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w4 . ' TOREWORD

Durlng Januarbeebruary +1978, a national survey was conducted
to investigate reactions to on-air fund raising by public radio
and public television stations, and, for public radio, to- '
' deteymine levels of -awareness and llstenlng and reactions to
\3pragramm;ﬂg With respect to public television,’ the study was . |
virtually identical in procedures to studies performed and re-
ported in 1976 and 1977, and it provides a measure of changes |
in. pub i¢ reaction over the years.. The part;an of the study /
‘relating . to. publlc Tadl@ was ;ntradueed 1ﬁ 1878.

A desc lptl@ﬂ Gf the 1978 survey and an analysis af the fesultg
.~ " have feen arganlzed into four reports, each concentrating on
“ one aspeat of the study,’ as follows:

L s

. . e [ .. . T . /

[ . G : . B - e . JARE
k

'1g::Pub11§ Rad;@ Awarenéss, Listenlng3
.= and- Pf@grammlﬁg -

o 2, Publigfﬁadié DneAir Fund Raising
- . . : !

A.A,Méth@dglégy D \\g o -

. >
All four raparf are avallable from the Corporation for Puhllc.,
Broadecasting, which éamm1551@nad the study. The study was per- N
farmed by Etatlstlcal Rgsearch Ing. of Westfleld NEW Jdersey.
Becau e the lﬂV§§tlgathﬂ lS based on a survey amaﬂg a aample
of persons, rather than among all persons, the data are subject
to sampling errovrs. Moreover, survey results are cbtained 2
% through partleular procedures. which are subject to nonsamplin
- errors’ that may be associated with the type of sample ﬁelegtegk o
the use of telephone households, the fact that not -all designated
.gample members @@@perated the questions that were asked, and so
forth. Therefore, in interpreting these datd, the user shéuﬂd
give full zaﬂgldebatlaﬂ to the methods used to compile them.
Each' of the first'three reports listed above contains a brief
methad@loglcal appendix. The réader is also ehcouraged tosre-
view the mora. ‘comprehensive repar? devoted to meth@daL%gy

i
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Purpose B _ y;.-f

S '=t L 1%'31 ' L

-;{"f - PUBLZC RAEIQ/TELEVISIDN SURVEY
e e - JANUARY FEBRUARY\lQ?S
;REPORT 1 - EUELIC RADID AWARENESS., LISTENiNG AND PRDGEAMMING

"% INIRODUCTION

'.\\ i

ThlS report is one: of. four dea%rlb;ng a nationwide study aof

(1) awareness of and listeni ’it@ publlc radio, as well as.

reactions to on-air fund Fal;ing and to pragrammlng on publlc-

iéle, and (2) reactigns to on- air fund ralslng by pubch
1&v;51@n sLatléns o

e
‘1

“The §pecific topics covered were:

= For public radie,| . - . " /

- --  The level of awareness among the adult
papulatl@n as Df eafly 19878,

- The leval @f-llStEﬂlﬂg'

~= Reasons- fDT llatenlﬂg and reactloﬁs to ¢
pragrammlng.

R Reacflmns to on-air fund ral51ng

A9

= For PubllC telev15lan réact%pns t@ on-air fund
' ‘raising. : :

i

The public television p@rt;@ﬂ of this survey répeated a Slmllaf

' eéffort conducted in the two previous years. The. first two sur-

‘May 1977.. That report is in four volumes: Report 1 - Awarene ss.

veys were intended to track PTV awareness, viewing, and reactions
to programming, as well as on-air fund raising. The 1978 study
focus was /confined td fund ralglng However, in order to keep

'virtually constant the environment in which the fund raising
’questlana were asked, iny slight modifications of.the quegtlon—

naire were 1ﬁtPDdUCEd in the current study. This 197§%§ep®rt
therefore 1ncludeg cDmpar;Ean w1th former years “#*  The fhgfej

The 1977 ;tudy ;g-reported in Publlc TelEVlngn gurvgy,

Januafy Fabruary 1977, Corporatlon for Public Broadcagting,

and Viewing, Report 2 - On-Air Fund- Ralélng, Report 3 - Pfagr ;ﬁy;
m;ngf%RepGrt Y = Meth@dolagy

-y

‘e
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/ifudlas WEre'%lmad ta preaede Fastlvals f76( 177, and’ '7%' Ye-
spectively, to @btaln a reading independent of the 1mmedlafe
effects .of the majcr natlanal promotional effort: Df the’ publlé
' talév151an yéar. y _ . : .
The publje radl@ @Grtlan of the survey was daglgned “+o pﬁavlde
benchmark data against whichto-track trends in awarenessa! '
listening) and in reactions/ to Dﬁialr pledge campaig over time.
-~ On-air fund appeals have tHus far net been used e’ té§SlVEly by
" * public radio. stations, and the tlmlng of the survey permitted
a readlﬂg of public resporise pricr to an expected significant
grawth in . appll?atlan of the techﬁlque B 2%%&\'§'

Prmcedura$§, ' ? ' o ) i ' ey

InTEFVlEWa were conducted with 1067 adults, 18 .years of age or
older, randdmly selected from among all adults living in tele-
.phéne households in the continental. United States. ' In order
to include both listed and unlisted telephone households in
the;r praper pr@partlan a random-digit adal samplé was used.

APPEﬂdlE A provides a brief de;cflptl@ﬁ of sampling pro:eduras,
interviewer tralﬁlng and . EHPETVli}Dn, and varlablllty of survey
results. ' These issues are reviewed in.-more detall in the faurth
report of . this Serles,,am Hethadolagy -

ﬂAppendlx B contains a %opy. of the quegtlannalre It. deviated
in minor Despects from the 1977 version: Thege dlfféPEﬁEEg are
Summarlzed in Rgp@it b - Methq@alggy A
. Vel : , : - ; :
The data which were collected have been tabulated for many (sub- _
groups of the population: viewers and, nohviewers of public '
television, listeners and nonlisteners to public radio, pexr
aware or unaware of PTV and.of public radio, those who have °
seen or heard on- alr appeals and.those who have not, people ¥
‘preport donations to FTIV and those who do not, etc. Not all
" the tabulatlgﬂg are reported in this volume, but the' complete
tabulatlans are available at the Carp@ratlan for Publ;c Br@ad—~

.eagtlng;
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'HIGHLIGHTS OF FINDINGS - - e
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e

F@ZZQMzﬂg are hzghlights from this naﬁz nat surygy -These re- ) .
sults are discussed ,in more detatil aﬂd??&g dﬂeumgntéd in the o

"DetaLZéd Findings" section of this report.
‘ 3
. : £

- &

*-,-

In terms. of their eipasure to publlc rad;oa the adult p@pulatLan
- of. télephané households -in the continental United States may -be

clagsified into subgroups . om the bases of awareness. of public -

radio’and llstenlng to public radio as follcws

Awgreneszupijatigqa;‘§ub;;cfsa§19 LA ,:f_‘ _ k\%‘

- 2L PEFQEEt rEpGTt hav1ﬂg heard: of Nafléhal Publlz
Radio. ' . , : _ ﬁ\
L

- 79 péfcént indiéaté no FééégﬂitiDnAéleER; )
Amdng persaﬂs aware of th31r public radiaq Statlan,
29 percent express fezégnltlaﬁ of Nat;snal Public
Radio, - :

5

éﬁaféngss foa?Pub;ic-Rad;DEStafigg

%

27 percent are aware of ‘a publ;c radio étatlan ‘in
their @rea. This. graup includes: '

*.:=- 2.6 percent who can, unaided, identify a
public radio station's call letters and/cr

frequEﬂcy :
-- 24.6 percent who indicate reaégﬁitien of a
public radia station's call léttETE

- 73 percent EXhlblt no awareness of a public radio
Statlan or have no such efatl@n .available, T@ them,

i



% 1 o . . j“ x‘!'
'!Lfgﬁ‘rlng to PUD11G Radl@

e

- -15 percent bépaff even i}sténlng to publlc Padl@
- This subgyoud is @@mpaﬁéd as, fall@ws

4

C-- 5 Pgrg@ni WB@ bép@ff lléf&ﬂlng in the paft WEER.

. <= 10 percant who' Dép&ft llﬁtéﬁlﬁg ever but not:
_in- the past we&k : ,
’ Amaﬂg‘EEP&Qﬂ§ gware of the;r publlc radl@',
station, 86 pevcent state they have listened
to it and 18 percent that- they have listened”

in tﬁg past veek.

