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' SR FOREWORD *

- [

The group learning center teachlng modules and sup-

porting materials presented here are based on a study,
L "Procedures for Teaching Skills for Living in Classes

Where Mildly Handicapped Puplls are Integrated with None
E handicapped Pupils,™ conducted: by the Home Economics Edu-
cation Department at -Iowa State University. The study was.
funded by/'the Career Education Division, Iowa Department
of Publid Instruction. The research. bases for these ‘ma-
terials and the procedures followed in their development
may be obtained from the final report of this project -
available from the Career Education D1V1s1on, .Towa Departs
ment of Public Instructlon.
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DISCRIMINATION PROHIBITED . -
- - Title VI of the Civil Rights Act, of 196k, states: o per-
¥ son in the United States shall, on the,ground of race,

color, or national origin, be excluded from participation

in, be denied the benefits of, or be subjected to discrim- '

ination under any program or act1v1ty ‘receiving Federal .

financial assistance." Title IX- of the Education Amend-

% ments of 1972, Public Law 92 318, states: iNo person in

: ~ the United States shall, on the basis of sex, be excluded

from participation in, be denied the benefits of, or be

! . subjected to discrimination under any education program or

’ ' activity reéeiv1ng Federal financial assistance." There-
fore, career education projects supported under Sections
402 and %06 of the Education qundments'of 1974, like every -
program or activity receiving ‘financial assistance from the
U.S. Department of Health, Education, and Welfare, 'must be

operated in compllance with these laws.

// ’

' DISCLAIMER _

The, ‘material in this publication was prepared pursuant to

a grant or contract from th& Offlce of Educatlon, U.S. De~ )
' ‘partment of Health, Educatdion, And Welfare. However,

5» points of view or opinions expressed do not necessarily | .

represent policies or positions of the Office of Education.
. . . s . o
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INTRODUCTION
] .. Home economics educators are goncerned, as is the trend
" » i all.education today, in the development of the student as
- a total person.» gEmphasis'is being placed on the importance
of social experiences within the classrccm which contribute
~ to the growth and development of the whole child. Because
‘many disabled children have been isolated ‘in separate class-
rooms, they have had limited opportunities to develop the
social skills necessary to funqtion in our complex society.
*Due tc recent federal legislation increasing numbers
of disabled students ‘are being integrated into regular .
classrooms. This movemént: to include physically and/or
mentally disabled stidents in regular cldsses is referred
to as mainstreaming or integration. The definition of main-
streaming accepted fcr the development of materials in this-
guide was-

-Mainstreaming consists cf providing a meaning-
ful }jearning environment | in a least restrictive
setting for students of & range of potentials
and limitations, includi those with disabil-
ities; that nurtures growth as individuals and
group members. : )

. Home economics classes gre often mainstreamed. While
the teachers are willing to Work with disabled students,
many have had little experiehee with or knowledge of ex-
ceptional childrer as a group. i

The purpose,gf this gu de s to provide assistance for
home economics teachers in aining insight in working with
mildly disabled students as| individuals and as members of a
mainstreamed class. : .

' An illustraticn of on teaching/learning strategy,
based cn grcup 1earning cénters, is developed for use in a
mainstreamed home economics classroom. When integrating
students of varying abilities within a ccﬁmcn'classrccm,

-
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group learning centers provide a setting for SOClal exper-

x _q_1ences which promote the acquisition of social skills.
Through the planned activities included in the genters, nro-
visions can be made to meet the educational needs of: all
students--the typical the mildly mentally disé%led and/or
the mildly phys1cally disabled. The use of learning centers

”facllitates providing meaningful &ands on activ1t1es 1n a
nonlaboratory setting. et '

. The group Tearning center teaching mddule presented in

* this guide is dppropriate for an 8th or 9th grade main-
streamed class which includes girls and/or boys. The topic
of consumer education--the consumer has the Tright to know--
is used for the focus of the module which‘is des1gned to be
included in either a foods or clqthing unit. The teaching
module -can providé guidance for the home economics teacher
in developing grOUp learning centers in other subaect mat-
ter areas:. . ’

The first half of this gulde is organizgd to'present
pertinent background “information on the ‘characterist¥es of

. 8th and 9th- grade students~-the typical, the mildly phys-
ically disabled and the mildly mentally disabled. A brief
disgussion 1s included of skills for living and those _
competencies which can be acquired by adolescents In con- -
jelusion the use of group learning centers is more fully
examined. . < ' :

The second half of the guide is devoted to. the group
'learning center teaching module which 1ncludes two separate
plans for the use of learnIng centers. Included in the )
teaching modile are teacher directions for implementing each
plan and. a complete listing of student materials necessary
to set up the learning centers. Many of these materials are
provided for duplicatlon, others are, fullyvdescribed to
facilitate their coIlection

- - »
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CHARACTERISTICS OF LEARNERS ~". .. L
A mainstreamed home economics class 1s composed of 5 Yy \.
students' frém three different groups: the typlcal the.
) * wildly mentally’ disabled and/or the mildly physically dis- :
abled. The teacher, working with thesd threg .groups w1thin . .
a common classroom, 1s likely to be more successful if she *
has a -¢lear picture of each: group, keeplng in mlnd that
there.are as many or more similarities ‘between’ groups as
there are differences. The characteristics of thesde three
groups and the characteristics common between groups are
‘proyided helow. - ‘ .
Following the listings of characterlstlcs are the pro- - )
visions made in the learning center activities designed for o
, this gulde t0 meet the needs of the three groups in a main-
streamed class. . . A !

4

4
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Characteristics of 8th, . 9th Grade Students’

A. Characteristics Found in All Groups of 8th and 9th ‘ o
) Grade Students '
Certain character1st1cs are generally true ‘{ -0
of 8th and 9th graders as a group. Indi-

vidually, they may show wide variations in \
U relation to any one characteristic. ‘ .

; " Coriforms’ to peer. standards and behavior.
Emulates behavior of older or prestigious mo els. , v

/ Is easily influenced or swayed by ideas, beliefs, and ’ .
tastes of others. e

Tends to be intolerant and critical of self and others, \\\\
exaggerates imperfections.

, , . Tests his/her control and 1nf1uence over, others, some~ T
’ ~ times .crueldy. - . *

‘Enaoys group activity and, frlendshlps tendlng to form E
somewhat exclusive groups. . ’

-
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"Is very semsitive to criticism regeétipn, inadequa»
cles, and failure: unsufe of Rimself/Hersilf, ‘

- 1s establishing own 1dent1ty and independence.

Displays behaviors that are erratic and yn
tends to go to extremes..

,May spend much time "daydreaming n

Is competitive and highly motivated by t
and/or -praise.- -

- Is concerned about sexuality and reproduction and hlS/'

her own masculinity or femininity \

* ‘May worry about concerns

: ;
over which he/she has '1ittle

< or no control.

- ments.

-

\

Alternates between extremes of erfergy and fatigue.
Tends to have poor posture and cl&?sj,-awkward meve- .
&, h .

May* voice a wide variety of physical complaints.

May be careless and negligent about nutrition, rest
-and health 'practices. . RN

Is active, noisy, and boisterous.

Is subJect to wide moodavariations and’ lacks emotional
- .control.

" Is highly self conscious and feels h1mself/herself to
be "on display." .

JMay be preoccupied with his/her own appearance and -
dress. ) )

Needs. > feel ineluded. - . - 9
Engages in incidental learning
.Places high priority upon status and approval from

peers. . Y

. Gharacteristics;Found'in the Typical Student

-

There wefe 1o cbaracteristics found only in
* ¥ the typical student.which were not shared by |
. the physica]:lyh and/or mentally di§abled stu-

' dent

o
* » "’

- l ¥

( ) -
Characteristics Found in Students with Mental
Eisaﬁlliﬁieé . L

°eAs was true ‘for 8th and 9th grade students as

1]
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. . : 8th and 9th !rade mentally dis- '
Lo > eﬁts ‘'exhibit wide variations,from ‘
e ividial to.individual. However, the fol~
/ "-qpharacteristics are more 11ke1y to he,

1t
i
. -1
e -
. « ) ‘L
. & - = ) .

. =found in the ‘mentally disabled-as a group

than in the general population.

,Has learning curve similar but much slower than the
normal "child.. -

Lags behind classmates 1 1/2 to 3 yéars 1n basic
skills.

_Develops ‘at 1/2 - 3/4 the rate of the awerage child.

Performs. better ih oral than written test%'alsituatlons.
Is limited in generalizing ability.

Transfers concrete learnings with -help.
Retains,knowledge that has been bverlearned
Possesses 1imited powers of self—evaluatlon.

Limited ability to use power of concentration for 1ong
periods of time.

Is primarily concerned with the "here and now."-

» - f

- Lacks inner mbtivation, is outer motivated

Is limited in judgement and decision making ability

Does not find repetitious or monotonous tasks dis- -
tasteful. ) .

-

Characterlstics Found in Stude_ts_ﬂith_ﬁhxsigal_nis

-abilities

" Wide indiv1dua1 var1ations are found in the
physically disabled. As a group, however, J
they. are-likely to exhibit the following .
characteristics.

Has personal appearance that may indicate some physical
11m1tation.- ,

. Feels rejected by peers when judged by phys1ca1 ap—’.

pearance.

-

May or may not accept orm d1sab11ity, and possible f
appearance, as permanent.

May be overly rejecting or overlyzdemanding of help
from others. \ i

-

{
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Has difficulty in establishing onés self as an adult; -
difficult to attain society's "signs of maturity": :

.. smarriage-parenthood
-+ .economic independence
+++.independent livipg

to be.

s
-

pears

Commonalities Among Typical and Physically Disabled

-

May b?‘gtronger or weaker physically than he/she aﬁ~_ A
» * “~ -

—————

Students

]

Is developing a sense of social eonsciodéness;_ma&.

- strongly -espouse a 'cause!.

May be:very persistent in learniqg skills. C.

Canl conceptualize and reason abs&raé%ly and can use
abstract rules and generalizations to solve problemg.

Is capable .of considering variousnahgs of Solving a
problem, can examine the probable co sequences of pos-
sible alternatives, and can take responsibility for the
outcomes of owd decisions. ' T

Delights in personaldiscovery of truths and incon-
sistegcies. - -

May be-acutely sensitive to injustice and to righf or .
wrong. . . '

Tends to view right or wrong as absolutes.
Is within the "normal" range of intellectual ability.

Commonalities Among Typical and Mildly Mentally Digs-
abled Studenys “

May not bephysicaliy as strong as he/she may appear to.
be. ¢ }

Normal physical appearance with wide variations.

[

Physically Disabled Students st

May lag behind normal children in gotor develbpment '
(both gross and f¥ne). - : .

Has low tolerance for frustration.

'.May withdraw from activity in classroom, or may exhibit

agg;gssive behavior. . ‘ . .
Lacks self-confidence. .

N i 4 + : e -~
SN —
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_May be lagging in social develqpment.

May become pas51ve - resistive by refus1ng to partic-
“ipate actively within the .class, and then may engage
in surreptitious disruptive behavior -

Can become an pbtrusive behavior problem whose acting
out hyperactivity and ‘extreme distractibility disrupt
the activities of the rest of the class.

May have a poor self image. -

y *

-~

N
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T Provisions f;;@Heeds ’

The characteristics found in.the/three groups of
learners--typical mildly mentally and/or phys1cally d1s-
dbled students--were used asa guide in developing learning
center activities which would méet the needs of and be mean-
ingful to,each of the three types of students working to-
gether inuhpterogeneous groups within*the same classroom.
Considering the similarities and differences of the char-
"acteristics among these three groups of students, activities

‘were designed which would. ’ P y
" /1)  encourage tutorial help from peers.
" 2).. provide ways to involve .teacher aids and resource’
teachers .
3) involve actual "hands-on" objects to give emphasis
to concrete rather than-abstract experiences.
%) furnish "hands-on" objects commonly found in the
) student's home enV1ronment
5) use a wide variety of short meaningful activities
calling for direct participation to a&ccommodate
_short attention span and need-for short term goals.
Present new concepts in .more than one way to con-
tribute to greater retention.
67 reinforce concepts from learning center to(learnlng,
. center* to encourage "overlearning" of concepts.
" 7) provide visuals, a variety of posters with brief .
information and large bold’ print, and illustrations
from' magazine®—and newspapers ' . .
t T 2, ‘. A




. .
. .
. .
. H
* p . T +
~ g AR
.’ . »
- 3 - - .
» 4 » 4 ‘
»

© o 8) provide items d% tests which incIude visuals and ’

11lustrations; require simple marking of answers. <«

9). use case studies to relate activities in classroom.
3 ‘- <t ’

- to everyday expériences. .
‘ . e R : , ’ -
*10) encourage participation by all in making group de-'
~cisions. . -, - o )

11) 'furnish %apes. for low-level Feaders or nonreaders,
. or for those’with visudl disabilities.

12)" encourage decision-making through dptional

~ activities (Plan,1), and offer’ opportunity to
. chaose according to individual abilities and in-
' .terests. ' ' .

13) include group and individual activity sheets call-

1%) place-emphasis upén oral and visual activity rather
P> 4 than reading or writing.

T 715)  use materials highly structured'and‘accbmpaﬁied by,
~ wbrief and concise yet specific directions.

ing for responses by Mchecking" rather ;yan¢writing./

/e
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SKILLS FOR LIVING -

Vo 'Skills for llving needed by adults to function as, efs
! fective 1nd1viduals, family members,-and members’ of ' 'society, ,
grew out of a study of general education and special educa-
" tion goals. A comparison of ‘the two types of goals re~ ‘f
vealed that the needs of the disabled were similar to those 2.

of all 1ndividuals. During adolescence competencies can be

achieved which lead to the development of these skills, for .

living as the adolescent matures.

The subject,matter of -

home economics provides many opportunities for the ado-
lescent student to participate in activities which con-. ‘
“tribute to the acquisition of these competencies. e

-The adult skills for living

are présented below with

_the corresponding competeneies for adolescents listed at

"the side. Anasterisk indicates

the competeﬁnies to which

the acti¥ities illuStrated in the learning center teaching,
module in this guide contribute. .

[

Skills for
% Adulthood |

1. Maintain a sfate of phys~ a.
- ilcal and psychologipal ’
well being . .

r.

R '
, .
’ - d
LY . - . .

2. Identify personal values:> a.

Ca and philosophy -

Living

-Earlz Adolescence

Apply principles of nutri-
tion in tHe,selection of
food consumed

Follow sanitary procedures
and safety practices in '
the environment.

Accept responsibility for
establishing regular rou-
tines that contribute to

"a healthy body

Be aware of health services
available to a teen-ager

Clarify personal values to
guide behavior and make.
choices

" Identify short and long
term goals




‘ X =Q
> Skills (continued) ‘
' 3; Develop qne's own poten~- *a. Accept self as a worthy
. . tial ' R . . . . dindiyidua , e
. ‘ T " " b. Accept ope's own .feminin-

ity or masculinity
€. Recognize one's strengths'
and weaknesses ‘"
d. Develop an awareness of
oo “the significance éf con-
' - tinyous self-improvement

L, Resgect and get along - a. Be aware of the interde--
with people with whom pendence of youth and par-
one works,and lives - . ents or guardjans ‘

: , b.’mep§ehend qualities. neede
. for Iiving effectively with
v family membqrs and others -,

5. Use knéwiedge énd acquire a. Comprehend what contrib-

. attitudes basic to a sat- ° utes to a satisfying family
. isfying fdmily life life - . N
‘ } o ‘b. Realize thére are common= . .
- . : - . to alities among families and
s v o T . Yet each family is unidue
6. Commmicate ideas, ver- *a. Gommunicate ideas, ver~ -
bally and .nonverbally " bally and nonverbally
7. Select and participate’in a. Explore and become involved
leisure time activities in a variety of leisure- ~
that provide self-satis-- time activities ) v
. faction . - , . .
. 8. Appreciate .culture and a.'Be willing to take advan- N
' . beauty in various form§ - tage of ppportunities to
. ..~ . explore beauty and.eulture )
_ in a variety of forms . ’
- 9. E4rn a living : a» Explore the satisfactions
P B . N of“earning money" ,
- . b. Comprehend the reciprocal. .
. ) responsibilities of the ., ,\
. . ‘ - . - employer and employee
- o ~ ‘c. BExplore_ possible directions -
& ’ o of career choice
10. Manage one's money and *a. Be aware of personal,re-
other resources - ’ - sources-in addition to
B . : money . - . :
h . _ T b. Develop skills in.relation
>~ .. : ' to management of" money,
) ? ' time and energy :
, , . )
< %y . . ) . - N - %
o . - -+ 198
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/515}1'1s (continued)

Use' skills of critical
thinking in examining
and using information

and in pfbbiem—solving '

¢

Adjust to changes in
personal life, family
life, and soo ety

-,
™

Adjust to forces of
nature and understand
the physical environ-
ment

,
LI Y

Accept civie responsi-
bility as a participat-
ing member of the com-
mnity, state, and
nation ) ‘

*a.

\

Identify alternatlve solu*-~x“*
tions.to problems and rec- ’
ognize possible outcomes

of each solution -

.Accept the consequences of
their deci%ions . -

Decide when informa ion

is reliable -’

Recognize that change is
part.of life .

Realize that contlnuing
education throughout the
life time is a way’ of
coping . with change

Realize that man is sub-
Ject to the foreces of-
nature

Realize the’ limitgtions of
resources in our phys1ca1
environment and personal
obligation for. conserva~
tion. 2

Accept the necessity'fbr :
laws and dlaw enforcement g ~
Use commrnity facilities )
with care -

Accept the responsibility
for being -a contributing -
member of 'school and/gr
commnity activities -
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"GROUP LEARNING CENTERS . * . .
o - . . . o o,
? ~ { . - . -
% The deginitipn of home economics learning centers'
| which guided the development of the teaching module Ffor
1egrnihg centers is: C . L IS o

b}
'

L — 1 . _

Home economics-learning centers are teaching/ P
learning environments established either with- o
< "t . 1in or outside The classroom for the purpose of

) assisting small groups of learners, working . ’

elther individually or as a group, to achieve ) , -

+ one or more specified educational objectives. , > .-
. Each center contains the necessary- instruc-' . :
o tional aids to be used in the accomplishments
. of the objective(s). ; ;

Group, learning centers, used within the home:economics
classroom, facilitate instruction for students of a range
"of intéllectual abilities 4n a mainstfeamed,dlaés'situatigh
. because they: Lo R & ‘.

v 1. Encourage all students’ to develop social skills .
rFa ' . through small group interaction. .

i 2. Encourage inyolvement of all students.‘-Mentally
.. . disabled students are much more' likely fo partic-
' - ip&te actively in small groups than in large~

\ Y gI'OupSo N -

. 3. ,Provide opportunity for individualized instruction
. . to meet the educational needs and goals of all .stu-
) dents through group rather than independent study. .
. Reinforcement or enrichment activities can be of-
b Y fered as needed. . . <.

. . &. . Free the teacher during the'class-périod to give ’ .
‘ . .~ personalized help to students as needed as the *+ ..
v learning center activities are self-directed: s .

+ 5. Provide opportunity for tutorial help as meeded,
: either by peers, resoufce teachers, or para pro-
o fessionals. ™ . ) L
. 6. Encourage the teacher 'to provide meaningful "hands
: on" actlivities for areas that may be primarily

[ . LI
|

N

academic in nature. -
o . -, . ’ 4 -

- s ¥
.. bl N ‘ o o ] &
A

+ b ‘if
’ ‘ , o
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. : -‘&?2’4 . . ) ) \13 R

& /

7. Help the nondisabled btudeht,gain greafler appre-
«ciation for the disabled individual as {2 person

with needs and différing abilities, as {they work

closely together tb'accoqplish a common abjective.

-

"8. .Contribute to the acqﬁisitqu*z;"a s’ for living
competencies~--commnicating €AY, Verbally and
nonverballyiwiespecting,and‘get ing along with

people with* ) V
- ing oneself as 4 WOrthy'gnﬁividual;

A ‘model of the functiohing of this inStructional
strategy is below: ~ . P

2

SN ' / /" ~
Eiggie 1. Model of learning centeg,(functioning) "

(23

[ T BN . P ¥ H >

. The total grohﬁ activity is directed by the téaéher
goﬁ introduction; ‘group activities are completed in the
le ng centers.to achieve one or more educational objec-

.

- 2 »
-

om one works and liﬁes? and accept-

R



t1ves, and the total class (1ead by the teacher or groups) e
summarlzes and formlates generallzatlons.
‘Because grouping’ students ‘is an’ integral part of the
learnlng center strategy, selectlve criteria were estab-
lished to guide the teacher 1n d1v1d1né a mainstreamed .
tlass 1nto learring -center groups. Thesé cr1ter1a.were*

. group size - minimum 3 students
\\\ nmaximum 5 students
2

academlc ab111ty - heterogenéously grouped

social compatlblllty - student preferences among
classmates A ’

[y

-
P

.
v
i N L)
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GROUP LEA.RINING CENTER TEACHING MODULES .
. :7 4 Lo \ " ,‘ . ) - ‘ '
CONSUMER EDUCATION . /-

»
Provisions’ are made to include the module

‘as part of either a food ,or clothiné unit

P
1

Part 1 - Objectives, GeneraliZationsz*Concepts .
These materjals are the same for both plans

Part 2'- Plan 1 -- Plan 2

,«
54

. The consumer has the'right ta know

-

Bach eontains:

Q/
B
S

H

O;erview of the plan

Directions for using learning
centers

Guide for learning center activ#
!ities

Tips for c;assroom management

Part 3% Studeirt materials for~group learning centers
Organized by objectives

Part Y - Materiqls for the teacher

L. r-
.

\h\

’ '}'0' , )

—————
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. TEACHING MODULE, - PART 1. .

\ “ Objectives and Generalizations'

<

. R Theme: The consumer has the right to know

N

. Objectives and Generalizations: « . .

. [y

‘Objective A: The student will be better able to jdentify
= sources of consumer information.

—~
.

- Possible generalizations: - >

-

r

1) Labels, hang-tags, user pamphlet’s, and packaging
-of products usually provide consumer information.
ﬁ"‘st
¥ 2) Current consumer information may be foudd in
: articles and advertisements in magazines and
newspapers, - )
3) . Government agencies, business and professional
groups, and private nonprofit organizations are
all possible sources of consumer information.

Objective B: The student will be better able to analyze -
. ' consumer information for completeness and

reliability, v

Possible generalizations:

-
L

(* . 1) Reliable®consumer infofmation_is true and un-
biased. .

R v . e
. 2) “Sources of consumer information vary in the.com
pleteness of information they nrovide.

3) Because manufacturers want to sell their
. product(s), their advertising may be biased,
. * _,' “
L Objective C: The student will be better able to recognize
+ o - that federal laws fegulate product labeling
T . -~ so that consumer kkows what he/she is buying,

S Possible, generalizations:

- Clothing . , .
= . 1) Labels on fabrics and garments are required by
law to inelude percent of each fiber used in
! - order of predominance., . :

- 2) Law requires ‘that care instructions be attached
- to al]l garments and given with all fabrics.

o . .:z. ' ) | "255.; v
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Food .~ e -
W . 1) Iabels on food are Tequired by law to clearly

' name the product, give ithe welght, amount of
contents, manufacturers name a%%%gddress, and
list all ingredient#‘for most fadds. .

-2) Law Tequires specific nutgigion information to

be given on labels of .food&+<that have been for-

. tified, or for which special nutritional claims

. - _are made by the manufacturer. ’ ce LT

3) Mea§ and poultry products mst have ‘a federal
inspection symbol. - =°

by

Objectixe, Dt The student will be better able to identify
: ® how advertisin\g_’;q\ppeali to consumers to sell

, produtts.
Possible generalizations: - s -
‘1) Advertising may primarily present facts about the’
product. k ¢ B

.~ 7 - .9
2) Advertisements appeal to  consumers by picturing
) . products attractively. ' . ) )

. 3) Advertising may use emotional appeals-to sell

products. - .
. g;%* - s - ‘ oL
2 Concepts to be Acquired

Goncepts taken from the generalizations associated with
each objective have been grouped into three categories.
In both plans .the ‘teacher concepts are sbecificallx those
~ - the teacher needs to.introduce or have introducgdjfo the~x
class s a whole before the students go into the learming
. Centers. Any of these cofcepts may be omitted if the clfss
+" has acquired them previously and the teacher thinks that it
" 1s not necessary to repeat them.” A suggested description of
the teacher -concepts appears on pages 187-188., .
Aetivities are provided in the learning ycenters for the

student concepts, to éficourage the students to iﬁternaligqf .

s sthaseoncepts. . . .

s

?/

.
»

.
ek . v [y

a»

”

-

-
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. Reinforced concepts are those recurring from one ob=

- Jective to another. = | K -~

L]

Objective A: cot
Teacher Concepts: Student Concepts: Reinforced Concepts:

-

consumer , hang-tags ) sources of consumer
confumer informa-, labéls - ‘informatiqn
mation user pamphlets - hang-tags
current constmer . packaging of‘productslabels
information articles-magazines, advertising
,  sources of con- newspapers - P
1 sumer information advertisements~ o s
. .. user pamphlet ° magazines, news- .
) ~ “~' . _ papers e v
T ~ sources of cdhsum-
‘ *, . er information:
" , : ) - government agen-
S . . i cies
' NET . - iness~-profes~
- <P . ) .. business~-profe

, sional groups
private nonprofit .

organizations
%" . objec¥ive B: , Co R :
' - Ieacher Concepts:  Student Concepts: Reinforced Concepts:
. reliable . reliable consumer advertising ‘
- true, unbiaséd ) information-- sources of consumer s

* + Dbilased - ) true & unbiased information
biased advertis— o

e e . . N T

[ PR

ng -
_ broduct advertis=

r'b .“. ' :. 7 g . ' . . ing M 5 e

*  Objective C: o . &

S Teacher Concepts: Student Concepts: Reinforced Concepts:
labels Clothing:. . labels c
federal 1aws fiber content gonsumer ‘
percentage. . .care insStructi®ps - @ . .
conshumer Foods: _ . LR : ;

.* .poultry ‘nutrition labgl PN ”
S fortified foods information ‘ A

- * special nutrition- federal inspeetion .
.+ - ~al claims & symbol .(meat.& . ot

- ingrgdients - poultry) . . -,

Y ﬂmeat,&poultr'y prod. . L .o

] . -

[ . -

, : L 27
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o Objectivé.D:
Teacher Concepts:

emotional appeals,
.. ‘picturing attrac-

STy pvely=
viration date
E \)‘ \ ~

|

s

19

~Syudents’"Concepts:
emoti®nal appeals’
factual advertise-~
ments

picturing attrac-
tively -

.
L

Cod

I3

Reinforcgd Concepbs:

AT ]

-y

consumer -
advertising
. factual
advertisements
1
. g
. ) . O
t .
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- TEACHING MODULE - PART 2~~~ =
~ Plan 1 oo

Over%iew’of use of learning centers .

¢ There are four learning centers in the classroom. Each
,learning center is devoted to group activities associated
with the accomplishment of one of the four module objechijyes.
A group is assigned to each. learning center. After complet-
ing the activities in one center, each group rotates to the
next-center, .and continues this rotation until all students

haye -the opportunity to work on all objectives. YThe mem-
bership of the groups dpes not change.)

-

~——

TOTAL o TOTAL CLASS 1
| SUMMARIZATION
CLASS [/ IC ‘ RN
B "| FORMULATION OF
ACTIVITY AN GENERALIZATIONS

-“»—.m

—
)

Figure 2. Plan 1 flow chart
o . ‘ 5 q .
- A total class activity precedes the learning center
. activity for introduction and foilows at the end for sum-
marization. All materials necessary to complete all of the
/}/Jfactivities in a learning ;enter are comtained in that cen-
* ter. o . ' '

]




&

-

N Directions £3r using 1earning centers
. Durimg the total group activity _at the beginning of
the module theé teacher needs tor

1) introduce: to the class the way they will function

. in group 1earning cente?s. (Suggested information'.
] '* - appears p. 186. - + \
2) divide the class into, groups following these cri-
) terias '+ .

. a)wgroup size - minimm 3 students
maximim. 5 students

b) academic ability -"hé&terogeneously grouped

c) social compatibility - student preferences
among classmates - ‘\

33 present 2 short introduction to--
a).&rouse interest in consumer information
b) introduce teacher concepts briefly

(Tapes: of the teacher concepts for each
objective may be placed in the corres-

ponding learning center, if any group
;needs to clarify.-a concept during the

U - rotation among centers, the tape could
. be played )

4) assign. each group to a specific center to begin

the group dctivities.

After the gronps/ﬁ/:in to gunction as a ‘group in the
léarning centers, because the activities are self-directed,
the teachier is free to offer assistance to any group or in-
dividual as needed. g%n.addition the groups are to be ro=~
tated when the activities are completed by the groups in = . -
each center. When rotation occurs the. teacher will need

/ i

. . .
*
¢ N . H

For classes contaihing more than’20 students, duplicate .
1eanping centers Cor) develop another .objective. .
, e

"
o
O
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' to replate the consumable materials, i.e., the student di-
~;eétions~packet, worksheets and 'poster boards which have
been used and handed in bv the nrevious groun in each
] “center. - The items which need to be replaced in the learn-

ing centers upon rotation are marked ™+" in the 1fst of ma- .

terials needed: in the centers in the "Teacher Guide for
Learning Center Activities" provided for each objectiVeV
At the conclugion of the rotation period,- when each
group has completed the activities'in each learning center,.
all groups come together again for total class activity.

. The teacher again assumes leadership and guides the class
in formulation of "generalizations and/or summarization. A
formal evaluation device could be administered at this time
1f the teacher desires.  (An evaluation device for each
area, food and clothing, is’included on pages 189~-197.) -.

Guide for. learning,center activities
On the @ollowing pages are presented a "Teacher Guide
for Learning Center Activities" for each obaective of the

-‘module. . .

g In thé first columi is a complete list of materials
needed for each, learning center. Items listed fOllOWed by
a page reference are provided in the section "Student Ma-
terials" and can be duplicated by the teacher for use in

" the learning centers. - A deseription is given of each of

the remaining items which the teacher will need to collect.
Some of these items are specifically designated for foods
or clothing,ithe advertisements, publieations, labels, ete.,
can be selected by the teacher to contribute to either area
chosen. o

Column twg contains a brief description of the student
activities to be accomplished in each learning center and
enables the teadhia/mibecone‘nuickly acquainted w1th these

e

r

N
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> activifesT™ More complete and. detailed directions. for the

act

Module Part 3.)

»
-

i

ties &ye p?oyi@e»d for the students in the group di-
regtions packets placed in eachvce

nter.. '(See Teaching "

, TEACHER GUIDE FOR LEARNI
PLAN 1 . .
OBJECTIVE A (food or clothing)
able to idgntify sourc

es of consumer information.

NG CENTER ACTIVITIES

The student will be better
3

. Materials Needed in
‘ ‘Learning Center

Student Activities =
Learning Center

Learning Center A

-

copy Group Directions and
Activities A (pp. 58-59)

selection (at least 2 per
student) of varied sources
of consumer information
(either, food or clothing)
-including: hang-tags, la-
bels, packaging, user
pampﬁlets, newspaper and
amagazine ads, articles
from newspapers and mag=.

+1

N

. azines - .
. +1 copy per student Activity .
Sheet A (food, é) 68)
.. . (clothing,"p.” 89)
+1 copy Case Study B ~-foods
(p. 70) or

+1 copy Case Stud
thing (p. 71)
Poster - "Where to get.
Printed Consumer Informg-
Y. tion" (p. 74) : e
R

¥y B ~clo-

LI ¥

+need to be replaced as groups
rotate

*
-

The students will lecate and
follow Group Directions
Dpacket, and...

1. Each takeone Acti&ity;
Sheet A and select two
sources of information--
£i11 in sheet A accord-.
-ing to directions.

As a group read Case Study
Sheet'B (one person read,
aloud). Fpllowing direc-
_tlons on sheet B, with
each member of group con-
tributing from the infor-
mation collected on sheet
A, £ill out chart on B. #
Hand in -worksheets.-

Study- poster on gources .
of consumer info#pation.

Examine cof?imer%gublica-

2.

tions'to see who bublishes
“themn. .
Completé Activity Sheet .
"C" with group. -
€hoose a consumer
cgtion to - order.

publi-

|




rE:

*

l‘Letter writing sunplies -
red pencil . o ’

L

Selectlon of consumer: pub-

‘fétationery and envelopes

24

. TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES . ) ’ '

PLAN 1
OBJECTIVE A (continued)

Materials Needed in
Learning Cepter . '

Student Activities -
Learning Center

-lications from a variety.
of sources (see sugges-
tlons of sources, p. 79)
+l copz Act1v1ty Sheet C
(p. 78) N ’

Poster "ertlng for Infoznpr
tion" (p.- 74)

(Copies. of sheets(used on
poster available on pp.
75-77)

NOTE:" Teacher please write in
name apd address of repre-
sentative from your school's
diStriCt. . #

i 2

(for return also) . -

small coins for change"
celldphane tape : .

+stamps (for return enve- .
lopes’ also) ' )
Teacher decide whether’stu-
dents or school will™"
supply postage. p

7"

Write a letter to pub- -
lisher or to a congress-
man to get chosen publi--.
cation, using poster as
a gulde

*

]
< 3

€

rve

P

‘Hand in All Materials

L
s

{2

+need to be reDlaced’as groups
rotate ' -

- T
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- PLAN 1
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LEARNING CENTER' ACTIVITIES

2

OBJECTIVE B (food or clothing) The ‘student will be better
able to analyze consumer information for completeness

and reliability. :

Materialaneeded»in'
5 Learnirg Center

- Student -Activities - -
Learning Genter _ —

' Learhing Center B

T . 4

+1 copy Group Directions and
Activities B (pp. 82-91)

1 per student - booklet,
'"What Kind of Informa-
tion (pp. 109-11L)

Tape and tape cassette con-
. taining material in

let above -

"Envelope A -containing 8
numbered items: a mixpure
of biased and unbiased la-
bels, ads, booklets,* hang-

- tags, etc.; and a small
enveiope containing anj“)
'~ swer key '

.~ Poster "How Much Informa-
tion" (food p. A15)
(clothing p. 1¥5). -

FOODS: o=, '
*1, spaghetti ad (p. 116)
*1 apple juice ad (p. 117)
- 2 strainers .

-

/ 2 bowls
‘ -+ <2 jars spaghetti sauce--
Hunts * -
Ragu ’

.« ¥or any current- ads avail-
‘v able that make a claim or

comparison that can be .

- - tested in classroom.

+need to be replaced as groups

. rotate

book- |

- -I'The students will locate aﬂﬁ‘

follow Group Directions °
packet and... - /

1..A11 students-.will .read the
booklet for background ,in-
formation needed.to ¢
plete the other activities,

or listen to tape. N

As a group, students will
determine which items are
biased'and which are un- .-
blased. They will answer
the questions on their
group activity;sheet.

