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“OREWORD
) —— '
This module is’ one of a serles of 100 performance-based

teacher sducation (PBTE) {earning packages focusing upon
specific professiortal competencies of vocational teachers. The

competencies upon which these modules are based were iden-

titied-and verified through research as being importantto suc-
+ ~gessful vocational teaching at both the secondary’and post-
ondary levels of instruction. The” modules are suitable for

the preparation of teachers in all océupational areas. .

.thgory and application; each culmigates with criterion refer-
eficed assgssment of the teacher's performance of the spec-
itied competency. The materials are designed for use by indi-
vidual or groups of. teachers in training workihg ynder the
direction ard with fhe assistance of teacher educators acting as
resource persons. Resource persons should be skilled in the
teacher, competency being developed and should be thor-
oyghly oriented to PBTE concepts and procedures in using
these materials. . ‘

The design of the materials provides considerable flexibility for
planning and condycting performance-baséd_préservice and
inservice teacher preparation pfgrams to meet a wide variety
of individual needs and interests. The matenials are intended for
» use by'universities and colleges, state departments of educa-
tion, post-secondary institutions, local education agenctes, and
others responsible for the profegsional development of Yoca-
tional teachers. Further inforreation about the use of the mod-
ules in teachet education programs Is contained In three re-
? |ated documents: Student Guide to Using Performance-Based
. Teacher Education Materials, Resource Person Guide to
Using Performance-Based Teacher Education Materials and
Gulde %o Implementation of Performance-Based Teacher
Education. . . 4
The PBTE curnculum packages are products of a sustained
research and development e.f?ort by The Center's Program for
Professional Development for Vocational Education. Many in-
dividuals; institutions, and agencies participated with The Cen-
ter and have made contributions to the systematic develop-
ment, testing, revision, and refinement of these very :aanficant
training maternials. Over 40 teachet educators provided input in
. development of initial versions' of the modules, over 2,000
teachers and 300 resource persons in 20 universities, colleges,
and post-secondary instiutions used the- matetials and pro-
" vided feedback to The Cehter for revision and refinement.

ial fecognition for major indvidual roles in the direction,

. evelopment, coordination of testing, revision, and refinement
of these materials is extended to the following program, staff:
James B. Hamilton, Program Director; Rotfert E. Norton, As-

-
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. . ) " .

€ *. knowledged. Calvin J. Cotreli directed the vocational teacher
Eagh module provides [earning .experiences that integrate .

-

sociate Program Director; Glen E. Fardig, Specialist; Lois Har-
rington, Program Assistant; and Karen Quinn, Program Assis-
tant. Recognitiontis also extended to Kristy Ross,. Technical
Assistant; Joan Jones, Technical Assistant; and Jean Wisen-
baugh, Artist for their contributions 1o the final refinement of
the materials. Contributiong made by former program staff to-
ward developmental versions of these materials are also ac-

competeney research studies upon'which thesé modules are
based and aiso directed the curriculum development effort
from 1971-1972. Curtis R. Finch provided leadership for the
program from 1972-1974. . ’

Appreciation {s also extendéd to ali those outside The Center
(consultants, " field site coordinators, teacHer educators, N
teachers, and others) who contributed'sp generously in various ’
phases of the total effort. Early versions of the materials were
déveloped by The Center in cooperation with;the vocational
teacher education faculties at Oregqn State University and at

the University of Missouri-Columbia. Preliminary testing of the
materials was conducted at Oregon State University, Temple
University, and University of Missouri-Columbia. ,

Following preliminary testing, major revision of all materials
was performed by Center Staff with the assistance of numerous
consultants and visiting scholars from throughout the country.

Advanced testing of:the materials was carried out with assis- -
tance of the vocational teacher educatof's and students of Cen-

tral Washington State College; Colorado State University; Ferris .
State College, Michigan; Florida State University;Holland Col-
lege, P.E.l, Canada; Oklahoma State Un#versity; Rutders Uni-
versily; State University College at Buffalo; Temple University;
University of Arizona; University of Michigan-Flint; University of
Minnesota-Twin Cities; University of Nebraska-Lincoln; Univer-
sity of Northern Colorado; University of Pittsburgh; University
of Tennessee; University of Vermont, and Utah State University.

The Center 1s grateful'to the National Institute of Education f
sponsorship of this PBTE curriculum development effort fr
1972 through its completion. Apgreciation is extended to,the
Bureau of Occupational and Aduit Educatiorrof the U.S. dffice
of Education for their sponsorship of training.and .adyanced N
testing of the materials at 10 sites under provisions

Part F, Section 553. Recognition of funding sup
advanced testing effort is 8lso extended to Ferns State College,
Holland College,_Temple University, and the iversity of
Michigan-Flint. . N

Tt Robegt E. Taylor
Executive Director j
The Center for Vo?a/tional'ﬁ’ducation
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THE CENTER FOR VOCATIONAL EDUCATION
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The Center for me iEducation’s midsion 1s to

increase the ability of diverse agencies, institutions, and
ofganizations to’solve educational problems relating to
individual careerplanning, preparation, and progression. -
The Center fulfills its missionby:
o Generating knbwledge through research.
o Developing edudational programs and products
o Evatuating indvidual program needs and outcames. -
o Instailing educational programs and products

k o Operating mformation systems and services.
. 2 e Conducting leadership development and training
L] e ~§:ograms.~ i
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_INTRODUCTION. -

A vast number of the people in this country re-
ceive their information about local and national
. events through television and radio. These two
communication mediadan provide the resourceful
/bcatiOnal teacher With a unique opportunity to
/ publicize the vocational education program and

increase -pubnc awareness of, and interest in, the
efforts of the school. ot

" Televsion and radio reach an audience that is
not oy large, but varied. Many of the people
reached through these media have little or-no

annot be reached through othercommunica-
tion channels. Therefore, you, as the vocational
~ teacher, should know how to effectively use radio

‘ [

ing. © . , N

kn?zledge of your vocational education program,
anfic

-

and telévision*to communicate to thi$ public the
accomplishments, problems, and needs of your -
vocational program: The creative use of television 1
and yadio can offer you the reward of a public that *
is aware and supportive of, and interésted in, the
educational efforts you.and your school are mak-

This module isdesigned to give you competence .
in arranging for television and radio presentations
designed to explain apd’promote your vocational
program. It will give you skill in planning a presen- '
tation using a selected medium, preparing an‘ap: ’
propriate script, and giving a’presentation that
reaches.the i(ntended‘au dience. .

b
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Enabling Objectives: N

. 1..After completing the required reading, demonstrate

nowledge of the steps ahd procedures inyolved'in

« planning and presenting television and radi0 presen-

tations concerning a vocational program (Learning*
Experience I). . ‘ .

2. In a simulated situation, present a radio'presentation

' concerning a vocational program (Learmﬁg peri-
- * encell). ‘

3. In a simulatdd situation, present a tele\nsJon presen-

tation concerfing a vocational program‘\(l_\earn/ng

Experience 1ll) oo

3

Resources .

A list of the ougside resources which supplement those

. contained witthn tha module follows Check with your
resource person (1) to determune the availability and the

locatjsh of these resources, (2) to locate additional ref-

.~~~ - erences inyour dccupational speciaity, and (3) to get
%”ass:stance In setting up activities with peers or observa-
tions of skiiled teachers, If necessary Your resource

. person may also be contacted If you have any difficulty

- with directions, or In assessing your progress at any

P L .

> time. , .
Learning Experience | /
‘ i Optional

Reference: Americah Association of Agricultural
. College Editors. Communications Handbook. Third
" Edition” Danville, IL: The Interstate Printers and
)\ Publishers, IAc., 1976.

Learning Experience-ii

Required

A resource person to review and evaluate your,radio
script. )

. Audiotapé equipment for recordg and playing
back a radio presentation you have prepared con-
cerning a vocational program.

T

ERIC '
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1-3 peers to act as an audience for your radio pre-
sentation and to evaluate your performance in giv-
ing the presentation If peers are unavailable, you
, may present your presentation to your resource
person.

Optional .
Refesence: Bagin, Donald, Frank Grazian, anc\
Charles H Harrison School Communications Ideds
that Work: A Public Relations Handbook for School’
Officials. Chicago, IL: Nation's Schools Press,
McGraw-Hill Publications Company, 1972,

A radio station which you oln visit to observe pre-
+  sentations’and meet with brogram planning per-
sonnel. : :

5 -
Learning Experience lii
Required
A resource person to review and evaluate your tele-
vISIOn script,
Videotape equipment for recording”and playing
back a television presentation you have prepared” )
concerning a‘vocational program. ,
1-3 peers to act as an audience for your télevision |

esentation and to evaluate your performance m/ -
ging the presentation If peersare,unavailable, yo?

!

may present your presentation to your resourc
1 person.
Optional \ "
Reference. Bagin, Donald, Frank Gfazlan, and
Charles H. Harrison. School Communications Ideas
that Work: A Public Relations Handbook for School
Officials. Chicago, }L: Nation’s Schools Press, -
cGraw-Hill Publications Company, 1972,
elevision station which you can wisit to observe

preseptations and meet with program planning per-
sonnel. >

Learning Experience IV

“Required " - . S
An aotual school situation in which ygi can arrange
for television and radio presentations concerning
your vocational program. X ;
A resource person to assess your competency in

arranging for television and radie presentations
concerning your vocational program.

~

—

This module covers performance element numbers 244, 245from Calvin
J. Cotret! ot gl , Model Curricula'for Yocational and Technical Teacher
Education’ Report No~V (Columbus, OH: The Center for Vocational
Education, The Ohio State University. 1972). The 384 elements in this
document form the research base for all The Center's PBTE module
development

For information about the general organization of each module, general
procedures for their use, and terminology which 1s common to all 100
modul®. see About Using The Center's PBTE Moduies on the inside
back cover ‘

? ) “
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For. info1'mat|on or \he value of radio and. television presentatlons in
promotinga vocational program, and onhowtoplanandpresenta radio or
television presentation, read the foIIowung information sheet:

»

N

'PLANNING AND PRESENTING

- TELEVISION AND RADIO PRESENTATIONS. - % -

Radio and television are powerful communica-
tion tools and, when used effectively, they can in-
form a large and varied audience about important
events in the vocatiqnal program. You, as a voca-
tional teacher, should be able to communicate,
through these media. by |ntroduc|ng newsworthy

. topvcs that will increase interest in, and support
for, your vbcational program.!