- 85 percent have hever liytened to publi:'fadi@f Tﬁis'
. subgroup is g@mp@&éd 29 follows: - e

=t

o ‘ -- 73 D%DEéﬂf wvho are.ynavare Qf a publ;c radio
. .- .. statilon oy have done aV§1lablé 1h the area.
: o : . LTSN St

- 12 pérééﬂf who fgpgbt {hgy have never llstened

& 4

When penefratleh of publlé fédl% aW§reness within demcgraphld
SHDETGUPS is éxamlnEd f%flé §E%ﬁ that tha 1€VEl of awareness

is- h;ghep am@ng ‘ L . . R
~ - Males. . 4. | o D
= faunger pa@ple.

e ;-. ( :
L = The bettap éducated

ﬂ

Whlté EQllﬂf ‘houa Sbﬂld% oy

Régld ints of 4 and B ELZE @@uhtlég - P o ;

i

- PEFSGHS whoge Qar or QifS c@ntalﬂ an FM radla

H

Awareness is’ greatest in thé ﬂ@ftheastéfﬁ;bégian @f the country,
1@west in the 5@Uth _ S o 1;

& .
‘.
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‘Incidence of 1listening to public radio is higher among:

- People under 60 years of age, - .~

. é; The hefiéfZQQQégted; : ,'  : L ; ‘, _E S  7j‘ .
%I White Qéllab h@#éeh@lds.;g  ,; . ui ‘:- ; . |
';J;Resldéﬂig Gf A and E size CDuﬁtléS. §7; -  f Arf

‘ - 'Hausahelds Qﬁﬂfélﬁlﬁg three or mora perscns. _)' |

’(Iﬂéldénce Gf 1l§ﬁenlng is~ hlghest in the n@rtheastarn and western
gions of the country, lowest in the south. leféPEﬂtlal ;n21dénces

of awareness and 113tan1ng by region, as 'well as those by ‘county

size, probably are associated with the geographic dlStFlbus B

. .tion-of publlé vadlio stations. ’ ] - . _
.P?Qgrammiﬁg o L )

: Whéﬂ peapla wh@ svar llgten t@ publlé radle are agked why3 o o
major reasons rel%te f@ K o Ca L
N Programﬁ;ng in genaral’%'SSLpérggﬁt .

ﬁ"MuSiS pb@grammihg - 31 percént _ ;{

- News/Publle affalrs - ZD percent
- Talk programs - 12 peréént

. = Edu@atlanal pr@grams - 6 percent :
? . s B ’ ) 3

., - Absence of c@mmercléls - 7 percent .. R
. A IS S ; (/

‘When listeners anre asked on a closed-end basis whether eath of
ﬂlﬂe possible reasons for 115tenlng hal & to explain their own

use of the medium, musit programming the reason most fre- .
- quently given an affirmative responge (SE percent of listeners),
. 0f those who say they listen becau e of music, the majority
' (54 percent) indicate they listen to classical music (only, or
ih ‘addition to othey types of mu31c} multiple responses were - =3
. permitted). ; E S : ) S e
\ 7 ‘ v. £ . o . . : C -
% 5 ) I
. | }
: TN

3
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DA thlrd or 1ess Df ever lLsteners express rec@gnltlsn of in- &+

dividual NPR programs; .the proportion aware ranges from 32

percent of listeners for Folk Festival USA to'6. percent for
Earplay. The relatively high level of recognition for Folk
- Festival USA may be caused by confusion with commerciadl pro-

grams bearlng s;mllar namess S . D

Most publ;c_radlﬂ-llstEEers express satisfaction w1th their sta-. .

tion's programming. Asked how satisfied they'are "with what
is.available to listen to on public radio today," 29° ‘percent:
report they@are "very satisfied," 56 percent "someéwhat satis fied,
L percent mﬁat satlsfled at all", 11 percent d@ not respand

,The program types which listeners most- often 1nd1cate they wauld
like to hear mDPe 0of on public radlo are: R

="Mu512 in general or of some. spec;flc variaty
35 percent

. Newsfpubllc-affairs:é 18 percent

"Talk = 14 PEPQEHt . o - : -

- Educatlonaajf 9 percent D S A

Publle TV and Radla

The greater the awareness. mr V1ew1ng af public tEIEVLSlQﬂ, the
greater'the awaréness of or listening to public. radio, and vice
versa. Most people who ever listen to public radio also watch
public television. However, 55 ‘percent of the population has
-watched sz W1th@ut hav1ng ever listened to public radlg
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fﬁ%llé Radio Awafeméss‘_fy

NPF Awareness j Abaut a flfth of. tha adult poPulatlan re-
‘§@rt% hav;hg "heard}af" Na%lanal Public Radla. To place this v
"grgtlstic in perspective, "NPR was one’ @f seven networks for . '
Whlﬁh rsﬂagnltlan levels were @btazned . The following Percentages

- ;}ﬁﬂ‘ﬁaté vecognitiofr of the various radio Eétwgrkgg
: Y , B . 3 . e v . . = )
w "~ ¢BS Redio Netyork =>53 pevcent
; '~ NBC Radio Network - 72 pexcent,

- Hutuaizgfcaicaétiﬁg”Syéfem - 65 Pérééﬁf

s N : Lot 5

. ABC Egﬁtemparary Radlg - QE perceht Lo Te
: - "~ AB@-— f;farmatlgn ‘Radio - 40 peréent | - e
\ ~ National Publia Radio - 21 perEEﬂT'
e HutgélfB;an Natﬁaﬁk e.lz_per;anf ' 4
SMONE persans ‘who rap@rt awaPEhass of the;r l@:al publla radla G/S* -

. station, 29 percent ‘state ‘they have heard of National Public
- Ryqlo, OFf those who are unawave of a public radio station in a
thelr locality, 177 p5f2enf lhdl%ffe they havg heard of Nat;@nal
Fubl;c Radion , L

Public Radio Station Awarenéss.. Amcmg the adult Papulai
tl%na 27 péfcent are aware of a public radio station in their -
Eb%a.f This graup is ﬂampgsed as fallaws:_:s .

. 2.6% of the population are“aware unaided, That
: is, They respond positively when asked. 1f
there is a public radio station in the
area® and correctly identify” the staTl&n
call letTaPs and/&r the Lrequénéy
&+
T 24;6%,3?9 aware alded - That 15; they respond .
- pes 1;Lvely when asked if they have heard °
. of station ,ECAM)CFM){

. i : ) 5

¢he que%tl@ﬁ was as follows?  "Public radio stations do not
hqve any commercial advertis ;hg and are sometimes canﬂiiereﬂ to
ba educational stations.  We are particularly interested in the
public radio Stations that identify themselves with the National:
Puplic Radio Network, known as NPRe - Are there any such public
»radio stat;gna in your area?,..Do yau hampen to know the station
¢all ‘letters or the nmumber on the dlaL of any of theae stations? -
«+.Wnat are they?" N e : :

ERIC, . SRR B =,
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The remalnlng 73 percent of the pépulatlgn is unavare ‘of a

“public padis station; this includes.those unaware of an existing
station and those residing in areas without public radla pene-
tPatlan.“"’ o .
o o , , . o KR
Factafs Assoalated with Awarenass.‘ Table 1 provides demo-.
gfaphlc PFDf;lES of persons who are aware of a public radio

station in their area and of pepsons who are not aware, making -
possible a comparison of the, é@mP@51t1@n Gf these twa papulatlon

Segménts.

=5
af awarenéss Wlthlﬂ demagraphla subgrgups. A, Iindicat ed

,*" the chart, the level of awareness is higher among:

- Males

=N U 3= 3
L4 ) B

- !YSQEEEE_PEOPIE-

The better edu#

L petal

- White collar households.

m‘

= .

Dﬁﬁ_l

= Pers sons whose car or cars contain an FM raéic.

L3

- =" Residents of A and B size

Awareness is greatest in the ﬁartheastern reglan of the couﬂtry,

lowest in the south, a fact which. dcubtless is closely reldted

- to publie Padla avallablllty

"‘\‘j ' ' | &

#Prior to the interyiew, for each household in the original

sample, as many as three PTV channels and three public radio

stations (CPB qualified stations) were ascribed as available for
reception_in the local area. The television market area was
used to determine both viewing and listening boundaries. Pro-
cedures for predesignation of channels .and stations specified
“that, where doubt as to potential reception existed, a possible
station be listed rather than none at all. Because of the un-

certainty as to actual reach of public radio stations to the

areas of regidence of well over a thousand respondents inter-
viewed, no estimate is offered here of the proportion of the
p@pulaticn to Wth public radi@ iS not available3 as distin—

@f 1t - . : \x



'

. B

Table 1 . -
Qem@graphia Chafa:tgriéti;s by Awareness of thg:Eublié Radio ‘Station . s“:)

i

o ~ " Aware  Unaware - . ! S ' " Aware  Unaware
(N=290%) * (N=2777%) Characteristic ' (N=290%) (N=777%)

.Characteristig -

- Home gwnership

. Sex '

Malz . ‘ 47y 40% . Own e ‘ . 4%
. Female - T 53 _ 80 Rent’ - 18

No. of persons in HH oo

—vAEE.gr.f o - ' .

