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~ ABSTRACT - . . : . '
’ A istudy was conducted in Champaign-Orbana, Illinois,

to.replicate research undertaken in Columbus, Ohio, that measured,
public knowledge about newspapers and television news business. Data
vere collected through telephone interviews with 341 heads of . ;
_households. The results supported the findings of the earlier |
research. Among the £jndings of the studies are the following: (1)
the public knew more about television than about newspapers and ‘was
more knowledgeable about licensing than about ovnership, (2) media
knowledge \resulted from exposure to print media, and (3) .education
exerts bo*h "independent effects on media knowledge and indirect -
effects by increasing the likelihood of exposure to priant media.
-Although differences i#® the studies' findings werg slight, one
variation was noteworthy: while the Columbus study. found tfiat the'
vieving of local -television nrews vas negatively related to media
krowledge, the Champaign study found noc such relationship. (FL)
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Relatively few studies have explored public knowledge about‘thefmass PANR
media, and almost none have concerned themselves with covariates,h

, antecedents and consequences of stich knowledge One such study, however, ,

(Becker, Whitney and Collins, 1980) did report moderately low and’

EUZU335 4

' highly variable levels of public knowledge of the news business, with »

Sy

demographic variables predicting media attention and impacting directly

~

on media knowledge, while print media attention predicted media knowledge,i

v

and media’ knowledge was related tg criticism of the media. For reasons
outlined in the paper,.the study merited replication, and that replication
p )

is reported he e. In general, through direct comparison of results, of

L

zero—order and partial correlations, of path coefficients and structural
-« .

coefficients, this paper suggests that the original findings and

’ - b
‘relationships were accurately assessed.,It is suggested that where R t

differences between the two studies afe\found, they may be attributable

-
at

. ” re :
to weaknesses in conceptualization- and measuremert fn both studies.
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e, PUBLIC UNDERSTAND%”GQOF THE NEWS BUSINESS: A REPLICATION
. ' n ‘ ) ) 3

.
[ ’

‘ N
Ly ** .
There is a surprising paucity of information available about-what people
;‘ know about how the news media work, about how new is gatherediand disseminated .“_”x
, @ : :
B . byfwhom this is done, and how~media are organifsd (despite decades of research -on
) \ the effects of the media themselves, -
v L

including an insistence in the past ten years
that perhaps the major effec’ of media is increasing Dublic knowledge,

wé know *
little about public knowledge gbout the news businesém _ .
i } : Brinton, Bysh and Newell (l957f conclude their study the newspaper and
.;-| its publ&c by ndting "an ;ppalling ignorance é:;hl{hrewspapers——their objectives,
o

motivations, and procedures, "though speir study concerned itself mbre with
’ 7/

studying the publf% S attitude§ tdward the press.than with its knowledge about
the Press. ‘ ,

)

I3

More recently,i%ecker Whitney and Collins (1980) reported th
studies which concluded that "there

ree survey
of the pews business."’

The Becker,
0

et al., study also noted that survey respon-
dents were more knowledgeable about
P X .

]

are significant gaps in public understanding

television stations than about newspapers,
that they wer%'least well informed about ownership, more kno&ledgeable about

licensing and most knowledgeable about finances.

Knowledge about media; more-k ‘ '
over, was associated with education' use of print, but not broadcast media fpr

on
. programs such‘as "Lou Grant" and motion pictures sueh as "All the Pfe ideﬁt s
o
. Men

reﬂpews attention to media content about media, including watching~of televis%ﬂ )
‘\B
-3 o 7
" and personal contact with persons working fon newspapers and television
stations.

Possible consequences of media knowledge were also explored,: and the
llowing results reported

Knowledge about media is positively related to | o
4
re iance on ~newspapers for national and local news, negatively related to reli-
'F@,ﬂ ance on newspapers for national and local news, negatively related with confidence
- \‘ . .. . A Y .
\ .
- i '

2
\ .




in those producing, news for local newspapers and television and negatively with

feeling that newspapers and television make the world  seem more.complicated

P

than it\is.

The Becker}'ethgl.,\studies break new ground in ynderstanding what people

oo .know about/the news business. For a variety of reasons, however, and as the

authors themselves point out, these'studies represent only a first step. We
"decided, therefore, o execute a replication of the studies.

- : Replication is virtually always pointed to as a norm for social science . .

(cf. Bailey, 1978; Phillips, 1970; Kerlinger, 1973) but it is one honored

4 )
M -
N v

more in articulation than in practice. Specifically, the Becker, et ali,

studies are worthy of replication for at least the following reasons:
. B B Y .

