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Survey of Ubjectlves
This survey is env131oned as the first in an annual series of studies on

the circuylation of mcdla‘and operation of educational media centers 1n u. S.
public schools. The plan is to gather three. types of data in each annual
syrvey:, 1) baseline data gathered each -year; 2) an 1n-depth probe of a partl— £
cular part of media programs; 3) a compilation of most-used media (beglnnlng in

this survey with film). ]
The 1977 survey, ‘reported here, prbbes the area of film booking practices

and presents a qubilation of the most heavily‘éirqulatea 16mm films. The
mailed questionnaifg was distributed durirg August 1977, thus regfésenting

data for the 1976-77 school year. L . -
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Sample

The original sample for this survey consisted of 64 institutions thét
volunteered to participate in ~esponse to an invitatibnal?questionnaire sent
in March 1977. The sampie was ¢ selected (rathesr than random) ohe and it
wés stratified accoréing‘Ep size énd type of institution. C.

Of the original sample, 16 bf 19 echool districts under 40,000 ADA,
10 of 12 school districts over 40,000 ADA, 9 of 12 counties, 13 of 14 regional
and cooperative agendies, and 5 of 7 state.depaftments respondéd. While the
results would have been strengtheﬁed by lUb -participation, the overall response
rate of 83% is judgéd to be adequate for making some general inferences about
the topics being probed. ) '
' '.\Findings of @he.study are reported:belc
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‘Table 1. Baseline Data: Institutions Served

- .
.

Media Center Type

-

Under . Over , ‘
) 40,000 - . 40,000 -
- ADA Y ADA Reg. & _
Institutions Served District District - County . Coop. _ State .
Public School Systems range _ 165229;C 6-220 96-1825.
o average 180.75 27.58 960.5
Private School Systems  range . 241 . 0-32 0-139
. 1 average 14.5 11.92 . -64
Public Schools _ - ]
Elementary range  11-59+"  39-435 30-1G50 16-225 158-1245
. average 31.13 126.1 233.57 114.46 - +649.75
Middle .range  0-8" 0-15 0-25 0-48 - 0-160
‘ _ average 1.63 . 3.7 6.43 . 9.31., 7 40
Jr. High . % range 00  0-207 0-320 0-80 0-195
. . average 3.69: 37.9 , 59.14 - 17.54 i 54,25
y - . . e : : .
Jr./Sr. Comb. - zange 0-18 '0-2 n-3 0-23- .- 0-50
' C ~ average 1.5 0.2 0.44 . 3.92 11.2
Sr. High range  1-5 4-185 . 0-200 1-86 - 25-364
| ’ y,-average . 4 37.5 44,29 ©27.31 162.6 .
Area Vocationai range 0-1 . g-5 0-65 0-5 L) 0-25
.. average. 0.31 0.8 10.14 1.85 —Q\E%lg.zs-
Community College . range -1 -0-1 0-36. 0-37 0-29
average 0.06 ~ 0l 6.71 . 3.31 -11.25° -
Other? rahge ge18  0-76 ~~71-300
average T 6 7.17 164.25
Private Schools’ o b o 4
‘Elementary range  0-9 v0-29 " 0-35 . 0-19. 0-67
average 1.5 T35 12.5 7.73 33.5
Middle range; 0 g o 0-1 - 0 -
' average 0 0 0 0.09 0
Jr. High ~ range O 0-3 - 0-3 0 2
: T average 0 g.3 0.5 0 0
" 3r./Sr. Comb. range * "0-1° . B 2-6 0-9.- o
. } average 0.06 _ 0 1 - 1 a
Sr. Hich range- 0-3 0-3 0-3 0-6 0-10
. average 0.31 0.3 - 0.83 2.09 5 _
‘Average Daily zange  12,109- .  38,000- 29,000-  ° 1,941- 200,000-
Attendance ” 36,186 735,000 900,000. - 224,500 1,100,127
average 26,477 175,903.8 192,226.11 81,375.90 - 497,327.77

PN
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. < Notes for Table 1 -
lPubBic schoole:' The” categorles used here are defined dlfferently by
different respondents. For example, elementary schools vary from K- 5 0 K- -8,
Other respondents might not be interpreting "Combination Jr./Sr. High Schools"'

and "Area Vocational Schools" in the way intended. These cautlons must be

-

kept in mind when interpreting the findings.

'
ZGthefﬁ Regipnéi'and cooperative agenciee and the state departments | .
'wnctunted'for most of the film circulation *o “other™ agencies. ;Several.sfate_
-agencies serVe public libraries and collecoe and uniuersities. éeveral regional '
agencies mentloned serving colleges and uri. urs‘tles. 5030131 education -
) schools and centers, adult education centers, alternatlve schools, rehabilita-

- - tion centers, c1ty and .county agencies, and techn;cel schools were among the

types of agencies-served. = -_— - | ‘ : .

3vaate schools did not account for much of the fllm circulation, and
wthe great m2jority of that cictculation was to elementary schools. " As with
the pubiic echools, the_categorles lack precision. Despl;e the small numbers,
- future eurveys will continug to include private schools in ogder to detect any
trend that may.develop. T o : o .

-

.
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o ' [ Table 2. Baseline Data: Profile.of Collections,

4 . -
- . . . . . - . .

