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ABSTRACT

d findiags ¢ a study th=2* eéxamined *he extent +to which
televisier was used “or irsitucticn ard clier purpnsas in 1978-79 by
211 sta*te ard lard-qgrant celledes ard nriversi+des in +lLe United
States are examined. Ques*tionnaires sough® informatvion zbou: the
college's uses of television, the uses for instruction, the types of
television outlets, the ccllege's relationships with those televisior
outlets, factors that contributed *o c¢r hindered the college's use of
televisicn for instruction, and what *he fu*ture role of television
for instruction migh%t te at *he college. Based on responses from 410
institutions, the following information was ob+ained: 92 percen* of-
all state and land-grant colleges and universities make some use of
television: B5 percenrt use television for on-campus and/or off-campus
instructicn: €4 percent of +he total television effort at those
colleges is devoted to instruction, while *he rest is devoted to
other uses such as staff developmen*, outreach, and counseling: while
the majority ¢f schools use *television for instruction with more ther
one. television outlet, more werk with *their campus closed circuit
systems than any-cther-type—-of-outlet—(tpublictelevision, ¢€akble
systems, commercial staticns, and other outlets such as
videotapes/videocassettel: and cn-campus instruc*ional use of
televisicn cecnesumes three *imes as much of *he *otal television
effort as dces off-campus instructional use. 2 sample questionnaire
is included. (sW) : :
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Instructional Uses of Television
By S®age and Land-Grant Colleges ang Univers:ties,
: \ 1978-79

Study Backgrouns

This report describes the findings of a study undertaken
cJoperatively by the Corporation for éublic Broadcasting (cz3),
t..e National Center for Education Statistics (NCES), the National
Association of State Universities and ;and—Grant Colleges
(NASULGC), arnd the American Association of State Colleges and
Universities (AASCU). The purpose was to determine for the

first time the extent to which television is used for instruction

—

and othe:_purpq;es by all state and land-grant colleges ang
universities in the United States. A similar study was conducted
concurrently for all two-year colleges and all pfﬂﬁif? colleges
and un;versit}es.

.A three-page qﬁestionnaire was sent to a contgct person at
every state and land-grant college and university. That contact
pPerson had been identified by an earlier study conducted bv
NASULGC and AASCU. Where no contact person had been identified,
the questionnaire was sent to the president of the college or
unlversity. The questionnaires were sent in March, 1979. They
asked for information about the college's uses of television,
the u;es for instruction, the types of television ocutlets (defined
as "any broadcast or non-broadcast entity including public tele-
vision station, commercial TV station, cable system or closed

circuit system") with which the college worked during 1978-79,




the college's relationships with those telev: outlets,

factors which contributed to or hinderad the col.izges use of tele-
g

vision for instruction. and what the future ro.» of television
for instruction might be at the college. The —‘spondents were
provided wich a self-addressed, stamped envelope which directed
their responses to the Office of Institu;ional Research at West
Vlrglnia“University. Throughout this studv, the assistance of
Richard D. Howard, Director of Institutional Research, proved to
be a valuakble asset.
A total of 438 survey instruments was mailed. Responses

were received from 410 irnstitutions for an overall response rate

0of 90 per cen-.

o ——

The Appendix of this report contains a copy of the gquestionnaire
used'with an indication of how the colleges responded to each of
the guestions. More detailed information on the methodology and

.procedures used can be found in Higher Education U+tilization Stud-:

Téchnical Report, availakle from the Office of Educationral Activ-

ities, Corporaticn for Public Broadcasting.




sSummarv of the Findings

- 92 per ceat of all state_and land-grant colleges angd
universities make some use of television; 853 per cent
ﬁsé television for on-campus and/or off-campus instrucﬁion.
- 64 per cent of the total television effort at thqse
colleges ang universities is devoted to ;n;truction-
the other 36 per cent is devoted to other uses such as
staif development, Ooutreach, co&nseling, promotion and
recruitment.

- On-campus instructional use of television consumes three

times as much of the total television effort as does ofs-

2

' campus ins::uction;l use.

- At least 181 state énd land-granﬁ colleges and universities
reported offeriﬁg approximately 2,300 courses over tele=-
vision in 1978-79, generating approximately 215,000
ehrollments.

o I3

- Tyo out of three (67 pPer cent) state ana land-grant
college; and universities which use television for ins*truc-
tion work with more than one televisio% Cutlet: more work
with theié campus closed circuit svstems than any other
type of ocutlet (71 pér cent compared to 56 per cent wit!
public TV stations, 39 per cent with cable systems, 29

per cent with commercial TV stations and 30 per cent with

"other" outlets such as videotape{videocassette).

