dollar cost of credit.

. Given a realistic situation involving a .
credit purchase, with or without extraneous
mathematical information, the student will
calculate the dollar cost of credit.

L}

 Studsot OBfasvas

10.

11,

12,

13.

.

~ for its use.

Given several alternatives, the student
will identify the annual percentage rate
as the best way to compare alternative
credit arrangements.

- Given several alternatives, the student

will select the definition of annual
percentage rate.

Given several alternatives, the student
will identify sources of loans.

Given several loan sources, the ‘student
will identify the source of offering the s

Jowest interest rate.

Given several alternatives, the student

~will identify types of credit accounts.

Given several alternatives, the student
will identify the thirty-day charge
account as costing the consumer the least

!

_Given several alternatives, the student

will identify methods of protecting a
qood credit rating.

[y
-
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15. Given Several-alternatives, the student " 19, Given severil dlternatives, the student
wil] identify criteria for determingng i1l identify ways in which credit cards
eligibility for credit. , can be obtained 1egal]y
16. Given Several alternatives, the stufent- "~ 20. Given severa] alterna!\ves, the tident
will identify the purpose of Tocal & - will identify ways in which consumers are
credit bureaus. kY o affected by the Truth in Lending and the ..

- FerthmeﬁmgAﬁ

17, Given Several alternatives, the student™
will identify the serW%ceS not offered ™\ \Vﬂ 21. The student will be able to comp1ete 2

by Toca] credit bureaus, ) credit application..
, } . 3 ‘ ‘. .
v 18, Given Several alternatives, the student Ty B
" wil] identify signs which possibly
signify abuse of credit cards.
Vg )
| 3 |
2 \ v—:‘
(
‘yy.\.ﬂ
C /Oy
. k '
20 .
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Generalizations

- N .\ '

;o l\cih/ﬂies

" Resources

IR Y

-

Credit has both atvan- ,
tages and disadvantages .

for the modern fredit
consumer,

22
' [Kc

Aruitoxt provided by Eic:

2.

3.

.
Y

Adm1n1ster (h.a.r.vge!! test as a Pre- test

— .
& ‘ / . oo <

-+

!

\ 4 ! . . .

Develop a class definition of credit,

Write "What is Credit?" on chalkboard or overhead transparency,

Encourage one-sentence answers,

Utilize an audio-visual approach to define credit. .. "

Pitman Publishing

Teacher PAL -

¥ Test -
" Teacher PAL

4 The Consumer and
Credit . o
* Tsound filmstrip)

Current Affairs

+ Eonsumer At Large,
"Cash or Credit"
~ (sound filmstrip)
Coronet Multimedia
Company

+ InteraCt .
T t be Cash o?
Charge?"

(sound filmstrip and
student booklets)

!

’
+ Personal Mongy Manage-
ment, "Using Credit as
K Tool"
(cassette tape and’
transparencies)
Paut §. Amidon

* Specialized Vocabulary

23
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Full Tt Provided by ERIC.

_ERIC

4, Explore étudentS' curvent ynderstanding of'credit.
- Discuss who uses tredit; the histoﬁy of credit,

Assign students to explore the hisﬁfry of credit for a report

to class Tater in the study,

5. Collect materials forngQI%fin board d1591§38 on credit: |

Credit advertisifg

Credit applications

Loan agreements’ T
Promigsory Notes ; Ly
Installment contracts ‘

;O et Sauiin]a"s of Tocal rétail or discount stores
ic |

Periodical article¢ on credit
er]]ow\pageS" 1istings S

o

¥ Transparency Jaster #1 °
Teacher PAL

t Consumer 9[9@12’
The Fgrns of Credit *
W lE .
(reprints)
National Foundation
“for Consuner Credit.'".

o

/

-
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‘Resources

WHAT SCREOIT? -

-cTass reactions to-the'statement; "We've in the “Charge It' Age."
. L ‘e . .
| student opinions of" cred1t "
t three major statements about credit:
Credit is bad -- a]ways pay cash. ,
Credit is riecessary in many situations.
Credit should be used as-often as possible:

gest’ that each” student determ1ne wh1ch state@gnt most near]y matches

~own feelings today.
evalyate these feelings at the end of the study

' the evolution of\cred};yln our soc1ety, emphas1z1ng the movement.
155 to charge.- fg& , -

. w‘ A

PR

(amples of cred1t. . L .
ne what use of credit "is made by class members and their families.

SV
: -

 the benef1ts of consumer cred1t

> 'savers: . Interest
2 borrowers: - Use of goods .
ietys . Increased production of goods

© 'Employment S

Lower costs.

A7

X BRI
.(’ * N ,

* Student PAL, pp. 3-24

+ Buying on Credit
NE (lé m - Fiim Guide #1)

Coronet Multimedia Company

A

* Student Activity Sheet #1
Teacher PAL °

* Transparency Master #2°
Teacher PAL



Acliviles

~ Resources

e Discuss‘the advantages and diéadyantageS'of;using credit. |
. * " "

Y
] . !

[4

8 Emphasxze the fact t)at credit 1s used in three basic types ok purchases; Goods ]

Services
: Mongy
L1st several examples of each.

9. Discuss the main reasons for buy1ng credit,
Emphdsize (1) It allows for the purchase of costly goods before the tota] purchase
~ price has been saved. - ,
. (2) Such purcha§1ng helps establlsh a credit rating. "

w Dﬁmememowmsﬁcth MMswamﬁewmn
Cash Loan or Borrowing-Credit

11, Discuss the chargcteristics of types of sales or purchase credit.

.Y . /
L)

o

-] * Transparency Master #3 .

Teacher PAL

-+ tonsomor EdoCation:

Instal Iment Buying : -
(Film Guide W?; C

|+ Retail Credit Buying

{16-m filns)
 BFA Educational Media

¥ Transparency Master #4

Teacher PAL

4 Getting Your Money worth

Group 1 - "Making Credit
ork for You" .
+ (sound filmstrip)
- Society for Visual Education

* Transparency Master #5
Teacher PAL .

- #tudent Activity Sheet #2

Teacher PAL

+ Credit uxing Serfes

(sound filmstr1ps)
Interpretive Education

+ S0 You ant o L Creit,
Situation Two »
(multi-nedia kit) .v 29
. Changing Times Educat1on

Service
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» Resources -

13,
14:

15.

.
‘ Inc]ude cautions for credit card holders-to remember

. Djseuss the characteristics of types.of cash Hoan or borroking credit,

!

[ ' » i oty
. W ] ' )
¥ ' ‘ N ' ‘

Prepare a bulletin boamd il]ustrating‘various local credit and lending in7mitu;ions.

‘D1scuss mail-order loans.

Collect examples of advertising. from newspapers and perlod1cals |
Emphas1ze the types of loans ava11ab1e and that costs are high. /

Discuss student menbership in credit unions. | i

Membership possibilities include:
Parents who are members - -
Students employed part-time by a firm offer1ng credit union pr1v‘1eges
Teacher credit unions allowing student members -

, Local community or open charter credit unions \

\'Deve1op gusdehnes for the wise use’ of charge aceounts. o \

I

B}
.

e '@:

* Transparency Master #

. Teacher PAL -

* Student Activity Sheets
#and #4
Teacher PAL X

+ Credit Cards -
(T6-m fiTm - Film Guide #3)
Churchill Films

+ Norld Without Money

16 m Fi Tm)
. Walt Disney Educat1ona1 Med1a

Company

L)

¢ Student PAL, pp. 25-4d
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Resources ¢
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2 Drscuss the "3 C's of Credit," ‘
Deve10p questrons to clarify the rreamngs of each measure:

Cﬁaracter Is he a-stable, reliable person who reaHy trtes to meet aH his

| o obhgatgons7 |
o Capacity: Is 1t 11kely that hts income wrl] erther remarn stable or 1ncrease
R ‘durrng the 1ife of the 1oan? o
f~WMﬂ mmnummmmwmmmmmMﬂMnmh‘
~ obligations? -
3. Bialuate the " C's of Credit.” |
Character - Collateral
Capacity Conditions :

(apital Comon. Sense -
~ Discuss how the addttrohalah C's apply when a person is consadered for a loan.

4. Ask students to give i1ustrations to prove that size of income alone-is not enough
‘information to-evaluate- credrt risk.

Situations might include & borrower with a $10, 000 vincome who is a better crédit NSka

. than a borrower with a $15, 000 income.
b CoHect as many credit apphcatwns from as many credit sources & possible.
Discuss the kinds of questions asked and why they are necessary, '
~ (lassify each type of question as to whether it apphes to Character, Capactty, ‘
. or Capital.

Y
\

6 Practace fﬂhng out & credit application form, .
g Discuss whether students feel the questtons are reasonable and necessary
~or an invasion of privacy. - B :

Ask whether students consider themsehhes algood chedtt risk.

Ask two groupgof students to fill,oit dhfferéhg ‘forms - for 1magtnary v

persons--one a good credit risk, the other : pbh_,r c,redtt rt‘Sk

-4

EKC

Aruitoxt provided by Eic:
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Teacher PAL
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/é , #
% Student Activity heet #5
Teachdr PAL -

3
* Student Act
Teacher PAR

+ S0 You Want to Use Credit Credht
Situation One U
. (milti-nedia kit).
Changrng Times Educatton
Servrce

x Transparencr Master/ fl "

jvity Shee’tt’#G

3



- Acivifies

.:10.

¢ H.

s

0

M, o
g Emphasize that credtt applications are generaHys nt to local credtt“bureaus TR

' for" verification. Q\\ i

“Visit a

Discuss Nhat are the consequences of a bad cr{edtt rattng?

Survey 1qc51 credtt granters on their pohcies for granting cred1t to young people

Try to obtaan scortng systems used by vartous lenders

.'Developasernes of cartooh deptcttng the retattonship between borrowers and a '
,credttors | | o RN o 2

Invite local vésource persons to speak on credat accounts nhtch are avaﬂable in
their stores or busaness?and the 1nformatnon necessary for making apphcatton

Review and dtstussgrthe steps necessary in app1y1 ng for credit.

o

‘h'_ S -

Discuss credit records and the factors in a “gog\,:tl':’credit rating." | /

. . Al .
oo ) . \ ‘
, . W/‘~‘
/ »
f ‘ )
“ S ? s ’ /
» ‘ 4 '

OutHne the rolesof credit bureaus in the granting of credtt a

cal credit bureau, if posstbte.

B
!

.. 'Iﬁ

” JResources(\\:E

.
X

S ' o

5
Local Resource Person

t A 11n for Credrt |
(sound filmstrip] . ’

| Interprettve Educatton

+Measur1ng and Using Our 0ur |
Credit Capactty y a
, (reprint) . g
National Foundatton fonzt’ (
- Consuner. Credat Inc. © %

/

+ How 40 Estabhsh Yol

'. Credit-Moility ™
- {reprints and. transparency)

. Changing Times Education

ol Service

‘+Mnmgmemnofnwnmq
A Good™ |

o""_ edit Rattn
. {sound_ filmstrip)- - |
EdUcational Actwities Inc

Qo vé

l‘f”Local‘CredtteBureau | |

-
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15, Emphasue how 1mportant 1t i for the consun& to know r«hat he is 51gn1nq

._‘ l \ 1
r ' ' " i v

v [ 'o(

¢

( ®

16 D]SCUSS the meantng Of Your S1gnature IS Your P]edge 0

ﬂWGMWmatmﬂaﬁwmyw]WSW@MCO&MMH%MMKN%H&M1ﬁMHW1n‘\

credit contracts.
(Man{ students have already entered into contracts with récord ctubs book clubs,
etc . :

Aruitoxt provided by Eic:

[Kc

i

~+ Consumer Contracts

1

- {Learning Activity Package)
‘Unigraph Products

| 4 Consumer Sense, oy

JBefore fou Sign"
(castette tape and response
book) - '

| Coronet Multtmedta Company

-+ Making the Most of Your Money

Toints to Khow ﬁ"out
Contracts" /

{sound filmstrip)
Educattonal ACttVltles Inc

s Perﬁbna] Money Management,

"Credit Instruments”
(cassette tape and tréns-
parencies)
Paul S. Amidon

+ Read Before You Write
(16 m film - Film Guide#4)
FilmFair Communications

+thmmthmd?A

Film about. Pa ing Later
"TTm Fiim Guide #5)
Jou Ftlms Inc..

\
. .Io .~\)
’ I »L/"\’J‘

MWCMwwame Jg:
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' ' cAchivilies -~ | | . Resources -

'18 Compare various credrt contacts. | O
-0btain copies of actual\installment contracts and loan, apphcatrons -
~ {onpare wording, various clauses and conditions. o ¥ o o /
Suggest that a group of 1studen'cs drsplay these copres and provrde labels for - SR

. yarious segtions.

/
-

.19 List credrtprtfa]ls to avoid m contracts.

Define and point out the possible drffrcultres the consumer mrght ncur from
Lo c y Late charges . -
Credit Life Insurance »

Acceleration clauses
. Balloon. clauses -
N Locate each of these Lareas in contract copies.

r20 Deve]op 3 hst of consumer questrons to use before every credit purclaase
| Questrons might anc]ude ‘ : |
v s the ften needed or.aust umted?
,-ls it worth paying more money to getsit?
- WiTT its value outlast the payments?
Do [have a savings program?  —o

Do I need it right now? S

WiTL the payments cause' money gr’oblems’

vy
o

‘ "5".
o Utﬂ.izelﬁowj»&l]“" .
2, vDisc'uss AR: ;- , | |

The Annual Percentage Rate is the cost of credit expressed n percentage. .
APR can lae]p he. consumer conare cwsts. |

3. Practice frndrng the Dollar Cost of Credrt by using examp1es% cred1t purchasrng.

.«-, ‘3

4 A _J—
i

. 38, " . O -

. q
ERIC . . ‘ -
; A i Toxt Provided by ERIC \ ‘ . : ‘ ’ - ' ' . .
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* Transparency Master #8
+ Teacher PAL *

"

* Stident PAL, pp. 055 |

/-
. P

* Student Activity Sheet #7
Teacher PAL  © -
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= . Aclivilies o . o

Resources

N

.- v .
4, Evaluate the cost factors of credit: How much-

o . " How 1ong’ -
o How high the interest
+ Discuss the effect each factor has on cost,

5. sk students to rank order fattors which would influence their selection of 4 credit

plan:
Size of monthly payments
Number of monthly payments’
How new amounts are added to the account
Method of computing interest charges
Ro}iar amount of finance charges
PR . .

6., [Tlustrate the fact that every credit purchase is two purqgases: The item jtself
and the money or cfedit to pay for the item.”

/

7. Discuss factors to‘remember when "Shopping for Credit,"

oo

&

, ]

8. Practice "Shopping for Credit{éi/
A, Ask students to choose an article for purchase and compare the cOsts of
4() . purchasing this article on a revolving charge account, as an installment
: purchase; and with a bank loan.

Students will need to find thebest "deal" in town by showing the best

prige for the item and the best source of eredit.

Tt@ Tisted might include:

.Y

* Transparency Master #9

Tegifef PAL

+ Consumer Studies,
"The Price of Credit"
(sound fi1mstrip),
Guidance Associates -

+ Personal Money Manageme
"The Cost of Credit
(cassette tape and tran
parencies
Paul S, Amidon -

4 J\ ‘?u_
N F 3



o Activities Resources
Bicycle : Motorcycle Surf Board
 Boat , Portable TV Tape recorder
Dishwasher Sewing machine  Transistor radio o
Hair dryer . Skateboard  Typewriter |
Instamatic camera . Skis Used car
| Lawn. mower Stereo Hasher,

10,

1,

B, Compare the cost of credit for the purchase of a used car advertised in

the Tocal newspaper' from each of the following credit sources: ¢
The used car lot
A ful) service bank
A finance company
A credit union

C. Research the service charge methods used by such national credit cards as
Anerican Express, Diner's Club, Master Card, VISA, etc.,

Conpute the monthly charges on & statement for a revolving charge account.
Obtain a copy of someone's monthly statement, ,
Project it for the class and discuss the information shown. y
Verify the fiqures.

Develop an understanding of the four basic types of interest quoted by 1ending
institutions: :

Simple Interest -

Interest on the unpaid balance

Add-on interest

Discounted interest

Emphasize the importance of paying more than the minimum due on J revolving
charge account balance, .
A sufficient example of the cost:

With a $600 balance, ndthing more added to the account,

and the minimum amount required paid each month---

It would take almost 35 yeabs to repay, and the interest

charge would be $§116.15, ' a

= éh ing for Credit
(|% m film)

Modern Talking Picture Service

* Student Activity Sheet #8
Teacher PAL

B



/ | ’Ach'vilies -

- Resources.

halz Suggest that 1nterested students research refund methods used by 1oca1 Jenders.

/IHustrate a common refund method in consumer crédit--"78th" method.
Hhen a Toan is repaid early, most consumers expect to save or have
mNMNmthtMth%tmusbm
" The 78th method is based on the fact that the sum of the drgrts from
1 to'12 is 78, -
The first month of the contract, the lender earns 12/78 of hlS fee; .
the second month, 11/78; the third, 10/78, etc.
On a 24-month contract, the formula changes ,
The sum of the digits from 1 to 24 is 300. '
~ The lender earns 24/300 of the total the first month,
23/300 the second, etc.
(Other bookkeeping methods earn interest for the lender even more quickly. Many
payments have been made before the principal is reduced noticeably.)

13 Deve]op a list to help cunsumers keep finance charges low , {/
"~ Include: \ )
1. “Make a big downpayment. /
2. Take a ghort time to pay.
3. Shop to find low finance rates.

14, Revrew what charges "Finance Charges" ‘may  include:
Interest
Loan fee
C : Finder's fee or similar charqe
~ Time price differential
Amount paid as a discount
Service, transaction or carrying charge
Points ‘
Appraisal fee (except in real estate transactions)
Premium for credit Tife insurance, if required
Investigation or credit report

(S
[

--Regulation 1

I:IQ\V(Z

Aruitoxt provided by Eic:
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Activities S | Resources

1. vl‘Jtine 700 MUCH? " | |+ Student PAL, pp. 57',66

.

2. }{Justrate problens resuTting from the use of too much credit by young people. + In the Box
| , 4 | TT6 mm 1In - Film Guide #6)
' . ‘ FilmFair Communications
+ The Money Tree :
118 rnTn_ﬁzlm_-_Film Guide 47)
AIMS Instructional Media
Services, Inc.

/ | + So You Hant to Use Cred1t

— e T

(nulti-media kit)
I Changing Times Education
Service

" , + You'l) Earn It

16w fin)

. Nodern Talking Picture
Service

+ Your Credit Is Good --

Unfortunatel
m f1im - Filn Guide 8)

Pyramid Films

3

. Discuss bhe pesults of credit "problens.”
What effect does "living beyond one 's means" have on fanilies, business, and
society?

Who really, pays for had debts?
(Point out increased prices and 1nterest rateswhose with good credit
rat1ngs )




C Acliviles .

Resources

¥

s ‘Deve10p'a class Tist of "Do's and Don'ts" for credit buying to quard against
- -overspending, “ C

‘\ 5. Discuss col lection agencies (fims which specialize in collecting debts).
Include:
Agencies receive a portion of the anount they are able to collect’

Poor and Tow income consumers are most often the targets of collection

agencies | -

Problems of harassment; protection from harassment
6. Evaluate the follﬁ%ﬁng statements: | : !
4 ) '
When you treat 'cr’édjt as a privilege, it can help you have more
and enjoy more. Cafelessly used, it can become a trap.

You have a choice--gither you can,control credit or credit can
control you. : o, o
The choice 15 up to you.

How a person spends his money is a matter of individuaJ“choiCe and
based on his personal values and goals. s
There are no rules o what is a valid use of credit. .\’

Credit canchelp you have many of the-things you want, but you
can't haye everything.

7. Develop a set of guidelines to aid the credit consumer in how to handle debt
‘ wi%hout "going under." \ :
P

{8

o /

* Transparency Master 10
Teacher PAL

+ Be Credit-Wise
Tsound fiTmstrip)
Money Management Institute

i
+ BC-AD: Before Credit-
“After Debt
{sound FiTmstrip)

~ Penn. State University 4




¢ Acivities 1/ Resources

/ S - |- + efore fou By,
1 | TBankruptcy”
"People in Trouble with
' Credit" '

, | - S (cassette tapes) |
o | -Consumer Eommunications, Inc,

SR \ | + When Do Yoy Qwe Too Much
o “~Yreprint and transparency)
Changing Times Education

o | | Service
&DMWWHWHHNMMNWhMMmmwmmmUmm : | \
Contact creditors and explain, ask for different terms. |
Borrow cash to pay off creditors.
~ Use a credit counseling service,
Declare bankruptcy. t
9, Caution students concerning credit counseling services. ¢ '
Investigate; ‘ | | ‘ .
Who sponsors the program ‘ | \\\\-’~\

bhat, if any charges will be made
‘ How ‘the plan operates w .
Large fees nay be charged to pay bills without the benefit of consumer counseling.

1&wmﬂmﬁumNMUWWMMmmMuwhmmmmmm
Use income examples to calculate credit limits for such consumers,

L%

)

. wiize HELP! o | + Student PAL, pp. 61-60

A

0

ERIC 50 | N
' o | | 51
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Activities

Resources

i

‘;2; List the areas in which the credit onsumer is in need of protection.
f-mmmmmmmanmmmwmmwmhmm
“Cred1t "pipe offs" occur daily and many are documented in newspapers and magnrinoq

3, Obtain cop1es of The Fair Credit Reporting Act, and The Truth in-Lending Act,
Free copies are available upon request., ,
‘Both-"know Your Rights Under the Fair Credit Reporting Act--A Checklist for
Consumers” and "Truth -in Lending--Requtation Z" are excellent resources out-
lining consumer féﬂhts X | !

