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INTRODUCTION

Commercial Art 1 and Commercial Art II are approved elective art courses designed to give interested
students a wide variety of exploratory experiences related to consumer oriented design: This instructional
guide for Commercial Art I and 11 was written for high school art teachers who, through experience,
training, or interest, have soitie understanding of the three fieldsof commercial art commionly identified as-
vmual communications; product design, and environmental design. The content of this guide is chosen to
commumcate the scope rather than the depth of concepts to be developed in these exploratory courses.

Studenls lnterests and abllmes should serve as guldes to determme the modlflcatlon orfurther development

commumcanon or a semester ofproduct and environmental destgn Portlons of the units in media/ photo-
graphy are considered optional, depending on the availability of instructional materials, equipment, and
facilities.

Any general art studio of drafting room can serve as a classroom for comercial art courses. In addition,

access to a photographlc darkroom is necessary to accommodate fully the lessons in"photography. If a
darkroom is not available; the units in media/photography may be adjusted to emphasize television
production and filmmaking. Teachers may extend the uinitsin product and environmental design by makmg
use of the instructional gu1de titled Environmental Design. Regular art rooms can be used for instruction in
commercial art if portable drawing boards and additional storage cabinets are provided. Tracing tables, an
air brush, a wax machine, a videotape recorder, a phototypesetter; and a copy camera may be acqulred for
the long-range implementation of this program. Some of the tools and materials needed for these courses;

such as T-squares, triangles, and tracing paper, are the same as those used in mechanical and architectural
drawmg courses. A few sgectal pens, rulers and other drawmg tools would support the 1mplementatlon of

media courses may serve as references for some of the units described in this guide. Equipment which is
commonly found in school print shops, media centers, and offices can also be used to enrich the learning
‘experiences offered in these courses:




OVERVIEW

Comimercial Art I and 11 are sequential one-year elective art offermgs having one semester of Fundamentals

of Art as a prerequisite. Durmg these courses; students will explore some of the many vocational and

professional opportunities in art which generally are directed toward the consumer. Studio experiencesare
designied to approximate closely those which may be encountered in good production studios. Whenever
possible; students will make field trips to print houses and df‘slgn studios where they will have opportunities

to discuss job requirements with local artists:

Whlle they acqu1re the practlcal skills and information needed to produce art work, students will begin to

understand and use the design process: Design problems will be researched and analyzed, then developed

through 4 series of stages to become two-and three-dimiensional art and design. A basic goal of both courses

is to familiarize students with a systematic way of solving design problems. As in scientific inquiry,a loglcal
sequence of steps for arriving at a design solution will be: f

Adopt the problem and set a goal.

Analyze the problem and collect information:
Define the problem.

Develop alternative solutions.

Select an aiie’rnative (inboiVé-uééfé, if possible:)

NUESAR GEal oli Ses

Make an evaluation:

S:udent efforts in visual communication, product design; and environmental desngn will consider universal
needs for aesthetic and functional environments. Through these lessons, students will become more aware
of the impact of commercial art in their lives and begin to recognize the ethical and moral responsibilities of
designers.

advertising and promotional art: Cnmrnercnal Art I students also will consider some of the commnion factois

that dlrect the creatlon productxon and promotmn of consumer goods Otﬁer units W1H explore the

productlon or service such as a play, newspaper, exhxblt or special event.

The instructional objectlves defined for this two-year scyuence ol Commercial Art 1 and Il are denrved from
the Program of Studies descriptions of these courses. For more effective development of the units in this
document, certain of these instructional objectives have becn arranged in somewhat altered order from that

in which thev dppCdr m thc Program ()f S‘tudws h)r case ()fldmuhmtlon the mstruct'onai ObJCCtIVCS have
Commercial Art |
Upon completion of the first semester of Commercial Art I2 the student should be able to:

identify and describe aspects of visual communication in evervday life and in the design studio

demonstrate basic drawing and composition skills refated to visual communication

vi 7



S
demonstrate g'rzip'h'i'c designi skills through the prbductibn of signs or dispii&é
describe or Eiéi’ridﬁét’rété some of the processes related to 'cb'r'ri'r'riijhi'catibh media production -
In addition; upon comipletion of the second Seitiester of Cbmmerciai Art 1, the student should be able to:
identify and describe the aesthetic qualmes of photographs and photo displays
prepare photographs and art work for diSbléy or préSéhtétibh
describe and demonstrate the design process as applied to packaging | -
demonstrate a knowledge of some of the social, technologlcal and ecological systems that affect the
built envnronment
recognize the importance of the environment as a factor in architectual design and tae iiﬁbbi‘téﬁéé of
érbhitectﬁrél 'desig'ri as a factor in preserving the thirbﬁmeht

For either the one- or two-semester course; depending on the availability of mstmctlonal materlals
equipment, and facilities, the student should be able to:

demonstrate the knowledge and skills necessary to operate and care for a still photograph camera

- Commercial Art Il

Upon completion of one semester of Commercial Art II, the student should be able to:

camerd operatlon and negative stupplng
apply graphic- and display-art techniques to the production of a display
create commercial illustration for several types of printed materials

——mey

; 1dentlfy and analyze the composmonal and expressive qualities of photographic prmts
Upbh 'c'o"m'p'léti'(_)'ii of the second semester of Commercial Art 11, the student Sh'o'u'l'd be able to:

ééﬁééﬁiﬁéiiié some relationships between various components of a built environment

demomtrate knowledge of vxsual communication, product design, or envxronmental design through a
practical production effort

vi 8§



_For either the one- or two-semester course, glven the necessary instriictional materials, equipment, and -
facilities, the student should be able to: \

These mstrucnonal Ob_]CCthCS support those MCPS Goals of Education which state: “The rchool must help
- éach student gain: ' ~:.

o i , o 7 <3
kﬁéWlédgé 6f thé nature of creative and performing arts
‘experierice with a wide variety of art forms

v

ijhdérSténdihg of the contribution of the arts to human communication.”

The performance ob}ectlves c‘ scrlbed in thxs gmde are mtended to serve as a model rather than as a

aboiit the field.
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. - COMMERCIAL ART ]

GENERAL COURSE OUTEINE AND UNIT OBJECTIVES

The following sequence of units for Comimercial Art 1 & recommended. Local program or individual
student needs and the availability of equipment or facilities may affect the scope or length of, these, units:

Performance objectives are described to illustrate the manner in which instrictional objectlves may be
achxeved Instructlonal objectxves and performance objectives are listed in the order in which they appear in
this instructional guide. -

UNIT I ViSUAL COMMUNICAHONS o a NS
A. INTRODUETION

Instructional Objectlve 1. 771e sludem shouz’d be able to identify and describe aspects of visual

commumcanowm everyday life and in the design studio. -~
B

I. Identify the psychological and sociological factors involved in advertising art.
2. Describe.the organization and operating procedures of an art studio.

Inistriictional Objectlve 2. The student should be able 1o demonstrate bawc drawing and composition skills
related to visual communication:

. Performance Objectives:
I. Demonstrate fundamental drawing board skills.
2. Translaté mechanical or architectural aféiﬁiﬁéé into i]]iiéfff‘iiéhs.

.

]ettermg

B. GRAPHIC DESIGN B

! I
Instructional Objectlwe 3: The student shozdd be able ro demonstrate basic graphic design zechmques and
processes such as Iettermg and laj youl.

Performance Objgctives: o ™

L. Déi%éhét’ré’té an understanding of éoﬁirﬁoh ‘graphic arts vocabulary and processes. \\
2. Produce a simple graphic design following art studio procedures.

3. Identify and produce five basic layout compositions.

4.  Apply studio methods, practices; and procedures to a {inished paste-up mechanicai.

o | | ‘1x1 é
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. A

+ . 5 Identify and compare the mechancial reproduction processes available in the school. _ ’ :
C. DISPLAYS AND SIGNS

producuon of sxgns or dts)?l‘ays ) ) , ,
Performance Objectives: | /
1. Design and produce a three-color silk=scréen poster.

2. Demonstr’*te the use of the split image as the key slement in a poster dCSlg'l .
l‘.

B ILLUSTRATION
Instructional Objective 5. The student should be able 10 demonstrate some of the styles, processes, and
technigques of the commercial illustrator. = .

= - N L

Performance Ubjectwes , - N

i

1. Compare and discuss commercial iiiﬁéiééiiéﬁé in terms of 'st‘y'ié, process; and technique.
2. Develop a black-and-white illustration for a newspaper advertisement.
. . -~
3 Demonstrate the use of color as an accentuating or unifying element in commercial illustration.
4. Design a composite illustration using commercial photos for su'p'jéct material.
5. Produce illustrations for selected themes.
6 Make a drawing in the style of scientific illustration using a natural form as subject matter.
7. Iilustrate an idea or give directions using cartoons or simplified drawirigs. |
E. MEDIA/ PHOTOGRAPHY

Instructioral ijectlve 6. The student should be able 10 descrzbe or demonstrate some of the processes
relared to communication media productzon

Performance Objective:
Program a series of pictures and sounds from a prepared script to produce a v1deotape
© N

Instructional Objectlve 7. (Optlonal) The student should be able to demonstrate the knowiﬁdge and sku’is -
necessary 10 operate and care for a still photograph camera. - -

‘. Performnnce Objectives: .
I. Describe and demonstrate the optic principles of camera design:
2. Demonstrate the use of focal length adjustments on a camera.

Demonstrate how shutter speed affects the resulting photograph.

(¥S )}

%

9~ . o ';_.: 11 B :




2 :

v~

e

5'

1. Demonstrate procedtres for mixing and storing photo processing chemicals.
2. Describe the function and use of photo chemicals.
3. Demonstrate the use of the photo developing tank:

3. Demonstrate the pro\.esses for prmtmg black-and- whnte photographs

Instructional ijectlve .. The student should be able to identify antl describe the aesthetic qualiiies of
photographs and pholo displays.

Performance Objectives:
- I. Develop criteria for the selection and composition o'fl'étiBjéé’t matter.
2. i&etjtify aesthetically pleasing forms and compositions in photographs.
Instructional Objective 10. The student should be able 1o prepare phoiog:raphs"and art work for display or
presentation. ,

I. Demonstrate dry-mounting processes.
2. Demonstrate matting technigues.
UNIT II. PRODUCT DESIGN
A. PACKAGE ﬁESiCN
Instructional Objective 11. The srudeni should be able to desc rnbe and demonsirate the deszgn process as
apphed to packagmg - :
Performance Objectives:
.. 1. Analyze examples of product design, using critcria relatcd to function, aesthetics, and human nieeds.
N 3 . :
2. Research, design, and construct a prototype of a package or container.
B. (To be developed)
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UNIT III. ENVIRONMENTAL DESIGN
A. ARCHITECTURE — RESIDENTIAL

Instructional Objective 12. The student should be able 1o demonstrate a knowledge of some of the social,
techriological, and ecological systems that affect the bwit environment.

: Performrance Objeciive:

Analyze personal preferences for residential design and develop an interpretive model.

B. ARCHITFCTURE — MODULAR DESIGN

Instructional Objective 12: The student should be able 1o demonsirate a knowledge of some of the social,
technological, and ecological systems that affect the built environment.

- Performance Objectives:
I. Recognize module-based components in architectual design.
2. Design a multi-unit structure using module-based components.

C. ARCHITECTURE AND CLIMATE

lnstructlonal Objectlve 13. The studem should be abfe to recogmze the importance of the environment as a
factor in architectural design and the importance of architectural design as a factor in preserving the
environnient. : .

: Péﬂ'éiﬁiﬁéé Objective:

Identify several structural technigues which will accommodate excessive sun, wind, o rain:
D. RECREATIONAL ENViRONMENTS — AMUSEMENT PARKS
Instructional Objective 13 The student should be able to recognize the xmportance of the environment asa

factor in architectural desxgn anc' the importance of architectural design as a factor in preservmg the ’
environment.

. Performance Objective: ' e

‘Plan an amusement park for general public use where facilities are integrated with natural elements.

&
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UNIT 1.

[ J . —

Visual Commumcations

A:. INTRODUCTION

~ Instructional Objective 1. The studeni skould be able
to identify and describe aspects of visual communication
in everyday life and in the design s.udio.

. Performance Objéi:tii'é I:

Suggested Sequence for Instruction:
l:

2.

Wastemakerj by Packard o -

Identify and discuss the psychological and sociological
factors invoived in advertising art.

Display examples of various types of commercial art.

In a class discussion, trace the history of advertising art from the ancient craftsman’s stamp or
insigne to the radio and television commercials of today:
Read sections pertaining to the psychoiogy of advertising in Advertmng Graphlcs by Eockus and

Research Cbiﬁpéhlés have provided these facts about newspaper and magazine readers:

An ad headline with news is read more often than a headline without news.
Readers will avoid sentences with more than 12 words:

~ Phiotographs are noticed more often than drawings.
Ninety percent of readers lock at the headline or illustration and seldom read the body copy.

Collect; display; and discuss the significance; appeal; and quality of various examples of
advertising. Display a copy of Visual Persuasion by Baker and refer to itsillustrations. Discuss the
use of superlatives and repeated statements or 1m'1ges Refer to government regulations that affect
advertising and the role of consumer groups in controlling advertising. Cite examples such as the
restrictions placed on cigarette advertising and the regulations that specify how product weight or
volume is to be indicated on a package.

Instriictiorial Materials: .

(B) Visual Persuasion by Stephen Baker

(B) Adveriising Graphics by H. William Bockus

(B) Who Designs America by Lawrence Holland

Y
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. Assessment Measure:
Have each student select a poster or advertisement that appeared 50-75 years ago, then design one
to sell the same product today; or select a current advertisement and redesign it to appeal o a
different age group.
. Performance Objective 2:
Describe the organization and operating procedures of an art studio.
Suggested Sequerice for Instruction:

1. Arrange for and accompany students on a field trip to a local commereial art stadlo or view
filmstrips on careers. (See Appendices A and B and the filmstrips listed under Reuources)

2. Discuss the organization and function of all employees of the art stud;o.
3. Refer to Commercial Art Techniques by Ralph S. Maurello.

4. Match jobdescriptions tojob titles. Working in groups of 6 to 8 students, construct an organization
chart for a commercial art studio.

Instructional Materials:
{BY Commercial Art Technigues by Ralph Maurello
Assessment Measures:
Describe the personnel structure of the art studio and the functions of ’sta.ff mémbérs.

Credte a dlagram 1llustrat1ng the organization of an art studio; give a descnptlon of each job you
speﬂlfy

Does the diagram accurately place job positions in their proper order?

Do the job descriptions accurately match the job iiiiéé‘?

Instructional Objective 2. The student should be able 1o demonstrate basic drawi zng and composmon skills
related ro visual communication.

Performance Objective 1:
", Demonstrate fundamental drawing board skills.

Suggested Sequence for Instruction:

. Demonstrate the proper use of the tools nceded to lay out margins and legends.

2. Post pictures and narmies of drawmg tools.

2 15




3. Students hée T-square angle and scale to square a paper and lay out proper margins and iegehd.
4. Produce pencil linie exercises (plaids and radial design, ctc.) using H, 2H, and 4H pencils.

5. Letter aﬁ’d label legend according to accepted studio procedures.

Instructional Materials:

(B) Adveriising Graphics by H. William Bockus

(B) Commiercial Art Techniques by Ralph S. Maurello

Administer a vocabulary test which includes terms dealing with tools,” papers, and drawing
techniques.

Dispiay student work and conduct critique with these criteria: (1) proper line weight and
connections; (2) square margins and legend; (3) correct dimensions:

. Performance Objective 2:
Translate mechancial or architectural drawings into illustration.
Suggested Sequence for Instruction:

1. Demonstrate the procedure for making an isometric drawmg from a three=view mechanical
drawing. -

2. Have students produce isometric drawings from selected three-view drawings.

- 3. Explainand demonstrate perspective and orthographnc (elevation) projection. (Refer to Perspec-
~rive Drawing by French.)

4. Have students produce perspective or orthographic views of a three-dimensional form.
Instriictional Materials:

(B) Perspective Drawing by Thotias E. French

(B) Rendering with Pen and ink by Robert W. Gill

Assessment Measure:

Dlsp]ay student work and conduct a class critique: Use (1) ncatness, (2) dccuracy, and (3) proper

placement on sheet us criteri.
: Péf;i‘ériiiéiiéé Objeciive 3

art productlon

o R T




Suggested Sequence for Instruction:

i. Display examples of lettering styles.

2. Dermionstrate techniquies for tracing and enlarging letters using a grid system. Incliide spacing and
page placement. '

3. Using tracing paper and 'grid patterns, have siuaéhié draw guidelines; @ig;j@pa;ﬁ@g?gg’cq@ihg to
directions; and copy examples of basic letter styles including cursive, Gothic, Roman; and text.

4. Following a demonstration, have students design and produce a title using calligraphy.

5. Display and demonstrate examples of lettering tising mechanical {Leroy) and letter aid processes
(press type; etc.). ' : ‘

6. Have students design and produce a letterhead using mechanical and letter aid processes.

Instructional Material:

(B) Graphics Master by Dean Lem

Distribute self-evaluation forms and ask students to rate all lettering assignments using the
tollowing criteria:

Use of guidelines

Accuiracy of spacing

Neatness of letter form _ o .
Proportion and design of letters (calligraphy)

~ Composition
Performance Objective 4:
lettering.

Suggested Sequence for Instruction:

_—

Display and discuss copy-ready layouts for a variety of publications.

3. Have students select black-and-white illustrations from magazines and newspapers.

3. Have students create titles, subtitles, and copy to go with sclected illustrations. Letters may be
traced or copied, using a set of grids: ' -

4. Arrange elements into a unified, eye-appealing composition.

4 17



Instriictional Materials:
(B) Lettering by John Cataldo
(B) Zayout Four: Prtnnng Desxgn and Typograph 1y by Charles Felton

umty, movement; proportions;
; ii GRAPHIC DESIGN
Instructional Objective 3. The student shouid be able 10 demonstrate basic graphxc design technigues and
processes such as lettering and layout.

. Performance Objective 1:
Demonstrate an ﬁﬁdéiétéﬁdiﬁg of common graphic arts vocabulary and processes.

Suggested Sequence for lnstruchon

2. Show the film Graphzc Arts and discuss processes of graphics reproductlon

3. Invitea guest speaker from a local graphlc arts studio to discuss studio orgamzatlon and producnon_,
_ problems.

4. Accompany the class on a field tnp to a “producnon art department and print shop: Visit those

related to MCPS if commercial shops are not available.

5. Prepare and dxscuss a list of standard editorial symbols used by the graphnc desxgner

-6 Usmg a professmna] vocabu]ary, dlsCllbb the operatnon and important aspects of the art department
just visited. -

Instructional Materials:
(8) Advertising Graphics by H. William Bockus
(M) Graphic Arts, MCPS Fn]m #6550
Assessment Measures:
Administer a test on the v‘o"casma'ry and editorial symbols used by the graphics designer:
Have students describe the various furictions and opertions of a prodiction art déﬁartmém.
. Performance Objective 2:

Prodiice a simple graphic design following art studio procedures.

o s




Suggested Sequence for Instruction:

1. Review studio methods for produciion and presentation.

2. Display examples of logos and disciiss their characteristics and applications.

3. Students develop a logo (trademark) in black and white with half tones; using mechanical aids.

4 Add color to these logos and prodiice a color separation; using mechanical color aids on acetate
overlays..

Instructional Material:

(B) Comimiercial Art Technigues by Ralph Maurello

Assessment Measures:

Have Stt@@g’s prepare and present finishied art work in accepted form with tracing paper overlay and

Kraft paper cover sheet.

Display finished work of stidents and conduct a class critique.

