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ABSTRACT -

Telephone 1ntetvieua vere conducted with 308 adults .
in a large eaetorn netropolitan area as part of a study to discover
levels of satisfaction with present television programing: awareness
cf and exposure to religious broadcasts; aotivations for exposure to
wThe 709 Club,® a nationally syndicated religious program: amnd

. potential utilization of Christian Btoadcasting Netvork (CBN)
alternat ives to traditional television fare. It was found that there
vas marked dissatisfaction with present television fare among a
sizable seqment of the sample, that more respondenis vere avare of
religious broadcasting than watched it, that seeking spiritual
quidance was the most inmportant factor influencing éxposure to "The
700 Club," and that the greatest interest in alternative prograaming
was for prime time and early evening news. However, ns strong and
systesatic relationship existed between satisfaction with present
prograping and interest Jn the CBN alternative--although people who
felt there was too much sex and vioclence or felt there should be more -
cengorship of present television proqrams were sore likely to express
interest in and view CBN altern‘tives. (TN
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The past few years have;w;tnaaéed the deve;opment'offa;distinct'
progranﬁipg alternative to traditional TV ehtertainment fare. The
altarnsiivo,.ogopatialiy evaugelicsllcpristidn.in natg:é, is offered
by the rapiﬁly expanding cﬁr;;tiah_arogdcaat Network.} To vhat extent
can attractively and proteaiio#ally packaged religious programs - '
conpege with the three major networks for sizable segments of the
viewing pudblic? Theories of media usage and cognitive psychologf
point to the potential success of this alternative type of prosramﬁ;
Ang. This paper pfesents an empirical sssessment of such a irediction.
| Thgee relsted nedia usage theoriosAeugqqst that exposure dec-
isions are a function of satisfaction vith the content offered and
gratifications derived from the e;posure experience. The‘uses and

3 atiticatiéas literature suggests that mass media audiences generall:

are active and intentional in their medis pursuits. Such researchs

J
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}The Christian Broadcast Network is an independent corporation which
broadcasts over its four privately owned stations and over 210 other
stations throughout the country by purchasing broadcast time. Owning
4t8 own satellite transmitter and 60 earth stations, the ultimate

goal of the Christian Broadcast Network is to become a fourth network
‘in direct competition with the three existing networks. Programs of

the CBN are similar in format to traditional TV fare bdbut overtly
Christian in content and message. The values preseénted in CBN prog-

. rams reflect the extremely fundamental snd conservative segment uf

the Christian Church which the CBN represents. While programming is

' 1imited at the present time to a religious style talk show called

"The 700 Cludb" and several educational and dramatic programs, pro-
Jected Christian soap operas, news programs and prime time dramas,
situation-comedies, and variety shows are being developed in an
effort to achieve full network status.
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indigates that the medis fulfill needs and are used by audiences to

“;5-

gratify needs as they arise. These needs include relaxition snd
escape (1 e., Waiss [1971], Greenberg [197&]), substitute conpanione-'
o ship and socinl coutact (1.e., Rordenstrong (1970], ‘Blumler and
Brown [1972), Katz, Gurevitch and vaas [19T4]), tension and conflict
reholution.(i.e.,j%atq'pnd Foulkes [1962])_and'1nrormation;acquiaitiom
(1.e., Levy [1977] and Gantz (1978]). In some cases, uedia use.seems
to be motivated by seléctlvity ﬁrinciplos,.nlunler and Brown (1972)
proposed that individuals pursue the media in order to reinforce thei:
persongi system of values. Edelstein (1973) suggested that social N
situations give rise to certain:valuee.which must be affirmed and re-
inforcgd-chrough the use of congrueat media. In short, the uses and
- géatificationq approach suggests the active pufsutt of gratifications.
at least occasionally through the use of congruent.nedia fare. The .
hepoageﬁcy model of media usage (Ball-Rokeach and DeFleur [1976])
links societal structures, individual needs, and media usage patterns
and effects. This modél prOpos;a that when societal structures (in-
stitutions) faii to provide an ﬁdeqnate framework for understanding,
ac;ipg or escaping, the media are turned to und depended on to, fulfil.
ehTh funotinng, When s;oiotal otructures and traditional media mess-
ages are 1n§dequate (not perreived as meeting dependencies), alter-
native .functional messages may be sought whigh relate to the need in
hand, i.e.,the messujes gsought in the media are those perceived to
fulfill and gratify the specific need which the societal structure
is perceived as being unable to fulfill. Those experiencing imadequat.
need fulfillment through societal organizations and mechanisms and
traditional media fare may seek out alternative messages offered by
alternative media organizations and/or alternative media. Himmelweit'

theory of functional equivalency (1958) examines media exposure
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'sinilar but nore satiaryins alternative, audience usage patterns would

3
patteras as they relate to the degree of satisfaction each medium . . %

pr doa.'ntnielweii suggested.thdt with the advent of a fuuctionally

*

shirt 1n tho direction of the altornative providing more satisfaction.

Uhile her research roeuaed on televiaion as an alternative to radio,

' the principle of functional equivalency onght to be in operation with-'

in and across all media. Should alternative content on the same medium -

or content on ‘alternative media be seen as functionally eqguivalesnt

A

' but more satisfying, viewers may spend less time with traditional con-

tent and/or media in favor of those alternatives. Finally, équilibriun ‘
theories of cognitive psychology (i.e., balance [Heider, 1958], con-
sistency [Abelson and Rés&nbcrg, 1958],'diéabnah;c [Festinger, 1957))
suggest that audiences, seekinp cognitive cégggrt (balance), vill uge

particular media and listen to specific messages which generilly pro-

vide iqformitiog consistent with their piedispositions. Those dissat-

isfied wifh the values presented on parficular progran or series of

prograna ney seek nlternativee wvhich orfer values more consistent with
their own perapective. .