. ¢ 1 15

. 27 1s | 2
- 30 . 28 3 . 22
19 20 ) - 20
15 25 5 or m@ga . 16

'Presence of child

11 29 , —
36 . 38 Child .39 o 3
28 20 No child ' 61 [ o8
v25 13 e K {
v o : . , Race/ethnicity ° -

Occupation of - , . . : . , ‘
chief wage earner White . 87 g8
i ' Black ] 9

White ecollar ' ‘57?% Y " Spanish/other 3 . 3
.

Blue collar 25 ¥
Retired/not employed. g 18 \ﬁ 25 County size

*

su -
28 29° .
12 22

Household income

‘Under $10,000 27 35
$§10,000 - 514,993 21 13
5$15,000 - 519,999 15 13

$20,000 or more 36 27 es®Region

2T o
L]

el

’ Ngrtheast is 21
- Central ) 36 i
tlone 12 11 South 11 30
1 34 38 West 16 - 13
2 b2 ’ 38
3 or more 1z 13

Number. of cars -

. FM radio in car(s)
"(Base: Persons with car)#® ~

FM radio(s) - 69 58 A
No FM radio(s) - 31 472 :

a

“Minus "no answers." Percentages may not add to 100 due to rounding.

#%Bases: Aware - 241, unaware = 616, ("No answers' have been omittad.)

To be read: O0f those who are aware of their public radio station, 9% are 18 to 21 years
o of age; of those who are unaware, 3% are 18 ftao 21; ete. .

]EIQJ!:; P . § S P

Aruitoxt provided by Eic:



. . " Chart 1

Penetration of Awareness of the Publid Radio Statieon in Selected Demographic Subgroups

&

»1

Lo .. ' ) " ]
‘Demographic Subgroup e Base
Male . . =« , o 31% 4ug

- .. Female. L 25% 618
13=129 343 299
30=44 . 29% 293
435=59 - 27% 201
60 or over * 18% 230
Some H.S. or less 13% 24y
H.8. graduate 27% 382
Some college 35% 2213
College grad.+ u2% 170

R B o L . ) [

Occupation of chief wage earnér:  ooceeefeeoo o o
White collar 35% 457
Blue egollar } 22% 308
Retired/not employed 22% 229
_ . §
Under 515,000 HH income 7 Lu7
515,000+ HH income 32% 403
' FM radio in car(s) - 32% 523
No FM radic in kar(s) 22% 334
1 or 2 person HH 25% Lgu
3+ person HH : 20% 5u7?
Child under 12 in HE 30% 372
¥o ehild under 12 26% 573
White 28% 877

Black or other 28% 124
A or B size county 333 722
C or D size county 15% EL¥:]
Northeast région ( 39% 769
Central 27% 330
South _ % N 13% 262
West 32% 168
Ta b and 25% of females ars aware of their public radio s<ation,; etz

e read: 31% 5f males

10

4 40 .
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Public Radio Listening

S Listenin g Le ”elsé Of the adult population infié;ephéne
households, ' e - K ,

27% are aware of a‘publfchﬁii,.vﬂja% aré‘ﬁﬁéwafég including
radio station in their those who have no
area, at least at the - public radio” available,.

recoghition level.

s &
R ; i R 1
-0f the Statl on-aware, kY
= . . = :%ﬁ
56% report ever listening. - 44% do not report ever
d . listening.
0f the ever listeners,
33% report listening last 67% do not répért listfniﬁé
"~ week, and ’ last week, and
24% report listening .. - 76% do not rép@rt listening
regularly., : = regularly.

Chart 2 applies these data to the total population base, showing
the segme ntatlan of the population in terms of PélathﬂShlP to
public radio. :

Factors Associated with Llftéﬂlng Table 2 pravidev demo=

~ graphic perlle; of people who report ever llstEﬁlng to public
radio and of those who never listen’ - _ Q,

\
Chart 3 shifts the orientation from composition of the llsténlng
and non ilgtéhlﬂg population segments to penetration ‘of listening,
deplctlng the leyel of listening within dem@graph;c subgroups

of the population. The incidence of llStEﬂlﬂg is higher for 7
those persons whp:

.- Are under 60 years of age.

- 'Are better educated. : ' i ' . |

- Belong to a white collar household.
- Belong to a household containing 3 or more, s E €.

persons.

[
c
i
rt+

- Reside in an A or B size c Y.,

The incidence of 1lften;ng is highest in the northeastern and
western regions of the country, lowest in the south.



Chart 2

Public Radio Awarensss and Listening
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e s

Past-veek, regular . . 3% Past-w

isteners ’ 1i
. . = \ listeners

Past-week, but net A R .58
‘reguldy, listensrs . {7 | I R

[

M

Ever listeners, but - o
L oo - 10%
not past=-week

Vs ) * .
Station-aware 124 .

nonlisteners ever i . » < - §

s
- #
i
. ¢ . C a
= e
. .
i
.
i

Unaware of public ’ Station-
: & ! unaware
73%

73%

" radis station

a
(or nonie available)
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Base: 1067 .
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. N S . i
e - Demographic Charascferistics of Listeners 7hd Nonlisteners to Public Radio

Charaecteristic

=
ES

Sex .

Male
Female

éEE- : E |

18=-21 . ..
22=-219 .

30-u4

#5=59 - .

&0 or over’ -

Education

Some H.3., or less
‘H.5. graduate
Some college
College grad.+

'Oceupation of
~ghief wage earner

H

White collar
Blug collar
Eéégréi/ﬁﬂﬁ employead

Hougehold income

Under $10,000
$10,000 - 514,999
515,000 = 519,399 ¢
$20,000- or more
Number of cars

Norne

1

. 2 _:.
3 2r more

3 N ; I3
. FM radie in car(s) )
(Base: Perscns with cap)#w

JFM redio(s)
“uNo FM radio(s)

)

ERIC

Aruitoxt provided by Eic:

tEver
Listeners

(N=162%)

ug%
53

24

30

11

il
335
24
30

B AT e
Ml R 3 A

88
32

Table 2

Naver
Listeners

(z905%)

Lb1%
58

. ;1

38
113

Nonlisteners - 725.. (
1]

Characteristic

Home ownership

¢ Qwn
Rent

No. of personsg in HH

Tt

1

T -

or ‘more

" Presence of child
Lo under 12 in HH =~

child .
No echild *

Racé/ethnicity

White ’
Black
» %gapgshist53f

County

O o

_ Regiocn

Northeast
Central '
s South
West

wiehtages may not add to 100 due to rounding.

4

Ever
Listeners
(N=162%)

i
62%
‘38

13
25
4, .
22 -

17

42
58

[
WO LR LT~

o a@sé&?%f have been omitted.) )

18
16
17
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// o Incidence of Public Radio Listaﬁifgiih Selected Demographic Groups N

60 or over - . L - 8% 230
L e, ' >
Some H.3. or less 7% 244
- H.§. graduate A @ 1ug 382
_Some college 17% 223 J
" Cocllege grad.+ . . 28% 170

ik
e
\I‘"ﬂ
po ]
T
L
5
)

Qccupation of chief wage

White, collar . ¥-
Blue, collar /| : ’ .  HEHEHEE ¥ g ] . 13% 30 '
Retired/not employed — HHHEH » P . 10% 229

Unde Slé,DDD HH income - o
© 415,040+ HH incone . HHFRANAEH 18% - w03 5/

%
|
Ll
fht
i
i
o
o
=

. Child under 12 ‘in EH . HHEHERAEA - ; ' 18% 372
Mo child under l; _ EHHEHHE

* “White
3lack or. other

m

18% 72
3u

033
i
I
Ll
[
=5
"
iy

oM

o
[
o
[
i

Iy
o
o

=

22% 269

- ) 1u% 390
6% 262

21% 146

tHlortheast region
Central

South

blest

oo -

= raad:e 17% -and 1kY of females ever listen to their public radio station; ete,

3
A2
v
)
~1
b
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—
L1
(]

o
) h"iw\
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Reasons for Listening - Unaided, Pe@plé who ?éport ever
listening to public radio were asked, "Why do you list
the public radio station?" The following summarizes th21: ‘
responses. (Note that multiple responses were permitted.)

