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In recent years, American news perscnnel and media scholars have beea
questioning traditional beliefs,and practices in journalism, Terms such as
new journaliem,l participant reporting,2 depth reporting,> precision journalism,l
and specielised mportd.ngs have come to the fore.

In the wake of this discussion -- and of the controversial spplication
of marketing approaches to tslevision mws6 and mlpaporc7 - n;ch effort
has been devoted to reﬁ.ning beliefs about goals, standards of performance,
and eth:lca.e Scme consensus on such beliefs is needed for professionalisation,
according £o sociologiats.’ | '

A naticn~vide survey of over 1,300 working Jonrmliatsm and mpnci.vo
case gtudies of two brau.mnt Anricon mlpapernn indicate that beliefs ~-
and the journalists who hold them -~ fall empirically into at least two
distinct if not homogsneous clusters:

l. A neutral school, Proponents of this viewpoint see news as
emrging naturally from events. Responaible journalism is said to0 require
objectivity snd factual accuracy, which may become "rituslized as justifications
for the truth value of information which a reparter tranamits."2 Neutral
Journaliste object with special vigor to coverage which is biased, sensational
or excessive -= t0 sins of comission which get in the way of telling

nothing but the truth,l>
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2. A participant .ochool. While generally subscribing to a concept of
fairness, journalists of this persuasion see the reporter as actively and
subjectively involved in defining truth., He or she must report news in
context, sifting'" through available infarmation to find impl.cations, caus.s

and manings.ls Primary :]oum@liaﬁzm include news suppression, irrelevance
and anperriﬁiality -~ gins of omission in which one fails to reveal the
whole truth,'®

There is evidence that journalists are coming to hold such beliefs
and feel an increasing commitment to the public-service and aelf\-saeriﬁce
elements of professicnalimm, ' Unfortunately, most studies, including the
present one, have focused largely om ‘the newspaper setting. However, beliefs
about newspaper work certainly a&d light on the rals and function of
magasines, After all, some newspaper pecple such as David Halberstem have
gone to work for magazines partly because they had trouble dealing with
stylistic, bureaucratic and time constraints in marom.m Furthermore,
many if not most journalism students take several courses taught from a
newspaper perspectiva, ¢

Beliefs about constraints and routinisation take on & new and
theoretically significant meaning in James Grunig's information systems
thsoryom This study seeks to build on Grunig's theory, which says in part
that openness and intensity of information seeking are greatest where one
findes ‘

l. Recognition of a problem -- an element of indeterminacy which needs

to be resolved. Drawing on John Dewey, Grunig suggests such recognition
helps lead ano to define new alternatives rather than repeat behaviors

or continmue to keep assumptions held earlier,



. 2. Perception of few canstraints to commnication and the use of
information gained through it. Where such constraints sre recognised,
comanication say be minimal (or in some cases, limited to identifying

~ and surmounting constraints).’

de¢ Lack of domination by simple referent criteria or decision rules,
Such a rule (for example, a mandate %o balance informative with entertaining
news in a certain ratio each day) can act as a kind of short-cut formmly ==
reducing the range and amount of information seen as needed to define
situations and make deeisicaa.zl

These comcepte have obvious relevance to the neutral vs. participant
dlstinction, | ‘ | |

Newsroom constraints include sdvertiser pressure, physiegl locationm,
deadlines, space limitations, buruucr;.tic norns, and chaing of cmnd.zz
To the participant journalist, such comstraints doubtless seem arbitrary,
limiting and somewhat avoidables23 The neutral, on the other hand, is likely
to view them 48 necessary -- and as tolerable even if bothersome, .

Froblem recognition focuses on the complerity of decisions and the
need for careful thought an;i snalysis in making them, As noted earlier, neutrals feel
truth is revealed naturally, so cne can simply check the facts. Partici ants,
on the other hand, see a higher level of subjectivity and coamplexity,

Referent criteria or decision rules are codified in toxtbooks.zh Young
Journalists study news pegs or elements (criteria such as comsequencs to
readers, huwman interest, timeliness, unexpectedness, etc.). Other rules
specify that local names and places build audience, that events rather than
issues determine coverage, and that prominent names warrant esphasis,
Widespread use of these rules may simplify the news-judgment process, making

careful analysis of audiences and contexts seem unnecessary,
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The purpose of this expleratory study was to examine beliefs about the
nevepaper setting -« defined from san information-systems perspective == and
see how they correlated with each other, We hoped t6 find belief clusters
vhich might help illuminate the neutral vs. participant distinotiome

