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were developed by the project are 109 written comretency-based events
in eleven occupational areas and 115 performance events in twelve
cccupational areas. Writers for the event§ were selected from

— —teachers of distributive education. Five one-day workshops were

conducted to orient the writers, compile the events, and edit the
final product. Two sample events, one writter and one performance,
are included in the repert. Complete teacher and student materials
and instructions-are provided for each event. The perfcrmance event
requires the student to view a copy of an advertisement and the
advertised merchandise. Each participant is required tc prepare a
fact sheet and orally present the pertinent information to judges.
The written event provided in this report is a sultiple-~choice,
true-false test in human relations. (BB)

L I L P R R Pt Y P T R L R STt T
* Reproduct1ons supplied by EDRS are the best that can be made

*

¥k KR kk %k k ok kkokok kokok ok ko kkk ok kkk ok ok ok okkkk ok ko koo ok kR Rk ok kR Rk kKR Rk

from the original document.




ED154130

™1s Docuwéem
ED EXALCT ]
?:g PERSON OR ORGANIZATION ORIGIN
ATING 1T POINTS
STATED DO NEtN
NTOFFICEA
sEEm.vcak‘nou POSITION OR POLICY

FINAL RETORT

DEVELOFMENT OF COMPLTLNCY

COMPETITIVE EVENTS IN DISTRIBUTIVE EDUCATIOR

5y AVAILABLE

by

C7a
G

2

/\

-

- Befty H. Turner
Project Director

Ohio State University
Columbus, Ohio

EDUCATION & WELFARE 43210

NATIONAL INSTITUTE Of
EDUCATION

US OEPARTMENTOF HEALTH.

HAS BEEN REPRO-
LY AS RECEIVED FROM

OF VIEW OR OPINIONS
NECESSARILY REPRE-
ATIONAL INSTITUTE OF

N

Prcject Number H24880

'PERMISSION TO REPRODUCE THIS
MATERIAL HAS BEEN GRAMTED 8Y

N

e W Fonng

TO THE EDUCATIONAL RSSJURCES
INFORMATION CENTER (ERIC) AND
USERS OF THE ERIC SYSTEM

The Research reported‘herein was performed
pursuant to a conciact with the Commonwealth
of Kentucky, State Department of Education,
Bureau of Vocational Education. Contractors
undertaking projects under such sponsorship
are encouraged to express freely their pro-
fessional judgment in the conduct of the
project. Points of view or opinions stated
do not, therefore, nccessarily represent
official State Department of Education
position c¢r policy.

COMMONWEALTH OF KENTUCKY
STATE DEPARTMENT CF EDUCATION
BUREAU OF VOCATIONAL EDUCATICN

O




Tdble of Contents

»

- Page
Preface. . v v v e e e e e e e e e e e e s e e s e e s e s
Abstract . 2
Acknowledgements . . . . . . . 4 v 4 v e v e e v e e w3
Introduction . 4-5
Activities and Accomplishments
“ Problem . 5
Mgthods 6-7
Results . . . . . . . ... . 8
Conclusions/Recommendations 8-9
Dissemination Activities . . . . . . . . . . . . . . . . . .10
Appendices . . . . . . . . . .. e e e e e e e e e e e s

Appendix Chart for Developing Events

Appendix Literature

Appendix Workshop Agendas

Appendix Writers

Appendix

A
B
C
Appendix D: TFlow Chart of Activities
E
F: Sample Event
G

Appendix Event Exchange States

-

Appendix il: Results




‘ PREFACE

Competency-based events provide students of distributive
education programs an opportunity to demonstrate how well
they have developed the competencies recquired by their
chosen field of study.

The events also allow the students to determine their
degree of preparation in relation to others preparing in
the same occupational category.

The final product of this project is™a bznk of everts-
which are based upon competencies needed in the field of
marketing and distribution. This bank will supply Kentucky
and other states the events needed to provide competition
for students. g

It is hoped the events will furnish worthwhile learning
experiences and assist in further developing the competencies
of students within a chosen occupational category.

