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ecall of visvals was more accurate when the visuvals were unigue in
their cshages, cutstanding in their cdolors, and probably when placed
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cospositional structure of still images was affected by the
asymmetrical placement of the visual elements on the left-hand side
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While tie verbal content (Lhe anral message) ol television peweasts has

improved considerably, the visual contenst (Lhe synthesis of Lhe visual elements
within the television screen) still maintains a stylistic form which is static,
neutral, lacking visual dynamism and e#ﬁression. Fearing possible viewer dis-
turbance aand, consequently, misunderstanding of the newscast stories delivered,
television news producers have overlooked the need to improve the Visual
content of newscasts. Still influenced by the journalistic point of view that
the news stories should be delivered straight forward, television newscast
producers have, in ﬁy view, ignored Lhe basic axiom of television that the
verbal content of the story shoulﬂ coincide wi;h the visual content of the
image. It has been repeatedly stated that the medium of television requires
the presence and the harmonicus co-exislence of both sight and sound. The
newscast picture's comﬁggfiion (such as framing, spacing of elements, back-
ground visuals, coloré, sizes of visuals within the frames, etc.) should be
compatible to the clarity, dynamism and syntheses of the news story. It is
suggested, therefore, that there 1is overt effecL on television newscast viewers
when the sounds (news stories) and .the sights (frame's composition) are incom-
patible and unbalanced.

There are extensive empirical investigations on the verbal content, news
cred{bility, broadcast news quality, =ffect of newscast content on viewers,
delivery of the news on television Cameras, etc.l' Studies cancerning the
visual coﬁtent, the visual composition, the proper p]acgment of the visual
elements within the screen, the froming, baslouce, spacing, Lhe use of back-
ground or symbolic visuals, etc., ore limitcd.2

In their study on the cffcct of lelt versus right placement gf visual

images in regular newscasts, Metallinos and Tiemens3 suggested that celor,
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shape or form, size and dlircclional lines (veclors) of Lhe visnalsg are contri-
buting faclors effecting veiwers' perception, recognition and relention of

visual images. According tc these authors...

"There are several facLors which may have contLributed to a viewer's
perception of visual content and thereby influence the effect of asym-
metry. . .Such factors as size, color, shape, vectors (directicnal lives),
and how igdividual subjects perceive these qualities must alsc be con-
sidered."
These factors must first be examined before any conclusions can be_dr1wn
in regard to Lhe correct placement of visual materials within Lhe visual
field. Jt is probable that Metallinos' and Tiemens' study on the asymmetry of
the screen failed to support its hypothesis because such crucial factors as
images size, color, shape, vectors, etc., were not accounted for.

It will be Lhe province of this study Lo examine whal effeclLs these
factors have on ordinary television viewers. Specifically, this study examines
whether or not television viewers better perceive, retain and ‘prefer. stiil
visuals in ordinary newscasts which are placed on the left side of the TV

screen (newscaster's right) or the right side of the TV screen (newscasteS's

L4

left), because of the parficulgr shapes or forms, the specific colors, and the
total compositién of these still visuals. In other wo;ds:‘ Do the shapes, the
colors and total synthesis of still visuals within the left or right of the
television screen effect viewers' perception, retention and preference of
these visuals?

Psychological studies on the perception of visual illlages5 and neurological
studies on the distinct funcLions of Lhe lefL and right hemispheres of Lhe
human hrain6 have contributed greatly Lowards our nnderstanding ol the composilon

of images, Scientific evidences provided by such psycholegical aund ncurophy-

siological studies, have shown that viewers do discriminate in their preferences



of placemenl ol visual materials within Uhe visual licld. The tunctions ol

. . . . - 7 . , B
Lthe weo hemispheres of Lhe brapin are asymmelrical and different. FroLtLer's
study on the hemispheric specializaticn ¢f the human brain concludes that the

particular functions of the right hemisphere which controls the lefi side of

the'body are "spatial/musical, holistic, artistic, symbolic, simultLaneous,
emotional, inLbitive, creative, minor (quite), spiritual, receptive, synthetic,
gestalt, facial recognition, simult;neous comprehension, perception of absLract,
pattern.recognition of complex figures."9 Whereas the list of the particular

functions of the left hemisphere, which controls the right side of the body,

include "speech/verbal, logical, mathemztical, linear, detailed, sequential,
controlled, intellectual, dominant, worldly, active, analytic, reading,