Also, we searched for differemces between magasine and other journalism
students, testing the hypotheses thats

le Magazine students would tend to see substantial differences between
their own nevs preferences and those prevalent in the small town where they
were studying. In coorientation terms, thess students should score lower
on congrueney than would pecple in other sequences,

2. Magusine stulents would be inclined to follow percelved sndience
Preferences rather than, their om; where the two d:lffer) . in meking editorial
decisions. Non-magazine majors should show a lesser tendency, if any, in

- this direction,

These hypotheses stem from our assumption that magasine courses
stress audience definition and study. Magasines temzs appear to emphasitze
such processes more than do newspaper-oriented roportingaé and .dj.t.:u;gz? texts,
Methods
Respondents. In all, 123 upper-level and graduate students in journaliem
were tested at Ohio University and Toledo University. Fifteen of the students
were enrolled in a mass commnication theory seminar at the graduate level. i
All others tested were in advanced reporting, news editing, editorial page,
magazine editing, magasine feature writing and magazine production courses. [
Obviocugly, results with these respondents cannot be applied to working | v
Journalists, However, it was felt that advanced and intermediate students at
professionally oriented schools merit study. Unlike many practicing news
people, students have thought recently and fairly intensively about professional
acrms and standards, Rehtiorgnhipa 8mong beliefs may show up quite clearly
'EC in such a populatiom, 6
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Yeasurement, rmmum-vpoquaﬁm were dast in a five-

point agree-disagree format to test information-systems concepts. Bestween
'~ uine and 13 items wore designed to tap each of four conceptas

A previcus study indicated that referenmt oriteria fall into two
clusters. We sought to measure each, The first encompassed news elemsnts,
The secmd, called ruld-crientation, dealt with belief or disbelief in sush
canventions as the inverted pyramid and the sumary lead, balance in layout,
and objectivity, |

Constraints were thought to come fram time and space limitations,
advertiser pressure and medis-exscutive dictates, )

Ve sought to tap problem yecognitiom with items on perception of news
Judguent as a simple, routine process, perceived agreement smong journalists
in Judging news, level of felt need for extensive trd.nhg, and the need for
time in decision-making,

Finally, three items dealt with the importance of audience study in
the od:l.torhl process, These items related to the diachrenic-gynchronie
distinction suggested by Thayer?® and emphasised by Grumig?? and Hesse,3°

I"actqr ﬁahuea‘nn done separately on itemg designed to tsp each of
the five concepts listed above. Principal-axis solutions and varimax
rotations were completed, using the Statistical Pa ‘kage for the Social Sciences.

With each of the first four analyses (onm news elements » Tule ~orientation,
problem recosmition, and comstrainis), three factors had eigenvalues of at
least .50. In each instance, ws ran both a three-factor and a four~factor
solution, reporting the former in table 1, A minimm of two items were used
to define a given factor. Furthermore, an item helped define a dimension

only if:

N
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1. Its primary loading was on that factor in both the three-factor

and four-factor solutionsg.
2. The item's primary loading was at least o42. In all but four cases,

this figure was at least .50, Three-factor solutions were Analysed here,

3. The item's primary loading exceeded its second highest by at least .20,
The analysis of audience-orientation ylelded only one factor, being based

on just three items, .

Since each information-systems notion was the object of a separate factor-
analytic procedure, the principle axis solutions did not minimige ix':ter-index
correlations, These coefficients were low enough to indica'té separate underlying |

cancepts were tapped. However, correlations clustered in systematic and

meaningful ways as noted later, !

Three items which @id not help define factors seemed central to
"conventional wisdom" abovt newsroam work. These focused on objectivity
(keeping opinioms out of news columns), emphasis on event rather than issue
reporting, and respect for traditiomal practices in journalism. Rach of these
itenms served as s single-item index in certain analyses. Table 2 gives
question wording,

In testing ths study's two a priori hypotheses, we measured songruency
with a single item worded as follows: .

We'd like you to assume you are working in the newsroom of a daily paper

in your university cammumity. People living in this region are a
diverse lot. However, we!d like you to think of a typicsl or average
reader of the paper axi assess how similar of different you and that
reader probably are as to the news stories you would find worth reading,
Indicate whether you and the typical reader have news tastes that are:

. wtxtremely similar
fairly similar

not very similar
not similar at all &



In measuring one's tendency to follow owm "r audienee perspectives,
we askel a single question of our 91 non-magaszine respendents,. In introducing
the item, we noted that an editor often realises a story which interests hiam
or her wan't interest 00 many readers, and vice versa. We then asked respondents
to indicate how much they'd weigh own ve, sudience interests on a scale from
=3 (follow audience completely) to ¢3 (follow own interests campletely). The
0 or neutral point was defined as weighing both perspectives equally.

