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FOREWORD'

The group learning center teaching modules and sup-

porting material0 presented here are based 64 a study,

"Procedures for Teaching Skills for Living,inClaises

Where Mildly HandicIpped PUpils are Integrated with 146no

handicapped Pupils," conducted by the Home Economics Edu-

cation Department atIowa State University. The study was,

funded b 'the Career Education Division, Iowa Department

of Public Instruction. The research.bases for ihese:ma-

terials'and the procedures followed in their development

may be obtained from the final report of this project

availabl from the Career Education 'Dikrisionl.owa Depart=

went of blic Instruction.
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INTRODUCTION

Home economics educators are concerned, as is the trend

in all:education today, in the development of the student as

a total person.,_Bmphasis is being placed on the importance

of social experiences within the classroom which contribute

to the growth and development of the whole child. Because

many disabled children have been isolated'in separate class-

rooms they have had limited opportunities to develop the

social skills necessary tO funstion in our complex society.

'Due to recent federal legislation increasing numbers

of disabled students are being integrated into regular

classrooms. This movemento include physically and/or

mentally disabled students in regular classes is referred

to as mainstreaming or integration. The definition of maiA-

streaming accepted for the development of materials in this
I k

guide was:

Mainstreaming consists of providing a meaning- .

ful learning environment tin a least restrictive
Setting for students of = range of potentials
and limitations, includi those with disabil-
itiesi that nurtures gro h as individuals and
group members.

Home economics classes re often mainstreamed. While

the teachers are willing to ork with disabled students,

many have hack little experie e With or knowledge of ex-

ceptional children: as a gro

The purpose 9f this gu de is to provide assistance for

home economics teachers in :airing insight in working with

mildly 'disabled Students as individuals and as members of a

mainstreamed class.

An. illustration of on: teaching /learning strategy,

based on group learning ce terse is developed for use in a

mainstreamed home economies classroom. When integrating

students of varying abili ies within a common.classroom,
r
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group learning centers provide a sdtting foi social exper-
iences which promote toe acquisition of social skills.
'Through the planned activities included in the-11tETA, ino-

vi.sions can be made to meet the educational neep of,all
studentsthe typical, the mildly mentally di bled and/or
the mildly physically disabled. The use of learning centers
facilitates providing meaningfUl .bands on activities in a

.-nonlaboratory setting. *

The group learning center teaching module presented in
this guide is appropriate for an 8th or 9th.grade main-

streamed class which inclUdes girls and/or boys. The topic
of consumer edUcationthe consumer has the-right to know--
is used for the focus of the module whichiis designed to be
included in either-a foods or clQthing unit. The teaching
module can provide guidance for the home economics teacher
in developing group learning centers in other subject mat-
ter areas.

The first half of this guide is organi4pd to' present

pertinent background'information on the'characteristrcs of
8th and 9th grade students--the typical, the mildly phys-
ically disabled and the mildly mentally disabled. A brief
discussion is .included of skills for living and -those

competencies. which can be acquired by adolescents. in con
,elusion tge use of group learning centers is more fully
examined.

The second half of the guide is devoted to the group
'learning center teaching module, which includes two separate
plans for the use of learni'ng centers. Included in the
teaching mole are teacher directions for implementing each
plan and.a complete listing of student materials necessary
to set up the learning centers.. Many of these Materials are
provided for duplication; others are, fully: described to

facilitate their collection.

11
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CHARACTERISTICS.OF,LEARNERS

A mainstreamed hom e economics class is Composed of
students" from three different groups: the typica:11,the

Mildly mentally'disabled and/or the mildly physically,dis-
abled. The teacher, working with thesd thre,d,groups within
a common classroom, is likely

.

to
.

be more successful if s- he

has a'Clear picture of each.group, keeping iri mind that
thereaie as many or more similarities letween'groups as

there are differences. The characteristic's Of these three

groups and the characteristics common between groups are

'proltided

Following the listings of characteristics are the pro- -

visions made in the learning center activities designed for

this guide to meet the needs of the three groups in a main-

streamed class.

-

Characteristics of 8th,.9th Grade Students

Characteristics Found in All Groups Of 8th'aftd 9th'

Grade Students

Certain characteristics are generally true Ac

of 8th and 9th graders as a group.
vidually, they may show wide variations in
relation to any one characteristic.

ConTorms"to peer. standards and behavior.

Emulates behavior of older or prestigious mo els.

Is easily influenced or swayed by ideas, beliefs, and
tastes,of others.

Tends to be intolerant and critical of self and,others,
exaggerates' imperfections.

Tests bis/her control, and infldence over others, some-
times .cruelIy.

-Enjoys group activity and, friendships, tending to form
somewhat exclusive groups.

19
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.'"Is very "sensitive to'criticismi rejeeti9A, inadequa-,
cies and failure: unsure of hims'elf/herself,

Is' establishing own identity and independence:.

Displays, behaviors that are erratic and tin
tends to go to extremes. -

ay spend much time "daydreaming."

Is competitive and highly motivated, by t giblb reward
and/or-praise.

0

i

.vIs concerned about sexuality and reproduction and bisi.
her own Masculinity or femininity.

May worry about concerns over which he/she has'littIe
or no control.

Alternates be:tweenextremes of energy and fatigue.

Tends to have poor posture and c ,:RusSi,-awkward move-
,ments. .

May'voice a wide variety ofphysical complaints.
May be careless and negligent about nutrition, rest,
and health practices.

.

Is actives noisy, and bbisterous.

Is subject to wide moodlvariations and` lacks emotional
control.'

.

*- Is highly self conscious and feels himself/herself to
be "on display." .

,-Hay be preodcupied with his/her own appearance and
dress. j

, Needs tdl'eel included.

. Engages in incidental learning.,
.

__-.60
v J,,laces-high priority upon status and approval from

peers. ,,
.

0

-- ° B. Oharacte'ristics-Found in the Typical Student

There weft ricieracteristics found only in
the typical' student.Which were not shared by

. the physicall5nand/or mentally digabled stu-
deht.-

Cha<racteristics Found in Students with Mental
Visdbilitles

was .true fbr 8th and 9th grade students as

- 13
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is 8th and 9th grade mentally dis-
a ex ts'exhibit Wide variations,from

dual to.individual. However, .the fol-
lo Oharacteristics are more likely to be
fpund ri'fhe 'mentally disabled-as a group

4.
than in the.general population.

:Has learning curve similar but.maleh slower than the
normal 'child.,

Lags behind classmates 1-1/2 to 3 ytars in basic
skills. -

)5evelops'at 1/2 -3/4 the rate of the average child.

Pet'formsbetter 11 oral than written testing sit,uations.

Is limited in generalizing ability. 774'

TpanSfers concrete learnings with

Retains,knowledge that has been bverlearned.

Possesses Hilted powers of-se1X-evaluatiOn.

Limited ability to use power of concentration for long
periods of time.

Is primarily concerned with the "here and, now."-

Lacks inner motivation; is outer motivated.

Is limited in judgement and decision making ability.

Does not find repetitious or monotonous tasks dys-
tasteful.

D. Characteristics Found,in Students with Physical Dis-
abilities

'Wide Individual variations.are found in the
physically disabled. As a group, however,
they are-likely to exhibit the following
characteristics.

Has personal appearance that may indicate some physical
limitation.-

,, Feels rejected by peers when judged by physical ap-
pearance.

May or may not accept oTTI disability, and possible
appearance, as permanent.

May be overly rejecting or overlytdemanding of help
from others.

. 4
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Has difficulty in establishing ones self as an adult;
difficult to attain societyl "signs of maturity":
...marriage-parenthood

, _ ...economic independence
...independent liviig .

. .

May be,stronger or weaker physically than he/she al-.
pearslto be. .

--.

E. Commonalities Among Typical and Physically Disabled
Students.

Is developing a sense of social consciousness; maays
strongly espouse a 'cause'.

May be-very persistent in learning skills.

Can conceptualize and reason abetraaly and can use
abstract rules and generalizations to solve plioblemq,.

Is capable,of considering various "71Ny of solving a
problem, can examine the probable CD sequences of pos-
sible alternatives, and can take responsibility for the
outcomes of matt decisions.

Delights in personaldiscovery of truths and incon-
sisteties.

May beacutely sensitive to injustice and to right or
wrong.

Tends to view'right or wrong as absolutes.

Is within the'"normal" range of intellectual ability.

F. Commonalities Among_Typicaleand Mildly.Ment lly Dis-
abled Students

May not be physically as strong as he/she may appear to.
. he.

Normal physical appearance with wide variations.

g, Commonalities Among Wilily Mentally DisaDIpd and
Physically Disabled Students j
May lag behind normal children in Motor development
(both gross and ftne).

Has low tolerance for frustratioh.

May withdraw from activity in classroom, or may exhibit,
aggressive behavior..

Lacks self onfidence.

15
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May be lagging 'in social. developmenit.

May become passive - resistive by refusing to partic-
ipate actively within the,classi and then.may engage
in surreptitious disruptive behavior.

Can become an obtrusive behavior,problem whoese acting
out, hyperactivity and .extreme distractibility disrupt
the activities of the rest of the class.

Ma have a poor self image; -
."

Provisions fp Needi

The characteristi6s found:in the/three groups of

learnerS--typical, mildly mentally and/or physicdlly dis-

abled students--were used area guide in developing learning

center activities which would meet the needs of and be mean-

ingful the three types Of students working to-
.

gether inodipterogeneous groups withirrthe same classroom.

Considering the simiiArities and differences of the char-

**terietics among these three'grOups of students, activities
.v1 -

were designed which would:

il) encourage tutorial help.from peer.

2). provide ways to involve:teacher aids and resource'
teachers.' c,

3) involve actual "hande-on" objects to give emphasis
to concrete rather than abstract experience%

10' furnis1 "hands-on" objects commonly found in the
student's home environment.

5) use a wide variety of short meaningful activities
calling for direct riarticitatiOn to accommodate
'short` attention span and need-for short term goals.
Present new concepts in'aore than one way to con-
tribute iO'greatt,r-retention.

6f reinforce concepts fromlearning center to learning
penter*to encourage "overlearning" of concepts.

7) provide visuals, a variety of posters with brief
information and large bold'print, and illustrations
from'magazinek-and newsp.apers.Y

L
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` 8) provide items on testswhich include visuals and
illustrations; require simple marking of answer -s. c

9), use case studies tb relate activities classroomto everyday experiences.
a-. - 'A

'16) encourage participation by all in making group de-
cisitIns. t

11) furnish tapes-for low-level readers or nonreaders,
or for those'with visual disabilities.

12) encourage decision-making through Optional'
activities (Plan.;), and offer opportunity to
ahaose according to individual abilities and in-
terests.

13) include group.and individual activity sheets call-
, ing for responses by ,"checking" rather than.Avriting.

14) place-emphasis upon oral and visual activity rather /
fir than reading or writing.

uSe materials highly structured' and -accompanied by.
4brief and concise yet specific directiong.

.4

4

a:

a-

17.



I

9

SKILLS FOR LIVING

.4

(

'Skills for living needed by adult's to function as,ef-t-

fective individuals, family members,_and members'of'society,
/

grew out of a study of general .education and spbcial educa-
tion goals. 'A-comparison of 'the two types of goals re- :-

vealed that the needs of the disabled were similar to those
of all Individuals. During adoleecence competencies can be

achieved which lead to the development of these skills, fdr

living as the adolescent matures. The subject matter of

home economics provides many ppportanities for the ado-

lescent

student to participate` in activities which, con-,

tribute to the acquisition of these competenCies.

The adult skills for living are presented belbw with.
a

the corresponding competencies for adolescents listed at
'the side. An asterisk indicates the competefties to which

the "activities illu "strated in the learning center teaching,.

module in this guide contribute.

Skills for Living.

Adulthood -Early Adolescence

1. Maintain a state of phys- a. Apply ptinciples of nutri-
ical and psychological tion in the,selection of
wellbeing fotd,consumed

r. b. Follow sanitary procedures
and safety practices in "
the environment.

c. Accept responsibility for
'establishing regular iou-
tines that contribute to
'a healthy body

d. te aware of health services
available to a teen-ager

2. Identify personal values. a. Clarify personal values to
and philosophy_ guide behavior and make.

, choices
b:', Identify short and ,long

4 termrgoals

ti

O
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Skills (Continued)

3. Develop
tial

Cgle S own poten- *a.

b.

4. Respect and get along
with people with whom
one works, and lives

5. Use knowledge and acquire
attitudes basic to a sat-
isfying fdmily life

6. Communicate ideas, ver-
bally and .nonverbally

7. Select and participate'in
leisure time activities
that provide self-satis-
faction .

8. Appreciate.culture and
beauty in various formb

9. Earn a

A

10. Manage One's money and
other resources

a

Accept sgt as a worthy
individua ,

Acce'pt onefs own,feminin-:
ity or masculinity

g. Recognize one'.s strengths'
and weaknesses.-'

d. Develop an awareness of
the significance of con-
tinuous self-improvement

a. Be aware of the interde
pendence of youth and par-

. ents or guard4ans
b. -Comprehend qalities.needed

for living effectiVely.with
family memblrs and others

a. Comprehend what contrib-
utes to a satisfying family
life'

b. Realize there are common=
alitias among families and
yet each family is unique

*a. Communicate ideas, ver-
bally and nonverbally

a. Explore and become involved
in a variety of leisure
time activities

a.'Be willing'to take advan-
tage of opportunities to
explore beauty and. culture
in a variety of forms

t3C1i7fre the 'Satisfactions
of earning moneys

b. Comprehend the reciprocal,
responsibilities of the \.;

employer"and employee
c. Explore,possible directions

of career choice

Be aware of person'aL're-
sources.in addition to
money
Develop skills in. relation
to management of'money,
time and energy

*a.

b.

19
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Skills (contihued)

ll.'Use.skills of critical
u thinking in examining

and using information
- and in problem- solving

12. Adjust to changes in
personal,4fe family
life, and society .

13. Adjust to forces of
.0 nature and understand

the physical environ-
Aent

14. Accept civic responsi-
bility as a participat-
ing member of ,the com-
munity, state, and

.nation

11

*a, IOntify alternative
trons to problems and rec-
ognize possible outcomes
of each solutioh

b., Accept the consequences of
'their decitions

*c. Decide when information
is reliable'

a.

*b.

a

Recognize that change is
part.of life
Realize that continuing
education throughout the
life time is a way'of
coping with change

a. Realize that man is sub,
ject to the forcel-of'
nature

-b. Realize the'limitations of
resources in Pour physical
envitonment and' personal
obligatiori ,for_conserva-
tion.

Accept the necessity far
laws and law enforcement
Trse community facilities
with care

*a

b.

c. Accept the responsibility .

for being,-a Contributing*
member of-School and/or
community activities -.,.

z
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GROUP LEARNING CENTERS
:1

The d finition of home economics learning centers'

which guided the deielopment of.tlie teaching module for
learning centers is:

Home economics learning centers are teaching/
learning environments established either with-
in or outside the classroom for the purpose of
assisting small groups of learners, working
eitlier individually or as a group, to achieve
one or more specified educational objectives.
tach cehtdr contains the necessary- inatruc- .

tional aids to be used in the accomplishments
of the objective(s). _

Group, le'arning centers, used within the home economics

classroom, facilitate instruction for students of a range

of intellectual abilitie in a mainstreamed class' situation

because they: e,

1. Encourage all students" to develop social skills
through small group interaction.

2. Encourage involvement of all students.rentally
disabled students -are much. mores likely o partic-

- ipate-aOtively in small groups than in large-,
groups.

4

Provide opportunity for individualized instruction
. to meet the educational needs and goals of all .stu-

dente through group rather than independent study.
-Reinforceient or enrichment activities can be of-
fered as needed.

Free the teacher during the class period to-give
per'sonalized help to students as needed as-the
learning centezvities are self- directed:

5. Trovide opportunity'for tutorial-help as needed
either by peers, resoutce teachers, or para

Encourage the teacher'to provide meaningful "hands
on" activities for areas that may be'prtmarily
academiC in nature.

k
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7. Help the nondisabled btudebt,gain grea er appre-
ciation for the disabled individual as person .

with needs .and diffdring abilities, as ey work
-closely together to accomplish a common objective.

8. .doiltribute to the acq4siti .4 for living
competencies7.7commitro eating Ver filly and,
nonverbally., respecting alma-get g along with
people with whom one works and livesf and ,accept,
bog oneself as d worthy iridividnAl

A 641 of the functiohimg of this instructional

strategy is below:.

F4e4re 1. Model of learning center (functioning)

,

The-total group activity is directed by the teacher

for introduction; "group activities are completed in the

le&rning centems,to achieve one 04 more educational objec-



11+

tives and the total class (lead-by the teacheror, groUps)1

summarizes and formulates geneializations.

Because grouping'students is ancintegral part of the
Yearning center strategy, selective.criteriawere estab-
lished to guide the teacher in dividing a mainstreamed
class into learning center groups. These criteria/Imre,:

1. group size - minimum 3 students
,maximum 5 students

2. academic ability - heterogentously.grouped
3. social compatibility - ,,student preferences among

classmates

ti



CONSUMER EDUCATION The consumer has the right to. know.

GROUP LEAPING CENTER TEACHING MODULES

Provisions are made"to include the module,

as pait of either a food,or clothink unit

Part 1 - Objectives, Generalizations, Concepts

These materials are the same for both plans

Part Plan I -- Plan 2

Each contains: Overview of the plan

DirectiOns for using learning
centers

Guide for learning center active
ities

Tips for classroom managhment

Part 3'Studeht materials for group learning centers

Organized by objective's

Part 4 - Materi4ls rim, the teacher

if

r

4

a.

14
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TEACHING 'MODULE- PART 1

Objectives and Generalizations.

Theme: The consumer has the right to know
ti

Objectives and Generalizations:
.

Objective A: The student will bey better able to /identify
sources of consumer information.

Possible. generalizations: * ,

1) Labels; hang-tags, user padohlees, and packaging
.of products usually. provide consumer information.

2) Current consumer information may be found in
articles and advertisements in magaZines and
newspapers.

T*

3 'Government agencies, business and professional
groups, and private nonprofit organizations are
all possible sources of consumer information.

Objective B: The student will be better able to analyze
consumer information for completeness and
reliability.

Possible generalizations:

1) ReliabIeconsumer information_is true and un-
biased. *

2) *-Sources of consumer information vary in the.com-
pleteness of, information they provide.

3) Because manufacturers want to sell their
product(s), their advertising may be biased,

.46
Objective C: The student will be better able to recognize

that federal laWs egulate product labeling
so that consumer k ows what he/she is buying,

Possible,generalizations:

Clothing
1)- Labels on fabriCs acid ,,,garments are required by

law to include percent of each fiber used in
ordef of predominance.,

2) Law re-quiresthat care instructions be attached
to all. garments and given with all,fabrics.

25
e
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Food
../.-

i
,

1) Labels on food are "required by law to clearly
,name the product, giye the weight, amount of
contents, manufacturers name ... ,address, and,.
list all ingredients' for moat ;) , s. .

.2) Law 'requires specific nut ,ion information :to
be given on labels of,f.00dV-that have'been for-

. tified, or for which special nutritional claims
are made by the manufacturer. ,,,.

3) Meal and poultry products must have 'a federal
inspection symbol.

Objective,;,1Y: The'student will be bettei able tb identify
how advertising appeal to consumers to sell
produbts. . -- 01

-a.

Possible generalizations:
-1) Advertising may primarily present facts about the'

product.

2) Adveitisementb appeal to'consumers by picturing
.products attractively. ..

3) Advertising may use emotional appeals-to sell
products.

4 Concepts to be Acquired

Gonceptstaken from the generalizations associated with
each objective have been grouped into three categories. .

In both plans -the 'teacher concepts are specifically those
the teacher needs to:introduce or have introduced to the ,\

clans as a whole efore the students go into the learning
Centers: Any of these concepts may be omitted if the cliss

, has acquired them previously and the teacher_ thinks that it
is not necessary to repeat them. A suggested description of
the teacher,doncepts appears on pages 187-188.

Activities" are provided in the learningypentars for the
student concepts, to 45courage the students to internalize_

* Ithal(toncepts.

26%
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Reinforced concepts are those recurring from one ob.,

jective to another.

,Objective A:
.

Teaaher Concepts: Student Concepts: Reinforced Concepts:
eonsumet
contimer informs-/.
mation

current consumer,
, information

sources of con-
-, suer information
user,pamphlet

ObjeltiVe

Igo

- -Teacher Concepts:

reliable
true, unbiased
biased

Objective C:

Teacher Concepts:

hang-tags sources of consumer
labels 'information
user pamphlets hang-tags
packaging of productslabels
articles-magazines, acWertising
newspapers- A
advertisements-
magazines, news-
papers
sources of Cdhsam-
er information:
government agen-

.

cies
business- profes-
sional groups

private nonprofit
organizations

labels
federal laws.
percentage
consilmer
poultry
fortified foods
special nutrition-
-al claims
ingr8diente
,meatApoultry prod.

Student Concepts:

reliable consumer
information--
t'rue & unbiased

biased advertis-
ing-

product advertis=
ing'

Reinforced Concepts:

advertising
sources of consumer,
information.

Student Concepts: Reinforced Concepts:

. labels
fiber content consumer
care inbtrueti

Foods: ,
441t

nutrition lab 1'.
information

federal inspection
symbol.(meat .

poultry)



.

Objectivd D:

Teacher ConceRts:

emotional appeals.
icturing_attrac-

i tillgriOn date

I

4,

19

StudentiConcepts:

emai"Onal appeals
factual advertise-
ments

picturing attrac-
tively

#

.?"

Reinforced Concepts:

consumer
advertising
factual
advprtisements
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TEACHING MODULE - PART

Plan 1

Overview of use of learning centers

There are four learning centers in the.classrooi., Each
learning center is devoted to, group activities associated
with the accomplishment of one of the four module objectifies.
A group is assigned to each. learning center. .After complet-
ing the activities in one center, each group rotates to the
next-centerl.and continues this rotation until all students
havthe opportunity to work on all objectives.. '(The mem-
bership of the groups ,Des not change.)

TOTAL

CLASS

ACTIVITY

TOTAL CLASS

.SUMMARIZATION

FORMULATION OF

GENERALIZATIONS

Figure 2. Plain floW chart

A total class activity precedes the learning center
, activity for introduction and follows at the end for sum-
marization. All materials necessary to complete all of the.e

activities in a learning center are contained in that cen-
ter.

4

O
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DirectiOns fir us n learning centers

. During the total group activity-at the beginning of

the module the teacher needs to:'.

1) introduce-to the class the way they will function

in group learning centers. (Suggested information-.

appears I). 186. A
1

2) divide the class into, groups following these cri-

teria: '7,

aLgroup size - mintmum 3 students-
maximum,5 students

b). academic' ability -"heterogeneously grouped

c) ,social compatibility'- student preferences
among classmates

3) present) shdrt introduction to--

a).arouse interest in consumer information

b) introduce'teacher Concepts briefly

(Tapes- 6f the teacher concepts for each
objective may be placed in the corres-
ponding- learning center",. if any group
needs to clarify,-a concept during. the
rotation among centets, the tape could
.be played.) -

-4} assign_eash group to a specific center to begin

the group active ties.

After the.-groUps egin to"ft;n4ion as a'groUp in the

learning centers, because the activities are self-directed,

the teacher is free to offer assistance to any-group or in

dividual as needed.ikin addition _the groups are to be ro-,.
0.

tated When;tha activities are com pleted by the groups in

each tenter. When rotation occurs the. teacher will need

*
For classes containing more thalT 20 students, duplicate
learping centers (or) develop andther.objective.

fi

3
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'to replae the consumable materials, i.e., the student di,-

-TedtionS--packet; worksheets-nnd'poster boards which have

been used and Ended in by the nrevious grounin each
center. ;The items which need to.be replaced in the learn-
in5 centers, upon rotation are marked "+"'in the lfst of ma-

terials neede& in the centers in the "Teacher Guide for
1

Learning Center Activities" provided for each objectiVe.,

At the conclusion of the rotation periOdlWhen each

group has completed the activities'in each learning center,.

all groups come together again for total class activity.

The teacher' again assumes leadership and guides the Class

in formiation'of'generalizations and/or summarization. A

formal evaluation device could be administered at this time,

if the teacher desires.- (An evaluation device for each

area, food and clothing, is'included on pages 189-197.)

Guide for.learning center activities

On the following pages are presented a "Teacher Guide

for Learning Center Activities" for each objective of the

module.

In the first column.is a complete list of materials

needed for each learning center., Items listed followed by

apage.reference,are provided in the section "StudentMA-:-

terials" and can be duplicated by the'teacher for use in
r

the learning enters. 'A description is given of each of

the remaining items which the teacher will need, to collect.

Some of these,items are specifically designated for foods

or clothing; the advertisements, publications, labels, etc.,

can be selected by the teacher to contribute to either area
chosen.

. Column two contains a brief doscrip#an of the student

activities to be accomplished in, each learning center and

enables tie teacher' become uickly acquainted 'with these



J
acti es. More complete and, detailed directions. for the
act ties S.I.e Provided for the students in the group di-
re tions packets placed in eactTcenter.,"(See Teaching
Mo. ule Part 3.)

:TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 1
OBJECTIVE A (food or clothing) The student will be better

able to identify sources of consumer information.

Materials Needed in
Learning Center

. Learning Center A .

Student Activities
Learning Center

+1 copy Group Directions and
Activities A (pp. 58-59)

A selection (at least 2 per
student) of varied sources
of consumer information
(either, food or clothing)
. including: hang-tags, la-,
bels, packaging, user
pamphlets, newspaper and
.magazine ads, articles
from' newspapers and msg...
azines

+1 copy per student Activity
Sheet A (food, p. 68)
(clothing p. 69)

+1 copy Case Study B -foods
70) or

+1 copy Case Study B --clo-
thing ,(p. 71)

Poster - "Where to get.
Printed Consumer Informk.-
tion" (p. 74Y

The students will locate and
follow Group Directions
packet, and...

1. Each take one Activity,
Sheet A and select two
sources of informatioh--
fill in sheet A accord-.
,ing to directions..

\ 4;

2. As a group read Case Study
Sheet'B (one person read,
aloud). Fpllowing direc-
tions on sheet B, with
each member of group con-
tributing Trod the infor-
mation collected on sheet
Al fill out chart. on B. *
Hand in .worksheets.-

3. Study.poter on sources
of consumer info#mation.

4..Examine consumerlublica-
tionilto see who ublishes
'them..

5. Complete Activity Sheet ,

"C" with group.

6. Choose a consumer publi-
cation to-order.

+need to be replaced as groups
rotate

4
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-TEAdHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 1 ,

OBJECTIVE A (cAtinued)
Materials Needed in
Learning Center

Student Activities -
Learning Center

Selection of consumer.pub-
lications from a variety.
of sources (see sugges-
tions of sources, p. 79)

+1 copx Activity Sheet C
(p. 78)

Poster "Writing,for
tioe (p. 74)

(Copies of sheetstused on
poster available on 'pp.
75-77)

NOTE:' Teacher please write in
name arid address of repre-
sentative from your school's
district. t

4

+Stationery and envelopes
(for return also) .

Letter writing supplies
red pencil
small coins f6r change"
cellOphane tape

+stamps (for return enve-
lopes also)

41,

Teacher decide whether'stu-
dents or school will'
supply postage.

7. Write a letter to pub-
lisher or to a congress-
man to get chosen publi-,-
cation, using poster as
a guide.

4

_11

'Hand in All Materials

vas

+need to be replacedas groups
rotate

33
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TEACHER GUIDE FOR LEARNING CENTER'ACTIYITIES
.PLAN 1
OBJECTIVE B (food or clothing) The 'student will be better

able to analyze consumer information for completeness
and reliability.

0.

4.

Materials Needed. in
Lear. s: Center

Learning Center B

+1 copy Group Directions and
Activities B (.pp. 82-91)

- 1 per student --booklet,
.

"What Hind of Informa-
tion (pp.-109-114)

Tape and tape cassette con-
twining material in book-:
let above

Envelope A-Containing 8
4 numbered items: mixture

of biased and unbiased la-
bels, ad67 booklets, hang-

'tags, etc.; and a small
envelope containing an-?"
swer key

Poster "How Much Informa-
tion" (food p. A15)
(clothing p. 145),

FOODS
*1 spaghetti ad (p. 116)
*1 apple juice ad (p. 117)
2 strainers
2 bowls

+ 2-jars spaghetti sauce--
Hunts * -

Sap
,. *or any current- ads avail-
-46_ able that make a claim or

comparison that can be
. tested in classroom.

+need to be replaced as groups
rotate

Student-Activities=
Le: s: center

'The students will locate and
follow Group pirections
packet and...

studentswill.read the
booklet for background
formation needed,to-'c
plete the other 'activities,
and/or listen to tape. ,

2. As a group, stiadent's will
determine which items are
biased'and which are un-
biased. They will answer
the questions on their
group activity sheet.

3. As a group, students will
study the poster. Then
they will sort an envelope
of items -into 3 packetsr-
much, some, little infote-
matpn.

FOOD
4.'As a groups students will

try the test as shown in
the spaghetti ads. After
they have cleaned up, they
will answer the-questions
on the group activity
sheet.

CLOTHING
4. As 4 groupl.students will

-test the paper towels for
absorbency. After they
have cleaned up they will
answer the' questions on
the group activity sheet.

34
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%. TEACHER .GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 1
OBJECTI7E'B(contimued)

Materials Needed in I Student Activities
Learning*Center Learning Center

CLOTHING:
1 copy Boudty ad (p. 118)

+ if brands of paper tows
," (2 sheets ,each)
Bounty kHyVee, Gala, Gen,
.eration or any .3 avail-'
able

4 coffee cups

,Optionil
Students May.chodiseto do
any of the optimal actin-
itiee=-as they have time. .

Students (individually or
as a group) will find ex-
&toples of unbiased and
biased. consumer-informa-

. I set measuringspoons tion. Some may be:brought
from biome. They may make

-1-pccster ba&rd - a small; poster showing
-magic- marker's biased and unbiased in-

" scissors fortatioh.'
tape or paste %,

Optiabalmagazines and newspapers
6. Students (individually or .

2 illustrationsfroi'biased TV as a group) will decide .

ad, on an-item or product "they
+ FOOD: 1 with biased script might like to buy. Then

(p. 120) _ they will look for infor-
. I without script mation about -66, item.

(p. 119) They will keep track of
+ 'CLOTHING: the numbers of sources

1 with biased-script they used to find out
(p.-122) about theA

(p.-121) Optional

roduct.
1Without script -

.

-'7. Students win analyze TV
+Crossword putties (p. 123) ad and try to decide why

it-is biased. Then" they -1

will rewrite it so it, is ---
tobiased. They might like
act it .out if there is

a quiet corner.

Optional
Eh-Students indiiri.duallywill

try to complete%cross-
word puzzles.