As a group, students will
study the poster. Then
they will sort an envelope
of items -into 3 packetss-
much, some, little infO;r
mation.

FOOD \

4. As a group, students will
try the test as shown in
the spaghetti ads. After -
they have cleaned up, they
will answer thevques%ions
on the group activity

" sheet. X

CLOTHING

Y. ks g group, .students will
-test the paper towels for
absorbency. After they
hdve cleaned up they will
_answer the'questions on
the éroup activity sheet.

4

2.

*
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- IEACHER .GUIDE FOR LEARNING CENTER ACYIVITIES & - 4
-OBJECTIVE B (continued) S o .
" Materials Needed in . | Student Activitics = ’
o »  Learning  Center o Learning -Center :
CLOTHING:  ° St . Optional
1 copy Bowity ad (p: 118) |5, Students may.choose "to do
+ .4 brands of paper towss any. of the optipgnal activ-
" (2 sheets .each) ¢ . ities=--as they have time. .
Bounty &Hy-Vee, Gala, Gen- Students (individually or
’ .eration or any -3 avail-'|. as a group) will find ex- -
s *  able admples of unbiased and s
L coffee cups A biased consumer “informa- 3
~ .+ 1 set measuring-spoons . tion. Some may be.brought
Tt R . from home. : Théy may make .
+Poster beard - a small:poster showing
‘ magic- markers biased and unbiased in-
: '* scissors C formation. -
tape or paste ’ Optional s

magazlnes and newspapers g giydents (individually or
2 illustrations’of biased TV as a group) will decide
ad . on an <dtem or product ‘they
+ F00D: 1 with biased script | might like to buy. Then

. (p. 120) ) they will look for infor-
1 without script mation about the, item.
, (p. 119) They will keep track of
+ ‘CLOTHING: the numbers of sources

1 with biased-script |  they used to f£ind out
' , (p.-122) . about the product.
Q/ . 1 without seript "Opbional ‘

) (p. 121) , 17. Students will analyze TV =~ |
! +Crossword puzzles (p. 123) ad and try to decide why
e - it 1s biased. Then they -
) - will rewrite it so it is ~
A biased. They might 1ike
: o act it-out If there is
a quiet corner. - -

N Optional .
8. Students individually will "
. . v try to complete-cross- -
word puzzles. )

. . O 9. Students will spend the :
, ; ) Jlast 10 min. summarizing
what they ha.vg learned.

Hand in A1l Materials’

CX N

" +heed to be replaced as groups
~ rotate . :

i,

A * . .
’

v

R £ .
35 % -
- . » N
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TEACH:EL:R GUIDE FOR LEARNING CENTER ACTIVITIES \
PLAN 1 ’ AY .
OBJECTIVE C (clothing) The student will be better afle.to '
;:gzognize that federal laws regulate product labei- . . !
- ing-so the consumer kmows what he/she is buying. '

-

Materials Needed in

__Learning Center

“Student Activities -.
+  Tearning -Center

Lealfning Center C (clothing)

~ +1 copy Group Directions and '
Activities C (clothing)
(pp. 126-128) .

3 booklets -Fabric Labeling
Laws (pp. 1%9-152)

3 booklets -Look to the Label
' Cooperative Extension. Ser-
vice, ISU, Pm 733 )

tape and tape cassette of ma-
terial in Fabric Labeling
Laws above

a selection of fabric bolt\
ends -one marked with red
X

+envelope marked A contain- °
ing one of each care la-
-bels (p. 157) "

cellophane tape

one example of each care la-
bel (p.157) individually

¥ mounted on numbered cards

~

~

packet

The students will locate and
folldw Group Directions -
an-d' .. ’

1. Read one of the gwo ref- .
erence booklets provided -.
“in the learning teater’ —

, “and/or listen to tape of /
" lower reading- level -
_bOOklet- *

2. Use information oh fab- T ™\
‘ric bolt ends to complete
cactlvities with group.

3.&k4, Use sets of numbered
care labels to complete
‘activities with.group,
.answering questions and
*£f111ing in correct num- . .
sbers. - .

5. Examine sample garments
~to find permanently at-
tached care labels. -

Select 2 garments to use

4

1 ".:in checking individual ~
+ sheets BxCdare Labels in ,
-‘Ga;ments. \ . »

6. .Compile information from
‘individual check sheets
"B" on Group Tally Sheet

,c. Hd )
#

NE

=
-3

+need to be, replaced as groups
-‘rotate
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TEACHER GUIDE FOR LEARNING CENTER- ACTIVITIES -
clothing) (continued)

BJECTIVE C §
er s Needed in

PLAN 1
0)

Learning Center

~ Student Activities -~
Learning Center

L4

S

electionr of sample garments
with sewn-in care labels
(NOTE: provide garments with
a variety of care labels

- recommending distinctly dif-

ferent types of care and
laundry methods.
ter 'on each garment for
identification. Locate

-.this Learning Center where

o+l

+1

1

garments can best be dis-
-played..) ot

per ‘student: B-Cars La-
bels in Garments (p. 153)

per group: Group Tally
Sheet C ? 15%) with di-
rections (p.15%)

“Fiber Rummy" card game

... (pp. 155-156)

P

encil and paper for scor-.
ing

H

Pin a let~"

7.Using information on .
Group Tally C, answer
-qQuestions as a group. -

8. Play, card game with
group. )

s

Hand- in All Materials

1

Il

TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES

PLAN 1 :

OBJECTIVE C (food) The student will be,

~ ognize that federal laws

~

dtter able to rec-
regulate product labeling so

+1

+n
r

eed to be replaced asgroups

_ the' consumer knows what h&/she is buying.

earning Center C (foods)”

copy Group Directions and
Activities C (foods)

(pp. 1367139)

-

otate

The students will locate and
follow Group Directions
packet and... -

-

|1: Examine poster on infor:

‘mation law réquired on.
" food labels - -

¢
!
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TEACH?R GqIDE FOR LEARNING CENTER ACTIVITIES
 OBJECTIVE C (food) .(continued) -~ . . .
- Materials Needed in * Student Activities =~

Learning Center . _: Learning Centers B
Poster "Information Required |2. Find the four required . -
_on Food Tabels" (p. 158) |  things on labels drawn
Envelope marked #1 contain- | - froﬁ ;gvelope #1 and-
ing food labels (one per sac . : ‘
student); . 3. Share required informa-
) Sack markéd #2 containing g%gﬂpfound on labels Wit§ '

" food containers (one per ~
student) such as milk, sour|%. List other information .
creaminpbp,'bags which found on labels: -

‘contained chips, etc. 5. Read booklet on meat in-
1 per student -booklet on spection, and/or play
meat inspection (p.161-1%2) accompanying tape.

Tape and tape cassette of 6. Compare labels marked

. material in booklet above "7% and "8", and-answer <
Labels marked "7" from soup | - duestions. -,
containing meat 7. Examine labels marked

"9" and answer questions.

1Labels marked "8" from soup >
; 8. Read one of the booklets

without meat

. on nutrition labeling
) (ggg h for one per Sfuj}ﬂ“l and/or listen to accom-
H% . .panying tape.

Labels marked "9" hang-tags Atk
which you find attached to |2 ggetg°§§;p§§g ed #1 and
fresh chicken (on wing) information and answer

S

.. 3 booklets -Nutrition la- questions, and dry meas- -~
bels (p. 159-160) :uring ¢ups to visualize
3 Booklets ~Nutrition La- size of servings. .
- bels on Food, Cooperative [10.Use boxes marked :#3 and
- "Extension Serivce, ISU, . labels marked #+ to com-
Pm 597 : _ pare nutritional informa-
' tape and tape cassette of B%gﬁaaﬁgaﬁgsgirfgﬂgSE%E?S'
: gﬁf%iialLig E°°§%§t Nu- be measured onto plate
SR tion Labels above to show standapd servings.
" e ‘ N 3 -
-+ Tieed . to be replaced asgroups
rotate .

o
o -
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TEACHER
PLAN 1

GUIDE FOR LEARNING CENTER ACTIVITIE
VLOBJECTIVE C (food) (Continued) .

LY

Materials Needed in
Learning Center

—Student Activities —

1 per student: Kraft Maca-
roni & Cheese dinner-boxes
marked #3 and labéls from

" canned main dish with nu-

* trition label marked #4

1 per student: boxes, of pud-
ding marked #1 and gelatin
‘marked #2 S -

1l set drv measuring cups and
-1 liaguid measuring cup

~

% plates

. : )
small bag dry rice or mac-
aroni, or beans -

Learning Center

4

2 Y . -

TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES ‘<

PLAN 1 ’

- OBJECTIVE D (food or clothing) The student will be better .

able to identify how advertising appeals to-consumers

to sell products.

°

' - ’ =

'Learnihg«Center D

- +1 copy Group Directions and

Actiyigies D (pp: 164j}69)

1 each advertising defini-
‘tion cards-to stdnd in-
center (pp. 180-182):

*1 set '(3-4) factual ads; -
-marked #1 (see * foot-. ~
‘note on next page)

1 Emotional Adveréisidg
Sheet #2 (p. 184)

»

o

+need to be replaced as.
.groups rotate ’

*
-~

=
2
‘ - .
=
- -
g "o .
- v -
Y -
. Y

The' students.will locate and
follow Group Directions

packet, and..,

© 1. Read.definition cards.

Z: Look at factual ads i1
and name kinds of fatts
they find on activity
sheet,

3., Check as a group activ-
ity sheet #3,

4. Look at’emotfonal adver-
- tising .page #2 and name
each picture,
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES - _

PLAN 1 C R v
. OBJECTIVE. D (continued) _ s
. Materials Needed'dn’ Student Activities -
: Learning Center:i Learning Center -
 *L set ads marked #3 (3 -one | 5. Look at the ads marked #3
“having emotional appeal . and discuss and answer

lettered 4, B, C)

the questions in the group
2 sheets marked X and 0 *

activity sheet. .

. - (each sheet 8 x11 with a 6. Using 'sheets marked X and
plcture of a product ) - 04-design two advertise-
‘pasted on it) ) ments on these sheéets for
) the products pictured--
*1 set (3) attractive appeal one:with emotional appeal,
ads marked #7, * the other factual. ,

1 set (3) adg’;;rked #9 7. Place ads garked #7 face
(each should include a down on the table. Read . )
"cents-of ' coupon) v througggchecksgget.‘ Turn

+1 "Let's Ask Others" sheet over ads one at a time
fgr egch member of group with each member of group
(p. 183) . telling fiI'St thin‘g nQ" . 4 -
<. . ticed on the ad. ‘Mark all .
Colored markers , answers on the checksheet

(one member of group). '

8. Discuss and briefly an-
swer -questions that fol~ .
low in ige -group activity - .

. ‘sheet. - ’

> . ) 9. Look at ads marked #9. ) .

. Read and answer questions <o
on group activity sheet.

‘ 1622ach'stﬁdént take a copy

=

v g SN

*The ads used for this ob- ‘ of "Let's Ask .Others" and
jeetive should be selegted to ggtain responses over- o

- illustrate the definitions on ght. - ’ .

.'the Advertising Definition 11. Summarize ‘"Let'!s Ask -

. '« Cards used in each center. Others" on sheet attached

All ads are cut from maga- . to group -activity packet. .

" zines 4nd newspapers to il- |’ L ,
lustrate .focus -of unit - ‘o . ,

' foo6d or clothing. * , |Hand In A1l Materdials

-+negh to be replaced asgroups . B
. rotate ‘ . . ' . ~

r3
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1

classFoom management . “ e .7
Ce all materials needed for each learning cemter in
a boxﬁor plastic dishpan, clearly labeling the.box and
each item with the letter of the corresponding learn-
ing. center. - Place a bpx in each center. :

~ Ask one member of each group to see that all materials

are returned fo.the box a} the end of each period. ' (As
the groups rotate.the same illustrative materials will
be used four times.) . 3

Ask one member of each group to act as grbup;leadef'to
see that the group, worksheets are filled out and aIl
‘members are encouraged to participate. As the groups

rotate, also rotaté leadership roles so all students °*-

.have an opportunity to acquire leadership skills.

Duplicate the paper supplies for each objective (di=<
rections, worksheets) on separate colors' for easier

* . identification: for example--Objective A on yellow, .-

'Objective B on green, ete.

As the gfbups rotate have fresh ¢onsumaple supplies .
réady to restock each learning cefter. Thege are in-
dicated with -a "+"gon the "Teacher .Guide". -

Provi&ihg a tape.in each learning center of the teach-

' er concepts associated with the, specific objective of
the center will reduce the number of questions from
the- students as they rotate. : ‘

Resaurce.teachers'of older students are frequently '

T’

“willing to tape the.material in the booklets. .

Iheiformgl evaiuation devilce may be read to a jpoor or
- nonreader and the 'responsg&s marked for him/her. T

Individual activities, foP example the letter writing . -
. in Objective 'A, may be comp%eted-in the resource room.

-
-

-
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* TEACHING MODULE =, PART 2 -

. Plan 2

Overview of use of learning centere~e‘

o o s——

(:;s .
L

o

Jective.

R

" TOTAL

.- | -crass

ACTIVITY |

LA
B
' *-
31'

x ’.jl R . -

;?%igure

‘ «~ A group of students is assi
As the activities are completed in-all learning centers, -
the groups report (teach-back) o the total plass a sum-
mary of the activities in each learning center.
students have the opportunity to work on all generaliza-
tions-directly, but have the opportunity to conclude the

‘ generalizations as;¢he students from each center report
(teach-back) to the total class. .This process is repeated
for each objective contained’ in the module. ‘

\ There are four learning centers in the classroom.

. learning centers are devoted to fhe same objective, ‘each

" - center contains specific activities directe to the de-
gelopment,of one generalization assoc withwagzt ob-

»

to each center.

Not all

£

All

%

 TOTAL TLASS

FORMULATION OF
GENERALIZATIONS

SUMMARIZATION-
5 € Pt N Y

Plan'2 flow chart LN

%
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-A total class activity precedes the learning center .
activities for introduction and folloWs at the conclusion
for summarization and formulation of generalizations. All

materials necessary to complete t@—&@ti%é—ties—i:n—&‘—}earn.—.——

ing center are contained in that ‘center. °

Directions for using le arning centers
-During the total group activity at fhe beginning of
the unit the teacher needs to:

1) introduce to the elass the way they will function
, in group learning centers. (Suggested information

- appears p. 186.). 3
*2) divide the class into groups following these cri-
teria: _
a) group size - minimum 3 students , ¥ 2.
: , maximim 5 students -
b) academic ability - heterogeneously grouped .

¢) social compatibility - student preferences
among classmates‘ - . )

3) present a short introduction to -~ -
a) arouse interest in consumer information.

b) introduce teacher concepts associated with ™
Objective -A.

4) assign each group to a specific center to begin
the activities in’'that center.

After the students begin to function as a group in the
learning centers, because the activities are self-directed,
the teacher is free to offer assistance “to any group or in-

"+ dividual as needed. %hen the four groups have completed the
-activities in the individual learning centers, . 1 groups
‘ come together for total class activity as all groups report
\ . — ~ -,

3 B
- > ¥4 $ L3

*For ‘classes containing more than 20 students, duplicate , *
one learning center (or) develop another generalization for
each objectiVe. .
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, Qteach-back) a summary of the aétivities in their learning

centers. The teacher. may guide. the class in summarization
af the conclu310n of the four group reports.
This process 1s repeated for eac du :

.

Guide for learning aenter activities LT

'the teacher introduces to the total class the . teacher con=

cepts for an dbjective, groups complete the activities as-

" sociated with a specific genera izaticn related to the ob~ °

Jective-in thé’learning centersf the total class partici- .
pates in listening to .and giving_reports, the teacher v
guides a. summarization. ot . -

) When the activities have been completed for all four

module objectives, a total class activity is guided‘vy theg‘

,teacher for formulatidn of generalizations and summariza-
tion: A formal evaluatioh device may be administered at = -

this time if.the teacher desires. (An. evaluation device .
for each area, food: and olothing@,is included on pages
189-197.) w Yy .

"
~

On the following pages are preseated a "Teacher Guide,
for Learningiéentergéctivitie@" for each objective in the

- module. . »

In the first column is a complete list of materials

'+ needed, for each learning center. Items’ listed followed by
.a page reference are provide in the section "Student Ma-

terials“ and can be dnplicated by the -teacher fo;\use in
learning centers. A description is -given -of each qf the
remaining items which the teachergwill need o collect.

Some of these items”are specifically designated for foods
or~clothing,‘the advertisements publicptions, labels, etc.,

““can be selected by the teacher to’' contribute to elther area
. chosen, _ .

,5;\
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’ Column two contains a b;EéE aeserlption of. the stu-
dent activities to be accomplished in ,each learning center

and enables the teacher to become qulckly acquainted with

HOSe 80 = 5 oreé

al dets el dllr'ecC ons

for the activities are. provided for the students in the

group direction' packets placed in each center.
‘Teaching Module, Part 3.)

(See

TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES

PLAN 2

) ‘OBJECTIVﬁ A.(food or c¢lothing) The student will be better
able to identify sourtes of consumer information. .

L

Ll )

‘ Materials Needed .in

Learning Centér

Student Activities =~

Learning Center

- Learning Center 1-A

A

1 eepy Groub Directions and

Activities 1-A (pp. 60-62)

A'selection (at least 2/stu-

« dent) of sources of con-
sumer information (either
food/clothing) including:
hang-tags, labels
aging, user pamphlets,
ngwspaper and magazine
ads, articles from news-
. papers and ‘magazines

" 1 copy/student Activity

Sheet A (food p. 68) .
(clothing p.69) T

1 copy Case Study'B - Foods
~ (p. 70) or .

1l copy Case Study B - Clo-

thing (p. 71) -

“A ‘copy "Sources of Consumer
Information C" for each
studen “(p. 72) ¢ :

pack-

The students will locate and
follow Group Directions,
packet and... »

1. BEach take one Activity
Sheet A and select 2
sources of information-- . .
fill in Sheet A according —_
to directions. .

2. As a group read case study

- Sheet B - one person read

“aloud. Following direc-
tions on Sheet B, with.each
member of group contribut-

. ing from the information .
colleeted on sheet ‘A, fill
out ch@rt on B. ,

3. As a group look at the

chart on sheet B and answer

the question in the Group

Activity Sheet. One stu-~

dent write in the answers. ~




~

p

TEACHER GUIDE FOR IEARNING CENTER ACTIVITIES : oo

PLAN.2 ‘

37

ta
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OBJECTIVE A (food or clothing). (continued)

Materials' Needed in -

Student Activities -
" Learning Center

Learning Center

v
. ,q.
.
3

Leafning Qenter é-A
{

1 copy Group Directions and
Activities 2-& (pp. 63-6Y)
a magazine S s

a newspaper ‘ *
*¥Activity Sheet A -1 copy p.73

*Activity Sheet B -1 copy p.73 |

scissors-

2 poster boards

magic markers

paste or .tape

#Activity Sheets A &B may
need to have items fewritten.

to sult specific magazine or
newspaper !

'|%. Bach take one copy of

S8heets marked C. Read
through sheet to be sure
they understand the direc-:
tions. Each wlll take the
sheet and use before class
tomorrow to take a poll on
wconsumer -information.

5. Summarize responses from

Sheet C using the summary
sheet D in the Group Ac-

v, total class following in-
,structions in the Group
/ Activity Sheet.’

H[qnd in A1l Materials

The students will locate and
follow Group Directions -

’ pa0k§t and... :

1. Using magazines and news-
, papers, fill out Activity
Sheets A anf B, working
in small groups within
the learning center.

2. Working as a total group,
discuss and briefly an-
swer questions on Group .
Activity Sheet. One mem-
ber write in answvers.

{3. Mount ‘examples found in #1

on poster board and label
these (one-newspaper: one-
magazine). =

A

tivity Sheet. ' '
16. Plan a report for the




TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES

PLAN 2 ° . :
OBJECTIVE A (food or clothing

(continued)

Materials Needed in

. Student Activitics —

Learning Center

- Learning Center
2-A e '

AN

- e e e e @ e e es -\ - ‘e -

Learning Center 3-A .
' |

1 copy Group Directions and*
Activities 3-A (pp.64-65)

poster -"Where to Get Printed|

Consumer Infqrmétion"
(p. 74)

Selection of consumer publi-
cations from a variety of
gources (see sug§estions
of sources p. 79

'1'copy Activity Sheet C-
© (p. 78)

available bulletin board
space in classroom

Materials for preparing bul-
glet%F board, pins, yarn,
 etel” - . :

-

Learning CGenter 4-A

1 copy Group Directio and -
Activities %-A. (pp.65367)

Poster - "Wherd o Get, Printed |

Consumer Information
(p. 74)

. -

Selection of consumer pub-
lications (see sugges-
tions of sources p. 79)

1follow Group

4. Plan a report for the total-

class including the infor-
mation from # and.illus-
trating -with the postersf

Hand }n All Materials

™ e e e ) S o o e w e @ wf e =

The students will locate and

follow Group Directions

packet and...
1.;S§Egy poster.

2. ‘Examine consumer publica-
tions to see who publishes

each. ~ .
Complete Activity Sheet
C with group,

Plan and make a bulletin «
board with group.

Assist the group in in-
structing classmates
about where to get printed -
consumer information using
bulletin board made by
group.

L

gand in;Aly Materials

students will locate and
Directions

packet and... - : :

1. Study postef.

2. Examine~selection of con-
sumer publications and
lists of publications to
choose one he/she would
like to have. .

1

Na
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" OBJECTIVE .A (food or clothi

TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
' }-(continued)

PLAN 2

r

Materials Needed in

Student Activities =~

Learning Center
h-a v

Poster ="Writing for Informa-
tion"(p: 74)

Copies of sheets used on pos-
ter available on

(pp+ 75-77)
NOTE: Teacher please write in
name and address from your

school's congressiopal dis-
trict.

‘Stationery and envelopes (for

return also)

Other' letter writing supplies K

red percils

small coins for change

cellophane tape

stamps (for return envel-
opes, alsa)

Teacher decide whether stu-~
dents or school will sup- -
ply postage

Learning Center -

> 1

-

3. Write a letter to publisher ,

or to congressman to get
the publication he/she se-
lected using poster.'"Writ-
ing for Information" as a
guide. -

Instruct classmates about
how to get printed con-
sumer information by mail,
using poster.

A Y

Hand in A1l Materials .

TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES

PLAN 2

N

OBJECTIVE B (food or clothing) The student will be better

able to analyze consumer
and reliability.

information for completeness

Learning Center 1-B

1 copy Group Directions and'
Activities 1-B (pp. 92-94%)

1 per student booklet "What
Kind of Information”

(rp- 109-114%) .

L4

1

-

The students will locate and
follow Group Directions
packet .and... .

1. A1l students will read° the’ = -

booklet and/or listen to
' the tape for background in-
formation sneeded to com-

[ 4

plete the other activitles. .

. o, »
K
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES

PLAN 2
OBJECTIVE B (continued)

-
L

Materials Needed in .
Learning Center

Student Activities -
Learniqg Center

1B .

Tape and tape cassette con<
© ‘taining material in booklet
above

Envelope A - containing 8 num-
bered items: a mixture of
biased and unbiased labels,
ads, booklets, -hang-tags,
etc.--and a small envelope
containing answer key

magazines and newspapers
paste or\tgpe
posterboard

magic markers

Learning Center_2-B

1 copy Group Directions angd
Activities 2-B (pp. 94-98)

1 per student -booklet, "What
Kind of Information"~
(pp. 109-114) _

Tape and tape cassekte con-

. taining material in book-
let above

Poster -'How Much informa~
tion" (food p. 115)- ‘
(clothing p. 115)

12. as a group, using envelope

A, students will determine
which items are biased and
vhich are unbiased. They
will answer the questions
on their group activity
sheet.

Group will make s
statements concerning what |
they have learned. '

As a group studen will
£ind examples of biased

and unbiased‘consumer in-
formation. 'They will make -
a poster to use as a basis
for presenting their in-’
formation to the rest of
the class. /

Hand in All Meterials

| The students will locate and
follow Group Directions
packet and...

1. All students will read the
booklet and/or listen to
the tape for background in-
formation needed to com-

. plete the other activities.

2. As a group, students will-
- study the poster. Then
they will sort an envelope
“of ltems into 3 packets--
much, some, little informa-
tiono 4

l*'.

2.

L 1Y
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TEACHER GUIDE
PLAN 2 :
OBJECTIVE B (continued)

EOR LEARNING CENTER ACTIVITIES

> Materials Needed in
- Learning Center

e

Student Activities -

Learning Centgr

av

“Learning Center 3-B (foods)
i =

2= : -
Envelope B containing (5485~.
items: labels, hang-tags, -
ads, packaging to illus-

tra%e.varying’amounts of
information

Magazines and newspapers

-

1 dopy Group Directions and
Activities 34B-Foods
(pp. 98-101) '

1 per student -booklet "What’
Kind of Information"
(Bp. 109-114)

Tape and tape cassette con-

taining material in book-
let above A '

L2

3+ Students.(individually or

* +as a group) will decide on
an item or product’they ¢
might like to buy. Then
they will look for informa--
tion about the item. They
will keep track of the num-

" ber of sources they used

to find out about the
product.

AS a group, the students
Will summarize what they
have learned. -

5. As a group, students will ¢
‘use ‘one item from activity
#3 to plan a way-to teach
what they have ‘learned to
the rest of the class,
afid/or use the poster.

L,

- = m owm w m -

The students will locate and
follow Group Directions
packét and...

1. All students will read the
booklet and/or listen to _
the ‘tape for background in-
formétion needed to com- -
Plete the other activities.

As a group, students will
try the tést as shown in |
the spaghetti ad. After
they have cleaned up, they .
will answer the questions
6n the group activity
sheet.

- e ew e e s

-l
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[BACHER GUIDE FOR LEARNING CENTER ACTIVITIES °

PLAN 2 ) |
OBJECTIVE B (continued) |

-

Materials Needed i
Learning’Center

rd

Student Activitics =~
LearningiCenter i

~3-B(foods) ~ .
*1 spaghetti‘ad (p. 116)

2 strainers L

2 bowls:

2 rubber scrapers

2 jars spaghetti sance

*Huntsy Ragu

*1 apple juice ad (p. 117).

Magazines ahd newspapers
Labels, hang-tags, .etc.

1 copy per student -Informa-
tion Sheet -foods. .
. (p. 107) -

*or any current advertise-
ments available making a
claim or comparison that can
be tested in classroom.

Learning Center 3-B
(clothing) ‘

1 copy Group Directipné and
Activities 3-B-clothing -
~ (p. 102-105)

1 per studedt -booklet "What
Kind of Information" -
(pp. 109-11k) °

Tape and tape cassette con-

taining material in book--

. let above
. 1 copy Bounty Ad (p. 118)

‘it brands”of paper towels (2

sheets each) Bounty &Hy-
Vee, Generation, Gala or
any 3 available.

3. As' a group, students will

" analyze the apple juice ad -

and answer questions on.
the group ‘activity sheet.

%. Individually, students will
look for 2 examples of con-
~sumer information. They -
will look for statements of
facts and decide if they
can judge the statements
to be true.

5. Students will summarize
what they:have learned.

6. As a group, students will
plan a way to teach what
they have learned to the
rest of the class.

Hand in All Materials

The students will l6cate and
follow Group Directions
packet and... .

1. A11 students will read.the

booklet and/or listen to
the tape for background in-
formation needed to com-
plete the activities. .

. As a group, students will
test the paper towels for
absorbency. After they .
have cleaned up Zhey will
énswer‘the'ques%i ns on the

% group activity sheet.. -

- .
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OBJEbTIVE B (continued)

gELgHgR' GUIDE FOR LEARNING CENTER ACTIVITIES

1

L3

Materials Needed in
Learning Center

Student Activities -

3-B (cIothing)
4 coffee “cups
Ineasuring spoons

1 copy per student - Informa-
tion Sheet--clothing
(Pg 107) . ‘

* Magazines, newébapers,
hang-tags, etec.

e R i T T

Learning Center 4-B

’

1 copy Group Directions and
Activities 4-B (p. 105-106)

1 per' student -booklet "What
- Kind of Information
(p. 109-11%) =

Tape and tape cassétte con-
.taining material in book-
let ‘above ‘ :

Illustrations TV ad (one
with script, one without)
food (pp. 119-120) .
clothing (pp. 121-122)

Props from department or
hone . -

m mm e e - am e e e

‘labelsy:

Learning Center

- Individually, students will
lodk for 2 examples of con-
. suger_information. They
will look for statements
of facts and decide if they
can judge the statements to
be true. :

. Students will summarigze
" what they have learned.

. As a group, students will
pPlan a way to teach what
. they have learned to the °
rest of the class.

Hand in A1l Materials

The students will locate and
follow Group Directions
spacket and...

1. Al]l students will read the
booklet and/or listen to:
the tape for background
information needed to com-
plete the other activities.

- As a group, students will"
determine why thé ad is
blased. , They will rewrite
the ad so it is unbiased.

. As a group, the students
will summarize what they
have learned.

- As a group, the students will
present thebiased andun-
biased skits to the class and
explain what they have
learned about biased and
unbiased advertising.

Al

Hand in All Materials

- e m e e w e e e e e e -




‘TEACHER GUIDE FOR EEARNING CENTER ACTIVITIES

PLAN 2
OBJECTIVE B(bontinued)

—

Materials Neefied in
Learning Center

—Stadent ToTivitios =
_Learning Genter

All Learning Centers:

Crossword .-Puzzle (p. 123) -
Cif timéd permits -

-~
<

TEACHER GUIDE FOR. LEARNING CENTER ACTIVITIES

"PLAN 2
OBJECTIVE C (clothing)

> -

Materials Needed in
_ Learning Center .

Student Activities -
"Learning Center

‘ Learning Center 1- C
(clothing)w

1 copy Group Directionsvand
Activities 1-C (clothing

PP. 129-130)
3 booklets -Fabric Labeling
Laws (pp. 149-152)

3 booklets(-Lpok to the Labell

. -+ Cooperative Extension Ser-
vice, ISU Pm 733

tape and tape cassette of ma-
terial in Fabric Labeling
Laws above

a selection of fabric bolt
ends--one marked red X

envelope marked A containing
one each care labels :

(p. 157) =
cellophane tape

. poster sheet and ‘markers

- e A @ e de we s S s e = S we W

The students will locate and
follow .Group Directions °
“packet a.nd...&.__:7 .

1. Read one of the bogklets
., and/or listen to tape.

2. Examine bolt ends and use
information found to com- -/
plete activities in packet
with groups

Make poster showing kinds
of information found on
bolts and what is required
by law. Prepare report
for class.

kN

3.




a __Learning Center
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. TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES.

PLAN 2

- OBJ'ECTIVEC (continued) %

Materials Needed in ~ ¥

. Student Activities < -
Learnigg Center

* Learning Center 2-C
- (clothing)

b

1 copy Group Directions and
Activities 2-C (clothing
PP, 130- 131)
3 booklets -Fabric Labeling
, Lawe (pp..149-152) - . -
3 booklets -Look tq the Label

Cooperative Extenpsion Ser-‘-
vice ISU Pm 733 :

tape and tape cassette of
« material in Fabric Label-
ing -Laws above

* selection of sample garmehts
{?ith sewn-in care labels
NOTE¢ provide garments
with a variety of care la-
bels calling for distinctly
different types of care and
laundering methods. Attach

a letter to each .garment
for identification.)-

- per”student: B=Care Labels
in- Garments (p. 153) . - -

1 per grou Group Tally
Sheet C %p with
directions (p. l )

-, - —

Learning Center 3 C
(clothing) ¢ -

l copy Group Directions-and‘
‘Activitieés 3-C (clothing

p. 132)

3 booklets ~-Fabric Labeling
Laws (np. 149-152)

.

The students will locate and

1follow Greup Directions

packet and...

1. Read one of the reference
booklets and/or listen to
tape. !

Examine sample garments. .
Select two to use in check-:
ing Individual Sheets B -
Care Labels in Garments.

Tally and rank information
from Sheéts (B) into Group
Sheet (C).

Usé results on' Tally Sheet
-(C), discuss results and
answer questions.

Mark-each student on sheet
B as direected. .

Participate with group in
showing classmates where

" care labels are found on
various garments and the
different kinds of care
recommendations they
might give.

5,

.
.

14 -
wz/‘
#

-

=~ 4

Hand in A1l Materials

 w am i\ e M e Sw G e an am ey em

The students will locate and
follow Group Directions
packet and...-

1. Read one of, the‘booklets
and/or listen to tape.

- |2. Play card game "Fibew

Rummy" with grfoup. s




v 1

r—,i |

o}

(3~§:(010th1n8) )
3-booklets - Look to bel

" Learhing Center 4oC

OBJECTIVE C (continued)

ﬁgHER GUIDE FOR LEARNING CENTER ACTIVITIES *

52
"‘v‘.‘

MaterialsINeeded in
-Cent er g

Student Activities -

Learning Center ¢

*Cooperative Extens
vice ISU Pm 733

,tape and tape casseﬁte of . ma-

er-

terial. in booklet Fabric. -

Iabe11g5a$& .

T

;! 1ber Rummy"°
-156) .

(clothing) a
1 copy Group Directlons and
‘Activities 4-C (clothlng

pp. 133-135)

3 booklets -Fabric Labeling
Laws -(pp. 149-152) .

3 booklets ~Look to the Label
Coaperative .Exténsion Ser-~
Vvice ISU Pm-733 ™

‘tape.and tape cassette of md-
terial in booklet Fabric
- Labeling Laws above

one example of each care la-
bel (p.157) individual
mounted on numbered car

envelope A -contaimng one
care label (p.157) for
each member of ﬁlass.

~

3 Begln making enlarged fiber
blend labels to use to
teach classmates.

Show class percentages of
fibers commonly found in
fibers. . N\,

IR

Handé”in ALl Materials -

-—-a- ------- -l e = -

. The students will locate and.

follow Group Directions
packet and...

1. Read one of the booklets
and/or listen to tape.

2. &3. Use,sets of numbereci

. care labels to complete .

- activities wi group,
answering questions and
filling in correct numbers.
Plan and direct game for
entire claks. L

&




9
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’TEAGHER GUIDE FOR LEARNING CENTER ACTIVITIES

OBJECTIVE C (food) The studen}t will be better able to recs
. ognize that the federal laws é
"+ so'the consumer knows what he/she is buying. @

regulate product labeling

Materials Needed in
Learning Center

&

Student Activities -~

Learning Center 1-C (food)

) 1 copy Grqup‘Directions and
X  Activities 1-C (food pp.
¢ 139-140) .