These two media can creaté audience aware-
ness of the activities, benefits, goals, and’ objec-
tives of your vocational program which, in turn,

. can develop public support for your vocgfional
efforts. For example, if you areinvolved in a#ecruit-

‘VOCATI\ONA L
EFFORT'S

ing drive, the use of radio and television is an
. excellent way to publicize the goals and objectives
Of vocational education and, thus; interest stu-
dentsin enrolling in your program. Yourrecruiting
efforts could also interest businesses in becoming
training statnbns for co-oP students ‘

In addition, radio and television Gan explaigcon-

troversial issues and events, and. highlight-the
need for public support of school bond issues,
new programs, etc. Radio and television can be
used effectively, too, for gaining support for, and

< ’ ° .
1. Togain skllin planning acomprehensive schodl-commuynity relations
sftatt, of which television artd radio presentations may be & parf, you may
+ wish to refer to Module G-1, Develop a School-Communlty Rolatlons
Plan for Your Vocational Program. . - - ., ’

i - .

increasing attendance at, fund-raising events or
for getting the public to purchase products sold at’
these events. Or, they can simply publicize events
such as an open house presented by the coopera-
tive office education department, or an FFA exhnbtt»
on dlsplay at the state fair. )

Many stations, especially in small communntnes

. are open to suggestions for new presentations or

short series features. If you have a good sugges-
tion for a presentation, you might present your
idea to the program director of a loeal television or
radio station. Following are suggestions for pre-
sentations to promote your vocational program.

e The honie economics teacher “could developa
series on new appllances for the home, con-
sumer credit, orlnexpensnve Iow calorie party

. ‘foods.

e The business ,administration |nstructor and'
students might present a skit dealing withthe -
desirable and undesirable traits of office .

. woaers or present a panel dlSCuSSIOﬂ on

o prepare’for a job interviéw. ‘ ©
- o Theindustrial arts teacher and studenfs could
discuss and demonstrate the safe use and
proper care of the equipmant for the home
workshop; the upholstery or cabnnetmakung
. teachey might illustrate good constructlon in
home furniture.. : ) L 4

o The health ecgupations instructor might pre- .
sent a weekly series highlighting the job op—i
" portunities-in the health occupation fneld ora
" mini-series on drug abuse. .

- o The teacher-Coordinator for a dnstnbutlye
educatIOn program cotld present’ several
+ skits to’illustrate the activities of the voca-
tional youth organization. :

e The coopérative education teacher could de-
vwelop a program on the accomplishments
students who are working in training statio
“or could highlight former studentg who gra
. uatedtand the&stayed on at their training sta- *

_tions with inctéased responsibility. ’




Advantages \a\nd\Limitaiions

v

\
Because radio and te1ev15|on can reach such a

wide audjence, they are more economical than-

her ¢cgmmunication tools kuch as speeches or
school bulletins. Many of, these frequentiy used
tools reach’ only the audience which is already
definitely interested in your vocatlonal program.
However, radio and television. eommand such a
large and varied gudience that you have an oppor-
tunity to create awareness aod%nterest in those
who might never have been exposed to: yocational
education. It is to the advantage of the school to
use these media in many circumstances through a
variety of presentations in order to reach dlfferent
segments of the public.

Broadcasted programs provide you witkéan ex-
cellent opportunity to enlist the cooperation “of
community leaders. For example, a resourceful

-teacher can ask community leaders to provide
props for a television show, to appear as resource
persons, or to partlcnpate ina telew_sed panel dis-
cussion. Their parﬂc:patlon in your presentations
cap increase their understanding of vocational
edycation and awaken their interest in the entire
sshool situation. ” v

Televnsnon and radlo presentations need not be
designed to affect only the public. They can be
u€ed as-learning experlences for students. Involv-

Types of Media -

g students in planning, material development,
and actual broadcasting can expose them to new
and exciting experiences, and can increase stu-
dent interest in your vocationai program. This in-
volvement can also provideyou with an.excellent
opportunity to’develop and utilize the creative tal-
ents of students in writing copy and making vusual

aids. .
K 2

One ithportant result of these pubhcntyefforts is
that they encourage the listeners to evaluate your
school's educational procedures and problems.
For example, when a person hears about the train-
ing Stations that are usung £o-op students, or the
new equipment that is needed in the home’eco-

.nomics classes, he/she is likely to form an opinion
‘about that subject. This is to your advantage be-

- a wide audience in a single presentation does not .

cause an informed, public which bacomes in-

terested in your school's accomplishments or'

needs will often want to support the efforts of you-
and your school..

* While there are many advantages to uising this
type of communication, there are some limitationg -
that you should be aware of." Communicating
thrpugh radio and television is a one-way process, °
and feedback is difficult to obtain. Since you are -
notpresentmg’ your information directly in front of
an augience, y dnnot answer their questions,
nor note their reactions.

You will also find that presenting information to

allow you the opbortunity to take into account
different audience characteristics or interests and,
thus, vary the information accordingly. Thergfore,
there is a chance that your audience will interpret
your message in a variety of ways as a result of
their different backgrounds or experiences. If

- these interpretations are slanted or distorted,.you

‘fermation o

run the risk of alienating certain members.of the
audience. However, if you besome knowledgeable
concerning the variofis methods of presenting in-

Iew lon and radio, and cgn use

them effectw wnsely many of these prob-

. lems can be avoudet‘l

. R 3

Radio ) /

This mediun}/?gends to carry more local news
" than television;tor this reason, it is well suited to
information abjout your vocational program. How-
ever, each station's programming format may vary,
and you need to be aware of the va.rious types.

~,

7 .

. )

In your area you probably may choose between
AM and FMstations. Each AMand FM radio station
will format its programming to appeal to a specific
audience. Listeners may choose astation offering
a certain type of music such as rock, classical, easy

[y
. -

&

’
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- the early morning &nd

.

. subjects a

-listening, or country; or they may choose among
stations that offer 24-hour news, news on the hour,
or farm news. Programming that appeals to reli-
gious or ethnic interests is also available.

AMis the alder andsmore common form of vadio.

" It terids to have slightly larger audiences primarily
* because AM receivers aré less expensive and more
commonly found in-automobiles. This gives it the
unique advantage of reaching large audiences in

rush hours, and
A ]

evening
‘duri ng weeRends. *

Modt types of proéramming are available on AM
stations, so you must choose the station which
appeals tg the audience you.wish to reach. How-
ever, AM signals tan be picked up by listeners over
alarge area, so much of the radio’s audience may
bé “ouiside your communiity. You should use this
form of radio for general school-related informa-
tiorr such as school exhibits on display or special
work being done in the classroom.

** Because of techni{:al limitations unique to FM
signflls, FM stations tend to have a smaller audi-
ence than AM stations. This can be used to your

advantage, however, because the .audience is-
usually’ composed almost entitely bf community .

members. Your vocational program announce-

omplishments of individual stu-

» ments can belglore specific and deal with such

dents, or with school-related COnte’st,s, plays, er
fund-raising events; .

-

Commercial Television
" Television can offer you an unequaled obportp-

nity to have a strong impact on yqur audiénce. This’

media giant unites the elements of sight, motion,

*

S

~
)

. . A ¢
col®, and sbund. These elements; combined with

well-written appropriate information, can have a

positive effect on public interest. '
; Because television is a more complex operation

* than radio, more planning will ke required to coor-
.dinate your presentation with the equipment and

technicians. In addition, .a good presentation can

"require extensive funding to pay for props, visuals, -

any costumes, and the equipment and people that
are needed to film the presentation. For these rea-
sons, your message should be of wide public in-
‘terest, and you should be sure that visuals are
necessary to properly convey the information.

Local stations do not have to be affiliates of one

of the major networks, although many in your area-

probably are and carry a network logo. If you are
considering television, do ‘not be misled into be-

‘lieving that these stations are inaccessiblg. If your

local 'station chose to belomy to a network, they
have also determined the amount of network pro-

~'gramming to carry. This ¢ften leaves'many hours

&=

for focal, features, and your vacational pro-
message could qualify for air time. Demon-
strations of student skills, project exhibits, or skits
announcing National Vpcational Week would be
topics suitable for television exposure.

Educational Television and Radio

Educational radio and television stations are
likely to be the most easily accessible metiia for

" gconveying your message. More than 200 of these

publicly supported stations have been established

to p'ﬁvide educational and cultural programs not
‘usua

y available on commercial stations. A sta-
fion assigned to one of the reserved educational
channels must function'on a nonprofit basis and
make its faeilities available to_public schoots, col-

"leges, universities, andother educational agencies
.in the broadcast area. ’

Almost al| of the nation's major metropolitan
areas ‘havé at least one -educational television
(ETV) outlet. Géneral ‘information on vocational
education goals and objectives, or controversial
issues handléd on panel discussions or debates
could best be presented on educational stations.
Just abo(t every educational radio and T.V. station
broatcasts a daily "Community Buletin Board"” or
“Activifies Calendar” for short annodncements of
coémmunity and school events. -

.
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Types 4o,f P?ééentat{ons

Several kinds of presentafion_s are appropriate
for the promotion of the vocational education pro-

-

-

gram. Spot announcements and news items are
especially appropriate because air time is rela-

’
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tively easy to obtain for fhese typas of ahnounce- -
ments, prepdration timeislimited, ‘and few produc- ",

tion costs are involved. When well prepared these

promotional tools can be extremely effective in '

promoting your vocatignal program.

-

' Spots ' ' ; -

-A “spot” isashort announcement of an eventor
a short appeal for somg type of action. An-
nouncements of the appointment of a vocational
coordinator, an open house program, or a ?pnd-
raising event are examples of presentations to fill
the spot format. ‘. .

Youmay| be ableto have your,spot broadcast asa

free public service announcement, or you may .

buy time and have a short message broadcast
many times..-For example, each yeéar durlng Voca-
tional Education Week individual stations mightbe
persuaded to broadcast a nuﬁlber of spots urging

people to visit the school and to support the voca-

tional program. Because the audience will be dif-
ferentt at different imes of the day and evening, the
message can be brought.to more people

Radjo and television spots can run anywhere

froin 10 to 60 seconds. Stations often prefer.the
lohger spots because fewer of them are required to

- fill a unit of commercial time. For example three

.

60-second spots conveniently fill a three‘minute
unit of time. However, six 30-second, spots can

‘make that same air time appear cluttered. But, if

your. message is to be given as part of public ser-
vice time, you mightconsider a shorter message
Free putillc service time is viewed as a “filler”

. case the station runs‘mto empty air time. If a regu-

lar commercial is not slotted for a specmc unit of

LR

i

H

time, or if, it is completed in a shorter time than
_ specified, the station will fill the extra timé with a

shorf public service announcement.
' -

You can either supply the station manager witha
script 6f your spot announcement; or you c¢an rec-

»

ord your message on tape and supply him/her with*

the tape. Both have advantages depending upon

v

&, . T

: News Items

the information.in your message. It might be ad-
vantageous for the audience to be able to identify
with the station personality as he/she reads the
script, or you might prefer tp read it yourself.

