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-_slmliar cantént the mass med;a are réally part cf the .

T T INTRQDUGEIDNj SN

Mass Nedia and'Maéé memunicgjgcn‘Defiggg

- The terms mass communlcatlon anﬁ mass med;a have a,

Ivarlety Qf 1mp11cat1ans for many pecple today Wh;;e these

\-i

' terms are. used educat;anally to. fefer to eaurses Qf felatlvely f

7

‘f pracess of. mass communlcatlon. Jamea E Fletcher and

“«audiencés; falrly Uﬁdlfferentlated audlencé comp551t;on,

= Wl

Stuart H~‘Surlln have summarized Sydney'Head s def;n;ti@n_”

/
~of the pracess of mass c@mmunlcatlen as? hav1ng at 1east

f;ve elements. Wh;ch they 1dent1fy aé: relat;vely large

\

some form of meggage'regrqductiOﬁglrapld‘dlstrlbutLOﬁ-and
.delivery;}anﬁiicw cost to thejégnsﬁﬁér. Fletcher and B
Surlin e%ﬁbof%te on'Head's défiﬁifian'by'poiﬁting out
“the iﬁtérdééendeEyAbetweénvmass méd}a aﬂd‘maés-cbmmunicafioq.

.

They state: , . - T s : . 2

“"Mass . med;a are the means by wh;ch we are bound

« together in mass communication. . 'Media of
communication are the means or vehicles, capable of

. assuming forms that have éharacterlstlcs of méssages
or ‘that transmit messages.' To sum it up, mass s

‘' communication is high-speed communication to large - ..

‘groups -of individuals at very lqw unit costs; mass
media are the complex machines and businesses, _
FESpOhSlblé for the appearance. of mass ccmmunlcatlon
'products 1n our homes. schools, and folces "1 :

3 'ﬁé‘ l ! .
Mass Gqﬁhgnicafian-and the "Mass Mediated Public"

"We can think of the current United States pcpulaticn.

:ows

S TR




";AundEf age fcrty. as "mass medlated v A1l of the:e peopie o
'-have ‘been Expased tc and :.nfluenced by th% mass media

1n our sac;ety 51nce b;rth. "TEléVLSlcﬂils the graat
: L .
!ggbbler for Amerlcan audleneea ﬁ,Ninety-sevgn percent of"

U. S hcmes have one Qr moraq At least Dné'éf'théEE‘SéfS : \l

is 1n operat;on fcr six haurs andlforty nlne mlnutes a';

-|| 2

, F
,day! Harry Watérs reparted in Newsweek in February of

"1977 that children wha are under the age of five spend an

aveﬁﬁge of 23.5 haurs a week watchlng T™V. By hlgh sehool fﬁyff%

graduatlon +the average teenager w;ll ‘have v;sually cﬂhsumed
e - =
15700D-hours of TV. Adults watch an average of fcrty fcur
7

hours per week of- teleV131on 3 Descr;blng the publ;c'ﬂ
'average media equsure}béyand telev;s;on. natéd mass
communiveation aythor Robert D. Murphy observes:

"Only oné U.S.. home~in every hundred lacks a radio.
‘Most homes have more than one. Throughout the country
L01.6 million® adlas are in wcrklng order--nearly
two receivers for every person....Daily newspapers
clrculate neraly 62 million coples a day, and the.
age adult spends about half an hour with—the
every day. These are the media on wiich the
publlc lapishes its time most freely, but they are
only the beginning. Books, films, magazines, and
" records take added chunks of time from média and
audiences. Billboards lurk at the strategic spots
to make their pitchlr. Elevator rides or grocery
shopping cft&n require involuntary exposure to music
from Muzak.™" s ‘

All of these mass media and others have subjected the
under-age-forty American public, since the advent of the

greatest glectfgngcscommunicat;o?frEVDlutiéﬁ of the nineteen

forties, to ."maximum mediation.” 1In assessing the extent

of "individual mediation," mass communication specialist
Douglas N. Ffeeman explains:

"Henry Skarnla argues that the lack of knowledge and
understand;ng of the mas's med;a ,Systenm by the Amerlcan

\)4 i f"
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publiﬁ results ln a’ pass;ve. non- rltlcal acceptaﬂce \
- of whatever programming and 1nfcrmat;pn the mass . ., .

R cammunlcatlans Andustry provides. SKornias observes" .
R ‘that nearly fnrty years of the p';sgnt broa&ca&tlgg ;

”*ccmmunlcatlcn

. find it NOLMAl. et «Thus, althcug&ad
' scollectlve

has prafaund 1mpact on 1nd1V1du"

cnly vaguély reccgnlﬁed and. underst-gd by the public "5

i Leadlng mass cgmmunlcation authoritles Eernard Berelsan.
Dcuglas N. Freemaﬁi Peter M Sandman, Dav1d M .Ruben and -

) chers agree that %Qme farm-af persnas;ve manlpulatien viar
the media and some farﬁbéf exgerléhtial 1éarning abcut the
bmgd;&'haVE'Deéurréd,;to-at least scme degfee,_w1thcut the'

'undéféégeafoity group*s:total awareness and complete
undefstandlﬂg of these mass cémmuﬁlcatign crlented ézécessesgé.;

. | These "mass medlated ;nd1v1duals" have the patent;al of i
b31ng kncwladggable and ﬁerceptlve consumers of the mass o
med;a, v1ab1e%part;elpants in SQClety with the mass medla P

and valuable,determiners szculture. e

Mass Cmmnﬁun;ca‘tlon Educa‘tlan .
‘;ﬁi *  The feallzatlon that the mass 'ed;a play a most

'grltlcal role in .our- 1;ves Seems, for many observers to CQEE

L] .
=

for a new Pérsggctiye’onamass.commupicaﬁ;an educatloniA.Ihe‘
"~ Journalism Education  Association National Curriculum ijsj-
Commission of "1974 summarized a new perspective of mass

Q@mmunicatian education: . L , & N

"...A person's skill,é as a ‘communicator %ﬂd his -

“today's soc;ety -for both his own and| soeciety's geod;...,
Educatlon in mass-communications should be, designed:

for the consumer and mot necessarlly for th@ futuré.
prafesslona; in the fleld Mass media plays such an¥:.

@ercept1VEﬁess is essential to his Encf*cn;ng in

et







,

‘ ¥,
kD 1mportant part in every pergon s life that all students

- should know how to ‘use it and the part it plays in

American society....Today's students will also have °
to be educated for change because the area of
communication and mass media is cha ging today at

a rapid rate and tomorrow's publlc will have to adjust
to a changing situation....Once today's student

leaves school, he will receive a vast majority ¢f his
new information from the mass media. He will need

to know- how to evaluate it and how to use lt 7*

-A recent Study by Wllllam J. Schmitgz notéd that the

nature of the new perspéct;ve on mass comﬂ!nlcatlon educatlon

dictates a silghtly dlfferent_appfoach to 1nstructlon. What

is needed ‘is "..ia me thod to teach sthdeﬁtg how to

systematically qué tion and CflthlZE the comtent of the

“med "8 and think critically ab@ut=¢he mass medlgi ;chmltz

Drganized-ﬁhe’appzpaeh of instruction stating, "...Inductive
teaching does n. ' seek definite-solutions but, rathér?

causes the student to make thé transition from what 'is

to what 'must be considered' before any solu tion!is attempted.

¥
Through examination of current college and university

catalog course descriptions and from mass communication

education authorities Richard Bayley, Leslie K. Davis,
Gerald O0'Grady and others, a new challenge for American

higher education has developed. This major challenge for

American higher education is that every student be provided
with an opportunity to develop an awareness and understanding
of the influences and effects of modern mass media on

R

society, .culture and the individual from a perspective of

-historical development, present circumstances and future

implications. The importance of this task from the

perepective of re-educating and assisting these "mass

13



e

mediétei individuals" in beggming cohsciDQsly cognizant

of the massfcommunicati@ﬁ prdegsées, iﬁciudiﬁg;same;farm‘
of persuégivé mﬁhiﬁﬁlatioh via the masg media,.is a:relét%velya
new phenomenori,: which is’juétvteginning.t@ be recégﬁized

as a major challengé by:ﬁighef educat;ongig‘

R Leading authorities in mass communication educafion,

Leslie K. Davis, Richard B. Haynes, Gerald O Crady and others

are in agreement that, traditionally, senior 1n5t1tut1@ns

54 Lillnil b Lila

of higher 'education have been concerned, primarily® with

'
-specialty media departments which prepared career
© s profesqlmnalﬂ.ll ’ |
" The noncareer student who wishes to achigve an overview
of the mass media and become a knowledgeable and «per : ceptive
media cons sumer is, for the most part, without 4 place. to

turn. in senior institutions of higher education, according

to these same mass communication exertL 12
. B .
Mass Communication Education and the C)mmunlty College

/

Theéplight of the noncareer student was recognized

by Richard Bayley who posed an obvious question about the
F 3 .
mass communication education situation in senior institutions

when he gtated-

"In order for the various méd;a to be useful to

citizens at large there must be.a prior democratization
of tralnlng for the media. No longer should we . take

the view of the traditional senior institution with

its profeg ional' schools of journalism and
broadecas ting....Why with qual;fled professional fﬁcultlea
do we limit our efforts to training the highly skilled
specialist when these same efforts could orient the

-y
s,



.. 6
masses in the uses of media iﬁ the modern world?"13

&«

The solution tp Bayley s problem is percelved by many

to be the communlty cgllege.
! The modern communlty college, through a complex process’
ofihiéfarical developmént, has emerged as a highly unique, .
complete:anéﬁcomprehensizg institution of higher education.

