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This report on the first.phaSe of a two-part program
to determine the extent of television use.fbr instruction bp colleges-
%and univ'ersities in the United States discuSses the research
methodology used for a census sta.dy of allihigher education
institutions in the United States; the secOnd will involve:a rvidom
sample foliow,-up of institutions known to be using television for
instrUction. This is. a cooperative effort ny the Corpotationfor
Public Broadctsting, the National Center for Education Statistics, ,

the American Association of:Community and.1,Junior Colleges, the
National Association of State Ur.versitiesI and Land GrantCollegese.
the American Association of St.ate College had UniverSities, the
National Institutg for Independent Colleg Se. and the 'Association of
American Uaiversiti'es. The survey questio maire elicits infoxmatign
about-the college 'use of.television, the itses for instruction; the
tyPes 'Of television oUtlets with which ih college.works, the
collegelsrelationships with the outlets, factors that contribyted to
or hindered the college%s use of televisi'n for instruction, and the
future of belevision for iastruction at the. college."Tthe report .

details the procedural conduct of.the su vey as administered through
the cooperating agencies; appendices pro ide the survey'
Auestionnaire, editing instructions and keypunch instructions.
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A. STUDY BACKGROUND

The Higher Education Utilization Study (HEUS) was
.

desired to determine the extent to which television it

ased.for instruction by all colleges and Universities in

.the United States. It was to do for higher education,what

. School TV Utilization Study'(1977) did for elementary and:

secondary education. As the two sponsoring organizations,
4

ci"

The Corporation for Public Broadcasttng and The National

Center for Education Statistics, mere in the process of

designing a multi-staged4 strAtified, random sample of all

col1ege and universities, other events were.taking prace

which ere to change the design of the study.

he American Association of Community and Junior
S.

Coll ges (AACJC) was preparing to survey its member

ins itutions to determine the ways in which they used
. .

te evlsion for instruction'. The N onal Association of

tate Universities and Land.Grant olleges (NASULGC).had

S.

appointed a talk force to examine its member institutions',
.

involvement in telecommunications. The opportunity to"work

in ,conjUnction with those two organizatiOns ledtO the

r
redesban 'of the study into aftwo-phased study, the first

,beitri0 a oenius study of ali institUtiOns of higher education

, 4
in the United States, andithe econd involving a random

' A

sturiple,followup of inliyetutions whichere known to'be
o:

q

4
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Lfing television for instruction. In addition to working
1

0

ithAyC and NASULGC, assistance and cooperation was ought

dLreceived from The American Associa idn of State Colleges

-

and Universities (AASCU), the National Institute for Indepen-

dent Col4ges (AAC), and The Association of American Univer-

sities (AAU).

For Phase I, 'a three-page survey instrument (Appendix A)
C.

was developed and peyiewed by persons in each of the cooperating
..

. .

,

1

national organizati,ons. Beáauseof AACJC's need to have data

available immediately for a qational'aseembly which was being.
16.

planned, time was not available for extensille field testing.

of the instrument.

Low restiondent burden was a major priterion in deviloping

the instrument. 'It was decidvd, therefore, to gather only

basic information about the college's use of television,. the

uses for instruction, the types of television outlets with

yhich,the college worked, the college's relationships with

those television outlets, what factors contributed-to or

. lindered.the college's use of televison fbr instruction, and

41., .1.

. .

whit., the future role of television for instruction, might be
f: A I

0

A

..

at the college. More detailed information wll be gathered

in Phase II of the study from a sample of colleges which are
1.

.

found to be using televission for instruction. phase Tr will
.
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also be used to validate some of the information gathered

...in-Phase I. Since Phase I was conducted as.three concurrent,

independent studies (AACJC, NASULGC/AASCU, 14hICU/AA6), the

procedures used in each study will be described separately.

13.*-pHASE I -AACJC

1. AACJC MAILING' PIOCEDURES.

A copy of the survey instrument was mailed by the American

Association of Commupity and Junior Colleges (AACJC) to *all,

4'4

two,year college presleents in the United States. The mailing

did not include proprietary schools or two-year colleges in .

outlying.areas. The mailing was addressed to the college

president by name and was Benton December la 1978. The cover

letter explained the purpose of the studysand aiked his/her

cooperation in completing and returhing the survey form no

later than December 22, 1978. A self-addressed return envelope

was included with the mailing.

2. AAWC FOLLOW-UP :

.011 January,1 979, sri follow-up letter ahd new.

survey instrument w e sent to all non-respondents. The

importahce of the
*

rticipation in this survey was

emphasised. They 411y.e asked to complete and retUrn the

survey instrument no later Oan 'January 19, 1979.
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On April 3, 1179, a second mail follow-up was sent

to hon-resvndents .in the form of a mailgram which included
. .

a new survey instrument. Again, the urgency of their

participation in this survey was emphasized. They were
4

o

asked to consplete and return the survey form no later, than ,

April 13, 1979:-

For all three mailings (the original mailing and two

follow-ups), the letters were, sent in the name of Roger

sYarrington, Vice President of The American AssOciation of

Community and Junior Colleges. The responses were addressed

to Marilyn Kressel, Project Director at AACJC.

, The finql follow-up. took the form of .data gathering:-

telephone calls which were made to Presidents of nOn-respon-
.

ding institutions. .TRose calls' were placed by a trained

research assistant. They were placed between June 1 and

June 15, 1979.