- ijérforﬁiﬁﬁC’e Objective 3:
Identify and produce five basic layout compositions. -
Suggested Sequence for Instriiction:
1. Using examples, discuss five basic layout compositions: group; axial, path, grid; and Eahd..
2. From magazines and newspapers, have students collect illustrations; logos, and blocks ‘of copy.
3. Organize these collected elements into each of the five basic layout compositions:
Instructiona! Mﬁie’ri{ai: |
___ (B) Advertising Graphics by H. William Bockiss

Assessment Measures:
Display student-made basic layout compositions and conduct a class critique. -
Have students identify the type of layout represented in each example displayed..

Performance Objective 4:
Apply studio methods, practices, and procedures to a finished paste-up mecharical.

Suggested Sequence for Instruction:

I. Demonstrate and display examples of the following procedures: overlay.:registration; cropping;
trimming, stripping; and presentation’

- 4
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2. Using one of the five previously produced layouts und collected illustrations and copy; the student
should develop a paste-up mechanical according to given specifications: :

*

3 Incorporate the above procedures into a paste- up mechanical.

Instructional Material: ]

(B) Commiercial Art Technigues by Ralph Maurello

Assessment Measure:

Display finished paste- up mechanicals and conduct a class critique:
Derformance Objective 5:
Identify and compare the mechanical reproduction processes available in the school.
-Suggested Séiiiiéﬁéé for iﬁ§iriiétloﬁi
1. Usmg a selected p1ece of work from the previous assignment, erilist the assistarice of the media
~ specialist; in helping students reproduce their work through each of the processes available (both

transparent and opaque). Xerox, Diazo, Thermofax, mimeograph, ditto master etc. Each student
should have the opportunity to use each machme if p0551ble :

2. Have students exchange copies of their reproductions.
Assessment Measures:

- Administer a written test on the operation of the various machines used.

. Ask students to compare the results of the dlfferent processes in terms of clarity; aesthetic quality,
and completeness of detail.

Conduct a class discussion of the possible applications and limitations of each reproduction process:

C. DlSi?iAl?S AND SIGNS

" Instructional Objectlve 4. The student should be able 1o demonstrate graphrc design skills through the
production of signs or dlsplan o

Jr e

Performan ce Objectlve 1:

Deéiéﬁ and fﬁaaaeé a three-color silk-screen poster

I. Review poster desngn from an historical pomt of view. Refer to The Rise and Fall ofihe Posier by -
Richards.

2. Display examples of posters, both student and professional work.




.. -

3. Review all aspects of poster design: letter style, subject material, potential audience, colors to be
used; method of reproduction; limitations of media.
4. Direct students to produce several thumbnail sketches of ideas for posters and select the best one for

printing.

5. Review silk-screen block-out methods. Include cut film, tusche; and photosensitive film. Review
screen strétching procediires. '
6. Each student should prepare a screen and then print and mat his/ her best poster:

iﬁsiﬁiciioﬁii Materials:

Assessiment Measures:

Rank order the copies in the printed edition.

Display finished work of students and conduct a class critique.
Performarnice Objective 2:

Demonstrate the use of a split image as the key element in a poster design:

Suggested Sequence for Instruction

1. Choose plctures of one or two performers involved ini a sport stich as hockey, ba]let skiing, or car

racing; and enlarge their shapes to poster size.

2. Ctjt out and 'sp'lit each shap'é vertically ta providé two. ih’terestih’g silhouettes. 'Aiign cut edges on

appear 4s though a flgure is entermg the composmon from one side and exiting the other

3. When you have fnmshed a full-size “rough™ in pencﬂ on white background start laylng mﬂat color
and try to retain the impact of the posmve and negative shapes.

Assessment Measure

Dlsplay student work and compare the extent to which positive and negatrve spacesare well balanced

In each composmon 7

D. ILLUSTRATION '\ g .

lnstructlonal Objective 5. The\f\udem should be able 1o demonstrate some of the styles, processes, and
techniques of the commercial illustrator. T

s 2l
O : ’ ) \ .
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. Performance Objective 2:

. Performance Objective 1:

- Compare and discuiss comimercial illustration in terms of style,-process; and technique.
Suggested Sequence for Instruction:

1. Dlsp]ay a large variety of examples of illustrations and discuss the techniques involved: Include

medical, techmcal fashion, and display examples.

A varnety of illustration styles and techmques should be co]lected grouped, and mounted for easy

comparison by each student.

NY

Instriictional Material:

Assessment Measure: ' -

Have students drsplay some examples ofcommercral illustrations and discuss with the class why they :

like their choices; how they think each was done (medium used); where each could be most effective;
what age of type of person each wouid appeal to, etc.

Develop a black-and-white illustration for a newspaper advertisement:
Suggested Sequence for Instruction:

1. Explain and demonstrate the procedure for developlng an illustration for an advertisement, from
thumbnail sketch to camera- ready art. :

2. Post examples of each step.

3. Have students reproduce the value and ]me weight of several different newspaper illustrations ona
tracing paper over]ay usinig a variety of media.

4, | Ask students to compare the styles and techniques:
5. Conduct a discussion of the relationship of drawing style to the type of prodiict advertised.
Assessment Measures: . |
Each student should plan and prodiice a photo-ready black-and-white héwspaper illusiration.
Ask that each stiideiit display 'w*cs'r'k"iiha participate in a 'ci'a:s's'c'rit'iqué.
P ‘
Performance Objective 3:

Demonstrate the use of color as an accentuating or unifying element in commercial illustration:



Suggested Sequence for Instruction:
1. Display examples of commercial illustrations having color accents:
2. Begin the discussion of the psychology of color. Review color theory.

3. Directstudents to produce black-and-white illustrations using 2 water color wach to create a mood or

to draw attention to a particular area.
4. Each student should produice a full color illustration emphasizing one color:
Inistriictional Material:
(B) Commercial Art Techniques by Ralph S: Maurello
Assessment Measures:
Students should display work and participate in a class critique:
Ask that each student explain his/ her use of color i terms of the mood or image intended.

Design a composite illustration using commercial photos for subject material.

Suggested Séi;iiéiiéé for Instruction

suggesting fam;har story themes (Autos; motorcycles; race cars, or horses could be related to “the

chase 1n racmg storles dark 1nterlors old mansions sﬂhouetted agalnsta skyhne antnque furniture,

,,,,,,,,,,,,,

materlal pick photos that have unusual srlhouettes The outlines of objects are lmportant in

composition. If the chosen photos are ofpeople with their hands at their sides; if the forest; the house,

- or the cars are without distinctive shapes — no “bays” or “peninsulas” — it will be difficult toarrange

a collage with interesting negative areas:

2. Lay tracmg paper over the plctures you have selected and riake dark outlines of them: Foreground
shapes should be somewhat larger than those selected for the less important background

) Outlme drawnngs sho‘hld be on separate pieces. oftraclnf, paperso they can be moved around easily to

find the best arrangement. Create new shapes if necessary to lmprove upon the'composition. Parts of
objects can be moved or added

R ’ ) . -\../7‘
Leave one-third — or no less than one-fourth — of your background untotiched. Shapes should b

- placed close together in a path to make an interesting snlhouette

Arrange tracings on a 12 x 18 sheet of paper. Check arrangement with the teacher Tracings may be

taped down to the paper to hold them in place: {

3. Placea large piece oftracnng pape: over this pathllke arrangement, taping it down at the cornersand

tracing all the puilines of the images. Do this very precisely: Be sensitive fo the outlines of both

posmve and negatlve areas,; asthey will make or break your composmnn @s is probably the most
important step in the entire unit. _ , \\\v:i/

23 | :
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Lift up master tracing and transfer to the 12 x 18 paper. If selec:ed photos are too bright and gaudy;
modify or subdue the chroma. Black-and-white photos will allow freedom to use colors that fit the

COlT.lpOSlthﬂ

—————

Assessmeni Measure

Display all student corapositions and compare them for tite effective use of positive-negative space:
. Performance Objective 5:
"X ‘i’-, e S
Produce illustrations for selected themes.
Suggested Sequenre for Instruction:

. Display and dizcuss the characterisucs of 1llustratnons accompanying several magazme stories.
. " Summarize each story to point out the basis for the illustration.

2. Review illustration technigues:
3. Have each student select a skort story or a poem and create an illustration which accurately reflects

thie content.

Instructionzl Materials:

(B) Graph‘ic_ﬁéﬁéﬁ: Visual Céiﬁﬁé?i’iéﬁi by Alan Fletcher, Colin Forbes; and Robert Gill

(P) Graphic Annual (current issue) t

(P) Hllustrations (current issue) |

(B) lllustrators at Wor.. by Robin Jéédﬁés

Assessment Measures: o ' 7 ;
All student jllustrations should be displayed for viewing by the class.

Have each student read%r suramarize aloud a story or a poem he/she has illustrated. C]ass members
should try to 1dent1fy the illustration intended to accompany each selection read.

~ ; Performance Objective 6:
Suggested Sequence for Instruction: —
I: Display examples of scientific and technical illustration:

2. stcuss the 1mp0rtance of ‘accuracy and the umquc ablhty of an artist to emphasize certain details,

something a camera cannot do so well:

o | | - o,




3. Each student should ‘)rmg to class a small uprooted weed or Other plant with roots intact and
preferably bearing flowers or seed pods.

4. Us*ng pencds each student will draw the enitire plant as accurately as possnble

5. Fmally, each will make a detailed illustration of a small portion of the plant; e.2., leaf flower; or seed
pod. :

.

Assessment Measure:
Have students compare finished work with the plant itself.
Performance Cbjective 7:
Hlustrate an iaéa_pr g’iva directions usitg cartoons or simplified drawings.

3. Develop a “comiic strip” character and use it in a three-frame strip to convey an idea to the reader.
Instructional Material:

(B) The Art of Walt Disney by Christopher Finch

Assessment Measures:
Have students display finished comic strips.
Have students write interpretations of the irleas presented in each of the strips displayed:

E MEBIA/PHOTOGRAPHY

>

Instructiona! Objective 6. The studem should be able to describe or demonstrate s some of the processes
related 1o cormmunication media production. .

Performarce Objective:
Program a series of pictures and sounds from & prepared script to produce a videotape.

I. Identify and discuss common TV formats such as news shows, entertainment series, educational

information shows, and 5pec1a]s Determine the objective and the main staging or filming techniques

often used in each format:

———
\

2. Discuss the interrelation of the two e]ements of television - - auditory and visual. Demonstrate the

lmportance of each element by ﬁret viewing part of a show with sound and picture; next without

55
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‘View a television commercial and count the number of scenes projected: Categortze these as:

Extreme Long Shot (ELS, XLS); Long Shot (LS); Medium Shot (MS); Closeup(GU);-Extrenie
Closeup (ECU); Shoulder Shet (SS); Over-the-Shoulder Shot {OSS): Two-Sl.ot {2-S); Three-Shot

3- S) and Cover Shot (CS): Note the sequence of these shots and discuss how the prrncrples of visual
compqsmon (balance ard depth) apply. : ) \-\”
Revtew camera techmques such as zooms, dissolves, cu\ls, plans wipes, and keyrng effects. Refer to
Behznd the Camera by Kuhns and Glarlno and Action! ézmera Super Ezghr Cassette Film Making

Assign groups of students to select large art reproductrons from. the classroom file, each with an
accompanytng narrative description; and make tracings of the composrtrons Slides may be prOJected
mstead and rmages traced on a large sheet of er. (Prrnts are avaxlable from Shorewood
read a narrattve students should outline the section betng descrrbed usrng a rectangle correspondlng
'o the television aspect ratio of 3:4. Each shot should be labeled with the desired camera technique

"~ and then cut out; numbered, and arranged in sequence; to form a story board. =

Drrect students to use a v1de0tape recorder (or an 8 mm ca?‘era) to frlm the narratrves followmg the
story board outline. Refer to Introducing the Single Camera VTR System by Mattmgry '

Have students design and photograph their title and credit shots

videotape:

~

Thke students to visit a television studio to study techniques of production.

Instructional Materials:

. (B) Action! Camera: Super Eight Cassette Film Making for Begininers by Carrier and Carroll

(B) Behind the Camera by Kuhns and Giarino

(B) Introducing the Singlé' Camera VTR System by Mattingly

Assessment Measure: . ' o ‘ 3

Show the films to the class and invite students to critique the productions:

Q

Alterniate Activities

When camera or film are not available, the five activities described below may serve to introduce the

ﬁaunmrro’pe ;

A\

Make a simple spinning device called a Thaumatrope hy drdwmg an rmdgc on oric side of 42" disc, and a
complementary picture on the other srdc (Example: a bird on one side and a blrdedge on the other )
Attach two short strings or threads to the sides, and spin the disc.
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Revolving Disc

Sequentiali 1mages can be drawn ona cardboard disc which is then taped or glied onto anold phonograph

record Make a vnewer by cuttmg a s]ot ina pnece ofcardboard Put the disc on arecord p]ayer and ho]d

easy 1deas to start with.
Stibbbscbﬁé

A stroboscope can be made by drawing sequential imzges in a circle on a cardboard disc that is slotted
around the outeredge. Mount the discona Wwooden ice cream stick with a thumb tack. Hold the stick with

the images facing a mirror and spin the disc. If you look through the slots into the mirror; the images will

seem to move. Try spinning the disc in the opposite direction; also:

Flip Book

Btnd seqttentlal plctures drawn on faxrly stiff paper, into a book. As you flip the pages, the images w1]]

seem to move. This can also be effective by using sample paint cards assembled to change hues gradually.
For still another project, add designs that grow and burst like fireworks.

U Film

domestic bleach can be used to make animated movies by drawmg dnrect]y on the film. The i mages must.

be SImple because ofthe sma]l snze ofthe film and frames Frammg can be 1gnored for the ammator who

along the length of the ﬁ]m (Ifa copy of Hen Hop; the classic film ofthls type, is ava1]able the teacher

may wish to show it.) The hand-animated film can be made mto a loop to run continuously on the
projector; thus providing greater enjoyment.

If frames iare used. draw lines side-to-side between sprocket holes: Then create a sxmple 'sequence of

movement Using geo'netnc or abstract shapes repeated in cich frame. Remember that one second of
running time requires 18 frames of action; and a gradual change in the image will produce the best results.

Instructional Objective 7. {Optlonal) The student should be able 10 demionstrate the knowfedge and skills
necessary to operate and care for a still photograph camera:

Performance Objective 1:
Describe and demonstrate the optic principles of camera design. G
Suggested Sequence for Instruction:

I. Demonstrate and explain basic photo-optics.

r

Demonstrate the constriiction and operation of a pinhole camera,

Aaron Sussman or lemgrapln by Barbam and John U pton )

4. Have students 'c(instrl_lct a pinhole camera and take photographs.

“»
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Instructional Materials:
(B) Photography by Barbara and John Upton
Assessment Messures:

The student should show by diagram the path light follows as it enters a camera and produces an
image on the film:

Each student should display photographs prodiiced with a pinhole cariera.

. Assign a chapter gn focal length. (See Photography by Barbara and John Upton:)
2. Demonstrate iﬁél{::_'giéé of 1 stops:

3. Have each student photograph a subject, Using various f stops.

4. Ask all students to display and compare the printed results.

5. Conduct a discussion of the printed results. =

Instructional Material:

(B) th.)iography by Barbara and John Upton

Assessmment Measures:

Each student should draw a diagram showing several apeiture sizes and corresponding / stop
designations.

Ask cach class member to explain orally or in writing how depth of field relates to f stop.
Have cach student label his/ her photographs with / stops used and display these photographs.
Performance Objective 3:
Demonstrate how shutter speed affects the resulting photograph:
Suggested Sequence for Instruction:
Using prepared visual aids, discuss the effects of various shutter speeds and f stops.
1
15
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2. Students should be given these assignments:

a) Reada chapter on shutter speed in PHotography by Barbara and John Upton or Phorographv‘
Manual for Shutterbugs by Eugene Kohn: .

b) Photograph a subject by using various shutter speeds but leaving the f'stop at the same setting. B

Compare the printed resuits:
c) A'dju”st camerds to take 4 picture of a distant object and make an exposure using this setting:

d) From the original setting, move the fstop one setting hlgher and posmon shutter speed one -
setting lower. Make an exposure using this new setting.

e) Continue the same procedure, one f stop higher, one speed lower; until you can go no farther in
either direction.

f) Label, mount and display the photographs:
Instructional Materials:
(B) Photography: A Manual for Shutterbug by Eugene Kohn
(B) Photography: by Biﬁbéfé and John Unton
Assessment Measures:
Each student should éxp'iéin' how shutter speed and f stop relate.
Studenits should compare printed results with those of classmates:
A chart should be constructed by each student to show the relationship between f stop setting and
shiitter speed.
Answer questions similar to those on sample test questions (Appendix E).
Instructional Objective 8. (Optional) The student should be able to denionstrate procedures for processing
film and printing black-and-white phorogrzzphs
Performance Objective 1:
Demonstrate procedures for mixing and storing photo processing chemicals:
Suggested Sequence for Instruction:
I: C€Eonfer witha chemlstry teacher on MCPS rcgulatnons for mixing and stormg chemicals: Post charts

and discuss directions on mixing and storing photo chemicals in the classroom and in a personal
darkroom. EMPHASIZE SAFETY PRECAUTIONS: (Refer to MEPS Safery Handbook, Science

section.)

2. Have students mix and store their processing chemicals according to directions.
, I g
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Instructional Mﬁig’riﬁis’i
(M) Kodak instruction sheets for preparation of chemicals
(M) MCPS Safety Handbook
Assessment Measure:

After students have used chemlcals to develop and prmt aroll of fllm have them note any effect’ on
their prints attributable to improper mixing. Correct, if possible:

: Performance Objective 2:
Describe the function and use of photo chemicals.
Suggested Sequence for Instruction:

1. ASSIgn students to read the section on procesomg chemicals in Photography by Barbara and John

2. Demonstrate the steps. in processmg filtm in open trays.
3., 'A'ri'r;ng'e a schedule for studetits to develop and print a roll of film.
Instructional Materials:
(B) Kodak Master Darkroom Data Guide
(B) Photography by Earbara and John Upton
Assessment Measures:
Have each éiijaéﬁiié(;)ﬁéiﬁiéi a chart showing developing times for different temperatures.
Performance Objective 3: |
Demonstrate the use of the photo deyeloping tank.

Suggested Sequence for Instruction:

Dé'm'o'h’straté the prdc&duré ro'rd'eveidpihg film, 'u'Sih’g s the “Yankee” deveiopihg tank. (Refer to The

Sussman) Whl]e one-half the class is processing film, have the other half complete a reading
assignment on photo composition.

|
Instructional Materials:'
.(B) Kodak Master Darkroom Dala Guide

(B) The Amateur Photographer's Handbook by Aaron Sussman
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Assessment Measures:

Ask the appropriate half of the class to demonstrate to the other stiidents the use of the developing
tank.

Performaiice Objective 4:
Demonstrate the processes for printing black-and-white photographs.

Suggested Sequence for Instruction:

. Refer to visual aids and demonstrate the use of the photo-enlarger and the processing chemicals
needed to produce a fiﬁiéﬁéd photographic print.

3. Have students produce finished photographic prints from their own negatives.

iﬁ§iﬁiéﬁ6fi£i Material:

Assessment Measures:
Display all finished work and conduct a ciass critique.

Administer a wrltten test on the use of the enlarger. (Refer to Appendix E for sample test questions:)

Instructional Gbjective 9. The stua‘em should be able to identify and describe the aesthetic qualzues of
photographs and photo displays.

Performance Objective 1:
Develop criteria for the selection and coniposition of subject matter.
Suggested Sequerice for Instruction:

I.  After all students read the chapter on photographic composmon in The Complete Art of Printing

and Enlarging by G.R. Croy. discuss reasons some photographs are more interesting or pleasing to
view than others.

o

Conduct a class critiyue of collected photos.

3. Have studcnts analyze their own negatnvcs for such C()mp()bltl()ndl qualities as balance (horizontal
and vertical), eye movement within the picture, texture; and balance between dark and light areas.
{Refer to Photo Deésign by Harold Marite.)

