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o S In the years following ‘the commercial success of = -
fﬁvtelevision, leadership of the radic- industry passed from the radio
;- networks to ‘the owners of independent local.stations. While the: _
";networks ‘seemed to stand crippled anﬂ paralyzed by television's. EN
-impact, local- stations experimented in programing, promotion, and
. hews coverage. ‘The foremoet innovators in thi's area were Gordom- ° = /
" 'Mclendcn ‘of Texas and ‘t0odd Storz of Nebraska. Most of the - _ o
..now=familiar formats--including all-news, "top 40," and "beautiful
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and in ambitious local news coverage. However, while the technigues
. ¢f McLendcn and Storz were widely copied in the Midwest and. the R
-.-South, their influence was slow to reach the major markets of. .the . '
'Bast Coast. Dexpite their seminal role-in modern, radio, McLendon and
‘"Storz have received little recognition in. the leading broadcast '
»historie ,(Autnor/FL) . o
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The spread of commercial television between 1948 and 1953 brought °

: to an end the quarter century known as the Golden Age of Radio. Radio loet_ B
o e

L "ita role as the chiéf source of evening entertainment and its place in the :

B

el d
R

SR - Arnerican living room. . 'I'his story has beei tol‘g often ind well (Erik .
> "Barnouw labeled)he Sections of his broadoae%istorv ,that discuss t(hie

e traneition Isic 'I,‘ransit" and "Panicsvx.lle. "1) B L
AT . . - : e

Al

S e L : 'I'he radio networks reel_ed under television 8 unpact. and were elow

BT to ada;%t. ’I'he ﬁrst cornmercially sucs.essful mnovation a radio network
¢ ‘ o s
T developed after televw:.on was NBC's "Monitor. " whu;h went on the air’ In

: .‘ .’1955 ¢ And many network affiliates in. the mazior markets waited for

\ N "'_leadership from the top. 'I'his led to much talk in the broadcaeting industry
& o . e : 'g . 2 :
3 e and the trade press--and Created an. una.ge m the public eye--that "rad:lo/wae -

likely to die. " But thul hypqthesis nhglected the role of mdependent radio

L N
oo 'stations. 'l'he nmﬁber of stations-on the air increased dramatically after

»

, World War II At war s end less thaé 1, 000 stations were on the air. by ’
e \',1953 there were 2, 391 i operation. 3 'I'he ma;ority were &aifiliated In Lt

. 1947,\, local advertisu?gr"l/e’feh}xe surpas sed network revenue.4 From 1948,

S [N

to 1953, radio netWork advertisrng,revenue fell £rom $134 million to $93

e .. .

- ml.lll.on, local' radio adve,rtismg revenue clu'n‘bed from $171 tol$250 rnillion. 57 &

N

.

N Induetry lbaderahip w&é shifti.ng from the n‘\tworks to the local

o vstations.\ Innovative. programmmg was developed at the local: level. m

ol of the watchwords of contemporary radio- Tgﬁ 40, Beautiful Music. All-Newe

= w‘. . - L. s .
o - ¥ o 3 ) ‘ ) . S
) . "_ . - . -— DA/‘I‘ " .. ’ oy
P N . - L e . .
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' --were invented at the local level. Two men played a aeminal role in the °

“

' Q-«

~

- raised until he was 13, when the faxm.ly moved to Cass County in. Eaet Texae. '

e

grovrth of local radio. and the shape it took _Yet their work haa gone largely

unnotlced q.ztside of the radio industry..and unrecorded &n broadcast '

»

historiels.6 'I'heir names werejqordon McLendon and Todd Storz. " -

<

Gordon McLendon ‘was borm June 8.;1921 in Paria, Texas.7 Hie Co
. o |
parents lived across the Red River. ;n Idabel. Okla. " -wherefGordon was

LR

. high school McLendon starred on- tl1.e dehating team and also ‘edited the -

A

Qa -

Caes County weekly paper. . McLendon had learned Choctaw in Idabel, which

was mear an Indian reservation, a.nd at Yale he maJored in Oriental languagea
i"(‘

' until he left to join the Navy during World War II. McLendon served in

&

intelligence in the South Paciﬁc, translating Japanese documents and ~ \
| y

B ata.ti

mtei,rogating prisoners. Returning home, Mcl.andon and hie fatherkearton.

R R - P

e

whio owned a chain of movie theaters in the Southwest, bought a lOO-watt o

KNE'I‘ in Palestme, Texas.g At the eame time the family

reeeived permit to build KLIF m Dallas, hich went on the a.1r in

-

' Nove(tnber 1947. 'l'he McLendons sold KNET, and Gordon actively mamaged

.o L . ' o . 4 -
t

- g
KLIF and d:.d a good;deal of on-the-air work. as sisted by a parrot that could

b v

hriek' "KLIF x“i:.xr‘:" o e o

His first mnovatmn (after the parrot) was to bring daily major league ~

-~

‘baseball broadcasts to his listeners. 'I'exas had no rnajor league baseball -

team at the time, 'but the Texas League was a?: afﬂuent minor-league

@ v
operatlon. 'Iieam_ owners had aLmle.,prohihitmg major league hroadcaste R

. s . . . .
. R . P - . N , . [ . . ", . [
.- ‘ * ;/ . L .l ) . . .- ° 4 l~ — o . o .» - .s



within' ;‘30 miles of a minor league game. McL'@don. defied them, but n';;
| novel wa.y. <He didn't broadcast major league games from the ballpa.rk' he
re-created them. McLendon sat in the KLIF studios, receivmg runn'l.ng
reports of the game by telegraph. In_ turn he would do a’ play-lby-play,

simulating ctowd noises with recordings'.made at the var‘ous major-league .