1) All of the studies wer r~onducted within an eight—month pé?iod within the-

same community, Columbus, Ohio. While Columbus, Ohid; is in many respects an

'

ideal'community'in which to conduct research; as it cloSely mirrors U,S. distri-

'
’

" butions of the population in race,1 education, income and occupation, it is-but .
' ope locality. As Tichenor and his colleagues (Olien, Donohue and Tichepor; 1978;
) : ) : - o .
Tichenor, Donohue and Olien, 1980) have noted, community Structures azd/the media

structures within them vary, and "the COnfiguration of information available to -
» - .
° l e - .
the average citizen tends to differ sharplér?rom one community to another.;‘ ' S S
(Olien Donohue and Tichenor, l978 454) Moreover, Columbus is among a rela- ' L

/

'tively small number of communities marked by a anpaper joint operating ag?é ' ' .

. o - > L
- ment, and one element in the Becker, et al., index of media knowledge is a response - -

to a questiog whether people know whether the local newspapers are owned by the
P . .
same people. (incorrect) or by different companies (correct) Thus' this component .
R .
of "knowledge' would vary in communities with a different structure. of ownership.




2) One finding in the Becker, et al., study was coéunter to a hypothesized
relationship, and significantly so. That finding was that confidence in thoge
producing both local newspaper and television news was negatively related to

knowledge about media. This zero-order relationship stands in contrast to a

. second finding, again zero-order, that knowledge is negatively related with

- agreeing that television news and newspaper news make the world seem more compli—
© S -

cated than it is, and these latter findings were also statistically significant
SN

For convenience's sake, the first of these variables, confidence, may be Labeled
a credibility" variable, while the second may be termed a ”critiqism" variable.2
Ony_their face, it would seem that they should be positively related, and yet ;‘

) here they appear not to be; at the very least this relationéhip is worthy

~ ¢

further study.
)

N Since this study is a relatively straightforward replication, no hypotheses‘

are proposed; in general, it was our expectation that the findings of the Becker,

-et al., study wouls consistently apply in a different research locale

. -

The replication was a relatively strict ohe, in that the same sampling plan,

! , l - data collection method and plan of analysis yere used, as were many of the same

questions.h The replication study was conducted in Cham/aign and Urbana, contigu-

ous ‘cities in east central Illineis which serve as a light manufacturing, regional

'I

agricultural trade area of about 100,000 population, and/home of . the University '
of TIllinois. Demographic comparisons between Columbus, Ohio and the Champaign-w 'm

Urbana samples show three differences' in the Illinois sample there are fewer
nonwhites, substantially more students (about a third of 'the entire sample) and =

T

a slightly *higher education level: Columbus median education was 12,8 years, in
phampaign;Urbana the median was. 14,5 years Because we suspected.that the over-!

representation offcollege students might distort some results, "'results are




" you know for sure?" We did not, however ask the advertising questions asked.in ;

reported both on the full Champaign Urbana sample and the nonstudents subsample.
doreover,‘§ﬁejmeQia environment of the two locales varies: Champaign-Urbana iswf
home to about‘half the number of media outlets as Columbus-- there~are nine lodalﬂ;
radio)stations,wone cable\television\franchise, two local network-affiliated )

- f
(television stations with a third in Decatur Illinois, 40 miles away but ‘clearly
receivable,:and but ‘one newspaper, an evening paper loca}ly owned and not part ...

H

_of a hain.3 While Chi ago daily newspapers are\readily available in’ the market \ T
c\

: \ '
they are not uome-deliv red VoL ! . S

0¥

“ 3 . Rl

The survey, conducted in October 1979, was an omnibus public opinion survey

4 .

conducted by telephoné by 35 specially-tréined graduate and undergraduate jour-

nalism and communications students enrolled in precision journalism and public™

.

_ opinion courses at the University ofrJllinois. The sample was drawn by random

digit d{aling, and 341 pale and female household heads renging within the cityf\
®

’ limits of Champaign -and Urbana were contacted The response rate was 62 percent

&

These procedures closely match the methods employed in the Columbus studie$ 4 .

) =

goét questions we worded as they had been in the Columbus study; As previously
noted, in Columbi:T respondents were asked whether the local newspapers weref/

jointly or separately owned- in the Champaign-Urbana s;udy, respondents were

asked a newspapep ownership item that paralleled the televiSion ownership ques-
tion: '"Some people,think that the local newspaper is owned by people who live

in Champaign and Urbana. Other people think that the newspaper is owped by a .

LY

company with headquarters outside this area, Which do you think is true, or don't

—— \ ’ .

the Columbus study, since three quarters of the sample cofrectly answered the

newspaper advértising question and almost seven-eighths of the Columbus sample
correctly answered the television financing question, ‘these results leave litcle
variation tovexplain. Instead, we asked how many worked for onesof the local



A .-t

' -

.
?

televis}on'stations " A correct" answer on these questions was an answer falling
14

within ‘a range assigned by the researchers based on the aqtual number of editor-
A 3 .
ial employees at each (25 at the newspaper, 12 at the television- -station),
’

L RESULTS
: 14

Qy ' . - .
The percentages of the sample correctly answering the various media-knowledge

questions are shown in Table 1, both for the full sample and with the relatively

’
. . \

transient students excluded; for comparison, percentages oorrectly answering media
: ~

knowledge.%:estions fr m the first and ﬁiégest Columbus survey are also shown,

‘is simpler" than is the ,case in Qolumbus. IntereStingly,\the newspaper owner-

M \ N ‘ ) ' . N
- i . \' . . . .