4. Discuss photo cropping, using a visual aid to add clarity:

5. Have students crop finished. photographs in several different ways, then have thein compare and
chowse th oues they feel are done best. :
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Instructional Materials:

(B) bﬁz Library of Photography

(B) Photo Design by Harold Mante

(B) The Photographer’s Eye by John Szarkowski
" Assessment Measures:

Have each student use criteria developed during the unit to assemble a one-person show ofwhat each

consxders his/ her best work.

Allow each student to choosé a photograph by a recogmzed master photographer like Stenghtz,

Steichen, Adams; or Ulsman for written analysis of its composition and why it is good.
. Performance Objective 2: ,
Identify aesthetically pleasing f’o’r'ngand compositions in photographs. :
Suggested Sequence for Instruction:

1. Show selections from the filmstrip cassette series Jmages of Man, and discuss the techniques used by
eeVe_iél famous artist-photographers.

2. Have each student séléct any commonplace item like an old shoe; a tricycle, or a junk car, and
photograph it from different angles and with varying backgrounds:

3. Display these photographs, and condiict a class critigue.

4. Formulate criteria for recognizing an acsthetically pleasing photographic subject.
Instructional Materials:

(M) images of Man

(B) Life Li‘ﬁf&fj) of Photography

Assessment Measure:

Refer to photographs and ask students to exp!am how a commonp]ace item can be made to appear
aesthetically pleasing in a photograph, listing criteria for aesthetic preferences.

Instructional Ubjecnve 10. The student showld be able 1o prepare pho tographs and art work j;o'i eiispia_v or
presemanon
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Aruitoxt provided by Eic:

(B) Library of Phoregraphy by Life-Time Publishing Co.

Suggested Sequence for lustruction:

.Demonstrate proper procedures for dry 'r'n"o’l}niing a photograph:
Have students use the tacking iron and dry mount press to mount their photographs.
Instructional Materials:
Dry mount press directions
Dry mount tissue instructions
A&éégéﬁéﬁi Measures: R
Each student should describe in writiﬁg the procedures for dry mounting photos:
Students should critique their own prints as to whether the mounted photographs are wrinkle-free
and eveiily mourted. :
Performance Objective 2:

Siiggested Sequence for Instriiction:

|. Display examples of various matting techniques for photographs and art work. Discuss the

effectiveness of various 4 -rangement techniques such as centered, flush; horizontal, vertical, and off-
center. |

~Instruct students to mount their photographs or art work in the most effective manner, considering
the composition and the type of display.

!‘\)‘

Instrictional Miterials:

{B) Photo Desigin by Harold Mante

Assessmient Mleasures:
Fach student should assemble and dispiay work in a4 one-person show.

Hive stindenits produice nidts. Compare these. and indicate a general quality for each student’s work.

33
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_UNIT 11 . COMMERCIAL ARTI -

A. PACKAGE DESIGN

Instructional Objectlve 11: The student should be able to describe and
demonstrate the design process as apphed to packaging.

. Performance Objective 1:
Analyze examples of product design; using criteria related to function, aesthetics, and human needs.
Suggested Sé’(jiieh”cé for Instruction:

1. Review the prmcxples of design as they pertain to manufactured or handcrafted forms. (Refer to
Design Through Dlscovery by Bevlin and several issues of Packaging Design and Industrial Design
magazines.)

2. Dnsplay and dISCUSS selected examples ofobjects in which the elements and pr1n<:1ples are applled to

3. Students'sh'o'ul'd be encouraged to develop a picture file in Which similar objects are rank ordered in
terms of function, aesthetics; and human needs:

ins’li';i(:li’()’i’iiil Materials:

(B) Design Through Discovery by Marjorie Beviin

(Py Industrial Design

(M) Merchandise catalogs such as Sears or Wards: |

(P) Packaging Design . .

Assessmient Measures: |

I. Shown an assortment of handcrafted objects and other designs, tlile stident should describé the
elements and principles of design emphasized in each: o

2. Most students should be able to compare and evaluate the desxgn ina sernes of related handcrafted
objects such as an automobile model series. '

3. Aek studer‘ts to determme the deslgn comp'mblllty of reldted objects(toastcre blenders ora teapot

Performance Objective 2:
Resedrch, design; and construct a prototype of a package or container:

Suggested Sequence for Instruction: - |

I. Collect a variety of product containers dnd puckages along with promotnonal material related to
them. Cosmetic products provide excellent examples of packaging.

21 34;__
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... 2. Group these items according to whether the product iﬂS(gi_)'__éiiij;iisjigijéédi'piﬁ'fgiigjdrl!yxng.(rbf)ahimguis;ci
sales itemnor {c) 4 luxury item. Discuss these categories and develop a list of characteristics
describing each group. :

3. Using the collected samples and prepared visuals, discuss package design in terms of (a) elements of

design; (b) fabrication materials; (c) printing considérations and constraints; and (d) fabrication
considerations and constraints. Packaging Design magazine is a good reference which occasionally
includes sample materials and -packages. Refer also to Five More Eggs: Traditional Japanese
Packaging by Hideyuki Oka.

4. Discuss market research in terms of:

defining the market toward which advertising is directed or in which a product will be sold

defining the needs and desires of consumers as well as their buying habits

pinpointing specific product advantages which can then be extolled in advertising

measuring the hard image and indicating the necd for change or strengthening of that image

5. Ask students to identify several products for packaging in single or in multiple units. Limit the
number of products identified so that each one is sclected by at least three students.

.

6. Have students design a questionndire for use in researching the niarket for their products: (See
Appendix C for sample:) '

7. Ask the students to work i teamms to survey students in the schoul during lunch. and before or aftcr
school. . '

8. Sirvey information should be tabulated and the basic criteria for an acceptable product design
formulated:

9. Stiidents should prepare thumbnail sketches as ideas for their package design: critique them
individually; and select the best idea for development.

0. Displav completed packdages i groups according to the product selected:

. >

1. Conducta group critique of all packages on the basis of graphic design, fortii. typography. sclection

instructional Materials:

S (P) Industrial Design
| (P) Packaging Design
(B) Packaging: The Comtemporary Media by Robert Netibatier
(B) Five More Fegs: Traditional Japanese Packaging by Hidevuki Oka
(B) Tradvnmrkv. by Peter Wildbur
35
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Each student should decide which package is the best in each group and state reasons for the
selections. :
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_ _UNIT IIL._ . o COMMERCIAL ARTI

Enwmnmemal Design
A: ARCHITECTURE — R’E;Sii)’ENTiAL’

Instructional Objective 12. The student should be able to denionstrate
a knowledge of the social, iechnological, and ecological systems that affect the built environment.

Performarice Objective:
Analyze personéi'pféferences for residential design and develop an ihiéfﬁféiij/'é model.
Suggested Sédﬁéﬁﬁé for Instruction
I. Discuss the physical, social, and acsthitic niceds of people.
2. Develop a list of tfunctions that a house should serve.
3: Discuss traffic patterns and Sidiﬁgé ’zi’n"d' titilfty nceds.
4. Consider the nced to use sunlight and shade to conserve energy for héating and cooling.

and Interior Envircnnieit by Forrest Wllson and obtam other resource materiats from the
Industrial Arts and Home Economics staff.) i

5. Review standard symbols used by architects to represent structural features: (Refer to Architecture

6. Prepare a class list of the characteristics essential or desirable to incorporate in a planned dream
house; and develop a bubble diagram showing various home fiinctions and their relationships toeach

other; to the sun; and to the site;
7. A checklist should be developed by the class for the planied hiouse to include:
’(i'cn”c'rni‘ location and size of lot
Style of architecture
- Number k‘if rooms and other spaces like garages
Types of materials preferred {exterior and interior)
l.andscaping
Instructional Materials:
(B) Architeciure and inierior Environmeiis by Forrest Wilson
(B) Architeciure: A Book of Pre;ia-m/én- Yousig Adudts by Forrest Wilson
(B “Architecture: Residential Drawing and Design by Clois Kicklighter
(B) “The ivizistjc'r Builders.™ Arr and Alan, Vol. 7. No. |
(B) Dem,rnmg Houses: An- ﬁhmrmed Gurde by Walker and Milstein
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Assessment Measures:

Having listed his/ her own priorities; each student should design and draw to scale the floor plan fora
“dream house;” using standard architectural markings: (To provide for individual differences; the
instruction may allow students to plan the interior of a mobil hotme, a van, or a trailer; or the
assignment may be for the layout and the furnishing of a single room; making color charts and adding
swatches of fabrics to be used:)

How effectively has the student reflected his/ her own stated needs and interests in the dream house
design?

Are measurements scaled accurately? e

B. ARCHITECTURE — MODULAR DESIGN

lns;ructlonal Objectlve 12 The student wzll démonstrate a knowledge of some of the socidl, technologzcal

i"efrform’ﬁnce Objectives:

1.

2

Recognize module-based éérriﬁéhéﬁté in architectual design.

Suggesied Sequence for Instruction:

Bronowski states in the Ascent of Man that the key to man’s construction ofcomplex architecture

lay in his ability to combine bunldmg components, rather than relying on a single material in its

natural state, sich as a tree for a beam or a single stone for a pillar.

relatlvely short lengths 9[ sﬁtﬁoheiheiarrrrs/thgticould safely span them. The Romans increased the span

bstween columns by usinganarch to brrdge their crowns. Renaissance builders deSLgned a higher and
lighter space by using a pointed arch in combination with the ﬂymg buttress.”

Contemporary structures provide a variety of spaces through the use of engineered beams or trusses
and lightweight materials. Inflatable structures and geodesic dories provide even greater. potential
for enlarging spaces. Smallér room size spaces are prefabricated in factories or on the ground and
then placed into any desired arrangement. Moshe Saftie designed concrete and fiberglass room
modules in this way. for the Montreal World $ Falr Wnere dncnent trlbes constructed module-type

predlcts that huge ories may someday cover entire crtres Scientists now workmg in Antarvvtrca are
living under siuch structures. These dome modules consrst of glass or other material in triangular
frames which are locked together:

Maryland for examples of modular urbun pldnmng where scveral basic house forms- are repeated
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Instructional Materials:

(B) Defensible Space: Crime Prevention Thoiigh Urban Design by Oscar Newman
(B) “The Master Builders,” Art and Man, Vol. 7, No. |

(B) Modiile, Proportion, Symimetry, Rhythm by Gyorgy Kepes

(B) Visio”n:a'ry Cities: The Arcology of Paolo Soleri by D. Wolk.

Assessment Measures:

Students design a structiire using components of two or more different modules; they then producea

model for efficient; multi-unit housing of the future. Modules may be found objects such as

containers, junk parts, or other forms available in quantity.

The models may be compared in terris of aesthetic value, structure feasibility, and social impact. The
question of whether many people can afford detached single-unit dwellings shotuld be considered,

and these multi-unit types of housing should be suggested as a possible solution to high costs.

}. Discuss the social implications of muiti-unit housing on a large scale.

~ARCHITECTURE AND CLIMATE

* Instructional Objective 13: The siudent should be able 1o recognize the importance of the environment asa

ficior in architectural design and the importance -of architectural design as a factor in preserving the

environment. S -

. Performance Objective:
Idéhtit‘y_'séi/é'rai structural techniques which will accommodate excessive sun, wind, or rain.

. Suggested Sequence for Instruction:
By trial and error through the ages; man hus designed and built structures from available materials in
a way to withstand prevailingelements. Ingenuity in devising weatherproof structures from common
materials has been an important key to man's survival. Builders have always known that the
durability of their structures was} in part, dependent on the environment. It is important also to
understand that the survival of an environment depends on whether buildings are designed to oppose
nature or to function as extensions of it. :

" Today. primitive societies in rain forests: as well as condominiiim owners along seashores; have
learned to build on stilts or pilings in order to withstand the drenchings of rain and poundings of

ocean waves.
) . Noah's Ark is an example of a structure being designed to work with forces of nature. 1tic ark
survived its tests by the elements; but many large structurcs in recent times have not done so well. One

of the better known examples is that of the Imperial Hotel in Tokyo. designed by Frank Lloyd
Wright; that hotel collapsed during an earthquake. Architects now design floating structures which
are cushioned from the shock of carthquakes. '
o ‘ E % 39
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Aruitoxt provided by Eic:
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_and porches.

minimize the effects of arctic wmds tunnel entrances are lower than inside hvmg areas, causrng cold

air to drop beélow the floor level.

houses may be buried under thirty inches of earth, using its insulating qualrtres for protection from
severe heat of day and cold of night.

The people of the desert in ancient times iearned to live in their environment. In the Sahara today,

In Amerrca New England farmhouses have addmons that connect the house and barn s0 that the

large porches and raised ground floors to take full advantage of cooling breezes ,!P,Eh?,wer{m,!lem!é
climate' The lndian teepee is ideally constructed of readily available animal hides over long poles

¢

In Normandy, France, where winds are very strong, many houses have rounded, thatched roofs
facing into the wind; while on the leeward side; the roof opens into a conventional, peaked overhang
In Provence, the northern facades of many buildings have only one story, with few windows, as

protection against the wind; while southern facades usually have two stories with shuttered windows

a

All buildings are'solar collectors. Architects and builders must learii to utilize better the oldest and
often the most efficient collectors: windows and skylights: In the long run; there is no choice but to

live with nature; and with a growing shortage of fossil fuels, living spaces can no longer be designed to
use only artificial means for heating and cooling. .

Read the chapter “Cltmate Control Earth Capsules in Archnecture and Imerzor Envzronmenr by

possible environmental requirements of man hvmg on another planet Compare these with
requirements of a pet hamster, dog, or horse.

Compare the pldns ofa house hedted only by frreplaces thh those ofone usmg central forced air or

condltronlng heating systems, wall 1nsulatlon insulated glass windows, etc:

Show ptctures and pldns of Terraxet the underground soldr-heated Llcmentary schiool ini Fairfax,
Virginia. :

V'mety ofcountrtr‘s and historic pertods Ask the class to tnfer what kind ofenvrronment and climate

’ cach is and state reasons for the inferenccs.

Instructional Materials:

0




D. RECREATIONAL ENViRGNMENTS — AMUSEMENT PARKS -

Instructiongl Objective 13 The sludent should be able 1o recognize the importance of the environrient as d

- Sfactor in architectisral dés:gn and the importarice of architectural design as a factor in preserving the
environment. =

Performance Objective:

Plan an amusement park for general public use where facilities are integrated with natural elements.

Suggested Sequence for inétructibn:

L

Carnivals; fairs; and amusement parks are specral envrronments that are planned for entenalnment

: ,and relaxation. The activities provided are often informative as well as entertaining, especrally at

trade fairs and world fairs. Amusement parks are becoming more informative as they are designed
around a central theme: Parks like Busch Gardens and Disney World emphasize one or more themes -

related to varrous world cultures the pact, or the future. The theme park is an excellent site for

Consider amusement parks as being a bal‘meed arrangement of environments for movement and

rest, comfort and cxcrtement eatrng and conversation. Relate these elements to the varrous types of

Reéfer to the article “Travel Guide to Theme Parks™ And collect descriptive literature on amusement
parks lrkc Disney Land; Sea World; and Hershey Park. With the class, develop a chart that shows

various kinds of amusement park structures, facilities; and spaces: (Include the rides, food

concessions. games comfort stations, transportatron facilities, gardens, and picnic areas:)

-
Develop a set ofgraphlc symbOl that would be used by all students in planning their designs. ldentrfy
and drsplay the markings used by architects and landscape desrf,ners to sl'ow trees, shrubs walks,

and streams: Review the concept of working “to scale.”

Provide a map of.a large irregulur tract of land, rn"di;ating the location of forested areas, streams,
hills; and roads: Using this site; students design a layout for an amusement park with graphic symbols
1dent1fy1ng the varloua;tructures Students may, instead, build a-topological model and locate clay
or cardboard structures dccording to a plan. (Refer to Anutonn ofa Park by Rutledge for sample

park plans and symbols:)

Instructional Materials: R o

(B) Anatomy ofa Park by Albe-t Rutledge _ : ) /"

(B) Design with Nature by lan L. McHarg )

I oo B " L . S B [ S
© {P) “Travel Guide to Theme Parks,” from The Instrucror by David Christopher

s
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Assessment Measures: -
. X
'l.’ ‘\,\13 3 ] wdfa

Studerits Wil assess their own des*gwus ' ow mg criteria:
LKL A

Natural elements are a part of the plan.
Parking areas, walks, and food and rest facilities are included.
Structures are grouped or scattered according to their function and need.

All elements are shown to scale.




COMMERCIAL ART II
GENERAL COURSE OUTLINE:AND UNIT OBJECTWES

altered to suit local program needs and adjusted to the ]lmltS imposed by the available facilities.
Performance objectlves are intended to illustrate the manner in which instructional Ob_)CCthCS may be
achieved. Instructional objectives and performance objectives are listed in the order in which they appear in

this instructional guide.

UNIT L. VISUAL COMMUNICATIONS

A. GRAPHIC DESIGN

lnstructlonal Objective 1. The student should be able to demonstrate production processes related to
graphic arts such as 1ype specification, paste-up, copy camera operation, and regative slrlppmg '

Performance Objectives:
I. Identify several type styles and demonstrate type measurement.
2. Identify the terms and symbols commonly used in writing copy or type specificitions.

3. Usmg a prepared layout; use accepted studio procedures to produce a camera-ready paste-up
complete with printing directions.

4. Demonstrate the operating procedures for the copy camera:
5. Demonstrate procedures for negative stripping.
B. DISPLLAYS AND SIGNAGE

Instructional Objective 2. The student should be able 10 apply graphic- and display-art techniques to the
production of a display.

Ps-formance Objectives:
Design and constrict a display for the promotion of a product or service.
(QF ";l;USTRATiGN

Instriictional Objectne 3. The studeiit 9hould be able to create comimercial llluftrauon for several ypes of
prmted materlals :

Performance Objectives:

I Pmdua four illustrations b‘md on a selected photograph, ¢ach one using color in a different

2. Design a layout for a fushion advertisement, emphasizing ambiguous forms.



3. [Illustrate a poem, essay, or technical/scientific concept.

4. Produce a 16-page picture storybook in color, including prematerial such as title page.
D. MEDIA/PHOTOGRAPHY
Instructional Objective 4. (Optional) The student should be able to demonstrate a knowledge of several
basic filmmaking processes; including animation: '
. i‘erf’ormince Objectives:

l:  Demonstrate pushing, burning, and dodging techniques for photo processing and printing.

2. Distinguish between various types and weights of photographic papers and choose the best one for a

particular application:
3. Demonstate the us of polycontrast itrs and papers.
_ 4 Demonstrate some of the techniques of film animation.
Insiriictional Objective 5. The siudent should be able fo identlfy and analyze the compositional and
expressive qualities of photographic prints.
; Péﬁé?ﬁiiﬁéé Objective: |
Produce photographs which demonstrate a variety of compositional and expressive qualities.

UNIT II:. PRODUCT DESIGN
A. INDUSTRIAL DESIGN
Instructional Objective 6. The student should be able to apply an understanding of the design process 1o an
environmental and industrial design problem.
. Performance Objectives: - ‘
I: Identify criteria for the development of a &ééigﬁ and for the ééﬁtfé\i\()'f a dé§igh solution.

2. Design and develop a rendering or prototype of a product.

‘3. Identify the design characteristics-of an interior or an industrial design .F‘)f(s&iiéi;,_ L
3. Béscrisg the steps riecessary for developing a functional design. \'\._.\‘

 B.(To be developed)

UNIT I1I: ENVIRONMENTAL DESIGN

A: INTERIOR DESIGN

 Instritctional Objective 7. The student should bé able 16 conceptiualize soie relationships between various

components of a built environment.
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. Performance Objective: B
N ;7 . . KAty

Explore the structure and organization of'jka theatre by partncnpatmg ina stage production:
B. URBAN PLANNING = CITIES OF THE FUTURE

Instructional Ob]ectlve 7 The student should be able to concepluahze some reianonshlps between various -
components of a built environment.