Y ’ fpa.rks. He took pride in realism. and had a recording of the "Star Spangled
Ba.nner" as it was uspd at each ba.l.lpark. For Boston games, he. had crowd

r sounds with a Boston "ccent. His first sports re-creation was a football

Y )

game in November l947 his first baseball game 2 spring exhibition betwgen ‘
. ‘the New York Yankees and the St.Louis Cardinals the following March._ .

.McLendon s oﬁthe-air persona was the "Old Sc\otchma.n. Ya comical

Y

thickly -accented announcer..oj- ' , co B .

" Por some games, as McLendon did the play-hy-play‘. ‘he would liave’ a
. staff member-"broadcast throizgh an echo chamber annotincements such as
L .
PR "Will thﬁ,.driver of New J’ersey license number. veo' For other games Jim '
. c\ Kirksmith did the pla.y-by-play while. McLendon sat nearby, doing a runmng

a

/: - . translation in J'apanese, as éough the game were bemg ps.vd overseas (we
g \ .

) X must assume he d;d :his for his own amusement rather\than for any

b
commercia.l reascm) 'I‘.he games extremely popular and McLendon formed

Broadcasting System to prov1de member stations w'ith the |

¢ 3 L._ ‘.\

\ f Q-e-creatio 948 and 1951, more than 400 stations signed up. ™

uWe origmated the various thmgs that. the networks didn't do, " McLendon _-' \\

I . ‘. ‘

' ._saidin 1979. 9 "The major league game " of the day, the first professional

football\ever heard on aoregu]a_r basis, the only Friday night football games -

+ 1 .
< * - . ) A;-_




\ . t. | ' " ] \ )
. s ' l\

Qna network bapie (we bought a11 the Miimi Univereity gamee). _the only
Saturday night games (we bought the Louisiana Sta.te games) We had the ¥

college baeketball game of the mght. " McLendon kept adding epinoffe. like

’

: \
his "Great Pays. in Sporte" series. which offered re-creatione of eventl from'
the paet. including boxing and, tennis matches (for the lp,tter, he would have

PR . ~one employee click hie tongue, to eum{xlate the eound o£ the racket hitting the

ball, while ether aides stood around the microphone mumbling in Englieh

»

ac;:ents--for Wimbledon matches, na.turally.) IR ' »

| ) But if’M«cLendon made his name in -porte--in 1951, the Spo rt‘lng' .
Newe n&&‘ned hun the top football broadcaster in the country--he soon looked
for ot‘hb__‘?pa.atures. U § ‘thought that the only way that radlo was going to my
A s aroun wa.s-through-concentra.tion on music and news a.nd nothin‘g else but, "

. ' Mcl‘@ndpn eaid 10 "Televiaion was already usurping t.he major eporte eveﬂte. "
). \ '
y In 1,952. ma.Jor league ba.seball demed McLendon the righte to re-creato

v

' gapiee. and the Liberty network folded McLendon concedee he loet a good
r . .
dea.l oi money on Liberty 1

1

-

' X P In three other a.spects of loca.l radio, McLendon had enormoul impa.ct'
o local newa. radio formats a.nd. promotional gimrnicldfe. McLendon wis as

| unagi}n.tive in his news coverage as he,was in his - epdrtecasting. He
. ontﬂtte‘d .radio cars to scour l)allas for news to broad7); on KLIF He
- a.lwaye looked for a’ loca.l a.ngle. McLendon outlmed hie technique for thc
\Georgxa A,ssociation of Broadcasters in 1957' | | . |

‘ —~ o . '_ "We localize a grea.t ma.ny of ourrnews stori9 We ha.ve a.list of

250 top citizenl in ea.ch of our cities and we're expanding tha.t list alJ: the

Q - . e . N - .' . .

‘ ,l v. e 7 v . ) . . 6 . .




timae. e subdivided thé liat into the top leaders in 0il, banking, industry,
eoclety‘ bueineoe. education. etc. We use thigﬂlist to get their names and

voicee on the eir Just as often as pouible. For instance, when a lt?ry

r\./r' . errivel concerning a development on the cotton market, we '11 immedhtely
/ o call a top loqel cotton leader, record his. comments, and localise the story " ‘
o | _ _ A s

/ around him w2z _ - VAR
® '
Through I.qnovatione like these McLendon changed the eound of loca.l
. news. Chuck Blore. a radio m.novator himeelf and a former McLendon P

’ employee. eeid' "Gordon realized radio had the edge on televieion as far he
‘news went; TV hacithoee h cameras and couldn't move thern around;
. ,. R they were ehooting film Gordon realized he was watching newereele on TV.
a.nd di.d eomething about ?t. W13 (McLendorj was not jfret thinking a.ll-newe. |

: that came lpter-; But KLIF, with its i.nnovative news. local proﬂle a.nd a

—

va.riety of muaic. soon became a. very popular statton in Dallas. a.ndn

N ' Mchndon started to expand. 14 One of the tools of expa.nsion was- the Top 40

C £or;nat. KN o g 1‘1 T
) S . , . s e i . .
RS 'ﬂlere are a.lrnost as many vere1one of how Top 40 ongmated ay there n

U AN

are broa.dcaetere who worked on Top 40 stations. McLendon contend.e that
L AV K ‘ ;

= ‘ his cotnpetitor. Todd Storz. origma.ted Top 40 in Oknaha. '!Ithought. well
‘ ‘I'odd ie doing eomethmg, a.nd it nught be 2 very elm.nd idea. but he 8 not _ |
doing it the way I think it should be done. " MéLéndon eatd in 1979 15 ng then '
'l.ntrodnced tt at. KLIF [i.n Dallas:]: We toqk Todd'e format a.ni injected into it

a mieaing element he dz.dn't l!a.ve ln Oma.ha promotzon, hea.vy and powe;ful
. Nt - Y S, - : .