The two-year institutiaﬁ of today is highly "community-

centered” and offers.a wide varijety of educational experiences
to all of its area constitutents. James W. Thornton, Jr.

- .
has organized the principles of the modern community-junior

¥

oollege into five areas of service: ‘
et . 3=

. (1). . providing an "open door" admiggloﬁ% policy which
guarantees the, availability of higher education to

‘all qualified students of "all ages, Hchlal classés,
and varying ability; ' -

(2) offering a variety of curriculums (educational
programs) to meet all educational needs--

Vo baccalaureate-transfer eriented, occupational-
vocationally centered, developmental and
adult-continuing education and community- publlc’
Eervxce, <

roviding counseling and guidance services to .
the students;

(4) establishing effective teaching as the primary
function of the community college instructor;
and

(5) encouraging high levels of achievement from all
students.?

This very special "community-centered" approach to
higher education places the modern community college in
a unique position in higher education. Richard Bayley
suggests that the community college emerges as the ideal
- Y
institution to provide the "mass mediated consumers” with
L 1] & N %
mass communication education:, . .
"...What better institution is there to do the job

than the community college? With its ties in the
local communities, and concérn with technical and




A ' ’ N

_semitechnical programs, there is every reason to
believe that the local community college will be
‘able taq provide. basic orientation to the principles -
and techhologies associated with the communication
*industries....Considering that various communications
courses already are present in the transfer programs
- of the Illinois community colleges, and that most
people today are already visually literate to some
degree, it would not require a ma jor effort on the
part of lower division Illinois institutions to
deal with film, television, and the visual literacies
in a way that would facilitate their utilization by
the individual and the community...."

The commuriity college, in its’ unique position in

higber education; hasfaﬁ-opgortuﬂity to provide a further

i

'service to its community-constitutency. This service is

not available to thé'avefagejiﬂdiiidual thriough most
other sources’ of higher education. The community college
— , _ - 4

can provide the mass communication-educationally deprived

consumer with the knowledge and perceptlan necesgary for

him to become consciously :ognlzant of the medla s
influential and manipulative processes.. More specifically,
Richard Bayley summarizes what a community college commitment

through a meaningful mass communication curriculum should

§
be:

“1. Able to make the communications tools of
- contemporary America both available and comprehensible
i to all for the furtherance both of cg@fuexpreg%lon '
and se]f-governance.
2. Concerned with cammun1Cat;Qn careers as a major
contemporary job category, seeking to facilitate
entry into these positions.
3. Concerned with a practical yet comprehensive
literacy which deals not only with the verbal, but
with the visual and other facets of the so called
. 'new' media. '
3 k. Relevant to contemporary modes of experience,
expression, and hence learning in the broadest sense.
5. Up-to-date, both technologically and aesthetically,
in the modalities of exﬁrc&gion.
6. Involved in the discussion of broad information
issues now facing every American, including freedom
of information, access to media and 'equal time.'"16




Mass Communication Cyrricula Research -

There has been very little nation-wide research
conducted in the area of mass communication development at

the community and junior college level and, withirr the

L]

_state of Illinois, research of this type is completely

nonexistent. The Illinois Community College Board lists
¥ - H

an estimated 1977-78 enré%;ment, including béth full and
part time, crédit and non;crédifgstudents, éf 533,715.

0f this amount 333,715 studehts”were enrolled in credit
classes on a fuld or part time basis.t? Since the I1linois

r

public and private community and junior colleges are

together, resbonsible for the education of more than
330,000 credit enrolled students, research deaYing with
, v ' _ _ , -

the emergence of mass communication® curricula at the

community college level in Illinois is a highly relevant |

~part of the total higher education spectrum. <T»

'

Organization' of the Study

This report deals specifically with the emergence
of mass communication curricula in the community and junior
colleges within the state of I1lingis. Specifically,

t, this introduction;

|
i

it is divided into five parts: Fir
, &8 o ,
second, and examlnation of the present status and

instructional trends for the introductory mass communication

course in the community and junior college educational

programs; third,” a synopsis of course offerings dealing

" with specific mass media and their relationship to the

community and junior college educational programs; fourth,

4'£i?
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a brief statement of thezcurrgnt status of and the future

projections for communication degree programs offered in
’. . . = V P —i 5 ERT 1 s : = ‘ &
the community and junior colleges; and, fifth, the conclusion,

summarizing the data presented and its community and junior

e

college educational implications in the state™®of Illinois.
R ’! ‘ ;

' . 4
Statistical Information and Sources

. i :
The sources of statistical information in this report

are three-fold: First, the Media Survey questionnaire
SEDt-tD.all fifty~-six public and private community and
junior colleges inxillin@is; second, careful examination
of the current catalogs of most of the Illinois two-year
in;titutions; and, tﬁrid; general sources that_haVE g
direct relationship to fhe community agd junior colleges o
ix Illinois (i.e., theylllihois'Commﬁnity College Board, e?c!).
Zil statistical inféfmationepfesehted in figufés aﬂiitéblgs !
will be identified by Specéfi& reference to one of these
three,gourpesi\ : rr' e 5‘ st f |

The Media Sur#éy questiénﬂairé L;éd in this project
(See Appendix A for a complete copy of the Media Survey
questionnaire) was sent to fifty-six public and private,
community and junior colleges in the stgte of Illinois (See
Appendix C for a specific listing of the community colleges).
Of the fifty-six institutions polled, forty-eight replied
for a response rate of elghty-six percenf. This questionnaire
and the exgmination of current Illinois community and junior

hY

college catélogs will be the source of all information

presented unless otherwise noted.
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Genexal Information and Assumed Terminology
- . » ' ‘ 0 _ i

All information from the Media Survey questionnhire . o

was SQliEiféd from an Illinois community and junior college
administrative perspective. " The appropriate academic," /
administrative .official (i.e., usuglly the Dean of Iﬁstructidné

at each. institution responded to tiNg questionnaire.

‘ = ’ . :
It will be assumed that all jefgrences,tb community

colleges, junior ccllegés, institutions, schogls, two-year

instituticng, and colleges are intended toirefer to the
publi; and private, comgﬁnity and junior colleges in the
state of Illinois. Also, any rgference to introductory,
.basicj or survey courses refers to the community college;
introductory mass communication survey course. _—

. } i . : . . . .
None of:the five private, two-year institutions 1n
L] . i ) N
I1linois offers ah introductory course in mass commuﬁicatiaﬂ.
’ . 1
Thus; all information about community collePes offering

such courses applies oply to the public community colleges
in 111inois, |

= 7 ¥

A
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" ’ PART II i
~ THE INTRODUCTORY MASS COMMUNICATION COURSE
) IN ILLINOIS CDMMUN;TY AND JUNIOR COLLEGES
\

- Course Definition and Curren}Statms

L
7 ]

For the Media Survey qu§si10ﬁﬁaife. sent to all

fifty-six Illinois community and junior colleges (See
Appendix C for a complete listing), an introductory mass
;‘ ‘
media or mass communication coursg was defined as any
fi," . . R . . f !
- course which surveys radio, television, newspapers,

film and .other print and non-print forms in relation

. , N A S f ‘
to society, culture or the individual. It was noted, to

not refer to a single, spegifiérmedium, but rather to »

. . i A
a brief survey of-all media.

An“intraducﬁcry (i.e.gii commuﬁityécollege Sufféy .

. course in mass communication%) course in mass communications
is currently offered in thirty-seven (66%) ofihe community
LIty , )

and . juhior colleges, while the remaining nineteén institutions

!‘(34%) have no type of survey'(i.e., a community college

survey course in mass communications) course. This was

4
=2

established fhrough examination of cémmUhity ééllege
catalogs. The questionnéire, based on fortyseight responses,
showed thirty-one instipﬁtiaﬁs (65%) as offefing an introductory
course with only sefenteéh colleges (35%) offering no
scourse. Since there was less than one percentage point a4
difference between the questionnaire results and the
Q catalog study, the 65% figure will be used as r2presen$ativé

20)




of the junior colleges offering a course in mas

%\
i

communications. This figure’(ég%):cagpesp@nds more i}rectly

‘with other statistics ®hat are based solely on the question-:

naire responses, -

s
X r
aed T 7 I
35% of Illlno;:ﬁ 65% of Ill;n@;;:% .
“Community and 'Comwunlty and .
' Junior Collegef - Juptor Colleges, . ;
D foegé” Offer a Course N\
i ‘ in Mass v &
Communication ,
: _
¥
A
&% i\
)
=
- \.
. ) .
‘Figure 1., - Percent of Communlty and Jurtior Colleges =
foerlng a Mass Communication Course
%é Source: Media Survey questionnaire.
' None of the fiwve private, two-year institutions

(iiei;'Sériﬂgfi&ld:@@llegé in Illinois, Mali inc krudL
College, MacCormac Collegé. Felician College, or Central
YMCA Community CDllege) offeru an 1ntrmductory mass
communication course. Of the thirty-nine Illinois

communi ty caiiége distriéts, twenty-eight districts (72%)
have an introductory course. Dﬂiy fourieen schools (27%) #«

of the fifty-one public’ communiyty and junior colleges,

T,

A

5
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colleges (73%) do have such a coupse

8

,_ﬁ\ ‘

4
do yjnot offer an 1ntroﬁgftory Ccurse, whlle thlrty seven

e
- {
€
L ~N
b
19‘
%
L
i
i
# ?
2
¥
o N
Territory not in a community college district. B

Community college districts offering survey course.
Community college districts not offering a gurvey-
course,

Figure 2, 1Illinois Community College Districts
foerlng a Mass Communication Course

Sguj%;s: Examination of communlty colle ege
-s catalogs.