Q ' ' 6




In most instances, colleges Plar an active role in producing
and/or selecting courses which are offered over television;
college-produced courses are more likely to get aired on

cable and closed Circuit systems thap Public or commercial

TV stations except 1f they are Co-produced with those *

colleges than other types of TV outlets.

29 per cent of all state and land-gr;pt colleges and
universities which use television for instruction are
merbers of consortia of colleges offering'or'producing
televised courses: this is espec?ally true for colleges
which work with broadcast stations.

The two most serious barriers to the use of television

for instruction appear to be the lack 5f faculty commitment
€0 the medium and the inability of the institusjon to
provide support services; all of the other factors listed
were more often viewed POsitively (as contributors) than
Negatively (as hindrances).

86 per cent of the state and land-grant colleges and
Universities which are ROt now using television for instruc-

tion plan to do so in the future.

7/



Uses 0f Television

This stgdy found.that 92 per cent oé all state and land-grant
colleges and gniversities (377 out .of 410) make some use of sele-
vision. The uses include instsﬁction, student recruitment, promo-
tion, counsellng, staff development, and Other related activities.
Table 1 shows that 350 (85 Per cent) use- telev131en for on- campus
and.'or O°:—ca*ﬂ-s 1rs-ruetlon. Twenty-seven (27) per cent use
television only for non-instructional purposes such as promotlod
and recruitment (1.e., attractlng new students to the coilege) angd
outreach (e.g., providing non- instructional services, community
forums or information about the college to the community.

The 85 per cent of the state and lan?-grant colleges and
universities which use television for ins;ruction includes those
which use 1t enly for instruction and those which use 1t for
instruction and other purposes. (Since many colleges use tele-s}
vision for more than one purpbse, the total of all uses exceeds
100 per cent of all respondiqg colleges as can be seen in the
dlstribution of responses to Question 1 shown in the Appendix.) 5
Eighty (80) per cent of the state end land—grant colleges and

UanerSltles use television for on- campus instruction. (i.2.,

courses for students.meeting °n campus). Forty-three (43) per
cent use television for off-campus instruction (i.e., courses

for students who learn in their homes, offices, etc.).



Table 1 -

Uses of Television by State and
Land--Grant Colleges and Universities, 1978-79
{Asked of all Respondents-~N= 410)
[ e

Tvpes of Use N. of Colleges Per cen- '
Instructional uses 350 . 85

Non-instructional uses

only (e.q. prOmotlon, _

recruitment) . o - 27 ‘ 7
No use . 23 8




Non-instructional uses of television included: Counseling

(e.g., role pLaying. self—reflection)_;e 5: per cent of all

respondents: outreach (e.g., prOViding non-instructional services,

© eommunity forums, or information about the college to the community)

Ty

.~= 26 per cent.

== 53 per cent: Promotion/recruitment (i.e., to attract new students

to the college) -- 46 per cent: staff development -~ 35 per cent;

-

and "other" uses le.g., broadcast courses, library use, etc.)
, S 3

o

Knowing how many institutions use television for what purposes
1s helpful, but it is only part of the picture. Those respondents
who use televis~on were asked to indicate>what percentage of their
total television effort was devoted tc the various uses. The data

shown in Table 2 indicate that 48 per cent o‘ the average total

televlsion effort was devoted to on=campus instruction (40 per
cent for credit and 8 per cent not for credit). Sixteen (16 per
cert) of the average total television effort wasg devoted to off-

campus instriction (11 per cent for credit and 5 Per cent not for

credit). An additional 17 per cent of the total effort went towar3

outreach and counseling, 6 per cent went toward Promotion ‘and

Tecruitment, and 13 p~r cent to "other" uses including staff

development.
‘Another way of looking at these data is that 51 per cent ofu

the total effort is devoted to credit instructional uses (on-campus

-and off-campus) and 13 per cent of the total effort is devoted to

. | | In
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non-credit instructional uses on-campu

s and off-campus). In all,
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Extent of Televisez Instruction

Although 85 per cent of all stite and land grant colleges and

———

univerfities reported that television wé§ used fof instruction,
only 18I or 44 per cent reportedltha:'coufses were offered over
felevision during 1978-79. (See Table 3.) Those 18] colleges
akd.uniVersities offered from 1 to 423 courses and enrolled
from 5 to 74,000 s&udents. On the éverage; those 181 institu-
‘tions.offered 13 courses each and had an average of 1,260
Students in those 13 courses. (That AVeraggs almost 97
enrollments per c%urse.) Tgéy had an aggregate total of
' approximately 2,300 courses duringfl§78-79 and generated
approximately 215,000 enroliments in those courses.