L~ L . - N
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promotion. Adv,ﬁce giveaways and other audience-attracting events. .. Jthe

- progression of ‘l‘op 40 was from KLIF, Dallas, to KTSA in San Antonio to .

o KIL'I' in Houston to KELP in EL ‘Paso and then on/&ough the rest of pur

in " ‘l',l‘is gradual refinement of the. 'I‘op 40 format took pye/ce between

- &

1952 and early 1956.

\ ' A
N , hd

Blore remembsred another McLendon innovation. “McLendon'
" station had the first. music policy in the history of man.' We decided you'd
play only lwgs an hour. that 10 showld be hits and two oldies, because '

Gordon liked Glenn Mi].ler, and the other. a new record every hour. Because

(4

each deejay was on the air a four-hdﬂ' shift, that made 40 hits a show. and

that'swhere the expression Top: .40°came from nlé

~ But{‘(re and. McLendon a‘re ‘both wrong about the origins of ’l‘op 40.
7
It eg at t\vo New Orleans radio stations. When Todd Storz purchased

WTD( in NeW“Orleans in August 1953, a p0pu1ar local ehow was disc 1ockey

R 4

Bob Howard's Top 20 on WDSU (the slogan was "The ’I‘op 20 at 1280") A

"3,4 -
Storz‘ general manager at W'I‘IX George Armstrong, said to.an aide, B "f

Top 20 pulls that rating, n‘nagmewvé\t we could do with Top 40 "17 W'TIX

J

with the slogan "The 'I‘op 40 at 145\0 " started playing only songs from the 40

s

hbest-sellers in New Orleane, (each aiternoon from 3 to 6. Ratings, soq,red. -

and W'l‘lx went Top 40 full-t:r}k 18 Of ccnrse even t.hese 3arly shows had‘a,

predecessor, the famous Hit Parade. at times known as “Your Hit Parade"
and "Lucky Strike Hit Parade. " The show started on radio in 1935 ,‘and closed
' om television in 1959. Each week it offered a countdown of the top 10 |

)
(sometimes elght or seven) hits, not recorded versions but

N ~

‘ad . e Vo

L

terpretations by _

S



Mexico, in 1961 (its signal reached the Los Angeles area).-and the second, -

- (Y

its’ cast. which at 8ne time included Frank Sinatra. From this i/dea of a

countdown ofhits apparently came the idea of a show playing the Top 20 -

.songs, and from that the Top~40 Why then the confusion?

> .
Because Top 40 has a special cacliet in the radio mdustry--it has -

| --_ been, reﬁned and endures as an incredibry profitable, colorful and widely

imitated formha. Many broadcasters seem’t0 remember each subsequent

\

refinemont as the "orxgmal" Top 40. When people creditﬁfjorz' Omaha =~ - |
Y

station with originattng Top 40-4-a.s McLendon d;.d- -what apparently have

o

in mmd is the xnstitut:.on there of "rotation, " the idea of repeating the top

]

hits more frequently than other s.ongs. This has become a hallmark of

modern Top 40 And that rotation of h:.ts did begm m Omaha, in 1955 19

' ‘

McLendon was a pioneer in other formats as well. He programmed

the first "beautiful mustc" smnon, K.A.BL San f‘ranc:.sco, in 1959. He was

the f1rs,t to use the.phrasev "beautxful music" as ‘a format label, He described

it as '"serrii-classical"musi}: Somebody referred to it as schmaltz, but 1.t'

-
~

the’ verx best of the semi-classics, and the very best of piop music numbers,

- L.
done by"arrangements with strings and m'ore harmonious in ents. 20
. \ . - . N

I-le developed the first successful all-news station, XETRA,. in Tijuana,

Yo
'

WNUS, Chicago, in l962 He introduced an unsuccessful all-classi.fied ads

format in Los Angeles, on KADS, 1.n November 1967, that went off the air the

'following summer.. "Gordon seems to be remembered for hts successes-. ™

%

)
noted one former employee who moved 1nto the network executwe ranks,

_"But he's also had a lot of failures. KADS is talked of as an mnwation' it

~ . - . .
-/. T ) . .o
. 1

I
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P.8

wasa flop. "21 But McLendon aseerts an all-ads station could be successful,

"I.was not the.re to promote KADS and no one else had the experience. ‘I

kn w I could do it. 'I'he gg_g_&ng_],u__mgg has the biggeut want-ad lection

-
of any paper in the world Radio would have been able to- create want adl that

.were.onlydj‘_a. few minute's old. We were. at the point where we would have been

an

able\ to cha.rge advertisers through their credit cards. But I needed to be ,
there, and couldn't, and rather than let the fOrma.t etagger a.long badly, I
diecontinued it 1.22 l ’