LY

Local statlons are extremelymtere§ted in airing

, commumty interest items’ during their news

broadcasts. Their primary news broadcasting pur-
posg is to report features that affect or involve the
community. You should mak& good use Qf. this
accessibleinstrument of communication {6 inform
the public of scheol events and to keep your voca-
tional program in public view. .

You should submlt news to the statlon in your
areaand include the who, what, when, where, and
why of the event. Stay alert for interesting happen-
ings n your “vocational program, and provide your
ocal station with .complete coverage. Look for
human interest stories such as the experiences of
a person who has raised a prize winning steer, or

. the experiences of the fashion class in running a
_smadll boutique one day a month. In addition,pro-

vide information on such thinds as important
speakers pomin\y—tq your school, vocational con-
teats,,exhibits, demonstrations; or displays.

Often, station personnel wili Suggest additional
coverage, and they might suggest sehding a re-
porterfo cover an event. A telévision station might
also wish to film or record an activity at your
school..,The opportunities are endless, and the re-

-

{

wards are many. You can greatly enhamce your -

prograrmby staying alert for-newsworthy items.

There may be times when a spot or news item
format may not be the most effectiveymethod of

+ presenting a certain topic—times when you warit
~ to make a'more detailed presentation In these ,

cases, you will probablyflnd air time more difficult ’

to obtain and ‘should consider the advantage of
appearing on a scheduled program. Many regu-
larly .scheduled local radio and television pro-
grams, especially on educational channels, often
devotetimeto information thatis directed at public
service or need. If you can arfangeto be agueston
one of these programs, you might-wish to be in-
volved in oné of the following types of presenta-
tions.’ .

’

°

Guest Appearances

. ¥ There are times vyhen you, students; "or a re-
" source person in the community may have an in-
formative message which needs to be delivered
directly to an audience. Therefore, one of you may
wish to appear as"a guest on a radio or television
program to speak directly to the community. For
example, you may wish fo digcuss the objectives

4
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and goals of vocatlonal educatlon in order tocl
up.public concerns. Or, a resource person i
wish to distuss a school bond issue, orwhy thér
is a need for a new industrial arts laboratory, M y
-stations have a policy againet broadcasting dp-

ht

g

.
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.

your intent in speaklng

“ K¥ 3

peals for fun,gs so check with the st.atron it thrT is,
t
Y
v

Panels, : ) o

TélevxSron programs are o'ften well suited for
presenting panel discussions. They allow the aug *
dience to see panel members and identify with thq
varyihipersonahtres as they discuss a topic. Panel
discussions afe also well suited to presenting |na¥
formatlon and creatlﬂg wide audience interest be+

se of the-different viewpoints and ideas pre-v
se ted.

. 7

In a limited sense, the panel can approximate av
cross section of the community and, thus, mterest.
a wide range of community mémbers. Such® a‘
panel, for example, may consist of a- ‘school board® v
member aschool employee, acitizen from olitsidle |

chool system,.a wocational student, and a;
vocatronal teacher wHo has the competency to»
serve as djscussion leader and as a topic consul-
tant. Topncs to be discussed by this kind of a panel, |
which can create widespread interest, may include ’
“How can vocational education better serve minor-
ity and handicapped groups?” or *Should ‘coop-
erative education be a part of the vocational pro-
gram?”

3 .

Debates

Actrvrtres such as debates on controversial is-
sues quickly arouse interest, Radio, andespecrally
television, are effective media for presenting these
-~ occasional contests of ideas, particularly when
they contribute to a welt-balanced understanding
of the vocational program. You mlght wish to in-
volve vocatldnal and community {eaders in de-
» bates such as-"Are vocational educatron [programs.

i : .

. . .
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. tion teacher coul

-
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P

preparimts for the real world of work?2” or
.“Shaul Yanal education be offered only at
tge post-secondary level?” )

‘ :

s,

bernbnstratlons‘ ' o

TeIevisfor; offers you an exestlent opportunity to »
demonstrate the skills and accomplishments of
. vocational education stydents. Seeing the abilities
of actual vocational students can create interestin
your prégram and in vocational education in gen-
eral. A-television program,-particularly on an edu-
cational channel, might Be interested in hosting,
a demonstration of a horye economics student
creating an unusual menu fem, or of a cosmetol-
ogy student demgnstrating \the latest halrstyhng~
technques A

Inter\ilews

Many radio and televrsron programs which are
broadcast in local areds depend oninterviews with
local community leaders to pravide the subjects
and interest for their shows. Local efforts in the
area of vacational education wotild qualify for pre-
sentation on many of these-programs and could be
effectively used to promote the vocational pro-

) gram.
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Interviews condjbcted by the voational educa-.

focus_on students discussing -

their problems and responsibilities when perform-

_ing in a variety of tralmng stations. Or, training

tation employers “could discuss| the ‘business
benefits using co-op students gs employees.
Adult vocational students who haye unusual in- '
terests or training |needs (such ag a 65-year-old
gra dmother learning photographyjin preparation
.fg7 around-thé-world trip) can makeexcellent subs,
jects for.interviews. The resourceful vobat;onal
teacher tan find a variety of intefesting people -
who have useful information to sharg with the pub-
lic. ~ :
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Choosing the Appropnate Med|um B o

2y,

‘
- i.

" You ntu t have a definite objectlve in mind be-
N fore chopsing radio or television, and that objec-

O \twe should call for the use of these media oVer

\nmethod

ther cqmmunication forms. For.example,
_\pay feellthat the cont?humty should be aware of
\t enewservuceareaorprogramthatyourschool’rs
o erlng,\or of the first prize that your student vo-
_cational .orgamzatlon won in a nat|0nal contest.
Whatever your~ reason,
watd is dommunity. The station will warit to know
that your message is not limited to. a.very small

audi nce but will be of mte[est ©or concern to

. three

ﬁ

I|c servrce ir time avallable af various stations.
' Comrhercial stations must rehew a tontract wnth
the Federal Communicatiofs, Commission every
years. The license recelved from the FCC
states|that the station will broddcast in the * ‘public

* " interegt, conveniénce, and necessity.” It also iden-

remember that-the key -

eithe the whole communlty or to a-significant -

segment of it.

Cb‘{ce\you have determined your objectwe and
" are! i{dent that radio or television is the best
‘Yf publicizing it, you' must-decide which
medium Js available in-ybur area and which would
be best suited for your message. Depending upon
your area, you could probably choose betweenthe
r ,dlfffrent types of programmirig available on com-
ial AM and FM gadio, commercial television,

. and 'educational radio and television. Each of
these media forms reaches a different audience
d offers you different communication- oppor-
tunltles. You must decide which will be better

0.

sulted to {:arry your essage and reach the audi- -

- ence on hlch you wrsh to have an impact.
ga presentaﬁon can be very expen-

’, D veJ
sive; d pg;ﬁdmg on the kind of props, equipment, . -

costumes 2or visual aids you use; and the-amount
of tlm’e your presentation will take. Whenchoosmg
the medlum most suited to your message. also be
aware of the financial resources whicHi you have at,
your disposal. If your funds are very limited, you
might want to consider radio over-television, or &

spot ra'nnou ncement over a lengthy presentation.

When choosihg the.type of medium to carryyour |

, message consider the importance of “sight” to”
your message. If itis |mportant that your audience
see the spéaker or partiGipants, or {f visual aids are
necessary tp present the message effectively, you
would choose television over radio. Forexample, a
demonstration of student skills would obwviously
require a vigual format A complex explanation of
factsland figures would probably. be more effective
if presented| through graphs, charts, and other vi-
sual aids. Remetnber, However, that well-chosert
sound effects on radio can have a dramatic &ffeCt
on members of the audlence in that'they are re-
quireF tou

» “picture” of;

. Becauser
sive, you sh

what is going on.
dnoand television time canbe expén-

tifies the amount of time the station will devote to

publlc servige broadcasting. Dependmg upon the -

LN

.. g“ {\'\c ?\)\)\GC
“int drest | Convenience,

and neces:é‘\‘hj-' .
S mees
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financing behlnd the statlon this can range from
very little.through 100 percent (as"in the case of

"educational stations which-are devoted entirelyto
public service). Even statlons that afe committéd _

to little public servnce air tlm,e. though will often

communlty mterest

€n considering the advaritages ofpublic ser-
vice brpadcast time, you should be aware of oné
possiblé disadvantage. These announcements are

. fillers on commercial stations, andime is'not siét-
ted for their presentation. Therefore, you A sually *

cannot be certain what day or time o
message will be brdadcast. It might your
advantage to use educational stations for public

serwce messages which you would like to have _
dired at a particular time,or for messages longer °

, than 60 seconds If your school 's funds will permit,

e their |mag|nat|ons in visualizing a ,

uId consnder the amount of free pub— )

11

you might consnder ‘the advantages of buying
specific air time on dommercial stations,

In summary, when deciding among the various
media, you will need to consider— - <

e the purpose of the announcement - "‘_ .

¢ the audience to be reached -

e importance of visual effects and/or, sound ef-

fects to your message -
e the amountof free airtime available at various
_stations (if.your message is suitable for public
. service broadcast) | N

e the équipment, fime, effort, and money avail- '

able for developing the pres'en_ta’tion

a . PN v

¢’

L] ~
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dcast publlc service messages if theyare in
/ -
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Planning and Preparing Your Presentation

COhtacting the Station

Each station yll vary in. regard to the proce-
dures it follows and the facilities it has available.
You will need to contact the program or public
service director at least four weeks before ideal air
time to get this information. You-might find a visit

_to the station (by appointment) to be very helpful.

-
>
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When ybu reach the station contact person, you
will want o ask what types of programming the
station'uses in_ordér to be sure that your message
will reach the appropriate audience. If you wish-to
use public service time, you will need to know how

" much time and what kinds of time (e.g.," spots,

Sunday morning educational programs) are avail-
able. -

To be able to broadcast your message during
one of these slots, you will have to “sell” your idea
to the station. You might find it helpful to visit the
director-with a prepared outline suggesting what
you would like to do and ask him/her how best you
could do it. Your chances of being granted public
service time will depend upon your answers to the
-following questlons

e What is your message? (Be prepared to sub-
mit facts and workable ideas.) P

o Why isit |mportant? (You must convince the .

' public service director that it is a public ser- -
vice or need.)

~e Who should receive your message? (Your
- -message mus{ be’ of general interest to all
viewers or listeners.)

" If you dectde to air your message on commercial
time, you should be completely aware of all costs
included. Air time costs can depend upon the par-
ticular station, the location ofyourcommunlty and
the time of day yourmessageis broadcast. In addi-

tion to paying for air costs, you will have to pay for
filmingand/or prerecor*osts (e.g., film reels,

—

3

~
coples) if you do not have your own facrlltles,for
filming.