writing, naming, sequential ordering, perception of significant order, complex-
motor sequences."lo These two lists pointvout the various perceptual, cognitive
and compositional factors regarding shapes, colors and total compositional
preference . of visuals by television viewerﬁ, and they are of immediate concern

to this study. “

Psychologists haée observed how viewers perceive and recognize shapes,
forms or patterns; starting with simple geometric figures (such as rectangles,
circles, triangles, squares, etc.) and progress to more advanced, complex and
ambiguous ones ‘(such as multisided figures, three-dimensional objects, reversible
figureg, etc.).]1 Depending on such key faclors as (a) duration of presanaLioﬁ,
(b) the development-of the perceiving individual and (c¢) the individual's
:familiarity with the pattern (shape or form), the order of preference and
recognition is triangle, circle, square, parallelogram, rectangle, ctc.]2
This empirical evidence has been observed and stated by Taylor, a renowned
13

analyst of the Visual Arts =~ and the famous Gestalt psychologist, Kaffkalq,'

both of whom have maintained Lhat "the simpler and more stLable the pallern,

-
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the more readily it is perceived and recognized.”  This implivs“}ynl Lhe

extent Lo which a \-"l..(“:\f(‘r-["(‘rt'(.‘i\;l?ﬂ, relains aml ohserves the Lotal synthesis

of visuals ;ithin the field depends on the degree of simplicity of the particular
visual. Consequently, a simple pattern (such as a circle), placed on the left
visual field, couid be berceived and recognized more readily than a more

cohplex pattern (such as a rectaﬁgle) placed on the opposite side. The cen~

tral concern of this study, however,_is whether or not similar patterns (shapes
or forms) are perceived and/or recognized more readily when they are placed on
the left vfsual field rather than the right, as long as the rest of the visuals
within the frame remain constant. Trotter's15 list of hemispheric specialization
Suggegts that the perception of abstract patterns and recognition of complex
figures (both of which are functions of the right hemisphere of the brain) are
left side specializations. Can we infér,-however, £hat such specialization

and preference could be said for the left visual field of still piclures?

This hypothesis needs to be tested.

Eﬁpirical studies on viewers' percgptiaﬁ, retention and compositional
preference of colored images are also extensive.16 kﬂ’iﬁteresting observation
has b%Fn made by Arnheim who concludes that:

"Since shape and color can be distinguished from each other, they can be

also compared. Both fulfill the two most characteristic functions of

vision. They convey ekpression,'and they allow us to ?9tain information

through the identification of objecls and happenings.” .
This relationship is also observed by Bloomer who states that:

‘Cortext is the most influential frame of reference for color perception.

A single swa.ch of color will seem brighter, duller, dafker, or ?Banged

in hue by changing only the context in which the color is seen.”

In evaluating the empirical findings on the subject of color preference,
Arnheim concludes-that color preferences are related to coﬁplex social and

SLurt
highly personal factors, which o rve the experimentation and bias the results.



At

lle suggests Lhat . . .it might be prefeiable nol Lo expevimenl wilh cajors

‘as such', but to relote them to speciflic objects as is alone in the fickd of

h.1? s

market researc - The perception of colors, their retention, and their

preference, have not been reliably determined. Consequently, viewers’ perception,
retention and preference for colors due to their placement within the visual
field requires further testing. Numerous experiments conducted by such interested
groups as physicists, paint manufacturers, artists, interior decorators,
neurologists and, of course, psychologists, have been done,20 and the seemingly
superfluous attempts by researchers have been summarized by Boynton as follows:
"Unfortunately, data from many studies, where global judgements of color
preference have been obtained, seem meaningless. In the first place, be-
cause color is perceptually attached to objects we do not necessarily
have a favorite color that transcemls all circumstances; red may be fine
for fire engines, but not for the livingroom wall. Second, colors typi-

cally exist in more than one part of visual space at a time. The appegrance
of a color depends upon jits surroundings and so do color preferences." .

apd preferencq of

colors due to their left or right placement within the visual field were

Important differences.in viewer perception, retention
- .

_ expected, and a hypﬁlhesis and a treatment testing such probable differences

was deemed hecessary in this study.