N

But whatever his failuree, At a time when the networke were doing *

i little that was new,. McLendon dared to try almost a.nything. Nowhere was

thia more appareat tha.n in the area of self-promotion, where he and Storz_

seemed to compete for t.he zamest smnts. The parrot-announcer was one,

\ T and ;(LIF'e program director compounded it by taking out a newspaper ad

a-

apologizing for the parrot's\ oc\asiona.l salty language. 23 The parrot did not
use obscenities. however, it was simply a gimmick to promote the sta.tion.
. When McLendon hired disc Jockey Johnny Rabbitt, he overturned autos

*

along the freeways outside Dallae, and had painted on the bottom of each, v

D¢ J’ust Flipped for Johnny Rabbitt. " McLendon htd a man appear on a

Da.lla.e street corner handing’ out cash. mixing an occasional $10 or $20 bill

A
in with a lot of emgles. He attracted not only crowdr but newepa.per and

4

\W- television coverage. When this "mystery milhenaire" was fina.lly interviewed

ﬁc—-e/

- ;
disc jockey on KLIF. McLendon had R.abbitt > dcast from ineide a gla.li

booth in a parking lot, He introduced the ‘use of Jinglee to sing the ttation‘e

B . . . - 1 4

10

K live dnring a televiuon newecast, he dieclosed that he was the%ew morning S



1%

R ) - - -a
e * . - : N . 1 1

y,
o7

Vi f . -,

. PR ) - ' . . .
call letters. His promotions spawned, many imitations; throwing ping-pong’
balls with caeh amounts written on the'xn out of airplanes {the balls could be

A}

redeemed for calh at the radio station); throwing deejaye out of airplanes
(wearing parachutes, oi' course); hiding cauh_m library books or burying it

{n the park (both of these echemes were short liqu, as lietenera- overran

«¥
« -

the library and the park) Not each of theee dchemee wae McLendon'e, but

~

' he and Storz were the most active and widely unitated eelf-promotero.

Respected. ye s, but not loved McLendon 8 feuds were famoue, his

ego enormoua. Through his_ father 8 film connections, McLendon arranged

'ran unsuc-ceeefully in the Texa's Democratic guige_rnatorial primary.

‘"He lacked the qualities that would have made him & statesman, " a

P.9

to appear in a Hollywood horror film, "Killer Shrewa, " in 1959. in 1968 he :

former netiwork-radio p'resident said. 24 "He was irresponsible;l'he was

,money. it was such ‘an ugiy plant. he never brought a vwitor to it. He ‘'made:

: lot of money, bit-he was a strange man, a very trange man."

o

foolish. eoIn the days when KLIF Was in flrst place and knockmg dovvn tona of

a

- Sportscaater Lindsey Nelson, who at one time worke’d for the Liberty

[}

/\/
‘ network recalled. "He had rnoved toa two-story bmldmg at 2100 Jackeon

Street in downtown Dallas. Its most impressive feature was a huge rnap of

the Unlted States' on theJobby wall. thh the cities lmked together by lines

crl.es-«crossmg each other. I rnade the qame mistake everyone else did.. 1

-~ 4

I

'Airlinea map uzs "

aseumed it was a map of the Liberty network A@y, it was an Ar'neridan

McLendon Broadcasting. based in Dallas, is m the process of selling

] . . »

~

”’

e
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lto lut ndlo station, WS Da.lla.s. But Gordon Md!..endon hel left his mark
. . . . . . . ’
.+ on contemporary radio. - ' e C . R .
y . o N » e e,

.,,

. .
.

o

Robert Todd Storz was born in Omaha on Mazch 8, 1924.26 He played

" with radio klte asa child and had a ham Operator‘l llcenue w‘hen He was 16.

During World War II he lerved in the Army Signal Corpe asa cryptogra.pher.l :
. Hlo flret radio j'ob was at KWBW in Hutchi-on, Kane. He returned'to Omaha
in 1947 and got an announcing job on KBON. but wa.e 'fired 4fter he advieed a
. compla.lning caller: "Ma.da.m, on your radio you w111 ﬁnd a switch which: wﬂl
eaeily mrn.the set off. n2? i{e got a salex job with KFAB, Oma.ha Like -
. McLendon, Storz got started in radio management wherr hia fether, a weelthy

brewer, bought'hi.m a atation. Stdrz took control of KOWH, Oma.ha. in 1949

A ‘e

- and promptly termmated what he ca.lled "minortty programming"--chulcel

muolc a.nd cou.nfry musxc--to plaf "popular" mualc. 28 He a.lao began cash

» . ) — L. '-l' "‘,‘."‘ -,
. grvea.ways‘ - ‘ .

-

S With his father's backtng he formed Mid-Continent Broadca.etind and
- - N ' 'X

;.' . , later Storz Broad(;aatmg and acqu).red WTIX New Orleande. then WHB.

‘ ¢
Kanqae Clty, \a.nd wGDY, aneapolu. Other' ’etationa were added la.ter, but
th_e,Omaha. and New Orleens statxone cemented Storz! rep»ta.tion;ae a father’ °£’ /s

| ‘I‘op ;d and of cash g'iveawaye. ] Storz, a direct ‘comi:etitor of McLendon {n .