or more reasons related ta pr@gram type

. One
~other ‘7”Ban music 36%
News/public affairs 20 Co
~ Talk _ 12 o
Educational ° 6
Other specific programs 4
Prégfam@ingliﬁbgeneral 35%
'_Oﬁa oOr more reasons related to music programming 31%
\ - Music - unspecified . 12
Classical music 9
Good musit . 8 .
Other gp321f12 types of music 3
- No ‘commer als 5 : 7%
. ) ’ . . v - A}
L Other Paaéang B . . 6% ‘J>>§
oo No-special weason S 8% 7
( ; e
No answer ) b 1%_‘ o
Base . ' o \‘ o (182) -
'Amang gpéclflé pfggram typeq, mu%;c programming in general :
or some type of music programming, is the most frequently cited
reason for listenirg to public radlo it is mentioned by 31 .
percent of listeners. News/publicL affa;rg 1 the runner-up, ~* *
‘with 20' percent. Responses categorized as programﬁing ip
~general,'" mentioned by 35 percent of listeners, include state-.
ments concerning program quality, variety, enjoyment, unavaila-
bility on other stations, etc. ’ L A
Rec: ggijor Listening - iided As a follow-up ta thm Dpen—
end question on reasons for lletenlng to public- radio, ever , .
‘listeners were asked: "I am going to read & list of reasons
why & person might listen to public radio. For each one, please
tell me whether it helps describe why you listen." Nine possible
reasons for Iistening-were given. Chart 4 shows the pPOprtlDﬂ5;
of listeners who indicate that each reason: hélp; d25cf1be thélf
motivation for, llaten;ng : ,\.a .
As in.response to the earller3 open-end quest;@n, maatﬂ3;5fengﬁ
cite.musié programming ‘as their reason for tunlng ineto public
radio. The 139 persons who stated that music progfammlng was .a
- factor were asked a follow-up question: ' "You said you’ 115ten
to public radio to hear music progfammlng .What type of muglc
do,yog listen to?" The regpaﬂse; digtf;bufe ‘as folldws:.
(Multiple responses are permlttad_) - - . ,
Q s o . 15 %~ 0 : ) -

[



gy .
Chart 4 s ‘ v -

- . Reasons that Listeners Consider Helpfuliiﬁ Describing Why They Listen
: o _ to ‘Publie Radio

s . L _Percentage of Listeners . —

o= s =

Music programming .

= m

To hear specific’ programs

B

News programming
L .

?ublié;affsirs prégramﬁéﬁg’

)3 s . -,
- . : . = .
‘ - ) - . s

Education orinstructional
programming |

Prefer the programming on publie

LE%

[
e,
24

e

o

¢ £

Base: 352 people who aver listen to public radioc.

ERIC =~
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n S \ = - A Y
T - ' ’ o - .J . -E )

=4 Cla sq,c:aZL“J 54 percéﬁt
- _ - a

~  Top-40 - 27 PEPEEHt ‘
F \ ’

il

.= Jazz - 14 percent

k.

SR _Miaélégéfgfﬁé—ﬁaad - 12 percent

) - E@&@tby‘and'wasfefn - 10 percent
A - _ :
- Progressive - 8§ percent
* ) __7» ) N ) . B = , . ]
- Other specific types of music = 11 percent b

- Music in general - 16 percent

The 116 listeneNs who indicated that they listen to hear specific
prograns were ashed: '"You said you listen .to public radio to
~hear specific proghams. Which particular programs would they

be -~ what- are the names of those programs?" = The responses may
be cataggr;zéd as follows. (Multlple respanﬁes are permitted.)

*

- Classical music .- 14 percent 1 - — L

Newgfpubllc affairs - 29-pebrc cent

- Other specific types of music - 11 percent -
H \ ’ E

£

¢+« Talk - 9 pe:genté N

[ MP

o

programs - 9 ?ércent
- Music in general - 7 percent'

% - Miscellaneous programs, including Sparts,
© . ‘education, drama, religious pr@grammlﬂgg

etc. gj ‘percent ‘ . \\

i}

= No response - 30 percent

F,Dvarall, 28 percent of thége listeners mention-at least one
music program, and 52 percent some other type of programming,
excluding music and NPR programs.

.
‘ ;]f:“’m;_‘.n



Publiec Radio Programpming
- —
Progy ammlﬁg spantaﬂéﬁugly §ﬂ§fg%$ a5 the motivation: for 1lsten1ng
to.public radio. In addition, the issue of programming was,
‘explicitly referred to I{n the survey .in thel context of aware-
ness -@f NPR programning and listendng to such prpgrams, satis-.
-faction with publiec radloe programming, and progdams that ’
listeners would like to have brbad£§§t in greater oxr lesser
quantity. : : ( .

- NPR Prcgrams A1l basp@ndenfs wgre askéd whéther they :
"have heard of each of" nine "radioc wmetwork programs before."
The following summarizes thg ingldence of recognition among
“the general p@pulaf1@m§ thosde awara of.,a public rad;a station,
“and publlc radla listenens. . \

Y. o
public Redio  Public’ Radio

‘  Eropoan AvsreiasaDevel

Program ‘Total ‘station-sware ListénéFS'&;%/
Paul Hafvey_Néws 854 70% X 72% d
CBS Mysfery Theater : 51 66 A
Metrap@lltan Opera Ef@adﬁagfs L8 Ny 61 - 70
Folk Festival USA- 19 27 32
.All Things Considered 13 20 28
~The.. Warld,T@n;ght e s Y 19 19 .
Options in Education =7 ""llﬁs"@@“"“ﬂjggﬂﬁﬁf%@h%x~»~17v~wmgh~w1w-i
. Voices in the Wind - \ - 12 : 16
_ Earplay : B 2 : b S
Base (10687) (290) , (162)
'Awareness of all pf@gramsg including NPR pr@gbams, tends to be. )

higher among those aware of a dublic radio station in their

. area .than among the gen§ral population, -a and higher yet among
people who listen to public radio. Nonetheless, Folk Festival USA,
the NPR program with the highest awaveness level, 18 vecognized
by only a third of public radio “listeners, Moreover, the re-
“latively high level gf béé@gnltlaﬁ for F@lk Festlval USA may -
result from confusion with commercial programs that are similarly
titled. " Only one commercial nhetwork program, The World Tonight,
generates less awareness than the best recoghized NPR programs ,
~even ‘among publiec radio 11§tehebah

7 !/-I

v
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People who indicatad awareness of thege_grogramg were asked
if they have ever listened to them. The following percentages
of program-aware public radio 115tenerg report ever listening:

= Paulé&arvey News -~ 93 percent of ll7 publ;c radio® -
- list é{% who are-.awvare of the’ ‘program :

. B ; . ,
- CBQ Mystary Theater - 81 percent of 120 . -

- Metf@@@lltgﬂ Dpera ‘Broadcasts - 78 pérééﬂt @f 11y

F--4

- Folk Festival USA - 75 percent of 52 a | '
» o _ . J v s o
- All Things CQnSiQEﬁeﬁ - 67 Péfcéﬂt Gf 45' ’

#

These ‘bases, partlgulably for the twa NPE programg, -are 5mall
"Even smaller bases aye availablé for the Pemalnlng programs, .
.and the date should be treated with caution: - 23 of 28 persons
aware of 0O tthS n Education report having listened to it 10
Df 26 report 1lgt§ﬂ;ﬂg to Voices in the Wind, and 5 @f 9 to

Earglaz

™ : " ' o ' ’ ;

Satisfaction with Programming. The bulk of listeners to
public radio are at least "somewhat satisfied” with public radio
pragrammlng Ihéy yere asked: "How satisfied are you with what
is available to ligten to on public radio these days -- would
_.you sdy you are very satisfied, somewhat satisfied, or not

saflzfled HETATT7TT™Their ahgwarﬁ'djgtrzbgieﬂa%=f@ikawar7777, N
- Very SitlgFlé@ - 29 pereent
- Somewhat satisfied - 56 percent

Not satisfied ~ 4 percent

-. No answey -~ 1l percent
1 Listenars were agkéd. "What kinds of
programs would you Iike to hear more of on public radio?" This
was followed by, '"What kinds of pragrams would you like to hear
;esf of on publli radla?”, : . - 'ﬁ

Program Quaﬂﬁlt'.

Overall, 35 percent of listeners ask forn more music, some naming
more than one type of music, and 48 percedd, ask for one or more

other types of pr@gbamnggg Nine percent intkicate that there

is no need for more of any program type, and 19 percent of lis-

‘teners did_not respond to the question. .