. Performance Gﬁjééiﬁéii
Id}ﬂfy/thé rhajbi structural components ofa community and incorporate them in a design fora city.

%Formulate a solution to several community planning problems of the future based on a consensus of
student opinions,

UN!T Iv. CULMlNATlNG ACTlVITY

Instructional Objective 8. The student shoulid be able to demonstrate knowledge of visual commumcalzon.
product design, or environmental design through a practical productton effort.

: Péfﬁiﬁiﬁéé O’Bjééii’v'é’
‘Plan, organize, and develop a complete production, either individually or as a membeér of a group.

~

1345




UNITL ‘ | COMMERCIAL ART I

A. GRAPHIC DESIGN

Instructional Objective 1. The student should be able to demonstrate.
production Pprocesses related 10 graphzc arts such as type specification,

paste-up, copy camera operation; and negative stripping.

: Performance Objective 1:
Ideﬁtrfy several typ'é sty]és and demonstrate type measurement.

I Usmg handouts and a demonstratlon 1ntroduce the method of type measurement and review the

2. Tikeﬂeidl\trip to a local printing house that uses a variety of type styles.
3. Point out the type styles in use in most school print shops:
4. Discuss the creation of type faces and refer to type designgrs like Caslon and Bodoni. Have students

make tracings of several type styles
-5, Using a line gauge, measure the type found in magazines and other printed materials.

6. Have students make a collection of printed type faces and include an example of each of the common
styles from 6 to-72 picas.

Instructiona} Materials:
(B) Advertising Graphics by H. William Bockus
(B) Graphics Master by Dean Lem

- Assessment Measures:

Students should be given a test on basic type styles. - -
Students should be given 4 test on - tise of the line gauge:
. Performance Objective 2: o : .

Identify the terms and symbols commonly used in writing copy or type specifications:
Sﬁﬁgégié& Sequence for liis'iriiéiiéiii‘

l. Prepare handouts and diScuss terms and symbols used to correct copy.

2. Clarify definitions by referring to examples:
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Instructional Material:

(B) Advertising Graphxcs by H. William Bockus -
Agséssiﬁém Measure:
Each student shou]d check his/ her corrected proof agamst a master ga]ley/proof

Performance Ubjectwe 3:

Usmg a prepared ]ayout use accepted studno procedures to produce a camera-ready paste up
complete with prmtmg dnrecnons

Suggégtéd Sequence for Instruction:

l. V'RCVICW studioprocedures for the production ofa paste-up with color overlays. (Refer to Advertising

Vtrimm‘-d reproductions, heading and body copy reproduction, photo posmon black artwork
“trademark, trim, and registration marks. In addition, the paste-up should have a silhouette halftone

or dropout overlay and a color overlay with- régistration marks. Include a]] notations such as

redurtlons screen percentages reversals, and key lines:
Instructional Material:
(B) Advertising Graphics by H. Wiiiiérﬁ Bockus
Assessment Measures:

Have students display finished work and pzirricipﬁtc in a class critique using the following criteria:

a) e]emcms approprldte to the product ad theme

b) eﬂectlveness of ad

¢ principles of design - - unity, balance movement, emphasis, dccuracy, neatness of preparation
and presentation ~

Students should demonstrate an understanding of vocabulary by using relevant terms indiscussions
and critigue. - '

. Performance Objective 4:

Demonstrate the operating procedures for the copy camera.

6 4y




Siiéééiiéﬂ Sequence for Instruction:

1. Prepare a list of vocaBulary terms and review these wnth students. (Refer to Aa'vertzsmg Graphics by

Bockus or Graphics Master by Lem.)

2, Dnstribu z dlagrams of your copy camera with explanations of each major part. Discuss operating ,
theory:.

3. Demonstrate ’m_)'w the copy camera works by photographing-a piece of artwork.
4. Review each step in the copying process as listed on handouts. -
5. Review procedures fér' developing exposed film. PéSt directions and exaniples.

6. Students are gnven the ¢ opportumty to use the camera to photograph their camera-ready work from

_lthe previous project.
7. Students develop their film,

(ifﬁ camera is not available for student use,.a good undcrstandmg of the process can be gained by
studying pp. 155-164 in Advertrsmg Graphics by H. William Bockus: )

)

L4l

liisii‘iiéﬁoiiél Materials:
(B) Advertising Graphics by H. William Bockis
(B) Gf'ziﬁii‘i*ﬁ Mzﬁiéi by Dean Lem

Give a written test, on the 'o'p'é'rati'o'h of the copy camera.

Have students display fimshed negatives and comment on exposure, focus; and developmg
characteristics. :

Performance Objective 5:
Eéiﬁohstréié procedures for negative stripping:
Suggested Sequence for Instriiction:

o1

Display examples of 'n'éga'tive' st'rip’p’ih'g;

w3

“Have each student strip his/her own negatives using a paste-up produced earlier:
Instructional Material:

'(i;)' Advertising Graphics by H: William Bockus

o
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Assessment Measures: .

Students should display their work and participate in a class critique with these criteria in mind:

a) accuracy (all registration marks matching) ‘ = ;
b) neatriess (lack of visible pin holes or scratches on the riegative)

Siﬁ&éﬁi& éﬁoﬁl& Frizilié or “bhrn" offsei piéies ffor}i éfriboé& negatives: (Since directions for making

B DISPLAYS AND SIGNAGE

lﬁstiuéti@ég Objective 2. The student should be able to apply graphic- and display-art techniques 1o the

production of a drspiay

Performance Gﬁjééfﬁéf
Design and construct a display for the promotion of a product or service:

Suggested Sequence for Instruction:
I. Exhibit photographs or project slides of display units showmg a variety of styles and techniques.

2, 'Discuss current trends in merchandlse display by categorizing several ways to exhibit; such as a -
- window display, a portabie item’or point-of-purchase display, and a wall-in display (like a room),
Other categories may relate to instruction or descriptions of products and services; a tableau or”

feature display which resembles a stage a self-serince dxsplay unit; and promotxonal displays:

shown in a trade magazine, and obtain scrapped dnsplays from stores and showrooms

4. Discuss recent trends in pomt of-purchase dmplay techmques De51gners are mang more use of

humor, and they are paying greater attention to-structure in that displays must be portable, be

shipped knocked down, and be assembled easily in the store. The shape of this type ofdlbplay isalso

important; as it * commumcates to a consumer.

5. Discuss displays that move, Point out common ways that animation is used as an attention creating -
device while serving a functional part of displays. For example, a hand may be fechanized to remove
the lid from a container. These techniques of motion introduce an clement of showmanship o a
display. Although often dramatically arranged, window displays are not so elaborate today as they
once were.

6. Using an assortment of small, empty boxes painted whxte and pieces cf mat board; have students
dsscmble a mock up of d dlspldy umt suntcd toa seleclcd product Revxew technlques for cuttmg,

,prefabncated dlspldy

7 Revnew techniques for adding color and typogmphy Ihcsc tcchmqucs may include air brush
preswed type screen printing, und relief design:
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Each student should compare his/ her desxgn solution with those of other students ratmg desngns on

the basis of (1) how effectively a display is related to the product shape; color; typography; and use;,

and (2) how well constructed and finished 1t is.
Instructional Materials:
(M) Creating Displays
(M) Ideas for Displays
(M) Planning Displays
(M) Un’%i Display

€ lLLUSTRATlON

Instructional ijective 3. The student should be abl‘e 10 create commercrai ziiustranons for several types of

printed materials.

Py Ilustrations 17 (Current edition)

Performance Objective 1:

Prodiice four 1llustratlons based ‘on a selected photograph; each one using color in a different
medlum

1. Revnew and dlscuss the characteristic quality of a varlety of color média.

2. Display examples of illustration in a variety of media.

3. Have each student use desngner colors, tempera, felt- tlp pens; and inks to- produce each-of the four
illustrations (a different medium for each one:). -

4. Have students mat their four 1llustratlons: use tracing paper overlay and cover sheet.

Instructional Material: C

Assessment Measures:

Ask students to interpret the various moods created by the different media.

Direct students to pick their own favorite illustrations to include in their portfolios:

. Performance Objective 2: _ '

Design a layout for a fashion advertisement; emphasizing ambiguous forms.
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Suggested Sequence for Instruction:

colors that gradually or abruptly change into more readable or realistic forms: The publrcs vrewrng
habits have been conditioned to this “music of form” by years of flat-shape, animated cartoons with
accompanying distortion and abrupt scene changes. Many advertisements and divider pages in brochures
are also using a similar double-take approach. Akstraction and non-objective art are becoming a real part

of our eommunrcatlons system; and art students should be sensitive to it, understanding its use.

I. Froma fashron magazme select a vingle fashion figure in an interesting pose. Place a sheet oftracrng
vellum over it and make a line drawing from the photo. Now cut out two large composing L's or a
viewing fraitie 5o that the negative and posrtrve spaces fight for maximum attention. Draw the border
around the selected composrtton By runntng a pencil around the inside edge of the ’s: Transfer this

_ 2. Add two or three type letters or a single word to the layout, but relate them to the frgure and keep
s them ambxguous also. One possibility is to.darken half the letter face: = - —

3. Layanother sheet of tracing paper over the bond layout; and with your pencils, start laying in solids
— blacks and ffty percent flat grays. ln the ltne drawrng, a spatta] arrangement was used to make the

even more ambiguous: Perhaps an arm could be black from shou]der to elbow and gray from elbow
to fnger tips. Perhaps one slde of the face or garment cou]d be the same value as that ofthe adjacent

throughout the composition: The type can be treated in the same fashion. [t is not necessary to black-
in every letter.,

4: When you are satisfied that you have an ambiguous feeling (similar to a double-take) and that it
required. . more than a passing glan"c'e to understand the figure, check this tissiie value Stijdy with the
teacher. Next lay in the values on the bond and complete the layout by adding a narrow black border.

(While you work, keep a piece of clean paper under the heel of your hand to prevent smearing.)

Drsp]ay all finished layouts, and have students discuss the a'nbnguous c]ements of each design with
the class.

Performance Objective 3:
illustrate a poem: essay. or technical’ scientific concept.
Suggested Sequence for Instructions:

I, Display and discuss examples of story or book illustraticns. Compire and contrast illustrations from
children’s books, dictionaries, and scientific and technical publications.

2. Discuss some of the techniques required. Refer to visual aids.

3. Create a series of thumbnai! sketehes and develop full itlustrations of the ones that best convey a
story: j
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Instructional Materials:
{P) Art Direction _Magaziné
(B) Graphics Annual (current edition)
 Assessment Measures:
Havc; studenits mat and display finished work and participate in a class critique.
- Ask students to submit work for inclusion in the school literary magazine.
Have students place their work in portfolios.

. Performarnce Ubjective 4:
- 3

- Produce a 16-page picture storybook-in calor,-including prematerial-such-as-title page. - - - -

- Suggested Sequence for lnstructmn

. Read Makirig Pictiire- Books by étép’h’én F. Gordon.

2. Dlsp]ay examples of sequenual 1l]ustrat10ns used in plcture books and discuss styles and techques

3. Discuss the po'ssxble m'et'a'mo'r'p'hbsm of one shape or idea into anbther.

4: Produce thumbnall sketches of ideas. Display these ideas; and with the help of classmates, choose the
best one to develop mto a sequerice of pictures to tell a story. '

s, Usmg pen and colored ink; produce a series of drawings suitable for printing:

Instructional Material:

'(B) Making Picture-Books by Stephen F. Gordon

Assessmem Measiires: 3

. Students should display finished work. ©
Selected stuaéﬁt;wm shotild be critiqued by students.
D. MEﬁiA/ﬁHbfﬁéﬁAﬁﬁY

Instructional Objective 4. (Optional) The srudent should Ee abie to demonstrate a knowiedge of severzzi
basic filmmaking processes, including animation. j

Performance ﬁﬁjééiii;é i:




Suggested Sequence for Instruction:
1. " Review film processing techniques:
2. Explain the procedure for “pushing” negatives.

3. Demonstrate the techmque of "burmng and "a'odgxrg and show examples of each:

<@ v

4. Assngn readings on these photographic techniques in books, like The Cumplete Art of Printing and
Enlarging by O.R. Croy and The Amaleur Photographers Handbook by Aaron Sussman:

photographs in which they are used.

N

.x‘issessmrent Measures: .

, .étuééhts.dispiay riegatives that were pushed and post all relative data.

Students display their photos that were dodged and burned and explain the technique.
Instructional Méiéfﬁﬁiss |

N (B) The Amareur thographers Handbook by _Aaron Sussma;ﬁf
Performance Objective 2:

Dlstmgunsh between various types and wenf,hts of photographnc papers and choose the best one fora
partlcu]ar apphcatnon '

1. Display labeled photcs prmted on several different typss of surfaces:

2. Discuss with students the differing qualities and possible applications uf cach weight paper.

(S

Print thé saime photograph on a variety of pdpers Motint eachone and labelas to ty pe and exposure
data: N ) - :

, 4. Print a portrait on a texturcd portrdlt paper and on a shect of high contrast f)yiif)éf; €6ﬁi§éké:§hé

/ results: ' o
Instriictional Matesials: )
(B) Amphoto Black and White Film ata Book
(B) Kodzk Master Phol() Guide

c




Assessment Mezsure:

e
o

Performarice Ob’jé’cﬁiré 3 o =

Students should . ndentxfy the best paper for (l) a-soft-textured portrant (2) a stark, very graphlc
imagg; (3) a very precise multi-contrast object and (4) clouds.

S_uggested Sequence for Instruction:

2

a

Demonstrate the use of polycontrast filters to control value and contrast.

-

Dlsplay and compare examp]es of photos made using po]ycontrast filters and some photos not using
filters:

v
\

Studems will prbdnee a series of phdt'o'grap'hs using. the same negative but Wit‘h a different

and poly-contrast papers and filters to produce a crisp; s sharp print.

Instructional Material:

(M) Kodak Pfoiy:i:'bmjrast Filter Instrifctions

A ..
Assessnient Measures:

3

Suggested Sequence for Instruction:

L.

i

Have students $tate to what extent they were able to produce a crisp, sharp print from a “thin”
ﬁég:i?in:. Ask each to submit an example for a class critique.

Demonstrate some of the techniques of film animation.

/

View MCPS ‘films like Toys, The' sznerf Fire, and Clay for an mtroductlon to animation

: techniques. Discuss and categorize various dnimation methods such as cutouts flip cards, drawing
directly on film (black or clear lcader), clay, toys, and pixitation.

Read discussion of film animati'o'n in any approved book or p'eriddi'cai.

Demonstrate the use of ammatlon in tlt]m;, Compare the techniques ‘of pixilation (filming a live
actor, as if he were animated, wnth single-frame shots) with the use ‘of animated puppets or clay

figures. . : ~
A class discussion comparing, live with animated films should emphasize what each type can and
cannot do: When should animaticn be used? Why? A comparison of reruns ofthe old Star Trek tlive

~ action) to the new one (animated) may be useful.

concept of metamorphosls Plan an animated f1]m that portr'lys the ]etters of th a]phabet each
®
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evolvtng from the § prevrous letter and developrng into the next Letters may appear n alphabetrcal

sequencmay be arranged to form words. Each student Wl]l work ina standard formet drawrng
and colorlng a letter in hns/ her own de51gn ln a bCl‘lCS of 20 drawrngs or cells that letter is sllghtly

SCQUCHCC OI ex pOSUl‘ES

~

To create a synchromzed sound ﬁlm first select a simple rhythmrc instrumental prece of music:

Determine the length of time between rhythm beats and integrate this with the standard exposure
rate of 18 or 24 frames per second

8. If a camera is not available, an alternate approach to this problem would include the use of film
leader; black or clear; with the letters scratched or drawn with felt pens.

Instructional Materials:

(P) “Dialogue with a Plasticine Sculptlmator, George Hood, American Cinematographer, April 1978,
pp. 394-395.

(M) Media Center Activities; MCPS Media Field Services, May/ June 1978,

Commumczmons Jan. 1978, pp: 34-42
(P) “Twenty \J:ghts in Clay," Doug Fellman, Anerican Crnematographer Aprrl 1978 pp. 392 393.
Assessment Measiure:

After students view the film several times, have each one identify the letter or letters most CrLatrvelv ,
developcd '

Instructional Objective 5. The student should be able 10 ra'ennfv ard analyze the compositional and
expressive qualrtres of photographic prints.

Performarce Ob{e’cnve:
Produce photographs which demonstrate a variety of compositionzl and expressive qualities.
Sugpested Séquén”cé for Instriction:

. Display photographs by former students which exhibit a wide variety of Cnm*)osrtmnal and
expressive quality.

2. Engage the class in a critical discussion of these photos. Which ones have the most visual and .
emotional rmpact’ How did the photographer achieve the mood desired? Note how subjects aré
positioned and emphasized within the total composition. (Each student should use an evaluation
form as shown in Appendix D (o rate cach phnln ) :




3. Each student should prodiice a photographic study depicting the moods and feelings of a person they
know well (20 to 25 photos), being conscious that lighting and positioning of the subject create these
effects. A ‘

4. In a professional manner, students should display their work as one-person shows.

Instructional Materials:

(B) Creative Photography by O.R. Croy

(B) Photo Design by Har’qid Mante

(B) Piotography in America by Robert Doty

Assessmient Measiires:

Select a group of photographs and ask students to identify the ones that depict certain emotions of
feelings. '

Students should either submit photos to a critique by class members or write a self-evaluation.



Uﬁif 1L ' ' COMMERCIAL ART II

A. INDUSTRIAL DESIGN

Instructional Objective 6. The student should be able to apply an understandmg of
the design process to an environmental and industrial design problem.

Performance ﬁﬁjééiiQE 1
Identify criteria for the development of a design and for the control of a design solution.
Performance Objective 2:
Design and develop a rendering or prototype of a product:
I. Discuss the following reasons for designing a product, and cite exaniples:
Competition: Monopolies and chain stores offer house brands.
Distribiition systems: Catalog stores have lower operating costs.
Diversification: Conglomerates can supply their own needs:
Market developments: Home and export -— space shuttle age is beginning.
Social changes: S;:ﬁig'r Citizen population is increasing in U.S.
Invention: Wafcr-thin\transistprs make pocket calculators possible:
Variety reduction: Convertible atitos are béing phased out of production.
(The first four reasons are likely to be motivated by sales: the remainder by researchand mechanical -
changes:)
2. Identify produicts which will fit into any four of the categories listed.
(Refer to current issues of Industrial Design and Packaging ’{’)’éﬁiéﬁ:)\
3. The teacher seleets one cmcrmn for dul;_,n 45 the focus for a class prob]cm and ldentlkles 4 product

that wou]d fit this category.

Example: The pocket calculitor; a result ofsp.m ape invention, his recently chomL a highly
competitive product on the market: By analyzing the characteristics of a variety of instruments
and after conductmg .1 markct survcy ol consumer nceds suggest 4 way in which d pdrtlculdr

~g

4]
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4. Discuss _fﬁé; following factors and their influence on design solutions:
hiirian rieeds and functions
product furctions
aesthetics
materials
forming processes
packaging and display
prodiiction tirie
promotion e
costs

plaster; wood):

6. Ask students to develop thumbnail sketches of several ideas, then produce either a rendering or

prototype of their design solution:
7. Read chapters in the design process, materials, and research resources in Designing Today's
Inistriictionial Materials:
(M)_Assembling a Car

(B) Designing Today's Manufactured Products by John Lindbeck

(M) Forming a Can

Assessment Measures:
From a display of all designs produced by the class, have each student identify the one he/she
considers to be most successful and state reasons.
Have students evaluate their own designs in terms of meeting the identified need; consideration of
human needs and functions; aesthetics: product function; use of materials; complexity of forming
processes: and time required for production:
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As tirie permits, desngn problems from the following list may be assigned or the student may  select one as
an optional design problem:

Redesign a hand tool or sports item to be functional, aesiheiicéii’y’ pleasing; econc . - ‘al to produce.
Design-a substitute for the safety pin.