4

4. Discuss what rules protect the consuner's credit rating. .

\

5.Dwﬂwa]htwcwhmsMrmewM@cwdmﬂfowwdwﬂﬁtmﬁtmdms.

_\w/// - A

%
;

K

Iw
L
I

= Consumer Handbook to Credit

Protection Lews

gg%gn Credit 0pportun1_y
Credit Ri ght s 1n

ous1n9
=Trath 1n Lending--

Requlation 7
pamphlets)”

" The Federal Reserve Systen

| Fair Credit Reporting Agﬁ -

- Public Law 91-50
(pamphlet)
Hou\f Documents Roo

[(now Your nghts Under. the |

n

HowMtanmgkt-
A CheckTist Tor Consumers

{Consumer BuTTetn No. 7]
= fhat Truth in end1ng Means

T You
Tpamphlet)
Federa] Tra@ Commi

+ New Rules That Protect Your -
CredE Rating

(Feprints and transparency)

1g1on

Changing Tines Educ
Service

sswn

i
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" Achvies .+ -~ . | Resources.
. o .
6. Evaluate such servncgs as the Crednt Card Servnce Bureau L
?cmﬁthuwmn&dame]dﬁmmMmemrMﬂoruMmcmmthﬁ-
- Lontact; Credit Card Service Bureau . , o |
P.0. Box 1322 -~ - T
Alexandria Virgnn1a 20313. A
_: 1. Utilize copies of credit agreements and monthly statements to 1L]ustrate how Vnn ‘.
.7 the consumer is informed of his protection offered by 1egns]at10n such as the Fair, - -
Gredlt Reportnng Act, Truth.in Lendnng, and Regulatnon L | : | | .
.&MmMWMMmmwﬁwmmmnmwmmmmww | '“ |
9, List agencies uhich offer hefpto the credit. consuner ‘-.* I | * Content Mitline
-~ Make %mn lists: -Federa] agencjes (. o - Teacher PAL
E Local, ﬂuemdmumﬂammws | | v
Discuss-the types of serv1ces eacﬁ agency offers and/or the types of prob]ems with
‘Which- they deal, o
m{WmnmmwmﬂmmmmWMWmHMMMWMMWmmM 'HMm%ww g
- fraut BT S . . | {FiTn Guide 9]
| Pk - R | "1 This'ls Fraud -
' S - | TFwedeR0)
| B . o (16 mm films)
L S R FnlmFanr Communicatnons
s S ﬂf; ‘En}(‘,“x g P | +% You want-to Use;Credat,
St e EL ] Sitmtfos 46
el o o 0] (mtienedia kit)
A T A LIS .| Changing Times Education
o : oo 1“‘,' s | Servnce |
’ o , |
C ' A !
I,';w'lb‘ " ' ?
I* i )
Y . T o e
. . , et . v T ‘- -‘ J




4

- Generolzafons : ,ACliviti_és - | Resources
', review of: | | Dtscus the students current fee]tngs about the statements |
~'the meaning of credit Fedit 1s bad--always pay cash.
;_stwmw%am | " Credit 1s necessary in many situations,
- disadvantages Tredit should be used: as often as possible.
y

- kinds of credit -«

. costs g{ credit |
,ytse u of credit“

‘consuner credtt
- protection.
bétter prepares the con-

wmrmmmm“cwn‘~

fecisions in the modern
narketplace |

y

4. i

2. Views Consumer Survival Kit on credtt.

)

8. Write and tape recorsy

* Discuss why different eredit consuners might agree with dif-

ferent statements because of thetr OWn credit experfences, /-

| J
3. LWrtte apd produce 2 skit on credit for presentation to other

classes.
- Video-tape if feasible,

B Credit Hot Line". progran of callers
with prob]ems ho.are given advice by the credit expert.

credit

&NwmuwmwmmummwmemHmmr

~ lf‘o
) / ‘

kY v | ‘ ‘ , .
6%<‘Bevetop a‘consﬁmer pamphlet on credit for use by students.

7. Devise games and puzzles to review the vocabulary of. credit.

jt

' ‘

b

v

+ Consulter Supvival kit,
"N Charged Up"
(video cassette).

Maryland Center for
Public Broadcasttng

+ General Bu51ness
Skits, “Using Credit
m"s'eTyn X (
(book1et) 8 "
South-Hestern
Publishtng Company

»

4 hana 1n Yaur Noney
credit unipn-pame)
CONA Mutual InsuFance
’

.St}iety

y, -

*¥ Student hct1v1t eet
o
. Teacher PAL

{0
LA’I‘ v
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Generafizafions - Aclivifies Resources
| 8 Review the student objectives for this rodule. o mdent Activity- Sheet
E | T Teacher PAL
9. Adninister Ch.a,r.rgel! test as a Post-test. }Tes o
- A | | Teather ML
y -
i ~ Y
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A 3 .
| _J‘
-
‘ S
o/
4
. )
| ~ !
P ‘
S - Mo
« L
..._\( n V ‘
J | |
/ " ‘ v )
25. L \/‘\




* J N o | v .
Baneral Roseress - Addressss
'9 “:“ B . | . : :
. BINS Instructional Medla . T£WMMMmem,wamMMm ;Qmw
o Serviee, Jne, - 5010 Mineral Pofnt Rad M6 0. g o 7
o B dustin Ave. . ot PO B3 o U5, Cipttod "R,
-Glenda]e, CA 91201 T Madison WI 53701 “Nashihgton,Dr ,«,,"«f”‘wzo5]5 -
o R T T | 1 NI
s BRA Educationﬂ Media B Current Affairs L .Inter Q* R
SO 2211 Mchigan Ave. . ST 24 Danbury Road - - 400 Bryamt &
-SantaAMonica CA 90404 PO Bx 38 Kalamazdp, oo
‘ Wilton, CT‘ 06897 | i /
‘Changing Times Educatron o ! Journal FANGS St < f
Cor Sewvdee R Educationa1 Activities Ine. 930 Pitnen A@uBeig .
TSt NN o POiBx3® - | Evanston ,« .
Nashington, nc 20006 - Freeport, NY RALZU

Churcrhﬂl\Fﬂms o o The Fedéra] Reserve Systen " Public ;B‘t‘
662 North Robertson Blvd. Washington, D.C, . 20%1 ~ = Om'n'gs Mi.]l"“; an -
| Los Angeles, CA 90069 - ST ; R

' The Federal Trade Comission  Hoékn TalkingReskele Service
Consumer Commumcatrons Inc. 6th & Pennsylvania Ave., NW. + 5000 Park Street oMy \
“&i%ferson Company, ) Washington, D.C, 20580 . St. Petersburg,® Ft» rsrog
1030 North Vime St, - L |
Hoblywood, CA 90028 - . FilmFair Comunications .~ Money Management -Institute _
o B a 10900 Ventura Blvd, Prudential Plaza
- Coronet Multimedia Company P.0. Box 1728 . ‘ _Chicago, IL 60601 |
65 East South Water St Studio City, A W64 . | .
- Chicago, 1L g6} T Natiomal Foundation for
o o  Guidance Assocfates -~ =~ . Consumer Credit, Inc. - \
60 oredit Cond Sgvice bureau 757 Thind heme. 1819 H St. NA., Suite 510
B P-g- Box 1327 New York, Y. 10017 C Vashington, D.C. 20006 yf
| Alexandria, A 22313 . N o f
- |

>N




l
T 7 ; ‘ ’
. Paul S, Aadon and nya,mid‘FHmsr J | qugraph Products
_— Associates, Inc, | ~ Box 1048 ‘ - .0, Box 24287
" 1966 Benson Ave. - - Santa Monica, CA 90406 ° ‘Seattle, WA 98124

St. mul, Mt 55116 | R | S
C Society for Visual Education . Walt Digney Educational Media

. Penn State University 1345 Diversey Pkwy. ./ 500 South Beuna Vista St.
University Park, PA 16820 Chicago, IL- 60614 . 7 B‘urbank/, (A -9151
Pitman Publishing ! . South-Nes.tern‘ Publishing .
6 East 43rd St. -~ Compgny |

“New York, W+ 007 5101 Madfson Rd.
. Cincimati, OF - 45227

. . .
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e%@f@d  Vossbulary

" ACELERATION CLAUSE

OO CLAUSE

L
R

ASSET

ATTAGH

[

SALLOON PAYWENT CLAUSE -

BANK
BANKRUPTCY

ATy
CAPITAL

- CHARACTER
CHARGE ACCONT .

R
4

\

IR ‘A provnsnon that allows tneJeredntor to request payme”*\Pf a11
o d

| 1nsta11ments at: once if ofie or more payments are misse
A provision- that a]lows the consumer to add additional purchases
to n exnstnng nsta]lment contract

. Annual Percentage Rate, rate of fnnance charqeg fngnred on an

annua] (:2 yearly basis : \

Possession; anythnng owned that haﬂgenchanged value
To take by leqal authority

A blown-up final payment in a credit. contract; may be many times
i 1aruer than the snze of other payments -

 Mwmmmmmmmmwmmmmmm
- topay. ‘ Lo -

‘nﬂnympWOMmumm ‘

| Reputation'

The privilege of USing'cnedit in\naking purchases in refail stnre‘ ,

| ‘ T
' E :
- IR

fn. establni:ment for necenvnng, keeping, Iendnng and 1ssu1ng money

P



J‘CHATTEL FE '.;' . :r',Any pr‘operty otherython reaT estate |

, 'A 10an secured by personal property or goods and cha{ttels

CHATTE\L MORTGAGE L
COLLATERAL = | \- Anything of value which guarantees the payment ofatoan security;
R o collateral may bZ\Qaken if loan is not repaid -
RIRE CONFIDENTIAL a / C - Secret; told in confrdencer& | L,
R CONSUMER PROTECTION ACT - TruthIn Lending Act L \
. ‘ }
S CONTRACT - Wrrtten agreement that $2ys how you will repay the Joan ; |
, L0-SIGNER o | J.‘. Aperson who agrees. rn Writing to- payadebt rfthe borroue\ r does. not
C.REDIT . The system which aHows consumers to obtarn goods servncps 0 money K
. ~ - and o pay at a Tater date o |
._ CREDIT-ABILITY | ~ An individual' swﬂhngness and abrhty to meet his fnnancr obtngatnons
‘}' o ECREDIT ALLUNANCE L .' R ‘ The anount of crednt 2 consumer should,besable to hand]e
o “CREDII APPLICATION i "‘A form completed by the consumer When, he wantsto use credit
‘-_“CREDIT BUREAU- - - .' | Aolearrng house or reportrng\servrce which provides tnformatron 2
X  to the cred1t Worthiness of consumers
. , . . s |
<o CREDIT CARD™. . ) identificatron card which estabhshes the fact that you are entitled
SRR . o to use credrt at specnftc outletssfor specific purposes -

A




N

8

8/' ‘.

/
f

CREDIT HISTORY

 CREDIT UNION

CREDIT COpIELING

\ .

CREDIT LIFE INSURANCE_ .

ceorT et Y

CREDIT RATING

CREJIT RECORD

REDITR -

DEAIT

.

2687 CONILIOATION

- EBTOR
DISABILITY INSURANCE

A h1stbry of credit perfonnanﬁ

memwmmmmwmmmmMmmmﬁmmmd
~ arranging repayment schedu1es

\

A record of a consumer's use of cred1t especially h1s past record

of meeting credit payments

Life insurance which prov1des for full payment of ) loan in the event
the borrower dies

- The makimum do11ar amount which can be charged

hn eva]uatwn of a consumer's quahﬁcatwns to receive credit; based -
on. several factors espec1aHy the past record of‘meeu ngf‘f:red1t payment
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© Ao organ1zat1on of persohs 4h band together for the purpose of: sav1ng
" money and lendmg money- to each othera at a low i nteresL

E

'

| ‘ ' lt i"?f ‘ : v-j:\" »».‘ f-w(‘“ ' ~r
\ One to. whom a.debt is owed R 1 S
L L o
. Charge = /- o
| Somqthmg owed , *v’"‘\,\__\

'Plan for paying many ‘creditors by borrowing. enough money to repay them

B
]

al whﬂe repaying the loan over a longer period of t1me

ol

One who owes money

[nsurance which makes loan payments for a borrower for as 1ong as
he is disabled

$
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DISCLOSURE

DISCRETIOMARY INCOME

- A

]

DISCRIMINATION

- DOLLAR COST OF CREDIT

EQUAL CREDIT OPPORTUMIGY'ACT

FAIR CREDIT REPORTING ACT

DOUNPAYHENT

FINANCE COMPANY -

‘GARNISHMENT OF WAGES

,\“

[PULSE BUYING
INSTALLMENT ¢+

LM SHARKS

|

o
)
(N

i
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Made known or public

+ Income remaining afternecessities such as’shelter, food, and

clothing have been prov1ded

Judgment based on membershrp in. group 1nstead of 1nd1v1dua1 merit

Finance charge; difference between the cash and credit cost of an iten

A cash payment made on a credit purchase before the credrt balance
is frgured =

. against credit app]rcands

The iBera] regulation which prohibits the use of d1scr1m1nat10n
The federa1 Jaw which regu]ates ‘the use of personal- credit 1nformatron
by consumer reportrng agencres credltors and employers

A business firm whose chief actrvrty is to make cash 1nsta11ment
Toans’ to 1nd1v1dua1s A R

N 1ega1 action by whrch par} of a debtor's nhges may be ordered paid

to 3 creddtdr
Buying without prior p}ennind; spur-of-the-moment purchasing q

Dne of a series of payments to pay off a debt 9
Iﬂwﬂ mhwmmmmwlm@mchmmeHWmﬂymw1mﬂﬁt
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MORTGAGE . Ap]edgmg of reg! property to & cred1tor as security for the
- s payment of a debt ,
OUTSTANDING S o
PAKNSHOP A business estabhshment which lends cash for items of personal
| property wh1ch are left a5 security o
* PREPAYMENT PRIVILEGE The rig of the consumer.to pay off a debt 1n advance of the .
| due date , | [
o - | |
PROFESSIONAL SERVICES - Persanal-services provided by doctors, dentists, accountants,
W _ Tawyers, etc. J | .
QUALIFICATIONS re Requi rements
REGULATION Z S The Federal Reserve Board's interpretafion of and detaﬂ of how
| | : - -creditors nust carry on their business under the Truth in Lending Law
REPOSSESS | Take back
REPOSSESS 10N . The taking back of goods by either the seller or Tender when the
| consumer 15 not able to make payments
REQUIREMENTS \ - Qulifications ?-%
. SAVINGS AND LOAN | Financial estabtishment which specializes in home mortgage and home
o, } ] irprovenent Toans; such loans are-made available because of savings
. dolars on’ depos1t i | ol 73
/AR SR |
A *
| N
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- {SEQU IfY | 5 K . Collateral; something of value pledged
SER!I CHARGE . ~ "HandTing charge” -~ a fee charged for services performed amount
o S | charged for use of cred1t ,
O STANDARD OF LIVING n mekwlﬁnu%mh% wam dewmaemwworﬁmmd
by an individual or growp = - L

s ' ' "ty i .‘ \ |

ATERMINOLOGY /o | 'Technﬁcal terms; words having special meanings in credit contracts

3C's OF CREDIT ¢ ' . The basis of ‘credit worthiness or crediﬁébil{ty; character, capacity,

cap1ta1 |

TO0-MUCH-FEVER Thaega1-too-comon proben of us1ng'teo much credrt | ¢ L
. TRUTH IN LENDING ACT MMMWWMMwWMHmmtmmHm%m(?
T \ gainst discrimination and guidelines for disclosure; also often

' jeferred to‘as the Coniumer Credig Proieat1on Act oo
; s\ A | .
UTILITIES . Pub]lc §£rV1ces such as power, water seﬁsrage -and te]ephone | ?
NAGEQEARUER PLAN o provision of the federal Bankf’ptcy Act which allows thé debtor
T Y to pay off hlS obligations without having to declare Qankruptcy
\ . ‘ .
| \ %
( b
A : \ / |
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- BUYING ON CREDIT (13 m1nutés) Coronet, ]977 o ’ S ﬁLLM GUIDE 1

!
[

“Three, young men hrscuss their credrt experrences The frfh 1ntroduces such credit terms as finance charges,

bank Toans, down payments interest and 1nsta11me t payments and defrnes the three C's of credit: character,

' capacity and cap{}al L | .

i

o ‘h : 5,

CONSUMER EDUCATION: INSTALLMENT BUYING (13 minutes) - BFA fducationa1 Media, ]968% FILM GUIDE #2

This film is a vivi dramatrzatron of the benefits and dangers of purchasing commodities on an installment plan.,
Through the mediun of viewing two sisters involved in the purchase of a car, every facet of installment buying
s explored... Down payments, 1hterest-charges maximum loan limits and many other important factors are studied.

}

cnmrmwswzmmmg - Churchill, 1977 ‘  HWMGmEs
/Nettre Mooselock 1nducts one of her naive boarders into the credit world in a very funny film whrch/ymparts 3

great deal of practical nformation. Included-are different kinds of credit cards, the problems of getting
the first one, how credit cards'are used, dangers of overextens1on costs, and lost cards.

mmthﬁmm(gﬁmmg-rﬂnnrrwn | * FILM GUIDE #9

A potential victim of -consuner fraud tells how 2 door-to-door salesman tried'to sell her a color TV at her

“home. . During the dramatized situation, she tells how her, awareness of fraud came about because as a resi-

dent of @ Tow-income housing project, ‘she had been’ victimized by a similar pitch a yesWearlier. Her

alertness in the present case resylts in arrest of the salesman. The fil continues with a police 1i -

tenant, familiar with fraud, who‘describes: several pitches that can entra! peop]e (home improvement frauds,
magazine sales, fetc ], and. 1rsts basic questions to{ask ourselves before signing a contract. Finally a s
baby picture salesoman describes sales methods andgine of her psychological tricks. The film closes as

+ the door opens and the bty hrcture s&leswoman begins to "pitch" the viewing audience.
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DN THE 80X (1-4mihﬂfés)-FiﬁnFaib, we Ly FINGIDE
( , ' : :

Two young people, Phil and Betty, meet inside a box that is symbolic of the financia1‘prj is-each is in,
The box is manned by autoriation-1ike men who intone contract legalése and threaten actiof’by creditors as
" the tWo Sit, frightened and shamed, inside the box. Flashbacks reveal how Phil, through i1Tness, and Betty,
by losing her job, got "boxed in" financially. The two are given a "parole" to seek help. They find it
v~ through Chapter XI1T of the federal bankruptcy Taw and: through a community-based credit counseling center,
They are finally freed from the box with an understanding of how to solve the present crisis and how to f
better manage their credit in the future, - A k
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HOKEY TREE (20 minutes) - AINS, 1972\ . " FILM GUIDE #7

The MQQ%Z Tree is a tréggdy -~ But 5o are all broken marriages, especially when these affected are young, in
Tove, and have the highest,hopes and the brightest futures. Jerry and Ann, an attractive youthful couple
"MdﬂmM&atmeﬁmofmdrmwh%.TMymmhmhwgmﬁmvawmﬁnhw,b employed and
" confidept about the future. Within two years after the wedding, they were deeply in debt, unemployed, parents .
of 4 chﬁ4d+.tighting bitterly, and in the process of divorce. They are still not certain "yhat went wrong."
hwmwmﬂwmmeaMMmmMHmMMBMﬁMMMmmmmmmMWmem%.&mmn
of the pattern (vague materialistic values and desires, instant gratifications, use of credit, failure to read
© contracts, impulse purchasing, and susceptibility to adVertising? tontributes to getting them deeper and deeper -
~in dept. | ' S '

%

A

READ BEFORE YOU WRITE'{7 minutes) - FilwFair, 1972 B 1

A young couple considers a typical installment purchase (f“TV,set) and Tgarns to really examine a contract #
before they sign it. Inside the store, the couple is gbout to sign a contract when a consumer education
progran appedrs on “their" TV. "It explains what a properly drawn installment contract should include Such
as spe¢ific description of the pyrchase, written confirmation of special aspects of the sale, details on
interest and other charges, how to renégotiate the contract, etc. The:salesman winces and the couple
listens. -Their final decision to shop for better crgdit terms is made when the wife's arithmetic shows
the high cost of Tow payments. / o | |
| a . - R
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" RETAIL CREDIT BUYING (II manutes) BFA EducationaI Nedia, }68 - , ¥

)
yd

N charge plate can very definitely becon% a major spendrng hazard, It's so easy. Two sisters Iearn this
the hard way. Father shows them the right way to compute credit charges, the money paid in interest charges,
and all the vartous facets of buyrng on credit. They learn credit buying can be an asset not a lability, «

. SHOPPING FOR CREDIT (13 mr‘nutes) - Modern Talking Picture Se“rv.ice 1977

" college cIass shops for credrt Loan sharks, finance companies, banks auto dealers, credit unions and
pass book Toans are explored withwidely varyang intéhest charges This film demonstrates that it pays to

" shop around for credit and financing and stress ps/that APR is the onl) y way to compare When shopping for mo%p
: ra poo " , 4
: « / :{ , 5:"_ '
. . . | | q ; ' ,
' THIS 15- FRAUD {8 mtnutes) FilmFadir, 1972 e . FILM GUIDE #10

-
. har advertrsed on TV has "just been sold," ald the cystomer is steered to more costly. buys ~- the old "Bait ™
- and Switch® technique. A"door<to-door vacuum cIeaner Ea]esman discreetly spills additional dirt on the floor .