Poster "Information Required
on Food Labels" (p. 158)

Envelope marked #1 contain-
- “-ing food labels (one per -
. student) o

. Sack marked #2 containing
food containefs (one per
student) such-as milk,
yogurt, ‘popy—Pags which
containéd/chips, etec. -

oy

_.Iearni Center 2-C (food)
#
1 copy Group Diréctions and.
@ -Activities 2-C (food pp.
| ., 3 booklets -Nutritign Labels
DR '.‘(p. 159-]:60) . . A
». ., 3 booklets ~Nutrition Labels
) on Food, Cooperative Ex--

tension Servide, ISU; Pm
.. 597 o

1.

e . ay e e wm om

packet and... .
1. Read one of the two book- -

A R1h1-1h3) % ~[

Lear Céntey

The students will locate and
follow Group Dirlections
packet apd....

Study poster
"tion law requires on food
. labels.

Each student find the %

2.

¢ required things on labels

" drawn from, envelope #1
and sack #2. | ,
Share information found:
on labels with group.

IList with group other in-
formation found on labels.

-Plan a t- for class
dramatizing why it is
worthwhile to |takes the,
time to examine food la-
bels, while shapping.

Hand 1n/A11 Ma%ezj{als

v

. . 6
The students will locate and
follow .Group Directions
i

t

lets on nutrition labeling
and/or ‘listen to tape.

Use boxes marked #1 and #2
to compare nutritional in-
formation and 7nswér ques-
tiénszaand dry measuring

o

2.

H

eups visual%ze size of
servings. %, " .
. 0~
LR
. @
L . L3
ST

on informa-

[




o 2.C_(food) o

'TEACHER GUIDE FOR IEARNING CENTER ACTIVITIES

PLAN 2

)

OBJECTIVE C (food) (continued)
"Materials Needed in -

Learning Center

L

Student Activities =
~_Te Center

tape and tape cassette of. -
material in Nutrition ya-
be1S'above‘ o ‘

per student boxes of pud-
ding marked #l, and boxes .
of gelatin marked #2

set dry measuring cups

per student: Kraft Maca-
roni & Cheese dinner boxes
. marked #3, and labels from |}
canned ma{n digh with pu-
trition label marked #%

1 liquid measuring cup .
2 plates /

small bag dried rice or maca=
roni-or Bean

Learning Center 3-C (fcod)

-

1 copy Group Directions and
Activities 3-C (food pp.
143-145) { - =

'3 booklets ~Nutrition La~
. bels (p. 15%:160)

"3 booklets - Nutrition Labels
on Food Cooperatiye Exten-
sion Service, ISU, Pm 597

tape and tassette of mater-
.1al'in booklet Nutrition
Labels above

-1 per student boxes of'pud—
ding marked #1 and boxes
o latin marked #2

1 set dry measuring cups

-

. sy

A B - — — e

r

3. Use boxes marked #3 and

,~,1abels marked #+ to com-

¢* pare nutritional inforna-
tion and answer questions.
Dried foods will be meas-
ured onto plate to show

'« standard se S

Using two Mmooklets plan a.
report to share with class- .
mates information on nu--
tritional labeling.

Show plan to teacher.
§

A
Ty
FR

Hand in A1l Materials

E

°
The students will locate and

follow Group Directions
packet and;.. ’

of ﬁwo(booklets on
lon labeling and/or
1¥sten to tape.

s

2

compare nutritional in-_
ion and answer ques~+
_and dry measuring = - -
cups to visualige size of «
gervings. : .
Use boxes marked #2 and
labels marked #+ to com-
pare nutritional informa-
tion and answer questioms.”
Dried foods will be meas
ured ontqplates to show
standard Wervings.

A}
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gﬁgﬁg‘ IDE FOR LHARNING CENTER ACTIVITIES q
OBJECTIVE C gfoodz (continued) - ’ .
- Materials Neededdin -Student Activities -.
| Learni Center Learning Center  *
?cffooar* Y R

_tape and tape cassette of ma-.

7labels (enough for one per

"1 per student: Kraft” Macaroni
Cheese Dinner boxes :
marked #3 and Jabels, from
canned main dish with nu-
trition, label marked. #+ .-

1 liquid heasuring cup
2 plates .

small bag—dried rice or mac-
aroni .or beans *

Learning Center'#-c;Lfgde

) . N “ . § [

1 copy Group Directions: and
%Hgivities L ¢ (food PP,

l ‘per student ~booklet on
meat inspection (pp.
. 161-162) .

‘-

S

terial in booklet aboye"

labels marked "7% from soup
with meat

labels marked "8" "from ‘soup
, without meat -.

‘'studént) marked "on ~hang-
tags which' you find at--
tached to fresh chicken
(on wing) or reproduction
of one -

Poster paper and markers

OVerhead projector supplies

"|The students will locate and

*

k. Use the Dbooklets and la-
bels and boxes,plan a re- .
port to help rest of class
become familiar with nu-
trition labels.

-~

¢

Hand in All‘Materials

--—-—-—-------—-ﬁ'

follow Group. Directions
packet. and...

1. Read the booklet and/orf
listen to tape. .

.2.,Complete Activity Sheets

"D" and "C" with group-
(in packet).

3. "Make enlarged drawings of -
U.8, inspection circle and
- grade shields.to shows
J classmates.” ' ., .

4. Plan with group how to _
teach class what they .
- learned about meat in-. .
spection. o L

.
- ),
> :
P
‘

L 4

|Hand in A11 Materials




%%ﬁgﬂ%? GUIDE FOR LEARNING CENTER ACTIVITIES

OBJECTIVE D (food or clothing) The student will be better:
able to idéntify how advertising appeals to consumers
“to, sell, products. . -

T “Materjals Needed in —Student Activities =
oL, “Lea Lng Centér | LearqiggﬁCenter
.. - Learning Center’l-D .  [The students will locate and

* foliow Group Directions
. packet and...’

"1 copy Group Directions and |1. He&d the definition cards. .= |

Activities 1-D (pp.169-172) [5 1 o . s <ot or ads , -

1 each Advertising Definition| marked #2 and decide if °

L

S

L Cards toestand in center each 1s mostly factual,
.~ " (pp. 180-182) ' yemotional, dttractive. a: e
.. . %1 set ads marKed # (5.ads Teacher check answers., . .

3. Discuss quéstions on Ac-

. including examples-of each

- emotional, attractive gigigg Sheetl.lig Agswer rod
' =z . factual - numbered on ﬁot- rieftly, us ads marke
o A . tom) - .- ' R

L, Befbre ‘class next day each
1 set (3) ads markeﬁ #9 (each - student 'take poll on sheet
should inelude;a "cents- , Hlet's Ask Others".
off" coupon) : S

1 "Lets Ask Others" sheet for 5. Choose;éne stuaent to phone ‘

rmar inqui
fgg? ‘member of group (p. . :%gﬁt usgegftgougggsfe

NOTE:" Teacher will. Bee& ﬁb 6. Summarige replies to ques- - «

" help one member of group .| E%?nﬁﬁizi'ciziz? SUmmary ~

- call supermarket manager--

. = * Questions contained’in . : et e
- . + .-~ Group Directions (may be’ - ' S
- . after. Schéol) . Hand” in- A11- Materials Lk

. '*The ads used for this oi )
jective should.pe select ¢

: - to illustrate the definitions ' "o Lo 2.
'*hag on the Advertising Definition i '
Lt ‘Cdrds used in<each center. ’ ‘ Se . -

 f All ads are cut from maga- ' :

E -zines anq_newspaper to illus-

- trate food or clothing. .

$ -

) . . \

L 4
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1. % "‘
TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES ¢ ‘
_ OBJECTIVE D (continued) —
terials Needed in Student Activities -

Learning Center - -

-, Learning. Center \ '

mn -t .

Learning Center 2-D

1 copy Group Directions and
“Activities 2-D° (pp.173-174)

3 Advertising Defdinition
“—Cards gfactual. fp. 181)

EN _*1 set 63-4) faotggl ads .
- marked #

1 oster board’
< ' Y colored markers
magazines and newspapers
scissors . ®

i

-

- ¥

*The ads~ used for this ob-
jective should be selected to
11lustrate the- definitions on
¢ the Advertising Definition
Cards- used in-each center.

U« . All ads are cut from maga- . |

zines and newspgper to il1-
lustrate food or clothing.

: Learning Center 3-D

l copy Group’ Directions and
Activities 3-D (ppd75-T77)

3 Advertising Definition
+ Cards -~attractive /
(p. 180

15.

Thé students wjll locate and
follow Group D ections
packet and...

l. Read definition cards -
factual..

2. Look at packet of ads

"+ name kinds of faots--éill .
-in check sheet in activity
packet.

- G ’
Read aloud directions and
£111 out check~sheet #3-in
activity packet. Answer
questions at bottom of

page.

k., %ook at magazinés and news-
papers to select 2 factual
ads. \MaI'k A and. Bu An"' '
dwer questions on the Group
Activity Sheet.

Plan and prepare a faotual
poster Ho advertise a
. school elub bake sale.

6..PTepare 8 report to give
" to the total class.

\
- g

Hand~in All Materials

AT ™ wm w m e @ wm m ® o e -

The students will locate and
follow Group Directions
packet and.... AN

1. Read definition cards -
. attractive

-

60

»

S 4

-
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TEACHER-GUIDE FOR LEARNING CENTER ACTIVITIES

PLAN 2 .
- OBJECTIVE D (continued)

. Materials Needed in

Student Activities -

Learning Center-
.3-D ’

*1 set (3) attractive appeal
ads, marked #1'

2 ads marked A and B (one
black and white, one with
attractive colors)

magazines
scissors-
/

s
¢ 2

&

4

-

*The a8ls used for this ob-
Jjective should be selected.to
illustrate thedefinitions on

, .‘the Advertising Defiinition

- Cards used in each center
All ads are cut from maga~
zines and newspaper to ¥l-
lustrate food or clothing

-Learning Center 4-D.

1 copy Group Directions and

Activities 4-D. (pp.177-179) |

3 Advertising Definition
. 'Cards -emotional (p. 182) -

1 Emotional Advertising
Sheet #2- (p. 18k)

4 -

-pa0ket a-ndc .e t

Legrg;gg:Center )

{

Re%d through activity sheet
#1 (out. loud) Place ads
face down on table,turn
over one at a time each
member telling first thing
noticed. Mdrk immediate
Impression on Activity
Sheet #1. Continue until

all pictures are turned-up.

» Read, discuss, briefly an- .
swWer questions on direction
sheet.

Look at ads A and B, dis-
cuss and answer questions
Ain direction sheet. One

member write brief answersﬁj

Look through magazines to
find two atiractive ads.
Plan report for rest of
. class. This will include °

having all class members
respond to pictures as in
activity #2, marking re~

. -sponses on 51ackboard.

Hand in All Materials

""

The students will 1ocate and
follow Group Direetions '

-

1. 'Read the definition cards
~--emotional,

Jptede sheet #2 £111
blanks. ?

Lgok at the set of- ads
). and answer questions
in the direction sheet.
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g%ﬁ%HgR GUIDE FOR LEARNING CENTER ACTIVITIES

OBJECTIVE D (continued) T~

terials Needed in Student Activities =~
Lsarning Center i ) I_.ea.rning Center

4D

*¥]-'set adg marked #3 lettered {Y. (Using pictures on sheets
A, B,'€ (3 -one having marked X and 0, the group
emot{onal appeal)’ . . will ereate two advertise-

ts on the sheets for
2 sheets marked X and 0 (each men
sheet 8 x11 with a picture | . tBe Product Pi"t‘u'edi one

of a product. pasted on 1t)|  {if Spotional appeal,

Jagazines : 5. Find examples of ads using
o scissors v + * emotional appeals pictured

*Th ds d for thi b on sheet
e ads used for S ob~ «

“Jective should be selected %o 6. g%ajhg gigggt for the rest
illustrate thedefinitions on | * ’

the Advertising Definition - '
Cards used in each center.
A1l ads are cut from news- i
papers and magazines to il- | ;

lustrate food or’ clothing Hand in A1l Materials

b

-~ -~ -
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Tips for classToom management ’ ."

1. Place all materials needed for each learning center in

a small box or plastic dishpan clearly marking the box’

‘ and each item with the "letter and/or number of the cor-
# ———Tresponding learning center. Place eagh box in a learn-
- . ing center. ‘ _— .

2. Resource teachers or older studerits are i"requenﬂ& will-
ing to tape materials from the beoklets.

. 3. The formal evaluation device may be read to a poor-or
nonreader. gnd the response recorded for him/her.

%, Individual activities, for example letter writing in
Objective A, may ‘be completed in the resourcé roqm.

5. For activity 5, learning center 1-D, a phone call by
. . the teacher to the supermarket manager a day preceding
the student call, gives the manager a .chance to pre-
pare dopronriate answers, - '

6. During the introduction to.the module the teacher might
A find it helpful to decide with the olass criteria for
evaluating group reports (teach-back). -

¥

"

-

\ - ’ - A

L3
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. Group Dirgctions and Activities Packets -

55

- PART 3 e

+ TEACHING MODULE

-

Student Materials for Group. Learning Centers:

.

Organized by objectlves"
- BEach a separate color for easier 1dent1flcat10n.

-

*

Qirections for Use e : .

Cut apart on dotted lines
Assemble by
Plan number--upper’ left corner
Learning center letter and/or number--upper right
.corner
Page number-~-~lower might corner- :
Staple into half sheet packets ‘ ‘ :

Booklets -

Cut on dotted lines

Fold on solid line

Assemble followlng page numbers

Staple as needed -
Posters - . o ‘ ,

Plctures are provided as an‘eXampie

Activity Sheets - : .

Use asprovided (or)
Cut apart on dotted lines

Other Materials - . ) , .
‘Follow directionﬁ‘given'on‘iﬂdiyidual.pages o -

8

o

'
' h . LI
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LEARNING CENTER A
PLAN 1

GROUP DIRECTIONS AND ACTIVITIES

ACTIVITY #1: 1IN THE CENTER OF YOUR TABLE ARE EXAMPIES OF
DIFFERENT KINDS OF SOURCES OF CONSUMER. INFORMATTON. EACH
STUDENT TAKE ONE COPY OF ACTIVITY SHEET A. CHOOSE 2 SOURCES.
OF INFORMATION FROM THOSE IN YOUR CENTER. EACH STUDENT FOL-
LOW THE DIRECTIONS ON'TOP OF ACTIVITY\SEQEET A AND FILL OUT
_ONE ' SHEET. -

ACTIVITY #2: AFTER ALL MEMBEES OF YOUR GROUP HAVE FIN-
ISHED SHEET A, HAVE ONE MEMBER OF YOUR GROUP READ ALOUD
' THE CASE STUDY ON SHEET B. FOLLOW THE DIRECTIONS ON SHEET
B, AND-COMPLETE THE ACTIVITY AS A GROUP. HAND. IN ALL COM-"
 PLETED WORKSHEETS TO BE CHECKED BY YOUR TEACHER.




- 4 ~ -

-

ACTIVITY #3:- WITH YOUR GROUP READ THE POSTER IN YOUR. . .-

LEARNING CENTER WHICH SHOWS SOURCES OF PRINTED CONSUMER
INFORMATION. .

”-

"ACTIVITY #: IN YOUR LEARNTNG CENTER YOU WILL FIND A . v
' COLLECTION OF CONSUMER PAMPHLETS, LEAFIETS, AND OTHER v
PUBLICATIONS FROM VARLOUS SOURCES. AS YOU LOOK AT THESE
|\ WITH YOUR GROUP, CHECK TO SEE WHO OFFERS EACH PUBLICATION.
THEN COMPLETE ACTIVITY SHEET "C" AS A GROUP. - HAND IT I
TO YOUR TEACHER TO BE_CHECKED.

ACTIVITY #5: FROM THE COLLECTION OF RUBLICATIONS IE YOUR
LEARNING CENTER, CHOOSE ONE YOU WOULD LIKE TO HAVE TO KEEP
OR TO GIVE TO SOMEONE YOU KNOW * EACH DO ONE OF THE FOL-

-

TOWING: ) L
A. WRITE A LETTER DIRECTLY TO THE COMPANY OR ORGAN-
- IZATIQN ASKING FOR A COPY. —

B. 'WRITE A IETTER TO ONE OF YOUR CONGRESSMEN ASKING

e HIM TO SEND YOU A COPY. IF . PUBLISHED BY THE U.S.
.‘GOVERNMENT .

USE THE POSTER IN YOUR LEARNING CENTER, "WRITING FOR nk
FORMATION", TQ HELP YOU IN WRITING YOUR LETTER. SHOW YOUR =~ |
**  LETTER TO YOUR TEACHER TO BE CHECKED BEFORE IT IS MAILED.ﬂ(fL

Notice whether you must pay a charge for the publicatlon
before making your choic L




* s LEARNING CENTERAl
PLAN 2

GR 7P DIRECTIoﬁB\4§D ACTIVITIES

14

i
-

ACTIVITY #1: 1 THE CENTER OF 'YOUR TABIE ARE EXAMPIES OF
- DIFFERENT KIND¢ OF SOURCES OF CONSUMER INFORMATION. EACH
STUDENT TAﬁf ONE COPY OF ACTIVITY SHEET A. CHOOSE 2
SOYRCES OF VINFORMATION FROM THOSE IN YOUR CENTER.. EACH
. STURENT FOLLOW THE DIRECTIONS ON. TOP OF ACTIVITY SHEET A
** AND FILL OUT ONE SHEET. C - B

Ay

ACTIVITY #2: AFTER ALL MEMBERS OF YOUR GROUP HAVE FINISHED .
SHEET A, HAVE ONE MEMBER OF "YOUR GROUP READ ALOUD THE CASE
STUDY ON SHEET B, FOLLOW THE DIRECTIONS ON SHEET B, AND
;COMPLETE THE ACTIVITY AS A GROUP.

N




. ] ' N . . s -
- e R 61 hd
‘ 2 J( ’ : - cw 3. : - .. 3 j ? - : ! s —l - - ,
- ,’ A S ! =
. .;\.CTIVITY #3:  AS A GROUP LOOK AT THE CHART ON SHEET B AND- .
. ANSWER THE FOLLOWING QUESTIQNS. BE GROUP MEE@ER WRITE . .
DOWN YOUR ANSWERS. Ce e L e

1, FOR YOUR CASE STUDY WHAT SOURCE(S) oF ‘INEOE%T'I ;
' GAVE THE-MQST INFORMATION? '

-
& ‘o -

oz 4 B ‘\\ 4 . . . o . | M o -
, 2; TO,GET ALL THE INFORMATION NEEDED HOULD Y( U NEED 10 .
. * USE MORE THAN ONE SOURCE? - &E NO -0

_ .

- - - !
WHY OR wa%gow? L , : R .
. 7 . . * o S 8 .~ M . e = 3
. - ) ‘ < N . * . . .
- g : - = . _‘Q
= s . -
- - — ' ™
. ( i .
Y
7 . . e q. .
» ‘ L4 §_ A & ? 4 i 3
é‘ - " N «? ’ ‘
—————————————— — e m L e e e m e o em m o o= o e
» .7‘. - ” * . - B F
. o
2 F ~ A"l @ .
. ) . Lk
T »

 ACTIVITY i ONE MEMBER READ ALOWD? TN YOUR. CENTER ‘THERE
.. ARE SHERTS MARKED "C". - EACH MEMBER OF YOUR GROUP TAKE ONE \ -
COPY. BEEom CLASS TOMORROW, EACH PERso‘N ASK THREE PEOPIE
' (ADULTS .AND FRIENDS) WHAT SOURCES OF INFORMATION THEY USE
" “BEFORE MAKING A ‘PURCHASE. - RECORD \ANSWERS ON:: SHEET C. READ
THROUGH SHEET G ‘Nbw: ?o BE.SUR® YOU UNDERSTAND* HOW 10 ‘USE ‘
. IT. IF YOU NEED HELP; ASK YOUR' TEACHER.. BE, SUKE TO- TAKE .
» THIS SHEET WITH U WHEN YOU“LEAVE cmss TODAY. ‘

»

+
P

-




ACTIVITY #5: YOUR‘GROUB WILL HAVE 10 MINUTES AT THE

BEGINNING OF CLASS TOMORROW TO SUMMARIZE THE ANSWERS YOU

RECELVED ON YOUR SHEETS (C)> USE THE FORM (D) ON THE/NEXT - -

PAGE. THEN PLAN A REP.ORT TO SHARE WITH YOUR CLASSMATES. v
INCLUDE. ‘ : -

1. ' WHAT ARE DIFFERENT SOURCES OF consumn INFORMATION
(SHOW AN EXAMPLE OF EACH).

»
-

. j r) ‘ ’ ' )Q}" - ' -- T J
2. 'THE SUMMARY YOU MADE ON FORM D. st T

- - - - , L > ’

\/

. X smmmz% T
5 . | .
NU.MBER OF PEOPLE WHO USED. . :
LABELS T IR

0 .

. Lo 7 :
HANGTAGS Lo o .

.  PACKAGING . - :
-USER PAMPHIETS -
NEWSPAPER ADS \ - s

. MAGAZINE ADS * . oned ., ,

OTHER SOURCES USED: R
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- t *t"’l‘\' ' “ \ . * N
) A‘ga b'-‘ . e s
. ‘qﬁ' 4 ¢ 6
Iy - - »
Y " .
v Ay ©
. \ / b ?O ) » !
CoON o
[ b ““ "' . ) - .
== ’ \ ‘J’ = L 3 ! Ar
4 'A \ » - Ld .
s - ~y L] /
« '
= T4 ES ’ ’ -
A 3¢ » S Y 1 v



LEARNING CENTER A-2
-PLAN 2 ,

QROUP DIRECTIONS AND ACTIVITIES

‘MEMBERS:
’ [Y

3

3 ——
ACTIVITY #1:” "IN YOUR LEARNING CENTER THERE' 1S &t NEWSPAP,ER
AND &' MacAzINE. < BF YOUR- LEASNTNG -cENTER HAS 4 OR MORE/MEN-
BERS,' DIVIDE INTO TWO ‘GROUPS. ONE GROUP WILL USE- HE* NEWS- .
PAPER ONE  GROUP THE "MAGAZINE. IF YOUR LEA.RNING CENTER HAS
.3 OR LESS MEMBERS, WOBK AS ONE'GROUP, FTRST- WITH THE NEWS-
'PAPER, THEN WITH THE.MAGAZINE. TF YOU ARE WORKING WITH THE,
MAGAZINE, YOUR GROUP WILL USE SHEET A, IF You sR®Usine e
NEWSPAPER SHEET B. AFTER YOU HAVE FINISHED FOLLOWING THE'
, L DIRECTIONS ON THESE SHEETS, Yoy WILL WORKALL 'TOGETHER..
" AGATN oN ACTIVITY #2 /

=l

" ACTIVITY f#2: AS A TOTAL GROUP USING. ACTIVITY SHEET B’ AND

A AND YOUR EXAMPLES, DISCUSS AND BRIEFLY ANSWER THE .FQLLOW-.

fNG QUESTIONS. H.AVE ONE MEMBER WRITE YOUR ANSWERS. C
o 1 DO BOTH OF THESE SOURCES.GIVE CONSUMER INFORMATION?

ES(}Q"R\E) INFGRMATION AB@ﬁT mmo BUY 1
PRODUCT" =

3¢ MLICI)CH gIVEs You MORE GENERAL INFORMATION ABOUT FOGD OR
", €LOTHI S

"+ WHEN WOUID THE MAGAZINE BE MOST HELPFUL?

/

‘ 5 WHEN WOUI.D THE NEWSPAPER ZBE’ MOST HELPFUL?
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ACTIVITY' #3¢ USING "SOME OF THE E,X.AMPLES ¥0U HAVE CUT ouT,
MOUNT THESE ON TWO POSTERS TO SHOW THE KINDS OF CONSUMER .
INFORMATION YOU FIND IN MAGAZINES AND NEWSPAPERS. USE
MARKERS TO EABEL YOUR EXAMPIES. PLAN A REPORT A.ND HOW YOU

‘WILL PRESENT IT FOR THE REST OF YOUR CLASS. TUSE YOUR

"POSTERS TO ILLUSTRATE, . INCLUDE THE FOLLOWING:

1. E}CPLAIN DIFFERENT KINDS OF CONSUMER INFOR.MATION You
FIND IN MAGAZINES AND NEWSPAFERS. .-" .

2. DISCUSS THE QUESTTONS You ANSWERED IN #2--GIVING YOUR
- ANSWERS.

YOU WILL HAVE 5-7 MINUTES FOR gOUR REPORT.
~ TURN fIN YOUR WORKSHEETS TO YOUR TEACHER

‘---'--------nn----—n,-—--ng--n--~

. PLAN 2
GROUP DIREUTIONS AND ACTIVITIES

n

* A\\, . LEARNING, CENTER A-3 -

v . ¢
~ v 4

N . ’ a
\ ; b
e o ; } — —— 4

. LA

b

. THFORMATION. .

ACTIVITY #1. WITH YOUR GROUP READ' THE, POSTER AN YOUR
LEARNING CENTER WHICH SHOWS SOURCES OF PRINTED CONSUMER

’ - s P
~

¥

ACTIVITY #2 "IN YOUR LEARNING CENTER YOU WILL FIND AT COL-—

.LECTION OF CONSUMER PAMPHLETS LEAFLETS AND OTHER PUBLIC&J

TIONS FROM VARIOUS SOURCES. AS YOU LOOK AT THESE WITH YOUR
GROUP CHECK TO SEE WHO OFFERS EACH FUBLICATION THEN COM~ -

-.,PLETE ACPIVITY SHEET c\gs A GROUP. : ,A‘ Lo, L

_‘! . * ‘,{
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2 - : R a3
ACTIVITY #3: WITH YOUR QROUP MAKE A BULLETIN BOARD T0 SHOW
-YOUR CLASSMATES: K

1. SOME OF THE TYRES OF SOURCES FROM WHICH THEY MAY*GET ’
CONSUMER PUBLIC I0NsS,

2. gOME OF THE KINDS OF P.RINTED MATERIALS THESE SOURCES ».

IN' THE CENTER OF A 'BULEETIN BOARD IN YOUR CLASSROOM, MO
THE POST}%R MIED ON SOURGES OF PRINTED CONSUMER IN-
FORMATION. SELECT SOME OF THE MOST INTERESTING; AND READABLE
PAMPHIETS AND-BOOKLETS FROM TIE COLLECTION IN YOUR CENTER & . '
RLACE EACH ON THE BULIETIN BOARD BESIDE ITS PICTURED SOURCE, o
USE PIECES OF YARN,(OR SOMETHING SIMILAR) T0 CONNECT BACH- < . )
PAMPHIET TO ITS SOURCE. . MAKE A TITIE FOR BOARD AND .-~ .

¢ MAKE SUBTITLES NAMING THE GROUP THAT PUB EACH BOOK~ ST

.ACTIVITY #’+ PLAN A REPORT FOR YOUR CLASS TO EXPLAIN .
DIFFEREN‘I‘ SOURCES OF INFORMATION, AND THE. TYPES OF INFOR-
'.MATION AND PRINTED MATERIALS TI-IESE SOURC@ -

- . /
. s " \
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.
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.5 ' ‘ LEARNING CENTER A-l ,
TN PLAN 2 , -\
T &ROTP DIRECTIONS AND ACTIVITIES
= . MEMBERS |
. ' ? - ‘

)

\

-Aca:;vmx #1: . WITH YOUR GROUP STUDY THE POSTER IN YOUR
LEARNING CENTER WHICH snows SOURCES OF PRINTED CONSUMER
I}IE‘ORMATION. o , ( :
‘\ . ‘ w - . ) - N . . 0
ACTIVITY#Z LOOK AT THE PUBLICATIONS AND THE LISTS OF
PUBEICATIONS FRA}Y VARIOUS.SOURCES IN YOUR LEARNING CENTER.

NOTICE WHICH MATERIALS ARE FREE AND VHICH ARE AVAILABIE ST
FOR A CHARGE- 74 . . . 3 ’

ACTIVITY #3: EACH GROUP MEMBER CHOOSE ‘A PUBLiCATION You
WOULD LIKE TO HAVE TO KEEP OR TO GIVE 70 somom YOU KNOW. -
THEN DO ONE OF THE FOLLOWING: . N

+

1. WRITE ‘A IETTER DIRECTLY TO THE COMPANY 'OR ORGANIZATION
ASKING FOR A COPY. .

2: WRITE A LETTERE%O ONE OF YOUR CONGRESSMEN ASKING HIM-
. T0 SEND YOU A COPY IF..A U.S. _GOVERNMENT PUBLICATION. ’

_ 'USE 'THE POSTER IN YOUR LEARNING CENTER, "WRITING' FOR' INFOR- - P
. . MATION" TO HELP YOU IN WRITING YOUR LETTER., ﬁHOW YOUR
' o LETTER TO YOUR TEACHER TO BE CHECKED BEFORE IT.IS MAILED.

S o E
. * A - *

3 ‘ ,/

- \

- . R

. . ..
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v p [ o4 . — - ‘
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’ ’, .
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ACTIVITY #4+: PLAN HOW YOU WILL TEACH YOUR CLASSMMES HOw
- THEY .CAN GET PRINTED CONSUMER MATERTALS BY MATL. YOU .
WILL HAVE 7 MINUTES LATER IN°THE CLASS PERTOD IN WHICH =

TO REPORT TO THE CLASS. USE THE POSTER TO HELP YOU 'PRE-
PARE. YOUR REPORT. THEN HAVE EACH MEMBER OF +YOUR GROUP °

SHOW THE CLASS WHAT HE ORDERED (IF YOU HAVE A SAMPIE ‘?’ R 3
. COPY) AND TELL WHERE HE/SI-IE‘. WROTE TO GET IT.
7, - -
I
L »
] 4 = »
- — ) ’3 :
___________________ ‘.f - - - = P ‘_ - - »
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A , 8 o
Tr ; N M -
. - ACTIVITY §HEET A -'FOOD  , - 4 :
: KINDS OF souncEs OF INFORMATION YOU CHOSE: o ;
- 1. £ ? v s Yo ) )
| . . 3, o v
: —
. IN THE TWO COLUMN BELOW CHECK (X) THE TNFORMATION THAT YOU-
FIND ON EACH:OF YOUR SOURCES. R .
SOURCE 1  SQURCE 2
PRODUCT NAME . T . @
2 PRODUCT VARIETY OR STYIE = -
‘ .- o COOKING INSTRUCTIONS o S g
¥ . INGREDIENTS® - ' : , )
. '+ . VWEIGHT OR VOLBME . | ' '
. .~ SERVING IDEAS— . C ' E
' PICTURE OF FRODUCT e . LN
EXPIRATION DATE - . N\ N ,
NUTRITION INFORMATLON"- o
. PRICE - - SR ¥ oo “
.+ ' . WHERE'TO BUY - . | ’
, " - DLL:D'\QJ: DERVINGS e i ‘ - . : . '
. NUMBER OF SERVINGS I T _
NAME OF MANUFACTURER ' h o '
ADDRESS OF MANUFACTURER‘ ,
. OTHER INFORMATION: LIST BELow," - ' :
' ‘ . e 5 : RN
‘ ' ‘e * ot R /




- .‘ $ . i -~
e ’ ‘ J ¥ T ’ — ) R ’ * . 69 — -
- 7.0 ACTIVITY SHEET A - CLOTEING -
KIIDS ‘OF §OURCES OF INFORMATION YOU CHOSE: .. .- o
1. . . / : . 4 ) . R i”,_ »-*1'._;\, o
P 2'__‘4 " " 3 \ - . .

o AIN THE TWO COLUMNS BELOW CHECK (X) THE INFORMATION THAT YOU
FIND' ON EACH OF YOUR SOURCES.

: e . . . SOURCE " SOURCE 2
. [T - oo L
PRODUCT NAME L L
- FIBER CONTENT.QF FABRIC A bt — 7

CARE INSTRUCTIONS .. o
INSTRUCTIONS FOR USE OR WEARING - - '
WEIGHT OF FABRIC.

: PICTURE OF PRODUCT - - . T .

SPECTAL FEATURES OR FABRIC FINISH | T A
PRICE - e ’ .o .
WHERE TO BUY . L ‘ _

, 'COLOR - . . - ‘ -

, SIZE | - - o ) )
NAME OF, MANUFACTURER | - ' o ’
ADDRESS OF MANUFACTURER e <l
'QUHER INFORMATION: LIST BELOW . o | ,
, n Lt --‘A
. * >
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-~ —-PRODUCT NAME= = = = = — = = =

'NUTRITION INFORMATION - - = = [ >

. NAME OF MANUFACTURER- - ‘< - -

70

GROUP MEMBERS:

- A

¥

. . ACTIVITY SHEET B - FOOD
'CASE STUDY: ’

¢

" BILL HAS DECIDED TO GIVE A VICTORY PARTY FOR THE FOOTBALL

TEAM AND WANTS TO SERVE HAMBURGERS AND POTATO CHIPS. HE
WANTS TO SPEND WISELY AND STILL SERVE GOOD FOOD. . WHERE.
CAN BILL FIND INFORMATION TO HELP HIM BUY HAMBURGERS AND
CHIPS? ’

DOWN THE LEFT SIDE,OF THIS SHEET ARE LISTED SOME TYPES OF
INEORMATION THAT WOULD HELP BILL. ACROSS THE TOP OF THE
SHEET ARE .LISTED SOURCES OF INFORMATION. HAVE ONE.MEMBER

OF YOUR GROUP CHECK (X) THE KINDS OF INFORMATION EACH GROUP

MEMBER FOUND ON THE SOURCES USED FOR’ ACTIVITY A. (TWO
GROUP MEMBERS MAY HAVE USED THE SAME KIND OF SOURCES.)

L}

PAMPHIETS
MAGAZINE
ADS
MAGAZTINE
ARTICLES

LABELS
| HANG -
TAGS
‘| USER

'PACKAGINGS

PRODUCT" VARIETY' OR STYLE- - -

COOKING INSTRUCTIONS- - - - -

. NEWSPAPER
\ﬁ\t ADS

e
o

INGREDIENTS - - = - - - ~ - &

WEIGHT OR VOLUME- - - - - - - [

SERVING IDEAS = - = = = - - -

PICTURE OF PRODUCT- - - - — - [ =

EXPIRATION DATE - - = = - - -

FRICE r ~ = =~ = = - - - PR

WHERE TO BUY- - - - - o . ‘ . ' -

SIZE OF SERVINGS- - - - - - -

b

NUMBER OF SERVINGS- - - - - - A®

ADDRESS OF MANUFACTURER - - -




" - . . 5

v ACTIVITY SHEET B - CLOTHING

CASE STUDY: -

. JANE WANTS TO BUY A NEW PAIR 'OF JEANS WITH MONEY SHE RE-
* CEIVED FOR HER BIRTHDAY. SHE HOPES TO FIND A PAIR SHE LIKES
THAT ARE EASY.TO TAKE CARE s AND WILL WEAR A LONG TIME.
WHERE CAN SHE GET INFORMATIQN TO HELP HER GET A GOOD BUY
ON JEANS? ' .