The figures cited immedié&ely above tend to be skewed by

~

a relatively few institutions. For ;nstahce, although the

~
average (mean) number of courses offered is 13, the median
is 4 and the mode,is 1. That means that half of the
'institutions which offered courses Over television offered
4 or fewér courses. The most coamon experience was for a
coiiege to offer 1 course per yéar. In terms of enrollments,
even though the éverage (mean) aggregate enrollment per college
was 1,260 students, the median Qas 180 and the modé was 200. ™ -

The main cause of the skewing appears to be a “elatively few

(approximately 5) colleges and universities which usdg closed
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Table 3
Extent of Televised Instruction
By State And Land-Grant Colleges
And Universitijes, 1978-79

Number o€
==iler of

Colleges y Per cent
All respondents ' 410 100
_Colleges making some use of
television for instruction 350 83
Colleges reporting courses
offered over television 181 44
Aggregate number of
televised courses reported 2,300
Agcregate number of enrollments

reported in televised courses 215,000
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circuit systems eéxtensively, in one case enrolling 74,000 students
in 423 courses.

It can only be asgumed at this point that the 169 colleges ang
universities which Teported .sing television for instruction but
dié not report offering total courses by television used the

medium as a supclement to other types of instruction. Further

study of this question is warranted.
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Types of Television Outlets

A special effort was made in this study to include both

broadcast and non-broadcast uses of television. For this reason,

the term “television outlet" was used instead of “television

station" and was defined as "any broadcast or non-broadcast entity,
including public TV staﬁion, commercial TV station, cable‘system
or closed circui« system." Thos2 institutions wh:ch usel tale-
vision fof instruction were asked to indicate all the TV outlets
with ;hich they worked; If they worked with mores than one, they
were asked to indicate the outle* with which they worked mos*
closelv. Seven out of ten (69 per cent) reported thgt they
worked with more than one TV outlet.

fab;e 4 shows that state and lang grant colleges and uniVer-
sities which used television for instruction were most likely
to make §gmgvuse of their campus ciosed circuit svstem (71 per
cent) and their public TV staﬁiOn (56 per cent). They are less
likely to work with a #able system (39 per cent) or a commercial
TV station (29 per cent). Thirty (30) per cent make use of "other"

distribution systems including self-contained video tape and

vVideo cassette systems, satellite TV distribution, teleconferencing

SYstems, and library or resource center systems.
When forced to indicata the primarv or sole outlet with which
they worked, more colleges chose campus closad circuit system

(42 per cent) than public TV sta-ion (25 per cent), cable system

Q ‘ ' 16
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Table 4

Uses of Variqus Types of TV Outlets For
Instruction By State And Land.Grant
Colleges And Universities, 1978-79

, (Asked of all Respondents Using Television
- For Instruction--=N=330)

Per 'cent Making

. Per cent Making Sole or Primary
Type of OQutlet Anv Use of Qutlet* Use of Qutlet .
Public TV station 56 25
Commercial TV station 29 6
Cable system 39 12
Campus closed circuit system 71 42
Other** 30 16

* Multiple responses were permitted, so column total

exceeds 100 per cent. -
Videotape/videocassette was most often cited as the

"other” type of outlet:; also mentioned were library

and resource center systems, satellite distribution

systems, statewide closed circuit systems, telecon=-
ferencing systems, etc.

*®
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(12 per cent) or commercial TV station (6 per cent).

The sole or primarv TV outlet with which a college works

seems to affect the magnitude of televised instruction effore.,

Table 5 shows that colleges and Universities which worked

solely or Primarily wi:h their campus closed circuit system

tended to offer more courses than those which worked solely or

primarily with other types of TV cutlets. Those colleges and

universities also showed the highest reported enrollments in

courses by television. The group of colleges and universities

which worked solely or primarily with campus close. circuit

systems tended to be skewed by a ﬁeQ high using colleges more

SO than the

bate M
-

STCups oI cclleges ans universities which worked

solely or primarily with o*her types of TV outlets.

Who Does what?

State ‘and lahd-graht éolleges and universities wh@ch hsed
television for instruction in 1978-79 have been working with
ﬁheir sole or primary television ocutlet from 1 to 30 yeafs
with a mean of 9 years, a median ©f 7 years, and a mode of 5

years.

-The types of services provided by the college and the

TV outlet vary widely. Table 6 shows that the .one statement

which seems to be most characteristic of the relationship
between the college and the television outlet is that the

"outlet airs programs produced by the college" (61 per cent).