\ -
Media Center Type
. - . , Under Over L -
- 40,000 40,000 o . '
o ) . g . ADA ADA Reg. & = )
¢ Profile of Collectioéns District Distriet .. County Coop. State
Prints - rénge 768~ - 2,576~ _ 1,222 ' 122- . 5,782-
S - . 10,126 40 6062 © 11,000 13,762 19,074
N , average 2, 912 13 a 8095 . 5701 4904.77 12,008.6
' ' withcut agency with largest number - of prlnts
range S 2,576~ b 1,222~ ’
N -78,000°  45,000°
average - 15,863 - . 10,068 ' :
7 with agency with largest number of prints
Titles ¢ tange  733- 1892- ' 1150- 120- 1598
' 3629 7900 4800 - < " 5526 5341
_ average 1998. 38 4343.44 . 2764.56 2593.92 - 416€9.4
~Targest Number of range . 2-8 4-25°% 2-16° 2-32 T - 7-37
Prlnts per Title avefage 4.63 2 12.44 8.5 9.23 | 20.8
standard dev1at10n 1.59 7.58 : 5.4 9.67 11.36,
cw1thout largest number of prints per tltle
range ' 4-599 - 2-659
.average o 17.1 14.8
‘standard dev1at10n .- 16.5 B 19.5
IR o w1th largest number of prlnts per title
Bookings range  6,711- 23,888- " 8,554-  208- - .61,820- .
: .. 45,357 325 600- 125,000 °- 306,711 187,431
average 25,331.13 93, 923 33 72 QQO 44 - 65,306.62 1165103.4
Requests - . range 7,000- - 42,049- 8,78 2155 66,935~
: : 59,050 500,000 - 155 000‘/////l803581 321,048
| | average  26,312.81 162,690.28 76,7267  102,388.11 190,027.8
‘Booking/Request ratio - range 0.75-.99  .58-.99 — .80-.97 = .69-.96  .40-.92
- - average 0.89 o 16 0.91 . 0.85 . .67 -
‘Request/ADA ratio 1.08 . .92 .4 1,26 . .38
- ‘ » o e e . T
Print/Title ratio range 1.04-2.40 1.1T-3.42". 1.01-3.04 1.01-5.17 1.37-4.70
. ~ average 1.36 1.5l " 2,02 -~ 1.72 3.07
' without largest prlnf/tltle ratlo .
T : " range . 1l.1-9. 87" 1.01-9.377
‘ average - 2.79 & "2.84
o - o . - with largest primt/title ratio . .
ADA/Print ratio B 2T 11,09 1941 16.59 ‘gl
P1 'O "lementary ratio. - 93.55 125.8 ¢ 43.1 - 42.85  18.48 "

-  - _ | 6 :' . o
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' not keeping pace with demand. >

‘Comments én Table 2
- © e - . e .

-

=Firet, it should be noted that the "averages" reported in this study are
means rather than medians; Due to the small number of cases involved, one or
two widely dlscreqant cases ‘can skew the mean toward.their d1rect10n. For
\example, the figures on- "prints," "pr1nt/t1tle ratlo" and "largest number of ~
" prints ber tl'tle" change quite.a bit in two agency. categor:.es when the- extreme N
high end flgure is eliminated in each instance. '

It is 1nterest1ng to note that the prlnt/tltle ratio- does“hot change _
aocordlng_to>31ze of agency as much as might be expected. Partlcularly strlklng
is the’ comparison between -districts below and above 40,000 ADA. Even though
“the average print/title ratio'isllarger in the districts over 40,000, onlv two
over 40,000 districts have a larger print/title ratlo than the under .40,000
district with the h1ghest.pr1nt/t1tle ratio. The effect shows up in the
booklng/request ratlo.\ The average booklng/request ratio féor over 40,000
dlstrlcts 1s quite a bit less than the average of the under 40 000 dlStrlCtS
\.76 compared to .89). (The booking/request ratio is also affected by the
bdoking period as discussed later.) The districts over 40, 000 apparently are .

. The otates have the lowest booklng/request ratio even though their prlnt/
title ratio is the h1ghest of the five groups, Here booking perlod plays a
large role also. Rellance on the mails forces a State department- to allow for
‘a longer total booking period, which means they need an\even higher pr1nt/t1tle

'ratlo than, they presently have. ' '
Two other indicators that might relnforce the above (if the data are .>
accurate) are ADA/prlnt ratio (the number of students. served’per print) and
*prlnt/elementary schools ratlo (the number’ of prints available per schuol)
The smaller the ADA/prlnt ratio, the better: ‘'under 0,000, 834;. over ae ,000,
11. 09; County, 19.1; Reglonal and -Cooperative, 16. 59; State 4l1.4. “ The larger
the pr1nt/elementary schools ratic the better: under 40,800,_93.55; over

..40,000, 125.8; County, 43.1; Regional and Cooperative, #42.85; State, 18.48.-

Had we computed a pr1nt/all schools, ratlo, the State, would fare even worse. -

We need to remember that films are booked to 'schools so that the prlnt/school

ratio has more meaning for thlS survey than ADA/prlnt. <« .
Notice that the under and over 40, 000 districts reverse positions when

ADA/prlnt ratlo and pr1nt/elementary schools ratio are compared. The umf}
s o RS g

- .
. -
-~

- - ~ .
.
’ , - ' - i
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.40,000 olstrlcts have a more favoiable ADA/print ratio: 8.4 to 11.09. The

.over,AO 000 dlstrlcts haye-a more-favorable print/elementarxlsthpol ratio:

- the larger average number of
'assumlng, of course, that their titles” are. spread over elementary and secondary

125; 8 to 93 55. - If the data are accurate, the shift is probably caused by
students per-school in the over 40,000 disteicts,

-

-

in the same proportlons.
The dllemma of breadth.versus depth of a collectzon is complex. A

ﬂnumber of program directors have complained that buying in degth to satlsfy

LY

demand and replacement footage take up v1rtually the whole film ‘budget,
leavlng little for new tltles. The-data- emph351zed in this survey tended to

&

draw attention to the depth rather than the.breadth of collections.
Another-lnterestlng comparlson that needs to be 1nterpreted very cautlgpsly
is the request/ADA ‘ratio.. The hlgher the ratio the greater the number, of
requests per student served. Surprisingly the lowest Flgure is the County
at 4, particularly when the Regional and Cooperatlve ratio 1s the hlghest at
X, 26. This is a potentlally indicative ratlo‘but we want to do no more than
note it at this time. There is very good~reason to question the ADA figures
sapplied us. Some of the reports of totalirequestéymight be,duestioned.gs

well.

-
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Table 3.

