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- ' This collection of abstracts is part of a.continging ; L
series providing dnforamation on recent doctoral dissertations. T e 58 -
‘titles deal with a variety of topics, including the following: value, . ' |
attitude, and behavior change ini*iated by interpersonal and mass - - S
- mddiag tejevision and the school: bridal magazipes from 1967 to 1977:
interpersdndl communication ‘behavior in commercial television "
programing! Canadian,private broadcasters and the reestablishment of
a private broadcasting networks Public Law 93-107, the sports ,
~antiblackout law; sediating effects of television violence through
curriculum intervention:. crossownership. and the marketplace of ideas: o
media and the American mind: cable television: television as a source . =~
. of career-avareness for children: s comparison of television and =~ -
‘newspaper credibility: the'effect of dialect onh the persuasiveness of
a radlo advertisemsent: patterns of sequence, reduction, field size,
‘and directionality in the edited films of white male adolescents: the
mass media and politics: news flow betveen the United States and
Asia; story filas: all-nevs radic stations; academicrachievement and
"¢ television viewing practices: race, public opinion, and print media
.. coverage: televislion advertising directed! to children; comparative
advertising: Yelevision exposure and language acquisition of
.preschoo)l children; and audience research far public telavision.
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This bibliography has been compiled as éart of ‘a continuing series designed

to'make Information on relevant dissertationa available to users of the ERIC

system. Monthly }bsuapfgf Dissertation Abstracts International are reviewed

in order-to compilé abstracts .of dissertations on related topics, which thus

become accessible in searches of the ERIC data base. - Ordering information [
for the dtsqertations themselves.ds included at the end of the bibliography,

Abstracts of the following dissertations are included in this colleption:
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,Allen, Jerr L. . Blakley, Stewart William .

PERSUASION ° HROUGH SELP—CONFRONLA— ‘ CANADIAN PRIVATE BROADCASTERS AND
TION: -AN EXPERIMENTAL STUDY OF, . THE REESTABLISHMENT OF A PRIVATE ‘
VALUE, ATTITUDE, AND BEHAVIOR CHANGE BROADCASTING NETWORK
INITIATED BY INTERPERSONAL AND MASS
MEDIA . . ' Blau, Robert Tyler
' THE EFFECT OF PUBLIC LAW 93- 107, ruE
Amatuzzi, Jloséph Ralph | SPORTS ANTIBLACKOUT LW, ON THE VALUE
TELEVMSION AND THE SCHOOL: PROCE- OF THE NATIONAL FOOTBALL LEAGUE'S
" DURES FOR ANALYSIS AND IMPLICATIONS ' rELEVISION RIGHTS
FOR CURRICULUM DEVELOPMENT S : rd
. . > . Buerkel-Rothfuss, Nancy Louise }
Anderson, Joann Clark ) MEDIATING EFFECTS- OF TELEVISION VI
YOUNG CHILDREN'S ABILITY TO ISOLATE LENCE THROUGH CURRICULUM INTERVENTION °
NUTRITIONAL ELEMENTS IN A TELEVISION . ' .
COMMERCIAL, THEIR KNOWLEDGE OF ARD Busterna, John Charles\-
THEIR PARENTS' ATTITUDES TOWARD NU- CROSSOWNERSHIP AND THE MARKETPLACE(
TRITION, DENTAL HEALTH AND THE EF- "~ OF IDEAS: DIVERSITY 'OF OPINION ON,
FECTS OF SUGAR CONSUMPT - NATIONAL POLITICAL ISSUES
) . \ - :
‘B hn,.Adele K. - ' . Cannon, Hugh McKinley
'CHANGES AND CONTINUITIES IN THE .* ¥ AN EMPIRICAL COMPARISON OF DIRECT ,
TRANSITIONAL STATUS OF BRIDE INTO - AYD INDIRECT METHODS OF MATCHING
WIFE: ‘A CONTENT ANALYSIS OF BRIDAL MEDIA AUDIENCE TO TARGET MARKET
MAGAZINES. 1967-1977, THE 'DECADE, . MEMBERSHIP
OF THE WOMEN'S MOVEMENT o, N *
’ . ’ Collart,,Mqrie\EtheI
Barbatsis, Gretchen Lynda Schoen » | INSTRUCTIONAL BEHAVIORS: A DESCRIP-
INTERPERSONAL COMMUNICATION BEHAVIOR - TIVE STUDY OF FILM FESTIVAL WINNERS :
IN COMMERCIAL TELEVISION PROGRAMMING AND NON-WINNERS IN THE HEALTH, MEDI-

. \ - , » CINE, AND SAFETY CATEGORY, 19‘?—1977 L
Barkin, Steve Michael N : B ) I JE
THE MAKING OF A PUBLIC: A PARTICI- ‘ Czitrom) Daniel Joseph' : ..g; 'xk //.
PANT OBSERVATION STUDY OF AUDIENCE MEDIA A THE AMERICAN MIND: HE L
FORM&TION IN A GUBERNATORIAL'PRIMARY‘ INTELLECTUAL,AND CULTURAL RECEPTIQN

T ) OF MODERN COMMUNICATION, 1838-1965 .
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o Dates, Jannette Lake ' , ".. Haightﬁ Timothy Robinaon.
o THE RELATIONSHIP OF DEMOGRAPHIC . THE MASS MEDIA AND PRESIDENTIAL - ,
_VARIABBES AND RACIAL ATTITUBES TO POPULARITY® 1961+1976 T -
ADOBESCENT PERCEPTIONS OF BLACK o S '
TELEVISION CHARACTERS |, L ' "Hart, Garrett Stephen *
i . e . A STUDY TO ASSESS THE EFFECTS OF A
Dngy, Charles Frederick . TELEVISION PROGRAM WHICH ENFORCES
THE DEMAND FOR CABLE 'TELEVISION IN “‘ POSITIVE IMAGES OF THE 'ELDERLY 0 -
URBAN‘MA&KETS - THE PUBLIC'S IMACE OF THE ELDEng/f\

. _ ;- ,
Eastman, Harvey Albert ) Hayg, RQbert ‘Earl, II b
CORRELATES OF CHILDREN'S RESPONSES- ' TELEVISION-NEWSPAPER CREDIBILITY: )
TO AN AFFECTIVE TELEVISION AND PRINT AN EXPERIMENTAL STUDY .

PACKAGE DESIGNED TO REDUCE SEX-ROLE \ . ' . '
STEREOTYPING Hermann, PeterWaye )
- - - THE EFFECT- OF DIALECT ON THE. PERSUA- .
¢ . Eisenstock, Barbara Amn : SIVENESS OF A RADIO ADVERT/ISEMEI:]T
TELEVISION AS A SOURCE 'OF CAREER ' ’ oo
AWARﬁSﬁSSFOR CHILDREN: EFFECTS OF Hofacker,_Kristine Heidi
SEX AMD SEX ROLE PREFERENCES ' AN ANALYSIS OF THE "DONAHUE" SHOW
o ' | FROM 1967 TO 1978 \\\
Elmore, Garland Craft o
" CHARACTERISTICS OF FIVE TYPES OF _Howell, David James: g
. DEPARTMENTS WHICH GRANT THE BACHE- PATTERNS OF SEQUENCE, REDUCTION\ S
LOR'S DEGREE WITH ‘A MAJOR EMPHASIS : FIELD SIZE AND DIRECTIONALITY IN
'IN TELECOMMUNICATION: RADIO-TELEVI- 'THE EDITED FILMS OF WHITE MALE
SION-FILM a " - ADOLESCENTS : :
. - . - ' ‘
P Enos, J. Clive, III ' . -+ . Jackson-Beeck, Marilyn _
PUBLIC ACCESS CABLE TELEVISION N . MASS MEDIA EXPOSURE’ AND gﬂpIVIDUAL
NEW YORK CITY: 1971-75 . ., . - POLITICAL ACTIVITY
Fay, .James Paul ’ . , -Jurney, - Larry Louils
TOWARD A GALBRAITHIAN VIEW OF THE - ~+ LOCAL CHURCH USE OF CABLE TELEVISION: . ° -
"FILM INDUSTRY": AN ANALYTICAL MQDEL - AN EVALUATIVE DESCRIPTION OF SELECTED
N . . . . " /EXAMPLES : \
,Fbote:-Joe Stephen .t . .
"COORIENTATION IN THE NETWORK TELEVI- .. Keegan, Carol A. V, D
SION NEWSPROCESSING SYSTEM: COVER- "OVER EASY": ‘A CRITICAL CASE 9TUDY
| AGE OF THE:UNITED STATES HOUSE OF OF THE EVALUATION OF A GOAL-DIRECTED
-+ REPRESENTATIVES e : TELEVISION PROGRAM - ;
) | . -
Goldschmid€, Douglas Daniel " Keeter, Charles Scott ' . ’
JOINT-GOODS, PUBLIC GOODS AND TELE- ' TELEVISION, NEWSPAPERS, AND THE BASES
' COMMUNICATIONS: A CASE STUDY OF THE , OF CHOIGE IN AMERICAN PRESIDENTIAL
‘ ALASKAN TELEPHONE SYSTEM . - ELECTIONS x
N ) : . : L - ¢ . [
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Larson, Allan David
INTEGRATION AND ATTEMPTED INTEGRA-
TION BETWEEN.THE MOTION PICTURE AND
TELEVISION INDUSTRIES, THROUGH 1956

Lashner, Marilyn” Auerbach

THE CHILLING EFFECT OF A WHITE
HOUSE ANTI-MEBIA ASSAULT ON POLITI-
CAL COMMENTARY IN NETWORK TELEVISION
NEWS PROGRAMS: COMPARISON OF NEWS-
PAPER AND TELEVISION VIGOROUSNESS
DURING THE NIXON ADMINISTRATION

Leung, Wai Yin
NEWS FLOW BETWEEN THE UNIlFD SIATFS
AND ASTA \“

Levinson, Paul
HUMAN REPLAY: A THEORY OF THE EVO-
LUTION OF MEDIA ‘

Marecek, Miriam Anna
«STORY FILMS:  CRLITERIA FOR THEIR USE
IN THE EARLY CHILDHOOD LAHGUAGE ARTS

PROGRAM

Meehan, Diana Marjorie.

AN INTERPRETIVE COMMUNICATIQN STUDY
OF IMAGES AND ROLES OF WOMEN IN SE- |
LECTED .SITUATION COMEDIES FROM 1950
TO 1975 . :
Meyrowitz, Joshua

NO SENSE OF PLACE: A THEORY ON THE

*IMPACT OF ELECTRONIC MEDIA ON ‘SOCIAL~

STRUCTURE AND BEHAVIOR
Miller, Janice James

AUDIENCE RESEARCA FOR PUBLIC TELE-
VISION: AN ALTERNATIVE APPROACH

Moore, Barbara Ann .
'QXNPICATiON OF FIRST-RUN TELEVISION
PROGRAMMING: ITS DEVELOPMENT AND-
CURRENT STATUS - :

L
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Qnunkwo, - Christopher Anaso Bonface
THE RQLE OF COST AND FUNCTION IN THE
EFFECTIVENESS OF SbECIALTY ADVFRIIS—
ING : [

Ogiroff, David ﬁbward
TELEVISION NEWS AND POLITICAL CAM-
Q-PAIGNS: A PARTICIPANT-OBSERVATION
STUDY =OF COVERAGE OF THE 1978 OHIO
GOVERHOR'S RACE IN COLUMBUS, OHIO
."‘

Otieno, Jowi .
. THE PERCEIVED EFFECTS OF TELEVISED
VIOLENCE ON CHILDREN: A SURVEY OF
ADULTS' PERCEPTUAL OPINION -

Péelor Sharon

CONTENT AND STRUCTURAL\\XSY
IN PRINT ADVERTISEMENTS
RELATION TO BELIEFS AND PRAC
IN THE AMERICAN CULTURE

'ICES

Price, Stephen Seymour i
THE GROWTH OF ALL—NEWS RADIO: PAR-
IICIPANTS PERCEPTIONS OF WCBS

Raucher, Steven \lan V/FJ_//
AN ANALYSIS OF SENSATIONALISM IN
NETWORK TELEVISION NEWS COVERAGE .
OF VIOLENT EVENTS

Rojas, Carlos Jorge

UTHE RELATIONSHIP BETWEEN PARENTAL
TV VIEWING PATTERNS, PARENTAL INFLﬁ—
ENCE, AND CHILDREN S TV VIEWING PAT-
TERNS K . -

L3

" Roth, Louis Boissac, Jr.

A STUDY OF ACADEMIC ACHIEVEMENT IN
TERMS OF TELEVISION VIEWING PRAC-
TICES ’ “

. ]
Rowiqnd, Willard Daniel, Jr.
THE, PODITICAL «AND SYMBOLIC USES OF
EFFECTS: A SOCIAL HISTORY OF IN-

v . QUIRIES INTO VIOLENCE®ON TELEVISION

_AND THE PQLITICAL LEGITIMQEHON OF
MASS COMMUNICATIONS RESEAR
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Selnow, Gary W. | -

A STUDY PF_THE RELATIONSHIP BETWEEN

TELEVISION EXPOSURE AND/LARGUAGE AC-
' QUISITION OF PRE-SCHOOL CHILDREN

Stack, Robert Thomas _
COMPARATIVE ADVERTISING: A DETER-
MINATPION OF EFFECTS

Steel, William Edwand

4 SURVEY OF RELIGIOUS TELEVISION
BROADCASTING IN THE LOS ANGELES
*METROPOLITAN AREA AND PROPOSALS
- ‘FOR.CHANGE: NEW STRATEGIES EOR . °
MAINLINE CHURCHES .*’ T
.. : ~ 7

Stroman, Carolyn Alma

RACE, PUBLIC OPINION, AND PRINT
MEDJA COVERAGE

Y

Tarbox, Norman Carlyle v
_THE HISTORY OF PUBLIC TELEVISION IN .
?PE STATE OF UTAH

Walther; A. Ruth
AN INVESTIGATION OF THE RELATIQNSHIP

- L3
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BETWEEN .CHILDREN'S TEILEVISION VIEW-
ING HABITS AND. THEIR“BEHAVIORS IN

UNSTRUCTURED ACTIVITIES

-

'Watt, Marilyn Stahlka °

A CRITICAL ANALYSIS OF THE ROLES,OF

WOMEN IN A LOCAL MEDIA INDUSTRY -

Wiman, Alan Russell .
TELEVISION ADVERTISING TQ.CHILDREN:

- . EXPOSURE EFFEGTS AND PARENTAL
INFLUENCE * -
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PERBUASIONe THROUGH SELF-CONFRONTATION: AN EX-
PERIMENTAL STUDY OF VALUE, ATTITUDE, AND

BENAVIOR CHANGE INITIATED BY INTERPERSONAL AND
MAS8 MEDIA i Order No. 7916066
ALLEN, Jerry L., Ph.D. Southern Hlinois University at Car-
. bondate, 1979. 211pp. Major Profe$sor: Dr: Keith R. Sanders

Aa those who study commuinieation began to abaridon single
stimulus studies of attitudes and behavior, Milton Rokeach pre -
sented evidence ipdicating that lung -term changes in values,
attitudek, and behavior could be achieved during a single ex-
perimental session involving self-confrontatioy. Through ob-
jective feedback aboul their own and significant others' values,
persons developed self-dissatisaction with their value pri-
orities which culminated tn changes in valubs, attitudes, and
behavior. | Py

The experiment reported here:was undertaken in an effort
to replicate Rokeach’s experiments; to examine the effect that
manlpg_l.\tlon of specific terminal values has on the 18 terminal
values generally; and to (_le-te-x‘mlne'whothcr the self-confronta-
tion procedure is channel bound. ,

Results were tabulated on 136 subjects. After completing
the Rokeach terminal value scale, three experimental groups
recelved a brief self-confrontational message, and were asked
to Indicate elther satisfaction or dissatisfaction with their
original ranking of the target values Freedom and Equality,
Subjects were also asked to indicate their attitude toward cilvil
rights, and their level of satisfaction with the 18 terminal
values generally. Control subjects did nyt recetve the stimulus
message, or the measures of satisfaction\and dissatisfaction.
Terminal values and attitudes were checked in posttests at in-
tervals of two, four, mid six weeks. Overf behavioral compli-
ance was measured by responses to a letfer soliciting NAACP
membership.

Subjects who became dissatisfied #ith thelr ranking of either
Freedom or Equality increased theyt ranking significantly more
than did those subjects who remaipied satisfied with thelr orig-
lnal ranking, and such Increases were not channel-bound. Self-
dissatisfaction led to changes in targeted terminal values re-

* gardless of the channel. However, -the television ¢hannel did
produce less dissatisfaction with Freedom, Dissatisfaction with
apecific terminal values was not found to result In general dis-
satisfaction with terminal values., Changes in attitude and be-
havtor were not significant. Nevertheless, value theory and
the research which it hag stimulated hold many interesting im-
plications for thuse who study human comiunication.

e bmaRFTAL e -
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TELEVISION AND THE SCHOOL: PROCEDURES FOR
ANALYSIS AND IMPLICATIONS*FOR CURRICULUM
DEVE';.OPNU'.N T Order No. 7924579
AMATUZZI, Joseph Ralph, Ed.D. Columbla University Teach-
ers College, 1979. 207pp. Sponsor: Gary A. Griffin

The school as the dominant institutional mode of formal ed-
ucation ha's, for the most part, shunted the medium -of televiston
to the margius of its tnstructional programs. There are cer-
ulnly. those teachers who are actively using instructional tele-
yi.lon geries to complement thelr lessons, Few, however, '
are syst‘emntlcnuy linking their lessons to the thousands of
hours children devote to the medium in the home. There are
fewer who rec}gnlze the medium as an alternate mode of com-
municatioh and education. This study explores ways in which -
elemeritary and secondary schools can best utilize the medium
of television witich is 2 major influence in the lives of childr
and adolescents. & ’I

*

» A,

.
The purposes of the study are: (1) to explore how elemen-

. Wary und secondary scheols can effectively address the thedium

of television as a delivery system, as & subject of atudy, and

_as a means of*education and communication; (2) to identify the

instructional atrengths and weaknessés of television in the
classroom; (3) to report on ways in which educators have
linked students’ home viewing to achool actjvitiear (4) to pro-
pose a high achool curriculum which enables atudents to de-
yelop critical viewing gkills in organizing, analyzing, compre-
hending, and evaluating television they view at home; 'and (8Sto
presont gthool television production strategles which enable
studonts to reinforce critical viewing skills by eommunicating
hrough the medtum. : '
The initial procedure of the study involved a comprehensive
review of the literature on television in térms of its impact on
children and its utilization in schools. Three Broad areas of

~ television utilization emerged from this review.

First, instructional television 13 examined In terms of its
content, source, and utilization strategies within conventional
school curriculn. Procedures for determining the quality of ¢ -
ln_structlonnl television series and programs are also included. *

Secondly, the study examines educational ;novements, re-
views instructional materials and proposes strategie;; in using
children’s home television viewing within the school's instruc-
tional programs. The section concludes with a proposéd high
school televiston curriculum which is designed to promote the
acquisition of critical viewing skills.

School productiona comprise the third major area oi’ televi-
sion utlllzx}tlon. *The study reports on the state of the art and
presents strategies which suggest how teachers and students
can effectively communicate through the medium. The treat-
ment of school television productions concludes with a discus-
sion of present and future educational uses of caple television.

The stqdy doncludes with recommendations for further re-
search and educational'practice and reports on events which

.occurred while cnrr'ylng'out the gtudy.

-

YOUNG‘ CHILDREN'S ABILITY TO ISOLATE NUTRITIONAL
ELEMENTS IN A TELEVISION COMMERCIAL, THEIR
KNOWLEDGE OF AND THEIR PARENTS!' ATTI'I{JDES TO-
WARD NUTRITION, DENTAL HEALTH AND THE EFFECTS -
OF SUGAR- CONSUMPTION -4 Order No, 7926710

ANDERSON,- Joann Clark, Ph.D. The Floriia State Univer-
sity, 1979, 129pp. Major Professor: Dr, Nancy Douglas

Industry guldelines require at least one audio mention and
one video deplction of a breakfast food in a nu-trltionnl seftlng
This investigation studied the extent of recall four and elght .
year old childrer had of the nuttitional elements in a commer-
cial meeting those voluntary guldelines. Further, it investi-
gated the knowledge those children were able to o.rally ex-
press regarding nutritional and dental health along with thely *
ablility to express deleterious effects of sugar consumption '
and its relation to dental and nutritional Realth. Using a sam-
ple of 83 children, this study sought to determine wl{lether the
varjables of age, soclo-economic status (SES), and/or race
influenced the verbal expressions of khildren on these major

“toples. Because children are Influenced by parental attitudes, -
this study further sought to determine parental attitudes re-. ’
:;;d‘lvr;g tr;‘utrltt’ion and dental health practices of tlieir children

ether those parental expre ¥
race, age of child, ‘:)r SES. 8 ss-lons were (Mfiwenced vy

Data were collected using Focus Group Researc! -

tive data collection technique. Elghty-thr‘;e lou: ac"‘:! Lzl:l?l‘yt:ar

e
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' ojd children from the Tallahassee ayen were grouped ho-
mogeneously into 16 groups by W race, and SES. !

Each group viewed a color video recording of a sugared
cereal commercial and were then asked to recall what they
had seen. Durlng the remaining portion of the gession, using

; TK primary and secondary probes, responses were elicited by the
researcher and observed by (o-x cartified elomentary feach-
ers. Theseour obsevvers were trained and used to provide
consensual valldation Data on parental attitudes were col-
lected using a questionnaire dlshlbuted to the parents of all
group participants.

In this sample, one out of five nutritional ements of a
sugared cereal commetcial viewed once weye recalled by
four year olds and three out of five by the ¢ight year ‘olds.
Four year olds as a whole were unable tg oxpress the de-
leterious etfects of sugar. Eight year ojls tended to express
the negative effects while offering contyadictory statements
regarding their avoldance of sweets. Puarents expressed both
awareness and concerd that theiv chiliren purchased and con-
sumad sweets but offeved no soh\tlon to the problem. From a
total of tour food groups, four yeas oldy averaged 2.6 in thelr

' respenses to nutritional probes while elght year olds referred
to an average of 3.4 foud groups. In response to dental ques-
tions, from a total of five dental elements, four year olds re- -
.lerred tb an average of 2.0 and eight year olds 3.5.

. Of the varinbles considered - age, SES, and race — differ-
entiation of responses appeared to be most related to age.
Parental attitudes differed only qllghtly whOn compared by
SES of race.

