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e

the sourcebook, and of Miriam Gingras, who»typed the "ﬁmeravready COpy . _geﬁuﬁ::;;i'f-
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S Ve are all consumers of soods and services.‘ And, since very few | o PR

| . *things in life are free,. moat of us are understendably interested in Ve fLQ

3etting the most for bur money, in terms of both quantity ‘and quality. u.: AR 5r-f3{f

:_However, getting the maximum value for, every dollar is ot the-only T o
' ability needed by today 8 consumer.- -Issues related to product safety, _

,',ffederal legislation, decisions about health care and nsurance, ssvings“

- and investments, and myriad other aspects of economic behavibr must be - '
‘dealt with daily. and doing so intelligently and responsibly requires .._. } - )

. .specific skills ‘and knowledge. Do ..A _ c '-':f‘,_ -‘;:

."_ v s N e : . SRR S o«

-

7 During the last several years, a great number of mate?ials have .
been deyeloped and published for teaching young people—-especially

'_; . -jdxior and - senior high school students—-how to cope. incelligangly with B L

'"wy“f“‘”$* consumer decisions and problems. Indeed, so many diffetent kinds of -7 * Tf{_"‘f’

;materials are available, from such a great variety of sourcas, that ;

an éducator' who wants to teach consumer economics conqent faces a ' ' . {

problem of confusing abundance _rather than one of lac

- : . - ¢ .
L v s -
\

‘With the intent of helping teachers at all;grade levels select

appropriate conéumer'education materials, the authors of'this'sourceﬁ .

* book collected samples of available materials, analyzed them, and ' A‘,
_ developed this annotated list of stu‘ent and teacher\resources. We '
hope that it will be a usefull addition to any teachqr 8 reference” N .
0 . library as well as a helpful guide ‘to all. consumers,ih selecting
- resources for self-education. y
Jameés E.. Davis _
. ' . . Associate Director, Social Science
oy . ' Education Consortium, Inc.
“ff o e " . "' -Associate Director, ERIC Clearinghouse ! .
' ' L o ' for Social Studies/Social Scienée _ P
' Education ' -
. '} 3 '! '
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o COnsumers‘ oducation,_as defined}by the!U Se Office{bf Consumers '
Education 1s "an effort to. prepare consumers foy participation in the

> marketpche or for situations involving use of reasources), public or

private, by impagting the understandings, attitudes, .and: skills which
will enable them ,to ‘make rational and intelligent consumer decisions

in light of their personal values, their recognition of. marketplace ‘-y' R
' alternatives, and soctal, QCOnomic, and ecological co‘siderationa. '

The primary purpose of this sourcebook is to ‘assidt teachers, :
grades K-12, who are teaching consumer  education or who plan to.incor- -
. porate consumer education content into.their-courses. A major compo-
nent\Qf the book 1s an anpotated list of currently available student
and teacher materials. Also provided are curriculum models, examples
of classroom strategies, suggestious for using community resdurces, a
selected 1ist of agencies and periodicals that serve consumers, and an
analysis instrument for use in-selecting CQnsumercedu;::}on materiala.» S

In identifying the consumer education focus of the materials ana- .
iyzed and the exemplary classroom strategies, we used the following -
categories suggeated by the U.S. Office of Education. -) -

’ »

1. Basie economics of the marketplace

2. 'Legpl rights, redress, and_consumer law . v ~e _ -
3. Financdal mana ment and credit L : 'j' : -- {?. ?-
4. Ener‘y consumption -and conservation, public utilities L _ |
iS.a‘Major purchaseé (food Vv hicles, insurance, medicine, housing)
6. Speclal problems (advertising, public safety)

7

. _Federal ‘assistance and services ‘(Medicare, social security,

Medicaid) o _ : : : | e

+ ‘e

8. Consumer representation

’

‘9. Government regulatory processes - »

\

.._‘

Most of the available curriculum materials are related to several
.of these categories, rather than to bne of them exclusively; however,
“in selecting both materials and classroom le$sons, we have attempted
.to present a.variety of sources for each topic. Several other ‘con-.
siderations influenced the selection, of entries: usefulness to‘cd&tain
_ groups, especially bilingual and rural students; inclusion of a values
approach to consumer problems and decisions* and involvement of the
community in’ consumer education. , . .

" Because of the’ expanding pature of the Eield of consumef educatiOn,
a nymber of additiongl factors had to be considered during the process
of selecting c¢ontent for the sourcebook. A brief explanation of these

- relevant factors is presented at the beginning of each major -section.

[
-
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_ GOrganizetion ' ,'7” ' f .u'_'“- ey L s ’Sig ,
531-, { : The student materials dhecribed in. this section are grouped into
- ‘' four major categories: “textbooks, . aupplementery print materials,

_.supplementary audiovisual materials and games and simulatlons. . The
four categories are defined as follows' . : :

° . . - - Lae w‘" " g '-:-ngn"—‘ .

_; . in the teXxgbook ‘gection, classifled by grade leveél, reflect a variety
\ of teaching approaches.. The following criteria were used in eelecting
- tex;hooks for 1nclusion.

.

e the student' interest level high? T -~
' _-—Is there a teacher'd'guide°‘ﬂ -

-were not 1nc1uded._

Supplementary Print Materials. Supplementary print materials were
fselected using the same criteria that were_used for ¥ekXtbooks. Most of

- _these materials were designed for use in one or more class periods,

e o wn e ¥ 77 AOX bookas.,” “Print mterials which could be used for* 8 full ‘one-
g “.year or - ne-semester course have ‘been’ qlagsified as texts. Materials ;

N

Materials which did not meet at 1esst two. of these three criteria ‘

in longer units, or in minicourses, and could be used ih any of a humber
- of subject areas--e.g., 'social studies, home economics, business educa-

tion, or consumer education, Thehtypes of materials: included in the

category are pamphlets,_books, duplicating masters, overhead transpar-.

encies, and(student workbooks. : : ‘ .
'iﬂu R Supplementary Audiovisual Materials. The majority of audiovisual
A ‘materials déscribed in this sourcebook are .available in kit format and

Ao * consist of filmstrips, cassettes, or both. We have not, included. 16mm
film analyses hovever, there are many good sources of films listed
.within the texts and supplementary materials described in this source-

- book as well as in various other bibliographies. Like supplementary
print materials, these materials can be used in a variety of units’

' ranging in length from one class periodito several weeks.

Games and Simulations. An excellent way to involve students in con~ '
sumer education is to use games and simulations. Many of these require

/‘. ' =<Is the matetial relatively current (1976 or. later copyright date)?

: students to role-play manufacturers retailers,'consumer advocates, con--

o the consumers’ world can be gai hrough participation in- games and
- .- ¢+, slmulations. Most of the ones included herg can be used in a uariety
. ' of contexts for varying lengths of time. '

" . sumers, or gOVernment ofﬁicials@?al insight into the actualities of

' - 4 .._'
' v : InformAtion Provided .

' !
The . following kinds of - 1nformation are provided about each set of .

materials described in this section grade level, reading level, price(s),
subject area(s), strategies and tequirements for use' and consumer eco~

nomios focus. . R : o0

N

a

i S




U e

.o Materiala/Student -

.. Grade Level and Readi Level. The ststed grsde level reflects the oL
publisher's or develdper's assessment. When' t h analyst believed that - S

. f o thepmaterials were. appropriare for other levelsa these~¢re ahown in
I parentheses. : : : : : '

. . :Most of the print materials'were assessed for reading level by mesns Lo
. .. of the Fry Readability Test. (Edwnrd Fry,: Readzng Instruction for Classroom
. ' and Clinic, McGraw-Hill, 1972). The. Fry test has been. substantiated by
..)..research, takes little time to administer, and correlates.at -an’80~percens. .
“Tate with' other reading .scales. The reader should be cautioned, however,
that the Fry test is based on an average of, three 100-word pussagss taken
~ at random from the uritten materials; thus, readers may encounter both’ :
.+~ . difficult: and easy passages that are above or below-grsde level in any . .
‘. glven text. For some matérials that contained. too little text matter for -
- application of the Fry test, the reading lewel has been described as '"not’
.spplicsble. . '

: ricegs) Price information hss ‘been given for all msterials. If R
B the ~publisher offers a discounted school price, this is the price ststed.'ﬁ :
~ . For. the most part, prices are. accurate as of the. 1978—79 school year. "~ ., ' -
Since prices frequently change, however, they are included only to pro-- - - .
vide a general indication of the costs of materials. Contact the pub- - '
lishers or their local representatives for current. prices

Subject Area(s). We hdvve attgmpted to: relate the materials to the ‘l.
. .appropriate content area of the c iculum (other than. consumer economics) .
" in which it can best be used dt 13 most applicable. At the elementary ° o .
", . level (K-6), the content area is most often‘social studies or arithmetic; » '
' in grades 1 through 12 vsrious courses are specified. s L '

[P u._~|.~‘::>. e

~ . v

’

. Strstegiek‘snd Requirements for Use. In writing the narrative’ com-
_ponent of the annotations, we considered rationale, objectives, teaching
Yo strategies, ;service teacher training requirements, and the estimated
L time required” for using the materials. o . T e

Consumer Economics Focus. - The following key is used . throughout this'
section to designate the consumer economics focus of the materials being
,-described :

. : .- ’ ' . . .
A--Basic economics of the msrketplace S ' ' o ,
. -B--Legal ri s, redress, and consumer law ' , . S ' ' .
< C—-Finsncial management and’ credit : C _— '
fD--Energy-consumption and conservation public utilities _ 7w'
i .E--Msjor purchases. food, vehicles, insurance, medicine, housing
'?,,"”;'ﬂ F--szcial problems. advertising, product szety -,“;;* '
<+, G--Federal assistance and services: Medicare, socisl security, s
. ' Medicsid _ : :
: . ‘ .
H-fConsumer representation
I--Government regulatory processes
. 'These areas of concern fqr consumers- have been identified.by the U.S.
ot Office of ‘Education, Offide of Consumers' Education.
- , oo ." . T ‘ - ot o
7 e
} 6 , ) //
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. -.Autpor(s)/éhito:(s)
(Publiphqr _
" Publication dato _;

AMERICAN consuuza Tﬁz: IS$UES ARD ngoxsrohs

aeisqrc M Jelley an Robort o. qurmann ,-°'
s He raw-Hill R . -
J,978 .

.sections to subjective exércises which,
. aqquired knowledge: or.’ solving hypotheticfi'but realistic’ problems .
" teacher's manual includes angwe¥'s to all’ questions posed in the text and\-.

R
- -,‘.“ Gi‘ade lev'e,l 11-12 ’. .
'Raading (grade) level 9/10 Tl . g '73;
oL Matsrihls and cost "n'~. Text, hardbound, $9 92; 8 udent qctivity
, : 'y o guideh $4. 80 teachsr 8 8 de, $5«54 o
’“w”“wﬁgﬁﬁﬂhct”ﬁﬁﬁirsfﬁLf' Business edudltion, d{itri ugivs . ”t‘ i
o ' _ C ;qoucation, econbmics, homa conouica LE
, Cbnsumer ecbnomics fogus A, B, C E F G, H I ’f . ‘.-2 2
) - . .® . " P “ )
KRR antten f0r‘11th— and 12th—grade students, this text is opewhat
sophisticated and academic in' approdch,. though thejvocabulary\level is
& ngt intimidating, Thae goal of the*authors is to help students make Wise
A;bnsumer ohoices--as buyers, as money managers, and-as citizen ; Some -
backgqound in economics would be helpful in teaching with this ook. Ve
- Phe teachbr's,psnual shows how the’ text can be uaed for either a '

.one-semsster or ‘a full-year course, with weeks allottéd. proporti aately“

.to eachoof thé 30° chsptarsz Nearly .every aspect.of comsumerism i dealt
with, Therd is:also a chdpter on the metric system. End-of~chap er
activities under the heading“"?roblems'and Projects" furnish intax s%i
‘and stimulating suggestions for discussion quégtions, community in
gatioqs,‘computation nxercises, -and using’ such.resources, as Consume
Reports, sales catalogs, dnd libraries. ComparatiVe shopping, amalyeis, - R
.and. evaluation of documents ‘pertinent- “to, consumers *?e also suggeste as
exercises. . o . o

jrdinated with the text, devotes'

tter in pach chapter and’ ‘two KAY
11" for applying -previously ..

f

The student workbook which is‘c
“twa gectdons to review of the subject

'The"

mpre than - 350 multiple-choice test questions. 'Instructional objectives
for each chapter and additiondl auggestibﬁs for activitiea are provided

along with 43'transpanéncy masters. - S RV
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Autho}fS)Xqutor(s) John‘S rton aud Ronald Ry Réhnycl’
' Publisher ~- Houghton Mifflin . e
- Publiication”date- . 1978 T
Grade level "~ %912 (7~8) .o /o . g
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”fhhtoiials-and'oost

N Lo 5 ':f,\\paperbound $3. 72 g .;_' . ‘
s L, \L. .. -‘ » . ‘
J"SUbJ°Ct aréa(s) : :3{?T . Buginess edpgation, ‘home economics, ',
o .-l,«".l“'. ‘ 33(:131 BCUdi Coe ' L -

A By €, E,. F u,
,.,.pk R }
Thia is a one~semester text designed to 'help. btudennh “davelopf
the skills needed to survive"hnd’prosper in. the marketplace," cl%arly
writtep with-the teenage consumer “in mind. *The authors feel tha

Consumer economics foaus

. consumer education progidm shoald pravide' basic, .content for preparing

'chap:ers which contain simulated experientes in’ the 'fo
- .interviews, and consumer problems::

i incorporated six chapters of that text into this bo\:l:\which places an u -

1law 1a included in each chapter.

'."“)f: o)

. _young adults to be intelligent and di riminating ahoppere and money .
' managers. : " . .

. The six units examine decision 1ng, and getting the most vclue
for your  dollar; the marketplace, credit, automobile. pq;shaaing and- -
financing, housing, heqlth and saving Each unit io%g dzed into.

of” case Studies,
ought questions, inquiry-oriented
exercises, and.activities involve the student directly ‘with resources
and retailers in their community,  Relevant information about censumer
‘The instructor's’ guide is nseful in

" A
. ‘,_. . . | # . . 7
: .Text. hardbounJ'fss 25; toucher a guido,.\-nﬁ

: T
ke ¥
. oy
v 2
N
=~ [N
-

hMaterials ana oost N

Subject area(s) ;

Consumer economlcs focus

planning daily lespons and . cqntains reproducible unit testa. o "
,9. ; ’ S .
quvhsn DECISION: MAKING* cm:nzs 10 BETTER LIVING © o, )
Author(s)/e&ﬁtor!s) Roman Fu Whrmke, Eugene D Wyllie,
. . . Beulah E. Sellexso
A Pub;iéher' o 3South~webtern ' ’ o BN
Publication date S 1977 )
'+ Grade level ; tg?—lz .
;glReadlng (grade) level 11/12

Text, hardbound $9 48; student supple-
ment, $3.48: aohieyement tests, $.60
each; teacher.'s guide;ffreefjt* T~

Business education, economics

-4, 8, C, E, F, G, H, I’ .

)

The authors of Consumer Economic Problems, ninth edition, have

expanded emphasis upon, consymer economics and minimiees economic theory.
The stated objectives are to help studentssuriderstand the operation of
our ‘economic system; the relationships between business, labor, govern-
ment, and individual decision making; the rolelof money and banking; the
economid principles essential for participation as a citizen/voter in
coping with economic issues, wise managdment of one's aconomic affairs;
efficient production in"one's chosen*occupation° the application of the
principles and procedures of business 8 4¢] managigg 1ncome° wise '

.

>
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"4*;‘,- CONSUMER EcoNoxC PROBLEMS (NINTH EDITION) N S

. o -
e Yoo gy
. N A

‘.pcrformadbn th¢ markocplacn n accordancn with lcaal rights and ..:“ }!«w?fkf-lﬂ.}f&f
" coverad. but by deleting s spma ofgshe material the ‘book could be used for Sk
' 'a semester course. The sequence of chaptere” can’ be.rearranged. by the . - 7 L

fmprquCing stqﬁent partieipation. v o - ﬁ

‘jftions, consumer problehs, and ‘suggestions for.community projects. The . % . .- |
.éonsumer problems are challenging ‘and require arithmetic skills.- some o ;

~area. , The student: supplement’ contains true/false quizzes, vocabullry r"":il'
-~ work, graph and chart exercises, thought problems, and questioas related
‘to.values clarification. Enrichment activities and airwers to,the

na

- tive achievement tests covering from two ‘to fivq,chnpters ire ayailable.‘

< Reading (grade) lavel '  11/12 - )

"dence of its acceptance in the consumer education .field. The authors

-“ment, ‘and -foreign trade; - the,interrelationships between personal-and Do 5.»7V;j—

”9~l7 are concerned with how bueineas and the economy of the nation as a

esponaibilities' wise apernding and uge of credit; protection of loas
€hrough- inauranca; and procurenant of a howa.: C ) . .
'\ The content is adequate for a onc—yqar courae 1f all topiga are -  fL [_71.Fﬂ;¥f

teaclier, who ‘should be thorbughly grounded in the principles and pro- . S -
cedures of business und possess. ukil}s in . stimulating discualion.and o e '

‘Each of the 25 chapters includes review queqtiona, disghssion ques~ifﬁ

of the community projec®s‘would be difficult to carry out in & 'rural

questions posed in the text are found in the teacher' nual. Dbjecw P E

-~

Author(s)/éditor(s) . Roman F.* Warmke, Eugene D. Wyllie 'ir ‘ ‘.:- -
7 Publlsher . -: ) 'South~Western ' _
_ Publication date J_ S 1977 o : - . N
.Gi‘adﬁ_ level | 9-12 - . -’ " o 3 E ‘ K

- Materials. and cost _:l _Téxt, hardbound, $7.98; student supple-
- TR ment, $2.57; tests, $,39 each; consumer
guides, $1.98 each; teacher's guide,
- ' Co : free ,

Subject'area(s)'“’ ¢ Businesa-education, distributive__
: ' . education economics

e - .
T '

bonsumer aconomics focus xA, B, C, E, F G, H, I
The fact that nine editions of this book have been published is ewl-

state as their objectives providing understanding of money management
gkills; the roles an individual performs as a worker, congumer, and
citizen/voter; the relationships between consutiers, producers, govern- =

ﬁggregate economic analysdis;' and, ‘finally, the interrelationships betveen
economic analysis and the problems OE.society

' The text is designed for a one-year course, ‘but with limited para- : v
meters it could be used in a semeater course. For example, chapters 1-8 °
emphasize the U.S. economic system and how business operates; chapters

R . : ‘ ‘.
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. . oo ) S ‘ .
: ' whole Are affect‘ﬁ by buuinqno and- governmout oporltionb, poroonal,
AR " basic, “and conaumer-eedﬁomhca ‘are dealt qith ‘In chapters 18~32.
B perts may ‘be taught in ‘any ‘sequence the t‘acher ‘chooses.” .The teuchor
“ghould be thotouthy grounded in the principlea aud procedureo of .
, buniness. C Ly ‘ '

* . ’ : v ‘ Con

./F ' . The. taecher'q manual .provides helpful suggeetious for enlivening
ot ~ the course, review'and discussion quegtions, 'and methods for further
: extending the activities described in the text. . - : .

v

- The consumer guides present faCts ‘and. suggest procedurea and .
oL praotices related to purchasing food clothing, furniture, appliances,
e - car®, health services, and medicine. The many activities in the guides
IR whjch fnvelve. comparative .shopping in one's community make the guides
' a neceseat& adjunct to .the text, The student. supplement alsv suggests
a variety of. student-oriented consumer activities. Aéhievement tests,
. objectiVe in format and encompassing three -chapters each, are’ available..

~ The reading level is high, and student. below the 12th grade may
have difficulty dealing with: the vocabulary as well as with the. plethora
of statistics and the encyclopedic¢ style of the book: The text is
traditional in presentatioif but comprehensive in content. Many of the
suggested projects and discussion questions provided at the end of each
chapter are not of ‘compelling interest. .

v oL

o SRR CQNSUMER IN AMERICA] THE .- ‘ o :
- ‘.:. . ’:...‘ t‘,' \ AL £ . ]

'y Author () feditor(s) = W. Richard Plunkett’

. .aSQ'y””'fb.,; Publisher ; .. Harcourt Brace Jovanovich ‘ SR i”
" M -?'.,j“: Publication date - . 1979 N L

ie, = '“~ ' Grade level <\\ o 7-12 . ' . a :

‘e : Reading (grade)‘level 6/7 - | ’
‘ . ~ Materials and cost ' Text ‘hardbound, $7 95; teacher' s guide,
R ' S paperbound booklet, $.90 ' ‘
e o ' . Subject ared(s)- - .': Business education, careef education,
: be economics, home "economics
Consumer'economics focus A, Br>C~ E'TF G, H, I

. This well-illustrated, interesting, cleatly written text, euitable
for use in rural as well as urban- schools, is designed for éither a
g semester course or an eight-week unit. The author's goals are to help
a stddents understand ‘the basic rights and responsibilities of consumers .
IR A o a“?TEe EﬁtEfpriee‘eooiety and the ways in which petsodal goals and
, values affect ‘consumer choices; deseiqp reliable decisiom-making skills .
.. - . for spending, saving, and investing; evaluate alternatives in the\market-
T ' ~ place‘ ‘and get the most for theit money., . 'f

Each of the 16 chapters concludes with review, vocabulary deyelop-
ment, and.suggestions for applying knowledge wia investigation, research,
.and community projects. Emphasis on values clarification is evident

. . \
- . . .
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.*  each chapter, provides anawers for the chapter’ exercises found in. the .

student text, and presents # bibliography of§ films and auggaated read-
ings for each chapter., ST . . .

~
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6. f'cOusquR MATHEMATIOS' ;

" Author(s)/editor(s) William Goe = -
Publishj}&\\\ o Harcourt Brace Jovanovich
Publication date , . Co1979- e T T
Grqoo leyal ' l | 9-12 - R . ¢
kéading (grade) level 9 . | St .

Materials aﬁi cost .
' ) S $3.15;: activities book (forthcoming)
Subjact area(s)‘ ~ , Mathematics

-Consumer economics-focus'”\'c D, E, G

Consumer Mathematics 1is-intended to- teach secondary students basic -
mathematical skills through an examination of\consumeﬂ issues. The-con-
sumer content covered includes purchasing, maintaiuing, and insuring an
automobile; food costs; various approaches to clothing purchases; housing,

~ budgeting; -taxation; credit; banking; insurance; and’ inVestmetfts. ' The »

mathematics topics include whole numbers, fractiona, decimala, ratio, pro-
portion, percentages, and the metric system: . .

The text is ‘designed to provide a:basis for a year of instruction,
although individual chapters might be used as supplemental materials in_
a variety of courses. The author has used’ many case studies and examples
which are relevant to the lives of students.  The open faormat, large type,
pictures and illustrations, and interesting examples are all calculated
to stimulate student involvement. This material seems best suited for

‘ Bbudents who are performing below grade level in mathematics.

A , , y

7. CONSUMER SKILLS

v,

Author(s)/editor(s) .’ . Irene Oppenheim - L.

Publisher ' Charlek’ A.‘ Bennett

" Publication date - '*”5*‘3f19¥1_ 5 % ' t |
Grade level . 9-12 = e T .. 32f
Reading (grade) level e 9710 .“wf, - v

Text, haﬁdboﬁnd $7.47; teacher'c guidé,
paperhound, '$3.75; student guide, papeg-
boung, $249f | -

Materials and cost

@

w - A
w "

: t
"x\ + i "]

- throughout the text. The nppondicos provide nlliatance 1n figuring W '

faderal income tax, calculatina unnu;l rates of interest, and balanc-. . '

. . ing A,;hccking account, in addition to.a 1ist of -statesconsumer; agencies
and a very complete glossary. The teacher's guide lists objectives for-

s -

Text, hardbound $8.70; teacher 8 guide,l"

.N‘v
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(s) o ‘;};* Cnreqr education, ‘home Qconomics

! .-.Q«‘yqy.’%’ 3 el o

'éé{ v ;y::; . C¢ﬁsumer economics t¢dns A. BK C D, E, .G, ,ﬂn,ff ,j _ . .' RE

B ' e g ' ' Ty _
. - Written on the premise that) young people cannot affo{d o leamn only ff},P, S

[

from experience, ‘this. text is-d signed to help students acquire shopping
-skills, spend money- wisely, an1 get the most for their time,- onérgy, and " L
~dollars, The text can be. usedfor ‘a aemestér course, a full—-year’.course,’ T
or. a minicourse; the chapters can be luged independently add nonquuen- S
tially.  The teacher's gylde 1i8ts performance goals, key' ideas, acti- '
vities, and resources fo each,leaeon as well aQ ;eferénee materiéls and -

s audiovisual resources. . : - 3 . , B

~

' The five sections of’ the book - deal with'nearly\every agpect of
., ‘consumer education,..and the’'1l7 chapters are fairly comprehensive in
;¥ their coverage. Section 1 concerns money management, ineluding exami’
¢ nation of personal values. . ,Section 2 suggests how to develap skills in. . e

shopping wisely for: clothing and cars and in securing good 1hformation .
before purchasing. . The- third section, "Protegting Yourself," 1nforms B
students about social insurance, health care, and legal rights and " ©

responsibilities, "Looking Ahead," section .4, deals with career plan-.

- ning, bank services, life inaurance, housing, and investing. The last:

o section deals with the environmernt, conservation and energy problems, - :
< and economic systems. :

' .

' Within each chapter are case studies that pose problems for stu- _ L
dents to solve and prombte class discubsion. End-of-chapter extending )
" _activities direct students to visit services, institutions, or people -
in_their communities who can furnish information relevant to the chap-
ter. The-student guide contains self-administeted tests in addition.
. to activities which involve analysis of “advertising, valuing, compu- '
tatiOn, research and problem solving, The activities and readings

\ would be relevant to students in both rural and'hrban areas.
+ B ECONQMICS FOR YOUNG ADUL?S T o ; I t
.Aufhbr(é)/editor(s) : "Ber;ram L. Linder
- Publisher o - W.H, Sadlier )
o Publicatlon date | . %977 e _ . .o. ‘
: Grade level ) S 9=-12 - ' . o - '
_ keading'(gréde) level , 16 o L . R . -
. " Materials and.9!f€' c “Text, hardbound, $7.95; student workbook , |
‘ s S $3.51; teacher s guide, $3.81 '
o subject area(éz” o Career educacion economics, 30cial ‘

. ' whie A studies -
Consumer economics focus A B, C, E,F, G H I o !
8w '|l. N . . .
_ Although this text sets forth no fationale, goals, ot objectives,'[’
. the content ls clearly geered to consumer education and to presentation

v . * - . * A
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of tho bal;c principlol of’ lconomica.
semester courac 14 présented iin five parts.”
‘ sumera" (vhich ‘18 .identical to.the first .14 chaptera of Youthe Consumer,
" by Linder and Selzer),-is'focusad on making intelligent decisions in the:
‘marketplace. .The remaining pdrts,. constituting more than half of the
book; are'"AMcnicana at Work," which deals with career edhcu;ion, wages

and -aalaries, organized labor, and sécial’ securiti, "How Americaris Live,’ .;:f

which discusses the American way of life’ dn- terms of economic measurgé-

tions, compatbtive economic systéms,: and the government's role in the"
economy, ‘and "Urban Economica," which is concerned with the gtowth of
citios\and acrdndant pconomic problems. : p : :

Iy

End~of~ohAptcr qctivities include thought-provoking qupstions pnd
suggestions for ‘community projects,
. tives, content outlines, motivational devices‘ and extension activitiea
for cach dhapte:: ' . B S

o L A
s Re:earch and Discovery, the student workbook, is entirely orientqd
toward skill development.
pret graphs, charts, ‘posters, cartoons, dhd flow charta, ‘and.in some -
cases to" make or-plot. their own visual aids.
drithmetic, community’ surveys: advertising, and’ comparative shopping is

. included. The pages are, perfouated to facilitate removal. .
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GENERAL BUSINESS concnprs VALUES, s

.,
)

Herbert L. LyOn, John M. Ivancevich

mcmw ﬁ.ciunt fai-a one- o
Part 1, "An-ticans as Con- = s

- ‘ments; "Businegs. in America," which presents types of. businesa organiza- .

The teacher's guide syoplien 6bjec- o

The activities therein ask students to 1nter-_"'

Content related to’ consumer ' -

e

Author (.}J /edi tor (s)
Pubrisher - )
'Publicgtfog date

Ha;court Bracé Jovanovich -
1976 i

.12 v . J \
- 10 L ; i

Materials and cost _ Text, hardbonnd,'$8.2§;'2'student acti-
o . vity books, '$2.70 each; teacher's guide,
R $3.90; 2. test booklets, $.75 eaqn

ngject area(s) ”-Business eduo&tion, economics

? 5,

ABC,EF,GHI‘-» '

. Grade' leuel
"~pead3ng (gradef'level

COnsumer economics fouus
The authors' four main topics~-consumer education, consumer aware-
ness, personal utilizatiom, and - caregr awarénesst-are well covered in thisq
text for a ‘yegr~long course. ‘The ten self-contaihed units comprtsing 43

chapters can be ‘saught in any sequende. Each chapter includes suﬁh e

.8pécific activitiés as vocabularyexcrcises,review questions, -and though;;w“

questions’. ‘'Although the bopk stresses roadjpnd-diScuss stratigies more

than community-ofhlnted activities, it may pe Tess appropriate for rural
A ptahla feature of “the text ‘is the'
There is a

areas than for urban environments. b
large number of intafﬁsting photographs and”’ illustrations.'
* helpfu.l glossary at the end of the book._ "
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gestions, . upplemontary readings, and reproducible charts, graphs" '
‘maps, and/busineds forms that even a. teacher without: background or.«
training in businesp or economics prgbably wOuld fedl comtortlblebabdut
usink tve matqrial '_ . o AT

nnzzles, vocabulary work short essay queutions, activitiee'
orizad "for artists"- and "for writers") and reviow questions._

10/ " LIVING IN A CONSUMER' WORLD ”; R ER

| Author(s)/editor(s) v - Milegn Finkelstein Arthur Niczhurg

Publisher _ Globe °

Publication date - .. S1977 | _ .
Grade level . o712 Lo e
.Recdiqg;(grade) level - ‘7/8" o

Maicrials.cnd cost L Text, hardbound §7.35 ”n OT phperbound
C ' S . §6.15; teacher's guide, free} 6 film-
: ’ : wtrips with records or. cassches, $105 00

Economic¢s .ihgme_gspngmic&in_______

Subject are;(s)

\,

. Consumer @conomids focus A, E, F G,g-_" T P

“This one-semeéter text is designed to help thé secbndary student
“"become a more discerning and effective consumer." The six units, each
contaiping from three to six chapters, focus on cars (purchasing, financ="
+ 1ing, insuring), food (pufchasing, nutrition, federal regulatory stan-
dards), clothing (choices, care, fabrics, fibers), appliances
(purchasing, care, repair), housing and home furnishings, -and pfanning
for the future (medical, life, and income insurance, federal, state, and
local social services). \ , .
Each chapter ends with sﬁmmary statements and extension activities
A glossary 1is provided at the end of the book. The teacher's guide

suggests specific procedures for presenting each lesson, aiong with dis—

cussion ‘questions and role-playing and investigative activities ﬁpm 3.5T'

‘students. ‘The filmstrips are coordinated with the pix; qqﬂtsﬁ&“'* "

. . ’ v ' JJ— o A”K L ) af: ‘ " ‘ 'A—d‘- T‘ . - . Y u - v . .
. , — e |
11. varuc LEARNING AND CARTNG ' '

Author(s)/edicot(s) Martha Davis Dunn, M. yvonné Peeler

Publisher Ginn '

Publié@ti%n date ” 197 . ' . ¢
. 1 .

Tho te chor't manual Jhich ) tlinca tonéhing proccdurcl for cach.;.ﬂf-:“
chaptor 19/ saexplicit in Its diractivcs and "so full of resource Bugy | .

-
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g book as its title suggests, deals almost exglusively with money

'savings; insurance,*investment ‘banking, and taxes ‘form the substanoe of B e
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Mpatoria;s and cost‘: a onext, hardbound, $9 65;-toachor 8 guido, T
| . oo 81,95 T R L B R

Subjoct aroa(s) _'t' T a',ﬂnomc economics, social studies »
Omummrammmmcsﬁmms L E j“ .u \ ~>'5 -”iw w*-.L

o Al:hough the {ntent of this middle achool/junior high toxt 1a to
‘provide general aeducation. in ‘the.areas of food, clothing,. 1nterpersona1
‘relationships, awd. citizenship, iny the units on ‘food and clothing are . .. o
applicable to copsumer-education. Within these units, wise opendiug R
Habits, examination of labels, and compariaou shopping are stressed. - . | e

Values clgrification 1is .given major emphapio throughout the book, and R
;the material is suitable for both urban ‘and’ rural nettings.|'_w_ C g "ﬁfffgﬁ;‘

Designed prtmarily for a one-semester course, the text can’ be used

. for a-yeat ‘{f the suggested additional loarning experiences are’ iqcor—‘ - -f‘}_,\. ;ﬁt,
. porated. The teacher's guide provides central ideasd," ‘fnstructional - ;»-'w.“.ﬁ BN
"'objectives, and learning outcomes in additian to sugge estitng-~for ‘exten- k I

sion learning experiences related to research and community-based actdi- ' ..
vities. The tests*and quizzes included require solutiOns .to realistic '”f‘.* - f

/-_,-A . - . . .._),'_.
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‘ : T T L : S
Author(s)/editor(s) - "’Hiro;g.A. Wbligw.ﬁ'. o . L A
. A . t . . .t ] ) " . . . . e

Publishér‘“, & ...~ Allyn and Bacon SR
Publication date . 1977 o ) . S e o .
Grade level ’*_F\ ‘ 9-1?M¢. _ o ) |
Reading  (gradel level 10 o T T “”i“uﬁm;;

. e
&

Materials and‘cosé. Text, hardbound $8'§0 teacher s gulde, i
. ‘ s - 82.85

\Sub]ect area(s) " T Business éducatioo, sooial‘studioo - - L

t.

Consuuer economigs focus <A, B, C, E, G, H-
Designed to "identify financial problems and offer solutions," thig

Although it would be useful in a .consumer education course, its focus, :
is perhaps more pertinent to business education. Units on income, credit, .

the text. : At entife chapter i3 devpted to the metric system and. two ' k v
chapters deal with- purchééing and consumer protéection. S o

- The book may be used ‘for a year—long ot semester:course. The
'reacher 8 guide provides chapter assignments for each week and suggests
appropriate deletions for thelshorter course. The year-long course
includes examination, field tfdps, and the use of resource persons.
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Caao nt 1cs at tht ond pf each chaptcr prclcnt renlistic and chal*iﬂ

- commercials, compilation of a community consumer help. catalog, and -~ .
- conduct of a community survey. . The colorful illustrations and relevant
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lenging toblems for ;tudents to -solve, ~.To uome extcgﬁ, che sugr .;“Afw5?"5;fo'3ﬂﬁ

Al

"-t ,gesgpd activiti!a make u‘f of coﬁmunity rcuourcqa.. s | SN SR T
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4I?*Auﬁﬂbr(s}/cditox(s) _'t Linda'Riekes,,Sally Mahe J:i:im;_s;f -
'Publication date Q"_ o ,419253 o 'i‘: . ; H.ﬁ- f] . - .f:}‘?‘ .._:_:
Reading (grade) lavql R A ' . S SN : .