Illinois Community College Board.
Public Community CnllegED in

, Illinaii; (uPFlﬂEIlEld 1.C.C.B.,
X 19777, p. 2. ,

See Appendix E for a complete listing of the districts.
1

:)u
Al
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. The basic (i.e., same as the "introductaryﬁ and
"survey" course) course is well establisghed in public '
community colleges; however, the private JunlDr colleg reg’ .
have not yet developed any type of mass communication
eurrlculu@ The five prlva?g\%ﬁgtltutlons offer very-
- l R
few courses within the spectrum of mass media with the

only exception being Springfield College in Illinois ;ff

he

ot
ﬂj\
ﬂJ\

t"1list

seversy

o

11 newspaper courses. The other privﬁte
. : &
schools, like all of the public community colleges, oITer

courses dealing with literature which can be classified

I

& as print media (See Appendix C for an institution by
nstitutién listing of media C;HFSES ?fféred)i .
. All of the community Collegeé offering a survey
courseslist it as part of a specific depaftﬁéntuﬁ%ﬁoé%
sgh@ols (14 institutions or 45%5 list the introductory
course under the Journalism heading, while five institutions
(16%)=utiligé the heading of Speech é@mmuﬁicainﬂ (See |

Figure 3. on the next page for a complete listing).

i

Unquedtionably, Journalism is the department heading

under- whigh most of the basic courses are listed. 5/

1
Q\ The mcqt frequently reported dlvi s1on of the comnunity

, N fime
] R L > .
EDllégéér with thq}ma or TESPG@ElDlilLy tor supervision

[ 1

of the mass communication course, was the Communi catign

divisien, with eleven colleges (35%). Since the category
of "other” divisions was next with seven Schaolﬁ (22%)
falling into the cgteﬁofy, it is clear that a great
7

diversity of divisions are charged with the res pun41b111ty

“#of pverseeing the introductory course. The Humanities

MU

[~
%!
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Figure 3. Community College Departments Listing
The Mass Communication Course
L] 3 = '
Source: Media Surve y questlohnalre.
&
division follows with six schools (19%) (See Figure 4.,
on the next page, for a_ complete listing).

The term "communications," when uUsed to refer to

either a department or division, ig a "catch all™ term.

_ The'departmEﬂtal contentiéiﬁithe community college

"communications" division very greatly from school to

school. However, Table I Tbn the next page) provides

i

=

a current summary of the departments listing an%ydivisians
responsible for the mass communications course in the
community colleges of Illinois.

¥
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Responsibility for the Mass Communication
Course. _
Source: Media Survey questionnaire.
' TABLE I .
o RELATIDNQHIP OF THE. DIVISION RESPONSIBLE
FOR THE MASS COMMUNICATION COURSE
TO THE DEPARTMENT LISTING THE COURSE
— Division Responsible for
___Mass Communication Course B
0
g
D» _
ey 0 , %
@’ ] ] g
5 Q ! +2 O
o 4 £ o =N
= ) o~ = n %)
3 & 5 o o
£ o , ) - m
Department of Nass E 5 E 5 &0 o
Commumwgﬁtlon Course| o & e o & 2
'_ —  ———————— S——— T —— o o, A — s A
Journali 3 3 1 2 2 - N
Speech Cnmmun;gatlon 1 1 | 2 1 |1 -- -—- '
Communications | 3 = il Bialall =
English 2 1 |- - | == 1
Other Z 1 - - 1 | --

-~ i
L]
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Scurcé;)'Med‘ urvey Ques tlonna;?e ' " &

The number .of schools in each categary is 50 small
that conversion to percentagé is n@t_wcrthwh;le in-Table.
I -

1here is a distinction between the terma mass communication,

and mass media. Es entldlly, mass communlcatlan referg . jéi-

i ta the process of commuﬂlcatlng to large groups of pegple

[ . Tomn
RX/"{' £ = = r{r B 3 - . 3 » g -
‘3zatil@w unit CDStS,QWhllE mass media are thé‘%@@ls enabling
these communication processes to happéﬁ;18 Frequently,

WS

the ecourse ti”

8s of the survey Courseg do not seem

indicative Df the content., Moat of thé community colleges

3+

(10 ins tltutanH or 32%), refer to the basic course as

Imtroductlon to M,Sb 7Dmmun1§at10ﬂs (See Table IT1, below,
Y .
for other course %1t1e s). . o o
1 L.
TABLE II
ILLINOIS COMMUNITY COLLEGE MASS CDMMUNICATION
INTRODUCTORY COURSE TITLES

*ox

-Coufre Tltle_ . B £ o Number of Qchoklsr
Tntroduction to Mass Communications | 10 (32%)
Mass -Communications - - 5 (16%)
Mass lMedia, i i ’ ' 4 (13%) i
Introduction to MASQEMEdld ) 3 (10%) B
Other Titles B - 7 (237 .
No Response - - 2 (6%)

&

Source: Media gurvey ‘questionnaire.

Coyrse Development ‘ : J
, o
The majority of the introductory courses offered today
. C a0

were 1n existence prior to four years ago. The largest
. Pl s s B . . . .
lncrease was the addition of six institutions (12%),
offering the basic course, two to four years ago over

the nineteen institutions having the course for more than:

5319 | , 26







.\‘

éeollagesuafferlng the Eurvey course 1ess than cne year ;

ke ? :

ﬁumber gnly twc (6%) mare than the prev;cua year s twentyg

_’nine schccls.

inois '“ﬂ‘

"' Emllegeq in -I11
Communication Course

Pernentégﬁ of Community Co] "jf‘”yt»f3 
- Offering a Mass C

" Morc than b 2 fo & 1 £o 2 & Less tham L.
v years . . ~years - ygars year .

et

5" : *_; A Yearly Grcupings

ST "*Dénctes thé percentage of yearly grouped increase
L of “communi ty' cullégeu offerlngia mass communication
course o » 4 ) &

. Figurebj. The Develgpment of Mass GommUnlcatlan Courses
C ST 1n Ill;nals Communlty Colleges

Source: Media Survey guestionnaire.

£yt




r 4335 062 etudente ettending theee lnetltutiene 1n 1974 75

,Lend the 512 091 etudent enrellment in 1975 76 Thle wee

9L’feur yeare. The meet dreetle 1nereeee wee between the

¢ an lnereeee of 177 029 etudente (53%). which 1e unparalleled { |

ilh IlllnDlE publle eemmunlty and JuﬁlDF eellege hletery.

'PregreSELng yeerly 1nereeeee heve ehewn eteeey, but

;nslgnlflcent, gelne 1n etqﬁeﬁt enrellment.m{:ffff

L The 53% lnereeee in etudent enrellment between. the
.1974 75 and 1975 75 eeheel yeere cen be ettrlbuted to the

phenemenel numbers Df pertlelpente ;n the edult eentinqug o

W

ledueetlen Ehd publle eemmunlty eerv1ee Pregreme 1n 1975 ?5

Theee efferlnge increased frem 78, 237 1ndlviduele in 1974=75
“y

:te 195,215 peeple in 1975 ?6 ThlS ylelded a hlghly
elgnlflcent lnereeee of 116 978 pertlelpé;te (607) Steedy, f

“f

but not nearly so eupetantlel, 1nereeeee were elee neted

+

. Jin etudent’enrellment in ‘baccalaureate- erlented develepmental

1

*'f;fend, pertleulerly, voeetienallygeentered edueetlen pregreme.

l.Eeth fUﬂl end part time efudenteenrellmente 1nereeeed

;eteedlly (See Flgure 6., on the next pege, fer epeelfle

E

‘yeaely lnereaeee) 19@
The develepment ef 1ntreduetory eeureee in publle

jeemmun1ty eellegee hee lnereeeed at a greater percentage

frete since the 1975 76 school yeer then the grewth of

the etudent enrollment (See Flgure 7 fer more epeelfle

_;,e

lnfe:metlen)g ‘The tremendeue increase in the 1975—?6

S
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*"Flgure 6. The Grewth of Student Enrellment
In I;llnele Cemmunlty Gellegee
!"_ Souree IllanlS Community College Board.
o g “Public Community Colleges in
B - Illinois, (Springfieid: 1I.C.C.B,
‘ +1977), p. 2. i
etudent enrellment over that of the 1974-75 school year
h;ghly everehedowed the eorreepond;ng increase in the
development of the entreduetery mass eemmunleet;en eouree
Hewever, this "overehedew1ng" can be explained, pertlelly.
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Communication Courses in the Public,
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Public Community Colleges in

- Illinois, (Springfield: 1.

i97?5. p. 2.
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‘*f.educatlcn are the 1east 1;kely tc indulge'ln reglstratian S
: 1n the mass cammun;cat;an survey cgurse. Thus, i% is -
']reasonaY1e to say that the dévelgpment af Thass cémmunlcat;an*

‘j curr;cula in fhe Illlnols cammun;ty celleges has kept

'*,f@;page WLth the 1ncrea31ng student enrollment.g; f”“_'w_;;f“;%i,ﬁ

’ Ihecigtical Eases g£~Mas§;Cqmmuﬁigaﬁipg;Educatign

The Medla Survéy quest;gnnalre prov1ded catalog
icourse descriptlens fram the ccmmunlty colleges offerlﬂg
 a ccursé in mass cammunlcatlans. Thesé course descrlgtlons
have been cqndeﬁééd into general contenﬁ_charscterlstlcs

or afeag-éf gcﬁcern_énd a;%éﬁtion,far instruction in the
’survey ceuréei Thése‘areas will be reférréd‘to as .
' theoretlcal bases of mass cammun;catlon educatlon.