N
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r CHANGES AND CONTINUITIES IN THE TRANSITIONAL
_ STATUS OF BRIDE INTO WIFE: A CONTENT ANALYSIS
. OF BRIDAL MAGAZINES. 1967-1977¢ THE DECADE OF .
THE WOMEN’S MOVEMENT Order No, 7923700

BAHN, Adele K., Ph.D, City University of New York,
428pp. Adviser: Professgr Charles Winick
. ~
A content analysis of bridal magazines was carrled out to
explore the Influence of the media as agents of soclalization
§ for individual roles and family life. The jatir focus was on
changes and continuities in special aspects of the transitional
statup of bride into wife presented both implicitly an faxplicitly
int dvertisements and hrticles of the magazines. Bridal
muazlnes from 1962 to 1977 .were réviewed, a period that in-
cluded the decade of the women’s movement. The analytic cri-
teria {nvolved both a detalled description of actual changes in
the status of women durlng the period covered and the stated
, goals of the women’s movement, A cross-cultural element in-
volved comparisons of British, French, and Italian magazines.
Variables of analysis includeg sex roles, sexual behavior,
division of household tasks, (ashion, concepts of beauty, di-
“vorce, and women and work It was determined that the maga-
zines are read by a plurality of br}des and their families and .
that the content of both articles and advertisements contained
apecific role prescriptions, values, and proposed life styles. .

' . . While changes were found in.spme of the variables, con-
timxities were more significant, partlcularly continued omis«
sions or muted attention to aspects of women's lives such as
career planning and work. The importance of advertising as
it buttressed the media in presenting images, roles, and life
styles was clearly determlned :

ot \ ) . .

INTERPERSONAL GOMMUNICATION BEHAVIOR IN COM-

NERCIAL TELEVISION PROGRAMMING
* Order No, 79108!7

.

uamm«s, Gretchen Lynda Schoen, Ph.D. Unlversity of *
Minnesota, 1979. 184pp.

While previous research indicafes sex role stereotyping
in televiaion programming, analyses have been based on gen-
eral considerations, Analysis at a more specific: level, such
‘as interpersonal communication behavior, appears to be an
important extension of previous research,

Symbolic interaction theory as well as transactional theory
pmvlde a theogetical perspective for this investigation of the
medium as it relates to poasible effects on the bghavior of \the
viewer, Symbolic interaction theory suggests that the devel-
opment of *self” (self-concept) is dependent on cues from the
environment. Transactional theory suggests that televisian

may be seen as an environmant through which an-individual
recelves cues indhe form of expectations of behavior.

Sex role stersotyping may be a'ec9mplluh.d through mes-
sages of dominance or submission that one receives or that
one is expected to send. From this perspective, patterns of,
interpersonal comnfunication in television programmlng are
examined for the relauonshlp between sex of the sender and
the recelver and the types of control message that 18 sent or
received. Y 4 .

Analysis'is based on a sample of prime time, soap opora
and Saturday morning children’s programmlng r domlv 0~

* lected from an eight week viewing period in the'Spring seastn
of 1977, Messages sampled in each program are those oc-
curring every 20 seconds in the half-hour programs and those
occurring every 40 seconds ®n the hour progralns Using the '

. Relational Communication Analysis instrument developed by
Erickson and Rogers messages are coded for the formaf, re-
sponse m and ‘control dimension of the interaction. In addi-
tion, each méssage is'coded for the demographic characteris-
tics of the sex, age, race and occupation of the speaker the . N
receiver. Analysls i8s based on a cross-tabulatioh analysis of o
speaker-regeiver sex according to format, response mode and
control ®imension of the messages. - /

The results of Jhe study suggest that televisioh program-

ming ispot providing a divepsity of models of sex role com- #
municatibn behviors. Malea predominate in the amount of
message aent and received, apd the masculine communica-

on style of asserting dominance characterizes the majority
- gf the messages-for both males and females. The dlstortion

‘I8 the greatest in chlldren's progrdmming, although neither
prime tlme or soap opera programming provide models of
>effective interpersonal communication behavior. ¢ _
Further study of the television environment (inaluding
analysis of the non-verbal compongnts of the messagesy, the .
viewer’s conceptualization of that nvironment, and the rela-

- tionship of that conceptualization to ull—lconcept is necesgary'

* before generalizations about the effects of the medium on sex
role behavior can be made. o



Q “etworks. This arnangement was challenged by the private
_Mc‘prﬁdeuhrl. _ o
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THE MAKING ©F A PUBLIC: A PARTICIPANT OBSER-
VATION STUDY OF AUDIENCE FORMATION IN A GUBER-
NATORIAL PRIMARY -~ Order No. 792245h
BARKIN, Steve leh.wl.' Ph.DD. The Ohio State University,”
1979. 239pp. Adviser: Professor Goodwin Berquist

"Historically, studies of political campaigna a8 comnunica-
tion processes have viewed the *audience”™ an synonymous with
thé electorate, a body of measage-receivers for whom appeals
Are tallored and constructed. George Gerbner has observed,
however, that through modern mass communication, aadiences
themselves may be constructed: *The revolutionagy aspect of
modern masa communication is its *public -making’ ability:
that is the abiiity to form historically new bases for collective
thought and actton quickly, c! tinuously, and pervasively acrose
boundaries of time, space, and culture.” The present study
examlines this process in the 1978 primary -eampalgn of
Richard*F. ‘Celeste, a candidate for the Democratio nomina-
tion for, governor in Ohio.

« Data were gathered through participant observation; the

esearcher sdgved as a volunteer “press assistant” in the

lestg campalgn organization for etght months, The method >

ology Is allied tq phenbmenological soclology, particularly the
work of Alfred Scfiutz. In a phenomenological perspective,
participant observation is eniployed as a means of understand-
ing a phenomenon by experiencing it, by entering a research
setting as a “cultural stranger."” :
Throughout the study, the researcher found that the public -
identity of the candidate was subject to continuing negontiation
and adaptition--within hls own campnign organization. To be
’ sure, the Celeste staff was engaged in “image polltica” --the
consgious effort to unite campalign theme, issues, timing, and
media approach--to produce a perticular kind of candidate for
partfcular g;'gups of voters. Celeste used demographic sur-
veys and a team of media advisers. Yet the process of image-
making was more fentatlye and imprecise than accounts such
as McGinniss’ The Selling of the l’};e’&l@ﬂ 1968 would suggest.
Despite clearly stated cXmpaign “goals,” ‘objectives,” and
‘“tasks,” campaign strategy worked itself out 48 a response
to problems within the orgdnization and events outside It, The
nature of the images changed over a period of elght mgnths, as
did the nature of Celeste's desired audignce. Cultivated by
the mass media, that audience linked more than 40Q,000 indi-
viduals who gave Celeste the Democratic nomlination i June.
¢ The public identity of the candldate and his audience had °
been negotiated in a_process of human communication. Each *
had been soclally constructed within a matrix of time, errgr,
opportunity, and events.» Candidate and audience are thus sym-
biotic ~-mutually constructed, the two are mutuatly dependent.

" Celeste evolved a persona in the dampiiign by making supposi-

tions about the audience and how he mlight motivate it, by re-

sponding to events, by talking to his staff, by reading the news- -

papers, by receivifig praise and criticism. Ag the candidate
constructed the audience, the audlence *made” the candidate.

.

CANADIAN PRIVATE BROADCASTERS AND THE REESTAB-
LIBHMENT OF A PRIVATE BROAD§ASTING NETWORK
Order No. 7925113

, . j
BLAKLEY, Stewart willlami, Ph.D, The University of Mich-
igan, 1979. 230pp. Chairman: Edgar E. Willis

Canadlan broadcasting started as a private commerclal en-
terprise before attracting the attention of the Canadigp govern-
ment, By 1929, the Aird Commlsslion detalled hogp-€Canadian
broadcasting could be put on a public basig and W 1932 the
Canadlan Radlo Broadcasting Commission (C.R.B.C.) fulfilled
some of the Alrd recommendations. The C.R.B.C. expropri-

od necessary private stations and diamantled the existing pri-
vate radio networks. It then became a functlon of the C.R.B.C.,
and later the Canadian Broadcasting Corporatidns{C.B.C.) to
main source of network service for Canadian radio lis~

. temers. Starting in 1932, private stations were allowed toset-up

“ad hoc” networks but were not allowed to establish per manent

c
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During the succdeding years, private brondcasters were not
able to focus all of their efforts only on securing permission
for a private network. Other concayns,ocoupled thelr atten-
tion. This work focusps on determining what factora prevented
the private broadcastera from establishing thelr network, and
how these factors changed to finally permit a private network, -

The records of nineteen Spacial Committees and four Ro'yal
Commlissions were gxamined to determine what factora had an
influentce on the course of Canadlan private networking. These
records were relevant because they chronicled the concerns of
private broadcasters 'of the time, Other public documeypts deal -
irg with Canadlan broadcasting were also consulted. These in-

_ ¢luded Debates of the House of Commons of Canada and press

releasea by government organirations doalihg with broadeast -
ing. Finally, the broadcasting laws of Canada were used to
chart the progress of the demands of private broadcasters,
Additionally, Interviews were conducted with members of the
Canadlan Assoclation of Broadensters and the founder of
the CTV Television Network. These Interviews {Huminated

the concerns of private broadcasters and put events in the per-
spectlive of their times. R .

Comparlson of these sources brought out three factors
which had.a bearing on private network demands. First, the )
government had a vislon of public broadcasting it wished to
promulgate In Canada. The C.R.B.C. and C.B.C. were the erh-
bodiment of this'public vision of broadcasting. The network
desires of private broadcasters ran contrary to the govern-
ment’s public vision. It was not until the optnion of the govern-
ment changed that a private network could be formed. The sec -
ond factor bearing on the sltuation was the outside events which
shad an lmpact dn Canadlan broadcasting, Other events inter-

* miftently caused the govermment to reaffirm lts position on

-+

Canadlan broadcasting and the status of private petworks.
Third,other concerns kept private broadcasters from push- *
Ing exclusively for a private network, It was Important for
private broadcasters to first insure thelr continued existence.
Then it became necessary to change the structure of Canadian
broadcasting regulation before a private network could be
formed, .

These three factors colnclded in 1958 to permit the rees-
talgllshment of a private broadcasting network, If these factors
had not met at that time, It Is concelvable that a private net-
work might never have been reestablished..
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THE EFFECT OF PUBLIC LAW 93-107, THE SPORTS

ANTIBLACKOUT LAW; ON THE VALUE OF THE NA~

TIONAL FPOTBALL LEAGUE’S TELEVISION RIGHTS
Order No. 7916910

- BLAU, Robert Tyler, Ph.D. Indiana University, 1979, 161pp,

This study analyzes the effect of Bublic Law 93—107, the
Sports Antiblackout Law, on the value of the National Football
League’s television rights. Public Law 93-107, enacted by
the Congress In September, 1973, required NFL franchises
to lift the local .telqvision blackout on home games televiged
pursuant to a network contract and sold out at least seventy-

Atwo heurs in advance. The study 1s prompted In part by con- )

* tiuing congresglonal interest in sports antiblackout legizlation

following the explration of Public Law 93-107 in December,
1975 and the N&L’s subsequent commitment to abide by the
spirit of the original statute through the 1979 season,
It is hypothesized that local telecasts of sold-out home
games have had a significant, positive effect on the.size of
both network and local wtation audiences. It is expected fur-
ther that Public Law 93-107 has had a significant impact on
the value of commerclal time sold during NFL telecasts.
Finally, it 18 hypothesized that virtually all financial benefits
accruing from locally-televlsed home games are captured by
the networks and subsequently passed on to the NFL ip the ' -
form of higher prices pald-for the League’s television rights,
Results of the analyses generally cqpfirm the researcher’s
expectations. Specitically, analysis of local television audi-~
ence ratings for NFL games indicates that the Sports

Aoy
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Afitiblackout Law has besn hghly bencficial to professional parental mediation routinely prasticed, an altetnative medi- -« -,
~ foptball fans restding s NFL home team territories. Butween . ation strategy seemed necessary. At-the time of this writing, ‘.
* 1073 and 1974, the legislation required NFL clubs to locally - several simiiay ln%irvenuon curricula were in the 'develop~ .
televiue nearly one-half of all regular seanon and 86 percent Ment stige, but virtually no research evidence existéd which,
of all post-season games. Local telecasts of segular season - either confirmed or denied the efficacy of such an approach. .
home gumnes captured an average rating of 31.8 over the four- This study was an exploratory stef in the direction of formulat-
'yoar poriod under consideration, while other NFL ganies that ing and evaluating such a curriculum intervbntion strategy. | ,
did not compete with a home team'’s telecasts only managed « Modula I, Content Realiam, attem‘pto‘d 1o de.mon;trato dhat
an average rating of 18.8. Simildrly, when required to choose dramatic television does not portray a realistic image of the - :
betweeon locally-televiaed home games and other NFL 10]0- : world. The ultimate intent of this module was te devalue teléd~ <
"~ oasts, local viewers preferred the home cluh by a margin of vision as a viable sourge of *real world” information for i )
. nearly five to one. student. Module 11, Dicislm-Maklng;nttombtad{ouuldo * v e
The analysis further indicates local telecasts have hada * ~- dents toward making consclous, criteria-based decisions - )
poaftive, significant impact on the size of CBS' national NFL garding tele¥ision viewing, The central focus of this module <
aydience and the value of commercial time gold during that . was on development of personal awareness and contidol of be- -
network’s professional football schedule. 1t/is estimated fur- havior regarding television. - K . ) 0
ther that audience gains accruing from local }t\elocasts/ of home * One hundred thirty-six fourth and sixth grade siidents. in e
- games increased the value of 'the League’s teldviaion rights by Haslett, Michigan, comprised the sample for thesexperimental °.
- an amount equivalent to 1.3 percent of the total revenues from . study. Intact classrooms were assigned by principals to three . .
all three networks, or about $ million a year under the terms experimental conditiona: (1) Module 1 thstruction plu§ Mod- A
of the lateat four-yeax contract which exténds through the 1081 - ule I lhl(rucum; (2) Module’-‘l['lnstmction only; and (3) Con- N
playing geason. ‘ : = trol (no instruction). Each module required five, forty-five Y
While these and related findings tend to refute the NFL's mifutg sessions of regular clasg tiine to complete.' Al} mate+
assertion that Public Law 93-107 would undermine the ﬂnan_-‘. rial was presenteg by an elementary teacher hired,and trained
~  cial vitality of professional football, the results suggest that for the study. _ . . ;oo
% Public Law 93-107 may have imposed substantial opportunity Multipletitem indices were constructed tohmeasur“e depen- -,
- costs on the League and the pay-television industry. In re- dent variables at three levels: (1)general level vailables, which,
« 7 quiring the NFL, to televise sold-out home games locally, the could-be affected by, either Module 1 or Module Il instruction;,
' COI\‘I‘OSI pl‘Ocl\ldOd the Leaguo from marketlng these televi- (z) vnrlables speclﬂo to Module 1 lnstructlon; and (3) vark- " _ .
sion rights to pay-television systems. That in turn has in- - ables apeoific to Module 11 instruction. _ e . o
hibited the development of pay-television service in major B All hypothesis testing took tife form of analyses of covari= o
métropolitan markets that support NFL franehises. Addi- . - Apce using a two-group (one experimental and one control) by’ 'h .
tionally, the Sporta Antiblackout Law has restricted price com- two-grade (fourth and sixth) factorial design. In all, twenty- .
.. petition een the pay-television industry and the gonven- - one reséarch hyf)oﬂpaos were tested. _ -
4 elevision networks+or exhibition rights to all types of o Findings suggested that neithep module alone had dramatig- .
entdrtainment programs, thereby possibly reducing the quan- ' inipact on students’ attitudes and @haviors regarding tele- - -
tity and diversity of television fare made available to all view- vision violence, although twenty-eight out of thlrty-live <chariges
ePe through Independoct program producers. Furthermore, in - examined were in the posited directions. Grade level was . « ~ _
restricting the League’s access to pay-televiaion subscribers, found to be an-important eonsideration for many variables of - . i
the Congress may have inadvertently suppressed the yalue of . interest, . '
professional football franchises and in 8o doing may have in-, . ' ) I
hibited expansion of the NFL into markets that do nof now sup+ S ‘ . _ U
port a team. In that regard the effects of Public Law 93-107 : . - .
cduld have run somewhat counter to its expressed purpose. A . . SR
CROSSOWNERSHIP AND THE MARKETPLACE OF IDEAS: * °
'  DIVERSITY OF OPINION ON NATIONAL POLITIGAL 18<
N S . - SUES ' . Order-No. 7922115 -.
MEDIATING EFFECTS OF TELEVISION VIOLENCE o _
THROUGH CURRICULUM INTERVENTION ' T . BUSTERNA, John Charles, Ph/D. The University of Wiscon- 3
r ' Order No. 79!’*0 sin—Madison, 1979. 103pp. Supervisor: Associate Professoy !
) . William B. Blankenburg . v b - -
BURRKEL-ROTHFUSS, Nancy Louise, Ph.D.. Michigan State ’ _ ' : : . ‘!
’ University, 1978. 206pp. - Federal government regulation of broadcasting has beqn -
) greatly concerned with how concentrated media ownershi o
This study presented an experimental test of two instruc- may affect the public interest performance of broadcast n_'ta- -
tional madules designed to teach children to be more critical . tions. This dissertation measures-the relatlonsfﬂp between
' consumers of television violence. Two global objectives pro- the presence of dally newspaper-television station crossown-
vided the groundwork for development of the curriculum mod- ~ership in a market with the level of diversity of opinion on .
. wies: (1) to decrease studenta’ liking for televisior violence; . national political {ssues. The market is defined as a county. :
. " and (2) to decreane students’ exposure to television violence. . Dlverglty of opinion is defined in two ways: as the variety '
' Past research on mediation of the harmful effects of tele- - (entropy) of lmport;‘mt national igsnes mentioied by ré,‘apon-\ .
s+ vision on children focused primarily on'the role of parents. dents In each county, and as the variability {variance) of posi- , =~ |
1n esgence, it has been demonstrated that discussion with par- . tions taken by respondents in each dounty on a’'set of tgn e, .
\u regarding the reality of television portrayals and other tional 1ssues. _The presence of crossowhershlp is mea‘-ux“_od
undesirable aspects of the medium can have a dramatic im- dichotomously--whether or not the county Ras a daily néws-
. . pect on the amount and kind of learning that takes place in : paper whose city of publlcnt‘lon (withia the county) is w!thln :
front of the television screen. Unfortunately, such parental _ . the signal area bf a television station under the XQme owner-s
interventioh has been neither widespread nor conséstent. ship. e . ‘ :
The rationale for thia research study was essentjally a . . L _ 'Y :
. pragmatic one. Given, on one hand, data Indlclum'a Po.lﬂ_'. - ' oo, . . N .
relationship between amount of exposure to telev‘lhl.lon vk;:;n:: =L . ) . : . .
0T amd pcrnpml‘g;r;ulon and, or‘the other hand, pauc o : , : N .
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direct approach is to niatch mddia to tn'%et,m.nrkct di- .
~ rectly by noting the’ propovtion of the media veﬁicle audié?n!e
who &re also‘members-af thp urget market '
ry In practice, thedla usage.and mrget market me}mbershl.p o
.« Sdata \\ro often not available J-mm ?e anme research mstru- ‘
ment. As a result, media and markets are (requently mafclied

Indirectly, ysing demographics as mediating Variables, v
) This study compares direct @nd indjrect matchlng Since
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g\dlnct matching is viewed as a surrogate {or dllect'matchlng, s

‘the, quality of the indirect matching methad will be stated ’in s
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Award wim;gng u&e strcng atorv ’Unex or' ﬁats Whﬂ,’p non-
aWQrd winneru dp not. » | c e

(.e., tnformationhl) ahd affective (L'e. Bttitudind) purposes’
and gendrzily uge ml\all group qnaemb 8 for performance.on .
vt e mysic trgek, Nonaward wlnners often u_se.g.eneral back-

a grou .music with solo instrpmentatton; * « LT

.; ., @ward winners nse¢ -colqr‘etecﬁvely, typlcalw for nﬂecuvt ’

' pu poses, Norﬁward "winners use calor fbr cognltlye purpél‘l
genera!ly are not'as Befoctive,

Award winners have covatt (low key) communlcpflon w‘uh .

" the v}ewer 'wbﬂe nona\»ard wingers uge anore persuvasive often:

- cq,verbap;mls assoclated with tcs.tlmbnlals t\hreat loglcll K

argument wnd emotional appeals, -
o Awardwhihers enhploygi\qre subjabtlve of ﬂrst person
ampra angles. , “ « . Sty
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" t6 the viewelk, Nohnlwud wlnneﬂs tupa.(ewor apd losa nh'on( .
" intreddctions and gummaries: :

,Awagd winners use real and contrivod ao&wﬁ' btlects e L
. lectively for both informational and amtudlnal purposes. Non~ .~

.

_award winners use=gound effects primarily. for bgekground.
"purposes, with less selectivity than award winners. * - .
.- Award winners use animated .graphics’ more gelectively than
nonaward wlnners.
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“while nonawnrd wlnners empIOy optlcll effecty throughout the -
films.
‘Selectivity, seems to be the Kkdy in the ude of speél(lc pro-
+ duction @lements in the award winning films. The careful and -
' cdhsclous manipulation of.the, elements, of fitm design appegrs
- ¢o enhante thé message 1 the jddgment of the, evaluators in
this féstival., This calculated and deliberate aetectwn.of ele-
e hgnta is well docuinented in the literatuirg ands iy’ consistant

v ‘with other research {indjnga on good inatructional film duim

Thq elegance-of simplicity and selectivity are exemplified
‘Waward winning (fims. The fntroduction of too maty elements '
y alngle fllm deatgn maY umply result in’ 'holse" o

I

« Awarl \ylnneu use musie Selectlvely- lpr oth }‘:égnltlyo ; S
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Ths study demonstrates that sffeetive behavior In instruc-

tonal filg (s not thé same as effective instructional behavior
in the clgssroom. While teacher -learner interaction, indirect-

ness, ant ac wlodﬂu/mn-pononnlludgmental behaviors
with classfoogs learning, film 1A successt as

a direct teaching medidm, Dikect viewer comminication, ap-
pralsal glarity, and the éxporiénce of verisimilityde are more
appropriate for the instructional film.’ .

’ A-*8tructurg of Instructiorial Film Dulgn"\modm }s pro-"_

to encompass the three gompléx sets of variableg: (1)in-

struetional behav{ors;,(ﬁ) motion picture production elements,
and (3) per'suasive message strategies. The made! defines
eritical areas where Hecisions' muat be made by the flim-

. maker; the present study contributes detailed inforgmation

toward undegpstanding the range of fitm characteristics and’
" thelr lnnumxo on lenrnh\i‘ : .
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"MEDIA, AND- THE AM!‘:.?RICAN MIND: THE INTELLECTUAL
AND CULTURAL RECEPTION OF MODERN COMMUNICAS
STI®N,. 18381965 Order No. 7921552

CZITROM, Daniel Joseph, Ph.D. The Unlv‘crslty of Wiscon-
“sin-Madison, 1979, 437;)% Superyisor: Professor Daniel T,
, Rodgers ' :
- ¢ ..
-This dissegtation s an inquiry into the American bittellec-
tual history of modern comimunication. It considers three
‘central questions. How haife the attempts of American thinkers
to comprehend the impyt of modern «cpmmunication evolved
since’ the mid -nineteenth century? How have these efforts tit
‘into the larger context of American social thought? What has

. - been, the r‘ol.nlunshlp between these ldops and changing com.

muplcations technologies?  The dissertation is divided inta
two parts in order te gain dwa dlffo:snl angles of vision on
these questions, Part | (three chaplers) analyzes the contem-
« pOTRry respenses, including papular reactions, to three new
media. Part U (three chapters) considers three major tradi-

‘.« tlons, or pelsuasions, tn American thought which deal with

*

.. the tmpact of modern media in toto on American life.