9. Students will spend the
last 10 min. summarizing

+ need to be replaced as groups
what they have learned.

rotate Held in All Materials

35
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----- TEACHER GUIDE FA -LEARNING CENTER ACTIVITIES
PLAN 1
OBJECTI C ( clothing) The student will be better aVe,to

ognize that federal laws regulate product label-
-so the consumer knows whit he/she is "buying.,

Materials Needed in
Learning Cehter

Leaning Cehter C (clothirie

+1-copy Group Directions and
Activities C (clothing)
(pP. 126-128)

3 booklets - Fabric Labeling
Laws (pip. 149-152)

3 boo4ets - Look "to the Label
Cooperative Extension.Ser-
vice, ISU; Pm 733

tape and tape cassette of ma-
terial in Fabric Labeling
Laws above

a selection of fabric bolt\
ends - one marked with red
x

+ envelope marked A contain -,
ing one of each care la-
bels (p. 157)

cellophane tape

One example'of each care la,
bel (p.IS6 individually
mounted on numbered cards

Student Activities -.
4 rearniidg-Cen.V.

The students will locate and
follbw Gtoup Directions
,packet and...

+ need to be, replaced as groups
-rotate

1. Read one of the fro ref,
erence booklets, provided'
in the learning renter'----
and/or listen to tape of I
'lower reading-level
booklet.

2. Use information oh fab-
ric bolt ends to completd

cactivities with group.

3.'&4. Use sets of numbered
care labels to complete
.activities with group,
_answering questions and
'filling in correct num- -

tlbers.

.x-Amine sample garments
to find permanently at-
tached care labels.'
Select 2 garments to use
in the _individual
sheets B Care Labels in
Garments.

6:.,Compile-inTormation from
:individual check sheets
"B" on Group Tally Sheet
-C.

q
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. TEACHER GUIDE FOR LEARNING CENTER- ACTIVITIES
PLAN 1
OBJECTIVE C elothirp) (continued)

Materials Needed in
Learning Center

4

selection: of sampie garments
with sewn-in care labels
(NOTE: provide garments with
a variety of care labels
recommending distinctly dif-
ferent types of care and
laundry methods; Pin a let-
ter on each -garment for
identification. Locate
.this Learning Center where
garments can best be dis-
played.")

+1 per 'student: B-Care La-
bels in Garments (p. 153)

4-1 per group: Group Tally
Sheet C (p.154) with di-
rections (p.1510

1 "Fiber Rummy" card game
(pp. 155-156)

pencil and paper for scor-
ing

Student Activities
Learning Center

7. Using infotmation on .

Group Tally CI answer
. questions as a group.

8. Play card game with
group.

Hand-in All Materials

TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 1
OBJECTIVE C (food) The student will b fitter_ able to rec-

ognize that federal laws regula e product labeling so
the- consumer knows what Wshe is buying.

4

Learning Center, C (foods)

+1 copy Group Directions and.
Activities C (foods)
(PP. 136-139)

4-need to be replaced as groups.
rotate

The students will locate and
follow Group Directions
packet and...

1: Examine poiter on :infor=:
oration law required on
food labels

37
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
FLAN 1
OBJECTIVE IC (food) .(continued)

Materials Needed in
Learning Center,

Student Activities -
Learning Centers

Poster'"Itormation Required
on Food abele (p.158)

I

Envelope marked #1 contain-
ing food labels (one per
student);

Sack marked #2 containing
food containers (one per
student)' such as milk sour
cream pbpl'bags which
-contained chips, etc.

1 per student -booklet on
meat inspection (p.161-1t2)

Tape and tape cassette of
material in booklet above

Labels marked "7" from soup
containing meat

Labels marked "8" from soup
without meat

(enough'for one per stu-
dent)

Labeld'uarked "9" hang-tags
which you find attached to
fresh chicken (on wing)

.3 bookletS -Nutrition La-
bels (p. 159-160)

YbOoklets -Nutrition La-
bel6 on Food, Cooperative
-Extension Serivce,
Pm 597

tape and tape cassette of
material in booklet Nu-
trition Labels above

4- need to be replaced as gr °rips
rotate

2. Find the four required_
things on labels dralln
from envelope #1 and
sack #2.

4

3. Share required informa-
tion found on labels with
group.

4. List other information
found on labels;

5. Read booklet on meat in-
spection, and/or play
accompanying tape.

Compare labels marked
"7" and "8", and.answer
questions.

Examine labels marked
"9" and answer qtestions.

8. Read one of the booklets
on nutrition labeling,
and/or listen to accom-
panying tape.,

6.

7.

9. Use boxes marked #1 and
1-, #2 to compare nutritional-

information and answer
questions, and dry meas-
:tiring cups to visualize
size of servings..

10. Use boxes imarked-#3 and
labels marked #f to com-
pare nutritional informa-
tion and answer questions.
Dried beans or rice will
be measured onto plate
to show standard servings.

38
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 1
OBJECTIVE C (food) (Continued)

Materials Needed in
Learning Center

1 per student: Kraft Maca-
roni & Cheese dinner.boxes
marked #3 and labels from
'canned main dish with nu-
trition label marked #4

1 per student: boxes,af pud-
ding marked #1 and gelatin
'marked #2

1 set dry measuring cups and
1 1.iaui d measuring cup

.

2( plates

small bag dry rice or mac-
aroni, or beans -

Student Activities -

Learning Center

TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 1
OBJECTIVE D (food or clothing) The student will be better

able to identify how advertising appeals to-consumers
to sell products.

1

e stu ents ocate an
follow (roue Directions
packet, and..' .

1. Read ,definition cards.

Look at factual ads #1
and name kinds of fats
they find on activity
sheet,

3. Check as a group activ-
ity_sheet #3_;

4.
_ . .

Look avelnotiona). adver-
tising page #2 and name
each picture.

Learn ng Center D

- +1 copy Gr.OUD Directions and
Activities D (pp. 164-169)

1 each advertising defini-
tion cardsto stand in
center (pp. 180 -182)'

*1 set '(3 -4) factual ads;
,marked #1 (see * foot-
note on next page)

1 Emotional Advertising
Sheet #2 (p. 184)

+need to be replaced as.
r±,groups rotate

I

39'
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES.

. PLAN 1
OBJECTIVE: D (continued)

Materials Ne eded`
Learning Center.:

*1 set ads marked #3 (3 -one
having emotional appeal.
lettered AI B, C)

2 sheets marked X and 0
(each sheet 8x 11 with a
picture of a product
pasted on it),

*1 set (3) attractive appeal
ads marked 64,

1 set (3) ad-imarked #9
(each should include a
"cents-off" coupon)

+1 "Let's Ask Others" sheet
for each member of group
(p. 183)

. Colored markers

$

am-

Student Activities -
Learning Center

*The ads used for this obr
jectivd should be selected to
illustrate the definitions on
the Advertising Definition
ards used in each center.
All ado are cut from maga-
zihes and newspapers toll=
lustrate_f)mis of unit -
food or clothing.

5. Look afthe ads marked #3
and discuss and answer
the questionS in the group
activity sheet.

,

Using'shaets-Marked X and
0, design two advertise-
ments on these sheets for
the products pictured--
one:I-4th emotional appeal,
the other factual.

7.. Place ads Narked #7 fac'e
down on the table. Read
through;checksheet. Turn
over ads one at a time
with each member of group
telling first thing .

ticed on the ad. 'Mark all
answers on the checksheet
(one member of group).

8. Discuss and briefly an
swar-questions that fol-
low in 1pe -group activity
sheet.

9. Look at ads marked #9.
Read and answer questibns
on group activity sheet.

10: Each student take a copy
of "LettS,Ask-Others" and
obtain responses over-
night. ,

11.Slimmarize""Let!..s Ask
Others" on sheet attached
to group - activity packet.

Hand In All Mateiials

6.

+need to be replaced as groups
rotate

40;
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Tips classroom management :0,

1, ce all material's needed for each learning center in
a box .or "plastic dishpan, clearly labeling the.box and
each. item with the letter of the corresponding

center. .-Place a box in each center.

Ask one member of each group to see that all materials
are returned to. the box at the end of each period. (As
the groups rotate,the same illustrative materials will
be used four times.)

3. Ask'one member of each group to act as group,leaclof'to
see that the groups worksheets are filled out and all
Members are encouraged to participate. As the groups
rotate, also rotate leadership roles so all students

, have an opportunity to acquire leadership skills.

A '
4 . Duplicate the paper supplies for each objectivekdi

rqctions worksheets) on separate colors'for easier
',- -identification: for example--Objective A on yellow,
'Objective B on green, etc.

5.. As the groups rotate have fresh Consumable supplies
ready to restock each learning cater. The are in-
dicated with "+"opn the PTeacher.Guiden.

Providing a tape,in each learning center of the teach-
er concepts associated with the,specific objective of
the center will reduce the number of questions from
the-students as they rotate.

7. Resource, teachers or older students are frequently
%willing to tape the,material in the booklets.

8. The formal evaluation de4pe 'nay be read to a:poor or
. nonreader and the responses marked for him/her.

9. Individual adivities,-fot example the letter writing_
in Objective"A may be completed in the resource room.

I
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TEACHING MODULE = PART 2

Plan 2

Overview o1 use of learning centers

There are four learning centers in the ,Olassroom. All
,

learning"centers are devoted to t;he same objective;' each

center contains specific, activities directedi to the de-
4W.opment of one generalization assoc with t at ob-
jective:,: A group of students is assign to each center.

As the activities are completed in :all learning centers;'

the groups report (teach-back) to the total ?lass a pum7

mary of the activities in each learning center. Not ail

students have the opportunity to work on all'generaliza-

tionsdirectly, but have, the opportunity to conclude the

generalizations asc)the students from each center report

(teach-back) to the total class. .This process is repeated

for each objective contained' in the module.

TOTAL

'CLASS

ACTIVITY

.1

- -

.4igure 3. Plan '2 flow chart

se

GROUP
SHARING

OM MI

.TOTAL
'CLASS

+1,

TOTAL *CLASS

FORMULATION OF
GENERALIZATIONS

SUiMARIZATIW

4
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A total class activity precedes the learning center
...

activities for introduction and follows at the conclusion
for summarization. and formulation of generalizations. All
materials necessar II1 Z,

inz center are contained in that center.

Directions for using learning centers,

During the total group activity at the beginning of
the unit the teacher needs to:

1) introduce for the class the way they will function
in group learning centers. (Suggested information
appears p.

*2) divide the class into groups'- ollowing these cri-

- I

teria:

-,.1.171.1W

aI group size - minimum 3 students
maximum 5 students.

b) acadenic,abili.ty - heterogeneously grouped

c) social compatibility - student preferences
among classmates

3) present, a short introduction to ---

a) arouse interest in consumer information.

b) introduce teacher concepts associated withl'
Objective-A.

4) assign each group to a,specific center to begin
the activities in'that center.

After the students begin to 'function as a group in the

learning centers, because the activities are self-directed,
the teacher is frie tR.offei assistance'to any group or in-
dividual as needed. Oben the four groups have completed the

activities in the individual learning centers, 11 groups

come together for total class activity as all groups report

*For'classes containing more than 20 students, duplicate
one learning center (or) develop another genteralization for
each objective. .

t3 -

NommoiloolmolW
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cteaCh-back) a summary of the activities in their_

centers. The teacher. may guide the class in summarization
a the conclusion of the four groupreports.

This pVoce$s is repeater for

the teacher introduces to the total clas$ the teacher con-
cepts for an cbjecti*-groups Cbtplete' the activities as-
sociated with:as specific generabizationvelated to the ob-
jective-in the' learning centeis;;the total class partici-
pates in listgning to ,arld giving_reports,--the teacher
guides a.slumfrization.

When-the activities have been completed 'for all, four
, -

modlile-ob-jectives,,_aldtal class activity is guided'by the
teacher for forgulaiidn of genaalizations and summarizar
Lion: A formal evaluatiah device may be administered at' ,

this time if.the teacher desires. (An_evaluation.device
for-each area, food and clothing, is included on pages
189-197.) ,

Guide for learning 40ter,activitieg

On the following. pages ape presented a 7Tbacher Guide
.

for LearningIOkterlOtiv,tiee,for each Objective in the
module. :es

A

In the first column is a complete list of materials4
needed, for each learning center. Items listed followed by
.a page ;eferenee are provide in the section "Student Ma-

terials" and can be dpplicated by the-teacher'for use in
learning centers A description is-givanof each of the
remaining items which the teacherlwill needto collect:
Some of these .1.temehie specifically designated for; fOods

or clothing; 'the eOrertisements; publi5p.tions, labels, etc.,

can be selected by the teacher to'contribute to either area
chosen.
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Column two contains a brig description of the stu-
dent activities to'be accomplished inleach learning center

and enables the teacher to become quickly acquainted with

ec ons
for the activities are, provided for the students in the

group direction packets placed in each center; (See

'Teaching Module, Part 3.)

TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 2 .

OBJECTIVE A.(food or clOthing) The student will be better
able to identify sources of consumer information.

Materials Neededin
. Learning Centbr

Student ACtivities -
Learning Center

Learning Center 1-A

1 copy Group Directions and
Activities 1-A (pp. 60 -62)

A'selection (at least 2/stu-
dent) of sources of con-
sumer information (either
food/clothing) incl4ding:
hang-tagi, labels, pack-
aging, user pamphlets,
n4Wspaper and Magazine
aas, articles from news-
papers and magazines

1 copy/student Activity
Sheet, A (food p. 68)

11 (clothing p. 69)

1 copy Case itudyr,B - Foods

(I). 70) or

1 copy Case St421). B - Clo-
thing (p. 71)

;-

-Atopy "Sources of Consumer
Information - C" for each
student (p.,72) 6

The students will locate-and
follow Group Directions
packet and...

1. Each take one Activity
Sheet A and select 2
sources of information- -
fill in sheet A according
to directions.

2. As a group read case study
- Sheet 13 - one person read
aloud. Following diiet
tions an Sheet B, with.each
member of group contribut-
ing'from the information
collected on sheet-A, fill
out ch.t.rt on B.

3. As a group look at the
chart on sheet B and answer
the question in the Group
Activity Sheet. One stu-
dent,write in the answers.

45
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TNACH-ER GUIDE FOR LEARNING CEN
PLAN.2
OBJECTIVE A (food or clothing)

Materials' Needed in
Learnimg Center

TER ACTIiIITIES

(continued)
Student'Activities -

Learning Center

If. Each take one copy of
t sheets marked C. Read

thtough sheet to be sure
they understand the diree-.
tians. Each will take the
sheet and use before class
tomorrow to take a poll on
lalansumer information.

5. snmarize responses from
Sheet C using the snmmary
sheet D in the Group Ac-
tivity Sheet.

6. Plan a report for the
total class following in-
structions in the Group

HandHand in All Materials

Learning Center 2-A

1 copy Group Directions and
Activities 2 -A (pp. 63 -6-)

a magazine

a newspaper

*Activity Sheet A -1 copy p.73

*Activity Sheet B -1 copy p.73

scissors.

2 poster boaids

magic markers

paste or .tape

*Activity Sheets A&B may
need to have items tewritten,
to suit specific magazine or
newspaper 1.

The students will locate and
follow Group Directions
packet and...

1. Using magazines and news-
,papers, fill out Activity
Sheets A an B, working

. in small groups within
the learning center.

2. Working as a total group,
. discuss and 'briefly an-

swer questions on Group
Activity Sheet. One mem-
lo.r write in answers.

3. Mount-examples found in #1
on poster board and label
these Cone- newspaper: one-
magazineL

A
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 2
OBJECTIVE A (food or clothilip)(Caiiinued)

'-.Student'Activities -
Learning Center

4. Plan a report for the total
class including the infor,
nation from #2 and.illus-,

tratingwith the posterst.

Hand 1.1a All Materials

Materials Needed in
Learning Center

2-A

Learning Center 3-A.

1 copy Group Directions and`
Activities 3-A (pp.64-65)

poster -"Where to Get Printed
Consumer Information"
(p. 74)

Seledtion of consumer publi-
cations from a variety of
purees (see suggestions
of sources p. 79)

1 copy Activity Sheet C
(p. 78)

available bulletin board
space in classroom

Materials for preparing bul-
letin board

7
pins, yarn,

etc."

The students will locate and
.follow Group Directions
packet and...

1.-%Study poster.

2.1Examine consumer publica-
tions to see who publishes
each.

Complete Activity Sheet
C with group

3. Plan and make a bulletin
board with group.

4. Assist the groupsin in-
structing classmates
about where to get printed
consumer information us
bulletin board made by
group.

Hand in All Materials

Learning Center 4-A

1 copy Group Directiouand'
Activities 4-A.(pp.657067)

Poster -"Where to GetiPrinted
Consumer Information
(P. 74)

Selection of consumer pub-
lications (see sugges-
tions of sources p. 79)

v

The students will locate and
follow Group Directions
packet and...

1. Study poster.

2. Examine'selection of con-
sumer publications and
lists of publications to
choose one.he/she would
like to have.

47
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES '
PLAN 2
.OBJECTIVE,A (foOd or clothing (continued)

Materials Needed in Student Activities
Learning Center Learning, Center

A 1+-4

PosterA."Writing for Informa-
tion"(p; 74)

Copies of sheets used on pos-
ter available on
(pp.' 75 -77)

NOTE: Teacher please write in
name and address from your
school's congressiopal dis-
trict.

'Stationery and envelopes (for
return also)

Other'letter writing supplies
red pencils
small coins for change
cellophane tape
stamps (for return envel-
opes, also)

Teacher decide whether stu-
dents or school will, sup-
ply postage

3. Write a letter to publisher
or to congressman to get
the, publication he/she se-
lected using'poster,"Writ-
ing for Information" ad a
guide.

4. Instruct classmates about
how to get printed Con
sumer information by mail,
using poster.

Hand in All Materials

TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 2
OBJECTIVE B (food or clothing) The student will be better

able to analyze consumer information for completeness
and reliability.

Learning Center 1-B

1 Copy Group Directions and
Activities 1-B (pp. 92-94)

1 per student -booklet, "What
Kind of Information"
(Pp. 109-114)

The students will locate and
follow Group DireCtions
packet and...

1. All students will read the
booklet and/or listen to
the tape for background in
formation *needed to com-
plete the other activities.



TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 2
OBJECTIVE B (continued)

Materials Needed in .

Learning Center
Student Activities -
Learning Center,'

1-6B

Tape and tape cassette con=
taming material in booklet
above

Envelope A - containing 8 num-
bered items: a mixture of
biased and unbiased labels,
ads, bookletsl.hang-tags,
etc.--and a small envelope
containing answer key

magazines and newspapers

paste or ,tape

posterboard

magic markers

2. Asa group, using envelope
A, students-will determatne
which items are biased and
Which are unbiased. They
Will answer the questions
on their group activity
sheet.

Group will make summary
statements concerning what
they have learned.

. As a grOup; studethwill
find examples of biased
and unbiased consumer in-
formation. They will make
a poster to use as a basis
for presenting their in='
formation to the rest of
the class.

Hand in All Materials

Learning Center 2-B

1 copy Group Directions and
Activities 2-B. (pp. 94-98)

1 pet student -booklet, "What
Kind of Information" -
(pp. 109-114)

Tape and tape cassette con-
taining material in book-
let above

Poster -"How Much informa-
,tiront, (food p. 115)' 4

(clothing p. 115)

The students Will locate and
follow Group Directions
packet and...

1.

2.

All students will read the
booklet; and/or listen'to
the tape for background in-
formation needed to com-
plete the other activities.

As a group, students will-
study the poster. Then
they will sort an envelope

-of items into 3 packets- -
much, some, little informa-
tion.

49
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TEACHER GUIDE FOR LEARNING CENTER. ACTIVITIES
PLA 2
OBJENCTIVE B (continued)

' Materials Needed in Student Activities -
Learning Center learning Center

2B

a

Envelope B codtaining (54) -

items: labels, hang-tags,
ads, packaging to illus-
trate varying'amounts of
information

Magazines and newspapers

r

3. Students,(individually or
.a.S a group) will decide on
an item or product'they
might like, to buy. Then
they will look for informa-
tion about the item. They
will keep track of the'num-"
ber c sources they used
to find out about the
product.

4. A' a group, the students
will summarize what they
have learned. .

5. As a group, students will '

-use -one item from activity
#3 to plan a Way-to teach
what they have `learned to
the rest of ,the class,
and/or use the po'ster.

Hand.in. All Materials

Learning Center 3-B (foods)

1 dopy Group Directions and
Activities 3,B -Foods
(PP 98-101)

1 per student -booklet "What'
Kind of Information"
(P.P 109-114)

Tape and tapq cassette con-
taining material in book-.
let above

The students will locate and
follow Group Directions
pack4t and...

1. All students will read the
booklet and/or listen to
t1ie 'tape for background in-
formgtian needed to com-
plete the other activities.

,2. As a group, students will
try the test as shown in
the spaghetti ad. After
they have cleaned up, they,
will answer the questions
6n the group activity
sheet.

5ED
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 2
OBJECTIVE B (continued)

Materials Needed i
learnin&Tenter

00's

Student Activities -
Learni Center

*1 spaghetti Pad (P\. 116)
2 strainers
2 bowls'
2 rubber scrapers
2 jars spaghetti sauce
%HuntsfRagu

*1 apple juice ad (p. 117).

Magazines and newspapers

Labels, hang-tagg, etc.

1 copy per student -Inforna-
tion Sheet -foods.
(-13. 107)

*or any current advertise-
ments available making a
claim or comparison that can
be tested in classroom.

3. As-a group, students, will
'analyze the apple juice ad,
and answer questions on.
the group activity sheet.

4. Individually, students will
look for 2 examples of con-
sumer information. They
will look for statements of
facts and decide if they
can judge the statements
to be true.

5. Students will summarize
what they have learned.

6. As a group, students will
plan a way to teach what
they have learned to the
rest of the class.

Hand in All Materials

Learning Center 3-B
(clothing)

1 copy Group Directions and
Activities 3-B-clothing
(p. 102-105)

1. per studerft -booklet "What
Kind of Information"
(pp. 109-00

Tape and tape cassette con-
taining material in book--
Iet above

1 copy. Bounty Ad (p. 118)

'4 brands of paper towels (2
sheets each) Bounty &Hy-
Vee, Generation, Gala or
any 3 available,

The students will 16cate and
follow Group Directions
packet and...

1. All students will read-the
booklet and/or listen to
the tape for background in-
formation needed to com-
plete the activities. ,

2. As a group, students will
test the paper towels for
absorbency. After they
have cleaned up, #ley will
answer the 'questions on the
group activity sheet..
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 2
OBJECTIVE B (continued)

Materials Needed in
Learning Center

Student Activities -
Learning Center

c othing

4 coffee cups

measuring spoons

1 copy per student -Informa-
tion Sheet -- clothing
(p. 107)

Magazines, newkpapers,'Iabel's
hang -tags, etc.

3. Individually, students All
lodk for 2 examples of con-
sumer, information. They
will look for statements
of facts and decide if they
can judge the'statements to
be true.

4. Students will summarize
what they have learned.

5. As a group, students will
plan a way to teach what
they have learned to the
rest of the class.

Hand in All Materials

Learning Center 4-B

* ;4' 1 copy Group Directions and.
Activities 4 -B (p._ 105-106)

1 per student -bookle't "What
Kind of Information"
(p. 109-114)

.

Tape and tape casgtte con--
taining material in book-
let 'above

Illustrations TV ad (one
with script, one without)
food (pp. 119-120)
clothing (pp. 121-122)

Props from department or
hote..

The,"students will locate and
follow Group Directions
packet and...

1. All students will read the
booklet and/or listen to'
the tape for background
information needed to com-
plete the other activities.

2. As a-gtoup, students will
determine the ad is
biased. ,They will rewrite
the ad so it is qudbiased.

3. As a group, the students
will summarize what they
have learned.

4. As a group, the students will
present the biased andun-
biased skits to the class and
explain what they have
learned about biased and
unbiased advertising,'

Hand in All Materials
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 2
OBJECTIVE B (continued)

Materials Needed in
learning Center

All Learning Centers:

Ciossword.-Puzzle (p. 123)-
if time permits

Student Activities -
Learning Center

TEACHER GUIDE FOR, LEARNING CENTER ACTIVITIES
PLAN 2
OBJECTIVE C (clothing)

Materials- Needed in
Learning Center.

Student Activities -
'Learning Center

Learning Center 1-0
(clothing),

1 copy Group Directions and
Activities 1-C (clothing
pp. 129-130)

3 booklets - Fabric Labeling
Laws (pp. 149-152)

-.
,

3 booklets -Look to the Label
Cooperative Extension Ser-
vice,, ISU .Pm 733

tape and tape cassette of ma.,
terial in Fabric Labeling
Laws above

a selection of fabric bolt
ends--one marked red X

envelope marked-A contain-1,m
one each care labels
(p 157) te

cellophane tape

poster sheet and-markers

The students will locate and
follow Group Directions
packet and:.

1. Read one of the booklets
and/or listen to tape.

2. Examine bolt ends and use
information found to
plete activities in packet.
with group:

3. Make poster showing kinds
of information found on
bolts and what is required
by law. Prepare report
for class.

wr

Hand in All Materials

%.*

53
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ACHER GUIDE FOR LEARNING CENTER ACTIVITIES.
P
OBJECTIVEC (continued)

Materials Needed in :Student Activities
Learning_Center Learning Center

Learning Center 2-C
(clothing)

1 copy Group Directions and
Activities 2-C (clothing
PP. 130-131)

3 booklets -Fabric Labeling
Lawg (pp. .149 -152)

.

3 booklets -Look to the Label
Cooperative Extension,Ser-
-vice ISU Pm 733

tape and tape cassette of
material in Fabric Label-
ing Laws above

selection of sample garmehts
h sewn-in care labels

NOTE: provide garments
with a variety of care la-
bels calling for distinctly
different types of care and
laundering methods. .Attach
a letter to each garment
for identification.),

1- per student: B-7,Care Labels
in (p. 153)

1 per group:.0roup Tally*
Sheet C (p.15), with
directions (p. 154)

The students will locate.and.
follow Group Directions
packet and....

1. Read one of the reference
booklets and/or listen to
tape.

2. Elmmtne sample garments..
Select two to use in check-.
-ing Individual Sheets B -
Care Labels in Garments.

3. Tally and rank informatiOn
' from Sheets (B) into Group

Sheet (C).

4. Use results on'Tally Sheet
-(C), discuss results and
answer questions.

5. Mark:eadh student on sheet
B as-directed.. .

6. Participate with group in
showing classmates where
care labels are found on
various garments and the
different kinds of care
recommendations they
raght give .

Hand in All Materials

Learning Center 3-C
(clothing)

1 copy Group Directions and
Activities 3-C (clothing
P. 132)

3 booklets -Fabric Labeling
Taws'(pp, 149-152)

f,.

The students will locate and
follow Group Directions
packet and...-

1, Read one of- the booklets
and/or listen to tape.

2. Play card game "Fiber'
Rummy" with gioup. 11.
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ACHER GUIDE FOR' LEARNING
'PLAN 2
OBJECTIVE C (contilimed)

Materials Needed in
L6trni Cen er

(clothing)!

CENTER ACTIVITIES',

5-booklets -Look to
. -Cooperative Extens

vice ISU Pm 733

tape and tape` cassette of .mg-
terial. in booklet Fabric.. -

Labeli s

card gam iber'Rummy"
(pp. 15 =16) -0 -

J ttel

er-

lhrge paper sheets and4prkers

Student Activities -
Learni.: C. hter

3. Begin making enlarged fiber
blend labels to use to
teach classmatks.

ShoW class percentages of
fibers commonly found in
fibers.

Handtin'All Materials

Learhing Center 4-C
(clothing)

1 copy Group Directions and
Activities 4-C (clothing .

- pp. 133-135)

3 boolFlets7Fabric`Labeling
Laws .(pp. 149-152)

.

3 booklets Look to the Label
Cooperative .Extension Ser-
vice ISU Pm733 °

tape.and tape cassette of md-
,.

terial in booklet Fabric'
Labeling Laws above

one example of each care la.

1(
bel (p.157) individually
mounted'on numbered cards

envelope A,-cOntaining one
care label (p.157) for
each member of lass.

4

e

7

*

Thstudents will locate, and.
follow Group Directions
packet .and...

1. Read one of the booklets
and/or listen to tape.

.

2.&3. Use ,sets of numbered
care labels to complete.
activities with group,
answering questions and
filling in correct numbers.

4. Plan aid- direct, ame f9r
entire class.

Hand in'Ali.Materials
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TEACHER GUIDE FOR LEARNING ChTER ACTIVITIES
PlaN.2
OBJECTIVE C (food) The studennt will be Setter

- ognize that the federal laws regulate pr
solthe consumer knows what he/she is bu

abletoxec,.
duct labeling
ng

Materials Needed in
Learning Center

Learning Center 1-C (food)

copy Group" Directions and
Activities 14- (food pp.

r 139-140)
.

.

Poster "Information' Required
0 '. on FOod Labels" .(p. 158)

(

vEnelope marked #1 contain-
'-ing food labels (one per

student:) 0. ..

S.

$ack marked #2 containing
food-containers (one per
student) suah-asmilk,
yogurtlpo ags which
contained chips, etc.'

'r.
Learni Center 2-C (food)

-;

1 copy GroupDirections and.
Activities 2-C (food pp.
141-143) I"

3 booklets -INutritign Labels
(P. 159-:*0)*

\:

.5 bookletp ,-Nttrition Labels
on Food, Cooperative Ex-,
tension Servidel ISUi Pm
597

1.

Student ActiN4ties -
Learning Center

The students. will locate and
follow Group Directions
packet and...

1. Study poster ninforna-
tion law requ res on food

.labels.

2. Each-student find the 4
required things on labels
drawn ...from. envelope #1
and sack #2. /

3. Share infOrmation found'
on labels with group:

4. List with grot6 other in-
formation found on labels.

5., Plan fkitrfdr class
dramatizing why it is
worthwhile ;to itaWthe,
time to examine fdod 18.7.
bels,while'shapping.

Hand Maier!ils

The studenls will locate and
follow .Group Directions
packet and...

1. Read one of the two book--
lets on nutrition labeling
and/or'listen to tape.

'.1
2. Use bOxes marked #1 and #2

to compare nutritional in-
formation and ansWr ques-
ti§nsl-and dry measuring
cups to vlsualize size of
servings. %.



O

TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 2
OBJECTIVE C (food) (continued)

Materials Needed in Student Activities -
Learning Center Learning Center

-I '2-C (food)

tape and tape cassette of.
material in Nutrition La-
bels above

1 pier student boxes of pud
ding marked #1-, and boxes

.

of gelatin marked #2

1 set dry measuring cups

1 per student: Kraft Maca-
roni & Cheese dinner boxes
marked #3 and labels from
canned main diSh with nu-
trition label marked #4

1 liquid,measuring cup

2 plates

small bag dried rice or taca.=
roni-or beans,-

3. Use boxes marked_ #3 and
labls marked #4 to dom-. :

pare nutritional inforna-
tion and answer questions.
Dried foods will be meas-

. ured onto plate to show
standard se

4: Using two boo is plan a,
report to share with class-
mates information on nu-'
tritional labeling.