"An awarenéss ‘and understand;ng of the 1nf1uences M
and effects of modern mass med;a on seclety, culture
and the 1ndlv1dual from a perspectlve of hlstarlcal

develgpmént. p;esent clrcumstances and future 1mpl1cat1ans,,
~is cited in the introduction ESE§;ESJGT challenge for
American higher education. This challenge reveals an
’ accurate course déf;nltlon cumplled from the most
: s;gnlflcant the@retlcal bases cf mass cammunlcatlan

&
» education (See Flgure 8. on the next §age for a.camplete

f

llstlng) of the cammunlty calleges offering a survey course, *
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ﬁFigure.S;- vPercentage of Attentlan Devcted to Thecretlcal
S Bases of Mass Communication Education in the
’,Introductary Qaurses 1n Illlha;s Gammunlty Gclléges

SOUIEES: 'Media Survey quest;cnnalre.

. - o e Examination. of current cgmmunlty
A : E _ﬁ'icgllege catalogs._‘ ’

‘The'mast Sigﬁif ant thearet;:al bases Qf mass eﬁmmunlcatlon

o

4 .
educatlon comprls;ng thls descr ipt ar

- 1. mass media and scciety, g
2., ‘current mass media perspectives (mass med;a ?
functions, characteristics, and operations); .

mass communication theory,.

current mass media. criticisms and challenges,
historical development of the mass media, and
mass éemmun;catlcn pracesses. l

Lot N B =g W

i

The areas whl;h appear to be the most often neglected

in survey -courses are: mass media and culture, mass media

and the individual, mass media fu%uré-implicaticﬂs.and

challenges, and media careers. Authorities in mass
~ communication education, James E. Fletcher, Gerald 0'Grady,

T, Jan Wiseman, and Stuart H. Surlin, all contend that



- of the 1ntroductory=survey caurse at “the comn

theaa highly reLevant area,vbf caneern. Particularly mass

medla &nd culture and mass medlafand the 1nd1V1dual as

'*paramaunt—present circumstancas. QUght tg be. dealt w1th

| Gn an instructlcnal par at 1east equal te that of mass

. 8 VA

ﬁedla and SGClEtyii For the survey ccurge tc fully satlsfy .

the needs ef the medla consumér. 1t shculd place at 1east .

:

at seccndary facus an the career functlan of prav1dlng an -

. emplayment averv1ew of the mass eammunlcatlan ;ndustrles

1

7:w1th the;r future tnends, lmpl;cat;cns and.. challenges.ga
These neglected theoretiﬁal bases of mass: cammunlcat;an

‘ educat;an are of pr;mary concern because @f the extneme;y

lllmlted ccmmun;catlon or;ented degree progfams affered by -
the IlllnD;S egmmun;ty and Junicr cclleges (See Part IV

fgr spec1f1c 1nformat;cn on cammuh;é;tlcn degreg pragrams)
This llmltat;ah places a greater burden on the content

areas-—thecrétlcal basgs of massg cgmmunlcaticn educatlcn—st

|

ity college

level.

Instructor Status and Competency

The greatest number of mass ccmmun;cat;on caurse

%

1nstructcrg.at the ccmmunLty colleges are 5531gned to .

either the Journalism or Cammunlcatlan departments, yielding

a combined tatal of fourteen’ 1nstructors (45%) (See Figure. 9.

on the next page for specific 1nfcrmat1cﬂ) Aga;n, it
must be nated that the term "cammunlcatian" is. used as

a "catch all " w1th a d;fferent meanlﬁg for almgst every

institution that ut;lazes it. ThlS "catch all"” appears

:.
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‘ ‘ TABLE III '
RELATIDNSHIP OF THE DEPARTMENT OF THE INSTRUCTOR'S
MAJDR TEACHING RESPONSIBILITY TO THE DEPARTMENT

' OF THE MASS CDMMUNICATIQN COURSE

Department

of Mass . | DeParfméntWDfiinstructcr'S Najor =
SlCommunication Teaching Responsibility
- fCourse Journalism | English |Communication | Speech | Othezr
- Pournalism | 8 (gé% 2 6 | 2 (68) e -
Bnglish | -——- I H (@[ 1 (@) | - | -
. Communication) ---- ——== 3 (10%) — —
Epeech A | -/ ---- 1’5 (167)] -
other iféaif‘r e 4 =emm ] ---- P (10%)

Source:
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' have'beenaeffer;ng the basic course for less than one year.

fpersgaﬂtive.«w~"“

-

ﬁfii There a>5 sigﬂificant s;mllarlt;es between the hgiw

depart”ent af the 1né¢ruct0r 8 maaer teachlng reaponslbllltj

¥

. guursé (See Table III on page twenty—f;veﬁior more lnfarmat;@n)

In mcst 1nstances the twa departments carrespond hawever,
dev1ances can, mas% likely, be’ attributed to: minor areas

ﬁf eanGEnfrated study durlng ‘the: instructcr s collegiate

by

educatlcn. clasely related flelds (1 e., Engfish‘and
Journalism), or. 1Dose1y efln&d departmental ldentlflcatlcﬁ

(1 €., Communications). e v &gj‘
Mast communlty college mass. communlcatlon 1nstructars’
o

N
two_yeargg(l? instructers or 55%).(See'Figure 10. on page

 twénty?eight for more }nfarmation). The reason for the high
. no response réte Qf‘fcur'cgllégés’(13%)‘can be  attributed to

~ the increasing use'of part time instructors in the ccmmunity S

coiléges.zl ‘An unusually high number of mass- eommunlcation
lnstructors (6 ;nstructors or 19%) have taught the b351c
course fag'less than one year. This cannot be exglaiﬁed
by the number Df college s establlsh;ﬂg the introductory

course for this school year, since only two lnstltut;cns

=

Possible explanations may be that previous instructors.

'have changed téaching asﬁ%gnmeﬁts, a large~"cémmunicaticn"‘

faculty turnover for the 1?78 =79 school year, the use 6f

part tlme pérsoﬁnel Dr.any combination of these factcrsi

¥
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o .7 Each mass cammunlcatlan ;nstructnr s preparation fcr
1]

;Tteach;ng the survey course was rated by the appropriate

f;en the néﬁt age far more réspanaes) Most of the
"fﬂ;stratars (17 of them or 557) felt that the mass
,”:fléatan instructor demanstrated expertise 1n the

,fleld. while th;rteen admlnlstratgrs (42%) stated that the

instructor had expertlse in a field-of cammun;catlan

dlrectly related to the teachlng of a mass‘cammunlcatiéﬁ

'SEfVéY ccﬁrse’(i-e;..radia'and ﬁelevisicﬁi'film). Suprlslngly.

two admln;stratars (6%) admitted that the mass communication

 1nstructgrs at th21r 1nst;tut13ns were current faculty | .

g

o . fmembers with no formal training and only a Special interest
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Course Placement Via Educational Program

in mass communication
Most mass communlcatlan 1ﬁstruct@rs are well prepared
to teach the gurvey course at the ccmmunlty collége level
ané fourteeh of them (45?) have been teaching the course
fo:;ét iéast twc years. The possibility of the-use of an
lncreaslng number Df part time ingtructors for the 1ntroductary

course deflniteiy existai



Ths intraduéteryreourse ;s prlmarily ut111zed thraugh

‘*;the baccalaureate—ariented educatlcnal pfegram, wh;ch gerves °

L afhe expressed pufpcse cf preparing students 1n the egmmuﬁlty""

Thé

‘baccalaureatgrorlented §rcgram azccunts for nlneteen of

the survey‘course gfferlngs (61%

-slmultaneously

’Fgﬂuse the survey caurse to. fanctlan far

e meetlng general educatlan requlrements.

pragram purpase ig utlllzed by seve

Many communlty collegeg
varlety of purpcseg_;

vacatlanalsaecupatlanal transfer, and

Thls ccmb;ned

in tltutlons (23?)

iFew schaols use the 1ntrcductory course as part of only

£

a vgcat;cﬁallyscentered prcgram (See F;gure 12

”next page f@r more speclflc 1nformat;én);

*on - the

Journallsm is the department mcst then 1;st1ng the

- survey course and. the course is" s;gnlg;cantly transfer

,7Dfléntéd—

There are really no cther f;gures ccmpar;ng the

T x educatlcnal pragrams to the department of fering the bas;c

ccurse which are of any major 1mpgrtance (ééé Table Iv,

below, for complete information).

