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~One of the maxims often offered to beginning journalism studenfs and

Journallsts by their teachers and more experlenced colleagues is,'“Know'your

, audience. The ratlona]e apparently is that |f$Journal|sts “knowll the demographlc

Aruitoxt provided by Eic:

,|nterests. o A ”,n

characterlstics and interests of audience members, journalists wlll be able to
$

provude the kind of information the audience wants in an |nterest|ng,‘pnderstandable

and entertaining.fashion.

A} .-
n . "

[ S 4 \ 4. L !

. If a news carrier is to .erve .its audience fully, it mus t
“know precisely to whom it is tglking. Most” audiences have
well—deflned hlmltatlons ‘interests and characteristics. : . T

o o (Mltchell Cha?nley, REPORTING)

- ’

.

“Fred Shook and Dan’ Lattlmore havq advused broadcastuJournallsts to th|nk of ,

- the audience as just one’ person instead of a ”faceless mdss," but the authors do

-
v
.

thlnk the "faceless ‘mass" shoyld be addresSed

» o - ‘ : , i ? : e
Another consuderatlon is the station's tar ~audnenée, a s
v primary block of listeners or viewers 'with certain N i :
characteristics'of age, economics or life style that give : Lo )
them a.somewhat common identi‘ty...These audience$ have o
different "backgrounds, needs and interests and your writing
: 1can take such factors into account.?2 ) T e

/ P (THE BROADCAST NEWS PROCESS) ' , - -
In addition to serv(é_\ he audience: better, another.reason for ""knowing ) )

your audience' is the lncreased c;rculatlon or ratings that are likely for the

news carrier that. best "knows" and murrors the auduende s characterlstlcs and

o

Y

. -
" The reasons “for knOW|ng an audience seem clear enough, but ‘the methods for <V5 .
. . . §.

',ascertalnzng the needed |nformat|dn‘60 not.' Charnley has. reported that %pme

audlence characterlstlcs are obvuous from casual observatcon andﬁmany others .

can be obtalned from such standard reference works as “encyclopedlas, h|stor|es

‘and ceésus publlcatlons,“ however, some can be obtalnj;\gnly by “palnstaklng L

“
-

research."3 ' L ) .. . o
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Reasonably precuse statistical data on the demographic characteristics of
an audlence do seem reTatlvely avallablc, however, data on the interests of an
audience do not. It could be to these interests that'Charn}ey was referring when
- ”- he mentuoned that some-would take '‘painstaking research'' to-obtain. - .
The purpose of this study was to conduct some ""painstaking researchll of the
audience for local television news to ascertain and analyze the degree of interest
in and preference for selected newscast elements.
The Federal Communications Commlsslon requures televisiton stations to survey
auilence members regularly to determine community needs, problems and interests.
niThese ascertainment studies do provlde some insights, but often cover broad areas
of interest and relate more to publlc affairs. than to news. \'
s  One of the’ major recent studies of the audience for local telev:slon news was
conducted by Mark Levy in Albany, New York. h Levy found that abéut 75% of the

f
audience members watched televusnon news reqularly. He d|scovered that people

watched one station over another for reason. uuch as ''the quallty of\the program,
the program format and the newscasters(ACT[VE} and the channel! was already on
~and hablt(PASSIVE) } o - .

. Lévy also. found that, audience members’ had developed five basic uses and
‘gratifications associated with news vnewung They were “surve|llance-reassurance,
cognitive orlentatlon, d|ssat|sfact|ons, affectlve orlentatuon and dlver5|on
in other words, people were lnterested in keeping up with the events and issues
_, of the day, in being: reassured that 1ife Jis not so bad, or that thlngs could be (
,f)/A worse, ‘in obt’unlhg Informatlon upon whlch to base .and |th which to support

opinians; in being execited, passified or relaxed; and belng entertained.”

»

Levy's flndlngs shed some light on audience |nterests but the frndlngs are.
" - somewhat general The purpose. of this study was to attempt to ascertain more
specific data concernlng the degree of audlence interest in ;ELCIfIC types of

news and information and the_ audience members ' preference for SpeleIC elements

»

found on local-televwsloa.newscasts; .
‘- , o . o . _\ _- . . i

! . .
. .y \ . s

o

Aruitoxt provided by Eic:



- METHOD

O

ERIC

Aruitoxt provided by Eic:

.mention of issues related to the events.

audience

3-3-3 : - :

Television newscasts in San Diego, California were observed informaWLy for

three years prior to the actual beginning of the formal research perlod and during

that time, tentative model classification categorles were developed however, to
formallze the process, during the first week of February, 1979, two newscasts from

each of the three nqgwork-afflllated statlons, KFMB(CBS), KGTV(ABC) and KCST(NBC),

were selected at random and videotaped. The six newscasts were content analyzed

by two panels of three persons each. Based on these analyses and the conclusions

from the informal observation period, the following categories were develop?d:

»

{ M
lssues . .