AACJC RESPONSE RATES

The 1978-79 NCES Education Directory, Colleges and,

Universities lists 1,154 two-year colleges in the United

States.' At.the cut-off pOint for the first.mailing,

responses had been received from 542 colleges (47,0. BY' .

the cat-aoff point'for the; second mailing, responses had

been received from,923,colleges WM. After the mailgram,
,

et.
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responSes had.been receiVed.from'1,058 tolleges ( The

follow-up phone calls brOught the final response rate tO

1,067, (9i%).

AACJC DATA PROCESSING

All responses were subjected to 0 visual-manual edit

check (Appendix B) for completeness and tonsistency.

Where possible, miliking.information was obtaihed from

,existing sources and inserted in the appropriate place.

'For instahce, if the respondellt did not supply the address

,

- ,

of'the institution, that information was taken from the

original AACJC

The visual-manual edit also checied for respondent

consistency where skip patterns and,follow-up questions
4,

-
(.. I

were involved., Where inconsistencies were minor, adiustments

wTre'made when possible, or responses were sho

Answer". Where

was made to,the,
1

-confusion.
*

.no

inconsisteneies were major, a p one call

resPondent in an attempt to res lve the
p.

.;

5

The.instrumehA had been (lesigried with keypunching' in

thind. .All ofthe,data which were tb be captured by key-
.

ipmaching appeared in the right hand column. (The only

xceitions were mailing label inforTation for We president

3.
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of the institutiam Apd for the person refpqnding to.the

.eurvey 'if he or she were not the preskdent.) After ihe

.> 0 0

"

f

/

vauil-manual edit chedk, therefore, 4 was possible to

turn the instrumens over to a keypunch operator Aith a

"simple set of directions. (Appendik C). The data wext

keypunched and, key verified after each response wave ,

(i.e., after the first mailing, the first.follbw-up,

Vie second follow-up, and the telephone foliow-up).

Thie permitted a compaiison of the; responses after

each' was;e in order to determine if the failure to respond

was related to use or non use of television.

The first data analyses'(frequency distributions)

provided final range-check verification of the

accuracy of the data keypunching.

5.. ANCiC DATA ANALYSES,

An SPSS (Statistical Package in the Social ScienOes)

program was written.to analyze the results of this study.

Frequency distributions were run for each Variable (i. e.,

k

each question on the "survey iartrument). Crosstabs and

a

breakdom analyses were run, where appropriate to examine

.the relationship.which might exist between tuv variables.

sr

1

4
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AACJC REPORTING

It preliminary report was prepared for the American

Association.for Community ana Junior Colleges as a working

document to be used in a national assembly which will be.'

convened in September, 1979. Copies of that report were

also sent to all ptiblic television stations.

4I

10
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C. PHASE ITNASULGC/LASOU

1. NASULGC/AASCUMAILING PROCEDURES',

--
N

S.

1

94

,Prior-tO Phase I of the Higher'Education Utilization
f

Study, the Office of Institutional Research at West

Virginia University. OAriri. had contacted all colleges

and universities 'Which are meMbers,of the,Natio al

Association of State thiversities and Land Grant

Colleges (NASULGC) and%or,the American Association

of State'Colkeges and Universities (AASCU) to determine

4

vehether theyheld licenses for radio or television

stations. In the course of that prior work, WVU had

compdled a list of contract persons .on most of the

campuses.

4 The. Office.of Institutional ResearCh agreed to-assist

*:d-,

the-Higher Education Utilization itudy by mailing the

Phase I survey questionnaire to the contact person at

. each campus. Where no contact perign had been identified

by the previous WVU work, the survey instrument was

Aailed tb the college presi4ent.

, The mailing was sent on ffiarch 23, 1979 in the rAe,4,

of Jay Baiton Chairman of the.NASULGC Educition Tele-

comirnications Committee. , A cover demo introduded the

'1

,

c.;

q,
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survey and requested a reisponse'no. later.than April 25,

1979.. A self-addressed return enVelope directed.the°

response to lir. RiChard Howard, Director. of Institutio4

Aesearch at WVIr.
:to

NASULGC/XASCU PO

On May 18, 1979, a follow-upletter and'new survey

instruMent were sent to all non-respondents by, Mr. Howard.

The importance of 100% participation was emphasized.

Completion and return of the surveys was requested by

June 1, 1979.

.
On June 27, 1979, a second mail follow-up (including a .

new survey -instrumedt) was sent by Mr. Howard.

Contact persons were asked to complete and .retupn the

survey ford promptly.

The final follow-up took the form of data gathering

phone calls which yere made to non-erespondents by a

)

trained research'assistant between August 6. and August

31 .1979.

C.

4

A
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3.%1NASULGC/AASCU RESPON RAtE
4

1.. :At the'time this study, therw.,were 125 NASULGC

a

9

dam0"uses atticVnfl AASdU campuses. -(The numitemNof

institutiohal-members in-eaCh-otganization was.142' for

.NASULGc and'333-foreAASCU. System OifSces with no .

4

operational pampusis were droppelfrOm ;this ptudyvi

The total nuilber of'init4utions iriclaped :this part

tiolf the study waif; 453.
A

After,the first followup period, respons0 had

been recJimerikoM92 NASULGC intitutions (74k) and%

218 AASCil institutions .(66%N.: 'The overall response

rate at that point.was 310 out of 453 pOssibe.resiponses.

(68%) .
. %

After the,second responses hØ been. e

received grone-122 NASULGC institutions (98%)an g 279 ,

. . . 4. . .

.

.

AASCU institutions (81%) fOr a tot*response of 392'.
.