Design a chair which is stackable with others of like kind.

Design a device which is not a tray to carry six glasses or cups.

Design a iooiﬁpasie container without a screw top:

Identify the design characteristics of an interior or an industrial design product:

Performance Objective 4:

Describe the steps necessary for developing a functional design.

Su’ggesied Sequence for Instruction:

ro

Prior to this century; architects designed their own interiors; and manufacturers relied on the
decorating skills of various craftsmen: As investments in building and manufacturing increased, the
need evolved for specialists to design interior spaces to be compatible with architecture and other
specialists to integrate -pleasing and functionai forms with manufactured products. Sometimes the
two specialties now are combired and interior elements must be fabricated to specifications; as in
alrpldnes or stores. Industrial designers and interior designers now make important com ibutions to

built environments:

Interior design has achieved recegition as a profession through the efforts of major architects Frank
L:loyd Wright and Mies Van der Rohe; and through its  emphasis at the Bauhaus school in Germany.
The Bauhaus espoused the theory that architects; painters; and sculptors must recognize the
composite character of a building. Usually, commercial interiors are designed by professicnals while
homcowncrs rely on their own preferences or take ideas from articles published on the SUbjCCt

The field of industrial design is more clmcly allied with the economics of manufacturing: Because
large investments are made in producing commercial products, busiriess tirns to industrial designers’
to rescarch, design, and package their goods: After a careful analysis of the consumer’s preferences
and niceds and a consideration of engineering and manufacturing problems; designers attempt to
develop economical, functmndl and attractive designs that can be widely marketed or can serve a
specific purpose.

Students and teacher should collect a wide varicty of photos of the object or interior as it has
appeared over a time span in mierchandise catalogs.
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Studying all examples, have the class develop z list of characteristics of appearance function; price
range, mamtenance features etex, of each Singly or 1n groups students should desngn a

of consumers would prefer (See Appendrx C fo. a sample survey questronnarre ) Students must

Wbi‘kiiig With the survey responses, each Stifdei’it ShdUld interpret ihfbrmétibh ﬁhd prbduce a new
des1grr At this point; methods of manufacturing; packaging; and marketing should be considered. If

a product contains mechanical parts the desigried form must accommodate all necessary elemcnts
like motors and switches. Students should research the materials and the manufacturlngprocesses to
be used. ldeas should ﬁrst be developed in a series of thumbnar] sketches and notes Each skuich

designs may also Be presented in model form
Instructional Materials: |
(M) Assembling a Car
(M) Crafting a Chair
(B) Designing Today’s Manufactured Products by John Lindbeck
(M) Forming a Can
(P) Indusirial Design |
(P) Interior Design
(B) Pz'iz-léz}‘éiné:. The Contemporary Media by Robert G. Neubuuer
(B) “The Shakers;” from Design for the Real World Art and Man by Victor Papanek
ASSESSMENT MEASURES:
Compare survey data with the design solution.
List the steps that were followed in developing a design.

a)iqplzw Complctcd models and renderings in the libraiv qnd tike a popular vote on cach group of

B. (7o be developed)
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UNIT IIL . COMMERCIAL ART II |
Efﬁf?f R 7”771 fosfﬁ :
nvironmental Design |
. A: INTERIOR DESIGN
Instructional Gbjective 7. The student should be able to conceptualize
some relationships between various éb_rﬁp’biiéﬁis of a built éiﬁﬁféﬁﬁdéﬁ;
Performance Objective:.
Explore the structure and organization of the theatre
by péfﬁtipétihg in a stage prbdiit:tidh_.

Suggested Sequence for Instruction:
I. Explain and discuss the role and responsibilities of each theatre department head:
2. " Create a flowchart diagraming the structure and staffing of a prodiict organization.
Add small tabs indicating the responsibilities of each studeit.
Conduct a tour of school stage facilities and identify stage nomenclature:
Discuss equipment; design, construction, decoration, assembly; manipulation, and technology
necessdry for a production.

3. From the following list of options; have each student select an arca of strong interest and assuimie
some role in responsibility for the production.

Costume Design

Display and Exhibit

Graphics (posters. programs, tickets, and production)
Ilustration (program, posters)

Lighting Technology

Makeup

Model Making

Promotion and Publicity

Properties




Set Construction
Sét Decoration

Set Design

Special Effects
Stage Technology
Textile Design

4. Have students do the necessary research, preliminary sketches, models, and ﬁmshed art work
assxgned to them witiiin the established deadlines.

Assessment Measures:
Have each studerit outline the organizational structure of a stage production.

Administer a test in which the student will describe the stage layout and the function of facilities,
ising appropriate terminology. .

Assign reports on the responsibilities assigned within chosen areas of werk.

B: URBAN PLANNING — CITIES OF THE FUTURE

Instructional ijectnve 7. The student should be able 1o concepmaizze some relationships berween various
components of a buiit environment.

.

, identify the major striictiiral components of 4 community and incorporate them in a design for a city.
Suggested Sequence for Instruction:

The average citizen may not know that crty plannmg isa much broader activity than simply arrangmg and

regulatmg land uses The crty planner helps the commumty "nake dec151on about ltS 50CIal and economlc

growth. The followmg unit deals mamly with physrcal chdrdcterlstlcs but capable students should be
encouraged to consider social and economic issues: (Drscass and correlate this unit with a social studies
teacher:)

Study the plans described in Makzng the City Observahle by Wurman; and the text Babylon to Brasilia by

Hlller Dnscuss the advantages ofplanned communmes as contrasted wuh typlcal urban sprawl Look at.

publnc bmldmgs parks, and recreauonal areas. COl‘lll‘d\I and compare the agrarran planmng ideas
expressed in Frank I loyd Wrnght $ Broadacrc Clty wrth Le Corbuxrer S plan for Chandlgash lndra and

»
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countryside. Discuss 6p€ﬁ space as 4 community need. Discuss the location of apartments, niulti-unit
dwellingu, and single unit dwellings: Consider these questions: Is playground space adequately provided?
Are hospitals, churches and schools easily available to each neighborhood? How far do I drive to work or
school? Can I ride my bike or walk to the store? Where can I play ball? View and discuss the films Why

Man Creates and City: Heaven and Hell.

Use small blocks of matérials to represent structures, and make preliminary models of a planned
commumty showmg resndenndl and busmess areas. leferentlate Eetween apartments and multi-unitand

pf trriafﬁc into and out of the Lommumty. Translate this plan intoa sca]ed drawing, using a coding system
to identify various components:

Instructional Materials: .

(B) Ari/S‘earrh and Self- Discovery by James A. Schinneller

(M) City: Heaven and Hell MCPS F2839
(B) Columbia cnd the New Cities by é'u”m'e"y Breckenfeld

(M) Why Man (‘;{"ai'es MCPS F4765
(B) Your City Has Been Kidnapped by Ron Jones
Performance Objective 2: ‘

Formulate a solution to several community planning problems of the future based on a concensus of
student opinions.

Suggested Sequence for Instruciion:

. The uty is one solition to 4 number of problcms that confront mankind today as thev have ini the
past. Early cities grew out of a need for protection from an enemy and took the form of fortresses.
Wails and moats that were rebuilt in ever larger circles have been replaced by bands of parkiike
ncighborhoods in older citics like L.ondon. Simiilar * green belts” are now a planned element in urban
design and serve our need to have access to nature: In planning for future cities, consideration should
be given to psychological as well as physiological and ecological needs. Today city planners seck
solutions that are .1ppr()prmtc for human values, limited energy resources, and optimum use of the

natural environment: Many views of the future see our being dominated by machines or colonizing
otiter spice because of dwindling resources on earth, The “small-is-beautiful” movement would limit
‘future development. One future model is described in the movie Star Wars, which deals with an
interplanetary society éﬁd an unknown cnergy source: '
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. How will people commiunicate?
How will Eoijses use sba’ce?

Will new Sports develop’? : _ .

- How will the elderly, te sick, and’ the socially malaJjusted be accomimodated?

3. Models for city planning that take into account varying social factors may be predicated by art

students, using a modified Delphi techhique to formulat:: the scenario for a Utopian city.

4; After dnscussmg future cmes students should Voanteer tlu.lr conceptmns cf housmg, government

students to a concensus of probab]e characterlsncs of the fu*ure cntv
Instriictional Materials: |
(B) Archigram by Peter Cook
(B) Architecture 2000: Predictions and Methods by Charles Jencks
(M) Cities and History: Changing the City F4523
(M) The Ciiies: To éuﬂa" the Future F5156
(B) The City in the Warfia of the Future by Hal ﬁé!iﬁiéﬁ

- (B) Defensible Spcve by Oscar Newman

(M) How to Look at a d‘z_'v F4768

(B) Planning Cur Town by Martha E: Munzer
Asseéssment Mzasures:

Working in groups, studenits may produce a mural or a three-dimensional conceptualizazénn of their
future city. -
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UNIT IV. | | COMMERCIAL ART II
Culmmatmg Actmty

prpz?tz::t design, or enwronmemal deszgn !hrough a prarltcai productton effort
. Performance bi;je’ciive: |
Plan, organize; and develop a éamplété p’té'dtiétib’h; either individually or as a member of a group.
1. Allow each studént to select a projééi within his/ her area of interest or specialization,
Consider the following:
Architectiiral presentation
Bulletin boards or exhibits
Displays or exhibits
Literary arts ﬁiégéiiﬁé
Movie film
Néwsp’a'p”er Art
Publicity
Stage prodiction
Videotape
Yeurbook art
2. Have each student develop a progression of steps from the planning stage to the final /;BEéa’u"c’i;

Proposal, discussion with art teacher, rahgh sketches

Time outline and established deadlines

Compreticnsive design or model for production or final product
Assessment Measure:
Evaluate student efforts in teriiis of thie degree to which:

plans and organization for proposed project werc submitted
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work reflected research, where riecessary
i ,,;[iti,:;,,, j,‘i.‘-‘
work stages were identified and deadimes met

work was displayed and critiqued ¢

responsibility was accepted for the care and safe use of tools; media; equipment, and/ or facilities
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COMMERC[AL ART I AND II

GENERAL BIBLIOGRAPHY

Some out-of-print (O.P:) books mtght be located through Montgomery County hbranes Montgomery
College libraries, or in professnonal art libraries.

Anderson, Arthur D: A Designer’s Notebook: Bloommgton HI:: McKnight and McKnight Pubhshmg Co
1566.
For the student of industrial design. Can effectively be used in art since it covers the elements and
prmcnpals of art and design. Especially valuable a< a resource for thiree-dimensional desxgn concepts
Anderson, Donald M. Elements of Design. New York: Holt, Rinehart and Wmston Inc:; 1961
In terms of two-dimensional graphic representation, this book deals with the structure of effective

communication in world art and the structure of our enwronment Relates classroom experiences wnth
those of the student’s background.

Baker, Stephen Visual Persuasion. New York: McGraw-Hill, 1961. O.P. |
The author presents the psychology and techniques of advertising art and photography and the effect of
pictures on the subconscious. An excellent refcrerice even though it is slightly dated in terms ofcurrent
trends.

Bevlin, Mafjorie B. Elliot. 3rd ed. Design Through Dtscovery New York: Holt, Rinehart and Winston,
Inc 1977

author states that design is not a project syntheslzed ty people but rather has its ongms in the natural
order of the umverse Bevhn re /lCWS oesngn in 13 types. of vnsual expressmn mcludmg handcrafts

Bo'ck'us, H. William, Jr. Advertising Graphics. 2nd ed. New York: Macmillan Publishing Co., Inc., 1974.
This text is designed to be used by the advertising artist: It shows tools, design elements, and production
processes that concern an ad designer. Philosophies of art, economics, and education are discussed and
related to the advertising field.

Breckepfeld, Gurney. Columbia and the New Cities. New York: Ives Washburn Inc., 1971. O.P.
This is the story of the new-city movement as it first began in Europe and is now underway in the United
States. One author delves into early new towns in America, discusses Lake Havasu City, and concludes’
with four chapters on Columbia; Maryland. Sparsely ilii;iétréitéd with black-and-white photographs.
Brurﬁrﬁitt Wyatt Kues New York: Western Pubhshmg Co.; 1971. s"
This small paperback book is profusely illistrated with dlagrams of kites and directions for their
construction:

Calle, .Pale. The Pencil. New York: Watson=Guptil Pubhcatnons, 1975. ,
The varieties of peucils, paper surfaces, fixatives, and erasers are covered as well as basics of drawing
‘and principles i composition. Step-by-step demonstrations. Beatutifully illustrated.

Carroll, David. #ake Your Own Chess Set. Englewood Cliffs, N.J.: Prentice-Hall, 1975.

Each page shows an example of a chess set which was designed from found mater)als Alist ofmatenals
accompanies each illustration. -
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, Cataldo John W, [enermg A Guide for Teachers Worcester; Mass.: Davis Dt lishing Co., Inc:; U, W

The author mtroduces a basic approach to the many stylns of lettering and encourages individual
experlmentatlorr

R Graphxc Desxgn and Visual Communication. New York: International Textbook Co., 1966. O. P
' This is a beautlful approach to semetology, typology, and visual symbology in print; layout, etc.

i

Colher has written a book of exercises tnvolvmg the lmagmatnon as well as skill. In fact developmg

student lmagxnatxon is a major focus of this text. Well illustrated and organized.

Cook Peter (ed ) Archtgram New York: Praeger Pubs., 1973: O:P.
Here is a fanciful and strnulatmg view of the future with empha§xs on its visual aspects. The ideas and

drawings in this book were produced during the 1960’s by a team of young Biritish architects.

Corson, Richard. Stage Makeup. Sth ed New York: Meredith Publtshmg Co.; 1974.

This bock remains the standard text and reference on stage makeup. Easily understood, it contains
much basic mformanon plus tips on special effects Well illustrated with black—and-whlte photos.

Descombes Roland. Iﬂustrarors 17(or current edmon) New York: Hastmg»House Pubs., Inc., 1976. O.P.
This is an annual publication of the year s best American illustrations. A fantastic source of ideas and
inspiration.

Dreyfuss, Henry, and Fulier, R: Buckmmster (eds) Svmbol Scurcebook: An Authoritative Guide to

Interndational Graph'r Symbols. New York: McGraw-Hill Book:; 1972.

This dictionary contains ‘over 200 pages of internatignally recogmzed symbols mcludmg sections on
basic shdpes colors, and graphlc formis.

Evans, Hclen Marie. Man the Desrgm'r New York: Marm Yan Pubhshmg Co., 1973.
An outstanding reference on the efemen’, an. pring pleb of design as related to created objects and
environmental art, with historical aiid contemporary application. Profusely illustrated, it presents
e/ “ectively the evaleation of product design and encourages confidence and discrimination in makmg
Z : practtcd} and aesthcuc 9electton . ‘

Fclton Charlesd Lavout Four: Printing Deszgrz and Typography: St. Pctersl\urg Fla: Charles J. Felte,n
1970.
This large book; with numerous illustrations in black and white, covers layout functions: copy analysns
formats tools; techniques; dcstgn types; typog,mphy rcproductlon, and color.

: Fern, Alan M. Word and Image. New York: Muwum of Modern Art, 1968. O.P.

Photos of the posters in the collection of the Museurm of Modern Art are accompanied by a text which
describes the major movements or styles related to pmter design. '

chh Christopher (ed:): The Arit o/ Wall Disiei. New York: Harry N. Abrdms 1975

Disncy's career is described Wwith cxplamttons of basic techniques of animation and examples of story -

sketches, layouts, animated drawings, and baekground painting.
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Nostrand Remhold Co.; 1963 0 P. 7
Thxs is a collection -of solutions to advertising and c'om'r'riuhi'catioh problexs that are efﬂcnent and

imaginative.

Fluchere, Henri-Grainger; and Melvin-Masacchia, John. Airbrush Techniques for Commercial Ari.2nd &d.
- New York: Van Nostrand. Reinhold Co:, 1961. O.P.
. A general mtroducnon to the medium is foliowsd by 12 student lessons and 5 professional exercises.

Amply illustrated; the text covers special effects, selection of papers, and photo retouching.

Fotistle; Alfred. Draftmg Techmques for the Artist. New York: Sterling Publishing €o:; 1972: O:P:
This excellerit source of techniques for developmg a variety of projections for illustration mcludes

orthographic projectron and parallel and angular perspectrve ‘Examples of these applications are grven :

I970 OP

Here is a well illustrated (black-and—whrte and some color) volume containing an alphabetical listing of
names, terms, definitions; and explanations of the principles of the scierice of heraldry. It contains an
essay on the use of the. -coat armor and msrgma in the United States and other countries.

French; Thomas E: Perspective Drawing. New.York: McGraw-Hill, 1972.
A manual of a’réwiﬁg,téeﬁaiqaés for the engineer _aaa draftsman.

language and complex message; however make demands on the intellect in this short work in which he
considers the planet Earth as a traveiing spaccship. :

Callo; Max. The Poster in Hrstory New York McGraw- Hrll I§74 7
315 pages; extensrvely illustrated in full color showing examples of posters from 1789 to the 70 s. A
bibliography is included:

Gibby, Joseph Clifford. Technical Hlustration: Procedure and Praciice. Chicago: American Technical
Society, 1970. O.P.

An excellent supplementary reference for contemporary techniques; graphic processes. A well-
i astrated practical text and an excellent resource.

Gill. Robert W. Rendering with Pen and Ink. New York Van Nostrand Remhold Co:; 1973: O:P.
A comprehcnsrve text for the more advanced student. Hedvy on architectural subject matter. Good

concise explanation of orthographic projection ‘md perspectrvc

Gordon. Stephen F. Making Pi'cm'r?IBQoAi New York: Van Nostrand Reinhold Co., 1970. O.P.
A how-to book demonstrating one method of creating a vrsually stlmulatmg scquentral prcture book.
The author is 4 high school teacher and the book is illustrated entirely with student work:

Gray. Bill. Studio Tips for Arsists and Graphic Designers. New York: Van Nostrand Reinhold Co., 1976,
This book presents the kind of practical assistance that comes only from vears ')fe\perlence It includes i
145 studio tips that make work casier and faster. '
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Guptill, Arthur L. Drawmg wnh Pen and ink. New York: Van Nostrand Rexnhold Co;, 1961 O.P:

An excellently written and superbly illustrated book: Through the use of some fine examples the author
shows the step-by=step procedure in the creation of a finished illustration. Some personal philosophy as
well as professional tips are included.

1{amaux Refie (ed.). S?Zige Des:gn Throughout the World 1970-75. New Ybrk Theater Art Books I976
A Iarge picture book with rotes in English and French.

Halse, Albert O. Architectural Rendering: The Technique of €0memporaz y Présensation. 2nd ed. New
York: McGraw-Hill Book Co., 1972.

A most comprehensive source of information, examples and dircction on techmques used in

architectural rendering. Chapters are devoted to pericil, lithopencil, pcn and ink, charcoal, watercolor,
tempera; anrbrush pastel; and mixed media. Every aspect of rendering is covered — history, ifterior,

exterior, perspective, light, reﬂectnon nature, textures; etc. A must for commercial art and architectural
drawing classes. :

/

_Halsted, Byron D. (cd) Barns Sheds and Ombmfdmgs Braz*lebero Vt S*°phen Greene Preos I977

reprint of an 1881 pubhcatlon /

/

Hanks; Kurt; Belliston; Larry; and Edwards Dave. Besrgn Yourssi7 Los Altos, Cal: William Kaufmazin,
Inc., 1977.
Extensively illustrated, héiiééi'éﬁééééi%ﬁ for develoning commyercial designe:

Heck, :I G. (ed ): Fncye Iopedza ofSource Illustranonv Haatm s-on-Hidson, N.Y.: Morgéfri atii Morgan,

I967

' Consains signs and symbols from picture Wrmng, numbers; religions;, signs for science and industry

along with signs and symbols for today and tomofrow Well illustrated with black-and-white drawings.
\

Hellman, Hal. The City in the- World of the Fature. New York: M: Evans and Co:; Inc:; 1970
Excellent book on building and planning cities: Deals with projected future needs and future materials.
Discusses university cities, experiniental cities, and megastructures, as well as “cities of the sea.”