14

o -

Percentage of Media Centers Which
Circulate Media Besides lémm Films

P

B - Media Centerg-Answeriné "Yes" -
. " Under Over . - ‘ Reg. &

- . : 40,000 40,000 County  Coop. State
.Types of Non-Film Media (N=16) (N=10) -~ (N=9) -7 (N=13)-  (N=5)
Videotapes * 62.5% H0%. 44.5% 46.2% 40%

Filmstrips <~ 68.8 70 33.3 61.5 40 -
Slidés . 68.8 70 22.2 46.2 w0 .
“Study & Art Prints 56.3 60 33.3 46.2 0
Transparencies , 56.3 60 33.3 - 53.8 40
. Games - ™ - 37.5 30 . 22.2 30.8 - 6:
- Audiotape L | es.8. . 5O 33.3 69.2 40
Maps and Globes™ 18.8 . 20 ©  22.2_ 30.8 0
ModeTs 43.7 70 33.3 38.5 0
o }- - ) — a. . . - -
% - N .. . ) ;
: . < Comments on Table 3

While the" data indicate that many agencies are c1rculat1ng v1deotapes,

= Some. examples of _I'other":
rella, profe831onal books,-loan equipment, phonograph records, charts._-
One over-é0,0DO ADA .agency st: =d’that it stopped addlng to its collections

of the abole in 1974.
Another large school d‘strlct commented that the- ‘individual schools bu11d their

collections oF the above. We 1ntend to keep track oF trends in this area. If

a trend toward rellance on 1nd1v1dual building collectlons of media- oth;¥ than

sy
.

o

. F

-

kits, super 8,

. the sources of the programlng on those v1deotapes is not. knoﬁn.

at that 1nformatlon in’a future. survey -- without embarr3351ng anyone, we hope!
raw stock (Film, transpa}enc1es)

We hope to get:

It c1rculates only ‘the 1tems\1t,had prior to that date.

"Fllm/has been underway durlng the 'last decade, tlght maney and r151og costs *
"could swing'it back Toward centratlzlng collections of certaln Items. -

rd

(s



Table 4. -Limitations on Number of Titles Which

May Be Booked by Any One School or School District '
. - o . - ': ' Media Center Types ..
. . . 3 - 5 - .
_ Under . Over Reg. &
- . - 40,000 40,000 County  Coop. State
i ' ' __(N:lé) . (N=10) (N=9) - (N_:l3)_. - (N=5) <
.= ; f\\ < — - . N e 7
Schools . yes . 0 % 10% ) 0% 0% 40% e
R no. | 100 90 " 4100 100 60
. = - - . K . - . . . “
Systems yes 6.3% 0% 0% T 0% : % }
. no . 50 807 100 100 - 80
‘- ) NOA.* 43.7 20 ) 20’ *
~*N.A. = Not Appllcable e . T .
) " .0'_ € ’?-~.r‘~,-

!
\

i -
l N .

; Comments on Table 4
- Une under 40 ,000 district noted that while schools were not 11m1ted in
-number of titles booked, the- dlstrlct as31gns films to spec1f1c grade levels

- or courses, and. books accordlnghy.

One over 40,000 dlstrlct mentloned that each school.has a weekly quota
TN . .:_ . ~

based on enrollment. - ~-
The data do not 1nd1cate this dJrectly bt 1t is. assumed that the "yes"

responses in the under—&O OOU column refer to private scheol systems, or - else

LN

the item dldn't communicate .
- - The responses of the County -ahd Reglonal/Coopenatlve agencies are somewhat
' puzzling sinceé it is-known that/sﬁﬁe ofy them operate under a contract System

whereby partlclpatlng dlstrlcts(contract For a spec1F1ed number of fllms. &

This might be clarlfﬂed in_.a future survey. - : - ~
. . . gg' - e -
AT - - - ‘ "

- - - - -
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T .. 'Table 5. Use of Computer Booking : .
//f/F S - "Does ‘your agency As8e computérebQOkihg?ﬁ . .'~
© . _ Under ... » Over a . ' Reg. & : .’ o
-2 . ) 40,000 © 40,000 . County : Coop. _ - State
' yes 25%° . 50% . 33.3% 53.8% . 80%
-no 75 - . .50 - 66.7 T 46.2 . 20 .
. . . - “ }'/ : — .
; "Table 6,f/ﬁse'of Lwuking Form T -
i : P i T g .
+ "Are gll film requeéﬁg/Péquiregrfo be on a;épecffic’booking form?"
) SRR ' - / - 3 - 4
' Under - Over * - ' . _ Reg.- & - - P
: .40,000™ 40,000 " County =~  TCoop. . State - 7

| - yes | ~93.8%  90%-  77.B%> 76.9% 100%°
) ~ ho |- 6.2 - .10 22.2 23.1 o

P o ; N - .. — . A ! .
. oL "

. Table 7. Requesté‘Made According‘to _

: - -+« . Titie or Code Number. ‘ 4 S .

< .‘ - ) . . 4. ) . ': . - L ) T . . - -

- : - * . -Media Centers Responding ”YES";- oY -

.- L O ¢ _ ' ' . _ SN 0.
Users req&est:a f;lm‘~ Under ‘Over ' Reg. & e T

by indicating. @ . .40,800 = 40,000  County Coop. ~ State. .

Title . . |- 75 % 70%. 88,9% .  61.5% 20%
, : . o i

S

Code: Number : 87.5 ~§p‘j Co® 88,9 . <« 92.3 . 80 -

= -
Comment: ‘A number of "agencies stated that both ﬁitie‘snd assighed number are
) required. R e . _ ' : =

- - - - . -

E //‘ . - . < .

Te
/ ! -
N - .
. . - .
- ‘- - * &
* h 'h - -
- A . -
P B4
: : = —_ .
Y » » .
1 . .
2 o~ A »
- -~ ‘»-. ‘,
s ) I e
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. " . . Table>8, ‘Booking Via Telephoﬁe

-

T me—— e

‘"Qpes your agengy do some bocking by phone?"

- | Under Over -, Reg. & .
-{ - 40,000 40,000 @ County . Coop. __ State
" yes . 87.5% . 70% -+ 88.9% .  B4.6% 80%
no - 12.5 30 11.1 - 15.4 - 20

e

) - - ~ € - ) -—"_"_‘—-7
Table 9. Limitations on Phone Orders

"Are there any limitations on phone orders?"’