18
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~Iable 5

Number of Courses and Number
Of Enrollments, 1978-79 . =

"~ (Asked Of All Respondents Offering Courses
Over Television--Nw=l81)

Sole Or Primary TV Outlet

Public Commerc;al Cable

Camrpus
Pusl:c Commercial Cable Closed Circuirz
Total TV Station TV Station System System Other
f181) {64} (12) _{19) (£1) 42¢)
13 7 5 4 22 13
1260 510 655 471 2894 435
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Table6

~

Effects of T pe of TV Qutles
On Relationships be:iween State and
Land-Grant Colleges Using Television for Instruction

and TV Outlets with which They Werk, 1978-79
(Asked of All Respondents Using Television For
Instruction~-~N=350)°

- - Sole or Ptinl:y TV Cutlet i
Campus
Public Commercial . Cable Closed Circuit
Total TV Station TV Station Systam Systea

Salr?cs-zi!SLS (350! (88) (19) (40) (146)

Other
(57)

(per cent) (per cenz) (per cert) (per cent) (per cent)
Outlet airs prozrams 61 43 , 67 73 7
produced by
college
Outlet airs programs 44 42 35 38 53
" acguired by
college :
College Produces 43 36 39 32 T 56
programs using
outlet facilities
Colleae and outlet 37 49 3c 16 38
co~produce programs
Outlet provides. 36 42 33 8 44
college with ‘
dubbing services
‘Quzle% provides 35 46 28 5 -42
college with
preview
facilities
and time

Outlet airs programs 26 59 11 5 13
1t gelects and
lets college offer
them for credat

Outlet acquires 26 Y 33 : 3 - 11 33
programs on
behalf of
college

OQutlet provides 23 36 3% 24 17

© promotion time
for instructional
programs '

Outlet provides 22 26 11 6 24
college (or
studens directly)
with support
naterials (e.g..
study guides)

Outlet provides 29 25 61 24 26
other eservices ‘
to college or
students

*Multiple responses were permitted, so Tolumn totals exceed 100 per. cent.

ERIC 20

Aruitoxt provided by Eic:
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33

33
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25

26

14
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In 44 per cent of th: cases, the "outlet airs programs acquired by

the college." For almost as many cases (43 per cent) "the college

- ¢

produces programs using outlet facilities." In each of these

respedts. the college seéms tb Play an initiazing and active role

in the process. For éﬁny colleges, ho@ever. the role is more

passive: "“Outlet provides the college’with dubbing serQices“

(36 per cent): "outlet provides college with preview facilities

and gime“ (35 per cent): "outlet airs prog:ams.it selects and

le:srcollege offer them for credit" (26 per cent): "ou:let pro-

vides promotion time for instructional programs" (23 per cent).
Table 6 also indicates that the'role and relationship of

the college and TV outlet might differ depending on the nature

of the TV autlet. For instance, the college is more likely to

be involved with productions if it works solely or primarily

with the campus closed circuit system and/or the cable. system.

It is more likély to receive promotion time for instructional

programs if it works solely or primarily with a public TV station

or a commercial TV station. The coiiege is more likely to get:

support services (e.g., preview facilities and time, dubbing

services, support material) if it works solely or primarily

with the public TV station or the campus closed circuit system.

What emerges from looking at Table 6 is a sense that there

is no one pattern of how state and land grant colleges and

21
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universities work with television outlets. It is clear,
@ ; '

however,
that for many colleges and universities the relationship involves

more than just the broadcascas: of courses.

- In the case of the financial relationship between state

and land-grant colleges and unlver31t1es and the telev151on
Outlets WIth which they work, data are somewhat scarce. (See
Iable 7.) Approximately 84 per cent of the colleges and univer-
Sities rzzeived free air time from the televisicn outlet. Only
13 respondents provided nsable data on the cost-per-hour to lease

air time. The range was from $10 to $375 per hour. The mean was

$117, the median and mode were both $100. oOnly 7 respondents

99

indicated that they paid to lease production facilities from the
TV outlet. The range was from 550 to $150. The mean $113, the"

median $103, and the mode $100.

TV Consortia

ﬂ 29% of all state and land-grant colleges and uniQersities
which used‘television for instruction in 1978-79 reported that
they are merbers of a consortium of colleges offering or producing
televised courses. (See Table 8.) This is especially true in the
case of those colleges and universities which worked with some
"other" type of TV outlet (e.g., videotape system, satellite

distribution, independent learning resource centers). The next



Table 7

Financial Relationships Between.
State and Land-Grant Colleges And
Universities Offering Courses Over
Television And The TV Outlets With
Which They Worked, 1973-79 N
(Asked Of All Respondents Offering o
Courses Over Television--N=181)

Number of colleges offering courses
over television in 1978-79 . 181
Nurber (per cent) for whorm television _
outlet provides free air time § 151 (84)