™,




More grégraﬁminé of tha‘fallg%ingvtypég‘ignpequestad; Ek-ﬁ\'
K zlg. ; - EMusiQ - 35 pércéﬂt ' T
: ;;iMusiQ in -general, - 13 percent ) -«
= - Speclflc types of mus;c not elséwhere> |
Qlass;fled - 12 pEFEEnt ‘
-- Classical music - 11 percent
.'ér - ?g_éﬂéd mﬂéiasﬁlﬂppéféegt o | o g ,

- ’Néﬁs/pgblic affairs - 18. percent - |
- Talk - 14 percent . . P
- Educaticgal pf@gfams -9 péréént C e

Miscellaneous programming, 1n§lud;ng sports,
eligion; drama, etc., each requested with
ngufflclent freguéncy to report gepafately -

perz%

H%JH =

On the other hand 17 percent Df‘llsteners ‘want less music, and
30 percent want less of some other type of programming., Fifteen
percent do not want a reduction in any program type, and 42 -~
percent of listeners dld not TESPGnd to the question.

*ﬂ‘héwmﬂgessfpfegramm;ng of the following types 1s reguested:
" - Musiec - 17 percent
-- Nonclassical music - 12 percent
-- Classical music - 5 percent
- Talk - _9 percent \ ]
| i - News/public affairs -~ 7 percent
- Miseglléﬁégus programming - 15 percent
Some of the comments classified as "miscellaneous" are in fact
not program types but quality. For example, a listener mlght
gay he wants less "dull" or "stupid" or "loud" programs, or

less low= quallty programs of a particular type rather than a
smaller total quantity of_ that type. : :

20
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. o PuPlicvRadi@ ané~?ubliz-Televisién

Theg greatéy the awareness or viewing of PubllQ telEV1§;Qn3 the
Bregter the awareness of or llgtéﬁLﬂg to public radio, and vice
", . Versa.. ‘This is an unsurprising finding in light of the 51m11arlty
’ ©dn deMnggphlcs of aware persons and users of 'each medium, amd in
light of the similarity in geographic distribution of public radio
.. and TV stations. Table 3 details the Lnt?rrelitlgnshlps in aware-
;- ness and V1Ew1ﬂgJ?L5ténlng - LT

B

Thé f@i12W1ng table geghentf the :apulatlan in termé of aware- ¢ -
nasg gnd usage of both med a. .

P Percent of
Adult Population

Aware of both. PTV and publlc P&dl@ - ) 26%
Awaye of PTV only . : 65
Arare of publie radio only B o1
Unavavre of both N ! B!
Rvey usef of both PTV and public PadLQ _ - 13%
Evey user of PTV. only, ’ o 55
. Ever user of pubilc radic anly‘ ; 2
“Nopuser of bath ’ 30 -
Base ' ‘ ©(1ous)
\ - i -
b,  Most people who listen to public radio also watch' PTV but

S i ba~Ethgh-half-of -the adult population.watches PIV. az. times. .. ... _____
while pever listening to public radio. : . ’
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ot abla;S

T
ffﬁtéf?éléfi@ﬁshi?é ;ﬂ>Aﬁaren egs -and Usage af Publlc Radla and Publ;c Telévision

Level éf‘Awarénésszér Usagéwnniﬁ,

*

. Aware of publ;c radla unaldgd

Aware - a;ded

Unawara of p ,l;airadlg

=

: Pastzwaek and fegular llstener

Past-week, mnot regular’ listener
Ever, not paftaweek listener.

'~ Nevér listener

i

' Basge

Aware of7PTV
Unaware of PTV

Past-week viewer of PTV
Ever, not past-week viewer
Never viewer

Base

Percentages may not add {
To ke read

public radio station unaided,

Tof thage who are aware of their BTV channel,

Per;éntggggaf)Subgggpg

T Never

Aware

Unaware’ Fast-Week. - .Ever
o _PTV.  _PTV !igger PTV V;gyg; * Viewsp -
C 3% -5 T 2% 1%
26 - 10. . 29 C 26 17
71 - 90 ) 67 - 73 . 83
2% - 3% 3% 2%, 13
3 - - 1
1L 3 1w 11.- 5
8u 33 . C 80 . 85 193
. = ) ‘fﬁé ' _
(959)- (s;yr 7 (504) (206) (339)
Aware  Unaware ' Listener
Publie - Publie *Public Never ‘
Radio  Radio ' _Radio  Listener’
97% 89% . © . 96% 91%
3 11 3 b e
"60% -, 4u% o o 65% 45%
20 20 & N 20° 20
21 37 . 15, - 36
(284)  (765) (158)  (891)
A
o 100 due to rounding. -

3% are also aware of their

26% are aware ‘aided, and 71% are unaware

of their public radio stat;an, of those unawarsa of their PTV channel,

10% are aware of their public radio station aided;

ata.



%Samplé Design

)
APPENDIX A

- Lo  HEiHéDQLQGf““““

The findings of thls study apply tD adults5 18 years of age . -
‘or older, residing in teleph@ne households (and, in the case
of publlz ‘television flndlngs, re51d1ng in telephone and tele—
vision households) in the continental Unlted States.

Because of the 1mpartance of- telephane houSEhalds not llsted‘
ln gurfent telephone dlrector;es, the sample used f@r this

based on random—dlglt dlallng.

At least three attempts were “made, in various time perlods, to
reach each. telephone number in the predesignated sample. When
a household was contacted, at least four attempts. were made to
interview the person who wag randomly selected from among all
adults living in the househo3¥d. Additional efforts were made
by speclally trained personnel to convert initial refusals

into interviews.. Of the predesignated sample, 50 percent were
found to be household residences. IntETVl%WS were completed

in 7D perceht of the households., . :

Interv1éw Procedures s

Interv;ew1ng was chdthed ‘during Januadry and Febfuary 1978
from the Wes:field, New Jersey, offices of Statistical Research,
Inc. by highly trained and closely supervised interviewers.
.Fach interviewer received tutored .instruction, extensive prac-
‘tice and drill, and the experience of several practice inter-
views. Interv1ewers were monitored by supervisory personnel
via speglal equlpment which is used solely for trainlng and

superv1sofy purposes.

@gyi@bility of Results

All survey results apre subject to vafiaticng‘@r uncertainties
“that are a function bf, (1) the fact that a particular sample .
was selected and (2)° ﬁhe methods and procedures adopted for
the sufvey and the manner in which they were carried out.



"Sampling error, one . of the two -major sources. of variabil-.
1ty, is the difference between the survey result obtained with
the sampla;actually used, and the result that would be .obtained
.by an.attempted .complete survey: Qf the p@pulatlan conduated 1n
the same manner and’ w;th the same care.,

;*In-a>survey based on a probability sample, such as was used in .
" thig- Studyg the risks or . probablll

. various sizes can be calculated in terms of" standard eff@PS~4»umifx%
“Table A-1 provides standard.errors that apply to proportions
*. 'of people who responded in a paftiéulaf manner to questions’ in

-« this study, . given the sample base. . If all adults residing in

‘telephohe households “(and in the case of public:television
-findings, residing in telephone and television ‘households):  in:
he contlnental Unl*ed Sfates were asked prec1sely the same

probablllty,ls 95 peréent that the proportlon glVlng a partl—
cular response would equal the sample proportlan plug or minus
"two Standard errors. : . :
Noﬁsampl;ng;gyygf cannot be measured as precisely, but can
only be estimated through methodological research studies or on
the basis of judgment.  Sources of nonsampling error include
Exclu51on Gf nantelephone hauseholds from the Sampllng frame,

p0551ble respanse efror on the part of regpandentz, 1nterv1ewer
lvarlablllty, cadlng and pr028551ng errors. .

These possible sources of error and efforts to minimize themsy

as well as other methodalaglaal aspects of this study, are
'dl cussed in more detail in the fourth report of this series.

'
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HI g

"-#953' PUBLIC TELBIISIDN AND RADID STUDY:  JANUARY 1978

.

POSTED INTRDDUCTIDN o  ; »

600D EVENING' (HGRNING/AFTERNDDN) THIS IS MRS, ANN CARTER,  I'M o

CALLING YOU LONG DISTANCE IN CONNECTION WITH A SPECIAL STUDY ON .

TELEVISIDN AND. RADID. .BUT FIRST LET ME .VERIFY., 15 THI§ AREA -CODE -

AND THE NUMBER _.___ _ “IN-_(Stata) 7

" YES--dsk Q,Ilf R ND—=Var1f3 ﬂumbsr ragsksd Esrmzﬂqts Peaard
: ... . ."HRY.-gg pesult and rsdzal sarrsat number.

: éﬁ‘ili
THANK You. CAN YQU TELL ME PLEASE HQW MANY TELEVISIDN SETS YDU HAVE

"IN YOUR HOME?

Dﬁe or Hgfé-—ﬁacérd ¥ of TV's in ‘.VNQﬂE‘?AEE*QgIIﬂ
’ < WN spaag on CRR card .
& continug uzth Q.III.