& . - o . - -
& . . Dy

;JA Materials and cost f Text, paperbound, $4 00' teacher &

v

: L 8Uide’ SA 00: fimtrip, $6 50 . “ ,h h\ .
5"519°t area(s) V'G,thitﬂome ecouomics, social studies ' ' ST

4

- Consumer economics’ fbous 'B, E, F, G, H ~_"$'?'uj' sfﬁ'{ per

Although Ybung Consumers is part of the Law:in Action series, it t;lh -
examines topics ‘that .extend beyond the scope of consumer. law. Eight of ..
the -24 1éssons deal with advertising, nine focus on being a wise con¥ L 4 o
sumer , ‘dnd ‘three examine consumer; redress procedures. : T ”

Through a mixture of reading and- community—baded ‘mction activities,
»this text geeks to achiéve six:.goals for students: . to develop cofifi~ o
" dence -and "knowhow" ‘in confronting various sales pjtches. and.advertising T
gimmicks, to. learn the ‘fundamental facts needed to be;a-wise congumer, S )
to understand consumer laws and’ 1mportant consumer - termé#, “to . develop el 4
_.decision-making skills for dealing with unfair -and .illegal busdiness ' s
practices, to learn where to go for help when they have b&en taken advan~
"stage of or need consumer: information, and to learn the rights dnd  respon-
sibilities of the- buyer in any transaction. . . . v -

The materials- employ a wilde range of teaching stratﬁgies--neadiqg _ o
and discussion, role.play, crossword puzzles, analysis of television. - I A

N

topics 'are designed to motivate students. Although these mateérials.
would be appropriate as a udit or minicourse for® students within.a wide
range -of abilityg it is especially useful ‘for . students with reading
problema. . . : ' <,_ ‘ E

8

Authbr(s)/editorfé? .&}"';Bertram L. Linder Edwin Selzer C
Publisher f. B ,‘W.H..Sadlier-
'“Publication date jr.’~. ' 1977

Grade level ., 9-12° B S S
Reading (grade) level = 7 T
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L COnsumor economics tbcus

Cx' Coe- - ' D N . SRR

' CL f; k' = ‘\; C . . . ,E
+ ..‘ '.', ' ‘2'?." “.,’ ‘ " . . ; . ’
R '-h{ . :
d o T¥xf, hardbound $7 32. or". papcﬁbound, _g, SR
o L. e %, 83..ccudent workbook, $2. 374 BT
o }; ~ ::“- f L._'(tQacher s guidg’ $2 58 ,‘h '\V*'f .

. e Buainqss education, economics, home eco~-
o IR nomics, lqgal education, social atudics\

&A{ By E, H,.. L o S . ._1 i Dol

v

.. By prnuentlng a great numbar of 111ustrative stories and situations,-. _
the authors have. produced. a a very. readable onewsemqster text. The fllus- ..,

trations are. abundanq, 1ntetea£1ng, and current. Vocabulary ‘development _ E

- is_given cong&ggrgg}' attention and 1ncroduced 4in an Qasy~to-1earn atyle. ”w'

‘The extension ctivities at the’ ‘end. of each chaptet‘ nglude provo-
.cative questions‘ e’ the. ‘heading. "What Do You Think?"; uggeated .’
projects dall. for udents to reaearch‘;he news media aud ‘their' communi- .. . |
ties. However, ‘the teriall'wourdwbc mopt useful .in urban areias, since
many astignments!xequire students to compare several banks or etores or.
supermark's. _ : S -

. The ceacher 8 guide provides objectives, motivationql devices, and :
ac:f‘ities for ‘each chapter which involve community reéeargh and ‘role - .
" .play. The student’ ‘workbook '1s . designed to provide ways to practice SR
app}ying the economics cqncepts - introduced in the text. The ‘exercises o~
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B 21
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Consumer Economics .
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-ﬂ;h‘*?34ﬂafiﬂ“ Author(s)/oditorrl) v;* Nnﬂcy Ka;qingcrs P T R
. . m iy . _ ) . o ;. «:;,_-“ g ~\ \ J, w o .I.‘-.':r L ‘ - B . -.“““_.;,--.w-'r:,(‘-\g, N,
o ,"J ~Publishar A Millikep > j I R [P gtfﬁﬁfﬁ
L H?v Publication data . f.' 1977 : ; .“ . “J-Z;"“’Ei.vﬁq'l;- R J.,‘.f'”ﬂ?{

s, .':ki !f Gradc lavel ~-e""-*j ;: 7-12 . -7u.:" IR jf S

© . Reading’ (grade) lavel: "Not applicable T

'.;5 V-’: ,-Nhtetials ayd .cost '.‘_ Booklct. paperbound $6 25 __Q_fi::, -':1;;:“§ G

L .+ . 'Subject aroa(s) _-ﬁ_ Economicl, msthcmatics j-'_ SR * -
B / 7. . Consumer sconomics focus : sQr_' Ta_ﬂ,:‘_ _-5h “ ‘.'_ L”ni ' R
f : The booklet_of 24\sp1ric masters. give‘ snudents tctual sxper&cnca-inl= ‘ ) -;

.. preparing-the forms and cpmputing the arithmétic necessary "in maintsining““',fww¥-;-.\._;;
bank: accounts. The forms provided include those for opening checking and ~ = .~ .
, savings accountn, making dcposit slips, msin:aining balances, "and- figur- P
- 71idg income and expenses. The material is geared to studgnts in junior - e
. and senior high school who are’ hsving reading problems. :

"

™" %16, BASIC BUYING SKILLS' R A S

.-,

_ Author(s)/editor{s) L Barhara Nesbitt . f“"f'-:L:-}; -,Aﬁ*‘,.  Y
' QJ.;. Publisher o ,:)ﬁlliken o ,"”"5 o o T, Hf., }';h '
e -4«'.“}'.' Publ;cation date K | o ;977 . | L e | s.-;v__' B b '

. Grade leval L : _qu _'.7-12 3:;“_"1' S N . R
T “l-f Reading (grade) leuql | f *Not . applicable C .. 'Jf v |
' ' '_Materzals and cost s 'ﬁ« ~ ‘Booklet, paperbound $4 25

. ; Subjsct(s) L ,ﬁﬁxBusiness education, home economics,

o -, mathematies . |1 -
~ RE Cbnsumer econohics focus ,iC, E o fﬁw7' S _- R
. S '*-ZThe;e 24 spirit masters are designed to assist s;udents with read-' ..‘f“ -'; ;,TJZ‘“
A 1ng difficulties in solving day-to-day arithmetic problems. "The sérids - ¥ ' e
o includes exercises in cost. comparison, clothing aelection, computation

Ay A of percentages, cdmpletion of mail orders, ‘writing of business lette;s, :
VI e vand conversion offractionsand percentages to dec*mals. Co e S
\:‘:‘;-‘Y" (. Vi, - : . . . S L
'17  BASIC COMPETENCY SKILLS 6-7-8 .o e T L,

Author (s)/editor(s) '”s _Bonnie'J,'Bngks | jf T | . |
, Publisher | . . Milliken - . .rﬁ'_. ; '?.;” l,ir"7' K :;‘a
g'“-'{‘.:- b"‘Publicatlon date »':ff‘ . 1977 o | ' S .o
- .“.Grade level ' ;1‘ o 6-8 .. | “ | N
“~‘7:Read1ng (grade) level '_Not applicable' . Co e _.',;,.. S
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"> . Pubkisher. =~ ~ J. Weston Waleh

5-_\v;o make specific, factual responses, .could+best bé used as review or

: : - Yoo L .u -'(_‘,? NN o~ .(\ N ) A. \") - ST e ‘" C
A Matarials and cost Ty bookleto, peperbbund 34 23 eech ﬂﬁﬁ) . _fiiﬂ*f
LA ' R : 0o

J§.Subject ar-a(s) o ,Matheneticl. nociel studies Ly

P - ‘ LU : 2 - “7.(;.*”,fn'f Lol
Consumdr economics focas . d,hu‘-*' S “,_"j"{?‘. ;-A_' ‘;_; Ly

o - | R
. - "Each bqpklet in this’ leriea conteins 24 duplicating dheters.- Some .Q: SR "“’%
A of the titles in Basic Competency Skills.6 are."Making-a Decision," s T o

i_"Gctting Your Mbnoy s Worth," "Sales’ Tax,;" "Taking a Trib,"eand "Regding . . R
. & Bar Graph.' Among those in,volume 7 are "Earning Money," ."Be.a-Shart - "N
‘Shopper," "Writing a- Check," "'Where does the Money Go?," and Vkocating -, .. v e

" '.Places on a Map." Volutie 8 includes"Take~Home Pay," "Repqying a Loan,", ... - .Y
.."Unit Pricing," "Help Wanted,":and "Words of Warning.’’ Each spirit ;,ufj~ Do

master contains a problem~solving activity and answers to’the problem. o
{The answers.do not duplicate onto students'.worksheets.) This set o ’ '

. supplementary materials is designed to _relate practical appliecation o
" basic skills to ‘a4 student's everyday living,experiences.~ Theee masq;r \ N
“could be ‘used as worksheets. .review activities, or tests -in a.conhsumer " r.’; v _ff
education course or as mOtivational activities in math classes.,-_A-_ IR TR
18. ,BU?iNG-AND OPERATING A_CAR'; ]‘ SRR S SN
B ' A ' . i
Author(s)/edltor(lﬂ :s  Louis D, Mason

’. Publlcation date S 1996 - .« ,fu

; Grade 1evel e ) ;.t~§_1277 - S L ST g o
e Reading (grade) level Af?f'6 o "Q(;”'q _ '1 ._-_ A TR
Materials and cost '5 ’ _" Box containiné 50: spirit masters and :

L .~ 7y answer key, $16. 75 - e

[

9 Subject-e;gegglf i _§ . Driver education, home ecdnomics,‘. . :
L : co R0 L. . social studies. _ . _ .

. . L™ o LT . ‘ .
-Consumer econondcs-focds '}E . O Lo iﬁ,k: R
This set of spirit masters, designed for supplementary use in ‘the

‘study of purchasing or other aspects-of consumer education,’covers five

topics. buying a car,  financ¢ing a car, operating a car, traveling and. .

+driving* emergencies, apd automobile insurence. Review tests ‘are also = ST

provided s S T T S et T T

The masters, most of which are problem oriented and require’ students

. .exercise:materials, -since ‘most students probably would not be -able to. S A
. complete them without previous. instruction or experience in purchasing o
and operating an: automobile. There are ‘many oppprtunities. throughout the . ,
unit. for a teacher to, use coumunity resources, edpecially-persons who are ¥ -7t

professionally involved in car sales finance, insurance, and lnw \ _ L
enforcement.-- . S ; : ’

[N,
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: .T :fﬂ Authab(q)/aditor{s) Louis D Mason I
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T Publicaclon d!fe K : 1976 ?;.Cf’?T;:: '
LG ' Gradé lavel "__3*‘r ‘_“7,12 Lo | e
e '5;.- ‘3,:{. .db‘aiUQ (9rade) Ihvol -U:Lwﬁ,ﬁ.?rfyi"‘ ;
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I mteria.ls and a&st w4 Box contatnirg 50 api,,ri_n mate;&\ancf R OREE
e 0 v .o ansver-key, $16.75.: . - T
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R Consumer economics fbcus B, C, E F A
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case Studies in CQnsumetﬂaaﬁlation is a oet qﬁ 50 spirit masters jg;y}g;::-__'f;¢jﬂj

:whieh»examine a'variety of cons opics, among them automobiles, - . .
- ~ houging, credit, ¢onsumer protectI®m, money managemznt, insurance, adver- . - F
BREEE 'tising~*clothing, and the‘environment. * The- -technique used is a ‘case~ s f.3;m*v7.1
f"_sbudy?approach that- involves atudents ln4prdb1em-qolving activities. T L
« .+ Because some of the cases are open ended, the solutions to many Prob- R
lems will reflect)individual students values and goals.: _ f§

- »Thase materials can bé used’ effectively in tg classroom only 1f,f: '_:fi' T
. the teacher has gome experience in comdimer eddcation.- They qre most - . R

A ' useful ‘as supplementary exercises for. reinforcement and reﬁiew ih*a N @.'ft';fn" o o
e m_"conaumer educa:ion.gurticnlum_ N, T RS
- -."\"... . \ . > \l _: ' _: “'n" .,- .,‘- | . . . T \ﬁ;% P '- . s '
205 CONSUMER AND THE ENVIRONMENT THE 2 o e e o S
o . fAuthor(s)/edltor(s) "; Jane E. Harfman" SR . r*'- T ?:»\' R
CoT e . 3% AN - D Coy e >
A ) Publlsher _ ;.;t SR B Weston WaICh . ) ; S . yq,m e |
| Publicatlon date L 1976 e 'i; I, T R
Grade levéi S : .9~12_*__h o SN A
. Read;hg (grade) leVEIQ ’ Not applicable [ v N DT
R &a&e:fals and, cost .. Student .book, spiralbound, $3.50 o el
. . . : . 4 ' ¢ v * .’ ‘ . . : i . : "I !"*
- Subjeét'area(é) ' 'EnVironmental}epucation, science ' o VJJ
‘ J".1 : COnsumer eqqnomlcs focus . - .'D f%‘ Lo R E ! I A
.l"“"‘ -’ ) ] . . N A ' . ! ‘“‘ "‘ ')".' : ' '.‘...., ‘.:' e . .
; « - This workbgok 13 notable because little infdrmaﬁioq is supplied By | . L
0o the) authér"raﬂher “the book is designed to involve studedts: i tEgeareh=— T Ty T T

ing :and writing" handbodka of infbrmation aboyt the community.\ The mate- . ¢ .

- r{al.jis flexible-egough to be,used a8 a semester. course ‘in 1local ST o .
vlzenvironmentalvcducﬁtidn, a' supplement ‘tosa sclence course, por a mini- L S
. ‘caurse within thevscience cubriculum. Completion of the workbook will p
. result in students" becoming thoroughly acquainted with thetr ﬁommunity o
And its plans for- allocating‘n.eources and dearlng wibh various ‘environ-

5 amental probléms._y“'~') . -, N R o R
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.supplobmtary Prdnt Narcr.iau
v ,.'5,~..’ . v . : : AR

‘o, T }“ ’ 5\

. ”‘;iﬁ“;' :
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'J.’ha t:dn chaptora focua'qdn watar, adr. food. put:it:idu, ,ﬁucl,
powor, noiaa, garbagc, and 1and'uac. Through tho boak are

oy factivi y that inwolval making churtcg doi g rcaoarch. compiling daacrip— BT
- Tedve 1, igts, and anaiyzing personal’or 1dghl habits and 1ifp. styles. . . :
. At the end of each chapter are activities which roquiro.futthar roadin&
4_**reboarch 'ritin;, qu community 1nvoatigation ' e

“. - The te&char will need.so background in envix nmantal E{udies
‘and familiarity with the localfcommunity in ordér o use these mate-' -

‘ * rials, even though much ‘of. the activicy ig student g 1ractad The . °
‘appendices: contain solutions ‘to’the puzzles, a 114 of - nonprofit '
environmental groupa, a.suggeat?dvreading liat, and "1he Unpolluted
Earth Game." . g

] 21,_ consuunx Ecououlcs oo i;/’f’ﬁ‘f o

(.

l k

Publisher ; f4 x*v:{“; _ Educational Masterﬁ?inta

Publicati8n date = ¢ . . .1978 PRI

. Grade. leved ’"..r 4cp_ : 11-12
Readlng (grade) level T Not applicable ’/ '

)Matarials and cost -;~ "’ .Foldnr contairing s~ spir;t mmaters .‘
PO AT ", and ansver key, $7.75,

v

’ 4 ) »

©Subject area(s) .~~~ ' Busineas education, economicé aocial
_' - * t g o studies . : % ’ . . : 1 .
Consumer*ecoquics focus B‘ 'C, E, F' - o _ ~ 4\

ore * PRI

: " The 15" masters 1in -this unit provide atudenta with review and prac-

. tite in content ai!pa of .consumer education. Among the specific.topics
coverdd-are advertising,,food, drugs,. budget .and money management,
credit buying anid problems, banks and banking services, shvings and -~
'investments. insurance,. buying or ‘renting a h@useg putchasing an. auto-
mobile,.donSumer fraud, ,1abeling informat#bu," guaranteeq,and warranties,
and. consumer protec;ion. Each master consists of a cartoon or drawing . -
which introduces the topics and a set of true/false, multiple«chbice, -
or compietion~queltiona. A . '

No zationale- or,objectives. are, provided nor are the materials -
specifically ‘linked to-any- qopaumer education teXt or course of study,,
‘héwever, they may: be useful as review or testing tools for advanceq‘
secondary st@dents., _ ’ :
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122; CONSUMER EDUCATION LEARNING ACTIVITY PACKAGES

l

- Publisber .”_ .- f;' ' Untgraph
Publication dabe ' . 1975-78 | ,
”4Qfa3e level B :9115

‘ Reqdlng (grade) 1eve1 7.
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Set of 18 !oidcu, uch eoncuuiag |
black-line masters of learning activity :

* packet &nd teacher's guide (see: anﬁota-w 1’
'‘tion for’ titlel)s $12. 50 cach e nT

+ " Busipess dducation, ccononicl, homn
. oeonouic-, bathematics, ‘soclal utudia-

COn:uulr,gqonamiqs;fbcun

¢
t

k~ B’ c’ D E’ F’ I * . ‘

»-

thcze aelf~contninod, self-directed lessons provide matcrial on a wide
ety of consumer sducation topics. .The 18 titles ‘in the series are .

.. "advertising;" "Budgctinz." "Compari-on Shopping," "Consumer Contracts," 5»'
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2 - 'Cqnsumer Rights and Responsibilities;” "Gredit," “Credit

.. and Homeowner's" ‘Insurance," "Housing;" "Inflation and Recession,".

_'23.

. considers some of the legal issues related to EFT systems.

-

" Eviergy Ctisis," "Finanging and Insuring a_Car," "Food Additivoc," "Health

“on. Food and Clothing," "Life Insurance," "Payroll Deductioni," “Personal - .
. Checking Accounts,'' and "Savings and Investments." Each package contains, =

" a preteat (which, 1f passed,’ allows the student to procecd to the next

'package) .in addition to an overview of the topic, objectives, readings,
worksheets, and a posttast. The toacher s guide for each package ,
" includes an answer kcy, extension activities that involve community
investigation, .and- diacussion quastions._ Throe to fivc hourl are noodod .

'+ £o” complete éach package. - -t _ | I
copmc WITH A~ CASHLESS socnm ' e
Publzsher * ' J C. Penney 4“
Publication date 1976 R 7 . . !
' .~ - A9 . .
Grade level V'; ' 9-12 ~ - oo
Reading ('rade) 1cvel 7 S

Materials and cost' Learning‘activitY'PQCket. $1.25 fv

§ubyect area(s) Home® economics, social studies

4

_Cohsumer economics focus C . . S
Gbping With a Cashlass Socléty intro&uces secondary students to the
electrohic funds transfer (EFT) system, As more and more transactions .
are performed through the use of credit cards and 24-hour banking ters .
mipals, students need to know how these systems operate and to under-

stand some of the possible consequences of their use. '

, Thia learnin& activity packet which contains lesson plans and

‘black-line mastérs, reviews ‘the evolution of computers and.the origins

of EFT, examines how an EFT system functions, ‘explores the potential .
applications f EFT systems wund their" implicatiOns for consumers, and ‘
The unit
~'should raquire. between five and ten class periods to gomplete. I;‘ .
engages 'gtudents in a wide range of learning activities«-among them
reading, discunsing, role playing, completing work sheets, and partici~
pating in valuing exercises. L
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24 ENERGY R

. . . .\ . . . . T . .
. LT y) [ I B
,

'. Author(l)/adﬁcor(s) S David LaMoine“ ::;m-,ff'j:[. o 4 ;Ef"

N Publisher . .| L _j‘w H. Sadlitr L '-3-'.;;[ e
“ . Puplication dste’. . " 1978° ... .. e
| Grade lével . " . | . 4-8 | - |
1iy Reading- (grada) lcvtl " 3 - e Lt ‘ .
| Materisly and cost - - _Booklet:, paperhound $1.2
Subject araa(s) ' ‘ i _ Environmantal studiou. sciche .
Consumer aconomics tbcus D . R S oot

R . . i

Energy is a 64-page booklet which deals with the energy orisis andu;'

the advantages and’ drawbacks of various ways of producing power. Rach

g section contains-a pretest, & readiﬁg, questions, and sgggeationa for
activities. The booklet contains much valuable information; if the*
errors in some of the maps and diagrams are poiuted out to students, :

‘the materials could be a useful supplement to the junior-high~5chool
or upper—elementary science curriculum. { ‘.
25. EFIFTY SPIRIE MASTERS QN BANKING r |
., Author(s)/edztor(s) -7 .Linda Dritsas . B
v' Publisher - J. Weston wa'-lch:'~
- Publication dgte j 1978 3 \
o “tad"e"l'evel e 9-12 i ' o . ’ . ) o
Reading (gra®) fever in‘dé applicable [\ -
Materigls and cost | ),Box Cbntaining 50 spirit masters and
< 8nswer key, $16.75 .
.Subject area!é)” ¢ ; Buginess education, ecgnomica,.hohe‘ R

.

| Consumer ‘economigs focus € |
These exercises are designed to familiarize students with sqme of
‘the-serviceg offered by commerc¢ial banks, savings and loan assoc?ziions,
and credit unions." The masters intlude questions and exercises .focused
on deposit and withdrawal slips, checky, and loan applications. Stu-
dents are required to calculate interest rates and identify-the various .
types of loans availabld. The exercises can be eésily'scored,¢and an
answer key is provided. ' _ . B
' Geared. to: high scllool students, the\manters can be used for review,
‘practice, or tesfs. Some of the specific topilos and exarcidaq included
are types of finanpial institutions, savings accounts, deposits, with-
"‘drawals, checking accounta, recontiling a bank atatqment, compound
interest,” loan applications, installment ‘purchases, ' trusta, -and safe

C : . ] N ;!. . ] I o
L. S - . . . ot . R ‘)’&&‘ . ‘ N C RS
W . : " ’ Y CONe gy . o
R—r r IR L : e o ' - .o o,
o . ) . w". L . . i 25 9( . ,., vy ‘\ W .
. C ] . . “\ . fow . L
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economics, mathematics, social studies ..
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. deposit boxon.
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Tho mnotcr- could be uaod as'a port of a. unit on money

and bnnking or poriodically :hroushouc thu school year as opocitic ntoqf
aﬂmu\‘ L . '
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ivmnmc A GOOD USED ‘CAR
'Author(s)/aditor(;ﬁ .
o Publishor b ,"

-

(."

".'Publication date .

' Grldo level
,Roading (grada) lovoll

Naterials and- cost

Subject area(s)

Consumer economics. focus

Written by 'a master mechanic and a driver oducation téacher, Find- |

: Changing Times Education Sexvice ..

3

Wilhiam rlctchor and Patrick x.11-y X

Divipion, EMC Corporation’

:1977" S N ‘.'.Q °
L

" Baok, . papctbound $2 65 toachor'

- gulde, free < ! . 5 -5}

Adtomotive shop, home economics

v

E B A L

ing a Good Used Car is a comprehensive guide to purchasing a used auto-.

mobile.

In addition to providing detailed illustrations of mechanical.

problems, it explains how to road test a car and how a car functions and -
suggests how to determine what type‘of car beot suits an individual's

needs.
typé.

27.

the, Fry scale.
gul
" taik
tant facts.
worksheets.

e in parentheses.

The 'booklet is clearly illustrated and set in larger-than-normal
The content would appoal to junior or senior- high school stud-
dents, although the reading level is at the second grade accordin
Every technical term is followed by a pronunciat _
In addition to short readings, the booklet con~

g-to

3

8 a variety of pencil .and paper activitiés dgsigned ta.stress impor-

O

4.
FORMS, IN YOUR FUTURE

'Author (s)/editor (8)
Publisbor
Pobflcation date

Grade level

Reading (grade) level

'ﬂq@effhls and cost
'~0
Subject area(s)

’ .,
\

‘Consumer eébnomiqg focus

The -teaclter's manual provides an anawer key for theh

M. Goltry

Globe - |
1977 ‘

7-12 ‘
5 . o b

Scudeht'workbook, $2.3f§,taqcher's '
guide, fr¢e; 12 cassette tapes,. %99.00

Business edﬁcation. career education,
economicsy soclal studles ™~

C, G

~

oy

DA .V(‘?"‘[‘
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'_.Qﬁ.ujﬁ R rorml inﬁrﬁ_’%'uturo vrovidtc,’in workbOOR forutt, lamplqs ot 24

.§~-';f  kinds of forms Whith'an individual Gan. expect ‘to encountar and till out, . zi_:;
", during a lifetime. Ahe uamplc formg,. whiéh age capias of actusl v | N
e : docun.nta, can ‘be prcacutqd in any ordar. . Bécause sdme of the fgrmb ' )

_.are‘truly "in the future" for secondary -tudcnts, a fact sheet hik-
‘been' provided ‘at the ougset on which‘:uch ‘student is asked tq imaginc
~his or her-status at age 21; thil fact lhctt iq usnd at thQ dhta v

. ‘basis for many of the. cnnuing axorci-ga. -

T Among the- forms provided are cpplicatiOna for a sodial aecurity
~ number, a job, a'driver's license, a charge account, a narriage’
LI license, or: union membership; checks; fedcral income tax forms, mail
Y order blanks,,and voter registrations formu. Each of the 24 forms is '.
L preceded by a section requiring students to define the terms peculiar.

to each form as well as helpful hints for completing the form. ‘The = . o N
teacher's guide contdins ideas, questions, activities, and a sampple N PR

. lesson 'plan that suggests possible tcaching strategiesy The materials
~ are sufficiently flexible to be used as a supplement to afy course
. which endeavors to prepare Students for the practical aspedts of daily

" living. They are eopecially helpful for studenta whoae second language
- is English. - . : _ R .

28 GREAT AMERICAN FARM, THE °.

- f \ . .
u.$ .‘epartment. of Agriculture

t ' Publisher _
I Publication date T 1977, L L |
_ Gradé level o \:h N & T B -
Reading (grade) level. S S - o - s _ 'ﬂf}
«  Materials and* cost Folder containi;g wall chart, 4, S,
' . ' ’ spirit masters, teacher's guide, free -
e - SubjeCt'area(s) 3 {al '

.Social studies’ : B «‘  o

‘Consumer economics focus A -

Designed brimarily for urb8n’ elementary Studentss The Great
American Farm provides basic information about the various elements of
agricultiural- production and their effects on the cost and supply..of. food
product’s. - The: pyogram informs students of ‘the place of the farmer in
-the U.S. 'economy and simulates. the problems and achievements of the
nation's farmers. The wall chaxt, which serves as the informat{onal
resource for student activities, can also be used as:a resource when’
'studying other topics.

v R ¢

. : A '
Activity masger 1, "“The Great Food Hunt," requirea students 'to -
compare the relationshipe between raw farm products ‘and-.packaged, R

processed foods purchased in stores. Students are also . asked to specu-
late as to why U.S. farmers are se productive. 'The second master, "What..
¢ It. Costs to Raise Food,' introduces students to the business aspects of

farming. The third ‘apd “fourth mnsters,.WMy Farm Diary," are a simula- ;' E

. ~ tion which gives students the: opportunity to underutan@ farming\ _
S deciaionl and. farming riska. S o T

. e, \ .
L S e s
B X

.’ X "'"".."'--'pii




X A $ B
Matoriall/lcudonc i Ay X
. The Grnat @mnricqn rq:m can’ bo taught in four or’ tivn clns-room s o
. -hours. The extension activities in the teacher's guide-can be used to: ERE
. eumphasize or rg}nforccfppdcitic 14.:- cxplainca ‘in. tht main. part of the ;* R
‘unit. g B . e A
29! " IvPLATION Amxm-.mm_;, R S S
' ""JFT.' o '.*'- TR Y, R R
5 Authbr(a)/cditor(a) ) °Staph¢n Lownll R B
: ‘Publisher , o J. wuton Walch . 0o T eoo T
- .. Publicatiop date S 1976 T e e R A D
““Grade level, ST 1. & S O ~/’i L s
Rcading (gzado) laval SR B L . V' v o : '. )
* Materials a§d~cgst I Studcnt book, upiraibqund, $3 25 " .L"gi"“-.-'ﬁn ‘ 0
; ~Subjoct'area(s)'& - ,.Ecopomics, nocial ttudies S fg“ﬁ” -.;4ff" '} ‘fﬁff
Consumar economics focul A A_. ._,V'p ' ...“ . ," ',/( Gl e Lo .;?!:
) , To‘consumerl, inflation moans that’ their apendablo doll ra won't buy
as many goods and ccrvicqa as they bought in ‘the past. Sinch inflation R L
will probably be with us for some time and students are likely to hava S
questions about the subject, this book is~a valuable.resource for e Lo
teachers who want to comprchend tho cnulas, effecta, and poasible cures f - :
of inflation. . Coe L . Frw . o S,
The book -has nine chtpters: '"Somo Fundaméntal Theories Concerningf ,
Inflation," "Inflation Up to.Now in the United States," "Inflation. ~ Lo
in Other Countries," "Past Attempts at Inflation Control," '"Wage Con- - -
.trols in &he United States," "Inflation, Evil or Not," "Inflation .and:
"the Individual Family," "Savings and Inflationm," and "The Nation and
Future Inflation Control." This comprehénsive, lucid account of the
problems caused by ‘inflation.can be used as a. supplementary fésource or - v
.88 & text by studenta who are studying economic cheory
IT s YOUR MONEY A cumm TO s.wmc AND srmmc - [ L.
a ‘ ' NEAN :
,Author(s)/editor(s) - . Georgb P. Morrill . , .
. ,‘. i -,"‘ L | - o \-. v
. " Publisher o Xerox Education Publications LA S
. Publication date . 1977 . . ' P L
: .,'Grade.Level - ' f9~12 N s I C _ -
"y ‘'Reading (grade) level 6 {.. . Y ‘.,' Lo |
. Materials and cost ...  -Booklet, 'paperbound, $.75 . ' B
e fsdbjaétnarda(s) ‘ 'Home.qconomics,-nocial*studies
:’. "CohEUmartéconomicS focﬁs . B, C .; ' . ) ,

,tising, credit, and investing. The readingu are intcresting and deal

K

It's Your yanay provides basic infprmation about pur&hasiug, adver-

)
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" with topics relevant to the lives of adolescents; however, no examples .

*  of mingority groups are included,snd: therd is po attempt to systemati~ -
cally develop consumer skills. Bacauce ‘of their -readability and high . .-
.interest level, teachers may want £0 ‘use theaq‘mnterials as supple-
menfary activities for devclo‘tng akilla and learning additional con-

“~tent." The booklot would requive ftom 10 to 15 clacs pqt;ods to
comple;e‘ . : - _ .

"\

Pt

T

h mm.cmc YOUR MONEY: A GAME PLAN " APPROACH.

Author(s)/editor(s) - Fredarick S Brown
' ‘Publisher’ . . ~ J. Weston Walch
' PublicationVdate D 1977.
:Grade.leyel o .9-12 :
“Readzng (grade) level . A: 7. ' .1
‘Muterials and cost S _. Student book, spiralbound 36 25
5ubject area(s), . Mathehatics, social studics

Consumer eccnomics focus C, E
Beginning with'a fairly simple-chapter entitled-“Intrdducing'uoné$£-
and continuing through nine increasingly complicated chapters (''Your
- Own_Game Plan," "Banks and Your Game Plan," "Game Plans and Bank
Services," "Choosing Bank Services," "Botrowing and Lending," "Esti-
‘mating Pay," "Savings and Insurance,” "Taxes," and "Tomqrrow's Ga
,Plan"), this book is designed -to ‘teach t chniques for managing money
and- planning.for the future. -Managing Your Money contains numerous
problems which require bdsic math’ skills as well as many discussion
questions and activities which encoura qgudents to explore their
. “values as consumers. - Solutions to prdblems are'provided at the end of
v:. the book. 3 . 2 St

. The book 1s written in nontecﬁﬂical language; it contains only a

few economic terms. .Abstract, nonmeaningful egamples“are avoided in
favor of real-life situations and problems which many students will face
-at various times in their lives. Students can use the book as a work-
book in a money management course, or a teacher may wish toyn use it as

a framework for a course in personal finance.

\

A
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32. MOD MONEY MANAGEMENT

publisher _Paul S. Amidon
Publication date ' z 1976
Crade Jevel, \Niﬁ‘lz (8)

' Readznga(grade) level ;v i
Materials and cost Booklet, paperbound, $.60

s




» mking(money problems and how to avoid them, budgetirng, buying deci~

‘I factual information. Each sectiqn pjovides students with opportunities

AAthor(s}/cditor(s) L George P, Mortill Char;ps L. Cutler e
 Publisher - - _-i.'" Xerpx Edutgtion Publications . - .f,__ “"__"1;'_ SRR
Publiéation'datd,r - ‘; 1975lg'- - T L _-: o ! P _‘l.:‘nt“fﬁ
Grade lavel" A 9-12 e, e B B
3 VReading (grada) lavcl o 5 i oy e ST - f B
_ Materials and cost . 'Booklét, paperbound $1 15 : L . - o
o Subject area(s) o ' Home economica, social studios , o ‘
Consumer’ economics focus B, C, o
" | HThe Money Book atteﬁpts to provide students with aicompfeﬁensive' 7 - l
"~ approach to financial wanagement. It helps students prioritize their _ Y
feeds and wants and budget accordingly. -The content\covero advettising, . .
. fraudulent business practices, .the dangers of mail-order purchasing, . .
obtaining credit, planning for such wajor purchases as automobiles and ‘
homes, and various approaches to savings and 1nvestments. o,

re

.ﬁﬁ'f'i 50bj§¢£ area(s) . . SOC1ll &tudi&l _
. Cbnaumnr oconomics tbcus - A..C».m (. c ‘:* R ‘;[,*_'_:ﬂ.i,'

_..-‘ '.,“. .‘

N ' Nbd ancy Mhnagtmunt could be used ‘as’a workbook 1n a coursa on.
‘personal economics; though the treatment of’ each component in this’ 28-
page booklet is brief.’ 10rglnizod into lcctionl focused. on- decision .

8

4

. sions, consumer protection, borrowing, insurance, saving, and using. o . o
bank sarvices, the booklet contsins g mixture of 'thought questions amd . = . . ¥

i for problem solving, and important’ trius and concepts are isolated _w' d c o
~within each section for idcreased cmphnsia. The booklat would be’ gu e T
~'iable ¥or a unit 0T’ a. minicoutse. - : e o

33, MONEY BOOK, THE: SAVING AND SPENDING e

The-primary instructional strategy isgreading and discussion. The . :
readings, which deal with topics relevant to the lives of students, are .
-written-in a light, catchy style, at a comprehensiog level low enough '
for junior or senior high school stiudents who are reading several years oy

'behind grade levelsy Although the readings are accompanied by questions, i
teachers may want to supplement the booklet with additional préblems and ‘
activities. _ _ &

34. ,HONEY MANAGEMENT - X o " .

v ' o . — R T : ¢ o )
Author (s)/editor(s) Barbara Négﬁitt';f | _
Publisher - Milliken . T,
Publication date 1977 |
Grade level - o 7-12

n.:jéti“




| Raading’ (grade) Java;-Jai-f‘Not opplicable

L

| ﬂuatqriala;ond.ooat S . Booklet’ containing 24 lpirit mlltorl,
T skas T L
Subjéct irab(s) A "flulinQAs .ducation, mnthematics "

-Consumar aconom;cs facus ".C o ~'f o L
‘All of thc 24 lpirit masterl in this set of matorials deal with the
. financial 1ife of the mythical Bcnaon family during a six-month period.
"Students have the opportunity to watch the family's situation change ..

- during that period and compute income. and expenditures.  Designed: for-

‘ students. with reading difgiculti;s, ‘the exercises provide useful sup-.
plemanta for instruction, review, or’ tecting.~ e

&
"\ ' ©

n

B uounx,or YOUR  OWN

'_Auth&f?o)/eoitor(s) f;._r Grace W..Wéinstein

" Publisher . . .. 'E.P. Ddtton . 7?" o
. Publxaation date IR 1977 _7 o B f'.f : }15
- Grade level "“_' '3. T 7-9 V‘ o .
Reading (grade) level’ .8 _ o o
Materials_and.cost‘. - :. ‘ Student.book, nardboun&. $7.95 . ; _—
' Subject ‘area(s) o Home economicgﬁiSOcial-utudies': -
Consumer economios focus  C - ﬁ ' ;

.