. Soma amegotal data in this initial phase suggested that emphasis on
self need not caee at the expense of audience, or vice versa. A person could
conceivably 1¢noro. both == attending to news-gource interests, achdlarly
asseasment of needs, or other factors, Also, ome could strive to accammodate
both viewpoints,.

In light of this, we uuq one qﬁeaum to measure followership of the
mdience, ancther to get at sutcnmmy (judging news on the basis of one's owmn
interests and pnfem{xu), with our magsszine-course students, Each quest‘ien
invalved ratings on a scale from -3, ignare own (ar audience) interests campletely,
to ¢3, follow omn (ar a\udiom) interests completely,

While the measures differed, both permitted us to identify people who
leaned toward autonomy more than followership, Such respondents gave
positive ratings(+l, 42, or ¢3) in our one-item data set, higher scoreson
sutonomy than on followership with the two-item approach. In like fashion,
we were able to identify those with stranger followership than autonamy,
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Aa shown in table 1, factor analysis revealad only ome ccmopt,
t.pped by threc items, dealing with problem rescognition, These 1tems
focused on perception of news Jumt as simple and routine, the need far
amgoditortobovidolyaadandniloducatod, and the emount of
thought and axalysis which goes into good news agssesament.

_Rule-orientstion encompassed two distinct factors:
Vriting styls, with two items on the extent to which nevspaper
writing nas becams more innovative and less dominated by such formulas
25 the inverted pyranid and the swmary lsad in recent years.

, Layout styls, thpped by thres itens centering om the extent to
which informal makeup and should become salient, lessening emphasis
on order and balance.

@M orientstion also ylelded two interpretable factors.

The first, news-slemsmt utdlity, hinged on two items dealing with the ‘
general usefulness of such olements ac cuicoqnonoo,' conflict and timeliness

in judging news. The second concept, also described with two items, involved
]
twa need for news people to place substantial -emphasis on conflict, bad news

~and sensaticnalisme N

Analyses on newsroom constraint revealed t.wo additional concepts which
appearod to bo relatively independent of each other. The first, labsled
constrained gg unity, stemmed from three items on the degree to which
newapsper time and space constraints are geen as M‘bi.ng initiative and
creativity, perhaps leading some empluyees tfa think of leaving. Sscond,

two items dealt with the oft~-claimed tendency of publishers and top exsoutives
to dictate news judgment,



. In the £ifth and S¢hal factor anilysis, three items o audience-crientation
correlated significantly with each other and hung together in a single-factor
solutian, ’fhuo statements had to do with the importance of audience study
in oditorigl work.

a

Put table * about here,
Once defined, indices were used to describe overall interests and

iunmga of ,our student respondents. Soms interesting conclusicns ensrge,

| Pub table 2 sbout here,

rirsg‘bt., students saw a substential need for audience study, We'd
expected tO gee nm.- felt need in magazine classes, where audience definition
and analysis are stressed, than in other u:eu. However,, boththe magasine and
non-magasine groups averaged sbout 7.75, with a range of possible values fram
2 t0 10, ‘

Second, problem recognition scores were high. Students appmn.tly
bought the noti,'on == no don{:: stresded in classes -= that news Judgment is a-
somplex process not oa.sily handled witi simple decision rules., Given a need
to take a camplex, hotorcgemm audience into account, of course, probla
recognition could hardly be 1ov.

Third, the studente showed signs of buying certe'i journalistic traditionse
They showed same liking for balance ‘and some formelity )in newspaper makeup ~=
a finding which surprised us someswhat in light of previcus research on college
gtudents by Click and Stempel.>l Their data showed s widespread tendancy to

o 8ee traditional vertical pages as quite ethical but relatively umattractive,
Ve cmjectxu'g that journalism students may be led by their course work to place.
& fair amount of emphasis on the conceptsof ethics and responsivility.