Comparing the effects of (1) full-baFkground still visuals on the TV
screen, versus no background visuals at all, and (2) corner screen location
of v;suals (opposite a live newscaster), as opposed to no visuals at all,

Coldevin'322’23

studies on television newscast strategy and Baggaley and
Duck's?q studies on the effects of adding background, have revealed some very
important conclusions focusing on *he variables involving Lhe present investi-
gation. These studies confirmed the remarks made earlier regarding the need

for better presentation of newscasts. According to Coldevin: "When location

establishment static visuals are used to enhance a speaker’s delivery (when he




is positioned centrally), a lull screen is more offective backgromul dispilay
strategy."25 Furthermore, these studies snggest thal "when symbolic presen-

Fal

tatiﬁns are used to enhance a news rééder's delivery, a corner screen location
is-the more compelling background display strategy."26 These studies did not,
however, concern themselves wilh the asymmelrical placement of such still
viguals and their preferred placement (left or right) within the visual field,
which concern the Pf;sent study.

Although the reQigy of literature suggests that Lhe left visual field is
more‘apprbprigie for the presentation of Gisual information, there is a disagree-~
ment amonglconstruc£ors of visual messages rega}ding the asymmetry of the
visual field. . *

To test the effects of placement wilLhin the visual fieldbbf still TV pic-~
tures on viewers' perception, the following hypotheses were tested:

1. Placement of visual elements on the right or left side of the visual
field (still TV ﬁictures) does‘not signifiCantly‘affect viewers'
ability to perceive and to feadily describe theif shapes (forms or
patterns).

2. Placement of visual elements on Lhe right or left side of the visual
field (still TV pictures) doe% not significantly affect viewers'
ability to perceive and to readily describe their colors. )

3. Placement of visual elements on the right or left Sidé of the visual
field (still TV pictures) does not siénificantly affect the retention
of visual content.

4, Placement of visual elemrnts on the right or left side of the visual

[l
%

ficld (still TV pictures) does not significantly cifect Lhe viewers'

preflerence of their general composition.
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Fhetest Tor hypotheses #1 (viewers' perceplion ol predominanl/ostistanding :

H
shapes and forms) was a multiple-choice one consisting of twenty-one items

—r— Al

constructed from responses gathered by thorcugh pre-testing of all the possible

shapes, forms or patterns contained in the visuals of the 20 slides, ‘fhe

imége of the,ne#caster remained constant. Each slide was projected gpr 10
seconds with an interval of 15 seconds blank light to allow the subject to
mark their choices. (See Appendix C.)

The test for hypothesis #2 (viewer perception of predominant/outstanding
colors) was also a multiple-choice one co;Qisfing of a total of nine possible

items constructed from responses gathered by thorough pre-testing of all the

possible colors ceontained in the visuals of the 20 slides exc]uding the colors

I-of the background and the image of the newscaster which remained constant (see

Appendix DZ'

The test for hyﬁothesis #3 (viewers' retention‘OE the visuai stimuli used
in the news stories) provide& five choices for each slide, one of which was
the correct one. Each slide was randomly shown on the screen for‘ten seconds .
Each subject was then asked to identify the visual frém each slide that was
used in the previous present;tion‘ {See Appendix E.).

' The test for hypothesis #4 (testing the viewers' general preference for
Fhe total composition cf the original 20'slide§) consisted of then step preference
scale ranging from "don't like at all' to "like very much"”. (See Appendix F.)
Each slide was shown for ten seconds and subjects were asked to record their
prefcreqtesl |

A t test was ‘used (in éach of the four experiments) to test for significant
differences between viewers' perception of shapes, colors, visual retenticn, '

and general preference for the total composition of visuals. The .05 level of

confidence was pre-set as the level for rejecting hypotheses of no difference.

g ’_ C e



PROCEDURL

Four tests were preparéd and administered to a total of 147 randomly

selected subjects from basic communication classes at Temple University. The

‘tests were administered successively to groups of 4-6 subjects at a timé. A

-~

viewing rooﬁ was set'forih and prePared to meet the prerequisites ipn projection
conditions, viewing disbfnces, angles, image size, timing of visual display,
etc.z? |