William T. Jeffrey Betty H. Turner
Director Project Director
Unit of Marketing &

Distributive Education




Title of Project:

Project Duration:

Objectives:

Procedure:

ABSTRACT -

Development of Competency-Based
Competitive Events in Distributive
Education

Octoter 15, 1976 to January 31, 1978

To provide competitive events for
students of discributive education
which correlate with competency-
based curriculum. .
To develop competency-based events
with objective tests and performance
evaluations—in each of the identified
instructional areas for twelve occupa- v
tional categories identified by National 1
DECA.

To be prepared as a state to provide
similar types of events'in which a
student may compete at the National
level. .
‘
Writers for competency-based events
were selected from teachers of
distributive education. Five one-
day workshops were conducted to orient -
the writers, compile the events, and
edit the final product. :

Contribution to /The competency-based events will provide

Education:

Products Developed
by the Project:

LN
'

the opportunity for students to demon-
strate their proficiencies in their
chosen occupation for self-evaluation
and in comparison with others in their
field.

The products which were developed by the precject
are 109 written competency-based events in

11 occupational areas and 115 performance

events in 12 occupational areas.
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INTRODUCTION

s

Background

A National Competitive Events Reorganization Task Force
was appointed in 1972 to examine the current competitive
evarts programs and to fnake recommendations to the Distributive
Education Clubs of America Board of Directors.

The task force elected to experiment with the series
approach to a competency-based events program. The first
pilot was conducted "at the National Career Development
Conference both high school and junior collegiate in 1974,
in one occupational area. In 1975, the series were held in
two occupational areas, in 1976, four occupational areas and in
in 1977, five areas were implemented.

The decision was made by the board of directors to fully
implement the competency-based events at the 1978 National
Career Development Conference; thus, all existing events will
be incorporated into the series events or eliminated. By
1980, it is planned to provide competency-based events in
twelve occupational categories.

Review of Literature

~

The explanation and time guidelines for the competency-
based events are found in '"'Competency-Based Competitive Events
for the Distributive Education Clubs of America',by Richard
L. Lynch.

Incl.ided in Appendix B, is the original report and an
update as of July,1977. '

Contributions to Education

The development of the competency-based events will
provide educational experiences for students at the Kentucky
State Career Development Conference by: '

1. Providing measuring devices of the students'’
achievement of competencies required in their
chosen occupation.

2. Providing an opportunity for student recognition
and the experiences of 'cooperation and competition.
. . ¢ .
3. Giving the student an insight_-to determine what'"
areas are in need of self-improvement.

4- -Allowing the student the oppdrtunity to demonstrate
‘his proficiencies in his occupational field.

»

»

5.. Giving the student an avenue of comparing his/her
'skills, attitudes and knowledges with others
pursuing the same Qccupational category. -

A ’



The competency-based events will be available to other
states through an exchange agreement; thus, providing
Kentucky with an alternaté event in each instructional area
for the occupational categories.

ACTIVITIES AND ACCOMPLISHMENTS .

Statemen& of the Problen

The competency-based events are conducted on two levels,
the master-employee level and the owner-manager level. There
are ten instructional areas in which competencies may be
demonstrated for each occupational category. Therefore, it
is necessary to have access to an event either skill performance
or written objective evaluation of knowledge or attitude
competencies in each of the instructional areas for twelve
occupational categories. "

~

The purpose of this project was to revise presently .
available events and to develop events in instructional areas
and occupational categories which have a void. (See Appendix A)

Objectives

The objectives of the project were to:

1. Develop or revise, through a workshop of
teachers, competency-based events which
will measure the students' competencies
in their selected occupational field.

a. Develop a performance event in each
of the instructional areas of the twelve
identified occupational categories
(See Appendix A)

b. Develop or revise a written objective
.event for each »f the instructional <£.
areas of the twelve identified occu-
pational categories.