Now that you have some money that p all yours, what are-you going
to do with 1t? Money of Your Own attempts to- answer  that question for .
,young consumers 4n a simple, straightforward manner. The author not
“only covers such routine topics as decision makipg, budgeting, credit,
and gavings ‘but also deals with vajues and ‘the rights of both the teen- -
age wagé earners’ gfd their parents. Because the book does not treat
. consumer topics in sufficient depth to be used as a text, it 1is useful
primarily as a supplementary Student resOutce.

L

36. "READING FOR SURVIVAL IN TODAY S SOCIETY VOLUME 2,

a IAuthor(éS/bditor(sr . Anne H. Adums, Anne Flowers, Elsa E.
- : - Woods e ¥

Publishe{ _ f?' ' Goodyear . | ' "o

. Publlcatlon date 1978 . . ¢ D f o
Grade level® o s : '

.- Reading . (grade) level . « Not appliouhlo Wl (

- Materials and cost Book, paperbound, $8.95 g
'"$ubject.oréa{s) Lo ' BaSic‘mathematics; businessteiucatipn

o~ o - language arts,” social studies
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.. Consumer economics focusi PW, By oL o h

. 1)
2

, The volume was written to address’ a need for developing reading. -
" skills among high school students and others who might otherwise
. functionally illiterate. Intendad:for-use as both: a resource for _
_ - teachers and a text for students, the book has much applicability to

* consumer education. The 18 modules are based on everyday situations

' . and - items with whf%h"ddulti'huit;cop ! -apartment leases, advertise-

‘mants for foods and home furgishings; automobile ‘purchase contracts, .
bills, credit cards, postal ice” forms.. The modules may be used -
independently in any .sequence e.1

contains an;introductory. text, questions, key words and phrases, |

extension activitieés for two or more students, and a self-evaluation

. For students whose leéond'lqnguhgd'is:EﬁgLish, the materials are -
- especially helpful. ' S . S

checklist.  The pages are perforated for easy removal and'rcprodﬁ;ciongf'

S _ _ . e’
37. READING WITH & PURPOSE - o
"~ " Author(s)/editor(s) . . thn.S.-Simnons,’Francis.N. Millett, Jr.

remain .

G

"Each one.is about. tén “pages 1ong~and',fh.

"

- " Publisher -;. Harcourt B;a§e Jovanovich:
% » R e ' ~ - ¥
Publdication date N , 1979 o ! _
. Grddc,levgi 7-12 . o - - _'; T

.Readibg-(grade) level

Materials aﬁd‘cost :

Not applicable

Student book, papefbound; $5ﬂ§5; o

" tedcher's guide (ﬁorthcoming)

~ Subject area(s) °  Language arts, socidl studies

‘Consumer economics focus c,.E, F-

Because the teacher's manual was still in preparation, no rationale
statement or list of objectives was available for this volume when this
sourcebook was written, but its purpose is clearly to help students with
reading problems develop skills for dealing with the pany kinds of forms,
labels, and documents in common use. Accompanylng eéadh of the 93 sample
forms are explanations of purpose, abbreviations, and related vocabulary,
along with exercisgses that

ment.

require careful reading of the relevant docu-
[

38. REDRESS: EXAMINING THE ‘ISSUES .
Publisher ! J.C. Penney » :b-
Publication date’ 1976 o K
Grade level ’ 7-12 - : _ . o _ !
Reading (grade) level 5 . "N
Materials and cost E::rning activity packet, $1.25 . = °
4 ' v <
\ v & ‘ _ e .
& "I, ' 32 . s 36 -
) &
. S ' . N
' . oy o A N B .
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Hobe economics, socisl studies . - - il
. 'icconomica focus Bf. “-'.' IR R S o
Thio learning packet, containing six duplicating mautars and B ,:-L'; ;

S teadher resource materials, examines the area of consimer redress, . .~ ' ..
It is designed for use with junior or senior high dchool atudcntn and . . P
toquircs ‘about five clnss periods to'complete. . S

.l The initial activity is doaigned to help atudintn understand . ,3 ‘_u; . ff
' why consumer complaints are & problem iﬁ ‘our” society. and to fdemtify ==~ = - s

'+ some of the.factors that contribute. to the frustratiom felt by many
- .consumiers. Additional ‘activities- are focused on reading about formal e
“and informal redress procedures,.writing a script for a radio or TV L o
~advertisement, role playing a variety of coneumer complkiut aituncions, : :
and writing letters of complaint. Provided ih both English and Spanish
are & glossary of consumer tefms and a duplicating master of small
claims’ court procedures. Most of the materials can be - ‘used by students .
with poor reading skills. S S , _ o S

39, STORES . . o el

AN ' '/_

; o Authoz{s)/edito%(s) '“.- Alvin Sehwartz _ | :: g; _ ’
Publisher o -Macmillan R L "ii _'*‘ Ib ;'
. Pub@ication date roo1977 o e : ' e
J . Grade level BRI 3-8 - a
_ ' Reading fgrade) level: ”:  6/7 )
s 7 Materials and cost: Student book _hardbound, $7. 95
o Subject area(s) e Social aCudies ) : o Cox ‘ﬂﬂ-’ 
| Consumer economics focus 'A T P _— , o '_"‘“ o :~Q
. . - - | - RN

' The author provides a glimpae of what goes on behind the scenes in
. more than 30 differemnt ﬂlnds of business establishments, including a
florist shop,’ a bakery, a-bank, a.dry cleaner, a car wash, a beauty shop, a_ .
. movie theater, a bookstore, a gas station, and a shoe store. The book - ' Sl
"+ . gives the reader an opportunity to learn how matkets provide information
about goods and services and bring buyers and sellexs together. :
Included in the book are a recipe for spaghetti and mweatballs for
oo '200 people as well as 1nstru¢tions for making an enormous banana split.-
40. STORY OF_BANKS, THE - )

\

. \
oo oL

ﬁﬁ *;" Authércs)/edikor?s) ' ; C.J.. Parnow? SR ,
-~ ~Publisher ‘.: ‘- - Federél}Reserve Bank of New York ' R 'Ay>}
.Publication date R 1979.&: ~ T | |
- Grade level A 7-12 :' ' ' ’ ' _
Reading " (grade) level 2 P e » ,**Tf




~-,aconomic growth, and balance of trade and the relationship between tho‘

Ry

. “‘4.‘,‘-‘ . y o .‘-:,‘ e . .,} ‘/;_4‘.‘”. . -‘ . iy _-,‘“,,‘ .;, . et ',‘..:,' P .,\," ) ; - . ‘ Lo _'.‘;, ~ . " T
. PR s Y : ?7; - 5*5‘ =

U&t‘ri&“il and Gﬂit I':BOOk.lﬁt, Pl\P.rbOUst fr.. ' ' . ‘ -

'HSubjOGt atoa(s) L Econamicl ' : i T;, i

. :conaumr ccodonics focun ' \A, C, I . % B

"whc Story ‘of Bankcwpsaoanen»vtu-coui”ﬁ‘
. tion of the, origins and putposes of banks.

Althoush it briefly m.nciong : T

_the ‘services banks perform for. 1udiv1duala, wost ‘of ‘the text is focused Do T e
“on.the originll functionc ‘of: the tadbral .:reserve banks.~ Adong the tOpica.- ST
‘explored-are the. role of banks in dealidg with inflation,*qnbnplbyunuﬁ, ' L

fedaral :reserve bank.ind local banks..

. .the.evolution of banking from the Greeks and ‘Assyrians through

One 'sadtion of the book trices -
dic?pl

Europe ‘to.the presént-ddy United States.

Conaidorable attention ig’

'f, devoted to the evolution of the fqdcrul rd-crvo system and the problems’ .hi'“f'A S
" that had been caus&d by unrdgulatdd state banks. Claver puns and.illus- - S
“trations - contributUato generating student interest. Thia material wOuld IR
be particularly appropriato for -tudents with poor roading ability. : o
41 srou or cuzcxs THE L ,; R A P |

- o . . o toe .
_Publisher . 7] . Federal Reserve Bank of New Ydtk o PR I
Publication date o1 o o
) _4:ﬂGrade lpvul f' 7-12_A;_ f‘_i.' s ;y o o . }iﬁf
'-'Raading [grade) level ,.-}”Z : e s '_ .
- Materials and cost ' Booklet, paperbOund, ftee e ¢
Subject area(s) * Economﬁcs . ".-. o T
wConsumer pc-nomics focus AT P s -
. . . . ‘l . . . -.
The Story of Shecks ‘is a comic book that explains what checkbook - o
money is, its origin and: evolution, how check clearinghouses function, N _f"
and how to write a check.- The humorous writing style and illustrations . -
should stimulate student interest. This material would be mos useful A
a course introducing the concept of checks to juhior ‘or aenion’ igh sékbol ' 4
~students who read below grade level. 5 o N 7
. o R : T N %._ LT e !
- '°~'.",3 SE
“*" 42, sTORY 01{ MONEY, THE S N
. : _ ‘ o . - : .
Author(s)/editor(s) *\D.H: Friedman, C.H. Parnow ) toe } L .
. Publisher | ' " Pederal Reserve Bank of New York o e
) Publicatiob'datg 197 s o , _ L
" __.Gradé level | 7-12 T B TP &
' Reading (grade) 1eve1~' 8 . _ ' o '
: Materials and cost . . Booklet, paperbound, free '
e SubJect area(s) 4 Economisq.l
= | . 34 R N
¥ . L oY ‘ ' 88 . REE IR
PN . ) K , l_ \ N * v ) .. N ', . - i ' o -.
e . ' .




| “ contumar aconomics focua ‘ 'A.'“' T T W .
._;‘A “'l . . The Story of Mbncy i- an informntive comic book- which dencribhs how .':'fﬂ?t?
) ' money circulates, the origin of monay, barter mercantilism, Gresham's. - ..,
.~law, .banking, and the operation of the foderal relerve syltem. Clevq: RIS S
—puns-and--illustrations-enhahce—its—ap < chssr—

L (’ " ing directions, creative to,chere could uae this mntetiqlfas in. intro--5“ L »fﬂ~' .?%
. diction to-a more detailed study of our monetary system. It should be . I
. " most ueeful with junior or senior high school atudenta who read*below
o . grade level. : o o S : .
.. 43. TEACHING ABOUT ENERGY AWARENESS: 33activities \ Coe
| | | Author(s)/editor(s). - .~ Namcy Dille o R .'”f__“
éubliehot - S Center. for Teaching International '
: . ' Relations . - . :
. . . L A % 3
Publication date = ‘' 1978
_ A Grade . 1eve1 . TN 5-12
e ' - | o Reading (grade) level . 5
- Naterials and cost . Student book, p perbound $7.95 . ;“
. Subject area(s) . Economics, honsreconomice,'social o B
) Lo C . studies . E . oy
' Consumer economics focus D_' ‘ ) | '

T : o . T. S L R
. .

A - . . Each of the var!ed self-contained units in thie book ehould require.
' a teaching time of from one to three class periods. While no special

.~ teacher training 1s needed, an interest in environmental or energy- _
. relatEd topics is helpful. & - ‘ : .

The book, which can be used most effectively in grades 8-12 is -
‘ intended to supplement existing curricula in environmental education,
but 1t can be easily used in consumer education courses. The units can
be classified under.the following ‘headings: energy consumption, energy
congervation, alternative energy sources, and energy and the environment. -
"Most of the: units require the student to make a valuq decision tegar ing
the use andv conservation of energy.

¢ The activities are designed as diScussion starters, sources of
factual information, or stimulators of critical thinking. Each activity '
1s accomplished by .information about objectives materials needed, and . e
.'procedures to’ be followed \

b . e

o S The materials have baeen evaluated by teachers in various school
B . ' systems, and an evaluation form is included in the book for teachers to
I compiete and return to, ‘the publisher.

<
<
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b4, UNDERSTANDING OUR ECONOMY - . e o

“”_Author(s)/editor(s) ‘ E: Richard Churchill, Linda R. Churchill f

T .




Publisho; oy
,Puﬁlication‘dato"' A
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olof,. ) fi_}Grad7 lovnl ~9712‘. ﬂi'5 o R _‘ e e
« : _“._-natoriula and cost _’*v'it. studcuc book -piralbound $4 25 ',-“{1-11;" ) ;
AR ": Subjoct«aroa(s) R 80cial atudiel o | : o
S f}]Consum.x qgonomicq tbcus ffA;; po 1 o fJ . AT
.. ynderstanding Our Econony. presents a conprehonlivo vicv of ccononio 1:';[3f;'4 Ry
ST . .theary and practice. The titles:of its‘ten chapters are™ "Supply and o
..., Demand,", "The Stock Market," "Money and Banking," "Credit, Dabt, and . = . w000
. _Slvipgs," "Inflation, Recession, and Depresgion,” "The Role of Govern- - T o
* © ' 'ment," "The ‘Interaction of Business, Labor, .Government,” "Our Place in * '~ .. 2
. . International Economy," and "Ecouomic Charts for Intdrpretation." Each; .. i
. chapter requires students: to ‘read,: think, and answer questions throughout ' ‘ o
tha text.x An intnoduCtory chapter and a gloslary are ihcludod, wovoLs H
‘ : This bodk is really uore of -a workbook than & cextbook. It 18 o ?f',; X
e 'written in a terse‘style, and a teacher wouldgpeed some background ins -~ . U
A .. basic economics bafore attempting to-use the materials. Howcver,.it IR Ca
coo would be useful as a resource or toxt for ncnior high students. - SRR Y
| _o-. - . | ‘ . . .'.. __'_
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AQVERIISING MESSAGE$ AND You ;-hf.f

K }.qulishsr . j '~“ Globo Filmscripl (distributod by
o ' -E~."J‘ Coronet quis) .
Publiostioq dsta o 1979 . ”_": ,
Grade lovolN R ? ST I L |
Mhtarials and‘¢ost'_-; - _Bpx containing 4 filmetrips, 4 -
S Y e .csosotcis, 8 black-line mawter
y Ibl. .+ .  teacher's guide, '$75. 00
Subject aras(s) L Lsngosge arcs fi; =
. —fICOnsumor economics focus  F _ ;f”;ﬁr‘

'Qm 1- better to trsin young pOOple to'use advertising wisely than

*to have, them' used by advertising' is the underlyingqthomn of this pro- - -

' gram. However, this rationale may be less ‘apparent to-the viewer than

the fascination of watching how sdvortising mosssges are creatkd,
.developed, and targeted. :

Advartising Messagas snd Ybu is designed to introduce studaiits to
the .people and processes involved in creating commerciala. The four

titles are: "The Product and the Message,' '"The Audience and the Hos~"

~ sage," "The Medium and the Message," and 'The’ .Sponsor -and the Messqge.
Together, they show students the complexity and challenge involved for

'sdvertising agencies in underitanding why people buy a product, identi:

fying the properfaudience, selecting :he best msdium, and developing
the appropriate 1msgp for the sponsor.

. Each filmstrip is accompanied by two reproducgple activity sheets

which, slong with the filmstrips, should consume. eight to ten class
- periods.. The activity sheets ask students to emulate some of the
processes which advertising ‘agencies use in prepariAg commercials, s .
critically analyze ‘current advertising, and design some ads of their
own.” The teachar's guide summarizes the contents of each filmstrip
and lists pre- and poﬁt-screening strategies, thougﬁ;it provides no -
script. > . _ . v
. S . » s ‘ fl ‘ . o
o : L 4 N S
_ 46. AMERICAN CONSUMER, THE C e e w
: , & ‘ "
* Author (s) /edito}(s) Wayne S. Brown

Pyblisher . Encyclopaedia Britaqnica Education
) COI‘ p . . b

Bublication date 1976

| Grade level ., . . 11-I2
Reading (grade), level. College S oy
Materials and cost ' Box contslning 3 filqstrips, 5 cas~-

settes, 30 resdurce reading.booklets, . .

teacher's. guide, 414 spirit masters,
64 miniprint cards, $133.50

33




“can SOciety, of .which each uni
; has-racurred throughout American’ hiutory.- This wnit . is a nophiluicutodm\ T
- activity-oriented program conlilting of 15, 1¢3nonu aloug wi:h optional ‘"'ﬁi_‘ PRI

’cotts indicate the ptesaures exerted by nQngovernmcntal agencieswon

to irterviews with actual’ personalities. associated with the .consumer :" . '
. tovement, amtl seeing replicatinir of actual advertising. that® has been - '
che s!bject of momplaints. . - e : ' I
47. AMERICAN ECONOMICS sysm? THE ) - I T
, | | . . , L . ‘

: -.Publisher ‘ N , Society @ Visual Education ' -
Publlcation~date\\‘ - 1978 ' o .
Grade level - 912 A | |
Materials and cost Vinyl binder Eontaining 4 filmstrips, .

' ' ‘4 cassettes, teagher's guide, 24 skill . ‘ .
-}' ' extenders, $99. 0 ) . . Ty
- Subgect drea(s), . -*" Business education, economics, soclal
e studies ' :
hConsumer economics focus A ' S e

'1nterdepeudence of business, consumers, and the government ig stressed
~1in-all 'segments of the program. Each of the four filmstrips presents '

‘1Subj¢é¢ aroq{a)fﬂf'_ S 18y :
o T T tudicl\~
,aniqurwaqonoaial?tqupf", 'F, w

art of &’ soridt. Onsbing Illull 1n Amqgiy LY
t is ddvothd td 'an important issue: thaty, Lot

. The ‘)\merib'an‘hsua;i 18 g P

oxarciues which can expand. thie 1cngth ot agqh 1¢nuun. BRI . S
' The kitkexaninca the three devices mogt: commonly used to- ptotecc BRI fy A

' the.consumer: laws,- regulatory. agencids;, and private-cdtizen action. . .. Ny el
Such laws as'the Meat Inspection Act -of 1906 and’ the Wholesome. Met Act ..~~~ - i
" vof 1967 exemplify a recurring use of lav .for consumet protection. Ragu-' L
lation, as illustrated. by the operatiofis and -limitations of the Pedcral L LT
"Trade Commission or the.Food and’ Drughdmiqidtracion.il dilcqlocd in . ey

connection with Wonder Bread, aspirin, and ciggrette advertising. Self-. . =~ . &
regulation by industry is shown by pans of an‘activity related to movie . ... - R
- #atings.( Descriptions of the work of Nader's Raiders and citizen boy- . _ | L

behalf of consumers.~ . FE : . H\\u . \\; ,“f

.. The teacher 8 guide provides directions for interwaaving the audio,.
viglial, and print components of -the.kit. Specific discussion. questions ST
are suggested, along with student activitids ‘that involve essay writing, = . - -
réading, small-group simulations, role play, games, . and analysis of, - : '
current .advertising. All assignments’ provide an in-dépth study of the -

“1ssue ‘at hand--for example, reading gctual laws and stntutes.nlistening

' 4 -

' The purpose of thHis" unit is to, intrJducg students to the nature,
organization, and structure of our free enterprise system (more _ i C
accurately described by the developers as a '"mixed economy"). The ‘

riview of :he coptent in an easy~to-follow mannet.

Il \ N
oot p P [ o, P . '

.
: ! - B o
. . ) S , :
N N . - - N v -
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N Thd tigpt'tilmntr;p "Thc Fthc: ’tcrpriao Syltqm." oxplainp whdt o
e ;_L - sin"aconémic system is, d-ccfibcn the -

L in features of the U.S. sconomic " -
‘f;,-fg,,y;syntcm And thonh of plannid oconomict dluocrltic ioeilliut ccbno-»'

/ /' i ".‘»t.m 1m:rodu"ctd-..

A "Thq nolg ot Bulincon“ Bclcribct :h- prablcm- bclctting buaincla .
Selii  -1n odr ncoﬂbuy #nd suggests solutions. .Several types of business . . . - S T
VIR organizacion Ara.dc.cribcd. and ltudcnzl are asked to resesrch a~10cal S
Ll s business tp' detertiine how decisions affecting it are made., - Thpy also -
o *“"”--leatn about fedcral lavs d-nigned to preserve compctition‘ o

o " ,The third filmu:rip. "The Consumer's Role."'deqls with.the -
' T .ptobloms faced by consumers and solutions which have beéen’ 1mp1¢monted
. or proposed. Advertising is a mnjor comporient of this segment, and -
- students are asked to role plhy situations-related to comparativc
shopping and consumars fhactions to advertiling. : "N

Finally, "Qovcrnment and the Economy".presents a. history of the: L
U.S. economy from the days of laissez-faire policies to the present, S
including an explanation of busiriess cyclas and a raaliltic preoenta— N
tion of current economic dilemnah._; . :

. "

Suggested student activitiss invglvc ‘field trips, research on
federal agencies, poll taking, and debate. The: skill-axtnnder packets
require students’to define and examine economic terms and concepts, con~ .

- v8ider, why they buy what they do, apply filmstrip content to problems
posed, interview busjiness persOns in their communities about current
economic¢ or financial problems, question advertising pifches, research

_American economic history, apply knowledge of federal laws to realistic °

_ , situations_ and,define the acope of federal ageucies,and commissions. S .
. i . ° Py . , M _' 9.

: + 48. BE A BET&ER SHOPPER. BUYING IN SUPERMARKETS ‘pIDE PROGRAM

L] [y )
v . Author(s)/editor(s) . Heinz B. Biesdor , Mary Ellen” Burris,
: : - . Josephine Swan : : ,
Publisher . , ‘:Corneii University f:“‘_‘ o L
%Q e Publication date - - 1977 ! ; _ _',3 a DR " ‘\'

Grade level - . 7-12 . ‘ ﬂ;f ~,

M&ierial& and cobc%»: Box containing 140 slides, teacher s .
. % . - gulde, set of" 31‘ record sheets, mis-
) . ;[ . S t. cellaneOus other materiala, $45.00
- 7. - : (107 discount on orders'of 10 or more); . .
T e SR L S teaching kit without aslides," $6 00 . L
. 1  | ‘f  + Subject area(s) ' ‘i' ‘Home' edonomics
| lConsuﬁér éCOhomics focus E. 2 0

C @

_ * dhis-kit contaips .a multitude of activities employing a 'learning
by doing" approach. Designed to develop and improve supermarket shop~
ping skills by pointing out the values and rewards of planned spehding,




el ‘The” program is divided into. throe.part-.? Part 1 dilcuo-oe how
: jiw_:.ﬂw-efsmilien spend their money and teaches cost/size qampariconeJ(-lidec .

ST - 1-45) . " Part 2 (slides 46-80) deals with labals and product standards.
A The advantages gnd diiedv.ntagen of. buying store brands or name brands,
;. " what "specisls" neen. buying meats, poultry, and eggs, aund etore di-- :
. counts, form the lubltunce of Jart 3. (s1ides 81-140). _,_3--_,4 .

o The lo;der't guide\ vhich {ncluded a script to.be ‘read.as. ‘the
slided are shown, suggests 13 group ;ctivitie- that require students
. toprioritize valuas, determine unit prices, ‘shop compautively, examine
advertisements critically, record price variables,.or read labals care- -
S ~ fully. Several quizzes are included in order to ltimulate diecunnion "
£ and provida useful information.’ According to the developeri, the pro-. .
‘ gram should be presentad in a letiet of thre. clala l.l‘ionl of bout Ny

. ' H -,'m '.'Y"l",‘,{i"w',"v.r;vmr STy, N S un:r' LAY ARG ‘Q"’.:”F","
’ ’. ‘., s ‘ ’-.A‘ ‘ S ."‘ ,-;.‘v“, ".._‘ . A " ' , . . ’:' .: & ':, "
S i " N
iy _.," : .‘,‘_." ‘ o - . ‘ ‘ . i
B AT R . 5 < Lo
4 e i s BRI ; e T ,
N “4.‘\_.\‘. (! . . ’_ .\,.
gw;“f"';'ﬁ'j‘the kit aiqo enphnl;:el fnmily participatton dny deciding noney mltt.rg,”.'; o

[

B

. s

¢ .

3 two hours ench T e e
.o . ( . ; ) - s r ) C e | ._..
49, BUDGETING YOUR'MONEY_ ' Y Sy e e o
_ Publisher ' ‘Society for Visual Education
Publication date -~ = 1978 ' )
. Grade . level T . 9k12 ¢
'.'Mhte;iais“andﬁcost ;f{ B Vinyl binder containing 4; filmstrips,_~

4 cassettes, 30 skill extenders,
- teacher's guide, $104.00

~ 'subjact'&rea(é) g . " Basic mathematics, business. education, )
: o economica, home economics

Con umer economics focus £

Teaching students about budgeting and how to budget can be an
unexciting exercise, filled with columns of figures and based upon con-
trived or unreal situations. Happily, this series overcomes these prob-

« lems and gkved a careful, thorough, yet interesting presentatyon of all
the aspects of budgeting anyone would need” to know.

«,

, ‘The filmstrip titles are "Why Budget?,"” "Planaing a Budget," "Living
With a Budget," and "Revising a Budget.'" The .teacher's manual provides
scripts and prefilmstrip discussion, questions which ask students to
define thelr personal goals and valQes, estimate family expenses, exa-
mine good buying habits, and antieipate how inflation or a personal
erisis could affect a budget. Pos\filmstrip discussion questiong are

! alsé included, along with. suggeat{ons for'classroom activities that pro-y
mote thinking, inquiry, research, and.community fﬁvestigation. - The skill
extenders incorporate vocabulsry development, analyses of goals, problem

* solving, record keeping, and examination of Department of Labor sample
bUdgetB- . s, ! . ’

.
H .

a

“ The ‘matarials would be useful for either urban ‘or nuraL students
and for students whose First language is not Engkish. ‘From ten to
twelve class periods should be needed to complete the series.

"
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L Publication dltl“

1976 . '.' ,-'- . _ .l K r"
. . . Grade level

-~

9-12 '- ' \ o | '..4'  s -

Box'containing 2 filnntripn, 2 CII:\\\N:

- n_u‘oxia.u_ _ind'-qdjt' |

o Subjoct arcc(i)
_Consum,r oconamies focus

.

lcttal, diacuasion guide, $48.00.
Economicl, opcial -tudica
E,- e e

ot d

Ll

T ;b;-'auvxnc: A HISTORY. OF' cousuuxnxsu *'ﬁ*{ R f?5f;*‘*w Co
.«~ii-’- » Publiahcr  Current Afhuira riqp- . i v

The two-part aound/filmutrip program appro;chos cOn-umuriam from s

historical ‘viewpoint, dividing the hist

oFy of ‘byying patterns into two

peridds.

' "Buying Values: 1890-1945" shows that. purchases ware once

‘sought and made only iy relation td a lpccific n.td-pr9ductn matched o
. - " needs.  Beginning with the 1920s, however , ‘Americans. began to abandon ‘ '
5 -7 this practice. "Needing to Buy:. 1945wPrelent" explains that Americans
o ' . now tend :to buy images rather than products; that’ they sedk status, X L e
' escape, or-ego fulfillment through purchasing, an& that they have dig- AR
‘torted the meaning of luxury by confpsing luxuries:with necessities. e
. .- The filmstrip also deals with the escalatiod, of credit, recent develop* e
: ments in. buying patterna, ‘ahd the effects of\thc consumer. revoiution f b -
o L on U.S.' 1ife and economy. The .roles of automobiles, ‘television, tourismw,
he . ... and advercising are particularly emphasized. The tapes require careful f'

N 1istening and need to be repeatcd at least’ ohce for full understanding._,
[ ’- V ., i . ! . 4 .

' ' - 51. BUYING INSURANCE WHAT' S THE RIGHT PROTECTION FOR\YbU?

< . Publication date

n

Publi;her R 2?;2GG1dance Aasociatcs
1979 -

a

oy

Box containing 2 filmstrips, 2: caa-

Py

- /Mata:%&ls.ﬁhﬂ:cost' R

Subject areq{é)

1]

settes (or 2 33-1/3 rpm rOcords),

' teacher's guide; §69. 50 -
v Buainess eddhation, economics.

ansumek.eco‘omicé focus

B

-
3

'\ .

Y

\.

”

On the aésumption that many people are not equipped with the . ' 'L
information necessary t6.make correct’ cholces id purchasing»vehicle, L el
* Homeowner's, health, and 1life, lnsurance, this, program s designed: to . ' ' L
" glve viewers the gonsumer- skills necessary 'to' analyze insurance '~ . .
questions in a rational manner. Part 1, "Vehicle an& ‘Homeowner 's- T
-+ ° - Insurance,' introduces” basic insurance terme,‘deacribes various: types Loy m

v of insurance, and provides a detailed explanation of cost factora. The' RENE
proper;procedure for anding ‘the, least-expensive adequate vehicle 'g‘-. SR
insurafice is discussed in _genetral terms. .

life. insurance, major medical ‘insurance, wafl ‘{nsura

e, national hedlth

insurance, and health maintenance organizations.
buy life insurance - is. dichBled, .and the various types yf policies

v \

«
PRI

4 A

N

o ‘

Part 2 exaa?pes health ‘and .

How, when and why to

' -.\_ e R ‘.. X . ] N . R é‘\ 43 oo . . ' v ] . w
. . " ° . N . o ) Al . . . .
. . R K N _'- B . . " \ . Lo :
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b e e e R R fT;ﬂ ﬁ“ .j; a“*m
”ﬂghu/?ﬁd&t BT TR N o [EATTEE
'A , . . . i » SN ‘ | ‘% B o ' ‘ y‘ 3
ave 11ab10 are duncribod and cvaluatod., Hownvor. viewers’ are lnft to ““f!.';'f SRR
gyown decisions. The teacher's guide provides a glossary,’ dda-
-¢ussion qUestions, and ektension activities which i orporat. panel v o p e
,.discuuaionl, outoidp ppoakori. rcsonrch pnpera, and cbctc, L i ' L
.52, cousmmn Anvxn'rxsmc 5 - o
| <
: fxpublishcr . ﬁf,. Vo
'Publication data K o
"garado level | Y F
... Materials ,!',!?d CO'f-' L x containing ﬁ,lmatri ca.suttc, e RU
“ ' o, black-line masters of 8) otudcnt work~ .. e ol
v L shcets, wall pootqr, tanghcr s guide, SPUEEE
] “ R /$7 00 - : i o
 Subjact area(s) = - f Bupipnss education, homie &conomica, S
o | social atudiee T ' S "

.L ness -on business prtctices."l The authors clalm that advertisi 1 holda

¥

AVN

e

. -COnJQmer‘cconomios‘fbcds X o e

Much of - e material in conlumer education tends to present adver-
tising in a nd ative way, poifting out the false and misleading claims
made in its name. Here is anothar approach--a juatificationxior‘ ver-  °
tising created’ because of a perceived need "fér information fr m osi- - - .
'down prices because advertisiyg lets potential customers, know that a
“product is available, thereb atimulating the manufacturer -to mass pro-
.duce the product~-which, in furn, lowers uait cost.: The kit- ezgmines

advertising from the viewpoints_of both cogsumers .and manufactuters. .
Befoge being introduced nati nally in the 1974-75 school yeat, rhe kit
. was field tested with high scheol teachers ucrosa Ehe country. | ;

[ T
The filmatrip explains how market research manufacturing, and .

advertising are interrelated, using shampoo as the .product’ example. The
.steps involved in and the consideration glven to creating teleGision .
commercial are detailed: obtaining facts, designing a strategy and the- o
commercial itself, dbtaining legal ‘and network approval, producing the - <{'
commércial, testing it, and planning what media to use. The teacher's : '
manual includes chapters on the history of advertising, .case histories C : N
showing~how advertising gorks (with Procter .and Gamble productn),\gnd
information about how-advertising is created, integrity and accuracy.in -

. advertising, and careers in advertising. Each chapter 1is supplemented

' by~suggestions for activities which require students to analyze and
evaluate advertising, create an ad campaign, solve a crossword puzzle, °
and investigate employment opportunities in. the advertising field.
Additional-suggested activities involve role 'playing, interviews, .
research, and use ‘of resource persone.' An audio script, a bibliwgraphy, A

. and'a gloaaary are also provided’ in the teacher's guide.

P '
\ - o + f
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" “various ‘methods. of repayment- of credit:

)

54,

‘ ,they anticipate puréhasing or ysing.

R AERHINEHL R L L AR R S S

"WT-W’?T".‘, NP T
S TR B SR RO . LY
. f e ‘ E | Lo
“ .

- Materials and cost -
S S 4 cassattes, teacher's guide, 24 skill

. Sk cxtandors, 4'pretests, 4 pocttelts, s

.'\". < $99 00 4 “ i %;,;_._ . o

"Everything the studsnt mf@ht want to know about credit, and more"
might ‘be. the title of this kit, which is designed to help students
develop basic skills related to using credit. - Like the other:titles .
in the Life Skills series, ‘these materials conaistently urge viewers
to, shop wisely and oparefully evaluate. the goods and/or services which

L4

YiCash or Charge?," the Ffirst of the four filmstrips, defines .f e

cnpdit, éxplains. the . fuﬂntidns of consumer creédit in our: economy, _
and details the -advantages-.and Qissdvantages of credit. '"Many Forms

of Credit" explains the types and sourcés of credit, introduces such -
terms as interest, collateral, and holder in due-course, and explains
The third filmstrip, 'Credit,
‘How To Get It," deals with establishing”a crédit rating and ‘calculating
~.the cost of cregdt, as well as with the jincreasing availability of credit
- to women and minoritiea. The fourth filmstrip, "Credit: Should I? .

Can I? ,"'explains the- terms.of credit contracts and describes major con-'
sumey credit legialatiOn. . : .

The teacher’ s guide contains the program scripts and. suggestions

:L' f:,_ 2
cousumsn cmmu e f.”'?"-i-' e ' i Tt
}.1 Publishar Lo AN Sbciqty fér Visual Education R
A R
';chuhlication data o w,1978 s . e ;{‘; i .
Grade level "“;--"' Q-lz 'j ' o . '. EERRRE

\\\Vinyl‘binder containing & filmstripa, s

usubjedt xrqa(s) ;,f' Yo ‘Basitc mschomatics, business.educution, C
‘ R ! L “’economics : . i o
Consumer econOmics focus c, ;'_' } R

for such-activities: as asking students to visit lending institutions ' - |

and businesses which extend credit, establishing.a

a class credig union,t-

‘and role playing lendér/borrower -airgations,

The 24 skill extenders

Mare full of imaginative and useful. ideas for helping students develop:

a deeper knowledge of credit in our economy

The entire unit should

require about’ 10- class periads.

3 Y .
U ) :
'CONSUMER‘EDUCATION: A GUIDE FOR.YOUNG PEQGPLE
-Publisher»: W "Q{ED Publications :
' - publication date 1975 {
Grade level oy K-6 " ° L

’Materials.and cost

.
.

Subject area(s)

.

Box containing 6 filmstrips and cas~-

'settes, teacher s guide, $99 50

Social studies Lo

¢ . o

45

Lo




., Naberiale/Student. .. | C . T
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i

J‘ - ) . .." "& . . ‘,’,. . . A ..
'(~~ S Cbnaumor oconamica tocua'- c,p,F L
’ " .:’-. ' -_"'... . ‘ - " ‘ ’ ' ’ N K

o consumor Education: A Guido fbr ‘Young . PQaplc can be: uood as a
oolf-contninod ‘minicourse lasting oeveral weeks or ds-a -upplemont to

. - a longer’course in ‘vadues or social studies, ' The kit is designed to.