Show plan to teacher.
I

Hand in All Materials

Learning Center 3-C (fciod)

1 copy Group Directions and
Activities 3-C (food pp.
143-145)

'3 booklets - Nutrition La-
. bels (p. 1544-160)

'3 booklets - Nutrition Labels
on Food Cooperative-Eicten-
sion Service, IN', Pm 597

tape and Cassette of mater-
,ial'in booklet Nutrition
Labels above

-1 per student boxes of pud-
- ding marked #1 and boxes
c*gilatin marked #2

1 set dry measuring cups

The students will locate and
follow Group Directions
packet and .

1.,Read'o of two booklets on
nu ion labeling and/or
1 sten to tape.

2. If e boxes markedll and #2
t compare nutritional in.-
forMation and answer ques?
tionsl and dry measuring
cups to visualize size of
servings.

3. Ilse boxes marked #2 abd
labels marked #4 to com-,
pare nutritional informa-
tion and answer questions.-
Dried foods will be meas4
ured ontgalates to show
standardlObrvings.
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TEACHER 17IDE FOR liABNING CENTER 'ACTIVITIES
PLAN
OBJECTIVE C (food) (continued)

Materials Nebdedfin
Learning Center

fh

7".

'1 per student: Kraft Macaroni
& Cheese Dinner- boxes
marked #3 and ;abeIs, from
canned main dish with nu-

* tritionklabel marked #4

4

1 liquid measuring cup

2 plate's

small bar-dried rice_ or mac-,
aroni .or beans 4'

.da

Student Activities -
Learning Cpnter

4

4. Use the 'booklets and la-
bels and bOxesIplan a re-
port to help rest of class
become familiar with nu-
trition labels.

Hand 1.n All 'Mater.

Learning Cen ter 11-C--.(.0d)'

1 copy Group DirectionSand
ctivities 4-C (food-pp.

1 -14-7).

1 'per student -booklet on .

meat insPection(pp.
161-,X62)

tape and tape cassette 'of ma-
terial isn booklet above'

labels marked "7" from 'soup
with meat

libelsmarked "V from 'soup
without meat

. ,

labels (enough for one per
-Student) Marked "91 -hang-
tags which' you find at-*
tached to fresh chicken
(on Wine or reproduction
of one

paper'and markers
-or

OVerhead projector supplies

The students will lOcate and
follow Group,Directioni
packet and...

1. Bead the booklet and/orf
listen to tape.

2.,Ccimplete Activity Sheets
"D" and "C" with group
(in packet).

3. Make enlarged drawings of
U.S, inspection circle and

,-,grade shields, to shows
delasstates.'. , .

IF: Plan with grouP,how'to
teach class What they
2,parned about meat in-,
sioection:

Hand in All Materials
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TEACHER GUIDE FOR' LEARNING CENTER ACTIVITIES A

PLAN
OBJECTIVE'D (food or clothing) The'etudent will be better.

able to identify how advertising appeals to consumers
, to,sell products..

a er
-Lea

eeded in
Centdr

Learning Center",1-D

.

'1-copy Group Directions and
Activities. 1-D (pp..169-172)

3. each Advertising, Definition
Cards to.stand in center

, (pp. 180-182).

*1 set ads marked #2 (5 ads
. including examples-of each
- emotional, attractive
factual 1- numbered on tot-
tom

7:set (3) ads narked #9 (each
should include:a "cents-

.

off" coupon)

1 nets:Ask.Others" shee:t:for
each member of group (p.
183)

NOTE: Teacher will need. to
help one member of -group
call supermatket manager--
questione: co"ntained" in
Group Directidns (may be
after,schdol).

*The, ads used for this colhg,
jective should.Xe select all
to illustrate thd definitions
on the Adveitd;sing Definition

'Cdrds used inc,each -Center.
All ads are `cut from maga-
-zines and newspaper to illus-
trate food or clothing.

Student Activit es
Leatming Centei

The students will locate and
'follow Group Directions
packet and...'

1. Head the definition cards.

2. Look at the set of ads
narked #2 and decide if
each is mostly factual,
emotional 'attractive.
Teacher check answers.,

3. Discuss questions on Ac-
tivity Sheet. Answer
briefly, using ads marked'

e

f z.

#9.

4. Befbre-'class next day each
-student'take poll on sheet,
net's Ask Others".

5. Choose one student -'to phone
supermarket to inquire
about use of coupons.

6: SlImmariie replies to ques-
tionnaire. Plan summary
for total class.

6

Heald- in-.A11-Materials

59
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 2 ,

OBJECTIVE D (continued)
Materials Needed in

Learning Center-.
St:71:1rictivities -

Learning Center 2-p

1 copy droup Directions and
Activities 2 -D (pp.173-174)

3 Advertising.Definition
CardsAffactual. ep. 181)

*1 set (3-4) factual ads.
marked #1

1 poster board'
colored markers 4'
magazines and newspapers
scissors

*The. ads-used for this ob-
jective should.be selected. to

illustrate the.. definitions on
f' the Advertistng Definition

Cards- used in, each centet.
All ads are cut from maga-
zines and newspaper to il-
lustrate food' or clothing.

Learning Center 3-D

1 copy Group'Directions and
Activities 3-D (ppai75-P7)

3 Advertising Definition
- Cards-attractive!

(p. 1867---------

.1

Learning Center

Thd students-411 locate and
falow Group Directions
packet and...

1. Read definition cards
factual..

2. Look at packet of ads, #1
name kinds of facts--fill
.in check sheet in activity
packet.

3. Read aloud directions and
. fill out check-sheet #3in

activity packet. Answer
qUestions at bottom of
page.

4. look at magazines and news-
pabers'to'qelect 2 factual
ads.alark A and B. .

diger questions on the Group
Acti-Olty Sheet.

5. Plan and prepare a factual
poster bo advertise a
school club bake sale.

6. ..Pr'epare a report to 'give.
to the total class.

Han in All Materials

The students will locate and
follow Group Directions
packet-and..°.,

1. Read definition cards -
attractive
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 2
OBJECTIVE D'(continued)

Materials Needed in
Le- s $: Center-

3-D

*1 set (3) attractive appeal
ads, marked,#1.

2' ads marked A and B (one
black and white, one with
attractive colors)

magazines

scissors' ,

p

*The As used for this ob-
jective should be selectedto
illustrate the definitions 9n
the Advertising Deanition
Cards used in each center'
All ads are cut from

center

zines and newspaper to 1-
lustrate food or clothing.

Student Activities -
Le- .1 Centel.

2. Red through activity sheet
#1 (out. loud) Place ads
face down on tablelturn
over one at a time, each
member telling first thing
noticed. Mark immediate
impression on. Activity
Sheet #1. Continua until ,

all pictures are turned..up.'

3. Reado dtscgss, bri"Oly, an-
swer questions on direction
sheet.

y. Look at ads A and B,
cuss and answer questions

direction sheet. One
member write-brief answers._

5. Look through magazines to
find two attractive ads.
Plan report for _rest of
class. This will include
having all class members
respond to pictures as in
activity #2, marking rer

..sponses on-blackboard,

Hand in All Katerials

Learning Center 4 -D°

1 copy Group Directions and
ActiVitia,s 4 -D (pp 177-179)

3 'Advertising Definition
Cards - emotional (p. 182)

I Emotional Advertising
Sheet #2' (p..184)

4

5

The students will locate and
Tollow Group Directions
:packet and... 't

-1;'Read the definition cards

2. C

3. L

in the direction sheet.

nr- e sheet #2, fill
b1inks.

ok at the set of ads
) -and answer questions

7
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TEACHER GUIDE FOR LEARNING CENTER ACTIVITIES
PLAN 2
OBJECgIVE D (continued)

Materials Needed in
Learning Center

Student Activities
Learning CenterD

*l- ;set ads:marked #3 lettered
Al B.0 (3 - one having
-emotional ,appeal)

2 sheets marked X and 0 (each
sheet-8x11 with a picture
of a product'. pasted on it)

magazines

scissors

*The 'ads used for this ob-
jective should be selected to
illustrate the definitions on
the Advertising Definition
Cards used in each center.

ads are cut from naws-
papers and magazines to il-
lustrate food or' clothing,.

4. Using pictures.on sheets
marked X and 0, the group
will create two advertise-
ments on the sheets for
the product pictured, one
with emotional: appeal,
the other factual.

5. Find examples of as using
4 emotional appeals pictured

on sheet p. .

6. Plan a report for the rest
ofthe class.

Hand in An Materials

S
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Tips -for classroom managetent

1. Place all materials needed fOr each learning center in
a small box or plastic dishpan clearly marking the box'
and each Stem with the"1etter and/or number of the cor-
responding learning center. Place eaph box irk p. learn-
ing center.

2. Resource teache\rs or older students are frequently will-
ing to tape materials from the booklets;

3. The formal evaluation device may be read to a poor;or
nonreader` and the response recorded for him/her.

4. Individual activities, for example letter writing in
Objective A, m'ay'be completed in the resource room.

5. For activity 5, learning center 1-D1'a phone call by
tie teacher to the supermarket manager a day preceding
the student call, gives the manager a 'chance to pre-

. pare appropriate answers,

6. During the introduction to.the module the teacher might
' find it helpful to decide with the alasscriteria for

evaluating group reports (teach-back). -

6°



TEACHING MODULE - PART, 3

Student Materials for Group. Learning Centers.

Organized by objectives.--
EaAh a separate color for easier identification.

Directions for Use

Group Dirpqtions and Activities Packets -

Cut apart on dotted lines
Assemble by

Plan number--upper'left corner
Learning center letter and/or number--upper right

.corner
Page number- -lower TUht gorner'

Staple into half sheet packets

Booklets -

Cut on dotted lines
Fold on solid line
Assemble following page numbers
Staple as needed'

Posters -

Pictures are provided as an'exatple

Activity Sheets -

Use as provided (or)
Cut apart on dotted lines

Other Materials

Follow directions given: on.irldividual pages
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LEARNING CENTER A
PLAN 1

GROUP DIRECTIONS AND ACTIVITIES

MEMBERS :

ACTIVITY #1: IN Thh CENTER OFYOUR TABLE ARE EXAMPLES OF
DIFFERENT KINDS OF SOURCES OF CONSUMER, INFORMATI ON, EACH
STUDENT TAKE ONE COPY OF ACTIVITY SHEET A. CHOOSE 2 SOURCES.
OF INFORMATION FROM THOSE IN YOUR CENTER. EACH STUDENT FOL-
LOW DIRECTIONS ON'T0i0 OF ACTIVIT?"NEET A AND FILL OUT
ONE SHEET.

A

ACTIVITY #2: AFTER ALL MEMBERS OF YOUR GROUP HAVE FIN-
ISHED SORT Al.HAVE,ONE MEMBER OF YOUR GROUP READ ALOUD

THE CASE STUDY ON STOTT B. FOLLOW THE DIRECTIONS ON SHEET
B; AND-COMPLETE THE ACTIVITY AS A GROUP. HAND-IN ALL COM-
PLETED WORKSHEETS TO BE CHECKED BY YOUR TEACHER.

or

66
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1

4

ACTIVITY #3:-.WITH YOUR GROUP READ THE POSTER INLYOUR

LEARNING CENTER WHICH SHOWS SOURCES OF PRINTE0 CONSUMER
INFORMATION.:

. ACTIVITY #4: IN YOUR LEARNING CENTER YOU WILL FIND A
COLLECTION OF CONSUMER PAMPHLETS, LEAFLETS, AND OTHER
PUBLICATIONS FROM VARIOUS SOURCES. AS YOU LOOK AT THESE

1WITH YOUR GROUP, CHECK TO SEE WHO OFFERS EACH PUBLICATION.

THEN COMPLETE ACTIVITY SHEET "C" AS A GROUP. HAND IT -i1

TO YOUR TEACHER TO BE CHECKED.

1 A

ACTIVITY #5: FROM THEE COJ,I1ECTION OF PUBLICATIONS IN YOUR

LEARNING CENTER, CHOOSE ONE YOU WOULD-LIKE TO HAVE TO KEEP
OR TO GIVE TO SOMEONE YOU KNOW.* EACH' DO ONE OF THE FOL-

.
tOWING:

A. WRITE A LETTER DIRECTLY TO THE COMPANY OR ORGAN-
IZATIQN ASKING FOR A COPY.

B. 'WRITE A IETTER'TO ONE OF YOUR CONGRESSMEN ASKING
-0 'HIM TO SEND YOU A COPY IF PUBLISHED BY THE U.S.

..GOVERNMENT.

USE THE 'FOSTER IN YOUR LEARNING CENTER, "WRITING FOR Itit

FORMATION", TO HELP YOU IN WRITING YOUR LETTER. SHOW YOUR
LETTER TO YOUR TEACHER TO BE CHECKED BEFORE IT IS
*
Notice whether you must pay a charge for the publication
before making your choice.

4
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2 LEARNING CENTER A-1-
PLAN 2

GR .T? DIRECTION ACTIVITIES

iMEMBERS:
iti

,

ACTIVITY #1: : 1 THE CENTER. OF 'YOUR. TABLE ARE EXAMPLES OF
D.Liqh,RENT KI,NDE. OF SOURCES OF CONSUMER INFORMATION. EACH
STUDENT TAK ONE COPY OF ACTIVITY SHEET A. CHOOSE 2.

1111 SO1JRCES OF INFORMATION FROM THOSE IN YOUR CENTER.. EACH

STUDENT. FOLLOW THE DIRECTIONS ON. TOP OF ACTIVITY SHEET A
AND FILL OUT ONE SHEET. .

/4'

a..

A.=1

.0

ACTIVITY `-#: AFTER ALL MEMBERS OF YOUR GROUP HAVE FINISHED

SHEET Al HAVE ONE MEMBER OF -YOUR GROUP BEAD ALOUD- T1 CASE

STUDY ON SHEET B. FOLLOW THE DIRECTIONS ON SHEET BANDAND

,.COMPLETE THE ACTIVITY AS A GROUP.

2

,
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..

-.,

ACTIVITY #3: AS A GROUP LOOK AT THE CHART OR SHEET B AD
, ANSWER THE FOLLOWING QUESTIONS. ONE GROUP MEME:PR WRITE.

. c

. c

.
. -

.

4 O

A-1

DOWN YOUR *ANSWERS.

1. FOR YOUR, CASE STUDY THAT SOURCES) OF INFORIITI
GAVE THE -MAST INFORMATIPN?

L

TOAET ALL `THE INFORMATION NEEDED MOULD Y U NEED TO
NO

t

USE MORE .THAN ONE SOURCE? YES

WHY' OR L OT?'

4,

S

1.

, A-1

2_ACTIVITY. #4: .ONE MEMBER READ ALOUD: IN YOUR-CENTER 'TH RE

ARE SPZ2S EKED "C".-EACH MEMBER OF YOUR' GROUP TAKE-ONE

COPY: :BEFOR6 CLASS TOMORROW,, EACH PERSON ASK THREE PEOPLE

(4ULTS,ODFRIENDS) WHAT SOURCES OF INFORMATION THEY USE

.-13EFOREMAKING A PURCHASE.' REd6RD.ANSWERS 011,..S#ET q.' READ
THROUGH SHEET q'Aurto BE.SUR.*YOU Ul\IDERSTAND'HOW T,0 p-INE

U. IF YOU NEED' DEEP.; ASK YOUR TEACHER.: BE.,. SURE TO.TAKE

THIS SHEET WITH -U WHEN- YOU'ILEAVE1CLASS-TObAY.

1 4

141
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2 A-1
' 0

ACTIVITY #5: YOUR "-GROUP WILL 'HAVE 16- MINUTES AT THE
BEGINNING OF, CLASS TOMORROW TO SUMMARIZE THE ANSWERS Y U
RECEIVED ON YOUR SHEETS (C) USE THE FORM (D) ON NEXT
PAGE: THEN PLAN A- REPORT TO SHARE WITH YOUR CLASSMATES .
INCLUDE:, ,

s 1. WHAT ARE DIFFERENT SOURCES OF CONSUMER INFORMATION
. (SHOW AN .EXAMPLE; OF- EACH) .

-

2. THE SUMMARY YOU MADE ON FORM D.

4,
HAND IN ALL OF YOUR PAPERS TO YO
REPORT.

I ACHED AF R YOUR

,

4.11 . ... ... .10 .
,2

A.

. SUMMARY

>
NUMBER OF PEOPLE WHO WED:

LABELS

a HANGTAGS

PACKAGING

-USER PAMPHLETS

',NEWSPAPER ADS

klAGAINE ADS /
OTHER SOURCES USED: A o-so

0,

.6

5)
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2
LEARNING CENTER A-2
. PLAN 2 .

MEMBERS :
4)-

gROUPDIRECTIONS AND ACTIVITIES
.

;

S.

r
. ,

-.0.ACTIVITY #1:- IN YOUR LEARNING CENTER THERE' IS A : NEWSPAPER
ANTI A MAGAZINE . 4- 5- YOUR LEARNING,-CUTER HAS if OR MORE i MEM-
BERS,' DIVIDE INTO TWO 4110UPS ONE GROUP WILL ;USE- THE NEWS- .

PAPER, ONE GROUP THE *]VAGAZINE . ,- IF YOUR ;EARNING CEN'T'ER HAS
3 OR LESS. MEMBERS , WORK AS ONE GROUP, FIRST- WITH THE NEWS-
.D.,

PAPER, THEN WITH THE. MAGAZINE: IF YOU ARE WORKING WITH THE,kMAGAZI,,YQUE'GROUP.WILL USE SHEET A, IF YOU AROFUSING THE
NEWSPAPER, SHEET B. AFTER YOU HAVE FINISHED FOLLOWING THE'

- DIRECTIONS' ON THESE SHEETS, YOU' WILL WORK AIL: TOGETHER,-i
AGAIN ON ACTIVITY. #2. 4

,
ir.

C

2
A-2 '

ACTIVITY #2: AS A TOTAL GROUP USING ACTIVITY SHEETB AND
A AND YOUR EXAMPLES, DISCUSS AND BRIEFLY ANSWER THE .FOLLOW-.

:.LNG QUESTIONS. HAVE ONE MEMBER WRITE YOUR ANSWERS.
1. 150 ,BOTH OF THESE SOVRQES.GI'VE CONSUMER INFORMATION?

N. : S DES MORE iNFORMATION 41; o -IfiEllETO BUY A
PRODUCT? \--.2 4

0

GIVES ; YOU MORE GENERAL INFORMATION ABOUT FOOD QRCLOTHING? ..

4. 441E4 WOULD THE MAGAZINE BE MOST HELPFUL?

5.. *MN, WOULD THE NEWSPAPER BE MOST HELPFUL?

4.

I
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MEMBERS:

t

.4 4.61f

2

AgTIVITY43:- USING SOME OF _alb EXAMPLES ittf HAVE CUT OUT;
MOUNT*TNESE ON TWO POSTERS TO SNOW THE KINDS OF CONSUMER,

INFORMATION YOU FIND IN MAGAZINE AND NEWSPAPERS. .USE
MARKERS TO LABEL YOUR EXAMPLES. PLAN A-REPORT AND HOW YOU
WILL PRESENT IT FOR ThE REST OF YOUR CLASS. USE YOUR
`POSTERS To ILLUSTRATE,.INCLUDE FOLLOWING:
1. EXPLAIN DIFFERENT KINDi OF CONSUMER INFORMATION YOU

FIND INIAGAZINES,AND NEWSPAPERS.

p2. 'DISCUSS THE QFESTIONSATOU, ANSWERED IN #2--GIVING YOUR
ANSWERS.

4
YOU WILL HAVE 5-7 MINUTES FOR1OUR REPORT.

,

-TURN (IN YOUR WORKSHEETS TO YOUR TEACHER.

3

r Lumeuq;aNTER A-3 '

.PLAN 2

GROUP DIR1KTIONg AND ACTIVITIES

,/

ACTIVITY #1: .wasiouR GROUP, POSiER.IN-YOUR,
4.,EARkING CENTER WHICH SHOWS SOURCES OF PRINTED CONSUMER

INFORMATION.
, 4

ACTIVITY IN YOUR LEARNING CENTER..YOU WILL FIND.A.COL2.1

IECTION:OF CONSUMER PAMPHLETS, LEAFLETS, AND'OTBER PUBLIC
TIONSFIROMVARSOUS SOURCES. , AS X011 LOOK AT .THESE 14/Ili.' YOUR.

GROUP; CHECK TO SEE WHO OFFERS EACH PUBIWATIOIL THEN COM-.

PLETE7ACTIVITY SHEET C'S A GROUP.

I b, '

No.

)
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ACTIVITY #3:, WITH YOUR GROUP MAKE A BULLETIN BOARD TO SHOW
.I01331 CLASSMATES:

1.

2.

SOME OF THE TYRES OF SOURCES
CONSUMER PUBLICATIONS, AND

SOME OF THE KINDS OF PRINTED
OFFER.

FROM WHICH THEY MAY-GET
a

MATERIALS THESE SOURCES-

IN',THE CENTER OF A BULLETIN BOARD IN YOUR CLASSROOM, MO
Thh POST lotOtlimvp ON SOURCES OF PRINTED CONSUMER I
FORMATION. SELECT.SOME OF TWMOST INTERESTING AND READABLE
PAMPHLETS AND .BOOKLETS FROM ThE COLLECTION IN YOUR'dENTER*&
PLACE EACH ON THE BULLETIN BOARD BESIDE fTs.PicTpuip SODRCE.k'
USE PIECES OF YARN,(OR,SONETHING SIMILAR) TO CONNECT' EACH.
*PHUT TO ITS SOURCE.. MIKE A TITLE FOR BOARD AND
MAKE SUBTITLES NAMING THE GROOP THAT PUB EACH BOOK=
LET.

7 7 7.
2

'A-3

ACTIVITY #4: PLAN A REPORT FOR YOUR -CLASS TO EXPLAIN- -

DIFil'iRENUOURCES OF INFORMATION, AND THE.TYPES'IOF
NATION ANI) PRINTED MATERIALS THESE SOURCip OFFER.

I

4`

7'
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MEMBERS:
f

it

.6666

LEARNING-CENTER A-4
PLAN 2

dRouP DIRECTIONS AND ACTIVITIES

.

-ACVVITY #1: WITH :YOUR GROUP STUDY THE POSTER IN YOUR
LEARNING CENTER WHICH SHOWS SOURCES' OF PRINTED CONSUMER

4'

INFORMATION.

ACTIVITY 412: LOOK AT 'THE PUBLICATIONS AND THE LISTS OF
PUBLICATIONS FAA VARIOUS.SOtJRCES IN YOUR LEARNING CENTER.
NOTICE WHICH MATERIALS ABE PEE. AND WHICH ARE AVAILABLE
,FOR A CHARGE.

a

2 ,2A-4

ACTIVITY #3: EACH GROUP MEMBER CHOOSE 'A PUBLICATION YOU
WOULD LIKE TO HAVE TO KEEP OR TO G14 tO SOMEONE yOU KNOW.
THEN DO ONE OF THE FOLLOWING:

1. WRITE A LETTER DIRECTLY TO TI72; COMPANY OR ORGANIZATION
ASKING FOR A COPY.

.)

2; WRITE A LETTERa0 ONE OF YOUR CONGRESSMEN ASKING HIM
TO SEND YOU A COPY ',F.-A U.-S. GOVERNMENT PUBLICATION.

USE THE POSTER IN TOUR LEARNING CENTER, "WRITING' FOR. INFOR-
MATION" TO HELP YOU IN WRiTING YOUR LETTER., 'pow. YOUR

LETTER TO YOUR TEACHER TO BE CHECKED BEFORE' IT. IS MAILED.

"I
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2

A

ACTIVITY ;#4: PLAN HOW YOU WILL TEACH YOUR OLASSWES HOW
THEY .CAN GET PRINTED CONSUMER MATERIALS BY MAIL. YOU
WILL HAVE 7 MINUTES ILATEXIN'THE CLASS PERIOD IN WHICH
TO REPORT TO THE CLASS. USE THE POSTER TO HELP YOU'PRE-
PARE YOUR REPORT. tUEN HAVE EACH MEMBER OF .YOUR GROUP :

SHOW THE CLASS WHAT HE ORNRED.(IF YOU HAVE A SAMPLE
COPY) AND TELL WHERE HE/SHE WROTE TO GET IT.

fe,

4.'1

r".
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NAME.,i
ACTIVITY IIIEET A -' FOOD

KINDS OF SOURCES OF INFORMATION YOU CHOSE:
1.

4

.0

'IN THE TWO COLUMN BELOW CHECK (X) THE INFORMATION THAT YOU'
FIND ON EACH. OF YOUR SOURCES.

PRODUCT NAME

PRODUCT VARIETY OR STYLE

COOKING INSTRUCTIONS

INGREDIENTS'

WEIGHT OR VOLUME .

SERVING IDEAS

PICTURE OF -PRODUCT

EXPIRATION 'DATE

NUTRITION INFORMATION'

PRICE

WHERE' 'TO BUY

I" 'ref

SOURCE 1 SQ_UCE

NUMBER OF SERVINGS

NAME .OF MANUFACTURER

ADDRESS OF MANUFACTURER`

OTHER INFORMATION: LIST BELOW

1 at.

7

.

4

A



69

NAME

ACTIVITY SHEET A CLOTHING

KINDS `OF qOURCES'OF INFO4MATION YOU CHOSE:

1.

.2.
4

IN THE TWO COLUMNS BELOW CHECK '(X-) THE INFORMATION THAT YOU
FIND' ON EACH OF YOUR SOURCES,.

PRODUCT -NW

FIBER 0

CARE INSTRUCTIONS r.

INSTRUCTIONS FOR USE OR WEARING.

WEIGHT OF .FABRIC.

PICTURE OF PRODUCT

SPECIAL FEATURES OR FABRIC FINISH

PRICE

WHERE TO BUY'

'coLaR -

SIZE'

O

NAME OF,MANUFACTUkgR.7-7---

ADDRESS OF MANUFACTURER

IloitIR INFORMATION: LIST BELOW .

I

SOURCE 1' SOURCE 2

4

o-
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GROUP MEMBERS:

ACTIVITY SHEET B FOOT)

CASE STUDY:

BILL HAS DECIDED TO GIVE A VICTORY PARTY FOR Titt, FOOTBALL
TEAM. AND WANTS TO SERVE HAMBURGERS AND POTATO CHIPS. HE
WANTS TO SPEND WISELY AND STITI SERVE GOOD FOOD. WHERE
CAN BILL FIND INFORMATION TO HELP HIM BUY HAMBURGERS AND
CHIPS?

DOWN THE TAFT SIDE,OF THIS SHEET'ARE LISTED SOME TYPES'OF
INEORMATION THAT .WOULD HELP BILL. ACROSS THE TOP OF THE
SHEET ARE .LISTED SOURCES OF INFORMATION. HAVE ONEMEMBER
OF YOUR GROUP CHECK (X.) THE KINDS OF INFORMATION EACH GROUP ,

MEMBER FOUND ON THE SOURCES USED FOR' ACTIVITY A. (TWO
GROUP MEMBERS MAY HAVE USED THE' SAME KID OF SOURCES.)

4

PRODUCT NkKE-s-= 7
PRODUCT VARIETY'OR STYLE
COOKING INSTRUCTIONS
INGREDIENTS
WEIGHT OR.VOLUME
SERVING IDEAS
PICTURE OF PRODUCT
EXPIRATION DATE
NUTRITION INFORMATION
PRICE r
WIERE TO BUY
SIZE OF SERVINGS
NUMBER OF SERVINGS
NAME OF MANUFACTURER
ADDRESS OF MANUFACTURER

4

NI
M

.

° Cti3

g-t4

2
F.1

i-4

g4 Mfal

cH

N
I-I

C9A

W
i-i F-1

H it21

N

(4
al
<4

t) la
RQ

co0
I-1
CD

6
.4

/
.

.

,
.

.

, ...

.

,

_

.
2-. ,

. , --'1
.4,..

.
.

,
.

.



CASE STUDY:

71

GROUP MEMBERS:

ACTIVITY $HkET B - CLOTHING

JANE WANTS TO BUY A NEW PAIR OF JEANS WITH MONEY SHE RE-
CEIVED FOR HER BIRTHDAY. SHE HOPES TO FIND A PAIR SHE LIKES
THAT ARE EASY TO TAKE CARE AND WILL WEAR A LONG TIME.
WHERE CAN SHE GET INFORMATI TO HELP HER GET A GOOD BUY
'ON JEANS?

DOWN THE TXPT SIDE OF THIS SHEET ARE LISTED SOME TYPES OF
INFORMATION THAT WOULD HELP JANE CHOOSE A PAIR OF JEANS.
ACROSS THE TOP OF THE SHEET ARE LISTED SOURCES OF INFORMA-
TION. HAVE" ONE MEMBER OF YOUR GROUP CHECK (X) THE KINDS OF

' INFORMATION EACH GROUP MEMBER FOUND ON THE SOURCES 'USED FOR
ACTIVITY A. (TWO GROUP MEMBERS MAY HAVE USED THE SAME KIND
OF SOURCES.)

tt

PRODUCT NAME'
FIBER CONTENT OF FABRIC-
CARE INSTRUCTIONS
INSTRUCTIONS FOR USE OR WEARING

WEIGHT OF FABRIC - - - - -
PICTpRE OF PRODUCT
SPECIAL FEATURES OR FABRIC
FINTSH - -

PRICE
WHERE TO BUY
COLOR..
SIZE
NAME OF MANUFACTURER -
ADDRESS OF MANUFACTURER- - -

N

, M C-; VI

ri
Pa:

N

q
N fir')

q
OH

PL.

1340

g ca

ccg

tjz

<4

6

,

,
..

1

,......._______________



72
A

NAME

SOURCE'S OF CONSUMER INFORMATION - C

. READ ALOUD THE SOURCES LIgTED THEN ASK-,-*
"WHAT SOURCE OF INFORMATION WOULD YOU USE TO OBTAIN

.INFORMATION BEFORE DECIDING TO BUY A PRODUCT ? ".
O

SOURCES PERSONS' 'ASKED'
NO. 1 , NO. 2 k, NO. 3

LABELS

HANGTAGS

PACKAGING

USER PAMPHLETS

APER ,ADS

.MAGAZIE 'ADS.

ARTICLES IN
MAGAZINES OR
NEWSPAPERS-

DID- THE PEOPLE YOU TALKED TO SUGGEST OTHER SOURCES OF
FORNATION? LIST THEM BELOW.