’ -

both promotlona.l devices and Top 40 refmements, in the end left less of 2~

| mark. Storz Wed young, at age 3;9, in 1964. He never became, as

McLendon did. an on-'the-alr personahty He dldn't develop other new

4
ed

t
’ .
- 9 :

L formats. And he.was, accordmg to some assocuteema loﬁer and a

»




‘P11

_I. self-pi‘ocla.imed Mtdwestern low-brqw. "He d1dn't. like New York and he

. dldn't go there very often. " recalled a forn-ter Storz statlo,n manager. 29 "He ;\.
. : didn't make speq’t}:}xes and he dtd‘n't whte artw.cles. He dl.dn't l;now L'a.dvertismg']
.~ agency people Or network people.- g He was sgnall-toWn B&t he was 2 he11 of ; 6
busmesemanh. w McLendop ,}abeled Storz "a 1&’6 wolf. ¢+ Todd was nota/ -

a

. ’I..% -l e ..
- .'gregarlous, ga.rmlous ﬁpeéson.y ‘He was quiet, re served htghly mtelhgent. .o
B . 11.5,)4?'.'._ ‘ . ‘ . -».,."

L He knew what his ltgteners wanied certalnly "30 _',' R : - :

17"
o

McLendo/p sa1d he and Storz were close fr1ends, "so close we wou.ld

- s » ; . h .
q \

R not have thought of competl.ng w1th -one another. We’!{ad an agreement that B

A -

v we would not go into each other s market. It was an unspo(n verbal .

.

a.greement. '»' Nonetheless they did compete, when Storz owned. WTIX in New

'}’g&g@:l e

'Orleans and’ McLendon was: "consultant" to WNOE owned by hls father-i‘n-law o
at e txme. former Lou:.stana Gov. .Iames Noe. Perhaps McLendon lik.es to
. deny that New Orleans was.a’ McLendon/Storz competttton because w TIX, a.t

g e T tH% t1rne a feeble 250-watt statmn, was the top ranked stat1on in town. WNOE

> 3

.bhad 50 000 watts of power durmg the day, and 5, 000 at mght. but not ﬁnt:l

| “a.fter Storz' death coruld 1t topple WTIX from f1rst place.

. ,_* Storz was'blastegl in a 1956 _'I‘1me magazme.portrait thBat labeled him

5 - -

"tiie King of the Giveaway" and sne'ered:'“His low gstimate of his listeners' B

0.

} intelhgence is tempered only by h1s htgh regard for the:.r cup1d1ty "31 'I‘une i

also cri‘tlcxzed Storz‘ fondness for sensattonal newscasts. not‘ g that he

1gnored the UN "for other 1ntei'nat1.onal bod:.es—-hke Anita Ekbe)rg. " Storz '
- - .
would have agreed. h1s assoctates say. One former Storz station rna.nager

| satd‘ “He thought of a 1ot of *thmgs that. weren't soc1ally useful He really

- . ’ _ B %- .r . " 4 hE
1 ) . . B 10‘_ . cooe ..- .

© E . - o %r_ n . Yo .

ERIC v« «e | | B '




wanted a. raunchy, slig‘htly pornograpluc, b10ody newscast. ."32 But the 'I'ime -

. "P.lz"

' e article sloppily 4reported that Storz' ﬂagsh:.p station was KOHW (it was actually\:

KOWH), and StOrz amuaed the broadcastlng mdustry w:.th a rebb.ttal

advertteement in Broadcast (on July 2, 1956) addre,ssed to ’I‘IEM

’ . | NN . /‘

4V magaz‘lne. 3; - " '.’ - ) ,_V‘ - _-- | - :- N | “4. .- ' ’:,{l. - ' ‘ ",. - . ",‘.- ..( .
SN T Whatever Time'p view of Storz, he ra’n a gght ship and a tough trai.ning

.

LA

X vz.ce presxdent, f‘ satd ‘Stephe.n.

| Soclety.

ca T ""-v('..,
ground for yannger nbroadcasters. LU worked for hun a yﬁear and a half as.a

- . \‘ L . - 2 ‘e

f sal'esma.n and a year and a half as manager and I went from there to’ A netWork

bunekx, prestdent of NBC R.ad!.o from 1965 to

.

1969. and eurrently executwe a ector of the Internattonal Rad:.o and Television

>

: "You can't do that just through charm. : It had tobe that' _was com'_mg_

- from an orga.nizat:.on that was so hot. . .we were the model “34 Other ) -

graduates of the. Storz orgamzatlon mclude J' ack' 'I'hayer, cnrrently head of

NBC Rad:.o, and Dick Harns, pre51dent of Westmgmp w) R.ad:.o. |

¢

oL But if Storz made one Iastmg gtft‘ to modern rad:.o, it was the concept .

- g

of’"rotanon, " wh1ch he developed in Omaha w:.th B:.ll Stewart, whom he had §

h1red away from McLendon. 35 A semmal mctdent is mvolved here, and '

. »

e—/
It 1s known in the " indnetry

. =
.

most everyone has a dtfferent recollect1on of it,

te .z.,- and Stewart were

as "the Omaha bar 1nmdent, " and it goes like thz.s.T

drmking and talkmg in a bar as closmg time neared' They had been there

for houre and not1ced. as music fans, how often sotme songs were replayed. | I ’
<
N\ .