DOWN THE LEFT SIDE OF THIS SHEET ARE LISTED SOME TYPES OF
INFORMATION THAT WOULD HELP JANE CHOOSE A PAIR OF.JEANS..
ACROSS THE TOP OF THE SHEET ARE LISTED SOURCES OF INFORMA- -
TION. HAVE'ONE MEMBER OF YOUR GROUP CHECK (X) THE KINDS OF
- . INFORMATION EACH GROUP MEMBER FOUND ON THE SOURCES USED FOR
ACTIVITY A. (TWO GROUP MEMBERS MAY HAVE USED THE SAME KIND

OF SOURCES,) .
" 2| lanlg |2
fﬂ % Efﬂ [nURE R
e ! ES 50 o *
‘ - R &;g P bt |2 §
_ 3 |35|25|58(25(25| 2
PRODUCT FAE = = = = = = = — —

' FIBER CONTENT OF FABRIC- - - '
. CARE INSTRUCTIONS- - - - - - '
INSTRUCTIONS FOR USE OR WEARING , ,

+ WEIGHT OF EABRIC - - - - = - ' : -
PICTPRE OF PRODUCT - - = - -

. SPECLAL FEATURES OR FABRIC 1 -
FINISH - - = = - = =~ 2 - - | -

NAME OF MANUFACTURER - - - -
ADDRESS OF MANUFACTURER- - -

IS
.

~F
<)
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NAME
. SOURCES OF CONSTMER INFORﬁATION -C

"A. READ ALOUD THE SOURGES LIQTED THEN ASK--*
.. "WHAT SOURCE OF INFORMATION WOULD YOU TUSE TO OBTAIN

P . ’INFORMATION BEFORE DECIDING TO BUY A PRODUCT?" .
: SOURCES ___ ' - PERSONS ASKED
- . g - ,NOO l yNQo 2 __)’g‘ NOo 3
' LABELS
. BANGTAGE = T T

‘. PACKAGING

MAGAZINE ADS 7

ARTICIES IN S ° T
MAGAZINES OR : , .
NEWSPAPERS | : e

.
A

DID THE PEOPLE YOU TAIKED TO SUGGEST OTHER SOURCES ~0}2,1331.:
FORMATION? LIST THEM BELOW. L

-

Ve

S . *Each person may want to list more than one 's‘qur\ce.,'

. 4
-

- . ~ . ¥

E S




.. ’ 73

P ACTIV'ITY SHEET A' - MAGAZINE -

DIRECTIONS: AS A GROUP LOOK THROUGH THE MAGAZINE AND SEE
IF YOU CAN FIND AN EXAMPLE, OF EACH OF THE FOLLOWING.*
CUT IT OUTANDMARKTHENUMBERONTHEEXMIPLE
" '+, 1. A NEW PRODUCT(S)--ARTICLE OR ADVERTI SEMENT .
2. AN-AD WITH A COUPON . _ .
3. AN ARTICIE ABOUT FOOD OR CLOTHING ' ‘
%. AN AD SHOWING NEW CLGEHING STYIES,
5. A NEW RECIPE  _
6. TWO EXAMPLES OF ADS OR ARTICIES THAT GIVE HELRFUL
CONSUMER INFORMATION YOU MIGHT USE. . _

*YOU MAY NOT FIND ALL OF THESE.

IF YOU CAN FIND AN EXAMPIE OF BACH- OF THE FOLLOWIN * CUT , C &
IT OUT AND MARK THE NUMBER ON THE EXAMPLE.
+. IF YOU WANTED TO BUY SOME FISH--WHERE COULD YOU %02
A FABRIC SALE

. " & RESTAURANT HAVING A SPECIAL SALE
ENTERTAINMENT AVAILABIE

AN INFORMATIVE ARTICLE ABOUT FOOD OR CLOTHING

TWO EXAMPLES OF- ADS QR ARTICLES TH.AT GIVE HELP »L CON- .
SUMER INFORMATION YOU MIGHT USE.

) . : '
o '*Yo'tr/ MAY NOT FIND ALL OF T'HESE‘Q
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. WHERE 70 GET CONSU&E
.- PUBI.ICATIONS o

_ =8 “ Extensio
= jowa Sma Umvemty .
. s . E‘s S Sy Aboporty N . -
< s - SERVICE | ~ Gcmemmmt
4 “Government . = . Agencies- State,
Agencies-Federal County, or Local
4 ’ 1 ’
Pl
Product Testing
rl ~

_ -.ana Profesuonxl
L ]
. Organiza
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- CHECK . YOUR IETTER *© - ' : v "

. - e ey [ . = . - . 2, -

- Tl - = < . -~ . z
: - 4 - ~ Ca 3 i . M )
& . .. -
- *

-

BESUREYOUHAVE . . e
© . - A . TOLD WHO YOUA.RE OR wﬁy YOU WANTTHEMATERIAL '

"'B) /STATED CIEARLY. AND COMPIETELY- WHICH PUBLICATION: | .
]sgguowmm AD TNCLUDED THE ORDER NUHEER [F THERE - :
- . > . w) & . Al

... .C) EXPRESSED YOUR TI-IANKS FOR THE SERVICE PROVIDED o
t © .D) ENCLOSED: <¢ g y o

- S . 1)/ PAYMENT, IF IT S REQUIRED (WRAP OR'TAFE - e
' T -7 . COINe),’ o

‘ o B 2) A SEIF-ADDRE§SED AND. STAMPED RETURN ENV’ELOPE T

E) * ADDRESSED AN ENVELOPE IN WHICH. TO MATL YQUR - o
© ° LETTER AND WRITTEN "HAND CANCEL" IN. LARGE PRINT

e ON THE ENVELOPE IF ¥OU HAVE, ENCLOSED.COTNS.  §

. . -
o . 4 N e v 4
“ . - . » N .

. &+ 7 HAMES AND ADDRESSED-OF. YOUR CONGRESSMEN
. o~ B T T G N i e .

~
£

- -
o
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,  (COMPANY NAMF) : e il
o {CITY, STATE, ZIP CODE) -, o Co -
th o »” . . =, ST -
, P , » \ * . . J‘ ’ ~ M . R . »

mmmmm
s zI AM IEARNING -ABOUT SOURCES. oF' CONSUMER INFORMATION \l,
S IN MEE%HOMEMAKING CLASS., I WOULD LIKE TO HAVE & COPY OF . B
. YOUR%00KIET, . _ (TITIE) - . .

ORDEﬁNUMBER v T .,WCHYDUOFEERFREEOF“‘ /
CHARGE, (OR WHICH YOU OFFER FOR A CHARGE OF : o g T

L LD A ENCLOSIH(:/A SELF-ADDR@SSED STAMPED RETURN o s
6 . : ENVELOPE AND —¢ IN COIN. LY e i‘j::

.
N, N . ,' Lo
, - P .

' v I WILL BE LOOKI-NG FORWARD TO REC"EIVING THIS BOOKLET
\ . s

OW TO MY CLASS-. .
A, . } ) * A . ‘- ’A * Ty ,

A " e, stNemRELY,  ny T . oL

* ’
v . . . ' —
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-~ . ' v-.. ’ - gs' va 3 . - ‘ ‘, .
’ * . SAMPIE' IETTER TO A CONGRESSMAN ‘' - :
) R LYOUR SCHOOL) - ‘
", Fl LYOUR CITY).E(STATEL (ZIP)
. - APRIL-____ , 1977 ..« ‘
4 h / . ’ v ) . B ®
T o ’ -' . ,o, * i .
. ., ) ' ” d -(, 1 . .
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' U.S. REPRESENTATIVE "A(?NAME) ERRE v
Ve L . , . -

7. HOUSE “OFFICE(BUILDING . - .~ . " * | SRR

WASHINGTON D.C. 20515 ' A

1? .. (TITIE OF’ PAMPHIET)

.\_/m . b

,.-»-—w —— [ U
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I AM LEARNING ABOUT SOURCES OF CONSUMER ;NFORMATION i ¢,

" I'N MY HOMEMAKING GLASS. I WOUID LIKE TO GET A COPY OF o s
, ORDER NUMBER . = . e

o WHICH IS AVAILABLE, FREE OF CHARGE -~ ~ = - '
(OR WHICH IS AVATLABLE FOR : ¢) FROM (NAME T |
’ COULY “¥oU PLEASEFEAVE THIS IRV (R

v ‘A X N
B A ] »

T

’

T
4

.b"

‘ .I NCLOSING A SELF-ADDRESSED STAMPE]j RETURN
¢ TN COIN, S e -

tfm -YOU VERY MUCH FOR YOUR HELP. ’.

. - R ~ ’ F . . . . ,
’ a . b - . ‘ .
L . .gINCERELY . ' %. -
. - - . ‘. R - ’:- '
3 . L A . .
. “ 4 » R . N : 3"!
. . * * b * \
- * L {
* YOUR NAME N :
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4 .. - B " .-. . I . . : \ : e }
) R R BN CTIVITY’SHEET'“C" ‘\ U -V .  *
. COLUMN I LISTS TYPES OF SOURCES OF PR{NTED CONSUME —
‘. .- IBRIALS.’ FIND PUBLICATIONS OFFERED BY A-PARTICULAR - -

.- PANY, DEPARTMENT OR GROUP OF EACH TYPE.OF SOURCE AND WRITE -
"IN TEE INFORMATION ASKED FQR’ JINeCOLUMN II.. YOUR GROUP MAY

WANE TO OOSE A SECBETA.RY TO WRITE YOUR ANSWERS IN COLUMN J
T © Colum II--Publ:Lcat:Lon You = |
E Column I--Type oi‘ Source . FounJ‘Lo'm This Source
-~ . .7 "Extension Service ,of Towa -1 K .
/. i © State Unlvers:L“v.,and U.s. . (t:Ltle of publlcatloﬁ p
R “ Department of grlcultur_e 7 2. ) :
) e _ e 2 (t:Ltle of publlcatlon) )
L~ U.5. Government A ) a
- ' coo v oo ‘ (t:Ltle *pgﬂﬂ?icatlonf 5
. : ) . . ; § "' " )
L Lo L, . (governmn artment
e I . produc:mg iy - I
o ' State, County, or Local .1, _ S
o0 Government . o (tit'lel of publa.ca’tion) .
S . s o B S '(Fgovernment department
Y - , T produc‘.Lng‘ :Lt) : .
; “Private Bus:messes or R R .
L e Companles ’ , ) (t:Ltle of publicatiorﬁ‘ PERY TR
"y 1 ’ L, BN -: - . . (company nidme and address) R §
B 4 Trade Assocn.&tion or a o 1. ‘ '
™. .- -Business or Professlonal . (tltle of publlcatlon)
IR % Organizatlon E Ce , i ,
L , o »  {name of assoéi@t;on or or-. .
% o I A ’ gamzatlon pl'oduc:Lng it) ) -
%f Nonproflt Product Testlng T
P8 ) Organlzatlons . A (na;pe' of-publica‘l;,ion) . .
! T l ' ’ ‘ . . "‘:‘ K"%‘ s
<t - ' . - .
J T . A .. (name of ‘ublishlng organi- :

e T &"\' ‘ zation)
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A SR . ACTIVITY SHEET "C" - * ' ¢ - 0 :‘\‘ .
"~ R FOR TEACHERS - ON.THLS SHEET. YOU WILL FIND -SPBEGIFIC EX- , .« \
© % AMPIES OF SOURCES. OF.PRINTED CONSUMER INFPORMATION.  FQR™ . ' ¢

OBJECTIVE A YOU WILL NEED TO FROVIDE ONE EXAMPLE .(
MORE) -FROM EACH SOURCE. . .- . .

t ‘ ’ ' ¢ £- s _.r..," o a.;_ . *
TYPE OF. SOURCE : : j.m s o e

.

. R . . P M "\

Extension Service of Iowa Statd University and U.S. Depart- .
_meht of Agriculture ‘ L ' T o ‘
(or Agricultural Reség{gb-Stations)’, ¥ e
U.S.'Government- L : A A,'._fl . . .

(Dept. of H.E.W,, Children's Bureau publicatitns,
: Federal Trade Commission, Office of Economic Oppor-~
- tuhity, Food and Drug Administratiom, Office of
. Public Affairs). o ' v

Y e

A
ol . Kl

*" . . State, County, or Local-Government ¢ * T

(State or ngnty Health Department, Dept. of.Spcial.
. .Services, Mehtal Health Clinics)., '’
. o8

. e
. ’ -
rd

.+« 'Private Businesses or- Companies

' ‘- (J.C. Penney Co., Sears Ro®buckj Scholastic Magaziné. e . .
publicatiens (particularly Co-E& paperbacks), Pr%ftg%-\ | Py
i T -

&' Gamble, Power Company that serves your area - L
) Household Findpce Corp.,Maytag Go. (Newton),; Avon . RS
o ... - -Co., any pattern gompanles, of manufacturers of sewing B
RPN & notions or fabrics, ,VanHeusen Shirt Co., Sperry & > )
~ S Hutchinson Co.) . : L v o
T e £ . L T \
. . A Trade Association or-.a Businesss or Professi¥onal Organi- 1
zation - , e, . RN T . VAN

* (Ampfican Medicdl Asesc.,-Bar Association, Better
. "™ Bufiness Bureau, Ins. Into. Institute; Amer. Dairy
. As8oc., American Dental Assoc., Ihternational

A FaBir¥eare Institute, National dssoc. of Home Builders, - |,
. ILGWU, Jational Institute of Real Estate Brokers, = ' ..
.. NationaMNJookware Manufacturers-Assoc.)’ L . .

Y . i . , ‘.. - .
- Nonprofit Product Testing Organizations .

Consumer! s Uniori, Publ. of COHShmér's Reports, . SRR
- ° .7 . ConSumer's Research, Inc., Publishér of .Consumer _ -
o ‘ Bulletin) ' ' - : , - .
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i ACTIVITY #1.. - IN YOUR IEARNING CENTER YO WILL FIND: A
- BOOKLET "WHAT KIND OF INFOBMATION?“ THE INFORMATION IN

\ 1 -: . _ ¥ L }
™ * 8 ’
’ 7 ' _82 “ * v
T * . IEARNING C'ENTERB
i » . ? d . . . * PLAN 1" -
, _ 'GRGUP DIRECTIONS AND ACTIVITIES .
® , L : .“ : S

YN

o~

‘ 'THE BOOKIET WILL HELP YOU DO THE REST OF THE ACTIVITIES.

m%EAcm HAS A TAPE WHICH- SOME* OF YOU MAY USE AS YOU .

FQLLOW ALONG IN YOUR: BOOKLET. . WHEN EACH MEMBER OF YOUR

GROUP_H;A:S FI.NISHEﬁ READING ~YOU MAY C—O ON TO- ACTIVITY 2.

A
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) A AS A GROUP, LOOK ,AT THE GOLLECTION or CONSUMER INF@RMA-

.. TION IN ENVELOPE 4. DISCUSS EACH ITEM WiTH YOUR GROUP
AND DECIDE WHICH ONES CONTATN BIASED INFORMATION AND -

. WHICH OMES- CONTAIN UNBIASED INFORMATION.. | WRITE THEIR
* NUMBERS IN THE CT*COLUMN. o )

.. B. IN THE ENVELOPE YOI{\}@UND A SMALI.Ej, ENVELOPE MA.RK.‘ED : .
‘ HDE‘ NOT OPEN YET!" YOUR GROUP MAY OFEN'IT NOW AND PR

CHECK® YOUR ANSWERS. TP YOU) DISAGREE WITH THE ANSWER
KEY, FEVIEW THE INFORMATION,TN THE BOOKIET. IF YOU
. STILL DISAEREE, JK WITH YOUR TEACEER. ’
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‘2 ¥

N [N . i N ‘\

s




~

- - L. LS .
C. BELOW ARE 2 LISTS OF POSSIBLE PLACES, OR souné‘ﬁs - ‘

" WHERE CONSUMERS GET INFORMATION--ONE IS MARKED BIASED .7
AND ONE IS MARKED UNBIASED. USE THE' SAME ITEMS IN - - ° :
ENVELOPE A: IN THE BIASED COLUMN PUT AN X BY THE ' - -

7 " SOURCES IN\YOUR ENVELOPE WHICH CONTAINED SOME.BIASED .
§ °  INFORMATTONY IN THE UNBIASED COLUMN PUT AN O BY THE . ’
. SOURCES WHICH CONTAINED UNBIASED INFORMATION. NOTE: .
SOMESOURCES MAY BE MARKED IN MORE THAN ONE COLUMN.~ L

-
>
r
L] et
* *
-
-

t
wat *

.. BIASER— - - NBIASED: C v -y
_ ____IABELS . © . __LABELS . . . "¢
e B mmmism TT 77T Ll ADVERTISING ST T T T
. ' ___PACKAGING'OR BOXES ~ . ____PACKAGING OR BOXES .
__PAMPHIETS OR BOOKLETS ‘ PAMPHLETS OR Bomms .
HANGTAGS . -, - - __ HANGTAGS T \
__ Ul e temcm ae e o T _' - e ,_::.. m_iem _me . _ *‘—H P P —
1 v . ~‘. ¢ ,‘-‘ . ) ) o .- " . ) N . . “ B_‘ .. T
+© ACTIVITY #3: .~ )

A. AS A-GROUP, STUDY THE, POSTER CONTAINING LABELS HANG- .
. T4eS, ADVERTT SING AND/OR PACKAGING IN YOUR WARNTNG . L -
| ‘CENTER. . NOTICE THAT, SOME [TEMS GIVE ¥0U NUCH TNFORMAL "
o, TION, AND SOME GIVE YOU VERN LITTLE INFORMATION.~ SOME . =
qmohmnon I$ HELPFUL TO ‘TEE_CONSUMER AND.SOME IS -NOT.
. .WHICE ITEM CONTAINS THE MOST INFORMATION? - & B_'C  ; -
‘2 WeTcr' PTEM CONTAINS THE LEAST INFORMATION?_A_B_C
... 3. WHICE ITEN ATTRACTED YOUR UR' ATTENTTON FIRST? :A_B_C:

, «
: : u ot
.




W Ber 8 GROUP 100K AT THE. ITEMS IN ENVELOPE'B. ' SORT.
' THEM ACCORDING TORHOW MUCH USEFUL INFORMATION THEY™
© 7 M .GIVE,A CONSUMER--MUCH, SOME, VERY'LITTIE. PUT THR :
., LTSNS IN TH CORRECE POCKETS AT.THE BoTTOM OF TEE ' - [
- ISISPLAY. CY y e

! ' . 1. mw SOURCES CONTAINED MUGH'20R SOME INFORMATTION? .
S CEECK(X)THETTEM&( WERE IN YOUR®. . - ‘

L < 'BNVELOFE \ St .
. . LABELS : e L . ErLw
\ ___AD\CERTISING I Lo S
~—___PACKAGING OR_BOXES LT AN Y
_:-_PAMPHIE?S OR BOOKLETS . U w R L

PR N 13 ° {—

—._HANGTAGS | .. o

. .
: . ® ¥

. . - : - u
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. . .-
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S “ 2. WHAT sounczs CONTATNED VERY LITTIE INFORMATION? L)
‘ . CHECK (X) THE ITEMS (IF THEY WERE IN YOUR - . ,
, S » ENVELOPE) .- o~ _ .

P

L . - LABEIS g
- N ) . 3 o . = ,‘ E "
' o ADYERTT STNG, ‘ . R o

. , PACKAGING. OR ‘BOXES - ..
et PAMPHﬁETS OR BOOKLETS  ~ . , = & -

A <
, HANGTAGS
& - v ¢ - = H ‘
s - .
-
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' 4 U ° . ’ . *
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ACTLVITY #?+ FOOD - ;
hg_‘
" SAUCES.

AS A, GROUP, 'LOOK AT THE ADVERTI%NG ON SPAGHETTI

ADVERTISEMENTS OFTEN SAY THAT THEIR PRODUCTS
" ARE. "BEST" IN SOME WAY, AND MAY 'OFFER SOME TYPE OF
' PROCF .

W
NA
N

ADVERTISING Is REQUIBED BY LAwW TO BE TRUE.

IS HUNTS SPAGHETTI ‘SAUCE REALLY THICKER THAN RAGU
S

SPAGHETT] SAUCE? TRY THE SAME TEST ANV SEE)-
++ DIRECTIONS: -

( [
2, STRAINERS o
2 BOWES S '
) . 2 RUBBER SCRAPERS

2 JARS OF SPAGHETTI SAUCE

L)
[ VT

4

IOUB, TEACHER WILL HAVE THE FOLLOWII{G
SUPPLIES READY FOR YOUR GROUP‘

g
OPEN BOTH' JARS OF SPAGHETTI SAUCE.

HAVE 2 MEMBERS OF YOUR
.GRQUR POUR THE® SPAGHETTI 'SAUCE INTO THE STRAINERS.
WHICH SAUCE RUNS THROUGH THE STRAINER FIRST.

'NOTE: REMEM-

‘NOTTCE
BER WHICH BRAND OF SAUCE YOU.POUR INTO WHICH STRAINERI
WORK IN _THEsKITCHEN IF POSSIBIE.

7\
P ;
AF’,I’ER YOU HAVE NOTICED WHICH SAUCE RUNS THROUGH THE STBAINER
FIRST,. PUT THE SPAGHETTI SAUCE RACK 'INTO THEPROPER JARS AND
PUT THEM INTO THE REFRIGERATOR .
"’(’ING TO YOUR USUAL CLASS ROUTINE.
. .IF NECESSARY.) -

CLEAN UP ANY MESB ACCORD-"
Tmm PAGE AND' ‘GO ON WITH PART B.

‘CHECK WITH YOUR TEACHER
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.7 l a ». * ' L . “.' . ) . s‘ B“’f '
) \ L , ) . . ] ) ‘~ E
'. B. ANSIER THE -FOLLOWING QUESTIONS: I g
*, 1. WAS ONE SAUCE THICKER THAN THE OTHER? -
‘ 3 YES N0 — CAN'T TELL." - v
f ' 2. %F YOUR ANSWER WAS YES, WHICH ONE WAS THICKER?. -
' , HUNTS - . RAGU.-
. 3« - WAS THE IM?‘ORMATION..’IN THE AD TRUE? _
ﬂ, - YES . NO _____CAN'T TELL.

IS THIS ALL OF THE INFORMATION YOU WOULD' WANT 0

MAKE A CHOICE OF WHICH SPAGHETTI SAUCE Tg BUY? ‘

s YES o _-__DON'T KNow., - ' . N
~J.. IF YOU MARKED NO, LIST A FEW OTHER FACTS ¥ wourp -

- T LIKE T0 KNOW. N o .

[y

F.

ESEN
-

C. AS A- GROUP LOOK AT THE A.D FOR APPLE JUICE. THEN :.
ANSWER THE FOLLOWING QUESTIONS. o :

.~ 1. WHAT DOES THE ADVERTISER SAY WHICH MAKES YOU THINK
IT IS THE BEST APPLE JUICE TO BUY? NA.ME 2 THINGS.

t

¥

. , o
2. I8 THIS AD TRUE? /___ wms NO _._ CAN'T TEEL.

© ey

o 3. 'HOW COULD YOU DETERMINE* IF THE AD IS TRUE’? SUGGEST _
- SOME WAYS 'BELOW. o IR

B
. [N
. N -
i . - . 5 B
\ , » s ‘ i -, R




~ 1 ) L .. ¢ Baee-"
ACTIVITY #4: CLOTI;IING R |
A. AS A GROUP, LOOK| AT’ THE COPY OF THE BQUNTY PAPER TOWEL R
PACKAGES.’ THIS é[s A TYPE OF ADVERTISING--NOT IN A MAGA-* -
ZINE OR 'ON TV BUT ON A EABEL OR PACKAGE. NEW BOUNTY ~ e
~ CLAIMS TO BE "EXTRA ABSORBENT". NEW BOTJNTY IS 30% MOREr '
) " ABSORBENT. (MORE ABSORBENT THAN WHAT? OLD BOUNTY, OR :
‘ OTHER PAPER TOWELS?) THE MANUFACTURER WOULD LIKE US TO0 , . ..
THINK THAT NEW BOUNTY IS THE BEST PAPER TOWEL TO BUY. o
"LET'S SEE IF IT IS MOE ,,ABOSRBENT THAN OTHER EAPER Towm.s. _
, WORK IN THE KITCHEN {F POSSIBLE. : UG
DIRECTIONS: IN YOUR PACKET YOU WILL FIND % SAMPLES OF
PAPER TOWELS; BOUNTY, (Y#YVEE, CALA, AND GENERATION OR.
3 THE' TEACHER PROVIDES) (2 SHEETS OF EACH). mbn

) , BEACHER WILL HAVE READY FOR YOU: - ' . S ) g
- S COFFEE. CUPS - -1 SET }EASURING SPOONS- =~ 7.
1 ) B-c .

LOOSELY CRUMPLE ONE SHEET OF BOUNTY PAPER TOWEL INTO ONE

_ CUP, AND ONE OF EACH OF THE OTHER "3 KINDS INTO THE OTHER

- '3CUPS. INTO EACH CUP POUR ) TABLESPOONS OF WATER. MEASURE

) EXACTLY! * LIGHTLY PRESS.THE PAPER TOWELS INTO THE WATER. R
TEEN REMOVE THE PAPER TOWELS. LET THEM DRIP OVER THE CUP A L

' LITTLE BIT,.BUT DO. NOT WRING THEM OUT.” ‘NOTE: REMEMBER . =~ -
WHICH PAPER TOWEL WAS IN WHICH CUP! MEASURE THE AMOUNT OF
WATER IEFT IN EACH CUP AND SUBTRACT IT FROM 4 TO.FIND OUT" o
HOW MUCH WATER EACH PAFER TOWEL ABSORBED. YOU MAY REPEAT -~ ..
THE EXPERIMENT TO BE SURE OF YOUR RESULTS. CLEAN UP ANY -

- MESS AND THEN ANSWER THE QUESTIONS ON THE-NEXT PAGE. S

v

\
, -~
) f * - '9 4 ‘
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7. HOW IS YOUR MATH?! CAN YOU FIGUBE OUT HoW- MUCH ;

* ) - - o v" ’ ‘. B-c 7

) . “? s
1. . HOW MUCH WATER DID EACH PAPER TOWEL ABSORB? o
BOUNTY HYVEE . GALA" | .GENERATION (OR 3.THE

Y T\ T3 %%%HEDIE*D)‘. -
2. . WHICH ONE WAS THE- Mg‘sm ABSORBENT? :¢ = _. . it "
3. . WAS*THE INFORMATION ON THE PACKAGE TRUF;? A
YES- .. NO CANtT. TELL

: ’-!-.“‘ 'IS THIS ALL OF THE INFORMATION YOU WOULD WANT BEFORE?

YOU DECIDED WHICH PAPER TOWEL TO BUY?*
___¥Es 4 N I}AN'T TELL

5.\ IF YOU MARKED "Non, LIST 4 I
} -WOULD. LIKE TO KNOW)

V..
~ N -‘

-

6 mzr OTHER - BTFFERENCES DID YOU NOTICE ABOUT THE
: ' DIFFERENT TYPES OF - PAPER TOWELS? DESCRIBE THE. . . ..

DIFFERENCES BRIEFLY

t - B -

EACHE PAPER TOWEL COST? USE THE FOLLOWING INFORMA-
TION: (INFORMATION MAY VARY DEPENDING ON LOCALITY)

100 BOUNTY PAPER ToWELS/$.63 "
2120 Ervefl paPER TOWELS/$.55 . ;
734 cara paPER TOWELS/$:63 ' ‘ :
* 150 GENERATION PAI;E}R TOWELS/$.63 - ¢ . O

-

Ié
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'AECTIVITY '#5(0PTIDNAL)v- LOOK THROUGH SOME MAGAZINES - AND :

NEWSPAPERS, AND FIND AN EXAMPLE OF UNBIASEDhm BIASED | - -
CONSUMER INFORMATI’ON,. ~ (CHECK WITH' YOUR TEACHER IF THERE :
ARE NO MAGAZINES OR NEWSPAPERS IN YOUR LEARNING .gENTER I .
YOU MAY.ALSO, LOOK ‘AT HOME THIS EVENTHiG,FOR LABELS,, HAlG.. - .
TAGS, ETG., NOTE: IF YOU GAN'T FIND, EXAMPLES OF ONE OR '
THEOTHER MAKEUPONEANDSKETCHORWRITEITONASHEET -

OF PAPER., = ». . /> o - Lt

v

l‘l N

-PREPARE A SHALL 'POSTER USING THESE 2 ITEMS AND THE PIECE - o
~ OF POSTER BOARD OR, A SHEET OF PAPER. "UNDERLINE' WITH MAGKC @ -
MARKER “THE \PART THAT IS BIASED; OR'EXPLAIN IN YOUR OWN . .
WORDS -WHY ONE EXAMPLE IS BIASED EXPLAIN WHY THE .QTHER. . . =~ -

ITEM is UNBIASED. B S -,

— - " lL“ Pt ) ‘ ’
& DA ’ . B4 :
ACTIVITY #6 (OPTIONAL) SO S -

1. CHOOSE A PRODUCT OR ITEM, THAT zou OR- YDUR FRJIENDS SN
- MIGHT-BUY. . ) : \

2. USING SOME OF THE RESOURCES IN THE’fEARNING CENTER o
“ (MAGAZINES, NEWSPAPERS) FIND SOME INFORMATION ABOUT 31 - .
‘ THAT ITEM.  (CHECK WLTH: UR TEACHER IF] TBEREARENO o e
* MAGAZINES, NEWSRA YOUR. LEARNING CENTER.) U

- 3. LIST THE KINDS OF INFORMATTON YOU+FOUND - - .
Y. WHAT ELSE .WOULD YO ‘LIKE TO Know ABODT THE, PRODUCT? S

5. WHER}S} COVLD, YOU FIND THES INFORMATION? (LABEL,,.PA(;KAGE cr e
.- ETC AR

TRY T0 FIN]t)I SOME INFORMATION BEFORE c;m.ss TOMOBROW AND BRING - <

IT WITH YOUI, -

USE “THE FORM:ON THE FOLLOWING, PAGE '10.RECORD .%HE INPORMATION s._ .

FOR THI§ ACTIVITY. | EXTRA FOR LN YOUR LEARNING CENTER, -,

" LABELED ACTIVITY #4: INFQRMATION T, LM
- YOU MAY DQ fHIS: ACTIVITY INDI ALLY OR AS A GROUP. T




1 : B
\ INFORMATION SHEET -~
. ACTIVITY #6: . .. . v
1. ITEM-0R PRODUCT: | - I -
2, SOURCE OF INFORMATION: - . S SO
3. KINDS OF INFORMATION: '
4, .OTHER INFORMATION WE WOULD LIKE: . N
. . A ) > ] ) ) . -
5.  WHERE COULD YOU FIND MORE INFORMATION?: - s
6. - CAN YoU USUALLY FIND ALL OF THE’ INFORMATION YOU WOULD -

LIKE IN ONE PLACE?

YES _NO DON'T KNOW °

- e e A @ e e e

-
TEOER A W M M @ 2y W A ee e W G = wy e WE mr == e

. ACTIVITY #’7 (OPTIONAL) AS A GROUP, LOOK AT THE ILLUSTRA-
" TION AND SCRIPT OF A BIASED TV ADVERTISMENT.

;.

WHY IS THE AD BIASED? EXPLAIN BRIEFLY.

14

. -WRITE THE TELEVISION AD AGAIN SO IT CONTAINS TRUE,

FACTUAL INFORMATION INSTEAD OF BIASED INFORMATION.
PLAN A SKIT WLTH YOUR GROUP MEMBERS ACTING THE "PARTS
OF THE TV ACTORS. DECIDE ON ANY "PROPS" YOU MIGHT
NEED TO BRING FROM HOME. \

¥
*

1
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ACTIVITY #9: AS A GROUP, ‘SPEND THE LAST' lO"MINUTES OF THE
PERTOD SUMMARTZING WHAT YOU HAVE IEARNED ABOUT CONSUMER\
. "INFORMATION, INCLUDING THE FOLLOWING: BIASED AND UNBIASED
o . INFORMATION, RELIABLE INFORMATION, TRUE ADVERTISING, AMOUNT, - f
© OF CONSUMER INFORMATION. 4 GOOD WAY T0 START WOULD BE ‘FOR :
" EACH-GROUP MEMBER T0 TELL ONE THING HE/SHE' HAS LEARNED.
WRLTE YOUR STATEMENT OR STATEMENTS IN THE SPACE BELOW. o

~
-

~ -
7

ﬁAND IN ALL MATERIALS TO THE TEACHER.:




92 ' . .
2 ) B ' LEARNING CENTER' 1-B
, “  PIAN 2
 GROUP DIRECTIONS AND ACTIVITIES _
MEMBERS:__* '

ACTIVITY #1: IN YOUR LEARNING CENTER YOU WILL FIND A BOOK -

f

LET ."WHAT KIND OF/\INFORMATION?" THE INFORMATION IN THE

BOOKLET WILL HELP YOU DO THE REST OF THE AGTIVITIES YOUR
 TEACHER HAS A TAPE WHICH SOME OF YOU MAY USE AS YOU FOLLOW

ALONG_ IN YOUR BOOKLET. WHEN EACH MEMBER OF YOUR GROUP HAS

]

FINISHED READING, YOU MAY GO ON\TO ACTIVITY #2.

-

T em e e TEm am an er e e e e e Er Em e G e Em Er ar am Er Em Er e e wm e

ACTIVITY #2: - ‘

AI

AS A GROUP, LOOK AT THE COLLECTION OF CONSUMER INFOR-
MATION IN ENVELOPE: A. DISCUSS EACH ITEM WITH YOUR
GROUP AND DECIDE WHICH ONES CONTAIN BIASED INFORMATION
AND WHICH ONES CONTAIN UNBIASED INFORMATION. WRITE
THEIR NUMBERS IN THE CORRECT COLUMN.

BLASED . UNBIASED.

IN THE EI@VELOPE YOU FOUND. A SMALLER ENVELOPE MARKED
"Do NOT OPEN YET". YOUR GROUP MAY OPEN IT NOW AND *
CHECK YOUR' ANSWERS. IF YOU DISAGREE WITH THE ANSWER

KEY, REVIEW THE ZNFORMATION IN THE BOOKIET. IF ‘YOU

"STILL DISAGREE, CHECK WITH YOUR TEACHER.