. Under :DQer_, ' - Reg. & .
40,000 740,000 County Coop. State
yes 1 78.6% 85.7% 87.5% - 8l.8% 25%

Comments pﬁ.TabIe 9

Some of the llmltatanS mentvoned. no more than three (two, Four, or -
flve) tJtles, emergency only, requests For extensions of booklngs accepted
by phone but may eliminate; only 'schaol .media spec1allst may place/an
:emergency order, for. dellvery no more Ehan one week in advanceé; emergency
changes due to weather or 111ness, phone orders taken orily when\mall orders,
or walk-in orders, are>complete and we. are up to date.
' One regional agency does all booklng by phone.

‘One agency goes by time limitz- elementary, one ten—mlnute time period;
jr. "and -sr. high, one flfteen-mlnute period a week. Schools are also allowed.

to call one day a week durlng the potluck. (! ) perlod. one, hour in the morning;

one hour in the afternocn. T ~

v
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Table 10. Advance Time Requiied for Booking“

-

rd

e

"If the film is to be delivered by your agency, specify the amount
:  of adyénce time that your agency requires for-booking.a film "

- s

fad

Number of Media Centers.
Minimum- advance time | tinder - Over Reg. & :
.‘required. . . 40,000 40,000 County Coop. - State -
One day o - 36 . S 4 _ 4 . 0
Over one day | 5 5 & ) 5 o
. _ average A 1.5 2.5 1.6 1.6
Weeks - f 4 3 1 3 4
. average NE T . 1.5 2 1.7 -2
Months . " P B 1 .0 0 PR |
average 2 1 1
5’;' ' Table 11. Maximum Advance Booking Time
"How far in advance will your agency book?"
N E Number of Media Centers
Maximum advance time Under Over _ Reg. &
allowed. . . - - 40,000 . 40,000 - County Coop. State
Less than 2 months 4 -4 S 4 ‘ 2.
3-4 months - 2 -2 3 ) 0
More than 5 months 8] o 0 1 0
Year . 9" 4 1 7 3
Comment on, Table Ii\‘*-\\\\

—

Somethlng about the placemenit of this questlon or the way\\f\ts.worded may
have been mlsleadlng because the answers run contrary to common experlence. T
examgle, it is hard to believe that five Ccunty and. two State programs do not"*—_

book mere than twe months_iﬁféacéﬁce. )

O

13



Table 12."Over—the:CounterjRequestg

"If -a user personally comes to the agency and requests immediate use
of an available film, is the film booked and given toe the user?"

-Under Cver Reg. &
. 40,000 40,000 County " Coop. ~State
yes | 81.3% 80% 66.7% 92.3% 80%
/nd/ 18.7 20 . 33.3 . 7.9 20
. /// i
e _
/// : - Comments cn Table 12
S g ‘
/ ’ -7
Some restrictions on above: 'perhaps-in an extreme emergency,” "would

" be rare" (an under 40,000 districf); "for administrator or consultant';
"occasionally at the discretion of the director" (over 40,060); "if film

can be returned for booking by computer on Friday" (a State department).

- ~7"  Table 13. Booking Period

"Sephratlng the booking period into three phases, 1nd1cate your
. agency's average allotted time for each phase.”

Total Time Required for All Three Phases:
Delivery, Use, Return

" Under Over . B -Reg. & - '
40,000 - - 40,000 County Coop. _ State

~ range 4-12 days 4-16 days 4-11 days 5-20 days 8-14 days
average 6.1 days f7.2 days 7.8 days 8.15 days ' 10 days

Comments on Table 13.

This item apparently was not well structured on the survey questionnaire,
making the data on each ph?se ﬁnrelieble. Information on both the total cycle
andaits;individual phases is impo:tant because cof its impact’ on abiiityfto
Fulflll requests. This issue will be'probed egain“in a future survey.

Several of the States (and perhaps some counties and reglonal agencies)
‘appear to be optimistic about the time for dellvery and return when reiiance is

placed o; mail. They may have been reporting maximum perfermance ratner than

typical performance.
o

T




Table 14. Confirmation Time . o

L

) "What is the average time between making a bookifhg and providing
a user with a confirmation as to the scheduled use date?"

-
~

Number of Media Centers
. " Under . Over ) ., Reg. & . :
Confirmation Time ° 40,000 -40,000_  ° County ° Coep. - State
Days | 14 | 7 . 6 8 | 2
average 2.2 days 2 days 2.2 days 1.7 days 3.5 days
- Weeks - ‘ 2 B d . 3 "5 _v . 2. )
average 2 weeks 2 weeks - 2.3 weeks - 1.3 weeks 1.5 weeks
” ~ Comments on Table 14 .

A few responses indicated that either the queétion was not clear. enough or
scme agencles need to attend to internal routine. One County takes an average
of three weeks te provide a confirmation. Perhaps this is at the beginning of
the booking year. o _

' One district over 40,000 entered the cryptic and provocakive note: "We do
not confirm orders."”

One under A0,0bO district is in the process of installing a computer system
that will give instant confirmation; presumably each school has a termirfai.

Several districtS-mentionéd'thaf phone orders are confirmed immédia?ely.'

.One Regional said the time varied because they yse_a batch system in.using

the computer.

Lo ~ ;

- -

.

Table 15. 'Fiim<Deliyery Systems -

- " Number of Media Centers'
B Under’ Over: =~ - Reg. & ‘
Delivery System . 40,000 40,000 County Coop. State = Total
ws - 1 .8 -1 0 o - 2
Mail ‘ 2 o 2 .2 .5 1L
User Pick-up g 3 4 7 .. 3 - 26
- Agency Courier - 13 - 9 8 12 o 42 -

15



. - 'Com%ents'on Table 15

0bv1ousl/, agencles checked as many boxes as applled the data 1nd1cate

-
-

that agency courier is most frequently used.
_ One und=r-40, 000 district pays.a modest amount to someone from each of the

schools -to pick up materlals from the media center on a tri-weekly basis. * This
method has been in use for 20 years even though the district has experlenced
rapld growth during that period. It is a very cost—effectlve system, saving
rot only Jollars but also the whole hassle of rgnnlng vans.

Severtl regional agencies commented that participating oistrict delivery'
services are used“as well as agency courier. ' .

The choice of the term "agency courier" was not clear to everyohe. The

term was 1ntended to include any method of delivery _x_the agencx, usually by

vehicle.