2. Have completed by October 1, 1977, a source of
competency-based events both performance and
written for each of the instructional areas
in twelve occupational categories to the, Kentucky
Distributive Education Club for implementation at’
the State Career Development Conference.

3. Have available- for dissemihation to other states
by October 1, 197/, a package of both written
and performance events in &ll ten instructionals
areas for each of the twelve bccupational ‘
_categoriesu

8




Methods

The competency-based events were developed in two phases
for twelve occupational categories. Events for eight of the
categories were ceveloped October 30, 1976, through May, 1977.
(Phase I) Events for the other four categories were completed
June 1977, through September, 1977. (Phase II) (See Appendix
D for Flow Chart of Activities) :

Written and/or performance events were developed or
revised in each of the following instructional areas:

Advertising

Commur 12tions

Display

Human Relations

Management

Merchandising

Mathematics
Product/Service Technology
Operations

Selling

MW

!

owoo~NovWn

-

RN

for each of the occupational categories of:

1. Petroleum
Food Marketing
Food Service
Apparel & Accessories

2

Phase " / Z
5. General Merchandising

6

7

8

I

Finance and Credit
Advertising Service
Real Estate

+9. Automotive Parts Sales
Phase 10. Recreation and Tourism
II 11. Transportation
12. Industrial Sales

A total of five workshops were conducted. Three work-
shops were held in Phase I and two within Phase II. (See
Appendix C for Workshop Agendas)

. In the first phase fifteen teachers agreed to become
writers of competency-based events. (See Appendix E) The
tsachers were selected within a 100-mile radius of the work-

* shop location, Frankfort, Kentucky.
. The purpodes of the first three workshops were as follows:
- )
Workshop # 1 - October 30, 1976
Orieptation to competency-based event writing

— ' 1. Reviewed identified competencies by National
Q. DECA in which the event will measure.

-6.9




o

2. Identified resources for event content.

3. Discussed how to secure an advisory group
from respective industry to validate
content of events.

4. Provided instructions on the format for
constructing events (See Appendix E for
sample event and check list for constructing
events)

The writers returncd to their home stations for collection
of data for events &nd validation by an advisory group from
the industry involved.

Workshop # 2 - December 11, 1976
Constructed event information in proper format for typist.
Workshop # 3 —§January 22, 1977

Edited typed events and made necessary revisions and
corrections.’

For Phase II, six of the writers from Phase I were
selected toc develop events for occupational areas nine through
twelve. (See Appendix F)

The workshops within Phase 1I consisted of the following
activities:

Workshop # &
Constructed event information in proper format for typist
Workshop # 5

Edited typed events; made necessary revisions and
corrections.

Travel expenses and a stipend of $50.00 was paid for each
workshop attended. Writers developed the events in their
home stations utilizing theix own personal time.




Results

The final events were completed in January, 1978. Total
events developed or revised through the project are as follows:
(Refer to Appendix H - for a chart showing developed and revised
events.)

Occupational Area ‘ Number of Events
Petroleum 10 Performance Events
Food Marketing 10 Written Events

10 Performance Events

Food Service 10 Written Events
5 Performance Events

Apparel & Accessories 10 Written Events
10 Performance Events,

General Merchandise 10 Written ﬁvents
10 Performance Events

Real Estate 10 Written Events
10 Performance Events

Finance Credit 10 Written Events
10 Performance Events

Advertising Services 10 Written Events
10 Performance Events -

Automotive 10 Written Events
10 Performance Events

Transportation 9 Written Events
10 Performance Events

Recreation & Tourism 10 Written Events
10 Performancé Events

Industrial Marketing 10 Written Events
10 Performance Events

Conclusions/Recommendations

The 224 events revised and developed through-“the project will
be exchanged with other states through Mational DECA. These events
and those received in the exchange will supply Kentucky with an
adequate supply of competency-based events. ’

Not only did the project produce a large amount of events, but
also provided several coordinators with the opportunity to become
involved in developing competency based events which engbled the
coordinator to have a better insight to the crganization and

implementation of the events, thus providing Kentucky with indivgguals

who are capable of conducting thjﬂferics and events.
' -8
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It is recommended that in future projects of this nature that
the events be developed in a controlled workshop setting with no home
development. Also that coordination of the project be Jwithin one
agency to avoid delays in communications and finances.’ -

It is further recommended that the events provided through the
project be field tested and revised as needed.