IIA. AND HDW MANY RADIOS Do You HAVE IN YOUR . HDME?

kane or nga--Rsaéré # of rg§1§§; I Nane-_TarmLﬂ&ta and
followed by letier "R,"’ racord result
in WN space on CRR: card” . . asg MSOR.T - 7

4 continue with Q.III. \2? K j‘:_ I

- St

" PERSON I FIRST NEED TO KNOW How MANY PERSGNS
. ARE CURRENTLY LIVING. IN_ YOUR HOME? ..5'DQES THAﬂ_ NCLUDE YOURSELF !
' Enter number on CRR card, .in- tétal bozi

rsaard "SGA" ag rasult_, :

V.

HER TELEVISION VIEWING AND RADIQ LISTENING. N RD R TO -SELECT THIS
QF AGE OR VER_(_

f ﬂ§n§==té?mtﬂﬂtg gnd

COULD YOU TELL ME HOW MANY oF THESE ARE MAh§§? Récord’ number: of M's

* in oélumn headed "M'a" on CRR eard. .

'THEN THERE 1S (ARE) FEMALE(S) AGE lBVQR QVER? Héﬂérd ﬂumbsr'= -

af- F's in . column hea a& 8" on CRR eard

- Chaek vandom ﬂumber abgﬂé Aumbar gf malss (zf.mEZe éard) or numbar ﬂf

Vi,

VI
VI,

ERIC
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: 'VIA; FEMALE . WHAT WDULD BE A CDNVENIENT TIME IN THE MGRNING QR

femalas (if female eard] in régﬁéﬁdsﬂt 3§ngtér sartzgﬂ te dstsrmzne

" peérgon to be 1H§EPH1§M859 c v .

THANK YOU VERY MUCH, THE PERsaN I NEED TO INTERVIEW 1s L,
- If pergon on. talaphona, go to Q.1 on questionnaire (or Q.16 K if T

radio only). Otherwise continua gzthia..xs HE (SHE) AVAILABLE NOW
THAT I MIGHT SPEAK WITH HIM (HEE). . )

YES—=Rszﬂtr§&u§s purpﬁae §f sall gﬂd gs ta Q 1 on. quastzgﬂnazrg AR

for Q.16 ¥ if padio only).
NG --Arr&ngs oallback via Q.VI4 .~

- AFTERNDON. THAT -1 MIEHT CALL BACK TO™SPEAK WITH HER?- .FOR’ o
WHOM SHOULD I ASK. If femala unﬁvgzl le during day, -statar

WE WILL. TRY.TO REACH: HER SOME EVENI Reeord "Fvening”
.zﬂ egallbaek -gaction.’ - : o

"MALE: ""WHAT WOULD BE A GDNVENIENT TIME THAT I MIGHT CAL TOV
- COMPLETE THE INTERVIEW WITH HIM? FOR WHOM SHOULD 1 ASK? = .

Racgrd V. f tzms, dzy, date and name on CRR card.

- GOOD EVENING,(,QRNI”G/AFTERNGDN); THIS 1€ MRS. ANN CARTER., MAY.I
SPEAK WITH MR,/MISS/MRS ./ ___ .+ PLEASE? THANK YOU. -

IF RESPONDENT COMES TO EEDNE EGNTIFU; WIT? Q;?III
IF RESPQNDENT I8 NoT A?AILAEEn, ASK Q.VIA. 7 %

MR./MISS/MRS, __- ., 1'm CALLINE YOU LONG DISTANCE IN CONNECTION
WITH A SPECIAL . STUDY ON TELEVISION AND RADIO,

L

-~ 28 35

NOW, I NEED TO- SELECT ONE PERSON IN YOUR LDME 70 INTERVIEW ABOUT i o0R® .

S



PROJECT #9J30:  PUBLIC TELEVISION. . SERIAL S | MT |38 oIS I
AND_RADIQSTUDY: - JANUARY 1978 : g lmmmmloal=] = —_
1L EIRST couLp vou TELL ME, PLEASE. WHAT CHANNELS YOU CAN RfEEIVE ?QUR TELEVISION SET7 If nona
gbove ¢I. 13, 2sk: AND WHAT ABGUT THE EH%NNELS BETWEEN AND == THE UHF CHANNELS == WHICH.
. IF ANY, OF THESE CHANNELS CAN YOU RECE[VE?
Zi 15 THERE A PUBLIC' TELEVISION OR EDUCATIONAL TELEVISION STATION in YOUR AREAV
N » SO . v ;47*
: . ; S LT s B [
24, wHAT'EgAnHEL~xs THAT? 28, - ACCORDING TO OUR If F?RHATIQN. EAEQEQ
R TELEVIS]ON STATION(S) IN YOUR aREA fs(age
DON'T KNOW. :)77 N CHANNEL S? - HAVE YQU EVER HEARD OF
ONLY CH'S NOT ON caro...(J | : JCHANNELAS) 1. 7 L
1+ cs;amrs;s o cArD, ... T aek 4,3 TES.oscuiesdJicAnk 203
Riaord EII &hsnn.l; nlﬁttaﬂ;d ’ 'NB,EK""' +:Skip g Q.7°
|- Salay, - - . . . apt Lf r 2 charinals in 34 nae
L . N % lu:;d on ;?EE aaré == 5a& poasrad. seript,
- ’ = —xar B S
. HOTE, GABLE TV 9R . CHANNELS ..
s OF ORIGIN AIDED

&
“55?

PAST WEEK

3. HAVE YOU EVER WATCHED ANY PROGRAMS ON —=_li--uk 3.
L CHANNEL . THE BUBLIC TELEVISION . 2 skip
: snfmu? ; Lol
4, THINKING ABQUT A, SEVEN-DAY WEEK. [NCLUDING 'SATURDAY AND SUNDAY. ABOUT. HOW
54 MUCH TIME QO YQU SFENE HATCHIHG FHELU: TELEVIS[GN..“HDU@ ?QU SA‘I" THAT IH'A TYF‘ICAL
WEEK YOU, ., - ) ) _ S
T oM T WATEH AT ALL. v e rronrvunstunerinerneinnssnnl )
YOU WATCH LESS- THAN AN HOUR PER WEEK.+xvrerveiens )
OR YOU WATCH ABOUT AN HOUR 0 HORE PER. HEEKH---;-C )
EON T INOW. v vannnatnt c)
. 3, IHKIHG ‘aBOUT LQSI ‘JEES lNI:LUEIHG §QTUHDAY ‘AND SUNDA? ABDUT HOW HUEH T”‘E pig. YDU
: SFEHB WATCHING PUE;IC TEL:\”SZQH-i-.HDUIﬁD TQU SAY THAT YOU. e
' DIDN'T WATCH AT ALL::»:;:- v ereees
¥Ou WATCHED LESS fHAN AN HQUR- irmEsazzesas
OR YOU WATCHED ABQUT AN HGUR OR F‘QRE s .
5 AEQ‘!'T [ { vl 3 s
§, 'GaN’ YOU TELL ME.PLEASE. HHAT PROGRANMS — e —
. "

You HATCH Q oN PYgLIc I
LAST HEEX

O . 1

ERIC '
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" LIVING IN YOUR HOME? R e

" bo THEY (DuEs H%/SHE) EVES WATCH PROGRAMS

Ank {f any ET? ahannal ix Han:é in é 24 or 23.

1,

lq‘

ERIC
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© Ppoba:

vES

ARE THERE ANY CHILDREN UNDER 12 YRS OF AGE.  YES...lsdsk 3.4

{Sézp z2 Q.12

YE5,.( )-Aak Q.7

an CHAHNEL

WHAT PROGRANS 00 THEY (pogs HEfSHE) ’ o \ ;

WATCH ON ﬁHANNEL 17 : S I

_EVISION ‘A5 CHANNEL ___

IF WE THINK OF PUBLIC TE
AS TO WHERE PUBLIC TEL!

WHAT. 1§ YOUR IMPRESSION

(A EHANNEL) WHEAE THERE ARE NO GOMMERCIALS,
ELEVISION OBTAINS ITS FUNDS FOR apﬁas;xnu e
WHERE ELSE 00 YOU THIHK FUELIC TELEVISION usrg:us ITS FUNDS FOR OPERATION o

PUBLIC TELEVISION STATIONS (LIKE CHANNEL ___) SOMETIMES MAKE APPEALS
ON THE ALR FOR FINANCIAL SUPPORT FROM THEIR VIEWERS, HAVE YOU EVER
SEEN OR HEARD. ON TV, AN APPEAL FOR FUNDS TO SUPPORT THE PuBLIC
TELEVISION STATION N

HOW DO ;au FEEL ABGUT A PUBLIC T—L“VlSlﬁH STATION APPEALING. ON THE AIR.
SUPFGRT.....?Tgﬁi- HOW ELSE DO YOQU FEEL ABEUT ON=THE=AIR AFFEALS.. : .