\

Herdeg, *Nalter (ed.). Graphis Annual of 1978- 1979 1n\1c’rnaizonaf Arnnual of Advernsmg and Editorial
Graph't 5. Zurich: Phlladclphla Hastings Books, !978 79.

A true “visual feast.” A ycarly collection of the be\t graphics in ddvertlsements, annual reports,

booklets book Jackets record covers, rmdemarks Ietterhcads magazine covers, films, and television.

. An cndlcss source of ideas: \.‘ . R

b

A photographnc eSsay on thc problcms chmg cities ﬁrotlnd the world and some solutions to those
problems. An appendix hsts schools which offer b.icht.{ors prog,mms and two-year professional

programs in city planning. - |
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Hohauser. jahfbrd Archirectumi 'a"ri'd frité'rfdi Modéis' New Y'o"rk Van' Nbstrahd Rcinhbid Cb 1970.

their use, materials, methods, supplleﬁ supphers and | pnce hste The author; a professional, covers all

facets ofmod?l&from the most simple to the most complex through an easily unc 2rstocd text, diagrams,
charts, and a v realth of 1llustranons

Holland, Lawrence (ed) Who Designs America. Garden City, N.Y.: Doubleday. 1966. O.P.

A thoughtftl analysis ofdmgn today. Its mass produced mistakes and the impact of political and social
forces are discussed by various authors.

.---ﬁbi'ii—éééi'gé F. Visual Communication: Bulletin Boards, Exhibits; Visual Aids. Worcester; Mass:: Davis
Publications, 1973. :
A how-to-do-it book on planning, designing, and making vnsual materials for use in the classroom

Horning; Clarence P. Handbook ofEariv Advertising Art (2 vols:) 3rd ed. New York: Dover Publications;
Inc. 1956. O.P.

A collection of cuts depicting animals, sports, trades, vehicles, birds, etc.

A small paperback booklet that is fnlled with photogrdphs and a short text which discusses sociological
mplications for design.

illustrators and their work. Ends w:th a thoughx-provokmg essay on “The Future for illustration.”

Janke, Rolf. Architectural Models. New York: Architectural Book Publishing Co.. 1978,

Deals with architectural structures through inodels of a high professional quality: A good student
reference. .

Jencks, Charles. Architecture 2000: Predictions and Methods. New York: Praeger Pubs:; 1971. O.P.
The trends; both social and technological; which will . ~rmine the future development of a-chitecture:
Reldtes recent futuristic proposals to specific thhnolog.\.s discusses political trends, and maintains a
good balance between emphasis on ideas and on hardware.

Jones, Ron. Your City Has Been Kidnapped. Menlo Park, Cal.: Addison-Wesley Publishing Co., 1972.
An informally designed booklet which describes ways to become more aware of one's community.

l"WCntv £55ays on comrnumcatlon through the use of svmhols ‘ 3

- . Muodule. Proportion, Sy mmeliry, Rhythm. New York: George Brazilier, 1966.
Forur cHsLys on the qcnentlfnc qtru,turc of the modulir concepts in architecture, the plastic arts; and

Kepes, Gyorgy (ed.). The Man-Made Object. New York: George Braziller; Inc:; 1966. O.P.
A serices of essays by designers; architects; painters and sociologists on man-made objccts from trifles to
buildings, and their aesthetic, psvcirological, environmental, and socmlogncal impact.
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professionals relative to the concept of structural pnnmples orzanic and 1norgam as they influence
our physical and artistic world of the 20th century.

Kicklighter, Clois. Architecture: Residential Drawing and Design. South Holland; I11:: Goodheart-Wnlcox
Co., 1976.
A comprehenSWe mtroductlon 1o the field of residential architecture with chapters on planning, desngn
and presentation drawing:

Lem; Dean P. Grahics Master. Los Angeles: Dean Lem Assocxates 1977.

A workbook of planning aids; reference guides; and graphic tools fo the desigﬁ; estimating,

preparation, and production of printing and print advertising:

Lindbeck; John R: Des:gmng Todsrs Manufactured Products, 2nd ed. Bloommgton I1l.: McKiiight &
McKnight Publishing Co.. 1977,
‘Discusses design for yeurrm . and today. Chapters on the design process, desxgn matenals and
research resources. A <o *.n‘roductlon to product design.

McHarg, lan L. Design with Namre Garden City, N.Y:: The Natura! History Press; 1971.
A knowledgeable book on ecologleal desxgn Wthh ‘advocates human cooperatnon and blOlOglCdl

desigried and well 1llustrated wnth photogrm s, diagrams, and charts.

Mcllhany, bterhng Art as Design as Art. New York: Van Nestrand Reinhold Co:; 1970: OP:

The book ranges through all aspects of modern living, examining man-made Ob_]ECtS and their desngn
development. An instructive text and 250 illustrations make this a very basic reference;

McQuade, Walter (ed: ). Cities Fit To Live In: New York: Macmillan Pubhshmg (o 1971
A bock for thinking about ciiies. Dmded into three sections — Problems; Plans, and Issues — the book

is a colleetxon of recent artlcles on the urban envxronment {ncludes “Urban Vlolence and

and-white photographs

Massin: Letter and Image. New York: Van Nostrand Rei nhold Co 1970.
Some really good decorative dlphdbets and some very inventive images. A good source book for ideas
and inspiration.

Maurello; 5. Ralph: Commercial Art Téihméiié& New YorR Leon Amiel Pub.; 1963.
This bosk piesents the functions of layout; lettering, des.gn. and rroductlon as well as the tools,
available services, and work methods of the commerciai mls’

Meyer Franz Sales. Handbook of Ornament. New York: Dover Pubhshmg Co., 1957.
This paperback book contairis 3.002 illustrations of decorative design from the crafts :.ind architecture
of Eastern and Western cultures.

Mills. Veriion. Making Posters. New York: Witson-Guptill Publications, 1967. O:P.
Through a serics of logical steps, the reader is shown how to make posters: The book is divided into the
following sections: materials and equipment, possibilities and restrictions, and professional tlps
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Moholy-Nagy, Laszlo. Vision in Motion. Chicago, 111.; Paul Theobald Co., 1947.
Concentrates on the work of the Institute of Design in Chicago by work of studznts and faculty:
Presents a broad general Viéwlbfihé interrelatedness of art and life. Good black-and-white illustrations.

Munzer, Martha E. Pl‘anmng Our Town. New York: Alfred A. Kropf, 1964. O.P.

A clear; readable text on the subject of human communities and the forces that act on and umte them:
The book deals with problems of city planning; problems of urban renewal; water supplies, air pollution
control, land use, transportation; and problems or regional planning. Well organized and nicely

illustrated with black-and-white photographs.

Neiibaiier; Robert G. Packagmg The Contemporary Medm New York: Van Nostrand Remho]d 1973.
Examples of contemporary packages are illustrated and discussed, mcludmg an historical reference for

each product. Design trends, processes, and materials are reviewed:

Pubhshmg €o 1973. .
Presents a system of design criteria for urban housing based on an analysis of problems in exxstmg

environments.

Oka, Hideyuki. Five More Eggs: Traditional Japanese Packaging. New York: Harper and Row, 1967....

Giiptn]l Pubhcat ons, 1976. O.P.
A collection of the year's ouisianding commercial art produced by working studios and free lance
artists. :

Papanek Victor: Design for tivc Real W orld: Human Fcotog) and Social Change. New York: Random
House, 197.

A new poirt of view for the indusirial d"s:;\f’xcr who is conicerned about human survival-needs rather
than-the superficial nieeds of a coisstinei=oriented socicty.

Parker, W: Oren; and Smith, Harvey K. Scene Design and Stage Lighting; 3rd ed: New York Holt;
Rinehart and Winston, Irc., 1974.

A comprehensive survey with illustrations and photographs. Recent technical and theoretical tre s are
addressed.

Prohaska: Ray. ‘4 Basic Course in Design. New York: Van Nostrand Reinhold Co:; 1971.
An introduction to drawing and painting. The emphasis is on form; spatial concepts and intuitive

response to ideas. Written by a teacher with an understanding of the problems a teacher encounters:

Rlchards Maunce The Rh‘é‘ anzi’ Faﬂ oft’w\mer Ncw York McGraw-Fh]] ]97] O P

and the deve]opment of posttrs About 70 pdgcs of illustrations; most]y in black and- whlte hc]p to
visualize this history.

*Ross. George F: Spvedhaﬁ Texthall for Pen and Brush i -ering, 20th ed: Long Beach; N:Y:: Eundau Book
Co., Inc., 1973,

A tiandbook of lettering styles and speedball pen techniques.
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PuBlrshmg Co;; Inc;; 1974

The emphasns in this book is on the workshop approach to prmtmakmg The latest productron
techniques are explamed Profusely 1liustrated Easily understood:

Rutledge, Alberi. Anatomy of a Park: The Essentials of Recréation Area Design. Ne-w Y ork: McGraw-Hill,
-'1971. O.P. :

The essentials of recreation area planning and design.

e

Schmneller James A. Art/Search and SelfDrscovery Scranton; Pa.: Davis Pub. Textbook Co., 1975

An approved «extbook, this large voluiie deals with the charactetistics and scope of the visual arts ‘
encompassing both past and present: Chapters focus on an art form rather than on a chronologrcal

survey. Numerous photographs and diagrams contribute to the easy reading text.

Slythe, Margaret R. The At of Hllustration; 1750-1900. London: The Library Association, 1970. O.P.
A very scholarly. well-written history of illustration.

Snyder John. Commercial Artist’s Handbook. New York: Watson-Guptill Publications; 1973.

. Thisis an encyclopedia compendium of graphic arts materials. A brief description ofeach how to use it;
and where to get it.

Stell, W. Joseph. The Theatre Student: Scenery. New York: Richards Rosen Press, Inc., 1970.

An excellent primer for the theatre scenery student: Illustrates basic proscenium scenery procedures
Approprlate for teacher or brlght students the book clear]y explams concept deve]opment basw

Press, ]976
A step-by- step guide to planning and desrgmng a house. Written in layman’s terms:.

(]970 reprmt)
Sinice it was first published in 1946, this book serves as an excellent resource for studymg the work of
outstanding illustrators of the preceding period. Biographical descrrptrons of each artist are included:

Wildbur, Peter. Tradeniarks. New York: Van Nostrand Reinhold Co:; 1966. O.P.
A collection of some of the most interesting and imaginative de51gns produced between the years ]956
and 1966.

Wl]son Forrest. Archneaure, A Book of Projects for Young Aduits: New York: Van Nostrand Reinhold
Co 1968.
Thrs small text'describes the more commonly used architectural and engineering systems with srmple.
practical suggestions for demonstrating each system. ‘.
= ===. Architecture and Interior Environment: A Book of Projects for Young Adults. New York: Van
Nostrand Reinhold Cos 1972. O.P.
Describes srmp]e classroom nrojects that can lead to a better understanding of structural principles,
scale; space; and environment:

Wolk; D Vmonarv Crtres 'Ihe Arwlogt ofPaoTo Soleri. New York: FrederrckA Praeger Inc.. I672 0.P.
Hngh]y imaginative use of black on white and back lighting, etc. - for unusual graphic layout and

typography. g
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Zakas, Spiros. Furniture in 24 Hours. New York: Macmillan Publishing Co., 1976.
Student designed furniture based on simple processes and common materials.
Zuk, William. Sinetic Architec:ure. New York: Van Nostrand Reinhold; 1976. ©.P.

ol



PHOTOGRAPHY-FILMMAKING- TELEVIS]ON BIBLXOGRAPHY

Ackley, Clitford S. Private Realities: Recent American Photography. Boston: New York Graphic Society,
1975.

Amphoto Black and White Film Data Book:. Garden City, N. Y.: American Photographlc Book Publrshmg
Co., Inc.; 1975.

A- refererice for the use of all black-and-white film in a variety of sizes:

Andersen, Yvonne: Make Your Own Ammaied Movies. Boston: Little, Brown, and Co., 1970.

Half a dozen different methods of animation and various camiera techniques are described and
illustrated in very simple; easy-to-understand terms:

A short book wrth lots of v1sual examples Explains techmques of SImple animationand necessary tools
and materials.

Brvne Daniel, Jack. Graflm New York: Van Nostrand Reinhold Co:; 1970. O.P.

Thxs book for serious students of filmmaking explores alternative multimedia appro.eehes such as the
use of leader, and various types of animation with and without a camera.

York Charles Scrlbner s Sons l97l

An excellent reference on filmmaking with practical, step- by-step directions, well iilustrated with a
wealth of meaningful information. :

Hastmgs House Pubs:; Inc., 1976.

Ordinary and elaboratcly controlied prints; straightforward and very tricky prints; new ideas and novel
methods in a wealth of technical knowledge and personal experlence

e Cro; s Creative Photography Garden City, N.Y.: (Amphioto- Focal) Hastings House Pubs:; Inc:;
l970
€oncerned with the problems of consctously controlled photographlc design, the author shows how a
specific creative ldea can be transformed into an effective graphic representation by photographic
means.

Books 1970 :

An introduction to e’quipm'ent. production, and direction teckniques for videotape programs.
Editors of Eastman Kodak €o:. Help Your Community. . . Through Photography. Dobbs Ferry, N.Y.:

Morgan and Morgan Inc., 197370.P.

Instructs in the use of the camera. Many worthwhile photographs relaung deslgn within the
environment.

'

on
[ ]
~3

3




Englander, David A.; and Gaskill, Arthur L. How To Shoot a Movie Story. Dobbs Ferry, N.Y .:Morga
and Morgan; Inc:; 1969.
A basic text on ﬁlmmakmg, inclides toplcs stich as plctonal contmuxty, the reestabhshmg shot, overldp
and matching action; and cut-ins and cut-aways:

A scholarly hlstory of photography with major emphasns on the aesthetxc conteiit of the photo

Haffer; Virna: Making Phozograms‘ The Creative Process of Painting with Light. New York: Hastings
HOUSc Pub% lnc l969 :

images of many moods and levels.

Hilson, Peter J. Photography: A Study in Versatility. Garden City, N.Y.: Doubleday and Company, Inc.,
© 1969. O.P. ,,
Written for the layrian this book is a lucid survey of the history of photography, the chemical basis of
picture taking, and the extraordinary versatility of the photo process:
Hobson, Andrew and Mark. Film Animation as a Hobby. New York: Sterling Publishing Co., 1975.
A small, easy-to-read, and well-illustrated book that describes various kinds of animation with samples
of numbered framies from a sequence. Special effects and editing techniques are also discussed.

Kodak Master Darkroom Data Guide. Rochester, N.Y.: Eastman Kodak. n.d.
Excellent reference guide. Contains easy-to-use-and-understand charts and computers for the various
darkroom procedures from developing ¢ printing.

Kodak Master Photoguide: Rochester, N:Y:: Eastman Kodak Co., 1974.
A pocket size reference book: Complete information for taking still pictures in blac k-é;d—ﬁﬁiié and
color on mlmature camera, roll, pack and sheet films.

Kohn, E Eugene: Phbiégré’p'}iiﬁ?i Méiiiiélfdi Sﬁiiiiéfbiié&' Englewood Cliffs; N.J.: Prentice-Hall; Inc:; 1'9'55’:
A very simple;, easy reading, 60-page paperback explaining the basics of photography. Ideal for upper

elementary or junior high students.

appendlces on seiectmg a camera; uses of wdeotape, dnd fllmmg EXErCISES.

Life Library of Photography New York: Time-Life Books, 1972,
A seven-volume set of beautifully illdistrated and edited books. The most co'nprehensxve compilation of
historic; scientific: and visually pleasing photos yet assembled inte =1 pubiication. Volumes especially
-recommended are 7xe Camera; Lighi and Film; and The Print.

Madsen, Roy P. Animated Filin — Coiicepts. Methods, Uses. New York: lht'e'rléh"d Publlshmg,lnc 1969.

A useful book describing historical viewpoints and covering all aspects of animation, including
terminology. Very comprehensive and detailed.

7
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Mante, Harold. Photo Design. Picture Composition in Black-and- White Photography. New York: Van
Nostrand Reinhold Co:; 1978. O.P:
This book deals with the compositional elements (format; point, line, surface, variation of contrast)'
insofar as they affect the creation and criticism of & photograph. Well illusirated:

Masce:lh Joseph Y., A.S.C. The 5 C's of Cinernatography. Hollywood: Cme/Graphrc Puibs.; 1977 .

*ractical, concise information presented in an unpretentious manner. Gne of the very best references on
the subject of filmmaking.

Scribrier’s Sons 1973.
The text iseasily read, is well rl]ustrated and would make a good smgle referenice on the subject. It serves
~as a workbook of information on videotape recording equipment.

Newhall, Beaumont. Larent Image. Rochester, N.Y.: George Eastman House. Garden City, N.Y.:
Doub]eday and Co.; Inic.; 1967. O.P.
A scientific and technological history of the pioneering years in the creation of photography

Book Pubhshmg Co., 1971.

The art of takmg pictures in extended close-up -— from size to ten times life si size — sm'ply but eloquently
described in this well illustrated book. A good basic text to discover design in nature (environment)

through photography: Good basic photographic i¢rmirology and relevant information.

Platt; Joan (ed ). Young Aniniators and Their Discoveries. New York: Praeger, 1973: O.P.

Followirg sorme g@nera] notes on thc production of animated films; the content consists of interviews
with nine young filmmakers workmg with animation.

Sherman, Roger M., and Schonhaut, Barry. Simply Super 8: A Basic Guide to Moviemaking. Boston:
‘Little; Brown and Co., 1977.
Designed to give the beginner basnc moviemaking techniques with an emphasis on process rather than
product.

Sussman. Aaron. The Amateur Photographer's Handbook. New York: Thomas Y: Crowell €o:; 1973
This book contains a wealth of information. Every imaginable type of photo is covered: landscapes;
seascapes architecture, clouds, studies, portraits, and night photography. It includes problems of
copying; use of flash; home processing, etc. -- the closest thing to a “photographu s bible.”

A Londenxed version ofthc Life Lnbrarv of Photogmphy Includes units on hxstory, the camera; optics;
light and film; exposure, development, printing, mounting, lighting, and others.

Wikeficld. George 1.. Introdiiction 1o Photography. New York: Amphoto: American Photographic Book
Co:; Inc:; 1969: O.P. '
This book gives a broad plcturc of the photogmphu process. It shon'd enable the beginner to avoid the

many pitfalls of photography and to learn quickly how to take photos of high technical qualrty

Wakefield; George L. Mtrodic mm to lemgraphl New York: Amphoto: American Photogrdphlc Book
Co., Inc.. 1969. O:P:
This book gives a broad picture of the phologmnhlc process. It should cnable the beginner to avoid the
many pitfalls of photography and to ]carn quickly how to take photos of high technical quality.
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Wenden, i? I ﬁe Birth of the Movies: New York: E: P. Dutton and Co., 1975.

A brief i mstory of the film from its primitive days to advent of “talkies.” Movie history is dlscussed in
terms of carly styles, the movies as a business, and the movies’ impact on society.

Zettl Herbert. Television Produciion Handbe- % 2nd ed Belmont Cal.: Wadsworth Publishing Co:; inc;;
1977

A systematic way of leading students through a series of activities related tg television production.