*  introdyce children, ages 6 to 10, to basic conpimer okills and decision.. ... o #
- making by describing the values, gdlls, and 11¥e styles of six children ’”;ﬁi"~,:_ : '!f
"+ who represent different ethnic grotips and socioeconomic lévels. The -~ f . .~ = ' 0
. ‘objectives of the series dre to identify critg§;; for makina consumer .:"z'-.,
decigions; ‘examine the effect of marketing techniques on consumer deci-" |- - " {

_ - sions; relate copsumer choices to values, goals and life styles; assess f S
A the effect of cjhlumer .decisions ot the individual, the community, and. L -
©-+ _the environmentj and extend conaumer learning experiences to homo and o

“‘oommunity’life. ' : '

_ . Tt irst filmotrip, MNeeds qnd Wants," shows how individualo diffor
: "'in the way tbey speud their ‘money.  Attention is given to decisions based: ¥
: ‘on needs, wahts, and long-term and ahort-term goals in a situation in : T
RN ‘whigh several children ‘have moriey to spend. '"Shopping for Toys" fosters ° o
T awgreness that knowledge and ‘discrimination are required when making - : >
o " - purchases by comparing what is depicted on television commerciala to, . o
"what is found in a toy store. ."Pdckaging and Ldbeling" examines how the .. -~ ,
.color, size, and illustrations on a package influence a consumper as well -  *
. as the importance of label informatioh: when' comparing simtlar products. . . %
- Filmstrip 4, "A Word from the Sponsor," demonstrates that an dnderstand- - == = =~
‘ing  of the role which motivotion plays in television advertising is .
. important to the consumer whéen decididg to. purchase a product. 'Va lues -
" n ¢and Lifestyles," by-illustrating three different family situations. ;
" . shows that individuals make different consumer choices based on personal
~ values. The final filmstrip, "Consumer Ecology," shows that each indi-
e vidual must help conserve resources by reducing consumption, waste, and :

Tew

v o«

pollution at home, school and elsewhere. e K | o W
o . The teaching strategies include exercises$which identify "reality", ' S
e ~¢""“anQ‘"imagination" in advertising, surveys which demopstrate the effec-

. *  tiveness of ad@ertisﬂhg, and investigations which relate consumer goals _
T ' to.life styles.. The teacher's guide contains vocabulary lists discus- . . "

i ‘slon activities, and class inVestigation exercises for each filmstrip. _ 5
] | . S . _ . o S
. 55, CONSUMER EDUCATION SERIES ) ' S S

_ Publisher - : .But:erick_ v A R
Publication date . 1977 | Y
brade level 7-12 - .;' | "-' 1ﬂ,w -
Materials and cost = Five boxes, each containing 3 film- KR Lo

' ' ’ . dtrips, 3 records or cadbettes, student* e '

o - ' .: " activity materials, teacher's guide, .
o : - 7 $85.00 each: , $350.00. fory complete set »
Subject area(s) : Economics - SN ! . ‘

”. a . - . . . < F3
Consumer economics focus A, c, D, E, F, H N

s . ‘ .

]

>
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U Providing a compreﬁennive ninieourue 1u coneumd% education. thil B T
T audiovisual ‘serie stresses process rather “than simple. explanations and . ° o S
‘ exposes young pqo le to the skills which will help them function-as - . . g
. responsible consumers, IEmphasis i’bplaced on values.clarification. . " . = 114‘
3 a _ Even~handed” trentment of consumers” and sellers' viewpointe is a hall~- o )
. ‘mark of the series, which would be usefpl in: both urban and. rural ST
‘environmnnts. g 4 . : T

‘.. . ~ .

Student: activijies 1nc1ude role playing, aimulatione, a game, .

A A 'tcommunity research, /and small-sroup discussions. ‘ The tehcheg's =~ ¢ S . Ff%
Lo . guide eugqpste discussion topics for junior high and semﬁpr high levels,---‘ o

SR ;as well As. extenlion hctivitiee. . S . . 5 e

g . The kit] entitled. "The Consumer Process" introduces stgdents to-
Ty besic economics of the. marketplace, consumer buying patterns, movement '
. 7.7 of money in the economy, and the role of banks.. "The Plannipg' Process"
oL ¥ urges students to view their own values and goals as part of the eco~.' .
' s nomic system, assists them in setting priorities; éxplains the process
- of budgeting as a natural extension of personal values, and shows how
‘career .choice- influences life style and the consimer's role. ."The _ .
" Buying’ Process teaches students ‘how to appraise. advertising, ‘how to = - .
© ' ‘react to sales pitches, and how to shop wisely. "The Legal Progess"
N . - explores the consumer's: legal rights, explains guarahtees and war- - _ o
o , - -ranties, and shows how to take action in regard to an unsatisfactory Co
LT, ‘ ~,product.- Finally, "The Action Process" suggests. ways to "do it yourself". ¢
- as.a‘consumer option,: examines the:consumer movement and’ 1nresponsib1e '
actions of consumers, -#nd explaina how ,to’ congerve résources and energy. _ .
. “ Materfals and activities vary from kit to kit, thereby sustaining R
© "w " interest and challenge. S o S

« . . o e p e,

e

6. CONSUMER ;NFORMATION

Az

. Publisher . = #J.C. Penney . . -
- Publication date ' 1977 : A .
. s+ . _Grade level N o912

~

.Materials ahd cost e Box containing filmstrip, cassette,
' : ' " # 10 black-line activity masters, |,
teacher's guide, case studies, $19.00.

Subject area(é)' \ o Economics, home ecdhomics bsychology,
‘ - "¥bcial studies* .

Consumer economlcs focus A, E, F RN

o The last uni€ in a deries of four, this kit investigates the ' - A
T ' .~ process of find{ng and using marketplace information. ‘Evaluation of ' - //ﬁ
information about goods and gervices, ‘investigation of the Jhuman- factors - S
which influerice the processing of, informatfbn and analysis of the costs .
of acquiring information are some of ‘the major emphases. . l

, . The first of two’ modules.in the unit contains a filmstrip, "Finding
. . Out," which shows that toddy's consumers iack the necessary information »
to make“intélligent deeisions."Case ‘atudies. present problems faced by -

e e { ' [ . [
P : T ezl L. -




e
| L

e

e TP TEL R S S
thrcc -oparato individualn-wprobloml that a ‘teenager: might woll encoun- o
o ter. In five instaliments, pew informstion is ndade available which may: = YL
~help or hinder the dec{sion-making process. The ‘case. studies provide - . 'j.fg&-y'[, i
. material for diseussion which’ dhn halp atudcnt- gonoralize about the _-];.‘ S N
'«~d¢cinion~nahing procoll. . oo : o ' N\\

"'The ‘sacond’ module, which incorporates ten "awaroneso act vitiea,. Lo
. _asks students to analyze their recent purchasea in detail and " introduces
.- them to consumer product _testing organizations, markauplace ntandard-, T
. labels, warranties, and: bargaining skills. - Smnllfgroup toler lay acti- . = -~ SRR
- vities simulating decision making in everyday situationl conc ude the __'~ . L
imit. . e Lo T

»

o These kits are avnilcble‘on 1oan, at no coot, from,somc local 'i} o
> J. C Penney ator&s. SR L o .

. ‘ )
. '

o

57, consumzn smwxva’n KIT,,

Author(s)/editor(s) '. Richard Georgc L ". . l':~'7 *'-_“ I xﬁ";ﬁ
o ,. ! Publisher ' . T ;Maryland Center for. Public Broad¢¢sting ' 2 . __' l
« -+.  Publication date = '1975-78 - . - ¢ - T
| -Grade level o 10-12° T, : ; SRR
, Materials pnd cost, a Set of 17 paperbound booklets, $1 00 e
o . ¢ eachs video cassette for each booklet, e
: S  $100.00 each ... . SR R
R Subject area(s) - ‘ :i Economics, social gtudiea . :' N - ;é ;fh:} :
‘ | - Gonsuner econbmics’focus B, C, D, .E, F, G H, § | TR

The Consumer Survival Xit is a national Erogram service of the s
Maryland Center for Publié Broadcasting, transmitted nationally by the . °y
Public Broadcasting System.. Programs:on videocasseétte are available for '~ . - ’>-
/ﬁ'renéal or purchase; many come with study guides. Topics cover nearly '
;/”‘ every\asgect of consumerism: home buying and maintenance'| purchase of
e vehicles, clothing, toys, or food; obtaining such services as nursing—
~ . home care, funerals, life insurance, and legal help.

A sskies of booklets on a wide variety of consumer topics are also
avallable,\containing reprints from such periodicals as Changing Times,
. Money, U.S.\News and World Report, the Wall Street _Journal, and Consumer
o . Reports as woll as from federal commissiOn reports “and publications of o
' trade associations.  Each publication is 24 pages long and contains an . i
in-depth ‘study offan issue related to consumerism. (Bgcause the mate- ' :
' rials are constantly being updated or cHanged, it is not possible to,
~ provide a definitive list of publidations.): The treatment of each i
issue 1s thorough' and provides an opportunity for readers to view all
aspects of a projected.pyrchase, investment, or service. ProbaQly the
most objectivé resource available for consumer education this series
has. found" wide natio?al acceptance._ . : '

.
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E 5&;’ consuuzn TAPES N '.,{: | ;‘~f¢_-'ff:f“"'*'-" YR
o PubI!shat 'q SER - Visual Education” corpaﬂicion '
Publication date 5;. . "1979 ._' ’
_ Gr&de laval o ;".:, 10-12 . - C, .
S uaterials and: cosb' 7 Vinyl binder containing 6 cassettes,.
B R L S lisccner & guide, $67 00 '
' Subjéct axaa(&}. f-. * ' Economics, home economics, aocial
B . studies : SR -

Consumer eoonomics focus B, c, E F H I
. .

Each of these six !wo-sided cassettes provides explanationa and
first-person accounts of a variety of consumer experiences and’ situa-
‘tions. - Interviews with consumer experts from the Better Bysiness '
Bureau, state. department of consumer affairs, public interest research
groups, the Federal Trade Commission, and other organizations provide
information and. advice on how to cope successfully with today's com- ’
“plex marketplacc. ‘The tapes are enlivened by, interviews with indi-
vidual” consumers who relate the mistakes they made in purchasing and
actions they have subsequently taken. The materials are applicable

‘T\Eo both rural. and urbati environments and full of common-sense advice”
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hey have the additional virtue of conveying unrehearned, realistic -
lif@ situations. The tapes are accompanied by a guide which provides _
a synopsis of the contents- of each tape- and the names of the speakers'
involved . - . YL

- Thé: series inoludes the following ‘titles: ''Budgeting: How to .
.Stretch Your Dollar,"- "Borrowing: How and Where To Go," "Get ing ‘7 ‘
Credit: How: to' Spend Money You Don't Have,","Gyps and Frauds§y How to :
Protect Yourself," "Health Frauds: How.to Detect Them," "Fighting .

Back: How to Handle Your Complaints,”" "Advertising: How to Read BetWeen
tgp Lines," "Comparison Shopping: How'to Get the Mokt for Your. Money,"
ying a Cap: How.to Get the Modt MifWwmge for Your Money,"."HOusing
How to® Buy or Rent Living Space," ''Major Appliances: How to, Get Your ©
Money 8 Worth," and‘"Insurance. How to Understand a- Policv. B

Ca . , L
59. DOUBLES/EAK BOX:. READING THE INFORMATION ENVIRONHENT S
-AuthdrTs}/editor(s) ' Jeffrey Schrank I
'Pnblisher ','-: ;. L ’ Learning Seed ' o
Publication date - 1977 o o b
. . Grade level . ., | m-12 . or . ;
Mhterials and cost : j- _'Vinyl binder containing 2 filmStrips,
. " : ' *'2 cassettes, teacher's guide, spirit
- g . - ' master, '8 activity-cards, $43.00 -
Subject area(s) SR FEconowmics, language arta, psychology

Consumer eoonomics focus E P ’
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' “swarensss: lavel of; students to the subtleties of thei “information envi=# .

"

. their communities,

' without a lengthy list of follow-up questiogs.”

A\
.

-

“vonmants." The |

~ three -and ‘five class per ods, . RIS

. L, - ] Cos o oL & . . Lo . .: - we - ..ll m o
. The soynd filmstrip, "Reading the Information ‘Enyirdnment,” sug-
.gests that we

;S 1imetrip, "Doublespesk," deals with the distortion, -hidden persuasiom,
. ~puffery, half-truths, and confusing massages employed by advertisers
 and encourages students to analyze ahd criticize wdvertising. The -

cassette "Audio Persuasion" encourages the listener to consider the - S

"doublespeak” in oral messages; it includes segments from Kennedy's ".:* -
. inaugural address.and Nixon's./Checkers" ppeech. Eight cards for smdll-
‘sroup instruction present simulations asking students to describe a new: -
Rpoduct in "doublespeak" terminology. ' The ditto master workshaet .
requires students to search for puffery or misleading advertiging in: -

] Explanations of the material and suggedted .dis-~
-cussion questions are provided in the teacher's guide, though: the - .
-authors atate that the material "is capable of gemerating discussion .

1 . t ' - Ot
¢ . o L N

60. 'ECONOMIC CONCEPTS AND ISSUES -, -~ - - - & ., .0 . 1.

'j;b;mﬁgﬁﬁéiwhgﬁ'Jci: ,i?‘ L RIPER
1977 L
ERTEEN ) o

| Bbx~containin§fﬁilmsﬁrip, caséetéé,‘,‘
o 3 modules, teacher's guide,‘SLgfog

Pev i g L R T

" Publication date’
9-12 i . r

e S TR TR
‘Publisher . :

Mata;ials and cost
'Subjeét &reafs) ' WQEconomics,_spcial-.tudiés

. 5 _ ; o : e
Consumer econothics focus- A, D °

3 . ’ . ) ] t

- Among the objectives of this week-long unit.are to increase knowl- ' |
. edge of basic economic concepts, to-develop the ability to apply economic N\
principles in' analyzing the effects of events on families, to expand -
uhderstanding of  the relafionship .of values and goals to the determiha-
tion and interpretation of economic policy, and to increase awareness of . -
4Land appréciation for the goals and values of othgrs.' : .

The unit consists of three modules. The first*module consists of

. the filmstrip 'The Family Economics System,” -a humorous and clever intro-
duction’ to such general economic concepts as supply and demand, types of 4
‘economic systems, and inflation. The filmstrip .concludes by presenting

+ the fam#ly as an example of an organization with an economic -system.. A . .

- glossary of economic terms is included with the filmstrip. The second-

' module, "Etonomic Goals," suggests activities focused on valdl'clatif}~
cation s!ritegies,‘recbrding.purchasing_patferhs,_prioripizing economic
goals, uging a values continuum, playing an auction game, and analyzing"

" family budgets. The third module, "Economic Issue Analysis," introduces :
'sﬂuden7§ to.sﬁétisriqﬁiﬁanhlysis-through}study of the Consumer Price

& !

Ui

“ .

. :-'””ffi:. I '”f-’fufufrwf:dfﬁfﬁ‘ttuf.fii&}'ﬁxy:?  J3;f? wfﬁf“ﬁ.l;;;ﬁfuwf:
o Thi‘ wiltimadia kit is designed "to;provoke thought ahd raise the .. -,
tiridl'?baﬁ;bq,ua;d,fdg:u;yn;tnqxgq.d#ngfﬁtdm:bdtydqnﬁaffV;Q~u ;5

- - a?e bombarded ‘with such'a large amount 'f'advortiiiug-fm§5 ";“V'"z
¢ and information that the Tesult jay be counterproductiive. .7The silent < .- -

.
.- ..l




.‘ \' (IS . f ot ," '{“

o 5”¢Indox. tho gronl\nltioq&l proQuct, aﬁd the. unemploymant rata. Pd'teru

.howing thise in. chatt “form - a&a provided in ‘the. modull? along with case ';
‘studies related’ w fiscal P ioy and: informatibn on monetary policy Tt
and the fedarai reaarve lys mno'? ﬁ. e : R

)
Y

. The unit‘éan be uaéd An ‘both. urban anuural ganvironmen 8. o

—._Although no' special. tralnin ‘is\nacaesary, -a background in onomics

‘may be usefyl for-.the teachér. the kit ia available on loan at some
oC- ?enney stores. T, N e -
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{ "16l. ENERGY AND hbououxosg-'¥"f;,%a' IR

. N '“ . l' AT . f B ,

Pubdishex ¥ o ﬂFﬁ*Educarionat"Mtdta
.Publicat}gi date'-]' S 1976 :

et o Coon

Grade level ‘u_-fﬁl o 7~12

Macerzals and cost _ ‘Box containing 4 ﬁilmstrips, 4 cas*
o, oW« settes, teacher's guide,. $70.00

P 'Subject,grea(s)]_ ;% - 'Economics, environmental education
] Con_sunrér'economiCS focus' A, D '. '
. Combining the discipline of eéonowics’with concerns about'the -
environpent. and energy, ‘this prygram explores the relationship between
economic satisfaction ‘and energy availability and use. ‘' The teacher Qill -

need some background.in economic . theory before prgsenting the progran, T

and the students should by familiar with terminology relevant to ecp--

N nomics ag well as with supply and. demand-curves.

The four titles: of ‘the four £ilmstrips are "How Much for a Gallon? v
"Buying a Future," "Rivalry and Regulatidn," and "Resources and Natiops.
The filmstrips, which must be shown in the progression indicated, detail |

 ‘the complexity and ramifications of- the energy:- «crigis. Consideration 1%

given ‘to such 'pctors as monopoly, governmenf regulation‘ balance of
payments, value of  the dollar, ‘exchange rates, and the inequitahle tela- .
tionsh;p between womld supplies of fossiis fuels:and fuel. consumption v

" by certain iﬂdustrial nations.

 "How Much for a Gallon?" explores the effects ofi demand of high Jld
low, prices for gas, the effects on- prices of abundant or Hecreasedxyupply
in a completely frea market, and ways in which government regulation or-
monopoly’ can change these effects. "Buying a Future'" 18 focused on the

'c.costs ‘of ,capital investment and ‘the feasibility of financing capital-
inténsive alternative energy sources. . "Rivalry and Regulation" deals

with OPEC, oompetitiveness in the petroleum sellers' market, and the'

xchange rates of currencies. SR

_ A hough the ‘teacher's guide does not provide a script, it contains
d synops)s ot .each filwstrip in addition to concepts treated, recall
question ,\\nd questions for. further investigation.

1‘.

b. . . ’ .. .-_ . \_. ’ ‘h \ Q:
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. :effects of antitrust legislation upon price. The fourth filmgtrip shows C

*-EH& gdp b k eri dogestic production and our need,for’ petroleum and’ intro~
. _du;ps oncomitant problems related to balance of payments and the vati~ :
. ab '




mncx zrmc mcv

':l»-.-":.' ' ) " ‘ A '.." : - -
‘ -.:«r»_‘:-‘_- .._ - pum‘iw‘r -.. "°n J Co P‘an‘y '()
W Pu&dic&tion data e 1978 ff'-
f”?‘3' K . Gxado lovol f . f‘:}g‘.:“*9"12 \‘. : . ,
A ‘“.(' M,g,rialgvand ccst ”': L Polder containing filnstrip. fiImatrip Vo
e e e ~'qommoqtary, 3 activity shcots. 1n60r-—!w- j
: o e S e ation sheqts, $1.000 . . €.
nﬂl Subject’ aroa(s) . :i'f. ;Environmlnztl ‘el .ti°“- ‘Qi‘“c‘ -2.?¢3 i
2 vqnaumnzmoconomicnqﬁocuswm«d} ............. ~f!?f‘ RN : ;“
R - DY ROVUEEISN '\ '-'J."‘." !
o , This snall kit contains a ton-framn filmstrip with cdhmtntary which ¥
".. " .explorgs energy~efficient appliances. and . the ‘costs of operating them. o
o .The information sheets contaip arguments for and against’ dnqtgy-of!icient ;111' -
--;*"' labaling for appliances from the perspectives of congumsrs, manufactur-. == - -

. ers, retallers, and government. The activity sheets provide’ dischssion
_questions, forms for studen#§ to use in surveying-their communities on,
the use’of dnergy—efficicnt spplisnces, and sugge ioiis for tnlnoting 3

PR local résource:persons to participate in'a communIty forum on energy-. L %f° ) \m-f
efficient labeling._ A tationsle for teaching about pnergy efficiency s -0 Yo
R T % included. . h L . . y oo .
! ‘.; . . .. . ”.: " R . . . . _' . - , -' , ." . "I. . P .
63 'INSTANT ENERGY, SUGAR COATED FAST FOOD: Nv'rnrrxon KIT, THE
| Author(s)/editor(s) | _Jeffrey Schrank«{ - ' ’
Publisher - | Learning Seed S
Publication date - 11978 L e L g ' S .
.  Grade level S . 9-12 SN i L, ' '
,N@ﬁerials and cost * Vinyl binder contaiﬁingfl filmstrips,
. A B .2 ckssettes, teach@r's guide, 6. nutri- - . )
AN ' tion booklets, 2 spirit masters, paper-
’ %ff' pe o bound book, $57.00 }
o > “?ﬁ SQ\]GCC areaﬁs) ' Home economics, social studies L. L
. Qg;f' “M'Consumet economics focus = E .. - : L, A ‘

M\ Lo ' Q- .

- Using humor, data from the Senate Select Commiftee on Nutrition and " -
. ..~ Human Needs, audiovisual presentations and research activities, thfs kit 0
- ~§’* aims to teach. ‘about some of the dietary 4¢mbalances ‘and dangerous eating ‘

' ‘ - patterns that are commén in the United States. Focusing on the: exces-hr .
.aive consumption of Sugar, fats, and salt, the materials show students e
how to analyze and evaluate their daily diets in terms of nutritional - ,

R components. - i e . : o ‘

"Confessions-of a. Junk Food~Junk1e" 1s an amusing sound filmstrip
R which describes how children bacome addicted to sugar. A second saund
' ' filmstrip,. "Dletary Goals ‘for the U.S.," dramatiqally illustrates the
increasing consumption of sugar, salt, and fats. '"Nutri-test," a silent |,

e . . . Py
o o R -, . ) o " , .. . ob e
« . l o . RO ’ n [ . - e ‘ . -
: ' : S . 52 : . 1
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‘,fiinotrip. pro-onsn probloms 1n nutrf%iou IQr ttudnnto to oolvo nlono ~;
. ‘and’ through ‘group discunaion., The. spirit-master activities p vidc a

of nutritional valus. The "Nutritional Values .of Foods" booklats” and |
the pnp-rbound book, The Brand: Mamo Nutrition. Counter, can b used as. r'l
'r.torcnci mntcrinxa in compiling these dvalultionc. Suggested ‘in the -
‘tuacher s gulide are roleatch/actiou projecto which require studerts to

i ‘ '
K .
\
.u.
e

4 3 .
) § o

e et B
.

I . . } ,

list of :racommendations from the Sénate comnittoc on nutrition
require dach student .to evaluate one day's food. connumation in terms -

study local fast-food franchises. -Also: included is a- 113; of sug~ :

. _gcntod ‘readings related to diet and uuttition.;|v=,, . _"v5)

Altegether, the kit should réquire about eigit: class per(odas It-

.-is -applicable to both rural and urban.enviraonments.and requires no L,';
. special toacher training, though home ‘economics teachers will probably

be able to put the: matgrials o beét uge, = “u

»
. .

64.  LAW AS A To0L, THE consmx_raommon_. SR

.. Publisher ' - = _1.C Penney - i.' -
Publxcation aate - ey, L ﬁf-'=f-{ o
Grgde level ST R R [
Materialgs and”ooqﬁ'l ' Box containing‘fiimstrip, cassette,
- AR teacher 8 guilde,” ‘chalk talk, game,
; ' . . - case study, agtiv%ty sheets, rolawplay
5 | ST tcardsy $15 00. M s L
(\—subjeqt'areg(s) ;1"" o Economics, legdh educatiOn psychology,

'~ .gocial studies oy

Consumer econoﬁics focus B

This unit, which should require from four to six class periods, Jds.
designed to help students become well-informed,.self-confident, asaer- Co
tive consumers, aware aof their rights and redponsdilities in the market~
‘place. Decision making and determination of personal values are empha-‘
sized throughout the materials.

The filmatrip/cassetfe "It's a Deal" presents a lively and inter-
esting explanation of the many kinds of contracts encouqtered in daily
life. The "Points of .Law" chalk talk identifies the principles ofscon-
sumer protection and consumers' rights and responsibilities and encourr

. ages students to prply a working knowledge of consumer-protection
‘principles to ‘a real-life consumer problem. The activity sheets ptovide

an analysis-@f a situation concerning a contract and a’warranty. The '

i."Contrpct Game' may-be used fo teach basic términology and concepts of .
‘contract law ar as a team competition in which knowledge of contractlllw

ig applied to case problems. The "Case of .Joe Minor" describes a N
decision-making sifuation in the’life of a high school senior and. P
requires students to identify nine points of law involved in his dilemmas.

- " The extension activities accompanying the cas’ study involve quetries about °
purcheping goods‘on time at local stores. In the sjx role-playing

53
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0!0?¢1i¢l. Vhiﬂh nrh bapod on. urnnnqccidhal nnnly-ﬂi thl°r7u itudqncl S e e
Wasume. ‘the roles of "Oontrolldr,“ "Protector," and. "Helplems': in gon—w'ffﬁk R R
. sumer qitua:ionl whigh provide Blckground .and practice in htn&ling fﬁf‘}“i?#fujhﬁ” 7ﬁ
\nlrk‘tplaco interactidns.  Thé activities permit plrticipnnul to. chango P FA T
“Yoles, Teact lpontannounly in- ﬂhvnricty of experiencas;: and ceat thetrs F - T o
' reuoundal for handling . undnticipa:cd situartpns. .'L** L A unuszT;{: Dl
R ;Thia kit 18 availablc on loun at oomc J.6. P.nney stores.,'gﬂ' ST LR ¥

ﬁ LmrunwunwuzTuLmovmumnm‘ﬁ*““ﬁf3;Q ﬁvaT”

f .. . et e . . . '\'.. &
- *Uthor(s)/pdito:{s) . Richard G- Nadler »;~,"; e & Tl P
e ":*Publishcr B 5}'2“ Correctional Scrvicc of Minnolpta T T T
v s Pubucation date o 1977 \ | B . SR '_ . i
o ‘Grade lovel. . ,‘ o 7-12 e BT
L naeerials qnd cost o -4 Vinyl biqﬂqx containing 2. cassette&i s*:‘“‘idg o
' . L. s » ‘-"-“' ‘; tapeﬁ 325 00 L o ) o
Subject area(s) . ;. : ﬁLegal aducation, social sCudion e N
COnsumar aconoﬁics toaus ﬁ' B ; -?'f AT ::: ._{ _7'.,._ S  ?55' a'.g
" This two—partrherie‘ examines implied and expreased warranties by
prebenting contemporary case studies of situations in which buyers. were L, '_3;§
dissatisfied with the products purchased and-ultimatgly took the .cases T .'5,’}
to court. -Students listen to the evidence recorded on the tapes.-. The . T
teacher can stop the cagsette to allow students to discuss the issues ' - '
~ anq then resume tha tape to hear the actual court decision. In some C
, _ca es students are asked to role-play the situation described on the - A Y
* tape. The materials can. be used to aupplement tex;book reading There B ¢ '
- 18 0vt§§chep's'gqideﬁ_ - ‘[', A , i ‘

o

. -
-~
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66.. LOOKING FOR ME: UNDERSTANDING CONSUMER BEHAVIOR IN THE MARKETPLACE .

4

Publisher - . . - . J.C. Penney . 4 S
Publication date = 1978 .+ .

.Grade level = _ ' . 71-9 ’ - ,’ _
. <
Materials and c¢ost . ‘ Box containing filmstrip, cassetté, \
. e ) commentary; poster, teacher's guide, - s
J - 12 learning activfties, 315 00 . .
' {  . subjgct‘gréa(S) o ‘ Social studies R ¢
| " M:'Cdnsxzme_'r_ .ecbn.omfic; focus  C o o : e . f

i

.This ‘unit, developed in response to requests by educators for con- i
. sumer education materials appropriate to the needs and interests of ° :
middle .school students, is focused. on self—concept and identity. The . ) .
- filmstrip examines the influence of human needs on consumer behavior;
'the poster probides a visual representation of Maslow's hierarchy of




”*».ﬁhedl.,
: in ‘class and inérease swareness of feelings. -
explore - oelf-concept; bakic humsn-nesds are introduc
... ;ahd"7; dnd_ the remaining five activities link oel£~concept and human. -

’ needs to cénaumer ‘behavior. - oo
. - . to ten claee periods and is applicable to both rural and urban environ- .

A

- pricing, and the true cost. of convenience foods.

- 68.

‘The’ lcarning,cctivitiel are deligned to encoutnge pnrticipation
The' firpt five. activities
dn activities 6

The kit should require from eight ':, -

Lneni o Supplementayy Audiovisbal Matelials . .
PRV A e e TR
,‘, ‘,\ o I '\);".'..' L Pt A . -".:_ .
. o b A .,;._” . . S
. o e g

. B ’ [
. ." R A Y R
.
m
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‘. ments. It 1s avaflable for 1oan. at no- charge, at ‘some 1dcal J.C. R
;'Pennei btanch etorea. . f} B oo "\.'"' L -
.67, “MATH FOR m rouuc~ consumm . B "
Author (s) /editor(s) A. N. Rabin,: Allen Schwartz -
' ' Publisher : _Educational Activities~ __; | ""f?_
_ lu;Public&tion date p ' ;J'_’ 1976 _ :' i'] :? . ;a;3‘ . -p
*. Grade level, ' 58 . L e
. Materials and cost ‘5 .Box containing 4 ﬁilmatripe 4 .
. W C zasgettes, 4 teacher's. guidei, $61.00
’Subject area(s) . . Mathematics, sqcial suudies N *
Consumer economics focus  .C e o . 8

+The four components of this kit are deeigned to teach young ahoppers -

the practical mathematics'needed for economical purchasing and for the
intelligent use of money. Each eight-minute -spund filmstrip directs the
teacher td turn off the sound at crrticai points in the program to allow
students to compute cost, discount,! or income. 'All four filMstrips are
accompanied by teacher's guides which suggest topics fbr class discus-:.
sio% or projects. - : e ‘

~ Pilmstrip 1, "what Is a Sale and Is It Real? " deals with percen- e

tages, Qiscounts, misleading advertising. "Understanding the Super- .
market" introduces standard (nonmetric) units of measurement, unit

The third filmstrip,
"Understanding Money," teaches. thé need for budgeting, how to average
income, the role of banks, an? how to calculate interest rates on sav-
/ings or installment buying. "Earning Money" suggests ways in which a
i} student. can.acquire an income, how to record this, and how to deter-
mine a unit price for each segment of labor. 8

A

.+

Publisher
bebgLCatiqn date
Grade level .

Materials and cost

§ociety for Visual Educatiom .

1978 .
9-12 (7-8) .~ ‘ '
Vinyl binder containing 4 filmstrips,

4 cassettes,. teacher's guide, 28 skill-

extender packets, pretests,; posttest,

399 00 '
_\‘ _

-

" MONEY MANAGEMENT ' o ' o
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;.Subjdcﬁn lru (8) - . Bu-innu oducntion, oconomicc, mthc- :
N - . - macicl, iocial studiol SR

Ly
L

consumcr aconomias ffocus . C L
o o R S ;,
S Thia nericl i acsigncd to help ltudentl dovalop bapic lkills

. rclacod to sound money management.. Budgeting, navings and checking -
accounts, and tarvicca of financial 1not1tutions are given comprehhn*

sive treatment. "Repeatadly, throughout the filmstrips, students are

“ . " eriteris for doing this are supplied: teacher's guide contains
. 8cripts,.-discussion questions, ﬁtetests, and a posttost.- Small-group
. community inveltigntions and interviews with offjcers of financial

institutions are suggested activitips. ~The: skill-extender pak‘crrpra—“'“ "{‘

. - vidé worksheets for students to analyze personal financ1n1 goals, record X
R budgetg. reviev the filmstripe, practice ‘completing forms for savings
v.. -, and checking accounts and, compute intereat.. The kit should reqqire

about ten class periods. ) A .
»“‘ ' -9 : . - o e C . v
69. 'PERSONAL,BpncEmING_ oL ey
ol T Publisher = L J -1 Guidance Associates
"'qulicatxon dite .- o i;1977
. _-_G:ade level :f} : -f-ﬂiv '79w12 ; . .
LT R Materials qnd cost - Box: containing 2. filmstrips, 2 cas-
fo f o o il settes, discuqsion guide,” $59.50
e R Subject area(s) - T ’_.Ec.onomicsr social studies
=Y Consumer econbmics foaus _\QC' :
v PbrSOnal Budgetang ig a two-part sound filmstrlp program designed

" to motlvate students to develop effective ways of ménaging their money.
- . Part 1, "How People .Spand Their Money," examines ways in which people -at
. ' variOus stages, in. 1£Ee-teenager3¢ 'singles, youngmarrieds, “and retired
‘ ' persons-~handle ' money.. "pencil and Paper Pl&nning," Part 2, focuses on
-+ realistic -agd. economical financial planning,*define a budget and shows
why one is heeesaary- and ‘indicates how! tf deigh anticipated expenses -

7 against fukure.incomé. The discussion guide’ illusttaqes a monthly cash-~
- flow amalysts and provides a sample bpdgét'form, digcyssion questions,
* “extending activities, and a. bibliog;@phy. Unfortunately, .the series
does not take into account inflaxiqn; and* ;he content receives rather
cursory. treatment. e K :A- el S ¥
Y SRR . e .- . ! .. \?,"i ,'!‘\,1’,’{,' : .. ) ’
Co70. READ BEFORE SIGNING.\CONSUﬁER LAW »4_}-3:3=,,; | a o
_ publisher ~* = s _ - BFA. Educational Media ‘
. Publication dace . ? 1976 ) ' '
. Grade . level f" i;,‘3 ,:=3j12 . i Y
< ) o ) '.:_. ) - ' | ’ . _..?.;. '..“‘.‘.\ . ' " .
} ) . N ~"“ . ‘ oy ra_‘".

urged to 'shop conparatively for financinl‘s\fviccs, and evaluative .. .7 .
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. SuPplcmnta;y Audiov(i.u. 1 ,“ t" ““;_Tr

R p ,n,’f.-.riqi...nq"éq& . "' o Box containing uilmnttip, cnutte.
R A SRR UL ¢ - 336 atudy book-.,tucher - suide, slo!' 00
| 'S"ubjo_c't area(s) . | };'_..Eeommica, tlegnl education, aocial ; e
L f o LE scudieu - : o S
) A COnsumer oconpmics focu1 B, H’

vy ot} oo
My e .- LN £l

o *ﬁ) _ 3 This kit is part of -etiea, The Usahle - Law Progrnm, designed to K ‘
- . v 'pre )are learners to use,the law effectively hnd'to. void -legal problem‘
Lo throygh én understanding of basic legal: rights andfaespkndibilities.-
S oo “Raadhaefore Signing provides a .sound filmstrip presenting: three, cases. ,
. in which young peopla. confront issues related to consumer law. ' Writ- -
.ten ‘cantracts, the pitfalls of credit, and’ ways: of obtaining ‘Tedreds T
- - - ave illustfated. The study book describés consumer -law;, various types
e of coritracts,.the prés and cons of credit, bankruptcy, tenant-landlord
" relationships, and ageéncies which provide consumer .assistance. Each -
P *, sedtion of the study Book is enlivemed by a pertinent story, deftnes
: - : ' relevant termihology, and provides review questions. The teacher's
L guide suggests strategies for ueing the filmstrip and the study books.

.

- 71. SAVING AND. INVESTING
' ‘ Publisher ' . ,Cuidance»Asoooiates"'i o .
SR Publication daté - * 1977 S A
: Grade - level . 9-12
MuteriaIS'and cost. ~ Box containing 2 filmstripf, 2 33-1/3.
’ ' . records or cassettes, teacher'’ 8 guide,
. L $59.50 N
e " Subject area(s) S V," Economics 30¢ial studie‘
Consumer'economics focus C ’ ' . ' }

7

Saving and | nve ing 18 a two-part filmstrip program designed to .

teach in ‘a supd fashion, gome of the ways in- which people can -
. save and invest their money to provide for future needs and wants.’
b Part 1, "Saving," helps viewers identify reasons for saving money,.

describes the characteristics of various kinds of savings institutiqns,'
and briefly describeés the optigus for earning compound interest. Part'
2, "Investing," explainssthe concept of and describes types of stocks :
and how they differ from bonds, mutual funds, and such other kinds of
investments as real estate and cpllectibles. - The teacher's guide
furnishes background informationm, discussion questions, extending

.. activities, and -a bibliography.