As they fi.mahed a fma} round of drinks, as the-emproyees were pu:tﬁng

. chairs up on the tablea, a wattress walked over to the Jukebox, took change :

3 K
- s

& _
from her pocket, put it in the coin slot--and played the same song three
] ‘\ P \ .» « . . . . . . .,. . . . . . . . :;\;




o V / : ’ : R ‘ ‘ ¢ .
; \ - times in a row.- Seezng that tripped a lever in their rmnds, and thus was born
» the idea of repeating hits on the radio, th‘é'foundatxon of modern Top 40. At

I$OWH Storz and Stewart decided that one song ea~ch week should be

designated a "p1d< hit"° both it and the Number 3 ‘sang were played once each

hour. 'I’his rotation of hits becanr‘the svmbol of Top 40, 36

L, / Storz "also 'broke ‘new ground wzth his cash giveaways. In Omaha he

Ny
developed the "Lucky House" promotion, where street ad,dresses wouldik\

e : i

/broadcast over the air, d if the resident called the station within a mxnute,

fe

/would receive a $500 prize. In Kansas City, a WHﬁ treaeure hunt for $2, 000

. / caused enormous traffic Jams, and the pohce chief demanded unauccessfully, '

that such promotions cease. In aneapohs, at. W‘GDY d in Omaha, Storz

L

z. R C &

set hsteners lookmg for cash. prizes of $100, 000. The Storzgiveawa‘mf :
th ;/.

article 1n Time (perhaps not a coincidence) the | commissloners wrote ’§{orz ot

A

to notify him they were conmdermg holdmg a hearmg on his bid for _’/

x
l
E
: I the Federal Cornmumcations Comrmssion unhappy. One month after
i
¥ :
J
I
!
1
| -
[
1 ‘ownership of WQAM Miarm, because of his gweaway policy. 37, The cash
| * /
I\ giveawavs, the FCC suggested, were both an attempt to puryée.listeners :

‘ \ and an invitation to competmg sta.tions to, try en:m.lar mdnce ente. This

could lead to a reduction m public-serwncg broaﬂcast‘mg, the FCC eaid. 33

. o~

\

/ K
. o Storz wrote the FCC that he considered the givea'ways entzrely legal. v
But he mdicated a willingness to cease _them enttrely and imtnediately if his
. applzcation for WQAM were approved. 39 The. FCC’ approved the Miami T -
Q ’

1icense, though 1t indicated approval was based not ?n Storz" pledge but -on

‘the cor’hmmsionere Judgment (by a 4 3 margm) that they d¢d not have the o




right to interfere in. program content. 40 L o - . ' \'_'
’ . . 3 N N ; . ,
Storz died on April 13, 1964, in hw.s home ;n Mzami Beach. The

ofﬂcial cause of death was "cerebral hemorrhage. wdl - Some former oo

employeee think he nnght have taken hlB llfe. "He wad in a lot of pain, ': T

1

.

- said one, H, was a recluse by then._ He really didn't\alk to people "42

Co Storn Broadcasting went under the' controf of Storz* fathor, <the brewer

RobertH Storz, aseieted,by George "Buj" Armetrong, who later became ; '
: preeident of Storz. People who knew Todd Storz recall him w1th rnixed " ~
“.feel'lngs. ‘But as a pioneer of ratl?o 's revwal, his reputatton ie i.ntact.
| 'l'he consensus’ among radio network executwee is that McLendon and

Sto’rz‘ were ‘in a claas by themaelves as archttects of the new radio. .'-Sam’ ) -
f_Cook Diggea. frestdez}‘ of CBS Radlo, said' . "Storz really led the way for a.
| _ lot of radio broadcastere, because he proved there wag a lot of vi.ability, and
vitality, for radio that along the. way. a lot of people had begun to doubt, He |

deserves a helluva. lot of credit. McLendon too. ' These were people who '

LoV

- "were innova.tive. it doesn't look as difficult now as it did ,in those days. In the

late 40e there was a feelmg that radio: towers wmld be scrap steel within five '

: yea‘re. But Storz and McLendon came up with fdew approaches, and went into

formnt radio, which is taken for granted today, and it gave them a devlce fOr
' targeting in on audiencee and provmg the viability of radio. 'I'hey were- the° :

guye who were the leaders. I don't lcnow that they really did anything bad'

-

' .'(. they were promotr.onally minded and they ran‘. some contests,_ but that was -

part of keeping the th:.ng alive and going "43 B
NBC'; J'ack Thayer said° "What they dld was establish an alternative



Tt e

"to the etworks, £ar a\yay from the melltﬂuous tones of the networks, Just

®

»
\1', )
i

exactly the opposr.te--and they were gettmg %ot’s andtg lots of lr.st;xrers of all

-' ages. 'Nobody s hstemng, ¢ they sa1d when thezl/it#ted ‘out, : ‘,let's- have o .

‘some fun | They had Just come out of the servme. 'I:hgy alwa ,ran adp S

offermg Jobs, they t,ompeted £or the be st young ta.len}a 'J.’hey were open to | -‘ 'I:'
" young people, cqllege klds, lookmg for wo-rl? Storz and McLendon.,. .they
o 44 . R A I SN T e
*gkept radz.o.alwe " : LT L SR ,--“_ R
LS o ia\ _“" : ’ - A

It ;s perhaps an explanatton for the lxttle recogmtlon McLendpn and
‘Storz have recewed (and certamly more than a comm.dence) that both men -
were based.m the Mrdwest. Th'l.s 1mpress1on.1s strengthened when 1t 1s
consldered that the two other leaders among mdependent radio statmns in the

early 19505 were the Bartell Group, based in Mllwaukee, and Plough

{Broadcastmg, _based in Memphrs. All four org_anxz-atlons were far. from

. network headquarters, and from the FCC'as well. From San Antonlo, New

Orleans and M1am1 in ‘the south to Milwaukee a.nd aneapohs in the north

they fonged a new kmd of rad1o, a.nd avoided the fortresses ‘of the o1d Guard" ®

New York, Washmgton, Phtladelphxa and Boston. 'I'here .are several, reasons. )

/ They were Mzdwesterners. McLendon and Storz (and Bartell, in \ﬂ )
Mxlwaukee) enjoyed thelr flrst succe._ss in the .¢1t1es where they. ltved, and

,,where their famlhes were succes sful They enJoyed the goodvn.ll of thelr - .