2

L - -

-y
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C. BELOW ARE 2 LISTS OF POSSIBLE P‘LA@S OR SOURCES WHERE
CONSUMERS GET INFORMATION - ONE IS MA.RK:ED BIASED AND

ONE IS MARKED UNBIASED. USE THE SAME ITEMS IN ENVELOPE

A. IN THE BIASED COLUMN PUT AN X BY THE, SOURCES IN
YOUR ENVELOPE WHICH CONTAINED SOME BIASED INFORMATION.

". IN THE UNBIASED COLUMN.PUT AN O BY THE SOURCE WHICH .
CONTAINED UNBIASED INFORMATION. NOTE: SOME SOURCES
MAY BE MARKED IN MORE THAN ONE COLUMN. :

BIASED ; UNBIASED
____ LABEIS. ____LABELS
_ ADVERTI SING N _.__ADVERTISING
Vo PAchGfNG OR BOXES _-__PACKAGING OR BOXES
4 PAMPHIEZS OR BOOKIETS __ PAMPHIETS OR BOOKEETS
____ HANGTAGS . ____HANGTAGS
N . 3
2 1-B

ACTIVITY #3 AS A GROUP, MAKE A SUHMARY STATEI-iENT OR
STAIEMENTS ABOUT THE SOURCE 9R SOURCES WHICH ARE MOST ‘
LIICELY TO CONTAIN BIASED INFORMATION., WRITE.IT BELOW.
'ONE WAY TO START WOULD BE FOR EACH GROUP MEMBER TO TELL
_ONE* THING HE/SHE LEARNED FROM ACTIVITY #r. L F




2 - e ' 1-B

" ACTIVITY #4: TLOOK THROUGH $OME MAGAZINES AND NEWSPAPERS,

. AND!FIND {N EXAMPLE OF UNBJASED AND BIASED CONSUMER INFOR-
«  MATTION. (CHECK WITH YOUR TEACHER IF THERE ARE NO MAGAZINES
OR NEWSPAPERS IN YOUR LEARNING CENTER.) YOU MAY ALSOLOCK
| AT HOME THIS EVENING FOR LABEIS, HANGTAGS, ETC. NOTE: IF
| YOU CAN'T FIND EXAMPIES OF ONE OR THE OTHER . MAKE UP ONE
AND SKEICH OR WRITE IT ON A SHEET OF PAFER.
AS A GROUP PREPARE A SMALL POSTER USING THESE 2 ITEMS AND-

" THE PIECE OF POSTER BOARD S50 YOU CAN TEACH THE REST OF YOUR
'CLASS WHAT YOU HAVE IEARNED ABOUT BIASED INFORMATION. UNDER-
LINE WITH MAGIC MARKER THE.PART THAT IS BIASED, OR EXPLATN -
IN YOUR OWN YORDS WHY ONE EXAMPLE IS BIASED. .EXPLAIN WHY
THE OTHER ITEM IS UNBIASED. YOU WILL HAVE ABOUT 7-10 MIN- . .

. UTES TO MAKE YOUR PRESENTATION TQ YOUR CHASS. - -

EANDINALLMATERIALSTOTBETEACHER I 5

- . . _
----‘-ﬁ—q------------m-----—r--ru._—

~ LEARNING CENTER #2-B .
PLAN 2

GROUP DIRECTIONS mmmcnvmms*

N

ACTIVITY #1: IN'YOUR LEARNING CENTER Y0U WLLL PIND A BOOK-
LET "WHAT KIND OF INFORMATION?" THE INFORMATION IN THE -

BOOKIET -WILL HELP YOU DO THE REST OF THE ACTIVITIES. ¥PUR
TEACHER HAS A TAPE WHICH SOME OF YOU MAY USE AS YOU FOLLOW
ALONG IN YOUR-BOOKLET. WHEN EACH MEMBER OF YOUR GROUP HAS
FINISHED READING, YOYMAY GO ON TO ACTIVITY #2. -

e

LT
AT
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ACTiVITY #2: \ -
A. AS’A GROUP, STUDY TIIE 'POSTER CONTAINING LABELS, HANG-
- TAGS, ADVERTISING AND/OR PACKAGING'IN YOUR LEARNING
' CENTER NOTICE THAT SOME ITEMS GIVE YOU MUCH INFORMA- .
TION AND SOME GIVE YOU VERY LITTLE INFORMATION. SOME |
INFORMATION I§ HELPFUL TO THE conswm SOME IS

NO¥F. - o
12 u_mcn/ ITEM CONTAINS THE MOST fNFORMATION‘? !
; A B ‘¢
2. WHIGH ITEM CONTAINS THE LEAST “INFORMATION? .
A . B C
3. WHICH ITEM ATTRACTED YOUR ATTENTION FIRST?
| Al B c :
2
. . 2B

B. AS A GROUP, LOOK AT" THE ITEMS IN ENVELOPE B. SORT
THEM ACCORDING TO HOW MUCH USEFUL INFORMATION THEY
GIVE A CONSUMER--MUCH, SOME, VERY LITTIE. PUT THE,

_ITEMS IN THE CORRECT poczcm's AP THE- BOT oM OF, THE
DISPLAY. i L

* WHAT SOURCES CONTATNED MUCH OR SOME INFORMATION? -

] ' CHECK (X) THE ITEMS (IF THEY WERE IN YOUR ENVE-

—— LOPE. ) - ) ‘ . T
| ____LABELS- ' ‘

__ ADVERTISING L \

.. - ____PACKAGING OR BOXES : : . 2

- ; . PAMPHLETS OR- BOOKIETS' - |

o ' H.QNGTAGS : . e




s

2. WHAT SOURCES CONTAINED VERY LITTLE INFORMATION?

CHECK (X) THE ITEMS (IF ‘THEY WERE IN YOUR ENVE-
LOPE ) ~

L i LEBELS - T e
i_ADVERTISING(y A [P
—>_PACKAGING OR‘BOXES .~ . =~ - .
—__ PAMPHIETS GR BOOKLETS
___HANGTAGS

-——---——-—-.-nﬁ-------—n----—-ﬁ»i—-‘—

ACTIVITY #3:

1. CHOGSE A PRODUCT OR ITEM THAT YOU OR YOUR FRIENDS
MIGHT BUY. ‘

2. USING SOME GF THE RESCURCES-IN THE LEARNING CENTER
(MAGAZINES, NEWSPAPERS) FIND SOME INFORMATION ABOUT
- THAT ITEM.  (CHECK WITH YOUR TEACHER IF THERE ARE NO
MAGAZINES, NEWSPAPERS IN YOUR LEARNING CENTER. ) .

3. LIST THE KINDS OF INFORMATION YOU FOUND.
’-l-.‘ WHAT ELSE WOULD YOU LIKE TO-KNOW ABOUT THE PRODUCT?

/5. " WHERE COULD YOU FIND THIS INFORMATION? (LABEL. PACK«
' . AGE, ETC.) TRY TO FIND SOME INFORMATION BEFORE GLASS
: TOMORROW AND BRING IT WITH YOU.

TION FOR THIS ACTIVITY.
/ YOU MAY DO TTIIS ACTIVITY INDIVIDUALLY OR AS A GROUP. o

.
sk . - » .
o,
S
. + PN
-
. -~ = .
.

~ ok
D
()

"USE THE FORM ON THE FOLLOWING PAGE TO RECORD THE INFORMA-' -




1.- ITEM OR FRODUCT: '
2. SOURCE OF INFORMATION: . - ’
3.. KINDS OF INFORMATION:

B .

[ £ .

%, OTHER INFORMATION WE WOULD LIKE: ,,
5. WHERE COULD YOU FIND MORE INFORMATION? ¥ \

6. CAN YOU USUALLY FIND ALL OF THE INFORMATION YOU WOULD
LIKE IN ONE PLACE?

YES , NO . DON'T KNOW.

ACTIVITY #+: AS A GROUP, MAKE A SUMMARY STATEMENT OR
STATEMENTS ABOUT WHAT YOU HAVE LEARNED CONCERNING THE
AMOUNT OF USEFUL INFORMATION YOU FIND IN VARIOUS SOURCES
OF CONSUMER INFORMATION. WRITE IT IN THE SPACE BELOW.
ONE WAY TO START SUMMARIZING IS FOR EACH GROUP MEMBER TO
STATE ONE' THING THEY LEARNED FROM THIS ACTIVITY.




2 ) - 2.B

"ACTIVITY #5: USE THE ITEM THAT YOU CHOSE FOR ACTIVITY #3. ~ .°
IF -YOU LACH CHOSE AN ITEM, DECIDE ON ONE' TO USE FOR THIS
ACTIVITY. PRESENT, TO YOUR CLASS THE FQLLOWING INFORMATION: o

1. WHERE YOU FIRST HEARD OF THE ITEME%FRIEND, TV, MAGAZINE).

2. HOW MANY DIFFERENT SOURCES YOU FOUND WHICH CONTAINED i
SOME INFORMATION ABOUT THE ITEM. NAME- THE SOURCES. -

+ 3.+ WHICH SOURCE OR SOURCES OF INFORMATION WERE THE MOST ..
- USEFUL TO YOU? .

4., DID YOU NEED TO CHECK MORE THAN ONE SOURCE TQ FIND
ALL OF THE INFORMATION YOU WOULD LIKE TO HAVE?

USE ANY MATERIALS AVAILABLE (PICTURE, EXAMPLES, POSTERS) TO
MAKE YOUR- PRESENTATION INTERESTING. YOU WILL HAVE ABOUT

7-10 MINUTES FOR YOUR REPORT. :
HAND IN ALL MATERIALS TO THE TEACHER. g -
. . LEARNING CENTER 3-B

. Ty . PLAN 2 - FOODS
, GROUP DIRECTIONS AND AOTIVITIES
MEMBERS :

ACTIVITY #1: IN YOUR LEARNING CENTER YOU WILL FIND A BOOK-
IET "WHAT KIND OF INFORMATION?! THE INFORMATION IN THE
BOOKLET WILL HELP ‘YOU DO THE REST OF THE ACTIVITIES. YOUR
TEACHER HAS A TAPE WHICH SOME OF YOU MAY USE, AS YOU FOLLOW
ALONG IN YOUR BOOKIET. WHEN EACH MEMBER OF YOUR GROUP HAS
FINISHED READING, YOU MAY GO ON TO ACTIVITY #2. '

—

3
¥ -

C

Y
1




2° ‘ o 3-B-f
T . . ’
ACTIVITY #2: ‘
"A. AS A GROUP, LOOK AT THE ADVERTISING ON SPAGHETTI }
SAUCES. ADVERTTSEMENTS OFTEN SAY THAT THEIR PRODUCTS
- " ARE "BEST" IN SOME WAY, AND MAY OFFER SOME TYPE OF
’ - PROOF. ADVERTISING IS REQUIRED BY LAW TO BE TRUE. IS
HUNTS SPAGHETTI SAUCE REALLY THICKER THAN RAGU SPAGEETTI .
SAUCE? . TRY THE SAME TEST AND SEE!- DIRECTIONS: YOUR
TEACHER WILL HAVE THE FOLLOWING SUPPLIES READY FOR
*  YOUR GROUP-- S . ,
2 STRAINERS o Pl .
2 BOWLS - : ‘ , ‘ ‘ Y
2 RUBBER SCRAPERS ' *
2 JARS OF SPAGHETTI SAUCE

. N . 2

: i I A R
2 [ 3-Bf

k] . R ) . ; \ ') R
OPEN BOTH JARS.OF SPAGHETTI SAUCE. HAVE 2 MEMBERS OF YOUR ‘T\

i | GROUP POUR THE SPAGHETTI SAUCE INTO THE STRATNERS. NOTICE o
WHICH SAUCE RUNS THROUGH THE STRAINER FIRST. NOTE: REMEM- |
¥ BER WHICH BRAND OF SAUCE YOU POUR INTO WHICH STRAINER!. WORK

IN THE KITCHEN IF POSSIBLE.
AFTER YOU HAVE NOTICED WHICH SAUCE RUNS THROUGH THE STRAINER -

, FIRST, PUT THE SPAGHETTI SAUCE BACK INTO THE PBOPER JARS
* . TAND PUT THEM INTO THE REFRIGERATOR.. CLEAN UP ANY MESS r

.. ' ACCORDING TO YOUR USUAL CLASS ROUTINE. (CHECK WITH YOUR
. 'TEACHER IF NECESSARY.) ‘L - ;
' TURN THE PAGE AND GO ON, WITH PART B. . -

!

T . , . ] j )
P . . . ”
¢

{
i
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t
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ACTIVITY #3:

o
100 S
) T 7 e "7.~» i; C e 3".]3;.;35
B. ANse : THE FOLLOWING QDLSTIONS.. . ) '
i.. 'WAS ONE SAUCE THICKER THAN THE OTHER?
' YRS NO . __CAN'T TELL
T 2. IF YOUR ANSWER.WAS YES, WHICH ONE WAS THICKER? -
, HUNTS —__RAGU : L
"3, WAS THE INFORMATION IN THE AD‘TRUE?
o YES N0 ___ CAN'T TELL
4, IS THIS ALL OF THE INFORMATION YOU WOULD WANT TO
MAKE A CHOICE OF WHICH SPAGHETTI SAUCE TO BUY?
YES ,NO CAN'T TELL
5. IF YOU MARKED NO, LIST A FEW OTHER FACTS YOU
WOULD LIKE TO KNOW.
L
2 ; J - " 3-B-f

= ‘i * q
AS A GROUP, LOOK AT THE AD FOR APPLE JUICE.
THEN ANSWER THE FOLLOWING QUESTIONS:

1. WHAT DOES THE ADVERTISER SAY WHICH MAKES "YOU THINK
¢ IT IS THE BEST APPIE -JUICE TO BUY? NAME 2 THINGS..

-~

- LA

Fa

2. 1§ THIS AD TRUE? _YES _NO- CAN'T TELL

*3. HOW GOULD -YOU DETERMINE IF THE 4D 18 TRUE? ~SUGGEST
"~ SOME WAYS BELOW. , ‘
E . ; = -
» i . \"’ 5

I




. -101

L2 - . ) . ’ ‘ -3-B-f
'ACTIVITY #4: USING SOME OF THE MAGAZINES, NEWSPAPERS LA-
BELS OR HANGTAGS AVATLABLE FROM YOUR TEACHER, EACH MEMBER
OF YOUR GROUP CHOOSE_ 2 ITEMS OF CONSUMER ‘INFORMATION WHICH

" STATE FACTS ABOUT THE PRODUCT. LOOK FOR THE FOLLOWING IN-

FORMATION: (USE TEE IN'DIVIDUAI. ANSWER SHEETS MARKED o

ACTIVITY #+)

1. WHAT ARE, SOME OF THE FACTS STATED IN THE ITEM OF
.CONSUMER LNFORMATION? LIST A FEW.

5. CAN YoU TELL IF THE INFORMATION 1§ TRUE? R
. .____YES. . NO .
3.. IS fHERE SOME WAY YUU COULD FIND OUT IF THE IN-
- FORMATION IS TRUEY "~ ¥ES NO |
c HOW? i ‘ . - *
SN .
6
7 ? @ 3-B-f

- ACTIVITY #5: AS A GROUP, SUMMARIZE WHAT YOU HAVE LEARNED
ABOUT TRUE INFORMATION IN, ADVERTISING. - USE THE QUESTIONS.
YOU ANSWERED CONCERNING THE 2 ADS 70 HELP YOUR THINKING. -
. WRITE YOUR SUMMARY STATEMENTS BELOW. ONE WAY TO SUMMARTZE

- . MIGHT BE FOR EACH GROUP MEMBER TO STATE ONE THING THEY

: LEARNED FROM THE ACTLVITY. v '

ACTIVITY #6: 1IN YOUR GROUP, PLAN A WAY. TO TEACH@/HE REST

. OF THE CLASS WHAT -YOU HAVE LEARNED ABOUT TRUE hDVERTISING.

YOU MAY USE ANY OF THE MATERIALS IN THE LEARNING CENTER TO

MAKE .YOUR PRESENTATION INTERESTING. YOU WILL HAVE 7-10°

" MINUTES TO PRESENT YOUR INFORMATION TO THE CLASS:

¢
‘é. . g ‘
I-IAND 'IN ALL MATERIAL&. .

4

H.
o T
V4
a

i~

.
e




N
©

T

. 102
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. . ~ e PR - :
.2 . AT : rLEARNING/ CENTER 3-B
PR - ) - PLAN 2 - CLOTHING‘ '
Tt .
: . " GROUP DIRECTIONS AND ACTIVITIES
* MEMBERS: S : C L
/ p2Y . PE e

3 N . . s ! ! P . ¢

ACTIVITY #1: IV YOUR LEARNING CENTER YOU WILL, éIND y:! BOOK-
LET "WHAT KIND oF INFORMATION?" - ¥HE INFORMATION fN THE
BOOKLET WILL I-IELP YOU DO THE REST- OF THE ACTIVITIES. - YOUR
TEACHER HAS A TAPE WHICH SOME OF.YOU MAY USE AS YOU FOLLOW

- ALONG IN'YOUR BOOKLET WHEN EACH MEMBE%F YOUR GROUP HAS.

'FINISHED READING YOU MAY GO ON TO ACTI Y #2. T
i oy ' ‘
§ * _— "f"“ ]
] L, : . e
- —“- - -: - o - o Em s wm e on ;.q"?.-" - .«_.;. —* ----- . - ..
2 . - ' \ . 3-B=c
' ACTIVITY #2: s C | ’ "

A. .AS A GROUP, LOOK AT THE COPY OF THE BOUNTY PAPER TOWEL
P‘ACKAGE¢ THIS IS A TYPE OF ADVERTISING--NOT IN A MAG-
AZINE, OR OIL,TV BUT ON A LABEL OR PACKAGE NEW BOUNTY
_CLAIMS TO BE- "EXTB.A ABSORBENT" NEW BOUNTY IS 30% MORE
ABSORBENT, (MORE ABSOREENT THAN WHAT? PLD BOUNTY, OR
OTHER PAPER TOWELS?) THE MANU'.E‘ACTURER WOULD LIKE Us
. TO JHINK THAT NEW BOUNTY IS THE BEST PAPER TOWEL TO BUY.
. LET'S SEE IF IT IS MORE ABSORBENT THAN OTHER PAPER
" TOWEES. WORK. IN THE ﬁTCHEN IF ' POSSIBLE.

DIRECTIONS' IN YOUR PACKET YOU WILL FIND b SAMPLES OF ‘.

PAPER(TOWELS' BOUNTY, (HYVEE,.  GALA,. AND GENERATION)

.(OR 3 THE TEACHER PROVIDES) (2 SHEETS OF EACH ONE) .

YOUR TEACHER WILE, HAVE READY FOR YOU: e :
k. COFFEE CUPS . & SET MEASURING SPOONS .20

or




3f-B-c
RMPLE ONE SHEET OF BOUNTY PAPER TOWEL INTO ONE
, ' CUP, ANﬁ ONE OF EACH OF THE OTHER 3 KINDS INTO THE OTHER
A ' 3.CUPS. INTO EACH CUP POUR %4 TABLESPOONS OF WATER. )
i MEASURE EXACTLY! LIGHTLY PRESS m}m PAPER TOWELS INTO THE
WATER. . THEN REMOVE THE PAPER TOWELS. IET THEM DRIP OVER
THE CUPS A LITTLE BIT, BUT DO NOT WRING THEM OUT. NOTE: :
REMEMBER -WHI CH PAPER Towm. WAS IN WHICH CUPI  MEASURE THE
AMOUNT OF WATER ‘LEFT IN EACH CUP AND SUBTRACT R FROM 1
TO FIND OUT HOW MUCH WATER. EACH PAPER TOWEL ABSORBED. YOU
% -~ MAY -REPEAT THE EXPERIMENT TO BE SURE OF YOUR RESULTS.
' CLEAN UP ANY’ MESS AND THEN ANSWER THE QUESIIONS ON- THE

NEXT PAGE. . )
+ 3 3
2. e m e e == “ - - - - S e e o o m e e e e e m em e e em
- 2 i 3-B-c
_B.. ,
o 1. HQW MUCH WATER DID EACH PAPER TOWEL ABSORB?
T . _ BOUNTY - (HYVEE < GALA  GENERATTON) (OR 3 THE -
A E T T 7o . TEACHER .
P A PROVIDED)
2. . WHICH ONE WAS THE MOST ABSORBENT? ,
A 3. WAS THE INFORMATION ON THE PACKAGE TRUE? - . -°
RN . " YES, NO ___ CAN'T TELL ‘

. 4. Is THIS ALL OF THE INFORMATION YOU WOULD WANT
' BEFORE- YOU DECIDED WHICH PAPER TOWEL TO BUY?

[ 3

- : YES NO ____CAN'T TELL ‘
5. IF YOU MARKED NO, LIST A F’EW OTHER FACTS YOU A
" WOULD LTKE T0 KN KNOW.




oo : ‘ o4 .. .
* . A . =
-

2 ) 3-13 c

T 6. WEAT.OTHER DIFFERENCE DID YOU NOTICH.ABOUT THE
y - . TYPES OF PAPER TOWELS?- DESCRIBE THE DIFFERENCES -
\ ARIEFLY. . - ! ; ‘#
. [\ N N .

7. HOW IS YOUR MATH?! CAN YOU PIGURE OUT HOW MBE . -
v EACH SHEET OF PAPER TOWEL COST?. USE THE FOLLOWING ° |
ilggg%lné%om (INFORMATION MAY VARY DEPENDING ON =

100 BOUNTY PAPER TOWELS/ _ 'S
120 HYVEE PAPER TOWELS/-. 55 .

Dot 9% GALA PAPER TOWELS/$.63 o
150 GENERATION PAPER TOWELS/$ 63 : ) -

" EACH SHEET COSTS: c . e |
: . . . # ~
- BOUNTY , N | o
. g —_GENERATION ‘ ) A . 5 :
__\-_-,Ti;f__':-___---f __________ -
2 o 3,4B-C '

- ACTIVITY #3: USING SOME OF THE MAGAZINES, I\EWSPAPERS

. LABELS OR HANGTAGS AVAILABIE FROM YOUR TEAGHER "EACH - ,
MEMBER .OF YOUR GROUP CHOOSE 2 ITEMS OF. CONSUMER INFORMA- .
TION WHICH STATE FACTS ABOUT THE PRODUCT. LOOK FOR THE .
FOLLOWING INFORMATION: (USE THE INDIVIDUAL ANSWER SHEETS
MARKED ACTIVITY #3.)

1. WHAT ARE SOME OF THE FACTS STATED IN THE ITEM OF
CONSUMER INFORMATION? LIST A FEW. ‘

3. CAN YOU TELL IF,THE INFORMATION IS TRUE?

. 3. . II%F THEREISIC\)IME WAY Uggu COUID ngn OUT lIvg THE
, -~ .. INFORMATION IS TR S -
“ HOW? A -~
r’/’ M ™ .




_ THEY- HAVE IEARNED FROM THE ACTIVITY.

| ACTIVITY #5

* ALONG .IN YOJR BOOKLET.

HAND: IN AL BAERIALS. ¢ :

ACTIVITY #1:
. IET "WHAT KIND OF INFORMATION?"
. BOOKLET WIL], HELP YOU DO-THE REST OF THE ACTIVITIES.

2’ 3-B-c
ACTIVITY #:- AS A GROUP, SUMMARIZE.WHAT. YOU HAVE LEARNED
ABOUT TRUE INFORMATION IN ADVERTISING. ~ ONE WAY TO SUM-
MARIZE WIGHT BE FOR EACH GROUP MEMBER To STATE ONE THING
WRITE YOUR 'SUMMARY
STATEMENTS BELOW. ° ‘ ‘

b IDUR GROUP, 'PLAN A"WAY¥ TO TEAGH THE REST _
OF THE CLAss wEAT YOU HAVE LEARNED ABOUT TRUE ADVERTISING.
YOU MAY USE ANY OF THE MATERTALS IN THE LEARNING CENTER TO
MAKE YOUR PRESENTATION INTERESTING, YOU WILL HAVE 7- 10.

MINUTES TO PRESENT YOUR INFORMATION T-THE CLASS. '~ ° .

£ > . * . - . .s - RN

. o : ” -Z .
2 ‘ o o LEARNING CENTER ’+—B
. ' ! . .PLAN 2
] GROUP. DIRECTIORNS , AND *ACTIVITIES

: - . & . . .
]. (BRERS ¢ . - 1 - . R
T :

R}

? - .
IN YOUR LEARNING CENTER YOU WILL FIND A BOOK-
THE INFORMATION IN THE
YOUR
TEACHER HAS A YAPE WHIDH SOME OF YOU MAY USE A§ YOU FOLLOW
'WHEN EACH MEMBER OF YOUR GROUR HAS
FINISHED READING ‘YOU MAY ‘GO ON TO "ACTIVITY #2.

o

o

=,




"IN

4N < B N /

ACTIVITY #2 AS A GROUP .LOOK AT THE ILLUSTRATION AND
SCRIPT OF. BIESED IV ADVERTISING. .

1. WHY IS‘ BIASED? EXPLAIN BRIEFLY.

» -
3 ' -

FAGTUAL I ORMATION JINSTEAD OF BIASED INFORMATION.
! PLAN-A SKI WITH YOUR GROUP MEMBERS ACTING THE .

- PARTS OF. IV ACTORS. DECIDE ON ANY "PROPSY YOU
MIGHT NEED TO BRING FROM HOME.

ACTIVITY #3: AS A GROUP; ém‘mxzm WHAT YOU HAVE LEARNED

'MEMBER TO .STATE ONE THING EXCH HAS L‘EARNED WRITE YOUR -/
SUMMARY STATEMENT OR STATEMENTS BELOW. N .

_ - , 5
. ACTIVITY #4: PRESENT THE BIASED SKIT FIRST. ASK THE
REST OF ,THE CLASS IF THEY CAN TELL WHY THE AD WAS BIASED.

~ THEN PRESENT, THE SKIT THE WAY YOUR GROUP WROTE IT, SO IT -

IS UNBIASED, AND PRESENTS TRUE, FACTUAL INFORMQ.TION.

HAND IN ALL MATERTAES. S LT

2 . 4B

2. WRITE THE IEVISION AD AGAIN SO Iﬂ CONTAINS TRUE

- .
- ewn wm an emgEm e S m @ em E m wm. e e e e em e e et e o o e e e .
. .

ABOUT BIASED ADVERTISING. A GOOD WAY.TO START IS FOR EACH.

[ (o

73
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| ' INFORMATION SHEET, - .CLOTHING '
ACTIVITY 437 - -

1. WHAT ARE SOME OE THE FACTS STATED IN THE ITEM OF
CONSUMER INFORMATION? LIST A FEW.,

-

*

. =
L} -

2. CAN YOU TELL IF THE INFORMATION IS TRUE? __ YES _ N0 -

3. IS THERE SOME -WAY YOU COULD FIND OUT IF. THE, INFORMATION
égngﬂE? -- __YES NO \

*

INFORMATION ‘SHEET, -~ FOOD .

”~
.

ACTIVITY#’+ v - L C

1. WHAT ARE SOME 85' THE FACTS STATED IN THE ITEM OF
CONSUMER INFORMATION?. LIST‘A FEW.: @ ~

5..
2. ﬂCAN YOU TELL IF THE INFGRMATION IS TRUE? ' YES NO
3. -1IS-THERE SOME ‘WAY YOU COUED FIND OUT IF THE INFORMATION
IS TRUE? , YES . NO .
HdW? e, : . :
’,{A -
~ o T 114
S \
N .
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i . g ) o .;1,:‘ . S !
Hnw do you spend your money? What
- kinds of “things do you buy? Jeans?
o Shirts? Pizza? Snacks? ‘There are
o .; lots of places we can get ‘informa-
' . ,t‘i‘on tqQ help us make choices when we
e “huy thi}gi, Sometimes the informg--
.0 ,.% tion is pful. o
+ 4
R — A 'but'sonietimes d!t'; .
T ’ ~ doesn't help us + -
A T at alll '

‘ Let's find out how we can choose . :
information that is helpful to us, -




 Manufacturers

. tp know about’tﬁéir products.

ADVERTT SING

[

(peoplé or companies
who make prod Lts such as clothing,
‘furniture, or jcanned goods) vant us-
They'
provi&e us’ wi information in. ad-

vertising in m@gazines, newspapers,

The infdrmation we get from adver-
tising is<rp§pired by law to be ac-
curate, or true. However, man-
facturers: often tell us only the
good points about thelr products.
The?*dpnft tell us everything we
would like to knoW about the preduct.
This’ kind of information is slanted,
or biased, information because - it
makes us think their product mist

Jbe “the best.

* 2RIGH mz»-r.)wsm:-‘
THE BEST You CAN BuY,

 THEY 05T LESS. *

4
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" HANGTAGS

s"f.!. /

=
]

Tl

£
’ 2

11y true, factual information. -

-

o KNIT
8 wgtmla‘

1007 Cotton
Flachine %h lactn
Nachme Dq.j

swever, some hangtags contain very
ttle information. //

e in}ormaéion‘on hangtags 15" us-

4 H

-

Unbiased information provides us
with true, reliable -facts which :
help us in making choices: ’
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CONSUMER MAGAZINES
Consumer's Union is g nonprofit group When we talk about a bias cut in
which tests and compares the perform- sem we mean & slanted ctit."
ance and,quality of products. JThey - .
report the results of their tests in
a- mgazine called Consumer Reports.. S
N ‘. {\ a‘ .., ! - “ -
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———— 2 -
- ==
. =
F
o i,
' \ : » .."
= v _ : :
10 Y » - 3 ~
N L *‘.;i_ ¢ S .
> g > ' * 3 ) . ’
N - ? = 5




. tion we mean information which is
slanted in one direction. We get
biased consumer.information-in the
form of extreme statements (best,

.. most, least) usnally without any

proof.*

SPACKIES ARE -

CEuManss ARE
THE BEST .Brﬁaxmr
CERTAL :

3

i

When we talk about biased informa-

LABELS & PACKAGING

Labels and packaging usually con-
tain true, factual information.

Once in a while, tabels or packages '
also. cdhtain some biased information.

_ Some labels and packagings provide

the consumer with more information

than others.

e
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HOW MUCH INFORMATION"
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an illustration of an
ad that makes a claim
that can be;tested _

3

Ragu - coges through Hunt's Prima Salsa-
strainer in a matter it stays in the
of seconis ’ © Strainer

2
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The besttmlwg apple juice you con-
buy \sa\so.ﬁ'\emo‘i econamiadl :
.o - Tree Top Frozen Concentrated Apple ‘Juice i e of the .
{1 . best pure fruit juice-values around. One 1 ‘ounee - oo
. . . .% -frozen can-makes 48 ounces of pure, refresfiing apple .
) o juice. And it costs a lot less per. oun'ce than bottled 4
. ° or canned .apple juice. , , )
R - & - * ’
. L @; ' ) L] ) i
g — an ﬂ]ustratwn of an ¢ "
o ' ad" that makes a claim’ ;o ; .
. o . that can P&tested .
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F_NEM BOUNTY IS EXTRA nasonse“n:ﬁ

YoU CAN SEE AND FEEL
THE ‘DIFFERENCE...

t
s

- }Extra Absorbent Bounty is made a new way. 1Every Sheet
,  |absorbs 30% more to give you more wiping and drying power.

New Bounty is also thicker-witimore thirsty fibers in

- fevery sheet-so we've reduced the number of sheets on a

. }roll from 75 to 60 to sti1l fit easily on built-in dis-
- |pensers, Roll-for-foll, new Bourty absorbs more thanAiii:) -

~ before. - 3 L
' \Put NEW Extra Absorbent ‘Bounty to work on the biggest and
toughest spil)s in vour kitchen, . \
* f%epliza.of Bounty-Paper Towd] Package | ‘
L 4 = ‘ i e N
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Teen #1:

-Teen ‘#2:
Teen #3:

Teen,.#4: .

A

- ~ \- z ) ) ) i _:_: ’ X {
Lo 120 ‘ & |
. -
"This.sure is a neat party!" ' ) ‘ .
"It sure is! &i _best‘paré 18 the Frosty Fruit Drink!"
"It's the beat;’fruit’r drink there is!" - o .
At my next party I'm going to serve Frosty Fruit Drink!"
a ) 2 2 -
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Teen #1: "Hey Dave, where did you get that_neat back
-+ pack?" -t . :
Teen #2: "I got it at the Teen Shop. Tt's the kind

* (Dave or everyone else is buying.™" ‘

-

Teen #3:) "It msﬁ be the best kind.n

Teen #2: "Of course it's the best, all the kids are
buying them." , ‘

Teen #1: "If we want to be apar'l':‘ of the group maybe
y that's the kind we should get." :

'Teen #3: "Yes. ILet's go get our back pack-at the
. - Teen Shop." ' " o

o - . A . -
B . o
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IF YOU HAVE TIME:. . . - y

\J

'CONSUMER CROSSWORD -PUZZIE ; _ i

NI

-
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'DOWN, L e
LS . - 7,. ,__,_,{ A . - '? . * I .
1. By » @ mamifacturer lets you know about .
. his Product. ) ‘. N
2. ' information is slanted in .ome direc- ,
tion, * : , , . ]
toe 3 A on a produet provides the consumer '
 with Informaticm. - e ~ -
,' % . “"‘. . ‘ . - ] ' g‘
ACROSS X ‘ ‘
4. Information you can iaelieve is - ’
& 5. A is someone who uses products.
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- . LEARNING CENTER C
(CLOTHING) =
PLAN 1
‘ ., GROUP DIRECTIONS AND ACTIVITIES

P

AY

MEMBERS :

ACTIVITY #l. EACH MEMBER OF YOUR GROTP READ ONE OF THE TWO
REFERENCE BOOKLETS ON FABRI¢ LABELING' LAWS IN YOUR LEARNING
CENTER AND/OR LISTEN TO THE CASSETTE TAPE.

4

ACTIVITY #2: WITH YOUR GROUP EXAMINE THE FABRIC BOLT ENDS.