Due to the future implementation of competency-based written
project cvents, it is recommended that workshops be funded to develop
these events through teacher education. The devéiopment of these
new events will enable Kentucky to keep pace with the trend for
competency-based competitive events set forth by the Distributive
Education Clubs of America.

9170 j
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THE DISSEMINAT’ . :

The final product will be available t8 appointed
competency-based event series directors for implementation
"at the State Career Development Conferenges both on the
high school and junior collegiate levelsi

An exchange will be made with other states in order
to increase the number of events Kentucky will have
available for implementation.

One copy will be submicted tc National DECA ~ho will
in turn duplicate and distribute to the states identified
in Appendix G, as event exchange states.

. . { . s
The events will not be available for distribution
within the state.

3
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APPERDIX A

Chart for Developing Lvents
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S
COMPETENCY-BASED COMPETITIVE EVENTS

] by

Dr. Richard L. Lynch

Tn 1972 a National Competitive Events Reorganization Task Force was
appointed by the Chairman of the Board of Directors of the Distributive Education
Clubs .of America. The Task Force was asked to examine the current competitive
events program, study and review alternatives to and/or modifications of the
current competitive events program, and make appropriate recommendations -to the
DECA Board of Directors. Mr. Wayne J. Harrison, Jr., Consultant for Marketing
and Distributive Education with the Wisconsin Department of Public Instruction,
was appointed Chairman of this Competitive Events Reorganization (CER) Task
Force. o ’

The Task Force did review numerous alternatives to the existing competitive
events program. After careful consideration, the Task Force elected to experi-
ment with a series approach to a gompetency-based competitive events program,
This new approach to competitive events has been in an experimental stage for
three years.. The first pilot was conducted at the national Career Development
Conferences—-both High School and Junior Collegiate Divisions--in 1974 in the
petroleum occupational category. In 1975 the competency-based series approzch
to competivive events was hc
marketing., Thic vear, two additional occupatinnal areas have been added: food
service and apparel and accessories.

held in tuwe cceupational ardag: petroleum and food

\\ .

At the Spring meeting of the national Board of Directors, the decigion was
made to fully implement the concept of competency~-based competitive eveits at

the 1978 national Career Development Conference. Thus, all existing partici-
patory events (i.e., job interview, sa¥es demonstration, public speaking,
advertising, student of the year, etc.) will be absorbed into the new competency-
based approach or eliminated. The Board also gave approval to the Task Force to
begin experimentation with a written event. This new experimental event will

also be competency-based and st include an oral defense of the content submitted
in writing by the student. The Board also approved déveloping guidelines for
Group (chapter) events and an Outstanding Student of the Year event, both to be
included as experiments at the 1978 national Career Development Conference. All
experimental events will be evaluated before decisions are made to offer the
events on a recurring basis.

The purpose of this paper 1is to describe the concepts and philosophy of

the competency-based series approach to competitive events. The projected dates
for implementation of necw events; the dates for revision, elimination, or
absorption of existing events to meet definitions and guidelines for competency-
based events; plans for experimental events; and plans for evaluation are )
provided.
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PUKRPOSES, KATIONALE, AND DEFINITIONS

The first step in the work of Competitive Events Redrganization Task Force

members was to develop a set of purposes for DECA competitive cvents. The
purposes were presented to the DECA Board of Directors and approval was given

to proceed with revising existing or developing new competitive events consistent
with the follswing nine purposes for competitive events:

1.

To contribute to the development of competencies needed for careers in
marketing, merchandising, and management.

To evaluate student achievement of the competencies through careful measure-
ment devices. '

To provide opportunities for student recognitioﬁ.