-

farmly names. 'I'hey knew the potent1al and the likely advertlsers, and they / ;

knew the potentxal audxence. McLendon argues, though, that there was mdre.

>R

-

“If you wonder why we weren't domg it in New York, San F-ran'c1s_co and so
o . . . R @ . : Y . .. .

. forth, it was because there were no stations in those markets available for -
. ‘ g S .

. - i



-

[y
.

a

s programxned mdependent station "47 WHB's fo]low-up ad’ in 2 onsor

¢ .

. T e |
sale at good prices. we couldn't move &1 and put our ormat in w1thout having -

4
<+

| e\wned statﬂns. By the time any. sh.tions might have become a "'a.i.lable.
- ha » ]
someone else hagpopied the forma.t. in New York, Boston. Phi

San Francigco. . .Bsfore e,ither of us could expa.n/ito the West Goast or the .

East Coast. we had belen Gopied. uf15 1
\ 5 P

: cited two other reasons the M[diwtsterners stayed out of the lla_ e Eastern

ll’ ( .

' m‘rketsa ‘I’he big city stations. he said. "had larger staffs. “In Ph’tladelphi&

-

'thex'e was a symphony orchestra you. had to get rid of before yo\/dould start

' pla.ying 40 records on the air. You could go mto New Orleans vnth a $25. 000

i .}check. in;your pocket [Storz dxd. when he bought WTIX] a.nd a sta.ck of records

«o‘v

R ,y’ou got free from the record compa.ny, ana:l a deejay who ‘was coating you $150
[ a week in those days--why not take a chance? The risk of failure was a

helluva lot less in those kinda markets than it was i‘ggNew York City or

»

Philadelphia. In the big cities some of the- sta.tions vzere getting by. they

weren't bleeding to death. The necessity. more than anybody‘mdestgn or

creativity--caused Midwestern radio sfations to thri-ve first. w46

B

? Significantly, when these young turks bought a station a£f11iated with

a network they usually cut the tie. Storz bought Wl@) Kansas'City. in mid-

— .

KR ) Dick Harni of\Group Wﬁ(W‘e-oﬁnghouse) Radio. who rked w1th Storz.

1954. and in September announced he was ca.nceling the afﬁliation. because \"

'\,-e
.M

’ he thought *the sta.tion's future should be as anﬁ _‘i“nﬁgressive and inte]ligently

N : e

-’.

magizine was more explicit. . It said in pazt: "Big Switch! Unburdened by a

: . lot of programs only sorne people want to hear‘. WHB now fills 24 hours a

”

1

'/
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day. . .witb wbat moet people want toéhel-Sr.‘"’48 In March L955 WNOE New "

.‘ Orleane, owned}:y McLendon'e fa\f:he‘gztl -law, dropped its Mntual

. N

_f;-/; \?' ] Broadcahting affiliation, and fiVe months fater, KNOE Monnoe, La., dropped \
: : - Y . ~ !
Sy NBC Noe announ?éd' "It is no longer practmal for a radm statlon to belong )

*

to a network “49 (When Bartell bought KCBQ,. San.Difgo, 1t cut the ABC ~- o : ‘

el

' afﬁliatton, a.nd PloLgh and Group w also severed netWOrk tiee.) ‘The Ly
aggreeeive, mnovative -etatione were disafﬁliatmg. "Meantime, a lot .of l, " ' |
other network affihates, the eo-called old-lme a.ffiliatee » @ lot of them kept ,' -
‘on doing what they had been doing and their audiences kept gomg down and |

; - down, a.nd they juet seemed to think that eomething would come. along and

i . . J . } L s
\, - " save them, " observed Ma.urie Webster, former vlce pres:.dent of CBS Radio. 50 -

o

Uy
ones had gotten very fat when they didn't \%ve to do anythmg. ' They weren't:
! ? _ i o

o “In aomeacasee what that new somethmg was, was new manag7~ent. The old o
Vo prepared to change. " " T
Eventually 'the a.ffihates, and to some extent the networks, studied the
techniques of McLendon and Storz and borr%ed wbat was applicable. They'

» C . . . : I.
R . . . !

- "'bad'mb choice. . ¢




4

LW AV

. Lo : ) o . A " ¢ : s .
. ERA b . - . ; . = N
) . . VR . - R L e . LY R , Y
[EREY . . . s v > » ' . O .
. . . h . L . . 4 . ¥ X Lo . - * (‘..
o L . - ' N v .