Table 16. Fréouency of Delivery

‘

"If you use a dellvery system other.tban mail _or UPS,
how" Frequently is each school serve-i?" :

Number of Media Centers

-

_ : Under Over . Reg. o
" .. Frequency of Delivery 40,000 40,000 ?County Loop. . State Total:

Paily . | 12 - 6 Al 2 3 8 23

Tw.ce Weekly 4 2 e 4 o8 -0 18

Weekly oy 2 T s 2 1

Comment: The "other" category included the following: - eLery other day;'some schools.~

receive dellvery once a week (a regional); schools are divided 1nto two f

groups and have dellverles twice weekly.

= . -

-~



T T Table 17.

"Does your delivery

chedule»va:yiby grade level?"

Under " Over. - Reg. &‘-
40,000 ° 40,000 County Coop. State
.yes 12.5% 10% 0% C % - 0%
no - 87.5 90 100 93.3 80 - -
N .A-_* . 7_- 7 20+~
= Not Applicable )

*N.A.

,Eommentf

Somo Ju*latlons were mentloned.

daily for high school, every

‘other day ‘For elementary and middle (large ‘district) (several

agencies had a similar plan); one agency said elementary daily

and éecondary (including vocational) twice daily.

Table 18.

User Feédback Fdfm

"Does your agency have a user fegaback form?"

~ Under Over. L . Reg. & '- -
. 40,000 40,000 County ~~ Coop.’ - State
yes 62.5%. . 80% 66.7% 76.9% 60%
. NO : 37.5 20 33.3 231~ 20
N.A.* Y ' - 20
 _*N.A. = Not Applicable 4 .



Table 19,__Information

in Feedback Form ~

16

;‘ . "Which of the following items are solicited in your form?"
- Number .of Media Centers
: : Under Over Reg. & -
. Type of Information ° 40,000 . 40,000 - _ﬁo?nty * Coop State Total
i Name of ) e B ’ ¢ - . :
.school" o ‘ 7 ... 5 5 7 1 25
- e . » : ‘ -
User's : s - N e ‘ :
name - a _ 8 : 5 ’ 5 6 1 25
LT Audience >
. size = . ) 5 1. 3 1 3 10
e  Currency ) 2. 7 6 7 1 23
Instructional ° v'f )
effectlveness 2 . 5 5 5 1 18
‘¥hy81cal ‘ _ :
condition® 7 7 6 9 3 .32
Specific : . - : ]
- . damage B - é 5 3 5 2 21

Comment: In the "other" category were Found.

-

'evaluatlon cf agency serv1ce, c-3351flcat10n in catalog; reguest for

grade level (or subject) using fllm,

student response to approprlateness of film; would fllm be used again.

Comments wrltten ‘on the questlonnalre were. oplnlons on the usefulness

. of the 1nFormat10n.. Une agency thought “1nstruct;5nal effectiveness™
_ unnecessary because the Fllm was already bought and that effectiveness
is up to ‘the users (It seems to us” that thls comment ignores the 1mp11ed

s

- -evaluation of the selection: process.) -

&



.. - o g ) .
Table 20. Film .Inspection Frequency-.
. -"Are Films routinely inspected after each bookiﬁér"
-~ \‘\\ » - T - i k .
. * P A N .
_w\ o Under _Over Reg. & .
Ty 40,300 40,006 County Coop. ' . State "
Jo P (N=16) (N=10) - (N=9)" (N=13) = (N=5)
- - — - - \\
;. yes 68,8% " 50% 66.7% 69.2% 60%
| no 31.2 'S0 0 33.3 30.8 40
< L - 7- . oo ‘-' o _ ~ /
. ""How frequently are films inebeqted? (If notﬂthe abbye)"
’ " o 3 \ )
> —Number!of‘Media’Centere\ AQ
After each =~ | -~ L I R _
booking with == : : X - )
evidence of L ’ ) : : : . :
use ' .2 : S 3 3 ’ 1 N
s After 2 set N " - .
of bookings , 1 0 G . s} . 0O
. i . | N .= Ty »
User . B : .
complazint . | 2 -~ 1 -0 2 i,

d ‘ <

~

Comment: This item produced some interesting reaﬁbnseSﬁ duiing_vacation ’

time; every six months, average .of 3 times per year; when time
permits. S : - ' :

- - This may be a Functlon that has been hard hit by budgetary pro-
" blems. But it coufﬁ be costly in the long run.

A

_Most Cicculated Films . . S\-zﬂﬂ’$ ] .

‘The third major section of the survey attempted to 1dent1fy the titles _.-'
of those 16mm fllms which were nmost: Frequentiy c1rculated by the resoondJng

ageneles. The findings are reported here 1n two tables. The first, Table 21,

ranks the_top 70 titles: according fo the total number of bookings reported by
respondents. "The second,_Table 22 orders the titles accordlng to the average

_ ranklng recelved by each tltle._

’




~—

- ' Table 21 o RV

The _seventy . (70) most circulated films ranked by
" total-circulation reported by at least four (&)
agencies in the sample.™ :

v o :
No. of agencies reporting film in
top 50 by kind of ageicy
Rank & , Under - Over . . . Reg. & -  {.Total _
- Title of Film - 7 40,000 40,000  County Coop. - Stateiq,Bookings:
‘1 Dbnald in Mathmaglc Land ~ 7 3¢ 1 - L 7 2 ~1873
2. Red Balloon .. 7 3 1 - 6 2 -. 1859
3 Cat in-the Hat 2 2 2 6 . 0 1218
4 Beaver Valley : 6 0" 1. 4 2 1213
5 . Clown . 2. 3001 3 11210 .
.. 6 Peter and the Wolf - 4. 1 1 3 -2 1129
7 - Paddle to the Sea. 4 2 0 3 1 1058
8 Winter of the Witch 4 1 1 3 1 928
9 L[egend of Sleepy Hollow .0 3 - 1 3. 0 - 881 -
10 Hailstones and Halibut Bones 3° 2 N, 2 -0 880
11 Animals are Different ... . ,
-7 and Alike ) S B 1 0 2 o . 879
"12 Hemo the- Magnlflcent ' 3 1 1 6 1 879
13 Future Shock 1 2 -0 . .5 1 865
- 14 Evan's Corner 0 . 2 ,.° 0 2 0 812
15 Caterpillar '3 T2 1 2 0 _ 712 .
16 The Golden-Fish - 3 1 .o 1 1 708
17 I'm No Fool With a Bicycle 3 0 1 4 0 647
18 The Ant and the Grasshopper 0 0 0 "= 5 -1 609
19 The Little anlne that Could ‘ 1. z.. 0 3 0 " 601
~ 20 *The Lorax o 1 2 4 "1 .- 579
21 Curious George Rides a Bike -3 3 c . 1 G- " 556
22 I'm No Fool With F1re 2 o 1 -3 o 528
.23 Bear Country 4 1 1 -2 1 524
24 Dragon Stew ~ ) 3. 1 SR O 4 — 0 524
25 Mysteries of the Deep | . 3 - . o ;0 3.7 1 502