4

*Each person may want to list more° than one source.
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ACTIVITY SHEET A-- MAGAZINE

DIRECTIONS: AS A GROUP LOOK THROUGH THE MAGAZINE AND SEE
IF YOU CAN FIND Altugaunzi OF EACH O THE FOLLOWING.*
CUT IT OUT AND MARK THE NUMBER ON THE EXAMPLE.
I. A,NEW PRODUCT(S)--ARTICLE OR ADVERTISEMENT
2. AN AD WITH A COUPON

3. AN ARTICLE ABOUT FOOD OR CLOTHING
4. AN AD SHOWING NEW CfacHINt STYLES.
5. A NEW RECIPE

6. TWO EXAMPLES OF ADS OR ARTICLES THAT GIVE HELPFUL
CONSUMER INFORMATION YOU MIGHT USE. ,

*YOU MAY NOT FIND ALL OF THESE.

ACTIVITY SHEET B :NEWSPAPER

DIRECTIONS: AS A GROUP LOOK THROUGH THE NEWSPAPER AND SEE
IF YOU CAN FIND AN EXAMPLE OF EACH -OF THE FOLLOWIN .* CUT
IT OUT AND MARK THE NUMBER ON THE EXAMPLE.
I. IF YOU WANTED TO BUY SOME FISH- -WHERE COULD YOU 0?
2. A FABRIC SALE

3. A RESTAURANT HAVING A SPECIAL SALE
4. ENTERTAINMENT AVAILABLE
5. AN INFORMATIVE ARTICLE ABOUT FOOD OR CLOTHING
6. TWO EXAMPLES OF OR ARTICLES THAT GIVE HELP L CON-

SUMER INFORMATION YOU MIGHT USE.

*Y07 MAY NOT FIND ALL OF THESE.

87
1
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.

POSTER. WHERE TO GET PRINTED sCONSIZIER INFORMATION

WHERE TO GET CONSUME
PUBLICATIONS

' Extension Service-

'Government_
Agencies-Federa)

Iowa State Uni-venity

SER
-

Goveminent
. Agencies. State.

County. or Local

Product Testing Private_Coinpanies
`Organizations

4

POSTER WRITING' FOR INFORMATION

4

yet

ft
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GBECK,YOUR LETTER .
.:r

. . - 4s7 -....
1& /,'. , /'

BE SVRE :YOU HAVE :-.--. - ., .

".-
.., t

t

A) TO.LD WHO. YOU ARE OR WilY YOU WANT THE ,MATERIAL..

B) (.'STATED- CLEARLY:AND COMPLETELY-MHICH PUBLICATION, .

YOU' WANT AND INCLUDED -THE ORDER NUMBER ;I' THERE
IS ONE . -. . '., = , (`'- , `. ',, ,

0 ..,

. C) EXPRESSED TOUR THANKS FOR WE SERVICE PRov-IbED .

yD) ENCLOSED:. '," , -
A 0I

I. -1 J3AYMENT 7 IF IT IS .REQUIRED ;<WRAP .011/ TAPE,coirp),
:' 2) IA SELF - ADDRESSED AND, STAMPED RETURN ENVELOPE..

.EY, ' ADDRESSED- AN ENVELOPE IN WAICH, TO MAIL arQuR
. ' LETTER AND. WRITTEN "HAND CANCEL" IN. LARGE PRINT 4

ON THE ENVELOPE IF YOU HAVE:ENCLOSED. COINS: .1
,. . ... .

0
NOES AND ADDRESSED rOF, YOUR CONGRESSMEN

_..01
. ..

spAtoRAII94 16 ,

'6 SENiTE, OFFICE i . ' LDING. .

WASIrkliGTON;,D. 20 g0. .

SENATOR J ULVER

SENATE, OFFICE -BUILDING

WASHINGTON D.C._20510
e

"I. ^ ft

'/REPRESENTATIVE FOR-.YOUR DISTRICT:'

HOUSE OFFICE .BUILDING

wApHirpTiti.

t

\ ,

:

It

1 ,40

3

1,.
,.,

t ,

c,
.

f

0-
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`41M,

ot4 ,

76'4 I

e "

-SAM' LEtarER DI CT.,4t? Y T6 Pahl' SHER.
-4,

Cr..

(OUR. SCHOOL)

UR, CITY 9 ceSTATE (ZIP)

.977.

4

(COMPANY NAME)

' (CITY) STATE, ZIP CODE)

.
GENTLEMEN:

la

AM LEARNING 'ABOUT SOiJRCES OF CONSUMER INFORMATION

IN ifiHOMEMAKING CLASS. WOULD LIKE TO HAVE COPY OF

YOUR. -"...OKLET , (TITLE)
2.

ORDE41:NUMBER WELICH YOU OFFER 'FREE OF

CHARGE ( OR 'WHICH XOU OFFER FOR A CHARGE OF 0.

I AM 'ENCLOtI A SELF -ADD4SSED STAMPED RETURN

ENVELOPE', AND ,¢ IN` OOIN. .,7
.

*7;
,

I WILL BE LOOKING FORWARD TO RECEIVING THIS BOOKLET-

TO OW TO MY CLASS .

.

'YOUR NAME
.

,



I

,

U.S.- REPRESENT ATIVE "(NAME). .

HOUSE -1OFFICELBUILDING:
. t

WASHINGTON, D,C. 2053.5,

DEAR, REPRESENTATIVE

77

, ,

SAMPLE'-LE' LETTER TO A IC oNGRE6SIMAN.
N.

( YOUR' SCHOOL)

(YOUR CITY),. (STATE) I (ZIP)
APRIL 1977

.

,
. .

I AR LkARITING'ABOUT% SOURCES OF CONSUMER &NFORMATION
. ,

rN MY HOMEMAKING CLASS. I WOULD LIKE TO. GET A COPY OF'
(TITLE OF PAM'PHI;ET) , ORDER 'NUMBER .

111-
4 41., WHICH IS AVAILABA .FREE: OF CHARGE

( OR ~WHICH IS AVAILABLE FOR 0) FROM ('NAME

OF so CE.) . COULD.'IPU PLEASE-HAVE THIS.
POBLICATIO TO ME?

NCLO8ING -ADDRESSED STAMPETJ RETURN

0 'IN COIN,
:(

%YOU VERY 14141 FOR ,YOUR HELP;

. ...;ft's

4

ir

*SINCERE Lk;

YOUR NAME

?

.

. .

\

4

'
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.
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AdTIVITY SHEET k a
=JIMA f LTSTS TYPES OF SOURdES OF' P- NTED CONSUME ,

TERIALS.7 FIND PUBLIGATIONS OPFERED B A-PARTIOLAR 014.-.
PANT, DEPARTMENT OR, GROUP OF ,EACH TYPE OF SOURCE AND WRITE

ANT. TO C 00 SE A SECRETARY TO WRITE YWHANSWERSINCOUMN ',

IN IlORMATIO ASKED F9RAT4COLUMN'II: yDtR GROUP MAY

.

Caumn'Il---Publication You
Found. 'prom This SourceColumn I= -Type of Source

Exten.sion'Serice,of- Iowa
state Univer8ity.and U.S.
Department of Agriculture

.r. -I

U.S. Government

, -,..
. . .

State, County, or I.ocal,
Government :

.,-

is

Apriv'ate Businesses' or
Companieq '

Trade Association gr.a
Business or Professional.
Organization

Nonprofit ProduCt Tepting
Organisations

er

I
r

i
A

-1.'

(title of pablicatiot)
,

(title of publication)

ifs

governmen
-producing it)

1. -

(tiie,.of publication)

Cgoverment department
producingi it)44.

1.

(title of publication)

(company name and address)

(title of publication

,
(name of assod4..0.on or or-.
gahization producing it)

(nameof,publicaioh)

(name of ubl3,shing.organi7
zatiOn)

86.
C.'14,

ti



ACTIVITY SHEET-"C"

Ark. 5,

-
:, FOR TEACHERS -.011THS SHEET-YOU WILL FINDZPEdIFIC 4X-
g' AMPLES OF SOURCES,04_PRINTED CONSUMER ILTORMATION.- FgR. '

OBJECTIVE A YOU WILL NEED TO PROVIDE ONE EXAMPIa,(Q
MORE).FROM EACH SOURCE.

Extension, Service of Iowa: State University and U.S.Separt-
milt of Agriculture

(or Agricultural Rese h-Stations)7

V '9

TYPE _OF. SOURCE:

U.S. Government
, .

(Dept. pf R.p.w,, Children's Bureau Pub2icattOns,
Federal Trade Commission., Office of Economic Oppor -.
tunity, Food and Drug Administration, Office of
Public Affairs) .

State, Cbunty, OT-Local.Goveyhment ,z

-(State or Caunty Health Department, Dept. of. Social
Services, Metal Health Clinibs).

'Private BuSinesses or-Companies

(J..C. Penney Co., Sears RObbuck; Scholastic Magazine-At'
publications (particularly Co-Ed 'paperbacks), Pr4ctor \
&Gamble. Power Company that serves your area,. J. ' 4.-

Household Fingpce Coyp.-Maytag Co. (Newton), Avon *-

PO.', any pattern pogpanies,ot manufacturers of Sewing
notions 'or fabrics, XanHeusen Shirt Co. Sperry A :.

. 7
Hutchinson Co.) .,

- .
.

.....-. i - .
. .

A Trade Association or .s Business.,or Profess. anal Organi-
zation .

_,I, 4`,-
- (Am Joan Medical Asspc:,-Bar Association, Bfetter.

411/' Bu iness Bureau, Ins. Info. Institute; Amer. Dairy
As o.

1 American Dental Assoc., International
Fair' are Institute, National Assoc. of Home Builders,

, ILGWU, at nal Institute of Real Estate Brokers, b
Nations! oo ware Manufacturers-Assoc.)

Nonprofit Product Tes-Eirig Organizations:

(Consumer's Union; 1501. of Consumer's Reports,
ConSumer's. Research, Inc.-, PubliSher of,Cohsumerf
Bulletin)

1'
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1 "
w

..
LigARNING CENTER B
PLAN 1'.

. . .
GROVE'. DIRECTIONS# AND 'ACTIVITIES

If] dIB E R S :

gi

ACTIVITY #1: IN YOUR LEARNING CENTER YOt4 WILL FIND' A
BOOKLET "WHAT KIND OF INFOBATION'?'" THE INFORMATION IN
THE BOOKLET WILL HELP YOU DO THE REST OF THE ACTIVITIES.
YOUR EACHER HAS A TAPE WHICH SOME' OF YOU MAY USE AS YOU
FOLLOW ALONG IN YOUR:BOOKLET. WHEN EACH MEMBER. OF YOUR

ROUP PES FI,N1SHED READING VDU MAY GO ON-TO ACTIVITY 42:-'s

O

w

ACTIVITY #2: ,
A. AS A GROUPy LOOK 4T THE COLLECTION oF CONSUMER INFOR14,11-

T1ON IN ENVELOPE A. DISCUSS EACH ,ITEM WITH YOUR ,GROUP
AND DECIDE WHICiI ONES CONTAIN BIASED IN'ORMATION.AND
*UCH ONES- CO2tT4111T UNBIASED INFORRATION.: `WRITE THEIR

.
Bs

NUMBERS .1N THE CO CT '',COLUMN.
..

BI,ASE UNBIIDSED ,
IN l'iii: 'ENVEI,OPE YOU OUND A SMALLEA" ENVELOPE MARKED
"Dlit NOT OPEN YET I " YOUR GROUP MAY OPEN IT :110W AND
CH:Ed( YOUR ANSWERS. IF* YOU'D DISAGREE WITH THE ANSWER
KEY,: REVIEW nib IliORMATION, IN Mk, ,BOOKLET. IF YO tc

. STILL DISAPE 7 CHE1 WITH YOUR TEACHER.
'2

I

8 9

o
0

.9

.r
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.sor
C. BELOW ARE 2 LISTS OF POSSIBLE PLACES OR SOURCES

WHERE CONSUMERS GET INFORMATION--ONE IS MARKED BIASED

AND ONE IS HAWKED UNBIASED. U,SE THE' SAME ITEMS IN

ENVELOPE A: IN THE 'BIASED COLUMN PUT a X BY THE'

SOURCES IN UR ENVELOPE WHICH' CONTAINED SOME. BIASED

INFOIMTION; IN* THE UNBIASED COLUMN PUT AN 0 BY MR.
SOURCES WHICH CONTAINED UNBIASED INFORMATION. NOTE:

SOME-SOURCES MAY BE MARKED IN MORE THAN ONE COntale--
BIASED-S -

LABELS

ADVERt-ISING'I-

PA.CKAGING 'OR ,BOXES

PAMPHIETS OR BOOKLETS

HANGT4GS

1

ACTIVITY #3:

.PNBIAgED.

LABELS.

ADVER.TrSING-

PACKAGING .oR Bons
PAMPB1ETS OR BOOKLETS,

HANGTAGS

B

A. AS A -GROTIP STUDY THE POSTER CONTAINING LAHELS,

TAGS , ADVERTIS,IN4 AND/OR PACKAGING IN YOUR LEARNING ,

'CENTER.; NOTICE THAT, SOME TEMS GIVE -,Y6t. l'.3Cfr' INFORMAL r

TION, AND SOME GIVE YOU LITTLE INFORMATION." SOME

liffORMATION IS HELPFUL TO CONSUMER Alt_ SOM6 IS 'NOT.

1.. WHIM, ITEM CONTAINS.- THE MOST INFORMATION?

. 2. WHICH` FTEM CONTAINS Trl LEAST INFORMATION? A n c
WHICH` ITEM` ATTRACTED} YOUR' ATTENTION FIRST? B

90
A

r

4

;1'

A

13-

I -.
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1,

r

t!i

4

AS 1. GROUP, LOOK AT THE- ITEMS IN ENVELOPE' SORT
THEM. ACCORDING Toitilowmucy USEFUL INFORMATION THEY
QIVE,A CONSUMER--MUCH 7 S6ME VERY'IITTIE . PUT Tilt,
ITEMS IN THE *CORRECT POCKETS AT., THE BOTTOM OF

iS1SPLAY.

1. IdaT SOURCES CONTAINED, .MUC.-d4OR SOME INFO TI ON?CHECK (X)" THE ITEMS. WERE IN YO
VELOPE)

LABELS

ADVERTISING

PACKAG-I-NCLDR BC436

PAMPHLETS OR BOOKLETS.

-,e

B

HANGTAGS

'
111. *NA m

1
t B

2. WHAT SOURCES CONTAINED VERY LITTLE INFORMATION?'
CHECK (X) :THE ITEMS (IF THEY_ ERE IN YOUR
-ENVELOPE)

'E'e ....... - .

., V ATitlaS - ,,

ADVERTISING, Y ..-,

PACKAGING. OR 'BOXES

). PAYidETS OR BOOKLETS

' luaRTAqs- ;

. ,
-

a*

6

V

4

4

at .*
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1
B-f

ACTIVITY #1.f: -FOOD
.

41. AS &GROUP, LOOK,AT THE'ADVERTIWG ON SPAGHETTI
SAUCES.: ADVERTISEMENTS OFTEN SAY THAT THEIR PRODUCTS.

ARE."BEST": IN SOME WAY1SAND MAYOFFAR SOME TYPE OF ,

PROOF. -ADVERTISING IS REQUIRED BY LAW MBE TRUE.
IS HUNTS SPAGHETTI 'SAUCE REALY THICKER THAN RAGU
sp.40kTnssAmpT TRY THE SAME TEST ANDriff41.

DIRECTIONS: .-70.0 TEACHER WILL HAVE THE FOLLOWING

SUPPLIES READY FOR YOUR GROUP:.

2,-STRAtNERS-

2 BOWLS

'2 RUBBER SCRAPERS'

2 JARS OF'SPAGHETTI SAUCE

"Vii

. 10

e

B-f
-

OPEN BOTA'jARS CF'SPAOHETTI,SAUCE: HAVE 2 MEMBERS OF YOUR

.GROUp POUR THE'SPAGHETTI'SAUCE INTO THE STRAINERS. 'NOTfCE

WHICH SAUCE RUNS TAROUGH_TAS STRAINER FIRST. 'NOTE: REMEM-
BER WHICH mOF SAUCE YOU .POUR INTO WHICH STRAINER1,

WORK INTHEIKITCHEN IF POSSIBLE.

AF,ER YOU HAVE NOTICED WHICH SAUCE RUNS THROUGH THE STRAINER

FIRST,. PUT THE SPAGHETTI SAUCE V,6K-INTO tHZ'PROPERJARS AND
PUT THEM INTO THE REFRIGERATOR.'' CLEAN UP ANY MESS ACCORD--

-*IND TO YOUR USUAL,CLASS''ROUTINE. 4CHECK WITH YOUR 'TEACHES,

IF NECESSARY.)

TURD YEE PARE MAO ON WITH PART B.

90-V ,

a

k
4

r
I
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1
N

.86,

B. ANS tER THE -FOLLOWING QUESTIPNS:

1. WAS ONE
r SAUCE THICKER THAN THE OTHER?

YES NO CAN'T TELL.'
2. IF YOUR ANSWER WAS YES,i NEIICH ONE WAS THICKER?

_HUNTS . RAGU.
3. WAS THE ,INFORMATIGN.,0 THE AD TRITE?'

YES , yo CANkT TELL.
Li :. IS THIS ALL OF TM' INFORMATION YOU WOULI5 WANT TO

MAKE A CHOICE OF WHICH SPAGHETTI SAUCE...TA BUY'?4
YES NO DON'T KITOW.

.5. IF YOU MARKED NO LIST A FEW OTHER FACTS YQ! WOULDLIKE TO KNOW.

B-'f

1 wet

9

-B-i

C. AB A-GROUP, LOOK AT THE AD FOR APPLE JUICE. lioihN
ANSWER THE FOLLOWINO-QUESTIONS:_
1: WHAT DOES THE ADVERTISER SO WHICH MAKES YOU IRAKIT IS THE BEST APPLE aiCE TO BUY? NAME 2 THINGS.

44 I

.2. IS Tit AD TRUE? YES NO CAN'T Mt:
- 'HOW COULD YOU DETOMINE 'IF THE AD IS TRUE'?

Q SUGGESTSOME WAYS BELOW.c .
N

4

10

33.
444
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1 . . Bc, . .
ACTIVITY ii4: CLOWNG . .

A. AS A GROUP,, LOOK ATI THE COPY ,OF. THE 'BOUNTY 'PAPER TOWEL

PACKAGES.' THIS IS A TYPE OF ADVERTISING--NOT IN A MAGA t

ZINE OR 'ON TV BUT ON A iABEL OR PACKAGE.' NEW BOUNTY ,,

CLAIMS TO BE "EXTRA ABSORBENT". NEW BOUNTY IS 30% MORE.'

ABSORBENT.- (MORE ABSORBENT THAN WHAT? OLD BOUNTY; OR

OTHER PAPER TOWELS?) THE MANUFACTURER WOULD LIKE US TO

,THINK THAT NEW BOUNTY IS itill BEST PAPER ,TOWEL TO BUY.. -.

LT TS SEE IF IT IS MO_ v,ABOSRBENT . THAN OTHER PAPER TOT/ILLS.MO_

WORK fl THE KITCHEN F POSSIBLE.

DIRECTIONS: IN YOUR PACKET YOU WILL FIND 4 SAMPLES OF

PAPER TOWELS; 'BOUNTY, (elYVEE.' CALA, AND GENERATION OR.

3 THE' TEACHER PROVIDES) (2 SHEETS OF EACH), . YOUR

IlEACVER WILL HAVE READY FOR ,YOU: -- , -~.-

if "COFFEE CUPS 1 SET MEASURING SPOONS 7 ._.

,--.

Bc
.

LOOSELY CRUMBLE ,ONE SHEET-OF BOUNTY PAPER TOWEL INTO ONE

. CUP, AND ONE OF EACH OF THE OTHER -3 KINDS INTO THE OTHER

3 CUPS. INTO EACH CUP POUR LE TABLESPOONS OF WATER. MEASURE

EXACTLY! LIGHTLY PRESS PAPER TOWELS INTO THE WATER.

ItihN REMOVE THE PAPER TOWELS. LET THEM DRIP OVER THE CUP A

LITTLE BIT), BUT DO, NOT WI% THEM OUT./ 'NOTE: REMEMBER

WHICH PAPER TOWEL WAS IN WHICH.CUPI MEASURE THE -AMOUNT OF

WATER LEFT IN EACH CUP AND SUBTRACT IT F'ROM I+ TO, FIND OUT

HOW MUCH WATER EACH PAPER TOWEL ABSORBED.' YOU MAY REPEAT

THE EXPERIMENT TO BE SURE OF YOUR RESULTS. CLEAN UP ANY

MESS AND THEN ANSWER THE QUESTIONS ON TlierdslEXT PAGE.

94\ 't
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_ B-c

I. HOW MUCH WAT DID EACH PAPER TOWEL 'ABSORB?
BOUNTY HYV$E GALA- .GEMATION (OR 3., THE

TEACHER____T
I PROVIDED)

2. WHICH ONE WAS THE MOST -ABSORBENT?
3. WAS' THE INFORMATION ON 1./11E PACKAGE-TRW."'

YES '. NO CAN'T TELL ,

4. 'IS THIS ALL OF ThE INFORMATION YOU WOULD WANT BEFORE'
YOU DECIDED WHICH PAPER TOWEL TO BUY?'

/ES A NO !CAN'T TELL
5. IF YOU MARKED "NO", LIST A W'OTHER FACTS YOU

WOULD. LIKE TO KNOW-F:

-

.1
B-c,

j 1

WHAT OTHER,DIFFEREWES DID YOU NOTICE ABOUT THE
-DIFFERENT TYPES-OF1DAFRR TOWELS?- DESCRIBE THE,
DIFFERENCES BRIEFLY.

HOW IS YOUR MATH?! CAN YOU FIGUAE OUT HOW'MgCH
EACH PAPER .TOWEL COST? USE THE FOLLOWING INFORMA-TION: (INFORMATION MAY VARY" DEPENDING ON LOCALITY)

100 BOUNTY ppEB4owEL84.63

3.20'HYVyg PAPER-TOWELS4M-

GALA PAPER TOWELS /$:63

- 150 GENERATION PAPER TOWELS /$.63 (-
I
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ACTIVITY -#5( OPTIONAL) . LOOK THROUGH MAGAZINES AND
NEWSPAPERS y AND 'FIND AN EXAMPLE OF .UNBIASED AND BIASED
CONSUMER INFORMATION,., (CHECK WITH. YOUR TEACHER IF DARE
ABE NO MAGAZINES. OR NEWSPAPERS- IN YOUR LEARNING gENTER. )
YOU MAY. ALSO. ,LOOK 'AT ROME THIS EVENT7G ,F,OR LABELS-7, HA G-
TAGS ETC NOTE: IF YOU CAN'T FINDS, EXAMPLES OF ONE OR
THE OTHER', -MAKE UP ONE AND SKETCH OR WRITE IT ON A- PRET,
or PAPER. ,

89

, , .. ,. .

--PREpARE A effALL POSTER USING THESE 2 ITEMS -ANb, THE PIECEi

OF POSTER BOARD OR A 81-11XT OF 'PAPER.1 .-UNDERLIW WITH MAGIC
MARKER 'THE \PART THAT IS BIASED; 011`.EXPI:AIN- IN YOUR OWN

WORDS _WHY ONE Exam,:to ip BIASED. . EXPLAIN WAY ,THE ,PTHER\ .
ITEM IS UNBIASED.

11,
so on 1. 4m1 /. . . on .., .,

,.: It ,
41' . B ,
ACTIVITY #6 (OPTIONAL) : ,

I. CHOOSE A PRODUCT_ OR ITEM. THAT, YOU OR- YOUR I,RiIENDS
___ MIGHT-BUY. , , __,-( , 1 ' ! 'N

2. USING SOME OF THE RESOURCES IN TWAIEARNING'.CENTER,
(MAGAZINES, NEWSPAPERS) FIND SOME fiVORIOTIOn4itYLIT --ir!- .--:THATITM (CHECK TH5 UR TEACHER IFIHERE AR4 NO

' MAGAZINES, NEWSRA UR. LEARNING CENTER.) .- ,-
3. LIST THE KINDS 0 ORMATION- Y01/40

. .11-. WHAT ELSE .WOULD YO Ind TO KNOW, A13013T thtts PRODUCT?
5. WHERE COULD YOU FIND P'S INFORMATION?, ,-(T,ABEL '. PACKAGE 1ETC.) qf

..
i

- b, :

TRY TO FIND SOME INFORMATIOtr BEFORE -Ci$ASS, TOMORii.**AND BRINGIT WITH YOUR , ,) -*/ 14 .e. r . .
USE' 'TBE FORM -ON THE FOLLOWING E TO -RECORD :big iNtORMATION
FOR TIIIS ACIIIIITY.. EXTRA FO S., IN YQTJR LEARNING CENTER_

,LABELED ACTIVITY #8: INFQRMATION
YOU MAY OW_ THIS- ACTI-VITY -INDI ALLY OR AS A 'GROUP. ,

`. -7` .' ' .a t. x,
i '

_4'MD 00. me

4

A 1

$

s.
/
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INFORMATION SHEET
ACTIVITY A:

1. ITEM,OR PRdbUCT:

2. SOURCE OF INFORMATION:

3. KENDS OF INFORMATION:

4. :OTHER INFORMATION WE WOULD LIKE:

.1

5. WERE COULD YOU FIND MORE INFORMATION?:

B

6.- CANYOU. USUALLY FIND ALL OF THE' INFORMATION YOU WOULD -

LIKE IN ONE PLACE? s

YES NO DON'T KNOW'

1

--

1

--- 13

B

-ACTIVITY #7 (OPTIONAL): AS A GROUP, LOOK AT 111/. ILLUSTRA-

TION AND SCRIPT OF A BIASED TV ADVERTIS1ENT.

1. WHY IS THE AD BIASED? EXPLAIN BRIEFLY.

2. -WRITE THE TELEVISION AD AGAIN SO IT CONTAINS TRUE,
FACTUAL INFORMATION INSTEAD OF BIASED INFORMATION.
PLAN A SKIT WITH YOUR GROUP MEMBERS ACTING THE:PARTS
OF THE TV ACTORS. DECrDE ON ANY "PROPS" YOU MIGHT
NEED TO BRING FROM HOME.

.9 7
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91

)

ACTIVITY #9: AS A GROUP1*SPEND THE LASe10-MINUTES OF TBE
PERIOD SUMMARIZLNG WHAT YOUJT.AVE :LEARNED ABOUT CONSUMER\:

'INFORMATION, INCLUDING T1 FOLLOWINGi BIASED,AND UNBIASED
INFORMATION; RELIABLE INFORMATION, TRUE ADVERFISING, AMOUNT.,
OF 'CONSUMER INFORMATION. A GOOD WAY TO START WOULD

'EOM-GROUP MEMBER TO TELL ONE ihiNG HE /SHE; HAS LEARNED.
WRITE YOUR STATEMENT OR STATEMENTS IN THE SPACE BELOW.

HAND IN ALL MATERIALS TO THE TEACHER.

---



2

MENDERS:

92

LEARNING CENTER' 1-B
PLAN 2

GROUP DIRECTIONS AND ACTIVITIES-

ACTIVITY #J.: IN YOUR LEARNING CENTER YOU WILL FIND A BOOK-

LET ,"WHAT .KIND 0-BIllFORMATION?" INFORMATION IN THE

BOOKLET WILL HELP YOU DO THE REST OF TUX ACTIVITIES. YOUR

TEACHER HAS A TAPE WHICH SOME OF YOU MAY USE AS YOU FOLLOW

ALONG,IN YOUR BOOKLET. WHEN LEACH MEMBER OF YOUR GROUP HAS

FINISHED. READING, YOU MAY GO ON .T0 ACTIVITY #2.

2 1-B -f

ACTIVITY #2:

A. AS A GROUP, LOOK AT THE COLLECTION OF CONSUMER INFOR-

MATION IN ENVELOPE A. DISCUSS EACH ITEM WITH YOUR

GROUP AND DECIDE WHICH ONES CONTAIN BIASED INFORMATION

AND WHICH ONES CONTAIN UNBIASED INFORMATION. WRITE

THEIR NUMBERS IN THE CORRECT COLUMN.

BIASED UNBIASED

B. IN THE EOTELOPE. YOU FOUND. A SMALLER ENVELOPE MARKED

"DO NOT OPEN YET". *YOUR GROUP MAY OPEN IT NOW AND

CHECK YOUR ANSWERS. IF YOU DISAGREE WITH THE ANSWER

KEY;' REVIEW THE INFORMATION IN THE. BOOKLET. IF YCU
STILL DISAGREE, CHECK WITH YOUR TEACMR.

9,8
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2 1 -B

C. BELOW ARE 2 LISTS 'OF POSSIBLE PLACES, OR 'SOURCES, WHERE

CONSUMERS GET INFORMATION ONE IS- D BIASED AND

ONE IS MARKED UNBIASED» USE THE PANE ITEMS IN ENVELOPE

A. IN THE BIASED COLUMN PUT AN X BY TtE, SOURCES IN

YOUR ENVELOPE WHICH CONTAINED SOME BIASED INFORMATION.

IN THE UNBIASED COLUMN PUT AN 0 BY THE SOURCE WHICH-

CONTAINED UNBIASED INFORMATION. 'NOTE: SOME SOURCES

MAYBE MARKED IN MORE THAN ONE,COLUMN.

BIASED UNBIASED'

LABELS-. LABELS

'ADVERTISIN6 ADVERTISiNG

ICKAGfNG OR BOXES . PACKAGING OR BOXES

# PAMPHLETS OR BOOKLETS PAMPHLETS OR BOOKLETS

HANGTAGS JUNGTAGS

3

2 1-T3

ACTIVITY #3: AS A GROUP, MAKE A SUMMARY STATEMENT OR

STATEMENTS ABOUT THE SOURCE 2R SOURCES WHICH ARE MOST

LIKELY TO CONTAIN BIASED INFORMATION. WRITE.IT BELOW.,,

ONE WAY TO START WOULD BE FOR EACH GROUP MEMBER TO TELL

ONE'TRING HE/SHE LEARNED FROM ACTIVITY #1 0



'9I.

2 1-B
ACTIVITY #4: LOOK THROUGH SOME MAGAZINES AND ,NEWS-PAPZRS,

AND! FIND iN EXAMPLE OF UNBIASED AND BIASED CONSUMES INFOR-
MATION. (CHECK WITH YOUR TEACHER IF THERE ARE NO MAGAZINES

OR NEWSPAPERS IN YOUR LEARNING CENTER.) ,TOU MAY ALSO:100K

AT HOME MIS EVENING FOR LABELS, HANGTAGS, ETC. -NOTE: IF
YOU CAN'T FIND EXAMPLES OF ONE OR THE OTHER,

. MAKE UP. ON

AND SKETCH OR WRITE IT ON A SHEET OF PAPER.

AS A GROUP PREPARE A SMALL POSTER USING THESE 2 ITEMS AND-,
IhECE OF POSTER BOARD SO YOU CAN TEACH THE REST OF YOUR

`CLASS WHAT YOU HAVE LEARNED ABOUT BIASED INFORMATION. UNDER-

LINE WITH MAGIC MARKER THE= PART THAT IS BIASED, OR EXPLAIN.