@ ‘ -Unexpected Events .
° ' ~ Entertainment
Banter
Sports -
Weather

""Issues'" was operat&onally di{ined as stories which in some way helped
‘people live better. lives, make intelligent decisions and/or keep up with the

important issues of the day. Examples of typical '"'issues'' stories included a

drob in local tourism and, some explanations for the drop; tips on how to conserve

gasoline, a pay dispute hetween police officersﬁand the citv government and a
- :

S
. . »

strike at a local aecrospace plant. ) J .

"Unexpected Events'' was defined as accounts of such spontaneous events as
crime, violence, tragedy or property damage with no
Example;.of ''unexpected events'' stories

)

individual acts of sex,

included~a stahbing death,. a traffic accident, a drug bust, a house fire and a

4

.

convenience store robbery. .
‘“'Entertainment" was defined as items which have traditionally been

|dent|f|e8'as '"'soft news.'' These included such stories as a tongue-in-cheek

examlnatlon of the mating problems of two apes at the local zoo, a day in the

& .

o .
4 .

—-ony
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llfe of a costume deslgner, humorous exhlhﬂls at a sclence fair and-a dog thqxg !
liked to fly. S '. o SRS _ .

L ) ] . .7 . i
"Banter" was detined as discussions and joking between on-air personatities
or between on-air people and rqporters live in the field or in the studios’
"Sports'' included speclflcally identified sportstsegments of updates. - ,

]
llWeatherll included speclflcally ﬂdentlfle:;weather segments or updates

\

The rel|ab|l|ty of the categoriesjwa hecked by havung the two separate

.panels place newscast elements in one randomly selected one-hour newscast from

each station into the model categorles. Th|s provudedéa basls ‘for ‘comparison of

the reliability of the categorizatlon of l60 separate items. The percentage of

agreement on the placement of program elements into the six categorles was. Just':
over 96%.° ' ' _ f . g) : .

of the maJor categorles ,

Several subcategorles were developed for flv

Under "issues,'. the subcategorles |ncluded cnty council decuSuons and actions,

.,‘ .

board of supervisors decisions and act|ons, cqnsumer-related stor|es R

education-related stor|es, and stor|es about business and the economy 6
. Yy _
Under “unexpected events n were stories about flresk,robberles or $

burglaries, t%?fflc accidents, murders, assaults or.rapes and SWAT operqtlons 7 -
Under “entertalnment’“/ ére restaurant reviews, movie reviews, personallty 7\
- ~
profiles and humorous features. : ,‘ , o - e

Under “sports,“ were high school local college, national college, Jlocal - .

professlonal nat|onal professlonal and partncupathn sports(Jogglng, boatlng,

fishing and similar. actnvutles) \ )

. Under “weather " were local conditions, ‘national conditions, local forecasts' s
. ’ s ' : )

and national forecasts C oL . /
. * ~

After the categorles and subcategorles were developed Loo phone numbers wete °

selected at random by a computer from the San Dlego County Telephone D|rectory CAll, P

"
‘of the numbers were called and respondents were asked to rank order, by degree of*

interest, the various categorles and subcategorles Respondents were also asked
how :much they 1iked selected newscast elementsy such as on-air j krnq "and chdtting T

among newscastersg, commentaries and newscaster comblnatlons o

ERIC -
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in all, 250 valid responses were obtained and used in the®final analysls
(112 males and 138 females) . o L '

- FiNDINGY - o ' S ,
. .7 . )

. _' About 72% of the respondents were under 4Q years old About 83% made less

than’ $25 000 per year. About 60/ had at least some college tralnlng
. ;ﬁ ) “Almost- 52% of the respondents reported>televus|bn wqj_thelr major source

of |nformat|on about local events and jssues, 294 said newspapers, 186 sald

radlo 8 (SEE TABLE 1) Mo e, women th?f vand more men than women

used newspapgfs as thelr major sources\for local informa

n men used teIeV|5|'
. (x2=8.6899, df=6,
p less than .19) ' ‘ - ‘

K i '

. o« \4' : - . ) V.