to make his maclfine segm better. A yoman reninds a contractor that he'said his stucco job would last "as long
~ 25 the house" -- he says therp is nothing ]ike that in the contract she signed. The methods of recourse for
~such common consumer"fraud cases are described - e g., trade’association,offices, small claims court, Ticens-
ing bureau, district attorngy's office, legal aid society, etc.. Using thhee 0f the casés dramattzed the film
underscores how certain danger srgnaIs in each ctase could hade heIped stop the fraud before it happened
/)\ ‘ - /-"r : | ,'“ ‘ L
. - 4
. sy e

SG VNO'RLD NI(hHOUT MONEY (M'minutes) . NaIt Disney Educational Media C-dmpanya ' | . wUI- ;

1
J

' R L S0 U I E S

" 'ﬁ ) ﬂ o
Ihe history of money as a m‘eans of exchange is.traced from the use, o sea shells and stones through corns
currency,~and bank checks to the. ubtqurtous eredit card, This animated film out]ines constructive con-

sumer patterns and acquaints students with the ecenomic concepts underIyrng the 1nst1tut10n of credtt cards

\
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,"Aireall1f?e‘lodk atiihéfﬁroblehéehéduntéredvby'youhg people entering theadp1t.wor1&$o 'financia]'?éSpqﬂSi-

bility, Docunented case’ studies: 11lustraté the need for wise minagement ofthe persanal fortune thg’ goung

, " adilt cancexpect to earn*during his working 1ifetine, o s
. - -{' o b : o . ‘. -' . ' 4 .'Q ;‘. :
;! ﬂ‘ " o | ‘ " . " ; ‘
vy | T
o YOUR/ REDIT _1_§ 600D - A FII.M‘ ABOUT‘PAYING. LATER (15 minutes) - Journab] ,;‘.]g973 " {H‘_LM GUIDE #5-

|

\ .. The filn opens with achrgfully 1a1dloug'sequ fce of artwork describing how installnent buying works. Then
- in a series of dramatic vignéttes the messag fs~dr1vgm‘home that no matter what you think you've been

-+ promised vﬁbaﬂy, no matter how good or easy it-soupds -- you:pay what it says-on the paper. 'You have to-

-watch out for yourself, and the tine to do that is before you've signed anything. " s ‘ -
d LR

}

“, Y00 CREDIT 18 GO0D .o UNRORTWATLY (10 mintes) - Pyranid il FILW GU1E 48

’ ‘\'gffered alufrg bargains by seehingly congenial salésmen, a recently married couplepurchase'many house-

;~{_owgmﬁonwwﬁam1nwdhmwrMﬂcwhwmnWWmmmw1mmNmmswmwmﬁmIMHof
©" glrning, Only & few dollars a week on a-few.itens cin add up o trouble, . Lt
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" CHOOSE THE BEST ANSWER FOR EACH STATEMENT OR GUESTION.  «u
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. Collateral is

the act of a person be1ng legally dec1ared unable to pay h1s

A.
: . debts.
B. a:legal agreemént between two or more people to do somethwng "
- €. anything of value which guarantees-payment of. a'ﬁebt . ’ :
_ D. 1nformat1on offered by a person seeking cred1t oy o Y
fwhjch of the fo1low1ng %tatements is a true statement about'cned1t? X 93
.- A. Credit is paying for the pr1v11ege of using an; ‘Ttem before oo T
. ~it 1is. pa1 for, - e -
B. Credit is & belief, a faith, and a trust,in the abﬁ]1t& ano pS
L intention of a person to pay later for §ometh1ng that he* ‘ -
", wants or needs right.now. . v L
C. Credit is a medium of.exchange, sjust’ 11ke money :Q~3 ‘
. D. ,All of the above. g . R
£ 4 e '{’J" i
which of the following is NOT an example of credit? . ’
. A. Making a telephone %all | ‘ c S :
B. Putting a bike on layaway ' S A St
C. Borrowing money to buy a car ' ' s RN
D. Using utilities ) ’
W&ich of the fol]ow1ng is an advantage of buying on cred1t?
A. Tiés up_future wages oo SIS
w» B. Homes can be mortgaged® ' : yﬁi
C. Collateral can be lost ' . T
D.' Repossession:'of purchases | S 5, ‘
, - :
@ . ) » . N
S o » L".“ ~.' ’ - x:
R . 85 B TR, LA L N




e T - s _
s‘ ,“:ll. - - . 4 ® ) o (/ :‘d‘" - | ’ ‘ |

w. 4. Cha-r-r-get!! , ' ‘ - e .
o Rage-Two , /; ‘ I £ , &

5. which of the fo]]owing 1s a disadvantage of buying on credit?
© /A Future income is spent ar
C B. - Use now, without having to pay now - ‘
. C. a’H1gher standard of living” fdf credit users :

S Cred gams.the econbm,y . , .
6. The dollar cqst of credit is, e : 2
.~ 'A. the“d$mount of each payment. .’ o S
‘© .. 8.7 the total amount paid-for-an jtem on credit. e ' s T
| .. C. the rate of interest charged for usitg credit. “ SRS
S y D; the difference betweep the total amount paiq on credit and the .

cash %rice 6f the 1temgy; e

'7. Mr. €. Saw found - a boat motor; .and traileredn sale foghﬁl ,500 at the
marina. The salesman requ1red $100 down payment and moWthly payments o
of $100 for two years. Ubat 15 the dollar cost of credit? ’

.
A8 100 e a
B/ $1;000 \ b.‘ : ' -
$I50Q S , , ‘ e
0. $2 500 o AL e T -« -~

)

. £
8 uThe)best way to compf?e d1fferent 3ﬂnanc1a1 arrangements, when shopp1ng
for credit.is torcompane " o

A. .- the annual percentage rate. . o -
] - 'B. the dollar cost of credit.. T : R
- C. the down payment and the amount of each payment ’ ’ e
D. all of . the above._“ : ‘ ‘ B Ty
o, 9. The Annual Eercentage Rate is the = . 4
S . JA. yearly.finance charge. . “ T |
s . *B. percentage of the total price pa1d ?g onefyear _ o
c C. yearly rate of intérest charged: for using credit.
\ D: difference between the tota] amount pawd on credit anghthe
, cash’ price of the item. o <
10. Loans can be made with each of the fo]lowing %éﬁ. o KR N
A.. pawn shops, \ e
B. credit unions. S -
C. credit bureaus. D AR : .
L D. finance 60mpanies : - e »
=S ¥ s
émﬂll. When seek1n a 1oan, the lowest 1n rest rat;t*are ava1lab e\at your
oy A. bagk v _
~ "+ - B. ‘credit union. _ RN .
.+ C. finance eompany.: . . . , .
to D. savings and Toan.. .. & = N :
‘:f. g BRI ““' , . ~

Y
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- . Cha«r-r-ge!! . : . / ‘ e
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’ 12. Which qf the following ways-to make burchases are credit accounts? '
A. Credit cards, certified checks, revolving accounts ‘. '
B. Credit cards, installment accounts, travelers .checks .

C. Credit cards, insta]lment accounts, revolving accounts
D. A1l of the above ;

[

13 Which of the. following usual] (.v",

_A. Credit card - , " Ty
‘8. Thirty-day charge accouiy
C. 'Instdllment aécount- .
. D. Revolv1ng account - LI _ ’
D - 14. In order t0 . pro#bct a good creé%t,ratnng you shou]d ’
A. *never’ dhanée foré than you can pay in cashgz
‘B.” fulfill all’ termg‘of & credit ‘agreement. -~
C. maintain a“good’ employment’ re%ord : *
K D. do all of _the, aboye.”". o . - N

" 15. When_ a person apwf%es for cred1t, wh1ch of the follow1ng 1nformat1onu
' is usmally considered? . - o
' -~ .A. Applicant's sex, race, and credit record
‘ ' ' B.. AppHcant 4 age, race, and marital status
C. Appl t‘s -age, rncgwe -and credit record .
xR 01; App{icant's common sZhse and the econOmic condit1on-cof the .
e e countr'ye . ~R. Y

“4

6. Thékpurpose of a ared1t.bureau is to. do alﬂ of the fo]lowapg EXCEPT
A. make loaMs to members. ]
B. m&#ntain files on
C. gather information
.D. act as a clearing

édit users. '
) those"who use credit.. A
guse far.-.credit information.

Aq+'préyiding infarmation about consumers to bus1nes
o B p?ovidvng inform¥tion about .consumers to employefs
o “t~ N sendlngpnetters of gypp rt. for consumers.-
I .ﬁf: a]ﬂ of the above ) ’

[

X . - 3
17.. The sérv1ce5°offered by credit bureaus include <{ ‘
‘ ‘ aes

\\/\

"
v,. 3

18. wh1ch of the fo110w1ng does NOT usua]ly signal abuse of cred1t cards?.
‘A, ¢'A bilT does not agree with charge receipts.
.87 A cashjer yeturns the wrong card to.you
'*C A cashier makes..a phone call to get a -code number.
" Db, A renewa] acard 1s_’late in arrw‘rng :

N
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19, Credit:cards ‘can be obtained 1ega]1y by
T Al properTy -completing an app11cat1on e
"~ B. . buying a stolen cdrd. . . .
- €. failing to return a customer s card o '

0. a]] of - the above

e

20. " The Fair: Cred1t Rgporting Act says that .
o A, the consumer carinot -be refused credit because of a credit v
report , o S :
B. ' the consumer can review hﬁ?’cred1t f11e -
' C. thesconsumer must be informed of the f1nance charge*and the APR
-_jD. all of the above are true C e T i _ ,
21. Mr. Lucas Jones has lived at 421 Sunset Drive, Sandy S ot F]or1da, w1th
. his wife, Willie Mae, for 19 years. Mr. Jones has worked as a plumber for .
~  the ‘Stopped Up Plumbing Co. (1595 N. Jéfferson St.;-Beachball, Fla.) fom#N
- seven.years. Before that he worked as a plumber's he1per ‘for the Clogged

" Up Plumbing Co. {127 Northwest st., Peteberg Beach, F]a ) for ten months _
He ‘now makes $250 a week. = ¢
¢ " Mrs. Jones is an_optician with a cbmpany cal]edéOpt1ca1 Spectacles (17 N
& - First St., Beachba]l Fla.). She has been employed there for® three years
o v G, and earns $1,000. a month - ._ S ‘
”_Theufollow1ng £ part of a cred1t app}1cat1on to be f111ed out for Mr. and‘
Mrs. Jones. -\y .
f. . .
o Lt A Name of &% . - R RN
O Employer .“% £ : . ..
) ’ - &« ) . . A
: _ Street Address
s " _ : " City & State ) ;
" How Long.witifes ( k.
Present Empd Occupation Pay _mo.
‘ S Former Empld ] i ] . / _yr.
s " (1f Tess thafdife year with present employer) _ X
,Address ‘ o : - Mow Lang? "
' Name of Wife's Employer A ; o
. . S R — k. A .
Address . ,, R . - Pay j_mo. | i {4
Lo o . R T ' ) T E S
TR 9 o

_ ‘;{ . Based,upon th¥ 1nformat1on g1ven W
LT app11catlon marked‘w7 ‘

. s [ 3 .
, A. 'Stopped Up P]umb1ng Co. \\ : S * ‘ _ .
v f ‘¢ B. Clogged UYp Plumbing Qo O ‘ ' e
' C. Optical Spectacled - s> -~ . .-, % = e ‘
. DL Nothlng - the space shép]'s left Blank = * L

¥, T oo ! o A
v - L . . Py .
| ; - . R )

S . n. ’ SRR
son - ) o s
Q .o . R ,‘ e - i
* ¢ . st K} (:
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;
ISURVEY PARENTS, NEIGHBORS AND OTHER ACQUAINTANCES TO COMPLETE THE
- 'FOLLOWING.CHECKLIST.
YOU SHouLD INTERVIEW AT LEAST sxx PEOPLE. )
# QUESTION: HAVE YOU EVER USED ANY OF THE.FOLLOWING TYPES OF CREDIT"
. IF SO, PLEASE INDICATE BY CHECKING THE APPROPRIATE BOXES
: OF THOSE WHICH YOU SAVE USED.
o ." “_Aw-w“ o .‘ ------- [
| R v ~ INTERVIEWEE ’ -
CREDIT-SQURCE | .1 2 1 4 5 | &
N " o . N . . _, o K T , v
BANK LOAN' o - .
; : - P ¢ |8
| CREDIT UNION I ~ .
~—r— ey ’ jA B AR
; FINANCE COMPANY N
X AS \\) 4 -
,jfyPAWNSHOP . e ; _
SAVINGS & LOAN . . ,/’;vfﬁlu ’ i N g
K 7 o :‘ ;
. LIFE INsuﬁANCE LOAN ° ' , ‘ .
PRt @ : ‘
,CHARGE ACCOUNT . | 1. ' : P .
R .‘, l . i . R " .- " . kg f
CREDIT CARDS o 0o )
] S .
| INSTAELMEN& PAYMENTS . = .
k|- FRIENDS N
N B oy =) e
|| oTHER Sources ) o
_ j‘._ N - &{a . 'Sf'r‘ o
P S igkf-'j ,
S s [P . L : g L .
S { ‘;-.-_.:;_. 53 ' oo, 9,0 ;-i‘;:. 7
ITTT%TEV‘S}T“‘E ] S “‘44 P T
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STUDY THE FOLLOWING LIST OF CREDIT SOURCES AND
INFORMATION:

, . Charge Accounts Installment s
Commercial Bank -Loan Shark e
Consumer Finance Company - Open or Regular
».Credit Card Savings and Loan -
Credit Union ) N PR v+ 2 .
18% Ut111t1es ' ' "

WRITE THE TERM WHICH CORRECTLY MATCHES EACH DESCRIPTION BELOW- \ o

: : 01dest\and'most popular fype‘of charge account

-
Tor

- . . Services provided on credit
' %

Usual, annual interest rate for charge sy
accounts . N

, _ 4 *

: f;i L Often used to pay for things wh11e trave11ng

T _’

Credit sources spec1a1121ng in home loans . ., °

Largest source of ngsumer credit.

L 1
*
¥
P
. .a-éqh..-.

. A poor source for cash Toans

On1y members may obtain cash Toans heré

.Cred1t sources spec1a11z1ng in cash 1nsta11- .
. ment loans to individuals " .

Maywbe “Open , "Revolving", or “Insta]lment“

.
L R ]

CHARGF RN S |
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R smv mr—: :u.us%nons "OF LOAgomces.

FOR EACH TYPE OF LOAN ILLUSTRA

BELOW.

|
.
’ [ RN
, 1 %
’
v
- ‘.
‘ 1
R
N P
O . .
- :ﬁ ‘v " x J,h_»‘
e e
cor , T .t
. e x
\\ o 7
‘”‘ ’ \ . .

7 WINK ABOUT ™HE BEST soum:ag
“WRITE THE NUMBER$ ar THE BEST |

'SOURCES .UNDER EACH. ILLUSTRATION. -~ "
j@ 50 G ag : Q_',E, / ?" i
 sANK _ cagir FNANCE .5 . SAVINGS PAWNSHOP
) . UMON L€, ] 2 LOAN .
s 1 E B m N >
s e - ‘:.,5_) . . izz‘ \ i IREAN , _
¢ .
\;;«\ ."', )y 7.2 3 - "
. APPLIANCE T o TREAL ESTATE
. LOANS 1 - © LOANS,
—— S 5 mouomu : ‘
LOANS
A -
. .
) LOANS
- |
N PERAGNAL' LOANS
o S A & S
N \MDRQVEMENT L Lo |
LoaNs . IR ’ SR PR )
wmcn Two LOAN souncss suouu) YOU NOT'USE?
o . WHICH LOAN SOURCE. woun.n NOT BE-AVAILABLE TO ALL. C'ONSUMERS’
g > g o SEDEL P
1 = L g ONE OF THE - MOST IMPORTANT NEEDS: FOR LOANS IS AN F.MERGENCV
L © . .  WHERE MIGHT YOU BE ABLE TO BORROW \MONEY IN AN EMERBENCY w
© ... SUCH AS AN ACCIDENT OR LOSS QF A’ JOB’ .
ERIC- -
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ir.@ ./ Gggln l,og‘gf'cot‘ | aBb,r.rQwip}’.‘gﬁcr\_e’d'ﬂ = "

. . . -~ Ay ~ . RN
s s s T Lo S T

o \1‘ "/ -~ r -
,EACHvLOAN SOURCE' HAS BEEN LABELED WITH AN APPROPRIATE APR. - :

IMAGINE THAT YOU ARE BORROWING $1000 FROM EACH SOURCE FOR ONE YEAR.g :
ON THE LINE BELQW EACH SOURCE WRITE ‘THE DOLLAR COST OF THE CREDIT FOR THE LOAN.‘,
THE FIRST ONE IS DONE FOR You. to

FINANCE
o - co.
, .ol
.
. 'JY
. D =T

. 800

] . @ v
- IF YOU HAVE COMPLETED ALL THE EXAMPLES CORRECTLY, THE DOLLAR COSY OF CREDIT
- FROM ALL SOURCES” WILL BE $8895. . . . -
\ ’ ‘. » . .
. . AT , ., RN
7 -
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l 4

THE KINDS OF HUFSTIONS ASKED ON A CREDIT _APPLICAT ON ARE TO o o

OF THE APPLICANT. T RS

) 7. sTupy THE KINpS OF auesnons ASKED “ON THE SAMPLE APPLICATION A0
;" DECIDE WHETH LT IS A CHARACTER, CAPITALs OR GAPACITY augsrzuu.
. . IFIT IS A-CH QUESTION: WRITE 1. IN THE BLANK,

e 3 IF IT IS A CAPITAL QUESTION, - WRITE 2.7 1IN THE BLANK. ~-
S R ’8 - IFIT IS A CAP&ITY EUESTION- WRITE 3. IN THE BLANK.

u

., Please print '/__‘ oo ] . pate Opened‘ Cimit © Interviewer)
A D "s , . . =3 ‘:-J . E . : . - . - s
; D W . v : D :,J. Rent/"ortqage Authorizer - - .
_ - Mrﬁ . o o 1 Rent - A < g REETSI—
j o ' . o | { "+ Telephone °~
. . N X ) . - ’ «; ) 5
[ Miss | . . _ Board [ » : A " oo : N
: oL o o o . Social Security Number
Street‘Add’ress s _ \ B} S . , o
] & R —; @ - § . :
City & State - A i - Al Code 7 :
2 L4 -,/_)' L A A - . ~
~ How long at presgnt address Ll If less than 2 years, how *Iong ateprevious adq}rets. !s! C . A
1f less than 2 years, give previous. address . - = ¥y S
_ Street i - CTty - otate o Tip”
Name and address of. employer N ‘ v o
How lohg with present employer ’ _ Occupation - - Earnings Jwk. []Mo[] o
'{' Former Toyer.. .. Ay o Address , - s ' How loni_;?. W
' (if less than one year vﬂ‘h esent empﬁayer) ‘ .- ; o ) -
- 3
« Other incdme and source- . o
. . 1, . s —— L X ‘ B N —r
[ checking. Acct. . .. : - : oL -H .
() Savings Acct. Namp of Bank_.__. -~ *. 9." @ . Address i i
Personal references
. . L | .
1. Name . - o . . Address - 4 s . ‘o s
. T ] B _ T
2. Name . e . e Address __ -~ ° ° : R .
( > . . \ * . hd
= -~ —e - — - e -
Charge Acsounts/wan}eferences . - Sl vt : . ",3
(Store/Compmy . “Address . 3¢ Accoq_nt Number ' | ’Bglanee MontHy Payments
L*o‘f':\. . YT LT i e —- :
— [ " &
A I 4 Y
8 o .
0 - e . 9
~ R ¢ \( @ o




. COMPLETE THE FOLLOWING APPLIC TION FOR A LOAN. - ' 1 >
- SE YOURSELF» "YOUR PARENTS, .A b ACQUAINTANGEv QR AN IMAG‘INARY . ¥ B
. P N. AS THE APPLICANT N v
A B THEN REVIEW THE COMPLETED FORM DECIDE HOW WELL THE APPLICANT o
- WOULD QUALIFY FOR . & LOAN EéGM THE SEAMSEASY *CREDIT COMPANY. ' :
0§ . ‘ - -~
“". . A - : a\ N ‘ ’ . d o . ~ T - t 2?;
" " é . . : . . -~ . . v A "
[ . . , fe " o ] 5 ) v . . 'y
.@’ : E C b JEEE 4 . i " °.' N ‘ B 'n . * . :'J’ ' B ) }
R G ‘ Date Opened T T e .
l' . DM: s Plefs'g Prlrnc ) ate Open St . . [n eva gwe‘r ~$ 3. - . { ,
B o L[j Mr : " own . . RentMirtgage ~Authorizer ~ 3 - L
L \ P e ' . E .
. : A , s . $« o ' P - : ;
l - Dm : ’ : ,flen{ E’] R R A Telephone = - L i
. . : o D Miss- s . . J_ - ‘_3“'"_’- D . : T ” R CLn . gz" _;l“ S ’,
- ¥ N o B :;- i ' L " “Soctal ‘Security Nomber ; ° P y
. Street Address’ & S - R : iy ‘i"F SR g '
. . Ciéy 3 state - ‘ l ? iy . L ﬁr = ZipyCode Lo 7 . ' . "_.z.’.,; . g
s How long at |Jres:'ent“;iu,idrgssfs‘h : 1 lesf tﬂan 2 years how 1ohg at previous address‘ L A ) 2 . w
. If less than 2 years, give previous 5ddres§ e : - TP N b
. ST N ST - Street Ty, Whte ERACHE B £
. P UL ‘ ; . - ‘ N - :
- Name and address of employer __ - - O“* - — r
e How long '(v pr.ﬂt emploger ~ - ~__ Oceupgtion N Earthings EJHI« DHo“-D Y| o+ s ’ \1 ?
) F ) __ Add ' 10597 i{a N A
S (?ﬁ:sﬂh%e;ne year with present empT—yerT” . ‘ress @fyw o‘ng T AR L $*
F T Other incomeld source 3 ' ¢ . o A
] checking Acct. . ) ' N Y
[ savinys Acct. Name of Bamk__ . .~
' Persons) refgréqces . :
» . 1. Name .\* B N Address.
2. Name "-, - Address_
Ad'dresg o N g
T e

Aruitoxt provided by Eic:
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TERMS OF HER.LOAN; SHE MADE A DOWNPAYMENT OF $600. THE BAL-.
. ANCE WAS TO BE PAID IN 12 MONTHLY. INSTALLMENTS OF $109.
" WHAT’WASVTHE‘ACTUAL DOLLAR -COST OF THE CREDIT?
4. THE HAZZARDS HAVE DECIDED TO BUY A TV SET ON THE INSTALLMENT
PLAN. . THE SET THEY WANT COSTS $225. THE DEALER HAS OFFERED
) IT TO THEM FOR $20 DOWN AND $5 PER WEEK FOR FIFTY WEEKS. THEY
THINK THIS MAKES THE SET RATHER EXPENSIVE.
. CALCULATE WHAT THE SET WILL COST THEM. i |
- ’ \ .
WHAT IS, THE'ﬂOLLAR;COST OF THE CREDIT? |
:" ,/// g . ‘ ,.. : ' .
E@@@‘ﬁm ber: . |
' MBER AMOUNT OF . CASH.PRICE L ‘
uuogs x _EACH - OF ITEM . s
INSTALLMENTS o PAYMENT , . - .
DOLLAR CIQA”‘ OF CREDIT Loy
' Activity sheet ¥7 o o S N |
iﬁ:g::t crivity Shee v - P Jb ! PR - !