- »

Al he )
N : Table 1 about here ’

> -""’-)' /.~-T‘ L

.j.tﬂ'

Ap the data {S Table l’indicate, on the/tﬁree questions on which the Columbus

_ and Champaign-Urba a studies are directly comparable (TV ownership, newspaper and

TV licensing) the results from ‘li two studies ate,stunningly similar, A higher

proportion of the Champaign-Urbana household heads answer the newspaper oynership
. N \ CTTTNa

question correctly, no doubt becfusé the ‘ownership pattern in Champaign-Urbana

ship question in thq Present study is the only knowledge item that permanent

residents score better on’ than do the relatively transient students; while

AN
arpumeént might be made fthat it is the only item of the first four in which

specific local knowledge. is requiredL since_in all cosmunities the-licensing
answers dre the same, and in most the  networks do not'own the televiSioantations,

it should be noted that "local" residents are indifferentiable JSrom the students

on answé?&ng the number~of reporters" irems.

4 . . &
’ ’ /
1 : . . .

r
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ScPres'on the indexes are not yirectly comgarable across the twq'locales,

since a relatively "hard" item in the Illimois etu:? has'replaced a relatively,
"easy" item in the Ohio suudy; nonetheleés, the Becker, g* al.,~éancluqion

that people appear to be more knbwledgeable about teLeviiion than about news-
' AN

’ papers is(oupported . ) ‘ . )
¢ As were Becker, EE.él:’ we were interested in possible correlates of mpdia

knowledge. ‘While some of the correlates, particularl& demographios and media
g use variables, may clearly be considered antecedents of -media Rnowledge, the

o l ¢ L]

relationship between certain items and knowledge may not clearly be antecedent.
» ] L
4’ Confidence in media and critl%ism of them clearly covary with medih knowledge,¥ '

- [

but, as Becker, et al. note, and jas we discuss below, cdusal ordering is diffi-

‘cult. - Nonetheless, the pattern £ relationship between media inowledge‘and Some

-

covariates noted in Table 2 is vlery similar to that found in the Columbus studies.

Table 2 about here /

. . - | |
However, some differénces are apparent In thé Columbus study, use of print

¢ -

A\ \\quja predicts’ knowledge, a corielation that su3ﬁives partialling out the effect

of education; the same is true in the Il1linois study, though news magazine use
N . . - R ' - Bl i M
is a stronger pgpdictor than use of newspapers, and interestina%y, once students

are removed from the sample, the correlation between neWspgper readership and

-

. - ‘e
media knowledge does not quite reacn]statistical significance, As in the Columbus

. study, there is virtually no.relationship between frequency o%uﬂatching either
\6 N . . 3
local or network news and mediaeknﬂwledge in tHe full sample, though a modest

insignificant negative relationship between knowledge and” local watching appears

in the nonstudent snbsample. - ) , [

-




Moreover, as expected, and was alsp noted in the, Columbus qtudy, media /

;>knowledge cavaries with political knowledgé as indexed by« identification of
J .

political leaders; this 18 a relatively strong relationship, and ohe Ehat surf . |

vives a control for education, which is itself, as Table.2 notes, relatively .

strongly torrelated with media knowledge. v

i

DEmographic correlates of knowledge;~some tabled here and same not, are .
corsistent with Columbus findings and/or with usual predictions. Those owning
. , . . \ ‘ .

their places of residence are more knowledgeable than renters, males more than
females. Age, however, and as with the Columbus studs\«exerts curvilinear B
effects, with the middle third of gke sample the most knowledgeable and the

yoyngest third the least knowledgeable. Understanding Yhe effegts of age, as

. Lo

s frequently the case, requires multivariate analysis to remove its covariatioh

N A}

with educat{on

i
. \(

Alsd. of interest are possible dbnsequndces of media knowledge Table 3

*nghows Columbus and Champaign full-sample results for relationships between

2 »

those high and low in media knowledge and several possible\consequences: relfance

“ .

on«television or newspapers for local and_national news, confidence in television

and newspapers, and a "criticism" item for newspapers and television, or whether
\ ' *
people feel that those media make the world sgem more complicated than it is>_’ \

K] . ’ -

»

Table ! about here

-~ .
L

3

It will be recalled that the Columbus and Champaign indices are not directly

comparable, in that they are con&tructed/af dbfferent~queqtions coerpt]y -
i ~
answered by difFeren% uroporti&ns of individuals. While virtually all the patterns

L

discovered, in the Columbu8 studies are replicated in the Champaign-Urbana res* .

*



* .
\ .
L,

all are attenuated and none 1s signfficant using a difference of proportions test.