0 / _) " TABLE 1 .

Major Sources of Information for Local Events and lssues in ﬁercent by Sex

/ \D y o e /\‘ . .
' TOTAL POPULATION | MEN' 7 WOMEN .o
N Television §.6 ' ,’37’./5 44,9 . ,
,'Newsbaperr ‘ ‘0 ' 29.6 . C32.1 27.5 L .

. Radio .~ . o 18.0 - \\’,17.9 ’ t%.L_\\*\&J
: dombinations . . 6.8 ' 2;”6.2 U Z.h "y
B Other People _ 2.8 . 5.4 .7 .
- Magazines \ 1.2 . .9 b v

.

v 4

-

. . . . . M . N ,
% of the audience watthed television news five times a week or.

Just over,
more. About 1;% wasched a mid-day'newseest;reﬁularly. About 73% watched an N
evening ncwscast reguNarly and more thaﬁ.33;'watched a Iéte -night newscast - -
" regularly. Morc women khan men watched evening newscasts regdlarly, '

(XZ-S 95§$.df 1, p IeSs than -..01) but the differences between the number of

men and women Who watched mid-day and Iate nlght newscasts were not 5|gn|flcant
AN . .

-
éc
—
€l
x
3
\
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About 22% of the respondents picked '6:00 p.m. as the best /time for a local
T television newscast. About 20?'aaid 5:00 p m., 14% said 11-00'b m. and 11%
picked 5(@0 p m.” Evening newscasts iRr San Dlego air at 5:00 p.m. and 6:30 p.m.
Late-night newscasts air at 11: 00 p.m. ' ‘
a - Almost 30% of the respondents reported they watchéd one telev15|on StdklOﬂ,
for local news‘rabher than another, becawse of the "quality' or '"format' of the '
newscgst. About 28% said it was the “newscasters)“ 19% could not give a reason,?.
126 reportcd Mhabit' and 11% said it Qas the ''time'' the newscast aired.. 'If the ’
reasons are grouped according to Levy's 'active'' and “passive“’dcfinition§,° |
~  hactive' rcasons wére given sugnlflcantly more often than ”passuve“ reasons.
. Women nge "newscagters'! as a reason more often than ﬂen did .and men reported
“no reason'' more often than women did. (X2=5'803 df~h less than .21)

In the general newscast content categor{es, the. re pondents ranked “lssues
first, followed by" “unexpected events,“ “entertalnment,“ "wéather,' “sports“ and
hbanter.'" The, “lssues“ category was ranked s:gnlflcantly hrgher than the rest

"and ‘banter' was ranked sugnlflcantly lower than the rest. “Weather“ and “sports“
were ranked SIgnlflcantly rower than “unexpected events' and “enteftalnment "
(SEE TABLE 2) Women ranked the categorles in the saQe order as the total tample,‘

but men ranked sports ahead of weather. k’“’

! )\\ 2 - .. ’ - - ‘

¢
) T < . .‘ . ;
o - LTABLE 2 : ( .
. ') : s . : " . .
‘Rank Ordering of Newscast Catcgories and Subcategories by Sexd - ’ ‘%
: i . ’ ) l’, "
W o .10 b {
TOTAL POPULATION - MEN WOMEN ;P ,
I . Al " . . . -
ssues o 1 1 " 1 20 ,
Unexpected Events 2 2 2 4
Entertainment 3 3 ‘ 3 ’ ——~l}{? «
S . { -
' l/weather, , , I \ 5 ..“ . :a3 .
Sports " \ 5 4 S ;égN) .00
Y Banter = ‘ (6 ’ 6 6 ‘J.79
: g - ‘ . . ‘ . ' ’2 , .
, ‘. El .s ﬁ ". Y
X ) \
~N »