~ . 4/—/
M

N
y

BN
LOAN COMBANY AND PAID

ORROWED $300 FROM ‘A SMAY
NTH FOR 12 MONTHS.

WHAT Wﬂg~THE DOLLAR CUST ‘6F THE LOAN? S : 3 .

RUDY YORK FINANCED ‘HIS NEWLY PURCHASED USED CAR AT THE LOCAL
"BANK.  -WITH NO DOWNPAYMENT:, THE” CAR COST $1000 AND WAS TO0 BE

PAID OFF IN 12 MONTHS AT $92.00 A MONTH.

WHAT WAS THE | DOLLAR COST OF RUDY'S LOAN?

ANNIE B WISE BOUGHT A USED CAR VALUED AT $1800. UNDER THE.

- .
N L
%" ""“ﬁ‘tfﬁ..
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ALL MONTHLY PAYMENTS .ARE TO

..' )‘

5. COMPLETE THE FOLLOWING TABLE CONCERNING A RECENT TV SALES
PROMOTION -IN ATLANTAs GEORGIA.

"

- -RUN FOR 12 MONTHS.
TV | ORIGINAL'| SALE | SALE " 'DOWN | BALANCE| MONTHLY | TOTAL PRICE | DOLLAR COST
SET| PRICE | REDUCTION | PRICE | PAYMENT.| DUE | PAYMENTS|  OF TV OF CREDIT
1 | se20. | sso T $142.50 ; $40.00
2 | se40 | se5 $193.75 $52.80 .
3 | s460 | 35 $106.25 - $33.00 |
- A : -
.4 $1100 ; $90 $252.50 - $70.00 -
5 $580 845 $133.75| $39.00 . .
. 7 I
‘@ .
Snfdnnt ktfﬂ‘v1 ty ;h«.; [ | 5., 97 .
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'QUOTED FOUR WAYS :

r

\'\

:
\\

E
N

lsmne INTEREST | N

Interest charge is added to a loan that 1s‘pa1d with a single payment.
Loan and interest are paid at the same time.
JLoans of this type generally are made only to businessmen.
} $100 borFowed at 7% would be-paid back at the end of the year.
$100 + 7% =.%107

2INTERES‘I’ ON THE uumo BALANCE

4 Interest charge is ‘computed and\cﬁ/dected each time payment is made.
" Finance charge is ‘figured monthly as a percentage of the unpa1d balance
g; : and is added to the scheduled monthly payment.
A loan of $120 to be paid back in 12 months at the interest rate of
1% per month on the unpaid balance would mean $1.20 in interest
the first month, $1 10 the second month, $1.00 the third month, etc.

=
| 3ADD- ON INTEREST

Insta]]mentlpayments include the interest charges

Interest chdrge is added to the amount borrowed.

The total amount of a $100 loan at 8% is $108 to be paid in 12 payments
of $9 each.

4o|scouureo munesr

Lender ;akes out the 1nterest before giving the borrower the proceeds

~ of/the loan.
Lender receives the interest immediately. Borrower repays the tota1

amount of the loan. ‘
- For a loan of $1000 with an interest rate of 7% discounted in advance, '

the borrower would receive $30. Total of payments to pay off
the loan would-amount to $15000.

Sfuaanc Activity Sheet 48 . ' S 98 : ‘ p
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WORDS

20 OF THE‘MOST IMPORTANT CREDIT TERMS. FOR YOU TO REMEMBER ARE:

1. APR - ° . 8._Cred1t application 14. Equa] CreditwOpportun1ty Act
2. Bankruptcy. . 9. Credit bureau . " 45, Fair Credit Reporting Act -
3. Capacity 10. Credit counseling ’ 16. Installment

4, Capital °~ - 1. Credit record - ~ o 17. Repossess.

5. Character = 12. Credit union ' _ 18. Security:

6. Collateral =~  13. Dollar cost of credit 19. Service charge’

7. Credit : : ' 20. Truth in Lending Act
USE THESE WORDS TO COMPLETE EACH OF THE FOLLOWING EXERCISES.
wWRITE THE NUMBER OF THE.TERM WHICH MATCHES EACH DESCRIPTION:

REGULATIONS ,

‘Makes it possible for a w1fe to obta1n credit in her name, separate
- K from her husband

. . N B N
B ~ - - .
‘ ﬂ | ‘

e . Requires disclosure of both the do11ar cost of cred1t and the annual
‘ percentage rate

Regu]ates the act1vities-of,credit reporting agencies

v CGETTING CREDIT - -/

The system‘which makes it‘bossib1e.tq-get things now and pay 1ater
Money and property, one of the "3 C's of Credit"”

Ab111ty to pay;: one oﬂ the “3 C's of Credit" |

Reputat1on; one of the "3 C's of Credjt?

The frrm completed by a consumer-whO'wishes to use crndit

The "home" of credit records

The consumer's record of creditruse

Cof]atera1‘

/‘ n
s
‘

:i.hnt Activity Sheet ¢9 / B 53 99
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A guarantee for payhenf of a loan
A source of credit’ for members only

N Aid given to the consumer who is in credit difficulty by one trained in
o organizing finances

what the dea]er does with the car you can't pay “for

The 1ast resort for the ‘consumer in credit troub]e

-"Hand11ng charge" A, L a )
) 'e ~ The d1fference between the cash and cred1t cost of an item’ » \

Finance charges expressed on an annua] bas1s as requ1red by the Truth In

- Lending Act -

One payment of many

L 3

" WRITE THE MESSAGE BY CHANGING NUMBERS* TO WORDS:

LY

7 =.(3+4+45) + 8 + 6

A1

#(USE THE NUMBERS ON THE PREVIOUS PAGE.)

s

\‘1

Student Activity Sheet #9 e 5} B . L
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NOW THAT YOU HAVE COMPLETED THE ACTIVIT&ES IN THE CREDIT PAL,

v

YOU SHOULD BE ABLE TO: . - » | ;

1. ldentify each of tnefoqsswords used 1% this PAL. - ,
~2. Define and describe credit. ‘ ‘ . Y
'3, Identify examles of credit.® - ... : ‘
_ 4, Identify the advantages and disqdvantages of credit.
5. Describe the dollar‘Fost'of{credlt and how' to find 1t.
Calculate the dollar cost of credit. '

. Know the best way to compare different credit arrangements, - -
*4/> - 8. Calculate the APR. . | o :
j

g. Nomé the best credit purchase from among several described,
10, Identify sources of loans. ) '

. " . .11, ldentify types of loans available at various sources. :
12. 1dentify types of credit accounts. , N
13, Identlfy‘characterlstlcs'of dlffereng types of credit accounts. _‘ ’ B
14, Identify how to protect a good credit rating. - ’ ' 1 |

15. Identify how to determine whether g person is eligible for credit.

16. Identify the purpose of credit buregus. , :

17. ldentify services offered by credit bureaus. : )
18. Identify signals of credit card abuse. Ca oy o -

19. Identify ways ¥ whichcredit cards are 1a§t or stolen. -

20.\~Ad%nt1fy the effect of the Truth in Lending and The Falr Credit Reporting
~ cts. , : ‘ ‘ '

21.. Flll o - -e oplication,

N\

Student Activity Sheet 110
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o - Film Guide #1
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Credit °

fllm gmde

v . . ©

' Buymg on Credlt

Three young men discuss thein credit experdences. . |
The §<&m uvmaducu such credit tenwms as finance charges, .

bank £oans, ents, intenest and installment pay-
ments and deﬂ&n e thmee C's 06 cnedct chanacten
capathy and,

As you watch: the f11m, or when it is completed answer the fb1—
towing questions:

How do you think Irv could have avo1ded some of
the mistakes he made in using his bank credit

~ card?

What procedure does a bank or department store

. follow before it deglggs to 1ssue a 1oan or a’

credit card?

Have you ever borrowed money from your parents
or a friend?
pay it back?

“What is a credit bureau?

A

is it important to have a good credit rating?

&

open and .evolving creuit accouncs.

What arrangements did you make to

agsssannsases

\gaaesessee ;.




ﬂlm guide:

, Consumer Educaﬂom lnsiallmeni Buying

o This- §ifm is a dramatizationsof. ‘the benedits and dangens .

qunchasing commodities on an installment plan. Watch as .

explone every facet of installfment buying. Down

payments, intenrest charges, maximum . oanA, ayd many othen g
4mponxnnt factons are AtudLed ,

EEERERERERY

T

As you watch the film, or when it is completed, answer the fo]]owing
questions: -

. . .
1. whdp is "addAOn"wfhterest? How is it computed?
L . : . .

- what 4s meant by a "s11d1ng -stale" interest?
why m1ght an agency compute 1nterest in th1s way?

How is a credit union d1ffe?ent from other Toan
agenc1es7

4

4. what service is offered by a loan company that would not
.be available at a bank or credit union?

v

o, . wne foam, wo.on agency was taking the greatest risk
. ungér the p1ans qffered’ Which agency was taking the
' " least risk? What is the relationship between the amount
Y of risk taken and the interest charged?

fo

Film Guide #2
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6. Compute the cost of financing the car at each agency. -

v Assume in each case that you have $300 for a down pay-
ment and wish to borrow only $700. You will repay the
loan in one year. L : .

* I

RATE = _2 X {#PAYMENTS PER YEAR} X {FINANCE CHARGES}
, ~ {AMOUNT BORROWED} X {#PAYMENTS + 1}

s

-

7. How much would the cost of the car increase if it weré
financed over a two-year period? ’
{

—

.

A
Discuss the interes® cnarged orv revolving charge accounts
and the interest charged on overdue‘go-day charge accounts.
\
) #
o A , . ' " p e - g
9. Discuss the need for and the advantages of budgeting. : . :
/’/,
) .
.J \ {\‘
- )v )
2 ) P . ; l\‘-, ~
. Film Guide #2 ‘ . ) ~1()4 3 . R ’ . - i
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film gunde RN
"~ CREDIT CARDS

, Sheldon Pnuﬂnach one of £ige's Atnceae, eagen peopz

" wants to be the owner of a credit cand. He takes his 5//
Lem to Nettie, his Landlady. Listen caneéully as NQItLQ 4

' nefates the uses [and misuses) of credit cands, their risks.

and Eimitations; oblLigations, feesd and other 4n60nmaxxon

useful to the cnedtt'cand navtce. .

As you watch this film, or when it is comp]eted answer the fol2
low1ng questions

2

i, Pretend you are a cred1tor What facts would you
want to consider in judging ‘a person 's ab111ty to
‘handle credit?

\

AN

. {
2. How can cred1t,cards make life » - o~ ., . ., Or

3. What'are some warning signa]s that coh]d}éleft
you ‘that you were using credit too freely?

o2

-

4. Why do some individudtf."overextend“,their credit? ,

5. How does the Truth in Lending Act protect cred1t card
holders? ~

\d . »

O Fiim Guide 1 » : 59
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fllm guide: |
.. Read Before You Write o

£t. ~Notice what should be included in a properly dram. .in-
stalbment contract and that Low payments may A4gna£ a high
cost for credit.

iy

A

As‘you watch this film, or when it is completed answer ‘the fo]-
Towing quest1ons C -

1. Why is each of these features of a properly drawn
- installpent contract so important?

(a)” Exact,descr1pt1on of purchased item

[ purchessd tten

(b) Mo blank spaces ‘ g L

() fcash price

(d) Interest rate

z, . !

A~

(e) Other charges. o .
(f) Defgrred pﬁyment,prié@E -

(g) Written conf1rmat1on of spec1a1 aspects
- _of the sale . :

P

£0

Film Guide " . ; -~ >
“Credit . B

A young couple considers a typical installment puachaAe
“(a TV s@t) and’ fearn to examine a contract before they 54gn ’




A . . ¢ -

) -
: - . I _ . .
- What are the three mair\r\points ‘to particularly watch for
. - in a contract? ) : : .
- ) - \
- . .
[
- \
) -
- \\‘
N »
, \
‘ \ '
3. What makes the couple decide to shop ‘for better credit

3

terms?

-

4. Under the pressure of the moment, some people find it
difficult to not do as the salesman suggests. How
can such people learn to resist sales techniques? Give «
. ' - specific situations and suggestions.

i

Film Guide ¢4 \ 1 . L
Page 2 - .
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,_film‘guide: 'Your Credit lsGood —- o
. aFllm_about Paying Later

.« ., Extended credit can hofd many hazards to the wwanry ,

. consumen.” No matter what you think you have been promised .

~ verbally, no matter how good or easy it sounds -- you pay
‘what it Aays on the paper. You have to watch out for your-
self. “The time to do that i4 before you have signed any-

.

s a0 8BRS

AsmyOU'WStch’the‘f11m, or when it is coﬁp1eted, answer the fol-
- Towing questions:

1: Define each of the following terms:

T

(a)® Finance charges

(b) Annual percentage rate
(c) Simple interest
(¢) Down payment - .

2. -How:do you shop for mofey? Where do you shop?
W ) e - ‘# \

3. What is "grgjjt,addictionzgk‘ “you know anyone whg, is a
credit addic ?.. .

~
3

/

4. Have\you.evef bought anything on credit that you would
not have purchased if you had to pay cash? If so, what
were the circumstances? )

~

! | . .

Fiim Guide 5
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fimauide: IN THE gy,

Two young people, PRl and Belly, sufger ¢
problems and get "boxed in." Notice how the fu
a "parnole" and are finally freed grom the box wec whe
standing of how to so0lve thein present crised and how to
better manage theirn credit (n the future.

EEENENENNENRE
NENNENEN NN N Ay

As you watch this film, or when it is completed, answer the ful-

luwing questions:
1 that Jues Lhe Lo T S B
T
*
o \r“\ul |<;\,] Wb Il A P . - L,
was Lo blame ror his praviem?
3 Kepeal ezt o0 #o 0 0 Do
I ! |
-
ot f o [ J
L] -
- -
(Y Tt -
[V [ ] [ . ]
[ ] [
o -«
[} [
o [ J
4 L ; . . - X " L : UA A p _\,-F-» 1
g Wl A 1Y MWy YT ERT A T ‘li,'-;igl ae?d
o
) -
® -
®

" . . 3 A ke - .
sesssasnsaassee "HE X EREEALERNN
Film autde ¥b
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fim quice: THETONYTAEE

| THE.MONEY TREE i a tragedy -- but 40 are all broken j\lx |
LN

“mauniages, especially when those affected are young n
Lovd, and have the highest hopes and the brightesi - Lu~'s
Thid §ilm is not an .indictment of young marriage; muney

‘and Lifestyle problems are no respecterns o4 age. Divonce
and bankruptey are also thagdic Lo olden established mar-
niages. However, to the young members of our society,
such money problems can' predetermine a Lifetime of con-
fLict and failure. : '

As ydu watch thjé film, or when it is completed, answer the fol-
lowing questions: ' '

1. Give three examples of how spending habits during
‘r dating might indicate a person's ability to handle
money in marriage.

’ 2. Does planning and saving ruin the "fun" of shopping?
o Does anyone you know plan their expenditures any-
more”? )

. 3. Are mdney—handiing techniques an indication of-an
individual's value system?

€2

4. Lawyers sometimes say that "money, or the lack bf it, is
the main cause of divorce." In what ways can thi; be true?

Q Film Gu!dl"? ‘p'
“ Credit . | | 110 6“




12.

"

’

a e
‘ N

. 5. "Whdt does "the good Tife" mean’ to you? Does it involve
s money’ Why why not?

6. Do you think love is the answer -- .

. Jove can |
protect you from problems in marri ‘

¥ At
B
a
n P

\

7. Who should handle the money in a marriage? Why?
: PN

. {
8. Cowld what happened to Ann and Jerry eVer real]y happen? Could
such prob]ems destroy a marriage? Why?

B B Whére does a "value system and 11festyle“ fit into the marr1age

of Ann and Jerry? \

'

10. At what stages in the “family life cycle” Jdu the eapenses sceil,,
the greatest?

What does 10 ueari Lu say thal mune, Is oiton v e el
confiict but not necessar ily Lhe cawse of th. co.tlict,

Define “Tiving within one's means 7~ ul o cauinplo.

Assume that you will be married sovun L1st "needs” aid “waiiis i pour
first year of marriage.

Film Guide #7 . 111 .
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film guide: ,

a woman awane of the techniques used by "ph

- 0

isssssssssnacsseacszonsnson

Foot in the Door

" In a dramatized situation taken from an attual case,
"\3a£eApeop£e
takes action that Leads to the salesperson’S arrest.

As you watch this film, or when it is completed, answer the fol-

towing questions:

1. What is the first thing you want to do when a
door-to-door salesperson arrives at your home?

¥ R

2. Describe the method used by ‘the baby picture-

‘ : saleswoman. Do you know any other methods some-
‘ times used by door-to-door salespeople? _
v 3. What dre yood wadys Lo gel «id of unwanted Jout
to-door salespeople?

Fhe vroaia g b b wWaL e e M s a0 e .
cali the ,3Vice wWhat wa,s can you tiinm ov tha. oul.
give you freedom to call in difrerent situattons:?

Fram et * er  113-
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film gunde

_- This |s Fraud

T

ThAA §ilm will acquaint you with §raudulent sales
techniques. Watch fon methods of recowrwse available to
victims of three common consumer §raud cases.

’ As you watch this f11m or when it is’ comp]eted answer the
following quest1ons . .

1. -Have you ever known anyone who had been "taken" by

fraudulent sales techniques? If so, what were the
/ ) circumstances? £

2. Describe w:%%methods of recourse were available’
for each of the consumer fraud cases descr1bed in
the f11m.

( 1) . S

(2)

(3)

3. ‘Describe "tip-offs" to pbssib]e fraudulent sales approaches.

S
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BENEFITS OF CONSUMER CREDIT

'BORROWER:

| o EN
SOCIETY: mMore Goods 1

~
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Credit Rating
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T LOANS .
M V -

o

, . 4 S TRGET D
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' LOANS ¢’
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| THE 3 C's OF CRENT

v/!/". 7. :

CHARACTER Is he a stable, celiable person who really tries

to meet all-his dbligations?
' b3

CAPJCITy Is It Ilkely that hls Incutie will gtthier remain

stable or increase during the life of the loan?

LN

\
N\

!

.Z'#PITAI Will he be able to make payments tor this and

all his other obligations?

I ' | 3 ’ A * - )
Q Transmnncy Mastar 07 , ) 75_ . ‘ 1 21" . ) - ‘
B Credit 4 ; . R . —_— i
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OOD f' RFDIT :

..‘},v : e

" WILL MY

| . CREDIT - . .
oaucmons SRR |
4. ) '
y - .

WILL .
“BE ABLE TO MAKE
THE7|;AYMEN1‘S

8 IT :
- WORTH
. (THE

: E)(TF‘!?A7 MONEY

WILL

ITs vaLbe

OUTLAST

THE P?YMENTS'
- ? .

)




® . Cost Factors of Credit:
' How Much ?
" -

,
. =~ $

-

HowLong ?

1T o TS

N o |
How High the Interest?

¢
. .
-

v 123




Evaluate Credit Statements

™

A

When you treat credit as a privilege, it can help

3 P you have more and enjoy more. S
‘Carelessly used, it can become a trap.

. , ) (

-~ /

You have a choice -- either you can control credit

&
@? or credit can c@n}rol you. " )
&

~

The choice is up fo you.

» Q

 How a person spends his money is a matter of
? individual choice and based on his personal

values and goals. -/ _

There are no rules on what is ‘a valid use of .credit.

A

- ‘Credit can help you have many of the things you want ,
( u'( $? but you-can't have everything. - R

1 >4 ]
~9
L Transparency Master /10 ’ . 78 - : " v
’ w‘t . o u
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CLASSROOM TEACHERS ARE AUTHORIZED TO
" REPRODUCE THIS ORIGINAL COPY FOR USE
IN THEIR CLASSROOMS.
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ales or Purclnase R ;
| N\ U/
Gredlt R \‘?ﬁ

~

STUDY THE FOLLOWING LIST OF CREDIT SOURCES AND

INEQRMATION o

—

Charge Accounts . * Ingtalliment
Commercial Bank - Loan Shark
Consumer Finance Company Open or Regular

~ Credit Card , Savings and Loan
‘Credit Unfon 12%
'18% “Utilities - \

. . Y . K
WRITE THE TERM WHICH CORRECTLY MATCHES EACH DESCRIPTION BELOW:

~ OPEN 0R~REGULAR R Oldest and mosf popular type of charge account
UTILITIES . ' Services provided on credit
18% . Usual annual interest rate for charge

i accounts .