Thus the Columbus findings of reliance on newspapers, as opposed to other media,

being related to high muﬁia knowledgc 1s supported in three of four (ompnriqonh

here, but onlygweakly 0. e significant Columbus findings from the first and

largest of the Columbus studies that confidence in people producing the news

for television and newspapers is negatively predictable from media knowledge are
in the same direction, in three of four cases presented here, but only weakly

$0§ moreover, while results in the same direttion were found in the same Q
- o
direction in two other Columbus studies, there too significance could not be

[N

’

‘/attained for the finding. th&lly, findings from the third Columbus study that'
those high in media knowledge are less likely to agree that television and
newspapers make the world more complicated than it really is are replicated in
Champaﬂgn-Urbana, but again the relationship does not reach statistical dign-

-ificance ‘It will be a:gued below that with stronger measures, this f al
relationship might be more vigorous.

It is impossihle to eliminate, in the zero-order analyses or even by
partialing on the single wariable of education, the possibility that the

relationships in’ Table 2 and 3 are spurious. We have therefore attempted much
7
the same path anaIysis as Becker, et al., executed in the Columbus study An

\

index consisting ofNZhe final two items in Table 3, dealing with criticism of

the media, wa the*criterion variable as it had been in the Columbus study.

Demographic variables of age, sex and education were the firsf elements in the "
4

model. (Race, used in Columbus, wad not used here because of the small number

. »
of non-whites. There were only 36 non-whites in the sample, including only 22

: v ' .
blacks.) The demograpnhic variables were expected to impact on the criterion

~variable, criticism, only through media use and media knowledge. Contact with

LN
media personnel variables ed in the Columbus study were not available, nor

4
were measures of viewing of TV shows about media. S 3

- ‘ -
Q . . —~

0 1 O i ’ <
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Intervening vnriahles regressed on mcdia'knowledge5 in the Tllinois study werce
local television news viewing, newspaper readership -and newsmagazine readership,
%- Results For both the Columbus nnd Champaign-lUrbana analyses are shown in Fig. 1.
Nonsignificant beta weights, with the exception in the Champaign study of thc
beta between criticism and knowledge, havo been deleted. 1In eagch of the three
path models, variables at the left of the variable at’the start of a path have not
been entered‘as controls.v For example, the .23 beta Weight hetwcenQQewsmngazine
use and knqw{edge in Fig. 1 (c¢) does'not‘reflect a control'for ege. sex and
educatien. but it does reflect controls for newspaper and 1ocal-te1eviqion use.
Further. the betas on direct paths beiween the exogenous variables of age. sex
and education reflect controls for newspaper, television and newsmagazine use,

‘s

as wellv.as for the other exogenous varil{/

es in the model.

,.,_- B

. Fig. 1 about here

We will first discuss the Becker, et al., model and then ccmpare its findings
. - ) \ . ~
with our own. Becker, et. al. find a significant beta coefficient from media

-~

knowledge to media criticism and find no direct effectsg from other variables

«

in the model to criticism. We find a nopsignificant.bets coefficilnt from know-~
ledge to criticism, in the same direction as Becker, et_gl., and~likewise no !
direct effects ®rom other variables in the model to criticigm. ,Q
Four of five Columbus media "use" variables, when the effects of the/Jthers
~
in the model are controlled, show significant\caths to media knowledge: Only

local TV news viewing does not. Our data show a similar pattern on the comparison

variables for which we have measures: the print use variables show significaht

beta weights, while local TV use does n;éf though in the nonstudent subsample,

newspaper use also drops out. The excéptign, local TV use, is similar in all
\ y o . B P , ~

’

three modjls, however, in that not only is it slight and nonsignificant, but it

11 - ® ) | K

-



i{s uniformly negative.
1 v L}

The demographic variables {n the Columbus and Champalgn-Urbana studles

demonstrate similar relationships, with education impacting directly on know-

’ ‘

ledge and through neysmagaz€;; use; unlike the Columbus ;tudy, hqwcvcr, a direct

path 1s found from.ed;cntion to newspaper use,'whether or not students are -—’//
‘included. 1In both Sfudies. age {s slgnificahtly ;elnted to both newspaper -
reading and local TV use but not ‘dircctly to knbyledge: Sei ﬁchaveg diffvfently

in the two studies} in the Colhmhus study, 1t'shows an indepeAdent dirvce.effccg

on kéo ledge as well as on newsmagazine use; it ghows only/the direct independent
effeetyon knowledge in the Illinois studv,'and then only 1in thc fu]]—sampie - ,
study, not in the nonstude;t—onlv subsample; though the beta coefficient Between
sexand media knowledge in the nonstuden; subsaﬁple is larger (beta = .13)

tMan in the Columbus stydy (beta = .09), the smaller sample size leads to a

/'f*331ng of nonsignificance in the Champaign-Urbana results.

3
-

oot
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~o « A Further Replication , L : I Co . A
. " A more strict replication, employing structuraI coéfficients, rather than . v é?
‘n.- ‘ d- P Ve -
path’ coefficients, ig reported belowu Btructural coefficients are often favored

'.by sociologists and econometricfans when comparing a—m9del across two samples.