IN YOUR OWN WORDS WHY ONE EXAMPLE IS BIASED. EXPLAIN WHY

THE OTHER ITEM IS UNBIASED. YOU WILL HAVE ABOUT 7-10 MIN-

UTES TO MAKE YOUR PRESENTATION TQ YOUR CLASS.

HAND IN ALL MATERIALS.....

MISERS

TO `THE TEACHER. 5

'EARNING CENTER #2-B
PLAN 2

=GROUP DIRECTIONS' AIals.CTIVITIES?

.

ACTIVITY #1: IN YQJR LEARNING CENTER YOU WILL FIND A BOOK-

LET "WHAT KIND OF INFORMATION?" THE INFORMATION IN THE

BOOKLET 1P1ILL HELP YOU DO THE REST OF THE ACTIVITIES. 13R

TEACHER HAS A TAPE WICH SOME. OF YOU MAY USE AS YOU FOLLOW
ALONG IN YOUR BOOK WHEN EACH MEMBER OF YOUR GROUP HAS

FINISHED READING, YO Y GO ON 10 ACTIVITY #2,
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2*

ACTIVITY .#2:

A. AS A GROUP, STUDY THE POSTER CONTAINING LABELS, HAZIG-
TAGS, ADVERTISING AND/OR. 2ACKAGING*IN YOUR LEARNING

. CENTER. NOTICE THAT SOME -ITEMS GIVE YOU_ MUCH INFORMA-
TION AND SOME GIVE YOU VERY LITTLE INFORMATION.. SOME

INFORMATION IS. HELPFUL TO THE CONSUMEEAD SOME IS
NOT.

I: WEICIIITEM CONTAINS THE MOST INFORMATION?

A B
-2. WHICH ITEM CONTAINS THE LEAST' INFORMATION?

.

1 A - B
3. WHICH ITEMATTRACTED YOUR ATTENTION FIRST?

A' B

MO IMO omr ,ds.

.2 .

C

2

2=B

B. AS A GROUP, LOOK AT THE ITEMS IN ENVELOPE B. SORT

THEM ACCORDING 70 HOW MUCH USEFUL INFORMATION TUEY
GIVE A CONSUMER-- MUCH', SON:El-VERY LITT PUT THE_

ITEMS IN THE7CORRECTPOCKETS AT THE-BOT OM

DISMAY.:

I.' WHAT.SOURCEg CONTAINED MUCH OR SOM INFORMATION?

CHECK (X) THE ITEMS (IF 1.rhEY WERE IN YOUR ENVE-

LOPE..)

LABELS--

ADVERTISING

_,,,PACKAGING OR BOXES

PANPHLETS:oR,BOOKLETV

_L_ANGI"AGg.:

102
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2-B

2. WHAT SOURCES CONTAINED VERY LITTLE. INFORMATION?
CHECK (k) THE ITEMS (IF THEY WERE IN YOUR ENVE-
LOPE. )

LABELS

4 ADVERTISING

pAamilip OR BoxEs

PAMPHLETS OR BOOKLETS'.

HANGTAGS

2

ACTIVITY #3:

1. CHOOSE A PRODUCT OR ITEM THAT YOU OR YOUR FRIENDSMIGHT BUY.

2. USING SOME OF Tilt RESOURCES- IN THE LEARNING CENTER
(MAGAZina, NEWSPAPERS) FIND SOME INFORMATION ABOUTTHAT ITEM. (CHECK WITH -YOUR TEACHER IF THERE ARE NO
MAGAZINES, NEWSPAPERS .IN YOUR LEARNING CENTER.)
LIST nit KINDS. OF INFORMATION YOU FOUND.
WHAT ELSE WOULD YOU LIKE TO-NOW ABOUT THE PRODUCT?'

,5. IMRE COULD YOU FIND THIS INFORMATION? (LABEi, PACK.,AGE, ETC.) TRY TO FIND SOME INFORMATION BEFORE GLASS
AND BRING IT WITH YOU;

-

2-B

USE THE FORM ON THE FOLLOWING-PAGE TO RECORD T.10.1 INFORMA-
TION FOR THIS ACTIVITY.

YOU MAY DO THIS ACTIVITY INDIVIDUALLY OR AS A, GROUP.

103
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1. ITEM OR PRODUCT:

2. SOURCE OF INFORMATION:

3.. KINDS OF INFORMATION:
t

243 .1'

4. OTHER INFORMATION WE WOULD LIKE:

5. ARE COULD YOU FIND MORE INFORMATION?

6. CAN YOU USUALLY FIND ALL OF THE INFORMATION YOU WOULD
LIKE IN ONE PLACE?

YES NO , DON, T KNOW.

6

2-B

ACTIVITY #4: AS A GROUP, MAKE A SUMMARY STATEMENT OR

STATEMENTS ABOUT WHAT YOU HAVE LEAR= CONCERNING THE

AMOUNT OF USEFIfiL INFORMATION YOU FIND IN VARIOUS SOURCES

OF CONSUMER INFORMATION. WRITE IT IN THE SPACE BELOW.

ONE WAY TO START SUMMARIZING IS FOR EACH GROUP MEMBER TO

STATE ONE THING THEY LEARNED FROM THIS ACTIVITY.

7
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2 2-.B

ACTIVITY #5: USE tub ITEM THAT YOU CHOSE ?OR ACTIVITY #3.

IF YOU LACH CHOSE AN ITEM, DECIDE ON ONE TO USE FOR THIS

ACTIVITY. PRESENT, TO YOUR CLASS THE. ElkLLOWING INFORMATION:

1. WHERE YOU FIRST HEARD OK THE ITEM (?RIEND, TIT, MAGAZINE).

2. HOW MANY DIFFERENT SOURCES
SOME INFORMATION ABOUT THE

3. WHICH SOURCE OR SOURCES OF
USEFUL TO YOU?

4. DID YOU NEED tO CHECK MORE
ALL OF THE INFORMATION YOU

YOU FOUND WHICH CONTAINED
ITEM. MME ThE ,SOURCES.

INFORMATION WERE THE MOST

THAN ONE SOURCE TO FIND
WOULD LIKE TO HAVE?

USE ANY MATERIALS AVAILABLE (PICTURE, EXAMPLES, POSTERS) TO

MAKE YOUR.pRESETATION INTERESTING: YOU WILL,HAVE ABOUT

7-10 MINUTES FOR YOUR REPORT.

HAND IN ALL MATERIALS TO THE TEACHER:

MEMBERS:

k

8

LEARNING CENTER 3-B
PLAN 2 - FOODS

GROUP DIRECTIONS ANI5 AOTIVITIES

-

ACTIVITY #1: IN YOUR LEARNING CENTER YOU WILL FIND A BOOK-

LET "WHAT KIND OF INFORMTION?P THE INFORMATION IN THE

BOOKLET WILL HELP YOU DO THE REST OF THE ACTIVITIES. YOUR

TEACHER HAS A TAPE WHICH SOME OF YOU MY USEAS YOU FOLLOW

ALONG IN YOUR, BOOKLET. WHEN EACH MEMBER OF YOUR GROUP HAS

FINISHED READING1YOU MAY GO ON TO ACTIVITY #2,
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,1

3-B-f

ACTIVITY #2:

A. AS A. GROUP, LOOK AT Bit ADVERTISING ON SPAGHETTI

SAUCES. ADVERTISEMENTS OFTEN SAY THAT ThEIR PRODUCTS

ARE "BEST"- IN SOME WAY, AND MAY OrEER' SOME ,TYPE OF
PROOF. ADVERTISING IS REQUIRED BY LAW TO BE TRUE. IS

HUNTS SPAGHETTI SAUCE REALLY THICKER THAN RApdSPAGBETTI

SAUCE ?.. TRY-THE SAME TEST AND SEEI- DIRECTIONS: YOUR

TEACHER WILL HAVE THE FOLLOWING SUPPLIES READ
4 -FOR ,

YOUR GROUP--

2'STRAINERS

2 BOWLS

2 RUBBER SCRAPERS

2 JARS OF SPAGHETTI SAUCE'

2

2

3-B-f

OPEN BOTH JARS.OF SPAGHETTI SAUCE. HAVE 2 MEMOS OF YOUR
GROUP POUR THE SPAGHETTI SAUCE INTO THE STRAINERS. NOTICE

WHICH SAUCE RUNS THROUGH THE STRAINER FIRST. NPTE: REMEM-

BER WHICH BRAND OF SAUCE YOU POUR INTO WHICH SMIRAINERI WORK

IN THE KITCHEN IF POSSIBLE.

AFTER YOU HAVE NOTICED WHICH SAUCE RUNS THROUGH THE STRAINER

FIRST, PUT THE SPAGHETTI SAUCE BACK INTO THE PROPER JARS

AND PUT THEM INTO THE REFRIGERATOR. CLEAN UP ANY MESS

ACCORDING TO YOUR USUAL CLASS ROUTINE. (CHECK WITH YOUR

TEACHER IF NECESSARY.)

TURN THE PAGE AND GO ON, WITH PART B.

3
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a

414$1. 1 At FOLLOWING QUESTIONS:

I. 'WAS ONE SAUCE THICKER THAN THE OTHER?

3*LB-f

YES NO . CAN'T TELL
2: IF YOUR ANSWEV.WAS YES, WHICH. ONE WAS THICKER?

HUNTS RAGU -

3. WAS THE INFORMATION MITE AD**TRUE?

YES NO CAN'T TELL

4. IS THIS ALL OF THE INFORMATION YOU WOULD WANT TO
MAKE A CHOICE OF WHICH SPAGHETTI SAUCE TO BUY?

YES .NO CAN'T TELL

IF YOU MARKED NO, LIST A FEW OTHER FACTS YOU
WOULD LIKE TO KNOW.

1+

3 -B -f

ACTIVITY #3: AS A GROUP, LOOK AT THE AD FOR APPLE JUICE.

TEEN ANSWER THE FOLLOWING QUESTIONS:

1. WHAT DOES THE ADVERTISER SAY WHICH MAKES YOU THINK
IT IS At BEST APPLE JUICE TO BUY? NAME 2 THINGS.

0 .

,S

(-

2. . AD TRUE? YES NO CAN' T TELL

*3 HOW COULD YOU DETERMINE IF THE AD IS TRUE? SUGGEST
SOME WAYS BELOW.

IA
10

5
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2 ,

ACTIVITY #4: USING GONER THE MAGAZINES, NEWSPAPERS, LA-

BELS OR HANGTAGS AVAILABLE FROM YOUR TEACHER; EACH MEMBER

OF'YOUR GROUP CHOGSE.2'ITEMS OF CONSUMER `INFORMATION WHICH

STATE FACTS ABOUT THE)RODUCT. LOOK FOR THE FOLLOWING IN-

FORMATION: (USE THE INiiIVIDUAL, ANSWER:MRCS MARKED

ACTIVITY #4-)

1. 'WHAT ARE SOME. OF THE FACTS STATED IN THE ITEM OF
.CONSUMER INFORMATION?, LIST A FEW.

2. -CAN YOU TELL IF Tht INFORMATION ISTRUE?
YES. NO

3.. IS iHERi SOME WAY YOU COULD FZND OUT IF Tiih IN-
FORMATION IS TRUE? YES NO
HOW?

3-B-f-

- ACTIVITY #5: AS A GROUP, SUMMARIZE WHAT YOU HAVE LEARNED

) ABOUT TRUE INFORMATION IN. ADVERTISING. USE 'J QUESTIONS.

You ANSWERED CONCERNING THE 2 ADS TO HELP YOUR!TRILMING.

. WRITE YOUR SUMMARY STATEMENTS BELOW. ONE WAY T0' SUMMARIZE

,MIGHT BE FOR EACH GROUP MEMBER TO STATE ONE THING THEY

LEARNED FROM THE ACTIVITY.

ACTIVITY R6: IN YOUR GROUP, PLAN A WAY:TO TEACH4E REST

OF THE CLASS WHAT'YOtHAVE LEARNED ABOUT TRUE ADVERTISING.

YOU MAY USE ANY OF THE MATERIALS IN TBE LEARNING CENTER TO

MAKE.YOUR PRESENTATION INTERESTING. -YOU-WILL HAVE V-10-

MINUTES TO ?RESENT YOUR INFORMATION TO THE CLASS.

HAND IN ALL MATERIALS,.

log
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lailEMBERS:

102

'LEARNING- CENTER 343
PLAN 2 - CLOTHING I 4

A .4
GROUP DIRECTIONS AND ACTIVITIES:,

4

ACTIVITY #1: IN YOUR LEARNING dirtER YOU WILL, IND I BOOK-
LET "WHAT KIND OF INFORMATION?" 'THE INFORMATION IN THE

BOOK,LiT WILL HELP YOU DO THE REST. OF THE ACTIVITIES. YOUR

TEACHER HAS A TAPE WHICH SOME OF. YOU MAY USE AS YOU FOLLOW

ALONG IN'YOUR BOOKLET. WHEN EACH MEMBER-, IF ,YOUR GROUP HAS.

FINISHED READING, YOU MAY' GO ON TO' ACTI Y #2.
,

2 g

ACTIVITY-42:

A. .AS A GROUP, LOOK AT THE COPY OFIHE BOUNTY PAPER TOWEL

PACKADE. THIS IS A. TYPE OF ADVERTISING -NOT IN A NAG-

.AZINE, OR 011,TY, BUT., ON A LABE.T., OR PACKAGE.' NEW BOUNTY -

CLAIMS TO BE- "EXTRA ABSORBENT". NEW BOUNTY IS 30% MORE

ABSORBENT, (MORE ABSORBENT THAN WHAT? _OLD BOUNTY, OR

*OTHER PAPER TOWELS?) THE MANUFACTURER WOULD LIKE US

2 TO .THINK THAT NEW BOUNTY IS THE BEST. PAPER TOWEL TO .BUY.

LET'S SEE IF IW IS MORE ABSORBENT THAN OTHER PAPER

TOWELS. WORK IN THE AlITCHEN IF 'POSSIBLE.

DIRECTIONS:' IN YOUR PACKET YOU WILL FIVID 4 SAMPLES OF

PApEReOWELS: BOUNTY, (HYVEE 4GALA;. AND GENERATION) -

.(OR 3 THE TEACHER PROVIDES) (2 SHEETS OF EACH ONE).

YOUrt TEACHER WI LL,, HAVE READY FOR YOU:

)+,CO.KFEE CUf'S p SET MEASURING SPOONS

,
3-B-c

100
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4'
LOOSELY 016T.E SHEET OF BOUNTY PAPER TOWEL INTO. ONE

CUP, AO ONE 07. EACH OF THE OTHER 3 KINDS INTO THE
, OTHER

4 3. CUPS. INTO EACH CUP POUR- 4 TABLESPOONS bF WATER.

MEASURE EXACTLY! LIGHTLY PRESS 7: PAPER TOWELS INTO THE
THEN REMOVE THE. PAPER TOWELS. LET THEM DRIP OVER

THE CUPS A LITTLE BIT, BHT DO NOT WRING THEM OUT. NOTE:

REMEMBER -WHICH PAPER TOWil-,,:WAa IN ICH CUPI. MEASURE THE

AMOUNT OF WATER 'LEFT IN EACH. CUP AND SUBTRAOT 14144FROM 4

TO FIND OUT HOW MUCH WATER, EACH PAPER ,Towzi, ABSORBED. YOU

-- MAY-REPEAT THE EXPERIMENT TO BE SURD OF YOUR RESULTS.

CLEAN UP AN' MESS AND THEN ANSWER THE QUESTIONS ON- THE

NEXT PAGE.

sx

.

14.

6

2

B.

3

1. HQW MUCH WATER DID EACH PAPER TOWEL, BSORB?

BOUNTY (HYVF,E ; GALA GENERATION) (OR 3 THE

T T T TEACHER
T

PROVIDED)
WHICFCONE WAS THE MOST ABSORBENT?

WAS THE INFORMATION ON THE PACKAGE TRUE?

YES NO CANT T TELL
1+. IS THIS ALL' OF THE INFORMATION YOU WOULD- WANT

BEFORE. YOU DECIDED WHICH PAPER TOWEL TO BUY?

YES NO CAN'T TELL

IF YOU MARKED NO, LIST A FEW OTHER FACTS YOU
WOULD LIKE TO KNOW.

-t

11 0
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3 -B -c

6. wHAT.9710111 DIFFERENCE DID YOU NOTICE :ABOUT THE
TYPES OF PAPER TOWELS?- DESCRIBE THE DIFFERENCE
.3RIEFLY.
: f--

7. HOW IS YOUP*MATIM CAN YOU: FIGURE OUT HOWAtH
EACH SBEETAF PAPER TOWEL COST?. USE THE FOLLOWING
INFORMATION: (INFORMATION MAY VARY DEPENDING ON
-LOCALITY)

100 BOUNTY PAPER TOWELS/8.9 <
120 HYVEE PAPER TOWELS/-..

GALA mi Towns/$.6,
150
94

GENERATIOnN PAPER TOWEL3S/$.63
/

EACH SHEET COSTS:

BOUNTY

HYVEE

GALA

GENERATION

3-B-c

ACTIVITY #3: USING SOME OF la MAGAZINES, NEWSPAPERS,
tomi OR HANGTAGS AVAILABLE FROM YOUR TEACHER, EACH

YEMBER.OF YOUR GROUP CHOOSE 2 ITEMS Oi.CONSUMER INFORMA-
TION.WHICH STATE FACTS ABOUT TaPRODUICTt LOOK FOR .A

FOLLOWING INFORMATION: (USE THE INDIVIDUAL ANSWER SMITS

MARKED ACTWITY #3.)

1. WHAT ARE SOME OF TBE.FACTS'STATED IN TPE ITEM OF
CONSUMER INFORMATION? LIST A FEW.

CAN YOU TELL IFI,THE INFORMATION IS TRUE.?

IS THERE SOME WAY YOU COULD FIND OUT IF THE
INFORMATION IS TRUE? ____YES NO r.-
HOW?

O.
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ACTIVITY #41- AS A GROUP, SUMMARIZE-WHAT. YOU HAVE LEARNED

ABOUT -TRUE INFORMATION IN ADViRTI8ING., ONE WAY TO SUM-

MARIZE. FIGHT BE FOR EACH GROUP -EMBER TO STATE ONE WING
Tian.- HAVE .LEARNED FROM THE .ACTiViTi'.. WRITE YOUR 'SUMMARY

STATEMENTS BELOW.-

#5:) IN YOUR -GROUP, PLAN TO TEACH THE REST

OF THE CLASS NEEdiT libt HAVE, LEARNED: ABOUT TRUE ADVERTISING.

YOU MAY USE ANY OF THE MATERIALS IN THE LEARNING :CENTER TO

MAKE YOUR PRESENTATION. INTERESTING. YOU WILL' HAVE 7-10.

MINUTES TO PRESENT YOUR INFORMATION- TO -THE CLASS.

HAND IN ALLVITERIALS;

LainiNg CENTER 4-B
. PLAN 2

GROUP. DIRECTIONS p,AND

MEMBERS

ACTIVITY #1: IN YOUR LEARNING CENTER YOU WILL

LET "WHAT KIND OF INFORMATION?" THE INFORMATION IN _dm

. BOOKLET WILL HELP YOU DO -TBE-REST OF ME ACTIVITIES. YOUR

TEACHER HAS AAPE 14EICII SOME OF YOU MAY USE Ail YOU FOLLOW

ALONG .1N Mgt BOOKLET. MN EACH MEMBER OF YOUR GROU HAS

FINISHED READINGIYOU-MAY *GO ON TO ICTIVITY #2.

112
1
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AcTrvaiin #2: AS A GROilP7 .10068 AT TIE ILLUSTRATION AND

SCRIPT Of: BIASED TV ADVERTISING.'
.

1. WHY' IS THE f AD, BIASED? EXPLAIN BRIEFLY.

WRITE THE IEVISION AD A4A111. SO IT, CONTAINS TRUE?
FACTUAL ;1 ORMATION 'INSTEAD OF BIASED INFORMATION.
PLAN--A SKI T WITH YOUR GROUP MEMBERS ACTING THE .

PARTS OF TV ACTORS. DECIDE ON ANY "PROPS" YOU
MIGHT NEED TO ,,BRING FROM HOME.

4

2
.

ACTIVITY #3; AS A GROUP, kniMARIZE WHAT YOU HAVE LEARNED

ABOUT BIASED ADVERTISING. A GOOD WAY TO START IS Fort EACH

MEMBER. TO( ,STATE. ONE, THING EACH HAS LEARNED, WitITE. YOUR -I

SUMMAffY STATEMENT OR STATEMENTS BELOW.

d

ACTIVITY 04-: PRESENTS URI BIASED 6KIT FIRST. ASK TEE-

REST OF THE CLASS IF THEY CAN TELL- WHY Tilt AD WAS BIASED.

THEN PRESENT THE SKIT TR& WAY YOUR GROUP WROTE IT, .SO. IT

IS UNBIASED, AND PRESENTS TRUE, FACTUAL INFORMATION.

HAND IN ATL MATERIALS.

1



INFORMATION SHEET, = -.CLOTHING '

ACTIVITY #3:
1 ,

1. WHAT ARE SOME OF TM FACTS STATED 'IN likiP., ITEM OF'
CONSUMER INFORMATION? LIST A FEW.

2.

4' 3

4

CAN YOU TELL IF THE INFORMATION IS TRUE? YES NO -
IS THERE SOME WAY YOU COULD FIND OUT IF THE, INFORMATION
IS TRUE? YES NO i
HOW?

%s

B-3

INFORMATION 'SHEET, - FOOD .

ACTIVITY #4-:
1. IETAT ARE SOME OF THE FACTS STATED IN ITEM OF

CONSUMER INFORMATIONT LIST A FEW.

2. CAN YOU TELL IF THE INFORMATION IS TRUE? YES NO

3. IS -THERE SOME WAY YOU CO= FIND OUT IF THE INFORMATION
IS TRUE? YES NO
HOW?

I.

1

a,





qi)Yif do-you-spend your money? What

kin4b0hings do yOu buy? Jeans?
.sk

Shir.td? Pizza? Snacks? There are

lots of places we can get informa-

tion to help us make choices Whdn we

,"41,1:57: thi s Sometimes the infor4--

tion is pful:

II

but sometimes It

doesn't help

at 'all!

Letts find out how we can choose,

'information that is helpful to us;

2
110

ftur,_-=



Manufacturers (people or companies

who make prod cts such As clothing,

furniture, or canned goods) want us

to know about-their products. They

proviae us wi information in ad-

vertising in ilagazines, newspapers,

TV and radio.

.17MWIF INIz41
or

The infdrmation we get from adver-

tising is.revired by law to be ac-

curate, or true. However, manti-
f

facturerstoften tell us only the

good points about their products,

Thek'don,t tell us everything we

would like to. knota about the .product.

Thisland Of information is slanted,

or biased, information because.it

makes us think their product must

JDe*the bEist.

#
VCR' leXgEr JM113 ARE
THE BEST you CAM Buy.

THEY OW U=.-2

11.7



HANGTAGS

e iformation* on hangtags
lly true, factual information.

ever, some hangtags contain very
ttle informatiori.. /

1.8

Unbiased. information provides us
with true, reliable ;facts which
help us in making choices:

0
ZIOCK 1E5 Am
ram FIED tart.,

VITAMIN51

t..7,CELINCHIES
CoSt 55¢



CONSUMER MAGAZINES

Consumer's Union is a nonprofit group

which tests and compares the perform-

ance and quality of products. Mhey

report the results of their tests in

anagazirro called'Consumer Reports-

:10

1

.3

When we talk about a bias cut in

sewing we mean a slanted cut.



I mita
Z.A,I

When we talk about biased informa-

tion we' mean information which is

slanted in one direction; We get

biased consumer *information-ia the

form of extreme statements (best,

most, least); 1.44ally without any

PrOof.,2

)051c utozi.5

ore frhO

.9°I) 513D

120

LABELS & PACKAGING

Labels and packaging usually con-

tain true, factual information. .

Once in a while,. labels or packages

also.c4tain some biased information.

Some labels and packagings provide

the consumer with more information

than others.

9
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POSTER "HOW MUCH INFORMATION"

SORE RtFORMATKIN

FOOD

CLOTHING

UTILE INFORMA

Brawl

lANZOIWIES-nor- w

11InnaFantrries
= address-

LITTLEINFORMATION

MICR INFORMATION

Brand

Product.--

ICI:nalacnsles addres14.--.2---4,-
31.741

ORM iliFIVCIP-
Mir OIRRATt.a-

-

VIM OrFORMADON
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an illustration of a'n
ad that makes a claim
that can be.tested

Ragu - comes through

strailer fih a matter
of seconis

,

Hunt's Prima Salsa -

it stay's in the

strainer

go,

19rd P..,
A. IM PRODUCTION

_4 o -
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A Reprodudtion

The best tag apple fuice con-
bsyy i5alsatherna5t econan\tool.

Tree Top Frozen Oonceqtrated Apple Juice 1 e of: the

best pure fruit juice-values around. One quire.
, frozen can-makes 48 ounces of pure,'refrers in§ apple .

juice. And it costs a lot less per oinice than bottled
or can* apple juice.

e

I

..4

an flliistration of an
ad that makes a claim
that can tested
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CAN SEE 4ND FEEL
THE ,DIFFERENCE...

Extra Absorbent Bounty is made a new way. Every Sheet
absorbs 30%. more to give you more wiping and dryihg power.

New Bounty is also thicker-wititore thirsty fibers in
every sheet-so we've reduced the number of sheets on a
roll from 75 10 60 to still fit eatily, on built-fn dis-
pehsers. Roll - for -foil, new Bounty absorbs more than ever
before.

-Put NEW Extra Absorbent' ounty to work on the biggest and

:a.of Botrntr.Paper TowEl Package

124
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.6 TV ADVERTISEMENT
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IV ADVIRTiSZKENT

Teen #1: '.`This -.sure is a neat party!"

-Teemr#2: "It sure is! ft best part is the Frosty Fruit Drink!"
. .

Teen #3: "It's the best fruit drink there is!"

Teen.#4: "At my ,next party I'm going to serve Frosty Fruit Drink!'
e
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81 TV ADVERTISEMENT

''.

I

.
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TV ADVERfiSbliinT

Teen #1: "Hey Dave, where did you get that seat back
pack?"

"I got it at.the Teen Shop. Itrs the kind
everyone else is buying."

Teen
(Dave or
Sally)

Teen #3:

Teen ,#2:

Teen #1:

'Teen #3:

,.

"It must be thAest kind."

"Of course it's the best, 41,the kids are
buying them."

"If we want to be part of the group maybe
that's the kind we should get."

"Yes. Let's go get,oir back pack at the
Teen Shop."

3
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IF YOU HAVE

CONSUMER CROSSWORD -PUZZLE

DOWN,

1. By , a rfuwifacturer lets yOu know about
his product.

2. information is slanted in one direc-.
tion4

3. A. - 011 a product ,provides- the consumer
with infigmation. 4

ACROSS

If. Information you can believe is =

5. A is someone who uses products.

F] mammonom
Aldraraiminart-
AlliVdrimminum
alor-ourriolaras
minim111111111rte!/N
i311E,mianlirfAIMPr
EIMIEI,AriallEaSetal

1111Millummuutu
rlirr-1.7-2,--"Amp,74407511

gacrannuareass
ustatainnoram.m.
rdiEra-mr-Aurimvam

129.
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OBJECTIVE C

C - CLOTHING

F FOODS

le
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MEMBERS:

126

LEARNING CENTER C
(CLOTHING)
PIM 1

,GROUP DIRECTIONS AND ACTIVITIES

ACTIVITY #1: EACH MEMBER OF YOUR GROUP READ ONE OF THE TWO
REFRENCE BOOKLETS ON FABRIC LABELINd'LAWS IN YOUR LEARNING

CENTER AND/OR LISTEN TO THE CASSETTE TAPE.

ACTIVITY #2: WITH YOJ1R GROUP EXAMINE IBE FABRIC BOLT ENDS.

PROVIDED IN YOUR/LEARNING CENTER. LIST ON THE NEXT PAGE -

ALL THE TYPES OF INFORMATION THAT YOU FIND ON THEM.

PUT AN X IN FRONT OF E4CH THING ON YOUR LIST THAT IS IN-'

FORMATION REQUIRED BY LAW. YOU MAY HAVE tO CHECK BACK TO

YOUR BOOKLETS TO DO THIS.

INFORMATION FOUND ON FABRIC BGLT ENDS:

C-0

DID YOU FIND ANN BOLT THAT DID NOT GIVE THE REQUIRED IHFOR-
4AT ON? YES OR- NO (CIRCLE YOUR ANSWER)

=THE SAMPLE FABRIC BOLT END THAT IS' MARKED WITH A RED
* X.- IMAGINE THAT YOU HAVE DECIDED TO BUY A FABRIC FROM 'THIS

BOLT« SELECT THE CARE LABEL FROM ENVELOPE A THAT SHOULD BE

GIVEN TO YOU WHEN YOU PURCAHSE THIS FABRIC. 'ATTACH THE

CORRECT CARE LABEL HERE.



4

1

r
r

127
,4

4

c
ACTIVITY #3: EXAMINE SAMPLE FABRIC CARE LABELS ~ON 1HE .

CARDS IN YICIVCENTER TO ANSWER THESE QUESTIONS WITH YOUR3' :
GROUP: . ,

9 LABEL NUMBER
1. WHICH LABELS WARN THAT A HOT IRON SHOW) NOT BE

USED ON THE FABRIC?
2. WHICH LABELS TELL YOU TO DRY CLEAN - INSTEAD OF

WASHING? "
3. WHICH LABEL WARNS' THAT THIS FABRIC SHOULD NOT

BE DRY CLEANED?
4. WHICH LABEL WARNS THAT THE FABRIC SHOULD BE 4

WASHED'ALGNE AND NOT WITH OTHER GARMENTS? ea_.5 WHICH LABEL TELLS YOU THE FABRIC CAN BE WASHED
IN THE'EACHINE IF THE MACHINE IS SET' FOR "DELI-
CATE" OR GENTLE"?' 7--

6. WHICH LABEL4RECOMMEW(HAND WASHING OF THIS FABRIC
7. WHICH TAVRFL SAYS THIS' FABRIC SHOULD BE' DRIED BY

HANGING IT' On-THE CLOTHESLINE?
8. WHICH LABELS RECOMMEND THAT THE FABRIC BE

TUMBLED DRY IN A CLOTHES DRYER?
9 HOW MANY OF THESE LABELS SAY MACHINE WASH WARM?

, -

1 C-c'

ACTIVITY #4: USE THE SAME CARDS OF LABELS TO DISCUSS AND

'ANSWER QUESTIONS WITH YOUR GROUP:

1. WHICH FABRIC' WOULD COST MOST TO TAKE
CARE OF?

2. WHICH WASHABLE FABRIC WOULD TAKE TILE
LEAST AMOUNT OF TIME AND EFFORT ¶O
TAKE CARE OF?,

WHICH FABRIC WOULD REQUIRE THE MOST
EXPENSIVE AMOUNT HOME LAUNDRY
EQUIPMENT?