The uses and gratificationa,'deﬁeudency} and functional equival-
ency models of media utilizgtiou and tﬁe more general equilibrium
models all - suggest a functional relationship between dissatisfaction
with present programming and utilizetion of alternatives. In this case,
those not satisfied/gratified with present television programming bde-~
cause of the content and values depicted may be inclined to examine
the Christian Broadcast Network's alternative which provides a set of
values more consistent with Christian ideology. In the present study,

survey data were collected to examine such a relationship.
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METHODS

Telephone interviews vith adults residing in & large Qastern

iﬁ.nétropolitau area wvere conducteh.March,T-al. 1979. Respondents were

selected using a systematic randonm ganplins of telephone numdbers from

_the area's current telephone directotry. Three'hundrad and eight (3087

' ‘adults were interviewed, representing & completion rate of 37.1%.There

vas no response for 242 numbers (29.2%). An additional 122 numbers

(lh.TZ) vere bpsiness phones oY dichnnected. One._hundred and th;rty-

two people (15.9%) refused to be interviewed. Interviewers encountered

insurmountable language problems at 12_residencea;(1.h$) and no ade-

bers produced an effective combietion rate of 43.5%. This rather mod-

esﬁ figure is accounted for by insufficient callbdacks ‘on aumbdbers dis-

L 4

tridbuted to 1nterviewera vho met their conpletion quota without need-

”

ing-- o run through their lidts several times. Interviewers vere under-
graduates enrolled in the-aenior author's course "Principlés and Meth .
ods of Interviewing." Each interviewver vas trained for the specifics
of this research :naeavor. .

To obtain an apprqximately'even ratio of male and femele respond-

ents, interviewers were instructed to ask alternatively for the nan/

wvoman of the house. However, if the desired respondent was not avail-

able, the person ansvering the phone (if an adult) wvas interviewed..

When consecutive males or females were interviewe!, the intervievers
wvere directed to seek an equal number of the opposite sex in subse-
quent interviews. A majority (56.2%).of the sample vas female, Of
those 3nterviewed, L6.6% were younger than 40, 45% had at least sonme
college education, 30.7% had family incomes of at least $20,000. The
sample was overvhelmingly white (91.5%) and predominately Catholic

or Protestant (86%), A more detailed breakdown is availadble in Table .

- '.;

ey
quatc{:.ppondent at 14 others (1.7%). Eliminating the disconnected nur .
r



‘Respondents vere told they would be asked for theiri"tqelings

adbout television in ggneral and religious programming on TV.”'The-

'1nte:v£ow schedule 1teeff édusieted‘of e series'of cloqe-en&ed itens

‘tapping the following: (1) satisfaction with present television prog-

ranﬁing. (2) avareness of and exposure to religious broadcasts, (3)

~motivations for exposure to the nationslly'syndicated'"Qpe 700 Cluvy"

program, and (4) potentisl utiliation of Christian Broadcasting Net-

’ vogk altgrnativea to traditional television fare.

(1) Satisfaction with present television programming. Questions:

within‘this.seetiqn'gepresented-the operational components of the .

project's major 1ndependent'var1able. First, rospondedts vere asked
to assess how satisfied they were "with what's on television pov-
adays." Forced choices ranged from "very satisfied" to "not satisfied
at all." Following tﬁat, respondents were asked to evaluate the qual-
1tylof morning pr&grama.("like the game shows"), afternoon programs
(1ike the soap Operas",, and "prime time evening television." Re-
sponse choices for these questions were "excellent," "good," "fair,”
"poor," and "terrible.” Perceptions of the amount of violence and sex
on televisioﬁ vere sssessed‘by asking respondents if there was "too
much, about the right amount, or not enough" of each for their view-
ing interests. After'be{ng reminded of the code for rating movies
(tﬁe letters 6, PG, R, and X), respondents rated morning programs
("like the game shows"), afﬁernoon programs ("like the soap operas"),
and "prime time evening TV programs.” Finally, extent of agreement
with the statenent "Some people say there should be a lot more cen-
sorship of TV to make it more suitable for all viewvers" was.ascer-
tained. Response choices ranged from "strongly agree'" to "strongly

disagree."
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(2) Avarencse of and cxpssure %o relisious broadvasts. There

- are sovordl kinds of rdligious programs on televigion--those that re-

I'

A

' ehovs, and serve as religious apin-orfa of the Johnany Caraon program.

somblo church services, those that rosture . key religioua personality
"who delivers a spiritual noaaaae, those thst feature c.. % 1eaders

" ip discussions about religious topics, and thuse tha' . emble talk

| Respondents were asked 1f they were familiar wita each of thene relic-

/
1ous programnins types. Those exprcsaing tanlliarity vere asked 1if

they had ever seen any or the programs.

(3) Motivations ;or xposure to "The 7OQ>CIub." Those that watch~

ed "The 700 Club" at least occasionally vere asaked to peact to a‘list

of reusons for vatching that program. Response choieb&'for each of the

following motivations ranged from "very 1npoftant” to "not importent .

at all." \

\

to be entertsined by the music, singing and comments ot
the host and his guests

to get spiritual guidance and fulfillment
to be able to call in for prayers and counseling

to learn about politics and vwhat's right and wrong in America
today

because there's nothing else on worth watching

to learn how a Christian should think in today's world

because someone else in the house is watching 1t

to learn about the Bible and what it really says

to learn who to vote for and vhat kinds of laws to accept.

(4) Potential utilization of CBN programming. Questiomns within
this subsection represented the operational components ;f the pro-
jects major dependent variable. Aside from "The 700 Club," most CBN
programs are on the drawing board. As such, only intent or potential

use of the CBN alternatives could be assessed. Presently, CBN plans

& /
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. . to pfoaubq Ohitlt;aa-ortonteq lectures and panels (to be aired oppos~

ite morning game shows), soap operss (opfucite netvork afternocon soap

opdrag)4\novucusts (opposite the early evening, nevs programs), and

dranma, aifuationqconcdies;and varioiy ihows (oppooite-prine time net-
vork_oﬁfqrtginnent programming). Respondents were asked hov interest-
. ed they would de in each of those types of programs. Choices ranged

: .t;on'”vary interested" to "not interested at all.” Those that express-

ed at least some 1nte;ost“(thut is, didn't choose "not interested at
all") were iakeg to select which program they would be more likely to
vatch if the CBN alteranative e aired opposite its network/trad-
itional TV countoryurp (i.e., Christian soap operas against network
soap operas). .
ANALYSIS

There.were three stages in the data analysis procedure.'Ftrst.
descriptive analysei_worc conduoted, sccertaining the extent to~which.
those in the sample vere (a) satisfied with present TV programming,
(b) avare and exposed to religious programming gurrently available on
television, and (c) interested in CBN's future p:osramning plans.