> . -

" 72, SYSTEMS:MA&;AEBROACH.IOﬁCONSUMER EDUCATION

. " publisher” . J.C. Penney _
' N v ‘Publication date o :;1978 L ! : o . »

/' L3
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-tGrada 1‘V@1 'j' . _&’“ ;K.h9~12 ‘ .
',,fJ 'Box containing 2 filmqtripo, 2 cas~

" settes, impact chart, ‘chalk talks,. .
9 activity uheotl. toacher ‘guide,

' ‘Hhtcrials and«cost

.
I ’ - ' L L A
Co - R

L . . i . L : . ' . ‘Q K .
a Sybjcdtvarﬁf(s) ..ﬁal_f ;_-tEnvironmantal studies. aciencc, qocial S
L ates - | '
. : N ‘hﬁf

. Consumer oconomics focus D, L

This unit approaches conoumnr cducation from a holiatic perspec-
tive, ehdeavoring to impart awareness of the individual's- relation-

ship to the:whole." Yhe materia}s. and activitien are focused primntily I_:

on. cnorgy and environméntal issues.

“One of the sound filmatripa, " Declaration of - Independancc, -
introduces the- concept of holistic thinking and interdependcnce in a
kamorous fashion. "Syatems," the second filmstrip,) shows the ramifica-

tions«of single events or inveations on human life and behavior. The

chalk talks pgovide transparencies, a poster, and an ‘activity sheet
designed to help students consider the far~reaching implications and

- impact of consumeér decisioms. L .

'~ The unit emphasizes values clarification, accommodatea a Variety of
‘ability levela, and suggests activities that can be exparded to involve- .

- ment in real community problems. Students are encouraged to-consider

tﬁq effects of individual choice on others; alternative actions’and’
solutions to environmental, consumer, and’ energy-related problems; new
habits dnd expectations in response to resource scarcity; and, finally,
projection of needs-for the future. Brainstorming techniques, ‘role
playing, and open-ended discussion are among the qtrategiea used. The
materials are flexible enough te be adapted to local needs. All acti-

' vity sheets may be duplicated in ‘quantity for students. N

el

v

This kit may be available on loan at a nearby J.C. Penney store.

73; USE AND MISUSE OF CREDIT, THE SURVIVING INGA WORLD OF PLASTIC

Publzsher : L Multimedia Productions _
yPublication date . 1978 : .  _. "‘ I
Grade levyel ' . | . 9-T2. B R

Materials and cost Box containing 2 filmstrips, cassette,

. - N ' : program script, teacher's guide, $19 95

3 N A

Subject area(s) ,V Business education, economics

v

Consumer economics fOCus - C

' This short program provides a look at the: cost. of credit and weighs
the adkantages and disadvantages of its° widespread use in the U.S. econ-
omy. Financial institutions aré compared for their interest rates. In
1ar3e part, the material discusseq is duplicated in. most congumer
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"
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e
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' v ( , '._: "‘ . ‘ ! ) -m\ > o ..’ o ) ... ; ,"" . . . ';
ALY ' ) | "' o ” . “‘ & L :“ | ...‘f‘.". I_'Z:"“.
P e e ~'econon1es tcxts.' The tuchor s guido suggugts fivs axtonnion activitin R
N e but lncks a ieript. ' ! ‘ , LT R ~~;”‘. n
e . .l E T A ST
R S wnm:z muz PO D mz VALUE oF TGS . - |
b 5 publisher. R R ~.?__Wa1: Disney Educational Mad:l.a e e
s oo o delicution date f' h “A_ = 1978 . _ ."_ : S 1 o
Y %j P Grade level = . AR K-&r ;_! o B ._,; s % | .
' ' . _ uatsrial._s and cost . Box containing 6 filmstrips 6 cas- e
’ s .. settes, 12 spirit masters, 24 activity T
. S o -.cards, teacher's guide, $146.00 . - - _ _
. Subject area(s) o ‘Social studies _' S S “-‘."g".iu
. Consumer economics fbcus'_',_A C .- '.-- : S Vg
. Such concepts as value, opportunity cost, scsrcity, profit money .. A P
~ as a medium of exchange banking, and consumerism-are presented in this E e
multimedia kit. ' The teacher's guide containg a pretest, objectives, S
and activities for each filmstrip. The set of s#f cartoon filmstrips &
.. features Winnie the Pooh and his friends-as a strategy for holdins the '
7’
_ attention of primary students while teaching then economics. . L
. . . The first filmstrip, "The Value of Things," deals with value, oants;}e}, A
' needs,, and exchange. "What Does It Cost?" is focused on opportunity. _ \) oo
cost and price. 'Plan Ahead" teaches about scgreity. "The Job-Ig Yonrs T
encotmpasses labor, entrepreneurship, selling price, and: profit. "You Can. E
Bank on It" explains the. functions of banks, checking accounts, borroWing, i ‘.
. "and credit. The last filmstrip, "Money Matters," examines the role of
' consumers and introduces basic consumer skills. .
Y o
e ' - The teacher's guide suggests that the kit be used over a two-week
~ period as part ‘of an existing social studies curriculum. Since. the _
s 81x filmstrips tell a continuing stofy, they should be used in sequence.
The teacher will need to prepare well-structured plans in order to follow
" up-on the many.concepts presented in this kit. .
.75, WINNING THE GROCERY GAME = * . e
- Author (s)/editor(s) i: Jeffrey Schrank . N r
- Publisher o l Learning Seed '
- '; Publication date S 1977 .
" Grade level - 9-12 « oy R
\ Materisls and cost o Vinyl binder Eontaining)S filmstrips, | L
: . o 2 casséttes, spirit master, investiga~ - - . -
. L ' " tion eayds, 35 copies of dictfonary of
o S . . food additives, paperback book,. .
Lo . o .. . ' teacher's guide, $52.00 _
‘ ‘* Subject area(s) Economics, thome economics, 1anguage A 3 -
g . ' ' . arts, psycholpgy, social studies : e
) . ) . ‘ . ) . . R L]
‘ . . ) ) ) N ) . ’ w 6.3 ’ - \' ' ) ' '
L ‘F',(“ S U o R B B
R Y - . N . M D) . b




\tiaing techniques th the

* additives--to scrutiny. For exampleg the filmstrip states that quantita--~ ﬁnff B

. :the merits and messages of . clever packaging.

P f f - €. PR L N . S e . e N S s
" . . - . " " ' L. e i . S

. _" - ' \B

R COnsumot oc:anam.tc: focus 'E, P o TN B

The author's; rationnla indicaten that therh 1s a need to alerﬁ stu=. . !
dcnta, as present and ﬁuturI patrons of supcrmarketl, to. product adver~. . - .
ntent. of making studertts leas ausceptible to S

the strategies and gizmicks comnonly employed._ S

T The sound filmatrip "Winning the - Grooery Game' illustrates ‘the arti- “y ' f'_"ﬁ w
fices uucd to persuade people to buy and spend more than.they intended e Lo
and subjects the. contents of preducta--especially convenience foods ‘and LT

. tively the two.most common items for sale in a supermarket are water and . = ffig
ougar, a8 ‘& careful xeadﬁng of, labels will attest._ ‘The silent filmstrip’. U .
"Supermarket Survival Test" is>designed*to encourage ﬂiscusaion about. .——u~m—_."

The teacher's guide provides-1l4 questionn which can be answered on ..
accompanying ditto master worksheets. Questiouns ask students to com-
pare looK-alike packages ‘for content, ascertain the best buy between

", similar products, and analyze tHe foods offered in ‘supermarkets and in' L

fast food chains for quantity and quality of ingredients, A "Dictionary
of Common Food Additives" and a paperback book "Ehter's Digest, are
provided as. supplementary resources. S

T

Completion of the activities in' this kit .should require about six = T
to eight class: periods. The kit contains some evidence of sex bias, as -~ - . ¥ -
. reflected by the filmstrip illustrations, and might be considered .by o ’ B
some -viewers as being too heavily weighted against supermarket merchan- '
dizing tachniques. The awareness level engendered by these materials,
.however, may outweigh such considerations.

~

76. YOU AND YOUR HOME INSURANCE - = . . = | o ¢
. _ _ e . | .
- Insurance Information Institute _

. . . . /

Publication date -1978-. " . ! R ; . .

.

Grade level .9+12 . - _ o

LfPublisher

¥ Materialg and cost . . Box containing filmstrip, %issette,‘ -

teacher's guide, $10.00 '

Subject area(s) Business education, economics

. Consumer. economics focus E ) e
. This sound filmatrip clearly and logically explains the key words
"and’ phrases relating to homeowner's insurance, identifies the risks and . L
responsibilities of owning or renting a dwelling, distinguishes the dif-~ o ‘.
:ferznces between various forms of homeowner's insurance, and specifies . ! ‘
factors which: determine the cost ‘of homeowner's insurance. Two pauses
on the tape allow time for discussion of the materigl presented. The
- teacher's guide provides activity ideas which are useful in reinforcing e
the concepts presented in the. filmstrip. - ' ‘
. ‘ 3 . . :

-
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| .‘57_7} AGBNC'I T e I

e 5noading (9rada) lével . 9 oL - R

Author(s)/iaiuor(a) ‘Q | John! ﬁhaley n‘_rf':'ﬂf_-ia ,f':'ﬁ;f.l f'; %{;[ lfQ;};1f3fo;?

o Publiahar o . {'d L Inp,r;c; _ "k;""; --{;;_.,'4, e '.Q:{fl'_  ng3$;f
.”& Publication datc S '°{"; C e _i”«, Lo ‘;;ﬁ”ﬁ;-

| Grada 10v¢1, S e idﬁ123 . "":;, 1_-{_f ﬂ;f;:_ ‘  R ;j;.;-";‘n;*

' -Materials and cost R 'Booklet containins ledIOn plans, o RO
e B -”évaluation inatrumlhts, spirit maaters R “_'-:[fkfﬁ

'tising. "The materials examine techniques and- atratagiea ‘used to promote
--and “sell products ranging from deodorants to computers. Aﬁter learning .

'allotted to uaing the Simulatinn. - L SN . - N ':.;.n,‘g'

78, BUY AND SELL A CONSUMER ECONOMICS CAME

- munity for three periods as students assumeé the toles‘of industrial

~§f_", :w- l, - f of student- macerinlu,‘SIZ"UU*‘
Subject area(s) B "fl‘Englduh. homo oconomics, oocinl qtudieu
Consumer eccnomics focus B, F ' : A '- © -

-_Q“-,. i . . e e oy S

Agcncy 1s designed to provide junior and senior high school ‘stu-. :
derts with an understanding of the psychology and producqion of adver- - -

to identify and - use a wide: variety of written, oral, and symbolic com-

munication, studencs design their own advertiaing campaign34 C o _ {L_. ey _'

Y

‘This stmulation clenrly defines goals in the areas of knowledge,

' . skills, and attitudes and provides detailed lesson plans for the teacher,

along with the spacial information. that students will need in order -to
assume their simulated roles. The. author suggesms that thrde weeks be’,'@

[

KA

-«

- Publisher ,”" ' - Creative Cldssroom Activitie
Publicatioh date - 1976 ' '
'Grade level . 9-12

b

LX)

Readihg'(gréde) level . -* .Not applicable

Materials and cost - "Booklet containing teacher s'guide and
. o : o  black-line. masters of student] materials,
Yo , T $2.00 ' .

. -

Subject area(s) - ., Home economics,

Consumer econonucs fbqu' A, 'B C,'E;

Buy and Sell transforms a secondary‘classroom into a bhsiness com-

executives,’ loan officers, salespersons, and consumers. At the- conclu—
sion of the game, students assume the roles of legislatots in ordersto
decide what laws are necessary.to protect the rights of both business
persons and consumers. The concepts covered include the difference
between businéss and consumer goals, business overhead, supply and _
demand, profit margin, consumer protection, and value., The teacher = =~ S



will need to caro(ully' debrief the simnlat;on and nly wnnr to. provide

‘-; students wftﬁ additional information about the concepts. . The' roles - .
‘used. in thit’o;nuiqtidn would be - less familiar to rurnl atudonta than A

-

-

B . B ‘rials, $2.0
SubJect area(s) ' o ‘Home economic

b 1 St LY
‘social studies

. ’ L
. “ oo ‘

Consumer econOmics focus A, B, E F H N

X\ 3’ -
et . 7

This. simulation is designed to help students understand how to -

| get the best value for their money, what to look for when shOpping!
a-

the difference3 between business goals and consumer goals, how inf
tion and recession affect buying and selling, the concept of consumer , ‘-

'.-protection, anﬂ the need for consumer .protection laws. To achieve -
- these goals, students are asked to assume the roles of business pro-:

prietors and shoppere. - L _ N

Although ‘the teacher's guide suggests some pertinent questions,
teachers may want to create additionalones and" posq;bly even additional
activities in.order to proVide students with more background knowledge. .

- This actiyvity, ‘'which requires about three class periods, could provide

an introductory vehicle for additional study in any of the goal areas. v

~ 80. CONSUMER-' A - _ .o A
- T LA S _ .
Author(s)/editor(s) . .Gerald'Zaltman . ' 3
,Publlsher N Bobbs-Merrill- ¥
-Publzcation)date' . 1969 - . B
. Grade ievel . i o E 7-12
'Readzng (grade) level 7 _ S L )
Materials and cost: . Bok containi;g teacher s guide and- "
K . : © .game’ materials, $30 00 ' '
Subfect afea(sk. - o 'Ecpnomics,.home economica.; \
» CoHnsumer eqononicé,chus_ A, C,'E. A '

A4

, “ to urban -tudentl. N _ S A ;. S
X N 79,"BUYER BEWARE:\A consuuzn‘awnnzunss GME e T
- ) : P’ . e , . o : . S S .
5 . N - . K s L - . ‘ ;4. R
: ; ﬂzﬁuthor(s)/editor(s) \ Edu~Game Ty e e Ty
Publisher . v s ..\.Creative Classroom Activitiea TR TE T
. . .\Q . . ) . ) . o ", )
Publicabion date . 1975 R IR ;,,." o . & n
'Grade level - 9-I2 | A wn T _ }
- L S
.. Reading (grqde) 1evel —_— 9/10 e 5 ~ '
Materials abd_cost_ o 7Book1et 'ontaining teacher 8 guide and _
. e ' L black=line masters of student mate- C




SRR *Qg;ff:‘ y)
' | | ,&““ ‘ '?if*jgu Y
§ Cbhtum-r ia ieoisned to i‘volwe aﬁudonta in tho day-gz-day dociﬂ "*
. - qiono which adults face in, the marketplace. .The particip ts must -
‘e © " decide whethey to use income or cr@dit for- their purchaaeiﬁ They aoon~>k h
S diecover that borrowing or buying on credit is mere costly’than defer-
DT rinalpurchlaea until they can pay cash. - In pldgqng the''game, etudentQ
“. "+, " “leath to compare the intevést rates charged by differert financial:
L - .1dsvdrutions, appreciate the mechénice of cvedit and the’ importance of
Pt ,‘ -~ & good-cradit rating, carefully read ‘a1l the proviaiona f a contract

ij- "~ “bafore 1igning. guard againit unanticipated events over hich they have'
L no control, ahd coneider the opportunity coets of thelir purchapes,TQiae-

COnsamnr can be adapted for- groupa of varying abilitien aud baok- T L e
grounds.” It waa designad to be completed in” approxﬂhately a0 “hour and: TN L
a half {f about 15 .players are involved;: additional players 1engthen Waf TR
" flaying time. (The authors suggest that the game be complated in one.

.. . session.) . The game requires elementary mathomatical calculation abil- .
ity. The game can be played with little. advance preparation‘ although
students should read their profile - folders ahead of time and the instruc«

e tor should briefly explain the order of play.- Tk i : :

Y K , e

Cn .. 8l. CONSUMER CHOICE THE DRIVING FORCE OF A MARKET'EGONOMY

L]

" : Publisher.~‘ o Procter and Gamble
R

" bublication date - . 1976 L o oW
| Grade level . = - T o10-12 . I | . ,. N
W “ Reading '(gra‘c_ie) leval Not applicable . .

» . '1'Materials and cost S Box containing filmstrip, cassette, T
e S o, o . o T game materiala, teachen 8 guide, $7 00

L 4

‘.

‘Subject'area(s) o . Buaﬁ:ess education, home economics,
e

\ L ' o~ ~ socikl Studies
Consumer economics focus A, F ' ' .
* " The primary objective of Consumer. Choice is to help students under-
3 ‘stand the interactions between consumers and producers low-cost, ‘fre-..
‘quently purchased goods and services in a free market ec‘pomy. Between-
., o1l and 16 class periods will be required to introduce the subject, using
. -\&a two-part filmstrip and cassette; three chapters of discussion questions~
hnd'aCtivities ate provided in the teacher's guide. 'This material is . .
' ocused on how individuals make choices, how these cholices affect manu- .-
. ! acturers, how a product and its manufacture are financed how market o
¢ S rFaearch is carried on, and how % free market operates.

Q

' Following this preliminary work, students are ready to play the )
game itgelf which involves 12 or more partici ants and requires from
* " three to five perigds. Playing the- roles of producers, market reseqrch-
'.:32’ developers, advertisers, and consumers, students learn how to pro-
e and purchabe a product that best matches their own preferences--in
thrs case, bar soap. ' | . .
-~ ) . | . y:

) |
' )

o



TR “.“"“ quu lnd
W :“u BTV S
: e .. _:"_.»'- 7‘“/-" ':..‘»__ v ?....' ‘.‘

e

'“%5 contains testa, a gloasary, a rdflruncd lisvu}

}:p.'vsupplied e e

K T. Robert arris, James S Coleman
Bobbererrill 'iw

'4"» - R

Not applicable v

-we.

. shqgts game materials, $25.000" « 8
e .

fSUbfGCt area(s) o Home economics Bocial studies "{

N J el L . .0
Consumer ecopomics focus K e o ¢ :
' J ..

2 - R . . 1

S L - dents and adults is based on the d}seipline .of -economics.. Starting with.*
L e, o a sinple* model (LeVel 1), the game’ moves to more sophisticated levels;J
e " of. economic activity (Levels 2- 4) 1 . 2 . "

e "7 . ¢In Le".'é,l 1,. tl\e concepts - 9 ,produCtion, marke.ing, .sﬁmption, )
Adﬂ,interdependenca are aimula#oﬂ. Money, as used in the game, func-.
tions only as:a medium of exchgnge and not as a store of value. Players_

g,'h,éf'_:yf to- higher levels, macroeconomic ¥opcepts.become predominant. Capifal

,appropriate’ ‘points at these levelsy students investigate: problems. of.
: public policy,, explore internatidmal trade theory, and analyze com
T parative economic systemgd - I e Gty -

v .
[P

~. :
** . The- authors state that by pLﬂ?iﬁE\the game, students 1earn.or.,»-'
experience (1) the effects of 'supply ‘and “deménd In detepmining prices,
(2) the fact that the value gf money depewds entirely on the prices’of,

vy

®n a soclety, (4) the need for land, labor, and capital inwthe proﬂuc" ;
e ' tion of goods, (5) the strength of collective action by perscns with ¥~

‘;. a spirais") Stddents should also atquire an appreciation. for the ﬂiffi-'
L cylties encounter ~ By various ‘individuals . (wbrkers; farmefs manufac~
S , turers, government ¢mployees) operating within an, economic system.,#&_

h
. W=t ro ‘gliccesafully play ‘this game, the teacher must 46
S ? »,n%'}. " planning and bécamé‘thoroughly familiar-: with game procedu_es.. 'e
oo ' lajers should bg\able to~fo1 owrrt1és 'and directions plan Strategies,
and 'do.'gome arithmetic. computation. Although little reading’ Is required
in e game itSeifs stuoents should be able to do the limited reading .
@ssigned. mhese nece!spty math reading, and organizing skills may,,

e

e * '
A \\‘ ..

[t L
’ \‘-\i . _m‘

. *
R 4
Rf N .""‘ﬂ [}
v ") r .

A

/ﬁ!mulatlo ,w
‘r&tiv,.: Raprodncible masterq oi,the tests-and : ”ﬂﬁ\.
e’ B " 3
Bok containing’teacher 8 guide{*ﬁdote ;:1;‘=

. : ?
R L Ihis complex. simulation game for junior and nior high schoor §tu— ol

iﬁ" receive "satisfaction points” for conébmption. As- the game prqgresses .

investment,. government expenditure&, and taxation are, introdyced. At ° E

"goods and labor,,(3) the interdependence of the various economic roleg. _ﬁ

ch e . the same .economic role (i.é., labor uniohs, manufacturers' cartéls), ,}“';" .
S . (6) the effetty’of wages on prices. and prices on wages-—'("wage—pr#oe ‘




- iy '.' ) A S

L reéognize characteristics whigh are likely to.affect the family econgmic :

e s
[ ) T

. T ’ ¢ ’- .-
. '
,,:k' v ' oo i . . . Lo '
BN o o p R
I P : P o B
P AR
. e .

! pooe broblemn for some junior high achool :thdentg. /Thére ;. no raquired :f;-fyjz

condition, distingulsh between %ixed-and variable expenses as these are . :
related to overall budget -development relate the economic history of.a ’}» e
family to its @pecific economic .charagteristicg, develop and. test ways ‘

* " .to .best meet expenses, and develop an awareness of the value. of" assess-

'~#ing an’ individual s ability to control the familyus economic, situatifn.
" The game, which requires at Ieast three hours, is played for 12.

\ ( -
. periods, each period represents .one month. Ihe student manuals are '
»pro;rammed for selfeingtruction. Y
84. SPROTECTION N SRR . Skt S N
o T - | _ . .. o v
. T R -.ﬁu..° O N N
. Publlshet , o Interact ’
/ .ﬂ}: Publicatiop date‘ . h 1976t e . e y ”f;, L N .
SN Grade Jeverwr t 0 0412 ' B |
5 ﬁyadzng (gpade} level X9 o . ~:,;: A
v Materials and cost ' Booklet containing tdechsf‘s guide and }
R , ~?”° " student materials, $11.00 " _ . S
“e;\ Sub]ect aréa(s) ’~"1 Business edutation, economics ‘
) Consumer ecdnowics fqgus A F, T T . ,;tfi}_.‘ . '
» . v * . ,’ ) .

This simulatidn exemines the tf&de—offs between cost and ptotection
ag well ﬁs the making of administrative law. The class 18 divided into

maximum time; ‘depending om the Aumber of .rounds pla d and the nlumber , . .
~ of available viriations introduced, the gtme could Hceupy as. ‘many. as. A ; R
.20 class Periods. = . T ~'%’3' Sy e ' i
K . : . LA 4 .. . ‘_,»’ T ;o - . '\
83 FAMILY LI.FE mcomz PATTERNS o "‘,;/f i) R BT
. L .o . o /. ‘ . S . "f'. = e
e Publishqr ' s Instructional sﬁmulations S ' ) -
Publzcation date ;;,'1970 o »/'f o . il Ty : | ‘ g
 Grade lavel N R B T L,
) ) . : . . I"[,;': ; . /“ R ) : . RS - .
 Reading, (grade) level ., -, 9 N A &
| Matarials,and'cost . Box containing teacher's guide” ‘sfudent.” .
“ oo manuals,.student task sheets, . 345 00 o
‘subject at@a(s) '_ " Home economics, social studie‘ ‘ - ) :
L -Consumer ecqnomics focus A, C, E .-‘ R oo ‘n’ ' w
'Funuly Life Incomé Patterns (FLﬂ;r is focused on the task of bud- R -
geting for>a- family. . Studerits deal with. probfems rélated to. credit )
mAnagement, investment, and interest in terms of family goals..' v
. The developers want the learner to encounter real~1ife problems . . e
and to make realistic econdmic decisiong in planning qﬁd ‘implementing a, = . \\\\\\ AN
family budget. The learning objectives . include helpi ng. participants ' 'g N




\Fif

oy A -

E :group- which repre-oqt gcncrdi conuumoro, labor, i cstort, doalera,
*.advertigers, and Wanufacturers. ' Each group is rcsponniblc for develop~ '

ing a position on the’amount of consumer protection to bé required in

7Ehe manufacture of microwave ovz: . Groups appear before thd "Federal -

. Protection Agéncy" to®present tledr views; the agency then eetabliahes

federal policy. Disaatiafied groups can appeal’ the - decision, «~ During "’

the debriefing, the hature and cost. of . consumer prqtection 18ps and

thé process of -administrative law are examined. This simulation
equiresd two or three clasa periods and probably works best in gradeq -

. . . . - . .
« . Py ) . . &

"

85, SUPERNARKET- T x o
' Aithor(s)/edltor(s) = Ray Glazer - g g
. . ' . 4 .
Publisher . MR Abt Assoclates : a
Publication daté’ 1977 ' )
" Grade level . 4-7 | o
Reading (grade) 1evgl W'Nag applicpble ’
. Miterials and cost ' Box: cpntaining teacher's guide, apirit
P _ . masteks, gamd materials, $39.00
- Subject area(s) . - - - . Basicﬁmathematics, home economics, - -
, " social studies - .
e | : S | . |
Consumer . econonucs fbcus 4&A C,E o

SUpermarket is designed to allow a cl5t§'of.upper—elementary stu~-

. ;dents to adsume the roles of shoppers and -grocery store personnel. By

assuming thede roles, students practice math skills, acquire new math

- 8ki1118) learn economic concepts, and obtain experience in shopping for

groceries. Among the math skills which students must use are addition;
subCraction, multiplication; division' calculation, of fractions, weights,

~and measures; conversion of units of meaSure' -arid use of the metric

. system. The economic noncepts treated are wholesale vs. retail sales,
- taxatiom, inflation, real vs. phony discounts, economics of scale,
. quality vs. quantity trade-of fs, supply and demand, and unit pricing.

In addition, students learn about marketing practices.
Y ' .

‘The game requires students.to establish a éhacery store it the.
classroom, with cardboard coupons representing th groceries. Eady ,
student is given a shopping list and asked to obtain the best quality
product at the lowest price,. This simulation requires little reading

- and should be. effectixe with .students with poor reading skills.

‘Although the simulation 18 focused on buying groceries, many of the

‘concepts it covers can be applied\tq\gfnei\tinds of'purchases.
) t g )

o

86. WHEELS (REVISED EDITION)

~
¢

Apthor(s)/edito:(s) | M. Eileen Jordan, James W. Murphy
Publisher Paul §. Amidoh
o . X

"
1 ]
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o .o ‘.v - L -. - . B p . ,-
e -ppp.-uaaeiap.aaito Cooegn AT R
R 5 i . . L. . . ¢ : i W
T, Grade lever - . e-l2. o S |
'i Reading (grade) lovéi:v; Not hpplicable, o .,Tf}'."'
‘ 'Haygrials and cost . " Box containing teacher s guide,- atudenu =
' Coe : __: manualu, rule beok, $46. 00 .
Subjact area(s) - g Homc econom&ca, so¢1a1 studics
Consumar oconomic,: .focua C E -~, ;_'__.1» T

: wheels providca students with a simulj ted expefiance in purchaaing -
" and gaintaining a car for 12.months. It &n best be played with a com~.

" ‘puter which determines the cdnsaquences oﬁ students’ choices;. houuvcr,
‘teachers can use thé rule book to/determine outcomes if a computer is
unavailable. At the. conclusion of the simulations, the developcrs state,’
* students should be able to exercise freedom ‘'of ‘chodce in making:purchases -

" in such a wayx.&hat, personal satisfaction is maximized, plan’ spending sc
as to provide for necessities before making purchases of fleeting value,

and discover that the sum total of- expenditures is 1imited by cyrrent
‘ incomn or by the amount that can be bornowed from future ‘income. .

¥
- Because of. the cOmplex nature of the situation, the game would be

most effective for students with above-average: academic ability. ' Teach- =~

ers should debrief the simulatipn carefully in. order to help students

understand the experience and apply theix new: knowledge to a variety of -

other situations. About 12 class periods are required.

- i . - ’ -

N -
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- ;he resources delcribed in this aectidn hqye been divided into
°three groups: handbooks ‘apd sourcebooks, curriculum guides, and
" ERIC documents. All are designed primarily for teachera, although
-sscondary students might find some of thdm -useful.

'\ - Handbooks. and Sogrcebook-. These materialu can provide teachers
- with information or background knowledge about various aspects.of
* consumer economics. Although adyanced studénts. might make use of them

. for supplementary reading, most of. these resources are too difficult

“or too detailed for studemts.. Some commercially available bibliogra- .
" phies are included in this ‘group. . . .

. Curriculum Guides. Materials described under this heading would

- be useful in planning courses or programs in consumer economics. Most
are focused on course content and sequence; a few dgol'with such tasks.
as identifying objectives and designing evaluation. ' ‘

-

L

. ERIC Documenta. The wide variety of materials grouped in this sub-
- gection have qne thing in common: all have been. entered and indexed in

* the Educational Resources Information System. Almost all of them are®
avdilaple through ERIC; many are available only ‘through ERIC. Each
document is identified in the citation immediately after the title by -

. dn.acquisition number--preceded by '"EJ," in the'case of journal _
_ articles, or by "ED," for other types -of documents. The availability
~ and ordering source of each document is also indicated in the citation.

If a nearby library ‘or resource center has_ an ERIC migrofiche col~'l
lection, and .you want -to examine an "ED" document before ordering it, yoo

- may use .the acquisition number to locate the document and read it on a

microfiche reader.. Microfiche (or paper'copies, if available) of "ED"

documents may be ordered from the ERIC Document Reproduction Service
(EDRS), P.0. Box 190, Arlington, Virginia 22210. All orders must be
accompanied by prepayment, including postage. ' The prices cited here
for ED documents were correct as of. December 1, 1979.

If you want to refer to a journal article and your library does
not have the relevant back issue, you may®srite for one or more
reprints to University Microfilms, 300 North [eeb Road,-Ann Arbor,
Michigan 48106. The following information is needed: title of peri~
'vdical or journal, title of article, auther's name, date of issue, vol-
ume arld issue numbers, and page humbers. Payment in full including
postage, must accompany each order; write to UniVersity Microfilms for
price information. : .

Y
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. 81,

BUYER'S HANDBOO‘L THE: h GUIDE TO DEFENSIVE SHOPPIRG o :’

: C | Author(.’)/cditor(s) , ,kaymoud Chambcrs'
BN *  Publisher ' e '_._Prenticcwﬁarl _ , S o
L jﬂ'ﬂPublication date ) _f." 976 0 L . "fi“'i i
Materials ,md cost . o Book npaperbound. $2 75 o o ;

Consumnr aconomics fbcus B, C B

. written, straightforward guidelines yhich can be used when making shop-
e ping decisions. - This volume provides information (presentéd as a series

o ~ purchasing, using, or complaining about almost everything an. individual
. might buy, from insurance fo a funeral. This well-organized, readable
collaction of consumer auggestions would provida ‘helpful information -to
secondary students. : :

\ .

88.. COMPLETE FOOD 'HANDBOOK,‘ THE (REVISED'EDITION)
~Autlior (s) /editor (s) ‘ Rodger P. Doyle, James k. Redding
-Publisher Grove Press '

~

'Teachers nay mdsh to provide‘stqdents with a set of st;ple, claarly-

of rules and classified according tQ type of goods and services) covering

Publlcatlon date .

Materzals‘and cost

.’ Consumer educatlon focus ’

1978 B
Book, ppgprbound. $2.95
g, § . .

. . Y

Flol(

Written in the style of Consumer Reports, this reference and bhying
guide examines ten categories of commonly purchased food items, includ~- °
ing dairy products, fruits and vegetables, cereals, meats, beverages, and
sweets. Using information from chemists, biologists, and food technolo-
gists more “than 200 types of food were evaluated as to production
methods, chemical additives, nutritional value, and possible health
. hazards. The intent of the baook 1s t6 make the reader a 'more efficient
_— skeptic . . . (wha will) find it a useful tool for choosing better food

at a better price." . The Compléte Food Handbook would be useful to
teachers who want to a ert’ #tudents to common- problems and concerns
.related ‘to the foods we eat. -

il

Tk

89. CONSUMER COWPLAINT GUIDE 1978
Authq‘(s)/edltor(s) Joseph Rosenbloom
Publisher Macmillan ‘ ¢ :
1 A 3 . .
Publication datby 11978 i . -
/ . -Q‘ ' .
r Materlals and cost - Book, paperbound, $4.95

"Consumet \conomzcs focus B : - y

w
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- This 317-page book lists .the names and dddress of firms which pro-: Lo
.duce consumer -goods and services and- explains provisions for dealing - .- - =
S " with customers' complaints and: suggestions: The author ‘identifiés and s

< explains schemes used by dishoneat businesses' to separate consumers "
P from their money, discusses the -language  and 'scope of warranties, and. . :
" .. . . umarizes the content of many of the basic federal nsumer protection .

~» 7. statutes. The names and.-address of federal consumer-izencies,'busineaa;-,
L - and trade asgociations, and chapters of the Better Bjsiness Bureau. are .
also listed. : - g A « .

¥ : v

90.  CONSUMER HEALTH - - .- o ST

Author(s)/editor(s)'_ . ~ Harold J. Cornacchia , o o R
" publisher | . C.V. Mosby - | -
Publication daté  19%6-

-Mﬁtérialé-énd cost - Bbok;‘papdrbOund, $9§50

v Consumer -economics focus  E, H, I

. "To ward off digease or recover health, men as a rule find it
easier . to spend on healers than to attempt the more difficult task of
.. living wisely'--that quotation from Rene Dubos serves as the rationale ;
for this interesting and detailed guide to the maintenange of health A
and well-being, This text would be a helpful supplement for teachers ‘
who vint.to Present content about the consumer aspects of health care. ) ~
_The book offdrs specific suggestions for making intelligent health-gare
s decisions; désc‘r&s unorthodox meédical pragtices; ilentifies a variety
- .. of questionable healing philosdphies; examines the range of health , :
~ insurance plans and hospital, clinic, and nursing home services; explains R ””EX
. the economics of health care and shows ways to reduce costs; and. : B
analyzes the ingredjents in well-known pharmaceutical preparations as
‘well as in common sundries and over-the-counter medicines. Professional
associations and government regulatory agencies which control’ or monitor
’ health services and products are listed in the text, along with laws

. .. designed for consumer protéction. D e

FRA - 91. CONSUMERS: A JPERSONAL PLANNING READER (FOR YOU AND ME) L o ' ;
Author(s)/eddéo}{s) Nahcy Z. Spillman ' : R
. Publisher " West ' ~ )
- Publicagibn date - 1976
Materiaas and cost ?Book, papénboynd, $8.50 _

Consumer aconomics focus B, C, D, H, I

)

Articles from Money, Changing Times, Better Homes and Garégns, l
) Consumer News, Family Weekly, and National Observer, along with Food
& and Drug Administration publications, have been adapted for inclusion
' in this guide for people who are interested in maximizing their

\, L ‘ v ) ) C e a . l

8 .




_ This resource provides practical :advice and helpful hints on how -
to assume an assertive role when dealing with retailers or manufacturers
concerning a complaint about inferior products or unsatisfactory service.
The content addresses specific problems in such areas as-food and drugs,-
automobiles, appliances, repair services, and consumer fraud. Addresses
of federal, state, and private consumer agencies are appended.