EXPLAIN eRY BELOW.

4
Mr.

WRITE BEST
ANSWER BELOW ,
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C-c

ACTIVITY #5: EACH-GROUP MEMBER CHOOSE 2 OR 3 ARTICLES OF
CLOThING FROM THE SAMPLE GARMENTS IN YOUR LEARNING CENTER
AND EACH WORK ALONE IN COMPLETING SHEET Ba CARE LABELS IN
GARMENTS, FOLLOWING THE DIRECTIONS AT THE TOP OF THE SHEET,

ACTIVITY #6: WHEN ALL GROUP MEMBERS HAVE FINISHED CHECK-
ING THE GARMENTS FOR ACTIVITY #5--USE THE GROUP TALLY

SHEET 'IC" TOTALLY THE TOTAL CHECKS MADE OW THY INDIVIDUAL.
SHEETS "B" BY ALL OF YOUR-GROUP MEMBERS. CHOOSE ONE pER-

SON'TO MARK YOUR GRODP.SHEET. FOLLOW THE DIRECTIONS WHIGH

ARE ATTACHED TO THE GROUP TALLY, SHEET C.

1
r

C-c

ACTIVITY #7: USING THE RANKINGS FROM GROUP ACTIVITY SHEET'

"C", DISCUSS WITH YOUR GROUP WHICH KINDS OF CARE INSTRUC-

TIONS ARE MOST COMMONLY FOUND ON THE GARMENTS IN YOUR

CENTER. WERE SOME INSTRUCTION ITEMS NOT FOUND ON ANY OF

HE GARMENTS EXAMINED? LIST THESE BELOW.

ACTIVITY #81 (OPTIONAL) PLAY THE FIBER RUMMY CARD GAME

WITH THE OTHER MEMBERS OF YOUR GROUP. READ THE DIRECTION

SHEET BEFORE BEGINNING TO PLAY.

HAND IN ALL MATERIALS.

6
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LEARNING CENTER 1-C
(CLOTHING)

_PLAN 2
GROUP DIRECTIONS AND ACTIVITIES

MEMBERS:'

, .
ACTIVITY #1: EACH MEMBER 'or' YOUR GROUP ,READ 'ONE OF THE TWO

I -
REFERENCE BOOKIATS ON FABRIC LABELING .LAWS IN YOUR LEAttAING

) CENTER AND/OR LISTEN TO I'M TAPE. --:- .

,.

ACTIVITY #2i- WITH YOUR GROUP, EXAMINE THE FABRIC BOLT ENDS

PROVIDED IN 'YOUR LEARNING CENTER. LIST ON THE NEXT PAGE
ALL THE TYPES OF INFORMATION THAT YOU 'FIND' ON :THEM.

*PUT AN X IN FRONT OP EACH THAG ON YOUR LIST THAT IS IN-

FORMATION REQUIRED BY LAW. YOU MAY HAVE TO CHECK BACK TO
YOUR BOOKLETS TO, DO THIS.

,
2

(

INFORMATION POUND ON FABRippbbLT ENDS:

1-C c

1. DID YOU FIND ANY BOLT THAT DID NOT GIVE TEE' REQUIRED
INFORMATION? YES OR NO, (CIRCLE YOUR ANSWER)

2. PHD THE- SAMPLE FABRIC BOLT END THAT IS MARKED WITH A
RED C. IMAGINE THAT YOU HAVE DECIDED TO BUY. A FABRIC
FROM THIS BOLT. SELECT THE CARE LABEL FROM ENVELOPE
A .THAT SHOULD BE GIVEN TO YOU WHEN YOU PURCARSE THIS
FABRIC'. . ATTACH THE CORRECT 'CARE LABEL HERE.

4

4.
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1-C-c

ACTIVITY #3: MAKE A POSTER (OR OVERHEAD PROJECTOR TRANS-
PARENCY) TO SHOW YOUR CLASSMATES WHAT KINDS OF INFORMATION
ARE-GIVEN ON THE END OF FABRIC BOLTS AND WHICH INFORMATION
IS REQUIRED BYLAW. ypu,wILL HAVE 5-8 MINUTES FOR THE
MEMBERS OF' YOUR GROUP TO PRESENT THIS INFORMATION TO YOUR
CLASS. `PLAN FOR EACH OF YOUR GROUP MEMBERS TO PARTICIPATE.

HAND IN ALL MATERIALS.

MEMBERS;

3

LEARNING CENTER 2-C
(CLOTHING).
PLAN 2

GROUP DIRECTIONS AND ACTIVITIES

ACTIVITY #1.: EACH GROUP MEMBER READ ONE OF THE TWO REFERENCE

BOOKLETS PROVIDED IN YOUR LEARNING CENTEIC.AND/OR LISTEN TO

THE TAPE..

ACTIVITY #2: EACH GROUP MEMBER CHOOSE 2 OR 3 ARTICLES OF

CLOTHING FROM THE SAMPLE GARMENTS IN YOUR LEARNING LENTER

AND EACH WORK ALONE IN COMPLETING MET B- -CARE LABELS IN

GARMENTS; FOLLOWING THE INSTRUCTIONS AT THE TOP OF THE

MEET. WHEN ALL MEMBERS HAVE FINISHED, GO TO ACTIVITY #3.
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2 2-C--q

ACTIVITY #3: USE THE GROUP TALlY SHEET C-TO TALLY THE
TOTAL CHECKS MADE ON THE INDIVIDUAL SREETS.B BY ALL OF
YOUR GROUP MEMBERS. CHOOSE ONE PERSON TO MARK YOUR GROUP

SHEET.- FOLLOW THE DIRECTIONS WHICH-ARE ATTACHED TO GROUP
TALLY SHEET C.

ACTIVITY #4:#4: USING THE RANKINGS FROM GROUP_TAI:Li spET

DISCUSS WITH YOUR GROUP WHICH KINDS OF CARE INSTRUCTIONS

ARE MOST C6MMONLY:FOUND OIt THE GARMENTS IN YOUR CENTER.

WERE SOME INSTRUCTION ITEMS NOT FOUND ON ANY GARMENTS

EXAMINED?' LIST THE BELOW.

ACTIVITY #51 ON YOUR INDIVIDUAL ACTIVITY SHEET Al PUT AN

X IN- FRONT OF THE INSTRUCTION ITEMS YOU WOULD -MOST WANT TO

FIND ON'A SHIRT OR BLOUSE YOU WANTED TO BUY.

2

ACTIVITY #6: YOUR GROUP. WILL HAVE 5-8 MiNUTES'IN WHICH TO

HELP YOUR CLASSMATES BECOME FAMILIAR WITH CARE LABELS

PERMANENTLYATTACHRa_TO CLOTHING.

WHEN YOUR TEACHER TELLS YOU IT IS YOUR GROUP'S TURN, SHOW-

yOUR CLASSMATES THE DIFFERENT PLACES WHERE THE-CARE LABELS

ARE FOUND ON SEVERAL DIFFERENT-ITEMS OF CLOTHING., USE THE

SAMPLE GARMENTS YOU USED ?OR YOUR MARITING CENTER ACTIVITY;

CHOOM-GARMENTS THAT HAVE VERY DIFFERENT KINDS OF CANE

RECOMMENDED AND READ TO THE CLASS THE RECOMMENDED CARE ON

ECH. LABEL. PLAN YOUR REPORT SO EVERY GROUP MEMBER KNOWS

WHAT To DO:.

HAND'- IN ALL. MATERIALS.

3

)

I
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MEMBERS:

. - a
;

LEARNING CENTER 3 -C.

(CLOTHING)
PLAN 2 P

TIVIT;ES

ACTIVITY EACH GROUP ,MEMBER READ ONE OF THE TWO REF-
_ `ERENCE BOOKLETS PROVIDED IN YOUR LEARNING CENTER AND/OR

ELI. STEN TO THE TAPE.

ACTIVITY #2: WITS THE OMR MEMBERS OF YOUR GROUP, PLAY 7
THE CARD PAME FIBER RUMMY, AFTER READING THE RULE SHEET.
THIS GAME HAS BEEN DESIGNED TO HELP YOU TO BECOME FAMILIAR

WITH COMMON COMBINATIONS AM) PERCENTAGES OF FIBERS IN
FABRICS AND ON LABELS.

4

3-c -C

ACTIVITY #3: YON. GROUP WILL HAVE 5-8 MINUTES TO TEACH

YOUR CLASSMATES WHAT THE LAW SAY ABOUT INFORMATION THAT

MUST BE PROVIDED QIN FIBER CONTENT OF .FABRIC AND ,CLOTHING.

MAKE SOME ENLARGED LABELS TO SHOW. YOUR CLASSMATES THAT

PERCENTAGES OF ALL FIBERS USED IN,A,FABRIC MUST BE LISTED
IN ORDER OF THE PREDOMINANCE. USE THE SHEETS AND MARKERS
PROVIDED, IN YOUR CENTER. IN MAKING YOUR LABEL'S TRY TO USE
FIBER PERCENTICOMMONLYourib IN FABRICS (LIKE THOSE.
ON THE RUMMY CARD). YOU MAY WANT,TO MAKE A BULLETIN BOARD

CD TO DISPLAY YOUR.LABELS'TO'YOUR:CLASS FOR: YOUR GROUP

PRESENTATION.,

HAND I ALL MATERIALS.

.
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lEARNING CENTER 4-C
(CLOTHING) -
PLANS 2

ACTLVITIES

ACTIVITY #1: EACH GROUP MEMBER READ. ONE

EREN& BOOKLETS PROVIDED IN YOUR LEARNING

LISTEN TO TAPE

TWO REF

AND/0

AGTIV TY #2: EXAMINE SAMPLE FABRICkCARE LABELS ON THE

CARDS IN YOUR CENTER TO ANSWER.THE QUESTIONS ON THE FOL-
LOWING PAGE. CHOOSE ONE MEMBER OF YOUR GROUP TO MARK THE

ANSWERS.

(-3

2

LABEL NUMBER
1. WHICH LABELS-WARN THAT A HOT' IRON SHOULD ,NOT

bEJJSED ON THE FABRIC?
2. WHICH LABELS TELL YO TO DRY CLEAN INSTEAD

OF WASHING?
3. WHICH LABEL WARNS. THAT.%HIS FABRIC SHOULD NOT

BE DRY C
4. WHICH IABIENALS THAT THE FABRIC SHOULD BE

WASHED ALONE AND NOT WITH OTHER GARMENTS?
5: WHICH LABEL. TELLS YOU THE FABRIC CAN BE WASHED

THE. MACHINE IF THE MACHINE IS SET FOR
"DELICATE" OR "GENTLE"?

6., WHICH LABEL RECOMMENDS HAND WASHING OF THIS
'FABRIC?
.WHICH LABEL SAYS THIS FABRIC 'SHOULD BE DRIED
BY HANGING IT ON THE CLOTHESLINE?

8. WHICH LABELS RECOMMEND THAT THE FABRIC BE
TUMBLED DAY IN A CLOTHES DRYER?

'9. HOW MANY OF THESE LABELS SAY MACHINE WASH
WARM?

1
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ACTIVITY #3: .USE THE SAME. CARDS OF IAABES TO DISCUSS

AND ANSWER QUESTIONS WITH YOUR GROUP:

1. WHICH FABRIC WOULD COST MOST TO TAKE
CARE OF?

2. WHICH WASHABLE FABRIC WOULD TAKE THE
LEAST AMOUNT OF TIME AND EFFORT TO
TAKE CARE OF?

3. WHICH FABRIC WOULD REQUIRE THE-MOST
EXPENSIVE AMOUNT OF HOME LAUNDRY
EQUIPMENT?

EXPLAIN WHY BELOW.

4-C-c

WRITE BEST
ANSWER-BELOW

fo

4.C -c

ACTIVITY ei: YOUR GROUP WILL HAVE 10 MINUTES. TO LEAD A

GAME' WHICH WILL HELP YOUR CLASSMATES TO BECOME FAMILIAR

WITH FABRIC CARE LABELS. :PLAN NOW. TO GET HEADY FOR THE

GAME.

WHENIYDUR TEACHER TELLS YOU IT IS TIME TO START THE GAME:

1. GIVE A SAMPLE FABRIC CARE LABEL FROM ENVELOPE A TO
EACH MEMBER OF YOUR CLASS.

.2. DIVIDE THE CLASS DOWN ;HE CENTER INTO 2 TEAMS OF
EQUAL SIZE.

3. APPOINT ONE MEMBER' OF YOUR GROUP"TO KEEP-'SCORE Oh
THE BLACKBOARD.

4. YOUR OTHER GROUP MEMBERS WILL TAKE TURNS CALLING OUT
SHORT ITEMS OF CARE INFORMATI0f(STICH,AS: "DRY'CLEAN
ONLY" OR "LIIIE DRY"; ETC.) FROM T CARD OI CARE
LABELS YO:1 USED FOR YOUR GROUP ACTIVITIES. SKIP
AR.07111) HANDOFILY FROM ONE LABEL TO.ANOTHER IN CHOOSING

ITEMS TO CALL OUT SO THAT EVERYONE WILL HAVE A
FAIR. CHANCv. (cont. next page)

c1
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. ACTIVITY #4- (CONT.);

135'

: ;:1- ;

TEAM IS THE FIRST IN THE CLA TO FIND ON HER CARE
LABEL'THE PARTICULAR _ITEM THAT HAS BEEN CALLED OUT.

6. TOTAL THE POINTS SCORiD TO PICK-THE WINNINGTEAM.

7. GATHER UP THE LABELS AND RETURNI4THEM TO ENVELOPE A
AT THE .END OF.'121E etAsa PERIOD.'

Q

HAND IN ALL MATERIALS.

flP "' Y.

sz,

0

.\
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' i

NEMSERS:

LEARNING CENTER' CI
(FOODS) "

TIVITIES

ACTIVITY #1: WITH YOUR GROUP, STUDY THE POSTER IN YOUR

CENTER THAT TELLS %YOU WHAT INFORMATION ThE LAW REQUIRES

ON FOOD LABELS.

ACTIVITY #2: EACH GROUP, MEMBER DRAW ONE LABEL OUT OF EACH

--ENVELOPE #1 AND SACK #2. USING THE POSTER AS YOUR GUIDE,

FIND ON YOUR TWO LABELS EACH OF ThE FOUR THINGS THE LAW

SAYS MUST BE ON THEM.

G-f

ACTIVITY #3: WHEN ALL GROUP MEMBERS HAVE FOUND THE RE-

QUIRED INFORMATION ON THE±ABELS, HAVE ONE GROUP MEMBER

READ ALOUD EACH POINT FROM THE POSTER. AS EACH POINT IS

READ, GO AROUND YOUR GROUP AND HAVE EACH PERSON SHOW WHERE

THAT PARTICULAR INFORMATION IS FOUND ON HIS OR HER TWO

2ABELS.

ACTIVITY #4: WITH YOUR GROUP, LIST BELOW ANY OTHER INFOR-

MATION YOU FIND ON 1Y OF YOUR LABELS THAT IS NOT REQUIRED

BYLAW.

OTHER INFORMATION:

2
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1 Cf..

ACTIVITY:#-6: READ THE BOOKLET "MEAT INSPECTION LAW".

YOU MAY WANT TOLISTEN TO THE CASSETTE TAPE AS YOU READ.

ACTIVITY #6: USE THE LABLS MARKED Y/7 AND #8 IN YOUR

LEARNING CENTER TO ANSWER THESE QUESTIONS AS A GROUP--

ONE MEMBER WRITE DOWN YOUR ANSWERS.

1. WHAT CONSUMER PROTECTION INFORMATION IS REQUIRED BY
LAW TO BE GIVEN ON LABEL #7 THAT.IS NOT GIVEN ON .

LABEL #8?

. EXPLAIN WHY THIS INFORMATION IS NOT REQUIRED ON BOTH
OF THESE LABELS.

I
1

ACTIVITY #7: LOOK AT LABEL #9, WHICH IS A HANGTAG YOU

MIGHT FIND ATTACHED TO THE WING O CHICKEN OR OTHER

POULTRY. USE LABEL #9 TO ANSWER ,THESE QUESTIONSWITH

YOUR GROUP.

I. WHICH GOVERNMENT MARICOR SYMBOL ON THIS LABEL IS,
REQUIRED BY LAW? (UNDERLINE CORRECT ANSWER.),

CIRCLE OR SHIELD

2. EXPLAIN WHAT THE CIRCLE MARK TELLS YOU/

3

Cf

3. EXPLAIN WHAT THEeSHIELD MARK TELLS YOU?

. WHAT OTHER KIND OF FOODS CAN YOU THINK OF THAT MIGHT
HAVE A SIMILAR SHIELD. MARK?

4'
a



1

ACTIVITY #8:

LETS ON NUTRITI

SETTE TAPEAS

ACTIVITY #9:

&

138

C-f

EACH GROUP MEMBER:READ ONE OF TH4 TWO BOPK-

ON LABELS. YOU'MAT-WANT TO PLAY THE CAS-

YOU READ.

USE BOXES "1" AND 42'! TO ANSWER THESE QUES-

TIONS AS A GROUP. .

JOHN WANTS fo CHOOSE MORE NUTRITIOUS OF 'THESE TWO DES4-
SERtS TO FIX FOR HIS Ly. HE NEEDS ANSWERS TO THESE
QUESTIONS.
1. WHAT IS THE SIZE OF ONE SERVING OF #1/ CUP(S)

WHAT Iq THE SIZE OF 'ONE SERVING OF #2? CUP(S)

FIND A METAL MEASURING CDT THE SAME SIZE AS ONE
SERVING OF 1 AND2. TURN IT uPsipB DOWN ON A
PLATE TO GET THE IDEA OF HOW BIG ONE STANDARD

2.

3.

4.

SIZE SERVING REALLY kS,

WHICH DESSERT WOULD AVE MORE PROTEIN IN (CIRCLE AgSWER)4,

ONE SERVING? 1 or 2
WHICH DESSERT WOULD HAVE MORE VITAMIN C IN
ONE SERVING? 1 or 2
WHICH WOULD HAVE MORE CALORIES IN 1 SERVING? 1 or 2A6

C-f

ACTIVITY #10: USE TILE INFORMATION FROM LABELS 3 AND 4 PRO-
,

VIDED IN YOUR LEARNING CENTER TO COMPLETE THiS ACTIVITY ..,

WITH YOUR GROUP. -

JANE IS CHOOSING BETWEEN TIME TWO FOODS (38:4) TO PREPARE
,FOR LUNCH. jiELP HER TO COMPARE THE NUTRITION INFORMATION
ON THE 'LABELS BY ANSWERING THE :QUESTIONS BELOW:

1. 'HOW MANY SERVINGS ARE THERE IN pox "3 "?

-2. HOW MUCH FOOD FROM BOX "3".IS-IN ONE SERVING AFTER IT
IS PREPARED? CUP(S),

3. HOW NANY.SERVINGS AlkTHERE IN CAN "4"?

4. HOW MUCH FOOT FROM CAN "4",MAKEZHONT SERVING
CUP(b)

KEASURE OUT ,HE ABOVE AMOUNTS OF DRY MACARONI ON'A
--'7.==_TE SO 7=A: YOU CAN VISUALIZE HOW MUCH IS IN A
STliDARD SERVING.

que. -ons on following page)

113
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1
ACTIVITY #10: (CONTINUED)
6. WHICH CONTAINER GIVES NUTRITION INFORMATION FOR

A BIGGER SERVING SIZE? 3 or 4
7 ONE SERVING OF "3" HAS CALORIES: ONE SERV

ING OF "41_,HAS CATEMS. ThEN"WHICH FOOD
HAS MORE CALORIES III ,SERVING? 3 or 4

8. ONE SERVING OF "3n HAS GRAMS OF PROTEIN:
ONE SERVING OF "4" HAS GRAMS OF PROTEIN.,
THEN WHICH FOOD HAS MORE PROTEIN? 3 or 4

9. ONE SERVING OF "3" HAS HOW MUCH OF ONE DAY'S.REC- '

OMMEhTED AMOUNT OF VITAMIN A? '.% ONE SERVING
OF "3". HAS HOW MUCH OF ONE DADS RECOMMENDED
AMOUNT OF VITAMIhrA? % THEN WHICH FOOD IS A
BETTER SOURCE OF VITAMIN A? 3, or- 4

10. ONE SERVING OF-"3" HAS HOW MUCH OF ONE DAY"S REC-
OMMENDED AMOUNT OF CAfbIUM

RECOMMENDED
ONE SERVING OF

DAY'SHAS HOW MUCH OF ONE DAS AMOUNT
OF CALCIUM? %. THEN WHICH FOOD IS A BETTER
SOURCE OF CALCIUM 3 or 4

11. WHICH FOOD HAS MORE OF THE THREE VITAMINS, ,

, C -f

THIAMIIT, NIACIN, AND RIBOFLAVIN? 3 A or 4
12. AFTER LOOKING AT ALL OF THE ABOVE INFORMATION, \I

WHICH OF THESE TWO MAIN DISH FOODS WOULD YOU
RECOMMEND TO SANE AS THE MORE NUTRITIOUS? 3 oz 4 7

MEMBERS:

LEARNING CENTER 1-C-f
(FOODS)
PLAN 2

GROUP DIRECTIONS AND ACTIVITIES

ACTIVITY #1 4- WITH YOUR GROUP, STUDY THE POSTER IN YOUR
CENTER THAT TELLS YOU War INFORMATION THE LAW REQUIRES
ON FOOD LABELS.

EACH GROUP MEMBER DRAW ONE LABEL OUT OF EACH
# AND SACK #2 PROVIDE, IN YOUR LEARNING CENTER.
STER AS YOUR GUIDE FIND ON YOUR TWO LABELS
FOUR THINGS THE LAW SAYS MUST BE 'N THEM.

ACTIVITY #2
-- ENVELOPE
USING THE
EACH OF

ACTIN TY #3r WHEN ALL `GROUP MEMBERS HAVE F THE REQUIRED
INFORMATION ON THEIR LABELS, HAVE ONE GROUP pa READ
ALOUD EACH POINT FROM THE POSTER. AS EACH POINIf IS READ,
GO AROUND YOUR GROUP AND HAVE EACH PERSON SHOW WHERE THAT
PARTICULAR INFORMATION IS FOUND ON HIS OR HER TWO LABELS.
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,

1-C -f

ACTIVITY 44: WITH YOUR GROUP LIST BELOW ANY OTHER INF6R-

BY LAW.

-OF
4

;

7

J

ACTIVITY #5: WITH YOUR GROUP PLAN A SKIT TO PERFORM TO-

MORROW TO SHOW YOUR CLASSMATES WHAT THE LAW REQUIRES TO

BE GIVEN ON FOOD LABELS. PLAN TO TAKE NO LONGER THAN 5-7

MINUTES TO PRESENT YOUR' SKIT. SEE SKIT DIRECTIONS,,

PAGE.

2

2 1-C if

SKIT DIRECTIONS

YOU MAY BEGIN YOUR SKIT BY ACTING OUT THE FOLLOWING
SITUATION: .. )

BOB AND RON 1EET BETTY AM MOLLY arOPPING AT THE GROCERY
STORE AND WALK ALONG WITH THE GIRLS AS l.e.aEY FINISH THEIR
SHOPPING. RATHER IMPATIENTLY THE BOYS ASK THE GIRLS WHY
THEY TAKE SO LONG TO LOOK AT THE CANS AND BOXES OF FOODS
BEFORE MAKING THEIR CHOICES. BOB SAYS, "WHEN MY M014 SENDSz ME TO THE STORE, I JUST GRAB THE CAN .THAT HAS 'THE BEST

/ LOOKING PICTURE. I-CAN REALLY GET, SHOPPING DONE FAST: "'
-CONTINUE WITH THIS CONVERSATION IN PLANNING WHAT EACH
GROUP MEMBER WILL BAY IN YOUR SKIT. HAVE THE GIRLS 'EX-
PLAIN WHAT INFORMATION THEY GET FROM EXAMINING THE LABELS
AND WHAT USE THAT INFORMATION MIGHT, BE TO THEM. YOU MIGHT
WANT 1'O BRING A F1W FOOD CONTAINERS OR LABELS TO CLASS
TOMORROW TO USE IN YOUR SKIT. CHECK THE POSTER YOU STUDIED
IN "_'OUR CENTER .; CTIVITIES TO BE SURE YOU HAVE PLANNED TO
INCLUDE ALL FOUR POINTS OF INFORMATION IN SOME WAY.

ti

1-

HAND' IN ALA MATERIALS.

1
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LEARNING CENTER 2-C-F

ipFOODS)LAN 2

GROUP DIRECTIONS AND ACTIVITIES

,MEMI3F?S :

ACTIVITY #1: EACH GROUP MEMBER READ ONE OF THE TWO PAM-:

PHLETS ON NUTRITION LABELS PROVIDED IN YOUR TRARNING CENTER.

THERE IS A TAPE TO GO WITH ONE OF THE (PAMPHLETS WHICH YOU

MAY WANT TO PLAY. ON A CASSETTE RECORDER ASYOU'READ.

ACTIVITY #2: AS A GROUP, USING BOXES 1'1" AND"2"1ANSWER,

THE QUESTIONS ON THE NEXT PAGE. CHOOSE ONE PERSON IN YOUR

GROUP TO MARK TAE ANSWERS:, WHEN YOU HAVE FINISHED HAVE

.YOUR TEACHER CHECK YOUR ANSWERS.

2 2=C-f

JOHN WANTS-TO CHOOSE THE MORE NUTRITIOUS OF THESE TWO

DESSERTS TO FIX FOR HIS FAMILY. HE NEEDS ANSWERS TO 'HESE*

QUESTIONS."'

1'. WHAT IS THE SIZE 0? ONE SERVING OF 411 CUP(S)

WHAT IS THE SIZE OF ONE SERVING OF #2? . CUP(S)

FIND A METAL. MEASURING CUP THE SAM SIZE
AS ONE SERVING OF 1 AND 2. TURN IT UPSIDE
DOWN ON A PLATE TO GET THE IDEA OF HOW BIG
ONE -STANDARD SIZE SERVING REALLY IS.' (CIRCLE

WHICH DESSERT WOULD HAVFODRE'PROTEIN IN ANSWERS)

ONE SERVING?. 1 or 2
WHICH DESSERT WOULD HAVE MORE 'VITAMIN C IN
ONE SERVING? , 1 or 2

WHICH DESSERT WOULD HAVE MORE CALORIES IN
ONE SERVING? 1 or 2

2
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2 2-C-f
ACTIVITY #3: AS A' GROUP USING THE INFORMATION FROM.
LABELS "3" AND "4" PROVJtDED IN YOUR LEARNING CENTER COM-
PLETE THE ACT LOw.

JANE IS CHOOSING BE N THESE TWO F00158 (3 &4) TO PREPARE
_ FOR LUNCH. 'HELP HER COMPARE THE NUTRITION INFORMATION

ON THE LABELS BY ANS NG TIE QUESTIONS BELOW:

1. HOW MANY SERVING ARE THERE IN BOX "3"?

2. HOW MUCH FOOD ROM BOX" "3" IS IN ONE SERVING AFTER IT
" IS PREPARED? -CUP(S)

3. HOW MANY SERVINGS ARE THERli N CAN 'f4 "?

4. HOW MUCH FOOD FROM CAN "4" MAKES ONE SERVING?
CUPCS)

5. MEASURE OUT THE ABOVE AMOUNTS OF DRY MACARONI ON A
PLATE SO THAT YOU CAN VISUALIZE HOW MUCH IS IN A
STANDARD SERVING. b

(CIRCLE
5. WHICH CONTAINER GIVES NUTRITION INFORMATION - ANSWERS)

FORA BIGGER SERVING SIZE?
3 0.1.

3

2 - 2-C-f
7. ONE SERVING OF "3" HAS CALORIES: ONE

(Circle)SERVING OF "4" HAS CALORIES. THEN WHICH
FOOD HAS MORE CALORIES IN ONE SERVING? 3 or if

8. ONE SERVING OF "3" HAS GRAMSOF PROTEIN:
ONE SERVING OF "4" HAS GRAMS OF PROTEIN.
THEN WHICH FOOD HAS MORE PROTEIN? .' 3 or 4

9. ONE SERVING OF "3"-HAS HOW .MUCH OF ONE DAY'S
RECOMMENDED AMOUNT OF VITAMIN A? % ONE
SERVING OF "3" HAS HOW MUCH OF ONE DAY'S REC-
OMMENDED AMOUNT OF VITAMIN A? % THEN
WHICH FOOD IS A BETTER SOURCE OF VITAMIN A? 3 or if

10. OhT SERVING OF "3" HAS HOW MUCH OF ONE DAY'S
'RECOMMENDED AMOUNT OF CALCIUM? %: ONE
SERVING OF "4" HAS HOW MUCH OF ONE DAY'S REC-
OMMENDED AMOUNT OF CALCIUM? % THEN WHICH
FOOD IS A BETTER SOURCE OF CALCIUM? - 3 11T if

11. WHICH FOOD HAS MORE OF THE THREE B VITAMINS,
'THIAMINE* NIACIN, AND RIBOFLAVIN? 3 or '4'

12. AFTER LOOKING AT ALL OF TIE ABOVE INFORMATION,
WHICH OF THESE TWO MAIN DISH FOODS WOULD YOU
RECOMMEND TO JANE AS THE MORE-NUTRITIOUS? 3 or if

1 1-1



2 2-C-f

ACTIVITY #4: YOU WILL HAVE 8 MINUTES IN WHICH TO TEACH

YOUR CLASSMATES WHAT YOU HAVE LEARNED ABOUT REQUIRED

NUTRITION LABELING= ON FOODS. USE THE TWO PAMPHLETS IN

YOUR LEARNING CENTER TO DECIDE EXACTLY WHAT INFORMATION

YOU WILL INCLUDE IN REPORTING TO YOUR CLASS. PLAN ON

PAPER WHICH PART OF THIS INFORMATION EACH OF YOU WILL

TELL YOUR CLASSMATES. SHOW YOUR PLAN TO YOUR TEACHER.,

HAND IN ALL MATERIALS.

LEARNING. CENTER
931 .41 (FOODS)

PLAN 2

GROUP DIRECTIONS AND ACTIVITIES.

MEMBERS:

ACTIVITY #1: EACH GROUP MEMBER READ ONE OF THE TWO PAM-

PHLETS ON NUTRITION LABELS PROVIDED IN YOUR LEARNING CENTER.

THERE IS A TAPE TO GO WITH ONE OF THE PAMPHLETS WHICH YOU

MAY WANT TO PLAY ON A CASSETTE .REC_ORDER AS YOU READ.