[KC . .
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In further data bearing un traditions, cur respondents placed high emphasis
on objectivity -- separating fact fram opinion. And the basic notion of
"traditional deiiruc practices,® without definition, received comsiderable
wproval.  °

l"om'th. aome 'conmtiaul visdom® about news drew fairly widosproad
criticisn, Many rupondonta doubted the utmty of news elemsnts and the need

®
-

‘tar sansationglism in newspaper coverage, as well as the notion that event
! coverage is clearly more important ﬁw: analysis of issuese
In tho area of newaroom constraints, feelings were mixed, Relatively few
| pecple felt time and spass constrainte are leading lota of bright newspersons to
consider leaving the newspaper busincss. Yet a snbatantiai number sxpressed
_concern == perhaps learned from journalim reviews and media-snd-society
classes -- about front-office pressure on the newsroom,

We were somewhat surprind that magaszine and newspaper-course atudents
differed very, varj little as to beliefs about news work, We compared the
two groups on our swwed indices as well as on questiomaire items taken
e at & time. There wers actually fewer differences than one might expect

~ by chancel

In retrospect, this last finding makes sense. Basic journalism courses
tend to focus hpavily on newspaper work. And students fram all sequences
tend to take the same introductory courses. It's important to remember
that we were dealing with students' perceptions of newspeper work -~ not
with their own career goals and plans,

ERIC
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In mm& hypothesds ane; we slso found no clear differenam between
“oe ﬂu tno groups. Congruengy was td.rlnhi@ throughout, with about half of
T .. both msgasine-and newspeper-course studenss sooing themselveg as "fairly similar®
. injpws interest %o nd.donta of the university towns in which they were studying.
Slightly over one-third checked the "not very .inﬂar" Tesponse, with very few

. A

marking “extremely similar® or "not similar at all." ‘nm hypothod.a one vas
n& confimed, " | n
As shown in tgblo 3, howsver, hypothesis two was confirmed. When asked
to assume their news interests d_id differ from their audiences!, nagaﬂm-onontod
students showed a very strong tendency to 'ft;llow perceived audience tendencies -
rather than their own.: Newspaper-course studen’ , on the other hand, split
_ falrly evenly :otween self and aulisics, It &, s that course work and/or
mégazine-related experience may have increaséd the audience's salience sven
¥hen juiging nevs for a hypothetissl newspapers
) A caveat seems in order heres A small number of magasine majers im aon-
magazine 'courau, and vice versa, may have abscured some differendes in our

analysis. However, the difference between magazine and other maj
e '7 ¥

sutonamy and followership is so marked that it seems sa.fe

?\, B8N 5
plays a part, ' ‘@&w
Put table 3 about here,

Returning to the information-systems concepts, we lookeéd to zerc-

order correlations among indices for some hint as to‘whether these variables
might cluster together in ways consistent with the neutral and participant
perspectives, Some intriguing clues did appear -- centering mostly on

layout styls and constrained opportunity.
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The respondents scoring high ca layout style (and thereby showing
disapproval of informal makeup as well as doubts about its prevalence) showed

signs of the gog_tg_:_l_ viewpoint, They saw news elau';,nﬁ as falrly useful and
volced general approval of‘traditionsal Jjournalistic #r.actico. And they did not. ~
see newspsper time ?nd space limitations as unbearably restrictive.

At tt;o. sane ttiu, high scm} on layout siylo saw the news business ”x
complex and problematic. ‘N'rther, they showed a slight tendency to emphasise
ﬁume rather than event coverage. In sum, they were "thé\xghml" nsutrals,
romecﬁng traditional congepts but not seeing the newsperson as a simple
blottgr for gathering or conveyor beld for méorting nfacts.™ .

" In analyses not shown in table L, approval of objectivity also correlated
with certain concepts mentioned above. The believer in objectivity showed a
fairly strong tendency to respect traditional practice (r=.25, p{.0l), and
nild inclinations to emphasize news elements (r=.16, p (05) as well as
mnt reportage (r=.15, p(.OS). The "objectiviist,® it sppears, bought
traditions in a relatively unquestioning way, while the person scoring
high on layout style did not, Objectivity and layout style did not correlate
(r=.0L, p>.05)e

Put table [; about here,

Returning to table L, the person scoring high on constrained opportundty

(s e., believing that many talented people want to leave the newspaper btusiness
because of canstraints) tended to resemble the participant as defined by

Johnstcne, Slawski and Bowman.?2 Specifically, this respondents

.\.