K]

' TABLE IV -
THE RELATIDNSHIP OF EDUCATIONAL PRDGRAMS TO THE
DEPARTMENT OFFERING THE MASS GDMMUNICATIQN COURSE

Epartment of
lass

7Educatlanal

Pfcgféms

Communication ‘ D R I
Course’ _ Eaccalaureate _Vocational| General] |Combined]| -
Communications| 2 (6%) 2 (6%) | - —— -
- |Speech 0 (107)
sy [Communication 2 (6%) ] H,f,i,'f L B;QIP%) .
.. [English <3%54 1 (3%) 1T (3%) | 1 (3%)
'f§ jnurnal1sm 11 7) me- 1 1 (3%) | 2 (55%
.2 T NEYAN -==-_ 1.1 (3%)

‘_ther

W Source:

Mgdi§-§g;vey questionnaire..
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; ”";537 schoals or 65%) foer a cgurse in ‘mass cammunlcatlans

Summary _iPar‘t ;;E_

- af the egmmunlty and JuanT chlEgés 1n Illlﬁals
W,

ZE'End twenty elght (73?) of the thlrtysnlne Illlnﬁls cgmmunity

,r_,,g_ri.._, R i

’-callegé dlstrlcts have '’ 1ntroductory caurses.; Nanech the
f_prlvate. twg year lnatltutlcns have such ar cgurse. The
‘ Jaurn5131m depgrtment (14 1nst1tuﬁlcns or 45%) is most
iLiqften resPQ351ble fgr the survey ﬁaurse, ‘with the ‘
:Communleatlcns leiSlDﬂ (11 colleges or 35%) mast frequently

respaﬁslble Iar 5ver5291ng the 1ntroductary course. Nost

T of the ggurses ;n existence today hgve’ been’ affered for

fcur or mcre years (19 caurses or. 61?), and the increase
::1n bas;c courses foeréd has,_for the most part, kept pace
with the sléwiy bu%vsteadily’ﬁncféasing studeﬁt‘enrcllhent—
_.The content cf the basic course has quite comprehen31vely
met thé.mass c@mmunicat;cn 1ﬁstruct;@nal challenge for
-ah;gher educatlcn However, ;t remains def;c;ent in faeu31ng
' and career and future trends: of the medla. Mgst commun;ty
callege mass cammuniéatlon instruet@rs (8 iﬁstructérs or
26%) are a part of the Journal;sm department and have taught
_thé ccurse for more than fcuriyears. Mast academlc
adm;nlstrators (17 of them or 55%) felt that the survey
course 1nstructar had expertise in the: fleld. The baslc

course is prlmarlly utlllzed thraugh the baccalaureate—

.‘ariented; or transfer educatipnal prggram;

b
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, o . PART I1I
COURSES DEALING WITH SPECIFIC MASS MEDIA g
IN ILLINOIS COMMUNITY AND JUNIOR COLLEGES |

The Status of Specialty Media Courses

All illinais‘cgmmunity aﬁd junior colleges, with the
exce?ticn»ﬂf the Chiéagg Urban Skiils Institute and Frontier
College for which no current inférmatign was available,
foer courses in’priﬁt média béyond newspapers. These
~ include literature‘cgﬁfses éﬁd%éourses_dealing with
magazine, braéhufe and-advertising layout. The inclu;i@n
of ;itérature courses accounts for the fifty-four school s
(96%) offering print media courses. Clearly, the majority
of the community colleges (ﬁé_cclleges or 82%) offer a

journalism course dealing with newspapers and, usually,

/

guite spgcificaily the school newspaper. Suprisingly,

courses ieéliﬂg’Qith the film or .cinéma éfe well feprESQnted
t : .

in the community college communieaiion programs. Film,

television and radio, courses are each offered in twenty-

five institutions (45%).  The significance of this is that

radio and television have been offered for over ten years

in Illinois iﬁstitutiang,gg while the establishment of film
courses 1s a relatively new phenomena. Yet the film course
has equaled the radio and television courses in total

. 4
offerings in the community college programs.
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generally,
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program; however, it is difficult to ;nterprét_these data

because fifteen colleges (31%) made no response,

eges

b :¥ﬁ5£‘§*
7 J?:\s,«rié gﬁ?q{ :
4O = 354 E
35% jTif'*
30%
25%
20%
15%
10%
5%
0%

f Community Coll
cialty Medium Course

Offering Spe
program

Percentage o
oriented
Combined £
iz EnETEL]‘.

centered
education

Baccalaureate-
No Response
Vocationally- b

\\%ﬂf*‘

Type of Educational Program

Figure 14, Specialty Media Courses Via Educational Program

Source: Media Survey questionnaire.

Specialty media courses in television, film, radio, and

newspapers are quite well established in the Illinois
g

community and junior college curricula.




* PART 1V -
COMMUNICATION DEGREE PROGRANS IN THE
ILLINOIS COMMUNITY AND JUNIOR COLLEGES

Existing Communication Degree Programs

The lack of established mass communication, mass
media or, even, communication degree programs in the Illinois
community colleges is inconsistent with the vast number
of communication-oriented courses .already offered in the
two-year institutions (See Appgndix C for specific community
college media-related coursé offerings). Most of the
thirty-eight institutions (79%) offering no type of

communication degree program could effectively do so by

utilizing courses which already exist within their curriculum,

Further, all of the institutions currently offering a

adequate existing courses, and could easily establish a

comprehensive, mass communicat@on degree program without

. the creation of any new courses, additional personnel, or

further expeﬁseigj_ Only seven institutions (15%) responded
as offering some type of communication degree program

(See Figure 15. on the next page for complete information).

The Future for Communication Degree Frograms

Only two institutions (4%) have plans to initiate a

mass communication program of any type, beyond the
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Communication Degrees Presently Offered

| The clear majority @f Tllinaiﬁ community colleges
(42.cdileges or 88%) offer no f@rmal degree in mass media
- mass communication or communication programs. The remaining
iﬁstitutions ﬁffér a wide variety of degrees, ranging
from certificates to the Associate of Arts degree. Most
of!these institutions offer more than one degree (See Table
vV for specifie degrees offered).
Q\TABLE v

ILLINOIS CONMMUNITY COLLEGE COMMUNICATION
DEGREES -OFFERED

o

Area of I
Communication
Advertlvlnﬁ
Broadcasting 7 _
Broadcast - —_—— ,
Technology Yy |
Journallsm' T TR (2%) | 1
-[occupational -~ | - - 1 <?7)
Journalism _ I A
Speech & Drama 1 (22)] -~ 1 ==
Speech I T (272)| -- - —-=
Visual Aftarpfﬁl, 1 == T (2%)] --

Applied Science

Certificate

' Associate of Arts
Associate of

T
gy
5y
[—
|
NN

[ .
i1]1|Associate of Sclence

I ey
L
| LA™
B
|

I

y

[ I
e “
I ‘m‘ I 1
)
 —

\I

Source: Media Survey questionnaire.

Summary of 'Part IV

Illinois commun;%y and junior college have sufficient,

existing, communication-oriented courses to establish,

16
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introductory course they currently offer, while thirteen
colleges (27%) definitely do not plan to initiate any

such program, :Most of the institutions (33 schools or 69%)
had no response at all. The'most obvious conclusion is
about the!future of mass communication education and,

therefore, made no commitment at all.

100%
95%31-
90% -t~
85% <}~ : v
BO%-F '
7 5%}
707%-
6574+
60%-t
55% <4
50% -
L5734 )
L}Q%-ﬂﬁ ! :i.;1
35% |
30%4F ‘
25% 44 !
go%ﬁ T s
15% +F
10%4;
5% -
0% =Asom

A

Percentage of Illinois Community Colleges

No Response

Illanois Community Colleges' Responsc

Figure 16. Community Colleges Planning to Initiate
Mass Communication Curricula in Near Future

Source: DMedia Survey questionnaire.
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bimmediately; a comprehensive mass communication, mass
media or communication degree program without_the\greation
of any additional coufses, personnel or expense. Few |
schools (7 institutions or 15%) currently offer any

type of zommﬁnicétionsarien%ed degree program, and even
fewer calléges (2 schools or 4%) plan to initiate such
degree programs in the immediate future. The majority

of community colleges (42 institutions or 88%) offer no
degree or certificate in mass media, mass communication,

or communication programs,

i

Tl
L
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PART V N
CONCLUSION

A clear majority of the cémmunity and junior colleges
in Iilincizi;;; schools or 65%) offer a course in mass
communications and twéntyﬁg;ght of the Illinois community
college districté (72%) have the introductory course.

None of the five private colleges have éugh a course,

Most of these infraductary courses, in existence today,

‘have been offered for more than four yéarsi The increases
in.the basic courses offered, for the most paft, have kept
pace with the slawly,‘but steadlly increasing, student
enrollment. The content of the introductory course has,
quite compréhensively, met the mass communication instructional
‘challenge for higher educatiom?gbut, it remains deficient

by not focusing Dﬁ.thé media's relationship to the individual
and culture and career and future trends in the media.