The stimulus materials utilized to test null-hypothesis #1 (shapes of
visuals), hypothesis #2 (color of visuals) and_null-hypothesis #4 (general
preference of visuals) consistgd of 20 color slides tagen from apn original
videotape containing 20 short stories in international, national and local
news :° Each slide captured the newscaster in a medium ciose-up while he was
facing the camera. His image occupied either.the left or the right of the
visual field. The other side of the slide (opposite the newscaster) was
proportionately balanced with the placement of visuals (specifically designed
for this Stﬁdy) to illustrate (symBolicallyj the content of the news story.
Consequently, the 20Idifferent stories were symbolically illustrated Qith 20
different visuéls (simple pigtures, drawing, faces, objects, etc.) alternately
placed on the ieft and right space of the visual field, keeping a séries af
variables constant that would have distracted the viewers, (See Appendix A.)
The stimulus maferiéls (Test ltems) used to test viewers' reteation (hypothesis

#3) of the visuval stimuli used in the previous tests consisted of 20 slides.

Each slide containing five visuals, the visual originally used to symbolize

the conteﬂt of the news story and four addiLional ones (similar to the ori-

ginal), symbolically depicting the same story were randomly presented to the

subjects., (See Appendix B.)

.@%ég
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" ANALYSES AND RESULTS

N £

The t test result of 2.719 obtained from the first test was significant. . -
Therefore, the hypothesis that the viewers' ability to perceive shapes (forms

or patternsf is intluenced by their placement on the right or left side of the
»
television screen supported the theory of the asymmetry of the visual field.

Table I shows the summary of the data obtained from the test of the first

—

hypothesis.

INSERT TABLE I HERE

- B

A closer look at the results of this test as shown in Table I indicates
the following: | - ‘

1. The viewers' abiliLy to perceive the visual ionLcnt‘p[ a picture is
closely relaieq and depend;nt on the asymmetrical‘blacement (left or
right)‘of thg visual within the field. | i e

2. The‘éimpler the visual qisp1a§ (the form, shape or pattern), the,
more readily it w;s perceived and ;ecorded by Lhé viewers. Nap-like,
human-like, single circles ktest items #6, 8, 12 ;nd 16 reqpectivély),
regéédless of their left or right placement within Lhé visual field,

?Ly of the subjects.  Comploex .

. were perceived by the greatost mijor
visual forms might he move interesting compositionally, hat they are

not readily perceivéd by viewers., Sce, for example, test ,lynms i3,

7, 11, 13 and so.

11
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TABLE 1
The Perceplion of Predominant Shopes (Forms)
Test  Visual N .
Item  Placement Shape " ‘Left Right -
1 R two circles/isometric - + 13
2 L two circles 27 -
3 L two circles/concentric 4 -
4 L circies/oiher . uﬂlg -
- 5 R othér/cirqles ) - ‘ 17
. 6 R map-like ~ o 38
7 L other/ambiguous 6 -
8 R “human-1like - 29
RS ‘R map-like/human-like ‘4 20-
10 L map-like/other - | 16 -
3 - -3 11 L othgr/aybiguous : 9 -
Tie 12 R map-1like- ) - 39
g ! 13 t R- other/rectangle - ]
. T -, . 14 _ R rectangle)oghey' ' - 20
15 L . réctangle/uddgcided .17 -
A 16 L circle - 42 -
., Ry R _citcle - 17
_;? @ 18 L circle/other T g2 -
;;l? * 19 gg . .6Lher/rertang10 - 16 - o
- 20 R rectangle o - 8




h

3. Lhe degree Lonhich Lhe symbolic presentalion of a news sLory, an
event, an idea, or an iusPiLulion is successfully perceived and
_ readilf described by the viewers dcpends on the viewers' ability to
identify ure visuals (the symbolic illustration) in terms of its
relationship to a known geometric figure. For example, test item #3
> (SYmeI%Zing world peace), #7 (symbols of the Democratic and Republican
parties), #11 (taxation in the U.S.A.), #13 (Utah's development of
‘energy soyrces) and #20 less (liquor laws and control of the state
of Utgh) are more or less known symb&ls, commonly used or easily
identifiablé’by adult viewer. However; they do ﬁot constitute a
‘specific)knowq, and simple geometric figure, and that might be a

-~ - reason for their low score.

The t test result of 4.475 cobtained from the second test was significant
at the .001 level. It confirmed the hypoLhesis (#23 that the viewers' ability
t¢ perceive certain éolors'more read}ly and distinctively due to the right or
left placement-within'the picture frame. Tahle II shows fhe summary of the

data obtained from the test of the second hypothesis.