g
-
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TOTAL POPULATION' MEN WOMEN P
ISSUES C ‘
d Economy 1 1 2 .05 .
. Consumerism - 2 2 L .37
-Education / 3 v 3 "3 .06 L
.+ City Counci] b L 4 CH :
' Board.of Supervisors 5 5 5 55
. UNEXPECTED ‘EVENTS ) )
Robberiles 1 .1. 1 64
SWAT Operations 2 ) 2 , 3' .61 -
Fires . . - A .3 3 | b 13 . “
" Murders . ‘ 4 y "2 b
';/ . Traffic Accidents 5 R 5 6 69
"3 Assaults/Rapes 6 6 5 7,08 °
. ' ERTERTAINMENT . _ : _
o Humorous Eeatures o Q 1 0 "/{/ L (] 35‘~
l . Personalfty Profilds h 2 2 3.. .29
‘Movie Reviews 3 3 \ .94
Restaurant Reviews - b L b .79
WEATHER N '
| .Local Conditions 1 R 1 17
| Local Forece:stS' 2 . 2\’ 2 .53
Mational Conditions 7 3 4 3. 3 .79
National Forecasts © 4 ‘ 4 L .28
SPORTS ’ '
Local Professional 1 1 1 .55
National Professional 2 / 2 2 " .08
Local College *3 . ’ 3 3 46 .
National College ./~ b 4 5 ( A1
-Participation 5 5 4 .66 “
High School " & 6 6 27 A
- % .\ > \\ . -
- 7 e o
, /—r 9 o \V
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In theg "issues' category, the respondents ranked stories about the
| economy first, followed, by consmmnjsm, education, the city council and the
V. _ boagg of supervisors. Sfories about the ¢conomy and consumerism were ranked
'sibnificangly higher than the others. Men'fanked the subcategories in the same

! order as the total sample, but women ranked stories about consumerism ahcad of

th- about the economy.

\ ,
In the "uncxpected events'' catcegory, the respondents ranked stories about
v

robberies first, followed by SWAT operations, fires? murders, traffic accidents

and assaults. Men ranked the subcategories in the same order, but women ranked

—

stories about mugders second, followed by SWAT opcrations, fires,-assaults and
4 traffic ?pcidents. _ S | l ’ — .

In the "entertainment' catggory, the respondents ranked humorous fcatures
first, followed by personality profiles; movic reviews and restaurant rev}ews.
‘( , Rcstayrant reviews were ranked significantly Jower than the others. HMen ranked

the subcategories in the €§§é order as the total sample, but wdmen ranked movic
‘reviews ahead of personality profilesi - . .

tn the '"weather'' category, B&th men and women ranked information about
loﬁgljconditions first, followed by local foreccasts, national conditions and
national forecasts. Logal information wés ranked significantly higher than
national informaﬁibn. (j ' ' .

In the "sports'' category, the rcspondents ranked stories about local
professionals first, followed by national professionals, local colleges,
national colleges, pagt?cipatiop sports and high schools. Stories about
professionalegports were ranke&)highcf than the rest and stories about
participation sports dnd high sghools were ranked lower than the rest.

Men ranked the subcategaries ﬂﬁ the same order as the totql sample, but women
ranked participation sports ahead of national colleges.

Just over hs/ of the -respondents reported Lhey Isked it when newscasters
joked and chatted among themselves.. About 27m dnJIxPed Yhappy talk.' Women

Inked‘on-anr joking and chattihg more than men dnd (SEE TABLE 3)

/

o | w0 .
ERIC - . N -
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- TABLE 3 ‘

Audicnce Preferences Concerning Sclected N&wscast Elements in Percent by Sex
|

;o TQTAL POPULATION MEN WOMEN P
Joking/Chatting | \ o '
Liké ' h5.2 . 39.3 "50.0 .15,
q Neutral - o J 27.2- 27.7 26.8
Dislike . < - 27.6 .33.0 23.2
News Commentaries )
Like 55.2 - , 61.6  s50.0 14
Neutral . 30.4 27.7 32.6
Dislike / ' 14,4 10.7 17.4
Sports Commentaries " -
Like . 46.0 HE1.8 4y.3 .02
Neutral . 32,8 ' '§A.8 ‘ 31.2 ‘
Dislike cL . 21.2 13.4 27.5 :
Sex of Main Anchor DR l
, Male , ‘17.6 ' _ 15.2 N 19.6 20
Female _ 8.4 _ 11,6 5.8
No Preference . 74.0 73.2 74 .6 N
Numberléf News Anchors-~. = . ’ P |
One 17.6 '23.2 13.0 .10
L Two o 35.2 32,2 37.7
N No Prefergnce # k7.2 Ly 6. L4934
. Sex of Weathercaster ' - : A '
i Male | e 29.6 - 26.8 - 31.9 438
Female ' 5.6 - . 7.0 4.3 N
- 'No Preference 64.8 66.. 1 63.8 -
Sex of Spditscaster - T . ' ~
" Male , by 4 . 51.8 38.5 ° .05
_Fd?alc N 5.2 ;ﬁ{ 6.2 h.3 '
No Preference 7@ - v 50.4 . -wh2.0 57.2