The*success e the first electric telegraph line in 1844
opened the cra of modern communication in America. The
wmwesome fuct of tnstantancous communication caused wide-
spread speculalion on the moral and spirttual meaning of the
“lightning lines,” culminating tn the exgitement surrounding -
the first Atlahtic Cable in 1858, Although 1t revolutionized phe

. meaning of communication the telegraph grew into a prlvaté‘

movopoly insteadfof X shared publi¢ resburce. Rather than

becoming a moral'forgein every day life the. telegraph even- -~

tually. touched most people only indirectiy through the
press it helped create, . .

Unlikg the telegraphi-eaxly _nmtiun_pivluros never enjoyed
near unaniinous praise. This curious anfalgam of technology,
eommercial anwsement, art, and spectacle was quite unset-
tling to-cultural traditivnalists,: While the leI(?graph rear-
ranged perceptions of time and space with its instantaneous
communication of information, movies altered patterns of
Jlelgure and created a new popular culture;, .

'Radio broddcasting added a totally new dimension to mod-
ern communication by bringing the outside world directly nto
the individual home. Wireless inspired a great deal of utop
speculation from the 1890's through ‘the darly 1920's, similar

- to that which accompanted the telegraph, ,Braadeasting began

mass
BN

. around 1920 as essentially a marketing tool, a service deslgned

. to sel} privatel& owned receivers. ‘I‘heulrlumph of commer- *
¢ial broadcasting has tended to vbscure the wide variety of
contemporary praposals for how radio might be organized.
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-\ah trio of American thinkers buegan the (lrct/\
reckoping with flodern communication as a

cinl protesdl Charlel Horton Cooley, John "+
bert Park, oadh ascribed enormous significance
srecent advancos in cnmmlinl('auluns"l(\('hn‘ulogy.
They focused ‘on the future potential of the new media, partic-

forcein the
Dewey, n»d

ularly for relnforcing what Cooley ¢alled the “pimary ideals”

tn the tace of the soctil disruptions of the lnté ndneteenth gen-
N RN . . . . A

By the late 1930's an aggressiVely empirical spirit, em- -

. phasizing new and jnc rousingla}snphlsllcnted research tech-

niques, charagterized the study of modern comntunjo#iondn
THe new hybrid field of *fommunications research”
waus generifly guided by a phrase coined nr(u.md 1940 by plo-

“neers in tWe fidld: “WhS says what & whom and with what

efféct.” fhe work of Paul F. Lazarsfeld, a key figure in this

SHuovemept, s discussed in detal], The most important theo-

© advinced vers Jhe
theory yet propoynded.” They nepresented two wings of a body_ :

o

i, .
. #how marked differences a

retical
pirical
tn..

\ll X
I'wo (M

ontributions derlv%i from the accumulatios of em- :
'lu}lics downplayed @%ﬁu‘l of madern commayylca-
T R '

ns ofthe most holistic and radical media

‘ol‘apacuiatlon"w ch located changes in communications medis
s the primium njabile of the historical process. Innis elabo-

" rated a theory. of how socinl organization is guided by the in-

.

terplay between shatial and temporal *biages” of communica-
tions media. McNuhan's Tater work represents the most
explicitly utopian Mterpretagion of the potantial of modern ‘
communications techhqlogy. : T
The concluding epilog nsiders the diatectic of Amer-
lcan media in historical perspecttve.

THE RELATIONSHIP OF DEMOGRAPHIC VARIABLES AND

RACIAL ATTITUDES TO ADOLESCENT PERCEPTIONS OF
BLACK TELEVISION CHARACTERS ' Order No. 7925740

4

DATES, Jannette Lake, Ph.D, University of Maryland, 1979,

113pp. Supervisor: Dr..John Splaine -
~ Thé Problem - ’ e

Scholars and critical qbservers of United States soclety
have attempted to assess the effects of television on viewers.
This assessment has become maore pronounced In recent yonri .
as the number of television viewers has multiplied and the in-

fluence of television has grown, .
. Fhere has been an increise in knowledge concerning the

viewing patterns of children from infancy through adolesdence. -

‘ Much has been learned about televisiqn’s soctalization func-

tions, reality -perceptions related to television, and the gen-
eral effects of television, ferent segments of adolescent
viewing populations, . .
Res&®rch Indicates that rceptions of adolescent viewers
that some of the differences are

related to demographic factors, There are few theoretical in-

-vestigations, however, that analyze apd explain why these dif-

" ferences exist or examine the fmpact of minority characters

in televisih programs~ Such investigations have not beer con-
ducted with either mingrity or non-minorifty youngsters. -

This study focuses oh the research question: re any dif-
lerong‘es that exist 'in adolescent perceptions of black television
characters yelated to differences in race, sex, socloeconomic

- #tatus, acad®mic achfevement, amount of time spent viewing:

. tude,

blaei televisioh characters and general raclal attitude?

1]
.
N

Mothodgiggy' o .

‘v The sample subjects were groups of stu&eﬁts‘from-tho Bal-

timore €1ty Public School System who were eleventh graders

In 1978+79." Eight public high schoqls were used to collect data

on 207 subjects. The subjects reflected ghe general adoles-

cent population with regard tg sex, uce,%b‘ oe¢tonomic level,

academic achievement, telev ll’&vlewlng, ime and racial attl-
v X

S ‘ Ll

wdiian thinkers, Hafold Innis and Marshall MeLuhan, *

-

. s



" The stady used the Califorafa

-

. & @ave students’ to«t‘uhknmnmng g¢ores, a question-
‘ t

~

-

" naife developed by

£y

Y resulta,

investigator (Based on the semantic dif-
feyemtial technjque), and a measuye of general racial attitude

(the Multi-factor Raclal Attitude Inventory). Analysis of vari-
anpe and co-varlance, t-tests and F-tests ylelded llltll!lcnl- .

Nastlts and Conclusions
Analyeis of the data r'Q{enled: ;

Y
4

+1) There was an inverae refationship between general raclgl-

r

attltude’and perceptions of black telovlalog*nag". Young-
sters with positive raclal attitudes Kad mor® negative per-
ceptions’of black televisidn’characters. As viewer raclal
attitudes became more positive, fewbr people beHeved that

black television characters reflected reality, .

2) There were hignificant differences between blacks and non-
. bhcks%:
" echaracters{ Black viewers were the heavy viéwers of black
" television rhows and rated black televiaion characters more
“pusitively than did non-blacka. Blacks believed black tele-
~ vislon characters.tepresent real-life,

.3) High academic achlevers had positiye racial attitudes apd
low aéademic achieveys had negative ractal attitudes. -

4) Th was no ngnmcant negative relationship between ra-
claffattitudes and the extent to which students identified
with black television characters.

3). There were aigniticant differences hetween males and fe -
. males in their evaluative perceptions of black and non-black
" television charactérs and In their’perceptions of the re-

. Aty of black television characters, * ~

8) There were no slg‘nmc.nnt differences between low and high™
socloecongmic status youngsters in thelr perceptians of
black television charactery. .

7) No significant relationsl was found between academle
" aghlevement and evaluative psrceptions.

¢

) .
THE DEMAND FOR CABLE TELEVISION
KETS _ ° -

IN URBAN MAR-
Order No. 7924613

DeKAY, Charles Frederick, Ph.D. The Johns Hopkins Univer-
sity, 1979. 159pp. - - -

Cable television is an unqualified success in rural areas and
small towns. In large urban areas, where there is substantial

" . competition from over-the-air television and other entertain-

ment sources, the success of cable televigion is not so evident,
As part of an overall industry study angd; lcro-simulation of a
cable television firm, an investigationjgfthe demand for cable
.television in large urban markets was conducted. - .

. A theoretical model dedcribing the demand for cable televi- -

sion was constiucted based on the work of Dariiel McFadden and

. Kelvin Lancaster, Primary dite required fo test this model
were collected by in-person interviews with cable television
company representatives. The bbservation points were man-
agement sub-areas as defined by each firm as opposed to the
firm’s service #rea as a whole, Two alternate speclq"cations
of the ‘model were estimated and pffsented. ... o

Predictions of penetration rites were calculate
model and compared to predictions based wn 3 model
estimated by anothgr researcher, The use of gata d
to the level of management area provided estimatea}ol citywide
panetration rates with substantially narrower confidence inter-
vals thap possible with previously ‘available models,

Other aspects of the cable television Industry were also in-

/ ] ing thia

previously

. vestigated. Models estimating the percentage of subscribers

‘'with more than one conhection and the percentage of' subscrl})-

~, or® who disconnect annually were estimated,

Q

L6

R L L

AeMevement Test, which™ =

perceptions of black and non-black television -

'Y

aggregated -
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' CORRELATES OF CHILDREN'S RESPONSES TO AN AF-
FECTIVE TELEVISION AND PRINT PACKAGE DESIGNED
. TO REDUCE SEX-ROLE STEREOTYPING ‘

BASTMAN,. Warvey ‘Albert, Ph.D. University of Southérn Call-
fornia, 1979, Chairperson:- Professor Frederick Willlames |
a v . -

*  ‘Problem; This research was designed to examine sources
of variance in outcomes of a broadoagt and print- prdgram,
called F"‘"&m‘v aimed at redig'cln( sex-role stgreot}pln.

» among fourth through sixth grade boys and girle. .. .

Method. “Stimulus materials were three half-hbur television

- pllot programs incorporating different production approaches
to the project behavioral objectives, and a series of associated
print materials. o , '

Program outcdmes consisted of-measures of liking, factual

‘and objective comprehension gathered through instruments ad-

e minlatered Immediately after Freestyle activities. Data were

gathered from 1636 fourth, fifth, and sixth grade children tn

-+ - four geographically separated sites.

. Independent variables consisted of measures of child sex-
typed activities and attithdes as well as demographics, child
agreement with program objectives and teacher materials

. ratings and agreement with objectives.

’ A series of predictive equations was construtted using the
hlgraréhlcnl decomposition method of multiple regression anal -
ysis, which specifies the order of tntroduction of variables in
the equation. Demographic variables were entered firat in the
equations followed by child attitude/activity scores, agreement.
with objectives, then'teacher materials ratings and agreement
with objectives. :

*The primary quesfion for the research was: to what de-
gree, and with what generality across stimulus materlals, are
evaluation and comprehension of affective-goal ETV materials
predicted by child demographic variables, child psychological

. varlables, and teacher variables?
Results. In an absblute sense, a relatively small amount of
' predlctiw power was attributable to the combination of vari-
ables used for analysis. The explained variance ranged from
slightly over {dir percent to“about eighteen.percent, The pat-
terns of the results were more Important thap their magnitude,

: however. The child demographic variables performed as ex-
pected, with both sex and grade generally contributing signifi-
cant explained variance. Howevef, the attitude/activity vari-
ables consistently accounted for a8 much or more variance,

' even after demographic -variables were entered in the equa- -
tions. Especlally interesting was the contribution that the
neutral Bcale on the attitude/activity instrument madé to the _
‘prediction of factual and objective comprehension. . Since this

. scale’was not correlated with either sex or grade, it geemed
to be tapping a general orientation toward socially acceptable
activities or attitudes. Teacher variables also accounted for
significant variance, but the simple correlations of thes® vari-
ables with the dependent variables were often negative, making
the job'of interpretation difficult., In no case did the addition
of the nonbroadcast materials account for signilicant variance
in the outcome variables. ’

With regard to the generality of the models across the three
pilot programs, in all cases (liking, factual and objective com-
prehension) more variance was accounted for in the first two
pilots, than the third. Even though this was the case, the pat-
terns of significant variables were virtually identical except
for magnitude. , ' . :

o ‘Discussion. Recommendations for further study included
the need for additional examinations of the role of the teacher
in the ETV process and a re-evaluation of the ways nonbroad-
cast materials are used for the enhancement of affective -goal

- television programming. .

| Theoretical issue¢s centered around operationaligng affec-

; tive programming as a persuasive environment in a multi-_

variate cor\:«t. -

.
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_TERLEVISION AS A SOURCE OF CAREER AWARENESS
FOR CHILDREN: EFFECTS OF SEX AND €EX ROLE
PREFERENCES* * .

EWENSBTOCK, Barbara Ann, Ph.D.- University of Southern .
Cnmormn 1979, Chalrperwn‘ Prolouor Almoe Doa'r

Problcm Television’s tondoncy to resist depicting roccnt
and molng changes in the dlvlnlon of 1abor betwean the sexes
may create a dilemmu for younc peopld who themsélves at-
tribute potency to the medidm as a acurce of Informatidh.about
. the different roles available t6 men and women'ln our nocloty.
The present study examined two concerps of particular impar~

~tance to evaluating the poténcy of television’s role as a source
of caresrawareness: the extent to which children’s own sex
role-orientation affects their reference to television for Infor-
* mation to help them structure their soclal reality of the world
. of work, and thelr acceptance of televised countbr-atereotypl-
‘oal characters as sex role models, :

Method. The first phase of the research locuud 6n sex
role differences pregilcbd for children’s referente to tele-
vision about occupational information,, while the secohd exam-
twd sex role differences in their acceplince. of televised
counter-stereotypical role portrAyals. In the later phase,
respondents viewed stimulus material designed to diminish
sex role stereotyping effects. among children in the upper-
elamentary grades, and then answered questions about their
acceptance of the characters as behavioral models. Thq sam-
ple included 289 4th-, 5th-, and 6th- -graders from differing
ethnie backgrounds representative of 1.0s Angelea County.
Baseddon the Bem Sex Role Inventory, children were divided
iato four psychological sex role categories: masculifie, fem-
inine, androgynous, and undifferentiated. Reference to tele-
vision was the extent to which children say they find out about
different roles men and women hold {rom the medium. Ac-
ceplancy of televised counter-stereotypical role portrayals
was gydamined th male and female character identifica-
tion and liking_ Multivariate analysis of variance was used to

assess child s8x role differences in reference to telovision for-

occupational information, and multiple regression analysis was
used to detect similar ditferences in thein counter- -stereotypl-
cal character acceptance. Follow-up tests were also per-
formed. . '
Results! In general, the results indicated that reference to

television for occupational information and acceptance of coun-
ter-stereotypical careerZrelated rgle portrayals varies ac-
cording to 3 given chiid’s sex role disposition. Somewhat con-
trary to what was expecteql, androgynous children turned out
to be as likely as were feminine children and more likely-than

~ Were’ mascullne children to refer to television, and as or less
accepting of counte r-stereotypical role portrayals than were
femigine children but more accepting than were masculine~ .
children. As expected, children.with traditional masculine '
and feminine sex roles referred to television equally as much
for occupationalfinformation. Differences in blological sex
were not found tp be important ia children’s reference to tele-
vision but were Important, ih their acceptance of counter-
stereotypical characters, with boys and girls each inore ac-
eeopting of characters of their own sex. In addition, children’s
Sandency to refer to other sources for occupational ihformation

- was included in the analyses in order to better understand sex
role dlﬂorencﬁﬂfﬁ:nt to young people's acquisition of -
Career awareness,

. Dimcussion. The present findings are lnterpreted within a
sex role learning context. 1t was concluded that the continued
‘existenice of outmoded occuphu&ml stereotypes on television
i® more of a hindtance for developing career awareness among

uueuilne-orientod children than among feminine or androgy-
nous children because of masculine children's more rigld ad-
herence to traditional sex role standards as opposed to the
greater sex role latitude androgynous and feminine children
allow themselves. For much thé same reasons, television's
ntial effectiveness as a fagjlitator of career awareness
was found to be greater for androgynous and feminjne children
than for masculine children. The implications of televiston’s
curreat and potential role an a source of caresr awareness for
young viewers are discussed relative to other environmental
aources % which they may refer for such ln!qrmltlon -
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ES8 OF DEPARTMENTS
R'S DEGREE WITH A
MUNICATION: RADIO-
Order No, 792“10

lOWp.

CHARACTERISTICS OF FIVE TY
.WHICH - GRANT THE BACHE
MAJOR EMPHASIS IN TELEC
TELEVISION -FILM

ELMORE, Garland Craﬂ Pb. D Ohlo Unlvernlty. 1979
Dlroc!or of Dluormlon Ray E Wacnai‘

" = This ptudy h;plorgs the relationship between admiffytra-
" tive orgnhization and telecommunications curricula, Twelve - *
fenearch hypotheses are fofimulated fo detegmine if selocted

: 4 characteristica differ between departments of broad¢astirg,

.

-

- edfimuiication, journaliam, nraas campunicition, and speech,
Charac(erla(lcs compared include telecomnwunications phi-
losophy, nupber of courses offered and required, faculty quall-
fications, Investients made in facilities’and equipment, num-
ber of atudent majora, grants-in-aid awirds, and advanced
degree programs avallabiHty, _ v

. Data were obtalned by means of a questionnaire, The sam-
plo included every Tour-year college'or university in the U.8,
.which offera a bachglor’s degree with a non-technical major
emphasls in telecomniunications as determined by the Broad-
cast Education Association. Two hundred nine departments °
were identified, of which 131 (62,7 percent) responded to the
survey, Kither the Kruskal-Wallis one-way analysis of vari-
ance for independent samples or the Chi-square test for inde-
pendent samples was used to determine if discrepancies found -
‘between types of departments were significant.. Additional

statistics were nppllond to reveal direction and magnitude of
differences.,

The following results and conclullon: are among thc most
important,

1. There are no significant differences in the outcome db-
jectives which five types of departments articulate as govern-
ing thelr telecommunications curricula, Departments of every
type 'say that thelr concern for professional skills training is
balanced by the value they attribute to a liberal arts education.
Preparation for careers’in broadcasting,-often tncluding film-
making, is the primary pyrpose of the curriculum In the ma-
jority of schools.

-2. At least one type of department differs significantly in
the number of academlc, credit hours it requires in telecom-~
munications for the bachelor’s degree. Broadcasting*depart- ,

. ments require the greatest mean. Journalism departments
require the lowest. In general those departments which offer
more credits in telecomnwnications require more credits in
telecommunications.

3. There is a significant difference among the types of
departmehts in the number of professors devoting full-time
to telecommpunications, but there'is no difference in the num-
ber devoting only part-time. The highest degrees earned by
the full-time faculty differs in at least one type of department,
The proportion of faculty with the doctorate ranges from a low
of 31 parcent in journalism departments to a high of 61 per-
cent in speech. Years teaching experience of the full-time fac-
ulty is highest in broadcasting and speech departments and
lowest in cowlcatlm and mass communication depart- °
ments, No signlNcant differences exist in the number of years
experience in related industry occupations. Nelther are there -
differences in the proportion of the full-time faculty active in
any of three types of on-going professional development: con-
sulting, Interning, and media assoclatiorfs. ..

4. Dollars invested in facilities and equipment differ sig-
nlficantly. Broadcasting departments invest a mean of almost
Sl 1 million, about twice that of the next highest meah. Speech
"“and mass communlcatlon departments invest the least, with
means of $310,000 and $225,000 respectively.

5. The total number of undergraduates majoring in tele-
communications in the departments of this survey is almost
22,000. The numbers differ slgnmcantly by department type. *
Broadcutlng has the highest rhean (3566) and mass communica-
tion has the next highest (223). Communlcatlon (155), speech
(134), and journalism (83) follow, The Iaculty ~-gtudent ratto ia
highest In mass communication and broadcastlng departments. .
Interestingly, a smaller proportion of the ‘students reported to
be telecommunfcations majors in mass communication and
broadcaltlng departments actually grl’duate with thls degree,

L]



. ... e ) .
¢. “Telecommunications education continues to grow rap-
' Mty. By comparing the findings of this study with early re-

-, ports, It appears that much of the growth has beon during the
last decade. Uraduate programa are increasing tn number as
well. Almost half of thedepartment lurVeyod‘grxmt the fuas-
ter’s degree with a major emphasis in teleconimunications,

These proportions do not vary significantly by department type, * .
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NEW YORK CITY:

PUBLIKC ACCESS CABLE TELEVISION IN
t Oxder No, 7918887

1971-78 :

ENOS, J, Clive, III, Ph.D. Thé University of Wisconsin-
Madison, 1979. 182pp. Supervisor: Professor Lawrence W,

Lichty ] . &

Public access cable}olcvlalor‘; debuted in New, York City on
-July 1, 1971, Studids since‘then have focused on parts of the
. accees experience, Thie study, however, attempted a com~

plete description of the NYC public §ccese channels, Including:

a) history of cable television and the\ public access channels in
C, b)-access producers, c¢) acce audiences, d) annlysis

of acceas content 'and e) a pilot study tenting access produc-

tton variables. J
The history of cable televigion and publjc acceas in NYC
was researched from documents and journals In the archives
of the Board of Estimate, the franchising ‘authority for the City
-~ of New York. Additional material was developed from Inter-
" views with entreprencursg interested in operating CATV sys-
tems in the City and wltr}lt officials responsible for CATYV.
decislonmaking. The res®arch disclosed that CATV in Man-
hattan developed from the precedent of closed circult cable
service to hotels dating back to 198T. Three factors Influ-
enced the development of public access: a) Fred Friendly syg- -
R gested the rudiments of the access concept In a 1968 report to
-, the Board of Estimate, b) Clty officiala, seeking the best pos-
sible franchise contracts for the City, i1ssued limited consqnts
to operate CATYV systems between 1965-70, and c) CATV op-
erators were reluctant*to abandon their Investments made dur-~ -
ing the consent period becauxe of th‘access requirement In '
the 1970 franchises. ¢
A questionnaire administered by phone to«180 public ac-
cess producers, formed the basis for the producer data.” Thres
groups of producers emerg‘éd: a) experimental artists, b) per-
formers interested in show-casing their talents, and c) com-
tted citizens hopeful of addressing a specific audience. The
actors of age, race, ptlor television experience and televisjon
program preferences were found to be significant, 3
A survey during the years of 197475 generated 640 cable
subscribers and 640 non-subscribers as the audience sample,
Cable districts ware welghted according to cable penetration
and a stratified random sample was drawn for each of the sur-
vey y'urs. Cable subscribers and non-subscribers did not
nanifest different attitudes, perceptions or audience behavior,
The sample’s attitudes toward access were negative: 65% re-
sponded that accesa programming would not help solve com~
munity or personal problems. The lmpression wae that access:
shows were boring and.did not satisfy the needs of the audience,
: 'The access conterit analysis utllized a sampling of four. )
. weeka of access programming cablecast during each of the
survey years for all access channels in Manhattan: a total of
1,365 hours and 42 minutes of programming watched. Access
programming cablecast filled 49% of the time avallable for such
programming. Non-duplicated programming constituted four
and one-half hours on each of the four acceas channels dally,
“Categories related to the purposive and propositional dimen-
sione of access content were used to classify content segments:
40% of the content observed was obscure and ambiguous and
could not be attributed to propositional or purposive dimen-
sions, A stylistic analysis revealed that most programs were

o

.

shot with a single camera and lacked editing and audio and video

effects,

v Industrial State.