ACTIVITY #2: AS A GROUP, USING BOXES "1" AND "2".1 ANSWER

THE QUESTION ON THE NEXT PAGE. CHOOSE ONE PERSON IN YOUR

GROUP TO MARK THE ANSWERS. WHEN YOU HAVE FINISHED HAVE,

YOUR TEACHER CHECK YOUR ANSWERS.
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JOHN WANTS TO CHOOSE THE MORE NUTRITIOUS OF THESE

SERTS TO FIX FOR HIS FAMILY.' HE NEEDS.ANSWERSTO

QUESTIONS:

3-C -1

TWO DES -

mESE

1. WHAT IS THE SIZE OF ONE SERVING OF #1? CUP(S)

WHAT IS THE SIZE OF ONE SERVING OF #2? cuP(S)
FIND A METAL MEASURING CUP THE SAME SIZE
AS ONE SERVING OF 1 AND 2.` TURN IT UPSIDE
DOWN ON A PLATE TO GET THE IDEA OF HOW BIG
ONE STANDARD. SIZE SERVING - REALLY IS. (CIRCLE

2. WHICH DESSERT WOULD HAVE MORE PROTEIN IN ANSWERS)

ONE SERVING? 1 or

3. WHICH DESSERT WOULD HAVE MORE VITAMIN C
IN ONE SAVING? 1' or 2

4, WHICH DESSERT WOULD HAVE 'MORE CALORIES
IN ONE SERVING? 1 or 2

2.

1/4

4 2 3-C-f

ACTIVITY #3: AS A GROUP, USING THE INFORMATION FROM LABELS

"3" AND "4" PROVIDED IN YOUR LEARNING CENTER COMPLETE THE.

ACTIVITY BELOW WITH YOUR GROUP.

JANE IS CHOOSING BETWEEN THESE TWO FOODS (3 &LE) TO PREPARE
FOR LUNCH. HELP HER TO COMPARE THE NUTRITION INFORMATION,
ON THE LABELS BY ANSWERING THE QUESTIONS BELOW.

1.1 HOW MANY SERVINGS ARE` THERE IN BOX "3"?
2. HOWMUCH FOOD FROM BOX "3" IS IN ONE SERVING AFTER IT

IS PARED? .CUP(S)
3. HOW SERVINGS AR THERE IN CAN "4"?
4 HOW H FOOD FROM CAN "4" MAKES ONE SERVING?

CUP(S)
5. MEASURE 10 TEE ABOVE AMOUNTS OF DRY MACARONI ON A

PLATE SO 'U CAN VISUALIZE HOW MUCH IS IN A
STAND

6. WHICH.
FOR A

(cbntinu

SERVS f

(CIRCLE
ONTAINgR GIVES NUTRITION INFORMATION ANSWER)

BIGGER SERVING SIZE? 3 or '4

on next page) 4
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2 - 3 -C-f

7. ONE SERVING OF "3" HAS CALORIES: ONE (Circle)
SERVING OF "4" HAS CALORIES. THEN
WHICH FOOD HAS MORE CALORIES IN ONE SERVING? 3 or 4'

8. ONE SERVING OF "3" HAS :_GRIM.SQEPRUEIN:
ONE SERVING OF 'alt" HAS -GRAMS OF PROTEIN.
THEN WHICH FOOD HAS MORE PROTEIN? 3 or 4

9. ONE SERVING OF "3" HAS HOW MUCH OF ONE. DAY'S
RECOMMENDED AMOUNT OF VITAMIN A? Ni % ONE.
SERVING OF "4" HAS HOW-MUCH OF 0 DAY'S REC-
OMMENDED AMOUNT OF VITAMIN A? % -THEN
WHICH-FOOD I_S A BETTER SOURCE OF VITAMIN A? ,3-

10; ONE SERVING OF "3" HAS HOW MUCH OF ONE DAY'S
RECOMMENDED AMOUNT OF CALCIUM?-1. %: ONE.
.SERVING OF "4" HAS HOW MUCH OMNE-,DAY'S REC-
OMMENDED AMOUNT OF CALCIUM? % THEN WHICH
FOOD IS A BETTER. SOURCE OF CALCIUM? 3

llt WHICH FOOD HAS MORE OF THE THREE B VITAMINS,
THIAMINE, NIACIN,, AND_ RIBOFLAVIN?. 3

- 12. AFTER LOOKING AT ALL. OF THE ABOVE INFORMATION,
UHICH'OF THESE TWO MAIN DISH FOODS WOULD YOU
RECOMMEND TO JANE AS THE MORE NUTRITIOUS?, 3

2

br 4
),

or I+

or 4

,

or" 4

1 - 41. 11.0

3-C-f

ACTIVITY #+: YOU WILL HAVE 8 MINUTES IN WHICH TO HELP THE

REST OF YOUR CLASS BECOME FAMILIAR WITH THE NUTRITION IN-

FORMATIONFOR14TION GIVEN ON FOOD' LABELS. PASS OUT TO YOUR CLASS:

MATES THE LABELS YOU USED IN YOUR GROUP/ACTIVITIES. (fiWO

OR THREE STUDENTS MAY SHARE A LABEL ;)---EACH-MEMBER OF YOUR

GROUP THEN TAKES TURNS ASKING YOUR ,CLASSITIATES TO. LOOK FOR

SOMETHING YOU HAVE LEARNED MUST BE ON A NUTRITION LABEL.

PLAN NOW '(ON PAPER) JUST WHAT FACTS EACH OF YOU WILL ASK

YO CLASSMATES T0_ LOOK FOR.

HARD IN AIL MATERIALS.

150

.1"

5

,



MEMBERS':
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LEARNING CENTER-4 -C -f
(FOODS)

,.....41AN 2

GROW= D TIONtB AND' ACTIVITIES \

'ACTIVITY #1:

IS IN YOUR

TAPE AS YOU

fl

BEAD'THE fOOKLET, :_PMEAT INSPECTION LAW", THAT
G CENTER,. ,YOU='*/ AAY WANT TO LISIci TO THE

=

,ACTIVITY #2: WITH YOUR GRWP, COMpLp.TCACTIVITY SHEETS C
AND D ON VEE:NEXT TWO PAGES. CHOOSEpAl;GROUP MEMBER TO.
WRITE YOUR ANSWERS ON EACH SHEET: WHEN YOU ARE FINISHED
HAVE YOUR TEACHER CHECVYOURANSWERS.

2
4-C-f

ACTIVITY SHEET C

USE THE TWO LABELS, #7 AND #8,,IN YOUR LEARNING CENTER TO
ANSWER THESE QUESTIONS AS_A GROUP.
1. WHAT CONSUMER PROTECTION INFORMATION IS REQUIRED BY

LAW TO BE GIVEN ON LABEL #7 THAT IS NOT GIVEN-ON LABEL
#8?

Z. EXPLAIN WHY IS IINFORMATION IS NOT REQUIRED ON BOTH
OF THESE LAB LS.

116

1
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2

,

WOK AT LABEL49; WHICH IS A HANGTAG YOU MIGHTyIND AT-
7ACHED TO THE WING OF CHICKEN OiOTHERP0t4TRY. USE LABEL
#9 .To ANSWER. THESE QUESTIONS WITH YOUR GROUP.

1. WHICH GOVERNMENT MARK OR SYMBOL ON THIS LABEL IS
REQUIRED BY LAW? (UNDERLINE' CORRECT ANSWER)

6

147

ACTIVITY SHEET D

CIRCLE- OR SHIELD

EXPLAIN. WHAT TEl MARK TELLS YOU?

EXPLAIN WHAT THE 'SHIELD MARK TELLS, 7.YOUs
/

WHAT OTHER. KIND OF F ®ODS CAW-YOU THINK"OP THAT MIGHT.
HAVE A SIMILAR SHIELD MARK?

r
2 4-Caf

4's (

ACTIVITY-#3T-YOTT.WILL HAVE 5=8 MINUTES IN WHICTTP.TEACH

yovlaassmA ES ABOUT MEAT A?D, POULTRY INS'PECTIOM

DRAW OR TRA E BATH THE CIRCLE INSPECTION MARK AND THE. SHIELD

MARK FROM YaiOR BOOKLET ON .POSTER PAPER TO 'SHOW YOUR CLASS-

MATES WHAT THESE -MARKS LOOK LIKE. EXPLAIN'Td THEM WHAT

EACH`SYMBOL MEANS, WHICH QNE IS REQUIRED BY LAW; ANIDYHY

THEY MIGHT NOT Bg$FOUND ON ALL SMALL CUTS OF' MEAT.LN THE
.

&Gan. 'dTORE. DECIDE :WHICH PART OF,THE-INFORMATION EACH.

GROUP:MEMBER WILL PRESENT To YOUR CLASS.,
,

'.HAV IN ALL MATERIALS.,:

tr.

4*



3

You have learned that law
requires fiber content and care

* instruction information to be
given with fabrics and garments.

A third thing the law requires
on clothing labels is the name of
the company that made.thefabric
or garment. Consupei-s often
need this informotion.

;

1 ,

Fabrics are made of yarns _woven
for knit) together.

Air

A X



s.

3

t;.

A'

These yarn were made from
,smaller fibers twisted.or spun
together.

150

Fabrics made of different
fibers need different care and
laurtdering. To help you kriovi
the beSt wayto take 'care of each
fabric;' the law says:

laundry or care instructions
must be on labels sewn into .

clothing:

care instruction labels like
these-muSt be given to you ,when
you buy fabrics for stewing:

7 .

1 icy, 'Li.



To help you judge huw.a
fabric wi ll behave for what
"qualities" it will have) the
law says each fiber used in a
fabric must be listed on the
-label. or bor-beginning with::
fibers used in largesttmounfs.

151

a

14

Fabrics can be made of many
different kinds of fibers. These
different fibers will behave
differently. .

Sine examples of whatig
expect of fibers:

1. Nylon is very strong.
2. Rayon and acetate are weak

but cheap to buy.
3. Wool is very warm.
4. Cotton is cool to wear.
5. Polyester does not wrinkle.

115

4

4
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O

Sometimes uric is made of
just one kind of fiber like:

110'

/100% COTTON
I

Often fabrics are mixtures or
"blends" of two or more differeni-
fibers like:

tis

152

f

4,4

Blended fabrics will behave
like bath fibers used in them..

Tor example, "polyester" may be
blended with cotton for a summer
shirt.

Cotton alone would wrinkle. ,

kolyester alone would be too hot.
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#0 - CLOTHING

NAME

B - CARE LABELS IN GARMENTS

CHOOSE g OR 3 GARMENTS FROM THOSE IN YOUR LEARNING CENTER.

WRITE THE .LETTER FROM 1.1:02, GARMENTS YOU CHOSE ON THE TOP

.LINE OF THE CHECK S111 T. FIND THE PERMANENTLY ATTACHED

CARE LABEL ON EACH GARMENT. CHECK (X) BELOW ALL THE TYPES

OF ARE INSTRUCTIONS THAT ARE FOUND ON EACH OF YOUR GARMENT

'LABELS UNDER THE RIGHT LETTER.

CARE' INBTRUCTIONS

Aft,
4

GARMENT
IDENTIFICATION" LETTER

DO NOT DRY CLEAN

DO.NOT USE CHLORINE BLEACH

WASH SEPARATELY-

WASH BY HAND

WASH -IN COLD -WATER

WASH IN WARM WATER

IRON Z'TH'COOL IRON

WASH IN WASHING MACHINE ON GE OR
DELICATE CYCLE

NEEDS NO IRONING

NEEDS LITTLE IRONING

LAY FLAT TO DRY

HG_ITO DRIP DRS

TUMBLE - DRY (IN' DR R),

=REMOVE PROMPTLY (FROM DRYER)

CLEAN BY FURRIER METHODS ONLY

WIPE GLEAN WITH A DAMP CLOTH

DRY CLEAN ONLY

OTHER INSTRUCTIONS (LIST BELOW)

5:

01.1...

114.44111144

,mg=44.,444

OM111411414411S

I(
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MEMBERS:
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GROUP TALLY SHEET "Ci!

f

ploACROSS'ORE L =AIL SHEETS AND ADD UP Tab TOTAL NUMBER
OF CHECKS BY EAR CARE INSTRUCTION ITEM. WRITE ThIS TOTAL
NUMBER INACOLUMN I "TOTAL", ON THE APPROPRIATE ITEM 'LINE.
FOR EXAMPLE:. IF A TOTAL COUNT OF 3 CHECKS WERE MADE ON ALL
YOUR GROUP MENEM'S INDIVIDUAL SHEETS B-ON THE LINE FOLLOW-
ING THE INSTRU 'ION "WASH BY HAND ", WRITE THE NUMBER "3" ON
YOUR GROUP TAT,. SPIPIRT C IN COLUMN I:
WHEN YOU HAVE A NISHED ADDING UP ALL OF THE CHEOKS IN COL-
UMN RANK E,-.111 CARE INSTRUCTION ITEM .IN ORDER OF TOTAL
NUMBER OF CHECKL, EACH RECEIVED, AS 1ST, 2ND, 3RD, ETC.
HUS NUMBER "1" SHOULD BE WRITTEN IN COLUMN II AFTER THE
INSTRUCTION MOST oFtEN FOUND ON THE GARMENTS YOUR GROUP
'EXAMINED,: NUMBER "2" _Y-THE'INSTRUCTION CHECKED NEXT MOSTOFTEN,ETC. UNTIL ALL CARE IgSTRUCTION' ITEMS RECEIVING ANY
CHECKS HAVE BEEN RANKED.

CARE INSTRUCTIONS COLUMN I COLUMN II
TOTAL , RAC

DO.NOT DRY CLEAN --

DO NOT USE CHLORINE 'BLEACH
WASH SEPARATELY

t

WASH' BY HAM.

WASH IN COLD WATER

WASH IN*Wint WATER

IRON WITH COOL IRON

WASH IN WASHING MACHINE ON GENTLE OR
DELICATE CYCLE
NEEDS NO IRONING

NEEDS LITTtE IRONING
LAY FLAT TO DRY
HANG TO DRIP DRY
TUMBLE DRY*(IN DRYER'

REMOVE PROMPTLY (FROM DRYER)

CLEAN BY FURRIER METHODS ONLY

WIPE CLEAIUWITH A DAMP CLOTH

DRY CLEANbNLY , -

OTHER INSTRUCTIONS (LIST'BELOW)

0/MME.



\"FIBER RUNNY" DIRECTIONS

Shuffle cards .and deal 6 to, each
player (face down). Place remAin-
i cardSiface down in center of

le to be'the drawing pile. Turn
op card from pile face up beside

the-pile to start the , "discard pile".

Each -layer tries to get rid of his
cards by forming identical sets of
3 or 4 cards.

Player at dealer's left begins game
drawing the top carpi from either

_the drawing pile or the discard
Pile. If possible he then lays down
one -or more "sets" of cards face up
in front o± him. Next he discards
one card on the discard pile, A
player may-araw arid" discard only one
card at each turn, but he may lad
down any nmilber of "sets" or "hits"
that he has.

A "hit" is the 4th card of a set
when only 3 cards in a set have been
played. .Any player, after, drawing
a Bard to begin his turn, may play
a "hit" card on any,set displayed
on the table which 'was played by
any of, the players. If a Aayer
makes an, error in playing either a ,

set or a hit in which the cards are
not identical in information given,
any other 'player may call "error".
The fiist player calling "error" on
the set or bit piped may then choose,

one card in hia hand to give to the
player who committed the error, AFTER
the erring player has finished,h17---
turn.

The player who 'is first to nse all
the cards is the winner: If all the
cards in the discard or draw piles are
used before any player,uses all the
cards in-his hand, then the game ends
and the player with the ifewest cards in
his hand is the winner.

To Make A "Fiber Rummy" Deck:

1. Cut 44 pieces 'of heavy paper or
cardboard 2", x 3".: ,

2. Reproduce ,the page'- Figures for
"Fiber Rummy" 4 times.

3. Cut these 4,pages apart oh the .

solid lines, and mount each oblong
on one of the cardboard pieces.

4. 'You now have a "Fiber Rummy" deck-
containing 44cards.

licate a direbtion sheet for
each deck.

\31
\u't
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FIGURES FOR "FIBER RUMMY"

85%_ WOOL

45% NYLON

, .

90% WOOL

10% SILK

-7 clila

1111W:

100% WOOL

41.3., ve 0

-

100% SILK

d.

(1. "'VS)

,

80% LINEN

20% RAYON

fif0i4
,,a4i4-4.'il

Ael42 1 jp
- ---..

. 4.

.47-c'

88% NYLON

12% SPANDEX

.

.._

10O% COTTON
.

,

,

.

.

70% COTTON

30% DACRON
POLYESTER

A

.

80%_AcRyL lc
20% ACETATE

...!

100% AFMEIL
. r. .

-TRJACETATE

Ali
0111111k41,..,,,

.
......

GO% NYLON'''
,, -

'XIV

..
37IBER 111.JWY"

,



I
a
I

FABRIC

MACi0NERRSHYARM

-'MACHIE WISHwit
UNE DRY -

MN:411E

157

CARF LABELS

I

I
MACHINE WASH WARM

MACHINE toMI.SH

UNE DRY

A MACkliE WASH WARM
3 Tumble Dry Remove Promptly

;MACHINE WASH WARM
3 Tumble Dry Remove Promptly

*42HASI
WM. CEUCATE CYCLE

MARIE DRY LCW.
USE COM IRON

MIC;RE YRS.&
INMILCIELICATE CYCLE.

TUMBIEDRY LOW.
USE COOL MX

A
IACI ONE YIfASH WARM

DO NOT DRY CLEAN I
I DO NOT DRY CLEAN

HAND WASH SEPARATELY HMO WASH SEPARATELYI USE ebot_eacer I USE COOL MONI

e
I

I
I

I

A
DRY CLEAN ONLY

..tDRY CLEAN PILE
FABRIC METHOD ONLY

-WIPE-WITH DAIt'
CLOTH ONLY

I i
I

I

I

I

DRY CLEAN ONLY

DRY CLEAN PILE
FABRIC METHOD ONLY

WIPE WITH DAitl>'
CLOTH ONLY

MACHINE WISH WARM
SEPARATELY
TUMBLE DRY

MACHINE WASHYARM
SEPARATELY
TUMBLE DRY '
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ss ROSTER "INFORMATION REQUIRED ON FOOD LABELS"

FEDERAL LAW REQUIRES
that food labels give these four things

1
Common name of
the food (including
type or variety}

nation

444-0

110TCOala

radar wad
KIN t_

2 1

Net weight
of=contents

1:411002

COCOA.= ; List of all ingredients'
in order of
predominance
(for most foods}

.12W.CZ

Company name
and address

4
flealthatuner 1

.1/



NUTRITION LABELING

.LAW NOW REQUIRES THAT NUTRI
TION FACTS BE ON LABELS FOR:

A ALL FOODS THAT HAVE
VITAMINS OR' INERALS
ADDED.

B ALL FOODS THAT CLAIM
TO BE ESPECIALLY'

sNUTRITIOU

SOME COMPANIES PRINT NUTRI
TIM AMOUNTS ON ALL.FOOD
LABELS, EVEN IF THEY ARE
NOT REQUIRED.

IF THE LABEL SAYS: -

` :PROTEIN -20" r

IT MEANS THAT ONE SERVICE OF
.THIS FOOD GIVES YOU ABOUT 20%.
OF THE PROTEIN YOUR BODY NEEDS
EACH DAY. THE TOTAL DAILY
NEED FOR At ,NUTRIENT FOR A
DAY WOULD a 160%.

LARGER NUMBERS MEAN BOR-,-E'Of A
NUTRIENT. FOR EXAMPLE, CANNED
CARROTS WITH "VITAMIN A-60" ON
THE -LABEL HAVE MUCH MORE VITA
MIN A THAN GREEN BEANS WITH
"VITAMINE A-1011 ON THE LABEL.

UTR1T1N LNEUNG



The large sections of the butchered
animal are ,st-EV.with this mark to
show they came a clean inspected.
plant.

kA0W44,,t

tEarckiLET.:9
P-42

Not every small piece of meat you
buy will have this- rk on it, as the
larger section of animal was stamped
before it was cut irgo smaller steaks
and roasts.

On poultry. you might find a
hang-tag like this which giv both
government marks.

INSPECTION MARK'

. A fly, canned or processed food
that contains even a little meat or
poultry must show the inspection
mark on the label.

CONDENSED

Beef Broth
(BOUILLON)

NET WT. 101/2 OZ. ( 298 GRAMS )
9% FLUID OUNCES

INGREDIENTS. BEEF BROTH. YEAST,'
EXTRACT AND HYDROLYZED VEGE
TABLE FROTKIN,SALT, MONOSODIUM
GLUTAMATE. SUGAR. CARAMEL COLQR,
FLAVORING MO CITRIC ACID

CAMPBELL SOUP COMPANY
CAMDEN. NJ. USA 0.8101

Ste * * *Ste * *
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ja

meat
iNspectios
law

DO nbtorifusv The circle inspection
mark *it this:mark

Ighichcmight,also be
und-on=ineatnd

poultry or on'other
kinds of foodS.

One way our 'government protects

cobsumers is by checking the
cleanliness of the factories whe
meat and poultry is packed.

4

.This shield mark tells you the
grade or qUality of the foods,
gives helpful information but,is
not requited by laW. .



4

163

OBJECTIVB,D

4



MEMBERS:
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LEARNING CENTER D
PLAN 1

4.
GROUP _DIRECTIONS AND ACTIVITIES

ACTIVITY #1: READ THE CARDS STANDING IN .1.Eig CENTER OF YOUR.TABLE.

ACTIVITY #2: AS' A GROVP LOOK AT '.rliI ADS MARKED #14IN YOUR .LEARNING CENTER, AND -BEE HOW MANY DIFFERENT KINDS OF FACTSYOU :CAN FIND. IN THESE ADS. EACH MEMBER NAME ONE FACT IL.TURN.' HAVE ONE MEMBER RECORD THE ,ANSWERS BELOW. FOR EX:-14,1pLE: BRAND NAME.

1.

2.,
3

r

1

----

6".

8.,

,9-'

`''ACTIVITY #3: PLACE A CHECK, (X) aSIDE:ital FIVE STATEMENTS
BELOW THAT YOU CONSIDER MOST IMPORTANT,IN A. FACTUAL ADiDO
ALLS-AS A - GROUP..

. e

-- THE BRAND. NAME IS PICTURED
A2S..OUPOIsT__-1S--G1VE

-THE COST IS GIVEN
WHEN A CONSUMER BUYS IS PRODUCT HE GETS SOME QF IT.
FREE , .

A RECIPE IS GIVEN
,

THE SIZE- OR WEIGHT' OF- THE IS Gk

..

GIVEN----77 COLORS _AVALLABLE (IF .CLOTHING) , . '. ',,
. .

YOU ARE TOLD WHERE YOU CAN BUY THE -PRODUCT .t, -
.TH:E. NAME OF THE PRODUCT IS GIVEN

. ,THE BUYER CAN COMPARE PRICES WITH 'OTHER STORES
'OTHERS:

AS A 'GROUP DISCUSS AND.
..

ANSWER ON THE BACK OF 'THISr'SHET--
l W..

WHY DID YOU CHOOSE THESE FIVE STATEMENTS?

4
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ACTIVITY #4.i STUDY THE SHEET MARKED #2. AS A GEOUP-DIS-
.

CUSS THE DRAWINGS, AND DECIDE WHICH WORD AT THE .BOTTOM OF

nth PAGE BEST DESCRIBES EACH. WRITE THE WORD UNDER ThS

PICTURE. .

1

`ACTIVITY#5: AS A GROUP LOOKna itiA ADS MARKED #3. 'ANSWM

THE FOLLOWING;

'A. ..-WHICH ADS MAKE AN EMOTIONAL APPEAL?.'. A C

B. CHOOSE AN AD THAT MAKES AktEMOTIdNALAPPEAL.
WRITE THE LETTER HERE:.
LOOKING AT THIS. AD "DISCUSS AS A GROUP AND BRIEFLY
ANSWER .THE FOLLOWING QUESTIONS: (ONE MEMBER OF THE
GROUP-RECORD YODR ANSWER) -

1. WHAT EMOTIONAL APPEAL IS USED/ (MAY REFER*TO
SHEET #2 AND STANDING CARD) ,

2. HOW IS THE.APPEAL'MADE/:
PICTURE .WORDS BOTH-.

BRIEFLY EXPLAIN1HOW MIS WAS.DONE.'

4

3
_ _

-w
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ACTIN* #6: , TAKE THE TWO SHE'S TS MARKED -X .AND. 0. USING
THE PRODUCTS PIC,TURI&I MAKE EACH SHEET INTO AIJ AD - -ONE
USING AN 'EMOTIONAL APPEAL, THE OTHER WITH' A FACTUAL AD.
t' IF THERE IS NO BRAND NAME SHOWN, FIR'S .DECIDE ON THE
PRODUCT YOU WILL ADVERTISE/. -.YOU MAY W ITE YOUR AD ON
PICTURE S

ACTIVITY P.: TAKE ADVERTISEMENTS MARKED #7 AND TURN`
FACE DOWN Ii)N1 TABLE. HAVE ONE MEMBER OF THE GROUP READ ,

ALOUD THE LIST' OF WORDS. ON THE ACTIVITY WEFT- #1 ON THE
FOLLOWING .PAGE :TORN OVER ONE ADVERTISEMENT AT A TIME
GOING .QUICKLY AROUND Tilt TABLE EACH MEMBER. TELL THE GROUP,

"THE. FIRST THING IOU NOTICED ON THE AD.' RECORD ALL ARSWERS
ON ACTIVITY SHEET #1. CONTIeNUE -UNTI-L'ALL±-ADSARE TURNED;

,

6
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D
fts.

ACTIVITY SHEET #1
PLACE AN X BY EACH WORb AS IT IS. NAMED: ADVERTISEMENT:

1 3

I.

COLOR

BRAD NAME

PEOPLE

PICTURt OF FOOD

NAME OF PRODUCT

'WHERE SOLD

14. CLOTHES WORN

BACKGROUND

OTHER E LIST BELOW N'

=1".1, OgIdWoOmM

mi =11M.

IMIN1.11.

7

D
R

ACTIVITY #8. USING ACTIVITY SHEET #1,` AS A GROUP DISCUSS
1112d, FOLLOWING QUESTIONS. HAVE ONE MEMBER WRITE youti.

SWERS UNDER THE QUESTION, _

A WHAT ITEM WAS NOTICEDFIRST IN THeADS BY MOST GROUP
,MEMBERS? , ,

B. WHAT WAS SECOND?

C'. WHY pIp, THESE ,TWO ITEMS .aATCH, YOUR ATTENTION?
4 .

D. WHY DO ADVERTISERS- USE COLORFUL, ATTRACTIVE PICTURES?
IN ADS? *

.

a

I

l'7

iR

8
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1
ACTIVITY #9: TAKE .nik, ADS _MARKED #9. HAVE ONE OF YOUR

GROUP 1.--EWERS READ 'ALOUD THE FOLLOWING INFORMATION:

MANY PRODUCTS OrFEkt A "CENTS4FF" COUPON, HOI5ING
".efiE CONSUMER WILL TRY Tiih; PRODUCT. YOU `WILL FIND .

COUPONS ON ADVERTISING OF "NEW" PRODUCTS JUST PUT
OUT BY A COMPANY. mu; COUPON IS A FACT--ANY GROCER
WILL TAKE .13311-AMOUNT WRITTEN ON THE COUPON OFT'- OF
THE PRICE OF lair.; PRODUCT WHEN- YOU BUY IT.,

LOOT{ AT THE ADS AND DISCUSS AS A GROUP- THE FOLLOWING QUES-
TIONS. HAVE ONE MEMBER RECORD YOUR ANSWERS.

A. DO YOU Oil_ YOUR MOTHER EVER USE COUPONS?

NO - YES WHY?

13,4,K)ULD YOU TRY A NEW PRODUCT YOU HAD NOT USED BEFORE IF
YOU WERE GIVEN A "CENTS-OFF" COUPON? wily OR" WHY NOT?

D

C. DO TEE COUPONS HAVE AN EXPIRATION DATA , NO YES

WHAT DOES -IBIS DAIS_MAN?`
P`'

ACTIVITY #10: INCLUDED IN YOUR LEARNING CENTER IS A SHEET
FOR EACH OF YOU, "LET'S ASK OTHERS". BEFORE CLASS TOMORROW..
EACH ASK 3P 1-0-7LE (ATWACH*ER,A PARENT k FRIEND4 TEE
QUESTIONS ON THE SHEET AM/ RECORD THEIR ANSWERS. READ THESE
NOW SO YOU WILL UNDERSTAND THE QUESTIONS. YOU Y WISH TO.
ADD ANOTHER. IF YOU DQ,".ASK YOUR TEACHER TO O. THE ITEM
BEFORE YOU ADD IT.

.ACTIVITY #11: SUMMARI4E ALL THE REPLIES TO "LET'S ASK
OIHERS1 ON THE SUMMARY SHEET (NEXT PAGE) .

4

A

171

4 44

IP, 'a 10

4
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LET t S ASK OTHERS - SUMMARY

NUMBER _OF .PEOPLE WHO '.-USE COUPONS

NUMBER OF PEOPLE,WHO DO' NOT USE COUPONS

NUMBER WHO USE ALL 'COUPONS

-NUMBER WHO USE SOME COUPONS ,

NUMBER WILLING TO TRY NEW PRODUCT

OTHER
y

ANSWER AS A GROUP: ARE "CENTS -OFF" COUPONS USEFUL TO

ADVERTISERS?

WHY?

I.

2.

3
HAND IN ALL MATERIALS.

4,

11°

LEARNING CENTER'l-D'
PLAN 2

GROUP DIRECTIONS AND A6TIVITIEb

,MEKBERS:

4

4

ACTIVITY 0: READ THE DEFINITION CARDS IN THE CENTER OF Rig

TABLE. THEY WILL HELP YOU UNDERSTAND THE -WORDS ATTRACTIVE,

EMOTIONAL, AND FACTUAL'WHEN USED IN ADVERTISING

74

ti"
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2 1-D

ACTIVITY -#2: . AS A --GROUP LOOK AT THE SET OF ADS MARKED -#2.
ON 1:10.1 OTTOM OF .EACH AD IS A NUMBER.' AS A GROUP LOOK AT
tAcw AD AND DECIDE IF IT IS MOSTLY FACTUAL, EMOTIONAL, OR
ATTRACTIVE. CIRCLE THE WORD OR WORDS BELOW THAT BEST
DESCRIBES. EACH A15.. MORE THAN ONE WORD MAY BE CIRCLED .