1. * tended to downgrade the importance of and need for formsl layout,
news elements, ‘andionoe at\.xdy, and traditionsl practice in general,
2. 8avw problem ncogxutim as 'tdrly low in the newspaper buaimas;
perhaps reflecting a view that formulae and traditions prevail there, -
3. showed a nearly significant tendency (r=.12, p=.086) to believe that
good news coverage does requive fairly substantial emphasis on conflict,
bad news and sensationalish, Many "new jourhalists" provide such coverage.
T;kon together, these results suggest a kind of irreverent desire to
and contemporary ideals.>3
' ocast aside journalistic tra;ditiongl They suggest a viewpoint rather akin”
to the naw journalism espoused by innovators and rebels of the late 1960s
and sarly 1970s. And certainly they contrast with the serious-minded traditionalists
defired by our analysis of layout style and its correlates.
Summary and Conclusions

This study indicated that magazine-sequence students in two

professionally oriented schools agreed with their colleagues in other
sequences on beliefs about newspapering. .

When we looked at ways in which students felt they would behave, however,
an important difference showed up. Magazine students tended overwhelming{y to
want to follow audience rather than own interests when judging the news ,'
given a conflict between the two,

There is an obvious need to examine the generalizability of this
finding -- and the extent to whici it holds over time as students follow
varied career paths. m: seens, in fact, to be a major issue for oogxtemporary-
Journalism. Certainly magazine editors such as Norman Cousins have experienced
intense conflict between ‘inclinatim to follow their own judgment and
demands that they "play to an audience” when making editorial decisionse3l

Our data suggest that the neutral anu rticipant perspectives may

underly belief clusteixs held by today's journalisam students,

(5
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However, there's also a hint t:hat the neutral viewpoint emphasises
careful, ‘analy_ucal approaches to the field, At any rate, ggrticiga;xta do
not appear to cormer the market when it comes to endorsing journalistic

o innovation and thoughtfulness,
In research now underway, we are using measures of information-systems

- concepts to predict certain types of editorial behavior. Results to date
mqgest that mn-m.ndod, analytic people,as defined by the Grunig model,
do tend, as predicted, to perceive differences in news preference between
self and audience. Noting such differences {(or at least, being alert to
their pcssible existence) seems like an impartant step toward enli‘ghtonod
oditing, - - .‘

If further validated, belief clusters of the type noted here should
be of interest to Jma}im educators., Classroom teaching may have helped
build the clusters found, And the agthor would argue that educational goals
should focus on them as well as on tz;aditimal writing, editing and
newsgathering skills, |

Wo hope to check news-related beliefs held by working journalists
in the near future, Work in the gews media may reinforce or obliterats
belief clusters. Also, work environments may change the relative salience

+  of clusters without alteriﬁg them drastically,
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TAHLE 1

Faclor Analyses of Newsroom-Belief Items Associated with

Each-of Five Information-Systems Concepte

Footar IT——Fastor TY

Yactor T
(Prcblen
Recognition)
News judgment is a fairly simple, 66 08 .07
routine process.(-) '
A newspaper editor need not be
Judge spot news effectiwely.(-) : :
Effective judgment of spot news ’
requires very littls thought - 264 10 01
‘ﬁ mo(')
Percentage of common-factor vagiance
acoounted for by each factor LSg 28% 22%
RULE CRtBTAT TN ~ Factor I ~ Factar 11 Factor 111
(Hriung (Layout
Syyls Style)
Newspaper writing is governed much less '
today than it was 10 or 20 years ago by <82 <06 01
"fosmilas® such as the inverted
structure and the summary lead.(-)
Innovative writing which deviates from
traditions such o the inverted pyramid
and the swumnary icad is substantially 65 Ol 13
more common today in American newspapers
than it was seversl years ago.(-)
Curreat trends in newspgper layout free !
editors from a need to position stories, <Ol o2 - ¢20
piotares and headlines for arderly -
balance and flow,(-)
Informgl newspsper layout, freeing \_
editors from a need to pleiticn stories, .1 K -03
pictures and headlines for crderly ' .
balance and flow, is healthy,(-)
A newspaper should strive for infommal -.01 <54 .08
appearance. (-) ,
Percentage of common-factor varianse
aceounted for by esch factor S1% 29% 20%

17
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TABLE_.l (cont.)