* tlonship between the other Industrial
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The theories of “uses and uh‘tmcnl fons "lltor.nturq and
. eymbolic InteractioMam were applied to NYC public access

as possible explanations for producer and audience behavior,
Ap an empirical test, the pllat study showed a snull audience
two versions of the same televialon program. Findings indi-
cated that prograny style rather than program content were . 1.
more eoffective in engaging an aud{ence. The impliation was
that public access functions besl ak a means of c:%mnlty dia-
logue and social chx}oge wheh content follows the mose tradi-
tional conventions governing televisien production style.

Finally, it wAs suggested that the heteregeneous charactgr

ess In a unique- manner and that furlhe_r research tould re-
veal {f NYC public nccess le a comparable modél for Gther
communities. ’ . .-

3

: j\l NYC affected the development apd utilization of public Ac -
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TOWARD A GALDRAITHIAN VIEW OF THE *FILLM IN-
DUSTRY": AN ANALYTICAL MODFL .

University of Southern California, ~
lioleasor MceGregor -

FAY, James Pawt, Ph.D.
1978. Chalrman: |

+
Harold Innia studied virtually the entire panorama of com-
munications medla and concluded that the content of each me -~
dlum - stone catving, clay writing, papyrus, movable type
etc. - was largely a product of the technology used to prod'uce
messages. The question arises, then, whether |t is possible to
find 2 common technology used by all the varlous contemporary
mass media and to characterize those medla in terms of their
common technology. Since the mass media are almost nvari-
ably and complétely industries, it follows that their common
technology must be Induatrlalrteclfnology. The purpose of the
study, then, was to construct a technological model of modern
(l;::::: (:l{“;?li:l,md test the applicability of that ‘model’to the me-
The Model. The mode! was based on the description of In-
dustrial technologTyhoﬂered in John Kenneth Galbraith's The New
€ model i8.In no way Intended t de-
fense of Galbralth’s politics or ec'onomly:: greacrlpt?o::'alt is
bm;led to’nt:‘he conviction that the description offered by éalbrllth
reflects the consen |
v sus vlew.' of _s‘tudet}tls of technology and ad-
The components of Industr
yartable of tha ooee o ial te_chnolggy comprise the first
The second variable of the model suggests that the indus-
trial system functions, not in accordance with the wishes of
individuals, but according to the requirements of the compo-
® nen't:hol the technology. . . .
_ e third variable contends that the goal of.
system s to eliminate or reduce uncertgl:tyo:nt::ht:’:tf;arl
propagate itself and grow. .
The fourth variable suggests that the values em
the course of the functioning of an Industrial gystenll)h::c:z::t It';:e
Individual -centered values of the Protestant ethic, but the®or-
ganization-ceptered values of people who are Invc;lved in or
ashire to be involved.in the administration of industrial sys-
tems. This set of values Is referred to as middle-class values
These‘ four variables could be thought of as a linear model ‘
In that each varlable gives riseto the succeeding variable.
The model, however, seem# to be inadequate simply because
it is a linegr model, The values emphasized by the media af-
fect the environment in which the components of the technology
exist, In other words, the model should be a circular one In
which the mjiddle-class values of the fourth variable give rige
to the components of industrial technology of the first variable
This circular model, too, Is inadequate in that it suggests '
the media function in a social and cultural vacuum when in fact
the media must function in conjunction with the syltems'or bunl-'
ness, government, education, and so on. The media can be
understood as one aspect of a much larger amalgam of indus-
trial-systems which make up what Galbraith calls the industrial
state. The model must therefore be expanded to show thé rela-
systems,
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,' Ilcabll‘t of the Model to @ Film Industry. The model - JOINT QOODS, PUBLI(:‘ GOODB AND 'l‘ElJéIC(:)MMUNICA-— .
. .offers a reasonably g explanation of the change in film pro- TIONS; A CASE STUDY OF THE ALASKAN TELEPHONE
duction methods as the Nim factory system gave way to the - 8YSTEM S Order No. 70%8193 °

- industrialized studio system. AsXhg compohents of industrial-
technology were more widely employed, the persona involved in

~ production an forced to function less as indwidugld and more
as techniciads. The atudios sought to eliminate uncertainty -
thraough vertical integration and it was this vertica] integration -
‘Chmroduced the nwit celebrated teatures of “Hollywood.* As
production was (ndustriatizgd, the movies came to refilft the
new middle -olass.-values rather than the Protoatar} ethjc,

v

: .OOLI)SCHMH)T, Douglas Dantel, Pl D, Unlversity of Ponnsyl-
vania, 1979, 521pp. Supervisor: Dr. Goorge Gexpner
/ R . . . l 4 .
While con{sldurablo attehtion has beon giv@n to the technical .
characteristics of telecommunications sysigihs, littlp at\'ldy
has been devated to the unique attributes.of telecommunicaz *
tions systems as medla of cdmmunication anM us elaborate . *
E . technical networks which require extensive communications
. . . ) ‘nmonq thetr produce‘,\'u. Uhde{_sla'in ing these attributes ts im-
. o ) ‘ - portapd in order to agiure thitt telohommunications services
) efficliently moet sucletal requiremend™ for co ymunications.
’'This dissertation explores these att Gutos of telecommuni-
catlons systems through two theoretical considerations: (1) tele-,

.
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COORIENTATION IN THE NETWORK TELEVISION NEWS- Q)

PROCESSING SYSTEM: COVERAGE OF THE UNITED STA'TES . communication systemg as economic goods whose valye cannot

ROUBE OF REPRESENTATIVES Order No. 7920117
FOOTE, Joo.Stophen, PA D, The University of Texas at Austin,
1979, 3l4pp. Supervinor:/@e Reina Schement €

Many studies ha mined the I'ndlvldual behavior oll re-
porters and public officials but few have consldered the insti-
tutional roles of hewsprocesgors, newsgatherers and news ’
sources simultageously and systemically using a quantitative
method. This study employs a coorigntation model in"which re-
spondents (members of the U.S. House of Representatives, net-
work correspondents assigned to the House, and network eve-~
ning news executive producers) give not only their own attitudes

about network television coverage of the House but their predic-

tions of the other groups’ attitudes as well, providing agree-.
ment, accuracy and congruency measures between coorjenting
'p'oupl in the newsprocessing system. -

In the early 1970's the House of Representatives discovered
that ite ability to communicate with the American people and to
inapire confidence in its policies was waning. Thé House, abet-
ted by the netwurks, held hearings and passed leg)slation based

on the prenitse that its own organirational change could ingfease
the low level of network television congressional exposurgd. This

atudy, however, found that congressmen, viewing coverage as
inndequate, superficial and negattvistic, expressed no great op-
timism that either Inereasing the networks’ access to congres-
sional proceedings Qr improving House members’ communlca-
tions skills would make a substantjal difference in the level of .
network television exposure. A sizeable minority of congress-
men bellevéd that network congressional coverage would remaln
the same regardless of what the House does to improve {t,
Concerning perceptions of hetwork Issues coverage, agree-
“ment between congressmen and network respondents was ex-
tremsly low. As te what should have received the most cover-
" age, however, agreement was high. Network respondents
perceived this agreement but congressmen did not. Network
producers and correspondents predicted the attitudes of the

other groups’far better than congressmen, who badly misjudged

the responses of network employees. Intra-group agreement
among executive producers was exceptionally high, reinforcing
the stereotype that the networks present a singular’picture of
world events each night on the evening news, ’

Network Newsprocessing routines appear to discriminate
aghinst congressional issues which require in-depth,dong-term
coverage and do not always conform to the rigidities kf the net-
work news format. Correspondents saw little tncentive :Z'aeck
out complicated issues which went beyond the producers’ rep-
ertolre of legitimized story lines or upset the status quo. The
presence of organigational constraints implies that nez\'vork
television news does not accurately mirror the activities of the
House of Representatives on the evening news but presgnts a

distorted, fragmented picture of ita activities, Baged upon
these lindings, institutional change appears more applicable to
the television networks than to the House of Repregentatives,

-

. -of the Alaskan telephone industry,

be fully realized by a particar consymer but which benefit
soclety in general.. ’l‘l_)\
as n public gdod; and (2)'tolecommunlcuthn's systems as jodnt
goods. .That I8, as-goods that are collectively supplied by X
serieq of producerd through a network. ¢
These characteristics are explored through a cuse study
of the structure, operations, and social effects of the Alaskan
telephone system. Algska's telephone system ig relatively
new, and {8 undergoing vast expansion as the state undergoes
rapid population and economic growth. Thus, whilc ten years
" ago only thv major population areas of the state had telephone
service, every village with a nopulation over twenty-five had
telephone service by 1978. The rapid development and expans
slon of this telephone system allows an examination of how the
introduction of telephone service can change social develop-
ment and allows the examination of the evolution of contractual
relations among the firms in the Alaskan telephone industry,

iy characteristic is knéwn In economics

The public goods propertios of telecommunications are de--
scribed in a pumber of remote A retic villages and contrasted .

with the types of public goods provided in urban areas. In par-
ticular, common social benefits in health, education and eco-
noinic development are ‘noted. The implications of the public
goods for telgcommunications orgmllzntlon, regulation and
pricing ave discussed tn detail.

Given that Alaska’s telephone servvice is provided by twenty-

one separate exchange carriers and one long-lines carrler,
telephony’s joint properties are studied through the ceontractual
and bargaining relations among the carriers. These relations
are examined in two areas: division of toll costs and revenues
betwe()n exchange and long-lines carriers, and the engineering
of network telephone service. In both cases, substantial asym-
metries in bargaining power were found among the members »
of the industry. The origins and dynamics of these nsym-
metries, particularly In regard to the organiantion of the {ndi-
vidual carviers, were studled. These problems in the indus-
try’s collective organization are shown to adversely affect
both the supply of communications services and of certain
public goods.

The political and legal dimenstons of the public and joint
properties of Alaskan telephony are discussed through a serles

" of case studies of the interactions of the Alaska Governor's

Office, the Alaska, Public Utilities Commission and the Fed-
eral Communications Commisston with the telephone industry,
over the provision of satellite and rural telephone service to
Alaska, the structure of the lang-1ines ¢arrier, and the struc-
ture of interstate rates and revenues, It is argued that the
public and joint properties of telephone service require

political intervention to safeguard the interests of .the
public.

Finally, a series of policy alternatives are dutlined to ad-
dress the specific problems In the contracting process by
changing the bargalning posttions of the participants through
changes both in the organization of particular firms, industry-
wide organizations, and public regulation. These alternatives
are directed at both promoting tndustrial efficiency and the
production of certain public goods seen as desirable within
Alaska. The political-economic dimensions of these dlterna-
tives are emphasized in terms of the roles of various govern-
- ment agencies in Influencing the future structure and actions

eyt
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THE MASS MEDIA AND PRESDENTIAL POPULARITY '
1901-1076 ¢ Order No. 7917237
HAIGHT, Timothy nomz(m.' Ph.D. Stanford University, 1979,
193pp. ' .-

The tmportance of predicting the level of presidential popu-
hr!ty with thé public ties not vnly in revealing the (Iynamlcs-ol
Americun piblic opinidh but also in the fact hat the President's
: poml(f‘\ty'fuﬂuancou hia abliity to Implement his programs.

The present astudy examines the period from the beginning
of the Kennody Administration to the end of Gerald Ford's term
of offico. The dependent variables ara thé perdéentages of ap-
pravil wnd disapproval of the President’s job performance, as
measured by responses to the Gallup Poll question, “Do you
Appreove or dlsi\ppr'ove of (the incumbent'a) handling of hin job
. as President?* : ‘ S

Thrbe vartables are created to predict variation in approval .
and dlgupproval: a “cumuiative news” varinble based on a con-
tent analysis of the mout"lmportnnt story each day--takdn either
from the front page of the New York Times or {rom abasatracts

, of the evening telgvtsion network news programs; a “television
appearances” variable: made up of the number of times each
day the President makes a $elevision appearance other than on
a regularly scheduled news program; and an “early teyrm”
dummy variable declining regularly from a value of six at the
bogllinlng of u president’s tytm of office to zero nfter six
months and remaining at zero

These three variables accoun fot .84 of the variation in
the level of approval of the President’s job performancge for
the national sample of respondents over the Kennedy-Ford pe-
riod. They also explain 71 percent of the variation in dis-
approval.

tn addition to examining the responses of a sample of the
adult population, the behavior of su@grbupﬂ of the sampie iden-
tifying themselves as Republicans, Democrats or independents
s reviewod. '

The cumulative news variabie is found to be a strong pre-
dictor of popularity for all but one presidential term, and in |
that case anomalies of the term expiain the discrepancy. Tele-
vision appearinces appear to be a weak but consistent influ-

_ ence, roaching s{gnlﬂc:mco only under President Joknson, or
when very large numbers of polis are studied. The early term
variable is effective only when large numbers of Democrats
and \ndepondents grant initial apprpval to a Repubiican presi-
dent and then rapidiy desert him. The variable works iwre-
vorse under Democ ratic presidents. )

The theoretical importance of the ®umulative news variable
lles in i1ts basis in information-averaging theory. The impli-
cations of {ts success for a general theory of public opinion
are discussed. :

r

A STUDY TO ASSESS THE EFFEC]S OF A TELEVISION-.»

PROGRAM WHICH ENFORCES POSITIVE- IMAGES OF THE

ELDERLY ON THE PUBLIC'S IMAGE OF THE ELDERLY
Order No. 7920851

HART, Garrett Stephen, Ph.D. University of Massachusetts,
1979. 121pp. Director: Professor Maurice Shelby
i
The purpose of this study was to assess the effecta of atele-
vision program which enforced positive images of the elderly
" on the public’s inmage of the elderly. The concern for the study
_ grew out of the finding from The National Councii on Aging's
. report The Myth and Reality of Aging in America that whiie the

public 65 and over saw. itself‘as being as bright and alert, as_ -

- 'open-minded and,adaptable, and as good at getting things done
as the public 18-64, the total.public did not feel that way at all.
Employing the theoretical netion of cognitive consistency
-a8 the underpinnings of the study it was hypothesized that indi-
vidugls who held a ndutral or negative pripr image about elderly
people and watched a television program which presented posi-
tively perceived images of the elderly would,demonstrate sig-

nificant positive shifts in their image, while individuals who
held a positive prior image would not demonstrate significant
positive shifts in their image. -

-

18

L} »

The review of tha litereture suggested three ducrlptlvo'
hypothéses, These were that vy viewing of prime-time tele-
¥islon wuld corrblate with tive attitudes fowards the el-
derly as well as toward the way the elderly are portrayed on

.~ television, and regular viewing of programs which presented

positive portrayals of the elderly would correlate with positive
" Atfituden townrd or images.of the elderly ahd positive nttltudo‘
* towards the way the elderly age presented on television,

4
8ix huwdred and twelve people from the greater Los Angeles

- avea participated in the study in which a Pretest-Posttest Con-

trol Group deslgm was utilized, Thren hundred and eight_peaple
functionqd ns the Treatment group on Evening | and three hun-
dred and four paople functioned as the Control group on Eve- *
ning Il Al critical'variables ‘were hold constant across the
two nights, while the program variable was mimlpulatqd. Thée
Treatmeqnt group saw “The Art of Aging,* which Is an award-
wluuvlng program that focubes on positive portrayals of tHe el-
derly while the Control group viewed an unnired episode of
“Please Stand By"-which had no olftriy characters and no con-
tent related to the elderly. .

The findings of the study supported the three exporimental

hypotheses. Individuais who feld a positive prior.image did not -

shift significantly, while individuals with either a neutral or neg-
ative prior image did significantly shift in a positive direction,

Of the three descriptive hypdtheses, one was supported; fre-
quent viewers of programs which enforced positive images of
e elderly demonstrated positive attitudes towards the elderly
in general and towards the way the eldérly are presented on
television., The two othpr descriptive hypotheges were not sup-
ported, In fact, the findings were in direct opposition to the
hypothgses; 1.e., heavy prime-timeviewers had measurable
poslt\vo attitudes toward the elderly as they are portrayed on
television and measurabie positive attitudes towards the elderly.
The overall pigture which emerged from thedh findings was:
1) Coguitive consis theory was able to predict and explatn
« shifts or movement In_l’%ld\ml’s perceptions who saw a pro-
gram which enforced positlve Images of the elderly; 2) Content
analysis was seen to be an {nadequate and possibly misleading
research approach to deternilhe the impact of television's por-~

* trayal of the elderly on the public’s pérception of the elderly

If employed in the absence of effects research; and 3) A tele-
vision program which enforced positively percelved portrayals
of the elderly could positively influence people who held a prior
neutraj or negative image of the elderly.

»
»

TELEVISIOR-NEWSPAPER CREDIBILITY: AN Exp‘pm-
. MENTAL STUDY ! Order No. 7918453

HAYS, Robert Earl, I, Ed.D. East Texas Stuate University,
1979. 92pp. Adviser: Dr. Robert Titus .
Purpose of the Study: The purpose of this regearch was to

examine whether college subjects, when put in a laboratory-
type testing situation, would pick newspapers or television as
being the myst credible. Ng other available study has focused

Jupon the measure of credibility through a laboratory technique.
Also, since much of the research'in credibility of newspapers
and televiglon indicatagga blasing factor, this research was
needed to help eliminate this spetial-interest bias.

* Procedurex ‘Five hypothieses were generated and three
groups of college students were'studied to test these hypoth-
eses. The students included a group of broadcast majors, a
group of print majors, and a group of non-broadcast-non-print
majors. These groups were divided {nto two su'b-g roups--one
half of each group recefving a television stimulus first and a
new¥paper stimulus second, and the other one half r elying a
newspaper stimulus first and a teievision stimulus s?i:ond.

The newspaper stimulus was the front page of a dally news--
paper, while the television stimulus was a videotape of a stm--
ulated newscast. Following the administration of the stimull,
students were tested on a fourteen-item test. Seven items on
"the test contained items# of conflicting information--one agree-
Ing with the newspaper account and one agreeingwith the tele-

vision account. In compiling the datal, ma?rers only to those

Questions involving cqnmctlng informati are used in order

to rank the subjects as either televi lievers or news~
paper bellevers. Seven chi-squares--three for goodness of.fit
and four for independence--were used to make statistical com-
parisons, "

»
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~ cholce of believability among college students may also be

MC Hon between quest, host, and studio audience.

w L - . ) _ . . - -
‘ . \ ¢ ' v o *
)

. The “Donahue” ghow began as *The Phil Donahue Show® in
. Dayton, Ohio in 1947. By 1978 it was syndicated in over 140 3
papers as the most credible and the number selecting televi-

olon as the most credible’ when conflicting reports were ) ous awards, including national-Emmys, for ‘the nature of its
preseated. Amdng the broudcast majors, h statistically sig- . programming and the abilities of its host, Phil Donahue. How
niffoant difforence was found \n the number selecting news- and why the program made the progression from being a local
papers over television as the most credible. Among non-media daytime show in Daytoy, Ohio fo'becomjng thé moat successful
‘majors, no atatistically significant difteronce was found in the duytime talk show in the Untted States in 1978 is explored in
number selecting television as the most c rddible and the num= S the study. - ‘ S .
ber pelecting newspapgre as the most crediblé. No significant ., @ ., Several procedures werb employed to discover the back-
relationship was foupd between the sequence bf receiving the /> grouid and to analyre the programming of the seriea. Thw
pewepaper/television reports and the choice of which medium firat was an examination of popular Iiterature abolit the pro-
was the most credible. A,_n%cally aignificant difference

su

‘ grani and host In order to ascertaln the § e of both in the
was found In the number of ¥ bects selecting oither tele- ) public mind. The’second was a'rellance an the yecords and.
vision or newsfaperd as the mos{ credible..

. recollections of persons.associated withall aspdcts of the show.
“Conclusions’ Generally, the conclusions drawn from this

Finally, an impression of the studio audience was obtained
study are {n‘agreement with the mulltivariate reseavch which through the administration of a survey questionnaire. -
pmgul that studies can be slanted to show whithever me- . The' research revealed that ten specific aspects of the pro-
dlum’ one desires to be the nat credible. Althqugh, in overall gram--inoluding technical, administrative, and creative compo-
credibliity, newspapers were found to be the sigidificant cholce

nents--contributed niost significantly to its de\'relopment: 1) The
among all combined subjects, the level of significance wis not progfam was begun in a small market. 2) Expert.program di-

great enough to support claims that newspapers are far in rection gave the show an unusually attractive visual appear-
froat of television In believability among’ college students. Cer- ance. 3) Women functioned in key staft positions. 4) The pro-
tainly, claima that television out-ranks newspapers as the most ’ gram developed a bicycle network of syndication. 5) Taped
believable medium among college students by a two-to-one broadcasts maintained previous high ratings. 6) The *Donahue”
margin were not supported by this atudy.. A surprising find- show had a secure contract system with individual stnt‘lﬁnl

et . . Fo. K .
\ﬂ!?%‘ﬁ‘ kmong college priat myjors, n\j-mlnuculy sig- -
aifidan erence was found in the nimber a¢lecting newas-

ing was the significantly higher number of broadcast majors - 7) MNoil Donahue’s background was as a reporter/journ

choosing newspapers over television as the most credible me- " 8) ldéytification of Phil Donahue;*himself, increased in promo-
* dlum. 'From this, the conclusion may be made that broadcast : tions. ). Percentages of program content changed with the .

majors do not feel that theiy own medium 18 very credible. " tmgs. N) The *Donahue” staff directed much attention to the

That the sequence of th¢ medja presented does not affect live studioaudience. . ;
The document concludes that the deyeldpment of the ten sig-

nificant properties contributed to_the succe®s-of the series, and

the evolution of the “Dondhue” show’s unique contributions to

the television talk show. '

» cconcludet. Finally, the results of this study lead to the con-
plusion that one should seek out bias in credibility studies be-
fore making any far-reaghing implications from them.

THE EFFECT OF DIALECT ON THE PERSUASIVENESS OF . )
A RADIO ADVERTISEMENT Order No. 7914145 . . . L
HERMANN, Peter Waye, Ph.D. Universily of Houston, 1978, : ) -

12%pp. .
PP DIRECTIONALITY IN THE EDI'TED FlLM§ OF WHITE MALE

~ADOLESCENTS Order No. 7914366

An after-ondy experiment was conducted to determine the .

effect of dinlect in a radiv advertisement, Adult females of

- differing social olass heard either a standard English. or a
Texas Southern dinlect version of a radio advertisement. A fac-
torial dnslgn‘ was used to wnalyze differences between the two
advertisements on the following set o variables: comprehen-
slon, credilnlity, attitule, and purchase intgntion, Standard
Engliah was ‘found to be more effective for the e_ntire set of
variables. Social clags was found to have nosignificant effect
on either the entire set of variables or any individual variable.
Covarlates for chrounological age, age when first moving to
Texas or the-South, and time lived in Texas or the South were
found to have no significant effect on the set of variables, al-
though tncreasing chronological age was significantly related
to a more‘positive attitude towards the product advertised. The
findings of a path analysis of a causal flow between the vari-
_ables were in'keeping with the Hterature on 19w commifment
product adoption.