To provide a constructive avenue for individual or group expressicn, initiative,
and creativity. ’ )

To motivate students to assume responsibility for self-improvement and self-
discipline.

\ .
To provide a vehicle for students to demonstrate their acquired competencies
through individual and group activities.

To assiszt ctudents in acquiring a2 realistic self concept throvgh indivyidnal
and group activities.

To help students to participate in an environment of cooperation and competi~
tion.

To provide visibility for the educational goals and objectives of distributive
educatiomn. . o

The -Task Force members also agreed on a definition for individual competitive

events which received Board approval:

A learning activity designed to cvzluale a student's development of the
essential competencies needed for cntry or advancement in marketing,
merchandising, and management occurations, in which the student competcs
with other students and/or predetermined stardards. -7 .

It is these purposes and this definition that have guided the Task Force, the
National DECA staff, and competency-based competitive events writers in the
development of new cvents. .

It should be emphasized that the members of the DECA Competitive Fvents

Reorganization Task Force recognized the fact that comperitive evants are only

one of the many phases of the total DECA program of work. Likewise, DECA
competitive events should be only one of the srrategics used in assisting students
in the development of the competencics needed in prepaving and advancing in
marketing, merchandising, and managerent careers.

2L A
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Howéver, the Task Force members were unanimous in their decision that the
competitive events program had to be congruent with sound educational practices
and had to enhance e¢ducational purposes. Therefore, the Task Force members
recommended that individual DECA competitive events be a learning activity
designed to evaluate students' development of essential competencies nceded for
entry and/or advancement in the ‘ield of distribution. As visioned, the DECA
competency-based competitive cvents program will facilitate effective integra-
tion of DECA as an integral part of the total distributive education instructional
program. To do thils, individual competitive events have been and will continue
to be designed that enable students to engage in activities that will extend
their interests and competencies for careers in distribution and measure the
degree to which competencies have already been acquired. 1In effect, the
competency-based events are demonstrations of occupational proficiency in
marketing, merchandising, and management areas, which, of course, should be the
goal of the distributsve education curriculum.

It was also believed by the Task Force that it 1s not sifficient to evaluate
students in a single competency area, as appears to be true in the existing.
individual competitive events. Students who are in training for careers in
marketing, merchandising, and management need competencies in several instructional
areas. Research studies, in fact, have generally shown that distributive educa~
tion students need competencies as classified into ten instructional areas:
advertising, communications, display, human relations, management, mathematics,
merchandising, operations, product and/qr service technology, and selling. The
Task Force felt, therefore, that students”ought to be prepared to participate in
compceitive cvents in gll ¢of thesc instructicnal arcas.

The Task Force also realized that there were several levels of competency
in the distributive occupations. There were ‘certain competencies needed by entry-
level employees and far more needed by those planning to advance into managerial
positions. For experimental purposes, the Task Force therefore decided to run
pilot competitive events at two levels: master-employee and managar-owner.
Participants in each Division (High School or Junior Collegiate) must decide at
which level they wish to compete. Obviously, the master-employee level competi-

tive.events will be less complex than the manager—owner events.

The Task Force members also felt that a varlety of valid evaluative styles
ought to be prepared to measure competencies in these instructional areas. The
vriters for the individual competitive events were therefore instructed to be
creative in the design of the events and to try to reflect as nearly as possible
the actual business atmosphere in which the competencies would realistically be
utilized. Therefore, competitive events were written that incorporate group
decision making, role playing, demonstrations, explanations of case problems,
operation of equipment and products normally associated with certain distributive
occupations (i.e., gasoline pumps, cash registers, creating displays, etc.),
paper and pencil tests, in-store and on~site evaluations, etc. In fact, one of
the 1976 national competency-based competitive events series will be conducted
at a service station, one at a department store, one in a supermarkct, and one
in a hotel restaurant. The theory, of course, being that participants ought to
demonstrate competency attainment in as realistic an environment as possible,