Secund, anaiyses vere performed assessing the magnitude of relation-

. 8hip betveen the measures tapping satisfaction with preseant programm-

ing and those tapping exposure and interest in present and potential
religioﬁe TV shows. Finally, regression techniques wvere utilized,
exanining the predictive utility of the satisfaction and demographic
variables. In addition to analyses across individual items, the
correlational and regression procedures utilized indices created by
summing related items. Those indices wvere:

TV program quality = quality of morning programs + quality of
afterpoon programs + quality of evening
prime time programs

Extent of sex and violence‘- perceived amount of sex and per-

ceived amount of violence on TV

today
L
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rv pregren reting = prating of norniea presrene + vating of - i
, rating of afternoon prograns ¢ ratiang of
evenins prine time prograuns

Overell eetteteetteu “with preeeet Tv pre;reenteg s TV pregren A
quality + extent of TV sex and violence + TV '
program rating ¢ L;nerel eetteteetien with TV
4+ censorship for TV

Interest in CBN programming = interest in CBN lecture programns +
interest in CBN soap operas + interest in

CBN neWscasts + interest in CBN evening prime
time dranma, eitugpien-coneay and variety
pregrene

-

\

Selection of CBN alternative = moraing progran selection + aftez-
N noon program selection + early evening .-news- .
- cast selection ¢ evening prine tinme progren

selection \ .
\ -~

H

RESULTB

Descriptive Anelyeep

Betierectien wvith present television grog; mming. Responses to
questions vithin.thie section indicate marked dissatisfaction with

\preeent Tv'tere emong & sizable segment of the sample. More generally,

vhen asked "How satisfied are you vith vhat's on TV novadays?" only |
I .

one in tventy (5%) reported being ?veey sqtisfied." While nearly

balf (41;3%) said "somevhat satisfied,” an. equal proportion (L4.3%)

said."somevhat dissatisfied.” Nearly one in ten (9.3%) were "very Lo

"dlssetisfied." Atteinoba'peograne like the soap operae'vere Judged

to be loweet in quelity, nearly half (b1, 11) of those offering eval- :,
uations telt such progreme to be either ' poor or "terridle." (Approx-'
imatley one-third of the sample was uneble to assess the quelity of
morning end afternoon, progranms. Alnoet the entire eenple evaluated

the quality of prime time prograa .) Morn;ng TV fere ‘like the gane

shows was Jjudgzed as somevhat higher. quality progrenmigg; There, One-~
third (33.3%) said those shovs vere "poor" or "terridble." Prinme time
progranming wvwas Judged to be highest in quality; one in flve-(l9.6t)

rated them "poor" or "terrible."

L lo
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Beapoqaés'to questions on the gmount of sex and violence on Tvé

the suitsbility of TV prozrsnning for sli audiences. and-the.nced for

more: cenoorship on television suggest that the disastistag&ion and

quality evaluationa vene a tunction of disconrort with the content

of today's TV fare. Most felt theére was too much violence (65.9%)

and too much sex (61.4%) for their own tastes and viewing 1nteresta;‘

only 1.3% and 6.2% felt theée wvasn't enough violence and sex,
reapectiveiy. While most of those who requnded (again, fewer for

the morning and atternoon programs than prine time fare)rated tele-

vision prograna as suitadle fcx most sudienceﬁ, only two-thirds (68%)

for morning prograus, onc-tith (19.5%) for atternoon shows, and

one-fourth (23.3%) for prime time programs rated them as "e". and

acceptadble for all audiences.: Moreover, one in four (26.3%) end ‘one

¢

in five (19.8%) rated afternooﬂ and prime tine programming. respect-

ively, a8 "R" or "X." Finally, when asked sbout the,statement, “There

should ﬁe more censorship on TV to nake it auitap1e|for all vievers,
12.7% expressed strong agreement; an additional 21.4% seid they
"somewhat agreed" w&th the staéenent.

In short then, ‘many in the sample ‘were less than fully satisfied
vith present prog;amming, not only 31vins poor marks to progranm
quality dut also évaluating much programming as distasteful and not
suited for general, unrestricted and.unsuperviaed consumétion. (Tadle:
2 provides a breakdown of responses to the questions assessed in
this section.)

Avareness of and exposure to religiéus programs. As might

reasonably be expected, more respondents were aware of the variety
of religious programs on television tham actually ﬁvailed themselves

of the opportunity to watch them. Noneﬁheless, there was variance
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in ovorouono and exposure lovola across roltgious progron typeo..f

8lightly more than half th: sample (53 6%) vere aware of the Suuday

norning roligious prosrons thot resemhle ohurch serviooa, an equol

proportion (56%) expressed knowledge of the Sunday morning progrea

toaturing key religious personalities liko Oral Roberts. Rex Humbard

or Robert Schuler. §ubstsntially fever exproasod avareness of

locally originotéd religious panel and discussion proérons (30.4%) or

re11gious talk shovs liko "Tho T00 CIub" (37.5%). Avareness vas not

an equally atvong indicator of exposure across religious progranming
i
types. ﬁheroos an overvhelming majority (84.8%) of those aware of

the charisna?io peraonality,'evangelical Sunday morning programs were f

2
exposed to them, fewer\&han half (40.5%) watched the Sunday. morning f .

L :
vorship style programs they wvere awvare of. Among the entire sanples ;

holf (L9%) watched the Sun?ay rorning churculloader evangelical
progranms, topr in ten (ho.S%)QVofched the religious telk show "The

T00 Club,” 30.4% the religioue panel and discusiion programs and 22,17
the Sunday vorship services. (See Table 3) Of the programs offered;
only "Toe 700 Clob" approaches the kind of counter-programming .
envisionod by the dhriatian Broodcasting'xetwork. Should exposure to
"The T00 Club" be any indication of the potential utilizatiom of the

CEN alternative, at least among this sample, "iewersﬁlg may dbe

\
\

significant.