13

j v ' .
. . - 3 &

lBecause of the small sample size, 01rculatzon figures can bé71nfluenc°d uncduly
by large agencies. In order to minimize thrb effect, we established the criterion -
that a film must be listed in the top 50 films by at least four agencies. However,:
© it shouid be clear that the list, llke the electoral college, is t11ted toward the

- larger agencxes.




- Rank & . - Under Over T Reg..& : Total
) Title cf Film - -} 40,000 48,000 County . .Coop. State | Bookings
26 . Why Man Creates <. 0 1 My 3 1 484+
27 Rumpelstiltskin : 2. 2 G 1 1 479
28 Adventures of a Ycung Eagle ’ .2 .0 0 - 3 0 - 462. _
29 . Jack and the Beanstalk ] 1 0 1 1 452.

30 Crying Red»Glant : ! 1 . 0 2 0 426
.34 Animale in Autumn NS | 3 0 o 0. 423
32 _Sneetches - "3 0 0 1 1 416
33 Pigs B 3 1 0 1 1 414
34 Chlldren of Plalns Indlans 1 0 o1 1 1 398 .
35 A Kite Story . ) N 2 0 ‘g) G 1 . - 390-

_36 Dr. Seuss»on the ‘Loose 1 2 1 - .2 0 - 385

37 Paul Bunyan Lumber Camp Tales -~ 2 0 0 3 0 379
38 Nature's Strangest Creatures 2 -0 0 - 2 0 375.
39 How to Catch a Cold 4 - EA 1 0 -0 370
aD The Five-Chinesé-Brthers 2 3 S0 o 0 570

- 4} I'm No Fool as,a Pedestrlan . 2 0 1 1 -0 369
47 Mike Mulligan and His *° . °~ e > : | E

Steam Shovel ) o , 4 3 8] c 0 361
43 Dinosaurs: The Terrible' ) A >

, . t;zards : 2 . -0 1 2 0 358,

- 44 Dick Whittington and Hls Cat 3 0. 0 2 o 357

) 45 Hansel and .Gretel : 2 1 0 1 4 353

- 46 Pm Occurrence at Bwl Creek o .

“Bridge S S g0 0 2 1 342

47 Adventures of Huckleberry - - < - T T
. Fipn K . e 0 -1 1 1 “ 2 339
48 Blg ‘Dinner Table - = 2 1 1 1. 0 339
49 _Padl Bunyan i 0 1 0 .3 .0 337
20 You a’d Your Flve Senses 2 g - - 1 1 -0 - 334

51 Boston Tea Party 3 8] 0 2 0 326
52 Case of the Elevator Duck’ 3 1 0 0 a 326
53 The Shoemaker and the Elves 3 1 0 1 0 326
54 . Our Mr. Sun - . 2 0 1 . 2 g - 321

~ 55 - Shot Heard 'Round +he WOrld 3 0 0 2 0 . 304
56 Nature's Half Acre 2 i 1 0 1 0 276

- 57 The Legend of Johnny - '

. " Appleseed _ " 2 0 0 3 0 276

.58 Ugly Duckling ' 1 0 G 3 ‘0 272
59 Jourpals .of Lewis and Clark 0 g - -0 3 1 267
60 The Unchained Goddess 1 0 1 3 1 255
_ : . - N




20

64

e .
. ) - . : 7 . . \
. ~ Rank & - Under Uvero . Reg. & - .~ { Total.
. Title of Film ~ 40,000 40,000, County Coop. -~ State | Bookings
61 Eat for Health 2 0 0 2 a 255
. 62 Seal Island - 2 0 0 1, 1 226
63 Sharks -1 .0 1 3 1~ 230
g The Donuts ) 3 1 - 0. 0 0 230
65 The Snowy Day R A 3 o 0 C 218
%6 You and Your Food = .3 0 1 0 o 213~
-~ 67 Real West - T4 o 0 o o 212
68 Eat Well: Grow Well 1 1" 0 2 .G o211
69 Brown Wolf 1 0. 0 3 ‘o . 200
70 Indians of Early America 3 0 1 b o 183
. ST ’ ¥
R “ . ’
S p
| .
B _



i - ' . . Table 22 -
R : The seventy (7G) films with the ‘highest average
o, - ranking ameng the most-c1rcu‘a§ed films reported
‘o : " by at. least four IC>) agenc-es.