LN 1)
HOWELL, David James, Ph.D. The University of North Caro-

lina at Chapel HIL, 1978, 118pp. Supervisor: 'R. Sterling
Hennis . -

This study addressed the following general question: Are
there commonalities in tiim editing within a clearly defined
popylation? The study Investigated four components of film
editing--sequence, reduction, field size and directionalify,

Eleven white male adolescents constituted the population of
tite study. Participants were glven an opportunity to arrange

ten serambled shots into whatever order thoy desired, to
shorten any of the ten shots, and to remove any of the ten
shots. After each subject had completed his editing cholces
the researcher spliced the film for the subject and projected ’
1t onto the screen for the subject to see and re-arrange if he
80 desired. '

It was found that subjects (1) arranged thelr scrambled
shots into a linear forinat, (2) eliminated visual redundancies
in the shots, (3) evidenced preferences for 6iose-ups over

AN ANALYSIS OF THE “DONAHUE* SHOW FROM 1967 TO . Jong s ﬁ'l:’x () were aware of the conventions of commer-
1978 . ‘der No. 7916728 : e -
R Ovder No. 791 One of the points the study makes is the need for schools
HOFACKER, Kristine Hetdl, Ph.D. The University of Michigan, to work toward developing students into critical consumers of
1970, 285pp° Chalrman: Henry Austls both print and nonprint media. It provides guidelines for the
) _ uge of ‘similar studies with subjects as ftlm manipulators in
« anthropological and sociological research. When the results
of large-acale replication yield identification of visual univer-
sals, then succeeding research studies can focus on yfsual
dlalects.

This study chronicles the growth of the syndicated “Donahue”
televiaion serles, analm’; technical and conceptual devel
ments, and calculates the ‘resulting effect upon program con-
tent. The purpose of this study is to isolate those factors which
contributed to the “Donahue® show’s unique qualities as a tele-
vislon talk show. Analysis revealed that the combination of: ' -
thrée significant characteristica made the series unique: in- ' . ' .
depth, hour-long treatments of one-topic; daytime program-,

O g directed to the women at home; and full-fledged communi- 1 %, -
.. .. o \‘Qr -“'
‘ i .

Provided by ERIC . - e e

telovision markets in the United States and had received numer-

~

PATTERNS OF SEQUENCE, RE_{)UQ’]‘!ON, FIELD SIZE AND °
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MASS MEDIA EXPOBURE AND INDIVIDUAL POLITICAL
ACTIVITY ‘ _ ..  Order Nb. 7919489
~ N ,}:

. JACKSON-BEECK, Marilyn, Ph.D. Univeruity of Pennsylvania,

1979. 209pp. Supervisor: Charlexs R. erght .

The dissertation enmlnu the joint frequencyof mass medln
exposute and political activity while controlllng for {welve re-
spondent’ characteristics, as follows: seXx, rate, age, location,
marital stxtus, family structure, family lncome wogk force
satus, educauon, pergeived soclal class, political beliefs, and
po.lltlctl affiliation, All respondents were classitled also ac-
cording to amount of datly media consumption: (1) heavy news-
paper reading and light television viewing, (2) heavy newspaper

- reading combined with heavy television viewing, (3) light newa-

f-paper reading and light television viewing, and (4) light news-
“paper reading gnd heavy television viewihg.

Data came {rom four national surveys conducted by the Na-
tional Opinjon Research Center, University of Chicago, and the
Center for Political Studies, University of Michigan. By means
of these data, it was possible.to relate political acuvlty and
media exposure In election and off-year contexts (1974, 1975,

1976, 4nd 1977). Due to large sample sizea, it was also pos-
sible to partition the data bases accordi o respondent ¢har-
acterietica, Specifically, the four surveys inclyd 974

American National Election Study, the 1975 General Social Sur- ~

vey, the 1976 American National Election Study, and the 1977
General Social Survey.

Key tndicators of political acuvlty inelude votingturnout in
the 1972, 1974, and 1976 elections; campaign activity in the
1974 and 1976 electLons attempted interpersonal influence;

political opinton expression, in writing or in person, to edlt -

and politicians; and nrembership in political and quasi-political

groups. In total, there were thirteen activity measures derived

from 33 separate items distributed amongst the Your ]urveye
apalysed.

Analysis was conducted in light of conflicting perspecuves
on the relauonshlp between media exposure and the incidence
of political activity. The first perapective is that mass media
exposure stimulates political activity. The second perspective,
curreat today and thirty years ago, is that heavy media expo-

sure depresses political activity. The third perspective is neu-
trnl asserting that the relationship between media exposure
and political activity is unpredictable.
" The etudy found, among other things, that heavy exposure to
newspapers was positively associated with frequency of polit-
ical activity, particularly when newspaper reading was accom-
panied by heavy televieion viewing. The loweet frequency of

political activity ‘Wae found among respondents least exposed to’ .

newspapers and television. These relationships were not sub~
stantially modified when analysis considered respondent char-
acteristics expected to be important on theoretical grounds,

-

* LOCAL CHURCH USE OF CABLE TELEVISION: KN EVAL- t
UATIVE DESCRIPTION OF BELECTED EXAMPLES
Order No. 7916741

JURNEY, Larry Louis, Ph. D. The University of Mlchlm,
1979 294pp. Chairman: Henry Austin .

Rellgloue‘roupa apend millions of dollars annually p}oduc-
and telecnstlng specials, weekly geries, spot announcements,
public ‘servics progrumming, The growth of the cable tele-
vlelqn industry has produced an immadiate need for programs
to-fil] the availablq time on cable’s many channels. Local
‘chun%leu are taking advantage of the available cable time by .
providing programs on the r‘:\'ble’s local-origination channel or
by programming an entire-channel which has been leased trom
the cable company. The use of cable television by the local
church gives rise to the following queauona Doesn the cable . ,
system provide the necessary diveralty for access by all lnter“-
ested local churches? Why do local churches become televi-> )
eion production centers? What attitude and behavioral changee
do the churches desire of the people in their communities?
What programming is used to acconiplish these changea? What
concepts do the church leaders hold about a television ministry?
Whai financial and personnel commitments are required to
make use of local cable systiyns? What approaches to cable

) usage dre most prevalent? do churches chovse orie ap-

” proach over another? Undex what conditions do churches judge
their television ministries to be successful?

In order to obtain the necessary information to evaluate the
use of cable {glevision by local churches in light of the nine.
uestions listed above, on-site examinations; of four churches

_ with cable teldvision ministries were conductad. The churches
were Redwood Chapsl Community Church in Castro Valley,

' California, the first church to operate an entire cable channel;
Darby Drive Church of Christ in Flor§nce, Alabama, an early
purchaser of time on a cable ‘channelYor -locally produced ‘pro-
gramming; Grace Presbyterian Church in Peoria, illinole, op-
erator*of the first color leased channel; and Skyline Church
of Christ in Jackson, Tenneesee a church currently involved
- \p television program production for use at pre-selected times
on local cable systems. The examinatton of the churchee and
their cable televisiof ministries included a general introduction
to the community, the cable system; and the churgh; a brief
history of the church’s felevision ministry; a description and
evaluation of the purposes of the ministry as related to audience
Behavioral changes and the impact on the church; the relation-
ehlp of the television ministry to :h/r ministries of the church;

the general desacription of the televigion ministry: the congge-

- gational support of the television mfnistry; and the strengtiis
and weaknesses of, cable usage. The evaluntion of the television
ministride was accomplished through numerous personal Inter-
views, ¢n-site visits, and an analysis of programs produced by .
the chufches. From this information, a generalized example
of current practice in cable television ministries was developed.
Then, the strengths and weaknessee of the use of the cabje eye-
tem by the local .church were identified in light of the nine

. questions identified earlier. Finally, recommendatione bend ,
on the generalized example were presented,

Local churches are often using cable televieion--a medlum
used to reach segments of the population with specific pro-
grams--to reach the masses. Consequently, there is a lack of

Uonelatlon between the purposes and the medium. Churches ’

sually have not formalized their purposes. They rely on in-
formal feedback rather than scientific surveys in determiging
their perceived level of success in meeting their goals. This
1ack of scientific dvaluation, however, does not lead the church
into an unrestrained emphasis on teleyision. The nature of the
local church with its many ministries addressing a variety of
needs keeps the church from becomlng infatuated with televi~
sion. .

w



‘OVDR EASY": A CMTICAL CASE STUDY OF THE EVAL-

UATION OF A QOAL-DIRECTED TELEVISION PROGRAM
" Order No. 1918038

KEEGAN, Carol A. V., Ph.D. Ohio University, 1979. 308pp,

" Director of Dissertatign: Charles E. Clift 11

The purpose of thé dlsncrtafg.lon i® the development and test-
Ing of conceptual and methodoldgical guidelines.Lor the evalua-
tion of “goal-directed” or “purposive” telovision programs

-targeted to a home viewing audience., For the purpose of this

dissartation, purposive programs are defined as television
programs specifically designed-to effect social change, that is,
to bring about desired cognitive, affective and/or behavioral
changes among viewers. The diasertation focuses on unique
ressarch requirements for evaluating the effectivenesas of such
social interventions attempted via television. .

. The dissertation developed conceptual and methodologic

guidelines for the evaluation of goal-directed or purposive
television programs intended for home viewing. The guide-
lines were developed through a synthesis of two relevant liter-
atufes; the general evaluation research literature, and repre-
senitative evaluations of goal-directed television programs.
The-three categories of guidelines which were developed cov-
ered; overyll evaluation plamning, conceptualization of the re-
search design, and methodological considerations in the eval-
uation of purposive television programs. - . _

@ Following the development of these researth guidelines for
evaluating goal-directed television programs, the dissertation
presented the case study of “Over Easy,” a purposive tele-
vision program which was comprehensively evaluated by the
Corporation for Public Broadcasting, with the author serving
a8 senlar project dlrec}or. The "Over Easy” program was
intended to,reach older viewers with information, advice and
motivationidl messages relevant to their needs, interests and .
1ifestyles. [n 1978, the program was cdmprehenslvely eval-
uated to assess its effectiveness In achleving its stated objec-
tives. With five separate evaluation studies, the redearch ex-
amined: (1) the demographics, lifestyle and attitudes of “Over
Easy” viewers, (2) national levels of awareness of the pro-~
gram, .(3) the program’s ability to trarisfer purposive nies-
sages, (4) its effects on social service utilization by older
persons, ayd (5) the technical quality of the program’s pro-

. duction. .

. “Over Easy\r

. Finally, the dissertation applied the research guidelines
proposed for evaluating purposive television programs {6 the
esearch. This analysis was undertaken to as-
seos the value, practicability and comprehensiveness of the
guidelines, and to exAmine the strengths and weaknesses of
the “Over Easy” research, i _

Findings and conclusions emphasize the criticality of early
evaluation planning stages, in which research sponsors and
evaluators must analyze the nature of the televised interven-
tion and operationally define its goal states. It explores the
uniquely private, viewer-controlled and nonatandardized as-
pects of social change efforts administered through television.
It also smphasizes thé importance of modelling the total inter
Yention process and designing an evaluation sensitive to the

“varieties of social impact a purposive televiajon program
might achieve. Finally, implications for future research are
.drawn, analyzing our needs for basic research on television

viewing processes and effects, and the development of theory
and research methods tallored to the specifics of televised

intervention.
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TELEVISION, NEWSPAPERS;' AND THE BASES OF CHOICE -
IN AMERICAN bRESIDlNTlAL ELECTIONS
: I Order No, 7923037

l(!:i'J’I‘ER, Charles Sclott, Ph.D. The University of North Cu"o- '

ltna at Chapel HI;I, 1979, 233pp. Suporvisor: James W,
Prothro ' _ . .

Ovor the paat thirty years, political scientists have docu-
"mented change in the criteria vetefs apply in choosing apresi-
dential candidate, This research attempts to determine in what
ways telévision as a medium of political information may be
respongible for this change. !

. Voter decision.making has become more candidate-oriented.
Both the character of the candidate and what he stands for have

become more important, while partisan attitudes have become
less relevant. In both the.news and candidate spot advertising,
television is thought to have contrlhuted-to this change by trans-
mitting information about candidates to a large and socially
diverse audience. In the absence of such information, voters
may be more dependent upon traditional bases of evaluation,
such a8 a candidate’s party or group affilintion, :

The data for this study are from seven presidential elec-
tion surveys conducted by the Center for Political Studies of
the University of Michigan. A multiple regression candidate

choice model was employed to ffientify changes in voter ¢riteria -

over time and differences between medin-use groups. The
‘main components of the model were status, party identification,
attitudes toward parties, issues, and two types of candidate -
characteristics: “televisual® (e.g. sincerity, lookd, speaking
ability) and “non-televisual® (e.g. government experience),

. While.party identification has remained quite tmportant
since 1952, attitudes toward parties have become nearly ir-
relevant to the vote, The importance of issues has grown some-
what. But candidate characteristics--especially those of the
*televisual ® sort--have shown the largest Incr‘pases duriag the

period studied.

‘For each election excebt 1972, the sample was divided ae- Y
cording to which medlum respondents depended on most for
political Information. The importance of each component of
the model for #ach media uge group was compared. As oné
might expect, issues are more important for newspaper read-
ers than for those who depend upon television, but the differ-
ences are surprisingly small. Televisual candidate character-
Istics are more important for the television group than for the

_hewspiper group. This has been true only since 1964. Changes

ip the association of media use and voter criteria between
1960 and 1964 correspond with changes in the content and form
of political television during that period,

The results of the study suggest that changes in the types
and amount of ipformation available to citizens about candi-
dates can affect the way in whichicitizéns decide how to vote.
Although the televlsh{: image must necessarily be a biased
one, television permits voters to judge candidates as people,
and not just as representatives of parties or soclal groups.
This tontributes to the decline of party, and the rise of éphem-
eral, candidate-oriented politics, Attention to candidate per-
sonality is desirable, but perMps not at the expense of other
modes of choice, ) )
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.+ The etudy traces the history ¢f the relationships between
the motion plcture and televiaton industries from the earliest |

% years of television through 1986, a year which saw tho final
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phttetns of future Integration between the tyo industries es- »
. Soiye aapecta of techpical integration, auch as those
In the. flelds off motion ptcture sound and theater talevtsion, are.
discussed, but congentration is on integration and attempted
integration in owhetship and programming. The focus ia on
the actlons of the large established motlon picture companies
t mention is made of smaller compantes and Ind€pondent
elevistion film production compantes as they affected over-all.
Patterns ‘of Integration, Speclal attention is givep.in the study
to the development of the Paramount television “empire,” the
development and demise of theater television, the ABC -United
Paramount Theater merger, purchase of RKO by General Tele-
radio, and economic and legal considerations aa they relate to
. the derived conclusions.’ N .
* A number of original letters, reports, etc. from Broadcast
Ploneerd Library, the Mass Communications History Center of
the State Historical Sottety of Wisconsin, and the Margaret |
Herrick Library of the Motion Plcture Academy of Arts and
Sciences were use(l to ald In the interpretation of the Integra
tlon process. Most information, however, was derived from
sources of original reportage. Issue-by-lasue mearches were
made‘through such publications as Variety, Broadc
* Radio Daily -Televiston Daily for the years under considera-
tion. Secondary sources were used aparingly and primarily to
- provide information for contextual frameworks,
The major conclusions of the study are:
1. Motion plcture companies were among the first to recog-
nize the potential of television and attempted early to establish .
‘a measure of ownership tn that industry, Attempted large- '
scale ownership in radio could have provided the motfon pic -
ture companies entree to a dominant position in television own -

ership, but such efforts were stymied by tactics of the powers
of the radio broadcasting industry, the effects of the Depres -
sion, and a preoccupation with conversion to sound in motion
plctures. In various stages of the development of television,
motion picture companies tried unsuccessfully to achieve a
measure of control through purchase of interest in small tele-
vision companies and applications for large numbers of tele-
vision stations. The lack of auccess in this effort was con-
tibuted to by 3§ large number of factors. The principal factors
were dominance of televislon by the radlo broadcasting powers,
the five-station ownership limltation imposed by the FCC, post.-
war conlusion over technical standards and revenue posaibili -
ties, the television “freeze™ of 1948-1952, the Paramount de -
cres which weakened the motion picture production companies
financlally and Introduced an antitrust question into the quest
for television ownership, and hope for the future of theater

“

tele viston, . .

2. Motton picture companies were more hesitant in the pro-
cess of Intpgrating themselves with television In the area of
programming. Based on thelr experiences in thelr relation-
ship with radlo, they sought maximum control in the {ssue of
programming the new medium. Early efforts in producing com-
mercials, newsreels and some entertalnment programs indi-
cate that it was not a matter of motion picture companies re-

. Nsing to recognize the existence of the competing medium.
Nelther was a need for income the sole reason for the ultimate
“capltulation® of the motion picture industry in regards to pra-
‘viding programming for television, Instead, a desire to achie
maximum advantage in its relationship with television was the
controlling fagtor in the matter. When the major studios fi-
mally began producing films for television and releasing the -

~atrieal features to television on a large acale, such factors as

. the promotional value of made-for-television {ilms, the de-* "
cereased value of theatrical reisasues, the sale of RKO and ita
Y flm Ubrary to a broadcasting company, and increasing prices
belng paid for film product were infportant considerations in _
such decisions,
Q . . r's i A
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THE CHILLING KEFFECT OF A WHITE HOUSE ANTI-MEDIA
-~ ABSAULT ON POLITICAL COMMENTARY IN NETWORK °
TELEVISION NEWS PROGRAMS: COMPARISON OF NEWS-
PAPER AND TELEVEBION VIGOROUSNESS DURING THE

NIXON ADMINISTRATION Order No. 7924001

LASHNER, Martlyn Auerbach, Ph.D, Temple University, 1996
S4lpp. - ' . ’

During'the period of the Nixon Administrati n, an anti-
media assault was initlated by thq White House.Yor the pur-
pose of manipulating news coverage In the medla. The extent
to which the White House wasa able to auccgod In ita goal was

-the central concern of this study, Research focused-on news-
papers and televiaion which, as the doniinint media of the Amer-
ican press, have enjoyed different levels of Firat Amendment
protection, By legislative and judiclal decialon, broadcasting
has been denied the level of indopendence traditionally accorded
the printed press. While the printed preas functions under
Iaisaer -falre policy steeped In libertarian theory, broadcast-
Ing policy, functioning under aoclal reaponsibility theory, has
been constructed in terms of the public -trustee rinciple which .
involves government licensing, public interest obligations on
the part of the broadcaster, and government oversight, In the
bellef that television suffers an inherent vulnerability because
of the regulatory policy under which it functions, this study
hypotheslzed: 1) that television waa less vigorous than news-
papers, particularly in the area of government criticlam; and

" 2) that, unlike ne¥spajers, television was intimidated by the
White House Anti-media Assault into chilling the vigorousness
of its political commentary,

A questionnaire gsurvey was used to quantify the “White;

- House Anti-media Assault® and content analysis to quantify
“comparative vigorousness of broadcast and print journallam.”
For the survey, a chronology of, 359 media and media-related
evente' initlated by the government during the Nixon' period was
circulated to a Panel of media executives contemporary with
the Nixon Administration, These executlves.rated each event
along a ning-point scale where *0* repres&nted perception that
the event was free of direct or Indirect antl-media effort ema-
nating from the White House and where *1” through “8” rep-
resented perceptfon of some degree of White House intentel
discredit, harass, Intimidate or manipulate the media. Sum-
marles based on these ratings generated an Index of White

, House Anti-media Assault for each of the 23 quarters of the
Nixon period, _ .

Using random samples of commentary from network tele -
vision news programs and nationally syndicated political col-
wnns in newspapers, the content analysis procedures were
désigned to, measure  *vigorousness® which was defined in
terms of “uninhibited, robust and wide-open” debate on public
lasues--the standard articulated by the Supreme Court as the

- purpose of the First Amendment. Through procedures oper- .
ationalizing each of the flve concepts In the standard, mea-
sures of vigorousness were generated for a category scheme
of major, minor and non-{ssues where major issues was sub-
divided into Federal Government, Nixon Administration, do~
mestic problems and Watergate. %, .

Data analysis revealed television’s timidity vis-a-vis news-
papers across all subject matter categories generally and in
major issues particularly, Television was consistently more
bland than newspapers in all discussions on government, but in
discussions of the President and of Watergate, television’s
blunted vigorousness was especially In evidence. Correlation -

became more severe, television became increasingly less vig-

orous in commentary regarding the White House while news-

papers Became increasingly more vigorous in that category,
These findings were Interpreted ag evidence of.the chilling

effect of White House pressure on television political commen-

tary. As surely as it occurred during the Nixon period, it could

occur agaln because broadcasting regulatory policy provides

an environment in which television is vulnérable to govern-

. ment maniptulation, ' ’
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Debate over the controversial *{ree ind balanced llow ‘of
uflormation” acrods national boundaries, with its various polit-
leal, economic, social and cultural impligations, has gone dn
for six years and is still unresolved. yThe Third World davel-

" opment programs are jecpardized beciuse of "prejudlce;i, un- °

friewkdly or Ingccurate reporting® by the Western qlobd’nown
agencles. They therefore denounced the exiating international,

" news flow apd sought to eatabiish 2 “new world information

order® which they claimed is “unblased, comprehengive, ade- .
Quate and just.” The Weatern news agencies, however, etther~
dented the charges flatly or suspected and griticize the*new
world information,order” as an excuse by the develdj:l_'qg Third
World nations to influence or control freedom of expressign -
within their national boundaries.

This dissertation attempts to participate in the searchifor.
hard data which hopefully could substantiate or disprove some
of the claimsand ajlegations nations use against each other.

- ~ o
The present study seeks to examine the whole process of ne

flow between the United States and Asia, including examinati
of the flow in both directions to the American and Astan news-
papers -- the end users of thaWestern global news agencies’.
product. [t also reviews the six-year debate. )

United Press International’s (UPI) news wire between the
United States and Asia was chosen as the carrier of the inter-
national news flow. Thus, wire copies filed between the two
continents during two seven-day periods in August, 1977 were
examined. In addition, six I §. and six Aslan newspapers were
‘selected for analysis of the end use of the wire stories from
UPI as well as all other global, agencies.

" Two study periods -- from Aug. 1 through Aug. 7 and from’
Aug. 24 through Aug. 30 -- were chosen to coincide with two
predicted news events -- one U.S.-related and one Aslan -- to
see if UPI employed different editorial practices toward U.s.
and Asian news reporting and dissemination.