Motivationg for exposure to "The 700 Club." While not directly

related to the major research question and analysis, an examination
of the moﬁivations for vieving "T&e 700 Club" prov;des a glimpse at
the range of neeQa/gratiricationa sought leading to exposure to CRBN
alternative programming. Those exposed to "The 700 Club" more than
"Just about never" (n=68, 22.1% of the sample) were asked to eval-

uate nine regearc! r-generated motivations for watching the program,

¥
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Thoee reusoua aeemcd to encompass a rsnge ot divorsionary/entertain-

..nent functional and apiritual noede such & progranm night satiary.
- Spiritual guidauce seemed to te the most 1nportaut factor 1ntluenciug

'bxposure. "to get apiritual guidanco and fultillment." ‘40 learn hoWw

e Christian ' should think in today 8 world," and "to 1earn about the
Bible and what it really says" vere cited by 72.1%, T1.7% and 70.2% of
"The 700 Club™ vievers as "somevhat" or "very important” motivations
1é:drng to exposure. Whiiéma.najority (65.7%) mentioned "to be enter-
tained by the music, Qinsing end comments of the hpst_and his guests"

a8 "somewhat" or ‘"very important," far fewver cited that motivation as

"very 1n§ortant§".Netriy half (ha.é%) vatched "begause %her!'s nothing

else worth watehing." Relatively few watched because someone else in
the house was doins 80, While the list of :.tivations aseeased is far

from completec, responses to the. motivatios tems suggeat that, at

1Qast for this program, the Christian hlteénative primarily is sought

for ‘satisfaction of spiritual/religious needs. How frequently. people
wohld seek such prograpming because of spiritual needs remains to be
seen. (See Table 4 for responses to the motivation items.)

Potential utiliaatipn of the CBN alternative. Responses varled

considerably across program types and the measures of interest and -

-

willihgness to:vatch CBN program alternatives. Greatest interest was

expressed in CBN prime time and early evening news alternatives; 67%

and 59.3%, respectively, cited being "somewhat" or "very interested"

in those alternativeq. Fewer expressed éimilar fntereat in the pro-
posed CBN morning (hs.h%3 and soap opera (4L.7%) programs. Among
those expressing at least some interest, U6.6% (26.3% of the entire
aampie) were willing to choose the CBN soap opera alternative if
aired opposite regular network soap opera presentations; only 17.8%

(10.1% of the entire sample) said they'd stick with the nework soaps.

R
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.Fewer of those interested (30%, 21.4% of the entire sample) said

°they'd choosé the CBN prime tine ?lternative. Despite reported id-"

terest in the CBN nevs. slternative. only 19.3% of those interested

m(13 35 of the entiro sanple)‘vould eelect the CBN newscast 1¢ aired

opposite the network news. (Table 5 provides an overview of re-
sponses to items assessed in this section.)

Dirferences across sample subgroups. There vere & number of -

subsample response differences across the TV satisfaction, CBN inter-

est and CBN potential exposure items. Respondent age was related to

three of the TV satisfaction 1tems, older respondents were more 11kel.

to orrer high quality evaluations of morning programmins (Pearson
correlation .18 [p.’.01]) yet more likely to say there was too much
sex (r=.28 [p.<.01]) and not enough cemsorship of TV programming
(re=.2) [(p.~.01]). Age affécted responses to one CBN programming

item, older people being more likely to select the CBN prime time
alternative (rs 14 [p.:.05]). Level of education was related to half
of the satisfaction items. The more educated w;:e less satisfied with
what was on TV (r=.21 [p.‘.0l1]) and more likely to debunk the quality
of morning, afternoon, and prime time.grogramming (r=.34, .26, and
.24 {all p.".01]). They also were less likely to call for more
censorship (r=.13 [p. .05]). Aside from being less interested in CBN
sqap operas (r=.19 [p.<.01]) and less 1ikély to watch them (r=.11
[p.<.05]), they responded similarly to the CEN programming altern-
ativeal Differences on the basis of respondent sex centered around
the ?mount of sex and violence on television and the need for more
censorship, women more likely to think th?re was too much violence
and sex ( 2213.8 and 23.2 [both p. .01)) and not enough censorship

(.2223.2 [p...01)). Aside from women expressing greater interest

{n CBN soap operas ( 2=15.1 [p.¢01]), both sexes reacted similarly

11
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13
to the CBN programming itenms. 81gn1t1cant differences on the bvasis
of income 1evel tended to’ occur on the QV satisfaction items. Those
in the lower income brackets vere more likely to orrer high quality '
ratings for morning programs (r=, 36 [p.(.Ol]) They also were mo:e
likely to think there vas too much violence on TV and not enough
censorship of TV programmins (r=.20 and .17 [voth p.<.01]). Income-.
based differences exiated for CBN soap opera programming. those with
smaller family incomes were more likely to express interest in CBN
soap operas and select them if ofréred opposite regular network soap
operas (r=,138 (p.<.01] and .12 [p.<.05]). Finaily. response differ-
ences befween'r;cial subgroups were frequent, centering around the CBN
programning items. Non-whites expressed greater interest in CBN morn- .
ing, afternoon soap-opera. and early evening nefe alternatives (2 of
25.9 [p.<.01]), 10.7 and 8.6 [p.(.OS])..Tﬁex'also expressed mort
willingness to gelect/turn t§ CBY Qorning and afternoon soap opers
alternatives (X2 of 7.4 and 7.4 [p.<.05])). These data seem somewhat
paradoxical since non-whites also expréssed more satisfaction with
existing TV programming (X2=13.2 [p.<.01]), were more likely to offer
high quality. evaluations of network soap operas (i2=17.1 [p.<.01])
and less likely to say there was too much violence on the air C12u9»5
[« <.01]). There are several explanations for these racial differences.
First, the sample contained relatively and numericaily few non-whites.,
Whiie responses differed within questions when examined response
category by response category, the chi-square computations may have
been adversely affected (that is, rendered unstable) due to the small
number of non-whites fitting into the.contingencq table cells. Second,
non-vhites expressed stronger religious beliefs, with the later sig-

nificantly correlated with all the CL alternative items.

{ A
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In short, there vere a nunber of subasnple reanonsa differences,

L. L

These difterences tended to center around respondent eatistaction
with present prosramming. Aside from response differences on thg basis
of race, reenondénts,ﬁenﬁed to react sinilariy to the measures aasQ
‘essing interest in and potential selection of CBN alternative prog-

. ramming. . ,ﬁ |
In thia eample, Christian Broadcasting Network alternatives
would, at least initielly, receive an audience large enough to make ;
dent in the ratinsa-and merit eﬂnaideraple.cdncern among network and
.station.ex;éutives. For the purposes of this investigation, the pot-
- ﬂ ential utilization figures are consistent with those focusing on

. (dis)satisfaction with present programming. The following section

will examine the extent to which the satisfaction, interest and sel-

ection data are ..rrelated with each other.