Finally, the Task Force felt that the individual competitive events program
ought to be focused on the career intérests of the student-lecarners. Distributive

2% '




education students with similar carecr objoctfées ought to compete with each
_other on events de¢signed to measure the compctencies needed for entry or advance-=
ment in their chosen carecr area. In other words, students wyith carcer objectives
in food marketing ought to compete with other students with similar carcer
objectives on competencies needed by food marketers. Therefore, the Task Force

) made the decision to experiment with competitive events according to occupational
category. Competitive events in four occupational categories will be conducted
in 1976: food marketing, petrolcum marketing, apparel and accessories, and
food services. It is assumed that only DECA members with career interests in
these four occupational categories will compete in this experimental program
this year.

/

COMPETENCY-BASED EVENTS AT 1976 NATIONAL CDC

- In at attempt to reflect the definition, purposes, and rationale for a series
approach to competency-based events, the following is occurring at the
1976 National Career Development Conference:

1. The competency-based competitive events are being offered iIn four occupational
categories: apparel and accessories, food marketing, petroleum marketing,
and food services.

2. The competitive events were developed as a result of research. Several

research studies which identified competencies and/or tasks for managers
T Acennn T And

A A~ Ennd emavl.Aat-Tan~ bkt Aceen A A

and cmployces in apparel and acccosocerics, food marncting, potrdicunm, ond
food services industries were examined. Tists of competencies were written
from the rescarch studies and revalidated by advisory committees composed
. of workers in the appropriate occupations. The competencies identified by
1

the advisory cormittees as being "most important” for workers in the

1 appropriate occupations (apparel and accessories, food marketing, petroleun,
and food services) werc selected for evaluation at the 1976 National DECA
Career Development Conferemce. (A listing of these compctencies is
available from National DEFA.)

3. Any DECA member who is competing in the competency-based events was asked
to identify a career interest in either food marketing, petroleum, apparel
and accessoriles, or food services. All participants will be competing with
other DECA members who have identified similar career interests.

4. All DECA members (High School or Junior Collegiate) who are competing in
the competency-based events, decided in advance of the National DICA Carcer
. Development Conference at which level to compete: master-employee or
- manager-owner. They are only competing at one level. N
N
§. All DECA members (High Schocl and Junior Collegiate) who are competing in |
the competcncy-based events should be prepared to be evaluated on their

i : ' performance in ten instructional areas:

¥ ~--Advertising ~-Mathematics

4 -~Communications —-Merchandising

i ~-~Display -~Operations

i ~-Human Relations © ==Product and/or Service Technology
: ~-Management --Selling

[
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Competitive events have been developed for all ten instructional areas for
each occupational category at master-employee and manager-owner levels. -~
However, participants will not compete in all ten areas. The Task Force
and national DECA staff have selected several events from the ten instruc-
tional areas. All students will compete in at least three events. The
students will) not know in which events they will be competing until their
debriefing session at the natlonal CDC. 1In any event, all participants

at each level (master-employce and rnager—owner) must compete in all
competitive events in their occupational area that appear on their schedule
to be eligible for recognition.

6. 1In order to compete in the competency-based competitive events at the Nationzl
CDC, all DECA members should have competed in a similar program at the State

level.
=

7. At the National Career Development Conference, the following will occur with
respect to participant recognition:

a. The lst, 2nd, and 3rd place winners in each competitive event at each
level (raster-employee and manager-owner) in each occupational category
will be announced and recognition given.

b. The scores each participant received on each competitive event will be
added together and a total score determined for each level in each
occupational category. The 1lst, 2nd, and 3rd place winners in each level
in each occupational category will be announced and awards given for ezch.
Therefere, the 1lst, 2nd, and 3rd place winners will be recognized for
master-employee level and lst, 2nd, and 3rd place winners for the
manager-owner level in all occupational categories: food marketing,
petroleum marketing, food services, and apparel and accessories.

c. The writers of the compatitive events have determined a minimum standard
of acceptable performance for each event. These minimum standards have
been added to determine a minimum stardard of acceptable performance for
each level in the occupational category. Those participants in each
level of an occupational category who have total points above this
minimum standard will be announced and will receive a- cerulflcace or
honor award for demonstrating acceptable performance. These '"standard
of acceptable performance" awards will be determined separately for
master-employee and manager-owner levels in each occupational category.