 CAREER iﬁf*éﬁﬁzﬁ‘iﬁﬁ BIBLIOGRAPHY

Note: Students intercsted in a career in graphlc c\;mmumcatloqs management, demgn or

educanou may qualify for one of 25 four-year scholarships available th rougha natnonal scholarship
-program of the printing, publishing, and. packagmg:mdnstry

" r. mformation, write to: |

National Scholarship Trus: Furd

Graphic Arts Technical Center

4615 Forbes Avenue
Plttsburgh Pennsylvania 15713

Center ISt
\
Al llst of art schools around the world is also on file at the center.
i
American Ari Directory. New Yo-k: R. R Bowker Company, 1978.
' Thl; publication provndes a complete llst'ng of all colleges with departments of art together with

offcrmgs ‘Availabie in most library reference sections:.
\

Doyle, Robert Your Careeéi in Iiterior Desigh. tev. ed. New York: Julian Messner; 1975: O:P:
Bvscrzbes thejob of the interior desigrer, includinga varlety of careers within the field and resources for

i

Printing Bfﬁce 1976.
- AR excellent overview of caréers in the arts writter in a style that would interest students: Includesjob
descrlptlons definitions of art terms; and lists of periodicals and associations.

v

Greer, Miéﬁéei Your Fur e in Interxor Design. New York: Richards Rosen Press, 1970:

This éﬁthOf‘td(lVC L ~ibes quallflcahons and opportunities for a career in interior desxgn
Horton, Louise (cd\ A1 Carecrs. New York: Franklin Watts, Inc., 1975.

Discusses; in brief, the reqjuirements and opportunities.available in commercial art; mcludmg

architecture and city planning: A short list of schools which offer art and a lxst of professional
'o”rgémzatxom \1s mcluded

Johnson, George ‘Your Career i Advermmg New York Julian Messner, Inc:; 1966. O.P.
The variety of jobs and opportunities in advertising are described. Art, sales, research, and copywriting
are among careers considered. ,

3 Thls book deflnes and descnbes archntecmre and how it is pracnced
?

Sf‘ielson Roy P..and Ferris, Byron. Feh s Guide 10 CornmerczalArt New York Frederick Fel!; inc:; 1972
i oP

% Includes what commercial art really is today; how to kniow what kind of commiercial art you'd Iike most;
how to get a job; a complete information survey. N
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Prmtmg Office, 1978.

Occup tipnal briefs about z wide variety of occupations. Includes nature of work;, earnings; outlook for
jobs in i} at field, cducatlon needed, and working conditions.’ ‘

~ Pinney; Roy: %areers with a Camera. Philadelphia/New York: J.B. Llppmcott Co;, 1964. O:P:

Exploreq careers in photography. Describes the cameiz as an att too and a means of ¢ commumcatlon

Sctzekorn; William David. Lookmg Forward to a Career: Archztecture % ‘mneapohs Dillon Press, lnic.,

Dizcusses arch:tecture and related fields like computer graphncs interior desxgn, mdusu ial design, sales,
specification writing, and others.




- Art Associations and Secieties

Araerican Ceramic Society
65 Ceramlc Drive " .
Columbus Otio 43214

American Institute of Graph.- Arts
1059 Thxrd Avenue

American WaterCOlor Socnety
1083 Fifth Avenue S
New York, New York 10028

. Association of American Editorial Cartoonists

475 School Street, S.W.

=Washmgton, D.C. 20022t '

P.0. Box 620
Lenox Hill Station -
New York, New York 1002!

Assocxatlon of Art Museum Directors

Association of Medical Iilustrators
6650 Northwest Highway, Suite 112
Chicago, !llinois 60631 ©

Augubon Artists, Inc.

1083 F 1fth Avenue

"Industrial Desngners Society of America

1750.0ld Meadow Road
McLean, Virginia 22101

;Natlonal Art Educat:on Association

1916 5ssouatxon Drive . ‘ S
Reston Virginia 22091

Na’tio'na! Asqbciatio'n of Women Artists; Inc:.

New York, New York 16603

Natlor‘al Cartoonists Socnety -
9 Ebony Court
Brocklyn New York 112?9

777 Thxrd Avenue
New York, New York lOOl7

RESOURCES



National Society of Mural Painters, Inc.

41 East 65th Street
New York; New York 10021

National Society of Painters in Casein and Acrylic, Inc.
1083 Fifth Avenue

Mew York,; New. York 10028

Print Council 6f. América

National Gallery of Art

Constitution Avenue at Sixth Street, N.-W.

Washington, D.C. 20565

Society of American Graphic Artists
1083 Fifth Avente
New York; New York 10028

Society of Animal Artists; Inc.
151 €arroll Street
City Island, Bronx, New York 0454

Socieiy of Aféﬁiié'cfitifrél Historans
1700 Walnut Street, Room 716
Philad:lphia; Pennsylvania 19103

Society of Illustrators ,
128 East 63rd Street N
New York; New York 10021

Society of Medalists -
c/o Donald A: Schwarts; Treasurer
- Old Ridgebury Road
Danbiiry, Cc “ctictit 06810

Southern Association of Sculptors, Inc.
¢/o Jeffrey Bayer
University of Alabama

Huntsville, Alabama 35805

Stained Glass Association of America
¢/o Naomi Mundy. Executive Secretary
1125 Wilmington Avenue

Saint Louis, Missouri 63111

Periodicals
Anierican Cinematographer
ASC Holding Corporation
1782 N. Orange Drive
Heliywood, Calitornia 90028
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Art and Man
902 Syivan Avenue
Englewood Cliffs; New Jersey 47632

Art Direction Magazine
Advertising :I'(aciieiPubhcatnons, Inc.

19 West 44th Street .
New York New York 10036 -

Audzo- Visual Communications -,
750 Thlrd Avenue :;

P.O. Box 16300
200 California Avenue
Palo Alto, Callforma 94303

Craft Horizons

American <rafts Council

16 East 5754 Street

New York; New York 10022
Graphis Annual

Walter Herdez Graphis Press

The . 'rator
Art stre on School
Mi: e e . Minnesota

. Indusirial Design
Onc Astor P]aza
New York New York 10036

Interior Design
150 Ea%t 58th Street

Meata and Methods

Medna and Methods lnstnutc, Inc:
134 North 13th Street

Philai lphld Pennsylvania 19100

Pcwkagmg Design
1328 Connecticut Aveniie, N.W.
Washmgton, b.C: 20036

Peterson’s Photographic Magazine
8470 Sunset Bovlevard
Los Angsles, California 90069
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Prini
6490 Goldsboro Road W
Wa:hington, D.C: ?_Om.;

PMS Pubhs ang Company, Inc:
P.O. Box 10052
Palo Alio, California 94303

Technical Phorography

PTN Piiblishing Cerporation

256 Fulton Avenue
Hempstead, New York 11550

Sources for Approved Art Reproductions

National Gallery of Art
Washington, D.C:
Phaidon-Ditton
20l Park Avenue S:

New York, New York 10003

Shorewood Reproductions; Inc:
10 East 53rd Street
New York, New York 10022

Van Nostrand Reirhold Company
300 Pike Street
Cincinnati; Ghio 45.02

Kits

“The Advertising Layout Person.” Roanoke, Tex.: Cassettes Unlimited, 1976.
Filmstrips with tapes and iscussion guide.

*The Commercial Artist or Technical [liastrator.” Roznoke: Tex:: Cassettes Unlimited; 1976.
Filmstrips with tapes and di%éﬁ%éiéh guide.

“A (omplc.c Course in Begmmng Photogrdphy Tcmpc Ariz.: Univer Sty of An?ona 1973.
Twelve colorsound filmstrips, cassettes, and lnbtrucnoual guides.

“Creating A Movic:™ Jamaica; N:Y.: Eye Gate Hiidéé; Inc:; 1972

“C rumng Your ()wn hlmstrlp (hlc.m) International Film Buredu 1973.

“Creative Photmvmph) Camerd Series.” Tgmpc Ariz.: Un’ivcrs-ity of Arizona. 1973.
Six filmstrips. cassettes and instructional guides.

“Creative Photography: Darkroom Series.” Tempe, * o.: University of Arizona, 1971,
Six filmstrips; cassettes: and instructional guides:
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“Fine Arts: Career Opportumtles " Boston: Houghton leﬂm Co.; 1978.

Complste descriptions of most fine arts careers inc!* 11ng referenice to the nature of work, duties and,
responsibilities, working conditions, quahﬁcatlons, earnings; ar:! outlook. Cards. No cassettes nor
filmstrips.

“Photography for Kids.” Tempe Ariz:: University of Arizona; 1975.
Six filmstrips, cassettes, 4 posters, and teacher’s gmde
Your Camera: The Not-So-Magic Box
Making a Pinhole Camera
Taking Pinhole Pictures
Using Your Camera
Learning To See
Developing Your Own Point of View

“Planning the Motion Picture.” Los Angeles: Visuals for Teachiiig, 1967.

“Producing Effective Audiovisual Presentations.” !'empe Ariz.: UhiVérsity of Arizona, 1975.
Eight ﬁ]msmps cassettes; and instructional guides

Graphxcs

Photegraphy
Photographic Copying
5.ind Recording
Presentation Systems
Side Copying

rProducmg Fllmsmps

“Three [)lmen'sio'n"*’ D:splays " Burbank Cdl En»ore Vlstml Iducatlon lnr

Dlspgay
Filnzstrips

F'du'b:i"ih"rizﬂ Dimension Corporation
fireat Neck; New York

402 Art Carders in Advertising

404 Carcers in Photography

403 Fashion Design

409 Drafting

407 Filmmaking

415 Graphic Arts ' ) :
(Available for preview from the MCPS Visuual At Center at Finstein High School)

“limages of Man" Seric

Scholastic Book Services

904 Sylvan Avenue

Eiglewood Cliffs, New Jersey 07672 7 7

{Two sets include 8 fllmst'lps .o dericting the work of s ovtstaidinig phiotagrapher.)

Ey'egatc HGUSC
146-01 Archer Avenue
Jamaica, New York 11435 O
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Suggested Field Trips

MCPS Educationat S vices Center Graphrc Arts Section

Bureau of Stdndards Gaxthersburg, Maryland

Washmgton Post (edltorlal and advertasmg departments)

Camerun Station, U.S. Army, Alexandria, Vlrgxma

U.S. Park Service, Graphv‘ Design, Motion Picture and AV Branch, Harpers Ferry, West Virginia
Sentinel, Gaithersburg; M :ryland

Government Printing Office, Washington, D.C.

, Woodward and Lothrop (downtown store) display and graphic arts

Hiﬁﬁﬁé&i&i

‘40’% Vafelv Hendbook :
ccupational Outloo Handbook J.S. Bureau of Labor Statistics; Washmgton D.C.
'x’rehmmary Erpz’oranon of Ucwpanons in the Arts and Humanities. Cambridge; Massachusetts.

“The Art of Film” Series, 1975;

6758 Screen Writing 24 min:
6759 The Camera 20 min.

6760 Performance 20 min.

6761 Music aind Sound 21 min:
6762 The Edited Image 21 min.

5763 The Director 23 miin.
6G::5 Basic Film Terms: A Visual Dictionarv 1970 15 min.
4297 Basic Movie Making: 1972 12 n:
64908 Careers in Art 16 min:
6753 lhc Clnematograpl‘er 1969 l7 rhih

5156 The Cities: fo BLnld the Fulure

2839 City: Heaven and Hell 28 min.

6742 D tur Design, 1960 23 min.

6235 The Experimental Film; 1962 28 min:
368 T'ﬁé Eyc Héﬁﬁ’ the Ear Sees 58 min.

6550 (.nrdph:r, A 50 mis.

4768 How Te Look at z City

6738 Move, 1972 16 min.

6651 Ou- ~ Cass Makes a Film; 1971 16 min:
6298 Phe  giaphy: How It Works: 1973 10 min.
521¢  The Refine s Fire 6 il :
6361 'H'e §men' iii‘iy ifﬁ) H miﬁ



Commercial Films
How a Commercial Artist Works 14 min.
927 Vi"?iﬁ'SiFéléir;rN;W;
Washington, D.C.
Film Caualogs
Lettraset Films
33 New Bridge Road o
Bergenfield;, New Jersey 07621
Filins Aboiit Animation
6364 Frame by Frame — The Art of Animation 13 min.
7011 Incredible Ari_éf Animation — A Living Art Form; 1972
6367 Six Short Films 7 min:

MCPS Animated Films

4688 The Adventure of the Asterisk
5183 Animal Form

6678 Automania 2000

5973 1. “.iled Egg

o€81 Chicken

6238 Chromophohia

4613 Clay

1564 Donald in Mathemagic | snd
S2ii The Dot and the Line

5850 1uet ‘ -
5406 Ersatr

6362 “runk Film

5592 The Hand

6137 Hurold and Cyithia

5504 Hypothesa Beta

5758 ina Box

2800 Night on Bald Mountain
5123 Noter a Irangle

606> O '

7% Order in the House

5188 Patieriis of Motion

{0 min.



7161  People;, Peopie, People
6391 The Pretty Lady and the Electronic Musicians
5199 Trio for Three Angles "
6336 . What on Earth?
Free Films
0344 Basic Movie Making, 16 mm sound, color, 1973 14 wiin.
"~ (8344 Also in Super 8 mm)
Nontechmcal explanatlons of movie making techniques
Audio-Visual l:nbrary Distributors
343 State Street
Rcchester; New York 14650

The Best We Can Do, 1968 15 min. .

Planned communities vs. suburban sprawl
American Institute of Arch' “ture

Brush and Color *E L'mg Fhe Manufacturing Process. 16 mm sound; color [l min:
Featiires a trip th.:)ugh the briish and color faciories
of M. Grumbacker, Inc:
Assocnatlon Sterling Films

Desngn for a Clty 1963 27 nuin.

Featurss the planmng and execution of a comprehensxv; urban reénewal program
in Phijadeiphia; based on the film Form Design, and the. City
Reynolds Metals Company
Public Relations Department
" 6601 West Board Street
Richmond, V.rgnma 23230

K 554 Design for People: 16 mm sound; color 12 min.
Discusses the design in instructional materials; postage stamps;
direction signs and gowrnmun pamphlets
. Association Sterling Filmms
660 Grand Avenuc i
Ridgefield. New Jersey 07657

K-295 Duxgn " Hiiman Life and Material lhmgs 16 mui sound. color 17 min.
How Japanese desigriers combine traditional sense of beauty with f.mctlona]lsm
Association Sterling Films :

600 Grand Avenue
Ridgefic'd. New Jersey 07657



Dés(ig'h'ih'g' the Urban Environm.2nt; 1976 26 min.
- Outlines the interdisciplinary team approach to city planning as it has
been used in several American citics
RHR Film Media =
1212 Avenue of the Americas
New York; New York 10€36
The Environment: Everything Around Us  [* =in
Cceauasie natural and hdman made envirofrimeiils

Chicago, Illinois

An Environment for People; 1969 13 min.
DiSCUSSéS quality of the nhysical environment using exsinples of good
~ design in €olumbus; Ohio
Ohio State University _
Cinema Department &
156 West 19th Avenue |
Celumbus, Ohic 43210

Finland Designs f.r Living 20 min.
Ou:standing examples of industrial design
Films of the Nations
7820 20th Averiue =
Brook!yn; New York 11214

Heritage of Green 20 min. |

The history of the park program. « Montgomery and Pririce George's Counties, Maryland, including
planning; land éét}&iéiiiéﬁ; deveiopment, maintenance and the future of tihe park system

Maryland-National Capital Park and Planning Commission
8787 Georgia Aventle, Silver Spring, Maryland

0365 How Winning Teen-age Movies Are Made, 16 mm sound, color: 1974 28 min.
Features winners from a previous Kodak Teenage Movie Awards contest
Eastman Kodak Company
Audio-¥isual Library Distributors
343 State Street
Rochester, New York 14650

M nument to the Drear:, 1967 217 min.
Shows planning and construction of Saarinen’s Gateway /Aich in St. Louis as a
memorial to pionecrs ‘ °
Association Sterling Films
600 Grand Avenue L
Ridgefield: New Jersecy 077857

90
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The Nonsy Landscapc, 1968 15 min.
Shows huw well-plannied graphics add to the beaity of a community
American Institute of Architects
1735 New York Avenue, N.W.
Washington, D. C. 20006

The Right of Way, 1968 14 min
Shows how highways affect cities and how balanced transportation systems
~ can improve urban areas
American Institute of Aiéhitéét§ :
1735 New York Avenue; N.%
Washington, D.C. 20006

Traces the hlstory and symbo!nsm of the Statue of Lnberty
Wast Glen Films
565 Fifth Avenue

W York New York 10017

— e

Street Graphlck; 1971 10 min. . = ©
Shows how attractive signs and billboards can be:
Modern Fllti'i Library
1687 Elmhurst Road

- —.~Elk_Grove; lllinois 60007

(
\

o S e
. Sources of Materials and Sample Products

Astype
345 East Terra Cotta
Crystal Eake; Illinois 60014

Bienfang Paper Company
Division of Hunt Manufacttmng
1405 Locust Street

Philadelphia ennsylvama ]9]02

Charles T. Bainbridge Sons, Inc.
808 Georgia Avenue .
Brooklyu: New York 11207

Chartpak
| 7R7i7Vé'ri{ié;zid -
Leeds, Massai-husetts 01053

130 West Willow Road
th‘chng, l]]mom 60090




Geller Artists Materials, Inc.

116-120 East 27th Street |

New York, New York 10016
(color-aid paper)

Ene Pcnnsylvama 165 12

Lettrasct

- Bergenfield, New Jersey 07621

Light Impressions Corporation

Box 3012

Rochester, New York 14614
(phote books and slice sets)

Upper and Lower Case

The International Journal of Typographers
21¢ East 45th Street »

New York, New York 1017

Yasutomo and Company

24 California Street

San Francisco; California 94111
(papers; art tools)

Local Sources for Graphics Arts Supplies

ADCOM; Inc.
12211 Neb“l Street
Rockvnlle Maryland 20850

ADCOM; Inc.

502 West Broad Street

Falls Chui:h; Vlrgmla

(Seminars on copy camera opemtmn)

Arcon Screen Piinting
4800 Dax ron .

Federal Supply Company: Inc.
1108 K Street, N.W.
Washington. D.C.

1596 Rockvnlle Pike B
Rockville; Maryland 20852
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Professional Associations

The Advertisinig Federiition of America
250 West 57th Street

New York. New York

American Advertising Federation

- New York; New York 10021

Amziican Association of Advertising Agericies

New Tork, New York 10017

er:  u Associztion of Museums

Waushingt, D.C.

At Dire-tors €lub of Maryland
1’ "West 25th Street
Baitimore; Maryland

1310 Vassar Road

At Directors Club of Virginia

Art Directors Clidb of Washington
734 Fifteenth Street; N:W:
Washington, D:C.

American Institute of Architects
1735 New York Avenue, N.W.
Washington, D.C. 20036

#  rican institute of Graphic Arts
ti # Third Avenue
New York, New York 10021

American Institate of Interior Nesigners
673 Fifth Avenue ‘
New York, New York 10022

American Institute of Planners
1776 Massachusetts Avenue;, N.W.
Washington; D:.C: 20036
 Asi Ditector- Workshop, Inc.