93. CONSUMER SURVIVAL KIT, THE .

%  author(s)/editor(s) Richard George
Publisher - ' Little, Brown
. Publication date . . . 1978

' Materials and cost Book, paperbbﬁnd, $8.95

Cénsumér'econbmics focus B, ¢, E, F, G, H

This book, adapted from television scripts written. for the Public
Broadcasting System, is a comprehensive guide to the purchase of a wide
variety of goods and sexrvices, credit, money management and investment,
and consumer redress. Specifically, the publication examinés‘suCh topics

“as home buying, home improvement, and repair; weatherproofing; home
security; types of housing; tenants’' rights; the purchase_a@d_repair of
new and used cars; medical and dental care; prescriptions and over-the=

- counter drugs; nﬁtrition; retirement_planning:ftoys‘gor toddlers;
small-claims court; aad divorce. Although it was not designed to be
uged as a classroom text, it would be a helpful reference source in
secondary classrooms. - S

94, EDSELS, LUCKIES, AND FRIGIDAIRES S .
Auzhor(s)/editor(sg - Robert Atwin; Donald McQuage, John
S s Wright ;

|

\
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ST e S S e W
) purchjo#;ig power and making wiu.:conaiimiij_"édqiai_thi. " & handy -supple~
ment for teachers, the book provides anecdotal. information which ‘can
.+ enhange classroom discusasion. The 17 sections deal with[financihlu-. T
L .qrnnagemgnt;'calculation of interest. rates, metric convgwaiong-pu;chiln RN
* 'Ing, energy conservatiom, ghoosing“bfofegsienal'lerviceq, ‘computation '
. of income tax, and wethods of obtaining redvess. “Each section contains” . B
a ligt of recommended additional readdngs. =~ . - . N y
92, 'CONSUMER'S GUIDE TO FIGHTING BACK - .~ > o
| -Au;bén(p)/eq;tor(s)'_', . Morris Bloomstein
" publisher " Dodd’ S
. Publibation date ’ ' 11976 _ B _' o E o
Materials and cost Book, hardbbundi $7.95 ' -
- Coﬁsumor economics focus_ B, F, H, 1 | . N




- fleld of economic education. The book is divided Airto four chapters.

: Publicatlon date A': .”Zf :.1979 _" _:.'.- .11._':%[ i o PR
f_Materials and :cost -:‘ '.;Book, pnperbound $9 95 .;.._. s e i.;‘ ﬁf
‘-Cansumer economics focus,'r-F SR : I

-Sex, feat, fame, fashion, inventors#-what do di1 of theee words .
have in common? According to the authors. all are directly related to
the development and growth of American advertising. Edsels, Luckies,
and Frigidaires examines advertising in the context of social roles, '
material civilization, and strategies of perauasion. The book cffi-
-tains reproductions of several hundred advertisements from such ‘popu=
‘lar magazines as. Look, Ladies Home Journal, Vogue, and Cosmopolitan,
and chesen for their documentary value in repreaenting important o
developments :Ln{ .S. social history.

i .
. i L : S e

95. EDUCATIONAL GAMES AND SIMULATIONS IN ECONOMICS

,\

fAuthor(s)/edltor(s) _ _Darrell R. Lewis et al. _ .
Publisher o aJoint Council on Economic Education 3
Publication date o 1974 : \“ S ”-. : }.
Materials and cost ' .Book, paperbound $4 00 L o '{
o Consumer economics focus A, &, - |

N St . T
| Y

This resource is designed to introduce elementary and secOndary
teachers to the methods and materials of gaming-and simulations in the -

Chapter 1 describes how to c0nstruct. select, and use games and
simulations.. Chapter 2 presents research evidencé about the effec- ' )
tiveness of educational games and simulations. Chapter 3 contains an
annotated listing of games and simulations for teaching aboyt economics.
Chapter 4 contains a 1list of bibliographies and journals addxessing - .
this topic. Althoukh the book is focused on economics, many. of the
games and simulations described could be used in a consumer economics
coursey esp cially those dealing with budgeting, banking, taxes, stocks”
*and bonds ‘tredit, consumer redress, ecology, inflation, markets,
insurance, water'resource management, and auto maintenance. o

« .

96. EDUCATOR'S GUIDE TO TEACHING AUTO AND HOME INSURANCE

Author(s)/edltor(s) ‘ Sally R. Campbell ' : t'
‘Publieher' Insurance Infprmation InStitute" _ ‘
.Pubiicatj date . 1977 B g . : -
Materials ‘and coet ' _ Boykleb{.paperbound, free ’
Consumer economics focus CA ' v
. ‘
)




c Each is preﬁaced 'by. a' statement explaining objectives, background _

I I I T DRI
- Ahtprﬁﬂln/ﬂ.acbgrﬁ,ﬁf‘;.”.,‘-.
RS A Lo A e

' Ve - . L -.\-"£
. et I
! . < L

N RN
Tpia compreheul Jlguide for necondary tuachets'inclldns carnfu!1§
".developed inltructio%rl obleEivua and identifies conpepta, vocabulary, '
"and gengralizations, ! The.suggested learning actiyities arq.imsginative
_‘and varied and require active ‘studén't involvemant.: In mMnx inathncea, 3*
- . students are required to use their families or communfcies as soqrcas
of information. Many of the activities can: be .used 'to: deveiop basic ;.,~
-communication akills. Among the topica included -are propartial coqqxed M

1iability insurance, costs of homeowner's insursnce, no-fault aqto obile!
- insurance,. basic automebile coverages, costs of . autdmobile . ‘coverage. A -
bibliography of sburces of information and edﬂcafional ma@driala 1s
"in luded Additzodﬁl 1nformation can’be- obtained from the fqllowing Y
r publicatio 8 from the same bource., Insurance for'the .Home, Every.

nutrition, diet<related dispase, hunger, and Yatelligent use of i, the®

“food dollar contain 89 activities’ ﬁor juniot and senior high s¢hopl stu-

dents. Each chapter opens with a brief ‘expoaition of the sybject  and

provides suggestions for projects and activities "dbsigned to incite

.- students . . . into learning not merely more about the topic at: hand"but-"
' more about their own-abilftids to - investigate, communicate, and effect

change." -In/addition to providing a comprehensive and contemporary -

view of food and nutrition, the activitieq promote thinking and problem

-solving, social action, values clarification, and effectiw?‘wri;ipg.

" resources, and 'procedures. MThe activities can be undertaken by indi-~

viduals or small grOups' nearly all would be useful in both urban and
rural oommunxtiea.. . e :

' i'MaCerLals.and cost Bwok, Papﬁrboundg»§2-95 PR

N . ' . ) ‘ X

..-":

by homeowner's 1nsurapce, perils against»which propertiea aré ‘insuned, __*T"'

- -

[

-_Tbn Minuted$, A Family Guide tdﬁiuta and Hpme\rnsurancé,.and‘Ca;eaps
Property and Liability Insurance. ! L , : _;'-.,‘_’."'- é‘ h
| L R
97. FOOD: WHERE NUTRITION, _Pouncs mp CULTYRE m‘sn 1“

GUIDE\FOR TEACHERS : ;;'.\‘fﬁi .%: ﬁ,, --._.3;"‘,# ﬁ%’ jm*
,Autbor(s)/edith(s)- ' Deborhh Kaq;.mMﬁ y Goodwinr'ﬁﬁﬁww (wJ 4%.
Pﬁblishe: S e .'CencerJ¥of.ﬂnience inythﬁ Pqﬁlic ' }Qg
. ' - ' n Interestt\ _h L _';.r"'-f.}.-" i ' . S ;{t:‘
Publication date . - 1976 SR f?":}"- R P T
. Materials and. éost S Book, papenbound $4150; ‘”Jz‘i‘:ﬁni,
Consumer eCOfQTlCS focus | E, .._,¥ijj .”f4 : '. -:ﬁ-'if; 'léﬁiz-y

Seven chapéers dealing wi;h internagion34 and local eﬁting patterns,.;

L oW ol 2
98. GETTING‘YOUR SHARE o o / o CA
. ‘ : A - o
Ahthor(s)/gditor(s;: " Peter A/ Dickinsbn ’edicors of con- '
- S _ ' sumer Guide :
. ,-Pﬁblisher» S | PubiicatiOns InternatiOnal .
gh» Publzcatioh date S 1977 . 1-
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: “*@ﬁia 162~page book " covers all aspectd of social security and’ pro-
Mes ﬂhfo tion about® medicine, tax advantages~afger age 65, where
wn e for’bdrth and death’ records state by stdte, state consumer
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Ivacf L.-n Preston B
University of Wisconsin Presl
1977

Book, paperbound, $4 50

" Mate ;als add cost
' 'i a .
ﬁ Consdmer ecanomlcs fbcus - F- ; Lo e

e This well-neaearched well-written book. is a valuable resource
-for .examining isaues, semantics, and court dec¥®lons related to puffery
s in- advertising Fairly technical, yet easily read, it.deals with such
f»? . ¢ .-  topics as deceptiwve advertising, 'Megal" puffery, warranties, and L
Sy relevant Federal Trade Commission and court decisions. The author's" I
o point: of view 1is that any puffery in advertising is deceptive because
Lae L - the statements and, claims made for a product cannot be tested by objec~ N
o tive methods. Designed to-help advertisers communicate an 'persuade’.

~ without resorting to 'puffery, the book would be: of interest to teachersj7

.A; SRR who want to expand their knowledge of advertising techniques.
e C o _ _
*‘ ; s ' R : . , o
i ' - 100, HELP: THE USEFUL ALMANAC ' . R
N T b ‘Author(s)/editor(s). Arthur ‘E. Rowse ! oy
S . i .. ' . '
- Publisher _ ,Consumer News , '
‘publication date . . 1978 C s T .
N " Matgrials and c st ?.': Book, paperbound, $4 95 j -.5: e
‘ ’ Consuqer ecqpomi' focus B, D, E, F, G, Hy I - SRR _wf ' EL-\.':
- . : SN
v This almanac is a compendium of useful infbrmhtion fqr consumers, "~ =
k- : Lo ranging from information about the filth allowged in food to a list of .
: - .- federal consumer services. The eight sectiops, all of which are sup-

" divided fd¥r easy ‘reference, are "Dealing with the. System," "Househo&d
. Products and Services," "Income Sourges," "Savings and Insurance,'
. .. "peath and Taxes," 'Communications," "Transportation, and "Energy . .
*. and, the Environmeft." Much of the vast dmount of information provided
would be ‘difficult or time consuming for consumers to ‘obtain on their
own., This resource would be a weicome addition to a school or class~
room, reference ltbrary. - . .

v
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o Author(s)/editor(s) Jaites D Fotman

_Publisher - . Franklin Watts
; Publication date’ -,; 1977

AT

Materials and cost . Book hardbound $6 90

',Consumr aconomicﬁ‘ focus - D Lol T e T

" Although not written for §tudents, this book has apglicabilicy to &

consumer educgtion courses in that teachers. may use ‘it as a resource. ., .
The author explains the hiatory and causes of inflation, its impact on
_our economy, .and the pressures. it generates on consumer spending and '

saving. The Wigtory of money and inflation'is reViewed in the early

" chapters, 'and the particular causes -of inflation in th& 1960s and 19703

" we - Publisher *

are analyzed. THe author argues that-the escalation of commercial
. advertising,, largely 't:hrotigh télevision, has increased demand for con-
sumer goods Leyhond supplies to meet that demand, and that the manufac-

" ture of throyaway, ‘hondurable goods Wrased wastefulness. Pro-

P

vided at ‘the end of the ‘book %are cap graphiés of people whose
activi g8 or writings have changed or uenced’ th¢ course of ecoronic
.developtiént, - nat:ionally or globally. A glossary of conomic terms.and
a bibliography of current readings in ecortomics are appended.

. —

. . . . .

102 -LEARNING ECONOMICS THROUGH_CHILDREN‘S STQRIES (THIRD EDITION)

Author (s)/editor(s) . ,  Aundrew T. Nappi, William Luksetich, -
. i ' George G. Dawson

,Joint: Council on Economic Edhcat:ion
--JPu?lJ.cation date _ o
\Materfﬁls and cbst -

.
-

bonsume,r e‘c‘::momics ﬁ)cus
y [ )
.. " The author\s ‘believe that childreh's stories influence role aware-~ v/
'-nes&, ymide motiwetion for learni&&v"»affect -attitudes, and provide -
"opportunit eg for persosal growth. With this rationale in mind, they have .
‘pfovided a bebl graphic reference book designed to. help young people disg-
cover the,relat nships. between their own experiences and their'economic
environment} A second purpose is to help teachers and librarians select
appropriate' stories for the enrichment of elementary- students’ economic
learning. o~ ‘: o : . R

-

Approximately half of the book 1s devoted to an aIphabetized (by
title) list of children's stories that have to do with ecoqcmics. Edch
. entry contains information about 'author, publisher, content, and reading
,level along with a brief annotation. Elementary teachetrs should find
these stories helpful in reinforcing bdsic economic conc ts taught
#ithia the context of the regular instructional program. \The remainder
of the book contains surveys of articles and research on the teacﬁlqg

p | sy . o 'Yf
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.'103. SYLVIA PORTER S MONEY BOOK -

e _;Authd&(s)/edizor(s)

of econom!!s in grades K~6 Articles rolsted to oconomio education f-;"

R N PP T f‘fiﬁﬁw¥[-aannqbooks'apﬂ;ﬁourco&hpkg;<??

H . 1 . .o N . . ¢ . e M . . , . g
: . ‘ . . s : . : P g T . . PR
R . e, L. Yoot DY » L— . o . A T . N N, L
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“in the elemehtary’ school are 1istsd alphsbetioslly by ‘author.  Lists 'f’;'ﬂ .
of journala. and bulletins, professional organizations, bibliograghies, '“sr:

and ‘names and addresaes of publiahers comﬁiete the fina} book.

| -,Sylvia_Porrer'i_ (_fl | |
Publisher = o f Avon '5' - BT
L
Book, papetbound $6. 95 K

Publication date - L

1Materials and oost

L]

Cohsumer sconomics focus~ B, C, D, E, F, G H, I . ' f" s

The. Money Book 1s a comprehensive explsnation of and guide
to almost every aspect of loaning, managing, spending, saving, invest—'
ing, and borrowing monmey. The first part covers 13 "evetydsy matters,"
among them money management, banking, credit, food, clothing/ health ,
care, tgansporration and housing. .Each of the topics is further. sub- '
divided and. indexed so the reader can easily identify and turn to a

specific¢.topic for more detailed” information. Part 2, "Milestones," .

_explains issues related to marriage, parerithood, divorce, and ‘death.
Investing and planning for financial and personal security are discussed
"in Psrt 3. The final section of this hook explains-the rights of con-
~sumers and ways of obtaining redress. ®

Thebook concludes with’a section on where to get help which pro-
vides the names and addresses of public and private. national, state,
and local consumer organizations.

The Mbney Bgok is probably the most comprehensive single volume
published on the subject of consumer economics. Reading it from cover
to cover would amount to taking a,complete ¢ourse in consumer economics, .
but most teachers probably would prefer to use it as a source of infor-
mation on specific topicsggs the need arises. Two weaknesses of the .
book are that the dollar figures and percentage rates cited in the text -
(as of 1974) have been rendered out of date by the recent inflation rate
and that limited space issdevoted to consumer complaints and redress;
other volumes do a better .jab of covering the latter _subject. ‘Nonethe-
less, the Money Book would be a valuable resource to anyone teaching
consumer economics .
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%.This - publication corftains ghidelines for planning and conducting
a community, consumer education awareness ‘workshop. The authors jfresent .
. a rationalg for offering consumer- education"identnfy sible topics;: . »
gsuggest methods for Selecting and/or -generating topics Wdentify poten-
tial audlences,and their chhracQgristics; suggest ways, to identify, -
,recruit, and work with community volunteers; outline sEeps for opgani-.
. zatfon; recommend techrtiqués for generating'publicity gnd advance
. S markating; describe. steps toward implementation recommend ‘hoy to con~ v
: ductﬁﬁhe conférénce; offer a variety pf .evalugtion methods; suggest '
. postconference activities; list the spOnsibilities of community work—
~shop’ awareness leaders; and provide a set of {éferencea . . ST .
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Florida Department of Education
1977 i

EN set of 4 books, paperbound (titles -

listed in annotation), free on requeat

Auhhile supply lasts_

As B, Ca E, Fa B, I

. Consuﬁet economicsgfocus K

L4

These mathriale conaist of four competehcy—besed modules for
o -{nservice consumer education teactprs.. The modules are designed to
p assistteachers ‘tn four areas: planning, development, implementation,
~ and evaluation of multidisciplinary consumer-—education programs. °
Alghough they re not desinged to proyide. a completg inservice program, .
they offer a substantjal framework for designing programs for both
elementary '*nd lecondary teachers... :

’

\'*
“

,
¥ o -
L3 .

Module=l, "A Cu Framework for Consumers' Education,' pro- A ’
vides an introductiofi and ove f the program along with a general S
curriculum fraggwork for determi g desired curricular outtomes. The _

‘ : - second module, ‘"A Conceptual Framework for Consumers' Education,” usés
° . promineént consumer and economic concepts and geperalizations to identify
a set'of desired competencles for consumer education. ¥hese concepts
-and generalizations form the foundatign for curriculum design.. Module 3, '
"Implementation of a Multf-DiscipMnary Curriculum for Consumers' Edu-:
cation," containg a sgries of activities which help teachers translate .
major consumer and. economicconcgpts and’ generalidations into curri- . \
- culum materials and identify ways of integrating consumers'topics into
existing curricula.. The fourth and last module provides teachers with
‘techniques which can be used to evaluate both Student performance and
.program effectiveness.

. Each of the four modules is self- c0ntainea and teachers can use.
~ . - them at their own rates, either separately or.as part of a series, to, |
improve, performance in gpecific areas. Performance objectives, enabling . .
objectives, and instructional Aactivities keyed to the ijectives are
" provided for each module, along with pre— and post-tegtst.and suggestions

P N for extension.activities _ R
. : ’ , . : ‘ AR
107. A'CONSU"MER EDUCA’I‘IO\N\COMPETENCIES,__K-IZ' '
o lAuthOt{S)/Edltor(S) Robert Wingert, Russall Dusewicz v
| Publisher . A Pennsylvania Department of Fducation
: “ Publication'd;te 1976 a ' '
) - Hatetials and'¢oq' Set of 6 booklets, paperbbund free,
' ; -ﬁf . Cdnsumer economics focus A, B, C E, F, H, 1 : |

_ .This foug-volume set was deveﬁbped in an effort to identify con~
l‘ _é' sumer education competengies applicable to a K-12 continuum. y It is |
intended to provide school district.personnel with data useful for = ¢
conducting a tomprehenslve cu{VQCulum development effort or in suppott
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" of & multiplicity of approaches in different grades.- Tﬁe'25 canaumar'com-‘
petencies identified apply to an entire. _gchool curriculum, they are not

diacipline-specifil - The developars ha¢. clasgified. them into four areas{'.

.value system for consymer education, decision-making proceduren, rights
add responsibilities oNthe consumer, and .role of thé c¢ongumer in the -
economic system. Each npetency ia’ further- broken down into subcompe- -
tencies for various'grade levels. Program evaluatioﬁ forha are. iqcluded

e ..
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108.Y CONSUMER EDUCATION. cuilixquwn,cu.maj'poa omo;. -i(.mvrszn E{I’IION)

?.,

.Author(s)/editor (s) : 'Dennis Lupher, Gcorge Tarbuck L
Publisher : ';‘ ~  Ohio Board of Education S ;55fk' :f
publication date o © 1976 - e e;ﬁ }T'df --w.
‘Maﬁeriais and cost | . 'i Book, paperbound' $5 00 iﬁ.”. : u ;{ffufﬁ :

Consumer econémics focus UTA B C,.E F, 1-

‘\

minants." and. "Community Resources"-~in additi bn to a test and- an exten-

! ’
- . @&

" The first section consists of background informati for -teachers
about such basic etonomic concepts as market systems, wanés, and scar-
city. Although not intended fotr student use, it does contain many dia-
grams that’ could be used with students to explaih hasic economic con~ .
ceptd. The other five sections deal with general topic areas in R
consymer/economic education. ' Each sé€ction *includes lists of instruc-'-
tional objectives, concepts related to the objectives, teaching dtrate-
gies for achieving the objectives, suffplemental aids that might be use~ «
ful in conjunction with the suggestea strategies, and generalizations
related to the objectives.

o

% 109. CONSUMER EDUCATION CURRICULUM MODULES: A SPIRAL~PROCESS AP?ROACH

AN D .
Author (s)/edigor(s) ‘ Patricia D. Murphy\ L
Publisher - North Dakota State University
" Publication date' 1974

Availability X ' JU.S. Government Printing Office

o 4 , . (stock no. 1780-01284) .
Materials and tost . . ‘Set of 4 books, Spirq*bound, $17.75
Consumer economics focus A, B, C; E, F, H .

' )

This four-volume series was produced to help teachers incorporate
consumer economits instructibn into a wide variety of disciplines for
learnérs from grade 9 thtough adulthood. The flexible, competency-based
modﬁles are deslgned for use with learners of ‘varying ability, soclo-

economic status, and cultural background. ‘ : (7
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. " The conceptual framework for thsse materials is cwofold (1) con- o
~ ‘sumars® habirs and behavior can be ranked along a four-level continuum

and -(2) four processes are esaential for ‘consumers-~inquiry, vsluing,
decision making, and iaction. Each vglume.in ‘the series is focused on -

. one process and includes  attivities .that expose ledgrners to increas~

n evels of behavior. Each module also contains pre~ and
post~tests and a list of additional resources and relsted readings.

A N . '- .
- ' - e

' 110. ECONOMIC EDUCATION EXPERIENCES OF ENTERPRISING TEACHERS, ﬂ.

VOLS. 15 -AND L6

Author(s)/editor(s) - George Dawson, Andrew Nappi Anthony
publisher .. . E. Suglla. " o
Publisher ) Joimt Council ‘on Economic. Education
‘publication date 19780 "

Materials snd,cosb ‘ Book, paperbound, $2.00

Consumer economics focus A o
. >

~rm

volume is divided into five ‘chapters which describe programs. that
teachers have -developed and other teachers can ‘use. Chapter 1 lists
activities for grades K-3; chapter 2, grades 4-6; chapter 3, grades
7-9; chapter. 4, grades 10-12; and chapter 5, college c¢lasses. While
the material covers a wide range of .économics topics, very little is
consumer oriented; however, ideas and techniques can easily be adapted
to consumer education topics .

o)

111, FRAMEWORK FOR TEACHING ECONOMICS, A: BASLC CONCEPTS; STRATEGLES
FOR TEACHING ECONOMICS, PRIMARY LEVEL (GRADES 1-3); STRATEGIES
' FOR" TEACHING ECONOMICS INTERMEDIATE LEVEL (GRADES 4-6) '

ﬁuthor(s-)-/ﬁd,}tor(s) 'S. Stowell Symmes, Marilyn
v T ' Kourilsky, Donald G. Davison
P¥b1isher Joint Council om Economic Education
Publication'date‘la_ 1977-78 | '
‘Materials and cost Set of 3 paperbound books; Framework,

$2.50; Strategies, $5.00 each
Consumer economics focus A -

/‘

These materials provide .a framework for teaching econOmics at the

. .elementaky level, identify objectives for economic edutation and imfor-
' tantes economic concepts, and offer teaching strategiés designed to teach

thqsewconcepts and ‘achieve the identified objecpives.

The general framework for economic education, as described in the
first of the three books, consists%of six elements: practicing a rea~
soned approach, mastef&ng basic Lonclﬁts, acquiring an overview of the

N : v i . s

\ ' .

‘{ : » . 85 é;;f - r”’ .

g _.‘

A ,'f' 'Co;riqulum Goiqsi;-f

a Published.annually,.this book describes the entries submitted to A
the National Awards Program for Excellence in Teaching Economics. Each

v
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‘economy, . 1dcncifying important issues applying coneapta to pufticular

1iaues, and” reaching decisions on economic issues, : o
The other two volumes presenc teachingactivities designad to teach

. basic economic concepts.. The primary téxt 1is ?ocuaed on the concepts of

scarcity, opportunity costs, reoources,(aphcialization, division of -
labor, interdependence, markets, barter, and money. The 1ntermediate
materials examine scarcity, opportunity costs, property, aupply and
demand, price ceiling and floors, planned and market economies, barter,
money, inflation, monOpoly,.competition, and banking. Each activity
contains a rationale, definitions of importart concepts,’objectives,.-

directions, suggestions for follow-up activities, and evaluation sec-
tions.

time in the future.‘ o

112. INDIANA PROJEC’I‘_ FOR CONSUMER AND ECONOMIC EDUCATION GUIDELINES™
. \ - T ‘ r
Author (s}/aditor (s) Thomas J. Beczkiewicz
¥ - Ppublisher ' Indiana State Board of Vocational s

and Technical Education

Publication date

1978
"‘Materials and cos ‘Booklet, 1ooae1eafk free'
Consumer economic§ focus A, C, E, I .

These curriculum/guidelines apply a decision-making approach to
elementary, secondary, and adult consumer education. The guidelined
are.intended to provide educators with a definition, rationale, ‘goals,
generalizations, and teaching actlvities, for instruction in consumer
economics. 'The guidelines are structuted around four topic areas:
principles of decision making, decisions of individuals apd families
as consumers, decisions of individuals and familles as producers, and
decisions of individuals and families as citizens. A glossdry 1is pro-
vdded as an appendix.

113. TEST OF CONSUMER COMPETENCIES . e

publibher « ¢ Scholastic Testing Service
1975 , ‘

Packet containing 20 test booklets and
* -teacher's guide, $13.00; 50 answer :
. , ' " sheets, $8.50; hand scortng sheets
) S 50 each - \

A B, C, E, F, G, H, I

bPublication date
o e

Materials and cost®

Consumer economics focus

This mulciple-cﬁoice achievenment test, designed to'measufa'the
effectiveness of gansumer education courses:according to normg estab-
lished by the stat® of 1]linois, is available in two alterhatLVe forms,

. A and B, which may be used as pre- and post-tests of student progreaq\,'

Eac

of the 55 items 18 keyed to one of l4 basig "toncepts: the

3
» [ ]

Materials for gradea 7- 12 are scheduled for publicacion at somen

‘e




' '————————imﬂtwhﬁuﬂrconeumer—in~the—mtrketpitce;*monny*mnnagemcnt—*conaumer
housing, food, transportation, clothing, health:services and :

L]

at

credit,
_alds, recreation, furniahingasand

,‘\y T ‘ ‘ . . co.
"~ oCurriculumGuldes.

A

ywpliances, insurance, savings and

e S L

- offers four qptions for each quegtion.

'investments, taxes, and the consufler in society. The 45-minute test
The teacher's manual provides:~

directions for administering theg test, an answer key, and student

norms. .
1144

Author(s)/editor(s)
’ Publisher '

Materials -and cost

YOUR. GUIDE FOR TEACH}NG MONEY MANAGEMENT oot
P

Puplication date .

v
v

Money Management Institute

Household Financeiporporatiqn,

1977 ~
Booklet, paperbound,\so 50
C, E

Consumer economics fobus

- Your Guide for Teaching Money Management providep instructional
objectives, generalizations, learning activities, and related subcon-
cepts for each of the following topics: financial values and goals,
income, money management, consumer purchasing decisibns, consumer
credit, savings, insurance . and investments, and consumer rights and
responsibilities. Guidelines are offered-for integrating these
topics into business education, home economics, social studies,
English, science, mAthematics, art, health, and industrial arts c¢lasses.
The authors also suggest criteria for’selecting outside resources and
using them in and out of class in addition to a wide range of activi-
ties for secondary classrooms. A unique feature of this booklet is a
section designed to help teachers adapt the Suggested activities to
‘their individual needs.
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121,
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126.
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o117,
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Entry No. °
115."

Title of Materials

BusineSs and cOnsumer Aritbmetic Curriculum

Guide Au.

-ERIC DOCUMENTS ; .

EX}

Business Muth in Everyday Life '

Carear Education 7-8: Student Activitg Sheets

in.Economics__

Consumer. Behavior. Developing Skills’ for

Assert#veness

".Consumer Educationﬁfor Kindergarten “Through

Grade 8

"
"Consumer Education for the Elementary

School" .

' ' /
Consumer Education Organization and

Implementation

L]

P

v

1

Consumer Educatidn-Resources

Y

" Consumer Resource Guide: A Selected

Bibliography

ConSumers Right to Know

Cooperativd Work Experience Learning Activity:
Packet: Series on Job Entry and Adjustment.
Banking Makeg Sensa: Savings Accounts, Checking
Accounts, Social Secu:ity, qo Quit or Not to

Quit

Course of Study for Consumer Mathematics

‘Courseé of Study for tbe Cooperative Work,

Experience Program

« Economic Concepts for Nebraska s Junior High

. School Students

Economic8 Can Be Elementary:: 30 Jumbo Activity
Cards for Teaching Reading/Writihg Skills

Through Bconomics

Gaming/Simulations: Careers, Persﬂ Finance

Unit -

Guide to Free and Inexpensive Consumer Edu-

e catiqn Resources

) Hendbook for In-Serv1ce Trainers in Consumer

¥
TArrie g

“ Bducation

"Impfoving Critical” Reading Thrqugh Consumer

Education

H

.
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L
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8.

92 .

92
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93
93

94
94.

95
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96
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134,

13551.

138.

136,
1374
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"Instructional Patterns fbr Consumar and .
Homomlking Bduqation CR . S

"Introducing . the Nhtional Economy to
ElementarycStudents"

Do It. Introducing Conaumer Education
”Making Kids Swindle—Proof"

: ~Madzson Model for Personal Finance

140,

141..

142.

144,

145.

146.
147.
. 148.

149.

150.

143,

Lo

. 99

Middle School/Junior High Co-Bducational R

Mini Units in Home Economics, Uhits 15-17

Mini Lessons From FDA
"Playing Store for Real!
‘Putting Your Mbn.y to Wo

~

"Relating Economic Ideology to Consumer Prov

tection: A Suggested Unit in Consumer
Education"

- L 2
Resource Directory of Selected Consumer
Education Materials for Grades x-a, A

"Role-Playing in Consumer Economics
Education"

"Scheme for Consumer Education”
qurce]yﬁ?t-in Estate Planning
Teacher's Guide to Money Management, A
Teaching Consumer. Education |

Transportation Consumer Education Curriculum
Guide

190

~

.

100,

101
101
101

102

102

102
103
103
103
104

104
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99
100 .-
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.. g@counts, deposit slips, check stubs, writing a check,.balancing bank

et
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115, nusxunss AND: cousuunn ARITHMETIC CURRICULUM GUIDE (ED 143 809). ~ v

P
Publisher N _Diatrict of Columbia.Public Schools _
Publication date 1977 ' A

A Ava&lability ' Af "p ;EDRS : o . X
-Materials and QOstgf. .- MF, $0.B3;“?C;:$1 .32 {B

. Consdmer ecdnomics fbcus':° A B c, D -E 1

in basic mathematic functions, and mathematical oncepts applicable
'to personal use and .to' fields of employment are presented in- this
gulde. Specific objectives, related content, and student activities
are pregented for each unit. A bibliography of related waterials is
appended.’ - y ' -

-

116. BUSINESS MATH IN EVERYDAY LIFE (ED 147 ‘508)_-5

Author (s)/adi tor(s) Phil McGee o
Pubiisher | | Clemson University VocatiOnal M dia
) Center. ‘ SN B
* Publication date " 1976 e
' 'Availabzlity o '\ EDRS (MF); order paper copy from
: X _ publisher (10 Tillman Hall, Clemson,
s LT, scaeesnye -
. Materials and cost T 'MF, SO 83, PC, $2. 00
Congumer economics, focus / c, E R h;

- ' This booklet is designed to provide information and exercises. for
. developing basic skills in business math. Seven uniits are, preSentad
each contains basic information gn the unit topic, student exercises,
and a review section. The seven: topics are check writing (checking

atements), wages (figuring income, deductions; time cards, income .
ax forms), installment - buying €cash versus installment buying, finance

_ 4I.Eharges), budgets (establishing 4 budget, special budgeting problems),

yJlome expenses (owning a.home, utility bills, taxes and insurance, -
‘'shopping, saleg tax), automobile expenzﬁs (depreciation, insurance, '
operatirng expenses), and metrics (ledgth, capacity, weight).

R 3
P - o

117. CAREER EDUCATION 7-8: STUDENT ACTIVITY SHEETS IN ECONOMICS :
(ED 153 001)

Author (s)/editor (s) . E.L. Flowers .
¢£MbliCACion date ' 1977 0 .
\vailability =~ EDRS

. - BRIC ‘Documents ..




FiFj—~ﬁatﬁriiia—and—¢a§t.Aéﬂ ' MFN—$0_BJ. PG, §3. 32

budgets, insurance, finan tal responsibility and planning, shopping, -

118, CONSUMER BEHAV]OR. DEVELOPING SKILLS FOR ASSERTIVENESS (ED. 167 434)

-a list of reference ancl resources.

" llQ.. CONSUMER EDUCATION FOR KINDERGARTEN THROUGH GRADE 8 (ED 150 276)

Publisher . Illinois Office of Education,,
o o - Publication date_ . | 1976 “- f ” -
RS Availability ‘ . HbRs e
nyq- - Materlals and cost : MF, $0. 83; PC $4.82 { |
e Consumer ‘economics focus B, C ‘E : :

G
2 R
TN

d
-arts, mathematics, science, and social studies.” For each consumer edu-

. activities are presented for the'primary, lntermediatec and upper-

:znsumor economics focus A C, E
e

se activity atffets for seventh—-end eighth-grade students cover ": e
the following topics: Jheckiilg accounts, savings accounts, checks, '~ — ., -

taxes, employment, producers and corsumers, and charge accounts.. S o

” ~ '
v . .

et rmn e man et fers s mmim o i )-_-.'v....r A

Author(s)/editor(s) S Lou Thayer L f T - '-gf
‘ Publlsher ' g Eastern Michigan University N '}
Publication date o978 - . r
Availability  EDRS - o |
. Materials and cost . $0.83; PC,.$4.82 S o
" Consumer economics focus “ E, F, H R
B This-instructional module for secondary and adult»educetion is -

designed to_develop assertiveness gskills in consumers. It requires
between 12 and 14 50-minute class periods. The module contains complete -
tedching plans and master copies of student materials for all lessons,
along with" objectiveg, a pretest, an overview, a rationalt, a sequential
set of activities promoting assertive conSu&er behavﬂor, a posttest, and
VIR {

This is a guide Lo’ 1ntegrating consumer.. education 1nto the elemen—
tary curriculum. Consumer education concepts are related to language

cation topic, a content outline, performanCe objectives, and related

elementaryé}evels. Selected consumer education'materials are 1isted.

he 2
- . N

120. CONSUMER EDUCATION FOR THE ELEMENTARY SCHOOL (EJ 161 186)

- Antnafvrr7éarfor(s) D Wytkot £ et at:" -'""'"W**"*vw*“r““**“ff*““f““ﬁ'

Publisher - *  Social §cience Record 14 no. 3° _ :
(pp. 31-33) e o 3
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' tary school pupils.’

121,

112.
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. \'-i“igf - ?fu
. Publication 'date
© Avallability ="

Consumer oconomioa focus

" This article delcribes a: c0urse
Among the topics

. ~.Spr;tns 1977 i i.ﬁ e "';y-
. "'University Hicrofilms T

Not applicable - 'n-i .
n consumer education for elemen-
scussod are skills for yo

‘consumers, classroom activities, selected resources in elementary |

materials._m_ﬁ

. ,:
/

. sumer education, and guidelines for eValuating conaumer education'

s . ‘e . N [

Publisher

Publication datd
Availability
Materialé and cost‘

) Consumer ECOHOMlCS focus

>

'Pennsylvania Department of L

‘e
N\
[ ¢

CQNSUMER EDUCATION'ORGANIZATION AND IMPLEMENTATION (ED 138 537)

N .
)

=Not applicable )

This handbook which present. ‘methods for organizing and imple—

' sumer education is defined as the

curriculum.

preparation of ‘indiVviduals in the

skills, concepts, and understandings required for maximum use of and

satisfaction frontiheir resources.
develops orﬁaniz
gestions fo

courses, integrating all courges,.