Number reporting costs of leasing
air time i 13

Average repor:zed hourly costs to
lease air time S1l17

Numbe:'reporting Ccosts of leasing
production facilities 7

Average reported hourly costs to _
. lease production facilities $113




College 13 member
of. consorsius
offering or
prodicing tele-
courses

O

ERIC
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Table 8

State And Land-Grant College And
University Participazion In
Television Consortia, 1978-79
(/.sked If All Respondents Using Tele-
vision For Instruction--N=350)

Sole or Primary TV Cutlet _

Commercial

. Public Catle
Total TV Station TV Station System
(350} {88) . (19) {40)

Closed Circuit

(per cent) (per cent)~ (per cent) (per cent)

29 35 : 35 24

{
e N

{per cent) (per cent)
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highest inciden:e of participation in TV censertia is foun3
among colleges and uanerSltleS.Wthh worked solelv or pr: marll).
with broadcast televxsxon.stations.(including public ang

B

cdmmercial). The least involvement in television consortia is

found among colleges and Universities which worked solely or
§

pPrimarily with cakble systems and their own campus closed circuit

systems.

& .
Factors Which Contribute to the Use of Television for
" Iastruction

Based on information reeeived from persons involvegd in )
the use 6f television at the higher education level; a list ,
of nine items which were :hodght to-affect the use ofltelevision
for instructiod @as constructed. All respondents, regardless
of whether or not they used telebision in 1978-79, were asked1
te indicate which of the nine factors had contrlbuted to or
hindered the use ofltelevision for instruction at their ins-
titutions. They were free td'check ;s many or few factors as
appropriéte. either as contributors or hindrances.

| This cuestionnaire item proved to bela very powerful one.
Columns A and B in Table 9 show which of the nine factors were
feported to be most'important either as contributing to or

constraining the use of television. Furthermore, by adding

column A and column B for each factor, the overall importance

25
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Table 9 g

Factors Which Contribute To Or Hinder The
Use Of Television For Instruction, 1978-79 .
(Asked 0Of All Respondents~-N=410)'

~
\

A .. B - €

As a As a Overall
Factor Contributor Hindrance Irportance

(per cent) (per cent) (per cent)
32 40 | 72

Our faculty members

' (are/are not)
sympathetic to the
use of television
for ins;ruction

This institution (is/ 30 41 71
~ 1s not) readily able

to provide necessary

Support services (e.g.,

faculty contact,
. flexible registration

Procedures, money).

There (are/are not) - 31 20 51:
courses available :
- which meet the aca-~
demic needs and
standards of this ! ’
institution.

Desirable blocks of 28 18 42
time (are/are not)
available for airing
instructional
programs;

Owners of the TV 33 9 42
outlet(s) (are/are.
not) sympathetic to
this institution's
goale for television.
use,.




A B e
As a As a Overall
Factor ® ' Contributor  Hindrance Importance

(per cent) (per cent) (per cent)
Program scheilules T 24 12 36

(eare/are not) - ..
- confirmed and
~announced far

enough in

advance of

air Qate.

Frint materials 21 11 32
designed to
accompany tele-~
vised courses
(are/are not)
available,

FeS
=N

The TV outlet(s) ' 2 28
(are/ace not)

consistent in

the airing of

tapes (e.g.,

programs aired

incorrect order,

infrequent pre-

emption).

The TV outlet(s) 23 3 26
(are/are not) '
consistent in
handling tapes
properly (e.qg..
‘mishandling,
damage, and _
loss of tape \
is rare).

~F
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icolumn C) of the factor can be assessed. Table 9 shows' that

T most of the nine factors were cited most often as being positive
(cohtributors) rather than negative (hindfances). The two
exceptions were the predisposition of faculty members toward the
___use éfmtelevisionfor.instruction'and’EheAihSBiiity”of the ins-
titution to.provide nNecessary support services for ﬁhe use of

television fsr instruction. Those two factors were cited more

often zs negative factors.

| The nine factors seemed to fall alo;g 2 spectrum: at one
end are two which are important to many respondents; at the
other ernd are two which are important to relatively few
respondents; and in the middle are five which are important to

32 per cent to 51 per cent of the respondents.

The two factors which seem to have the most overall importance

-

(faculty members' support and institutional ability to support the

use of television) had large numbers of respondents citing them as
- Ty
hindrances and an almost equally large number citing them as

!

contributors. This would seem to indicate that they are critical /
y
factors in‘thé‘successful use of telecourses.
At the other end of the. spectrum, relatively féw respondents
cited handling or airing of ;hé tapes as important factors. Of

those who did, most cited them as positive factors. This seems

to indicate that the handling and airing of tapes ig certainly

¥ . -
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not a problem for most state and land grant colleges and
universities.