CRED;T CARDS : Often used to pay for things'wh11e traveling
SAVINGS AND LOAN " | Credit sources specializing in %ome loans
COMMERCIAL BANK _ ‘ Largest source of consumer credit
LOAN SHARK . _A poor source for cash loans
'CREDIT UNION Only members may obtain éash loans here
CONSUMER FINANCE*COMPANY . Credit sources specia]%zing in cash install-

- ment loans to individuals

CHARGE ACCOUNTS May be "Open", "Revolving", or "Installment™

\

CHARGE A o
ACCOUNTS  SERVICES




3 Cash Laan or
Barro wlng Cre d,t

STUDY THE ILLUSTRATIONS OF LOAN SOURCES. - THINK ABOUT. THE BEST SOURCES C

'FOR EAEH TYPE.OF LOAN ILLUSTRATED BELOW. WRITE THE NUMBERS OF THE BEST
SOURCES UNDER EACH ILLUSTRATION. . '

.ﬁ =

2ANK . : CMﬂIT

-

1 oy

SR e
c-‘l' \/";'l

SAVINGS " MAWNSHOP
3 LOAN - :

©

#- APPLIANCE
' LOANS

2 - AUTOMOBILE
. ~ ‘ LOANS

REAL ESTATE
LOARS

« EDUCATION
LOANS

PERSONAL LOANS
—t L2

-

10 7., HOME IMPROVEMENT

wufca WO LOAN SOURCES - SHOULD YOU NOT USE? 5, 6
wmcu LOAN SOURCE WOULD NOT BE AVAILABLE To ALL CONSUMERS? 2
ONE OF THE MOST IMPORTANT NEEDS FOR'LOANS IS AN EMERGENCY.

WHERE MIGHT YOU BE ABLE TO BORROW MONEY IN AN EMERGENCY'
SUCH AS AN ACCIDENT OR LOSS OF A JOB? ., 22 4
Student Actiyity Sheet 03
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- ' . . . L
4 o o -

-

© EACH LDAN SDURCE HaS BEEN LABELED WITH AN APPROPRIATE APR.

BELOW EACHSOURCE WRITE THE DOLLAR COST OF THE CREDIT FOR,THE

Mm T
- all .. é

- IMAGINE YOU ARE BthgWINs $1000 FROM EACH SOURCE FPR ONE YEAR. : Kﬁ:
H LOAN.

FINANCE
co.
ZNZ
$240
. ¢

« . ‘. \ >
; SO - .
SAVINGS . . - LOAN
& LOAN ‘ PAWNSHOP SHARK
8%k 36% » /\‘ : 8007
=385 l , 360 $8000 § &
| -

L3

-1F, HAVE COMPLETED ALL THE EXAMPLES CORRECTLY, THE DOLLAR COST 0F CREDIT
" FROM ALL SOURCES WILL BE $8895. '

Kp)
J

9

Student Activity Sheet =4 93 N
. v
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CBEDIT APPUCA I'ION
3 C's or CREDIT

. . . - * v .
THE KINDS OF QUESTIONS ASKED ON A CREDIT APPLICATION ABE TO ,
INFORM THE CREDITOR ABOUT THE CHARACTERs ‘CAPITAL, Afm CAPACITY

0F THE APPLICANT. 4 v
. ¢ . . ' . , :
. ) STUDY THE KINDS OF QUESTIONS ASKED ON THE SAMPLE APPLICATION AND
N . DECIDE WHETHER IT IS -A CHARACTER, CAPITAL» OR CAPACITY QUESTION.
. i If IT. IS A CHARACTER QUESTION, WRITE 1. IN THE BLANK.
» IF IT IS A CAPITAL QUESTION» WRITE 2. TIN THE BLANK.
‘ - IF IT IS A CAPACITY,&UESTI.ONc }NRITE 3. INTHE "BLANK. e
’ Please:Prin; D.a‘te Opened Li.mibt ,, Interviewer
. D Ms‘ . ':. = ' . &
’ ] mr. : : " own [ : Rent/Mortgage | Authorizer
, ' ' Rent $ - i
‘ Cwrs. , ‘ . U 2 2 Telephone ‘
' O Miss _ . Board [} . | .
‘ _ -k . : ' .Social Sed’ur»
. " Street Address ' oo J
City & State e . . : ‘ ) ) Aip Coq( L
How long at’ present address’ If tess thanrzryea.rs. how long at evvous address \
lf less:than 2 yeans, give previous address ) :
: _ Street City . S‘ta}e 'Zx'p
.Name and address of employer , _ ) o~ - ‘
. How long with present emplqyer . j{cupation o . ‘ . farnings 5 . ¥::| Wk . D Mo. f:: Y
ol : s, . ' .
. Former employer - Address M a3 How tong? L
- (1f less than one year with present employer) . -
- Other income and source a
(] checking Acct, : : : , .
’ (] savings Acct. Name of Bank 2 " Address 2
. , ) i -
Personal references {\' .
) 1. Name 1 . Address .
2. Name . Address

Charge Accounts/Loan References . .
(5tore/Company) Address Account@iumber- Balance Monthly Payment:

. - 3 ) ' . 8

Student Act1v1t/ Sheet =5 /
Creait 3
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COST OF C’REDIT*

e

[

{

PRACTICE FINDING THE DOLLAR COST OF,-CREDIT BY COMPLETING EACH OF
~THE EXAMPLES BELON' o , ¥

) -

1. ED. TUCKER BORROWED $300 FROM A SMALL LOAN COMPANY AND PAID
\ $32.00 A MONJH FOR 12 MONTHS.

.

!

' WHAT WAS THE DOLLAR COST OF Tm»: AN? o $84 >

'
’ . . \J - . .
. - : .

S

¥ - : '
/2.‘ RUDY YORK FINANCED HIS 'NEWLY PURCHASED ‘USED CAR AT THE LOCAL
© BANK. WITH NO DOWNPAYMENT: THE CAR COST $1000 AND WAS TO BE
PAID OFF IN 12 0NTHS\AT $92.00 A MONTH.

AT WAS THE DOLLAR COST OF RUDY'S LOAN? $104
/ ’ éh,‘ ’ )

- 3. ANNIE B WISE BOUGHT A USED CAR VWLUED AT 51800. UNDER THE
TERMS OF HER LOAN:, SHE MADE A DOWNPAYMENT OF $600. THE BAL-
ANCE WAS TO BE PAID IN 12 MONTHLY NSTALLMENTS OF $109.

. WHAT WAS THE ACTUAL‘UDOLLAR COST OF THE CREDIT? L $108

N

4, THE HAZZARDS HAVE DECIDED T0 BUY A TV: SET ON THE INSTALLMENT
PLAN. THE SET THEY WANT COSTS $225. THE DEALER HAS OFFERED
IT TO THEM FOR $20 DOWN AND $5 PER WEEK FOR FIFTY WEEKS. THEY
THINK THIS MAKES THE SET RATHER EXPENSIVE.

CALCULATE WHAT THE SET WILL COST THEM. $270
WHAT 15 THE DOLLAR COST OF THE CREDIT? s 65
P OEETADET : ]
' | : |
R x MHOUNT OF oy CRSM PR
INSTALLMENTS PAYMENT .

: flLLAR COST OF CREDIT
student Activity sheet #7 B 95‘ - ‘ N - ‘
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Ny . : o
. ' . o '\ . ) f
5. COMPLETE THE FOLLOWING TABﬁ§iCONCERNIN€\Q RECENT TV SALES °
. PROMOTION IN ATLANTA: GEORGTA. ALL MONTHLY PAYMENTS ARE TO
RUN FOR 12 MONTHS. o /
{. ¢
TV | ORIGINAL-|  SALE SALE DOWN | BALANCE | MONTHLY | TOTAL PRICE | DOLLAR COST
SET | PRICE | REDUCTION | PRICE | PAYMENT | DUE | PAYMENTS |  OF TV OF CREDIT
N a . f - - 1
ﬁ 1 | se20 $50. $570 | $142.50| $427.50 | $40.00 | $622.50 $52.50
2 $840 $65 s775 | $193.75] $581.25 | $52.80 | $827.35 $52.35 F
€460 s35 6425 | si06.25| $318.75| $33.00 | $502.25 $77.25
‘| $1100 $90 $1010°| s252.50| $757.50 | $70.00 | $1092.50 $82.50
. "2: _ .
7 7 : )
$580 $45 $535 | $133.75| $401.25 $39.00 $601.75 $66.75
9
AN
| *
, k4
Student Activity Sheet 47 u 2
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7 EY bd -
"~ 20 OF THE ﬁOST IMPORTANT CREDIT TERMS FOR YOU TO REMEMBER AREs \

» 1, APR" . -8. Credit application 14, Equal Crééif Opportunity Act
' 2. Bankruptcy . ‘. 9. Credit/bureau o 1S. Fair Credit Reporting Act

3, Capacity 10. Credit counseling 16. Imstalliment '

4. Capital . 511, Credit record: . 17. Repossess Y

5. Character 12, Credit union 18. Security

6. Collateral ~13. Dollar cost of credit 19. Service charge

7. Credit N - : 20. Truth in Lending Act

\ .
J
'

1

. B ' I B -
~ ‘ USE THESE WORDS TO COMPLETE EACH OF THE FOLLOWING. EXERCISES. -
- WRITE THE NUMBER OF THE TERM WHICH MATCHES EACH DESCRIPTION:

REGULATIONS

Makes it possible for a wife to obtain credit in her name, separate
from her husband ‘ ‘

percentage rate

3

14
20 Requires disclosure of both the dollar cost of credit and the annual
A5

Regulates the activtfies of c}edit reporting agencies

* GETTING CREDIT - LT et PR |

L .
K} ! <
. : T

7 The system which makes it possfble to get things now and pay later

4 Money and property; one of the "3 C's of Credit"” -

3 Ability to pay; one of the "3 C's of Credit"

4

5 Reputation; one of the "3 C's of Credit" "

8 The form completed by a consumer who wishes to usggcredit
The "home" of credit records < 4
( 1 The consumer's record of credit use

s I8 Collateral - <

133
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> ) . '
A gudrantee for payment of a “loan
A Source of credit for members only

Aid given to the cofrsumer who is in cred1t d1ff1cu1ty by one trained in

organ121ng finances ‘

what the dea}er dbes with the car you can't pay for

,l"“

The Tast resort for the consumer in credit troub]e

- : . ‘ NN "
19 "Hand]ing charge"

-

13 The d1fference between the cash and cred1t cost of an 1tem

1 Finance charges expressed on an annual basis as requ1red by the Truth In
Lending Act *

16 _ One payment of many

WRITE THE MESSAGE BY CHANGING NUMBERS* TO WORDS:

7= (34445) +8 + 6

_;RE]HI_EB.UALS_CAEACJ.ILELUS—CAEHL Pl LIS PHAPAFTEL

PLUS CREDIT ABELLCAIID.N..EUIS.CQLLAIEN—

X N L 4 Lot 21\
* THE PREVIOUS PAGE.) _ ‘ ////>
' (USE THE NUMBERS ON | /\/) \/ .

AN

; | L.

Student Activity Sheet #9 . ’ ) \
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) SCARCITY AND CREDIT  ®

Credit and crédit cards remind us of that old” problem, SCARCITY. B

. Borrowing money is one way that we
moment. Of course, we laterth
: * ‘charges and 4nterest. v

s\olve"*;:_the problem of scarcity for the
to repay what we borrow, ;\lus pay.the credit

-

RS

- .-
] ¢ N p
el SCARCITY a
UNLIMITED, ) . ; LIMITED DOLLARS
- NEEDS AND ' , AND CENTS
,wANTs N . ' be ,
A P ' - | o . i B
'S0 WE HAVE TO MAKE 5
HARD CHOICES ABOUT
,  WHAT 1S MOST IMPORTANT.
: | HOWEVER,
] .
ey . 7 . ) s .
( . \ IF WE ARE TRUSTWORTHY, .
© % N\_ WE MIGHT 'SBORROW MONEY NOW “
. ' TO MEET OUR NEEDS OR TO
T ' FULFILL .OUR WANTS —— BUT (
. ‘ AT A DOLLARS & CENTS COST.. - Y
i 1

For examp]e,ﬂ Bob McCulloch needs to put food on his family's tab]é now, but
he will not harvest the crops and sell them for another. six weeks. He has a

NEED and he decides to meet it by borrowing money.

' . . N i . -
CHOICE  (What Bob will do} ‘WT (What Bob will not be able to do)

s

Bob will borrow a thousand . jf (Fill in the COSTS for Bob)
dollars from hig bank to . .
feed the family and meet > ! ANSWERS WILL VARY . ,

household expenses fyﬂ . N
weeks. - 4 . , .

. =
) |
: |

135







Or, Harriet Kortos has decided to add a little excitement to her life. She
ts taking up stock car racing with a friend. They have saved $6,000, but
they need another $6,000 to get into the circuit. Harriet and. friendghave
a UWANT (some might say a "luxury") and they want to fulfill it. ‘/’sgi\

Ve

!
~ gt
{

arrie
friend will do

ANSWERS WILL VARY . ANSWERS WILL VARY

When you think about borrowing money, what FEELINGS come to mind? Check v/ yours: ~

NERVOUS © AFRAID HUMBLE HURT
GQUILT OPTIMISTIC - ANGER JOY .
FEAR Bwy SAFE SECURE ANSWERS WILL VARY
JEALOUS PROUD DEPRESSED SMART
- INCAPABLE WARM . LOVING UNWORTHY
EMPTY IFRITATED SENTIMENTAL SYMPATHY
DUMB DEPENDENT CLEVER FRIENDLY .

Feeling words reveal our attitudes toward CREDIT and BORROWING.

How did you learn your feelings/attitudes toward CREDIT and BORROWING?

One of the things we want to do in this PAL is to see if our feelings about
CREDIT and BORROWING are realistic.




. Credit is an accepted way of life in America.

The average Américan is too easily tempted'to use E
oredit without realising how much it really costs.

The. cost of credit is worth the satiafaction of
. buying and using goods now.

With a credit fburchase, the seller is placing his trust in the buyer's
intention and ability to pay the debt at a later date. Like money, credit -

is a medium of exchange.

Many things in our life are bought on credit. Large purchases such as
homes, cars and big appliances are often bought this way because few of us
have enough funds to pay cash. s ’

 Even utilities, such as electricity and water, are bought on credit. We
use these services and are billed monthly on the amount of water or electricity
we have used. - o

Education may also be bought with credit.

B . - .
‘ €xe gcnﬁes

" SEVEN OF THE CIRCUMSTANCES DESCRIBED BELOW ARE'EXAMPLES OF CREDIT.

SEE IF YOU CAN DECIDE WHICH SEVEN.
CIRCLE THE NUMBER OF EACH CIRCUMSTANCE: WHICH IS AN EXAMPLE OF CREDIT.

1. You pay cash for a new outboard motor and boat at a boat sale.

w ®

Yot\receive”.a monthly statement from your doctor.

You \receive word that you have won five undred dollars from
a local talk show, |

You ﬁick up the receives of your newly installed phone and are
soon talking to your parents who are a thousand miles-away .

Your friend Bill gives you the $5 deposit you need. for your
yearbook " You promise to pay him $6 on payday.

You buy a used autamobile for nothing down and twelve paymeht:s '
of $92 a month. : _ .
¢ v

e © © 6

You turn on your TV set.

137 » 9/



' 8. You send a check each month to your church for a prev10usly-
- agreed-upon amount. . ‘

9

You pay $100 down and $80 a'month for part ownership in an

@. You have dimmer with oo frien and use a Credit card to take
care of the bill. '

——————-‘.b——.*’“

|’

CREDIT ... - ADVANTAGES
&

DISADVANTAGES
e Almost everything you can th1nk of has good points
A -and bad points.
A Credit 1s no different.
_ The informed consumer will be able to make better
. judgments if he is aware of some of each. .,

Study the 1ist of advantages & disadvantages of
using credit.
ILThen.decjde.

+ [
/ .
’ Provides immediate use of Costs money
goods & services '
Makes purchasing convenient i . Discourages comparison shopping
" Helps to improvg the | May require payments after consumer
* standard of 1iving tires of item
.
' Provides an accurate record ‘ - Ties up future income
of spending - '
‘ | ' Helps in getting awg“g , ‘ Risks repossession if payments are
credit rating o : not made
Allows immediate haridling of May decrease reserve for emergencies

many emergencies : ’

eRic - w92 138




“ Makes .debt éonso]1d§t10n S ~ Tempts the consumer tq~oVérspend

possible . :

Supports mass production, L, May require payments after the
mass distribution, & mass -’ article purchased is of no further
consumption, providing more value '

products for more consumers

—

;\\‘

0f course it 4s possible to 1ist a great many more advantages and dis-
advantages of credit if-we were to think of each of the types of credit avail-
able in both the sales and cash areas. o

Think of the last purchqsé you or soﬁeone in your family made on credit.
Do you think the purchase involved a wise use of credit? '

IT'S EASY TO TELL AN ADVANTAGE FROM A
DISADVANTAGE: RIGHT?  RIGHT!
LET'S SEE. ‘ .
IF THE FOLLOWING PHRASES ARE ADVANTAGES
OF CREDIT» WRITE Aj IF DISADVANTAGES »

WRITE D. ]
. ‘

—A- use the goods or services while paying for them
:._ buy something while it's on sale :
pay more than the actual cost of ;he item

take advantage of a ''once in a lifetime' opportunity
worry bécguse of a missed payment

spend future income a

—_handle emergency problems on the spot

D . »
—— buy on impulse instead of thinking it through

o - N O W F L oo
>‘c'c*>—|c

A .
. . 2 _raise the standard of living for you and your family

7

—
o

D . . . '
— promise to pay money you don't have

“

»

WHETHER YOU'RE BUYING OR BORROWING, DON'T BE TRAPPED BY CREDIT. |
. % KNOW ALL THE FACTS BEFORE YOU COMMIT YOURSELF TO ANY ARRANGEMENT =
o ﬁ THAT MEANS YOU PAY LATER FOR WHAT YOU GET NOW. ‘ R

C s 139 9 | '
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Bob wants a new, f1$shy car. Butnhé,dbes not have much money or a solid credit
rating. He thinks he has three alternatives (of course, he has four--he could
refrain from buying a flashy, new car!) _ o

Please help Bob by working out the. consequences for the four alternatives, and
recommend a deciston for him (What should: he do?).

DECKSION-TREE FOR Boo

GoaLs
[ FLASHY CAR |
/~ ConsSEQueNces .

"at do I want?”

STEP FOUR -
"What are the consequences
of different altermatives’

ERS WILL

o

STEP THREE : >

: CREDIT
"What altermatives are there?”

UNION

LocAL
BANK

OCCASIO FOR DECISIaNd
BOB WANTS A FLASHY NEW CAR,

R BUT DOESN'T HAVE MUCH MONEY
STEP TWO _ =P| 0r A SENSATIONAL CREDIT RATING.

The problem sttuaZion in which
what to do 18 not odvious.




Mary wants to purchase a stereo set and she has chosen, one in her price range.
She can make a one-third downpayment, but needs to "borrow" the rest of the
purchase price. She can-borrow the money from her bank, she can go to her
credit union where she works, or she can use the store's 90-day credit plan

and pay the remaining price in three payments spread over three 30-day periods..
The store does not charge interest for this plan. ,

Use ‘the "TREE" to fill out Mary's alternatives. F{11 in the consequences of

each alternative as you see them. Then, make a recommendation to Mary about
what she should do.

DECISION-TREE FOR MARY

GoALSs
A STERED |
ConSEQUENCES

STEP ONE
"hat do I want?”

-

STEP FUUR st i Ly ANSWERS WILL
"what are the consequences

oF different alternatives.

P} Vove b bl . _"’
"rar al armwtives are there’”

MARY WANTS TO BUY A STERED,
wiTH EASY CREDIT AT LOW COST

Sier (WU e ot ke -9
) _ e T
Ths privlem sttuation in whtch V I§
what to do ig not oovious. * ‘

1 -




Review
Time.

WAHAT 1S CREDIT #

1. Nr1te a def1n1t1on of credit: THE SYSTEM WHICH ALLOWS CONSUMERS TO'

~ OBTAIN G00DS, SERVICES OR MONEY AND PAY AT A LATER DATE

s

2. Name the 2 major types of credit: (1) SALES

’ ( (@Q\\ CASH -'t

‘ 3. Identify the source of.credit you would use in each situation:

7

CHARGE KECOUNT ' THE LOCAL DEPARTMENT STORE ALLOWS YOU TO

"CHARGE Ixaj

SAVINGS & LOAN THE BF YOUR DREAMS IS FOR SALE
PAWNSHOP YOU NEED $25 NOW, BUT YOU WON'T BE NEEDING
YOUR CAMERA FOR 3 MONTHS
CREDIT CARD YOUR GAS TANK READS "E"
e 4. MName what you consider the greatest ADVANTAGE of credit:

g (ANSWERS WILL VARY)

_' Name what you consi'der the greatest DISADVANTAGE of credit:
' ‘ (ANSWERS WILL VARY)

5. With which of the following statements do you most nearly agree:

- Credit lets you get it.
. . . ANSWERS WILL VARY
Credit? Forget it!