‘course, and using a community-based systems approach.
tains consumer education competency checklists for primary, intermediate,

‘and secondary grades.v

‘The first section of the handbook

uding existing
team teaching, offering a separate’
An appendix con-

-
-

CONSUMER EDUCATION RESOURCES (ED 135 972)
. Author(s)/edltor(s) Roseiia Bdnnister )
PJblisher . Eastern Michigan Univetsity’
" Publication date 1976 : S
Avallabillty\ | §“. EDké _ \gf‘ _
~Mater1als and’ cdst C MF, $O.83; PC,.$6.32'
L Consomer economlcs ﬁpcus A, B, C, D, ,E F, H .i
S

)
L

F i

o Lists of. guides, newslétters magazines, textbooks, multimedia

kits, filmstrips, cassettes, and films are included in .this collection
of ‘consumer education materials available for preview and evaluation.

All entries are grouped according

”

-

to the type of medium; each entry

93

-
&
!

- Education . " .o o
; ‘i 1976 - ‘;;;; '?f .: - . .
EDRS . _ '.‘ ’
'MF, $0.83; }c,'sa,sg BEREI

,menting consumer education- in grades K-12, is based on ,the premise- ‘that

- consumer education should be integrated into' the tota an-'

onal constructs of consumer education and offers sug-
organizing consumer education along a K-12 continuum., The
second section suggests five implementation models:
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- v
v~'inc1udea title, orderingladdress, and price (whare applicable)  Liste. -
ings for filmstrip kits also describe the kinds.of mateérials included ST T
. in eath kit. The 16mi film ‘and rvideocassette entries include” annota- R .i?;KT"

. tions and information about grade level and 1nngth.,~y S . BRI &

, 23 CONSUMER RESOURCE GUIDE A SELECTED BIBLIOGRA?HY (ED 147 255) - ' S
) Lo L \ . : .'.- - B ! l
Author(s)/editor(s) . W_Charlotte Nyheim, Sharon SMith- . Vgt e
o, . ' Hansgen =~ o Co o
’ Publisher"”l‘. S California Department of Consumer S Y
e /3’  Affairs - o - ot e T
Publication date . 1977 S S e
T Availability ' .. EDRS (MF); paper copyawailable from - , |
' . ' - publigher ) o St
Materials and cost N MF, $0.83; PC,'$1.§p o . co N
- 7 Consumer economic§ fbcus A, C, D, E' F B '_ N .;.5f”
This selective bibliography contains more: than 1, 000 citat{ons of B % -;

books, pamphlets, audiovisual materials, and teac ng resources related
to consumer. education. It is designed not only for- educators but-also.
for individual consumers and members of consuﬂ‘r organizations.\.Con- -
tent’ 1s arranged by subject matter under ten general topics: the
economy, .the environment, advertising, clagsics, edgcation, gooqs and
services, protection, money management, periodicals, other bibliogra-
phies, and catalogs. Almost all antries have been publighed since 1970,
but the ''Consumer Clasgjics" section lists older mdterials depicting the
history of the consumeii!pvement and past economic eituations--e. g.'b
.Upton Sinclair's The Jundle (1906) and Rachael Carson 8 _Silent Spring
(1962), The¢ education section contains an extengive -list of matefialg _ ‘
for use at all age levels reflecting the belief that consumer educatiog ' . .
should begin at an early age and continue as an ongoing process. ' . L.
Although the gntries are not annotated, ‘they. were chosen selectiVely .

¥

* ' 124. CONSUMER'S RIGHT TO KNOW .(ED 142-740) ~N e

-Author(s)/eaifbr(sl_ ' Marilyn Haley K ‘ .
Rublisher - San Juan Basin Area (Color of | ¥

, ) . ) ‘ Vocational Technical Schodl v

" Publication date® . 1976 B N
Availabilirg EDRS""Tj v )
Matefiaig and cost ' Mf, $0(§§?\Pﬁw~$3.5b ! .
Cor\'z.sumer.ecénémics focus F T . ’

™ This occupational simulation booklet is -one of several career

exploratioﬂ instructional units resulting from the ! ‘rural southwestern -
Colorado CEPAC project (Careqr Education Process oi Attitude Ghange).

" : ' ) . .
" . . - N 4
. .




";3'u?Lff" ; ' ' ;
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"\ ‘y ) ' ) B . of.
e The simulation Rhould be used foliowing a- uhi:t 5 " cons
o . . marketplace which’ provides . background. informats ’/n/ agenc B and_
_ * . other sources of'conuumer ;information. : Thefﬁajor ignla;ioﬁ“octivin :
‘w! - <+ 18 the recording of a serigs of 15-minute, /redio pjogramd e{r\conoqm
. affairs. ' Students apply consumetishd comminicatidn skiils as they

o T g5pla§»t:he rolas of an advertising’time salesman,. apgdio am(oynoer,\ and

. .3// o . "a progrdam dY¥rector. The materials’ ihplude a)ehoqt teaclier"y: 3uide
Ve . containing discussion questiors, insﬁqpctibns for using the unit, qnd‘

_ DU suggested tesource materials. yﬂ;x o “\\\_- L Ala;;- N

\\ .
\ | Y \..

S 125, COOPERATIVE WORK Expgazruor\L 1Nsﬂacrxv Ty P%CKET* SERIES. on R e
Y% -.0 .. . JOB ENTRY AND ADJUSTMENT. . BANKING MAKES'CENTS:.SAVINGS ACCOUNTS; i:-.-v St

e To ot PAGKET 10- (ED 154 233); CHECKING’ACCOU&$§byPACKET 11 (ED 154834); -\
- SOCIAL SECURITY, PACKET 6 (ED: 154 ‘229 UIT oa«uor TOQUIT, V]
PACKET 8 (ED 1 4 231) LA T

. : . .
. | N

S . a i - Co S e A
wore N ,Author(s}/edi or/s),/ . n}“Deﬂnis'R Hirschbach et al. _ S }%f

4 ARubllsher ' '\h Py vniVersity of Maryland - - S ,/‘ ‘j:

. e . - . . . - o\
o s C . L oA .
! oo \ . , . Y

A ' yPublgcation date _;~1977 S . " SR
o : (7ﬁvaiiability;_ . EDRS fHF) paper copy not available V_'
" " Materials and cost - ' MF, $0.83 each: e

. Consumer economics focus- .C G . _
t . N ¥ . e
A These documents are four of a series’ of 11 learning activity : ; PR
packets for use in teaching secdndary ‘studénts ‘about job hunting and e ' ;
A - application procedures and the managdment of wages. Each. illudtrateq.\ a
o , packet includes a short introduction, ‘student objectivqs, -the unit - o

- ' ‘text, learning activities, and a.quiz. Answers to“the quizzes and Tt

exercises and spirit masters of final qxaminations are appended as :
. teacher's supplementa. o i _ . . ". ‘

. .
’ .
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126 COURSE OF STUDY. FOR CONSUMEK MATHEMATICS (ED 138 4 e

N

Publzsher R "Montgomery COunty (Maryland) Pubiic . ~~-ﬂ“ﬁ- .

T L " Schools ! e
éublicaqion'gatb7:w o 1977 P - _55,'¢ :‘ "
Availability . ' *EDRS ° _ ‘ S S

o | Materials ind cost  _MF, $0. 83; Bg §13.82- 3

R . . . ' | . L. f
':\ . v e Consumer econpmics focus c, E v.f' 'r L ,:._"‘ ) .
o .. " Eleven units constitute this consumer mathematics course for ' —
». secondary students: "Cpnsumer Qecision Making," "Persodal, lransporta- 2
i tion," "Insurance,’ "Credit," "Banking," "Investments," "Jncome Taxes’”
{ "Rood, Cloéthing, Furniture, and Appliances,” "Housingy" "Budgetifigy” ™« woo A
o Land "1ravel " The intreduction ihcludeg.a course rationale, course ~ . - . . i
, -+ organization objectives, a ‘recommended "t'ime’ aohedule, suggestiong for’ ' '
’ implementation, end.annotationﬂ of : three approved texts, Each unit .
' P . ' " . ,,;‘ - S ) ~

' .
’ . : -
. ” . e v ., L1
. [T 4 I A a ’
. ) s 4 ‘ ’ .
Do, —" . . L N /¢ / X
| v L ) . ot o b .
. . N . - N , .
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<o Materislas/Teacher’ ...
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. \J ,‘/'
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- loodt:eina-n'tauunt of‘ purpou, 1notruct:ional objectivu, perfomnce

.. - ‘objectives; crooo-roferunces to approved’ texts, sample assessfent tests - .;-'? C
. and antwcro,,ouggontionl for the tcachcr, vocabulary 1iat,. and a' AT ﬁ';t~ﬁ
. bibliograph9 L o {" o REREREE S

o

B . .
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127.l COURSE . OF STUDY FOR THE COOPERATIVE WORK EXPERIENCE PROGRAM
NS (BD'l4h 644)”“ S %“""T”" s IR
. o v oy Coat
: Rdblisher . { Montgomery County (Méryland) Public
v o . : ‘Schools ;
} Publicetion.datc"'“ A 1977 _
. | @vailabirity S EDRS !
Materials and codt MF, $0.83; PC $6.32 .
Consumer economics focus B‘ C, E

' -Designed to help peachera prepare students in grades 11 and 12 for

employment entry through '‘a cooperative work/study program, this curri-

«culum guide provides instxuctional objectivee, performance tasks, sample |

agsessment, meagure, .and activities for. each unit ,of instructlon.
course is focuaed on employment education and qpnaumer education.

The
The

. consumer education components cover hudgeting, banking, taxes, invest-

ments, consumer responsibilities and practices, credit and installment
buying,. insurance, and housing. 'Annotated bibliographies and references
for each unit are included, along with a reference chart to specified
textbooks.

. - : ' SR
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ECONOMIC CONCEPTS FOR NEBRASKA S JUNIOR HIGH SCHOOL STUDENTS
. (ED 164 412).

'128.

Author(s)/edltor(s) Dwain Myers : ,()
Publisher Nebraska Department of Education
Publication date 1978 ' ‘
Availability | EDRS

lMaterials and cosg_ ) _MF $0.83; PC, $4 82 Ly
Consumer. economics facus A, C : _ - T'“ ;7'1 .8

. u .ot ' ’
Econonuc Concepts’ f’ Nebrakka' 5. Junxor High School Students
debcribes 14 economic cpncepts identified by the Joint Council on Eco-
nomic Education as appropriate for instruction in junior high Sohoole,
arranged in order from'easiast to most difficult.

129. ECONOMICS CAN BE EbEMENTARY 30 JUMBO ACTIVITY CARDS FOR. TEACHING

0

READING/WRITTNG SKILLS THKPUCH ECQNOMICS (ED L52 602)

1

L

Publ{qatlon date

Publlsher ﬁ_f'

o N

Sandra Schurr Publicationa R o

1978 | L
: 97 A )

96 “ b RS o " <o
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T These~economics educstiou’activity csrgs present supplementary

(! v " ‘,' ., ..a t “\» ‘ ) "

N T R .
SR e N ZRyC Documents
A SN S N e

Availahility -~ = EDR$ (MF)..order paper copy from pubd
Co ' o : ; lisher (2800 N. ‘Woodward -Ave., Bloom~ -
S - R field Hills, MI 48013) | B
Materials and cost - = MF, $0.83; PC, $4.95 \\ 7

'Consumsr economics focus " A, F

+

R

ideas and resources for use in .grades K-8. The purposé-of the cards.is

 to help students understand basic economic and consumer, concepts through

activities stressing resding and writing skills. The activities deal
with a variety of basic .economic concepts; each-card ouglines one eco-
nomics topic and suggests a related activity. Students create bulletin

". boards ‘and dioramas, summarize ideas related to the ‘topics, draw charts

and graphs, take field trips to local markets, define gnd illustrate
terms on flash cards, simulate consumer roles, and write product reviews.
Although appropriate grade levels gre not designated for the activities,
the developers suggest .that teachers use the'cards.with individual stu-
dents or ‘duplicate the cards ss.gorksheets for classroom study. '

130.° GAMING/SIMULATIONS CAREERS PERSONAL FINANCE UNIT (ED 156 853)

Uy

Publisher . Project R-3, Lockheed Education '
v - Systems; San Jose (California) Uni-
. _ - fied School District -
Publication date 1977 ' e
Availability ) EDRS
Materials and cost MF, $0.83; PC, $6.32
Consumer economics focus . C ‘

Personal finance is' the subject of this career-oriented gaming/ ..
simulation manual for grades 7-9. Directly linked to basic skills n
reading and mathematics, each game or simulatiop contains the following
a summary of each activity, a statement of learning objectives keyed to

skil] areas, a teacher's guide, and required student materidls. a -
. Inéluded are a simulation on writing checks and balancing checking

accounts; a gamé“in which two students,.in the roles of bank tellers,
compete while carrying out banking procedures, a family budget simula-
tion "in which students,” as heads of’ households, set up budgets and. plan
expenditures and savings; and five case .studies designed to give stu-
dents additionsi practice in dealing with personal finsnce.'

131, GUIDE TO FREE AND INEXPENSIV? CONSUMER EDUCATION RESOURCES'
“(ED 130 949) : .

“t vay

\. -~ ¢ . 4
. Author(s)/edltor(s) ) Carole A Vickers =~
" pubuéher STV _‘\_' S Mar'shall University "
. v RN .". .
qubl.icatuon date 1976 e
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. Naterials/Teaches. ', . . . - v 0ol *v?‘i.f
I :', ' . ~ o . ’ R S ‘9

T . C B S . A .o 8
e L . . C— . Lo

- :Availability S T
. Materials and. cost T 'ﬁf;.30.83;“901~$21.32.' R . S
Consumar aconamidx focus . A; C,'D. E;'G, H.,". o T e b

. Shin guide lists aourqu- of free or. inoxpensive consutier educa-

":ion materials for use in schools or for adults. Theé: specific contents .
include -an annotated bibliography of 149 publications dealing with con~' - ‘(

sumer education materjals, 77-articles in periodicuip published in the -

19708, 53 audiovisual or multimedia kits, 245 books about consuher

affairs and consiimer education, .46 curriculum guides, 13 games and .
simulations, 26 programmed-instruction units, and” 45 teaching unita, R

_lesson plans, and modules.-,The entries are: claasified according to

20" subject categories. ° . _ L N

The author. suggests that -these concepts can "be .used as the basis . o

- for a semester course or organlzed ‘into four modules of ‘shorter dura- . l

tion. (Concepts 11 through 14 are considered t¢ be so difficult. that - a
they shduld only be used with advanced junior high school students.) o

Each concept and its component. subconcepts is exPlained briefly- 'Thd”“ T

,‘h)lz’ T N;m; e a2 ORI

final section lists suggested resource material o L e

RO VS e e e
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132, -HANDBOOK FOR IN—SERVICE $RAINERS IN CONSpMER\EDUCA?ION (ED_152_626)

1 v e (W

'LAuthor(s)/editor(s) Thomaéfu: Brooks U ,t//

..;Publisher: S Southern’ I1linois University, |
Publication date ‘' 71977 '
Availability L EDRS _
Materials and cost MF, $0.83; PC, $7.82 ) |
Consumer ecohomics focus A, B, C, E, F, H . . . ' ‘ ‘ .

. This handbpok for secondary teachers is focused on-three topics
. within the area of consumer education: financial management, consumer
credit, and the consumer in the economy. An outline for a teaching
unit .is. provided for each of these ®pics. Although the topic outlines
are comprehensive, they are not supplemented by complete lesson plans;
instead, the. handbook includes several sample activities. This handbook
includes materials which could .be useful to tgachers of soclial studies,
home econouics, family living, 3; consumer math. A bibliography of ' b
resources is provided. o [ S ; L
133. IMPROVING CRITICAL READING THROUSH CONSUMER EDUCATION (ngi?Z 590)

Aﬁthor(s)/editor(s).‘: 'William D. Rader - '; o

Publisher :, : Social Education 42, no. 1 (pg. 18-20)

Publication date"f:ff v January 1978 . b
Availabiliey © . 'University Microfilns

" Consumer economics focus ' F

f 4

V& ) '.‘. ' R ' o . T . * . ’
N ‘ ‘ ¥ " 98 E?E)‘ , . . - . ‘ﬂ




' COUI‘!GB. -

The: author explorka the relationohip of advertiaing to reading.

ment of ‘learning objectlves which reflect theae relstionships., The '
article: also explains h¢w to. teach abput advertising 1n sociql studiea

. .. .
-

134. INSTRUCTIONAL PATTERNS FOR CONSﬁMER AND HOMEMAKING EDUCATION

. .(ED,199.011). | o -
] JAePublisber T i California Department of Education S
;-Publication,aateA ‘A 1976 S '
U availability Y | EDRS . “ “\f
Materials ang cost | B MF $0. 83 PC, $24 32
'Consumer ecdnomibs fbdus" C,‘E

-

In addition to qonsﬁmer concepts -and generalizatfbnﬂ‘ref!TEd EO~&\\;
8

home economics instructibn, this illustrated guide contains waterial

.of designing consuﬁer education courses and suggestions for promoting
outreach to scheol’ and community. A l4-page section lists shlected
: SOurces of conaumer 1nformat£on and assistance.

I35. INTRODUCING THE NATIONAL ECONOMY TQ ELEMENTARY STUDENTS
- (EJ 157 604)

Lt . TS

__Author(s)/editor?é) - | AEthel Meyes ) '
-Pub¥isher | Social Studies Journal 6, no. 3 P
| | (pp. 36-37) -
Publication date Spring 1977 i
Availebility . ,Univeraity Microfilms f
Consumer economics focus - A R

‘This article presents a money management unit helpful in explain-

’ ing national and international econdmic systems to elementary studpnts.

Individual, group, and class activities are described.

136. LET'S DO IT:-INTRODUCING CONSUMER EDUCATION (EJ 140 087)

Author(s)/editot(s) ' - Jemes V. Bruni and ﬁelene Silverman“,
 Publisher S Arlthmetig Teacher 235 no.t5‘ .
. . . (pp.'324-331)" SR ~
Publicatign date . .7 May 1976 v -
 Availability  University Miérbfi;ms ' | —
Consq@ef economics focus A | - ;

A number of games.are described in this article, each of which
will give chi;dren practice in making change and operating with money.
_ . oy o o

.

iconsumer education, and social studies and recommends. the develop- -'“',Aw@f” o




Goals and subtopics are presented for each subject area along with

Lo ' L
v {‘*.',' ’ oo

"137..luaxxuc KIDS swtusz-Paoor (EJ 176° 426)

-fAuthor(s)/oditor(u)X1Ji‘“::‘Ron‘ld C, Roat A.i a]“ja‘i"}Hf:;ﬁ'Q
. Publisher. T MF_ },;’ 'Loarning 6, no. 3 4p. 36?* -'-in;- g
, - Publication date o ' Novdmbcr 1977 ,{* _ .' ",

. '.Availability 'Univeraity Microfilma o L I

' ~A'unit plan for a course in consumer. education required for gradu-'
ation from the Portland schools, is described in the document. The

course, called "Personal Finance,' covers two semesters and involves

instructors in. mathematics, social studies, and home economics. Ten .
subject areas are covered: money management; spending, saving, and °
investing; credit; adyertising; small purchases; insurance; large pur- .
chases; the consumer arnd the . law; future alternatives; and math tools.

minimum-competency and performance indicators.z

.

139. MIDDLE SCHOOL/JUNIOR HIGH CO-EDUCATIONAL MINI UNITS IN HOME ECO-
t 'NOMICS, UNITS 15-17 (ED 133 537)

Publisher ' 5‘ ' _ ' _,Minnesota Department of Education
Publication date 1976 _ ,‘1
Availability | l ; EDRS . ,
. . Mqterials and cost ' 'Mf,'$0;33; PC, }9.32
a{ﬁ?ﬁ: Consumer ecbnomlcs focus 5-A, C, E » ":;.“

S : ; N

s These three self contained home economics unffé &pe focused on con~

sumer behavior. The’ suggested time required ‘for completion of a unit

'“varies from three .to nine. weeks, ‘with those incorporating 1aboratory

experience requiring. from six to nine weeks. Each unit comprises a
brief inttfoductory descriptiqn, a statement of rationale and objectives,
informatioﬂ about suggested gqg:e level and time required for comple-

~ tien, a list of- conctpts“qnd 8 eralizationg, teaching suggestions,

and supp1¢mentary material V7
RNV RN
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L COnaumor cconomids fjcus © B, F o .
oo R VR "73_ I} o o . ..
"This article deicrib s several'conoumer education activities for
g elcmentary childrcn. . L T o 'é"J , . o
- . A . . R Lo .;. ' . - o ":6.»':«‘ ,..,, ",m;:“_;_.m,'.ju- R
138, MADISON MODEL, FOR PERSONAL FINANCE (ED 123 346y, W”’ T
f - J / :
) )Publishor ; ( - ?brtlgpd (Oregon) Public Schoola
™" piblication date - 1977 - |
Availability | EDRS - - !
- Materials and. cost. . MF, $0. 83,°PC $6 32
COnsumer ‘economics beUS 'B C, By Foo-o "
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A ;s*;}lao,ijuiux LESSONS%FROM FDA (ED. 155 108) _f . .”; f"-"“ D '} PRNRSER

*' . Publisher ~ . - ' 0.8 Food and Diug Administration
v Publication date . - 1976 ¢ . . :?.- . --'v o o 8
. cavailability . oEDRS. ... ”,'f. c

Materials and cost | " MF,’$0.83; PC, §3.32 R T

L)

~-.

e

'Consumer economics-fbcus ' E, F, 1 e " N
These ehort, se1f~contained lessons present ngormation abOut o
o topics of current. intexest in the-Food atid Drug ‘Addnistrition. - The =
s . Jlessons.can be integrated into ongoing courses in elementary or L S
TUNL secondary. reading, math, language arts, social studies, science, art, -~ * - . '
- o health, consumer education, and home ‘economics. Among the topics _ N
covered are nutrition, food and 'drug safety, radiological health, and =~ . v -
procedures for making complaints to the FDA. For.-each lesson, infor- ' - '
+mation is given about grade level, objectives, skills, terials, '

teaching procedures, follou~up activitiés, and evaluatién. Enough SR
‘background material is included with each lesson to eqable the teacher T
to use the material without further research. '

| 141. PLAYING‘STORE FOR REAL! '(EJ-159 363) o S

" Author.(s)/editor(s) . Joyce Dahlquist (.5
i 24, Tmo. .3

. Publisher . . Arlthmetic Teaché
C ' ' ' (pp 208-210) ,

\ ' - Publication date . March 1977

i)

Avallabilzty S ' ‘University Microfilms o
' : ) .',ﬁ ’ . : ‘

. * The author of this article deocribes how fifth—graders can _' '

- learn consumér concepts by running their “own, school supply store? The
children take turns running the shop, purchasing supplies, éompleting . .
order blanks compute coqnt change' and’ keep recotrds. o

Consumer econom.zcs focus A C

u ) . . ! . ' . 1
St k2, PUTTING YOUR MONEY TO WORK (ED 147 601) o o '\. : _('
,/ 1r ’ "} Publleher S ‘ Far west Laboratoty for Educational
- | B . R Research .and Deve10pmens _ o o
WO .4 - & bublication date L0 w7 [
| SR - Availablllty . S EDRS ; B . ’.. . :_:t v
© ' ‘aterials and cost - MF, §0.83i PG, $10.82

5  Consumer economic'fbcus C

.
. e o
¢ .

One of 12 units in the Nativg‘American Career EducatiOn series, ' B
this unit :l.s/ desyned to help Indiau Junior high school students '

- o . \ L] . ) -




T Aetarialegndene

L :'undutltand how to menege money relourceu, both on a. perlonal level\\gd g e

= " -in the world of work. ~In'the. five activities, students work indivi-. L

" dually and in small groups to cBnsider how: money,ﬂs used; practice che&k : ‘_' Tl

L "yriting and belanoing a fumily budget; examine ghe use-and movement of ~~ . R

'+, cash, stocks, and other assets in a small business; learn hgw to apply -~ . . . e
: for. a loen, and exglore careers involving money management. ;Each. acti- L

" vity includes objectives, ttudent materials, and teaching luggeltione. .'-1 T o

A test designed to measure ‘mastery ‘of thq,meinlpbjecsivee i& included .N&;;';dw_\.pgmyy
wi;h ,ach uni:. ¢1oug wiﬁh an lnswe key.' - . Yoo

DA a st Co ' ‘.

e 143. RELATING ncONomc IDEOLOGY 10 cousumzx PROTECTION:? succzsmn R
. + UNIT IN cousunzn EDUCATION (EJ 167 211) | : o S

. ~Author(s)/aditor{s) l. _f' Robert 0. Herrmnnn o
Publisher o ' Business week 58 no. 1 (pp. 13-15)
Publicatzon ddte L September 10, 1977 .
R Availabillty S " 'University Microfifms\‘,,l
¢ -g’:‘1 {‘ ,ansume: eqonomlcs fbcus . B, B | e .-:- I ‘.:;'

A unit in. consumer educatipn which is designed to give students _ ) : ";:' 3 o
. . insight into the controversy about: consumer protection policies is : i
oo degcribed 1n this article, : .

L « - : ) . ] . .
- - 144,. RESOURCE DI c'roa't OF SELECTED CONSUMER EDUCATION MATERIALS FOR€ LT
] GRADES K-8, (ED 135 721) « ~ _ L BRI

. . v
’ . . . .

Publisher =~ - | Ilh@nois Offiee of Education ' ° .
Publication date e 1976 < L LR
Availability- = -~ .  EDRS .. g | S

Materials and cost = - MF, $0.83; PC, $3.32 .

" Consumer economics focus® A,’B, C, E, H e . c .
This directory, compiled in dn effort to inform teachers of the
wide variety of materials available to assist them. in-developing consu-
. mer education programs at the elementary level, lists and describes 29,

. resqurceé guides, 30 books, 15 per¥iodicals, 33 films, 32 filmstrips, 18”
‘multimedia kits, and three miscellaneous articles. Among these mate~% R o
rials are bibliographies; directories of consumer offices; state curri- RS
, culum guides; films on such topics as shoplifting, nutrition needs,: and N ey
free enterprise; kits dealing with money management and the taxpayer's T
‘role; and articles about primary school programs in consumer education. - ' :

- A Iimited shpply of the booklets are-thilable free frOm the publiaher.

Car . Sew

s 7 4

: . . 145;. ROLE~PLAYING IN CONSUMER ECONOMICS EDUCATION (EJ 170 577) o _ o

Ahthor(s)/edztor(s) M. Wells Singleton et al.
. R Publzsher k & . ‘7 : 1' Social Studies 63, no. 5 (pp- 202 207) N N
T . S .02 R | R T

-7 . .

' . . - . . . . - 1 . . B
F . . . .’ S . N S e
) i . e , ' . o : . . R . N
JAFuitext provid: c [ ! . . N ) Do . . A . . ‘ .

24
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situations in. conqupp; 1ﬁ mq arq iscuaped Anthis article. Four -
“,*different kinds of eimu tioh are’ 14 ntified, along with aix consu= -
mer iaauea to role—play, L . . S e

-

. 146,

_";. . -Publisher

| Publication date.

- Avatlabiitey oo

. ’

K _Consumor oconomdcs fbcus

| - The" teacher ] retponsibilitiea in conducting rolanplaying

v ~fAutbor(s)/editor(s)

Publication date
Availability i

-,Consume economics fécus

'SCHEHE FOR CONSUMER EDUCATION (EJ 160 838)

'_ v ,IlliHOIS Teécher ‘of Home Economics

-”sdpt-mber/Octaaaf”i977-rh o
E University Microfilma L
'Not applicable ’

N
LN
.

'f Betty Wolfe

e .. ' Rl

19, no. 5 (pp. 266-273)'
May/June 1976 @
,University.Microfilms

. C, D, ] : S

e

. The au or, ‘a home economics teacher, describes a 30-school edd-.
cational ‘experiment in-which students spend only one-quarter of their
school week in regulaf group meetings. Suggestions are offered for
effective teaching in an: individualized experience-based program, along
with two sample instructional units that integrate consumer concepts
with homemaking education. _ . o . :

147. SOURCE UNIT IN.EsTAxg PLANNING (ED 146 434) =

Author(s)/editor(a) Robert Tuttlé

“y “._ -- o ..

Publisher _
" publication date .
Availability-, o

' Materials and cost’

Colorado State University
11977 ' '
EDRS':

MF, $0. 83; PC $6 32

\
‘ Consumer economics focus e, I [
Thia guide is designed to help vocat%onal agriculture students
& develop £ basic understanding of farm-family estate pl nnin

planning toéls available along with the competencies ne
_4ddd. implement effegtive farm 'family eatatfe plans. .

and of- thek-';_i.

to otganize

Seventeen units: arer.;

Wprpsented ;each containing objectives, @otivational te’ﬁniques, study

quescions,ﬂreferences and a Job analysis.

. o oo,
v . Lo . - ". .o

o
f;.' b

| 148.. TEACHER S GUIDE TO MQNEY MANAGEMENTu A (ED 127 225)
f §
,gyAuthqr(sf/eggtor(s)‘“

N i
A

3adie John and Byron L. C?aplin, Jr.

v .
f TN T AR s Nt
.

v




R TR S jiﬁiﬁ;éb:,;“lﬁ“yuﬁﬁiiz';j;jfj- FIRUR
. ' Naterials/Teacher ( Ce T P AR SRR U T

: Pabliihht‘ - _i" ' : ”"'fConlumer Cradit Counleling Sdruice of
oo S chxern Pennsylvania e N RS
jv Publlcation date . ;“;5_.1976 S 7 -' o T .f".;ﬁ
Availability . -y EDRS (MF), paper. copy not available | L
3'.'Mutériais and cost . ;"f-;MF, $0~83 i C (i'")/ff T R

Consumer ecenomics fbcus - A, Co - S A
. _‘ : . J _:‘_::., e N . . . . . l .
_ This booklet £of secondary teachers contains readings, atudant
R . 'activitiea, and selected resources on money manigement, credtt, and
a .~ . shopping skills, > The first .three parts contain brief deact¥iptitns. otl R
.. the topics, course content, and possible teaching methods in addition- T?&ﬁﬁfff‘ .
'.to exercises,. checklists, and tips on ways to-. stretcb dollars:. Part’'4 B __;zJM';Lg:
suggests class ‘activities--shopping sprees with play’ money, role play~ h - T
.. .. ing, ¢lass discussions,. and case studies, Par; 5 cites selected )
" ... . resources for consumer/marketplace education. These materials would - : L
-~ be particularly useful to teachers who are just beginning to tesch . ' R
- . _consumer economics and who' h&ve not- developed their own materials. o -()_;

. .

e .L49.vxTEACHING:CONSUMER_EDUGAT§0N'CED 150 328) e

t

"w' Author(s)/edltor(sl. ' -';¢ Dawid Graff ;;-"._ » a S | _"5 o T If
_ .* Publisher o  ‘- * - Delta Pi Epsilon .. . _ ; _ o

'1 - - f:_fPublication date .f' B 1977 | .j R I ' : "
ot Ayailab,i_lity-_ s . EDRS | _ | - o ‘ ' IR
_ Materials and cogt s MF, $0.83; Pc;-$4£82' ' _
;>\\. . Consumer economics focus CACE i PR

. vV
S This four-part teaching guide provides secondary usiness teachers
o ' with. ideas for'teaching consumer education and assis;ance 1in strengthén-
' 1ng course content and-methodplogy. - Part 1 ‘provides an overview of con-
sumer education, course objectives, content -ateas,.and teaching/learning
strategiles. ' Part 2 presents topical outlines for ten consumer education
course content areas; each’ outline is accompanied by suggested teacher .
" and student readings and descriptions. of several strategies to-be used’ :
in teaching specific content. Part 3 briefly discusses methods for . . .
. ~ evaluating the; students, the teacher, and the courge. "Part 4 lists .
- .~ [ resource materials and includes a consumer education test and answers,
: : references and biblipgraphies of egﬁ_:, periodicals, and films.

; r];»_;éi‘lso, TRANSPORTATION CONSUMER EDUCATION CURRICULUM.GUIﬁE (ED 147 588) - L

o Author(s)/edltor(s) ' .- Pet@ﬁrF&nn et 1. | |
. ‘Publisher . L Abt Aséociaces‘ ; - Y

| publication date | 1977 ;\_ S P C )
SR t: Avéiiabilityi , EDRS S '“'3 e e - s <y .,1;

\.
L d . - - ‘ t . . - !
: oL S ¥ T S
. o . s . . * . .
‘ O * .Ot R L ot . ’ . :
. " . ) . . t . i . .
. - A . c . T C L i ,

- ! +
. .
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-’“,,-. Qe

Materlals and cost
'Cansumer economics fbcus . E- ﬁ@ ~3-: 3

’:.