8. The competency-based events are being offered”at both the High
School an Junior Collegiate Division Conference. Howev.r, DECA members

. will be competing only with those from their own division. Both master-
employee and manager-owner events are available for members of both student
divisions of DECA.

WHERE TO . . . FROM HERE
As stated previously, the concept of the competency-u. d series approach

to competitive events has been endorsed by the National DECA Board of Directors.
Existing participatory competitive events will be eliminated or absorbed into
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the competency-based approach at the 1978 Carecr Development Conference. Thus,
the existing events will be offered for the last time in their present form at

the 1977 Career bevelopment Conference in Analeim, California. "In addition, a

written competency-based event will be offered on an experimental basis at the

1977 conference. At the 1978 Conference, a revised Group event and Cutstanding
Student of the Year event will be initiated on-an experimental basis. A brief

description of these new experimental events is offered.

.

Written Event

Several members of the Task Force felt that a vritten event--rather than a
participatory event--ought to be available for members vho wished to compete
but were uninterested in participatory-type competition. This new event would
be somewhat parailel to the existing manual competition; however, it should be
competency-based and developed within an occupational categery. Competency in !
several instructional areas would have to be demonstrated through the written
event; i.e., participant might demonstrate compectency by describing in writing
how to advertise a product, display a product, sell a product, train others in
product knowledge and/or sc ling techniques, compute price listings for several
products, etc. Participants would also provide am oral explanation and/or
defense of the written content at the National CDC.

The Natioral DECA Board of Directors has agreed to experiment with a vritten
event at the 1977 Career Development Conference. The guidelines for such an
event will be developed this Summer by a committee appointed by the Task Force
under the direction of Roger Ditzenberger, Distributive Teacher-Educator at the
Universivy of Worthern Iowa im Cedar Talls. The guidclines 2¢ developed will-bhe
disseminated to all States by Qctobker 1, G764 This experimental written event
will either be in apparelr and accessceries Or food marketing. The event will be
thoronghly evaluated at the 1977 CDC. The Task Force will then recommend to the
DECA Board of Directors based upon this evaluation whether or not to implement
a written event as part of the compciency-bascd cunpetitive events structure.

’
3
1

a
1
3
pe

Group Events

The Task Foxce was also asked to examine group events (chapter events) as
part of the competitive events structure. The Task Force has recommended that
chapter cr group competitive events be developed around the goals and objectives
for the Distributive Education Clubs of America as determined through Steve
Corbin's doctoral research conducted at Virginia Polytechnic Tnstitute and State
University. Guidelines for such events will be written in the Summer of 1977 and
disseminated in the Fall of that year. An experimental event will be offered at
the National CDC for both student divisions in 1978. The group event will be
carefully evaluated and recommendations made concerning retention, expansion,
or climination of group competitive events.

In the meantime, the concept and structure of the current chapter~of-the-
year, competitive event will remain intact. There is no immediate plan to
eliminate or revise this event; however, beginning in 1978, no points will be
carned for state and national competition.

o
A



Outstanding Student of the Year ) ' {

Several members of the Task Force felt that the concept of student of the
year ought to be retained. They further felt this person should be both
occupationally competent and considerably involved with chapter, state, and/gr

" national DECA activities, school activities, and service projects. Therefore,
the Task Force recommended and the National DECA Board of Directors approved
experimenting with a national Outstanding Student of the Year award in 1978.
Guidelines will be written in the Summer of 1977 and disscminated in the Fall.