The {indings showed that the imbalance In news flow be-
tween the United States and Asia is confirmed, with the amount
of Asia-bound U.S. news about four times as much as the U.S.-
bound Asian news. The fact that more and more developing
Third World countries are estabiishing their national news
agencles indicates that they are no longer passive recipients
of information from the Western news agencies. The frequent
allegation that the Western news agencies are blased against
the Third World yountries is not too well founded because .
more stories covered, written and disseminated by these news
agencies were “unfavorable” to the United States than to the
developing nations. It seems the only substantiated complaint
is that the-Western news agencles, in reporting the developing
countries, were found to report more senzational news of ten-
sion or violence than the development news Jhich-the develop-
ing nations are 30 eager to tell the worldg t.

In addition, the research findipgs showed that news disper-
sion in Asia was not narrow or scant. Japan was indeed a
major news center in Asha, which filed about 25 po{cont of all

- the Asian news to North Amerigca. Yet, the remaining 75 per-

#ent was from 10 other Astan dayslopig countries. The find-
ings also showed that the Asian newspapers had much more
space for U.S. news than their American counterparts had for
Asian news. The large number of U.S. sports storles (22%)
that were filed to Asia appears to substantiate and justify the
frequent complaint fyvom the Third World nations that Western
global news agencies supplied them with news irrelevant to
their culture, their social environment and their economic de-
velopment needs.
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HUMAN REPLAY: A “THEORY OF THE EVOLUTION OF
MEDIA : Order No. 7918883

- LEVINSON,: Paul, ,Ph.D. - New York University, 1979, -354pp.

Chatrman: Professor Neil Postman . -
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Although much has been written about how artificial media ' .

infldence and even direct our lives, few people have inquired

* a8 to how media themaelves change, agq what role humans ‘may

play in diyecting that change, Several recent developments,
indeed, suggest a definite*pattern to media change, a pattern

in which human direction figures very prominently. Television,
for example, has chdhgeddrom black-and-white to color; the
telephone has all but supplanted the telegraph; mupic record-
ings are increasingly played throngh multiple rather than single
speakérs. When one considers that humans in the natural or
“pref-technological” state see in colors rather than black-and-
white, speak in Volces rather than Morse codp, usually hear
sounds émanating from a variety of sources rather than a sin-
gle source, the pattern of media change becomes fairly clear:

media are evolving, not todmore artificial forms, but to repro-

duction of human or “pre-technological” forms of communica-~
tion.

The study attempts to develop this observation {ntoa general
theory of media evolution, that describes, effolains, and predicts
the evolution of media. The-methods entail Wh examination of
previous thinking about the natire and evolution of media, and *,
an examination of the development of media themselves.

Although few theorists have examined the relationship of
media and himan communication systems in depth, partial rec-
ognition of the increasingly human pattern of technological com-
munication has been made by a variety of observers, in a va-
riety of times and places. Victorian novelist Samuel Butler '
was one of the first to auggeat that technologies are, in effect,
artificial 1imbs or organs, which function as extenstons of the
human system. Paychologist Sigmund Freud polnted out that
humans use thyir technological extensions to become “pros-
thetic” gods, in fulfillment of fundamental human desires,
Marshall McLuhan, who has perhaps probed media more deeply
than anyone to date, actually anticipates the present thesis in
his suggestion that electronic media are retrieving the commu-
nication environmenta of primitive, tribal societies. 4

‘The evidence of media evolution appears to confirm the the-~
sis of the study. Photography, for example; even in its initially

" motionless, speechleas, colorless state, provided a more lit-

eral replication of the real world than both the printed word
and all but the most true-to-1ife, colored painting. - And with
the addition of motion, sound; and color, and the subsequent
attalnment of Immediacy through televiston, and even the third
dimension through hvlography, the technologicalepbrceptionof -
thé world through lenses and microphones has become ever
more like the human perception of the world through' eyes and
ears, '

From these and similar examples, the study ahstracts an -
overriding *principle” of media evolution: namely, that media
survive based on how well they replicate a human mode of com-
munication. Poor replicators, like telegraph and silent movies,
tend to disappear; better replicators, such as telephone and

<t

“talkies,” survive until A more complete replicator is invented. |

-media seem to evolve in a Darwin{an~like process of
lection, with humans acting as the selactors; Such a

In effe

> model is qupported by the work of philosopher Karl Popper, who

suggests fhat all products of human mentalities evolve in a

Darwinidn-like pattern. '’ ' . -
From the application of this principle and its corollaries,

predictions of future media are made -- the moat striking of

which suggests that humans will someday be |nnuatu;oodnly
transported across vast distances, as the acts of transportation
and communication are reunited. Should such a development be
feared? Probably not, for the stydy concludes that we need
bave no lesd control over our mgst advanced technologies than
we do over our primitive technologies like the window, which
is_controlled by merely pulling dowii the window shade..

.
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This thests presents story mm; as a distinct visaal @
form, closely related to pictyre story books but unjquely tfe-
ated by film makers. B story film is a unique art form which
communicates a story both visually and gudibly, Story filins
Inay be based enlirely op books, develdped simultaneously in
both media, og produced from-original scripts, The :ythor .
uyses examptes drawn from the work of three flim makers,
and examines and compares the individual ﬂrtlst? and phllo-~
sophical approach of each in the ({lm production of storles.
The author is convinced of the importance of story flilms, nof
only in the enrichment of the language arts curriculum, but -
also in helping children-to be imore selective and responsive
in watehing the televislion pl:#ams 8o commonly passlvely
accepted. o

In the second part\of the thesis, the author presents cri-
terla for stegy fil'ms, setting up standards for aesthetically
valid and educationally valuable story films for children. These

criteria are targeted for ctassroom teachers rather than for s -

film critics, and their practical uses are illustrated in a thor -
ough review of three outstanding story films. The introduction
and \ntegration of story films in the language jrts program is

» examined, including children’s responses ta fitin storigs,~and
the powsibillty of creative *shooting™ of simple film stories by
children themselves. Following a summary, there are recom-
mendations for further exploration and research.

AN INTERPRETIVE COMMUNICATION STUDY OF IMAGES
AND ROLES OF WOMEN IN SELECTED SITUATION COME-
DIES FROM 1950 TO 1975 .

MEEHAN, Diana Marjorie, Ph.D. University of Southern Cali-
fognia, 1979. Chairman: Professor Edward M. Bodaken

The study represented an analysis of the gocial and personal
characteristics and behaviors of predominant femate figures in
top-rated television situation comedtes from 1950 to 1975. The
purpose of the study was to eompile an'intensive, longitudinal
data base from which to interpret roles and Images of women,
as communicated in.popular situation comedies.

The sample consisted of flve, top-rated television situation
comedies which were representative of each five-year period
from 1950 to 1975. The programs chosen as sample data were:
1 Love Lucy (1950-1955); The Adventures of Ozzie and Harriet
{““—1950;; The Dick Van Dyke Show (1960-1865); Bewitched,
(1965-1970); All in the Famlily {1970-1975), Several episodes
of each show were selected and these episodes were taped or
filmed for frequent reference.

The findings revealed three comic types evident in the sit -
uation comedies. They were characterized as: the clown, the’
comedian, and the wit. The comic images were not unique to
women characters in situation #omedies.

Images of. women found in the selected situhtion comedies
represented a view of women which was consistént with fe-
male stereotypes evident in other television formats. Womenrt .
were portrayed as: domestic, immature, intuitive, virtuous,
manipulative, romantic, supernatural, . ’

Images of femal® roles portrayed in the selected situation
comedlies represented stereotypic portrayals, as well. The
primary role depicted for women was that of housewife. There
were few occupational roles other than housewlfe presented in
the sample programs. e .

The_study thus documented a stereotyplic presentation of
women in popular situation comedies over a period of twenty -

" five years. Beginning with Lucy Ricardo and continuing through .
Bdith Bunker, women were portrayed as dotmestic and imma-
ture on prime time comedies. In contrast to the changing soctat
and economic conditions of the times, situation comedies re-

, “tined remarkably consistent in their portrayal of female

waracters and comlic themes. | e

NO SENSE OF PLACE: A THEORY ON THE IMPACT OF -
SLECTRONIC MEDIA ‘ON 8OCIAL STRUCTURE AND BE-
AVIOR- Order No. 7918888

MEYROWITZ, Joshua, Ph.D. New York University, 1979.
Npp. Chairman: Professor Chriatine Nystrom

< The study prarentl a theory .on the impact of electronilec
medi} on the performance of socigl roles. The thrist of thd™
theofy is the deacription of a mechanism, or proeess, through
which electroplc'medih affect social structure and bbyavior. It’
1s-argued that electronic media greatly affect behavior by re- .
structuring the social contexts found in a print-oriented sociaty.

The study is essemtially deductive In nature. First, the re-
lationship among contexts, behavior, and media is explored.
Principles developed by sociologiats to explore the relationship
between contexts and face-to-face behavior are reworked to
analyze the types of environments created by media. “Social
contexts™ are redefined as “information systems,” and princi-
ples originally developed to describe the workings of a static
soclal structure are adapted to predict the behavioral outoome

; of structural change.

: Electronic media and print media are then compared along N
three dimensions relevant to the structure of information sys-
tema, These media are conipared in terms of thelr relative
tendency to a) integrate or segregate information systems,

b) present formal or informal messages, and c) fostef the re-
lationship between soeial contexts and physical places, It is
concluded that electronic meti{n tend to merge many formerly °
distinct social contexts and tg"undermine the ounce strong rela-
tionship between social “place” and physical place.

The remainder of the study explores the impact of such
changes on the performance of social roles. Three broad cate-
gories of roles are considered: group identity, socialization,
and hierarchy. Each of these role categories is explored in
terms of the information-flow patterns that characterize it.
Then the previous analysis of the effects of changing contexts
on behavior is combined with the analysis of the effects of slec-
tronic media on contexts in order to predict the impact of elec-
tronic media on traditional conceptions of group identity, so- .
clallz_audn, and hierarchy. It is argued that electronic media
lead to a blurring of group identities, a merging of different

' stages of socialization, and a fattening out of hierarchy.

A number of recent gocial phenomena are analyzed as part of
this discussion including the 1960’s protest niovemiant, the rise
of hundreds of “minorities,” the prison reform movement, the
decline of the convent, the rise of consumerism and of malprac-
tice suits, changes in union bargaining rituals and in interna-
tlonal diplomatic styles, alternative lving arrangements, and
the “death awareness movement.” It is suggested that many
recent and seemingly chaotic social changes are actually the
Tesult of “natural” and “orderly” adjustments in behavior to
match new, patterns of information flow. A primary purpose of
this analysis is the delineation of a single process through which
slectronic-media affect a broad spectrum of social behavior,

The general discussion of the impact of electronic media
on soclal roles is-followed by a more detailed analysis of spe-
elfic roles in each category. The effects of electronic media
on the roles of women (group identity), children (gocialization),
and national political leaders (hierarchy) are explored. Itis
Suggeated that the rise of the women’s liberation movement, the
dovelopmmt of new conceptions of children and childhood, and

/

the decline of the political hero can all be analyzed in relation
to the new socinl contexts created by electronic media.

N
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d '-xu.'!ll;nct'a:sum FOR PUBLIC TELEVISION:

A

AN ALTERNATIVR APPROACH Opder No. 1912808
MILLER, Janice James, Ph.D. The University,of lowa, 1978,
301pp. Supervisor: Professar Albert D. Talbott :

Public television has a mandate to reach wide and varied .
audiences. It has often been criticized as a medium for the
rich, white, intellectually elite. The standards of diversity
and excellence which are specifically mentioned in the Public.

"¢ Broadeasting Act of 1967 have been interpreted®to mean that

public televisiof hig a responsibility to provide programming
service which'is an alternative to commercial TV and which
ought to reach both general audiences and smaller interest \
§roups. Growing preasure is placed upon the medium to pro-
vide some form of broadly based general service to justify "
funds allocated at both the state and fetleral levels. Thia re-
aponsibility has been given the force of law through the FCC’s
recent ruling that publi¢ broadcasters undergo the same pe-
flodic ascertainment proceedings as commetcial broad-
castera do.

This dissertation attempts to aid pubdlic tolov{.lon in ita
task of determining programming strategies des gned to appeal

to the widest poasible base. This study concerns itself not ,
only with the present PTV viewers, hut also with persons who
do not watch PTV, including some who watch little or no TV -
at all. The untapped audiences are ones which public televi-
sion feels compelled to serve. In specific, this dissertation
presents.a small-scale, prototypical field study which could
be used by public television to explore ita present and potential
awdiences. .

Existing approaches to-audience research have experienced :
a disarming tendency for viewers to say they prefer to see cer-
in types of programs; and yet, when given the opportunity to
watch them, they may elect to watch very different kingds of
programs. This i3 particularly true regarding programming
of an “educational” nature. Some researchers conclude that
Oxpt:,od progiam preferences have little to do with actual
viewillf. (The discrepancy appears to be based on the‘fallure
of such studies to recognize the relationship between the 'self
and overt behavior! : ' .

Q-Methodology was employed in the study In the form of a
series of individual case studies. This approach was devel-
oped by Willlarh Stephtnson to specifically permit identifica-
tion of the self in specific contexts. Confined to lowa, this’
research attempted to define some of the audiences found in
the lowa City.area of the lowa Public Broadcasting Network.
Twenty respondents were intensively studied and were selected

according to the Thompson Schema. This approach calls for .

representation of a variety of community groups with differing
degrees of interest in the public issue under study, puch as
public television. * -
All Q-data were submitted to factor analysis. Four audi-
ence types emerged: PTV Audience--quite satisfied with PTV
as currently offered; CTV Audience--want TV to be relaxing
and entertaining, qualities they find in commercial TV; Dis-
crimina Audlence--interested in pfograms with light, but

definite intellectual challggges, make decisions based on con- .

- tent and not whether offered by CTV or PTV, feel PTV should

medium

have broad cultural and educational value; Elitist Audience-- °
show very little interest in all TV, prefer serious PTV pro-
grame of a traditional artistic and elitist style (serious drama,
dance and prusic), belleve PTV should be a truly alternative
ering only programs unavailable elsewhere. )

. ‘The Merarchy of programs accepted and rejected by'each

. sudience type provided insights into its self referent pattern

of viewing preferences. This information can then be utilized
by public television programmers in designing programming
strategies hopefully attractive to the vafious kinds of audiences,

» "
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. ivnmcn%u OF
, MING: ITS DEVELOPMENT AND CURRENT STATUS

FIRAT <RUN TELEVISION PROGRAM-
Order No. 793244138

MOORE, Barbara Ann, Ph.D, Ohio Univerajty, 1979, 397pp.
Director of*Dissertation: Dr, Roderick D. Rightmire
] N a

The development of the syndication of first-run televislon
programuiing is traced from its begluning to the 1977 -1976¢
season, Emphasis ia placed on the continuing problem of com-
petition from the throe networks--ABC, CBS, and NBC. The
Prime Time Acceas Rule and the other attempts by the Fed- -
eral Communications Commlualgﬁ to solve this problem are:
also discussed, To see how offective the’rule has been, the |
current practices in buying and splling access programs are
described, . .

A historical-desacriptive approach is used to tell fbow the
syndication industry and the access rule evolved, ,To exhmine
the present status of the syndication industry, intérviews were
conducted with station personnel who select prograinming ggd
with representatives of companies involved in syndication g

Syndicatlon began in the 19308 when radio was just becoffe’
ing\a mass medium. Almost from the beginning, syndicators: - .
coniplained that the networks competed unfairly, Despite probs

/..
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lems, the syndication Industry survived due to lte ability to

serve advertisers who did not want a complete network line -up
and unaffiliated stations who needed programming. When the
television industry boecame established in the late fortien; ayn-
dicators began offering filmed programs. Since at that ttme;
networks concentrated on live programming and since not all
major markets were connected to the networks, some syndi-
cated serjes were successful, But in the mid fifties, networke,
which had started using film regularly, and major movie stu-
dios began‘selling their propertics to stations. The syndlca -
tion (:duntry ¢ould not meet the competition, As a result, syn-
dicated programming almost disappeared from the prime-time
hours of 7:30 to 11:00 P.M, (ET). .

The complaints of the syndicators about the networks’ dom-
ination did not pass unnoticed. Congressional committees held

"hearings, and the Department of Justice threatened to inves-

tigate the networks. The FCC reacted with several mild rules,
Finally in 1970, the commission adopted the Prime Time Ac-
cess Rule, which limited the networks to providing three hours
of programming between:7:00 and 11:00 P.M, (ET) and lorc*d
divestiture of their domestic syndication arms. Responding

to pressure from broadcasters and suggestions fronm-the courts,

the FCC revised the rule twice and ended up with a version
much like the first,

* Despite the commission!s actions, the economic structure
of the syndication industry remained unchanged. The budget
for production tended tp be low, and the quality of most-series
was inferior to the networks’ offerings. During the first year

~of the rule, the FCC granted so many waivers and seemed so

Indecisive that Innovative access programming was discour-
aged. By the third version of the rule, a pattern had been set;
game shows predominated with “true-life® nature serles com-
ing in second. Several exceptlons to these formats have ap-
peared, and some syndicators are hopeful that a network-
quality access program is possible, _ :
Production does not begin until some of the affiliates th the

-ten biggest markets have expressed an interest in purchasing

the series, " These stations provide a high percentage of the
revenues and exercise a strong influence over syndication,

The typical first-run syndicated serles Is financed by pro-
ducers, diatributors, stations, advertisers, agencies, or a com-
bination of sources. ' T,

Usually the declslon.as to which program to buy is made by
station management in conjunction with the programming de-
partment. The cholce Is based on a number of factors inelud-
Ing programming strategy,- The process of selling series be-
gins In January in the major markets and Is usually finished

by the end of the Natlonal Association of Television Program s

Executives Conventlon, The price paid for a series depends
on the competitiveness of the market, the appeal of the pro-
gram for advertlsers and viewers, and the bargaining akills of
the buyer and seller, '

Unless new methodg of distribution are found or station
management developa a new philosophy toward access pro-
gramming, the first-run syndicated program will remain sec-
ond class in quality. Neverthelass, the conclusion is that the
syndication Industry needs and deserves th~e protection pro-

Time Tinfe Access Rule, "

' « . . W

S




£

Sy v,

N N . .

» < . ‘
THE ROLE OF .COST AND FUNCTION IN THE EF
TIVENESS OF, SPECTALTY ADVKRTISING -
: % AR Orlder No. 7927048

ONUNWWO, Chrigtopher Anaso Bonface, Ph.D. The Univeraity
of Tonlipisee, 1979 128pp. Major Professoras: Damdel 8, .

Vo

FEC

* Bagley, 3!0rbort H. I{()Wﬂrd . -

The purposes of thia study were Vo deterniine (1) iinclud- .
ing advertising speclalties in a direct mgil pleco-significantly:
increased vpsponse tq the message of the mail, (2) If regelving -
weclattles caudvd maove lnvilges to attend a conference than
did Invitations alone, (3 if more expenslve specialties were

T more persuasive than less expensive ones, (4) [ two-function

. from the cunference register. Usable data were

,lpl‘:laltleu were more persuasive than one-function speclak
Héd, and (5) if the effect ofspecinlties was higher on male or
female subjects, higher on subjects working in one occupation ™~
vather than another, and highdr on subjects with positive prior
attitude than those with neutral or negative attftudes.

Fife hundred adults were randomly selected for n con-
trolled fleld experiment. ‘The adults werp men and women tn
the state of Tennessee whose jobs involved training, counsel-
ing, or hiring of youth in the state. They were Invited to a
three-day conference to discuss problems related to thelr re- -
sponsibilities. Data on response to message were cullected In
the form of completed and returned attitude questionnaire de-
aigned for fhis study. Data on conference attendance came
gathered:-. .
from 189 subjects. L . b

Data were reported In frequencies and percentages to com-
pare treatiment groups with the control group; two-function
speclaltiea with one-function; high-cost with low-cost; male
subjects with female; and four occupationnl categaries against
one another. There were two dependent varlables:” comple-
tion/return of questionnaire and attendance at the sonference.

The findings showed some noteworthy trends., A higher
percentage of the treatment cases than the control completed

» and returned questionnalres and also attended the conference.

The diffcrences reached statistical significance at the .05°
level on questiSunalre return, but not on attendahice. =~ ° '
\ One-function Items attracted a higher percentage question-
nafre return, but a lower rate of attendance than two-f\iqcnon
items. The difference on questionnaire return reached sighift-
cance level, but the difference on attendance did not attain
significance, leaving an tnconsistent pietyre of the efﬂz(‘t of
number of functions. .
High-tost itens elicited a higher rate of questionnaire

retuen than low-‘cust Items, and.the difference reached sta-
tistical significance. On attendance, however, low-cost Items

" did significantly better than high-cost, again showing the effect

of cost as inconsistent, ) s

Female subjects scuored proportionately higher than male
subjects on both questionnaire return’and attendance. The dif-
ference on attendance was statistically significant, but the dif-

" _ference on questionnalre return was not. There were no sig-

_¥ng complex or expensive gifts.

nificant ditferences among occupational categoriks.
There was some indication that subjects‘ prior attitude

may have affected the influence of specialties, with positive
cases having the highest rate of attendance, Neutral and negn-
tive cases were second and last, respéctively, but the differ-
ences were not statisticully significant. s

- 1t*18 coneluded from the study that the positive persuasive
Ampact of speclalties 1s modest. It is worth emphasizing, how-
over, that even though statistical sigiificance was not attained
ih some of the measures, trends of practical significance were
observed: specinlties pttracted higher response than confrol
on both dependent vartables;’ feinale subjects were pe nsuaded
more than were male subjects, mpking the sex of an intended -

“recetver an Important tactor In the cholce of a spectalty gilt.

 Finally, néither number of functions nor cost of speclaities
seemed to make any consistent difference in the 'effec tiveness
of specialties. Etfectiveriess does not seem to depend on send-
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'r*-mlou NEWS AND POLITICAL CAMPAIGNS:
A PARTICIPANT ~OBSEGVATION STUDY QF COVERs
AGE OK THE 1970 ‘ONI0 GOVERNOR'S RACE IN
COLUMBUS, QHIO ,

MTROF:F-, l‘)iwld-lloward, Ph.D, -()hio Un'lverllty,-'w"l!.
Director of Dissertation: Dr: Charles E, Clin, I :

‘The problem thie u;xdy explotes \s° whether a p&lltlul cam -

- palgn organization can predict and control the nature of news

\ ! . T . '
coverage it will receive from local television stations. The
siudy focusee on the behavior'of television news organtsations

* In covering and reporting the 1978 Ohfo Subsrnatorial cam-
palgn, and updn the news generating

Jorgnnizations, o
2 "Eour hypgthoses werk advanced:

1. TV news organizations have Togistical needs Wwhich must
. » be.met by news sources wishing to dlaaem‘l'nnto Infor -
. matlon via TV news, - . o o
2. TV news organizations have content needs which must

be met by news aa,l_l__'coé wishing to disseminate Infor -
mation via TV news, b

4

) Phenomena theyond the contr(;i of thé news source can
nffect the dlasemination of information vin TV news,

If-a campalgn activity fulfidls the loglatical and content
needs of 'the TV news vrganization, and pha
yond the conttol of the campalgn organization do not
arise, the campalgn organization will be saccessful in
-dissemipgting Information about-the campalgp actlvity
uvla T}{ news, - S ‘ B

Yo - . 8 .