L -

' L
r Path ¢oefficiean<are standardizedsfor a given~sample of observations, so their

- .

J ' “

~ .values are dependent on that sample.~Structural coefficienté ‘are the unstandard-

- 7 - - '-). ".“\' \

| 9.
- izedtr&gression B-values in the model s‘predictiVe equation These structural

a

5» a ol
-

:; ‘f. (coefficients arelexpectid to better represent the underlyfﬂg relationships " & _

,( | ~propose‘d in the model (Dupacn, 1975 Haﬁahhek anh Jackson, 1977) Using this ) l"f
! { bt

%i;,% approach ‘the structural coeffioienté in é given model should remain equa1 . . N

wi.thinlconfide:ce limits; 1cross different samples‘and times;‘if'fhe model K '

0
s accurate. This moere strict comparison of the two studies lihits the path

model to only the variables common to both the_QaI//;us and Champaign-Urbana
. ~a . e ¢ ] .
studyn Tﬁis requires rqnoving from the Columbus study race, viewing tv shows

“
3

aboit the media, and personal contact with media workefs. The,&esulting model

is. shown in Figure 2, - o E ’ R

Eight variables arée in this model:
B Age [
Education level _ T
‘Sex (male coded as high)
Newspaper reading (days per week)
Local tv'news viewing (days per week)
. - Newsmagazine reading (yes coded as high)
kR e Media knowledge (number of correct answers to six
- . . : knowledge items -- see Table 1)
Media cr1ticism “(whether tv, newspapers, or both, make the
world seem more complicateﬁ than it ig -~ see
see Table 3)

Ra

P

.As in the ﬁrevious mbdels the hypotheses call’for the exogenous demographic

. ' variables (age» ‘'sex, and - education) to have an impact on the criterion "riable,

med ia criticism, only indirectly through media’ Pnowledge,tfnd thr?ugh associated
, effects through the three enﬁogenous media use varig?les C‘eWSpQ%ers local tv
- . o

£ § . s . . Lo . .
. " * . ’ «
i .. . -~ N P .
- . 1 ' ’
Q - .\ +3 : » : )




g' ; . ‘ o 12

LI ! ’). A'l ® * N .
-news,'and newsnagazinesi.f These media use vakéables;were’expecxed to affect | //
medi§ eriticism ogly indirectly through media knowledge.' .
” : . . ) ,"‘—

Now that the ﬁodels for ‘the two city—samples are identical the path
" coefficients and structural coefficients may be directly compared 'While the

- standardizeg path coefficients (beta) may.vary for each city- sample,.the

o

* e unstandardized structural coefficient should remain constant if the under’-
N . . r

‘

‘- . .lying relationships proposed By the model are valid, BRI v Y

l."

A series of ?ultiple-regression analyses were performed in the samé manner
as Becker, et al, .describe First, a simple regression of media knowledge on
media criticism produces values for that path Following the conclusions of

the Becker, et al model, no direct effects of theé other six variables were

tested, Next, the paths from age education and sex to media knowledge were

’,, computed with media use variables as controls. Then, the paths from each of
A *

%he three media use variables to media Pnowledge were calculated with only

.

the remaining two media use scales used as’ controls, Finally, for cach of -

: _ e oe ¢ o
the demographic® variables, paths to each of the media use items were calcu- - ‘3‘
~ - . C LI 3 .

[ N !

“lated,” - & o o . o

o Criteria‘for success of the replication were: For structural coefficients,
» .
) that the’ Champaign—Urbana B-coefficientrlie within the 952 confidence interval

Coof” the Columbus B-coeﬂficient For the path coefficients, that p .05 for the

L 4

‘beta values. A complete tabulati!% of structural and path coefficients, ’ -

9

-cOnfidence intervals and significance levels for each city sample is presented

l . R » .ﬂ‘u ., ) . /
in Table 4 2. B - T ‘ /

Ho

oo \\jl Looking at path coefficients alone (Figyre 2), six paths show betas that 7: o
. - I o //
]" » are not similarly significant or’ non—significant across the two city samples. /

\ Yet on the structural coefficient Ievel (values within parentheses in Figure 2),
fourtéen of sixteen paths replicate with statistically-equivalent B—values,'
, . and a fifteenth path (sex—to—media knowledge) is very close to 'successful

replication. L '




| \\\’ significantly at’ the path coefficient level, and in the present study the

el

W, S )
% = s

’Summary and Conclusions i. v , . . . .