. If you plan to submit a script to the statlon you
must check with the director about guidelines,
policies, and format. While there are some general
rules that can be followed, each statlon will vary in
what it requires.  °

’

Writing Scripts . . -

Since the publjc isnot able taread a television or

radio script, it is most important that the speaker
communicate effectlvely .Therefore, thé script
must be written in a manner that ‘allows the
speaker to deliver a clear, correct message. 1t is
important to'remember that writing for radio and
television requires different techniques andgkKills
than are needed to write printed media. Writing
words to be spoken must be different from writing

words to be read in order to decrease the chances ‘

of distortion or misinterpretation.

Before you begin writing your script, talk over
your ideas with students and other teachers. Ask

* for their suggestions, cooperation, and participa-
. tion. Be sure you know exactly what message_you

wish your listeners or yiewers to receive, and then
clearly state that message-in your script. The fol-
lowing are additionalguidelines’ to follow when
writing a script.

e Opening words should. capture audlence at-
tention.

e The presentation should be paced to maintain
interest.

e Use simple words and present tense.

o Write short, direct, simple sentences in a con-
versational style. N

o Avoid “s,” “2,” or soft “c" sounds. They are
difficult to read and often are not clearly
heard. _

e Avoid words which sound like other words
but have different meanings (e.g,, cite, s‘ght
site). If the word meaning cannot be clearly
understood from the way it is used |n the sen-
tence, find a substitute.

Time Ilmﬂs.—Radlo and television broadcast-

ing is regulated by precise_time limits. You will

need. to be certain that your script does not run
over that limif by even one word. The guidelines
may vary, but generally radio suggests a maximum
of 160words in one minute of script, and television
suggests 120 words per minute {numbers each
count as one word). These limits are not precise,

&

‘
‘

however, because the writer must consider time -

-
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st oy \ ) ' -
needed for such things as pauses, exaggerated
“emphases, dialect pacing, and difficult copy.
fore submitting your script, readitin'the manner in
- whichitisto be broadcast; timeydurself,and make
any necessary adjustments. Provide ample time
for ail participants to rehearse their parts so that

-. ¢ they have the correct timing. :

Formats.— Although you should check with sta-
tion personnel, the following guidelines for scripts
are generally accepted. -

e Manuscript should be typed, and double- or

triple-spaced. i . R
e Information should be typed on only one side
- of a soft fiber paper that will not rattle (e.g.,.

mimeograph paper). .
e Pages should not be folded or clipped to-
_gether. ’ »
e Pages should be numbered. \

¢ Sentences should not be continued from one
. « - page to another. (If a speaker is reduired to
shift his/her gaze from the-bbttom line of one
page tothe top of another, a pause will be.
. * created that will be greatly"magnified by the
medium of radie-
e Script $holld be submitted about ten days
before air time. T '
o Give the station atleast ohe’extra copy of your
script for its files. ' oo

~

Radlo scripts.—If you are writing a radio an-
nougfcEment, specific information will need to be
incRuded in your script. You must be certain that

*you} as the originator of the announcement, are
cledrly identified in case the station wishes to cop- _
tact you. Include your name, title, school and ad-

dress, and phone number. Your script should also
{ ¥

N -

. A \ ' ’
be titled with ‘d subject heading and descfiption of
‘the typa of announcement. This will allow the radio
station Jpersonnel to quickly identify the content
and fofm of yourpresentation. Specify the extra
days throligh which your announcementis to run,

~and be sure to indicate when it is'to be “killed”
(discontinued). '

Your script will need to contain all of the pre-
viously mentioned information. However, since -
some stations may require additional information,
be sure to check with the station manager before
submitting a script. Sample 1 is an example of a
30-second radio spot announcement. Noté the
format of the required information. :

. Television scripts.— A television script contains
the same basic identifying information as a radio

cript. However, the body of the script is formatted
differently since visuals must be incorporated into
it. Therefore, most scripts for television are format-
ted into three columns. One column contains the
audio (sound) portion of the program. Another
column describes the video (picture) portion of the
program. The third column is for the director’'s
notes, usually written to the prdtluction staff. In
this last column, the director notes camera posi-
tions and types of shots (e.g., close-up, pan, side
angle, front angle, etc.). See Samples 2 and 3 for
examples of television scripts.

. A S -—

-

Planning 1‘6r Teleasion ‘ .

2, :
Television willrequire much more planning and
coordinating than radio. Effective use of this me-
dium requires a detailed consideration of visuals
and equipment, appearance of participants, and
' needs of the filming crew.

[

Because you
ity, you must|

. A .
havé the added element of visibil-
cértaiimthat the viewer is seeing a

. well-coordinated and pleasing picture on his/her

screen. This means that you should use attractive
props and visuals, and the movement and posi-
tions of participants must be planned thoroughly. ,



Aruitoxt provided by Eic:

Visuals should be simgle cledr, and attractive in
appearance. To achieve this and get the best
filming results, ideally you shouldtimit the number
of characters on a chart to no more than thirty.
Charts of a gray color combined with plack letter-
ing will film much better than pure white charts

+ and will provide you with clear, crisp visual aids.

« Avoid using glossy prints as visuals, because lights

will reflect off the surface and make thé picture
difficult to see. Dull-finished prints are much
clearer visuals. If you choose toUse
tion table on your program, ust be carefully
plaqned so as to not be distpdcting to the viewer or
ts. It should be neatly
arranged with only essential items appearing on it.
Attractive visugl aids will enhance your television

program, but they must be well coordinated with'

the total visual picture that viewers are seeing.

You might find it helpful to draw a simple layout
of the filminé\set showing where everything

7]

- SAMPLE 1

‘M@t‘” xu*:é. 2wt o T

QL\;

should be. This will help you to avoid visual clutter
and disorganization, and will heip you piot,the.
position and movements of_ participants (see

. Sample 4)

After you have written your script and planned
the visual-side of your program, you will need to
prepare a detailed equipment list. If you are filming
your program in the television station, it will help
the production crew locate items they may have
availables

Look at your script and from it prepare alist of
equnpment you will need. Alist foer a 5-minute inter-
view with the personnel director of a logal fast food
chain which employs co-op student’ is-given in
Sahmple 5. (ThIS list was derived from the television
script given in Sample 2.)
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SAMPLE 2 S .

TELEVISION FORM , "~ .~
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!/ Newport, Texas
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KMWO-TV

mou M. Peggy Abrams, ﬂome ecgsno;%ucs Tedche °
curtis -High. Scbooi’ 7

R Telephona. M7-862¢ -

, DATEOFBHOAD\?AST' "ws
SHOW-TITLE: "NewportNaws from Marcia Star"
PROGRAM DEscﬂlP'l’lON. 5-minute interview of Ms. Sally Sweet, \persoA

Cs

5 ¥ : Yummy Food,.Inc., by Marcia Star, KMWO pe
L - subject of cooperative educafion -+
DIRECTOR: Jaries Brandt .
DIRECTOR'S NOTES VIDEO B
. ‘ on-the-job slides  ° "HERE WE
. . ) ATTH&YUMMY
aESTAURAﬁT o“N
0 - ' . STREEF: ET: WORKIN(
/ L . OU,IC!S:;
’ school slides - “A° BEGINNING,S, TUDENT.
o - . 1S opgmmNe‘mecom- -
., s-%
“ . Marcia Star and FG . . -
MgSweet - BEGIN'TO: EMPLOY VOCA-
. . : TIONAL'STUDENTS?: -
” ‘ chart . :"mecoopsmnvesoum-
\ - . ‘ TION - PROGRAM BEGAN - )
) THREE EARS AGO." " .
Foa-
| ) < o
] . g .
. 1 r -
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Planning is extremely important if your televi- e written copy that supports all visuals
sion presentat]on is to effectively capture the in- e planned costumes or clothing of all partici-
terest of the viewer. Be sure that you have com- pants

pleted the following items. e prepared stript in the manner prescfibed by |, -
e consulted station personnel on script and-all the local station .

Yisua‘l .ai‘ds"_ ) T . o used simple, clear supporting ma;erialé
o identified and located all props orynsuals e avoided clutter of p:aople, props, and visuals -
e used real objects whenever possible : . . :

e planned positions’and movements oPéII par- . \
ticipant ~ :
pang . ’ ' ~ : "
- ,;.. et 9 Lot
16 797 \ . oo
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-Because\television requires special considera- . thdn 20 skconds: at one time unless you are
tion for visug[ impact, you should remember-the still describing it. : Lo~
following when delivering a presentation. .o At the end of the presentation, do not move _ * .
o Kegp your head up and always look at the . until signaled that yousare off the air. - o
< camera. ’ AN ‘ . SR ‘ .
y e Speak in a normal conversational tone. Choosing Particlpants C o, - <.

¢ Use occasional, deliberate gestures, and 6er- Includirig a number of participarits in you? pre
‘ h i . X . . e !
form them naturally so the camera can easily sentation can add variety and interest to-your in-

-}' &mk them u:‘t . dvi ! formation.However.thei people need to be care- ~
/s Make sure that visuals are in good view of the ¢y chosen for their abilities, and you should

7, camera. avoid “cluttering” the set with too many speakers.,

" o lfyouare de‘monst_ra'ting askiI.I in buildinga As a general guideline, you should limit the~"
prdject, show the finished project. number of participants to two or three for a 15-
¢ Avisual should not be left on thd screen more  minute presentation. . P
SAMPLE 4 : v )
. . . )
T W e / \ X o L. 2, ; "S’;'L'ﬁ!‘ R
DIAGRAM OF A FILMING SET,, - .. S
e i I e LR it
FEETOOO . T e e SeEme R e
A ‘ ) .o : ﬁﬁiﬁgyy ,«fﬁ;%g’f%iﬁ e

" || NEUTRAL BACKDROP

S o te ity
AN
SRR RS
3 ,'{“.’%’“@ ok

Ty - o SRR Gy % :
oL B ff‘: I o T A2 p > S 'V’E%‘ i 2“%’}‘ u:?}é’a f}:} @'};’%}é’;ﬁﬁ S N
This diagram llustrates the layout of the demoristration 14 blé for a television presentation. ltems
: *1;2:and:3 représent camera angles; A, B, and C represent the’p s and;movementof:the
- participanta i . e ey
Q. te sl ~N - 17 o
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& felevision gtation crew (see director)

b. Ma. Star, Tocal television personailty who'

Xk

“ -

Rehearsing the Presentation -

Radio and television presentatioris need to be
rehearsed many times before the final airing. Your
program participants need several practice ses-
sions before they will feel coriafortable and relaxed
in their roles. Th&Confidence obtained from these
sessions will help them givaa presentatiort which

appears natural and is interesting.