The primary method of data collection was particffant-
obgervation, Enumeration and classification pf political news
stories presented by the three stations ‘(n their week-night

Qrder No, 7924420

» *

activities of the campaign -

mena be- ..

" mews programs from October 2 to ejection day was also con-

'
.

+

ducted. . o . _
Three campalgn eveuts, a speech, a rally, and a news con-

feronce, conducted by gubernatorial candidate Richard Celeste, e

. formed caase studles of the behavior of the news and campalgn
organizations, Compnrl_s,onp were made between the stated
objectives of the campaig and the storles telecast about each
of the events. Interviews revepled why particular reporters
wereé-assigned, composition and editing of the storles, and.
placement or exclusion of the story ‘in the newscasts,

. -The results Indicite poljiical campalgn news does not con-

" stitute a large proportion of the news telecast by local sta+"'
tions; thé amount ranged from 1.6 percent of the avallable
time in one serles of newscasts, to 5.8 percent in another ge-

. Ues'.f_’}\'_mchﬂ-o( the political news was “campalgn reports,” guni?
' - particular campalgn; these were presented once,
lres ropeated In a later program,- The content was .
ROrtrol- of the television news organizatiots. :

gon st three hypotheses were supported, but evidence -
suppgrng.thefourth was weaker. Each.news organization de-
fines 1ts content needs differently than its competitors; even

" within a news organization differences exist. Although an as-
slgnment editor may conaider an event worth covering, a news-
-cast producer may choose to exclude the story from his/her
program. Thus, the degree of prediction suggésted by the
fourth hypothesis is suliject to g&mnitations, '

" Locdl televislon news coverage Of a gubernatorial cam-
paign diffexa In some reapects from'the descriptions oxtant’
about network
ti8ns are selective in their coverage, and do not cover cam-
paign activities they consides “self-serving,” A highly visual
activity Yelnot enough to generate televisfon news; the activity

must be “newawotthy.” _ e
It is concluded news organizations should give greater ente
to providing sufficient infornidtion about campaigts to their
audlences; the brief, occaslonal television news reports may,
_act be enough to enable the viewer to make a well-conaidered
voting cholce, / At the same time, the non-presidential cam-
palgn can no.longer expect the traditiopal, *media everit® to
insure television news coverage, .

7
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goverage of presidentidl campaigna, The sta- ™
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x THR PERCEIVED EFFECTS OF TELEVISED VIOLENCE
ON CHILDREN: “A SURVRY OF ADULTS PERCEPTUAL
OPINION o

OTIENO, Jowl, E4:D. State University of New York at Buf-

talo; 1979. 360pp.

!ptroductlom

In recent ;op-, the 3ffects of violence as presented through -

O_rdor No. 7918783

the media on children's behavior has grown as a najor concern

among soclal scientists, aducato‘gl and concerned citizengroups.

. To date, the comic book and film industries have been found
gullty of influencing childrén towards violence and aggreasive
behavior. Due to public pressure, comic and film Industries
“werd forced to establish self-censorship procedures to meet

the standards set by the Federal Trade Commission (FTC) and

thé Federal Communications Commisston (FCC) safeguarding
the rights of consumers. -However, Persky (1977) and other

researchers in media have polnted out that, television has be- -
¢ome the primary source of Information and mediated violence

accogsible to children and as yet, has not adopted appropriate

" - gelf-censorship procedures to safeguard young viewers against .

the'poesible effects of media violence. .

Purposs and Objectives: -
The purpose of this descriptive study was to survey and

ascertain the Arrceptual opinions of the six selected adult: :
samples (Ss) composed of Regular Teachers, Spectal Education.

Teachers, Nurses, Media Specialists, Parents and Others -

* the 'meinbers of the public selected at random; concer'ning the
selected research statements and find ngs drawn from the cur: ..
the possible effects of chil- R

rent research literature regarding
drend viewing of televimed violence.
For the purposes of gathering data for statistical analysis,

a survey Instrument was developed and adminlstered tq the Ss

by the authoi. The Instrument was developed through an in-

tensive searchrof published research lltera%re and documents

togdentify and select statements and finding} related to tele-
vised violence effects on children. These statements were
. collected and arranged In direct and/or converse statementa
by changing a quallfying adjective to read negative, (1.e. more

to less, high to low, etc.,). As a result, theré were thirty-one
31) direct and thirty -one (31) converse statements presented -
_An the Instrument. This method was employed to Increase the - _
chances of identifying consistent responses and also to reduce’
the effects of random responses. There were also elqven fac-

tors involved. -
The major _ﬁjectlns of the study were:

- 1. To find out the Ss’s group reactions towards the sex (
"« legted current regearch statements produced in the
"7~ ., ~sinrvey instrument related to possible media’effects on
‘ehlidren and youth. ’

"3, The study aduiht the Ss's consistent agreement and .

disagreement with the survey instrument within thelr’
individual groupa, with the Individual iresearch state-

- mehits (items_or.cases), and the overall reactions to the |

. Instrument. .

the manner in which individual respondeiits reacted to

the Suryey Instrument within thetr individual groups and

factors ¢(l.e. marital status, sex, etc). .
N ) o » L . . “.

< a

. To find out the pdséibilities of factoridl influences over.

.y

¥
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= ventions, thts study also exajines the structure and function

ed . } o~ N
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“CONTENT AND STRUCTURAL CONVENTIONS IN PRINT
ADVERTISEMENTS AND THEIR RELATION TO BELIEFS
AND PRACTICES AN I'l’l AMERICAN CULTURE .
\ - Orfder No. 7919308

lw@. |

This study takes as its piomlni that print advertisements '
provide vajuable soclological iriformativn about the culture.
Therefore, this 18 an inalyaln of conventions in print-advertise-

PEELOR, Bharon, Ph.D. University of California,
+1979. 260pp. Chalrman: Professor Louls Narens

. ments with a discussion of the relation batweén these conven-

tions and cultural beltefs and practices. The display of gender,

sexuality, ‘and social values in print sdvertisembnts comprises -

the core of this study. Both micro- and macro-sociological
Teatures of these displays are discussed. Struttural conven-
tions are defined as those regularities of. visual and qopy fea-
tures which help shape an ad’s implicit message and which
“Also reveal soolal values. - Lo

- In qQr to assesas the intentionality of these content con-

of advertising agencles, the creation of ads, and the develop-
ment of product images. Specific ad campaigns are discussed

. atlength. Throughout, the emphasis I8 on advertisements for

products that rely least on-technical merits and most on prod-

_-uct iImage for their appeal, e.£., ads for alcohol, cigarettes,

-

. reflect the culture’s values and concerns, not because they

. discoyer content regularities and trends, Books,

perfume, and fashion. . . os e,

It 18 also argued here that advertising trends reflegt, and |
even prefigure, cultural trends. Trends In the advertised por-
trayal of health, sex and nudity, personal hygiene, ahd taboo
eroticism are discussed at length and spaculatively linked to
recent changes in .gocial values and behaviors. v

The- sample As’composed of 2,000 print advertisements taken

from 20 national-audience opular magasines between 1974

© and 1978. All ads which displayed any social behaviors were

selected. Ads which provided information regarding soclal
values dr advertising trenda were also, selected for the sam~
garding structural conventions, Content analysis was used to
: articles,
trade Jougnals, and interviews with those in major advertising
agencles weré used to examine advertising agenéles, adver
ing campaligns, and the development of product images. ~
This study found that there are well-defined ‘content conven-
tions in advertising pertaining to the portrayal of gender, gox-
pality, asid soclal valued, These conventions are somewhat
rigldly narrow in the varlety of thelr expression. However,
advertising is sensitive to cultural changes, so that certain
trends are apparent and are revelatory about the culture,
This study also found that although some elementp 1n ads are
deliberately placed’to elicit specific consumer ’responses,

those who treate ads actually know very little coricerning what

>

., makes any particular ad sell a product;iTherefore, those ads
which have the most powerful effect co ,

he gonsumer were

most lkely to be chosen for use becalise t ¥had a powerful
sffect on tliose in the ad agency respoNsgie-fo¥ the ad cam-
paign. This means {hat off t ervitors are effective .

precisely because'thiey are menibers of the culture and

have any speclal knowletdge about the effectiveness- of an ad's
cmtont.. ' - ' ’ A

N e
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ple. And ads were selected which provided Information re~_ .
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_area in which one lives.

'PERCEPTIONS OF WCH8
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THE GROWTH OF ALL-NEWS RADIO: PARTICIPANTS’
Order No. 7923632
o

PRICE, Stephen Seymour, Ed.D. Columblia University Teach-
ers College, 1978, 142pp. Sponsor:, Professor Steven Epstein

The purpoae of this study waa to déterimine what forces led
to or allowed the emergence of all-news radlo (a program for-
‘mat 6f news and information Interspersed by commerclal and
public service messages twenty-four hours a day) in the sixties,
with special emphaajs on WCBS-AM, New York. This study

- hie attemipted to view the all-news radlo concept as 2 social

phenomenan, as & response to economic pressures, and as a
symptom of this sOclety's information explosion, which has
ereated an appetite foF nows twenty-four hours a day. The
public’s receptivity to all-news radio has also been pogsibly
shaped by a number of larger paychological and soclal trends,
including: (1) the interdependence of people living in megalo -
politan area like New _York; (2) the increase In sensitivity to ..
and concern about shifta In the weather; (3) the importance of
radio as & means of surveillance of difficulties in troubled
times; (4) the increase in the age of the general population;
and (8) the importance of getting informatlon about the local
Seventeen interviews were conducted with officlals, execu-
tives, and other persomnel In various key capacities of the  +
-CB8 Radio Djvision and WCBHS who ware hgyplved In the con-
vgFsion in 1967 and are still active In the implementation of

the all-newa format. They were interviewed to determine theft
perceptions of how and why the ney format emerged, how it
functions, and why it Is successful. A loose interview guide
containing direct questions was designed to elicit both objec-
tive and subjective responses. AM mterviqu were taped and"
later tranacribed. . ,

Results of the interviews show that the respondents believe
the all-new format for WCBS Is successtul for a varlety of
reasons, such as: (1) The public is crisis-oriented,  more .
aware, news hungry, and turns to radio, especially all-news
'radlo. as an immediate ongoling source of information. (2) The
audience is pfedominantly *up-scale”--with better income,
education, occupational level, and 18 more mature; however,
listeners come from all walks of life. In addition, respondents
belleve: (1) Economic forces motivated the decision to cen-
vert to an all-news format; (2) WCBS has cos&,‘zqunlity
orlented formnat, which Includes featutes, speclal Peports, and
hard news; and (3) Single story in-depth reporting of drisis
events and emergencies is what the station does best. )

The public's need to know and the all -news station’'s neeg
to remaln compaetitive appear to reinforce t_he continued growth
of WCBS and the all-news format. |
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AN ANALYSIS OF SENSATIONALISM IN NETWORK TELE -
VISION NEWS COVERAGE OF VIOLENT EVENTS
Order No. 7921716

RAUCHER, S$teven Alan, Ph.D. Wayne State University, 1979.
Tdpp. -

The major purpose of this atudy s to begin the recognition
of the policies of the three natlonal commercial television net-
works n the coverage of violent news dvents. To do this, data
wayg gathered from fifteen consecutive newscasts, five from
each of the-three networks.” The data concerns the amount of
news storles covered that were violent and non-violent nature.
In addition, the network news executives, from each of the three
commerclal networks, were questioned by letter, In an attempt
to establish the precise policy followed by each. 1t was hoped
that the executives would be willing and able to delineate gome
exact news policy guldelines. This endeavor, though somewhat
frustrated by the overwhelming lack of cooperation by the news
executlves, (thelr responses are avallable upon a separate
request to the author‘and are not included In the dissertation)
was alded by the acquisition of a transcript of a news inter-

- vlew program which highlighted the executive news team of

C.B.S. ‘This document (also directly avallable from the author)
offers some Interesting contradicf{ons to the letters. Some
pPrecise news guldelines are glven for the types of stories and
the types of coverage. As a final approach to the question of
network news policy, Broadcasting Magazine was examined for
a three year perlod from 15'75—16%7, to cull anything published
~in this Industry news weekly that further established the policy

of the networks in the coverage of violent events. .
Another major area of concern in this paper is the develop-

», ment of news coverage equipment that makes possiple Increased

coverage of live events. This Electronic News G hering equip-

ment, or ENG, 18 examined, again by looking at irfformation

published In Broadcasting Magazine for the three year period

1975-1977. . Y
In order to accomplish the first goal of the dissertation,

- to analyze the sensationallsm in network news coverage of vio-

lent ‘events, a coding Instrument was developed so that tralned
coders could separate news stories and news visuals by whether
they were violent or not. Eight hypotheses were proposed and
the non-parametric one talled sign rank test was used to ana-
lyze the results. It was found that: _ _ -

1. Mol:‘e non-violent stories are used;
More non-violent visuals are ysed overall;

2
3. More nonMolent news visuals are used, even in stories

. (4

<{ ~ about violent events;

4. More news storles of both types, violent and non-violent,
use visuals, ' '

Though no attempt was made to statistically compare the thres
networks with each other\, it would be interesting to use the In--
strument developed here 'to do that. .

The second part of the dissertation, the combined informa-
tion from the network news executives ylelded one slightly
Blgnificant plece of informition, A comment was made by
Richard Salant, then the President of the C.B.S. News Division,
regarding polioy guidelines. In response to the direct letter,
he claimed no written guldelines. However, in the C, B.S. af-
fillate news program; Salant 1iste two written guidelines. The
first was that C.B.S. avolded live coverage of events, go that
stories could be put into context; “the second stated that both
sides of a story be Investigated to put it into proper context.!

Finally, the third major area covered in this paper are the
advances In the development of electronic news gathering equip-
ment. Because of many electrical refinements, ENG equip-
ment is now lighter, more accurate, mqre durable,- easier to
operate and less expensive than ¢ver before. Most news opera-
tions are reallzing the cost effectiveness of awitching from the
traditionial fitm ecamera approach and its inherent time and
coverage limitations, to the faster and more.versatile video
camera approach, ' .

.

"'lﬁold’e C.B.S. ﬁ;ws" Unedited Transcript of hftorﬂew bn
KCMO-TV, Kansas City, Missouri 4 April 1076, p, 22,
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A STUDY OF ACADEMIC ACHIEVEMENT IN- TERMS OF
TELEVISION VIEWING PRACTICES
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TWR RELATIONGMIP BETWEEN PARENTAL TV VIEWING
AND CHILDREN'S

<" Order No. 1912084

TV VIEWING PATTERNS

ROJAS, Carloa Jorge, Ph.D, University of Oregon, 1978, L
103pp, Adviser: Meredith D. Gall -

. The purpose of this research study was to determing the
axtent to which parents influence the television viewing of their
ehildren. Previous research suggests that television has sig- .
nificant offects - both positive and negative - oh the social de-
velopment of children, "If this is true, parents.might mediate
Melevision effects by the manner in which they influence their .
ellldren’s television viewing habits.

Ae an initial step in understanding how parents mediate
belevision effects, this study investigated the relationship be-
twpen (1) parental TV viewing patterns, (2) parental tech-

ues for controlling children’s TV viewing, and (3) chil-

rea’s TV viewing patterns. The following TV viewing patterns
were shudied: total weekly TV viewing; viewing {requency for
particular programs; perception of violence in TV programs;
and perception of TV’s educational value,

“ The results revealed a moderate positive retationship be-
tween parents and their children in total amount of viewjing -
and viewing frequency of specific TV programs. Low positive
correlations between parents and their children were.found for
perception of violence and of eduéational value, Theae find-
ings suggest that parents have a stight influence-on sons’ and
daughters’ TV viewing patterns. . -

Several findings emerged from the analysis of correlations
between the Parental Control Index and children’s TV viewing
patterna. Slight negative relationshipa were found between '
amount of children’s TV viewing and level of parental control:

g

* Also, it was found that, the more controlling the pafents, the

more likely it was that their sons: (1) perceived low educa-
tional value in TV programs; (2) did not watch sexually ex-
plicit programs; and (3) did watch family-oriented prégrams.
No relationships bhétween parental ¢oatrol and daughters’ TV
viewliig patterns were observed. These results indicate that
parents are more likely to contfol sons’ TV viewing than they
are to control daughters’ TV ylewing.

Analysis of variance revealed that the different members
of the family unit (father, mother, son, daughter) tend to per-
celve similar levels of violence and edhicational value in TV.
However, children spent significantly more time watching tele-
vision than did their parents. Also, they percéived thelr par-
ents as being less controlling than thelr parents perceived
thamselves to be, . ot

The:findirigs taken together suggest.that parents have b
alight to moderate influence bn childrén’s TV viewing pat= o
Worme, Thus, if one were to make a systematic -effort to im-
prove children’s TV viewing, it might not be advisable to train
omly the parents, since their training might not_be sufficient to
make an impact on their children’s TV viewing. The training
of both parents and children {a.probably the most approprigte
method for making children more aware and critical of the TV
meéssage and of their own TV viewing habits. ' '

~

Order No. 7927501
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ROTH, Louls Boissac, Jr., Ed:D. The Loulslana State Uni-
versity and Agricultural and Mechanical College, 1979. 84pp.
Supervisor: Dr. Richard A. Musemeche

. A . : .
Research into the correlation between television viewing
practices and academic achlevement has long been a major
concern of educators. "This study established that a negative

coxrelation coefficient existed between the number of television

viewing hours per day and SRA Achlevement Test scores of
selected fourth and seventh grade students in one Southwest
Louistana Parish. The general hypothesis tested was that an

7 imeteused number of television viewing hours resulted in de-

epeased achlevement test scores in all components of the SRA
Achievement battery, -
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The control group to be tested constat f 437 fourth grade

stydents and 445 seventh grade students in parish sshoql
"system. After the necessary muthorizations were obtained from &
paronta and school suthoritiss, the investigator conducted the .
surveys of two viewing days per week for four weeks. Each
subject marked the approprlate ftem (program viewed). Number
of hours viewed and SRA Achlevement Test data wage then
gorrelated by computer, and a coefficient was osta@fihed by -
using Pearson’s Product Moment procedure. A nogative cor -
relation indicated that there was an inverse relationship be-
tween the number of television hours viewed and scores on the
SBRA Achlovement Tests, The correlation waa statistically sig- .

Wicant at the .01 level of confidence, In the group surveysd, ) R
SRA scores decreased when number of hours of television view- . :
ing Increased. : ,

Because of the demonstrated correlation at the .01 level of

confidence In the control group, the Investigator recommends
that further study be conducted which would Include use of more
variables (soclo-economic background, race, reading level, ~ Y
sex) so0 that data can be used more o"ectlvely‘iln academie :

X
i
-
s

.
e

counseling. The length of the data collection geriod should be
‘oxtqﬁed to allow for varying academic maturation rates of the
subjects. Finally, a comparative study among parishes waguld
provide more data In order to establish a paradigm for both
gathering such data and for evaltuating its effect on the educa-
tiomal process. = .

THE POLITICAL AND SYMPOLIC USES OF EFFECTS:
'A SOCIAL HISTORY OF INQUIRIES INTO VIOLENCE ON

- TELEVISION AND THE POLITICAL LEGITIMATION OF

MASS COMMUNICATIONS RESEARCH  ‘Order No. 791389T
ROWLAND, willard Danlel, Jr., Ph.D. {Untversity of Minots
at Urbana -Champaign, 1976. 303pp. . N

! This dissertation examines the political-uses of the debate
about the effects of violence on television. It analyzes the in-
terzction of threq communities that have ghaped the terms of
the debate in public policymaking for broadcasting--the Con-
gress and related natlonal-level commissliong, the broadcasting
Industry, and the communications research academy, :

The primary source materlals are congressional hearings °
records that deal with the violence offects isaub. The hearings
serve as a central forum for public debate about the nature of
contemporary American life. Additional primary sources are
the violence effects research reports that have, Influenced these
hearings.

The discussion begins with a brief review of the Payne Fund
studles on violence in film (1928-1933). ' It then deals with the
reviews of violence In television assoclated with the Harrls
hearings (1952), the Juventle delinquency investigations (Hen-
drickson-Kefauver, 1954 -1955; Dodd, 1961-1964), the inquiries
of the National Commission.on Violence (1868-1969), and the

-~ research of the Syrgeon Géneral’s Committee on Television
_a?izs)oclal Behavlor, guided by the Pastore hearings (1969 -
1972), - : :

The dissertation discusses the Importance of symbolic anal-
ys&is and its application in analyzing political and soclal inter-

- pretations of mass media institutions. It argues for the mérits
of a njeta ~communications approach tn the generation of social
and cultural theory and-In examination of the role of science
a8 an American means for medfating the political’and popular
perceptions of televialon, * ..

This analysis traces the rise of broadcasting through the
history of the conflict between popular, liberal expectations -
for it and the realities dictated by economic Imperatives, It
sketches the history of soclal science and the development of
applied broadcasting audience research, demonstrating how .
impartant aspects of Ameritan science have been Innuen‘g':ed by

_the*needs of government and Industry. These needs and related
popular attitudes are found to have established.a set of relation.
ships with soclal sclence that have had Important impact on the
forms and findings of television effects research, -- -

Within this context the dissertation analyzes the pracllcnl
consequences for the chief parties at interest in the televiston
violence debate. “The broadcasting industry Is found to have o
guided the applied and academic realms of communications re-
search, using its Investment In the sclentific tool as a symbol
of soclal responsibility while subtly influencing the academie

televistoh, -
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The dominant direct and 1imited effects models are found to
v be clomely tied to the respective agendas of progrossivist re-
form cpuum\and the terms established by the industry. The

_social mclence study of media \mpact rises In part on the
strength of ita apparent ability to deliver a means for criti-
aally appraising television. Far Its,elforts, and for willingly
avolding uncomfortable questions about epistemology, tech-
niques and findings, communications research is promoted by
both industry and government. In the epd confusion about its
findings prevails, and, while being wldoly\nvokud, its work can
usually be refuted.

As noclal s®ence has ascowded in government, competing
with law and enginvering as another major universe of dis.-
course about broadensting, the political community reltos in-
ereamingly on the sclentific tool. Yet it too finda tn offocts re-
search the vehicle for projecting an tmage of concerned Inquiry
while trguring that, due to fundamental.constitutionat and po-
titical edonumlc conslderations, that inquiry does not force any
significant legislative action. The popular veneration of scien-
tific mathod ts celebrated, but the research findings tend to be
inconoluslve. .

- The dissertation finds in the ascenslon of violence offects
research the processes of political avoidance, Industrial ra-
tionalization, and inteNegtunl compromise that are attendant
upon the arrival of the social and behavioral sclences to a plirce
of influence and authority in contemporary American public.
affairs.