¥ES.....1
NG, uoausd

DE...:..9

FOR FUNDS FOR [TS

aekiruiia_iéip ta 4.14.

1 AM GOING TO READ YOU. A SERIES OF STATEMENTS WHICH PEOPFLE HAVE USED TO DESCR
TELEVISION FUND-AAISING APPEALS, PLEASE TELL ME WHETHER YQU STRONGLY haaEE
OR DO NOT AGREE AT ALL WITH EACH STATEHENT. ?.;ﬁ 1ise, #earsiag zc Aad X,

RIBE PUBLIC

AGAEE SOMEWHAT. - - .-

*ED o —— {f =
Ll Sl . _STATDMENT o - et 5k
— A IN GENERAL, PEOPLE HAVE LITTLE GBJECTION TO * ’ ] i ‘
EUND=RA[SING APPEALS OGN PUBLIC TELEVISION::::xsisss:sq- A O N TR LR LER R
1B, REQUESTS FOR MONEY ON TV ARE [MPORTANT IF R
. PUBLIC TELEVISION [§ TO SURVIVE::s=irseseriannazansadsfeadess RS- R . -
; 1 i . :
| ¢, camMPalGNS GN TV. TQ RAISE FUNDS FOR PUBLIC i o .
TELEVISION ARE ENJOYABLE.::-sscadsrsrroavsrssanszans VS U U e R P I
i %
| be 1F PuBLIC TELEVISIGN (5 HAVING TROUBLE - :
. SUPPORTING ITSELF, IT can ‘T BE VERY Gagn.......;.i..,j.iil... N R - IR -
— ‘€. APPEALS FOR MONEY MAKE PEOPLE UNCOMFORTABLE ’
. BECAUSE THEY DON'T FEEL IN A POSITION TO MAKE - o .
CONTRIBUTIONS TO PUBLIC TELEVISION: ixcrvvssnsiveses B P STTEE LETETE PRI L
___| F. PEOPLE SOMETIMES AVOLD WATCHING PuBLIC TELEVISION L : . .
ﬁﬂﬁéﬁﬂﬂmTWMTﬁﬂgﬁﬁﬂmﬂmﬁ%““““mL““”J””“ﬁ“L”u.d
) 6. PUBLIC TELEVISION SHOULD 3€ SUPPORTED TOTALLY L
3Y THE GOVEANMENT AND SHOULD NQT REQUIRE DGNATraNs-i‘----;,aai----iéea!=--§--§,- R

NDH THAT ¥ou HAVE GIVEN YOUR REACTION TO 30ME STATEHENTS AEDUT rUND*QAK;[HG:

if PopFiatd, Progd;  HOW ELSE DO ¥YOU FEEL ABOUT RAISING FUNDS FOR

YDU NiULQ LIRE TO ADD ABOUT HOW YOU PERSOMALLY FEEL ABOUT AAISING FUNDS FOR PUBLIC TELEVISION

IS THERE ANYTHING -
FUBLIC TaL’VESlGH

EBNSIDER!NG- ON QME HAND. THE PURPOSE OF TELEVISED APPEALS FDR FUNDS T0 SUPFGRT
E

BUBLIC Tv AHD. OHM THE OTHER HAND. PEQPLE ‘s OBJECTIONS TO THEM. DO YOU AGR

OR DISAGREE THAT ;HE;E APSEALS ARE A FAIR PRICE TO RAY FQR THE PRDGRAHHiNG'GN
_PUELIC TELEV!SIQN B E




15 NGW LET'S TURN TO aamagnmm NOT TELEVISION, . -

LMANY RADKQ STATWHS 3A0AGOCAST R.IDZE NETWORK IROGRAMS [N ADDITION TO *HEIR OWN LACAL- FRBGRAHH!NG.
WOULD YOU P "IE dHE‘mEH ‘YQU HAVE HEARD QF =JMZM QF THESE RADIG NETWORKS éEFﬂRE ' :
Ei;ﬂ Lias, g:c;aimy 3z 2 *I, )

fad

. A ABC INFOHRMATION AADIG.

. == 3. .C35 RADIO NETWORK....
) . G. MNATIONAL PUBLIGC RADIO::-c:x--

. D¢ FUTUAL BLACK HETWORK::s::x:::

e - Ei NBC RADIO NETWORK rees

— F. ADC CONTEMPORARY RADIQ+v:z--c.vsscscs

= G2 MUTUAL BROADCASTING SYSTEM.:

"17. NOW. WOULD YQU PLEASE TELL ME WHETHER YOU }
BEFORE...3vad Lize, fezrstag 32 Jud °I.7

T R : , SRS i
. et il - = i, =S 88 20
€55 -MYSTEAY THEATRE: . 1, E IR & 1 2 1
FOLK FESTIVAL USA::-- s 1 2 1 1 2 1
ALL THINGS CONSIDERED:- saees 1 2 3 i 2 1,
* PAUL, HARVEY NEWS....: R 1 L H 3
OPTIONS [N EDUCATION- : veen 1 11 1 2 1
METROPOLITAN CPERA 33@;5;;575....5.“.1 I | 1 1 3
VOICES IN THE WIND-reevvioniioveasinn | 2 1 1= 1 1,
THE WORLD TONIGHT:::c::- R 2 3 1 H 1
: . ceen ] N L 2 1

_EARPLAY:"

Sl FE I S

18.. (dak for sach ana anavered "-:* fn 3.47) HAVE YOU'EVER LISTENED T2 _ 7 (3acord
abova,) e

; - B 4 '
%\;E. PUBLIC AADIO STATIONS 0O NOT HAVE ANY COMMERCIAL AD (EATISING AND ARE SEHET[HES CONSIDERED TQ
3E EDUCATIONAL STATIONS, WE ARE PAATICULARLY [NT E0 [N THE PUBLIC RADIG STATIONS THAT
[DEMT{FY THEMSELYES WITH THE NATIOMAL PUBLIC RADIO HETWORK. KNOWH A5 N=PA=3, ARE THERE AHY 35UCH
-PUSLIC RADIQ STATISNS [N YQUR AE_A? . ‘ =R !
¥ES.nsuansrsnsasshonddi 3.0 - E .
} o2 | 2 thare 2ze stetionn svailzile Ch zrea, saip fo 7.104.
AV DF nona gre svailsila, sxip za 4. i

NO.... ,
EﬂH'T !Z‘mﬁ' ,

20. oo You ngpru 1O KHOW THE STATIGN CALL-LITTERS OR THE NUMBER ON THE DIAL OF ANY OF ™ESE
STATIONS? (If "T447) WHAT ARE “THEY?

AHgi-ugid
u ) Unavass.
] _ — . _ N O Nons ayail
p— R — _ 5 ¥ B = -
e _ e _ [ «f sRa ap mave sLogng "
B S 7( ) ‘éiﬂe-,{xlé SorTeEes s
—— e 12%3 .28 4.108 -
- [ I ! -
- - o - . 3 IF =ane <da
— e e OV 3k 204
= _ _ SR S 2charuise,
(S}

20A, ACTUALLY: THE cALy LETTERS OF THE PUBLIC 24010 STaTION(S
RE REA ASSOCIATED WITH N=f=f ARE [+
) HAVE YQU HEARD OF (THAT smﬂaﬁ?

i_e*

THESE STATIGNS! T

20B. waAvE vou gveR LISTENED 70 (THat sn...aném‘f aF FHESE
STATIONS)? . /
/ .

31 Jkip 2 3.2 )

31

1

-~
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i B CLE, ]
ZEE. HAYE YU LISTENED To (R ];ATIQN/AN\“ aP-THESE - S
snrmn;) TN THE PAST ./ mrs L
. 20D, ARE'YOU USUALLY A RESULAR' LISTENER TO (rar. =
STATION/ANY OF THESZ STATIONS) 2acH WeSk? TN
21, - wHY_D0 YOU_LISTEN TQ THE.PusLIC ﬁmta snrmn(s)‘? 2rate: AHAT g.giusa REASONS 00 YOU HA\IE FOR
LISTENING Td THE PUSLIC RADIG STATIGN? , - R .