* .+ studies on public knowledge about newspapersﬁand television. In large part,
S : -
the findings o the Columbus studies when transferred to a’ d1fferent locale

P

\
» in some cases in somewhat attenuated form Most clear is that

' are supporte

~
. -

the publi.(knowS‘more about television Eain about newspapers, 'and are more

¥ knowledgable about licensing than ownership, Both sets of data support the

- ~

_idea that med1a knowledge results from exposure to print media, and that

- 1

edudation exer/? both independent effects on mhdia knowledge and indirect
effecﬁs through increasing the likelihaod of exposure to print media,

. bi:} Confidence items, which had not replicated gcross ‘the three Columbus
/

studies were not productive in this study, either Two "media criticism
t/ ' )

¢ . B
¢

the result of inadequate cenceptualization and measurement, To speculate fpr '

.
) . .

a moment it is quite lik ly that the "complexity" Constructs that underlie

these items ‘are multidimensional and there is insufficient evidence to suggest

. . that the dimensions operate in the same way across media ard from 10ca1 to
. LR

4
. - -~

national media. . . . o

The present study was intended as a replication of three Columbus Ohio‘ "

/ items which had proved usefu1 in the Columbus work showed mixed results in the

".In the Columbus study, viewing of local television nevs was found to be

negatively re1ated to media knowledge- that relationship does not replicate
y relationship between wa news viewing, either iocal or national, and media
knowledge is parctically non-existent, These non-findings" or slightly

T negative findings are consistent with a body of literature showing similar

relationships (also at:the path coefficient level) between’ teleyision news I

» .

3

‘i/; ‘ 1ater study. Fatlure to repldcate these findings it;iS'suggested, may we11 be



P

\

- .-
-,

. - - } « . v, ‘ , .
attention and. political knowledge (cf. Becker, Sobowale and Casey, 1980;

14

Becker and Whitney, 1980; Clarke .and. Fredin, 1978 and sources cited therein).

Fof'the full modéls testedu/there dre al'so mixed ‘results. 'The m

)

]

city—samples, and even in- a subsample of “the same city. - \\w//_,

) -~

\
presented in Figure 1 show differing beta values and significant path between

The more comparable models in Figure 2 show heartening results. While the '

d ’

path beta values for*each city—sample may vary, the underlying structural

-

coefficient is equivaleng/in fourteen of sixteen paths tested. Generally, the

Champaign—Urbana B—values are at the upper end of the Columbus 957 confidence

N Ed

interval, but- further replications may produce more steady structural coefficients.

;
.

[
I

’

should know or need to know -about 'how | the mass media function As~Becker e

Whitney agd cf

‘beginnings, and 3

1particular, segms of- considerable merit,

- . « oy

S
»

-

y

AN

‘Mueover, these studies barely illuminate information the public may hold .°*

about Jthe media; they tap relatiyely few dimensions about what .one might d/

”,have earlier noted studies of this sort are- but rough

¥

Qditional work, at the conceptual and measurement levels in

v



Footnotes

é\" -
C. 1In percent nonwhite, at least. The nonwhite population. of'izzlmbus is
vﬂrtually all black, with minimal representations of Hispanics, Native Americans
and Asians. f

5 -

V&‘

2This follows the Becker,’ et et _al.y terminoyo;yT\\ ! "

3A morning daily, part of the Lindsay-SehauE\“hain, had ceased publication
about six months before the survey. .

- ‘ ' 'ls*.«' )
4All three Cdlumbus surveys were telephone surveys conrkbted by journalism -
students; two of the studies ‘were Systematic probabifity samples: of “the C 1umbus
- telephone directory, in which heads of household, defined identically with 'the

present survey, were interviewed. 'The' third’Columbus survey was of Franklin
County registered voters. Response rates %n the three Columbus studies were -
68%, 667% and 63%. .

5Media knowledge -in the Columbus path model in Fig. 1 (a) is constructed
f;om a different ipdex from the one referréd to in Tables 1-3. The knowledge
index in the Columbus path model irmcludes the newspaper and television ownérship,
1icensing and financing items and includes as well correct identifications of
local television reporter-anchorpersons, a local newspa-er editor’ and a lpcal
newspaper publisher. ; // . - . ,¢ﬂ$

-
.

/ v

.

v
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TABLE 1
.

Knowledgﬁ of the media, in Champaign-Urbana, uding and excluding students,
October 1979, and in Columbus, Ohio, May 1978. lumns report percent\ correct

answers.
- Champaign-Urbana ,
_ ¢ Full Excluding \
o ' Sample Students . Columbus
. . (n=341) . (n=224) - (n=616)
R

Know "local newsgaper locally (c-u)/ .« : .
inde?endently (Cols.) owned: o ‘ 42,2 _53.6 . g 30.9

. ey

Know local TV stations are not . - o <,

' network dwned: 55.7  55.8 " 57.8

.. Know license not required for o ' ' ) . ..
newspapers . . : 50.4 51.3 ’ 46.8
Know license,is required for TV /: 80.6 . 79.0 79.3 b

LA

Know most néddpaper ‘Tevenue comes ’ A
from advertising - : * * - 75.8

Know most TV revenue comes from

;- advertising ; oo ek P ‘ 85.2
Know how many reporters: work for N - ' - . _~'_ : " ~;;> :
local newspaper o CoTe v L4807 46.9 G
Know how many reporters work for . e ,T‘“,, . . ~
local TV SR o S 48.7- 491 . - -k