Relationship bétween.TV satisfaction measures and interest in
\ CBN_alternative programming. More frequently than not, measures of

satisfaction with present progrnmning were unrelated to items tapping
interest in specific CBN alternatives. (Tadble 8 provides the Pea;son
product-moment correlation coefficients across these items.) Four of
the ten measures (satisfaction with TV nowadays, and evaluation of
morning, afternoon, ahd prime time\mV~fare with the movie rating
system) were unrelated to any ¢ f the four CBN interest measurﬁé. Ther
wvere several statistically significant relationships between quality
of morning, afternoon and prime time meaaures and CPN interest itens.
They suggest, however, that level of dissatisfaction is negatively
related to degree of interest in CBN alternatives! The three remain-
ing satisfaction items appeared to be directly and systematically

related to interest in CBN programming. Those who felt there was too

much sex or violence on the air for their tastes expressed more

1
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moée intoradt in three of the four CBN alternatives. Interest in all ..

four CBN alteénaﬁ@vgs vas greater among those vanting more censorship

"of TV content. Satisfaction indices tended to reflect component item

‘relationships. There was no relafiéuship between the TV rating code
.index and the CBN interest items or interest index. Scores on the sex
‘and violence index vere poaitiveli related to three of four CBN in-

terest items and the CBN interest 1ndex. The TV satisfacti&n index,

.containing all ten TV satisfaction items, vas negatively related to

half the CBN alternatives (moraning and afteranoon progranm;ns) but '
unrelated to the CBN interest index. In short, zero order correl-

ations suggest no strong and systematic'relationship hetveen satis-

- faction with present programming and interest in the CBN alternative.

However, these datsa indicate the potential utiftty of & sex and
violence dimension of program satisfaction. Given the Christiam,
fhmily-oriented progranming al?eénative, the TV sex, violence, and
need for censorship items 1ntui£1vely seem more direc? and useful
than the more amorphous quality, movie rating,;and general aa%iﬁ-

4

faction measures. )
Partial correlations were computed, ascertaining the relation-

ship between the TV gatisfaction and CBN alternative programming
measures controlling for resp§ndent denographic attributes. Magnitude
and direction of the relationships essessed were not significantly
altervd, Direct relationships between strength of feligious béiiefs,
satisfacticn with TV programming and interest in the CBN alternative
were anticipated. When asked "How strong are yohr religious beliefs?’
most respondents replied "somewhat" or “"very strong." Despite the
somewhat skewed nature of these responses, strength qr religious

beliefs was directly related to the perceived amount of sex, violence

and censorship items (Pearson correlations of .15, .23. and .25

17
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{all p. .01]) and all the CBN alternatives (morning programs [ﬂzl,
p.<.01], soap operas [.23, p.<.01], news shows [.24, p.<.01], and
prime time programming [.24, p.<.01].) Partialling out strength of
religious beliefs tended to attenuate the reletionships between the
satisfaction and interest items. This was evident with the TV sex,
violence and censorship measures.,whﬁi. fo:‘example,:desire for more
TV censorship and interest in CBR morning, afternoon, nevs, aﬁ&
prime time programming decreased from .19 (p.<.01) to .14 (p.£.05),
.19 (pi<.:;3 to ,14(p.- .01), .16 (p.<.01) to .10 (p.).os),.ang'
.24 (p. < 01) to .18 (p.<.05). / .
Relatinnship between TV satiefact_gg_;gggg_ggg_gg;gggigg_gg

4

CBN alternat;ye<progxamming. There was & strong relgtionship between

.1ntereat and selection of CBN alternatives. Pearson correlation !

coefficients wereﬂiéf (p <.01) betweeu interest and selection of the
CBN morning lectures and discnsaiona, .TL (p.4<.01) for the CBN 80ap
operas, .56 (p.<.01) for the CBN newscasts, and .69 (p.<.01) for CBN':
prime time alternatives. The Pearson correlation coetfifient for the
CBN interest and selection 1pdices’wad .78 (p.<.01). As such, there
wvags some degree of consisééncy in the relationships between the TV
satisfaction and CBN interest items on one hand and the TV satisfact-
ion and CBN selection items on the other. Overall satisfaction with
present TV fare and ;valuations of morning, afternoon, and prime time
programs generally were unrelated to anticipated selection of CBN
slternatives. (See Table 8) Morning and afternoon movie code rating
responses were related to selection of several CBN alternatives. Per-
ception of TV violence was related to fewer of the CBN selection ite.-
ﬁhgn interest mea.ures, lowever, perceptions of TV satisfaction and
deéi;e for more censorship remained related to anticipated selection

of CBN programs. In fact, thes: two satisfaction items were

S
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iignificantly associated with each.of the four CBN alterhativos. For
both, tho relationship vas strongest with selection of CBN prine time
prograus (Pearson correlations of .26 [p.<.01] with amouut of per-
ceived TV sex and .22 [p.<.01] with the need for more TV censorship.)
Again, satisfaction id?i&ea reflected component item relationships;,
only tge TV violence aé sex inagx vas consistently related to the
selection 6: CBN proéraqnins néhsurea. Pa:tisllias.out demographics
did little to the relat#onshipe under consideration. Oncc'akqiu,f
these rélationships tended to be attenuated, although n;t nes;tcd,

vhen strongth of religious beliefs was statistieslly eontrolled tqr.

R . - e SR P+

TV satiafaction a8 & predictor of interest and eeleet on of cg
alternatives. The ten measures of TV satisfaction vere entered into
resression equations with each of the CBN interest and selection itemz

as wvell as the CBN interest and aelection iadices. Multipre eorrel-

" ation coefficients ranged from .39 (predicting interest in cnn-news
pregrame) to .55 (predicting interest in CBN soap operas). Nome of

the satisfaction measures were consistently strong (or weak) pre-

L

dictors of interest and anticipited selection of CBN pros;amming
alternatives. The multiple correlation between the TV satisfaction

items and the CBN interest f;dex vas .51, accounting for 26% of the
variance. The multiple correlation Setweenﬁihe TV sati;factioﬁ items
anzdihe CBN selection index was .48, accounﬂing for 23% of the var-
ianc:. (See Table 9) |

CONCLUSIONS

On the basis of existing research and theory, it wvas hypothesize:
that dias;tiafaction with present forms of network tqlevision would
‘predict asudience interest in an ®lternative to typical TV fare,
in this case, the Christian lroadcasting Network. The hypothesis

received some support; several satisfaction items in the independent

Y
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measure were related to interest in and exposure to CBN alternatives.