S S ) ) ¥
‘-\- ce . . .
e L2 . ~.
. . et . P . ) .
! As - - ’ .
' - - .
' , - . . s
- I -
. - P y
- ’ » 4 -
AN : v . ¢
- \. .\‘7 ,. - < ”
. /.
N P " : v .
! - . > - B N¢t —8 J [T a4 .
- s P v b, N ‘ S, L - - - 1~ .
\ o T Nt . . . ! A : . oo EECR P e ("

Lo

-~

~‘ ' . _.-_
-

_:.-’: '..' v 1 Er* Bam W, A H),stu of BreadCaatmgmthe United States gys

(N/g/p York. OxfordU vJ Press 1968), II, pp. 284-290. :

. _ -2 This conc.‘luqun is basfed on mterviews with more than a* dozen - -

* 3

- executives active at the radm net.worlss durmg the earlyg 9503. ‘ "‘ '

.' "; ¢ . 3 “'I'hose Riches in the Ind:.ea,“ Broaacag;ig, an. 26 1953, pp. 80-81.
4 Sydney Head, Broadcastmg in- Amertca, an ed. (Boston‘ &-Ioughton

) M,_fﬂi_nco.. 1956 S e oL R 5y

" . . @Jé \‘ ) S ce ? N - ' . . v,

( o, 1 5 "Ra.dio's R.ate Trend SﬁrcsN’I‘V's Advent, "' Broadcast g Sept. 19,

1955. p. 136, - 7 ' S R ﬁ PR
6 Gordon McLendon is mennoned onl;r once in Barnouw's‘ three-volume o
. / . . . . '

hisfory. 'I'odd Storz no&at all Neither is c1ted in Head's Wdrk. R

- 7 Biographica.l and professwnal accounts hawe been compiled from

~

Cla.ude and Barba}'a Hall'. __%s Busmess of Rad:o Prog mmtgg {New. York'v. v
Bi.uboard Publicatxons, 1977), Dav1d McFarland. "The Development of the a

‘ R
Top 40 Radto Format, " D'I.SB. Univ. of Wisconsl 1972. Fra.nk To

T "l;l\an Behind a Network, "&latmn 's Busmess,, March 1952. pp. 57 60; and

‘ < Seymour Freedg "'I'he ney-Makers of ‘New Ra.d:.o' " Fortune, Feb. o

B 1958.,Lpp. 122-124, 224-226 Maténal was verif;.ed in personal interview

th Gordon McLendo?, 1 M&ch 1979. and wi.th Storz' auoclateéin pereona.l

k.
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Coa 8 McFarhnd. p. 207

9McLendoni.nterview.'» - " - _'?_ i
1°nan pe3l . L

LRI Mcl-endaninterview._"-. SR e D

’

18 Passman. p. 161.

'\ .

}9 lqe _p, 1 1.

zo'-M't':Lendon int:erviewb . e

-2l Peraonal mterview with b:oadcasti.ng executive. not for a,ttrih:tlon. |

1* _‘ ’ B Cos _ ' ("/"

3 | . 23, McFa.rland', pp«395-396. o L ' o

e o

aee note 2.1. ) } _

25 Lindsey Nelson and Al ﬁirahbdr g,' “A Stadium Inlidc a Stndlo. "

&orts Illuatrated, March 28, 1966. PP. 23-24

'.'l.-._.... . 7:\;} k

26 see note. 7.

+

27 "'rhe King of the Gweaways, " Time, June 4, 1963. pp. 52-53. N
N :\.‘“ . ‘ S, 28 TBEQVP- 52. ‘. C ‘- . ’ r'l‘ ‘ - . . -
| . 29 aee‘noté 21.- ' h . |

-3 McLendon intevrvie_w.,. :




~ . . -
. \ L 3 'I'iz'ne.-' p. 52.-' | " <. ‘
‘ | '32 see note 2.

. @ L ".33 Advertieement. Broa.dcaat 4. J'uly 2, 1956. p. 6 .'_ | ’ ’ ’ _
S o - 34 Personal interview with Stephen La.buneki. 23 Jumary 1979. : \ '
e -eehph-,"- T o |

\ . \ _ 36 One of the beet a.ccounts of " the rak bar incident" il in Hal.l.
\ N pp. 164 a.nd 167 Pereona.l mtervxew with Dick Harri l Merch 1979. .
‘veriﬁedthie accoun’ll:. g o o \-_ - "‘
_j s 2 McFarland. 190.. "‘, s ,
o .. 38 “P‘rogra.m ‘Control 'I'hreat Raised in Fi.nal FCC Action-, n
; ','J' Broadcae _g_. July 23, 1956 pp. 31- 2. - .,' S

39 “Whereupdn He Givel Awa.y His Givea.wayu " Broadcalting,
,"Jngza. 1956. P32

/40 Broadca.eting_NJuly 23, #}561 p. 32,

: 4 .
. .
- f"‘:‘f-‘iﬁﬂ‘.,‘?-
s
. y .

. 41 "Todd S'torz. 49, Head of 6 Radio: S%ati’ene. " New York 'rtme-.
April 14, 1964. P26~ ' ' "
,‘ b 42 see note 21. I :

g

R _' { 43 Personal interview with Sam Cook Diggee. 20 Febmry 1979. :
- B | 44' Pereonal interview with Jack 'I‘hayer. 18 December 19;8
45 McLendon interview. \ k

46 I'hrril interw,ew. _ _ v
. a1 -'wx-m. wx-rcc Drop MBS Afﬁliatione, " Broadcuﬁng, Sept. 27 |
1954. p.- 50. o .' - : B IR

- 48 Advertilement in Sponsor, Nov. 29, 1954. pi 23.
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