.

.

out
.

of 453 possible responses (87%).

1?!.ming the phone call follow-up period, i colleges

were called and responses were rec eived fmom all but'3.

.44

dok

The-follow-UpphonCcalls brought the final xesponie rates
. 4

I

t6,125 (i00%).for NASULGC,2285 (.86%) 'for AASCU, and 410 (91%)
.

, .

;'.

p

c.

'

4`
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4...NASULGC/AASCU DATA PROCZSSING/.

A 1 responses 'were subjected to the .5am visual-
.

4
manual edit checks used.for the AACJC portion of this

jsaVY (A,13,00;ix B). W1erepo.aibie, missing in.fciria

.

tioil was obtsined frOm ex 41 miources-ind inserted in
. t .

. , the appropriate place. Where necessary, a phone dall''

was made to the respondent to atain fur ther information

R 4

dr clarify responses which mere unclear:\
\

The visual-minual chedk alsq.detected any inconiis-
rr

tenciewin the_use of skip patterns: Where consistencies
5.

were minor, adjustments w eke made if possible based on

other information supplied. Otherwst

.shown as "no answer'.

the responie was

----7c

The instruments had been designed with,keypunching in
,

., .-

. mind. All of the data to be keypunched appeared an the

righ%khand column. (The only.exceptiOns were mailing
,

and for the person resp onding to the iurvey if he or she

labelAinformation lOr the president of the'institution

.,

were not t (1 president.) ,

:Atter 'Vhe Visual-manual edit check,'the instrumenti

, .

were turned ol.ter io a keypUnch oPerator with a simple net

Of directions (Appe4dix C). The data mwrili keypunched
4

ki J"
,*

1.4

4.

5.
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t r t

add key.A.rerified as

':
t

,

4 50.

-

Viingle batch'with the,exception of

4
4 the '.telephone responses which were added sepamately. .

.1

.The iirst data

a finil range-check
p.

data keypunching.

runi (frequency'distributions)bprovicledA

veriiicaition of the.accuracy of thel

NASULGC/AASCU DATA ANALYSES ):

- The SPSS program used for the. AACJC analysesri

also used for the NASULGc/AASCU analyses.

0

distributions were run for ea

Fr

4

ncy

ros5ta6s and
4

breakdown analyses were runr, whre a,ariate,. to examine

th, relationship whidh might exi between two variables.

6. NASULGC/AASCU RiPORTING

A preliminary report was prepared 'and shartd with

administrators at NASUWC and AJWCU:

40

6

4

t,

4
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PHASE,I AAC/NIICU
,

:\ AAC/XX ICU MAILING PAOCEDUREA_

.44 4Ie 44 4.4I.,.4

13

;

PliortoPhase I of'the Higher Education Utilimatio'n :

.
, ,. f%

,
,

.

,

:iBtayelleithe'r.the Aisociatiqn of American Colleges (AAP)-
f /

,

. 4

..nor 'the National Institute of Independent Colleges-and

Universities (NIICU) had plans to survey their members

A on/ihe question of the use of television for instruction;
1

Atter being contacted by.the Corporation.for Pubiic

Br4adcasting; bbth organizations agreed that such da

study-might benefit their .member ihstitutions and

pffered to assist CPB in-the implementation of the study:,

11

,

i

On March.30; 1979;*the survey forms Wereqmailed to the"
r , r

presiOnts'of all private colleges by the research 'office
,

4

Of the National Institute of Independent Colleges and,
# 1

Universities. The cover letter mas signed by.Mark Curtis.

'president of AAC and John Phillips; Presiaentof NIICU.

Reskinse was.ellted'n'o.later tfian Aprik,13; 1979.

A se1f7addressed return enVelope directed the responsei .

to CPB.

.16

S.
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AWNIICU FOLLOW-UP

11,

11,

14

, On May-31;
0

79, a follow-Up letter and new surve

fOrm.Mere sen to all non-respondents°by rese

offibe: C. pletion and return of the.survey form w

rectuested not later thah June.10J979..

.Because otsumier and vacation scNedules, re

of responses continued throughout June.and July.

August, .a trained research assistant made data

follow-up phone calls to a sample of one-half

respondents. To minimize the chances of ship

in the non-responden#-Tollow-up phone calls

were classified simultaneously by geog aph

ehroamenesize. Response rates for ac

monitored. By survey close-oa., 110

of all institutions found in any -0 s

a survey'questionnaire.

I.

efpt

During

gatherin

of all n

ling'bi

jnatit

o regio

stratum

r than

return ha

fi

n-

ions

were

, , ,

per cent

returned, 1,(-

a

;
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3. AAC/Nlidu RESPONSE RATES

A

At the time of this study, there were 1576 dembers4z..'

2-of AAC.anci NIICU combined. Dual memberships and the
1

paricipation of some private two-year collages (1414.ch

.

. were already included in ihe AJC surve0 resulted in

.some duplicatioh of responsithere'wlo a need to

indiude only one response from,each priVataohr-,year 4/*

, .

:

institution. According to NCES, there were 1386.priVate

four-year institutions in the. country. at that time.

Responses Were screened fo duplication.

After the first folloW-up period, usable responses

3
had been received frow679 institutionr (49%). That'

numbe'r, roo-to 1219 (80%) lw the end of the second follpw-

up and 145 (96%),by,survey clOse-out.