In the middle of ﬁhe spectrum were five factors which‘are
important to one-th}rd to oﬁe-half of the respondents in varying
degrees of intensity. about one-third cited the évailability of
Aépropriate>c§ufses (i.e., which meet the academic needs and
standards of the institution) as a coﬁtributor but approximately
one~fifth cited the lack of appropriate cor'cses as a hindrance.

Twenty-eight (28) per cent of the respondents saw available
time blocks as a positive factor while 18 per cent saw this as a
négative factcr. The advanced scheculing and announcing oflpro-,
gram schedules was viewed as a positive factor by 24 per cent of
the resporndents and a negative factor by 12 per cent. The avail-
ability of print materials was important to one out of three res-
pondents, twice as often as a positive factor than a negétive
factor. v

P
e

The data were further analyzed to see whether respondents
who were using television for imztruction viewed the nine factors
differently than thcse who. were not using television at all or
were using it only for non-instructional purposes. The rank order
derived from both the instructional TV users and the non-users/
non-instructional users was almost the same in terms of‘overall
importance. (See Table 10.) Respondents from both aroups agreed

that lack of institutional support was a major barrier and that

gV)

-
~
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the gquality of tape Hanjling ard tape airing were positive factors.

| In other respects, however, the two groups differed. Instruc-
tional TV users tended‘to be more positive in their assessment of
the factors: More instrdctionaluTv ;sers checked seven of ﬁhe"
nine factors as positive rather than negative, whereas the non-
users/non-instructional users saw only two of the factors in a more
positive than negative waQ. In all cases except one, instructional

users' responses were proportionately stronger than the responses

of non-users/non-instructional users.

30
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Table 10

‘Comparison Of Reactions To Use Factors
By Instructional Users And Non-Users/
Non Instructional Users, 1978-79

(Asked 0f All Respondents-=-N=4]0)

Non-Users/
Instructional Non-Instructional
Factor Users Users
' (350) (60)
(per cent) (per cent)

Our faculty members (are,

are not) sympathetic

to the use of television

for instruction. ‘

Overall Importance 74 58

As a Contributor ’ 33 ' 29

As a Hindrance 41 29
This institution (is/is not)

readily able to provide

Necessary support services

(e.g., faculty contact,

flexible registration

Procedures, money).

‘Overall Importance 70 77

As a Contributor 31 24

As a Hindrance . 39 53
There (are/are not) '

COurses available

which meet the academic

needs and standards of

this institution.

Overall Importance 33 36

As a Contributor 33 ' 16

As a Hindrance 20 : 20
Desirable blocks of time

(are/are not) available

for airing instructional

prdgrams.

Overall Importance 44 31

As a Contributor 26 13

As a Hindrance ' 18 18

31
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Table 10

Comparison Of Reactions To Use Factors
By Instructional Users And Non-Users/
Non Instructional Users, 1978-79

(Asked Of All Respondents-=N=410) -

) Non-Users/
e Instructional o Non-Instructlonal
Factor ' Users "~ Users
" (350) (60)
‘ (per cent) (per cent)

Owners of the TV ocutlet(s)

tare/are not) sympathetic

to this institution's

goals for television use.

Overall Importance 43 32

As a Contributor 35 16

As a Hindrance 8 16
Program schedules (are/are

not) confirmed and T e

announced far enough in

advance of air date.

Overall Importance 39 . 18

As a Contributor 26 -7

As a Hindrance 13 11
Print materials designed to

accompany televised courses

(are/are not) available.

Overall Importance 34 - 18

As a Contributor 23 . 9

As a Hindrance 11 S
The TV outlet(s) (are/are

not) consistent in the

airing of tapes (e.g.,

programs aired in correct

order, infrequent pre=-

emption). )

Overall Importance 29 ' 16

As a Contributor 26 S

As a Hindrance -3 7

>
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Table 10
Comparison Of Reactions To Use Factors
By Instructional Users And Non-Users/

_ Non Instructional Users, 1978~79
(Asked Of All Respondents--N= 410)

Non-Users/
Instructional ‘Non=Instructional
Factor Users Users
(350) (60)
(per cent) (per cent)
The TV outlet(s) (are/
are not) consistent
in handling tapes
properly (e.g., mis-
handling, damage,
and loss of tape is
rare).
Overall Importance » 29 9
As a Contributor 26 | 7
As a Hindrance 3 2

33
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Future Uses of Television for Instruction

The sixcy state.and>land-grant colleges and universities which
were not using television for inétruction in 1978-79 were asked
whether they had ever used“%; ?Q,the,PQSt,and whe:her-they-pianned'
éé ﬁsé“iﬁhihiggé future. Sixty-five‘(GS) per cent indicated that
they had used television for instruction in the past. Eighty-six
(8€) per cent repcrted tha+ thev planned to use it in the future.
Furthermore, of all .those whichvwere not using televisionvfor
instruction in 1578-79 but had used in in the past, 73 per cent
planned to use it again in the future, Of all those which had not
used telev;sion.for instruction in the past, 55 per cent planned
t§ use it in the future. |

This seems to indicate that some state and land-grant colleges
and universities have only temporarily suspended the use of tele-
vision for instruction. It also indicates that others are Planning

to use television for instruction for the first time.