You will probably be prerecording your presen-
tation for broadcast at a tater time. Some stations
still record “live” (broadcast at the same time the
presentation is being enacted), but this is usually
avoided in favor of the advantages of prerecord-
ing. This method alfows the presentation to be
edited or slightly ¢hanged before broadcast and
also allows you to see or hear your performance on
the air. It would be wise, though, to ask station
personnel which method the station prefers.

Radio and television air time is precious be-
cause it is expensive, limited, and one of the most
popular methods of advertising. For thése rea-

.
.

Pl .1 ) |

/Op_tlonal
. \Actlvrty '
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ret, porsannel dector of Yummy Fof

y e 1

* : W2

S :a‘g‘tg“;.‘g%;’@ 4€}E§~3‘ 3 5
P [ il e
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‘Forinformation and guidelines on the techniqu
ering effective radio and television presentation
AAACE, Communications 'Handbook, pp. 67— 1
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sons, when planning your vocational education
presentation you may experience some difficulty
in securing the media or the type of programming
you desire., L )

There will be occasions when station personnel
will_p?_efer to redd your script, and you will not have
an epportunity to present the information yourself.
Youmight also find that the station does not have
time available for the panel discussion you wish to.
present, so you must find another method of dis-
seminating your information. v )

The pxgblems involved in using radio and televi-
sion can be many, but the rewards can be limitless.
If you choose to convey ‘information abdut your
vocational education program through radio or
television, remain open to suggestions and advice
from station personnel. These people are inter-
estedininformative andinteresting local news and
will usually do their best to help you in your public-

ity efforts. -

for preparing'and deliv-
» You may wish to read

b

\
»
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. The followmg |tems” check your comprehensnon of the material in the/

" information sheet Plannmg and Presenting Television and Radio Presen-

- tations, pp. 6—18. Each of the six item§ requires a short essay-type re-
sponse. Please respond fully, but bnefly. and make sure you respond to all
"parts of each item. . <. .

PR s
v B

SELF-CHECK B I
1. What reasons might you gwe for promotmg your vocatlonal program through(he use of radio and .

* television? \ )
. . . B ’ \_

L]

» 0

, - t <

. . , . .
2. Youtvocational pervisor suggests that you promote aparticular phase of yourvocat:onal program
through the use ottelevision qr radio. What are some factors that might make you decide that another
form of communication would be more suited to the purposes of your message?

N

. %

B

;
‘
4 I




-~ -

3. Whatis pdblic service broadcasting time? What are your alternatives to using public service time.on
commercial television and radio, and why might you choose an alternativé?

-
.

Y

4. Your decision to choose either radio or tg'alevisioh, or a specific form of either, to prbmbote your
program, wiWbe based on specific considerations? What are these considerations?

>
“

!

2
f

5. You ha decnded to Write. an announcement foruse onielevnsnon or radio. State some‘,key pointsto
remember when wrmng the announcement. C °

.
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gted and plannedin order to acLueve an effectlve attractive
jective? A

6. Atelevision program must be well coordln
presentatlon What plannmg details must you orgamze»t\/achleve this ob

. S
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! Compar our written responses on the SelfsCheck with the Model An- .
iven below. Your responses need not exactly duplicate the model
responses however, you should have covered the sarfie malor points.

MODEL ANSWERS. . . -\

1. ‘A majority of the people in this country use «
. telévision and radio as primary sources for na-

tional and local news. You might be interested
in reaching people who don't have students in
your vocational program or who just weren t N
aware of it. You can gain the interest and sup-
port of these people by bringing informative
presentations into their homes and enlighten-
ing them concerning your program goals, ob-
jectives, and accomplishments.

Community leaders are usually intefested in
media exposure, and you might wish to involve
theminyour radioand television presentatlons
This support can increase their understanding
and also lend credibility to your publicity ef-

» forts. In addition, you might choose teIevrslon

and radio as prpmotronal tools in order®o in-
vGlve studentd in an mterees‘t‘rpg/ and exciting
‘type of mgdia. You can develdp creative talent
by letting them write copy, design visual aids, or;
even appear before the camera.

and radio if the nature of your message made
another form of communication more appro-
priate. If the audience you wish to reach is
limited, you would not need 10 use a medium °
that reaches a wide variety of people. Or, if your
school publicity budget is small, you might de-
cide'that it would be wiser to devofe available
monies to a presentation that would be of more
general interest: If your information is contro-
versial and possibly subject to misinterpreta-
tion, you might not choose television or radio.
You might, instead, want to use a form of com-
munication which allows you to identify and
gespond to audience reactions, or which allows
you to vary the content and approach to fit the
characteristics, interests, and concerns of dif-
ferent audiences.

. Public Service broadcasting is free air time de-
.voted to messages and programs of wide-

spread community service or need. In most
cases, if your message is of interestto theentlre
community, you will qualify for this air time.
Because public service time is used as a time
fillér.on commercial stations, you might not be

W

. You would probably veto the use of teleﬁsuon

23 2& o7

' granted the amount of time you wish, however. ,

«You also will not.know exactly when yout in-
.formation will be broadcast. }this will make a
difference, you might choose fo appear on an
educational television or radio channel, or you
might wish to buy air time on a commercial
station. :

4. Both radlo and teIevus\ron can reach wide audrv

ences‘and have a powerful impact on the
listener/viewer. However{ the type of informa-
tion you want to present afid your objective in
presenting this information will limit the meth-
. ods you may use. If visuals are very important ln
effectively.defivering your message, you would
choose television over radio. If your funds are
limited and sound effects could adequately

tonvey for the listener what was gorng on;you

would choose radio. .

Radio and some tetevision stations hre format-
ted to appeal to a particular audience. You will

ant your message to reach a certain popula-
tion, so you must choose the format that ap-

. peals to the group you wish-to influence. For

example, it might be more effective to advertise
an FFA community service project on an educa-
tional radio stahon (or as a public service an-
nouncement), rather than on a station which
features rock music. On the other hand, if you
wanted to advertise an FFA fund-raising dance
emceed by q local disc jockey, the rock station

might be the best choice. The equipment, time, «

effort, and money available for developing your
presentation will gJso influence your decision. If

. your rgsourcgs are limited, you would want to
usé radio, appear on an educational television
or radio channel, or limit yourself to strictly
public servrce air time. .

5. After determining the message .and the fhost

appropriate outlet for your- announcement,
contact the program or public service director
for information on public service air time,
amount of time available to you, and station
requirements and procedures Your message
should be delivered in a naturatl; conversational

., style. Thus, you wiH want to write short, sumple

"diréct sentenges which clearly/relay your in-
S

rly.'

)

-




formation.. Avoid words which are difficult to
. understand or might be misinterpreted. Your
- opening words should make the audience want
to hear more, and you should pace your mes-
sage to maintain this interest. After considering
dialect and pduses, your message should con-

tain the exact number of words per minute re- -

q¥red. P

All good presentations must be well planned
: and organized.”
care, and provide them with ample rehearsal
time so they will ‘gppear natural in their roles.
~ Plan and assemble all supporting materials;
provide the station with two copi&s of your cor-
rectly formatted script. Be sure these copies are
typewritten, double- or triple-spaced, and ini
clgdg all required descriptive information.

}

4

oose your speakers with' -

<
'

-

Before beginning any of your own planning for
television presentations, check with station
personnel on re’quurements apd: procedures.
They probably havetheir own form for audio

“and visual specifications arid possibly might '

wish to design the program format themselves.

After this has been completed, prepare a de-
tailed equipment list and {ocate all items. Your
visuals should bé" designed for clarity and
simplicity, and you should decide on an or-,
ganized way.of dlsplaymg them. An attradtlve
television picture is not achieved through clut-
ter and disarray. Outline the positions’ and
movements of your cast, coordinate their cloth- -,
ing, plan the positioning of props and visuals.
When your plan is ready to be putinto action—

. A
rehears'e and rehearse! / ;

a
2

LEVEL OF PERFORMANCE: Your completed Self-Check should have covered the same major points as
the mode| responses. If you missed some points or have questions about any additional points you
made, review the material in the information sheet, Planning and Presenting Television and Radno
Presentatlons pp 6-18, or check with your resource person if necessary.
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- Enabling ln a simulatea tuattep present a radlo presentatlon conqeg;ning.a\
,:;}l Objective tlorial program/ o

.#{,'" be selecting a<feature of a vocatlonal program th
_ prormiotion thrdugh a radio presentation. .«

oy

% - ~ B IRy ’\'.‘“\\;‘ e
. You will be dévelonmg a complete pran and scnpt for the fauso*ﬁ_rjfos,eh_tag.j;
tlo'n ' - SN e

Youf competency in d,e‘t}elop}tngk“ plah and- script fora dio preeentation. o
« will be e\iaglgated by your @source on;using tha nlng Gh‘eckllst
-Badio, pra9r” .

" Activity - -Youwillbe presenting your audiotaped program to a gi'oup of peers, orto
- T our resource Jperson.. . e
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%

l Activity Select a featyre of a vocational program with which you &re familiar that
could be promoted or explained throug\h q radio presentation.

-y .

-

Prepare a complste plan and script for the presentation. Your plan should. .

) Actinity specify—
, e the purpose of your presentatlon (e.g., to publncnze a.,‘student voca-
. ] Ltional organization fund-raising event) .
\_ , o the audience you would wish to reach with your message

o the type of radio programming you would use (AM or FM; educational
orcommercial radio, public service or commercial time; format—rock
music, 24-hour news, etc.)

e the type-of presentation you would use (30-second spot; 5-minute
interview; news item, etc.)

Your script should be complete, and correctly edited and typed.