4. AAC/NIICAT DATA PROCESSING

.All.responses were sUbjected,to the same visual-
. re..

manual edit checks used for the AACJC portion of this

study (Appendix B): Where possible, missing information

was obtained from existing sources and inserted in the
*

s

A

approVriate'plaoe. Where' necessary, a.phone,call was ,
,

0.4"

dpde to the respondent.to obtatn furtheiso informatiorOok

clarifyaresponies wild.chlvture. unclear. .

18
0
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16
a.

,

The visual-manual check also detected any inconsis-

tencies in the us0 of skip.patterns. Where inconsietencies

lieretlinor, adjustments were madeif, possible based on
a.

other information supplied. Otherwise, the zesponse was

shown as'"no answer".

The instruments had been:designed with .keypunching

in mind, All of the data to 1:4 keypunched 4peared in the

right. hand cOlumn. (The only exceptions were.mailing.

label information for'the presideht of ihe institutigi

,

and for the person responding to the survey if:he or,she v

.

I. ).: /.

.

were not the president.)
t

..

11
/

:After.the visual-:manual edit check, the instruments

were turned over to a' keypunch operator with a simple set

I ,

Of direciiona (Appendix C). Ole. data were keypunched' and

key verified as a single batch with the exc tion of the

telephone responses which were added separ tely.

;

title first data runs (frequency'distribution) provided

'a final range,check verification of the accuradvf ihe,

data keypunching. .

, I 19
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. AAC/NIICU. DATA ANALYSES

4211411011;444- Z 1

The SPSS program uied for the AACJC analyses was ils55

used.for the AAC/NIICU analyses. Frequency distributions

weve run'for each questlon. Crosstabs and breakdown

S'analyses weierun, Where appropriate, to examine'the re-
,

"lationship which might .exist between two, variables.

AAC/NIICU kEPORTING

A preliminary report was Orepared and shared with

administrators at hAC and NIICU.

E. PHASE I - COMBINING THE STUDIES

1. ,tompublp THE FILES

Since,the three studies had been conducted,using

o
41.

identical instruments and similar procedures it beCame

spbssible to Combine the studies fto obtain an overview of

...

the Wee of teltvision for instructiOn in all institutions

Of higher education in the United States. The three data

Tiles were easily coMbined into a single file with three

,subfiles. using the SPSSADD CASES proCedure. A-single

FREQUENCIES run permitted. verification of the merger'by'.

vomparini the newlrequencies with those fioM the, earlier
.

indiVidual freqhency runs.

20
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.2. ADJUSTING THE UNIVERSE SIZE
,

In all ti.iee- studi \es: siandard NCES-HEGIs codes

4

4.

'(ligher Education .General Information°Survey)' had been

used to idrify 'responding colleges. A FREQUENCIES

run, of those .codek_ identified duplicate.' responses. Each

a

.duplication was manu'lly verified by checking the res-

ponse forms and one of each duplicae" response pair was

At the same time, the "worki/ig univerge" was defined

to exclude ,those institutions which were considered to
o.

be outside the. scope4of this study, pam,ly: 1), inititu-

tions in ouilying areas sudh as Puerto Rico and, the

Virgin Islands; 2)' U.S. service schools; 3) systedi offices% ,

which did".not 'operate academic fhograms:-.A. closed ort
',

.
.

merged schools. as /reported during( the I-a/survey, peric*. '4) I
..

... -. , . r.
,

.`i schools not identified by one or wire of the participatiag

national assoolatidna. The total numbei of institutions-
,

eliminated was 137.. Ahe number 'of colleges in the working

universe was : .1,154; two-year ; .453 ptiblic four-ye.ar; .1,386

4

priyatefour-year.; ind 2 ,93 total.-
Responses had been

,

1.

received 'from 1,067 tw6-year (92%) I. 410 public four-year

-\

(91%) / 14335 private four-year, (96%) ; and 2; 812. total, (94%) .

4 I 21
. el0
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IMPUTING VALTAS
a

:.19

When non-respondent samples 4/ere selected for follow.;

up phone calls, the non-restiOndentk had been classifi.ed
,

simultaneously by, geographic region,,control or affiliation

,(public or private), 'highest lexCels,,of'course offering, 'and. .
.

. :.: ,,,.... .
. .

In all', ,.144 sep,ara#e, categorie's or strata were,.

.: .,. ,

established amd rspôneea,es or each stratui were

monitored:. i Sice. ar)restro, se rate of at least 90% had been. - .

obtained'Itk eacti\strattimNr4:it be assumed that the ?tea-
,,,- . , ,

.._ .

pondents Fe0r4sent,ali.higher education iniiiitupions in-.
N the, Unitig States; an:0` ,that .,n le'category.of institu-

, ,

)tions is nt4 adequateWrepr

the fioal ieport data re imputed f ", non-respondents as
1 '''' -

;

. A
though they 'had reZpo d in the same pfOportions-a-s-thoise-

s

Oho dia IA lefdt: nclr ,

nted. ponsequently, oin

F. ,PHASE II -"PLANS."

1. UNANSWERED- VIJESTIoNS
. .

5

,,...
prose' I.of the, Higher" idtkcation Utilization. Study has
. .

D . i. .

yielded highly wieful baseline -data at the institutional
, 0 %

Afrevel:: The 'fact the., i( wasi,...a
rluniverse" 'study which re-
-i-.. ..)

quared'ia foist completion time necessarily limited the
,

I

amo information hi.ch could be judiciously requested.
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t# 20

Phalle .II will extdnd the.scope of tutional
t 4

informatiOn by probing further question:51)f suppat

service*, consortium membership, attitudes and financial,

r

k comratment. For the first time the1use of radio willj'be
pi

4 '

inOluded., Procedures for salectivg %and assigning facult

members for radfO,and television courses, faculty ittitu

faculty trhining and other related areas will be probed.'