' v

-+ STUDY OF THE KRELATIONSHIP BETWEEN TELEVISION
EXPOSURE AND LANGUAGE ACQUISITION OF PRE-
SCHOOL CHILDREN » Order No. 7917764

MSILNOW, Gary W, Ph.D. Michigan State University, 1978,
l L

‘y

143pp.

L3

This research focused on the relationship between tele-
vislon viewing and language development of pre-school chil-
.dren. It also considered relationships between language de-
velopment and maternal factors, then langunge development
and sibling variables. )

In the firat series of analyses, child language ahility was
correlated with total television viewing time and then with five
subcategories of program typgs. The next series considered
language abllity in terms of a ‘composite exposure-language
level index which represented pregram exposure ‘weighted by
language sophistication modeled by television programs.

Language nbultyv‘otal television viewing and viewing of pro-
grams by category were then considered”in terms of the
* mother’s education level. . Finally, there waa an analysis of
' two elements of Zajonc’s Confluence Model which predicted
relationships between (1) sibling number and language ability
and (2) birth order and language abllity. *
Language sampleg were collected according to clinical
procedures outlined by the Developmental Sentence Scoring
Analysis for 93 children ages three years and five months to
five years and elgven months. In addition to language samples,
data on television viewing patterns of subjects were collécted
from logbooks maintainedAor a one week period by parents.
Demographic information was also obtained. Scripts of fre-
quently viewed programs were then analyred according to De-
velopmental Sentence Scoring procedures, .
 The analysis revealed a relationship between televiaion
viewing .and language development for this sample. Viewing
time acroas all program types was negatively related with
language ability and thia negative relationship was strongest
for cartoons and family drama programs, - Using the exposure-
language level index, it was discovered that children who
viewed a greater number of hours of language-sophisticated
ahows tended to score higher on the language assessment in-
strument. Those who viewed a greater number of language-
poor shows tended to score lower on language measures,

0 e

(

Mother's education level was positively related to the "
child’s language ability, as soclolinguistic theory predicts.
Mother’s education level was also positively related to the
language sophistication of programs viewed by children.
Partialling out mother's education reduces, but does not elim-
inate, the correlation between langunge alpll\ty and television
viewing. )

Finally, language ability was substituted for standard in-
telligence measures usell In previous research on the Con-
fluence Model, and the analysje supported two kay proposi-
tions: as the number of children in a family increased, the
child’s language ability tended to decline. Similarly, language
ability scores tended to decline with birth order of a child.

COMPARATIVE ADV.ERTISING: A DETERMINATION OF
EFFECTS Order Nv, 7017798

S8TACK, Robert Thomas, Ph.D. Michigan State University,
1978. 122pp.

K 5
*

Until recently, advertiaing which contained explicit verbal
and/or visual identification of competitors was discouraged
l;\_gmigh various industry nnd mmedia codes and by a common
apprehension that naming competitors or mentloning opposing -
claims served ontly to promote the competition and to weaken
one’s own claims. With increased usage and greater explioit -
fess in naning competitors and making clear, by means of
comparison, the specific differencea between brands, has come,
a debate over the legal and ethical aspects of comparative ad-
vertising; however, little attention has been devoted to sys - v
tematically examining the effects of comparhtive advertising.
This study attempts to answer some questions of comparative
advertising effectiveness confronting business strategists and
public polity makers. It attempts to deter mine whether there
are any significant differential effects achieved by a compara-
tive versus a more traditional approach to advertising,

Hypotheses were developed for six research dimensions:
interest level, believability, informational value, sponsor, jden-*
tification, composition of the evoked set, and stat¥ment of
chdice cAitéria, A conceptual framework, which recogniges
the interaction of comparative and message sidedness compo-
nenta, was used to examine variations in advertising format
for each research dimension,

Four experimental televidion advertisements, for an exist-
ing brand of digital watch, were prepared to represent four
Areatment conditions: exposure to a one-sided non-compara- ®
tive advertisement, exposure to a one-slded comparative
advertisement, exposure to a two-sided non-comparative ad- - .
vertisement, or exposure to a two-sided comparative adver -,
tisement. The only element of difference between th%(our

-y
»

experimental advertisements was-the format In which the brand
claims were presented; two-sided advertisements disclaimed
superiority on some product features and comparative adver-
tisements identified competitor brands.

To minimize thy possibility of subjects having a predoml-
nantly evaluative Jesponse set, such as has been the case where
nothing but the advertis¥ment was preseénted for their evalua-
tion, the experimental advertisements were edited into a syn- -
dicated television program and a post test -only methodology
was employed. Alter viewing the television program, the 128
subjects completed a questionnaire consisting of 18 multiple

choice and Likert-type questions., The data generated by the 5
experiment was subjected to the Kolmogorov-Smirnov jwo~
sample test, » .

. In analyzing the data It was found that comparative adver-
‘tisements consistently received significantly better interest
level, bellevablllty. angd infor mational value ratings than.their
non-comparative counterparts, with one-sided treatment show-
ing the most conapicuous differences., No significant differ-
,ences were found, however, between thé interest level, be-
Hevability, and informational value ratings of one -sided and
two-sided comparative advertisements, .



- .- BRI -~ PR o R T . . ey -
.o ‘. R . .
“- . . . . . .
. . L] L]

\'ah apparent re !Nku of the idea held by many adver - } Proposals for resoureing the ergative community ghould -
( n&u practitioners, that viewers may become confused by - offer new insights from the church in prime-time programming.
v eomparative advertisements’ and aftribute the sponsor’s su- Resourcing can provide greater visibility for the concerns of
Piority claimas to one of the named brands, the abllity of the e the churches. :

wer to correctly tdentify the sponsor of the ndverttsement ) Proposals for monitoring of program content and manage-
wes not significantly affected by variations in message sided-
W8S OF comparativeness, .

- Comparattve gdvertisements did significantly Influence the
viewer's identification of major competing brands, while the
message sidedness and brand ownership components exhibited
Uttle or no effect on the incidence of named brands in the com-
position of the evoked sets of viewers. Similarly, cholce cri-

- teria for digital watches were not significantly altered by

- changes in advertising format or brand ownership,

. Making spucific brand attribute clainis, via comparison

with named and recognizably presented competitors, proved
to be a viable technique for Improving the interest level, be-
levability, and informational value ratings of a particular pro-
motional message, Evafuat\lng comparative advertising of-
fectiveness ls, however, a cpmplex issue and much remains
to be learned about the conditions of cémparatlve ad_vertlalng
effectivenens; a number of mturo.reaearch suggestions are

ment practices will reflect community concerns which are shared
with many citizens’ groups tn Los Angeles and throughout the
country. Monitoring will represent the churchee’ commitments
in the industry, - )
Proposals for new "public gervice” programs should help to
clarify the identity of the mainline churches and interpret their
ooncerns to the larger community, New programming which re-
flects more accurately who we are’and where we are could rein-
force our teaching and preaching and be a stimulus for evangel-
ism and outreach, ) '
If the scope of the project 1 large, the methodology has been -
quite personal. : o N ‘ .
The author viewed, analyred and reviewed countless hours -
of television broadcasts, o J :
The organisational material deals with the results of two
years of meetings with others who had denominational commu-
. nications responaibilities, as well as the Boafd of Directo
included in the sttdy, . ‘RIM and comﬁ;):n[catlona ’omcors of several. major denomlrn'.‘-*

Y b

. ] tions, ,
J _ Tl;o development of ideas for new programming s bagsed oh - %
S interviews with radlo and tolevlclpn executives, as well as suc-

. : _ ceasful writers, producers and directors. .
A SURVEY OF RELIGIOUS TELEVISION BROADGASTING The final philosophical and theological statements are:based
IN THEST.OS8 ANGELES METROPOLITAN AREA AND' PRO- on comments and suggestions by geveral leading theologlans,
POBALS FOR CHANGE: NEW STRATEGIES FOR MAINLINE as well as nore than twenty years experience as a media-

CHURCHES ' > Order No. 7919930 watcher and a minister of the United Methodist Church.

STEEL, Willlam Edward, D.Min. School of Theology at Clare-
mont, 1979. 215pp. ' :

This project has been c&rrlod on under the ausplces of the ) ) ‘ .
Dootor of Ministry Program at the School of Theology at Clare- RACE, puUBLIC OPINIQN, AND PRINT MEDIA COVERAGE

mont, California. The project summarizes findings and pro- _ Order No. 7914259
posals carried out over a two and one-half year period, during . .
which time the author served as Director of Communications STROMAN, Carolyn Alma, Ph.D, Syracuse University, 1978, o
for the Pacific and Southwest Conference of the United Meth- 156pp. T
odist Church, . )
There are four major thrusts to the project, In this research, considerable attention was focused on the
I. . Program monitoring and analysis. During the course - assoclations between black public oplnion and white public : o
of the project the author monitored most of the r¢ligleus tele- opinion, and black editorial coverage and white editorial cover-
vision programs broadcast in the Los Angeles area. Typlcal ~ age. The major focus, however, was on the relatlonship between
programs are reviewed and critiqued from the standpolint of - public opinton (black and white) and print media coverage as
contemporary theology in mainline denominations. . +  Indexed In the Readers’ Guide to Perlodical Literature.
> I, Evaluation of existing broadcast strategies by the South- N Agenda -setting research asserts that media coverage of
; orn California Counctl of Churches. At the bogh}nlng of the lesues lnnguenc,es publlc opinton regarding these issues, Data
: project, the Council and its member denominations were rep- were collegcted from publlc opinion surveys, the Readers’ Guide,
resented by a council-related, but independent corporation, Re- and black and white newspaper editorials, and examined for
. ligion-in-Media (RIM), as broker for public gervice time and evidence that public opinion regarding selected {ssues varied '
representative to the media industry. The deterioration and - a8 print media coverage of these issues varied, .
eventual dissolution of relationships between the conciliar de- A major purpose of this study ‘was to determine if support
nominations and RIM are traced, and efforts to avold the break for an agenda-setting effect of editorlals would surface. The
in the relationship are described, oo results of this study indlcate that, in general, editorials do not
. HI. Description of the process by which a new media coali- have,an agenda -setting influence. ' . . '
flon wag created.” The development of & new media strategy by ed support for an agenda -setting influence by general
the mainline denominations of Los Angeles is traced, and the print media coverage, as measured by Readers‘ Guide coverage,
ereation of a new media consortium (ECUMEDIA) s outlined. was found, That iIs, the agenda -setting hypothes(s holds only
Included are working documents which were crucial tq the for- for short term ssues. In this respect, the impact of the print .
mation of the new agency. New communications priorities have media 8 similar for both black public opinion and white pubtic \
receatly emerged among the mainline denominations, and their opinion. . : ' :
impact on future medin strategies 1s suggested, along with a The assertion that the emphasis of the media becomes the - g
theological rationale for future relationships between the church emphas!s of the public was not generally substantiated in this SR
- and the broadcast industry, _ study. Blacks, in particular, appesr.to have thelr {ssue priori- .
IV, New programming propdu%a. Models for future televi-  ties determined by something other than print media coverage. BV
on efferts by the mainline denominations are outlined in - - -
:::n-'qta'bzor three new programs. These treatments ad- On the basts of Ue data gathered, two conclusions seem B
. dress the shortcomings of current programming and seek to wanranted. First, the length of time an issue has been mén- La
" butld on the current priorities of the mainline churches. tioned appears to be & key yariable in the relationship betwgen oy '.
* During the period of this research, a number of unexpected public opinion and print media coverage. Secondly, race and };5_5,
* . weeds aad problems have surfaced. The proposals contained iesue salience scem to have some effect on this relationship, .

. are efforts to expand and improve the current Impact though this effect is not as pronounced as 1ength of time that

of the mainline denominations through the television broadcast

[ A . .

81 {ssue has been mentioned, Thus, the study concludes that .-
these three variables (race, issue sallence, and length of time -

: an lssue has been mentioned) hold significance for future re-
R ' oy | Se8rch inthis aten, . : '
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THE HISTORY OF PUBLIC TELEVBION IN THE STATE
OF UTAH Order No, 1919649

TARBOX, Norman Carlyle, Ph.D. The University of Utah,
1979, 810pp. Chairman: Robert K. Avery

This study tracés the development pf noncommerical tele-
viston within the State of Utah from January, 1950, untll July,
1978, The investigation details how noncommercial television
developed in the sparsely settled State of Utah, emphasizing
the chronology of major events and the primary participants
who contributed to this development. .

Inittal cooperative effort for the development of Utal’'s sin-
¢le VHF noncommercial television Thannel did occur. These
offorts resulted tn legislative action‘creating a State Television
Commission. A subsequent veto of this enacting legislation by
the Governor dramatically altered this cooperative effort.

Following the veto, Utah gave rise to the development of
five noncommercial television stations (more on-air-station

capability per'capita than any other state in the union). Although

rivalrtes among contending agencies qr institutions for a single
channel reservation were not uncommoh in many areas of the
-country, the intensity and resultant effect make the Utah situ-
ation unique. Environmental factors not common to(other re-
gions of the United States, coupled with dominant pe alities,
played a significant role in establishing the direction an em-
phasis which nokommvrclal television followed in Utah. »

- ’ N,
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AN INVESTIGATION OF THE RELATIONSHIP BETWEEN

CHILDREN'S TELEVISION VIEWING HADITS AND THEIR

BRHAVIORS IN UNSTRUCTURED ACTIVITIES )
Ordaer No. 7916094

-

WALTHER, A. Ryth, Ph.D. Southern Illinois University at
Carbondale, 1979, 115pp Major Professor: Dr. Nancy L.
Quisenberry ' .

&

\

Purpose .
The purpose of this study was to explore the relationship of
viewing televigion programs with the desirable and inappro-
priate behaviors observed in kindergarten childron fn unstruc-
tured activities in the classroom and on the playground.
Subjacts L
- " *
The population siinple for this study; included 51 kinder-
garten children of Caucasian descent. "“_hose students repre-
. sehted & variety of soclu-economic levels, occupations, and
family backgrounds. Each student attended kindergarten tor
two and one-half hours five days per week.

»

Procdlures

This study assessed the broad range of behaviors of two *
groups of kindergarten children and correlated these {indings
with the variables of social position, sex of the child, number
of hours of television viewing, and the interaction of television
viewing and the sex of the child. Parents of the 51 children in
this study were interviewed to determine the number of hours
that their child viewed television per week. The interview also
ytelded information regarding the occupation and educational
status of the head-of-the-household. Each child was observed

. In unstructured activities in the classroom and. on the play-
ground for a total' of one hour. Behaviors were recorded every
10 seconds of a two minute opservational period. A total of
300 behaviors were recorded for each child.

-

[ 4

Analysis of Data’ .,

The dependent vartable of inappropriate behavior was cor-
related indhis analysis using Nie's (1978) Statistical Packuge
for the Social Sclencgs (SPSS) multiple regression procodure
with the four mgpf)ondont variables of soctal position; sex of
the child, hotirs of televiaion viewing, and the interaction of
hours of telovision viewing and sex of the child. An analysis
of variability for the inappropriate behaviors was applied to
the data to ascertainthe relationship of gox of the child and
telovision viewing on the behaviors of two groups of kinder-
garten children during unn(ruﬁ:rod activities after adjusting
for the effects of the parents' ™ocial positioh. A sories of
multiple regresaion andlyses provided the basis for partition-
ing the variance of the dependent variable, inappropriate be-
havior among the covariate, sotial position of the parents,
and the other indepondent varinbles of sex of the child, hours
of television viewing, nnd the interaction of hours of television
viowing and the sex of the child, and the residual factors unac-
counted-for in this sample of kindergarten children. An F test
was used to determine the F ratio to test the signiticance of
the thrée hypotheses defindd for this study.

Results .

The findings indicated that the 51 children watched an av- .
erage of 38.10 hours of telovision per week.

A significant negative correlation was found between the
frequency of inappropriate behaviors in unstructured activities
and the total amount of time spent viewing television. The
total amount of time spent viewing television did not adversely
affect the number of inappropriate behaviors; the children who

' were heavy viewers displayed few-inappropriate behaviors in

the school setting, The resenrch further revealed that chil-
droen who watched large amounts of television also displayed
many desirable behaviors in unstruc'turgd nctivities. 9

There was no significant relationship between the frequency
of inappropriate behaviors and the sex of the child. There was
no gignificant relationship between the frequency of inappro-
priate behaviors amd the interaction of the total hours of tele-
viston viewing and sex by interaction after adjusting for soctal
position.

Conclusions

The results of this research suggest that the average num-
ber of hours of television viewing 18 now higher than it has
been in the past. This study further suggests that children
who are heavy viewers of television do not exhibit great amounts
of innppropriate behaviors in unstructured activities. It was
further concluded that spending much time viewing television

- does not inhibit the display of desirable behaviors,

R
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A CRITICAL ANALYSIS OF THE ROLES OF WOMEN IN
A LOCAL MEDIA INDUSTRY Order No. 7913939

WATT, Marjlyn Stahlka, Ph.D. State University of New York
at Buffalo, 1979. 319pp.

Many studies point to the influence of electronic media in
determining the roles and interactions of human beings. The
proportionate lack of women in decision-making positions in
the media profession could conceivably have hindered pro-
gramming decisions and deprived the public of a more plural-
lstic view. Non-discriminatory employment is a goal of the
Federal Communications Commission which is communi-
cation federal regulatory agency. It uses an’annual employ-
ment rdport, FCC Form 398, to obtain an employment profile
of the broadcast industry. Form 395 has been considered the
cause of the lack of success of pluralistic employment. Its
role definition agd occupational categories are unclear and.
limited and its instructions create possibility for error. An

N\
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mdoquate assesament of the prefessional situation of media
& wemen could indioate direclions in which more effective us-
esertalament of women’s roles could be actomplished. The
smphasis of this etudy has been placed upon the assignments,
aperiences and perceptions of ynedia women regarding their
roles in a local industry. The profile which emerged from

"7 e study in Buffalo, New York, in August, 1978, reveais nofms

which are usable as models for other studies.

The present study utilizes the {our upper categories of
Form 398 which are considered deciston-making by the FCC.

Ton variables of media employment were constructed from
fifty~one short answer questions which were descriptive of the -
média employment situation. The variables which were exam-
ined Were:. (1) employrient history, (2) demographic back-
ground, (3) reasons for employment, (4) significance of loca-
tion, () response to company policies, (6) perception of power,
() approval of others, (8) perception of sense of worth to the
company, (9) media consumption and (10) influence of media

~-[ stereotypss. It was the data from the clerical category that

evidenced roje confusion and inappropriate job titles. The
“offictal and flanager category data reported inflated titlqs, -
salary far below standard and a lack of meaningful decision-
making power. Role confusion and dissatisfaction wifh lack of
in-mervice training were significant evidences from the profes-
sional category. Technical and sales personnel showed a posi-
- tive pattern of agreement with the importance of location re-
lated to hiring and promotion. Women employed in media
perceive themselves as being skilléd. unappreciated by their
employers, employed because of financial necessity and under-

d.
pll“ was in three open-ended questions that the 121 volunteers
from améﬁg the 211 women employed in media in Buffalo de-
talled more of their concerns. :

A second part of the questionnaire-interview achedule
made provision for more detailed answers from the partici-
pants and encouraged them to agree to an interview with these
queations as the interview schedule. Their views were more
related to negative rather than positive perceptions of their
employment. - L - '

Nineteen peraonal interviews ylelded a wealth of *impres-
sions® on the roles ptayed by women employed in media.

The profile of the professional roles of women employed
in electronic media is uaable as a model for further study
related to the employment of women in media. .

»

TELEVISION ADVERTISING TO CHILDREN: EXPOSURE
EFFECTS AND PARE INFLUENCE .
‘ | T _Order Na, 7918662

. .
WIMAN, Alan Russell; D.B.A. The University of Tennessee,
1979. 204pp. Major Professor: Gerald E. Hills

~Muany writers have implidi a relationship between chil-
dren’s exposure to television advertiaing and a varlety of out- -
- comes, but most of thess have not been adequately demon-
strated. At the same time, consumerista have implored parents
to exert Influence on the quantity and quality of television view-
" ing by their children, u_tumlng' a beneficial result. Accord-
ingly, this research has two major cbjectives. The first is to
-explore whether or not exposure to television advertising is
related to certain cognitive, attitudinal, and behavioral vari-
ables. The second object]ve Is to determine the importance,
- i any, of parental influente in mediating these effects. In this
. tegard, parental influence through (1) parent-child interac-
tion, and (2) structural ccrntrol of the viewing environment s
of spatia] intyrest,
Data for this research was generated through personal in-
tervigws with children and their ‘mothers in the subjects’ homes.
A precedure of dual Interviewing was utilised whereby child

>
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and parent responses were reeorded simultaneously by two
interviewers in different rooms, eliminating any opportunity
for ‘Interaction and influencing of one subject by the other, The
three primary independent vartables measured include the num-
ber of hours of children'’s programming viewed weekly by the
ohild (“exposure?), the frequency of parent-child interaction s
on the subject of TV advertising (“interaction®), and the fre-
quency of control actions by the mother (*control®). The de-
pendent variables included the child™s misunderstanding of the
concept and purpose of commercials (“cognition®), recall of )
advertised brands (°recall®), attitude toward TV advertising —
(“attitude®), and frequency bf purchase requests for produets . .- -
and services (‘purchase requests®). The sample consisted of
232 third and.fourth grade children and their mothers,

A statistical analysis of the data employed the use of t-
tests, correlational analysis, and rogroulop analysis. The
findings can be summarigzed as follows:

1. Cognition was not found to be related to exposure or in-
teraction, It was, howeVver, coirelated positively with
the child’s age, his /her attention level during the view-
ng of commercials (as, compared with that during pro- .
gramming), parental control, and recall of advertised
products,

3. Recall was nof found to be related to exposure or con-
trol. Hawever, it was'found to correlate positively with
cognltion and negatively with attitude toward TV adver -

- tising. :

3. Attitude was not found to be related to exposure, but
correlated negatively with control. Thd child’s atti -
tude generally correlated with that of his mother, but -
the magnitude of the difference between them was posi-
tively correlated with the amuount of parent -child Inter -
action. The child’s attitude correlgted’negatively with
grade level and with recall, Finally, males’ attitudes
were more negative than those of females.

4. Children’s purchase requests were found to be posi-
tively related to exposure, parent-child interaction, and
parental exposure to television. A megative relationship
was found between purchase requests and the number of
older siblings present in the household, Parental con-
trol was not found to influence the ffpquency of purchase
requests. )

. This study presents strong evidence to support the claime
of parents and consumerists that television advertising stimu-
lates requests by children for products and services. It also
indicates that parents who create’more opportunities for such
requests to occur by interacting more trequently with their
children do indeed receive more requests. The findings can

-also be interpreted to show that parents hiave more influence i

in the formation of their children’s attitudes toward TV com-~
mercials than the amount of commercials to which the child

" is exposed. Finally, cognition and recall appear to be a_func-

tion of variables not measured in this study. A multitudé of

. opportunities remain for the exploration of additional vari-
ables and the prqcouo- in which they operate,

o . Al
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