T - -
N
g -
.- 1 e -z .
. . . s

Nl : - Number of agencies that ranked film.
in top 50 by kind of agency

" Rank_’ e T

- _ oy
‘ T Averige from . | Uhder  Over - . Reg. & :
Title.of FI¥m Rank Table 21 40,009 40,060 - County'. Coop. -State_ Total
~ Cat in'the Hat~ ™. =~ =~ 5.3 RIS T 2 2 2 6 0 12
* Red .Balloon 756 2 7 3 1 6 2 ° 19
- The Golden Fish - 9.3 16 - 3 1 ¢ 0 1 1. 6 -
-Donald in Mathmaglc Land - 9.4 . 1 7 3 1 T <2 20
,The Donuts ~ - 710,60~ Lo 64 3 1 0 0 0 4
_Wiﬁter of the Wltch : . 10.7 ¢ '8 .4 1 1 .30 1 ., 10 ~
"Sneetches S 11.2 w32 3 , O 0 rl1 1 5
Beaver Valley , . , - 11.5 4 6 g 1 .4 2 13 ;-
‘Future ‘Shock ' 11.7 - 13 1 2 1] 5. 1 . 9
Dr. Seuss on the Loose ~ 11.9 36 1 2 1 2 - 0 €
Crying Red Giant 12.4 30 1 1 -0 2 " 0 4
. Boston Tea Party - 12,8 " :51 - 3 .0 g - 2 0 .- 5
Peter and the Wolf 13.6- 6 4 1. 1 -3 2. 11
The Ant and the .. ' o . : - - C ) ' _
Grasshopper . 13,7 18 -0 0 0- 5 1 6
- Caterpillar o - 13.8 15 3 2 d -2 Cc - 8 .
The Five Chinese Brothers 14.6 T 40 2 3 o o 0 5.
The Little Engine That '~ . _ : B
Could '~ 14.7 . 19 . 1l - 2- -0 , 3 0 . 6 .
“Paddle to the Sea ' .15.9 - 7 . &7 -- 2. 0 3 1- 10
Drdgon Stew " 1602 - 260 v 3 - S <0 4. 0 .8
Jack and the Beanstalk 16.4 29 0 - I - -1 0 1 1 4 -
Curlous George Rldes - o . . )
- .a Bike '17.0 21 . 3 3 0 1 b7
How to Catch a Cold' - 17.2 39 . . 4 1 1 0 0 . 6
tne Restless Sea”~ 1.6 0 == . 1 0 1 2 1 5
A Kite Story - @ - = . = 18.4- 35 2 0 0 1 1 "4
* ‘The ShoemakeT and the - . ) . o o )
oElveS e . 1%9.2 53 3 - 1. 0 1 - 0 5

bl

\ n . H - - » )
_ lAgam to reduce the 1nfluence of .large dlstrlcts, a film had to be llsted by at
least four agenc1es. In contiast to Table 2, thlS list can favor smaller dlstrlcts.
X6 2The ranklngs of each fllm reported in the top 50 by at least four agenc1es were -
added and averaged. nhe fllms were: then ranked by average ranklngs.

L e
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.-, Number of agéncxes that ranked fllm '
- AAn’ top 50 by kind’ of agency
LT ' ' ; Rank . .
S . . Average- from ~ Under Over ‘ Reg. & - ‘
Title of Film " Rank °,. Table 21| 40,000 40,000 - County Coop. ' -State Total
-Case of the Elevator . o . ' S '
 Duck . is.s . - 52 - 3. 1" _ 0 ‘. 0 0 -4
Why Man Creates .. 20.0 26 ' a1 0 5 1 5
* Hemo the Magniicent 20.6, 12 N 3 +1 1 6 1 --12
"Animals are Different . : s .
and Alike : 20.8_ 11 .1 .1 o 2 -0 4
Paul Bunyan’_' - . 2i.1- " 49 - 0 . 1 0 3 x c 4
‘Bear Country : _ 21.8 . . 23 ' 4 1. 1 2 Z 9 .
I'm No Fool.as a-. o B O _ .
Pedestrian : .- v22.3 41 . 2 o 1 . 1 .0 4
Shot Heard-Round the . o . i o . L
, World - ‘ 22.4 55 ° 3 . 0. .0 2’ 0 5
Dinosaurs: The Jerrible Lo . : - ‘ T
“Lizards . T 22,5 - .43 2 0 1~ 2 0
Eat Well: Grow Well . 22.5. - 68 1 1 0 2 g- 4
_The Lorax o 22.7 ‘20 - 0 1 2 4 1 8 -
Clown . . 23.4 .5 .2 3 1 3 1 10
Children of Plalns Indian = 23.5 34 -1 0 1 1 -1 4
-Legend of_Johnny : ) B - Co -
Appleseed - 23.6 57 2 0 0 3 o 5
Big Dinner Table - 23.8 48 2 1 1 1 0. 5
Nature's Half Acre 24.0 - 56 -2 1 0 1 0 &
Eat for Health 24,0 ©, 61 .2 ) 0 2 C A
-Paul Bunyan Lumber ' ‘ .. - ,
Camp Tales 24.3 37 2 0 o0 - 3 0 5
The Unchained Goddess . 24.B 60 . 1 0 1 3 1- 6
.0dr Mr. Sun 25%2 5S4 T2 0 1 2 -0 5
fvan's Corner - -- * 25.8° 14 . 0 . .2 0 ‘2 0 4
Nature's Strangest : 5/ ) : : ; _ .
Creatures:. - : 26,1 - 38 2 0 o 2 0 4
—Seal—Fstand "I T/ 26.1 62" 2 -0 0 1 1 4 .
-Dick Whittington and ~. / s \j’ . ‘ - . - o
His;Cat . L2650 a4 - 3 . 0 0 2 0 5
‘Real West - . 26.6 67 4 0. 0 0 0 4"
Legend of Sleepy Hollow 26.7 9 0- 3 1 3 0 7
You and Your Flve Senses .. 26.8 50 "2 "0 1 1 0 4
Pigs : S 26,9 - 33 - 3 1. 0 1 - 1. _ 6
You and Your Food g "27.0 .. 66 3 G 1 0 0- 4 ¢
Hansel and Gretel’ 27.1 <45 - 2 ] 0 1 1 5
N ; . S

.



: . . LT ' . . ’ Ve .
_~' . _Number of agencies that ranked fllm :
o o . N | . in top S0 by klnd -of agenqy °, S
"Rank . S 'f ]
o ‘ Average _ from Under Over 'Reg; & : :
. Title ok Film - Rank Table 21| 48,000 48,000 County Coop. State Total

Hallstones and Hal;but

"Bones - . 27.2 10 3 2 . 1. - 2 0- -8

‘I'm No Fool With a . o - ' '

Bicycle oot ) 27.4 17, 3 0 1 4 0 8
. Adventures of a Young ‘ S -7 -

- Eagle - | . 27.8 66 2 0 0 3 0 5
Sharks . - o 27.8° 63 1 o 1 3 1 6
I'm No Fool with Fire -~ ~ 28.7 22 2 0 - 1. 3 0 6
Brown Wolf P - 29.4 69 1 0 0 3 0 4
Adventures .of Huckle~ . T T B ' .