1 N .
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Slightly more than{SS% of the respondcnt? reportcd théy liked news
commentaries. About 14% disliked them.: Men liked them more than women <N(L
About 46Y of the respondents repgrted they liked sports commentaries.
About 212 disliked them. Men liked shem more than women did, .
About 75% of the respondents had no real preference for cither a mélc
or female newscaster. Of those who had a preference, al%o%t 68% preferred a
male. Women prefesred malc newscasters morc‘than men did.  In San Diecgo, all

main news anchors are male. Two stations fcaturc female co-anchors. a

‘ﬁbout L7% of'thé\}cspondcnté had no erefercnc& fqr either. onc or two
ews an;hors.' f those who had a brefc}cnce, alpost 67% preferred two. Women
preferred two ngws anchors more than men did. In San Diego, two stations use
co-anchors. ' . ‘ ,‘ ‘

About 65% of the respondents had no preferense for cifher a male or
‘female wedthercaster. Qf those who had a preferénge, 84% preferrcd a male.
Again, women preferred male weathercasters more than men did. In San Diego,
all weathércastcrs ?rc'malc, although some females have been featured on weekends.

,, S1ghtlly more than 50% of the respondents had no prefercncg for either a .
mal% or female sportscaster. Of those who had-a preference, almost 9Q%
pre¢ferred a male. More men than women had a preference and more men than
women preferred a female sport§casterf In San Diego, all sportscasters are

< o
male, although one station featured a femalc spoptscaster on the weekends for

several years prior to e ftudy. .
- . .
DISCUSSION . .
The genepal findings of this study support many of Levy's findings. °

Television ¥s. the most important local information source for most people _

N

and most ar .
At

reguldr& "active' tclevision news viewers.
Thealn purposc of this'Study, though, was to-examine the degree of

and preference for specific newscast elements. .. Accordingly,

audience intlerest

it was foun t the audience wa} most interested in stories dealing with the

cconomy an w to be a wiser consumes. Storfes about local government, actions

S . _
. - . ) lﬁ

4 . .
N
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\t’\\> apparently are effect'Ve ways to bU|ld and maintain audience in erest
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apparently were not as interesting Wlth the - present state of the\economy,

v o- -

th|s flndlng is probably npt that surprlslng . } .. f}’
~ Another unsurprlslng flndlng was tha;/the aydlence is hlghly 1nterested

|n unexpected events. For years, unexpected event coverage has taken up large
- port|ons “of local hewscasts and. entertalnment programs featunlng dramatlzed
ver5|oq; of, unexpected events' consistently have enJoyed hlgh ratzngs.“
The ‘relatively hlgh degree of rnterest in suchvents tgnds to conflrm,&Me
so- called “fuz-wuz” phllosophy of many television joygnalists. 12' K
—_— Entertalnment rélated stories were rarked alTost as high as unexpected .
events. Appaﬁbntly the aud|ence wants to keep up wuth%what is happen|ng in
- the communlty, but alsd llkes to be amus d and entertalned by stories, about
off beat people, places and things, show bus|ness personalities and humorous\
happenlngs. The current popularity of “reallty“.entertalnment P amming such

g.

e

" as ~lThat s’ Incredible'’ and '"Real People," supports this fin e television‘

-

Rews phllosophles of‘"%aslng the doom and gloom'' and '"leaving t ghing"'

.13
Sports and weather were. the least |nterest|ng aspects of local teleV|€|0n
newscasts next to newscasger banter. Sports and weather tradbtlonally‘recelve
the leas st newscast time on local statlons, so producers and news directors
seem to know their audience well in th|s regard. It was not too surprising

that, chal weather’ information and local sports stories were more Jnterestlng

"

to audlepce members than natlonal weather and sports. .
§ " VWhile the audience members ranked Vbanter“ lower than any of the other
mijor newscast categories, the respondents reported they llked, or at lea§§/¢//
did not'dislike,‘:happy talk." The audience.members also reported that they

liked news and ‘sports commentaries.” Levy found this to be true in his research

)

as well. =~ .

Most ofwthe respondents had no preference for e|ther a male or female

.

newscaster, weathercaster or sportscaster, but of those who' d|d have a

’

prcference, males were prcferred in every case. These findings are consistent

~J

Wi

=~
!

\
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1

ERIC

Aruitoxt provided by Eic:



audience’ ' ) : ’ -
~* 12-12-12 ) 5 . :
= . . .