.posts to students, student attitudes and preierencesp. and

student use patterns will ---e-\included.

2. DisIGN >'

. -

In early.spring 1980, approximitely 100- institations

known to be %leeks of television for instruction will be

-selected b'y a stratified random sampling procedure. An

institutional questionnaire will,be sent, to the contac

person ht each institituion (identified in Phase%I). In

additiOn to completing the survey instrument, the contact
t

person will be aiked to 'forward facUlty and student lists,

from which faculty and student samples will be drawn..

Eight.faculiy meMbers and 16 students will be sampled at

each participatin4 instition. If successful,,the pilot

veil lead, to full.scale
implementation in lat*.spring 198(4.

4
1

23 ,

s
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3, TIMET4INE

21 4

J.

Ao%

*As currently conceived, Phase II will start in December

1979. Ilm"pilot will e completed by April 1,,1980 and full'
.

-

\ iMplementation Will be' mpletedloy August ,31, 1980.

,

11. rprom-_rfir

v
.1
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. National Association of State Universities and
1

Llind Grant Colleges -

and
American AisOciation of State Colleges.anA Oniversities .

. .. .
1' (APPENDIX A

- ..1wimple $urveg Form

. :

4

Ji-

.:4

(

0.
NsuRvEy CIN.197849 TELEViSION'USES'

t.

'PI "...

Purpose of Study . .
. I t

This stucly has been carefully designed to assist the Associlltions in identifY

the cUrrent, uses-of television and factors which co4ntribute to or hinder those use
This information wiIl be reported in aggregate form (i.e., ho individual institution

will be 'identified) aild will be used to exathine current poll-4es toward television

and make recommendations for futuile policy consideration.

'
a

Definjtion,,of Terms
Throughout .this survey form, terms appear which have specific meanings for the

purpose of this study. They include' , . ,

L" Q
, i

,

.

'a. teleirision outlet.any bwadcast or non-broadcast eptity, including public TV station,'

, commepcial TV Station, Cable 'system or closed Circuit System.
.

b. omtampushistruction- courses offered for students who meet on carhpus.

off.cangius instruction- courses Offered for students who learn in their hqmes or

places of employment qr in comtnunity facilities such as libraries, museums, senior

citizen centers, hospitals, etc.-

d. lids year-the 1978-79 academic,year.

14a
, THANK YOU FOR YOUR e P,EitATION.

PLEASE COMPLETE THIS SURVEY EVEN IF YOUR INSTITUTION
DOES NOT USE TELEVISION...,

Please send completed suriiey forms to:
Richard D. Howard
Director of Institutional Research
West VirgInil University
Morgantown..W. Va. 26506

41, 1304) 2934906 .
1,

4,.

4

4

t

5

7,0-4 -,.-
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'444.

t

e

:4

r 44404.444.4,..444.1444;4447.44.40444:444

Named person completing this form:
6 .

Is/AME:
(last, first)

. TITLE: 11111111.11(11-11.11
'STREET
ADDRESS:

CITY:'

S.

8-23'.

24-39
0

1111111MT

111111111111111,11111113111111111111111
5Z-71

a

40-56 ,f

STATE: m 72-73 ZI CODE: 1111111110 74-78

4

,

Respond nit all questions b§ ,

checking or filling in lbe appro-
,, priate boxes in this,column.

. 41.

.". Slarcate, the ways in which your institution uses teleirision. EC

. (Neck(' that apply:)
.0

I

You, do riot use television in.any,wa3t... , , 1. a 0
. b. \On-carnpUi instruction (i:e.. cores for students meeting on cam-

iitis). .. , 1, b 0
c.. Off-campus instruction (i.e., courseslor Students who learn in their',

4 .

homes.; offices, etci). .
.., 1. c

, d.. Counseling (e.g., role-playipg, self-reflection). 1. d

e. Outreach (e.g., providing. non-instructionaloservices, ciamniunity

, forums, or information about the college to the vornmunity).

f. 'Oromotion/recruitmant (i.e., to attract new students ha the college).
,

'g. Stuff deve1opm9t.
,..

. 4. Other..(S
.

zecify) ir. ...
a

(If you checked "0", go to questio 9.)
( '

4..

2. Please indicate.the percentage of your total television effortassociated

with each of the trips listed below, (Sum of the' percennigesshould equal

. 10M.) . (

a. On-campUs instruction for credit.

A b. On-canipos instruction not for credit.

Off-carnpihi inikructinn for cedit.

p. Off-carnPus instruction not for credit.

e. Counselink.
" ft f: Ouhiiach.

g. PromOtion/recruitment.
h. Other: (Specify)

I.

NOTE: Questions 3-8should be completed only if you use television for onz,

campus br off-campus Inetructkn. If you do hot use television for

. 1nstru4tion1 skip to question 9.
4.

V-

s,

9

1. e
'6 12

0 13

0 14

1. h 0 15
,

2. a
2. b

2. c
2. d
2. e
2.. f

2. g
2. h

1 1

1 1 1

1111
I I 1 I
1 1 1

16-18
19-21

2244
25-27
28-30
31-33
34-36
37-39

4.



a.

..
. '

. .1 , .0.... 0.1t.* *1.444.41... !.

,
, a 7, . . .