. L4
s

o | K Qs . ® ‘




‘WHO CAN GETCREDIT?
 WHO SHOULDGET CREDIT 7

TOGETHER TOM AND MARY HALPRIN MAKE A GOOD SALARY. THEY BAVE
SAVED SEVERAL THOUSAND DOLLARS AND WANT TO BUY A HOME. AFTER
LOOKING AT HOMES IN THEIR CITY, THEY SELECT ONE TO BUY IN AN
OLDER NEIGHBORHOOD. THE MORTGAGE COMPANY FOUND OUT THAT THEY

- HAVE A GOOD CREDIT RATING AND ARE RESPONSIBLE PERSONS. HOW-
EVER, THE COMPANY IS 'RELUCTANT TO LEND THEM MONEY ON THE BOUSE
THEY (HAVE SELECTED. THE MORTGAGE COMPANY FEARS THAT TRE NEIGH-
BORNOOD IS "GOING DOWNHILL." NEW PEOPLE ARE MOVING IN AND NOT
KEEPING THE HOUSES UP. MANY HOUSES ARE RENTED OR DIVIDED INTO
APARTMENTS. AND, RECENTLY, PROPERTY VALUES IN THAT NEIGHBORHOOD
HAVE GONE DOWN. : '

%

Should the mortgage company refuse Tom and Mary a loan on this house? ’

Your Position: ANSWERS WILL VARY.
Your Reasons: 1. ' ) \
2.
!
3.

IRVING GARFEIN HAS A SUPERB BEFORE-SCHOOL Jos. HE GETS $3.50 PER
HOUR TO COOK EGGS EACH MORNING AT HAPPY HARRY'S BREAKFAST BAR ON
ROUTE #17. IRVING WORKS FDUR HOURS EACH MORNING BEFORE GOING TO
SCHOOL. HE HAS BEEN DOING THIS FOR TWO MONTHS. NOW, HE WANTS &
TO TAKE HIS EARNINGS, BORROW A THOUSAND DOLLARS, AND BUY A REALLY

NEAT USED CAR. IRVING IS EIGHTEEN AND WILL COMPLETE HIGH SCHOOL o
IN SIX MORE MONTHS. HE GOES TO A LENDING INSTITUTION TO BORROW )

THE $1,000.00.

o 3 143 ’ 97




Do you think Irving will get the $1,000.00 loan?_ Why or Why not?

' [ 3
. If you were the loan officer, would you extend a $1,000.000 loan to Irving?

Your Position: ‘ ANSWERS WILL VARY
Your Reasons: 1.

2.

3.

o

After you have thought through your answers with your class, 1nv1%e\a bank or

credit union loan officer to class to discuss these situations with’you.

4

Whether or not youoreceive credit depends on your CREDIT-ABILITY. Let's
see what that means.

RACTER, CAPACITY, and CAPITALpare
oftencalled "THE 3 C's oF CrepIT." They
are the most important factors used in

. determining a consumer's credit worthiness
or CREDIT=ABILITY.

\
B4
o
\
CHARACTER a
CAPA\CITY o s!.y CAPITAL
ne )
E;m:zg l:ow;r Credit History ‘F\‘;"“s
y to Fay Trustworthiness nancial Resources

Collateral or, Security

. . Obligations \ ‘ /

~ CREDIT - ABILITY

” -.‘\
N . ~

~
h.N
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To determine a consumer's. credit-ability, three types of questions might be

asked
. . . ]
(1) ~In the opinions of those who have had previous

dealings with you, are you honest? trustworthy?

reliable? conscient1ous? responsible?

gé) Do you have a job?
“Do you earn enough to pay what you will owe?
~ Is it Tikely that your Tncome Tlevel will not
decrease?

L.

(3) wWhat financial resources are behind your

commitment to pay?

“« * Do you have money in the bank?

Do you own property? \

'"),; = ’ -
|

1. JOB ADVANCEMENE 6. SALARY

)

o

/

[4

L 6?0li7¢

< Apply the 3 C's of C(redit.

Place the numbers of those woids which you think appty tu cach
term in the correct circle.

‘The first one is done for you.

e are easier than others. Your answers may not agree with
everyone else.

2. DEBT-FREE 7. SAVINGS
»3. HONESTY 8. SELF--RELIANT
4. PROPERTY 9. THRIFTY
5. PUNCTUAL ¥ . )
4
L
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: ]
Use the following eample gcale to figure your "score"--Circle the number of
~.pointa for which you galify in each category and, then total your points.
Also score your parvents. Is there a difference in the scores? Why?

” 2

ANSWERS WILL VARY ' L
. | FACTOR POINTS I TOTAL PaNTSI [CREDITOR'S ANSWEE]
18-24 1 )
'25-34 S
35-44 10
| © a5-64 15
’ © "RESIDENCE
RENT 10
O 20
1-3 YRS. . S
3-5 YRS, - 10
" INCOME |
$75-100 Wk, O 1S
OVER $100- WK. ds
seF-emPLOYED . - 10
a WAGES & SALARY 15 y
. . \
EMPLOYMENT -
1-3 YRS, 10
4-10 YRS. .18
MORE THAN 10 . 25
CREGIT RECORD ,
OKING ACCT.- 10 A
SAVINGS AccT., - . 10 2
IT RATING 29
S LESS :
2% TIMES ) -
' ~ MONTHLY INCOME - 10
® " ‘
v.j . Qa
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JIna dechratic society, we want consumers and citizens who are ACTIVE and
are competent in dealing with their problems. We don't want frustrated, apa-
thetic persons. We want persons who plan their actions. In the cases just
mentioned, the sensible person would have confronted the group charging an interest

rate which he felt was too high, or those whom he.thought were discriminating
against him. N -

We can see three styles of consumer-citizens across America:

A RERSON WHO DOES NOT A PERSON WHO SIMPLY A PERSON WHO LOOKS FOR
CARE TO SEE PROBLEMS RE S TO SITUA- CONSUMER PROBLEMS AND
TIONS AS THEY ARISE . GOES FORWARD TO ACT ON
TH;E PERSON DEALS THEM WITH OTHERS, work-1
WITH PROBLEMS THAT ING FOR FAIR LAWS AND
ARE PERSONAL TO HIM BUSINESS PRACTICES.
GO AWAY, OR THAT SHE OR HER; NOT PROBLEMS
WILL FORGET THEM. AFFECTING OTHERS.

-

Wwhat are the consequences of each way of behaving as a consumer-citizen in
America?

ANSWERS wWIlLl vAKY

O ‘ weo voeadh

AlioWL KL Wl o b Al

i
It
1
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. ) )
- As consumer-citizens we know that we can work on solutions to our prob]emé

at three qifferent LEVELS: . o
{‘# .
INTERPERSONAL LEVEL I INTERGROUP LEVEL . SOCIAL SYSTEM LEVEL
WORKING OUT PROBLEMS | | JOINING wITH OTHERS * | | JOINING WITH OTHERS
BY‘PE?SONAL_ ACTION, TO SOLVE PROBLEMS BY TO CHANGE ‘LAWS AND
CONFRONTING THE GROWP ACTION (COMMON PRACTICES WHICH IN
SOURCE OF THE PROB- CAUSE, ETC.) TURN WILL SOLVE PROB-
LEM., - LEMS (POLITICAL PAR-
\ : TIES, POLITICAL ACTIONf
GROUPS, ETC.)

o

In the following situations, tell what the bérgon SHOULD do at each level.
Begin with the INTERPERSONAL LEVEL. Discuss your recommendations with others
to get their ideas. ' .

Y uP YOu
" X 8

pe S A\
1)

A wevrge Trarict ade hie ’u,..J(',.,_L/\-v P S S N fz'()m Vs
"friendly' guy a relat.ve knew . he interg.t rat.s were
terribly high, but George need..t the money. Now, he Ls
in a panic. He does not have the money, and the loan
shark is calling for tit.

What should George do? Why?

ANSWERS WILL VARY

oy

| X% /oR4g
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3

y . ‘e ‘/
/ p—
. LI A
B. CHARLIE ADAIR TRIED TO GET A LOAN FROM SEVERAL SDURCES--
HIS BANK, THE CREDIT UNION, A SAVINGS AND LOAN, ETC. ALL
HAD TURNED HIM DOWN AND HE WAS IRRITATED. HE WANTED TO
BUY THAT SAILBOAT NOW! . CHARLIE BELIEVES HE IS A“SOL1ID
CREDIT CUSTOMER. BUT THE LENDING INSTITUTIONS N TOWN OO
NOT AGREE. '

k4

/ . -

What should Charlie do? Why?c
./ i

<

ANSWERS WILL VARY

@

C. Not again!' Maria Santos was refused a credit card with Triple-
X Company.. She has been refused by a number of companies lately,

and Maria thinks it has something to do with her beimyg a, young

woman, beginning her career as a clerk-typist.

PR <
u wx

\

- . \, . '
- b&hat should Maria do? Why? -

. ~-~, N ,’
ANSWER$ WILL VARY '

& 2
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L D. OH, BOY! DICK RUBENSTEIN LOANED HIS CREDIT CARD TO HARRY TO
Lot . 'PURCHASE A CRATE OF RUBBER DUCKIES. THE STATEMENT JUST ARRIVED
.o " FRGM THE CREDIT CARD COMPANY, AND HARRY CHARGED AN ADDITIONAL &8 -
- 7T “ $150.00 WORTH OF -GOODS BEFORE RETURNING THE CARD TO Dick. HARRY
o | HAS. > TAKEN OFF FOR PARTS UNKNOWN. DICK IS UPSET. P

- T A e

- c B . R . N
* v -~ . . T L
H . . L

, L3 X R L

coe R “

o 't - What should Dick do? ﬁhy” : .

e 477 e >7f~‘ ANSWERS WILL, VARY : - o

‘ .
- - N
. . . .
¢ .
L. <.
-
s
,
«
>
-
4 et
- %A

2 ¢ * L
. = - ) . [
: i ’
N . R w ’a ;
' Po. ' T s ; .
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COmﬁléfe;each statement w1t5 the correct word. =

Then

" You have-worked for the

2V

4.

write the letter of each numbered Jetter in t
the page t01spe11“but,an‘1mportant credit rule

There are three,baéic steps in the process of
The ‘only step the consumer himself cgmpletes'1

. ‘for -credit. , .

* Znowoorcerirr

he blanks gt'the bottom of .

Vg

gett{ng'cred1t.
sthe APPLICATILO

There are three basic considerations in grantﬁvg credit.

~ Write the one which applies in each situation.
' ' ' tAPI

]

; L
‘You have a large savings account.

A1l your neighbors think you are an 0.K.
. person. r -

-

five years.

¢ o ‘

TAL
3

CHARACTER
5

-

'3, Personal h%sfory, employment-data,.pefsonal information,

‘credit history, & public records are all part of your

\

6 8 .

,» _.1
RIGHT D USE CREDIT  MUS
12773 2”5 615723 . 4

151 . - K0S
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credit record which is on file with the local CREI

EDI

7¢




. i

Evaluate each of the follawing credit situations:

[r ¥ ‘ : , = _ Qr
- JOSE AND ANJTA, A YOUNG MARRIED COUPLE, ARE RECENT
ARRTVALS IN TOWN. ‘THEY HAVE RENTED A SMALL APART-

, + , || MENT AND HAVE A SMALL SAVINGS ACCOUNT. +OSE HAS A
. JOB WHICH PAYS $160 A WEEK AND ANJTA IS LOOKING

\,’ ‘ | | L.

A

.

~

FOR A JOB.

ROB AND RITA HAVE LIVED IN THEN SAME COMMUNITY FOR
. TWENTY YEARS. THEY ARE IN THEIR FORTIES, AND RITA
- IS A MANAGER OF A LOCAL FIRM WHERE SHE EARNS $250
A WEEK. ROB IS A TEACHER AND MAKES $15,000 PER
YEAR. - THEY BAVE A $10,000 MORTGAGE ON A $40,000

A/ HOME . ‘ Y,
“T BOTH COUPLES APELY FOR A LOAN AT THE LOCAL FINANCE
COMPANY IN®RDER TO BUY A NEW CAR. WHICH APPLICANT
|| "zs MORE"LIKELY TO RECEIVE THE LOAN? WHY? .
) d (. “ANSWERS WILL VARY |
. >
N\
~ !

HAROLD HAS™JUST BEEN DENIED CREDIT AT“A MAJOR APPLIANCE

. -STORE. THE CREDIT ‘MANAGER INFORMED HAROLD THAT THEY

E ¢ NORMALLY WOULD HAVE GIVEN CREDIT TO A PERSON WITH HIS °

- INCOME, BUT THAT THE CREDIT BUREAU SENT THEM AN UNFAVOR-
n ABLE REPORT. : )

HAROLD ?EELS THERE MUST HAVE BEEN A MISTAKE.
WHAT ACTION CAN HE TAKE TO CHECK AND CORRECT
ANY POSSIBLE ERRORS?

v . ANSWERS WILL VARY




x ANOUNT OF e GASH PRICE e

INSTALLMENTS PAYMENT . OF ITEN = e

“*Note that the downgy'_n_enx does not appear in this equation
The downpayment s cash paid and credit cost does not apply to this amount

w7 -

’..: ' : S \ Q, ‘ V ) - . o . l

Try the following éxamp1els,.: . ‘ . _Exercises

»THE%‘AZZARD?ARE HOPPING FOR A STERED TAPE DECK AND RAOIQ. HAPP .
IS TALENTEO AT RKING WITH ELECTRICAL OEVICES AND HAS A GDOO JOB. ‘
HE LOCATES WHAT ;HE WANTS AT A PRICE HE FEELS HE CAN AFFORO, $190,

WHILE SHOPPING ANRIDUS SOUR('SES J.OF CREOIT, HE 1S OFFERED THE

FOLLOWING: ( | o
oowNpAJMENT CASH }élcsz {19\

SOURCE OF CREDIT . TER& TOTAL cosT CREDITVCOST .
/ _ o :
, Discount Store , $20.40 for 12 mo. _S 244.80 $ 54.80
Mail Order Store $18.80 for 12 mo. S 225.60 % 35.60

Borrow $190 from ra ~ ' . -

a bank & pay cash $17.08 fo 12 mo. _$ 213.60 $ 23.60 /¢

e




\‘ ) . A ‘.‘ ’ ' . . ’ ‘ . )
- Happ i8 buying a new set of clubs from a department store and has
‘ . \pigned a ocontract for purchasing it on time. The price i $379.
e has paid $25 dowm and will pay $11 for 42 monmths. o
. : -] ' ‘
What would the finance charge be? ‘
. ‘Cir¢le the correct amount: $88 $180- - ($108) 418
k ' P )
A . -
l _l’\:-_ o b N -~
WHEN THE HAZZARDS PURCHASED A BLACK AND WHITE TV THEY CHECKED AT FOUR
' . DIFFERENT STORES TO COMPARE THE DOLLAR COST OF CREDIT. BELOW ARE THE
} FOUR DIFFERENT S THAT WERE MADE FOR A TWO HUNDRED FORTY DOLLAR SET:
s STORE = L TERMS
? - A = $40 DOWN AND $19.67 A MONTH FOR 12 MONTHS
e B $60 DOWN AND $40.00 A MONTH FOR- 6 MONTHS
. \ : _ |
~ e } e $50, DOWN AND $13.50 A MONTH FOR 18 MONTHS
W B D $20 DOWN AND $12.75 A MONTH FOR 24 MONTHS
COMPLETE THE CHART TO DETERMINE WHICH STORE WAS OFFERING THE BEST TERMS.
4 ; ‘ " .- 4
o . - .
STORE DOWN MONTHLY NUMBER 0F | TOTAL gro BE | AMOUNT DOLLAR
- PAYMENT PAYMENT MONTHS PAID FINANCED cosT .
A $40.00[%/9.67 /2 18330.0413200 |334.04
B $ 60.00 }$ 40.00 6 - [$240.00 ([$180.00 |$ 60.00
c $ 50.0QuatS 3.50 18 |[$243.00 [$190.00 |$ 53.00
D $ 20.00 |s 12.75 24 |$309.06 |$p20.00 |$ 89.06
R -
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1. /Name the 3‘faCt6rs4wh1ch cog}rp] the amount of interest you pay

.when‘usﬂng credit.«

b

- How__ MUCH MONEY YOU BORROW

How  LONG THE LOAN IS FOR l ’
How  HIGH THE INTEREST RATE’ e
. 2. Complete the-folfowing rules to use when you want the most
' _ credit for the least cost:
. A?OIp'HAs%Y BUYING N R T N
MHE LOWEST ~ APR - \ J N
ke THE BIGGEST POWNPAYMENTD L
YOUR BUDGET WILL ALLOW R
CHOOSE THE SHORTEST __ TIME POSSIBLE Y ,
©KNOW WHAT' YOU ARE"_ STGNING L i g%;é;k/zés
. Y ; =

Lo
*-

1)

)
==
,iLéz§§§§;;é;7

3. Nancy Cutone bought a uged, car valued at $1,800. Under the terms

of her loan, she made a doum payment of $600.- The balence bas paid

in twelve monthly installments of $109.

s

s

| o -

What was the actua1ﬂdb11ar cost of the credit?

® /09

$108




T oo muenr

L ‘
T F
- .
X _~1. A safe amount for credit is not more. :
. than 20% of your t&g:-gome pay. (/
- X - ’ 2. Using credit can be\dangerous because
. ‘ it is spending money you have not earned '
A4 - ' ’ yet. - - o . N
R I T Prjvate consumer counseling ‘services or
delt adjustors are the best source of
free credit advice. ‘ 4
. X 4. Bankruptcy should oLly be coﬁE?dered when
- ‘ all else has failed.
| X ‘5. The Wage-Earner Plan is a method of
i 7 - Wage Garnishment. ‘
X = 6. It is often possible to reschedule_ your
payments if you contact your creditors
Ty befare you get into real diffisulty.
C ¢ ‘ ) . ’%
® i X . 7. There are no free credit counséling services \\
) available to the consumer. \\\
X 8. When determining your limit. for misleading
credit, include your home mortgage.
X ' . 9. A creditor may attach part of-.a wage-earner's
salary to repay debts. }
_ ) . / <
. X " 10. Bankruptcy is the most damagjng item to- be ‘
s R - included in-a credit record™ . ~
- / W ‘ ) . N

Iw ' ' N ¢ i

w10 156
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11. List two ways a credit counseling service might help a cons umer wiih\
creqitu‘brobl)ems. AN?WERS MAY' VARYs BUT Sl-\tOULD INCLUDE s ’ )

A. _ BUDGETIR(ANNING

- ARGONEEIGU A YMINT PLANS. WITH CREDITORS — .

v

12. f Use the 20%

] 6%? alcind %paé.guideIine téidetermine a ‘safe amount of
installment cfedl 8} o
; g

¢ following monthly. incomes:
3 p !

9

. Use the'Zo%ﬁguideIThé°to'décide a safe amount of installment cgEéit

. for each person. Each already has a $150°a month car paxmeq;. . -
. : ‘ . ~ : .- U :
’ 20% - Remaining
' Credit Available- . [__ '
Income Guideline Credit
income , HETE Lredit _
$1000 ’ $ 200 ./ $ 50
$1500 N 300 150
$1950 - 390 b 240

- 14. Discuss: "Credit can be too easy to use."

™ ANSWERS WILL VARY

re

15. List three rules %o\follow to prevent using too much credit.

: ANSWER
\ S WILL VARY 152’7?2 -
P | ) - 5’@ P




.o HELPY

®

-

»

! - w/
§ Read each gg the credit situations below. Decide how the consumer should .
exercise his credit rights. Choose your answers fnom the following Tist:

1. Better Business Bureau
, 2. Equal Credit Opportunity Act’
’ 3. <FAir Credit Reporting Act ,
‘ 4. egulation Z , T
. 5. Small Claims Court or County Court
6. Truth in Lending- T P
7. U. S. Post Office . \
Write the number of the answer you é;;; chosen on the blank for each sitt;ationH
-/ o R A 'm';fe 18 denied credit in her yn name. - ]

S 3 A credit bureau refuses to disg¢lose information to
the consumer concerning 1‘anor'm tion in hia credit .file.

v,

7 A matl credit .of‘fer?\was a fraud.

—_— .
5 . A loan was made to a friemd who refuses to repay
the loan.:

1 A local store does not seem to xeep prqpei? records cf
payments. o .

,; _ o R /l—

._Evaluate .the statement: .
"Credit ghould be regardec as a right

%)
m—
) )
L,
=2
‘2;% * rather than a privilege.”
N v _
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WELCO Mé'to fhis PAL*, a

‘consumer res%%ﬁﬁp booklet. Thequol

" characters shdwn_on this page are

this booklet.

thelHazzd%ds -- Ms. Hapb and ngp

Hazzard. You will find them in many
. ' - ‘ K

6f the illustrations used throughout

N
L4

’ ’ 19
Important information is divided

\

" sections. Each section begins with a

t

includgsf

of

"7 in that section.

. -
'

i

~

conscientious consumer.

3
{
:
A

N 6

into chapters or

title page and

P.AS S WO0RDS which give the

special meanings.for the words used

1.

-

- ’ N /
REVIEW T1IME exercises %o

: \v.deteﬁmine Whl% you have legrned.

. Have +funr, study hard, and”become a

)

*PAL? Packaged Activities for Learning

162

e
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" Users of the consumer skills presented %S resource’ ’ -
booklet come in both genders, female andmale,
The text and dzalogues sometim:s say "he, " sometimes ' BT
"she," sometimes '"you,' sometimgy ''the person " *\\
Please feel free to & b titute the femzmne for the B
masculine pronoun, and vice versa, any time it s
appropmate to your sttugtion. '
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" THE ONLY ‘WAY WE CAN

PAYING CASH IS NOT

PAY. FOR- THE THINGS
WE MANT Y

ANOTHER NAYiIS PURCHASING
l_pODS OR SERVICES ON CREDIT.