»

INSERT TABLE II HERE

Altﬁough the subject of color perception and description by the viewers
is complex, a close look at the results of the second test (Hypothesis #2),

shows the following: -

10




TABLE 1

The Perceplion of Predominant Colors

Test Visual
Item - Placement Color Left Right
1 R yellow/white - 26
2 L yellow/white 15 -
3 L . yellow/whitLe 36 -
4 L . wﬁite 2 -
5 R black/blue - 36
6 R brown/yellow - 25
7 L brown/whité 4 -
8 E miXture/blue - ) 16
9 R while - 5
10 L yellow 18 -
11 L white 10 -
12 R white/red - 24
13 R yellow/green - 32
14 R yellow/green - 29
15 L yellow 24 -
16 L white/blne 20 -
17 R ‘ ' blue - 19
18 L yellow/green 22 -
19 L brown 29 -
20 R brown ‘ - 32

L46 = 1.3460 = 5.296 signilicant aL Lhe 001 level

0.253




A

l. Ome disliﬁclivv color, rather Ui a mixture of hazy, anclear colors |
is hetter perceived by the viewers. For example, test item 3
(clear yellow and white), #5 (distinctive black and blue), #13
(sharply defined yellow and green) #19 (only clear brown) and #20
(also clear brown) scoced high whereas test item #4 (hazy off-white),
#7 (brown and white) and #9, 10 and 19 {(unclear, indistinguishable
white) scored very low.

2. Since this study did not uyse a control gfoup to test for viewer pre-
ference of colors within the left and right sides of the visual
field, no conclﬁsion can be made as to whether or not red; (for
example) are perceived better when they are placed on the left side
of the screen ratner than the right. _

3. Although the subjectis were asked to identify the outsfanding,.predomi-'
nant colors of the.slides, it is probable that the significant
differences found (by rejecting hypothesis #2) is due to the visuals'
shapes and contents which is so closely related to their colors.

More tests are needed in this area.

The t test results of 2.458 obtéiqed from the third test was also signifi-
cant at the .02 level. It confirms the hypothesis (#3) that viewers will

retain the visuals placed on the left side of the screen better than those

.placed on the right. Table ITII shows the summary of the data obtained from

the test of the third hypotheses.

INSERT TABLE III HERE

11
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TABLE 111

The Relenlion of Visnals

Test - Visual -

Item Placement Left Right
1 R - 38
2 R - 35
3 L 34 -
4 R - 38
35 L 42 -
6 R - 41
7 L 47 -
8 L 31 -
9 R - 33
10 ‘R - 36
1 R - | 7
12 L 41 -
13 R - 38
14 L . o 35 -
15 L ‘, 25 -

16 L 33 ‘ -
17 . L 44 -
18 R -I 43
19 R o 19
20 L 21 -

L46 = 0.553 = 2.458 significant alL the .02 level.

0.225




Retention and recall of visnal stimuli is a1k a complcex process, amd, -
for the most part, hidden. Most of our recali aud retention is due to some
mechanism of the unconsciousness of which viewers are not always aware and
résponsible.‘28 The more complicated the visual display, the more complex is
its process of retention. The results of hypothesis #3 indicate the following:

1. Regardless of their left or right placement within the visual field,

those shapes and forms wlhich are peculiar, different, unique, unusual,
seeﬁ to be more readily fecognized. For example, test items #5, 1?,I
and 18 (see Appendix-B) have a very high score.

2. Visuals with color (along with théir unusual shapes) which are

different and distinctive are better retained and more readily
recalled. For example, see test items #6, 7 and 12.
3. The total score of retention of visuals place& on the left side of
the visual field is greater than the total score of those placed on
. the right (L = 362, R = 328). -

The t tes; result of 3.932 obtained from the fourth test was also signifi-
cant atbthe .01 level. It confirmed the hypothesis that viewers preferred the
composition of those slides in which the visuals appeareq on the left. Table

Ry

IV shows the summary of data obtained from the test of the fourth hypothesis.

INSERT TABLE IV HERE

The individual scores shown in Table 1V indicate that the viewers' clear
preference for asymmetrical father than symmetrical composition is--apparant.