/ S.

3. Wliich type(s)of televiinon oiltlet(s) do you work with? (Check all that
' apply ankidentify as inaicated.) .. -

Public TV station, (Name or call lettere) 3. a 40
.8.

b. Commercial TV statioll, (Name or call letters) 3. b 41 ,

c. Cable systnin. (Name) 3. c,.. 42

d. Campus closed circuit systeM. 3. d 43

.'e. either. (Specify) 3. e 44
r

4. If you 'shocked MOM than one type of television ouilet in question 3,
,vith whicktype do you work stagclosely? (Indicate we only.) .

't)

. .4

4.

a. Publicly station: : , 4. ago 0 45

.. b. CopmeTrcial TV station. 4. b D 46 ....

a c. Cable system. .
,

4. c 0 47

. d. Campus closed curcuit system. . 4. d ID 48

'. e. Other. (Specify) 4. e 0 49,
,

.

5. , How 010hy years have*you had a relatibnship With theyelliion,ut-
let? ' 5. ED 50-51 .

. 8. Please describe your relationship witli that television outlet. (Cheap!)
thafapply.). . k ,

a: College and outlet coproduce programs.
b. College produces programs using outlet facilities.

.. .. c. Outlet airs programs acquired by college.

d. Outlet airs programs produced by college.
e. Oytlet acquires programs on behalf of college.

f. Outlet airs programs it selects and lets college off them for-credit.

g.. Outlet. provides pronNotion time for instructio p

h. Outlet provides college with preview faciliti s.and time.
mgrams.

I. Outlet provides college with dubbing services.
I. Outlet provides college (or student directly) with suppoii materials

(e.g., study guides).
Outlet provides other services to college or students. (Specify)

\ -

7. . Please deicribe Our current (1978-79) exp4tkences with courxitc (credit
, and non-credit) offered over television. (Answer all appropriate ques-

. -

6. 8
e. b

.6. c 0
6. d 0
6. e 0 4
8. f 0
6. g 0
6.h1 0.59
6. i 0
6.1 ' 0

6. k

54

55

* 56
57

58

60

a. How many coureetovertelevision are you offering during 1978-79?
b

till
b. How 'many students do you expect to enroll in courses?

c. Does the television outlet provide free air C 0
yes

d. How much per hour do yoi, pay to lease air time?

no

e. .How much per hOur do you pay to lease production facilities? 7..e

8: liyour institution 0 memberof a *sodium of colleges offering or pro-

- ducing televised courses? ,

a. Yes . Name Location

b: No

ka

61

62

63-65
66-79
71-(1)

71(2)

. .

72-75
*79

.

8-(1)
8-(2)

1

Ni
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4

9. If you 'are not nOw using television for instruction,,have you ever used

'it?

a. Yes

b.. No , .

10, If you are not now Using television for instruct ion, do you plan tei use it?

Nes
b. No

11. please,indicate which of the factors below have contribided to or hin-

dered the'use of television for instruction by your institution. (Check

only those factors which have beenmod important and check only sae

column for any factor.)

,

There (are/are not) courses available which meet the academic needs

and standards of this institution., .

Owners of the TV outlet(s) (are/are not) sympathetic to this institu-

tion's goals for teleiision use.
Our faculty members (are/are not) sympathet,c to the use of telet/i-

sion for instruction.'
,
Desirable blocks of-time (are/are not) available for airing instruc-

tional programs.
e. The TV oullet(s) (are/Are not) consistent in handling lapes properly

(e.g., mitihandling, damage, and loss of tapes is rare).

The TV outlet(s) (are/are not) consittent in the airing of tdpes (e.g.,

programs aired in correct order, infrequent pre-emption).

Program schedules (are/are not, confirmed and announced far

enough in advance of air date.

h: Print materials designed to accompany televised courses (are/are

nor) available.
i. "This institution (is/is not) readily able to provide necessary support

,services (e.g., faculty contact, flexible registration procedures).

f.

8:

z

12. Please desi nate a contact person at your institutionwho might provide

nwedetai led information:

NAME: MI I LIJkljlill I 9-22

(last, first)

111111111111111111101111111

STREET
ADDRESS:

CITY:

23-33

5143

34-50

STATE: Mr 84-65 ZIP CODE: ani] 66-70

TELEPHONE: Ea] . -t r113 71-80

Thank you forvOur cooperationand assistance. If you have additional corn-

manta about your institution's use of te1ev4.iui which you think might help

sus in.this protect, please include them on separate sheet of paper.

.

9. a
9. b

10. a

10.1).

9-(1)
9(2) .

10-(2)

,Contributed
(1)

11. a b 11-(1)

11. b 0 1244 )

1 re 0 13-(1)

11. d 14-(1)

0 1.54 1 )11. e*

r)

Hindered.
(2)

011(2)

12-12)

o 13-(2)

O 1442)

D'15-(2)

0 1642)

D17-(2)

18.421

0 1942)

I

I.
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APPENDIX B

HIGHER EDUCATION UTILIZATION,SURVEY.

INSTRUCTIONS FOR VISUAL/MANUAL EpATING,

*Under "Nameldf Person Completing This Form9--make sure that

all of the information is filled in. If* isn't, take ele

nircessary information fr6m the iffixlid %acting label an6 fill

it'in.

,

Inn the two boxes for abbreviation of State, be.sure tbaik the

State codematches the mailing label, e.g., AL foOdabama

or AK for Alaska.

*Underline the ID number on the libel in red.