EMOTIONAL FACTUAL ATTRACTIVE
2. EMOTIONAL FACTUAL ATTRACTIVE

EMOTIONAL FACTUAL ATTRACTIVE
4. EMOTIONAL. FACTUAL ATTRACTIVE
5.. EMOTIONAL -FACTUAL ATTRACTIVE

-

HAVE YOUR TEACHER CHECK YOUR ANSWERS:

2

ACTIVITY #3: TAKE 211 ADS MARKED #9.- HAVE ONE OF YOUR

GROUP MEMBERS READ .ALO THE FOLLOWING INFORMATION':

MANY, PRODUCTS OFFER A "CENTS ,OFF" 'COUP0i, HOPING
THE CONSUMER WILL TRY IV; PRODUCT. YOU WILL FINDi 1 ' "ii 711- I-- "
OUT BY A COMPANY. TIM COUPON IS A FACT- -ANY GROCER
WILL TAKE THE -AMOUNT WRITTEN ON-, .1 COUPON OFF OF
THE PRICE OF THE PRODUCT WHEN Y013, BUY. IT.

tLOOK AT 'THE ADS AND DISCUSS, AS A . GROUP THE FOLLOWING (21J.ES-

,PTIONS. HAVE ONE MEMBER RECORD YpUR ANSWERS .

A . DO _YOU ,OR YOUR MOTHER EVER USE COUPONS? .

NO YES' ICY?
B. WOULD YOU TRY NEW PRODUCT YOU HAD NOT USED BEFORE

. IF YOU 'WERE. GIVEN- A "CENTS-OFF" -COUO)N? WHY OR WHY
NOT?
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2

C. 'DO nib COUPONS HAVE AN EXPIRATION DATE? NO YES

Win fOES THIS DATE MEAN?

ACTIVITY #1-14. INCLUDED IN YOUR LEARNING CENTER IS A S'FIRRT

FOR EACH :OF YOU, '!LET1 S ASK 9THERS". BEFORE CLASS TOMORROW

EACH OF YOU ASK THREE i'EORLE (A TEACHER, A PARENT, A FRIEND)

THE 4UE8TIONS ON TEE SHEET AND RECORD "THEIR ANSWERS. READ

THESE 'NOW SO YOU WILL UNDERSTAND TIP QUESTIONS. YOU MAY

WISH TO ADD ANOTIER. IF 'YOU DO, ASK YOUR. TEACHER TO O.K.

THE ITEM BEFORE YOU- ADD IT.

1-D

ACTIVITY #5:, SELECT ONE MEMBER OF YOUR GROUP TO PHONE THE

MANAGER-OF A SUPERMARKET IN YOUR TOWN-. YOUR TEACHER 1$

PREPARED TO HELP YOU MAKE 'IRE CALL.

YOUR' SCHOOL' AND CLASS

WHY -YOU WANT TO ASK THE QUESTION

ASK flIM: 1. ABOUT HOW MANY "CENTS -OFF" COUPONS DO

'CUSTOMERS -USE IN YOUR J5-TORE -IN-A WEEK OR

MONTH? -

2.. WHAT DO YOU DO, WITH THEM?

3. OTHER ?. WOULD YOUR GROUP LIKE TO ADD ANOTHER

QUESTION?

4
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1-D

ACTIVITY #6:, IN CLASS TOMORROW YOU WILL IUVE 10 MINUTES TO
SUS RIGE Au,' OF THE REPLIES TO "LEVS-ASK OTHERS" ON la
surimmg 'silEpT AND PREPARE A -REPORT FOR THE *REST OF YOUR
CLASS.

, ,

'BE SURE TO fNCLUDE Tilt; RESULTS OF YOUR POLL, 'ALE QUESTIONS
YOU DISCUSSED IA. YOUR GROUP ANA) THE REPORT FROM TEE GROCERY
STORE.

. HAND IN DIRECTION SHEETS 10 THE TEACHER.

4

-A"

z

6

LET'S ASK OTRERS - StRIMARYA

NUMBER OF PEO4E- WHO USE COUpQNS

NUMBER. OFT PEOPLE WHO - "DO NOT USE alUPONS

NbMBER WHO USE AIL :coupoNs-;
NUMBER WHO USE SOME COUPONS

NUMBER WILLING.ITO TRY NEW PRODUCT

,,

WER AS A GROUP: ARE " CENT S -OFP" COUPONS USEFUL TO

1-D

......mmlmeero

ADVERTISEHS?

WHY?

1.

3.

4,

4

7
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LEARNING CENTER. 2--D
'PLAN 2

GROUP DIRECTIONS AND ACTIVITIES

ACTIVITY #1:. READ xiik, CARDS STANDING IN tat CENTER OF YOUR
TABLE.

ACTIVITY #2: AS A GROUP LOOK AT Tut ADS MARKED #1 IN YOUR
LEARNING CENTER, AND SEE HOW MANY DIFFERENT KINDS OF FACTS.
YOU CAN FIND IN THESE ADS. EACH MEMBER:NAME.ONE FACT IN
TURN. HAVE ONE MEMBER RECORD THE ANSWERS BELOW. ,FOR
EXAMPLE: BRAND NAME.

2.

3.

5

6.

7.

2 . 2AD

ACTIVITY #3: PLACE .A Cur.,CK (X) BESIDE THE FIVE STATEMENTS

BELOW THAT YOU CONSIDER MOST IMPORTANT IN A FACTUAL AD. DO

MIS AS A GROUP.,

THE BRAND NAME IS PICTURED
A-COLTON IS GIVEN,
THE CQST IS GIVEN
WHEN A CONSUMER BUYS THIS PRODUCT HE GETS SOME OF IT
FREE
A RE6IPE_IS Gram_
Tut; SIZE OR WEIGHT'OF THE PRODUCT IS GIVEN
COLORS AVAILABLE (IF CLOTHING)`
YOU ARE TOLD WHERE YOU CAN BUY THE PRODUCT
THE NAME OF THE PRODUCT IS GIVEN
THE ITYER.CAN COMPARE PRICES WITH OTHER STORES
OTHERS:.millimO0141.

AS A GROUP Inktpst..AND ANSWER ON THE BACKDOF THIS SHEET:
lari DID YOU CHOOSE MESE IIVE STATEMENTS?

176-
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2

ACTIVITY #4: 14YOR ITACHER HAS
NEWSPAMS. AS A GROUP SEE IF

ADS. CT THEM OUT, MARK A AMID

BELIEVE THEY ARE'FACTUAL ADS.

A.

B.

2-D'

AVAILABLE SOUSE MAGAZINES i AND

YOU CAN IDENTIFY TWO FACT,UAL

B. JUST BELOW TELL WHY YOU

(HAND IN WITH YOUR ACTIVITY SHEET TOMORROW.)
.

ACTIVITY j: YOUR SCHOOL CLUB HAS DECIDED TO HAVE:A BAKE
SAAR TO RAISE SOME MONEY FORA TRIP. MAKE A FACTUAL ROSTER
TO ADVERTISE THIS.SAT.E1- USING THE MATERIALS PROVIDED IN
YOUR LEARNING CENTER. BE SURE TO INCLUDE ALL OF TEE FACTUAL
INFORMATION 'NEEDED TO TELL OTHERS ABOUT THESALE:

HAT--WHEN-..-WIRRE--WHY.

2

3

2-D

ACTIVITY ##6: TqW'YOUARE READY TO PLAN A REPORT FOR YOUR
GROUP TO GIVE tO ThE TOTAL CLASS. USING YOUR POSTER (AND
TH1, OTHER ADS IF YOU WISH) EXPLAIN:

A.' '.PEA; KINDS OF INFORMATION -YOU MAY FIND IN FACTUAL
ADVERTISING,

B. WHY A CONSUMER MAY READ THESE AD$ AND BUY THEPRODbCT,
C. SHOW YOUR POSTER TO EXPLAIN.

YOU. WILL HAVE 5-7 MINUTES TO PRESENT YOUR REPORT.
TURN TN THIS DIRECTION SHEET TO THE TEACHER, WITH TBFrADS
YOU FOUND IN-THR NEWSPAPER AND YOUR POSTER.

HAND IN ALL MATERIALS.

1
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LEARNING CENTER 3-D

-GROUP DIRECTIONS,,AND ACTIVITIES

k= '

ACTIVITY #1: READ THE CARDS STANDING_IN YOUR LEARNING CENTER.

_ ACTIVITY #2: TAKE rutli ADVERTISEMENTS-MARKED #1. TURN AGE
DOWN ON TABLE; HAVE ONE MEMBER OF THE GROUP READ ALQPTI THE

LIST OF WARDS ON THE ACTIVITY SHEET #1 .ON ThEFOLidOWIBM

PAGE. TURN OVER ONE ADVERTIbENENT AT A TIME.4_ 'GOING QUICKLY-

AROUND THE TABLE EACH MEMBER TELL T#E GROUP THE FIRST THING

YOU NOTICED ON TIE AD. HAVE ONE MEMBER RECORD-ALL ANSWERS.

ON ACTIVIITY SHEET #1. CONTINUE UNTIL ALL ADS ARE TURNED

OVER.

ACTIVITY SHEET' #1

EACH WORD AS- IT IS NAMED: DVBRIISEMENT:PLACE AN

COLOR

TEOPLE.

PICTURE OF FOOD.

. NAME OF PRODUCT.'

WHERE SOLD

CLOTHES WORN'

BACKGROUND.:

OTHER (LISTIELOW)

-
3D-

1 2 3

111101111,
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'2

5 -w-
6 r,.

I

ApT;virr #3 : SHEET #1.7 AS A GROUP ISCIJSS
TEE-,F0I+OWINGQUEPTIONS., HAVE,ONE; MEMBER WRITE *OUR AN
SWERS IINDER . THE QUESTION..

'A. WHAT inpi jab NOTICED FIRST. IN THE ADS Bt. MOST GROUP

. `WHAT WAS SECOND?

Y. DID THESE TWO ITFA4S -CATCH ,YQ,DR ATTENTION?

-

.2D. wlii DO ADVERTISE-IRS' up CCOLORFUL, akTRACTIVE yFICTIIRES 4IN ADS?
5-

:y

yy

.A.CT1VJTY' #44 N AS 1 GROUP" LOOK- 4T .w.S 4/T1:10 'ADS MARKED k. ,
AND it , Discun in AS* : 44. .''' ''
/C. WHICH WOUI45 YOU WANT TO Rip .FIRST?

. .t.- z-i

3-D.

.
DO ATTRACTIVE _ADS

4

SEW, PRODUCTS?

.
, ir

)

t"-



A

-2
4.

Or

ACTIVITY #5:. TombRnow AS A GM. 0 WILL RAVE 5 MINUTE6.
TO TELL YOUR WHOLE CLASS ,ABORT A TRA AIVERSII INd. WHY
NOT REPEAT TILE FIRST PART OF ACT my' T., maim ATZ?MiRMBERS
OF THE CLASS RESPOND, MARKING ALL -OF THE RES OI;fSES. ON THE
BLACKBOARD. FROM THE MAGAZINES PROVIDED IN SOUR 1t2OM FIND
TWO ATTRACTIVE ADVERTISEMENTS- YOU WOULD LIKE TO USE, ,TOMORROW;.

WHEN YOU HAVE SELECTED THESE, PLAN HOW YOUR GROUP WILL

PRESENT THIS ACTIVITY TO THE WHO ,CLASS. ALSO pECIDE WHAT
OTHER YOU DISCUSSED TbDiY YOU BELIEVE JOU SHOULD._

WITH *DR CLASS ABOUT ATTRACTIVE -ADVERTISING.

END OF,

, t #

;-

REPORT, HAND IN ALL MATERIALS.. -

-

5
e "'

LEARNING CENTHEI.4f.-D
-PLAN 2

:UP DIRECTIONS AND ACTIVITIES

lotEgBEIrS:

ACTIVITY.. #1: READ THE CARDS STANDING IN TIDE CENTER OFYOUR

LEARNING CENTER. cP,

ACTIVITY #2: TAKE OUT THE SHEET kitaigb #2 AS A GROUP

DISCUS *Tlii DRAWINGS, AND DECID2 WEIICII.WORD AT THE BOTTOM

OF THE ,PAGE BEST. DESCRIBES WRITE THE WORD, UNDER THE

PIC.T1IRE.
t 1 ,

a:

4.

A

t .
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a

t 4

ACTIVITY #3: ASS A GROUP LOOK AT THE ADS MARKED ANSWER
THE F014,,CWING:*

A. WHICH ADS MAKE IN EMOTIONAL APPEAL?A B
H. CHOOSE AN AD TILT MAKES ANiEMOTIONAL APPEAL:*WH,ITEOIRE LETTER HERE-. -J ,LOOKING AT THIS AD DISCUSSDISCUSS AS A.I.G1JP AND BRIEFLY

.ANSWER THE FGLLOWING,".QUESTIONS: -CORE MEMBER0F,,-GROUP RECORD YOUR ANSWER. 5 .1 . EMOTIONAL APPRAT, I's-USED? (MAY. REFER TO SHEET 1-STANDING CARD) '. - - . ' .

2. HOW IS nE APPEAT, 14.ADE- .
.

-
PICTURE WORDS . BOTH

I:

BRIEFLY EXP-LA-Ir-HOW-THIS-WAS-

.4

.2

AcTIVITY 0+1 ItAKE -rhik. TWO SHEETS MARKED1CAND 0/ ,'USING.

THE PRODUCTS' pibTuriED.,1:1.AK$ EACH °SHEET INTO AN AD - -ONE USIIP '

AN EMOT NAL APPEAL, THE OTHER WITH A FACTUAL AD. CIF.,

TliF...B.$ NO BRAND NAME SHOWN1, FIRST DEC'/DE ON pRODUCT-
ADVER,TiSE,t YOU MAY WRITE. YOUR AD- ON THE-, PICTURE.

- :1

i

tt

1

3

S.
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I

'ACTIVITY #5.: FROM ink MAGAZINES PROVIDED B YOUR !TEACIiER,

SPE IF YOU At,- A GIffl'Ula' CAN FIND AN E LE OF 4pvERtip:-

MENTS -TO , SHOW EACH 'TYPE OF EMOTIONAL APPy4A1;. VSE

SKETCHES ON THE EMOTIONAL ADVERTISING SHEET. #2 YOU ,LOOKED

AT EARLIER At :A DE. LABEL EACH EXAMPLE THAT YOU FIND.

.

O

p

04 .
7

ACTIVITY #5; JJSING .THE ADS YOU HAVE CREATED, 'THE ADS YOU

OUND. AND ANY OF ?XIII; OTHER . IN YOUR LEARNING-

ENTER
4.

ENTER PLAN AREPQRTOTO.TELL THE REST OF YOUR CLASS ABOUT.

'.'.EMOTIONAL, APPEALS I J ADVERTISING.

INFORMATION ON THE CARD ON YQUR TABLE,

SHEET MARKED #2, AND, EXAMPLES-, .

- THE ADS YOU CREATED AND ANY OF THE OTHER -MATkRIALS
IN 'TIDE CENTER. , ;

7:01T WILL HAVE' MINUTES REPORT;

.,

AIkli 'MATERIALS.

O ,

, ' CIF

a

la*
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ATTRACTIVE 

AN AD THAT S ATTRACTIVE IS 

-:bNE THAT LOOKS :PRETTY OR NICE 

ENOUGH THAT YOU WANT TO BtTY 

THE ITEM. WHEN AN AD IS 
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PLEASANT TO LOOK AT IT IS AN 

ATTRACTIVE AD. 
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A ,F-ACTUAL Ay IS ONE THAt TELLS 

YOU' MOSTLY TRUE THINGS ABOUT 

A PRODUCT. IT ALSO TELLS YOU 

ENOUGH TRUE 
THINGS THAT YOU 

--:ARE THEN 'ABLE TO 
IICIDE 

IF 

THE PRODUCT 
IS ONE 
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MAKE YQU FEEL TUT IF YOU USE 

THE PRODUCT irOU WILL BE HAPPY 
, . 

OR HEALTHY OR PRETTY OR 
PO 

P - 

-. 

LAR QR. LIN ALL YOUR FAENDS 

OR SUCCESSFUL. THE AD HAS 
- 

APk'EALED TO YOUR EMOTIONS:. 

Ttit S APPEAL AY BE MADE 

IiiiiOUGH. THE USE :OF WORDS OR 

PICTURES ;N THE AD. 
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.

LET IS ASK OTHERS

QUESTIONS:
,

1. DO 170U CDT "CE S OFith COUPONS
OUT OF MAGAZINES NEWSPAPERS?

. IF YOU ANSWERED r 10. 11
50 YOU frarikr-T, COUPONS?

OR _

DO YOU USE COUPONS ONLY FOR

-----4RODUCTSYOA, KNOW? -7
ARE YOUNORE ,4/11LING TO TRY .A NEW

PRODUCT IF YOU U4E4 A COITON?

D

1 2' ,. 3

YES :YES yEs'
NO NO NO

.1 ma-- ME USE
ALL ALL 'ALL

.!

USE 'DBE USE
---SOMSOMESOPIE

YES YES YES

NO NO

4

0

!_o

p

I

s

L

f
4'

ISM
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t t,4

EMOTIONAL AD,IERTIgING

WRITE UND,ER ,EACH DRAWISIG THE W RD FROM THE LIST AT THE 4.
BOTTOM OF IEEE PAGE THAT BEST DESCRIBES THE '.UtELING IN ,.
THE PICTURE

4

4".

4

0,

C.

HAPPY ' POPULAR

SUcCESSFITL HEALTHY .

BEING Lai YO,TIR FRIENDSPRETTY
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Student Introduction to Learning Centers:

Suggested. Information

0 (

YOUr class is being diiiided into small groups of four.

or five, std dents and.each',group -will be2assigned to one_.,
.

learning center. In the learning centers there are instruc-

ticinor:idanned p.ctivitieVtAat will help yoU learn mote,

about different kinds of consumer information. Some

ides mill be completed - by yOur grouplwarking together' and

some Will be done by each student working alone, 4thin the

group. There Are diregtion shcets.or .cards in each center
0

'which tell. you how to do each activity- and the, arder:ta

follow. When your groups enter the center to begin the

activities, you should'firtt locate. the Group, Directions

papyet;,, You maY-aik,the teacher, fOr assistaqce.if you

have,a queStion about what you are tp do: .Each center con-.

tains all of the mhterials necessary to Complete !,he activ-

ities.ities.

If ,you finish an individual task earlier than other -

members' of .ydurgrouP, perhaps you can offer to assist

someone else.'

5.

4

4

f
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' SUGGESTED bESCRI!DTION's - TEACHER CONCEPTS

CONS,U1113R.

CONSUMER INFO

.anyone,who uses goods and services,
thus everyone is a consumer. .

TION any 'nformation that `helps one to

CURRENT CONSUMER-
INFORMATION

SOURCES OF CONSUNER
INFORMATION

)

'USER PMAioHLETS

RELIABLE

.TRUE-INBIASED

. BIASED.

LABELS

POULTRY

FORTIFIED FOODS

SPECIAL NUTRITIO
--CLAIMS ,

4

more of c'tive34- fulfill,aconsumer
role.

,. . .

the most recent information,One may
find to use in the'role of a consumer;
ekample ,newsTaper ads.

-.

lab angtagsl user pAmThlets,.
packag rigs, newspapers, magazines,
publi tions Of-government businesses,
and sting organizations are all
'plats where one may gbtain consumer
information.

a booklet or hangtag found with 'a

Qjperioduct
or provided by :a product man-f:

acturer which informs the .Consumer
of the proper and most beneficial
way to uise the product.

mething you can count on to be.true,
ual, and unbiased.'.

it ormation based on facts which can
be,plioven.

an opinion that is stated= as though ,,-
it.is absolutely' True and factual.

ea.

for pUrposes of establishing'legisla-
tion 'on labeling, labels are inter-:
preted to mean any printed dnforma-

', tion given with prodtcts on labels,
hangtags, Taokages, containers,
wrappingsljabric bolts, printed or
pasted on the,productt or woven into

A the fabric.

any birds used for food (chicken,.
-turkey, geese, ducks, etc.).

those enriched with vitamins, min-
erals, or proteins.-

-claims (usually' in pr uCt advertis-
ing),th a.prod!act is more nutritious
than a similar product -or is'an'
espec ally healthy food.

0
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INGREDIENTS the foods in a recipe or. anything
.(food, spices, chemicals, that enters
into a processed food product.

foods which contain even very small.
amounts of meat or poultry, or are
made from meat or poultry, (i.e.,
soups with meat or poultry in the
name on. the label, canned or frozen
pasta main dishesoCrozen pizza, etc.)..

laws passed by the fedeial government
which regulate the labeling,of con-
sumer products.

MEAT AND POULTRY*
PRODUCTS-

FEDERAL LAWS-

PERCENTAGE clothing: based upon 100 parts, the
amount of a specific fiber con-
-tamed in a fabric (ex.: 80% cot-
-ton/20% dacron or 80 parts cotton/
20 partg daoro

food: he amount of specific-nu-,
trients contain d in a food product

- in relation to recommended
'Elly:allowance e ablished by the
federal government.

iliOTIONAL APPEALS one methodAn advertisement may use
:to convince ajoerson to buy-a prciduct;_
'through the use of words and pictures

e ad_ may suggest the consumer would
feel prettier-1. healthier, happier,
more popular or successful, or like
all-of his friends if the product is
used.-.

ad.vihich 'is pleasant and' appealing
to look at (use of color and pictures),
and'the attractiveness is used to per-
suade a'consumer to stop and read the
advertisement.

EXPliATIONDATE- "'printed on the label of food products
the date indicates the Manufacturers'
'suggested time-limit foi the of
the product; it does.not mean the
product necessarily becomes worthless_.
after.this date. On a ttentg-off"
coupon it indicates the final date
the coupon may-be,used.

A PICTDRING
L, ATTRACTIVELY

(



READ EACH OF MI. FOLLOWING QUESTI Ni. _CIRCLE THE LETTER OF
THE BEST ANSWER FOR EACH QUESTION.

185

.

CONSUMER INFORMATION QUIZ

1. If a coat label lists these fibers

which fiber is' found-in-the
largest amount in the fabric?

A. Polyester

B. Cotton

Rayon

.% Ccsi-bort
Pot ecitir..1 onI.

2. Which''of the following items is the most
source of consumer information?

A B

bLot+er-ick

Tipt+erns

Ybota eciStet%,

to if and

,eciS

rdliaple

C

T

To.;-Toes To 4-he
eveloy

3

5 J.

0?
r

44ro.shea- L'n't*/#

to Se Vi r
N4'. siow"

Yit!e.rn 36 41'

°c.o.") I Di% blade to oak
f i"'t and new

S easivh aft.' i SeaSort.

When buying a'fabric for home sewing, the haw say4 you
must be able to ge nformatian on:4

How to wash or t e care\of,the fapric.

.B. s Amount of-shrinkage-to be expected. :

C.- Facts about the qualitKOf.the fibers used' nithi4s
fabric.

cz

A
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(3)
7. 'What information_reqUired by law is missing from the

information-on this fabric bolt?

(10144(iWw.n
Nom., Li ork, X.34

ieq7 Y4s. f 0.
A. Special fabric finishes

B. FEibric width

C. Percent of each'fiber

Aough,...
Lux.", Ilim%66_

.f Remove

"41414:,:l NO

IN COLUMN I IS A LIST OF ME KINDS OF. CONSUMER INFORMATION
YOU MIGHT NEED' TO FIND. IN COLUMN II IS A LIST -OF SOURCES
OR PLACES WITERE YOU MIGHT GET CONSUMER INFORMATION.

ON TEE LINE IN FRONT OF EACH NUMBER IN COLUMN I WRITE THE
'LETTER FROM COLUMN OF THE BEST PLACE TO G4T EACH KIND OF
INFORMATION. -

COLUMICI

Fibers in a T-shirt fabric A.

Styles of clothing
able in the stores in B.
your town

C.
How to remake out -of -style D.
clothing

4. Comparison of the quality E;
* and performance of two
ilons, Brand .X and Yi

COLUMN II

Consumer groups that
test products

EX-tension publiqations

.Newspaper ads

Product labels

User pamphlets

THE STATEMENTS BELOW ARE FROM MAGAZINES ADS. READ EACH
ONE, AND MARK THE BIASED ADS "B" AND THE UNBIASED ADS "U".

1./Velero--"the world's easiest, most versatileir-
fastener".

2. "Yellow Canvas Wrapcoat is treated to be water re-
sistant byJane Charney for Drizzle, 4-16, $95."

.3. Connie--The "I have to have it 'cause goes-wit/1k
everything.shoe".

194



T

'191

(3)
,

7. 'What information
- required by law is missing from the

information on thip fabric bolt?

Csay-Kbutt% Atot...16' Witstt,

_Kks..,(Jorklitm( "`°-T- "r" L..10,1%; Tumade..

VIPPrq't Remove
No i037 Z Yois fir Up. pr4161n

A.:Sitcial fabric finishes

B. Fi ric width

C. Percent of each'fiber

IN COLUMN I IS A LIST OF TOE KINDS OF, CONSUMER INFORMATION
YOU MIGHT NEED TO FIND. IN COLUMN II IS A LIST OF SOURCES
OR PLACES TAME YOU MIGHT GET CONSUMER INFORMATION.

ON THE LINE IN FRONT OF EACH NUMBER IN COLUMN I, WRITE THE
'LETTER FROM COLUMN OF THE BEST PLACE TO GET EACH KIND OF
INFORMATION.

COLUMN II

A. Consumer groups that
test products

B. Extension publications

C._Newspaper ads

D. Product labels

4. Comparison of the quality E. User pamphlets

r and performance of two
ilons , Brand 'X and ;

COLUMN.' I

Fibers in a T -shirt fabric

Styles of clothing avail-
able in the stores in
your town

How to remake out-bf-style
clothing

THE STATEMENTS BELOW ARE FROM MAGAZINES ADS. READ EACH
ONE, AND MARK THE BIASED ADS "B" AND THE UNBIASED ADS "U".

1./Velcro--"the world's easiest, most versatile*-
- fastener".

2. "YellOw Canvas Wrapcoat is treated to be water re-
'sistant by-Jane Charney for Drizzle, 4-16, $95."

.,3. Connie--The "I have to have it :cause It goes'witilk
everything, shoe!". .

194
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(4)

READ THE FIVE ADS AT THE FRONT OF THE ROOM. DECIDEfIF THE
AD IS TRYING TO SELL THE PRODUCT Br USING:

A. Attractiveness appeal
4

.-' B. Emotional appeal

C. Factual appeal

CIRCLE THE LETTER_OF TEE APPEAL USED

AD 1 1 A B

A B

AD 3 A B &C

AD 4 A B .C(

AD 5 A B

NOTE: For this test item the teacher mounts filie advertise-
ments and places thei on a convenient blackboard or bulletin
board at the front of the room. The ads should illustrite,
the three types of appeals listed at the top of 'this page.

IMF

1 95
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CONSUMER' INFORMATION QUIZ

READ EACH OF THL FOLLOWING 'QUESTIONS. CIRCLE THE LETTER
OF THE BEST ANSWER FOR EACH QUESTION.

1. If the label -lists the ingredients` in a can of beef'
stew as "water,beef, potat9es, carrots, and. caramel
coloring", which ingredient is contained lalrthe
largest amount?

A. -Beef

B. Water

C. Caramel coloring

2. Which of the following items is the most reliable
source of consumer information?

P

Neve)-40
Rec.. p es

'.Fro*,

7141411o4 1164mb

F se els
eto belle.
kir wl,e, y",4
taie Ph:mkt!

Ysiiit

When buying cereal advertised as "fortified" or
"especially nutritious", the law, says you must be
provided with information on: f

..
A. The amount of protein and calories in the food

B. Directions for preparing.or serving-the food

C. ,The quality grade Of the 'food

$

I

$

#

%



EN SI mete
eCachel

11. oz.. ,

ears S

3 cans /
i' .0

194

(2)

4.,The nutrition information
from this food label tells
ydu that one, serving o_ f

this food:

A: Has all the calcium
norma.11yneeded in
one day

B. Is a better source of
protein than Vitamin A

C. Is a better source of
Vitamin A than Vitamin'C

Which Item has the most information which is
the consumer?

PROTEIN .35 ' RISOFEAVIN ..... ........ ............15
VITAMIN A 35 .NIA6N..................................25,
VITAMIN C CALCIUM..............,........... *

(ASCORBIC KID) 10 IROti
THIAMIN. 1 VITAMIN Bs

(VITAMIN B1) 15

./5

A

Mime foc re* s
Naw.R Piuristsi

tem 1. t1a Ives
lar; # In21-404 44>

Bb

useful to

C

Pectchqs Foorm

Catiforn;4.
°reaches ab-
(1004 Fo deuetts
with baked

haw, ,gust

to eat p 'QM

6. Which information below does the law say must befon the
label of a frozen food that contains meat?

A. The date after .which the food. should no longer be
used

B. U.S. 'shield or mark giving the grade

C. UkS..inspection mark.syinbol or circle

197
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(3)

What information required by law is mis Jan From this
label?

13.t.v444
ZeIrezis'ext4t;

Gow.41 136aiestf.WIL4tAlp

134
Maviev.Au Sales

ClematMKAL
itihWee440.

A. N trition information

B. eparation directions

C. Weight of the food

IN COLUMN I 18 A LIST OFTEN KINDS OF CONSUMER INFORMATION
YOU MIGHT NEED TO FIND. IN COLUMN II IS A UST. OF -SOURCES
OR PLACES WHERE =MIGHT GET CONSUMER INFORMATION.

ON TBE LINE I'N FRONT OF EACH NUMBER IN COLUMN I AMITE %rib.
LETTER FROM COLUMN II OF THE BEST PLACE TO GET EACH KIND OF
INFORMATION.

COLUMN I

1. Ingredients in a frozen
pizza

2. Which fresh vegetables are'
available in he grocery,
stores in your town

3.Haw.to use lefto ver foods

COmpari-soniof the nutri-
tional vglue of bread,

'Brand "X" and "Y"

COLUMN II

A. Consumer groups that
test products

B. Extension Publica-
ions

C. ewspaper ads

D. Proact labels

User pamphlets

TEE STATEMENTS BELOW ARE FROM MAGAZINE An. READ EACH ONE,
AND MARK ThE BIASED ADS "B" AND THE UNBIASED ADS "U".

Macaroni and Cheddar--"the-taitiest cheddar sauce
that ever came out_of a package".

2; neapple paeked in its own juice. No sugar added.
At DOlei sweetness comes naturally."

x9.8
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Of)

A
READ THE FIVE ADS AT THE FRONT OF THE. ROOM. DECIDE-IF-THE
AD IS TRYING TO SELL THE PRODUCT BY USING.:

k

A. Attractiveness appeal

B. Emotional appeal

C. Factual appeal

CIRCLE THE LETTER OF THE APPEAL USED.

AD .1 A

AD 2 A

AD 3 A

AD 11- A

AD 5 A

B C

B C

B C

B" C

B C

NOTE: For this test item the teacher mounts-five advertise-
ments and places them on a convenient blackboard or bulletin
board at the front of the room. The ads should illustrate
the three types of appeals listed at the top of this page.

f

r
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ANSWER KEY 'OR TEST&

Either form:

1. B

-2. C

3. A

4. C

5. A

6. 'C

7t C

110

Teacher key-own choice

2 0
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