-

. After you have prepared your plan and script, arrange to have your re-
source person review and evaluate your work. Give him/her the Planning
.Checklist: Radio, p. 29, to use in evaluating your work.
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. Directions: Place an X in the YES or NO box to indicate whether“
each ltem was performed successfully

s

‘PLANNING CHECKLI.ST:'RADlO

A\
Name
Date
Resource Person

-In planning the radio presentation, the teacher:

1. selected a feature that could be appropriately promoted on radio

2. identified the target audience for the message ....... ¢

3. selected a type of radlo programming appropriate to the message and audlenCe
08B1BCtBA ... T

%

4. selected a type of presentat|0n appropriate to the message, audlence and type of
programming sefected ......ovveeeiiniii b e

5. prepared the presentation according to the following standards:
a. clear and concisé sentence structure

b. only one subject presented

c, informative ...l A S

mbiguous words omitted

anguage understandable to, the average listener

6. prepared a script which met the followiné standards:

a. double- or triple-spaced copy ...... €t e e e P A e

b.{ copy on only orie side of paper ... ........ N ;

¢. script writer was completely identified .. . .. T TR TR PRI

d eubject of program or announcement stated . :

e. type of program announcement stated ................ .....................

f. Iength of program and date(s) the announcement{ehoul‘d run identified

g. when to kill announcement’ stated, if appllcabie IEERRPREES P FP— ..
" h

. correct number of words for the length of time givgn to the program or an-
-nouricement )

-

OooOo0 O O oo s

3 % v B 1 el i ) |8 ey
3 % e 1 B ) A B R Ry
X T T P S R R T R A PR e i At

LEVEL OF PERFORMANCE: All |tems must receive YES responses. If any item receives a NO respan
review the material in the information sheet, Planning and Presenting Television and Radio Prese a-

tions, pp. 6- 18, review your plan accordmgly, or check with your resource person if necessary

»
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PAN

Activity

Feedback

. available to you

Based on your plans, make any necessary preparations far audiotaping
your presentation, and then audiotape your program (e.g.. if you have
planned a 5-minute interview between you and a vocation_gl:‘student, you
wilf need to locate a peer or other person to participate ity the interview,
provide him/her with a script, practice your presentation, étc.). If you are
unfamiliar with audiotape equipment, you may need to havé someane else
tape your presentation. '

»

2

- s a ; . -~ —
Present your audiotaped program to a group of one to th}ee peers. These

- peers will serve two functions: (1) they will act as an audience for your

presentation, and (2) they will evaluate your performance. If peers are not
» YOu may present your program to your resource person.

4

! :
Multiple copies of the Radio Presentation Checklist are provided in this
learning experience. Give a copy to each peer or to your resource person

" before playing the audiotape in order to ensure that each knows what tg_.

look for in your presentation. However, indicate that during the presenta-
tion, all attention is to be directed toward the audiotaped program, and that
the checklists are to be completed after the"‘presentatiqn is finished.

’
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RADIO PRESENTATION CHECKLIST '~ 7~

Directions® Place an X in the NO, PARTIAL, or FULL box to indicate that "™

each of the following performance components was not accomplished,
.~ partially accomplished, or fully accomplished. If, because of special cir- 0Oste

cumstances, a performance component was not applicabie, or impossible _

to execute, place an X in the N/A b\om . Resource Person

4 . \ .

- X

A '

LEVEL OF PERFORMANCE

‘ = - .
(:_

-

" The radio presen'tatlon: . ,
1. began with introductory remarks that captured the listener’s atten-
tion R EREIRES e e

2. maintained a pace which held audience interest ........... e

g 3 appeared to be rehearséd because speaker(s) sounded comfortable
in the role(s) .. ..... e e '
4. was presented yvithin’prescribed time limits ....... i
- / N - -
. 5. was uncomplicated and easy to, follow ................... e

6. was presen‘te'd'so that its purpose was quickly identifiabié by listen- :
ers..... e e N P e

/ | O
7. was of benefit to the commuynity .................. e ~

8. was an accurate reflection of activities in tge vocational program .

A}

LEVEL OF PERFORMANCE: All items must receive FULL, orN/Aresponses. If any item receives aNO, or
PARTIAL response, the teacher and resource person should meet to determine what additional activities
the teacher needs ta complete in order to reach competency in the weak area(s). .

rd

e 2
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RADIO PRESENTATION CHECKLIST

Directions: Place an X in the NO, PARTIAL, or FULL box to indicate thht Nepe . -

each of the following performance components was not accomplished, : g A
partially accompiished, or fully accomplished. If, because of special cir- Ozt “ -
cumstances, a performance component was not applicable, or impossible . ~

to execute, place an X in the N/A box. e Regource Person - "

LEVEL OF PERFORMANCE

&
| J
- &
) , \z N
] d L L Q@
. The-fadlo presentation: N - . oA
1. began with introductory remarks-that captured the listener’s atten- < 4
o MOM L D D D -
2. maintained a pace which held audience interest'..: ....... e D ‘ E] D " e 5 .
\ B ;7‘;\ :,
3. appeared to be rehearsed because speaker(s) sounded comfortable b '
iNntheTole(s) ... c.vvvviveiii e e D D D ekl .
4. was presented within prescribed timé limits ..................... 'D D D - \
5. was uncomplicated and easy to‘follow ...... e P D D D :]
6. v;/as presented so that its purpose was quickly identifiable by listen- "' -
was resenigd so that s purpose was quickly deniifablp by e 0 oog
7. was of benefit to the community ............ .. D D
8. was an accurate refl,ectio‘h of activities in the vocational program . D D D i
f o \ , 2
LEVEL OF PERFORMANCE: All items must receive FULL, or N/Aresponses. If any item receives a NO, or
PARTIAL response, the teacherand resource person should meet to determine what additional activities
the teacher Reeds to complete, in order tQ € ch competency in the weak area(s). ,
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RADIO PRESENTATION CHECKLIST ) R A
‘Directions: Place an X in the NO, PARTIAL, or FULL box to indicate that M . ;
each of the following performance components was not accomplished, ) f :
partially accomplished, or fully accomplished. If, because of special cir- Date * . > »
cumstances, a performance component was not applicable, orimpossible ¢ - ~ )
to execute, place an X in the N/A box. . b - Resource Person oL
R | A 5 .
o , LEVELOF PERFORMANCE - °
A\ J ¢
: N e % )
] \3 A
\ N £ & "
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The radio presentation:
1. began with introductory remarks that captured the listener's atten-

L

'3
a . "g‘
Hom o 0O :
.2. ‘maintained a pace which held audience interest ................. D D it ’
3. éppeared to be rehearsed Because speéker(s) sounded comfortable : 5
in thé role(s) ........ e S T D D D i
4. was presented within prescribed time limits ...q..... R RTUPRTOU D - D D 3
5. was uncomplicated and easy to follow . ........... FESTTITOTe D ) D D 7 )
T 6. was presented so that its purpose was quickly identifiable by listen- N 2t .
ers....... i T Ceee e D'D D;f;
A 7. was of benefit to the community ... D [_—_] 3 -
ftactionof actis i the vt O.008E
8. was an accurate reflection of activities in the vocatiomal program . . o b ’
' i * . &{é‘\

s

LEVEL OF PERFORMANCE: All itenfs must receive FULL, or N/A responges. If arly item receives a NO, or
PARTIAL response, the teacher and resource person should meet to determine what agditional activitles
. the teacher needs to complete in order to reach competency in the weak area(s). ™
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For further information on how to prepare radio presentations, you may
wish to read Bagin, Grazian, and Harrison, Schoo/ Communications Ideas
that Work: A Public Rlations Handbook for School Officials, pp.118-127.
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You may wish to arrange through your resource petsonto visit a local radio
station. During your visit, you could meet with the station's program plan-
ners to discuss techniques for planning and preparing presentations. You
may also discuss any ideas you may have for futu e presentations to
promote a vocational program. If possible, you may wish to observe an
actual presentation being broadcast at the station. .

.
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*Yourcompetency in developing a plaryand script foratelevision présenta- .
tion will be evaluated.by your resource pe}rg‘oﬁ;jt\:’sin@thé:Plgnping,c_heckg .
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Actiyity Select a feature of a vocational program with which you are familiar that
¢ could be grorpoted or explained through a televisioni\ presentation.

-

-
'
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Prepare a complete plan and scnpt for the preséntation. Your plah should
specnfy— ,

e the purpose of.your presentatlon . . s
. " . e the audience you would wish' to reach With your message o

‘ ¢ the type of television programmmg you would use (commercial or
o ,educational television; publlc service or comgpercial time) - K

e the type of pfesentation you would use (30-8econd spot, 5-minute
interview, pane /dlscussmn degmonstratlon etc.) .

Your script should be complete, and correctly *edited and typed.

/ ‘ : ) t‘&_\
- N
After you have prepared. your plan and sénpt arrange to have your re-

source person review and evaluate your work. Give hlm/herthe Planning
Checklist: Television, pp. 41 42, to use m evaluatmg your work
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PLANNING CHECKLIST: TELEVISION | |
S | |

~

Directions: Place an X in the YES or NO box to indicate Vvhether Dato
_each item was performed successfully. ~.

é

. . { Resource Person
] ~ = -
in planning the television presentation, the teacher: .
" 1. selected a feature that could be appropriately presented on television ...........
2. ident'ifiedthetargetaudiénceforthe message
" 3. selected a typeof television programming approprlate to the message and audience
Y= =Y 1= HE
4. selected a type of presentatlon appropriate to the message audlence and type of
programmlpg selected ...... e T
5. selected simple, attractive, and forceful visual material ....................... L.
6. prepared an equiprr‘\entﬁst A e e
“ 7. planned movements arnd position of participants, visuals, props .................
8. prepared'ihe_presentation according to the following standards: D
_a. clear and concisessentence structure . .x. ... ... i e
b only one subjectpresented ............... D
c. informative ..o e : D
d.'laqguage understandable to thg average viewer ................... [ETRTTIIS D
Qﬁprepared a script which met the following standards: D
4. double- or tnple-spaced copy..: P i
b. copy on only.one side Of PAPEr . .....vvt ittt D
% - £ ") ¢ v
* ¢. script writer completely identified 3 bl iy D
. ‘\ . o > . g D ’
. d. program briefly described ................... e s e
e. dates of broadcast stated ....................... e p L1 D
f. space allowed for director's notes, video gescription, and audio description %M‘Z’i D .
. - , s =
" g. copy supports video materials ....,.......... s e %?} D ‘
h. correct number of words for the Iength of time _given for the program or an- ﬁf’? D )
nouncement .............................................................. el
?{)f?&};r«
N ?
A
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LEVELOF PERFORMANCE: All items must receive YES responses. If any item receives a NO respbnse:

review the material in the information sheet, Planning and Presenting Television and Radio Presenta-

tions, pp. 6—18, revise your plan accordingly, or check with your rgsource person if necessary.

‘Activity

Feedback

Based on your plans, make any necessary prepardtions for videotaping
your presentation, and then videotape your program (e.g., if you have .
planned a demonstration, you will need to locate the necgssary materials
for your presentation, practice your demonstration, etc.). If you are giving
the presentation yourself, you will need technical assistance in operating
the videotape eduipment. . . o

’

?

Present your videotaped program to a group of one to three peers. These
peers will serve two functions: (1) they will act as an audience for your
presentation, and (2) they will evaluate your performance. If peers are not
available_to you, you may present your program to your resource person.

.

A S
.3 N o [} N
Multiple copies of the~Television Presentation Checklist are provided in
this learning experience. Give a copy to each peer or to your resource’
person before playing the videotape in order to;ensure that each knows
what to look for in your presentation. However, indicate that during the
presentation, all attentionis to be directed toward the videotaped program,

and that the checklists are to be completed after the presentatlon |s
finished. . . .