PROVIDED IN YOUR’ LEARNING CENTER. LIST ON THE NEXT PAGE ' .

| ALL THE TYPES OF INFORMATION 'THAT‘YOU FIND ON THEM. -

PUT AN X IN FRONT OF EACH THING ON YOUR LIST THAT IS IN- *
rORMA’PION REQUIRED BY LAW. YOU MAY HAVE T0 CHECK BACK TO
YOUR BOOKLETS TO DO ‘THIS. = ' N

- e S, m m m m s Em e m m e a om m oem oew ow m oew wm e em m

INFORMATION FOUND ON FABRIC BOLT ENDS:

-
)

DID YOU FII‘ED AN¥ BOLT THAT DID NOT GIVE THE REQUIRED INFOR-
MATION? YES OR- NO (CIRCLE YOUR ANSWER)

FIND -THE SAMPLE FABRIC BOLT END THAT IS MARKED WITH A RED

'X.- IMAGINE THAT YOU HAVE DECIDED TO BUY A FABRIC FROM THIS
' BGL”‘.. _SELECT THE CARE LABEL FROM ENVELOPE A TRAT SHOULD BE

G'VEE% TO -.{OH WHEN YOU PURCAHSE T.E{IS FABRIC. 'ATTACH THE
CORRECT CARE LABEL HERE. ’

sy




—_—1 : ' s ' C- ‘c
ACTIVITY #3: EXAMINE SAMPLE FABRIC CAB.E LABELS “ON THE
CARDS 1IN w CENTER TO ANSWER THESE QUESTIONS WITH YDUR\

GROUP:" .. ;- - LABEL, NUMBER

1. WHICH LABELS WARN THAT A HOT IRON SHOUID NOT BE
USED ON THE FABRIC?
2. WHICH LABELS TELL YOU TO DRY CLEAN INSTEKD OF
WASHING? ‘ '
3. WHICH LABEL WARNS'THAT THIS FABRIC “SHOULD NOT
BE DRY CLEANED? :
Y. WHICH LABEL WARNS THAT THE FABRIC SHOULD BE )
WASHED "ALONE AND NOT WITH OTHER GARMENTS? ° A g
_5. WHICH LABEL YELLS YOU THE FABRIC CAN BE WASHED . —
IN THE MACHINE IF THE MACHINE IS SET FOR "DELI- /
CATE" OR GENTIE "?- :
6. WHICH LABEL sRECOMMENDS HAND WASHING OF THIS FABRICﬁ“ N
7. WHICH LABEL SAYS THIS® FABRIC SHOULD. BE'DRIED BY N
" HANGING IT ON-FHE CLOTHESLINE? ‘ : P
8. WHICK LABELS RECOMMEND THAT THE F4BRIC BE 2 '
9

TUMBLED DRY IN A CLOTHES DRYER? .
HOW MANY OF THESE LABELS SAY MACHINE WASH WARM"

.ACTIVITY #4: USE THE SAME CARDS OF LABELS TO DISCUSS AND
ANSWER QUESTIONS WITH YOUR GROUP: 2 )
, WRITE BEST ;
f - ' ANSWER BELOW |,
1. WHICH FABRIC' WOULD COST MOST TO TAKE , ‘
CARE OF? ° _“X\

2. WHICH WASHABLE FABRIC WOULD TAKE THE |
- - IEACT AMOUNT OF TIME AND EFFORT 70 -
TEKE CARE OF?,

3. WHICH FABRIC WOUED REQUIRE THE MOST" 7 ..
EXPENSIVE AMOUNT OF HOME LAUNDRY ' - #
_ EQUIPMENT? ' .
EXPLAIN WHY BELOW.
#

=
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ACTIVITY #5: EACH'GROUP MEMBER CHOOSE 2 OR 3 ARTICLES OF
Ve CLOTHING FROM THE SAMPLE GARMENTS IN YOUR IEARNING CENTER

v AND EACH WORK ALONE IN COMPLETING "SHEET Bww CARE LABELS IN
GARMENTS, FOLLOWING THE DIRECTIONS AT THE TOP OF THE SHEET

v ACTIVITY #6 WHEN ALL GROUP MEMBERS HAVE FINiSHED CHECK-
-~ ING THE GARMENTS FOR ACTIVITY #5--USE THE GROUP TALLY
SHEET 'C" TO .TALLY THE TOTAL CHECKS MADE ON THE INDIVIDUAL
‘ SHEETS WBN BY ALL OF YOUR GROUP MEMBERS. CHOOSE ONE PER-
SON* TO MARK YOUR GROUP’ SHEET. FOLLOW THE DIREGTIONS WHIGH
A.RE AiTACHED TO THE GROUP TALLY, SHEET C.

ACTIVITY #7: USING THE RANKINGS FROM GROUP ACTIVITY SHEET *
"Ch, DISCUSS WITH YOUR GROUP WHICH KINDS OF CARE INSTRUC-
TIONS ARE MOST COMMONLY FOUND ON THE GARMENTS IN YOUR
CENTER. WERE SOME INSTRUCTION ITEMS NOT FOUND ON ANY OF
THE GARMENTS EXAMINED? LIST THESE BELOW.___’gf%.

=

ACTIVITY #B8: (OPTIONAL) PLAY THE FIBER RUMMY CARD GAME
WITH THE OTHER MEMBERS OF YOUR GROUP. READ THE DIRECTION
SHEET BEFORE BEGINNING TO PLAY. ) ‘ .

HAND IN ALL MATERIALS."
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S - - LEARNING CENTER 1- C .
. - - ToL° (CLOTHING)
il : . PLAN 2 .

~ _ -

. " GROUP DIRECTIONS AND ACTIVITIES ,.
- ‘ MmBERSé‘ ’ — : L

&« - ~ -~

ACTIVITY #L¢ - EACH MEMBER 'OF YOUR GROUP READ ONE OF THE O
~ . KEFERENCE BOOKLETS ON FABRIC LABELING .LAWS IN YOUR LEARNING
) CENTER AND/OR LISTEN TO THE TAPE. -~ o

ACTIVITY #2: WITH YOUR GROUP, EXAMINE THE FABRIC BOLT ENDS ]
. PROVIDED IN YOUR LEARNING CENTER. LIST ON THE NEXT PAGE

ALL THE TYPES OF INFORMATION THAT YOU FIND ON THEM.

‘PUT AN X IN FRONT OF EACH THTNG ON YOUR LIST THAT IS IN-

FORMATION REQUIRED BY LAW. YOU MAY HAVE 'TO CHECK BACK TO

YOUR BOOKLETS TO. DO THIS. . ‘ '

»
&

INFORMATION FOUND ON FABREQBOLT ENDS:

’

DID YOU FIND ANY BOLT THAT DID NOT GIVE THE REQUIRED

1.
. ° _ INFORMATION? YES OR . " (CIRCIE YOUR ANSWER)
2,

FEND THE SAMPLE FABRIC BOLT END THAT IS MARKED WITH A ;
RED X.” IMAGINE THAT YOU HAVE DECIDED TO BUY. A FABRIC -
FROM THIS BOLT. SELECT THE CARE LABEL FROM ENVELQPE

A THAT SHOULD BE GIVEN TO YOU WHEN YOU PURCAHSE THIS . -

FABRIC. . ATTACH THE CORRECT CARE LABEL HERE. - .
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‘ ACTIVITY #3: MAKE A POSTER (OR OVERHEAD PROJECTOR TRANS-
¢ - PARENCY) TO SHOW YOUR CLASSMATES WHAT KINDS OF INFORMATION ,
‘ ARE- GIVEN ON THE END OF FABRIC BOLTS AND WﬁICH INFORMATION '
IS REQUIRED BY LAW. YOU.WILL HAVE 5-8 MINUTES FOR THE
MEMBERS OF YOUR GROUP TO PRESENT THIS INFORMATION TO YOUR
CLASS. PLAN FOR EACH OF YOUR GROUP MEMBERS TO PARTICIPATE.

o :
~HAND IN ALL MATERIALS. el .. - —

N 3
LEARNING CENTER 2-C
(CLOTHING).

> PLAN 2

GROUP DIRECTIONS AND ACTIVITIES
. MEMBERS: i

"ACTIVITY #L: EACH GROUP MEMBER READ ONE OF THE TWO REFERENCE
- BOOKLETS PROVIDED IN YOUR LEARNING'CENTER'AND/OR LISTEN TO
' THE TAPE. :

ACTIVITY:#Q: EACH GROUP MEMBER CHOOSE 2 OR 3 ARTICLES OF
CLOTHING FROM THE SAMPLE GARMENTS IN YOUR LEARNING CENTER
AND EACH WORK ALONE IN COMPLETING SHEET B-~CARE LABELS IN
GARMENTS; FOLLOWNG THE INSTRUCTIONS AT THE TOP OF THE .
SHEET. WHEN 4LL MEMBERS HAVE FINISHED, GO TO ACTIVITY #3. .

s
* -

~i
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2 - . ' 2-C-¢
- ACTIVITY #3: USE THE GROUP TALLY SHEET C-TO TALLY THE
TOTAL CHECKS MADE ON THE INDIVIDUAL SHEETS B BY ALL OF ‘
YOUR GROUP MEMBERS. CHOOSE ONE PERSON T0 MARK YOUR GROUP -
| SHEET:~ FOLLOW THE DIRECTTONS WHICH ARE ATTACHED TO GROUP
TALLY SHEET C.. .  »
ACTIVITY #4: USING THE RANKINGS FROM GROUP TALLY SREET C,
DISCUSS WITH YOUR GROUP WHICH KINDS OF CARE INSTRUCTIONS
ARE MOST COMMONLY 'FOUND OX THE GARMENTS IN YOUR CENTER.
WERE SOME INSTRUCTION ITEMS NOT FOUND ON ANY GARMENTS
EXAMINED? LIST THESE BELOW. . .
ACTIVITY #5: ON YOUR INDIVIDUAL ACTIVITY SHEET 3, PUT sl
X IN FRONT OF THE INSTRUCTION ITEMS YOU WOULD MOST WANT TO S
FIND ON-A SHIRT OR BLOUSE YOU WANTED TO BUY.

=T M W e S e m & m s s e e o = s o e _ew ms em @ e me me am asy e

ACTIVITY #6: YOUR GROUP WILL HAVE 5-8 MINUTES ' IN WHICH 6 B
" HELP YOUR CLASSMATES BECOME FAMILIAR WITH CARE LABELS ’
PERMANENTLY ATTACHEDR_TO CLOTHING.

WHEN YOUR TEACHER TELLS YOU IT IS YPUR GROUP'S TURN, SHOW’
YOUR CLASSMATES THE DIFFERENT PLACES WHERE THE CARE LABELS .
ARE FOUND ON SEVERAL DIFFERENT ITEMS OF CLOTHING. USE THE ‘ U
. SAMPLE GARMENTS YOU USED FOR YOUR L1EARNING CENTER ACTIVITY: ‘
CHOOSE-GARMENTS THAT HAVE VERY DIFFERENT KINDS OF CARE - -
RECOMMENDED AND READ TO THE CLASS THE RECOMMENDED CARE ON

. BCH. LABEL. PLAN YOUR REPORT SO EVERY GROUP MEMBER KNOWS

WHAT TO DO!. “ :

HAND TN ALL,MATERIALS.

- . - - Sy
.. .
- . K
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., ACTIVITY #2: WITH THE OTHER MEMBERS OF YOUR GROUP, PLAY

8 _ * LEARNING CENTER 3-C.
-~ ; (CLOTHING) - >
a PLAN 2 T ~
- — unuuruuu.crwlvs “AND ACLIVITIES )
MEMBERS : ' s
% - . ,\-'\ ) . i . -

. : ~

ACTIVITY #1: EACH GROUP MEMBER READ ONE OF THE TWO REP-
*ERENCE BOOKLETS PROVIDED IN YOUR LEARNING CENTER AND/OR
"LISTEN TO THE TAPE. . S : ' :

-

. / - R P

THE CARD GAME, FIBER RUMMY, AFTER READING THE RULE SHEET.
THIS GAME HAS BEEN DESIGNED TO HELP YOU TO BECOME FAMILIAR -
WITH €OMMON COMBINATIONS AND PERCENTAGES OF FIBERS IN -

- FABRICS AND ON LABELS. ~ [ - w
R ﬁ + & . 5 N . -
2 : ) 3-0:0 [
ACTIVITY #3: YOUR GROUP WILL HAVE 5-8 MINUTES TO TEACH : ‘

YOUR CLASSMATES WHAT THE LAW SAYS) ABOUT INFORMATION THAT s
MUST BE PROVIDED QN FIBER. CONTEN® OF .,FABRIC AND CLOTHING.. -

: - MAKE SOME ENLA.RGED LABELS TO SHOW YOUR CLASSM.ATES THAT e

PERCENTAGES OF ALL FIBERS USED IN,.A FABRIC, MUST BE LISTED

_ IN ORDER OF THE PREDOMINANCE USE THE SHEETS AND MARKERS

PROVIDED IN YOUR CENTER. IN MAKING YOUR LABELS TRY TO USE
FIBER PERCENTK‘ES\COMMONLY #OUND IN FABRICS (LIKE THOSE.

ON THE RUMMY CARD) YOU MAY WANT TQ MAKE A BULLETIN BOARD
TO DISPLAY YOUR LABELS' TO YOUR CLASS FOR: YOUR GROUP

: PRESVNTATION ] o ¥

HAWD IV ALL MATERTALS. . - - PO _
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' ) EEARNING CENTER lr-c

" (CLOTHING) -

h

. ‘ PLAN. 2
A GROUPDIRECTIONS AND ACTIVITIES
MEMBERS ¢

ACTIVITY #1: EACH GROUP MEMBER READ ONE TWO REF
ERENCE BOOKLETS PROVIDED IN YOUR LEARNING AND/O[

LISTEN TO TAPE

-

AchngY #: EXAMINE SAMPLE FABRIC* CARE LABELS ON ™HE - :
CARDS IN YOUR CENTER TO ANSWER.THE QUESTIONS ON THE FOL- »
LOWING PAGE. CHOOSE ONE MEMBER OF  YOUR GROUP TO MARK THE
ANSWERS. ,

LABEL N'UMBER
1. WHICH LABELS: WARN THAT A HOT  IRON SHOUI.D .NOT
BE .USED ON THE FABRIC?
2. WHICH LABELS TELL Yo TO DRY CLEAN INSTEAD
' OF WASHING?
+ 3. WHICH LABEL WA.RNS THAT JJHIS FABRIC SHOULD NOT
L

lf ns

BE DRY C ?
WHICH LABEL S THAT THE FABRIC SHOULD BE f
"WASHED ALONE ‘AND NOT WITH OTHER GARMENTS? S

5+ WHICH LABEL TELLS YOU THE FABRIC CAN BE WASHED J
, IN THE.MACHINE IF THE MACHINE IS SET FOR .
"DELICATE" OR "GENTLE"? -t i

6., WHICH LABEL RECOMMENDS HAND WASHING OF THIS -
‘FABRIC? w4

7. «WHICH LABEL SAYS THIS FABRIC ‘SHOULD BE DRIED zfvs: ) -

BY HANGING IT ON THE CLOTHESLINE? ~“

8. WHICH LABELS RECOMMEND THAT THE FABRIC BE
TUMBLED DRY IN A CLOTHES DRYER? .°

9. HOW MANY OF THESE LABELS SAY MACHINE WASH
WARM? =

AP
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ACTIVITY #3: USE THE SAME, CARDS OF LABELS TO DISCUSS

AND ANSWER QUESTIONS WITH YOUR GROUP . ’ i

WRITE BEST
ANSWER--BELOW

1. WHICH FABRIC WOULD COST MOST TO TAKE
CARE OF? a

2. WHICH WASHABLE FABRIC WOULD TAKE THE o
LEAST AMOUNT OF TIME AND EFFORT TO . . ‘
TAKE CARE OF? . - 1

3. WHICH PABRIC WOULD REQUIRE THE MOST . ‘
EXPENSIVE AMOUNT OF HOME I.AUNDRY . .
EQUIPMENT? o - ]

EXPLAIN WHY BELOW.

ACTIVITY #+: YOUR GROUP WILL HAVE 10 MINUTES. TO LEAD A

GAME' WHICH WILL HELP YOUR CLASSMATES TO BECOME FAMILIAR

WITH FABRIC CARE LABELS. PLAN NOW.TO GET BEADY FOR THE

GAME. ' . S
WHEN'YOUR TEACHER TELLS YOU IT IS TIME TO START THE GAME:

1. GIVE A SAMPLE FABRIC CARE LABEL FROM ENVELOPE A TO
EACH MEMBER OF YOUR CLASS. .

-2. DIVIDE THE CLASS DOWN ZHE CENTER INTO 2 TEAMS OF
- EQUAL SIZE.

. APPOINT ONE MEMBER OF YOUR GROUP- T0 KEEP\SCORE o® -
THE BLACKBOUARD.

YOUR OTHER GROUP MEMBERS WILL TAKE TURNS CALLING OUT
SHORT ITEMS OF CARE INFORMATION (SUCH.AS: "DRY' CLEAN
oer" -OR "LI.JE DRY", ETC.) FROM THE CARD OF CARE .

ELS YOU USED FOR YOUR GROUP ACTIVITIES. SKIP .
mmm RANDGALY FROM ONE LABEL TO ANOTHER TN CHOOSING .
#HICH ITEMS TO CALL QUT SO THAT EVERYONE WILL HAVE.A

+ (U

FAIR CHANCT. .+ (cont. next page) 4 ~
139 SR
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'TEAM IS THE FIRST IN THE CLA ‘ TO FIND ON HER CARE
LABEL 'THE PARTICULAR ITEM THAT HAS BEEN CALLED OUT.

6. . TOTAL THE POINTS SCORED TO PICK -THE WINNING TEAM.

7. GATHER UP THE,LABELS AND RETURMUTHEM TO ENVELOPE A
AT THE .END OF.’THE CLASS PERIQD. L

.
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- i ' LEARNING CENTER Cz
. . (FOODS ——
;e : - : TPLANT T T

-

' F>—6ROUP DIRECTIONS AND ACTIVITIES
v

Z

ACTIVITY #1: WITH YOUR GROUP, STUDY THE POSTER IN YOUR
€ENTER THAT TELLS YOU WHAT INFORMATION THE LAW REQUIRES
eﬁ FOOD LABELS.

%

1

~ ;ACTIVITY #2: EACH GROUP, MEMBER DRAW ONE LABEL OUT -OF EACH
--ENVELOPE #1 AND SACK #2. USING THE POSTER AS YOUR GUIDE,
FIND ON YOUR TWO LABELS EACH OF THE FOUR THINGS THE LAW
SAYS MUST BE ON THEM. x , v

’ ACIIVITY #3: WHEN ALL GROUP MEMBERS HAVE FOUND THE RE-
QUIRED INFORMATION ON TIEEEER/IZABELS HAVE ONE GROUP MEMBER
.~ READ ALOUD EACH POINT FROM THE POSTER. AS EACH POINT IS
READ, GO AROUND YOUR GROUP AND BAVE EACH PERSON SHOW WHERE
.THAT PARTICULAR INFORMATION IS FOUND ON HIS OR HER TWO

IU.ABELS. i . R

. ACTIVITY #4+: WITH YOUR GROUP, LIST BELOW ANY OTHER INFOR-
MATION YOU FIND ON 3}( OF YOUR LABELS THAT 1S NOT REQUIRED
BY .LAW. A
OTHER INFORMATION: . -
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ACTIVITY #5: READ THE BOOKLET "MEAT INSPECTION LAW".

YOU MAY WANT TO "LISTEN TO THE CASSETTE TAPE AS YOU READ.
ACTIVITY #6: USE THE LABELS MARKED W7 AND #8 IN YOUR
LEARNING CENTER TO ANSWER THESE QUESTIONS AS A GROUP---
ONE MEMBER } WRITE DOWN YOUR ANSWERS. '

1. WHAT CONSUMER PROTECTION INFORMATION IS5 REQUIRED BY
LAW TO BE GIVEN ON LABEL #7 THAT-IS NOT GIVEN ON
LABEL #38? ,

K3

-

2, EXPLAIN WHY THIS INFORMATION IS NOT REQUIRED ON BOTH
- OF THESE LA.BELS. )

A T e m e e e m m e = e o e e o e W s wm e e mm mm e es m wm

ACTIVITY #7: 100K AT LABEL #9, WHICH IS A HANGTAG YOU
 MIGHT FIND ATTACHED T0 THE WING OF CHICKEN OR OTHER
POULTRY. USE LABEL #9 T ANSWER THESE QUESTIONS‘WITH
YOUR GROUP. . .

1. WHICH GOVERNMENT MARK OR SYMBOL ON THIS LABEL IS
REQUIRED BY LAW? (UNDERLINE CORRECT ANSWER.)- -

CIRCLE OR  ° SHIELD
2. EXPLAIN WHAT THE CIRCLE MARK TELLS YOU?

. 3. EXPLAIN WHAT THE SHIELD MA.-RK‘,WTELLS oz - - .

IS
=

4. WHAT OTHER KIND OF FOODS CAN YOU THINK OF THAT MIGHT
HAVE 4A SIMILAR SHIELD. MARK" ”

! . . . | ) . l‘_
. . ,
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ACTIVITY #3: EACH GROUP MEMBER READ ONE OF THE TWO BOOK-
. IETS ON NUTRITION LABELS. YOU MAY WANT TO PLAY THE CAS-

SETTE TADE ,As YoU READ. - L =
ACTIVITY #9 USE BOXES "1" AND 2% TO ANSWER THESE QUES-
TIONS AS A GROUP. - 3 -

JOHN WANTS 0O CHOOSE MORE, NUTRITIOUS OF THESE TWO DES+
SERTS TO FIX FOR HIS LY. HE NEEDS ANSWERS TO THESE

QUESTIONS. B
1. WHAT IS THE SIZE OF/ ONE SERVING OF #1? CUP(S)
. WHAT 1§ THE SIZE OF ‘ONE SERVING OF #22 CUP(8)

FIND A METAL MEASURING CUP THE SAME SIZE AS ONE ‘
SERVING OF 1 AND2. TURN IT UPSIDE DOWN ON A
: PLATE TO GET THE IDEA OF HOW BIG ONE STANDARD
SIZE SERVING READLY J

. WHICH DESSERT WOULD ﬁ\m MORE PROTEIN IN (CIRCLE ANSHER)

2
.~ ONE SERVING? 1" or 2
3. WHICH DESSERT WOULD HAVE MOBE VITAM[N C IN
) . ONE SERVING? l or 2
. WHICH WOULD HAVE MORE_CALORIES IN 1 _SERVINGZ 1 _ or_ 2%
- C-f

. ! L . v ?
ACTIVITY #10. USE THE INFORMATION FROM LABELS 3 AND 4 PRO=- |
VIDED IN YOUR LEARNING CENTER TO COMPLETE THIS ACTIVITY 4
WITH YOUR GROUP. :

JANE IS CHOOSING BETWEEN THESE TWO FOODS (3 &4) TO PREPARE R
+FOR LUNCH. HELP HER TO COMPARE THE NUTRITION INFORMATION
ON THE "LABELS BY ANSWERING THE “QUESTIONS BELOW:

1. 'HOW MANY SERVINGS ARE THERE IN ;BOX n3ng

2. HOW MUCH FOOD FROM BOX "3".IS IN ONE SERVING AFTER IT
IS PREPARED? CUP(S).

3. HOW MANY SERVINGS Aﬁ\THERE IN CAN "hn?
%, HOW MUCH FUOD FROM, CAN "4 MAKES ONE SERVING

cuP(s)
' 5. iEASURE OL‘T _HE ABOVE AMOUNTS OF DRY MACARONI ON' A
STATE 80 T YOU CAN VISUALIZE HOW MUCH IS IN A

S ;r....dJARD SEELVI NG.

- ]

{con*inue quecs=-dns on following page) . ' 6

,_“(‘ 4 ‘ ,; .
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ACTIVITY #10: (CONTINUED) - - .
6. WHICH CONTAINER GIVES NUTRITION INFORMATION FOR

A BIGGER SERVIN% 'E":IZE? 3. or 4
. - ING OF "4 HAS CATORIES. THEN WHICH FOOD <
HAS MORE CALORIES IN ONE SERVING? .3 or 4
8. ONE SERVING OF "3" HAS GRAMS OF PROTEIN:
\ . ONE SERVING OF "Li" HAS GRAMS OF PROTEIN.
: THEN WHICH FOOD HAS MORE PROTEIN? . "3 or Uk
9. ONE SERVING OF "3" HAS HOW MUCH OF OWE DAY'S-REC- -

OMMENDED AMOUNT ,OF VITAMIN A? _ ‘.4 ONE SERVING
OF “3" HAS HOW MUCH OF ONE DAYTS RECOMMENDED
AMOUNT OF VITAMIN A? 4 THEN WHICH FOOD IS A
BETTER SOURCE OF VITAMIN A? . 3. or L
. 10. ONE SERVING OF -"3" HAS HOW MUCH OF ONE DAY'S REC-
t ., OMMENDED AMOUNT OF CALCIUM? : ONE SERVING OF
g HAS HOW MUCH OF ONE DAY'S RECOMMENDED AMOUNT
OF CALCIUM? . THEN WHICH FOOD IS A BETT
SOURCE OF CALCIUM? - g 3.0r k4
11. WHICH FOOD HAS MORE OF THE THREE VITAMINS, - .
© THIAMINE, NIACIN, AND RIBOFLAVIN? : 3gor ¥
12. AFTER LOCKING AT ALL OF THE ABOVE INFORMATION, ~ |
~ WHICH QF THESE TWO MAIN DISH FQODS WOULD YOU -;

_ . BECOMMEND TO JANE AS THE MORE NUTRITIOUS? _ _ 3 -om_ %4 7
/. ’ * LEARNING CENTER 1-C-f °
' . ’ ’ (FOODS)
) PLAN 2
" _ GROUP DIRECTIONS AND ACTIVITIES

MEMBERS : “

ACTIVITY #1: . WITH YOUR GROUP, STUDY THE POSTER IN YOUR '
CENTER THAT TELLS YOU WHAT INFORMATION THE LAW REQUIRES |
ON FOOD LABEES. - !

- ACTIVITY #2: EACH GROUP MEMBER DRAW ONE LABEL OUT OF EACH

#l PROVIDED IN YOUR LEARNING CENTER. .
’OSTER AS YOUR ¢UIDE FIND ON YOUR TWO LABELS .
EACH OF FOUR THINGS THE LAW SAYS MUST BE, QN THEM.

ACTIVITY #3: WHEN ALL GROUP MEMBERS HAVE FOWM@ THE REQUIRED
INFORMATION ON THEIR LABELS, HAVE ONE GROUP MEMBFR READ

ALOUD EACH POINT FROM THE POSTER. AS EACH POINY IS READ,

60 AROUND YOUR GROUP AND HAVE EACH PERSON SHOW WHERE THAT |.
PARTICULAR INFORMATION IS FOUND ON HIS OR HER TWO LABELS. ..

7 .

=

- =
- ; 3
. }f

- .
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2 o ' . 1-Cc-f
_ 7 \\
ACTIVITY #+: WITH YOUR GROUP LIST BELOW ANY omn INFOR-

ACTIVITY #5: WITH YOUR GROUP PLAN A SKIT TO PERFORM TO-
MORROW TO SHOW YOUR CLASSMATES WHAT THE LAW REQUIRES TO
BE GIVEN ON FOOD LABELS. PLAN TO TAKE NO LONGER THAN 5%7

< ' - MINUTES TO ‘PRESENT YOUR SKIT. SEE SKIT DIRECTIONS, imxg"
PAGE.

- dm me e em mE Em P W R ms e e SR EER M W WE Mm EE e My e my w an em em =

SKIT DIRECTIONS

YOU MAY BEGIN YOUR SKIT BY ACTING OUT THE FOLLOWING
- SITUATION: )

BOB AND RON MEET BETTY AND MOLLY SHOPPING AT THE GROCERY ,
STORE AND WAIK ALONG WITH THE GIRLS AS THEY FINISH THEIR .
SHOPPING. RATHER IMPATIENTLY THE BOYS ASK THE GIRLS WHY
THEY TAKE SO LONG TO LOOK AT THE CANS AND BOXES OF FOODS ..
BEFORE MAKING TEEIR CHOICES. BOB SAYS, "WHEN MY MOM SENDS
ME TO THE STORE, I JUST GRAB THE CAN .THAT HAS‘THE BEST

f/ TOOKING PICTURE. TI.CAN REALLY GET.SHOPPING DONE FAST: "

~  CONTINUE WITH THIS CONVERSATION IN PLANNING WHAT EACH

GROUP MEMBER WILL SAY TN YOUR SKIT. HAVE THE GIRLS EX-

_ PLAIN WHAT INFORMATION THEY GET FROM EXAMINING THE IABELS
AND WHAT USE THAT INFORMATION MIGHT.BE TO THEM. YOU MIGHT-
WANT T0 BRING A FEW FOOD CONTAINERS OR LABELS TO CLASS
TOMORROW TO USE IN YOUR SKIT. CHECK THE POSTER YOU STUDIED
IN YOUR CENTER /CTIVITIES TO BE SURE YOU HAVE PLANNED TO
INCLUDE ALL FOUR POINTS OF INFORMATION IN SOME WAY.

HAND* IN ﬂ(];}: MATERIALS.

-
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¢ : . " LZEARNING CENTER 2-C-F

, . FOODS) -
-, ) ’ . r 1 OLAN 2 .
c " GROUP pIREC’TIONS AND ACTIVITIES
'\-HEI‘QBE:RS: . , [
w " " .oy
\ ACTIVITY #1: EACH GROUP MEMBER READ ONE OF THE TWO PAM- *

PHLETS ON NUTRITION LABELS PROVIDED IN YOUR LEARNING CENT;ER.
THERE IS A TAPE TO GO WITH ONE OF THE PAMPHLETS WHICH YOU
MAY WANT TO PLAY ON A CASSETTE RECORDER AS- YO?}RREAD

ACTIVITY #2: AS A GROUP, USING BOXES. "1" AND 2", ANSWER
THE QUESTIONS ON THE N'EfXT PAGE. CHOOSE ONE pZ'.RSON IN YOUR
GROUP TO MARK THE ANSWERS. - WHEN YOU HAVE FINISHED HAVE
YOTUR TEACHER CHECK YOUR ANSWERS. )

L 4

- eam e e 2 mr & e e am ax Em e ax Ex an m  me e R me W mm e e e ae

JOHN WAN‘I‘S “T0 CHOOSE TH'E MORE NUTRITIOUS OF THESE TWO .
DESSERTS TO FIX FOR HIS FAMILY. HE NEEDS ANSWERS TO THESE * '

' QUESTIONS.’ .
1. WHAT IS THE SIZE OF ONE SERVING OF #14 CUP(S)
WHAT IS THE SIZE OF ONE SERVING OF #2? - __CUP(S)

FIND A METAL MEASURING CUP THE SAME SIZE
AS ONE SERVING OF 1 AND 2. TURN IT UPSIDE
DOWN ON A PLATE TO GET THE IDEA OF HOW BIG

ONE -STANDARD SIZE SERVING REALLY IS. (CIRCIE -
2. WHICH DESSERT WOULD HAVE, MORE PROTEIN IN ANSWERS)
ONE SERVING? - 1 or 2
3. WHICH DESSERT WOULD HAVE MORE VITAMIN C IN
ONE SERVING? . 1 or 2
L, WHICH DESSERT WOULD HAVE MORE CALORIz.s IN
ONE SERVING? .. 1 or 2
. )
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" ACTIVITY #3: AS A’ GROU'P USING THE Il‘{FORMATION FROM .
LABELS "3".AND "4 PROVIDED IN YOUR LEARNING CENTER" COM-.

PLETETHEACI;}&TYXO‘ \ S
JANE IS CHOOSING BETWREN THESE TW0 FOODS (3&L) T0 PREPARE . .

FOR LUNCH. " HELF, HER T) COMPARE THE NUTRITION INFORMATION
ON THE LABELS BY ANS NG THE QUESTIONS BELOW: - .

1. HOW MANY SERVINGS'ARE THERE IN BOX “31?

2. HOW MUCH FOOD FROM BOX JI3" TS IN ONE SERVING AFTER IT
- IS PREPARED? \CUP(S)

3. HOW MANY SERVINGS ARE THERE'IN CAN 'in2 -
* 4, HOW MUCH FOOD FROM CAN "4 MAKES ONE SERVING?

CUP(S)
/ 5. MEASURE OUT THE ABOVE AMOUNTS OF DRY MACARONI ON A
PLATE SO THAT YOU CAN VISUALIZE HOW MUCH IS IN A
STANDARD SERVING. . (CIRCLE
6. WHICH CONTAINER GIVES NUTRITION INFORMATION ~ ANSWERS)
FOR*A BIGGER SERVING SIZE? 3 ar b
-3
2 - 2-C-f
7. ONE SERVING OF "3" HAS CALORIES: ONE  -- (Circle) y
SERVING OF "4" HAS CALORIES. THEN WHICH g
FOOD HAS MORE CALORIES IN ONE SERVING? 3 or 4
8. ONE SERVING OF "3" HAS GRAMS* OF PROTEIN:
ONE SERVING OF "Lv Has GRAMS OF PROTEIN. ‘
THEN WHICH FOOD HAS MORE PROTEIN? 3 or 47
9. ONE SERVING OF "3".HAS HOW .MUCH OF ONE DAY'S . :

RECOMMENDED AMOUNT OF VITAMIN A? % ONE
SERVING OF "3" HAS HOW MUCH OF ONE DAY'S REC-
OMMENDED AMOUNT OF VITAMIN A? % THEN - N
WHICH FOOD IS A BETTER SOURCE OF VITAMIN A? 3 or % .

10.: ONE SERVING OF "3" HAS HOW MUCH OF ONE DAY'S ,
"RECOMMENDED AMOUNT OF CALCIUM? %: ONE"
SERVING OF "4'" HAS HOW MUCH OF ONE DAY'S REC-
OMHENDED AMOUNT OF CALCIUM? % THEN WHICH

- FGCOD IS A BETTER SOURCE OF CALCIUM? 3 or

11. f}Z-iICH FOOD HAS MORE OF THE THREE B VITAM[NS
"‘HIAMIN'FB NIACIN, AND RIBOFLAVIN? 3 or

12. AFTER LOOKING AT "ALL OF THE ABOVE INFORMATION,
WHICH OF THESE TWO MAIN DISH FOODS WOULD YOU ot
RECOMMEND TO JANE AS THE MORE -NUTRITIOUS? 3 or L

+ - )+ &
*F
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ACTIVITY #4: YOU WILL HAVE 8 MINUTES IN WHICH TO TEACH

YOUR CLASSMATES WHAT YOU HAVE LEARNED ABOUT REQUIRED
NUTRITION LABELING' ON FOODS. USE THE TWO PAMPHLETS IN
* YOUR -LEARNING CENTER TO DECIDE EXACTLY WHAT INFORMATION
YOU WILL INCLUDE IN REPORTING TO YOUR CLASS. PLAN ON
PAPER WHICH PART OF THIS INFORMATION EACH OF YOU WILL
TELL YOUR CLASSMATES. SHOW YOUR PIAN TO YOUR TEACHER.

>

. .
v
- <
v
B

HAND IN ALL MATERIALS. , B
. ) 5
L ’ ! .. LEARNING: CENTER 3jc £
A . (FOODS)
. PLAN 2

- GROUP DIRECTIONS AND ACTIVITIES,
MEMBERS ; R

~J

ACTIVITY #1: EACH GROUP MEMBER READ ONE OF THE TWO -PAM-
PHLETS ON NUTRITION LABELS PROVIDED IN YOUR LEARNING CENTER.
THERE IS A TAPE TO GO WITH ONE OF THE PAMPHLETS WHICH YOU
MAY WANT TO PLAY ON A CASSETTE RECORDER AS YOU READ.