Most academic édmiﬂistratqfs have confidence iﬁ the

expertise of thei%gsuryey course instructor. The survey
course is primarily offered in the baccaluareate-oriented,
transfer educational programs,

Specialty media courses dealing with television, film,
radio and newspapers are quite well established in the
I1linois community and junior college curricula. »

Few two-year institutions offer any type of
communication degree program, and even fewer plan to initiate

such programs in the immediate future. The community colleges

19
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have sﬁfficient? existing, communication- Zﬁgéntéd courses
to establish, immediafely, a comprehensive mass communication,
mass media or communication degree program withoutfthe creation
of any new courses, or agditional personnel or exﬁenses.
With the clearécut effects and iﬁfluéﬂces of the
mass media, discussed in the introduction of this paper
and DbDEFVEd daily in lafe, higher education has a Chlllhﬂf?
in fact an obl;gatlon, to the public. This obligation is

to provide the masses with "an awareness and Und%fht?ﬂdlnﬁ

L.

of the influegces and effects of modern mass media on

society, chlture and the individual from a perspective of

[

historical dgqvelopment, present circumstances and future

More specifically, the community and junior colleges
of Illinois must accept this challenge because they are
the institutions that extend;furthést into the community.
Thése two-year co olle eges are the instruments via which
‘highér’educatian can reach the largest number of "common

." This not only includes those individuals who choose

masses
higher education as a full time, four-year degree option, but

also those people who participate on a part time and full

time basis in vocationally-centered, developmental, adult-

V"v‘\

continuing education, and public-community service educational.
programs.

All of these individuals deserve the opportunity,

through higher education, to bexome knowledgeable and

pérceptlve cons umerﬁ of the mass media, viable participants

LI',,_’



N
in sccigty with the mass media, and valuable determiners
of culture. With complaints of "educational waste" so
common today, it is highly inconsistent for Illinois
community and junior colleges not to offer the public
additional and Valuabie services that produceé no further
financial burden. Mass communication education is already
available in Illinois through most' public, community and
Junior colleges, if only they would férmally initiate,

consolidate and promote it.

‘L‘ﬂ
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Directory of Community, Junior and Technical Coll

o

ge

i

(Washington, D.C.: A.A.C.J.C., 1977).
EEViamonte, Jr., pp. 91 and pp. 105-106.
23Examination of fifty-four current Illinois community

college catalogs.
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édutbem Hlinois - : _ o
- University at Carbondale . T G
' _,Carbcmdnle Illmma 62901 ‘ -

. Media Research Praaect , .
‘Department of Speech Cemmun;cat;an

':iSeptember 21, 1978

Dear :Dean,

‘I am a graduate student in the Department of Speech
Communication at Southern Illinois University at Carbondale
working on a research project, which deals with the
emergencé of mass communication curricula in the community
and junior. collegesg in the state of. I1linois. For this
‘project to.be successful, it is necessary to have current
and accurate information from an Illinois community and

' gunlor college administrative perspective., This information.

lS ﬁot now avallable frcm any other source and Qauld

ccmmunlty aﬁd Junlcr college academlc pr@grams. Therefgre,
your assistance in obtaining this information, by completlﬂg
the attached ‘ques t;cnﬁilre, w1ll be greatly apprec;ated. .

If yau d231re to make the prééass of ccmpletlng this
questionnaire still simpler, you may send your school's
current catalog in lieu of answering questions one through
four. Please use the enclosed adhesive, already-addressed
label for convenient mailing of your institution's catalog.

If you wish information about the results of this survey,
please be certain to note that desire at the end of the
questionnaire. Also, include the name and address of the
person who is to receive this information,

Your prompt ccmpletlan and return of the attached questionnaire
will greatly facilitate the progress of this research project.
Please be certain to use the enclosed self-addressed, stamped
envelope. Thank you for participating in this research
project!

Sincerel&,

Frank E, Parcells



. Southern Mlinols
¢ .. University at Carbondale .~ A
Ggrbandalﬁe,-lllinqig 62901‘ ' BT

F‘:_Medla Research Project ’
Department of Speech Ccmmunlcatlcn
Octcber 6, 19?8 IR

‘‘‘‘‘‘‘ DEEr ‘_Be,gn_t e e B e v S S e e e Tt i e

Recently yaur institution received a questionnaire dealing.
.. with the emergence - of mass cammunlcatlcn curricula in the
community and junior colleges in the state of Illinois.

\Mare than 60% of all public and .private, community and
{junior:colleges in Illinois have responded... As of now,.
your response has hot been received.,  For this project
t@ be suécessful and useful it 15 imperatlve ta have f*

'and Junlar callegé ggg;g;strat;ve perspectlve. ThlS
. informatidn is available only from you. Please help!

Your prompt response by completing and returning the
questionnaire you prev1ously received in the mail is

requested-

,_The importance of providing today's students with an
awareness and understanding of the influences and effects
of the mass media on society, culture and the individual
is gu;ck1y being recognized as a major challenge for

“higher cation. Since Illinois community and junior.
college. Wre féSpDnElblE for the education of more than:
330,000 students in credit pyograms this year, your
institution is a significant part of any mass communication
research dealing with higher education. There has been
little Mation-wide research conducted in the area of
mass communication curricula development at the community
‘and junior college levél and, within the state of ‘
Illinois, research of this type is ccmpletely nanex1stent.

Please help! Your prompt response is rEquested. Please
complete and return the questionnaire in the previously
enclosed, self-addressed and pre-stamped envelope. Your
efforts w;ll be greatly appreciated!

Sincerely;

Frank E. Parcells,

oy
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L P . o ]JL"IIﬂmLIH ﬂf !:;]wmh Cﬂmmﬁn[t.xtiun i
Lot . Media Research Project
o L . October 14,° 1978 ’

rwf7Dear Dean, “;‘"W'ﬁm‘

" You w;ll recall that lﬂ*Séptember I forwarded to you a -
quest;onnalre concerning mass communication courses at
your. institution. .To date I ‘have reee;ved responses

- fron.more” than 65% of all Illinois ‘community and junior

——colleges, both publlc and private. Naturally, I am
~ -pleased but not totally satisfied, because the nature
. of my survey will only have full 1mpact if all or nearly
" @all of the Illinois communlty and - jun;or colleges return
. the instrumént. With'that in mind, may I ask a very
.spec1al favor of you at this time? I have enclosed
- another copy @f\tne media questionnaire and I -wonder
" if you will take a‘few minutes out of your busy .
-schedule to camplete the questlcns. You may return -
the attached questionnaire in the EﬁélDEEd, self- addressed'

“and. pre- stamped envelcpe. S e

A

- I am certain that yau are aware- there has been llttle
nation-wide research conducted in the area of mass
communication curricula develapment at the ccmmunlty
and ‘junior collége level and, within’'the state of
Illinois, resedrch of this type is completely nonexistent.
Since this research is dealing with only the 58 public
and private,-community and junior colleges in the state
of Tllinois, a large sample will make the survey more
rePTESEﬂtatiVE of existing curricula c@nditions;

If you desire to make the process of c@mpletlng this
questionnaire Stll; simpler, you may send your .school's
current catalog in lieu of answering questions one through
four. Please use the enclosgl adhesive, already-addressed
label for convenient mailing of your institution's catalog.

Again, thank you for your time and interéé% I will be -
happy to send you the results of this survey when I
have completed my work.. ' {g§

Sincerely, .

Frank E. Parcells
b




AR et ':MEbI%?SUﬁfeiﬂr"

] .«

Fer thlE queetlenneire, a mass medla or mass eemmun;eetlen.
course will be defined as any course which surveys radio,
telev;elon, newspapers, film and other print or rion-print..

. forms in relation to society, culture or the ;nlelduela_'
“Mass media do not refer to a single, epeelfle medlum, but
rether to a brlef eurvey f all medee.

Please .answer the fel;ow1ng queetlene ebeut meee medie or -

L MMABSS.- cemmunleetlenWeeureeewefiered at your. eellege., Clrcle,,;;;;w

or flll in ‘the epprepr;ate answer for eeeh question,

Remember, ;f yeu desire to make the preeeee of eemplet;ng

this questionnaire still eimpler, you may send; your echoel‘

" current .catalog in lieu of answering queetlone one through.
y four. Please use the enclosed adhesive, already-addressed
\\ieﬁel for eenvenlent mailing of your institution's catalog.

-

1; Does yeur eellege“turrently lLSt e mass medle or meee’

eemmun;eetlen course in yeur ceteleg¢

A. Yee’ B. No

Qu answered "ho" to question 1, then skip gueetlene
h 12 end eentlnue, beglnnlng with question-13.

2. What ‘is the depertment and course number, as listed
"in your current college catalog (1 e., Journalism 210,
Social Science 117, ete )¢ A

. Depertment ‘ . Course Number

Sociology

. Social Science

. Speech

Speech Cemmunlcetlen
Media

. Mass Media ,
Mass Communication (s)-
Communictation (s)
Journalism

. Other '

memmMUmmw
mHmmwmwmmbn

3. What is the official title of this course, as listed
in your current coliege catalog (i.e., Mass Cemmunleetlen

and Seelety, Mass Nedle and Man, ete )?

bl



?w'aauWhatfis the afficial course descript;en as 1isted in
your current college" catalcg? Use the text of the course
deseriptien, verbatlm. frcm yaur eurrent callege catalag."