TYactor T Tactor II  Factor 11T

\
(News-Element (Sensational-
Utility) ism)
News Jjudgment is so complex and -
nebulous that "news elemsnts" such .
as congequence, conflict 246 07 05

timeliness provide only a ofude
beginning in understanding ite(-)

The widespread concern for timeliness
.. often harms journalism by helping to 25k 12 05
N\ make news coversge supsrficiale(-) :

Good news Jjudgment necessarily involves ’

heavy exphasis on conflict and bad +06 263 okO
news. (")
\Some reporting of sensational news is
necessary to cover life accurately =33 213 oS
and completely, (+) . 1
Percentage of common-factor variance L2g 35% . 22%
accounted for by each factor

CONSTRAINTS “Factor I .  Factor 1I., Factor IIl
(Constratned (Exacutive .
Opportunity) Pressure)

Most articles in a newspaper are

shorter than needed to help ol ' -.09 =10
readers understand what is . .
reported, (+)

Journalists who work for Amegzican

newspapers have littls opportunity ‘ N2 03 50

to show initiative and be creative,.(+)

Limitations of space and time are so

gweat in newspsper work that most

bright, creative editorial employees 2l3 .10 =09
at least seriously consider leaving to

write books or magazine articles.(+)

The publisher and other top executives

largely dictate what stories a jowrnalist 021 57 o1k
should emphasize,(+)
By and large, American pmblishers and other -,08 218 -0k

top newspaper executives do little to influense
or dictate news judgment,(-)

Percentage of coammon-factor variance , S0% 33% 17%
accounted for by each factor

ERIC o
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Factor T
(Audience-
Orientation)
Careful study of reader interests
and preferences in the news really 253
ian't worth the time and effart
required,(-)
If editors and rep rgs don't stay in )
touch with their atgdiences, people x] .
will quit buying newspapers.(+) )
In judging the mews, a journalist who
worries a lot about audience interests 59 ‘
and preferences is apt to perform
poorly.(-)

Yoy .

Only items used to describe a liated factor are inoluded above, The
first four solutions generated three factors each, with no label being
attached to factors not described by at least two items., A mimus sign
indicates “that a given item was scared negatively, yith a valus of 5
assigned to a "strongly disagree" response and 1 to "strongly agree."
Where a plub sign appears, the reverse or positive scoring was done,
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- TARLE 2
Moan Scores on Newsroom-Belief Indices

Index Mean Score {g-lzzl Standard Error of Mean

Belief in importancs’

of objectivity in

newspaper writing, 8,78« . .085
preventing personal .

opinion from affecting

the news
' Problem recognition 8.13m 219
Audience orientation 7.78 151
Belief in traditional Te15% «100
Jownalistic practices : _
Layout style © TloWe 233
Executive pressurs | Tel2% , o177 ‘

Belief in primacy of
covering events in
newspspers, with issues 6.26 «129

deserving coverage
primarily as reflected in

daily events
Sensationalisn ‘ 6.18 o143
Constrained opportunity SO «206

' News-element utility | 5.30 o157

#This was a one-item index with raw mcores ranging iram a lLowest possible
valus of 1 to a highest value of 5. The score reported here is the
raw score x 2, making ths figure comparable with date from 2-item indices.

w#This was a three-item index with raw scords ranging from a lowest possible

valus of 3 to a highest value of 15, The score reported here is the
rew score x 667, making the figure comparable with dgta from 2-item indices,

20
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TABLE 3 .
Percentage: of Respandents from Newspaper and Magasine Classes
Showing a rondomi Touard Auttmomy ve. Followership

" Students in : ' Students in
 newspaper-oriented magasine~oriented
c1ua'u$n~912 classes{n=32

Those indicating a
greater leaning toward
followership (looking at .
porceived awdience L3% 81%
interests in judging news .
for & lccal psper) than
toward satonomy (Judging
on the basis of o
interests)

Those indicating an
equal tendency toward 23% 16%
followership and .

sutonoamy

Thoee indicating a

. greater leaning toward
sutonomy than toward : 3L% : _ \ 3%
followership

[

The tvcli groups differed significantly. (12-12.51,1.&!, p <.01; with two
bottom rows combined to achieve sufficient saxple sise.)

) 21
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TABLE | .
Product-moment Correlations (zero order)- Betwcen Layout Styls,.
Constrained Opportunity and Other Indices |

_— . * ) . o~
Layout Style | Constrained Opportunity
‘Problem recognition . Layout style

(r=.32, p<.001)

Constrainsd opportunity
(3" -.hO. p< OM)

Nows-¢lement utility
(r.. 29, p<.w1)

Approval of traditional

(== =20, p<.001)

Approval of traditional.
Jourfialistis practices
(1'. .0203 P< 002)

\

News-element utility

(r. "031" P (.WI)

ournalistic practices’ Audience-orientation
re 15, p <.05) ° (r= «e26, p £.05)
Approval of evente Problenm ' cognition . J
orientation in reporting ™~ (r= -.IS: p €.02)

(r= -.15, P®, «05) .

Only correlations slgnificant at the .05 level are repoited heree

A

<2

Full Tt Provided by ERIC.
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