. Bpecifically, people who felt there was too much sex or violence

‘ "and/or felt there should be more censorship of present television

programs were{a) mqre likely to express interest in Christian

. Broadcasting Network alternatives and (b) more likely to view those

alternatives if faced with a CBN-standard network-ﬁrogrimnins cholce.

catisfaction items more content specific and related to the message

L

content of the'alterﬁggive Christian network proved to be tetter

predictors of chbice.betveen standard neiwork viewipg and vieging of

\the Christian.Broadcasting Network. Thus, researchers may be wise to

utilize specific and relevant (to the dependent variable) measures
of satisfaction rather than more general, content free hgasures.

| How many;people actually will watch the C3N alternatives? Datea
presented in this paper can only support ;he position that a sizable

minority «f penple. are willing to give those programs a try. Ob-

‘viously, the quality and execution of the CBN alternatives will

affect future interest and exposure both among those who have in-
Aicated present 1nte;est and perhaps even among those who have not
presently expressed dny interest in the Christian Broadcasting

Netwérk.

'.
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- CHARACTERISTICS OF THE SALIPLEW
Sex
Male . n=135” 43.6%)
Female . ' uel?3. (56.2%)
" Education : | B
Legss+than 8th grade = n-17 . (5.8%) . ks
Scme high school w28 ! (9.60)
Righ school degre. o=l15 . (39.5%) .
Some college -n=69 - (23,7%)
College degree(s) =62 . (21.3%)
Age ' , ) .
R 18.29 n=79 (27.0%) 5
_ 30s : ' n=57 (19.5%)
40s : =49 (16.8%)
- 308 S 45 - (15.4%) .
60s ' - =43 - (14.TR)
Older - oml9 (6.5%)
Fanily Income ' : o
_ : <'$10,000 n=63 . (26.6%)
. ' $10,000-820,000 n=104 (42.6%)
$20,000-$30,000 n=54 (22.2%)
> $30,000 : w21 "~ (8.6%)
Race : _ '
White n=270 (91.5%)
Non-white n=25 (8.5%).
' “percentages based on those providing an answer to the question
.\‘ . 81

'ERIC
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"How satisfied ave you

mABLE 2
SATISPACTION WITH PRESENT PROGRAMMING

General Satisfaction

- Percent Responding
] , . . Not. Not
Very Somevhat Very Satisfied

 Satisfied  satisfied . Satisfied  at All

with wvhat's on TV ]
nmdayo?" ) 5.0 41.3 44,3 9.3 i

Quality of ’relevtsionl

Programming : i ]
‘ . . Pevcent Reeponding , /
Excellent Good Faix Poor Terrible DK ;
Moruing programs like o
Discounting "don't know" 6. 4.8 26.3 12.7 14 .6
‘:Aftetnoon programs l'ke
soAp operas 6.2 15,0 17.6 11,7 15.3 34,2
Discounting "don't know" 9.4 . . 22,0 26,7 17.8 23.3 : ¢
Prime time evening | L . '
prostm 602 31.6 "37.1 12.‘ 5.9 “03‘
Digcounting "don't knors" 6.6 33.2 39.9 3.3 6.3 ' .

Program Ratings . | K
: Percent Responding

. "G" "E.'. "R" "x" DK
. Morning programs like .

geme shows . 63.1 17.6 1,6 1.0 36.6

Discounting "don't know' 68.0 27.C 2.6 1.5

Afternoon programs like

soap operas 13.0 36.2 15.3 2,3 33.2

Digcounting "don't know" 19.5 54.1 22.9 3.4

Prime time oveniizg :

programs 19.8 48.4 14.9 1.9 14,9

Discounting "don't lknow" 23,3 56,9 17.6 2.3

(continued)
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TABLE 2 continued

| '
- Amount of Sex and
Violence ou 1V

Sex
.' Violence

!
Need for More
TV Censorship

“Thére ghould be a
lot more censorship
on TV to make it
more suitable for

" all viewers"
AT s
L Yoy

o o . DR
6.2 25,6 - 61.4 6.0
b3 27.3 65.9 5.5

Percent Responding

Strongly" Somewhat Somewhat Strongly
Agree Agree Disagree Disagree DK

*

28,6 35,4 21,4 12,7 ' 1.9

-
-

.
-4

[ o
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i TABLE 3 | ‘ :

g‘\‘.‘._ . .

- ' - '

AWABENESS AND EXPOSURE TO RELIGIOUS PROGRAMMING

Pexcent Reepondipg

Progten Category ' Yes _Jo DK
! . 1
o v Sunday morning “worship" v o . "
S - services programs: _
' avareness of programs . 53.6 41,6 4.9 ’
+ expogure to them 40,5 57.1 2.4 "
(22,1% of
. entirte sample)
‘ ' Sunday morning charismatic
leader, evangelical programs: |
avareness of programs - 56,0 42.0 2.0 )
exposure to them 84.8 14,0 1.1
S bR of -

-

entire sagple).

. Sunday morning religious o ‘
. panel and discussion

programs:
] avareness of programs 30.4 68.3 1.3
exposure to them 73,2 24,7 2.1
' (23,1% of s
entire sample)
Rnltgtous talk shdw programs:
awatenesa of programs | 37.5 61.2 1.3
exposure to "The 700 Club" 40,5 56.3 3.3

L4

Note: "Exposure" figures for worship, charismatic, and panel programs
reflect the percentage of those ‘aware'" of the program type.
"“Exposure' to "The 700 Club" was determinnd from a question
addressed to all in the sample,




TABLE &
MOTIVATIONS LEADING TO EXPOSURE TO "“THE 700 CLUB" . . -

»

, | _ | 2excent Resnondiag
| T Not
, Very Somevwhat Not Very Important
Motivation Item ortant . portant - t At All DR
' . X ’
" to be entertained : ' .
by the musie, N . J :
singing and | - I . -
corments of the
host and his ' . o -
guests : 20,6 4.1 19,1 14.7 1.5
to get spiritual
guidance and
fulfillment 47.1 25.0 11,0 14.7 1.5

to be able to call
in for prayers and
coungeling - 29.9 19.4 16.4 - 3l.3 3.0

to learn about
politics and what's
right and wrong in

Americs today 30,9 26.5 16.2 23.5 2.9
because there's °
nothing else on

worth watching 17.9 22.4 19.4 35.8 4.5

to learn how a

Christian should

think in today's .