A

15_ What lelSlQn of. your c@llege has the maggf TEﬁpan 1b;11ty :
for SHPEFVlSth of thls mass media oi/?ass communlcatlcn '

~=.gourse-
A Humaﬁltles,-' T D. Communications o
B. Fine Arts - E. English - _ épﬁ
C. Social Sclences : _ F. Dther _,g,,ieff,;if- _

6. How laﬂg has thls ‘course Qgen offered at your college?

A. Less than 1 year AS,' ' c. 2 to 4 years .
B; 1 t@ 2 years . . D. MDfe»théﬁ 4 yedrs

7. ‘What is the name of the person who has ‘the major
resp@ns;blllty of instruction for this course?
—F, !

A; ‘v - — ) — V e 77 e e e

8. In what department in your ccllege is‘thig indi#i@ual's
prlmary teachlng fespon 1b111ty?' ' . . :

L MEdia

i ‘A. Journalism G.

" - 'B. .Social Science H. Mass Media
C. Sociology I. Mass Communication ( )
D. Speech ' J. Communication (s)
E. Speech Communi cation K. Other o o
F. Psychology '

9. How 1Qﬁg has this individual. been teachiﬁg=this course?

A. Less’ than 1 year C. 2 to L years :
B. 1 to 2 years D. More than 4 years

10. Why was this 1ndlv1dual &;Slgned to teach this course?
Clrcle ‘as many IE?pDnSES as’ apply :

A. Expertise in mass communication

B. Expertise in a communication related field (i.e.,
-*Cinema, Radio and TV, etc.)

C. Current faculty member with no farmal training,

© .but special interest in mass communication

D. <Course propased by individual assigned

E, Othér o

o ) =




7

’11..

'Is this eaurse foered”as part of a baccalauréate-

ariented. vaeatianally—centered or general EdUCatlQn program?’

12,

i

4 -

A. ,BBEGalaureate orlented program K

B, 'Vccaticnallyacentered program . . PR
C+ General education program T :

D. - . Combined pragram ‘of A, B& C . AT :
E.j Gther L - — ;,‘,_7 .;- o

" To ycur kn@wledge, has thiS course ﬁransferred acceptably

13

specifically in content with any Qf the areas listed belaw?

14

Glrcle thase whlch apply

- D. Film or Cineﬁa»

ta senlar 1nst1tutiens of hlgher 1earn1ng¢

Does your college currently offer any c¢ourses: whlch deal

Magazines

CAS TV . . E
B, Radio = ~ | . . F. Other print forms
C. Newspapers ‘ TG Dther.nonspfint forms

Answar this questian cnly if you did not circle any

areas in question 13. Does your college have any plans to.
initiate a mass communication curriculum, beyond an
1ntroductgry course, in the ;mmedlaté future?:

15,

A. Yes " B. No.,

Answer this question only if you circled oné or more

of the areas in question 13. Are the specific courses you
circled in question 13 a part of a baccalaureate- Drlented,
vccatlonally centered or general education programa

1

16.

A, BaccalaureatEacr;ented program

B. 'Vocationally-centered program
C. General education program
D. Combined program of A, B & C

E. Other ___~ ~— o L

D@es your c@llege currently offer a degree program in

the area of mass med;a, mass communlcatlon or communication?

17.

A. Yes - B. No

Answer this questlon cﬂly if you answered "yes" to

questlan 16. Speclflcally, what degree or degreeg are offered?

A, 7,__, R _ - -

B.' ) ‘ e o - — ,;J A — ” — -77 — — e

Thank you for' your partlclpatlon in this survey. Please return ,
this completed questlannalre in the self addressed, stamped
envelope which is included in this packet. The results of this
survey should be available by January, 1979. If -you desire
this information, please make a note of that on the back of
this sheet and include the complete name and address of +the
individual who is to receivé the materials. Thank you!
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MEDIA SURVEY QUESTIDNNAIRE QUESTIDN EY QUESTIDNf

'APPENDIX B RES_ULTS'*\’ .

MEDIA SURVEI RESULTS

Ferty eight ef the flftyselx ‘community and Junior colleges
state of Illinois responded for an 86% response rate.
. The cemmun;ty and junior colleges responded to each guestion
as indicated by the number listed as reependlng and, in ‘
parentheele. the percentage it represente ‘

in the

1. Deee yeur cellege curbently l;et a meee medle or mags
_eemmunleet;en course in ycur cetelogﬁ » o

A,
‘EI

- Yes
No -

-3
1?

(65%)
(35%). -

2. What is the. depertment, as. 1leted ;n yeur current
eellege eetelogﬁ ; .

A}

A.
B,

C..

. D,

E.

'Jeurnellem - 14 (457)

Spee¢h Cemmun;cetlen 5 (15%)

Communications = 4 (137)
~English ~ 4 (13%) S o
~Other - 4 {13%) : S R

3- What is the off;elal title of this course, as lleted
1n your current college. ceteleg¢ -

A.

B..

Pl lele!

Introduetlen to Meee Cemmunlcetlone - 10 (32%)

Others - 7 (23%);

1) Problems of Mass Ccmmunieetien
2) Mass Media and Society
3) . Mas$ Media: Print and Eleetrenle

Meee Communlcetlene - 5 (15%

. Mass Media - ¥ (13%) _ 7
Introduction to Mass Medle -3 (10%)

.' No Reepenee -2 (6%)

L. What is the official eeuree deeerlptloﬂ as lleted in
your current eellege catalog? The following are’characteristics .
which are represéentative of the thirty~one course descriptions,
and the number of schools and pereentege of each with the ’

characteristic.
A. Mass Media and Soelety = 18 (58%)
B. Current Mass Media Perspectives - 1? (55%)
- 1)  Mass Media Functions -/
2) Mass Media Characteristics ' ’
3) Mass Media Operations
C. -Mass Gemmunlgeiiﬁﬁ Theory - 10 (32%)
D. Current Mass Media Criticisms and Challenges - 7 (23%)
E. Historical Development of the Maee Media - 7 (Ejg
F. Mass Communication Process - (167) :
G. Mass Media and Politiecs - 5 (16%) .
H. Mass Media Practicum - § (15%)
1) Hands-on .Experience :
2) Professional Media Intefnehlp
I. Advertising - 5 (16%)
J. Media Careere - 3 (10%)
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~Ki - Mass Media. and. Eca omics - 3 (10%7 - e
L.  Mass Media and the Individual -'3’ (10%) N
.M. Mags Media Future jIimplications and Challenges - 3 (10%)
““N.  Regulation of ‘Mas® Media =~ 2 (6%) '
0.. Masg Media Intérrelatlanshlps - 2 (6%)
P. Mass Media as an Art Form - 2 ( 6%) - c ey
Qs 'Dther Areas - 1. (3%) ' L : ‘“_-‘ e

e

5 What lelSan af your callege has the magor féSpDﬁSlblllty
far superv151ﬂn Gf thls mass medla or mass cammunlcatlcn
course? : o
”“jf“““gﬁléC@mmun;catlans ST (35%) '
- B.' Humanities - 6 (19%)

C.” Qther - 6 (19%)

'D.. M™ne Arts - 3 (10%)
~E, English - 3 (10%)

‘F.. Social Sciences - 1 (3%)
G: No Respcnse 1 3%)

'

v 6. Haw lang has th;s course been offered at your- college?

A, Mare than 4 years - 19 (61%)
~B. 2 to. 4 years - 6 (19%)
C. 1 to 2 years - 4 (13%)
D. Less than 1 year - 2 (6%)

7. Not appl;cable statlstically $ee Appendix D for a
complete list of the mass communication or mass media
course instructors by their communlty chlege

8. In what department % y@ur college is the mass media

or mass commiinication caurse lngtructar s prlmary teachlng
rezpcn51b111ty¢

A. Journalism - 8 (26%)

B. Communications - 7 (23% 7

C. Speech Communication - 6 (19%)
D. Other - 4 (13%)

E. English - 3 (10%)

F. No Response - 3 (10%)

9. .How long has this instructcr been teaching this course?
A. More than 4 years - 9 (29%) ,i
B. 2 to 4 years-= 8 (26%)
.C. .Less than 1 year - 6 (19%)
D. 1 to 2 years - 4 (13%)
- E, "No Response - 4 (13%)

10. Why was ihis individual assigned to teach this course?

A. Expertlse in mass communication - 17 (55%) o
“B. Expertise in a ccmmunlcatlcn related field + 13 (42%)




¢, Course was prapased by 1ndrv1dual ass;gned - 5 (16%)
'D. - No Response - (15%) » , ,
E. Other - 3 (1D%) _ ' '
.’F.  Current -faculty member w1th no formal trarnlng. .
' but sp521al 1nterest in | mass ccmmunlcatlcn - 2 6%
11, Is thls course offered as paré af a baécalauréate—arlented,
vacatlanally gentared ar genersl educatran pragram¢

A., Baccalaureateeor;ented prcgram - 19 (617)
- B. Combined program of A,/C & D.- 7 (23%)
.-.C. Vocationally-centered program - 3 (10%)
~ D. General education profram - 2 (6%)
- E. _Nc Response ~ 1 (3%):