-

»’

CREDIT 1S A. PROHISE TO PAY IN THE FUTURE FOR G0ODS, SERVICES%

"OR MONEY" RECEIVED NOM

‘r,ﬁ,

AS YOU WORK THROUGH THIS éALﬁ YOU WILL LEARN ABOUT:

o
WHAT CREDIT IS

ADVANTAéES € DISADVANTAGES OF CREDfT
; KINBS OF .CONSUMER ;éEDIT
How to %ILL OQUT CREDIT APPL ICATIING
CREbIT éUREAUS
f;E COST 0F CREDIT
CREDIT RATINGS
TOoO MUCH CREDIT
CREDIT PROBLEMS
'tit FAIR CNTDI1 Re ORI A(r

THE TRUTH IN LENDINJ?LAW

Packaged Activities for Learning

1T\
1e5 :

4.
N

3




-

.
3 //9/ T
v . \"‘

+

o SCARCITY AND CREDIT

>

-

~

Credit and credit cards remind us of ﬂ problem, SCARCITY,

N\

Borrowmg money is one way that we "solve" the problem of scarcity for the
moment.# Of course, we later have to repay what we borrow, plus pay Fhe credft
/éharges and interest. ,

I 'ﬁ;‘ \\
‘;' %%/%‘ ' -
~ ' ‘e r,«g\l?&
, 4 . ad" ) (1':3 A /
"\ SCARCITY
UNLIMITED - " " LIMITED DOLLARS
NEEDS AND AND CENTS
WANTS'
. . SO WE HAVE TO MAKE
N MARD CHOICES ABOUT . ;’
‘ B WHAT IS MOST IMPORTANT. L
I | o HOWEVER, “ . s
IF we ARE TRUSTWORTHY, ' 9
WE MIGHT BORROW MONEY NOW
TO MEET OUR NEEDS OR TO
- FULFILL OUR WANTS -- BUT |
AT A DOLLARS & CENTS COST.
hd v —y . ) o
“‘ For examp]e%ﬂoch.needs to p(;t food on his family's table now, but
, . hg will not harvest the crops and sell them for another six weeks. He has a
5 NEED and he decides to meet it by borrowing money.
' - —t—
o CHOICE (NQat Bob will do) " COST (What Bob will not be able to do)
N e I —
Bob will borrow a thousand . (FIll (n the COSTS for Bob)
Jdollars from hiag bang (o M .
feod the family and meet . ‘ ) ,
‘houaeho!ld expenses for six e ; -
' e l\ a9,
\ . 4-(\
L O
‘ Y /20 F
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Or, Harriet Kontos has decided to add a little excitement to her 1ife. She
is taking up stock car racing with a friend. They have saved $6,000, but
they need another $6,000 to get into the circuit. Harriet and friend have-
a UANT (some might say a "luxury") and they want to fulfill it. '

- at Harriet
CHOICE friend will do)

L]

S »

/) When you think about borrowing money, what FEELINGS come to mi’d? Check v’yours:

. NERYVOUS " AFRAID HUMBLE HURT ‘ .
: GUTLT OPTIMISTICe  ANGER JOY
FEAR ENVY SAFE SECURE /, _
JEALOUS PROUD DEPRESSED SMART "
INCAPABLE - WARM LOVING IINWORTHY
EMPTY TRRITATED SENTIMENTAL SYMPATHY .
DIUMB DEPENDENT SRR L RRTENDLY

t4

Feeling words reveal our attitudes toward CREDIT and BORROWING-

How did you learn your feelings/attitudes toward CREDIT and BORROWING?
" One of the things we want to do in this PAL is to see if our feelings about

CREDIT and BORROWING are realistic.

~

h

D Wi
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DEFINITION & DESCRIPTION
ADVANTAGES & DISADVANTAGES
EXAMPLES OF CREDIT

TYPES OF CREDIT ACCOUNTS *
TYPES OF LOANS
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ASSET

- BANK

CHARGE ACCOUNT

COLLATERAL

CREDIT

" CREDIT CARD

EAES]

CREDIT HISTORY

.CREDIT LIMIT

CREDIT RATING

CREDIT UNILON

DEBT

P

1

WHAT IS CREDIT ?

Popsession ,
An‘;ihi.ng owned which has exchange value

An estabfishmént fon neceiving, keegping
Lending and L88uing money -

The privilege 0f using credit in making

 purchases in a netail stonre

Anything of value which guarantees the
payment of a Loan; Security; Collateral
may ‘be taken if Loan is not nepaid

The system which allows consumens to obtain
goods, services on money and to pay at a’
Laten date . ..

M identigication cand which establishes the
fact that gou are entitled to use credit

at specific out®bts for specifdic purposes

A necond of a consumern's wse of credix,
especially his'past necond of meeting
credit payments

The maximum doflan wnount which can be
char§ed

An evaluation of a consumen's qualdgications
to neceive credit; based on several gactors,
eapecially the past necord of meeting credid
payments )

\An onganization of persuns who band togethen

for the purpose of saving money and Lending
money to each othen at a Low interest rate

Something owed

159 .
% /23




' DEBT CONSOLIDATION . ‘ Plan fon paying many creditons by borrowing
' enodgh maney to-repay them all while /Le,paymg

”

the li/an over a liong@, pe/cwd of time {
,  FINANCE COMPANY - * A business giam whose chick actdyity is to make
Y. 4 L. emh mmemenx. Loans to individuaks
. INSTALLMENT | One of a.ige/u.u of pagments to pay off a debr.
LOAN SHARKS - 18Lpgak, unbicensed money Lenders who chmge
' a ex,t)LeJndy high intenest rates '
: 4
MORTGAGE , ’ A pledging of neal property to a creditor as
: . deawity fon the payment of a debz N
\ r
OUTSTANDING T owed ~/
PAWNSHOP ‘ A business establishment which Lends cash for
Ltems of pwomu’. pnope/utg chh are Left as
sdecuwmety - .
PROFESSIONAL SERVICES Personal services pnowded by doc,to/u den,twu
' accountants, ﬂau)ye)w ete. \
QUALIFICAYIONS Requinements -
. REPOSSESSI"ON P ' The taking back og goodé by eithen ﬂie sellen
\ . on Lenden when thd consumenr is not abfe-o . '
) . make payments ~ “ - f/ 4
REQUIREMENTS Quatifications | a4 . o /
#  SAVINGS AND LOAN Financial establishment which dpecializes &n home- -
montgage and home {mprovement Loans; suchs{oans
are made availabfe because of savings dol@gw
on deposit \ :
SERVICE CHARGE "Handling charge”--a fee charged for AUL\M_C,QA
performed; amount charded forn use 06 credit
STANDARD OF LIVING The Level of necessities, comfonts, and Luxuries
' , enjoyed on desinred by an anLdeuM. on g/toup
| UTILITIES Public services such as powern, waten, sewerage,
‘ ' and telephone .
@
Reody to Move On ?
® Do You Know the Passwords

»

A
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WHAT IS CREDIT?
CREDIT = v s |

an economic transaction.
a trusting relationship.

) o N an agreement by which a government,
business, industry or individual may
obtain immediate use of goods,

services or dollars & pay for them later.

ey

v ' _a service for which those who-use it.

« % _ areygxpeg}ed to pay. '

, ‘ , P A N

“© ‘ ~ ~ 7 the wayyto buy an expensive item if"you

: o don't Hgve cash. ! y

, . & . A .S - ' ) B [} id ' /

the "Buy Now & Pay Later" way of life
for mi]]i?ns of Americans..

.7 e e 5 , /
As a consumer in the United States today you need to be a wise credit
consymer. CREDIT is the system which allows cdnsumers to obtain goods, services

h]

. or money amg to pay at a later date. It is BIG business in the United States.
! According to the Federal Reserve System there are 300 million credit cards in
\ uge in the United States today. Outstanding consumer credit loans amount to
$150 bi]]?Qn. ‘ _ ‘
Your feelings -about consumer credit might agree with some of the feelings
~ expressed below: . L

Credit is a valuable asset wid should be used

\
Credit helps our country grow.

: * A N
Credit can be either your master or JOur servant..

5’) Credit can help you achieve many of the things you
\ ‘ want, but you can't have everything. .

- - L. » ¢
You have to pay forpthe credit services you %’
because there usually is a charge for the proilege S
of using someone else's money.

Qredit meang debt, and all debt is.bad. :
\ N : o : :

@ | 171\ 'Y /]38 .

e
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is a medjum of exchange:"

. ’ K \
. . z
Credit i8 an accepted way of life in America.

. "The average American is too easily tempted %@ use
credit without realizing how r‘uch it really costs.

’ 'y ) . 3
buying and using goods now. . . U

A

The cost of e¢redit is worth thg satiéfuctio%xof

, ) . - ‘ ' -
With a credit purchase, the seller is placing his trust ip the buyer's
intfention and ability to . pay the debt at a later date. Like money, credit

Many thi

- . <

ngé in our life are bought on credit. Large pu%haées such as

homes, cars and big appliances are often bought this way because few of us

have enough funds to pay cash. s

use these services and are billed
we have used. |

SEE IF* YOU

<

/

Even utilities, such as e]ectr'éity/and water, are bought on credit. We

" Education may also:be bought with credit.

oﬁh]y on the amount of water or electricity
¥ '

<

g -»

- ] . ‘.;

\ N N
CIRéUM$TANCES DESCRIBED BELOW ARE EXAMPLES OF CREDIT.
-«

AN DECIDE WHICH SEVEN.

SEVEN OF TH§
CIRCLE THE NUMBER OF EACH CIRCUMSTANCE WHICH IS. AN EXAMPLE OF CREDIT. \

*®

1. You

4., You

“2. You.receive a monthly stafement from your doctor.

v

pay cash for a new 'qutboard motor and b)iat at a boat sale.
: : .

~ L}

. 3. You receive word that you have won five hundred dollars from
a local talk show. ‘ .

pick up the receiver of your newly installed pﬁone and are

soon talking to your parepts ‘who are a thousand miles away.

5. Your friend Bill gives you the $5 deposit you need for your
yearbook. You promise to pay him $6 on payday.
T T

6. You uy a used autowpbile for nothing down a""nd\ twelve payments
' a& 2 a month. | - ~
7. You tu ‘on ‘youi‘ set.

—. ¥ 172



N " 8. 'You send a check each month to your church for a previously-
agreed-upon amount.

. . | 5

o~ a 4;:~ You pay $100 dogn and $80 a month for part ownership in an
] airplane.
10. You have dirner with two frieﬁds and use a credit card to take y

care of the bill.

—————-—--Illllllll: ‘l') ]lllllllI---—-————-

- <

C,ED,T HAS ITS ADVANTAGEg 1 .

& |
DISADVANTAGES

. A\
Almost everything you ca? th1nk of has good po1nts
~and bad p01nts
" Credit is no diffenent.
The informed consumér will be able to make better
judgments if he is aware of some of each.
/ Study the list of advantages & disadvantages of.
using credit.
Then decide. -~

\\
/ rovidé} immediate use of « - Losls e, o
{goods & services’ . ,
¥ LY
. )
Makes purchasing convenient Discourages>comparisuii Jrgrplng
) ‘ v '
f - - Helps to improve the May requiré’payments after gonsumer
. 13 » q
standard of.1living tires of item
\ ' ’ . 4
Provides an accurate reconrd Ties up future income
o ‘ of spend1ng ‘ _ g |
>
Helps in getting a good N Risks repossession if paymen are
credit rat1n§\ B not made
AlTows ﬁnmedmte hand’hng of . May decrease res"ér"v‘e for 'emergen'cies .
many emergenc1es » A | ) e . ) 49 .

)
173" ¥ 17
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‘Makes debt consolidation ) . | Tempts the consumer to overspend* '

| _‘passible j S '
LA « V . /
.‘Q Supports mas§ prodfction, May require payments after the
' mas$ distribution, & mass , article purchased is of no further
* consumption, providing more : value

products for more consumers-
’ .

°

g
Of course it is possible to 1ist a great many more advantages and dis-_
‘advantages of credit if we were to think of each of the types of credit avail-
able in both the sales. and cash areas. s

~Think of the last -purchase you or sofeone in your family made on credit.
4&Po you think the purchase involved a wise use of credit? ¢ 5

-

IT'S EASY TO TELL AN ADVANTAGE FROM A
DISADVANTAGE, RIGHT?  RIGHT!

LET'S SEE. _ ‘
IF THE FOLLOWING PHRASES ARE ADVANTAGES
OF CREDIT» WRITE A5 IF DISADVANTAGES,

! Exercises WRITE D.
. 1. use the goods or services while pay‘i/ng’ for them
- 2. buy something while it's on_sale ‘7\
~ 3 — pay more than the actual cost@f the it;ﬁ .
‘ L take advantage of a ''once in a l;f‘;\t*lfntl' opgortunity
= . > — worry‘ because of a missed payment
6. spend future income ¢ - ®
[ k;andle emetrgency }{roblems on the spot '
"8' - _buy on irripulse insteaci of thinking it through ™ o J
. 9.. '_wfa‘ai's-e tk'1e standard of 1ivi’ng for you. and your ,fhl\‘ily (
1.(.) ‘e . . ",

: _V/promis,e to pay money you don' t have
e . .

o

»

i

K‘ WHETHER YOU'RE BUYIN& OR BORBOWING, DON'T BE TRAPPED BY CREDIT.
e % KNOW ALL THE FACTS BEFORE YOU COMMIT YOURSELP”TO ANY ARRANGEMENT o
. ~ Jl THAT MEANS. YOU PAY LATER FOR WHAT YOU GET NOU. , ’L

\
)

v a8
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Th1nk of as many examptgﬁ of cred1t as you can. They might include such
th1ngs as: '

Using a credit card to make purchases :
Purchasing or an installment plan from a_furAiture store
Buying'a car with monthly payments

Making mortgage payments on a home -
Paying monthly utflity bills

Réceiving an ‘advance on your allowance

N Borrowing from a bank,. consumer finance company, Or pawn shop f )
JO

@
* * ok ok ¥ * %

R N _ . -
No matter what the example of credit mentioned, credit is one of two ma}%r types:
. )

— SALES ok CASH

SALES or PUR%NASE CREDIT is the purchase of goods and services.

CASH LOAN or BORROWING CREDIT 1s cash. ) (

v
v

Any further c]a%si?ication of credit is accqng1ng to the method of repayment.

. : 71 > o . J’
1 . ] ’ R
. r .. b3 ‘ .

%

¢ ﬂ ‘
s" I} crarse ACCOUNTS @B‘ B
A CREDIT CARDS
® L PROFESSTONAL SERVILES el
E UTILITIES B W[BANKmuANsE\,"N |
\é; N v CREDIT UNTON LOANS
x FINANCE COMPANY " LOANS
By - PAWNSHOP LOANS
’ ) SAVINES & LPAN MORTGAGES: ETC.
| | ,-'L(_LOAN sHARKV R ANS

. B - . . ./ o B
Letyw take o look at each of these types of cred"i t S o : ‘b

.,

' v

xo

I ; : - T 1# ‘[;rq ; B “'g
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‘ CMAHG@ /]C@@U/fvrs ‘ar““e types of "store" accounts. They |
differ according credit 1imits and payment methods. . Three of the most common

charge accounts are .the OPEN. ACCOU #’J’ REVOLVING OR FLEXIBLE ACCOUNTY, and IN-
' ST?LLME’NT PURCKASING ACCOUNTS. o

ay
.

Open Accounts are sometimes called 30-Day Accounts. t They
allow the customer to charge.items and pay for them at the
end of the.billing period. There are no serv1ce charges.

F 3 )

Oan Accounts are the same as paying cash. They are a -

convenience for the consumer. These accounts are a privi- -
lege granted-omly to those who have a good credit rating.
: s
L &
> N N
o = g
[ ~
Revo]vmg credit is credtt which is cont1nuous1y
renewed as past cred1t ba]ances are paid of*f.
%
A Principles of 1nstaﬂment buying Ind the tra-
. ' ditional charge account are combined in thﬁ
o : revo1v1ng or f]ex1b1e aqcount
« A cred1t“11m1t is set according to what the e
wCOnsumer can afford to pay. The storeswill not ) REVCJE‘VIW
sell to the customer above the agreed-upon limit. : OR
o , ‘ o | FLEXIBLE
A service charge is charged on the unpaid ba]ance‘. -
: "The charge is usually 1%% per month. A minimum - ACCOUNTS . RN
. . payment is required.each month. However, .the ‘
' customer *has the option of paying the total ,
N . amount or on]y a part of it. _ S -
é* e e A
: " T
/f} ‘” Instaﬂmen,t purchase accounts are specialized accounts for
,\7.157 the purchasing of higher-priced items such as pphanpes
; / These are payment plans in which the purchase price and
Y
. intere harges ar® divided #nto equal ‘installments. The

\consumer usxaﬂy pays for the purchase over a 3 month to

WALLMENT ‘. a 3-year petiod
N . [ * » .

. PURCHA_SE The finance Q’éhargo is usua}ly 18% par year Aowever, it /(

. - ; may be h1gher \ i

‘ | AGCOUNZ? o y . R

3 + The buyer is usually not the lega] owner untJ] the item
is pa1d for. :
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. YOUNG ADULT ACCOUNTS are offered by some stores. Thégg‘accdupts are® re- ,
volving, but with a very modest limit on the amourit which can.be owed. For:
_example, a store might permit revolving oredit of po more than $30 @utstanding
' at any one time with minimum payments of $5 per month. Such<accounts are ap '
advantage to the young consumer who wishes to begin establishing his credit
history. - , . ; . e
$ ' . . v/‘ » )
o N . T ® .
. y ! _,\ : /’_,,..E, . -
< CREDIT CABDS. e
) ‘ . . . l’ °
Credit cards are issued by et
department stores, pan%, oil companieiﬁ _ The credit card ,mes: become a Wady
of 1ife in the Unitéd States. The 300+ m#1lion credit cards in use today .
o o%er the consumer the flexibility to pufchase a wide variety of goods-and ;

" . services from many businesses of a single card.. - v -
Most. gredit cards offer the. consumer the option of the 30-day.account or re--
volvyng credit. Many consumers use credit cards as a gopvenignce. It is

- not hecessary to carry cash and consumers pay all charges wh due.
x A : i . . -
Finance <harges are usually<1ls% per month on the unpaidlga1ance.
- ] ' . . ’ . '
IS - ’ . : ) o -‘ F
v It is probably wise for the credit consumer to ‘have only one or twe credit
cards and revo]x}nd’charge accounts as a duard against.overextending himself.
£ . i S AN >
_ ‘ : o
. . . - L
o . The purchase or use of services before _ "géi?;;‘}

* - the services are paig for is called : ) v
service credit. ExamMples of such’credit “ﬂ"’(fs W) ,;.
are medical ang dental services, and any if_/{j;\
other services ror which monthly state-. T

’ ments are sent to. the consumer.. Gasoline -~ , \ 438,

) »  ¢redit cagds and the use»of credit caKés : a
for motel, hotel, and restaurant services " ‘v v .
might also be thought of as examples of service wicedit h ' “oL

y _ \
i a: Ji“e,,? S . .
w - UTILITIES : .
TR T
. :*"’V;“‘sf;/r»":f & .
. 7 Although we o G o o ywyda, oWt du-not usually
think of utilities w an exampl. oiecredit. But »
. - every tiwe you use water, electricity, @ even thes . -
: . telephone 1n your noge, you dre us;pg credit. .
vou have used the o1 ice before yow are required to pay for it The water ‘?f

Js gone, the elecuricity 1s used, and.the phone calls are ali completed
before the bil} arrives. " - ‘ \ - -

3 -« -

5 I \
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‘Cash loans may be’ c]ass1f1ed by the sources of the
‘loansr -

Banks, credit unjons, finance compan1es, pawnShops,
] savings and loan institutions, and even insurange
.. © ‘campanies -make cash loags to consumers.

L Each loan source has its own requ1rements for quahf}vng for a loan,. and mter-

- est_rates charged vary greatyly f ey

/ % \’/‘\:\\' : l i /E Y\lr . N

Let s ta'ke a. ]ook.a each source: |
£ "

* R _.": the 1arge , cred1t extendmg institutions”in ,
‘ L i - 7 An&g€a.  They offer a variety of lending services, -and may, -
x L'y .

¥ , provide cred1t e1%her w;th or 'without coHatera]

s
ok,

dNot everyone can qualify fek a bank ]oan, however ]
%Qu’hhﬁeatwns are often too strict for the young consumgr to
meet.™ Young borrowers also need a co- s1gner who is- financially

o 2‘2‘% "B'ANH“ estabhshed - oo~ )

Interest rattes vaTy from app,rox1mate1y 12 to 18 percent -

'” . ’:;_Cr:ed1t un1or§ offer Tow- 1nterest loans to members by
‘ ]engﬁng memb rs sav1ngs dollars.

A]though it is s1er to: vquahfy fon a credit ‘union

L Toan than a bank oan, not everyone can belong to'aw
& L credit union.

| ] R r . N
e Interest rates vary from approx1mate1y 6 to T2 per-
CoS cent accarding to the type of lban. D " ' 7
v U oo |

‘.

Fimance con1pan1es are sometimes called consumer "finance
compaﬂfﬁs TheTr spec1a1ty is small ‘1oans to the wageq_.
~earner. - L
N
g - .. %3~ l'oans are more expenswe forBthe consumer because of
g i the higher interest ratés ut they are often the
' FIN_ANC,EA / onlf“‘%asonah]y pr1ced source of loans for the young
L. “CO. . g - CORSumer:. :
4 Lo "

-

L ‘ Interest ratés va“ry from approx1mate1y 1& to 36 percent, "
o T L dependmg upon the state where the 1oan is made -

! * ~ s o .
. L . W . . .
. . e w L~ .
. s A N .
e R - ’ . . T, i .
. . N v
-"‘k . ) : ’
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Pawnshops . qffer a spec‘i’a]iz?s»ervi-ce--”inin‘ediate cash. : '
The consumer- brings in something valuabléwas security e
and is lent money, based on the value of "4fig article.
. However, the loan is for’much less thaf the value of
“the item. ' ‘ e
If the item is not' reclaimed, thé dealer may sell the
. item after six months., = - -7 & :
’ \ L . N v' s B
~ Interest rates--often quoted as service and storage ¥
P charges--are as high or higher than a finance com- co
: pany. . s

e RS R .