*Question 1

If only la is ckecked, skip to,Question 9.
,

,

If 'only la is checked and Questions 9 - 11,ate blank, code

questions 9 - 11 as 9's .(noianswer).

If lacis checked and Some-other categories in Q.1 are also

checked, examine the rest of the questionnaire.

cehtages ars given in Q.2 and/or if lb or lc'are also,checked

and there are answers to 0.3 - 8, edit out la. (In this case

CPB is assuming that' chedking la was a-mistake.). If.there

(are any unanswered.questions, code them as 9's.

If TV is used as_a supplement to courses, lb is doded,as.

ta "3". There are twolways to tell if TV is used as a

supplement:

The respondent writes an explanatory note somewhere

on the coestionnaire. Frequently, it.will appear in

the "other: category of Q.1.

0.1b ia cheCked, but the response to 7a is "0",.

(If they say TV is tweed for ong-campus'instruction

, but no coursoiarib offered, most likgly TV is used

ass'a pOplementato courses.) V y

Code the'efo wingbactivities as "Other":
, t

.0:

ipicroteaching'

. preachini
. ,

.

.*° tu4ont. teaching

..;

.

TV production courses 30

1

ij 14
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Questions 3 4- '8.dhouId.be rompleed only if Iv isrused for

instruction, i.e. lb and/ lc is checked. Therefore if ld

throu4h1h only:are chec d, QuestOns 3 - 8 lohould.be

skipped. The note at t bottom pf the page OVes this

instruction to the res ndent. (If they answered 3 - 8

anyway, cross opt thos answers so that theyrwill be coded

-as blankd).

If lb and/oi lc is hecked4 the respondent should have

answered QuestiOns 2 - 8. this applies even if lb is

coded as "3" (TV' s a supplement). If there are no.answers

to Questions 7 8, code Quisons 2 - 8 as 9's,

/
t
*Question. 2

Sinte the'categories in 0.2 do not parallel thaw in Q.1

execily, some respondents are, putting percentagWs for

categories they haven't checkedmand vi6es versa. If the

percentages in Q12a h'have been.carefully figuied out,

"do the'following:

If there are more boxes checked in Q.1 than

percentages in Q.2, take 0.2 "ail is." The' -

percentage.allotted for those responses

indicata in Q. apd not provided for-in Q.2

,
is probibly negligible.

If there are more pertentages in 0.2 than boxes

checked in 0.1, go back to 0.1 and check the

appropriate boxes.

If a Category is cithecked in 0.1 (e.g., le -

.
outreach) arid the percentage given in 0.2 is

one category off (2e - counseling), make the

xecessary correction.

g.

5

If only one category is checked in 0.1 and percehtages are

blank in 0.2, assign 100% ,po.the appropriate category.

When lb is checked ind'noopercentages are givene assign

100% to on-campus for credit (2a)...

Make sure that all percentages add lup to .100%., If they

do not, make reasonable adjustments, e.g., 30% + 20% a 50%

becomes dot + 40% 100%. Likewise,'10% + 40% 50t

'becomes 20% 4. 80% pa 100%. If the. total percentage shown

cannot easily be Converted to 100%, Use the following

yrocedurei.

r 31.

a'

.
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a.
4

f 4
,4 ....' ,.... ffir.1114.1.4......1......... ....,:l.... ..

Multiply each individb percent by 100.
4

Divide.by the respondent's total percent
Rour g. the number

For

r a - 15
.,, - 25
*c -.50 '

d - 20
e 10'

120%

, .15 x 100 = 1500..
120

2500b. 25 x*100 = -120 =

5000c. 50 x 100 = =120.

4. 20 x 100 = 2000 =120

10000. 10 x 100

Another example:

a - 10
b 0
d - 15f - 0
g - 35

60

12.5 0

20.8 = 21
e.

41.7 = 42

16.7 = 17

8.3 = 8

100

4%

a. 10 x, 100x 16 7. Ts 17/000
60

'c. 15 x- 100 .1500 25 'mi. 25

4. r 0,
3000. 35.'x 100 7' 1--To. 54,4 s 58

r
1.00

a
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For rounding:

4.

jf the decimal is .4'or,:smaller, drop the decimal and

keep'the number, e.g., 14.4 =.14; 76.2 = 76.

i .I.f. the decimal is .6 or larger, round up, e.g., 14.7,m 15; 4

.53.8 m. 54. .

,

If the decimal is A, keeping the.number or rounding up

depends ton the number -,

.... if the number is even,. drop the.decimals e, .i,

'16.5 m 16; 54.5 = 54. 0.

- if the number.is odd, round up the number, e.(1.,

= 18; 93.5'.= 94.
.

.

. 111

Please check that the sum of the rounded numbers equals

100 percent.

Make sure all percentages are right justified, e.g 005(%),050%,

090(%) etc.

*Questions 3 and 4 b

A If the response ttl, Question 3 it one box phecked,.Question 4

is a valid skip. If the respondent checked one bpx in 3 and

another in 4, edit out 4.

If the response to Question 3 is more than.one box ch(ecked,

Question 4 should be answered using only 0e box checked. If

more than one box checked, code 0.4 as %411. This also applies

if respondehtiindicates thatause of two outlets if "equal."

*Question 5

Make sure the nuMber of years is right justified. If no

answer, code as 99.

*Question061 s I

If no Answer Code-as 9's. If categories are modified

'include them under 6k - other.

(`

1,
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*Question 1
,

.