ACTIVITY #2:{ AS A GROUP, USING BOXES "1" AND "2", ANSWER
THE QUESTIONS'ON THE NEXT PAGE. CHOOSE ONE PERSON IN YOUR
GROUP TO MARK THE ANSWERS. WHEN YOU HAVE FINISHED HAVE .
YOUR TEACHER CHECK YOUR ANSWERS.
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JOHN WANTS TO CHOOSE THE MORE NUTRITIOUS OF THESE TWO DES-

SERTS TO FIX FOR HIS FAMILY. HE NEEDS ANSWERS ‘TO THESE

QUESTIONS: -

1. WHAT IS THE SIZE OF ONE SERVING OF #1? CUP(S)
WHAT IS THE SIZE OF ONE SERVING OF #27 __cUP(8)

FIND A METAL MEASURING CUP THE SAME SIZE
AS ONE SERVING OF 1 AND 2. ' TURN IT UPSIDE -
DOWN ON A PLATE TO GET THE IDEA OF HOW BIG J

ONE STANDARD.SIZE SERVING-REALLY IS. (CIRCIE
2. WHICH DESSERT WOULD HAVE MORE PROTEIN IN ANSWERS)
ONE SERVING? , 1 or 2°
3. WHICH DESSERT WOULD HAVE MORE VITAMIN C o
~ IN ONE SERVING? 1 or 2
.. WHICH DESSERT WOULD HAVE ‘MORE CALORIES I
IN ONE SERVING? : 1 or 2
2.
""""""""""" e S "
- 2 s _ i) 1. 3_€-f

A.CTIVITY #3: AS A GROUP, USING THE INFORMATION FROM LABELS
n3n AND i PROVIDED IN YOUR LEARNING CENTER COMPLETE THE .
ACTIVITY BELOW WITH YOUR GROUP.

JANE IS CHOOSING BETWEEN THESE TWO FOODS (3 &L4) TO PREPARE
FOR LUNCH. HELP HER TO COMPARE THE NUTRITION INFORMATION
ON THE LABELS BY ANSWERING THE QUESTIONS BELOW.

, HOW MANY SERVINGS ARE THERE IN BOX "3"?
2 ' HOW MUCH F0OD FROM BOX "3"" IS IN ONE.SERVING AFTER IT :

IS PREPARED? _-CUP(S) -
a HOW SFRVINGS ARE THERE IN CAN "lt?
HOW MOCH FOOD FROM, CAN "' MAKES ONE SERVING? ~—_

THE ABOVE AMOUNTS OF DRY MACARONI ON A
U CAN VISUALIZE HOW MUCH IS IN A

. ; . (CIRCLE
6. WHICH CONTAINER GIWES NUTRITION INFORMATION . ANSWER)
FOR A BIGGER SERVING SIZE? 3 or

. 4
(cbnt/inEeA on next page) oo

. .
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ACTIVITY #4+: YOU WILL HAVE 8 MINUTES IN WHICH TO HELP THE
REST OF YOUR CLASS BECOME FAMILIAR WITH THE NUTRITION IN-
FORMATION GIVEN ON FOOD LABELS. PASS OUL 70 YOUR CLASS-
MATES THE LABELS YOU USED IN YOUR GROUP ACTIVITIES (o

s OR THREE STUDENTS MAY SHARE A LABEL. I"ﬁK@H‘MEMBER OF .YOUR
GHOUP THEN TAKES TURNS ASKING YOUR CLASSMATES TO. LOOK FOR

" SOMETHING YDU HAVE LEARNED MUST BE ON A NUTRITION LABEL.
PLAN NOW '(ON PAPER) JUST WHAT FACTS EACH OF YOU WILL ASK
YQUQQCLASSMATEﬁ TO.LOOK FOR. ST

HAND IN ALL-MATERTALS. L T

. 3-C-f

7. ONE SERVING OF "3" HAS CALORIES: ONE (Circle)
SERVING OF "4 HAS ~ CALORIES. THEN -
WHICH FOOD HAS MORE CALORIES IN ONE SERVING? 3 or 4

8. ONE SERVING OF "3 "GRAMS OF -PROTEIN: ‘ -
ONE SERVING OF "4" HAS —  -.GRAMS OF PROTEIN. . -
THEN WHICH FOOD HAS MORE PROTEIN? or L4

9. ONE SERVING OF "3" HAS HOW MUCH OF ONE»DAY'S ,
RECOMMENDED AMOUNT OF VITAMIN A? .
SERVING OF "4" HAS HOW MUCH OF O DAY’S REC- o
OMMENDED AMOUNT OF VITAMIN A? % /
WHICH FOOD IS A BETTER SOURCE OF VITAMIN A° 367 . 4

10." ONE SERVING OF "3" HAS HOW MUCH OF ONE DAY'S “ l
RECOMMENDED AMOUNT OF CALCIUM?.Y. __ %: ONE. L
.SERVING OF "4 HAS HOW MUCH OF:ONE .DAY'S REC-
OMMENDED AMOUNT OF CALCIUM? THEN WHICH - .
FOOD IS A BETTER. SOURCE OF CALCIUM? 3 or 4 “
, 11, WHECH FOOD HAS MORE OF THE THREE B VITAMINS,
* THIAMINE, NIACIN,.AND RIBOFLAVIN? 3 or Y4
- 12. AFTER LOOKING AT ALL OF THE ABOVE INFORMATION “
WHICH OF THESE TWO MAIN DISH FOODS WOULD YOU . )
; RECOMMEND TO JANE AS THE MORE NUTRITIOUS3?, 3 or 4%
_ e ~ ' b
2 . - 3-C-f
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. ﬂ . S - LEARNING CENTERW-C—f
v o . ‘ . * (FOODS)
. i} i * .af;PLAN 2

o1 0NG AND' ACTIVITIES |

§
|
|

. .. cs | B . '
ACTIVITY #1: "READ’ THE EOOKLET "MEAT INSPEGTION LAw", THAT

IS IN YOUR
TAPE AS YOU Rj

» G CENTER.. YOU /MAY WANT TO LISiBE) ‘I'O THE

: ..- > \e'_
) . .

'y ACTIVITY #2: WITH YoUR GRGITP, COMPLETE'ACTIVITY SHEETS ¢

- 2. EXPLAIN WHY\EH{S WORMATION I8 NOT REQUIRED ON BOTH

AND D ON THE 'NEXT TWO PAGES. CHOOSE DNE ,GROUP MEMBER TO."
WRITE YOUR ANSWERS ON EACH SHEET. WHEN YOU ARE FINISHED

HAVE YOUR TEACHER CHECKQYOUB ANSWERS. .

2 o % ~! * . ‘ )+"‘C -f
N ACTIVITY SHEET c .

USE THE TWO LABELS, #7 AND #8,. IN YOUR LEARNING CENTER TO

ANSWER THESE QUESTIONS AS A GROUP: y

1. WHAT CONSUMER PROTECTION INFORMATION 1S REQUIRED BY
LAW TO BE GIVEN ON LABEL #7 THAT IS NOT GIVEN ON LABEL

+ %? . 4 ',
b

5

. t
’
i

¥OF THESE LB %LS\\ i

LE
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L, ”, ACTIVITY SHEET D - E ,‘ g
‘ LOOK AT LABEL .49, WHICH IS A HANGTAG ¥0U MIGHT FIND AT- e
. _@ TACHED TO THE WING OF CHICKEN OR OTHER POULTRY. USE LABEL
, #9 ‘70 ANSWER. THESE QUESTIONS WITH YOUR GROUP. * ..

” GROUP MEMBER WIT.-Ir PRESENT TO YOUR CLASS., : -

i

1. WHICH GOVERNMENT MARK- OR SYMBOL ON THIS LABEL IS
REQUIRED BY IAW? (UNDERLINE® CORRECT ANSWER)

. CIRCIE. OR ° SHIELD ;, ' )
2.. EXPLAIN WHAT THE CIRGLE MARK TELLS YOU?
3. 'EXPLAIN WHAT T}flil 'SHIELD MARK TEL?L‘S, You? |

L ;

— . . < T . rd
*4. WHAT OTHER KIND OF FGODS CAN-YOU THINK'OF THAT MIGHT
HAVE A SIMILAR SHIELD MARK? . .
J . Youtl e 3
- - e s e e e m hf m e m e m o e o e e e e e Ve - = - | T,
2 oL Legp

& S : )
ACTIVITY #3: YOU WILL HAVE 58 MINUTES IN WHICH' T TEACH
Yo@ TLASSMA ES ABOUT MEAT A:ND POULTRY INS'PECTION.

a

. DRAWOR TRACE BOTH THE CIRCLE INSPECTION MARK AND THE. SHIELD

. MARK FROM YQ@R BOOKLET ON POSTER PAPER TO 'SHOW YOUR CLASS-
MATES WHAT THESE -MARKS LOOK LIKE. EXPLATN'T6 THEM WHAT

. EACH SYMBOL MEANS, WHICH ONE IS REQUIRED BY LAW, AND WHY
THEY MIGHT NOT BE&FOUND ON ALL SMALL CUTS OF MEAT IN THE .
GROCERY ‘STORE. DECIDE 'WHICH PART OF THE INFORMATTON EACH.

-
. .- P
< .
[ . a
-

HAJP IN ALL MATERTALS..
s . - 0

] . - c oW . 3
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' You have learned that law.
_ requires fjber content and care
& instruction information to be
given with fabrics and garments.

- A third thing the law requires -
on ¢lothing labels is the name of « -
the company that made the-fabric

or garment. Copsumers often

need this information.

¥

* -
Y

Fabrics are made of
- {or knit) together.

yarns woven
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_ These yarns were made from " Fabrics made of different
smaller fibers twisted or spun L. fibets need different care and.
together © ~laundering, To help you: kniow .
: _ ) the best way to take care of each * \

T B fabrlc ‘the law says: . '

laundry or care mstructxons .
-must be on labels sewninto . -
clothing,. . a .
care instruction labels fike |
thesemust be given to you when
) - you buy fabrics for sewing:
2 I . 7 - ) -
, “ 157 -
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N To help you judge how.a - Fabrics can be made of many
- fabric will-behave (or what . . different kinds of fibers. These .
.'}’quahtles" it will have) the .~ . different fibers will behave
. law says each fiber used ina L. dlfferently
_ fabric must be listed on the e Somg examples of what tg )
4abel or bofbeginning with:  * .. expect of fibers: * .
fibers used in largest®mounts. - " o

1. - Nylon is very strong
-~ — 2. Rayonand acetate are weak

% but cheap to buy. - o
*3, Wool is very warm. S \ )
4. Cotton is cool to wear.
5. Polyester does not wrinkle.

[_]
|
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\
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.. Sometimes_a-fabric is made of
™ just one kmd of frber hke

e .

" Often fabrics are mixtures or
"blends™ of two or more dlfferent

flbers like . ‘

70% WOOL
éq% NYLON
10% SILK

¥
-9
* 1!
e o ’
!
2
. *
- ‘, & -
¥
i |
* - ~
bt \
-y ”
0 L

" - Blendéd fabrics will behave

hke both fibers used in them.
For example, ""polyester'' may be
blended with cottorf for a summer
“shirt,

Cotton alone would wrmkle
(lyester alone would be too hot.
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* NEEDS LITTLE IRONING

) . #C - CLOTHING _
/ ' NAME '
B - CﬂRE LABELS IN GARMENTS

X

CHOOSE 2 OR 3 GARMENTS FROM THOSE IN YOUR LEARNING CENTER.

WRITE THE IETTER FROM THE GARMENTS YOU CHOSE ON ‘THE TOP

LINE OF THE CHECK SHEET. FIND THE PERMANENTLY, ATTACHED

CARE LABEL ON EACH GARMENT. CHECK (X) BELOW ALL THE TYPES

OF CARE INSTRUCTIONS THAT ARE FOUND ON EACH OF YOUR GARMENT _

"LABELS UNDER THE RIGHT LETTER.

CARE INSTRUCTIONG - T <cammRT
R : . IDENTIFICATION IETTER -

DO NOT DRY CLEAN <
DO.NOT USE CHLORINE BLEACH - - -
WASH SEPARATELY '

WASH BY'HAND ) -

WASH IN COLD WATER L )
. WASH IN WARM WATER '~ .
* IRON WITH: COOL IRON i,

WASH IN WASHING MACHINE ON GE OR
DELICATE CYCLE * .

NEEDS NO IRONING | ‘ | _ . ~

LAY FLAT TO DRY - - E ) -
HANG.TO DRIP DRY '

"TOMBLE.DRY (IN DRYRR) . . .
'REMOVE PROMPILY (FROM DRYER) ', _ o~
. CLEAN BY FURRIER METHODS ONLY ‘ )( .

/

WIPE CLEAN WITH A DAMP CLOTH _ . .
DRY CLEAN ONLY ' . ’ _ ~

' OTHER INSTRUCTIONS (LIST BELOW) _ A




LAY FLAT TO DRY

5 154

. GROUP TALLY SHEET "C" |

MEMBERS :

- e ——am == ¥ -7
A~ - - T . J— - —

"GO ACROSS  ONE L 73 ON. ALL SHEETS AND ADD UP THE TOTAL NUMBER ,

OF CHECKS BY EACH CARE INSTRUCTION ITEM. WRITE THLS TOTAL
NUMBER INCOLUMN I, “TOTALY, ON THE APPROPRIATE ITEM LINE.
FOR EXAMPLE:. IF A TOTAL COUNT OF 3 CHECKS WERE MADE ON ALL
YOUR GROUP MEVBZR'S INDIVIDUAL SHEETS B-ON THE LINE FOLLOW-
ING THE INSTRT ‘'ION "WASH BY HAND", WRITE THE NUMBER "3" ON

_YOUR GROUP TA7. SHEET C IN COLUMN I:

WHEN YOU HAVE F NISHED ADDING UP ALL OF THE CHEEKS, IN COL-
UMN II, RANK E. 'H CARE INSTRUCTION ITEM IN ORDER OF TOTAL
NUMBER OF CHECK. LACH RECEIVED, AS 1ST, 2ND, 3RD, ETC.

THUS, NUMBER "1" SHOULD BE WRITTEN IN GOLUMN II AFTER THE

INSTRUCTION MOST OF¥EX FOUND ON THE GARMENTS YOUR GROUP

EXAMINED, NUMBER, "2'' _Y THE INSTRUCTION CHECKED NEXT MOST -
OF‘TENé ETC. UNTIL ALL CARE INﬁTRUCTION‘ ITEMS RECEIVING ANY

CHECKS HAVE BEEN RANKED.
CARE INSTRUCTIONS . - Cg(l)-glg I (?OLUMN T
'DO NOT DRY CLEAN - .. T HANK

DO NOT USE CHBLORINE-BLEACH -
WASH SEPARATELY . '

WASH' BY HAND- :
WASH IN COLD WATER

WASH IN WARM WATER

IRON WITH CQOL IRON

WASH IN WASHING MACHINE ON GENTLE OR
DELICATE CYCLE ;o

NEEDS NO IRONING
NEEDS LITTLE IRONING

HANG TO DRIP DRY

TUMBLE DRY '(IN DRYER) |

REMOVE PROMPTLY (FROM DRYER)
CLEAN BY FURRIER METHODS ONLY
WIPE C WITH A DAMP CLOTH .
DRY CLEAN ONLY :
OTHER INSTRUCTIONS (LIST BELOW)

AT

T

-
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\"“IBER RUMMY™ DIRECTIONS

Shuffle cards and deal 6 to,each '
player (face down). Place remain-
ing cards; face down in center of

le to be the drawing pilé. Turn )
top card from pile face up beside
the pile to start the "distard pile'.

Each flayer tries to get rid of his
cards by forming 1dentical sets of
3 or 4 cards.

 Player at dealer's left. begins game
“y drewing the top card from either
the drawing pile or the discard
pile. If possible he then lays down
one -or more "sets" of cards face up
in front of him. Next he discards
one card on the discard pile, A
player may draw and discard only one
card at each turn, put he may 1
.down any number of “sets“ or Mhits"
that he has.

A "hit" is the 4th card of a set
when only 3 cards in a set have been
played. . Any player, after, drawving
a gard to bégin his turn, may play

a '"hit" card on any set displayed
on the table which wis played by
any of the players. 'If a player
makes an_error inh playing either a .
set or a hit in which the cards are
not identical in information given,
any other ‘player may call "error'.
The first player calling "error" on
the set or hit played may then choose

~ y
”
*

e e i

. 3. Cut these Y4, pages apart oh the

one card in hig hand to give to the

-player who committed the error, AFTER

the erring player has finished hls
turn.

The player who is first to use all

the cards is the winner.” If all the
cards in the discard or_draw piles are
used before any player .uses all the
cards in"his hand, then the game ends
and ‘the player w1%h the £ewest cards in

" his hand is the winner.
. 76 Make A "Fiber Rummy" Deck:

1. Cut 4% pieces ‘of heavy paper or.
cardboard 2% x 3.

2. Reproduce the
- "Fiber Rummy"

age - Figures for
times.,

solid lines, and mount each obleng
on one of the cardboard pieces.

4. "You now have g "Fiber Rummy" deck -

containing 44 “cards. ,
g;%\/puplicate a direction sheet for

each deck.

»
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FIGURES FOR "FIBER RUMTY" -
85z wooL 30% WoOL ~100% WoOL 100% SILK
-15% NILON | 10% SILK o .
Y

80% LINEN
20% RAYON

88% NYLON
12% SPANDEX

70% COTTON

30% DACRON -
POLYESQER‘ -

80% .ACRYLIC
20% ACETATE

100% ARNEL

~TRJACETATE "

¥

TFIBER RUMMY''
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FABRIC*CAREQLAhELS

,.A, A

-

-

Wt

a2

! MACHINE WASH WARM H MACHINE msnmau i
1 1
* - -
- . ) ‘mmv& ] mmevusmé
H UNEDRY - '
] | §
4 - -\ , ) X
. ) . MACHWNE WASH WARM
’ - Ammb;e Bry - Remove Promptly
= )
N “MACHINE WASH WARM
ATumhle Bry « Remove Promptly
! N JCATE (YL 1 WAPSM DELICATE CYGLE.
.t TUMBLE DAY LOW. 8§ TUMBLE DRY LOW,
USE COOL FION. H USE COOL, 0N,
t | * MACHINE WASHWARM 1 MACHINE WASH WARM
} DO NOT DRY CLEAN : DO NOT DRY CLEAN
s "
. ,
1 HAND WASH SEPARATELY ] HAND WASH SEPARATELY
| | DRYCLEANONLY | | DRYCLEANONLY
. : hy ’
DRY CLEAN PILE £ DRY CLEAN PULE
1 FABRIC METHOD ONLY : FABRIC METHOD ONLY
' -WIPE-WITH DAME 1 |, wiPE wn'H o
H CLOTH ONLY : CLOTH ONLY
1 MACHINE WASHWARM | 8 mumsmsumm
! SEPARATELY ' SEPARATELY
i TUMBLE DRY U TUMBLE DRY
A¥

[ —— - "
- o .-
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POSTER - "INFORMATION REQUIRED ON FOOD LABELS"

* ¥
FEDERAL LAW REQUIRES
that food labels give the'se four things - .
Common name of v g.r;sg‘%feglgéngred:ents
the food (including ' d
e or v A e,
\,\gakpany name
. and address .
" "Net weight : ’ X -
of:contents ) . .
>
- -
f .
&‘f -
t el
152 s .
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NUTRITION LABELING

'LAV NOW REQUIRES THAT NUTRI-
TION FACTS BE ON LABELS FOR:

_A - ALL FOODS THAT HAVE
" VITAMINS OR MINERALS
ADDED.
B = ALL FOODS THAT CLAIM
_TO BE ESPECIALLY -
* NUTRITIOQUS. -

SOME COMPANIES PRINT NUTRI-
TION AMOUNTS ON ALL.FQOD
LABELS, EVEN IF THEY ARE

NOT REQUIRED. . 7 :

) s '

_IF THE LABEL SAYS: -

-

"PROTEIN-20" 7

_IT MEANS THAT ONE SERVICE OF
.THIS FOOD GIVES YOU ABOUT 20% -
OF THE PROTEIN YOUR BODY NEEDS
EACH DAY. ° THE TOTAL DATLY
NEED FOR AR NUTRIENT FOR A

" DAY WOULD BE 100%.

LARGER NUMBERS MEAN MOKRE'OF A
NUTRIENT. FOR EXAMPLE, CANNED
CARROTS WITH "VITAMIN A-60'" ON
THE TABEL HAVE MUCH MORE VITA-*
MIN A THAN GREEN BEANS WITH
"VITAMINE A-10" ON THE LABEL,

NUTRITON LABELING

~
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On poultry you mightfinda =+
"« | hang-tag like this which give3 both
i government marks. -
. - = - z “
. . o .
. INSPECTION MARK GRADE MARK
__ J 5
: él.
( = ﬁ F W }'-
— . ’—_'\ ' .
The large sections of the butchered | = . Any canned or processed food :
animal are with this mark to that contains even a little meat or
show they came™rom a clean inspected.” poultry must show the inspection ™
plant. | mark on the label. |
Di%uﬁ%-ruag" CONDENSED .
| - . Beef Broth ,
. Not every small piece of meat you (BOUILLON! .
buy will have this.mark on it, as the
~ Targer section of animal was stamped
before it was eut injo smaller steaks
and roasts. . ' NETWT. 101, 0Z. (208GRAMS) .
. g3, FLUID OUNCES . &g .
IIGRENEITS 8EEF 8R0TH, YEAS
> EXTRACT ANO HYDROLYZED VEG
TABLE PROTEIH, SALT, RONDSODIUM )
© GLUTAMATE, SUGAR, CARAMEL COLQAR, .
) FLAVORING AND CITRIC ACID : -
- , v * CAMPBELL SOUP COMPANY ‘ )
— - . ) CAMDEN. NJ. USA OQSlOI -
.9 e e sle sle sle slesle ole 3.
— <)\ - _J
. A1s¢.
Q, - /; o R - -~
75' ¥ _ &=




1 found on ‘méat 3nd-= "

& gives helpful information but is -

~

| Kings of foods.” 7 .-

1. ThIS shieid mark teHs you the -
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D¢ no(onfuse the clrcle inspection
“mark with thls mark o .
whxchgmlght alsobe

poultry or on'other " R

Foa 7 .
:ot e e

grade or giality of the food,. It

not requneed by iaw
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One way our government protects ~1

cohsumers is by checking the -
ofe.

cleanﬁness of the factories wh
mea’( and poultry is packed
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“ACTIVITY #3: PLACE A CHECK (X) BESIDE THE FIVE STATEMENTS
THIS:AS A -GROUP. | Y

" ~ = [y i R - o ‘}
T - e . -
@ 6 T " .. L s
”~ ) o o A ) o
IEARNING CENTER D -
. PLAN i,- -~ g TS~
o GROUP D;[RECTIONS AND ACTIVITIES A
) MERS: ' . . . s . ) . FY ‘ o )
R I L e AR AT
JTXX%‘{EVITY #1: READ THE CARDS STANDIN(,‘: IN THE CENTER OF YOUR. -
' ] -

-

ACTIVITY #2: AS'A GROGP LOOK AT THE ADS MARKED #1 -IN YOUR
LEARNING CENTER, AND SEE HOW MANY DIFFERENT KINDS OF FACTS
YOU.CAN FIND IN THESE ADS. EACH MEMBER NAME O] ONE FACT I, .
TURN.- HAVE "ONEAI-I%MBER RECORD THE ANSWERS BELOW. FOR EX~

BELOW THAT YOU CGNSIDER MOST IMPORTANT LN A FACTUAL AD. DO

THE BRAND. NAME IS PICTURED - . :
A’ COUPON IS8 GIVEN ~ — —

B

THE COST I8 GIVEN ° . e T e
WHEN A CONSUMER BUYS @IS PRODUCT HE G'ETS SOME OF IT, . e
FREE L4 » . &
— A RECIPE IS GIVEN ' - e
_____ THE SIZE-OR WEIGHT OF THE PRODUCT IS qu;EN C S .
- COLORS .AVAILABLE (IF CLOTHING) . L e
YOU ARE TOLD WHERE YOU CAN BUY {HE -FRODUCY | EREPRY
-THE» NAME OF THE PRODUCT IS GIVEN . o

] THE BUYER CAN COMP%E PRIGES WITH 'OTHER SBORES ) ) y

OTHERS :
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ACTIVITY #4 STUDY THE SHEET MARKED #2 AS A GROUP ms-
- CUSS THE DRAWINGS, AND DECIDE WHICH WORD AT THE .BOTTOM OF
THE PAGE BEST DESCRIBES EACH. WRITE THE WORD UNDER THE
PICTURE.

tn . N
. 4 - ‘ /
y
. .‘f Q 7
. , '
i “N
. )
» i y - v
5 . iIQ 7 M 3‘.
S 1 AN D
| ACTIVITY #5:° A% A GROUP Look®T THE ADS MARKED #3 “ ANSWER
THE FOLLOWING: - : "o ) '
" Ae \WHICH ADS MAKE AN EMOTIONAL APPEAL?, ° A R
o I

B. CHOOSE AN AD THAT MAKES EMOTIONAL. APPEAL Nt
- WRITE THE LETTER HERE. K& ~ ’ )

. LOOKING AT THIS- AD “DISCTSS AS A GROUP .AND BRIEFLY C oy
: ANSWER THE FOLLOWING QUESTIONS. (ONE MEMBER OF THE

GROUP RECORD YOUR ANSWEB.)

WHAT EMOTIONAL APPEAL IS USED? (MAY BEFER )
, SHEET #2 AND STANDING CARD) ' N

2.‘ HOW I8 THE APPEAL MADEZ - = -- -
« ' PICTURE . JWORDS____ BOTH_: )

3. BRIEFLY EXPLAIN\HOW THIS WAS DONE.

. 1.

]

%,




ACTIVIT #6:. TAKE THE TWO SHEETS MARKED X AND. 0. -

USING

THE PRODUCTS PICT

MAKE EACH SHEET INTO Al AD--ONE :

(IF THERE IS NO BRAND NAME SHOWN, ' FIRS
PRODUCT YOU WILL ADVERTISE’ “YoU MAY

'+ . . TUSING AN EMOTIONAL APPEAL, THE OTHER WITH A FACTUAL AD.

.DECIDE ON THE
LTE YDUR AD ON
?%

‘PICTURE S

™~

.
e e am am = s e am S o e e s W, = W -

ACTIVITY #7: TAKE THE ADVERTISEMENTS MARKED #7 AND TURN®
.. PACE DOWN §N TABLE. HAVE ONE MEMBER OF THE GROUP READ ‘
~ .., ~ALOUD THE LIST OF WORDS.ON THE ACTIVITY §HEET-#iON-FHE—=
'FOLLOWING .PAGE.  TURN OVER ONE ADVERTISEMENT AT-A TIME,
GOING QUICKLY AROUND THE TABLE EACH MEMBER. TELL THE GROUP
" THE- PIRST THING YOU NOTICED ON THE AD." RECORD ‘ALL ANSWERS
'ON ACTIVITY SHEET #1.

‘- CONT;NUEAUNQIL—ALL ADS’ARE TURNED
. -
OVER ’ ‘ . n
. . N ’ :
. ‘.:‘ £ v ‘ - ' P t
. - . * E -
B -, ‘\. )
. 4 " . o
RS r . - Y ,
’ ’ A P ' ) .
: ) o . .6
\ « o t \ P / ’ ‘
-"‘ ‘ 'J \ i ,
129 ‘
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' > ACTIVITY SHEET #1 T
PLACE AN X BY EACH woab AS IT IS NAMED: ADVERTISEMENT :
- , , 1 -2,
- % copor - ‘ . :
"srfD NAME O
: ) e
S PEOPIE @ - - :
L PICTUB.E OF FOOD , .
S NAME.GF FRODUCT C M o
.., 'WHERE S0ID - . e o
. \ CLOTHES WORN . o »
BACKGRQUND L : S
'~ OTHER (LIST BELOW) ~  .~. , " \
2 ] ’ R &';y
3 \’ * - . . . -
.”.K‘-l Co g ] "

S ’ '
) ‘ACTIHTY #8:¢ TUSING ACTIVITfﬁ SBEET #l AS A GROUP DISCUSS
THE FOLLOWING QUESTIONS. HAVE ONE- MEMBER WRITE YOUR AN-

SWERSUNDERTHEQUESTION.E SRR TS 1 ..
A, WHAT ITEM WAS NOTICED FIRST IN THE 'ADS BY MQST GROUP
. MEMBERS? o . ,
o

B. WHAT wAs'SE%QND?;; e

NG
W
. =

- /3 WEEY DD ‘IT'IESE‘T,WO;H.'EMS .éATcﬁ YOUR ATTEivTIom *

e . . " S

‘D. WHY DO ADVERTISERS USE COLORFUL ATTRACTIVE PICTURES’
.. IN ADS? _ ] %
v v R N g . e
. 3
'Y .ul?' B : . 7 B - -
‘ i< : , , .
L I70.7 . X
= _ . ~ 5 X r

s
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ACTIVITY #9: TAKE THE ADS MABKED #9 HAVE ONE OF YOUR
GROUP » BERS READ ALOUD THE FOLLOWING INFORMATION

MANY PRODUCTS OFFER A "CENTS-OFF" COUPON, HOFING . ’ |

‘THE CONSUMER WILL TRY THE PRODUCT. YOU WILL FIND
COUPONS ON ADVERTISING OF "NEW" PRODUCTS JUST PUT
OUT BY A COMPANY. THE COUPON IS A FACT--ANY GROCER '
WILL TAKE .THE.AMOUNT WRITTEN ON THE COUPON OFF OF
THE PRICE OF THE PRODUCT WHEN' YOU BUY IT.. .

LOOK AT THE ADS AND DISCUSS AS A GROUP‘THE FOLLOWING QUES -
TIONS. HAVE ONE MEMBER RECORD YOUR ANSWERS.
.. 4A. DO YOU OR.- YOUR MOTHER EVER USE COUPONS?

NO___ -YES__ _ WH'Y? >

Bf‘ ULD YOU TRY A NEW PRODUCT YOU HAD NOT USED BEFQRE IF
YOUI'EREGIVEN A "CENTS-OFF" COUPON? WH,Y OR WHY NOT?

b

1 , ' ' . D
C. DO THE COUPONS HAVE AN EXPIRATION DAT;K, NO___ YES___
x ' WHAT DOES ‘THIS DATE MEAN?’ ‘

ACTIVITY #10: INCLUDED IN, YOUR LEARNING CENTER IS A SHEET
FOR EACH OF YOU, “LET'S ASk OTHERS". BEFORE CLASS TOMORROW'

EACH OF YOU ASK 3 PEOPLE (A TEACHER, A PARENT, A FRIEND) THE
QUESTIONS ON THE SHEET AN RECORD TéEIR ANSWERS. READ THESE
NOW SO YOU WILL UNDERSTAND THE QUESTIONS. YOUNYAY WISH TO-
ADD 'ANOTHER. IF YOU DQ, ASK YOUR TEACHER TO 0.K. THE ITEM
BEFORE YOU ADD IT.

:ACTIVITY #11: SUMMARIZE ALL THE REPLIES TO M"LET'S ASK
- OTHERS" ON THE S/Ul‘ﬂviARY SHEET (NEXT PAGE)

- . .o t

A
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1 A . : : T D
. . IET'S ASK OTHERS - SUMMARY ‘ ,
o o
NUMBER OF PEOPLE WHOUSE COUPONS o
"NUMBER OF PEOPLE WHO DO HOT USE COUPONS = .t |
NUMBER WHQ USE ALL %0GPONS .. -
7 'NUMBER WHO USE SOME COUPONS . s '
, " NWMBER WILLING TO TRY NEW PRODUCT o L
OTHER ' . ‘}
< ANSWER AS A GROUP: ARE "CENTS-OFF" COUPONS USEFUL TO .. °
ADVERTISERS? ‘ S
WHY? ; :
1. T . : g
2. " . - . . . A ' ‘ L - s‘ i
\ HAND IN ALL 'MATERTALS. 11°
S .., IEARNING CENTER 1-1)
L SRR ' 7. PLAN 2
. . GROUP DIRECTEONS -AND ACTIVITIES
« MEMBERS:_ __ " ) i
T N _ N

\ . -

ACTIVITY #1s READ THE BEFINITION CARDS IN’ THE CENTER OF THE
~ TABLE. 'THEY WILL HELP YOU UNDERSTAND THE "WORDS ATTRACTLVE
EHOTIONAL AND FAGTUAL WE.EN USED IN ADVERTISING

i
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" ATTRACTIVE.
DESCRIBES EACH AD.

ACTIVITY #2 A8 AGROU‘P I.OOK AT THE SET OF ADS MARKED -#2.
ON THE : OTTOM OF EACH AD IS A NUMBELR.

170

+

AS A GROUP LOOK AT

EACH' AD AND DECIDE IF IT IS MOSTLY FACTUAL, EMOTIONAL OR

4. EMOTIONAL
. 2. EMOTIONAL
© 3, . EMOTTONAL

4. EMOTIONAL.

5. EMOTI ONAL

L3

FACTUAL

FACTUAL

FACTUAL
FACTUAL
"FACTUAL

ATTRACTIVE
ATTRACTIVE

ATTRACTIVE
ATTRACTIVE -
. ATTRACTIVE

CIRCLE THE WORD OR WORDS BELOW THAT BEST ’*’
MORE THAN QNE WORD MAY BE CIRCLED.

.“' *

HAVE YOUR TEACHER CIIECK YOUR ANSWERS! R .
A":‘ 2 ‘, '-t

ADS MARKED #9. HAVE ONE OF YOUR
THE FOLLOWING INFORMATION:

A "CENTS-OFF" “COUPON, HOPING . B
YOUWILLFIND

-ACTIVITY #3: TAKE

GROUP MEMBERS READ ALOUD
MANY- PRODUCTS OFFER A

_ THE CONSUMERWILL TRYTHE PRODUC'I'.

. OUT BY A COMPANY THE COUPON IS A FACT--ANY GROCER
WILL TAKE THE AMOUNT WRITTEN ON)I;@ COUPON OFF oF

. THE PRICE OF THE PRODUCT WHEN YOI BUY. IT. ~
.. LLOOK AT THE ADS AND DISCUSS,AS A, GROUP THE. FOLLOWING QUES- o

"TIONS. HAVE ONE MEMBER RECORD YDUR ANSWERS. ST
: .A. ,DO.YOU OR YOUR MOTHER EVER USE COUPONS? \Q/\ )
- <" No__‘ YES . WHY? . : ik
¥ B. WOWLD YOU TRY A NEW PRODUCT YOU HiD NOT USED BEFORE - . -
. . ' %Tgou 'WERE. GIVEN-& | "CENIS-OFF" coU;agN° WHY OR WHY = ot
N 3
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A  1-D.

c. DO THE, COUPONS HAVE AN EXPIBATION DATE? NO___ YES_. _
WHAT ﬁ‘OES mm:s DATE MEAN? '

-

‘ ACTIVITY #hf INCLUDED IN YOUR LEARNING CENTER IS A SHEET
FOR EACH OF YOU, "LET!S ASK qmms BEFORE CLASS ‘I'OMOB‘ROW

. "EACH OF YOU ASK THREE PEORLE (A TEACHER, A PARENT, A FRIEND)

THE QUESTIONS ON THE SHEET AND RECORD THEIR ANSWERS .