Il

with those of other researchers and are not that surprising, considering that

most on-air personalltles in the San Diego market and in most other markets

14

"The differences between men and women in their degree of interest.in thelzyl

-~

are predomlnantly male.
-t

e . . . .

various newscast categornes and subcategories and their preference for selected
\ .

newscast elements were not that great. Women were less interested than men |n

. — sports, but were more interested in consumer- related stories, murders, assaults

and rapes

“

$
More women than men Iiked “happy talk," but more men, than women 1 iked

“news and sports commentaries. Women had a greater preference for male

on-air personalltnes(except for sports) and for two newscasters instead of one.

Finally, more women.than men indicated television was their major source of

local information and women watched television news.more regularly than did mef,
Notung differences between male and female aud|ence mgmbers is easy enough,

, but explaining the differences is a bit more. dlfflcult Some of the differences
can probably be attributed to the traditional roles that -men and women have been
taught to-play and the things to which they have been encouraged to pay
attention. For example, meanere more lnterested in sports and the economy.
‘These areas trad|t|onally have been some of the thlngs ‘men are '"supposed" to
be interested in. On the other hand, women were more interested in consumer- related
stories and in stories about crimes where, more often than not, women were victims.

There are at least two complicating factors in this study. One is whether
the respondents truthful[yvreported their intq'ests and preferences or whether

“ they told the university-related researchers. what they thought the researchers ™

wanted to hear. ) ’ ' “
Future research might attempt to allevuate the possible "Hawthorne Effect"
by devising ways to assure respondents of anonymity. Many were concerned about
how their ‘'names'' were selected. - Even after being told that it was only their
phon"humbers and not their names, many clearly were concerned about what the

researchers would think of ‘them. ,
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Another compllcatlng factor{ﬁn the study s the Ilkelrﬂ%od that the

|nterests and preferences-of the respondents were controlled, or at least

xnfluenced by the news the s étlons in San Diego presented and by how the
news was presented All of,’ e newscast elements used |n this study were

selected from what 'w3

‘In other words, the cond’tlonlng effect of years of slmllar methods and
phllosophles of news presentatlon may have shaped the |nteresE? and preferences
of the San Dlego audlence. Respondents might have expressed different interests
and preferences had they been exposed to’different phllosophles of news and

"

methods of news pTesentatlon

Future research might include an openwend question concernlng what
audience members d}uld like to see on local television newscasts that is not
already belng of/Jred In add|t|on, elements from newscasts in other parts of
the country mlght be |ncluded in. the survey, even though those elements are.not -
found on; newscasts in the locale being studied. 1 I
Desplte its Ilmitations and its ''case study' nature, this studyhdoes help
|Ilum|nate the degree of ‘interest a ‘typrcal audience has in some typical stories

covered by local. teIeV|5|on news. It also sheds some 1ight on audience

i 4

. preferences for such typical newscast elements as “happy talk," l'commentarles“

/

O
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and‘newscaster combipations. ) _
.Some of the findings might be generalized %o a broader population; bUt'

the_generalizing'should be done with some caution. While it is true that '

San Qipgo audience_members are Iikely:typical of'most populations, and that

the newscast elements and methods of presentation on San Diego's Iocal television

stations are Ilkely typical of most othei stations, there are probably enough

differences to ‘warrant such caution.

3
x



. - . - 4 .
N - ’ N . ’ - . .
‘ - 7 °© o . 0y
. Lo
. . .
'

audience . - <

M-1h-14 - S . o

NOTES ’ ’ o
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19:321-325(Fall, ,1955). . . iy . .

The city coun&il is the legislative body fdr thq city of .San Diego. The _
board of supervisors is the legislative body for.the county of San Diego. oy

Reports of judicial proceedings were not included ‘in this study. : f ';

The sampling error for -thg RLal sample of 250 ié 6%. The error for males
is 10% and for females’ it FuggiE. ,

Median values were used to determine rankings of categories and subcategories.,

. Probability estimates\ﬂeterﬁ?ned by chi-square statistical techniques.

See Joseph R. Dominicé?xét. al., '"Television Journalism vs. Show Business:

A Content Analysis of Eyewitness News,'' Journalism Quarterly, 52:213-218 - '
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See Susén Whittaker and Ron Whittaker, '""Relative Effectiveness of Male and’
Female Newscasters,'" Journal of Broadcasting, 20:177-184(Spring, 1976); and
Vernon A. Stone, ''Attitudes Toward Television Newswomen,'' Journdl. of .
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