.VOtld “4.8 26.9 9.0 16.4 3.0

because someone
-  else in the house
1s watching it 10.%4 11.9 1¢.4 56.7 1.5

to learn about the
Bible and what it :
really says 49,3 20,9 11,9 16.4 1,5

to learn who to vote
for and what kind of
lavs to accept 22,4 16.4 -.14,9 44 .8 1,5

(n=68) S




INTEREST AND POTEUTIAL mtlmi Or CnN PROGRAMMING

nterest PL

-~ oo . " " Percent Responding
~ not at ‘

' _ all not very somewhat  very -
Program type interested interested interested interested DK

. (morning) lectures and B , ' L . B v ..
panéls— 3Ll N 19.2 35.8 9.6 4,3
(afternoon) goap oﬁeras 40,3 \.11.7.-' 29,0 -, 15,7 3.3
(early evening) news 25,6 10,8  41.8 17.5 4.4
(prime time) dramas, -
situation-comedies and

. variety shows 23,9 6.4 45.5 21.5 © 2.7

L

Program Selection if Aired Opposite
Network Counterpart¥

Percent Responding

. . CBN Retwork Lo .
Program type Program' Program Both Neither DK
(morming) lecturas and
panels . 37.2 26,0 10,7 16.8 9.2

(23.7%4 of
entire sample)
(afternoon) soap operas 46,6 17.C 13.8 14,4 7.5
. (26,.3% of
N entire sample)
&
(early evening) news 19.3 48.1 24.1 .9 7.5

(13.3% of :
entire sample)

(prime time) dramas,
situation-comedies and : : ‘
variety shows 30.0 23.2 31.4% 2,7 12,7
(21.4% of
entire sample)

*among those not indicating being "not at all Intercsted" in the particulan
SN alternative

’
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" TABLE 6

- 4
¢ . n : - ‘ A

' . . v SATISEACTION. RESPONSE DIPFERENCES BASED.ON SAMPLE'
. ' DEMOGRAPHIC ATTRIBUTES
, Age Educatton Sex Income . Race
J eas i some , ~
: no oollege/ «20 420 non-~
. “leagure QQ 40+ colleggﬂ M_F thous, thous, white whit~»
éuality of T .7 ' o \
-moxning TV ’ f .
- excellent- - ' .
good 29.9°50,0 40.4 25.9 43.5 39.6 46,2 18.6 37.9 57.9
- falire : o \ :
. terrible | ‘70.4 50.0 59.6 7.1 56.5 60,4 33.8 81.4 62.1 42.1
nuality of |
* 1fternoon TV
efegllents :

s 700d 32.4 29.2 40,9 16.6 19.1 39,6 36.1. 4.6 27,1 70,0
fire A :
terrible - 67,6 70,8 59,1 83.4 80.9 60.4 63.9 85.4 72.9 30,0
quality of "
prime time TV
excellent- : .
good : 43,7 37.9 ?9.6 27.6 45,7 37,0 42,5 35,7 39.1 56,5
falr- - 4 ) . .
terrible o 56.3 67.1 50,4 72,4 54.3 63,0 57.5 64.3 60,9 43,5
fating of morne v
ing TV "'G" 70.1 €é4.5 70,0 66,2 70,0 66,7 68,6 61,9 66,1 80,0
L;'G",""::" 29.9 35.5 30.0 3.308 3000 3303 310‘ ?801 3309 2000
roting of after- ' ‘ :
noon TV "'G" 17,7 20.4 21.2 14,1 24,4 16,5 20,9 15,2 18,3 " 28
"G - MXY 82.3 79.6 73,8 385.9 75,6 33,5 79.1 84.8 81,7 71.4
zating of prime ! .
time VGV 19,7 25,9 24.6 20.1 29,1 21,3 30.9 30.3 22,9 28,0
Hogha i 80,3 74,1 75,4 79,9 70.9 78.7 79.1 69,7 77.1 72.0
more censorship?
ves 58,2 69,5 71,2 56,5 57.7 74,5 67.9 49.4 63.9 72,0
no 41,8 30,5 20,8 43,5 42.3 25.5 32,1 50,6 36.1 28,0

. viol..e'nce: )
too rwch 62,1 76,7 73.¢ 65.3 58,8 72,8 73.0 5¢.1 70,8 58.3

nnt enough/

riziit amount 37.9 23,3 26,1 34,7 41,2 22,2 27.0 40,9 29,2 41,7
sex: too much 48.8 80,1 68,0 63,2 52,5 75,7 66.6 59,1 66.9 50.0 -
not enough/ . v -

right amount 51.2 19,9 32,0 36,8 47.5 24,3 33.4 40,9. 33.1 50,0

Note: significance tests between sub-groups were 1mparted prinr ‘o collapcirg
categories as they are presented in the table

-
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“. ,\ ' | TABLE 7

- | INTERRST IN CBN ALTECNATIVE: RESPQNGE DIFTIRENCES BASED ON SAMPLE
| :,  DEMOGRAPHIC ATTRINUTES

Age Bducatién Sex Income - Race

less some (/f
than no  college/ «20 +20 none
‘leasure 40 40+ college more M_F __thous, _thous, white white
is CBN a good - o E
- 1cea? o :
great-good 74.0 75.2 76.8 70.7 72,1 717.5 78.1 7%.7 73,9 79.1
tad-terrible 26.0 24.8 23.2 29.3 27.9 22,5 21,9 25.3 26.1 20,9

interest in CBN .
education progs. .
very-gomevhat 45.8 48.0 54,2 38,1  44,1.51.3 53.1 40,0 .43,9 84.0
not very-not at _ .
all 54.2 52,0 45.8 61.9 $5.9 48,7 46.9 60.0 56.1 16.0
interest in CBN C
+oap operas '
vet‘y‘smc 52.9 45.7 5309 “01 3703 55.2 50.0 3601 43.9 76.0
not very-not at '
all 57.1 53,3 46.1 65,9 62,7 44,8 30.0 63.9 57.1 24,0
interest in CBN ' .