- - e - oo . _ o — - : , , .
Know all three newspaper answers o135 - 17.0.
R s v ‘ _t"\' "
_g[(now all, three TV answers ., 287 - - '29.0°
"Know at least five answers—to six ’ : , ' ‘~‘j- d
media quqstions - »22.9 - 26.4 35.1 ¢
oy R . B . . N

- . . . . L E—
¢ T . s L B N

£ [ . ‘ : v S
. . 4 S

*Question not asked:

(

v
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RS g
" TABLE. 2 . ' - '
L J | ‘ ST
Media knowledge and some covariates . }
- Full sa mple: Excluding students:
ol - Pearson T Pgrtialling Pearson r, Partialling
. . i with media on with media on )
knowledge education knowledge education.
Newspaper reading: - days per week .16 Couts : .08 f .Qé
'  Local TV news: days per week _ .00 .03 -.08 - . =.02
Network TV news: days per week ﬂ .08 L E 07 —_— .04 .03%
. . ! . . I
- Regular news magazine readership: - ) " Af; \5
- (yes/no)-x. ‘ 19 a3 L =22 ~ .18 -
. Education’ " :

28 .26 . -= ‘w "’3 . —_—
o e g 4430 SinaliV .38

.
Political kq6h1edge v éf"r
.17 21 .18 .22

'%/ 4
',:/ N

g@ﬁondents to-'identify their local mayor, local member’ of the

vy g

: $a: o
UL S ‘House, Illinois‘%enators and U.S. secretary of state

b r's attaln si iflcance at 'or past 05 level in column 1 and 2 1f they are
.10 or greater, igﬁﬁolumnq 3*and 4 .at .14 or greater. -
i T :
'-. , . - L
;‘- 3 : ~ / L
Y ¢
\ﬂe s N ~
R } B ’;W ) ! - /
. .
4 ..‘ '
- ’ -‘ o




.- ~ ¢
o , , ‘ ' ¢ ;
v, M - Table 3 )
’ . ’ L ‘ . . ”
‘/- : " Possible Consequences of ledia Knowledge . . ‘(/{/
{ ", ) : ' Champaign-Urbana o
£ . . Columbus Full Sample - . Nonstudent
Low High Low High Low High

Knowl.  Knowl. Knowl. Knowl. .Knowl. Knowl.

— :
VR (n=223)"(n=393)  (n=187) (8$154) (n=116) (n=108)
, o - . iad
Rely on newspaper fdr national news 20.7% 34. 97 14.4% 15,87 S 127 15.6%
Reif on newspaper for local news~K; 27 1 43. 8 26.9 25.5 22.3 2@.5'
Has great)deal of cdnfidence in people. b o
producing news for local newspaper g 35.5. 26.3 . 11.4- 9.9 12.7 13.2
4 Has great deal of confidenc people b ' ' ‘ ' .
. Pproducing news for local T < 46.8 . 35.6 15, 13.2 17 15.6
Has gredt deal of confidence| in people ' . o * 3 * * .
producing news for networE{/& 44. 7 39.3 * - -
(n-156) (n-179) .
) Sayfnewspapers ﬁ%ge world more com- ~ . .
. plicatéd than it _/: 33.3 18.7- 12.9 8.8 14.7 11.2
] CL : .
. . {
Say TV makes world more éompl cated ) 33.6 18.53 - 4.4 10.5 16.5 13.4
than it is . ] ) ——
. \.‘ w . > .
- :_l “ - . B
. o . { X ] ; .

- . B . )

First frive Columbus questions are from the ha§\{?78 study{/i;st'two:ere from the January

. 1979 study. ’ d/ ) » : . . .
T : . . N . ] Vo

Significant ‘at the .05 level ing a difference of proportions. test.' . * -.

‘!&gnificant at the .05 level using a differance ofdproporrijrs fest but in direction

opposite of prediction. T . - -
Question not asked. S c . ' ’ .
\ 3 s
. i ' - e ' >
1 S | \
N . <
- ) e -
4 ! *
PN 5 : A
~ ’
. \x
‘ gi |
> ”ia? '