34
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National Association of State Universities and Land Grant Colleges

: - and
American Asscciation of State Colleges and Universities

Appendix:
Survey Questionnaire

SURVEY ON 1978-79 TELEVISION USES
Y

This study has been carefully designed to assist the Associ
the current uses of television and factors which contribute 10 o
' This information will be reported in aggregate form (i.e.. no individual institution
| will be identified) and will be used to examine current policies toward television
l - and make recommendations for future policy consideration

! P:urpose of Study

alions in idenufying
r hinder those uses.

D;eﬁnition of Terms

Throughout this survev form. terms

appear which have specific meanings for the
purpose of this study. They include '

.

a. television outlet-any broadcast or non-broadcast entity, including public TV station.
commercial T\ station. cable svstem or closed circuit system.

b. on-campus instruction- courses offered for students who meet on campus.

C. off-campus instruction- cours:s offered for students who learn in their homes or

places of employment or in coramunity facilities such as libraries. museums. senior
citizen centers. hospitals. etc.

d. this year-the 1978-79 academic vear.

THANK YOU FOR YOUR COOPERATION.

PLEASE COMPLETE THIS SURVEY EVEN IF YOUR INSTITUTION
DOES NOT USE TELEVISION. :

Please send completed surves forms 1.
Richard D. Howard :
Director of Irstitutional Research
= West Virgrmia Unnversin
NMorgantown. W. \'a. 26306
(3041 293-4506

35
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-ae of person completing this form:

12

E.

| HNEERREEREEN B RN ¥
tlast. first) :

CTTTTTITTITTTTT I 2439

EET
RESS _LIITTITTTTTT] TT7 40536

(T1 lTIJHIlTlI[ $7.71

TE. (I3 7273 ZIPCODE ~TTT 1] 7478

Please indicate the wavs in which vour institution uses television
Check all that apply |

| B
.

[ )

You do not use television 1n any way

On-czmpus instruction 1 e.. courses for students meeting on cam-
pusl

Off-campus instruction {1.e.. courses for students who learn in their
homes. offices. etc.)

Counseling (e g . role-plaving. self-reflection!
Outreach teg . providing non-insguctional services. community

“forums. or information about the college to the communit

f.
2

1.

Promotion recruitment (1 e . to attract new students to the collenn)
Staff development
Other (Specifvi____

w checkeq “a’.poto qu‘eshnn 9}

<

Please indicate the percentage of voursota! television effort assocrated
with each of the uses listed beiow {Sum of the percentages should equal
100%.) -

TR -0 2nh O

On.campus instruction for credit
tor crecit
On-campus instruction not for credit

Off-campus instruction for credut
Off-campus instruction not for credit |
Counseling, .

Outreach. :
Promotion‘recruitment

Other (Specifi)

Questions 3.8 should be completed onlv if vou use television foron-

. campus or off-campus instructian. If vou do not use television for

instruction. skip to question 9

Respond to all questions by

cheching or filling 1n the appro-

priate boxes in this colunmin

—

[ ey

:

R

36
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(N=410)

8
9

10
11

12
13
14

15

16-18
19-21
22-24
25.27
28-30
31-33
34:36
3739

8%
80
42
55

53
46
35
25

P
20
-
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Which tvpels! of television cutlet(s] do vou work with? {Check ail that :
appls and 1dentify as indicated | A (N=353)

Public TV station. {Name-or call etters]

a 3a - 30 563
5. Commercial TV station {Name or cali letier<) 3b - 31 29
c. Cable svstem. {Name) kI : 42 39
3. Campus closed circuit svstem 3d — 43 71
e. Other {Specify) 3e _ 34 30

If vou checked more than one tyvpe of television outlet in question 3. .
with which tvpe do you work most ciosels ? (Indicate ane only ) (N=240)

I

a. Public TV station 4 a = 43 25%
b. Commercial TV station b O 46 6
c. GCible system. EN 4.c 0 47 12
, d. Campus closed curcuit svstem. 4.°d - 48 42
e. Other [Specifv) _ 4 e o 49 16
How many vears have vou had a relationship with that television out- (N=350)
let? 5. LI_ 5051 Avg.=9 yrs.