0 :

If 1a-b (credit net non-credit courses offered over, television)

is blAnks First, check Question 1. 'If only la or d through

.111 are checked (no credit ond non-credit coursesoffered over

television), .
Question 7a-e is e'valid'skip. It ls also a valid

-skip if lbis coded as.a '13" (TV use0 as a supplement to

cOursei).

If 7a-e is_blank and.lb or lc are checked (on and off-campus
instruction), go, to Question '9, If 9a is checked, then 7.a-e
is a valid skip because although this institution has usled

TV for instructiOn in the past, it is not now, doing so. If

9b is checked, cOde 7a - e as 9's (n6 answer).

.11f both 7a-e and Question.9 are left bllink, cOde all as 9's

.(no answer).

If 7a equals zero, then 7b-e should also equal zero,. We are,

asking for their current 1978-7 experiences with courses

. offered over television.

If 7c is answered "yes", 7d must equal.zeiO.

If 7c is answered both "yes" and Tho".code as a 3. In some

States (e.g., CA) both commercial and public television are
utilized, and one will offer free air time while the' other

will not. In this case there should be values for both,7d

and 7e.

If 7e i
code as s.

wered "no",..look for a value In 7d.. If no value,

*Questions 9 and 10 k

If 7a through 7e have been wered (credit and non-credit)
courses offered over televisio 4 questions 9 and-1.0 are /

vilid skips (non-use of TV for i etruction). -If TV is used
as a supplement, it is tlso _a valid skip.

./f lb andlc are checked (on and off-campus instruction),

.0and 7a - 7e ii bfink (current experiences with courses
offered over TV), and Questions 9 andel() are blank* (now,.

use of TV for instruction) code all as 9's.
4

Aq4m*rs like "possibly" or "we'repthinking about it" should

ba codes is "yes" in Question,10.

34
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**Question 11

/.:

*
6.

.

e,

If both contributor and,hindrance are checked in an,Answer, code
f2,

as "3". If the.respondent has- circled the text and checked. a
'.box but the two don't agree, go with the circled-response.

*Questions 12 S

If no information'fis provided, place

spaces of NAME.

a "99" n the first 2

In all items chedk to see that the answer circled left and the box

chetked tight correspond. -pome .people circle and check,'others

just check and still 'others just circle. If you get a 'circler,

remember,to check the correwsponding boxes for.him).

If you have any questions p ease feel free to call Joanie Katz

or Pet4r Dirt at (202) 293-6 0 ext. 344 or 323.

If

(

. 4
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APPENDIX C

HIGHER EDUCATION'UTILIZATION SURVEY

CArd 1

Col 1

Col 2 - 7

Col 8 - 78'

aax_42

Col 1

XXYPVNCH INSTRUCTIONS

Enter card number

ipter 6 digit FICE code

"Name'of.person completing this
If not filled ins-take from:the
on'the label (i.e., name, title
address, city, state/zip)

form"
five linet0'

.street

It

Enter .card number4-;

9012- 7 Re-enter 6 digit FICEcode
Y

Col 15 Ore-h. If checked, enter a "1"
If not chedked, leave-blank
pcceotion'- question lb will sometimes .

be coded ,as a "3" and ghoul&
be,keypunched 411 such. .

(If "La" is.Checkedv respondent skipped

to page.3, card 3,'column 9)

Col 16 - 39 Q2a-h Enter up to three digits per line as
shown on form, right justify. Where

no numbers are entered, leaVe-blank.

Col 40 - 44 Q3a-e If chedkea, enter a "1"
If not checked, leave baank

Col 45 - 49'PQ4a-e If checkied, enter a "1"
If not checked, leave blank

Col 50 - 51 05 Enter up'to two digits as shown

'(
right justify.

Col '52 - 62 Q6a-k If checked, enter. a "1

' n

_If not checked, leave blank

36
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2

Col 63 - 79 Q7a Enter up to three digits as shown on

form, right justify.,
b. Enter up to-four digits as thown on

form, right justify.
c` Enter a "1" if "yes" (top.boX) was

cfiecked, a "2! if "no" (bottom box)
was-checked, 'or"a""0! or "9" as shown

on the form. e

d-e Enter up to four digits as showp on

form, right justify.

Card 3.

N

Col 1 . Enter card number

Col 2 - 7 Re-enter 6 digit FICE code

Col 8 Q8a Enter a "1" ifl"yes" (top box) was checked,

a "2" if "no," (bottombox) was-checked, or:
a "9" as show on form.

.

Col 9 -.10 09, 10 Enter a "1" if "yes" (top box) was che ed,

a "2" if "no" (bottom box) was checked, or

a "9" as shown on form.
46.

Col 11 .., 19 Qlla .Enter a "10 if "contributed" (left box)

lli was checked, eriter a "21J,if "hindered"

(right box) was checked, or a "9! as

shown on form. If 2 boxes were checked ,

for 1 answer, enter,a. !3!.

Card 4

Col 1

\V
Col 2 - 7

Enter card ,nuniber

,Re-enter 6 digit IPICE code

Col 8 - 80 012 If lined in, nter directly in columns

8-80.
If not filled.in, enter "99" in columns

. 8 and 9 and telephone nuMber from list
Aine if supplied in col 71-80.



_

. e o e ..e. ......,.18.144..44.

;1

col 1 EntSr, card 'number

col) 2 - I Re enter A digit PIC! code -

Col 8. - 13. Enter 6 digit FIcz code, (,in red, at bottom
,of last page) beginning in col 8.

io

4A.

j.
a

er