~
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TELEVISION PRESENTATION CHECKLIST -

each of the following performance components was not acgomplished,
partially accomplished, or fully accomplished. If, because.of special cir-
= cumstances, a performance component was not applicable, orimpossible
to execute, place an X in the N/A box. . -

AN

Directions: Place an X in the NO, PARTIAL, or FULL box to indicate that

.

>
-0

Name

Date

Resource Person

- o

The television presentation: "
1.,began with introductory remarks that captured the viewer's atten-
. tion

2. maintained a pace which held audience interest e DT >

3. appeared to be rehearsed because speaKer(s) seemed comfortable, .

in the role(s)

R T T T T T T R

was presented within prescribed time limits
g~
was uncomplicated. and easy to follow

. included the use of visuals that were simple, attractive, and easy to
see :

..........................................................

7.

I

included the use of visuals that supported the audio portion of the.
presentation :

2 8. :::%ﬁﬁe use of real objects wheneve( pcssible
. 9. presented so thatits purpose w

10. was an accurate reflecéon of activities in vocational education . ..

11. was of benefit to the cc;}'nmunity ..............................

12. was not marredfy “de'l'gd" visuals ... ... ... e e

13. was given on a set th"' ‘was simple and organized ..............
w5 The participants: K o
" 14. looked at the camera .. .. .. e oo

15. used gestures| that were performed occastdnally and del{ﬂbfpately
5 ' -

i

. «
| . .
. 5?’: )
.

£
ickly identifiable by view-
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. : - " LEVEL OF PERFORMANCE
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) LEVELOFPERFORMANCE:A" ifems must receive FULL, or N/A responses. If any item receives aNO,or
. PARTIAL résponsé, the teacher ahd resource person should meet to determine what additional activities
the teacher needs to complete in‘order to_reach competency in the weak area(s), ’
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TELEVISION PRESENTATION CHECKLIST '
Directions: Piace an X in the NO, PARTIAL, or FULL box to‘indicate that ™ ' . .
, 8ach of the following performance components was not accomplished, ) :
partially accomplished, or fully accomplished. If; because of special cir- 0ae -
cumstances, a performance compon%rlt was not applicable, orimpossible :
to ekecute, place an X in the*N/A box. . o Fesourcs Poson 1
~ o X & «Q'
. N . " LEVEL OF PERFORMANCE _
- "?‘ , .
- [ . M-
AN X i}v &

s,
Ruy

-]
The televisign presentation:

2 «;wxgwm ir'\tr"bddctory remarks that captured the viewer's atten-
. TMion ... ..., LA N e

N g

2. maintained a pace which held audience interest ................

3. appeared to be rghearsed because spehker(s) seemed comforgable
iNthe role(s) .. ..ot e e

4. was presented within prescribed time limits ............0.......

OO0 OO

. 5. was uncomplicated and easy to follow ........... SR

6. included the use of visuals that were simple, attractive, and easy to

S€E ..., e ..
2 included the usé of visuals that supported the audio,portion of the

presentation ............. ﬁ/ .......... g )

8. included the use of real objects;v_v'henever possible ........... . )

9. was pr‘esented'so that its purpose was quickly identifiable by view-
UGy e e e

10. was an accurate reflection of activities in vocational education ..

-

OO0 OO0O0O0O OO O ooo og

" 11. was of benefit-to the ComMUNItY .........ovienerrennennn.n. :
12. was not'marred by “deack visuals .....:... .. ... e,
13. was given on a set that was simple and organized A :

The participants: .
14. looked at the CaAMBra .. .. oot i ittt et e et

-

OO0 gudgd ot 0 ooo dd

OO ooooo oo O

15. used gestures that were performed occasionally and delibérately

- N . e
- <

Y A
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LEVEL OF PERFORMANCE: All items musf receivéfFULL, or N/A responses. Ife anyitemreceives a NO, or
PARTIAL response, the teacher and resource persan should meet to determine what additional activities
the teacher needs to complete in drder to reach competancy in the weak area(s).
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‘TELEVISION PRESENTATION CHECKLIST

' \ ' - ,

Directions: Rlace an X in the NO, PARTIAL, or FULL box to indicate thatx ™™
each of the following performance components was not accomplished,
partially- acSomplished, or fully accomplished. If, because of special cir- st

cumstances, a performance component was not applicable, orimpossible : )
to execute, place an X in the N/A box.

Resourcd’Person’ ' . -

N : . . LEV&L OF PERFORMANCE\'

&
¢ v ‘&
S & &
The teleyision presentation: - .
1. began with introductory remarks that gaptured the viewer’s atten- D
(Lo 2 T e
2. maintained a pace which held audience interest ................ D )
3. appeared to be rehearsed because speaker(§) seemed comfortable D
mtherole(s).......\....................._. .....................
4, was presertd within prescribed time liMits .:.ovenennennlvenn.s D
5. was uncomplicated and easy to follow ...........c..0envnnne. D :
o ' o
8. included the use of visuals that were simple, attractive, and-easy to D
Y- S T [

7. included the use of visuals that supported the audlo portuon of the D

presentation ........... N R P LEERA Ry ‘ .
8. included the use of real objects whenever possible ....c........ D
9. was presented so that its purposé was quickly identifiable by vne%

-] £ Y S

10. was an accurate reflection of activities in vocational éducation .. D

11. was of benefit tq the community ....... et ‘. sl G

42. was not marred by “dead” visuals ............... e D

13. was given on a sét‘ that was simple and organized ..s.......... P D

The paiﬂclpatiu \ . D |
14 looked atthecamera TR PR

00 00000 00 O-000 00
00 00000 0D ©.000 o0

" 15, used ’estures that were performed occasionally and deliberately D

)
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’ P -LEVELOF PERFORMANCE All |tems must receive FULL or N/A responses If any item receives a NO, or

&5
Optnonel

Activity

L T 4

o
I Optional

Activity

»

For further information on hgw to prepare televisign presentatlons you.

may wish to read Bagin, Grazian, and Harrison, School Communications
Ideas that Work: A Public Relations Haadbdok for SChOOIoOffICIaIS pPp.
118—127 > ¥

»

. You may wish to arrange through your resource person to visit alocal
" television station. During your visit, you could -meet“Wwith the station's

program planners to discuss techmques for planning and preparing pre-

se\ﬁtlons You may also discuss any ideas you may have for future presen-
tations to promote a vocational program. If possible, you may wish to
observe an actual presentation belng broadcast at the station.

\

PARTIAL respo nse, theteacher and resource person should meet to determine what additional actlvmes
the teacher needs to complete in order to reach competency in the weak area(s) . . i
NN ,
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*For a definition St “actual school situation,” see the-inside back cover
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Directions: In&cate the level of the teacher’s accomplishment by plactng
an Xin the appropriate box under the LEVEL OF PERFORMANCE heading. Dste

- -1f, because of special circumstances, a performance component was not T .
applicable, or impossible to executel,place an Xin the N/ A box. Resource Person =
E oo \ LEVEL OF PERFORMANCE

A ]

Va
A, e

When planping the presentation, the teacher:
. identified the purpose of the presentatlon before contact-
ing the station person neI .........................

2. chose a subject that was in the publ@rvlce or nee

3. chose a subject that was uncomplicated and easy to
CONVOY ..........fe.... e e PP

4. identified the target audie’Zce ............. T

" 5. chose a type-of presentation that was within the bounds
of the school’s financial resources ........ F

6. chose a type of presentation which could best relate the
purpose and objec{ive of the program .............. .

-0 ooo o offoo

-

7. chosethe medium Wwhichwould best convey the message

A Y

8. identified any public s |ce bro,adcastmg opportunltles

9, contacted station personngl at least four weeks before
ideal air time ....... I AU S

* 10. obtained information on correct procedures ajd tech-
nlques for presentmg the presentatlon e .5 ..

OO0 00 oeoog o oo oo

L4

1. mvobg students and/or peers in the preparatlon as
APPIOPHAte .......vvmeii i .

-

-00 0O 000000000 oo

12. involved peers, students, and/or community resource
- persons in presenting the program as appropriate . ...

&

>

DD'DDD

The script met the followlng general guidelines:
13. defined the purpose of the presentation so that it was
quickly identifiable by all listeners ...................

O OO0O0O0O0OR000ooao

ﬁ written \;vith'.in the station’s approved format ,.>....... .
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15. -written in conversational sentences ... ............... _
' ,’ . - ) >
16. lively and interesting ................... ... ........ ’ D :
y ¥ ]

17. correct number of words per minute farthe Iehgtﬁ oftime

\

N %{ 2 4’\
given the presentation .................... e D D D D . m ]
- 18. cg,wectly'edited-'.‘. T T I s .. D D D & o *
- . . /"‘“"“"\_1_/‘ . ' o S
19."submitted about 10 days before air tim e e EJ D D D sk
Whenincluding vlsu;lsinthe television script, the teacher: ' -y
20. supported visuals with an appropriate dialogue .. ..... D D D D 4 :
21. prepared an equipment list...................... D EI D D '
22. plotted the position and movements of participants, vi- * 2\ g A
"suals, and props ................. S D ' [:] D D %ﬁ
23, prepared simple clear visuals ............ SV D D D D ﬁﬁ
24. included real objects whenever possible ........ e D D D D !
. . . < - (: St
Program participants were rehearsed to the extent that: L
. 25. they seemed comfortable in their roles .. .... AN A D D D B .' -
\ . - At
26. they made\the/presentation within the prescribed time o
Ilmlts ............. . D D D D 7
When presenting the television presentation p)articlpants:-n_ ‘ e
27. looked at the camera .................. | e D E:I D D
28. performed oocasional and deliberate gestures .-...... ; D ;‘ND D D .
29" utilized visuals effectively as part of the "s}:ene L e D D D m :‘
0 ]

30. spoke in an interesting and conversational manner .

o
:ED

= s L -~
- . . .S

LEVEL OF PERFORMANCE: Allitems must ratceive N/A, GOOD, or EXCELLENT responses. If any item
receives a NONE, POOR, or FAIR response, the teacher and resourge person should meet to determine . ‘

.:,What additional activities the teacher needs ¢o complete. in order to reach c?qmpetepcy i the weak

T area(s). : R . - ‘
. $ R .
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*Each module is designed to help you gain competency
ina parttcutar skill area coqsndered important to'teach-

. ing success. A module is made up of a series of learning
experiences, some providing background information,
some providing practice experiences, and others com-
bining these twd functions. Completing these experi-
ences should enabié you to achieve the terminal objec-
tive in the final learning expeyience. The final expérience
in each module always requires you to demonstrate the
skill in an actual school situation when you are an intern,
a student teacher, or an inservice teacher.s .