‘ neus progs. ' .
vory-gomewhat 63,1 60.5 64,5 36,8 63.4 63.9 64.6 65.8 59.5 84.0
not very-not at '
a’l . 3609 3905 3501 43.2 36.6 36.1 350" 34.2 40.5 16.0
interest in CBN '
prime=time
nrogo.

. ‘e!'y’smewhat “01 72.7 70.6 65.9 “07 7508 74.4 6202 68.4 7008
not viry- not at
oll 35.9 27.3 29,4 34.6 35,3 24,2 25.6 37.8 31.6 29.2
viewing choice in )
morning programs
CBl1 educational .
progs. 34,1 49,4 45.°0 35.6 38.6 42.6 41.6 42,2 38,1 70,0
gsome of both 12,9 11,5 12,2 12.3 8.6 13.9 1
netvork game shows/
neither 53.0 39,1 41,2 52,1 52,9 44,5 44 .5 53.4 49.0 25.0
viewing choice in :
afternoon progs.
CH1 soap operas 46.4 53.9 53,2 45.3 60,0 46,0 52,5 48,5 47,9 72,2
some of both 14,5 15,7 6,5 10,9 10,9 16.0 14,1 9.0 14,1 22,2
retvori: goap
oneras/neither 39,1 30,4 40,3 43.8 29,1 30.0 33.4 43,5 30,0 5.6
vieving choice in
ncws programs
CEBN necw/s 1702 250
gome of both 21,5 29,

24,4 17.3 19,8 31,8
30,8 27,3 13,6

N
00 D
L ]
NN
O -
L)
O~
N
Hrd
L)
o

£
oL

2
3 27,6
(continued)
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“TABIE 7 continued ' : , o \

R Age __ Education Sex Jucome Race
' less some )
than no  college/ «20 +20 non- A
lieasure 40 40+ college more M _F thous, thous, white white
vatwork news/ . ' :
n-.ither 61,3 45,5 55,0 52,9 51.8 57.5 54,6 31.9 32,9 54.5

viewing choice in .

rrime-time progs.

CEH prime-time 25.0 42,3 39,6 26,7 31.6 35,5 37,9 24,3 33.3 47,4 .
some of both 40,3 32,7 31.6 " 41.9 33.3 35,5 . 37,1 38.8 37,4 2.1
network prime- g

cime/neither 34,5 25,0 23,8 31.4. 32,9 29,0 25,0 36,7 29,2 31.5

Note: significance tests between sub-groups were imparted prior to collapsing
categories as they are presented in the table

c..Q
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| TABLE 8
MAGNITUDE OF MELATIONSHIP BETWEEN TV SATISFACTION
* AND CEN ALTERWATIVE PROGRAMMING ITEMS

Y Saeiefafeion Interest 13 ‘CBN - Selection gf CBN
tem/Index Progrems’ Programg”
v Inter-

Inter- o Selec- est-Sel-
amn aft eve pm ot am aft eve pm  tion ection/

le_ce 808p pews progs Index lgcg soap news progs Index Index

sat progs "008 .007 .10‘ 007 om 003 ".05 .08 .09 ' .04 "'00'1
\!ual am prog .02 "017b .06 .01 "om 158 '003 -,06 .06 .03 04
‘qual aft prog =11 -.,25b .04 -,01 -,08 - .03 .06 -.02 .178 .28 188
qual pm prog =-,10% -.138 .06 ,02 .06 .08 .09 .01 .08 .03 .09
aut violemce 108 .11% .10 .17b 16> 10 .07 .08 .16b .138 .'17b

ant sex 09 138 ,18b [25b 216 3sb. 35b [17b 2¢b 33 o7
an GOdG .10 006 .11 .11 .°9 .15‘ .16a .°8 009 .12 ".02
aft code 03 .05 .05 .05 .08 ,8 ,188.,18b ,20b .16 o7
pfﬁ code ' .05 007 .10 008 . .10 .05 .°9 .00 .08 006 .05
censorship 195 (19b 16 24d  [26b  [13b [15b 138 l22b ‘29b -.19b
cuel prog :
index =168 -,30b - .01 -,02 -,158 .06 .08 00 ,14% 02 108
sex violence _ N
index 06 .16 ,17b (25b 22b  34a 138 1gb ,26b .o4b -,138
code index Jd0 .06 .09 .09 .11 09 ,19% 11 168 172 .00
t.ot sat
fndex “2b <198 .01 -,01 -08 .02 ~.06 07 15 .04 10

All figures are Pearson product-moment correlation coefficients

8 p&os5 ‘

b pL0l1

l1v satiefaction items are coded such that higher scores equal
more dissatisfaction,

2Interest in CBN prograrming items are coded such that higher
: scores equal more interest, .

3Selectiox;\of CBN. programming alternatives are coded such that
higher scores equal selection of CBN alternatives,

30
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TABLE 9
PREDICTIVE UTILITY OF THE SATISPACTION ITRMS

.,,

Tnterest In CBN Progtamsing Alternatives

S Standardised ' )
Item Bets Multiple R R Square
rieed for more TV cengorship .28 .33 11
quality of morning programs -, 23 02 .18
dmount of gsex on TV - : .32 46 .21
quality of afternoon programs ", 12 48 .23
movie code rating of : .
morning programs _ 15 .30 ' .25
movie code rating of prime
time programs - 14 : .50 .26
general satisfaction with » , '
"’h‘t'e on N ’ g 007 051 026
amount of violence on TV -,08 oS5l «26
movie code rating of o :
dfternoon programs .002 ! 051 026
quality of prime time programs -,01 ) 51 .26
Anticipated Selection of CBN Programming
Alternatives
: - Standardized
- iten Beta . Multiple R R Square
Amount of sex on TV o35 W27 .07
quality of morning programming -,17 .36 W13
amount of violence on TV .40 40 .16
need for more censorship A7 43 .18
movie code rating for
norning programs Jd4 46 o21
general satisfaction with
\’hat's on TV 010 047 .22
movie code rating for prime :
¢ . time programs .13 A7 22
movie code rating for "
dfternnom programs LS 48 23

quality of prime time progrvams 01 A48 .23
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