12. T@ your - knawledge, ‘has thrg course transferred acéeptably
ta senlar 1nst1tut1@n of hlgher learning?

A, Yes - 28 (90%) -

B. ND Regponse -3 (1@%

13. Does your ccllége:currehtlﬁ offer any courses which deal
specifically in content with any of the areas listed below?

Courses = TIn Schodls |, In Schools | Combined
‘ ' : With Media . | .-Without Media |. Total
’ R . Course .~ 1* Course S P
A, TV - 16 (52771, 2 (12%) o 15ﬁ(§6%)
B.  Radio _ , 16 (52%) 2 (12%) 18 (36%)
C. Newspapers |23 ( '7’%); 2 (12%) 25 (52%).
E Film or Cinema 17 (55%) 1 3 (18%) - | 20 (H2%)
VMagazines 5 (16%) mmmmme= ] 5 (10%)
F. Other Print Forns 44[1377 | === 1L (8%)
G. Other Non- prlnt N o o -
___Forms _ 15 (16%) o mmomm== o} 5 (10%)
. foered No ] X L - , ,
_Courses . |2 (6%). | 11 (65%) 113 (27%)

14, Does your school have any plans to initiate a mass
communication curriculum, beyand an introductory course,
in the ;mmedlate future? :

Response — [In Scthis'A In Schools | Combined
: ‘ With Media ‘Without Media | Total
e | Course = : Course B -
. Yes 1 () - 1 %) .t 2 (L%)
Ea' No . : ”;; 6 (19%) ) (41%) 'ﬁ 13 (27%)
. No Respcﬂse 1 2% 17?7) , 9 (537) 1337 (69%)

15 Are the SPElelE courses you circled in questlon 13 a part
of a baccalaureate-oriented, vacat;cnally-centered or general
educat;mn pr@gram¢




Iin Schools

T Tr Schools

Combinedl].

~Respgnses - . [ , .
o With Media |Without Media Total

e ) ’ | Course . Course ‘

\. Baccalaureate- @rianted 13 (50%) | 4 (2h7)

B, Vacatlcnally-céntered §7j107) 1 1 (67)-
€. General education - _2 (6%) [ ———
,P. C@mblﬁed program of - ‘*'* ;k,,f o '

A, Band C. - (29% 1 (6%) 10 (21%]
EQrgND Rézpbnse’ ’ . (13%) 11-(5&%)’ j 15 (3194

16. Dces your callege currently offer a degree pregram in
the area - cf mass media, " mass. ccmmun;catlan or- communlgatlan¢
REspDnses,'“'”"‘ “Tn Schools “Tn Schools | Camb;ne;
, I T - 'WitﬁfMedia Without Media TDtal,
SR i ' - _Course Course
B Yes — 6 (19%) | T (6%) 7 (15%)|
B. No e 25 (B81%) ] 3 (76%) 35 (797)
C. No Respcnse I ————j;f— (1871_ 3 6%
17. Speclflcally, what déé?&é or degrees are r::i‘f&c::"ecl'?i
A. Associate of Arts in Speeah and Drama - 1 (2%).
B. Certificate in Occupational Journalsim - 1' (2%)
C. Associate of Arts in Speech - 1 (2%) o
D. Associate of Science in Journalism - 1 (2%)
E. Associate of Arts in Journalism - 1 (2%)
F. Associate of Applied Science in Journalism - 1 (2%) -
- G. Associate of Applied Science in Advertising - 1 (2%)
H. Associate of Applied Science in Broadcasting - 1. (2%)
I. Associate of Applied Science in Broadcast Technology ~ 1 (2/
J. Associate of Applied Science in Visual Arts - 1 (27)
K. No Response - 42 (88%)
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APPENDIX D

. ' " ILLINOIS, COMNUNITY COLLEGE
R . MASS COMMUMICATION: INSTRUCTORS

Tcm Batell,
English DePartmEﬁt
Black Hawk College

Eng]ldh Deperm@nt
Prairie State Gollege:

6600 34'th Avenue 519? th & Haltted Streets
Moline; I1, 61265 Chicago Height&, 11, 60411
“Phone: 309- 796 1311 312-75653110

Gary Bergland,
Media Department
College of DuPage , _
~ Lambert Road &, 22'nd Street

Phone:

Robert “Haney, -

Journalism Department
Olney Central College
305. North West Street

Glen Ellyn, Il. 60137 Olney, Il. 62430
Phone: 31§é858-28@Og Phone: 618-395-4351

,Liwrence DlVGT

Hermene Hartman,

Communications Department
Black Hawk College East

- Social Science Department
Chicago City-Wide College

P.0.: Box -489 - 185 North Wabash Avenue
Kewanee, I1. 61443 Chicago, I -60601
Phone: 309-853-73381 Phone: 312-269-8000

S. Fabert’,

Daniel Hayes,
Communications Department
John Wood Community College
1919 North 18!th Street

[ 3 ]
Speech Department .
Lake Land College
S. Route 45

@attoon.rll f1%38 7 Quincy, I1. 62301
Phone:" 217-235-3131 Phone: 217-22L-6500.

Deborah Hefferen,
' Speech Department

v Ron Fay, _
Journalism Department

Southeastern Illinois Colrlegé Sauk Valley College
R,R. U : o Route -1

Harris bur¥g, Tllinois 62946 Dixon, I1. A1021
Phone: 618-252-4411 Phone: 815-288-5511
Thomas Fisher, " Gerald Handley,

Speech Dcpirtment -
Lewis and Clark Community Collrpé
5800 Godfrey Road

Godfrey, I1. 62035

Phone: 618-466-3411

Speech Department
Thornton Community College
50 West 162'nd Street -
South Helland, Il. 60473
Phone: 312-596-2000

Paul ﬁbsmeﬂsky;
Communications Department
Truman College

Steve Fitzgerald,
Journalism Department
"Lincoln Trail College

‘R.R. 3 - e 1145 West Wilson Avenue
0 Robinson, Il. 6245h Chicago, Il. 60640
Phone: 618-544-8657 Phone: 312-878-1700




Rosie Lynch,
Journalism Department

qllllﬂDlS Valley Cammunlty College

R.R. 1
Oglesby, Il. 61348
Phone: 815-224-6011

Marcel \E. Pacatte,
‘Journalism Department.

Lincoln Land Community College

Shepherd Road-
‘Springfield, .I1. 62708
Phone o 217-529-7111

gerryjPinkham,
English Department.
College of Lake County

19351 West Washington Street

- Grayslake, Il. 60030
Phone: 312-223- 66@1

Eeth Pool,

Jourﬂallgm Depdrtﬂent
Elgin Community College
1700 Spartan Drive
Elgin, I1. 60120

Phune 312-697-1000
Hen&y Raepkpn,
Jéufﬂillgm Department

W;lllﬁm”ﬁalney Harper College

Algonigd®in & Roselle Roads
Palatine, I11. 60067
Phoﬁﬁ; , 312-397-3000

Agaplta Smith,
Journalism Department
Kishwaukee College
Alt and Malta Roads
Malta, Il. 60150
Phone: 815-825-2086

Jan Sprague,

Speech Department

Waubonsee ‘Communi ty College
RQut(‘lJf at Harter Road
Sugar Grove, T1l. 60554
Phone: 312—46654811

Joliet,

" Phone:

Don Swift,
Communication Department

Joliet Junior College

1216 Houbolt Avenue
I1. 604136
Phone: 815-229-9020

Ron Taylor,
Communications Department
Parkland College

2400 West Bradley Street
Champaign, I1l. ﬁlSEO
Phone: 217-351-2200

Marion Wacks,

Communications Department

Kaskaskia College
Shattuc Road
Centralia, Il1. 62801
618-532-1981

Arnold Wolfe,
Journalism Department

Triton College

‘2000 5'th Avenue

River Grove, Il. 60171
Phone: 312-456-0300

Karen Zucco,

Soclology Department
Illinois Central College’
P.0. Box 2400
East Peoria, I1l.
Phone: 309-694-5011
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"ILLINOIS CONMUNIT L LEENDIX B
bV Ls CORMUNITY COLLEGE DISTRICTS WITH AND WTmic
T TNTD 11/ - F - e ‘e S ,\, "‘}
AND INTRODUCTORY COURSE IN MASS CQIVJ’\/:UNICATI%);;? .

4

I1linois Community College Districts Offering
a Mass Communication Course

District Number ~ Name

03 Black Hawk College
08 Chicago City Colleges
502 College of DuPage
509 Elgin Community College
512 William Rainey Harper College
514 Il1linois Central College
529 ' Illinois Eastern Community
Colleges
513 Illinols Valley Community
- College
. Joliet Junior Colle
Kaskaskia College
Kishwaukee College
College of Lake County
Lake Land College
Lewis and Clark Community
College
Lincoln Land Community College
McHenry County College
Moraine Valley Community
College
. Morton College
"Oakton Community College
! Parkland College
' Prairie State College
Sauk Valley College
Southeastern Illinois College
Spoon River College
Thornton Community College
Triton College
Waubonsee Community College
John Wood Community College
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Illinols Community Ccllege Districts Not
- Offering 4 Mass Communication Course

522 Belleville Area College
507 ' . " Danville Junior College
519 Highland Community College
520 - - Kankakee Community College
530" John A. Logan College

521 : Rend Lake College

537 : Richland Community College
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District Number Name

511 Rock Valley College

518 : Carl Sandburg College

531 Shawnee College

601 State Community College
o of East St. Louis
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