-

M

R

-

Savings & loan associations specialize in home B
_ mortgages ‘and home improvehent loans. * . Yy

. \
Because of the size of such Ioan?f, many consumers

"~ .find qualifying for, home mortgages ‘the most difficult.

"
¥

-Inferest rates have varied frofm approxjmate1?' 7 to 12
percent. . . . . =« o __
¥ ’ . v Yy

. . . N N i
. - . . a N
, “ s . ( s
. . v
. . a R - . v .
' i . ' ) = ‘
.- V¥ ) B R . .
-y . . ' - R « .
. I - -
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Tn addition, there are other. $red1‘t sources -about which the wise credit
- consumer shodld be -informed: 8
. . o\ w

"A-Tow-interest credit source ignored by many consqrhﬁs :  ——

g

-
) 5 - N . g ?
' is the life insurance polic¢y. The consumer may borrow = S
. against:the cash value of his policy.’ He may ever™ hd / Y
's  choéosesnot: to r‘epay‘the loan.” Such a choice decreases.
the value of 1;hc=:.,\€011'c'yA however. - S .
f . Yoo ,‘.‘ . . | ' . of .
o _ I . Friends and relafives-are NOT good sources of cfedit. - -“Qg
e, Such arrangementd have beeh kmown to cause many long-. =~ . ,
“lasting family difficulties. | : g
. . Lo : " T Ve i"\-\ . -
The wise consumer will choose a source whosg busineys . .
it is to lend mondy. ‘ L . ‘
. @ Lo,  *_ o , e .

e .
. ' -8
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?. « Loan sharks are ILLEGAL;.uniicensed mone Jenders E -
C“to be aveided.at al] costs. ylenders -
Although apyone cap qualify for a loan from a loan - ﬁ -
shark, the(lender .may:.resort to.violence if the ¢ -~
_borrower is unable-to pay up. - - | :
_nblﬁterest rates are dnfimftgd and may .go higher ’ )
than- '000%. This is called usury.

N

“ X ) -

'
. © ) ’ ) v
. /‘.\ . -—4 ‘\’ »__ l QA .
- . - ,
. . N N . . L
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CAUTION: There are right & wrong reasons for .. crodit
Sometimes it is so easy to get credit that bortowing may be nqe Tor the
wrong reasons. Be informed to such reasons: ’

GOOD REASONS FOR BORROWING = . .
. oL "To establish a household or begin a family

tﬁ. o e To make major purchases,

y Genuine emergencies 2 ]
Seasonal sales or specials
Lollege or education expenses

<

. ] \
: Remember, however, that even- when the reason’ for, borrowing 18 a "good" - -
one, " the best buys should be made in both the items purchased and the cost . ’
of credit. Seasonal, sales and spectials, for example, are not bargains if the
items are not real néeds and will not'be good buys. when- the cast of credit is

_added to the purehase pyice. .

" POOR REASONS FOR BORROWING - S
A .~ ..,  Buying something .impulsivgly

_ e _ A Chargifigspurchases: to boost morale .
. . ot . %o increase personal status o : o
- « L . To base repayment plans on future ga%iﬁy

“. o ' increases .t & L.

, L 4 . To meet’ your current living expenses 3 7
T ) ~ To purchase something that will be used up or

, L o worn out before final credit payment 5
G - o + "is made: ‘ % o
A

~w What are the pras and 'cons.of cash TOﬁP ‘sources?, “The ¢onsumer needs to be informed "
if he i¢ to make a wise®decision in’ choosing eredit: Study the charton thc next.
page and note that ‘each source 'has both good .and poor reasons fpf choesing -that

’ loan source for your credit. ) | R
. . &‘ _..-‘ R ¥ @ : . S ' | ’ . R
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MHERE to-get credit &]so depends on the purpose for which the credit is
needed. The sources vary uith the need: - '

of

PF]ZSONAL CASH LOANS o
Commercial Banks- m
.-Small-Loan Companies
Savings & Loan Associations
Life Insurance Compan1es '
- Pawnbrokers ..t ' .
- ' Friends or Relatjves
‘Pv1wate tenders (who may be loan sharks)

-

N

CZH%SLUMEU? aumazk;cu9151u?vvcuzs )
Store Charge Accounts & Revolving Cred1t Accounts ¢
Restaurant, Hotel, Motel, Gasoline Cred1t Cards .

_AT1-purpose Crédit Cardd o
Bank Credit Cards - ¢ . ’, N T

" Commercial Banks ‘ : A B
Credit Unions _
F1nance Compan1es

_ .PLLRC!ZQSU‘CUP(LAJag

Ny «Commercial Banks
Finance Companies
Automobile Dealers
Credit Unions

HOME CHWUVEIEHVIP
Savings & Loan Assoc1at1on§
Commercial Banks

G ﬁﬂl Life Insurance Cempanies
4é:j) Credit Unions

Mortgagg Lenders

11011111 JMPROVEMLWTS
Commercial Banks .
- . Savings & Loan Associations
" Credit, Unions.
~ Finance Companies

QEZHWZAYJZUV

Colleye or Un1vers1ty Student Aid Funds
Commercial Banks J
’ .Profess1ona1 Associations
Atvumni or Fratern1ty Associations
Government Guaranteed Loans

L

L



@

5

STRICT QUALIFICATION -
REQUIREMENTS

LY

[3
o

- ¢
¢ N

NOT EVERYONE CAN BELONG . .
.°TO A CREDIT UNION - |

~

LOW INTEREST CHARGES .

CREDIT
UMION

3

SMALL LOANS READILY
. AVAILABLE =~ . .

*
»

¥ No GUALIFICATION OR 'EXTREMELY HIGH INTEREST

y SECURTTY RGRUIREMENTS - RATES
Y
_ .
b : . " .
IMMEDIATE CA§H . . oHIGH INTEREST
e nﬁ, © LOW APPRAISED VALUE ON
) 'ITEMS USED FOR SECURITY

N #,;

MAKES HOME OWNERSHIP
. & IMPROVEMENT POSSIBLE

SAVINGS ‘DIFFICULT.TO QUALTFY

2 L0AN

-
©Low INTEREST “
gOAN NEED NOT BE REPAID A

LOAN DEEREASES VALUE OF |
o POLICY -

e 182
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Bob wants a-fiew, flashy car’ But he does.not have mich money or a solid credit .
rating. He thinks he has three alternatives (of course, he has four--he could’ ’
refrain from buying a flashy, new car!) ,

« Please help Bob by working out the consequences for the four a]terqéiivéé, and
recommend a.decision for him (What should he do?).’ ' :

[ /‘ - .
. { I
T : . & , ’ . ’ i e . o
T -- tovA- Y = } t B
¢ E . . R . e . . Hu 2 . . *7 . )
5 . . DECIS[ON-TREE FOR BOB . . YO
. - ’ ‘@ o . - ) 'fJL:_ _‘g/l/ v A
" l‘ . - ; . . Q',’_’.\” ) ’ L ) . = - A!"u ..
. ’ AN “ .’ GOA LS u..b%'.u . .
.~ "What do I want?". L .
_ - ConsEQUENCES,
- ) - ‘ - L.y
STEP FOUR e )
"What are the gonaequenées S "
of different alternatives? '
- 2 . - . o
STER THREE eommmms e
“Mat aqltermatives are therz?” - ﬁ
A P . ¥ kb ft: il
ﬁ L ’ﬁqf ~ : ", OCCASIONFR PECQISION - .
Y ‘J e % 9 .
i 3 BUT DOESN'T HAVE' MUCH MONEY
STEP TWO ) Ok A SENSATIONAL CREDIT RATING. -
L The problem situation in which - =
o what to do is not obvious. . —— N
: : 3 e, )
4 - © ‘»t o .
) P : RS
\J . . " s s /? ‘




Mar_y wants to putchase a stereo set ‘and she has chosen one in her;, price range.
 She -can pake a one- hird downpayment, but needs to "horrow" the rest of the
< purchase price. She can borrow the money from her bank, she can go to her
credit unfon where she works, or she can use-the store's 90-day credit plan
““and pay the remaining price in three payments spread over three 30-day per'iods
The store doe t charge 'interest for this plan. .
- Usq the "TREE" to £i11 out Mary's alternatives. - Fill in the consequences of

each alternative as you see them. Then, make a recomnendation to Mary about . e
.what she should da. Ta . , oW

.

g o DECISION-TREE FOR MARY .

. . Goals . ‘ A
STEP ONE A SITERED |
ConsEQUENCES

i "Wlat dO Mtv)u

w 57

3

STEP- FOUR ,
. "What are the consequences . % :
F ef different alternatives? o

, "What abtemttves are there?” ”

- ' . €
. Cu e s L
.« PR ', » b i ‘- . :
. MARY WANTS TO BUY.A STERED, , .
‘ WITH EASY CREDIT AT LOW €OSTq{ . ?
_—
STEP Two 4@ Wy
The problem 81 tuation in which A — L v
whag to do i8 not obvious. 7’ A'A;-u,‘- oo . - .. . L, ™
- ‘ v . . . \ /\ v ".. . . Lo ‘ ” . .. . -&
'.’ ) * 4 . . ‘ » . ) "‘ ' - * . . .
o -, - : x .
» \ N & s 4 .
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Tithe - e
R
v : L
\ WHAT IS CREDIT?
| 1..' Write a definition of credit: _ --" t o
‘ : R . T T ' : )
2. ‘N.ame the 2 major types of _credit: (1) - T
. l S @

; ",_‘-" . ' g . . .

o
THE LOCAL DEPARTMENT STORE ALLOWS YOU TO
: "CHAPGE T 4
THE HOME OF YOUR DREAMS Is FOR SALE )
%
i . Y,op NEED $25 NOW, BUT YOU WON'T-BE NEEDING :
o, YOUR CAMERA FOR 3 MONTHS o
. - YOUR GAS ThNK READS "E"
} -
‘ - ~ ) “&‘ . )
4. Name what you consider the greatest ADVANTAGE of credit:
LT - b ’ o . Ad s ,."
. .‘ ] ‘ 4 . . - a ‘ ,'. & 5
Name what you consider %he greatest DISADVANTAGE of credit:
' Yo ) . T . . v
“» T ) - L3 ;
U . ‘ ) . e
- . N v : - —
5.. With which of the foHowmg statements do you most near1y aqree_
Cycdv‘ Lets you gét 1t., A : vy
\ L 0.
Credit? Forget ’Lt..’_ N * .
v : . i, s ,‘
I, . P ] .
3 f h’h s ,x /39 .. ‘ : e ‘ﬂ |
, ?" R .>'. N '185 A £ .. n
: A S R P L . Lo
. - - oy t 4 » ~

3. Idenﬁiﬁ‘ the source of credit yoghwou]d use (n bach situation:
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.. NOHCREDIT APPLIGATIONS ~ \
"®.f CREDIT ELIGIMALITY '
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CAPACITY

)

" CAPITAL

CHARACTER N

CHATTEL ¢~
< ' . . ‘ .
CHATTEL MORTGAGE

Y

COL_LAQE__RAL v

CREDIT-ABILITY
D! .

v

. &

.
\ ks
:- 8
v s .
A .
. “h
- \~_!:', .
o .
v
¢
- v‘ }'
% c
e Yo
' = " -

#
4

“ CREDIT APPLICATION °

"
L}

H@W@@ l @EF N’?

-+,

)

Ability to pay obligations

~~

Financial nesowrces; money and. pnope/z,tg
Reputa:téon o R
a

Any pn'ope/z,ty othen }tha'n /yed estate e

3

A Loan secured by pejbéona,(’_ property on

goods and chazﬁe&é :
. ~L.

1

' VAnyztlung 0f value u‘)'lrz,wh guarantees the pa%%en.t'

05 a debz, Aeau/u,ty

An individual's wd/&tngnebé and ability to
meet his financial obfigations

A ponm compﬂe/ted by the co@umm when he .
wants to use credit

[ - . '
U R
9‘/(_/. R
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1 CREDIT BUREAU

K

CREDIT- RATING

- CREDIT RECORD

CO-SIGNER .

.
DEBTOR®R -
"SECURITY

e “u
3 C's of.CRED{¥

.’a‘b!
p
® .
. Reaay
“ ’ -
: F e
['}
L& !

L X4 :
-

* - v : . .

l'. . A .; ?

A . - ! . .
'3 i N . " ° -

s j? L g . .

4 # . '

A dea)u,ng hoube on#eponmg Senvice wh,ech
provides informatio
04 consumens

" “An evaluation of a condumer's quabifications o -
neceive. ernedit; basedrin Large measune on past ',

neconds of meer,cng c/uad,ut paymentsg: v o@ -

—t

A hutonywé med.i,t pméomnar%ce

A persgn who aghees 4in wfu/twg to pay a debzt
i /the borrowen dau not

One who owes money -

N - " -

Collaternal; Aomwuérig 04 value pﬂedgéd
<A

The basis of credit mnﬂunm on che f -

“ " ability; character, capacity, capu:al

-

to Move On ?
. Do You Kmow ‘the: P@sswordg?

,,'o . ¥ .v* \
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HOW @@‘mﬁ' e

. Today's cdnsumer is ”so]d” on cred1t Over 100 m1111on
Americanjlborrow money regularly. Everyone seems to have
credit cards, charge accounts and monthly payments to make.

It seéms so easyﬁ why not Jo1n everyone else and say_ "chargé it" whenever you . N
want someth1ng or. when there is a real need to pur@hase or borrow w1th a prom1se

to pay at some later date. :

.

Unemp]oyment an acc1dent a pile- up ‘of unpa1d b11Js a serious 111ness--
any of thesé may create a rea] credit -need.

\ S
Many young consumers are shocked~to find it is not as “easy as they had .
thought it would be to joinR~tke cred1t»generat1on It seems as difficult to
get that first credit account as it is to get that first job. The same sig-

» . nificant item seems a necess1ty=-exper1egce -

. . .

. THE BETTER CREDIT RATINGS GO TO

. THOSE WHO MEET THEIR CREDIT OBLI-
GATIONS. QN TIME, BUT HOW DO YOU
MEET YOUR CREDIT OBLIGATIONS ON

EfvE IF YOU CAN'T GET HIRED
“ FOR THAT FIRST JOB? ' TIME IF YOU CAN'T GET THAT FIRST
CREDIT ACCOUNT?

A} .
o , ' , .
TL i 4 * ‘
© v -
—
‘

The young'égnsumer may find it necessary to try some of the following
approaches to establish his credit standfng in the community:

TQ, THOSE WITH EXPERIENCE,

THE BETTER JOBS SEEM TO GO );P
. HOW DO YOU GET EXPERI-

L

L
) By TAKING A SERIOUS ATTITUDE TOWARD YOUR FINANCIAL AFFAIRS, §j.b ,
- ~ YOU 3TART YOUR CREDIT HISTORY. » .

OPEN A CHECKING ACCOUNT AND MANAGE IT WISELY. ;
OPEN A SAVINGS ACCOUNT, EVEN THOUGH 1T MAY: BE SMALL.

IF YOU HAVE ND WORTHWHILE PROPERTY TO PLEDGE OR A CO-SIGNER TO SIGN FOR Xy
P - ~ YOU, A BANK ‘MAY NOT GRANT YOU CREDIT. .

- NoT EVERYONE CAN JOIN A CREDIT UNION, BUT--. &
‘ APPLY FOR A SMALL 6- MONTH LOAN FROM A CONSUMER F INANCE COMPANY

' /\ . BY GETTING A CASH LOAN AND BUILDING A CREDIT RECORD, YOU ARE PUREHASING
YOUR OWN GOOD CREDIT REPUTATION., v y

1

, 'PLACE SMALLER ITEMS ON- LAY-AWAY IN A LOCAL STORE
s A REGULAR PAYMENT RECORD SHOULD HELP IN OBTAINING A CREDIT OR CHAR‘

ACCOUNT. . .
. -~ . '

IF LARGER STORES WILL NOT GIVE YOU CREDIT, TRY SMALLER ONES.
- APPLY FOR A 30-DAY CHARGE PLAN INSTEAD OF A RE\/{)LVING CREDIT PLAN.
s

" ASK IF A STORE WILL ACCEPT A CO- SIGNER SUCH AS YOUR PARENT., .~ ' . . 'QJ- ‘

s a
s ' .
\a'e 2 . : . oo,

!Q ' , — | y/‘/3 ' - . 4
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-'Sqmeti et may be absolutel lecessary “to o,
z«get cred@tt, It.may be that y ‘can' t answer »
{yes" to such-questjons as: - ,. _
A . APe you over 1B Joe @
Do you have g gqod job? . Voo
' Have you had thé.job fér 6 mowths?

Then it will be necBss ry for you to haye a
. » CO-SIGNER or CO-MAKER ? or your cred1t applica-
. - ~ tion to be approved. ) R 4

g, This person will\have to pay off the loan if you can{t. =Many young congumers -
must purchase their first.car this way. Co- s1gners*are often parents or very- good -
friends. A co-signer'y gbligation is a big one. Don't ask someone to co-sign for
'you unless it is an absolute necessity. Realize your ob11gat1on shou]d-you ever
be asked to co- s1gn for someone e]se . ,

- Many types of loans' require COLLATERAL to assure the cred1tor that‘1f the

loan "is: not. paid, there:will be some way for him to receive payment. Chattel
mortgages and chattel notes are often used for this purpose. A chattel mprtgage

. sransfers the title of personal property-to the creditor.: Items mortgaged are

. automobiles, household property, or personal property Chattel notes require’ the

debtor.to provide secur1ty for a debt . c .

The answer to the "How Do I Get It?" question often seems%;onfus1ng3 com-
plicated or even embarrass1ng to the cred1t consumer. But the completing of a
perhaps very detailed application form, answer1ng some very persbhal gquestion$,
v ’ .and having a personal® jnterview concerning the need for credit-are all part of \\\}
‘ . the assurances need hat the aoney will be repaid. The crédit consumer is
' réquesting the use Qf someone else's money and must .0ffer assurances. that he can

be counted on to repay that money on time and with Jnterest.

HOW DO I GET.IT? -- I get~¥%.by (1) Applying for credit. B
. S - (2) Undergoln? a credit investigation.
(3) QBemg evaluated as credit-worthy, -

P "&#1

Before d‘t1d1ng to actua]]y fill out forms, be 1nter /iewed, and make
“application for credit, whether it is to make a purchase or to borrow cash _
. decide for yourself if you qualify. Ask: q

D& I hade enoughs n.ney left after paying other obligations
to handle another payment?- ‘
Is my income likely to continue until the loan is paid?
" Have I been prompt in paying my bills?:

Lo

REMEMBER:. Thg Right to Use Credit Must be Farped

P , . -~

“ ;o . . .
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_ GETCEEDIT? T
LD GET CEEBIT‘/’ e

v
* - .
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»

| TOGETHER TOM AND MARY HALPRIMKE 4 Gooh SALARY. THEY HAVE .
SAVED SEVERAL THOUSAYP DOBGARS AND WANT- 7@ BUY A HOME. AFTER .
. LOOKING AT HOMES IN THEIR CITY, THEY SELEET ONEgFO BUY IN:AN . @ ° - -
' . _OLDER NEIGHBORHOOD. THE MORTGAGE, COMPANY FOUNDDUT THAT THEY =~ = ' & ' :
. .HAVE A GOOD CREDIT-RATING AND ARE RESPONSIBLE PERSONS. HOW-+ = A
..+ _ EVER, THE COMPANY IS -RELUCTANT TO.LEND THEM MONEY ‘ON THE HOUSE ' R
‘ " " . THEY HAVE SELECTED. THE MORTGAGE COMPANY FEARS THAT THE NEIGH: . '
| %?RHOOD IS "GOING' DOWNHILL."s NEW PEOPLE ARE,MOVING IN.AND NOT
EPING THE HOUSES UP. 'MANY HOUSES'ARE KENTED OR DIVIDED INTO
e, "APARTMENTS. AND, RE'CENTBY PROPERTY VALUES IN. THAT -NEIGHBORHOOD
~ HAVE GONE DOWN. : s S

/

» refuse i and Mary this hoy o
. ®, SMuld dhe mortgage co TR T C , R ' | ‘
' Yqui‘ f’osnion ‘ ( .

8 . - ]

)
Yogr_Reasdns.

N

[N . ' | oA i SR ; - >
. R v - - . - .
’ . T A e -

IRVING GARFEIN s A SlPERB BEFORE-SCHOOL JOB. HE \GETS.$3 {io PER
HOUR TO COOK EGGS EACH MQRNING AT HAPPY HARRY S-BREAKFAST BAR ON’
= RQUTE #17. IRVING WORKS FOUR HOURS EACH MO NG BEFORE GOING TO
> [ . sSCHeoL. HeE HAS BEEN liJING ‘[HIS FOR TWO MO . Now
. " -, 70 PhKE HIS EARNINGS, BORROW A THOUSAND DOLLARS, AND {
© NEAT USED CAR; IRVING "1$ EIGHTEEN AND w{LL COMPLETE K

IN' SIX MORE MONTHS. HE GOES: 7O A LENDING INSTIaTUTION D BORR

oo _ ) : )
vl N . L . . - .
\ THE $1,000.00. . o N v' \ »
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