Procedures -

Modules are.designed to allow you.to |nd|wduallze your’
teacher education program. You need to take only those

% modules covering skills Which you do not already pos-
- sass. Similarly, you need not complete any learning ex-
perience within a module if you already- have the skill
needed to complete it. Therefore, before taking any
module, you should carefully review (1) the Introdu tion,

(2) the Objectives listed on p. 4, (3) the Overviews pre- -

ing each learning experience, and (4) the Final Ex-

petencies with the information you have read in these
sections, you should be ready to make one of the follow-
ing decisiong: -
e that you do not have the corgpetencnes mdnc
and should complete the entire module.
“+ o that you are competent in one or more “of the en-

~ ~.perience, and thus can omit that (those) learnin
expenence(s)

o that you are already competent in this area, and
ready to complete the fipml learning experience in
order.to “test 6ut” -

o that-the module is mapproprl e to your needs at
this time

Whenyou are ready to tal}e the final |
and have access to an acfuial school situation, make-the
.necessary arrangements with your resource person. If
you do not complete the final experience-successfully,
meet with your resource person and arra;}e\(—ﬂrfo rey
peat the experience, or (2) complete (¢ review) previous
se of the modulg or other related activities
sugg ed by your resource€rson befare attemptingté
repeat the final experience. -_

Options for recycling are also available in each of the

Any time you do.not meet the minimu el of perfor-
mance required to meet an ‘objective/you and_your re-
source person may meet to select activities to help you
reach competency. This.could: involve: (1).completing
", parts of: the' modute® preylouslytsklpped (2) repeating
actfwties (3) reading supplementary resources$ or com-
pleting additional activities suggested by the resource
person; (4) des@nmg your own fearning experience; or
(5) completing Some aother activity suggested by you or
-your resource pérson. ?"

-

[Kc

service teacherwould befunctnomnb inan, actual school

" Occupational Specialty . .

ablmg objectives leading to the final Iearnlng ex;?/st ent .
"

arning experience

Iearnmg experiences- precedlng the fntqal experience.-

* Fair:
. acceptable manner, but has some abliity to perform it.

ABOUT USING THE CENTER S PBTE o
" MODULES - <
'Organizatton ) J ;l'ermlnolo;y o " ‘\ -\ ‘ :

Actual Schoo! Situatlork. .5 refers to*a sltuatlon m
* which you are actually working with, and responsible
for, secondary or post-secondary vocational students iri

a real school. An intern, a, student teacher, or an in;

N

situation. If you do not have access to an actual school
situation when you are taking the module, you can com-
plete the.module up to the final learning experience. You _

would then do the final learning experience later; i.e,,
. when you have access to an actual school situation..

-Alternate Activity or Feedback .

. refers to aj\ item or
ich fmay substltute‘or required
to special cnrcums_@ces you re un-

feedback device
items which, d
able to complete.
,refersfo a specmc area of
preparation within a‘vocatlonal service area (e.g., the
service area .Jrade and. Industrial Education inclydes
, occupational specialties 4such £s automobile fne-
chanics, ‘welding, and electricity). *

Optional Activity or Feedback. ..
which is not rgquired, but whick-is designed to supple—

periénce. After comparing your present needs and com- _»ment and enrich the required items ina learnmg experi-

ence. .. n
Resource Person . .". refers to the person in charge of
your educational program; the professor, instructor,
administrator, supervisor, or cooperatmg/supervrsmg/
classroom teacher who is gmding you in taking thls
module.

. refers to the person who is enrolled ar\q/
receiving mstructlon in a secondary or post-secondary .
educational institution. i »
Vocational Setvice Area . . ..refersto amajor vocational .
field: agriculturateducation, business and office educa-
tion, distributive education, health occupations educa-
tion, home economics education, indu

cation g .
You or the Tcher . . . refers to the person.who is tak-

. ing.the module. - .

Levels of Performance tor Final Assessment

N/A ..
appllcable to the situation.

None . . . No attempt was made to meet the crlenon
although it was relevant. ‘e e

Poor. . . The teacher is unable to, perform this sklll or
has only very limited abllity to perforn), it.

. The teacher is unable to perform th\‘{sklll inan

Good . . . The teacher is‘able to perform this skill in an
effectlve manner. .
Excellent. . . Theteacheris ableto perform this sknll m\a
very. effective Marmer.

Y

refers to” an jtem -

‘ | arts edu- ~
cation, technlcal education, or trade and indu naledu-.

. The criterion was not met because it was not

LY
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oo 'ntles of 'l'he nters -~ - \ \
co Perfonnance- ased Teacher Education Modules oL
E-5  Provide for Studen Safety
A-1 * E~8  Provide for the First Ald Needs of Students L.
A Y W1 uriity Survey E-7  Assist Students in oping Self-Discipline
§ - A-3" Report the Findings of 3 Community Survey  ° E-8  Organize the Vocatibnal Laboratory
) ¢ A-4 Orgahize an Oocupatlona\ Advisory Commmeo . E-9  Manage the Vocatianal Laboratory
v - A=S  Maintain an Occupational'Advisory Committee * Category F: Guidance . -
R e m"'"f&i?om&‘oﬁ"" Solectives F-1  Gather Student Data Using Formal Data-Collection Techniques
A-8 Develop a Course of Study N .. F-2  Gather Student Data Through Personal Contacts -
" A3 ' Develop Long.Range Progrim Plans " g F-3  Use Conferences to Help Meet Student Needs
A-10 Conduct a Student Follow-u Study -~ F-4  Provide Information on Educational and Career Opportunities
A1 E Your Vocational P p ) ) F-5  Assist Studentsin Applying for Employment of Further Educauon
N cm. instructional Plancing cmgorye Sphook-Community Relstions
B-1 Determine Needs and Int of Students . . DevelopaSchool—Communhy Relations Plan for Your Vocational
d g'_g . ml: evelop E tuunnu n;,ﬁf,gomcuon Obj“ftm & .. *+ G-2 Give Presenmtons to Promote Your Vocational Program
B4 Develo n Plan . o A G-3 Develop Brochures to Promote Your Voi?ﬂonal Program
B 05 Select SRt nstructional Materiate * G-4  Prepare Displays 10 Rsemote Your Vocatfonal Program
B-6 Prepare T8acher-Made Instructional Materials G-5 Pr;?:;r’am News Releases and MiclesConoeming Your Vocational  «
Category C: instructional Execution | . G-6 Ar\r’gngeoft')‘ra"l'%lergigsionand Radio Presentations Concerning Your
‘ . - cati .
g-% g:)mngtuc%drxﬁ)iscussnom anel Discussions, and . G-7  Conduct an Open House '
Symposiums G-8 'Work with Members of the Commumty
E t and Questio G-9  Work with State and Local Educators
o3 l’ﬂm nm orming. Buzz rou. Question Box G-10 Obtain Feedback about Your Vocational Program N
C4 rect Students in lnstrucfin Other Students . i Category H Student Vocational wmn'
C-5 Employ Simulation Techniqu : H-1 Devnlop p Personal Philosophy Conceming Student Vocatiorial
C-6 Guide Student Study . 4 . tions .
g; g::g &Stuugggis in Apm;:;m:ﬁprgrb'gn\c?&lving Techniques H-2 Es‘;ga‘:“ a Stydent Vocational °'9°"'|"“°" o '
_ C-9  Employ the Project Method - ) H-3 Prfg:: r?htl’g?hn;m Vocational Organization Members for o
&1y ‘troduce a Lesson ) H-4  Assist Student Vocational Qrganization Members in Developing
C-12 Employ Oral Questioning Techniques and Financing a Yearly Program of Activities
T-13 Empioy Reinforcament ;9“, e e o -H-5  Supervise Activities of the Student Vocational Organization
C-14  Provide Instruction for Slowe and More Capable Lgamers H-6 . Guide Participation in Student Vocational Organization Contests
C-15 " Preserit an lilustrated Talk Category I: Professional Role and Dovolopmom
=1 Keep Up-to-Date Professionafty N N
- y -2 Sefve Your Teaching Profealo? ‘
. -3 Develop an Active Personal Philosophy 0 Educatnn
the Team Teaching Approach . 4 Sorve the Schoor s Community © s
ent Infgrmation -5  Obtain a Suitable Teaching Position

-8 Provide Laboratory Experiences for Prospective Teachers
-7 Plan the Student Teaching Expdrience
and Opaqua ante rals « -8  Supervise Student Teachers

and Slides Category J: CoonlnaﬂonofCoopomhoEdugoﬂon

g
8
8
;5,
g
3

C-25 Present Information with Films . <=1 Establish Guidelines for Your Cooperative Vocational Program
C-26 Present Information with Audio Recordings ° J-2  Manage the Attendance, Transfers; and Terminfations of Co-Op
C-27 Present Information with Tel and Videotaped Matenals Students

* C-28 Employ Programmed Instructio J- Enroll Stuonu in Your Co-Op Program °
C-29 Present Information with the Chalkboard and Flip Chart Secure Training Stations for Your Co-Op Program .

J-5  Place Co-Op Studentson the Job

Category D: instructional Evaluation J-6., Develop the Training Ability of On-the~Job lnstructors

D1 Establish Student Performancs Criteria ° J-7" Coordinate-On-the~job Instruction
D2 Jseese Student Performance: Krowledge . ¥8 ‘Evaluste CoOp Students' On-the-Job Performands
D-3  Assess Student Performance: i . ‘49 Prepare for Students’ Related instruction Y
v ;m Mc 'ﬁf;"’"“& ] P"lﬂé’w J-10  Supervise an Employer-Employee Apprecistion Event
- D-6 Evaluate Your Instructional Effectiveness ) RELATED PUBLICATIONS  _ ¢ ‘
Category E: instruciional Management Student Guide to Using Porformance-Based Toacher Education
E-1" Project instructional rce Needs Roaouro:b Person Glikde 10 Uslng Perfonn;umamd Teacher’ v
E-2 Manege Your Budgeting and Reporting Responslbiln[os * " Education Materials
E‘_f m '°'F'I’|"P'°"°,, yorment of Your Vocational Facilities Guide to the Implementation of Performanco—BanTeacher Education
n & Fillng ' Perfomtnco-Bmd-Tucher Education: -
. - - _ The s’t):t‘e ot tno Art, General Education and Vocational Education e
. T, ; For information ngardlng availabiiity and prices df thess materiais contact— .
el - A ¢ M - .
Y T -— — AAVIM_. - -, -
! ) American Associstion for Vocational instructional Matorlals ‘ ‘

- "+ 120 Engineering Center ¢ University of Georgia « Athens, Georgia 30802 e (404) 5422508 - >