[



\“ ' )
Table 4: Coefficients for models in Figure 2+
Columbus (N=253) and Champaign-Urbana (N=331 .
' ) | Champaign- Champaign-
‘ | Columbus o Urbama_ . Columbys . Urbana
N Path . B 95% Conf. Int. B InCIM% beta sig.\- beta  sig.
Age-Newspaper days 0% .03, .06 Mo 200 L0
K o - ] A J
Age--local TV ngws  ~ .04 ,03,.06 ° .06 Y . Cu9 000 L3 ,000
,E' ' - ?&1" .‘ . . o ' . .
' Age--Néwsmqggéines =002 =006, 001 f“ .001 ) Y -.08\\\ LS. 1?04 . L8,
) Sex-euspapr dap P T I S0 N 5402 .02 s
' ;o « S : Y
! Sex--Local TV news ~ *-.35 -.94*,‘.24 X A b~.07 ms. =04 s,
* Sex--Newsnagazines 1300, .25 LW 13029 06 ‘s,
. . 4 " '
Educ--Newspaper days: 100 -.004, .21 -0y g T § - \‘;ll n.sg
S ' ' ‘ - : Y T
« © Educ--Local TV news -.08 -.18,.03 -06 Y -09 s, -0 s,
v . T . ] ’ i
1" Educ--Newsnagazines | 04,02, .06 05 Couh 000 ¢ 5000
Ager-tedia knouledge - 005 -.006, 016 .02 b 05 a0 s
l'),j ' ' ‘ R -.: _ - ‘ ¢
M Sex--Media kn}owledge 26 -.07 ;TR 03 N) 09 n.s. ‘.‘21 , D5
Edus;éMediébknowle e A1 \‘,.05 y A1 .16 Y - 1.22"‘ f£01 18 .'001
¢ - ‘ ',\‘ ' . , ) . : ) . |
* Newspaperoovledge .16 .09,.2 .10y B 060
. Local TV--Knowledge =10 ~.17,-.08 S0 Y a1 00 -0 ns,
Newsmagazines--Knowledge .52 .19, /87 | S0 Y J8 00030 v .00}
. : 4 : ' o v ' ‘
{ ' o
touledge—-Criticlsn  -13 <20 .06 .04y <002 09 s,

- A5 (D B-vaiue within 957 Confidence Intepval for Columbus B-value on this path?

Lo
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FI{;: 1: Path mod/l\sCZI the Columbus and Cﬁa_mpaign—Ufbaqa.media knowledge studies*

Fig. i(g): C6iumbus, io, January 1979 (n=309)
: ; ~

_ .09
. . ' ) I/ .
. Age - / '
1 o :::::::::?a_~“‘~ﬁ> Newspaper *y’ -
" 31 reading 230
Sex \/L Local TV’ )
(High*male) .11 News Viewing f
. ) ~ »
r ' 164 - o~
Newsmagazine —») Media . _-.2] " Media
- Rgicrung 17 jFan:wledgg Criticiem
\ Race Viewing Media ‘ ‘r '
(High=white) TV Shows . , ’
- ' P { 1 . $- .
: ersonal Media v .
Ed.ucationL . | Contact - ° d ‘ { )
\ 7 Fig. 1(b): Champaign-Urbana, Ill., October 1980, full sample (n=331)
' ' ' . .21 :
/ . . 7 . " ,
. Age ——y .27 J 3 Newspaper " J/ ( .
v 37 : Reading . " ) v T - ~ \i v
. ' . : Media -.09 Media .
Sex : Loc TV —)
(Highwnale) : News ;‘bﬁw ing . Knoyledge (n.s.) ’ C}';_lticisyx
. .25 / Newsmagazine
Education ‘ 7 —> Reading .18 -
' Ftg. 1(c): Champa:l.vgx:l--U[rbax:la',.nox:lst:udex:l't:~ subsample. (ﬁf214)
' 26 - - :
Age - —>» ‘Newspaper N
: . Reading ) R
Local TV Media -.10 Media o
. News Viewing Knowledge (n.s.) Criticism
Y . : .23 . ' ’
. .30 Newsmagazine ' .
Educ —> Reading 20
*Ensr 8 art'e -beta weighi:s. Variables on the left gide of a reported weiéht, have not been
enteréd\ as a control. For example, the .30 beta in Fig. 1(a) between newspaper reading and

TV news viewing, etc. The beta for sex and- media owledge reflects coi )rrols_ for news-
Paper readingy etc, as well as for age, race and ucation. Nonsignificant betas have
been deleted. N . -
.\ "“3"") \

-

media kndwledge does not reflect a control for aﬁ}“etc., though it reflects c¢ontrols for
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FIG. 2: Structural coefficiénts for the Colunbus and Champaign ~U#bana
(3 media knowledge studies, ‘o
> fig. 2a: Colunbus, Ohio, January 1979 (&2?513):
.005 - . \
] ’ \) ‘
Age -05 — ﬁ N ewspaper . . (‘\
\ v‘
~ Sex — > 1ocal TV 2=.13 _Media
- = neys viewing ‘ criticism
o Education, 0% \
/ s ' .11
' 026 o . . . 3
. . v‘\v R . . .
Fig. 2b: Champaign~Urbhna, I11,, October 1980/[1111 sample (n=331):
£ . 0@
Age 2 }Newspapa‘ “
’ reading
|
&
- Sex 3" Local TV —_° > Media _ -.04 Media
o0 news) viewing Zu_owledge ;'crit iciem
e ' 050 T ¢
* .
' 05 . Newsmagazine . T
Education - : — reading
£ .40 Lo e
; : . \ j
. . »63 ‘ ‘ ' ’
See Table 4 for beta values f:\gye mdels, ) \
. o - : {
’ o
v 3
v i
25 |
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