Please describe vour relationship with that television autlet. (Check all
that apply | . ) (N=350)

a. College and outiet co-produce programs. 6 a : 52 37%
b. College produces programs using outlet facilities 6.b — 53 43
c. Outlet airs programs acquired by college 6.¢c" — 54 44
d. .Ou‘ilel airs programs produced by coliege 6.d — 55 61
e. Outlet acquires programs on behalf of coltege 6 e — 56 26
f. Outlet airs programs it selects and lets college offer them for credit. ef = 57 26
g- Outlet provides promotion time for instructional programs 6 u — 58 23
h. Outlet provides college with preview facilities and time 6. h - 59 35
i. Outlet provides college with dubbing services 6.1 — 60 36
i. Outlet provides callege {or student directiy ) \with support mater:als —
{eg.. study guides!. N 6.0 — 61 22
k. Outlet provides other services 1o college or students (Specify '
' 6.k — 82 29
Please describe vour current!1978-79) expertences with rourses (credit
and non-credit) offered over television. {Answer all appropniate ques-
tions.) A : (N=181)
8. How manv coursesover television are vou offering during 197879 7. a TTT 6365 Avg.=13 courses
b. How many students do vou expect to enroll in these courses? 7b TTTT11" 6670 Avg.=1260 E*
€. Does the television outlet provide free air 11me? : 7.¢ C 71-(11  B8O%
ves )
C 712)
. ne (N=13)
d. How much per hour do vou pav 1o lease air time? 7.d [OI1J 275 Avg.=$117
e. How much per hour do vou pav 1o lease production facilities? 7e [ITT] 7679 (ng). =113
ls' vour institutign a member of a consortium of colleges offering or pro- T (N=350)
ducing televised courses?
& Yes Name _ Location 8 a = 8-(1) 29%
b. No ) 8 b I_':' 8-(2)
*E=Enrollments




g livouare not now using televiaon ioripsiriuction. hdve \oU es et used
1"’

a Yoo
b No <
0. Ifvouare not now using teievis,onlorinstruchion. do vou planto use it ?
a Yee : .
b No

1. Please indicate which of the factors below have contributed to or hin-

- dered the use of television for instruction by vour institution. {Chech
onl\ those factars which have heen most rmportant and check only ane
column for any factor |

a Thereiare are not! courses a\ atlabie which meet the academ:c reeds
and standards of this insntution

b Owners of the T\ outletis! {are are not! 33 mpathpnr to this institu-
tion’s goals for television yse

¢ Our faculty members tare are notl sympathetic to the use of televi-
sion for instruction

d Desrable bloc ke nf time 1are are not} available tor ainng nstruc-
tional programs

e. The T\ outlet(s;{are are natt consistent 1n handling tapes properls
fe.w.. mishandlinu:. damaue and Inss of tapes is rare)

f. The TV outletis) iare are notl consisten: in the airing of tapes (p.g..
procrams aired in ¢ arrect crder. infrequen: pre-emption!

R Program sehedules tare are nott conitrmed and announced far
enouth in ddvani e of air date

h. Print matenials decicned to accompany 1elevised courses fare are
not availahie

1 Thicainstitution s 1< notireadiiy able to pravide necessary support
services (e .. facuite contact. flexble recisiration procedures:

12 Please designate acantact personat vour:nstitution who might provide
more detailed 1nformation

NAME pryrj e T b Prt o822
{tast. first)

. WTLE _1j 13§ [t :§ 2333

- STRELT )
. ADDRESS _[ T[T TT T 1+ T TTTTTT: 3450

ary _JIJTTTTTT TT]  s163

STATE [I] e4-65 ZIPCODE T 1T 6670
TELEPHONE T T -7 1 + . 1T11 71-80

Thanlk vou for your cooperation and assistance If vou have additional com-
ments about y our institution's use of television which vou think might help
us in this proect. please include them on a separate sheet of paper.

5 | 18
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9 a - Y1y
9.b _ g-(2)
10 a - 10017
10 b _ 10.12,
(N=410)
Contributed Hindered
i {2
11.a 3L 0 e
11 b33 12010 T2
11 ¢32 1310 134
’
11.d24 — 13-} 142
11,023 15010 1542
11 f 24— 1641 1612
11224 _ 1700 Tz
11 h 21 1841) 18-i2
30 19.n 142

[}

(N=60)
65%

86%

Overall
Importance

20, 51%

9 42
40" 72
18 . 42

3 26

4 28
1z 36
11 32
41 71