More importantly, the scores in Table IV suggest that the placement of visuals

12



TARLE 1V

Total Composilional Preference of Still Viswals

- Test Visual

Item ) Placement Left Right
1 R - ‘ C 204
2 L ' 240 -
3 L 299 -
4 ' L 156 - -
5 R - 194
6 R - 203
7 L 104 -
8 R - 205
9 ' R _ 275
10 L 243 -
11 ' L : 236 _ -
2 "R | - 243
13 R - 173
14 R - 174
15 Lo 229 -
16 L 347 -
17 . R - 265
18 L . 247 -
19 ' L .} 189 -
20 R - 156

146 ='5.255 = 3,039 significant aL Lhe TO1 level ©

1.729




iltustrating l..llt.'.-t‘(.)llll‘.l'lll.. of Lhe story (narraled by the annomncer) on Lhe
viewer's lefll is prelerred as a general composilion,  Wilth greal consisteney,
the subjects scored those slides whose visuals were on the left highe} than
those slides whose visuals were on the right (see, for example, test items #2,
3, 10, 11, 15, 16, and 18). Equaily, the sum-total of the scoreS,of-the
slides where visuals were placed on the ‘left was 2190 as opposed to 2152 on

the right. .

CONCLUSIONS

Within the limits ©f this study, the following conclusions can be drawn;

1. Viewers' perception df certain shapes, forms or patterns of visual
stimuli is affected bf their asymmetric'placement w;thin the left o.
right-hand side of the visual field. B

2. Viewers' perception of certain colors of visuals stimuli is affected
by their asymmetrical placement within the left or right-hand side
of the visual field. However, the precise placement of such colors
within the left ;r‘right sides of £he visual f;eld remains unresolved.

3. - Viewers' ability to retain the sﬁapes and colors of visual stimuli
depends on (or is affected by) their asymmetrical placement within
the ieft visual field.

4. Viewers' preference for the total compositional structure of still
images is afflecLed by the asymmctrical plqccméut of Lhé visual
-t‘l(‘ments‘_l, on Lhe lefL or -ight-band si_dc'! of the visual lield.

A comparative study which wonld uLlilize a control gronp Lo Lesl Lhe

viewers' perception, retention and-prcferpnce of the some visuals alternating
sides within the visual field is warranted.

- >
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- APPENDIX A

STILL VISUALS (NEWS STORIES)
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Test Item (News Story) #2

Test Item (News Story) #3
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Test Item (News Story) #5
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Test Item (News Story) #9

Test Item (News Story) #10

Test Item (News Story) #11

Test Item (News Story) #12
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. ) Test Item (News Story) #14

Test Item (News Story #15
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-Test Item (News Story) #17

Test Item_(News Story) #18

‘Test Item (News Story) #19
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.
.... ' ., -~ ’
’
- [
. - .
S b
L. [
. S
. . * -
’/// h -
- .« . L]
;o ; L]
-
-
L3
L) ]
-
.
> [
- -
Y & iy
- o
g £on
f: .
a 4
W
hAS
L “a
"
-
Ny
R
7
.
—_—

APPENDIX B

g



b,

_ - e .
Jest Item M . Test Item #2°

s ~ News Story #12 , : - News Story #14

- Test Item #3 . =
News Story #18 : News Story

| Test Item #’-
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Test Item 1" : " Test ltem }6
News Story #4 X News Story #6

_ o ' Test Item #7 ~ Test ltem A8 -
¢ . News Stary #16 .. News Story #11
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Test ttem #9 Test Item 110
News Story #8 - News Story #5

: 4
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iest Itew N1 - . Test Item #12-

News Story #17 . News Story #19




Test [tem #13
News -Story N3

Test Item #15
News Story #3

‘;3(;

f—w

News Story #7

Test ltem ¥16
News Story #15

Test Item #14




Test Item 17~ Test Item 18
News Story #10 = . News Story #1
Test Ttem 9 Test Item #20

| News Story #20 ' . News Story #2
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MULTIPLE CHOICE TYPE TEST (HYPOTHESIS #1)
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DIRECTIONS

You will see twenty (20) slides rach consistina of an
izlustration/graphic and an annﬁuncer. Select the shape that
appears to you to be the most important (predominant or-out—