..o

' The materials 1n this’ purriculum guide are designed to set. the .

stage for more-intensive ‘curriculup dévelopment around this topic.--~ 3-

"Eleven manuals (covering public ‘trijnsportation, transppttation and the
environment, transportation safety, .and bicycles), available separ-.
_ately, may- be used in conjunction with this guide or 1ndependently
of it. The guide consists of three. wajor parts: an introduction, a
set ‘of 20 curriculum units on transportation ‘topics, and a section on
~ resources.
graphy. ‘The resources gection contains instructions for developing
curriculum units, a discussion of appropriate. teaching methods, cross-

Each upit contains a ratiopale; activities, and a biblio-

W, 50, aa, e, $22.85 e

‘.

referen cR8..10 transportaciog topics and othernsuhicct aneqs, and”mis—«qu

WEE”T:E:B

us bibliographiés..
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e e 0. . - . CONSUMER :‘oncxﬁxuuous AND,.PERIQDICALS“f: ST A
' . .", T co ’ . ‘, . . ;" N 3 L ' ’ ..' . o g A 'v"E-. "." L .t .i\.i': ' \]
: Every day in the United Statea, new.. consumer; organizations uein to--' PR R
spring up. Some are devoted to Specdfic ‘causés,. such as" edergy conser~ .. °
-vation or lower’ insurancc rates. .. Others,. more general in nature, are’. - v,
designed to serve as ddvocates for individuals. Inci‘euingly, buainesa, TR
and induct:ry are establishing consumer affaitsvdffices in order t:o* Lo T e / L
SR ) attend t:o the. 1nt:erests and concems of t:heir customers. B o L,
L | f"l‘his section of the- sOurcebodk descrihea a number of . public con-. ',,’ ' )/'
) .. . .sumer agencies--both local and nat:ional--and private. congsumer otganiza-' ERIETN AR A
. .. . tions., We have not attempted to provide a comptehensive ligt, but.. . - .
e merely some- examples of the types of o‘rganizations and aasociations e
_____ . . % which exist. To locate consumer’ organizations in your at‘ea/r check. t€h © - W /
\ Yocal} county, ‘and “state governments; industries and~businesgess pro- . mﬁ £,
' fessioqal and fraternal organizations; technical and t:rgdq,a;sociationq._ o e ‘.
. Mary consumer organizations will provide speakers at-1io char e_as well LT e e
as information and materials for students and teachers. - . e T
o “This seqtion also includes am annotdted list fl consumer publica‘- e / R
: < tions (mostly newsletters) which. teachers may findMugeful -Here again, 4/ P
) - this list is represenéat:ive rather tkan lomprehensive. Teaéhers may - U)o
.. . want to use this' list as a. starting point for developing their own - A
o list:s of information resources. A o T o
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R, 5"} o D SR CONSUM&R ORGANIZATfONS R S B
B ‘.‘ . S0 3 .‘.-r "_-..‘,_ ‘) . / e . . : . . ,' .., . ‘r.‘{ " e o o ; , ., “_. ‘ ‘
‘(. ‘_- : ; alk ‘., ) ,/’. RN >/1 v g l ,I ; : 'I' ‘ S . . ' .'.)\ ) ' o LY ' . N .. ". . o ";.,\"
: R ‘ y .. Publlc Organizations. '“;_p;j S T T e L

. ) ” | . . .. R AT ' __'i" l. .'. "~ .. 3 . . - , - ,.. PRSI ' "-_ ' P ..._',,. .
g . ' ‘State and, iocal Letel 1’;Yi$ﬂji'3.,' S T .'{ Mool T
- - - B . . i > 4 . R TR

. ' w.Smali Claima Courts. Available in most gtatés, these civil cosrts “fﬂn_'.l' Lo

L _handle cdnsumer coﬁplaints involving amounts up to $3, 000, depending om .t

: o '.Yf state,la&' ‘Conducted Hore informally than trial courts, without juries - .. ° “__Q}h
— and- thén without attorneys; small claims courts offer qﬁfehtive pro~" a _".’---,ﬁf

v . cesses»for handling consumer~prob1emg T . v Q* - AR EREE
SO - CbnsumEr Affairs Depa tments of. Local D&strzct Attorneys or: . T oY TR

N Attprney'Generals. Offices. < Because their staff members are familiar. i;u';.
e “with'local aws, ‘these. agencies often can be of immediate abgistance tq e
AP LE IR ‘ thewconsumer by applying direct.pressure to resolve iasues.iﬂmhiatiq, R

S particularly ‘trié when an 1ndivi ual has- 8, camplaint agai t.a mAjor .
R business Qr corporatiOn.. be S ” . e
- . ' ,' . ! v l-. . B ‘ . . n ) .. - ) “‘_ - . . ) . ' . , R “r;
o 77 National Level ._?; N e T zH; S
'y ) ,V -

oo T f . Consumer Education Resource ‘Network. The U.S, Office of. Consumers'”'e P

' iﬁucation*eatéplished CERN to ‘provide training and disseminate matetials
. ‘rand information for consumers and teachers.  Contact: 'Consyper Educa- - '
oLt '/ tion Resource. Network; 1500 Wilson Blvd., Suite 800, Rosslyn, va - 22209, ' rhfx, f'-f
oot / ' The toll-free hotline is»800/336-0223 e s o - '"

v s . . :L“”e';b o
. . [ - Consumer'rnformation Center. n Under ‘the auspices of thg‘General e e

R Services Administration, this cedter, publishes a free quarterly catalog; .. - et
A - . . .which describes low-cost publications for’ cbnsumers. Contact: _cOnsqur_g,?' .-y

Information Qenter, Puablo co 81009 e oy - LT

: '-V‘F .
> .:- Consgmer Product Safety Commzssion' Established in 1973 in an. -
o a attempt to reduce unreasonable ri ks of. injury associated with; consumer

o '\/' Thé&e are 13 regional offices in additdon tio the nationa1~0ffice" Conr "'Tﬂ"*” Ve
S ‘'tact: Consumer Product Safety Com ssion, Washington, ‘DC 20207 Theﬂ.' o

R tiollv-free hotline 1s°800/6382666. 5 . .. Y, i LT
-] R f
S Enuironmental PrptectiOn Agency TherEPA coordinates and initiates PR
;v federdl action to(protecz the, environmsnt through conttor of ‘all. types. . - "wf?
)

ﬂ;..'ﬂ e of pollution. Cdntact' ‘Special Assistanﬁ fOr Consumqg Affairs,,Eﬁviron~ :”T7§fhf*?
’ .-;__'Llr-,..ﬁmental Protection Agency, %Ol M.St., Sw, Room Alel Washingtbn,-bc C e :
. v, 20460, - 0 - _ : Ll : . R . A T
. AN A : - ; L
: L Federal Trade CommisSione This agency prptects the’public from . -
ﬂ', A anticompetitive business’ behavior ag well .ag.from unfgir and. dceptive §
h ‘= trade practices.. Information’ on spépifiec consumer questions ‘can be - ; . - . ~
o : obtained upon request. Contact: .Federal Trade Commissioah Sixth St coe
_ T 'anchennsylﬁ/nia Ava., NW, Wadhington, DC 20580. ,3-_‘ ]
e S Food and Drug Administration The FDA assvres conshmers that food . -
R C I§\puro and wholegome, . that drugs arevsafd and effective, and that - - - ..
L ', cosmetics are safé. Contact: Fpod.dnd Drug Administtation, 5600 R
_gFishers Lane, Rockville, MD 20852 L .;"“\ e S o
' k .’ :\; L‘~ ’ - ) ‘ ,4 ‘ .'r.
. , 'y ’ » l’ 111 /‘,0108- . ‘ ’ .~ ﬂ'"
Y Al . * . t , VO \'! .: R ' s .
¢t A ) » “". R ‘ I "Q.<'.'.\ U : ) - TN B )
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COnpm: ﬂrgnnihtibm o ' ',-. S

“ :\-." LA C ' ﬂ‘ " ’ ) L . : . . o .
"'ﬂ!l pal o offico of Consumor Atrhi:a.. Locoted in ohe [ J’itnent of Hoalth i LT
.- . ‘and Welfare, “this: office assures thxe.. consumers’ interests are refloctod IR S S
.. dn:fedbtal policy end legiolation._ Contactz Chiwf, Consumer Complaint ~ " ..." . Nt
- Staff, Office of Conlumer Affaipou Depercment ot yedlth end Welfare, B T
quhingtpn, DC‘20201..v" S A R e L S

.. i . . . . - . . . . oy . NPT -
Cea O P " A Lt O L SR
. - . 3 - . e oo -’_._. - -~‘, d . & . ] . . . v U ,:'.'
! . . v ' . ' - . 4 . . y - . P N L . . | YRR "
. L BN P - N .- . P Lo o . N
L . - . . g . . i

A

ST Private Organigagion _v%,.Q”w-.ﬂﬂ." S A L
SR & . P . v i . R e Coa

_ Better Businaa: Bureau.. Local brancheo.of’chis agency can pro;}de o,
- consumers with information hbouc firms and organizations’in their cbm-. = - . o
mnnitieq -The infoxmation available from BBB includes how.long & firm.K ~ - = = v =
: has been in busfhess, whether complaints have been -lodged againat: ig " :* TR
snd its getieral reputation for reliability. Many local offices use. " /"0 vty
arbitration panels to resolve disputes. (Check the. telephone, bogk - for ‘;:,;mv;_i_y>f;-fﬂ;g
" the. address of, the nearest BBB or write toy, Counc¢il of Bect Buainesa S
Bureaua, 1150 17th St., NW,- whshingron, DC 20036, . :%t,~&~*?

- ..."", - ~
COnsumer Federation of América. Tﬂt nation's 1argest coqsumer 3..;_ S
organization, this, federation of more than 225 individual groups B ¢ I
dedicaced to consumer advocacy, information, and education. Contact? =~ . - .. S
© Consumer Federanion of America, 3012 14th St., Nw Room 901 Waahinggon, SR TR
DC 20005. : ot _ RN '

. ’QCbnsumers Research, an._ This organization teﬁte consumer prod~ . . Sy
ucts in its,laboratories and reports its findings in Consumer Research ' ’
magazine._ ontact: Consumers Research, Inc.,'Waehington, NJ 07882.

. Consumers Upnipn of tha United $vaces, Inc. Consumers Union. 18 an
- independent, nonprofit produét tésting drganization which conducts
~ reseéarch and prepares educational materials on,,lzny consumér topics. .
Its momthly publication, Consumer Reports, is also issued in a class- - X
room edition. Contact: Consumers Union of the United Scates, Inc., '
256 Washington St., Mount Vernon, NY 10 50.

Major Applianoe Consumer Action Panel. MACAP funded by appliance
industry trade associatidns helps consumers.solve problems witﬁ deal~
‘ers; service agenciet, ‘or manufacturers when they have been unable to. S
".resolve complaints doncerninqgmajor household appliances. Contact: - . - o
Major ApplianceuConsumer Actibn Panel, 20 N. Wacker Dr., Chicago, FL v
60606 ' v ' ) o

. National Automobile Dealers Association.' NADA's Automobile Con- "
. ;sumer JAction Program, available in-29 states, is a commission of deal- .
S ers ‘and congsumers which meets to discuss and recommend solutions to . ,
consumer problems that cannot be resolved ‘at the dealeg level. Contact"’ﬂii" -
Manager of Consumer Affaire, National Automobile Dealeﬁk\stociation, . .
8400 Westport Dr., McLean, VA 22201. - A : e T

_ National Consumers Leaguea The NCL has worked for 80. yéars to _
strengthen ‘the consumer's voice 1in the marketplace. Through education, TP .
lobbying, grass-roocs consumer participation, and dialogues With busi- ‘ ' .

- ness, 1abor, and the community, NCL promotes individual and colleetive” o
‘consumet Tnfluence. Contact: National Consumers League, 1522. K St., NW,
"Suite 406 Washington, DC 20005 (202/797«7600) S L i
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h ACCI Newslottor,. ,American Counéil on‘"Co&aumer Interut;s. 162 Stanrey R _.'- o
ﬂall Udiversity qf 1 aaouri Columbia¢JM0 65211 Publiohed '":f‘f "-‘*zﬁj

3 nine times yearly,‘s simber through May; subscription sutomatic RS

1>'v - with regular mombership in ACCI, $20.00, per year, *ﬁﬁg; . S A e

- e o -y

- - Thio four;page newslﬁtter presents‘inﬁormetion -about Accr-'[ R :U?” a
- . news of other ¢ofisumer-oriented’ ‘organizations an éheir detivi- "o T
R - ‘ties; “information _about federal, . atate, local,_ foreign oon= /. . ?f'f;-:.'*;ﬁ;

', ~ sumer action; ‘and revie&s -of recehtly publiahed consumer resou:ce,wf e e
s .fmaterials ’ . L B ”‘fi, o e

| ’ . L . B .
-Changing Timas. Kiplinger Weshington EditOrs, Inc., 1729 H.stﬁ, N W., @ T
Washington, DC 20006 "Published monthly, $12 Oo,per year. R ﬁ*w:'f:

L ' Changing Times contains .short article . of praotical interest e
"~ | in the ‘fields of tipusing, food, and mediciffe as well as arti¢les -~ SRR
on taxes, advertising, inaurance, and product evaluation,, T 'M,Q R

- LConsumsr'News. u.s. Office of . Consumer Affairs, Superintendent of Docu- N N
LA + ments, U.S. Government ?rinting Office, Washington, DC 20402. e T e e
o Published semimonthly; $4.00 per year. S T 'iz'- Nt

, R Consumer News reports ‘on’ COnsumer programs sponsored hy- - e
- various federal agencies, ‘new federal regulations, and new publi- = . .
. ncations. A’ supplement, Consumer_ Register, summarizes. major -con- e ' "
B sumer proposals being considered by federal agencies.' o S
Consumer Information Catalogue. General Services Administration, v.s. = -,
Government Printing Office,. Consumer Information Center, Pueblo, '
co 81009. Published quarterly, free.

This" catalog lists more ;han 150 free consumer information N
_publications and nearly 100 sales publications about various con- T .
_8umer issues, ranging from instructions.for repairing cars to «"i’_“‘ L
descriptions of available smoke~detector devices. A catalog of vy
consumer publications in Spanish -1s -algo: available. , e ' ';:\ﬂ'; v

t .
‘ ‘ ¢ L]

Consumer Reports. "Consumers Union o£ the United,States, Inc., 256 f' _ 2'73fi
WashingtonStu, Mt. Vernon, 10550 Published monthly, $11,00' a
per year.. R ' . .

-
(P

; : Consvmer Reports provides advice for purchasers and ratings )
of specific models produced . by different manufacturers of cars, S
appliandea, foods, hOusehold goods, and msny other.items.'~ R ' SO S

..Consumers’ Research. Consumers Research Inc., Waehington, NJ'b7882. "' R

Y Publishad monthly, $12. 00 pertyear.; - : _ N . -'»‘ AR

. Consumers' Research presents ‘articles which compare differentﬂ' : »
types of products and ‘the brands of vhrious manufacturers in order
to "help the consSumers make wise choices in purchasirig such items
as qarpets, stereo sxstema, cameras, and automobiles. o

’ .
. ) ) Wl
l . . o . . , LTy

- \ .
., A ‘ e . L)
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Cprrant Cbpsumor, dhrriculum lnnovationo, Inc., 501 Lakc quost Avc¢. :'“Q':

4 ‘iighood, IL 60040 - ‘PubMshed mnthly, ‘September” throus)\ June. ;
S + $3 25 per yqa;: oy -.. S n i g } R .;. -
. ,n; 2 i « PR RS
Lt " Ciirrent Consumer is a timely conaumnr educntion petiodical ?**,' KT ORI
i . ... < published specifically for high lchoz;‘QCUdantu ‘classroom use, % Ll
.+ . ‘Each issue ,containg sections on,constmerilaw, money management, . . 4 - o Al

. . housing, clothing, truth in. lending, cqnmetics, and ocher items of ™ .7 )
h \conoumer interest. - , , S S

: L : - - ' . "o
(S i e

FDA. COnsumer. v. .S Govqrnmcnt Ptinting Officd' thhington, ﬁh 20402.
Published 10 “times ' a year; $12.00 per year. -

« FDA'(onsymar is a_.glosay, lavistily illuscrated publication of ’ )
-the Food and Drug Administration, deVdtad. to inforpming the public” P
about the scope and success of the FDA's activities on\behalf of .
s consumers. Written in clear and concise (if not simple) language, o
ML s magazine is both interesting and, informativ3§ ‘Regular.depart-

R ﬁf-ts are "Update," '"Consumer Forum," "News Highlighgs," "Regional
A t." ﬁbxts," "Seizures and Postal Service Cases,” and "Notice of | - Vo
M *ﬂ» ’ ’ ‘k gment.'" Each 40-page igsue contains five feature articles on R
h‘i" : 4,sq€h topica. ag food additives nytrition in: processed foods, the B

- e T and buying .aud using goods and serv;ces in addition to a lead'~ T -

- ' ' aiticle on an. importane consumnr educagion tonic. S T A
L . < T A
L Bve}ybody's Money: The Credit vhion*uhgazino for Conaumers. Cridit.] N R I

L .Union. 'Natjonal Association, P.O..Box 431, Madison,:WI 53701. . pgb_ et

S SR ~'?'1ilhqd quarterly;. available free at mpst credit uuion-.'. e e

Jéfu T “ Evarybody's Money faatuc*a”briaf'illuscraeed articles on food,.;. . - b

ubﬂccharin bdn, and cosmetic.ingredients. Most features.are Writ- ' .

B "Spen. by the staff of the FDA's Office of Public¢’ Affaira, and they ‘

" 1.:",;, reflect that biaki-. v N L Y o
& S0 e : c ' % ‘

’ Forum J C..Penney Co. 1301 Avenue of the Americas, New York), NY 10019

. . Published twice yearly (spring/summer, fall/winter), single copies

.« free from local store managers; in quantity,.$1:25 each. . . .

S .o e Forum.is one of a _number of educational publications and - N o
e ... teaching units published by J. C. Penney which focus on emerging )
' ' consumer issues. A well p(epated and researched magazine it pre- - |
- sents, the views of a pumber of people on specific consumer’ topics. -/ co oy

, _While Forum can.be used by students, its high readability level :
' ‘makes it nore sultable for 'use’ as ‘a teacher resourcé.. - : iy

N T

’.l['”n*“ was fro the Center. for the Study of the Consumer . Movcment. Cdnsﬁmers - v o
e . .7 Unibn, Foundation, Inc., 256 Washington St., Mount Vergon, NY 1b550;‘"‘~ , ‘
s Puﬁlidhed occasionaily, free o quest. =

LI -+ . News. reports on activities of the Center for the Study of‘xhe : . - “
"+ I, Consumer Movement and offers other information: about the histo . e

' of the ctfisumer movement. One example of a topic which is treated - :
historically in the News is'stoking‘as a. health problem amd iES L
treatment in the United States. " R e, o

.
v
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. T .. This instrument il an adﬂptation of the Curricalum ateriala'
. s ' " Analysi's System (CMAS), loug !fOrm (Bouldex, Colo.: Socip $clence .
T e “Education Consdrtium, 1971). 'The usér may wish to use. entire ..
SR ' * instrument on only one set of matetiala, selecting .a sh rtened vérs-

R -ion for fufther materigls analyses. ' This instrument wap used tb .
L .. dnalyze all of’ the atudant ‘materials described in this outcebook. e

,ment should be used in conjunction with specific. local| condumer édu-
“cation objectives.. Each district should identify its bjectives foq{ .
consumer education and a rank'order fbr those .objectives.
, as a result of its priorities, some districts may see bilingual mate~-
e "~ rials, while other digtricts may consider decision-making' skills to ..oy
~ be more important. | After districts. establish their o jectives and"
v -spriorities, they médy use the scoring aydtem to weigh the'specific
T vaspects of the curriculum which: they consider to be most critical.
This procedure may lead to the selection of materials, which have.a .
lower total score than other materials but which are. exceptionally
‘ strong in the areas considered. important by the user.. Total scorés
provide only a general evaluation of materials; they indicate little
. about specific strengths or weaknesses or relationship to specific '
- district goals.

T : ‘ Sectidps 2, 3, 4, and 5 of this instrument contain 'questions which .
' , cap be answered-by selecting @ number from 1 to 7 on a continuum below
DU the question. After selecting an appropriate number, the analyst ",”
- ‘ records that number in the space labéled "Score" to the right of the

. . .continuum. At the end of each sectiodn; the analyst determines the
N h total scpre for that section by adding up the numerical regponses to_
- a the questions. This totad should be ‘recorded at the end of each sec—

gi _ * tion in the space mgrked "Total Score" .and also on the apptOpriate line
- of the' "Summary’ Evaluation.
R b/
~ I

K o

' The numerical scoring system suggested for use ‘with this instru- *_.'

"For example, .




“cONéWR mvcuxou cuaaxémm mrznms; MYsts mmm“ “"’.._‘.ﬂ.’: R

. N 1
4 1
. . . - e I“. W
. .
N ..

e

Pitln of mutar‘gls s e ~:?-:'? ~ ‘ f1  L

(From) serics/paokaga

'.Autbox(s)/developar(s)/editor(s)

Publishqx/source

I

.
.

Pate.published L

ERIC?:etr#eval humbe;

Grdde level(s)
. ’ N ‘ N -

Matarials and cost

Summary Evaluation

(Record the apprOpriate infdpmation as the analysis is cogpleted )

- \'\

Task Number anﬁkxitle 3 Maximum Score Possible ... Secore

At

2 0 ;duCational Quality T w105
3 0 Cpnditions of Use g -, 70,
“, 4.0 ,lnstructionak Theory
and Teaching Strat-
tegies o
5.0 Evaldation
‘.

"TOTAL:

SummagyABatiggﬁ'
L » o .
High usefulness 166-238

Average usefilness ’QJfIGSff

Low usefulness . 0-86 -

W




”. 1 ¥ ns thia material deaigned f r. qlassroom ;nstrucbion? :

R R : o

*-—‘

1.2 This mutcridlfapproachea consumer education fr0m the point of
view of the follpwing curriculum areacc~ o'a'yn

~
K

Busincas ' Home economics

F ‘w '53.4;
Career educaci°ﬂ—~*4w S ‘L°881 oducation/Political
E°°1°8Y/environment " sciencte

Economica g . ‘Other (specify)

Ty

1 3 Thia materia} is focused on the: following content area(s)
qeral consgmcr issues,' .- Consumer representation

Financial management and ' Special prcblema (ads and
 credit . , B} o B safety)" o

furchasing‘ n ;. . '_ "+ ‘Federal assistance and
' Basic economics of the . services_~__; Jt '
y

marketplace X : ; Government: regulat

. Energy ‘consumption and processes, - —

conservation: o - Other (specify)

Legal rights; consumer law o N .o
i ‘

1.4 Fbr what grade level(s) are these materials most appropriate?

<

‘As indicated by author(s)/ddqiioper(s)/publisher(s) .

As ‘assessed by ‘analyst

-

. Y
What is the reading (grade) level ‘of these materials?

As indidated by authorss)/developer(s)/publisher(s)
- As assessed by analyst ' .

g

.Not applicable S ' PPN S T
. . ,.,u. ..h,'
These materials are suitable for use wi;h studqntsﬁof?what academic
‘status? - (Gifted, averageh.slqz-igarnerb,'all.students ). . .

(4-

' Aé indicated by author(s)/developer(s)/publisher(s)

AR
N

As assessed by analyst

L4
A Y

'Whut kind of special training or preparation would a teacher need
.to use these materials effectively? :




- Aa 1ndicntcd by‘cuthor(a)/dcv¢lopcr(t)Ipubliuher(s) o | |
e Aa a--eaaed by analysc ':-; . A T S S S T

B "‘lw8 How mudh cdmh 10 rqquired Yo se these mnteriala? K e .
A ‘}“'. = Ona class pariod _}y °  One semesner : .' i ”Q_’. o L .
\. [P . . . ‘_' Ve .

L ;A_ . Several class perioda*__n_ One full achool year | i _ﬂ.s" ”A ‘_;_l_fu
R Several waaks :{-2 ;:» Other (apecify) -' ‘

L 1 9 Which of the following componepts are’ included 1n the materials - 'r',f,ﬂ 2
- : packase? ~ . - . ‘ ’ N . " o .

P;inted Materials ' _Title-- ... Cost " B Vf L S
Student text 4' SR = L L ‘ \~,§<f. .

Other printed student’' . . o : o -
- materials (specify) ' . - .

Teacher's guide

- Other printed teacher § SRR
materia;g (specify)

Duplicating masters of
& student materdials

Tests =, E B ' - B co

»

Multimedia Materials  * . - o
i Film * .. ] - ' T .

]
3 i s I

-

. Filmstrip

: : Record ,: . o ~ 3 . . ‘
/ : . R ) ‘(‘\ i T v oo

Cassette. o L ¢

_ Other materials . o L “3 A Y
I (specify) . - l

'  Other Materials
(apecify)

. . - . ’ ° I . y
> . ¢ . : v A
B g . .
- N . A

PR PP OP RARLY
TOOUTWE

1.10 Ate'bilinguél editions qf_tﬂii'ﬁaterigl'aiqilhblg?_ Y

Yes . No oy | o A j S

S

8
&

3 - 5
e . 2

1f so specify.languaée(b) '
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"E?Gbnluﬂlr tducafion cﬁus

C o Noce.. A nationqle ia a philbaophic poéition on eduoattpn hcld by
", & curyiculum developer. « It bompriaoa thé gastmptions and goals. which
" the. :fyeloper uses as guidés ‘and ¢r1ter1a for the gelection ‘and . ordqr~' -
.ing ; objocqﬁves, content, atrategies, and evaluation. procesooa 1n
the ourriculum.“ :0bjectivés of curficulum materials ate ‘statements
. that indicate the ways-in whi ’students are’ expected-to change -their
. 'skills, knowledge, values; and bohuvior as a result of- ‘using the . B IR
" materials. COgnztiun objactives ‘deal with the facta, cohcepts, gener= AT
. aligations, structures, ‘dnd theories prenented in thc materials. BRI
. .Affective objectives are related to the presence of values and attis
.’ tudes im, the materials and the cowmitmcnts to Sgliefe or actions pro-
"moted by the materials.‘-'

I"- ' o

2.1. 1 To what extent. is the rationale wtll developed and clearly
stated? . ) AR :

L T2 T L 5 6 7.
Not at all ' -+ Great -extent-

- oo A b

-

2.1.2 How clear 18 the etateﬁgntlof'cbgnitiﬁe oojectives?}“

[ A A S S S A A

: ‘5 S -2 _ : 5, 6 ST
“Vesy obscure . S Very-clear =~

Z;l.3-‘Hoﬁ‘cleet'is the gtatefment of affectiVe'objeotiveea-?
Y RN S S SR AR R /-
I— 72 3 R S R

4

¢ Very obscure . T ) Very clear

&

2.1, 4 How clear is that statement of skill objectives?

Y A A S B A
1 Tz T3 4 - 5 6 - 7
.Very -obscure ' n Very clear

ity
2.1.5" 1s a balance achiaved between affectiVe, cOgnitive and
skill objectives? . & L
|l ) e s
R 1l e 2 .3 e < 6t T ~ Score -
by Poor balance S 7. = Good balance = Lo

‘ . . . Lo & 5 s - -
M ] . ¥ ‘M c

2.1.6 - If not, which objectives.are emphasized’- (See question 2. 1 5. )
p3 LN " ¥
Cognitivo . - skill L -
e - ' —— ;
~ Affective Not applicable

r
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Appondix

RIS
N Hﬁ;*£}~ SRR L
. Loy B
Ty oty .l".r e *
. N ST “
T R
- PR A P e

L

{
+

7?." 2. i'? To what cxctnt 1& tha cpntgnt ef the matoriab adequate ;o achiavev;; SN \f:{ o
L UQK:Q. thc objectivoa?“ LJ" R, v M ; : N - N

<

i L SO po oL e e e

B ;,;"'/ R /e };j ) “¢7: “L'/, AR T R
Chw e YT TR R T AL Ts 6 v W Seere Y.L

Igadequate' o ... . e Adequate ¢ T
2;2 Content S - | IR

et

1. +2:1" . What. epectfic topics ‘are covered in the area of consumer \f }. S

education? - N IEE IR S e T
" - (- . . o R s . . ., .
‘*; L : ' - .- o — A ¢

/.b : /.-';._ v/ B l [ ’ /- ) / ' . ,/ o : . ) ' ‘- .
1 2 3 & - 5 .. 6 7 ~ Score- . :
Not at all et o _~.“' -~Gréat extent - R .t v v

v

e

©.’2.2.3 How free 1s the materiaI from racial and/or ethnic blas? - . . /.
AR A A B A N RV B
| L1 2 3., & .°% "% 7 . |Scove - .
.o - Blasdd _ : o . -Blas-free . .~ - . . . 0
2.2.4 .To what'extent "do. the materjials contain divetse role models to «
which a member of a minority group can relate? '

/ N/ /. [ ) - o T
e 012 3 4 5 . 6 7 " Score
~* Not at all . i ‘Great extent . .

|

2.2.5 How freg-are the‘materialg from sex~role stereotyping?
S SN AN SN S | |- ! ,
.- 1 2 3 4 5 6 . e Score
' _Stereotyped.. : Freg from stereotyping ‘ —
< : ST
2.2.6 How free are the materials from bias toward any group in the N
- consumer procéss? S _ /// T . . _ ' . :
/ Y SRR SR S SRAN P A | .
1 2 -3 4 5 TR Score o .
. ABiasad o : _ . Bias~fmee .0 N

- . . ‘ . . - . ° '._ o' . .. . . . ) r ) - . . " .
' S '., - ';:.A A!:‘..'f“ . oy \.' ! ‘\ : ,1.'22 . ! _ '_;.'_ ¢ . Lo ‘

" - f
LI » . )
5. at ; S . ¢ o - .
. . [T
1 ’ iy, L4 . L ‘ v
e P \ . . *‘ . :
. L T I s ‘
P T T T O T o e o . -



»
Ly

2 2, 7

: Not at all

12.2.9

20300.“

‘ Ratihg:' s
~ Total score possible e e

AN R IR Y
T 3 s

Not at all=f‘

Not at all - LT

* L ’.\(...

To what cxtent do the‘mntu:iala facilitnta deveiopment of sudh ,

skills as analyzing, uynthesizing, hypothesizing, predtcting”
and evaluating? '

. 6 T 5] .&J? Y
No‘t at al .' .'.. L Iy . Great thent L .. A \ /.

To’ whab extent do the materiala develép decision-making skills?

| : ”m*' a';;,; Great extent

To what -extent do the materials in¢lude valuing activities?

. . T .. Lid

/ / AR | ! /AN
1 2. -3 - .6 7
Lo _ Great-exteht*

BV

..‘ Y

To what extent do the ‘matexials’ contain activities linking
the school and the communicy?

Y
1 23

kS oy

.‘/*’;'-"” . /_ : /

.

/,‘ "",:‘:’
I I I
Great extent -

2y -

Total score for. these macerials e . B : -

Notes or comménts: .

&

3.1 How
of a

/

' %
o .
A .
L
Al

' . , &
3.0 Conditions of-Use'

:‘PShl ‘would these materials be for all Studencs \regardless
demic. abilicy? | : . ’ = iy

"1 2 3- 6 - F
" Not useful ' : '

WA, Y ST R S
6 - 7

W Scorg
‘Very useful U

e '
. “
A .
- ol ! 1
’ ‘, ‘%‘ih. ., { .
. v , - . ; -
: , . . "' ' Y
\ - ) "_u.\ -
- . b, . . N
e vy : 4
N R
¢ . . .
' ' fx(}# . . R v ! , "’,'.'4
> ! et . N . ¥
) ) Lo e s ol y Q o « ¥
A 4 . ¢ Yotk . .

Score .

Z(Scoref_-

. . .

Score

L
Lt
R " A
'u ': 'S A
A Lo "
(oL
e ) t
1 LERSE R,
-t . S,
. .
ol [
~e . .
% N
v S
K™ Z2ERE
AT o
. ...'
., g e
V. e
"'--','-,
- . ‘
eV A
o
i * .
. ° e T
. . gyt
14 .
v )
-
'
.
e
. ‘
-
‘e
D .
' P
e
- L] o
-
-
»
.-
5
]
I
4
.-
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'.:‘-‘.;;,"_ 2 7 z _' . 5.,,_‘ e " . 6 Ry IR ‘ g'Séo're_'._ S
N°° “3‘§”1 s ’jf,; ,,«Very uie£u1 :g-ntk fﬂ.;r'-ff

3. 3 How unlful would these mnterials be £or averd)e student;? .?_f;‘
y S Y zﬁ'f fo i 'ﬁi-'-“--./ﬂu-:;:'*/~'"f' =
N 1 2. 3 b3 T6 .7 Y~ . Score |
L g; Not uneful SN e -f_ L Very uteﬁpl v el s
e s S s «.:-_' R

5 3.4 How useful yould theaexmateriala be for slow learnets\ :;'. 2 }“?faf"'
S S e e 2 3 4 R 7 ;vﬁﬂ'f " Score |
Not - useful : L j@;,s_ Vety useful A 'Uﬁi",' '

hlﬁ'

3.5 -How useful woueld these mterials be, for bilinguai or bicultural
31‘.A students? . L I - - R :

o
R ]
: . . - . . .

"'-'/'.:-- Y R Y R /A
1 2 .3 & .5 o6 T -~ _Score
Mot useful ., . - Very useful L 3¢_..’¢

-

3 6 Are these- materials equally well suited for students of both -
s&xes? ) o . _ . ; P -
‘ o2 3 b 5 .76 . 7 ', -  Score

", 3.7 To what extent would the ‘teacher have to comsult or acquire addi-
: tional resources in order to use these matetiale effectively?
. 'L c 1' ./..o‘.‘ / .‘/'-- / . - / "“ / B .
Ll 2t 3 4 Qs_ .6 7 R ~ $core
Great extent: RN - ~ Not at all T

"3 8 Tq what ‘extent do the matertals offer opportunities for integrating
of consumer eaucation within -the existing curriculuh? ’

N SR Y A R SRR BT A
1l 2 g3 ' 5 6 7 ' . Score
r{Qt_a,t_ el._l___g PR . Great extednt ... ... .
-1».' P . I ' : .
3. 9 To what . extent are the materials re&nted to the experiences of
rural students? U L . SR

. - . b .
¥ R . E . - . ¢

. LT ]_ 2 3 % . 5 6 7 e Score .
S .th at all' : «“ - Great.extent . =~




s
'04.

A 3’10 To dhac ektant could the maneriala be adagted to’ ﬁarticular REE. UL T
S .school and" communiﬁy condbtions (e.g., urban/subutban/rural, L AT
SO ‘) 1ntegratedfsegregated)? _ . e T e 'ﬂg‘hif L
Lo e 1 2 - 39 4 - 5 6 . -7° ., - .Score - S
R N )‘Not at all R Great extent ;w_l-‘~ T e

-B-a'—tl—r!& . .- v :-’ C “: C ;""‘":".."': - ‘ . *. : . >'_‘ -..',“"'."

" Tocal score poasible w70 T e e T
. ) . . ._M_:‘., Lo .
Total’ score for these materials, - T, T :

S Notes or" comments. o T T .ﬂ;

« 0,

~ 1 [

% :  " 4.0 Instructiqn_l Theory;and Teachiqg:Strategies

4.1 IWhat are the principal teaching modes to be employed Tor teaching
. the materials° - - .

Inquiry T " Directed

_ . discussion_ . L
: Programmed : _ — _ ! _ .

instruction ' _ Written ‘ _
' communication ‘ I T
Individualized ' ) . cher-(spgcify) - i‘- -
+ instruction ) ‘ ' -

-

A " Lecture

4.2 How clear are explanations of specific teééhing étrategies?" o - .
R S AU A A / I/ o |
1 . 2 3 4 - 5 6 7 B ~ Score, SN
Obscure- ' . Clear v ‘ '

4.3 How consistent is the ratiogsgl with the instructional theory” D _
/ / | - i/ /. N
1 2 304 5 6 7 . Score - o
Incongistent o s COnsistenc- ' ‘




..

1~-0ccas§enally

.,.' . ).

Question/answét

. sﬁ'nufation/gam 4 ,‘
}Problem solving - T
' Written work '..’f ,;.
- ;"':Audiovispa11., .
Case studles ~* . - -

e -7 S
Lecture : R

v~ “tlonal strategies?

[/

) /' o

used

xi'- 0—-§5t uaed at a11"°'
',Role playins/dram&tization

._-t_-.._-.

.-
l.".-—--——-

e " ' [ I-. *
";':f'-; N
. Researgh projects

~Field tripa

W

. Other ‘(specify)

- Supervised work ?‘§
g experi*ence\ T

DQMQustretions T
Community activities L

! .
et T
< N -

4 .

T

- Not at all

. ' . + 1 ﬁ') T 3 _' .\ a

/

|

‘ Total score poseible

»

Notes ‘or comments:

N R

Total score for these materials’

6. 7

:'~Creat\exteﬁt s

vDoes the format of the materials allow for ease of use? :

W T AL

]. _ .,/ - -

' To what 'extent do the materials make use of a variety of 1nstruc—

“Score -

A 4 TO Whlt extént\gre the following -pecific teaching utrategiea uued? :omﬁkf"f;
R 2-~Predomin¢nt1y used - e

n
an, S,
.
RANNE )
« *
e
.
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Ad
+
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n o A
i
»
¢
»
g
)

¢

“.'-‘m\ o
oL ol .

use? Yea '_ ) No

‘-f;"Are the utzachniq'uu and procedures rpecified for evaluat:ing R

. "atuﬂent leam:tng acund and easy

.
I'\'

_-‘5..1'. 2 Are the mthdds for meaauring achievnmem: conaiatzent git:h t:ha o |

xpected outcomes ‘or, ob ectives? ‘{ea o No -
—Fy T

", b ’ “4s : - RS

, V5. 2 Mat:erials EVa;uation (if app_icgblej» P R

5 2. 1 In general, are the. mte pls reported’ to. be '"a.gcceasful when&é@ O

e

.5_?.2'.'2“" }lave‘tfhe' ma _rials been réviqqd_dn tl%zta of fiq_ld tests or

4 ' ",
~. ) . "N
- . .

R . other user feedback? Ycan,-f . +No Infomtion not:
v avgllgble .| ENEP

‘,.' .-v

1, !

k. .
RS

5.2.3" Field-Fest information (1f applicable) B P
:' "Availab].e' frpm'- LR, Lo et . T . 4
- .Developerlvublisher t '. '_‘-_' _ o J SR "t
J ' ‘Other source (specify) o N ‘f L . _ L
. 1,.Not: available'ﬁ_'_;__,-_ e N ’ . R
- “Types of studénts: - S _ N .
‘ ‘ Handicappéq (ape‘cify) e T ' . e "
. ore Non-English—epeaking (specify) e )
v '_‘ Other (ap‘ify) . ‘. @ -
.'. a Sample size' - . K ' . N ) . N
' Less t‘t;—_m’:_ﬂso o e | :
'50 to 99 - TS ‘.
100 to 199 . !
; More than 200 (spécify) ______ o N
o, ._I'_ri:fOrmz?_ltifn_ not avﬁilgb,l_e S - < ‘
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