" berry Finn- . - 29.7 47 . .0 < 1 L 1 2 5
An Occurrente at Owl. . . SR o ' . .
Creek Bridge - o - 30.4 46 1 0 0 2 1 4
Mystérw es of -the Deep 30.6 25 3 o 0 3¢ 1 i
Mike Mulligan anq His™ - - . . = T , -
Steam Shovel - '31.0 42 4 3 o . g 0 7
Indians of Early - o , : : MR L _ .
America _ 31.3° 70 - 3 .0 1 . 1 - 0 5.
Animals of Autumn - 32.8 31 ! 3 0 2 0 ;6
"Journals of - Lew1s ‘and : e .
Clark . 329 . 59 o 0 0 3 1. -4
Ugly Duckling - - ° T 33.5 58 1 0 0 3 g 4
How to. Save'a 'Choking R ’ g e
Victim (Heimlich) - -~ 36.8 .- : 2. 0 0. 2 0 4
The Snowy Day - 24047 65 1 - 3 0 0 0 4 -
Rumpelstiltskin - ., 400 - 27 -2 2 0 1 1 -6 .
LT . . Comments ‘on Tables 21 and 22 : .7
s We hope we have made the distinction between Tables 21 and 22 clearc in the '
footnotes at the bottom of the first page of each. We believe. Tab}e 22 is more KJ

:llndlcatlve of the relatlve‘popularlty qf the fllms.~,Another 1ndex,can be S
'obtalned by multzplylng the re01grocal of the average ranking of a glven film
by the number of agen01es reportlng the film. .If -this method is applled PQ the_’
flrst five films of Table .22, their respectlve values are 2.3, 2.5, .65-7§ 12, oo

-

.and .4. If.general popularity is sought, this methodgmay prove -to be best.
CE * , i B s s.'.- - . '..' . ) .

- . - ~ -~ - -
- . ) . 0y . ¢
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Perhaps the_most'unexpected datum go come'out'of the lists of 50 most

24

circulated films is the number of titles reported. _Nine hundred and tWenty-
se¥en (927) different t1tles were reported. There-ls much greater variance in
01rculatlon of t1t1es, and perhaps in the catalogs of agencies,-than antlcl—
’pated. However, our guess is that increasing the sample size will not Tresult in
© a proportlonate increase in new t1tles. -7 ' ' ) e
The second most striking feature of Both Tables was anticipated. The vast’
maJorlty of the films are elementary and a majority of those are language arts. .
'There_are only a few films-that can be regarded as pr1mar11y secondary. s
B "Ocnuffence at Owl Creek Bridge" and. "Futur Shock" are. thO examples that stand
* _out. We are worklng on ways’ of gettlng at. jxstrlbutlon of fllms in a greater‘
B 'varlefy of subject areas and. grade.levels. Slmply add1ng up total bookings will -
always result in-a list heav1ly elementary. Districts keep records by booklngs 45«'/
'not by show1ngs\or audlence ‘and ‘there are many more_elementary than secondary
» .schools Some of the agencies in our%;ample indicated the capablllty of ,
retrlev;ng booking data by subJect matter area and more of them indicatec ‘the .
‘_ablllty t& retrieve by grade level. We are hoping to use those agenc1es (and more
-+that we can add!) to get at the data we are seeking. We want to be” able to show

that media (in this case, fllms)sare beirig ‘used extensively in basic curriculum -

by] -~

areas. o . .
"Dr, Seuss on the Loose" is also‘avallable by “separate tltles. We tabulated-
01rculatlon as. reported to us.i We assumed that _thosé - agencies reportlng “Dr. Seuss
on the. Loose” 01rpulated the whole set’ that many times. "The Shot Heard Round
the World" is another 1nstance of a series plus 1nd1v1dual titles being reported.
some agen01es c1rCulate "Hemo the Magnlflcent" ;n two parts. Fowever, for -this
‘report we used the larger circulation of the two parts. - - : L
B Whlch k1nds of agenc1es tlrculate which films will mean different things
' t to dlfferent people.. For, example, "Mike Mulligan g and . His Steam Shovel” locks
.llke a natural for dlStrlbuthn by County and Regional agen01es. a language -
.arts film that’ can be used JUSL about anytime. "‘But enly under- and over-aﬂ,OOU
d1str1ctsﬁreported 1t ‘in the top 50 Then look at +"The Donuts" =~ a-film no ome -
- in the AV Center atvladlana Unlver51ty even{ knew ex1sted._ Three districts
under 40,000 and one over 40 000 reported it. The total circulation was able

to get it no better rank than 64 1a Table 21. But—those dlStrlCtS all ranked it -

)

-'hlgh enough to get'it a rank of 5 in.Table 22, Tt will be 1nterest1ng to see how

. =7 it fares in future. surveys. “In fact, it is the performance -of films over: the years

L4

that is’ of -most interest. -This” year's resultssare slmply the start.'

e



'LooklngﬁAhead . .
Respondents were asked to rate three tﬁblcs accordlng to their 1nterest

.., in seeing them treated in the next survey. The final table, Table 2}

summarizes these responses. » . _

Table 23. Ratings of future Topics

. ~ . :
e .
o %

, ._/,-/ Average Rating (4 is high, 1 1s low)
D A - by Agency Type
- — , - Total
.- ' . Under Over - Reg. & Average
Topic 43,000 44,000 County Coop. State Rating
Cataloging 1.78 2.25 2.50 2.03 3.12 2.34
Collection - 3 . - ’
building . 2,15 2.45 2,44 2.34 1.12 y ~ 2.1
Firancial 2.12 .. 1.95 1,61° 2.07 - 2.25 | 2.0

Comments on Table 23
In the "other" catsgory were listed: evaluation and selection procedures;
ways to update and weed collections (how 'long does a film last?); media design
and production; ways to increase circulation; v1deotape versus lémm; per pupil
costs -of maintaining a collection. . | , ;‘,
We were surprised that cataloging came out on top. Unless something

happens between now and May (when the questionnaire reaches final form), catalogs

and cataloging procedures will be it.