. standind)‘in each illustration/graphic by placing an "X* in

the appropriate box beiow. De sure to mark each of the twenty

b (20) siides. .
11| 2\3lalslel 7] 8T 9Tl n el alid i iefifiafis .
MAP~LIKE _ | P-LIKE
HUMAN-LIKE 11 il _ HUMAN-LIIG:
CIRCLE i CIRCLE
(2) CIRCLES . ' e T i (2) CIRCLES |
(3) CIRCLES _ T_ (3) CIRCLES _
ISOMETRIC CIRCLES . ISOMETRIC CIRCL.
CONCENTRIC CIRCLES 1 } . concanﬁi_x_c CIRC!
SQUARE i SQUARE - »
(2) SQUARES 1 e (2) SQUARES
(3) SQUARES j (3) SQUARES
TRIANGLE { TRIANGLE
(2) TRIANGLES 1 ‘ 1 (2) TRIANGLES
(3) TRIANGLES .. ' ol (3) TRIANGLES
RECTANGLE - 1! . T RECTANGLE
. (2) RECTANGLES 1 : " L] (2) RECTANGLES
(3) RBQ&NGIES | || { b bl (3) RECTANGLES
1;LIPSOIDAL 4 | ! } ELIPSOIDAL
AMBIGUOUS FIGURE ! | | i AMBIGUOUS FIGURE
| NON=IDENTICAL | ' INON- IDENTICAL
oTHER | | OTHER
™MDECTDED ‘ ~ JUNDECIDED
ERIC . 112 {3lafsfe|7]al9 Jio] 1t hizisfry]is] e hn]e[19] 20]
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MULTIPLE CHOICE TYPE TEST (HYPOTHESIS #2)
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- i A

DERECTON:

' Please select the colar that appears to be most important

(predominant or-outstanding) in each graphic illustration,

(excluding the newscaster) by placing an *X" in the apprpriate

box, Be. sure to mark each of the twenty slides,

SLIDE # 1 [ 23T 45| 6171819 110
| 1
Black . Black
white Whi te ?
| Red Red i
‘Blue Blue _i
Green Green J
Yellow _ . Yellow
 grange ' o Orange |
Brown i - Brown
Mixture - 1 Miggurd
SLiDE # [ 11 [1Z [13 14 [15 |16 {17 118 19 120
Hlack i Black
Whi te ' ] White
‘Red 1 l‘ Ked ;
Blue : Blue %
Green ; éreen
! Yellow [ _ b N q__ ' Yellow
tQEEEQEm,‘ﬁ__,_id______n___ IO R E Orange |
hEEQEE_#_*__"__-,__4_“_4___ . ‘“L _ Brown
Mixture L ] Mixtu;é



APPENDIX E

VISUAL RETENTION TEST

20




DIRVCTIONS
From among the five illusl;rati()ns containad in cach of
the slides y;wu are now about to see, check the one you think
wés‘-_ _used ‘n the previous test. Please check only one
illustration by circling the corresponciing lettoer.

4, A 5.

A . 2. A 3. A A

B B. ‘B B B

c c c c c

D D D D D

E E E E E

6. A 7. A 8. A 9. A 10. A

B B B B B

c c c c . C

D D D D D

E E E E E

1t. A 12. A 13. A 14. A 15, A

B B B . B B

] c c c c ¢

D D D D D

E E E ° E E

16. A 17. A 18, A 19. A ‘20, A
B B B B B -

c c c c c

D D D D D

B ; E E E E
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TEST STEP PREFERENCE SCALE (HYPOTHESIS #4) ~
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DIRECTIONS

.. Now, we will 1look again at the original twenty (20) slides,

Using the scale below, write a number in the box for each slido -

iﬁdicating how much you like the general composition of the

slide as a whole.
) . | NEUTRAL
' "DON'T LIKE O 1 2 3 4 5 & 7 #
i AT ALL I B B R N R e

9_10__ LIKE VERY
vV MucH

I "SLIDES ' [.SLIDES

1, ' 11,
D, . 12,
3. 3.
4, ' 14,
& . ' ]
II'S.. . ) .15-
6. [160 :
7. | 7.
3, ) ‘ 18, i
] ]
o, 19,
10. ‘ 20.
- E i
Lo . i
_f__\\ .
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(Sprlng 1974) and Vernon h Stone s "htLlLudes Toward Television Newswomen,'

‘See for oxamp]e, Lee M. Mandell and Donald L. Show's "Judging People in
the News - Unconsciously: Effects of Camera Angle and Bodily Activity," .
Journal of Broadcasting 17:3 (Summer 1973) and Thomas A. McClain, et. al. "The
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