219 East 44th Street
New York, New York



200 Fifth Avenue
New York New York

Council of American Artist Societies
112 East 19th Street
New York New York

(82 U: S: Societies)

The Fashion Group
9 Roclafeller Plaza
™sw York;, New York 10020

Guiid of National Science lllustrators

P.O. Box 652 '
Ben Franklin Station :
Washington, D. C

Industrial Demgners Society of America
1750 Old Meadow Road
Mchiean, Virginia 22i0i

Institute of B’ti’siiié’s's Dééighéks
Suue 2 705

] W) Avenue of the Anenras
New Vark: New York 10019

Interior Design Education Cousici!
c/o Art T}vﬂnartment

Virginia <. smmonwealth University
9G1 W, T anklin

Richmon.; Virginia 23220

Interiiss sl Association f Clothing

¢ R\Jd! {r ¥ r-'\'
Phlladelphla wunsﬂvama 19107

. '\)
International Graphic Arts Education
| Lomb Maimorial Drive )
Rochester; New Yaort 4623 A ¢

1082 i-nth Avcnue
N‘-w York, New York 10028

\thO’ml Assoc: 1t/|on ol‘rgchools of /\rl
50 Astor Place /
New Yeock, New York 10003

-’.‘5
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b
National Society of lntenor Desngners
Siuite 700
157 West 57th Street:
New York, New York 10019

Society of Americ:» Graphic Artist:
1083 Fifth Avenue
New York;, New York- 10028

Umted Scenic Artists, Local Umon 829

268 West 47th Street ; -

:New York; New York 10036



Appendix A
JOBTITLES IN VISUAL ARTS AND CRAFTS
L. Commercial Art: Visual Communications
: Hlustration

lllustrator
General illustrator
Technical illustrator
Fashion artist ~
Cartographer 7 o
Cartoonist (printed media)
Ccolorer .
Medical illustrator i
» Calligrapher i
Courtroom artist :
Cartoonist (motion picture, TV)
Scenic artist - ;
Architectural iéﬁd;éiéi
. Graghic Design
' S
Graphic designer
Production manager.
_ Advertising
Director; Art
‘Book designer
- Cover designet’
Typographer
Layout planner
Paste-up pl--ner
Mechaniecals planner
_Television graphic artist

. Printing Process

Printer :
.. Compositor ) -
- Lithographer
Etcher
Silkscreen printer .
Screen maker (photographic process)
Photoergraver i

{

Engraver

Music grapher

Stripper

Color separator SR : : ;
/
)




Manager; Displays

Display designer

Display artist 7 7
Director, Merchandnsmg Display and SpLClalthb Department
Merchandise displayer

"Display assembler

Dnorama model maker
Sngn pamter

. iihotography
Photographers

Photographer

Photographer, News
Photographer, Commercial
Photographer, Protrait
Photographer; I.D: Bureau
Photographer, Scientific and Biological
Photographer, Aerial
Photographer, Finish
Photographer, Candid

Photo Researcher
Photographer, Photoengraver
Photographer, Lithographer

Photo-Technicians

" Film deve]oper
Copy camer4 operator
Photo finisher
Negative cutter and spotter
Photo checker and assembler
" Phiotograph retoucher

‘Colorist, photography
Television

Camera operator
Set designer
Light technician
Graphic designer
Director

Note: All titles have been developed by U.S. Department of Health: Educiation: and Welfare.
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. Industrial Design
Industrial designer
Commercial designer
Model maker
Package designer
- Industrial renderer
Patternmaker
Sample maker
Model builder o
Designer with specialities in
Furniture , a
Cabinetry
Fixtures
Metalwork
Musical instruments
Jewelry and flatware
Glassware
Tile
Toys

. Textile and Fashion Design

Textile designer
Cloth designer
Screen printer o o ) ] S
Clothing designer (also desigiier of furs; hats. shoes, handbags)
Copyist
Tailor
DrrAersrsmak’éFr
Wallpaper designer -
Carpet designer
i11; Commercial Art: Environmental Désign

. Architecture
Architect
Architectural draftei
Renderer, architectural
Architectural modeler

. Landscape Architecture

Landscape architect
Landscape drafter

. Environmental Designer

Urban planner




. Interior Designer

Interior desigier
Stage set designer
Miniature set designer

IV. Fineé Arts -

. Fine Artists

~ Two-Dimensional Art

Painter
Drafter
Muralist
Photographer
Printmaker
Calligrapher

Three-Dimensional Art

Sculptor

Other “Mixed” Media Art

Experimental materials artist
Independent filmmaker
‘Media artist
Experimental artist

. Craftspersons
Craftspersons in.

Wood

Clay

L.eather

Storie

Plastic

Horn/Bone; Shell

Fiber

Glass

Metals

Print S ,
Miscellaneous; Combined Maternals
Miscellaneous; Other Materials

9



. V. Crafts
.. Hand Crafts/ Craftspersons and Designers
Wood Design
I
Cabinet maker
Woodcarver
Boatbuilder
Wood sculptor
Instrument maker

i

Clay Design

Ceramicist
Potter
Tile designer

Leather Design

Leather worker _
Leather seamstress, custom
Shi}{‘:i‘ﬁakéi‘,' custom

Sandal and belt maker
Saddle and harness marker

Stone Design

Sciilptor
Carver
Worker

Plastic Design

Sétilijtéi
Jeweler

Horn/ Bone/ Shell Design

Carver

Scrimshaw Artist
Fiber Design

Weaver
Basket maker
Spinner

Dyer ,
Needleworker
Quilt: maker
Fabric printer
Macramaist
Nonloom fiber worker
Rug maiker '
Custom sewer




Glass Design

Glass decorator
Stained glass worker
Mosaicist

Metal Design

Silversmith (Goldsmith)
Jeweler

Metal sculptor
Blacksmith

Printmaking
Bookbinder. hand
Small press printer

Bread maker
Toy maker
Crafts tools designer

Miscellaneous’ Other Materials
Fldfz@l déSighér
Candlemaket
Paper craftsperson
Decoupage worker

. Technical Services, Fine Arts

Picture framer -

. Mat cutter

Fine Arts printer

VI. Art Ediication

. Teaching

Faculiy member; College or University
Teacher, secondary school

Teacher, elementary school

Teacher, nursery school

Teacher, visiting )

Instructor; vocational training

A6



" Director, art department
Teacher adult educatlon 4
Director, specxal education
Art supervisor
Educational specxahst o
Instructor; on-the-job training
Settings: It is impossible to list teaching jobs by subject, as every skill and every possible combination
and permutation of skills which appear in these listings can conceivably be taught. Instead, teaching
jobs will be listed by setting rather than by subject.

The above teachers can work in:

Pre-; pnvate or pubhc schools

Elementary, junior, or senior high schools

Specialized schools

Community centers

Junior colleges 3

Colleges : Y
Universities '
Trade schools

Army bases

Recreation departments

Educatlonal TV stations

Prlvate studios

Workshops

. Museum Ediication

Museum educator
Museum designer
Pubhcatlons specnahst

,,,,,,,,,

Conservator

Z

: Writers About Art
Critic
Art reporter
Art reviewer
. Art Librarian
. Art Therapy

Art therapnst
Occupational thcraplstr
Expressive or play therapist




VII: Arts Business and Management

. Arts, Crafts Managenient

. Arts manager . } , ,
' Director, art/crafts Organizations, governinent or private
Researcher, art/crafts organizations, government or private

Administrator, art/crafts organizations, government or private B
Public relations worker, art/crafts organizations, governmient or private

. Exhibiting and Sales and Promotion

*Gallery director
Gallery assistant
Private dealer
Collections “advisor”

Director, crafts center
Craftspersons’ agent -
Artists’ agent
Publicist

Appraiser-

- Catdloger B
Owner, retail shop or gallery
Manager; photogallery or studio

Salesperson, art/crafts

Sé]éépeiébﬁ; sig'n's and 'disp'la'ys

Director; hobby shop

Sales, import crafts

Arts, crafts supply salesperson

Designer; shop or gallery exhibits
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., Appendix B

JOB TITLES AND DESCRIPTIONS IN COMMERCIAL ART*

iLi,USirRAﬁf)N JOBS
Most illustrators s’pe'c"i\aiize. Her¢ are some of the major specialties within the field: -
Illustrator - - é.éféfaﬁié artist who creates visual representations or decorative patterns
General illustrator -— does all kinds of illustration work
Technical Artist — specializes in illustrating technical subject matter
Fashion Artist — specializes in any aspect of fashion
Cartographer — draws maps
Cartoonist — (printed media) draws any kind of cartoon or cartoon s’f’ri'p
Colorer — hand colors designs on ﬁﬁ.ﬁiéa materials such as maps or calendars
Calligrapher — does hand lettering

Courtfoam Artist — draws illustrations of events taking place 6ﬁiiﬁg a court trial; usually when
cameras are forbidden in the room '
Architectural Réﬁbaéféf — éiiééi;i'iiz’éé in perspective drawings of buildings
Cartoonist (motion pictires, TV) -— draws a'n"d_ animates cartoons to be filmed
Scenic Artist — draws and paints scenery and backgrounds for movies and TV
Printer — does the actual work of renroducing visual images in multiple copies 7
Comipositor — sets and arranges type, prior to the actual printing of material
Lithographer —— works with lithographic techniques
Etchier = works with etching techniques 7
.
Silkscreen printer — works with silkscreen techniques
s&f.‘ii';e';e;ijijiiikéf; photographic process —- photographically produces the Stéﬁéifsﬁv; used in silkscreen
orinting ' :

Engraver — works with engraving techniques

*Note: Developed by the U.S. Department of Health., Education. and Welfare
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Stripper — prepares photo-printed material for reproduction R

Color Sepamtor - separates the colors in a multicolor print and prepares separate printing plates for
each individual color

- ' ~
GRAPHIC DESIGN OCEUPATIONS i
- Graphic Designer — designs two-dimensional visual materials to be printed.

Production Manager, Advertising — directs the work of preparing advertisements for printing; makes
final decisions about artwork, photography, and desxgn and instructs the typesetters and printers on
how the finished work will look

Director, Art — designs artwork and supervises workers preparing layouts and illustrations and
photographs for printing; directs all phases of work in the art department; and coordinates art

depanment acuvmes with the other business departments .

Book Designer — specializes in planning the appearance of books

materials , A

f’ﬁsié;ﬁp’ Planner — works for the layoiit person, cutting and arranging elements of the printed design

Mechanicals Planiner — prepares the work of the layout person in final form; ready for printing
JOBS IN SIGNS AND DISPEAYS -

Display Manager — supervises the design and constriiction of graphic displays

Display Designer — works under the superwsmn ofthe display manager, designing the appearance ofa
display :

Display Artist — designs and paints backgrounds and props used in displays

Director;-Merchandising Display Department - - %ijp'e'r'\ii'se's the aéSigh and mahufaetﬁrihg of paper .
display units used to advertise products

Merchandise Blsplayer — arranges props and store merchandise in dlsplays to attract customer
attention

Display Aseemhler — 'designs and constructs models of advertlsmg dlsp]ays accordmg to the
instructions of a’ dlsplay manager or 4 client

Sign Designer - draws designs for signs. including backgrounds: colors. and other details

-

o B I (/&




Diorama Model Maker — does carpentry work on custom displays accqraihg to déslgﬁér;s blueprints ~
|

Sign Painter -— does all aspects of>work on painted signs, either for reproduction or for individual
custom-niade 51gns ‘

Sign Wnter; Hand — paints, prints, or draws signs used for display purposes
; Sign Builder — constructs neon; plastic; and wood signs
JOBS IN PHOTOGRAPHY
This list of jobs pertains to still photography. Motion picture camera work is covered in another list.
i’hatagiapﬁéi — operates cameras and develops pictures for artistic or commercial purposes

News Photographer — photographs people and events to illustrate news stones mlghtspema]lze in one
area such as sports » ;

Commercial Photographer — photographs people, merchandise, fashion, or any commercial siibject
matter

Portrait Photographer — specializes in photographing people

I.D: Bureau Photoérapher,— photographs people, 'ev'en'ts, and evidence for use by government agencies

other technical subject matter for use by scientists and medical doctors

Aerial Photographer — photographs sltes from airplanes for news or for scientific; engmeermg,

architectural; qr mxlltary purposes , v -

Candid Photographer — takes candld photogmphs of people in order to sell ther¥ copies of the
photographs

Plioto Researcher —-locates and maintains files of photographs used for illustrative and research
purposes :

Photographer, Photoengraving — photographs material to be translerred to printing plates and used in
the photoengraving process of reproduction

Photographer, Irthographlc —=- photographs material to be transfened to prnm.ng plates used in thi

JOBS IN iiiioi*oﬁiéiif\ioi‘oé?

Thls llst does not mclude the people whose work is s0 techmcal that 1t is not really art related The people on.

Q ' B-3l. lOé -
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Film Developer -— processes photographic film with darkroom equipment to produce negatrves or

7 posmve prmts
K Copy Camera Operator — usesa copy camera to make enlarged or reduced copies ofprnmed materials
such as phiotographs or drawings -
Photo Finisher — 86é§ all the work involved-in drying, trimming, and mounting photographic prints
3 Negatlve Cutter and Spoﬁér — examines and retouche: frln negatrves to prepare them for printing

Photb Checker and Assembler — examiines n'egatives' or prints for defects; suggests corrections to be
made; and assembles and packs the finished product -

Photograph Retoiicher - retouches photo niegatives and prints to accentuate attractlve features and
eliminate defects

w

appearance o

SPECIALIZED JOBS WiTHiN INDUSTRIAL DESIGN®

Industrial design is a general term used to describe several kinds of jobs: Some industrial desrgr)ers do all the
activities on this list, but most specialize. These are some of the specralrzedjobs within the field of industrial
design: , -
Industrial Designer — designs the appearance, form; and/or function of manufactured products
Commercial Designer — specializes in iﬁé styling and decoration of produéié

Model Maker —— constructs scale mo@?o' products; usually in clay; to vrsualxze the desrgner 5 plans n
three dimensions

-

Package Designer — specializes in designing the appearance and/ or form of p'aékag'iﬁg ﬁiaté_riais

Industrial Renderer — mikes detailed perspectrve drawmgs of products to be manufactured

Modei Builder -~ makes and assembles parts for models of furmture ~

Industrial designers may also specialize in some particular kind of product such as:
o N

" Furnitare

Metalwork

Jewelry

Musical instruments
Glasswire -

Tile

Pottery and porcelain
Toys ‘

e
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JOBS IN TEXTILE BESIG

R

Textile and fashion desxgners are also part of the mod.\u:t de51gn proFssxon These are sorie maJor textile
- Jobs for commercial designers: A :-; ~

Cloth Designer — designs the weave, pattern, color, or:manufacturing procedure for cloth

Screen Printer — prints designs on the textiles using silk-screening process

Clothing Designier — creates designs and prepares patterns for clothing; may specialize ini soitic aspect
of the design process or some kind of clothing such as fur, hats, shoes, handbags

Cbpyist = studies cfothing féshibhs’ and designs styles based on competitors’ styles, or incorporates

Tailor — desxgns and/or makes custom tailored clothmg
Dressmaker — spemahzes in making women’s custom clothing

Wallpaper Artist — designs patterns; textures; and color schemes for wall paper

Carpét Designer — specializes in the design of carpets and rugs

JOBS IN ENViRONMENTAL DESIGN

There are so many kinds of specxahtles -within the environmental arts that it wou]d be impossible to name

them all: Here are some of the major job titles: v . -
= _,Aiéhitéa —.d'e'sign"s buildings

Archltectural Drafter — prepares detailed drawmgs of architectural slfetch°s usmg mechanical
drawmg devices ‘

Architectural Modeler — makes thirce-dimensional models of ‘architectural plans
Léﬁﬂsééﬁé Architect — aééigﬁé 6ﬁi866f areas; such as parks or géfaéﬁé

town or city

‘ lii!:ei'ibi' Designer -— specializes in decorating and designing indooi spaces

" Landscape Drafter — specializes in landscape architecture




Appendix €

Questionnaire | iy
MARKET RégEﬁﬁCﬂ SURVEY

sfeteices or crtain types and tylesof product will help us provide th kind ofprodct andservices
1 need. Please check your response to each question listed below:

—  Female _.——— i

1520 ____ 21-25 26-30 over 30

or: Brown____ Blonde Red . Black

or:  Fair Meditim Dark -——

Yellow Green

- clothing color: Red Orarige

White ___ Blue Gray_______ Black .

wear prescription glasses?  Yes . No_—_-

Never

en do you wear sunglasses?  Everyday Sometimes _

iny pairs do you own? One ___ Two

Three or more

Yeliow _5( Sreer

Brown Blue

ade of lens do you prefer?  Amber.

s - Rose

nd of frames do you prefer?

Thick————  Thin Metal Plastic————-—

Pastels Ornamented Plain

N

Bright colors
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SAMPLE EVAL.UATIOﬁ FﬂRM FOR PHOTOS

'\r"

-

GOy

Appeﬁ&ii D

GOMPOSlTlON

Photo

Photo

Photo

Photo

Photo

1. Selection and arrangement

of subject matter

2. Design — lmes, shapes

Angle or point of view

N

4. Frarhihg

W

Interest

Comments;~

Good/ Excellent
OK

Fair/ Poor
Good/ Excellent
OK

Falr/ Poor

Good/ Excellent
UK

Good/ Excellent
oK

Fair/ Poor

Good/ Excellent

0K

Fair/ Poor -

TECHNIQUE:

Sl

Depth of field

5. Dust and scratches

Grade:

OK
Fair/ Poor
Good/ Excellent
ok

Fair/ Poor

Good/ Excellcnt
oK
Fair/Poor

I. Focus — camiera and Good/ Excellent
enfarger OK
o Fair/ Poor
2. Exposure — negative Good] Excellent '
and print OK |
Fair/ Poor -
3. Contrast -— hegative Good/ Excellent |
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Situation 1: You are shooting with an instamatic camera:

I. What type of cameraisit?

2. What type of shutter does it contain?

3. - The pupil of the eye is equivalent to what part of the instamatic? — -

4. On most instamatics, there are no controls or adjustments for setting
or for

5 In composmg or frammg your plcturc you use the — - o=

of the instamatic:

Situation 2: You are shooting with an SLR.

L. Tﬁé iybe of shutter usually found in an SLR is

2. To determine the focal ]cngth of thc ]cns of your camera, you measure the distance from
the to the

3. Most 'm'ada's of theé SLR type of caiera use what size film?

4, The light entering your SLR is reﬂcclcd by mieans of a
up to the

5. When you look through the viewfinder of your SLR, you ure really looking through the

forgotten your light meter, but you do know that your ASA mlmg is 125

I:  Using the general rule of thumb for exposure on a bn;:‘h* surnny ddy, you set your shutter specd
at and your f/stop at

2. Youraresitting in the stands: If you take a putuu in which thie fans, the cheerleaders, and the foothd]l
p]aycrs are ail in focus, you have a great amount of R ———

3; You want ashot ofa person two rows in front of youto be in focis in your picture. In other words, you
want to decrease your depth of flC]d What do you do to accomplish this?

4. During the game, you notice that the sun occasionally goes behind a cloud: You realize that the
brightness range is———— than it is when the sum is shining.
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solution is to reach into your camera bag and select a lens witha —— - focai length.

Situation 4: You are in the darkroom:

1. When you get paper out; what kind of light should be in the darkroom?

2. You have had your print in the stop bath for 30 seconds. What do you do next?

3. Your are mixing Dektol. You have put 3 cups of Dektol in the tray. What do you do next? ————

4. Your negatives are extremely thin. What can you do to compensate for this?
g y y

5. What does a test strip tell you? o e

Situation 5: It is a bright. sunny day. The basic reading from your light meter is 17125 at /8.

I. To maintain this same exposire; but with increased depth of field, where would you set your shutter
speed and f/stop? |

2. What is your ASA rating?

3. You change your exposure setting to 1/250 at f/5.6. What have you done to the depth of field?

4. When you change your f/stop from 2.8 to 16, you are

5. When you change your shutter speed from 1/30 to 1/60, what are you; in effect; doing?

Situation 5: You are creating an artistic photograph.

. Youwanta gkré'c’é'f'r.il';r lyrical; or beautiful feeling in your print. You photograph an object or objects with
mostly lines. :

2. To improve your composition; you can crop in two ways:

2, —

3. For your portfolio, or for presentation and exhibition of your prints, you should

P

K
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When the center of interest, or the main object, is located directly in the center of the print, what feeling
is created? T

PL TR -

Good negatives make good prints. Before printing, what should you do to your negatives?