Y PUBLIC.2ADIO. FAGR ZACH GNE,
, t1gfarzing 3% Jed L7

T 2.- 1AM EétNG 7O READ A LIST QF AEASONS WM¥ A PEASCN-MIGHT LISTE:
. VFLE&SE TELL ME HHE"HER IT AELPS DESCRIZE-4HY YOU LISTEN. 23

frv ¥
-~ € '_7 - .77'7 7-7 = ) .., ‘,,
- . As 'TQ HEAR SPECIFIC PROGRAMS: .- N L T L
. B, NG ADVERTISING COMMEACIALS::csrcesosx R
‘€, PREFER THE PRQGRAMMING QN FUBLIC RADIO TQ THAT WHICH L
] I3 AVAILABLE ON THE COMMERCIAL s*raﬂaus._....i P . & |
"o 2 De BRTS PROGRAMMING:: .- ras
—_  E, PudLIC AFFAIRS PROGRAMMING
. o Fu NEWS PAOGRAMMING::s-x-sss2s:s
‘ == G: EDUGATION OR (NSTRUGTTGNAL PR
— K T HEAR A s;sc:?t: PERSON. .
- — El,‘ ' =
n:m'r ..
lg 4 e 4 irgm 7A7 zhawsred in 4,21, 241, S_S.i :
o '. e i — — = - B i
228, o SAID You LISTEN TQ PUBLIC anum T3 HEAR: SPEE!FIE PROGRAMS . : .
PARTICULAR - PROGRAN g? - N
— - — _ - — * —— =
‘f ** izam L 4 “*l.lul;-‘ié in 4.121, ,;s ‘3.233. o s - . .
i, N 7 R
EB. w:u SA{D YOu LISTEN TQ AuBLIC- gan;q Ta HEAR MUsIC ?REERAP,HINE. JHHAT I
TYPE,OF MUSIC DO Yau Lfs.;n Ta - ] o .
23, HOW SATISFISD ARE YQU WITH WHAT [S AVAILADLI TO LISTEN - VERY SATISFISD.......
TO ON PUBLIC 3ADI0 THE3E DAYS == WOULD YOU Say YGU ARE: | - SOMEWMAT SATISFIED
- : . 7 NOT SATISFIED AT aALL.™.
K., .5..s Cetsssarsarnsad
24, WHAT XINDS OF PROGRAMS WOULD YOU LIKE TO HEAR UQRE OF ON AUBLIC 2aD(0? -
3 = — - - — — ——— R — — — e
— —_— — DUV S — —_— —_—
— — —rr— - e — —]
_ -a # = -
75, wHAT KINDS OF PAGGRAMS WOULD ¥oU LIKE TG HEAR LE33 OF ON PUBLIC Rabfa? .
« i 8 - _
+ ’ - - N o -
\ - - N _—
;5' -
> .
32
® ki
O - ’ ’ !

o
[l
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Aruitoxt provided by Eic:



26,

'Fi'
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'HAVE YOU EVER SEEN ASKED 8Y. ANY PUBLIC

“RADIO

HAVE YOU EVER HEARD ANY PUBLIC RADIO STATION ASK_ITS
LIsTEHEgst oN THE A[R. [0 CINTRIBUTE FUNDS FOR [TS
SUPPORT? . , _
RADIO STATION Ta
CONTRIBUTE FUNDS FOR TS suppuaf5 EITHER 3Y MAIL OR
AN_ANY wAY OTHER THAN ON.THE AIR?

Lo . B ) _ .
SOME PUBLIC RADIC STATIONS DO APPEAL, ON THE AlR. ?QR FINANCIAL 5

[ AM F

FUNE=RA[5ING AEFEALS. PL;ASE TELL "E WHE? 1
WITH EACH STATEMENT, Jsad :

00 HOT AGREE AT ALL

DR

RE:\ e s - — — =
b ol — -
— IN GEHER&;;,?EG?EE HAVE LITTLE QBJECTION TQ
| FUND-RAISING APPEALS ON PUBLIC RADIQ::i::erssacsnsis
__ | 8, REQUESTS FoR MONEY ON PUBLIC RADIO ARE . - :
[MPORTANT -[F PUBLIC RADIO I3 TO SURVIVE:re-ssresessrdsssckeade.aids, P F’fg
| e camearchs on aIR TO 2AISE FUNDS 7O . i
: éug;{c RADIO- ARE EHJDvAgLnii . e T Y N O I XY
—_— D .[F PUBLIC RADIQ 1§ HAVING TROUBLE o -
: SUPPORTING [TSELF. [T, CAN'T 3E VERY G00D:-c:sxrcxzersqrs
— | E. APPEALS FOR MOMEY MA E PEOPLE UNCOMPORTABLE )
. SECAUSE THEY DON'T FEEL [N A 205ITION TO ) . .
MAKE §QNTR[EUT[DN5 TO AuUBLIC ﬁAn[q.ii.ii,;.,i,ii;i,iggiii;i.;...ia,.,, [ T |
| F FEQFLQ‘SEHETIHE: AVOID LISTENING TQ PUBLIC . .
RADIQ. BECAUSE 'THEY JON 'T WANT TO 8E ASXED FOR “GNEY 400t .2, sasssdiasanesd
| &G, PusLlc RAD(O SHOULA 3E SUPPORTED IQIA;A; 3y THE- .
i 4;7763VE3NHENT AND SHGULQ NOT §EQUIRE DONATIONS -« »sereredineclondenai2ys

TQ SUFEGRT ?UELIC m A . GN THE DTHEH HAND.
Q8JECTIONS TG THEM. DO veu AGR ez 7
THESE APFEALS ARE A FA[R PRICE To PAY 7Q
ON PUBLIC RADIGY.. .

THE PROGAAMMING

1

IF You CONTRIBUTED PUNBS T@ A PUBLI
A PUBLIC TELZVISION 3TATION.

S YOUR GONTRISUTION TO. PUBLIC 2
¥OU FEEL YOU SHOULD CONTR[BUTE

OU ESNSIDER THAT.TO
CCASTING, 2R WQULD
RATELY TO “EACH?

o . : : 3o

= RADIO STATION CR'TO

QR DISAGREE THAT

-t

<
.=
r -
1



O
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" HoW

IS YCUR TELEPHONE NUMBER LIS
slR

THARK YOU, | HAVE OHLY A F
CLASS[F CATION, .
CHILDREN AND ROOMERS.

YOUR HOME, ...DOES THAT IRCLUDE YOURSELF!__

VHHAT WAS THE LAST GRADE YQU ATVENDED

IN schooL?

AND YQUR AGE 157 [/ nacassary, read
gga dacagerias.

WHAT [S YOUR_JCCUPATION -- THE NATURE
OF YOUR WORK?* '
N WHAT [NDUSTRY DO You work?

ARE YOU THE CH;EF 'AAGE EARNER [N
YQUR HﬂuﬁeHDkD

WHAT [5 YOUR RELA;(DNSHIP TO THE
CHIEF WAGE EARNER!

WHAT 15 THE OCCUPATION OF THE
CHLIEF WAGE EARNER?

IN WHAT INDUSTRY DOES HE/SHE WORK?

HOW MANY CARS., I?iﬂﬂY, ARE THERE

[N YQUR HOUSEHOLD:

l; vagﬁ CAR EQUIPPED WITH AN FHM
RAD1GY

MANY QF YOUR CARS. IF ANY,

ARE EZQUIFPED WITH AN FM RADIG?

30 YOU OWN QR RENT YOUR HOME?

[N THE ﬁURRENT TELEPHOHE C

IS THAT BECAUSE YOU HAVE RECENTL
MOVED QR DO YOU HAVE AN UNLI[STED
NUMBER?

WOULD You DE

CRIZE YQUR RACIAL
QR ETHHIC

sC
ACKGROUND AS:

8
24

HAVE ¥YOU EVER MAQDE A DOHATION TO
FUBLIC TELEVISION. _ITHEE [N RESP
TQ A TELEVISED APEEA%, MAIL, OR SOME
QTHER KIND OF APPEALY

AND WHAT ABOUT PUBLIC RAD(07 HAVE
YOU ZVER MADE A JONATION TQ AUBLIC
RADIO?

WOULD YOU ESTIMATE THE TOTAL

[NCOME OF ALL PERSONS [N YOUR HOME
T 3E: i

SEX OF RESPONDENT:

THANK YOU, YOUA COOPEIATION ¥AS

o

PURFGSES QF

o
kY
REMAINING QUESTIONS WHICH ARE STRICTLY 7
SQMS. [HCLUDING,
ENTLY LIVING [N~ ; .

WKl W

30=......3

e BK/HA. .. .3

e 4J

¥ DK/YA.

LI==dak M

P L1 7478

Qevereeenlyninnneiles
WL .. .01 ENT
YES....lo=dsk ? .

iy

SPANISH= -
OR[ENTAL-

ITH
“K/WA.... .

YES...... L HO..... .2 DX/¥A.. 3
¥ES......L S HO. ... JE/MAL . ...
UNDER $5,000.......1 $27,100=324, ;un
$ 5,000-3 3,300 2 © 51%,900-529,
§10,300-51%,300.,..3 319,908 IR IVE

- = 300 2y ). 7. WA

4 4