READ

* THESE -NOW SO YOU WILL UNDERSTAND THE QUESTIONS

YOU MAY

Al

WISH TO ADD ANOTHER. IF YOU.DO, ASK YOUR.TEACHER 70 0.K.*
- THE ITEM BEFORE YOU' ADD IT.

L4

3 - A
’ - ¢
____________________ -‘-_'_-:-____1!5“
"2 1-D
ACTIVITY #5 SE,LECT ONE MEMBER OF YOUR GROUP TO PHONE THE

MANAGER-OF A SUPERMARKET IN YOUR TOWN.
PREPARED TO HELP YOU MAKE THE CALL.
~ TELL HIM: YOUR NAME ’ v
RO - YOUR'SCHOOL AND CIASS . ~ .
WHY -YOU WANT TO ASK THE QUESTIONS _

YOUR TEACHER I3

+ N -
T " s —

ASK HIM:

7 i

1. ABOUT HOW MANY CENTS-OFF" COTPONS DO
"CUSTOMERS USE IN YOUR STORE IN A WEEK OR
~ MONTH? - ‘
2.. WHAT DO YOU DO WLTH THEM?

- —

]

. 3- OTHER? . WOULD YOUR. GROUP LIKE ‘1’0 .ADD ANOTHER *

QUESTION?

&
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- , ;
7 ACTIVITY. #6 I CLASS TOMORROW Yoy WILL HAVE 10 MINUTES 10
. - STMMART/E ALL OF THE REPLIES TO "IET'S ASK OTHERS" ON THE
.  SUMMARY ‘SHEET, AND PREPARE A REPORT FOR THE REST OF YOUR +
CLASS. : a -
'BE SURE TO INCLUDE THE RESULTS OF YOUR 'POLL, i QUESTIONS
YOU DISCUSSED IN YOUR GROUP AND THE REPORT FROM THE GROCERY
" STORE. ' .‘
. HAND IN DIRECTION SHEETS T0 THE TEACHER. . .
F 4 ! - te ] . i **’/'// ’ -
) ‘ S 6
2 ST T B 1-D
. » - R
. - : LET'=S ASK OTHERS - SUMMARY L )
NUMBER OF PEORLE WHO USE COUPONS ° . ’ .
' . . NOMBER OF PEOPIE WHO-DO NOT USE CQUPONS * o
- -NUMBER WHO 'USE ALL:COUPONS® y R —_—
 NUMBER WHO USE SOME COUPONS . . ‘ G e Y
NUMBER WILLING.TO TRY NEW PRODUCT .
. ‘:ZER : . e . . PREL
WER AS A GROUP: ARE "CENTS-OFF".COUPONS USEFUL TO - -
. - ADVERTISERS? =~ .~ ~ “ ', o 0o ‘
N 1. ' \' - » . b
2 s
. 3 . ,
& U R -7
" ’ ' * ‘.\r‘ )
' 175 '
- : i = N ’
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LEARNING CENTER.2-D

I - ‘ e _ " PLAN 2 . N
. ©  GROUP DIREGTIONS AND ACTIVITIES . ~
MEMBERS: - * : -

e

. %gg%gITY #1: READ THE _dARDS STANDING IN THE CENTER OF YOU,R'

ACTIVITY #2: AS A GROUP LOOK AT THE ADS MARKED #1 IN YOUR
LEARNING CENTER, AND SEE HOW MANY DIFFERENT KINDS OF FACTS.
YOU CAN FIND N’ THESE ADS. EACH MEMBER NAME. ONE FACT IN
"~ TURN. HAVE ONE MEMBER RECOBD THE ANSWERS BELOW. -FOR
EXAMPLE: BRAND NAME.

r

4

Sl . 6. SR
2. ! Z . | 7'
.‘ - 3_. 8’0 '
A, B T 9. -—
5, 10. e

ACTIVITY #3: PLACE A CHECK (X) BESIDE THE FIVE STATEMENTS
. BELOW-THAT YOU CONSIDER MOST IMPORTANT IN A FACTUAL AD, DO -
L THISASAGROUP., “

— - THE BRAND NAME IS PICTURED - — - - — e —gr o
A COUPON IS GIVEN - . ) § - S
_____ THE CQST IS GIVEN ’ ' o x . <
N T WHEN A CONSUMER BUYS THIS PRODUCT HE GETS SOME OF IT
A RECIPE IS GIVENY =~ - h .
THE SIZE OR WEIGHT ‘OF THE PRODUCT IS GIVEN : .
COLORS -AVATLABIE (IF CLOTHING)® :
'YOU ARE TOLD WHERE YOU CAN BUY THE PRODUCT ,
THE NAME OF THE PRODUCT IS GIVEN T e
THE BUYEH. CAN COMPARE PRICES WITH OTHER ‘STORES R
OTHERS- ! ‘. , Y -

.

AS A GROUP DISCUSS. AND ANSWER ON THE BACK®OF THIS SHEET:
WHY DID YOU CHOOSE THESE };IVE STATEMENTS?

£

U
. .
7
|
¢
b
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ACTIVITY #+: YOUR TEACHER HAS AVAILABIE SOME MAGAZINES | AND
'NEWSPAPRS. AS A GROUP SEE IF YOU CAN IDENTIFY TWO FACTUAL
ADS.” CUT THEM OUT, MARK A AND B. J’USTBELOWTELLWHYYOU
' BELIEVE THEY ARE FACTUAL ADS.

A. . . : L
B. l -
(HAND IN WITH YOUR ACTIVITY SHEET TOMORROW. )

ly

ACTIVITY #53 YOUR SCHOOL CLUB HAS DECIDED TO HAVE ‘A BAKE
SALE TO RAISE SOME MONEY FOR A TRIP. MAKE 4 FACTUAL POSTER
TO ADVERTISE THIS SALE,. USING THE MATERIALS PROVIDED IN

II\IFORMATION 'NEEDED TO TELL OTHERS ABOUT THE. SALE: WHO--
?HAT--WHEN—-WEERE--WY .. :

' "ACTIVITY #6: "NOW YOU ARE READY TO PLAN A REPORT FOR YOTR -

GROUP TO GIVE TO THE TOTAL CLASS. USING YOUR POSTER (AND '
THE OTHER ADS IF YOU WISH) EXPLAIN:

. YOUR LEARNING CENTER. BE SURE TO INCLUDE ALL OF TI-IE FACTUAL -

L

. YOU FOUND IN THE NEWSPAPER AND YOUR POSTER.

.ﬁmZ}INALLMMERIALs'. o Q R
s . ) !>/ .. \ . . ) - LF"

'&.  THE KINDS OF INFORMATION -YOU MAY FIND IN FACTUAL
.. ADVERTISING, . -

'B. WHY A CONSUMER MAY READ THESE ADS AND BUY THEcPRODUCT,

C. SHOW YOUR POSTER TO EXPLAIN.
YOU. WILL HAVE 5-~7 MINUTES TO PRESENT YOUR REPGRT. .
TOURN TN THIS DIRECTION SHEET TO- THE TEACHER, WITH THEFADS’

-



' . ACTIVITY #2: TAKE THE ADVERTISEMENTS MARKED #. TURN FACE

)‘ b ) ) ~ .. . SR
175 T
LEARNING CENTER 3-D
; . - GROUP DIRECTIONS, AND ACTIVITIES -
MEMBERS : i -
. . R R

— /.'—f

T - ]
ACTIVITY #1: READ THE CARDS STANDING IN YOUR LEARNING CENTER.

DOWN ON TABLE. HAVE ONE MEMBER OF THE GROUP READ ALQu THE
LIST OF WORDS ON THE ACTIVITY SHEET #1.ON THE FOLLOWING
PAGE. TURN OVER ONE ADVERTISEMENT AT A TIME. COING QUICKLY
AROUND THE TABLE FACH MEMBER TELL THE GROUP THE FIRST THING -
YOU NOTICED ON THE AD. -HAVE ONE MEMBER RECORD ALL ANSWERS.

- ON ACTIVITY SHEET #1. CONTINUE UNTIL ALL ADS ARE TURNED N
, BN
OmR.l - » ’ A ’
z & v X
2 : ' ‘ 3-D . .
. R ACTIVITY SHEET" #1 - S &
PLACE AN)'MACH WORD AS IT IS NAMED: ADVERTISEMEI;T: AN
COLOR . o -
PEOPIE e - S 20
PICTURE OF FOOD, ¢ g A < B,
- . NAME OF FRODUCT™ ~~ A S S S
CLOTHES woBN‘ e e
. BACKGROURD . . C C e
OTHER (LIST%’ELOW) T SRS
. oo N
: : o -
- L : l‘fT - - . »
; > - -
4 A%[ ‘ ‘/q"- ,"”- ~
© i : 1?8 ] . ‘- , .
. . . i ~
. —~— !
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T C . . : - : v -
LT ACTIVITT #3: USING-AcTIVITT SHEET #1 As Y GROUP nrscmss e
- ."-.» .  THE-FOLLOWENG.QUESTIONS, B'.AVE ONE, MEMBER WRITE XOUR AN-. 0 L

 SWERS UNDER THE QUESTION.. S i ’
Coc T AL WHAT ITEM WAS NO',['ICED FIRST IN THE‘. ADS BY MOST GROUP ' ..
) . . L . - IEMBER e - i NN * . : .
-t e M. B, YWHAT WAS SECOND?_ IR PRI f
. N - - # . ’ ‘ :, M ‘ o ' ‘i“: - : - - ~1
S : AN
« ‘ ,C., m DID THESE TWO vITEMS CATCH YQI]R ATTENTION? e
) r. ‘ N s . & —,,,‘ a - . . ~ M ":_!;,‘-; *
, D. WHY DO ADVERTISERS UsE cox.oms'm. ATTRACTIVE PICTURES A ]
IN 4Ds? . e
A:_r“' : . L + g* i ]
. v - -%-:.‘- e o é’\:a; .
R ACﬁVITY#h. NOW AS & GBOUP‘LOOK Ar THE To ﬁDs MABKED "
"o 7 AmB, DISCuss AND ANSWER: o . N
T A WHICH A%‘fOUL‘D YOU WANT To READ FIRST?“ X : . =
R S ~ p 3 . e A L N T o
il B.~WHY?. S :.-’ g P
21, 5C THHY 20 ATTRACTIVE ADS SELL PRODUCTS? S e
:E R i : - P = .‘ . P o o ;‘; 5 v, % -
e I - , .. : A ‘f‘”{ ;‘5 -ée,‘ ) . . -i s . e F'A‘S i
) _ Wa T ﬂ a ;AA; ,‘ ’ ) - L. 7 = -’5‘ » -
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OTHER INFORMATION YOU DISCUSSED DAY YOU BELIE “YOU SHOULD N J
W WITH Y@UR CLASS ABOUT ATTRACTIVE ADVERTISING. . "
. o - AN X
REPORT, HAND IN ALL MATERTALS.- . . = = -
5 . 2 - “ ° ) ) - 5 ‘. ‘-." ) .
}~‘-"""""": ----- LA T
' .o LEARNING CENTER ‘%-D .
. % : . - PLAN 2° . " .
"’,/u - i: ] \ Q e ¢ a,' - .
0 _ rgaoUP DIRECTIONS AND ACTIVITIES . )
fIJEI'iBEﬁS: i ] ‘:: M ) ' . 8 * £ L
" S ’ ~ \
", ACTIVITY #1- READ THE CARDs STANDING IN THE CENTER OF YDUR s
LEARNING CENTER. -~ ., L / ,

- .
'S

h ?IGTIIRE

NOT REPEAT THE FIRST PART OF ACT VITY #1, HAVINC‘ALLfNIMBERs
OF THE CLASS RESPOND MARKING ALT .OF THE RESPONSES ON THE
BLACKBOARD. / FROM THE MAGAZINES PROVIDED IN OUR BOOM FIND ., .
TWO ATTRACTIVE ADVERTISEMENTS YOU onI.D LIKE TO USE, TOMORROW, \ -
WHEN YOU HAVE SELECTED THESE, PLAN HOW YOUR drouP wImo, . - ’
PRESENT THIS ACTIVITY TO THE WHO CLASS. ALSO PECIDE WHAT

ACTi’.VITY #2 TAKE OUT THE SHEET MARKED #2. AS A GROUP
DISCUSS ‘THE DRAWINGS AND DECIDE WHICH WORD AT THE BOTTOM ]
OF THE PAGE BEST DE§CRIBES H. WRITE "THE WORD, UNDER THE -




-+ 7 B. CHOOSE AN AD THAT MAKES AN} EMOTIONAL, APPEAL:®

A ‘ -
: . o : o L.p -
g N [

ACTIVITY #3; 48 A GROUP TOOK: AT THE ADS MARKED #3 - ANSWER
THE FOL.OWING:" e

e A. WHICH ADS MAKE AN EMOTIONAL APPEAL? gA B - C.

WRLTE, THE LETTER HERE

% .+ LOOKING AT THIS AD, DISCUSS AS A* %RQUP AND BRIEFLY = ' - -
" ANSWER THE FOTIOWTAG- sOUBSTIONS: (ONE MEMBER. OF. THE. -, . -
- GROUP RECORD YOUR AN '

% OTIONAL APPEAL IS USED? (MAY REFER " 0 SHEET S0
STANDING CARD) D

2. HOWISTHEAPPEA’LMADE-? ) SR
PICTURE_’ -WORDS___ <~ - BOTH

——

PRSI -BRIEFLY EXP«LA;IN~HOW THISHAS DONE+— -~ e "}"’T‘M*‘
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. " AQGTIVITY #4 TAKE THE Two SHEETS MARKED X-AND o/. USING ~ -
: ' THE PRODUCTS PICTURED MAKE EACH - SHEET INTO AN AD--ONE UsLyG - v -
§‘ “AN EMOTIONAL APPEAL, THE OTHER WITH A FACTUAL AD. "(IF -
THERE 48 0 BRAND NAME SHOWN, FIRST DECIDE ON THE PRODUCT R
B mni& ADVERTISE, YOU MAY WRITE. YOUR AD- ON THE PICTURE- . . .
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'ACTIVITY, #5: FROM THE MAGAZINES PROVIDED. B 'YOUR TEACHER, .
SBE IF YOU ASAG@UP CAN FIND AN EXAMPLE OF AJ)VERTISE- ! '
1

* . " MENTS-TO. ‘SHOW EACH TYPE OF morromr, APPE.A:L USE THE '~
® °  SKETCHES ON THE EMOTIONAL ADV’ERI‘ISING SHEET #2 You Loom
) "AT EARLIER AS-A GUIDE. LABEL EACH EXAMPLE THAT . YDU FIND. -,

N \ . ‘
. :‘ v
' . ACTIVITY #5: “DSING 'THE ADS 'YOU HAVE CREATED, THE ADS YOU .

, oum) _AND, ANY OF /THE OTHER MATERTALS IN YOUR LEARNING R
o ENTER PLAN A~REPORT#TO"TELL THE REST OF YOUR CLASS ABOUT. -~ © ﬁ
o .EHOTIONAL APPEALS TH ADVERTISING. INCLUDE“ f - APREEY

e INFORMATION ON THE CARD 'ON YQUR TABLE; R AR
S SHEET MARKED #2, AND EXAMPLES,. _ . T, {

-

_ THE ADS YOU CREATED AND ANY. OF THE OTHER - MATERIALS e

L E@ IN THE CENIER. . : :
. U WILL HAVE? 5-7, MINUTES FOR YDUR REPORT. ) ,
- LY P { .o - e B , :
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_ — . ArTRACTIVE .

AN AD THAT IS ATTRACTIVE 1s

»

bNE THAT LOOKS PRETTY OR NICE .
ENOUGH THAT YOU WANT TO BUY o

THE ITEM. WHEN ANAD IS

=

ATTRAGTIVE AD. .
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PIEASA.NT TO LOOK AT IT IS AI)T
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AN wmxsmmm MAY TRY TO . .
. MAKE YOU FEEL T 17 ¥0U USE?
il PRODUCT YOU WILL BE Ry
OR"HEALTHY OR PRELITY OR POPU-

LAR OR LIKE ALL YOUR FRIENDS - ;
OR SUCCESSFUL: .TiE AD HAS

s APEDEALED TO. YOUR EIviOTIONS.
THIS APPEAL MAYBE WDE ‘.. -
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DO YOU CUT "CENTS-OFF" COUPONS
¢ OUT OF MAGAZINESUAND NEWSPAPERS?
7 2. IF YOU Ansvmman T0 XO. 1,
~ +.DO’YOU USE,ALL COUPONS? %
"OR' - S '
" . DO YOU USE COUPONS ONLY FOR
R —ZPRODUCTS-YBU KNOW2-- - —-

. 3. AREYOIH&@EE WLLING TO TRY.A NEW

PRODUCT IF YOU HAVE: A COUPON?

.. . IET'S 'ASK OTHERS
' QUESTIONS: L L
= - 10

.

¢ USE

YES . YES .
NO .No N0 - -

" USE® USE USE"
ALL ALL AIL -
= 4
“USE ®wsE -
~-SOME~SOME-SOME—"
YES YES YES
NO N0 MO
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Coweoplo. ., ¢ EMOTIONAL ADVERTISING' - 7, Sy
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- ' WRITE UNDER EACH DRAWHGTHEWRDFROMTHELIST ATTHE
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. ,
THE PICTURE )
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- ‘ Student Introcuctlon to Learnlng Centers: '

N . - . Y -

' Suggestad‘Informatlon

N LI . -
- == r o
\ . ] =
o
- L

G . ' ( e N . - Al
Your class is belng dlvided into small groups of four
or flve stuﬂents and. each’ group will be. assigned to one _

i

oy

1earning center. In the learning centers there are instruc-

tlons for planned actlvitles that will help you learn more

about different kinds of consumer 1nformation. Some activ-

itdes w111 be completed by your group’ working togcther and
some will 'be done by each stident working alone mz%hln the
group. There are .direqtion sheets or cards in each center
‘which tell you how to do each act1v1ty and the order- %o
follow.cYWhen your groups enter the center to begin the

« activ;tles you should "first locate the Group Dlrectlons
pacgetn You may ask the teacher fdr ass1stance 1f you

have a question aboyt what you are tp dos Each’center con~

tains all of the materials necessary to complete the actlv-

H ,‘? '

- ities. .
If you finish an ind1v1dual task earlier than other'

members of your- group, perhaps you can offer to assist
someone else. . . . )
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SUGGESTED DESCRIPTIONS - TEACHER CONCEPTS

L4

| QONQUMER .anyone .who uses gebds‘and sefvicés,: ¥ '
st L thus everyone is a consumez, ) ’
CONSUMER IN%BEMATION’ any information that'helps one to -
- . ’ " more effectively fulfill a consumer ' .
” ) ' role. - S : Lo
* . CURRENT CONSUMER. ° the mopst recent information one may
INFORMATION . find to use in the'role of a consumer; .-

eXample, newspaper ads.

SOURCES OF CONSUMER labelsthéﬁgtags, user pamphlets, . 4 '
INFORMATION .- packaglngs, newspapers, magazines, _ . -
o o publications of- government busihesses, E
) ) SR , and gesting organizations are all .
oo , - 'placgs where one may gbtain consumer .
" - * ' ! . . . informatibno s, " ] -
‘USER PMAPHIETS * ' . * a bookle% or hangtag found with a A
) ' ¢+ product or provided by a product man- .
Qxaxfacturer vhich informs the ‘¢onsumer .
of the proper and most beneficial
-~ way to use the product. -

L3
LY - - -

RELIABIE - .~ . - Sgmething you can count on to be.true,
- T .giziualp and unbiased.. . -
"TRUE-DUNBIASED ~ . "information based on facts which can -

_ . beplfoven. < - - - e

J . e - .

.. an opinion that is stdted as though -

. N it is absolutely {rue and factual. ‘

» LABELS o " for purposes of estaﬁliéhing‘le isla~'
- ' tion on labeling, labels are inteér-:-

preted to mean any printed .informa-

. BIASED

4 .~ . tion gigen with products on labels, .
- s - ‘hangtags, ‘packages containers, e -
. o wrappings, fabric 5olts, printed or T

. pasted on the ‘product, or weven into ., - oo
“ 4  the fabric. ) oL

’ POULTRY . any-birds used for food (chicken, -
. . ) ‘burkey, geese, ducks, ete.). 5
' FORTIFIED FOODS = ‘those-enriched with vitamins, min- . 5
i e I : _erals, or proteins. - - ' -
SPECIAL NUTRITIONAL -efaims (usually in product advertis-
-CLAIMS . ing) thgt a product is more nutritious -
. : than a Aimilar produ¢t-or is an - S N
. especifally healthy fgod. o e ~ »

- - B -
L .
. ' - - A
. o
. - .
] - 8 . - - -~ e - - -
. B . - N .
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INGREDEENTS the foods in a recipe or anything : ’
o »(food, spices, chemicals) that enters _
into a processed food product.

7 MEAT AND POULTRY foods which contain even very small.
‘ PRODUCTS. N amounts of meat or poultry, or are
- . . :+ ., made from meat or poultry, (i.e,,
I S . . . soups with meat.or poultry in the
. h name on the label, canned or frozen
pasta main dishes; €rozen pizza, ete.).

FEDERAL LAWS laws passed by the‘fedgfal government
e which regulate the labeling ,of con-
sumer products. »

© PERCENTAGE -+ clothing: " based upon 100 parts, the

. o amount of a specific fiber con-~
S -tained in a fabric (ex.: 804 cot-
- ton/20% dacron or 80 parts cotton/

20 parts dacrohn). -

o, i . food: the amount \of specific nu- . .
co : trients containeéd in a food product - |
/ v . - in relation to recommended
/ . N daily-allowdnce established by the

'

- federal gevernment.

FMOTIONAL APPEALS orne metHod .&an advertisement may use
. to convinge a person to buy-a product;.
‘through the use of words and pictures
, . ' .-=the ad may suyggest the consumer would ' ,
. . feel prettier;, healthier, happier, -
ﬁ‘:,? ~—- more popular or successful, or liﬁe -
. t all.of his friends if the product is
' used. . oo

. PICTIRING . dn ad, vhich 1s pleasant and‘qppealiné
- ATTRACTIVELY . to look at (use of ¢olor and pictures),
. - L : -7 and the attractiveness is used to per-

i suade a consumer to stop and read the
iy - advertisement. ’

L. . »:\. - ~ - . . ‘
EXPIRATION DATE - # printed on the label of food products ‘
) R = -+ the date indicates the manufacturers'
- , 0 : ¥ ‘suggested time 1limit for the sale of
o : . "the produet; it does not mean. the ’
a ) ‘ ) . product necessarily betomes worthless.
. . - . Lo after this date. On a %zentg-off" -
: S " coupon it indicates the final date
the cdupon may-be.used. . . _

Y -
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, CONSUMER INFO ION QUIZ 7 ) .
'
READ EACH OF THE FOLLOWING QUESTI NS. CIRQLE THE LETTER OF
THE BEST ANSWER FOR EACH QUESTION.™ ) RN . ; -
1. If a coat label lists these fibers” ‘/ ﬁ
- > which fiber is found-in- the . ‘ "
largest amount in the fabric? _ . —% Cotton . |~
. A Polyester - . _ . . { -:f Polyecter - / '
B. Cotton’ o e — * Radon < -
C‘u RayOn s, . /\"“ - : *
2. Which'of the follewing items is the most re'liaple ‘
source of consumer information? X ‘ ’
| S oA : e ¢
Butterick . . . . \
-‘Pa”e’_ns _ Ton;'TOPS go‘ wifh’ *Toss V'h'. .. PUR“th ‘,/ 4
: every fhma ! ? . In the S‘E‘arhucq.ﬁ‘
ow eQSIGP . ’( 0 " wash Il R B 3
to fit ad, 9o "/ ’ washer: 1.n o .
%’ h I acryln- Df‘ made Fo leok |-, 100 %, golton|. .
e"“" , 7 Streteh f‘grc's h and new . v .
to Se.u’ . Lt seqsom after Season, ﬁ%::: ‘""“T Lo
New #...- fo. sew’ . e : R { . - T )
A% g A
Paftern #3241 . - “('::x dry
, 3¢ Whefn bIIy:Lng a fabrlc for home Jsewing, the Iaw says, you - A s
. - mst be able to getnformation oni, - ' 5 i
A.. How to wash or téKe care-of. ‘the fabric. ' - . g
 ".B'. Amount of- shrinkage to be expected A . Ty
C. Facts about the qualif:y of the flbers used’ in th,rs P
e st'abric. . i
) ) ):/6 . - ‘. . ; ‘ ) . - o “ 5 s .
S IR,
= ] _ . 4 , - o
’ v L4 . 3
- . % - t. . <
’ " . C s b ;M :
’ - & *'“! @:
” - ' _.‘ - -
\ i ? - 4 & ' : , ,:;
£ " R . . o~
. . 4 3 3 . . ‘ H .
. » A t ’ '-383 T j s 1 . - . ’L
N s s - e Y= T
, N 2 . : . b e N
o) - T s > - T w
2 * - - M ‘r O I * . o
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© 7. “What Information reguiréd by law is missing from-the
: iInformation on this fabric bolt?

o Mah co ._u'h
CNL!wr‘-';ork, 'R'd @ 30*“‘ AM‘ wmble.
. ;;::f @i"“‘=

No./037 2Yds-Rrlb. - '1*“3
A. Sﬁecial fabric finishes

B. Fabric width
T " C. Percent of each'fiber -
IN COLUMN I IS A LIST OF THE KINDS OF, CONSUMER INFORMATION

YOU MIGHT NEED TO FIND. IN CQLUMN II IS A LIST OF SOURCES
5 OR PLACES WHERE YOU MIGHT GET 'CONSUMER INFORMATION.

.ON THE LINE IN FRONT OF EACH NUMBER IN COLUMN I, WRITE THE - . i
"LETTER FROM COLUMN IT OF TH'E BEST PLACE TO GET EACH KIND OF <.

*

INFORMATION. . : .
. - COLUMN' I . ' COLUMN II ' ’
- 1. Fibers in a T-shirt fabric A. Consumer groups that - :
2. Styles of clothing avail- .,  test products s
able in the stores in B. Extension publications
- your town C..Newspaper ads
. 3. How to remake out-of-style
‘ clothing D. Product labels ‘
- E. User pamphlets

4. Comparison of the quality
* and performance of two
i?ons, Brand X and Y,

THE STATEMENTS BELOW ARE FROM MAGAZINES ADS. READ EACH
ONE, AND MARK THE BIASED ADS "B" AND THE UNBLASED ADS "U".

i 1. [Velero--"the world's easiest, most versatile'f

_ fastener". T
(. 2. "Yellow Canvas Wrapcoat is treated to be water re-
S "sistant by-Jane Charney for Drizzle, k-16, $95.n -

__ .3+ Connie~~THe "I have to have it ‘cause 1t goes ‘Wit
K everything shoe!'", N .
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© 7. 'What information reqairéd by law 1s missing from-the
: information on thig fabric bolt?

Co. Peckine o
Cﬂ.i‘i'fo':‘&," n @ 20k e, Al ity
No. /037 2%dsRrlb. . ° 83@\5

A. Special fabric finishes * .
B. Fabric width
T " C. Percent of each'fiber
IN COLUMN I IS A LIST OF THE KINDS OF, CONSUMER INFORMATION

YOU MIGHT NEED TO FIND. 1IN CqLUMN II IS A LIST OF SOURCES
\i> OR PLACES WHERE YOU MIGHT GET 'CONSUMER INFORMATION.

,ON THE LINE IN FRONT OF EACH NUMBER IN COLUMY I. WRITE THE - L
"LETTER FROM COLUMN II OF THE BEST PLACE TO GET ﬁACH KIND OF .
INFORMATION. - . _

- COLUMN'I . . ' COLUMN II ,
— 1. Fibers in a T-shirt fabric A. Consumer groups that
2. Styles of clothigg avail- test products

1

able in the stores in ‘B, Extension publications
e - your town C..Newspaper ads
: 3. Egg£ﬁgn§emake out—of-style D. Product labels
i E. User pamphlets

L. Comparison of the quality
+ and performance of two
itons, Brand X and Y,

THE STATEMENTS BELOW ARE FROM MAGAZINES ADS. READ EACH
ONE, AND MARK THE BIASED ADS "B" AND THE UNBIASED ADS "U"

B 1. /Velcro--"the world's easiest, mnost versatile'

_ fastener". S
{ . 2. "Yellow Canvas Wrapcoat is treated to be water re- °
S "sistant by -Jane Charney for Drizzle, k-16, $95.n )

- ___.3. Connie--~ThHe "I have to have it !cause 1t goes ‘with
T, everything shoe!'". AN .
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READ THE FIVE ADS AT THE FRONT OF THE RGOM.

192

i 4

AD IS TRYING TO SELL THE PRODUCT BY'USING’

A
"Bo

Attractiveness appeal
Emotional appeal

2
%,
.

DECIDE: IF THE

*

C. Factual appeal

CIRCIE THE LETTER OF THE APPEAL USED.
A1y A B C

rd@.l) © A B C

AD 3 A B -=C
AD 4 A B ¢
AD 5 A B C

NOTE: :For this test item the teacher mounts five advertise-

ments
board

at the front of the room.

and places them on a convenient blackboard or bulletin
The ads should illustrate

-the three types of appeals listed at the top of this page. '

. ;-
- o

-
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_ , CONSUMER' INFORMATION QUIZ \ o TR
- READ FACH OF THE FOLLOWING QUESTIONS. CIRCLE THE LETTER &_ :

‘OF THE BEST ANSWER FOR EACH QUESTION. ‘

1. If the label 1lists the ingredients' in a can of beef

stew as "water, beef, potatees, carrots, and caramel
coloring", whiéﬁ ingredient is contained in the
largest amount? ’ N :
. A. “Beef ' ’ °
‘ B. Water B T

C. Caramel coloring

2+ Which of the following items is the most reliable
source of consumer information? ) .
S : : ’ ¢ -

&

N N‘Vth -‘fqn' -
¥ Rec/pes |
’ Q'From —] o
. . ?"hh"i Pﬁq.ub . . ,
d / . - Fried Feods
. . : ae be:: by
. for w
, use Elanz:q
R . ' Fotnet 0il. ] C .
- 7 . L e Lt -

3

3. When buying cereal advertised as "fortified" or
o "especially nutritious”, the law says you must be S,

provided with information on: 7 = &

" A. The amount of protein and calgries in the food
B. Directions for preparing.or serving the food
C. . The quality grade of the ‘food .

-
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L.\ The nutri’cion information
from this food label tells

PROTEIN.............. .35

you that one serving of VITAINA.........35 .. NIACIN 25

this food: VITAMING | CALCIUM. .......... N *

A. Has all the calcium . (KSCORBICACID). 10~ IRON 25
normally. needed in . THIAMIN, Y VITAMINGg. .. . A
one day . (VITAMINB)).....15 : .

B. Is a better source of ' . ‘o .
protein than Vitamin A . .. \

C. Is a better source of . .
B Vitamin A ’chan Vitamin 'C , : ct -
5. Which- item has the most ini‘orma’cicn which is useful to
the consumer?

. A ) . B, ¢
_ ' ) \ (
Wt bren rinuﬂcrurcrs Sliced Pe h g
o7 ) aches Frem
Inmf-rnqhem @ e r Ad P €aches thfcbmw‘ .
- teoz. -
-t’; Peach Halves cans X ,
MR wh: 16 ¢z, Ingredien P
.. 3“”5/,- &0 . -
\ )

) ~ * California
peaches qre
qood for d.“c-rhi :
with -baked '

. t {ham , or gust

. ' : to eat plain | .
6.4 Which information below does the law say mus’t be’ on the

label of a frozenh food that contains meat?

A. Tﬁeddate after which the food should no longer be
used -

B. U.S. sh:i_;el?d or ma.rk giviﬁg the quality gi'ade 3

C. UyS..inspection mark symbol or circle

»

%
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7. What ini‘ormation required by law is mi%g from this

. label? - . :
‘ . - -3

ImanuheM*&
-nBuuc,uhﬁmn

‘ Qhﬁ:ﬁ 'Bcz'ms " Dichibured Byt -
o . —- . ’T‘adcr*ncgl Shl:c ' :
! : » Chud?U‘x‘

. - unl'

K. Nitrition information o A
B. Breparation directions
C. Weight of the food -
IN COLUMN I IS A LIST OF THE KINDS OF CONSUMER INFORMATION

YOU MIGHT NEED TO FIND. IN COLUMN II IS A LIST. OF -SOURCES
OR PLACES WHERE YOU MIGHT GET CONSUMER INFORMATION.

ON THE LINE IN FRONT OF EACH NUMBER IN COLUMN I, WRITE THE.
LETTER FROM COLUMN II OF. THE BEST PLACE TO GET BACH KIND OF

-

INFORMATTON. _
T COLUMN I 1 . COLUMN II
_ 1. Ingredients 1n a frozen A. Consumer groups that
pizza . . : test products-
[ 2. Which fresh vegetables are’ B. Extension Publica-
avdilable in the grocery - ions -~ .
steres in your town : " C. [Newspaper ads
' ___3. How to use leftover "foods D./ Produst labels
.Y, Comparison:of the nutri- o
tional value of bread, ’ ‘ Userrpamphlets ,

. *Brand "X" and "y"

‘THE STATEMENTS BELOW ARE FROM MAGAZINE DS, READ EACH ONE,
,AND MARK THE BIASED ADS "B" AND THE UNBIASED ADS "U".

I Macaroni: and Cheddar--"the tastiest cheddar dauce
that ever came out.of a package'. . \

2. "Pineapple packed in its own Juice. No sugar added.
At Dole2 sweetness comes naturally.” .

. "Make .dny meatloaf taste even better" with A-l
5 steak sauce.

v
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/ i - o () ' ‘ !
’ _— - 5 ’ \ : AN
READ THE FIVE ADS AT THE FRONT OF THE. ROOM. DECIDE.IF- THE
AD IS TRYING.TO SELL THE PRODUCT BY USING: v y :
A. Attractiveness appeal A
B. Emotional appeal
C. PFactual ‘appe'al

CIRCLE THE LETTER OF THE APPEAL USED. ° = -

ADL A B ¢ LT
c . . ~ @ .
w2 A B ¢
-AD3 A B C -
‘ AD 4 A B C , ’
A5 . A B- ¢ . ’

-~

NOTE: For this test item the teacher mounts five advertise-
ments and places them on a convenient blackboard or bulletin
board at the front of the room. The ads should illustrate
the three types of appeals listed at the top of this page.
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.. - ANSWER KEY FOR TESTS . '

\ Either form: . L - T
.t 2. ¢ . . ’ - o
. 3,74 -
R . : L. ¢ \ -
f_‘\ ' | 5. A ’ ; | |
7 T 6. C . -
\ - . R 'zg c » . ) 4 s
R N T N S
» I PR ¢ ’ - : /
A C 3. 'B-E (foods) B (elothing) . - - .
RN ;4.. A‘ . - .

§ -
ii B - -
. )
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