. 4

Althougzh the guidelines have not been written, it is the thinking of the
CER Task Force that participants in the Outstanding Student of the Year event
would compete in either the competency-based .participatory events or the competency-
based written events. In addition, the persons would submit documentation of
their involvement in locai, state, and national DEICA, school, and secvice
activities. The guideliines for this documentation will probably be developed
by using Corbin's dissertation as a research base. Finally, Outstanding Student

_of the Year candidates would be interviewed regarding personal and profession.l
goals and accomplishments at the National CDC. Awards will be made to the
outstanding student in each of the occupational categories for which competency-
based competitive events are offered at the Conference.

—

«

EVALUATION -

The Task Force has been adamant about conducting thorough evaluative studies
of the competitive events program. The feeling of the Task Force is that it is
imperative that we have unbiased research and evaiuative data on the eiffects
competitive events may be having upon the products of our program. Relevant
factors need to be delineated and comparisons made concerned with existing
events; the experimental events; and, yes—~-perhaps even with no competitive
events.

Last year, the DECA Board approved and a sub-committee ¢of the Task Force
awarded a contract to EDUTEK, Inc., from Lincoln, Nebraska, to conduct a study
of the 1975 competitive events program. The experimental events were evaluated
to determine the degree to which the objectives of competitive events weve being
accomplished. -

The, results of the evaluation were indeed supportive of the competency-
based competitive events. Judges, advisors, and students all felt the events
were ''on target"” in meeting the objectives of competitive events. As stated in
the summary of the evaluation report, "The purposcs of collecting this data (for
the evaluation) éenters around answering 6ne question: Do the reorganized events
accomplish two things--are they learning experiences for theé sctudents partici-
pating ir the events and are the reorganized events reflective of the skills
required of people working in the jobs simulated by the events? With little
qualification, the answer is yes.'¥

4 An Evaluation of the New Competitive Events Designed for Distributive
Education Clubs of America's National Carcer Devedopment. Conjerence--Final
Report, LDULEK, Ine., Lincoln, Nebraska, July 1, 1976.
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Personnel from EDUTEK, as part of the contract with DECA, have "packaged"
evaluative forms that will be utilized at the competency-based competitive
events cach year. The CER Task Force has recommended that each conference be
evaluated carefully to insure that educational objectives are being met.

The CER Task Force has recom.ended that all experimental events remain
just that--experimental--until thorough evaluations have been completed and
the data analyzed. Dr. Steve Eggland, Distributive Teacher-Educator at the
University of Nebraska, has been and will continue to give overall leadership
to the rescarch and evaluative phase of the competitive events program.

TIMELINES

The following is the timeline that was recently approved by the National
Board of Directors. Minor changes may occur in the timeline; however, it can
generally be assumed that the following will occur with respect to the new
competitive events structure through the Summer of 1978:

a

Career Development Conference, 1976

-

1. The following series events will be offered at both levels during the High
School and Junior Collegiate Conferences: Apparel and Accessories, Food
Marketing, Food Service, and Petroleum. '

2. TDvaluation instruments will be administered to collect data on the compeotency-
_based competitive events. 7

3. Current High Schcol and Junior Collegiate creative events vill be evaluated "8
for data regarding: manageability of increased numbers of entries,
advantages of the current structure (e.g., comm:nity jnvolverent, Chapter
and individual recognition, learning activities, business involvement, etc.)
and disadvantages of the current structure (e.g., guidelines not based on
identified cdupetencies, coordinator abuse, student abuse, judging abuse,
etc.) ‘

Summer, 1976

1. Continue to analyze evaluation data and submit recommendations to CER Task
Force, national DECA staff, and DECA Board of Directors.

2. Develop "format'" for written events for either the apparel and accessories
or food marketing occupational area, determine which written cvent td
pilot (A&A or FM), and send guidelines to states by October 1, 19756.

3. Develop new .competency-based competitive events for general merchandising,
advertising services, finance and credit, and reii estate and revise and
add events in food service and apparel and accessories. :

4., Clean up bank of events for apparel and accessories, food service, food
marketing, and petroleum.

5. Collect data to determine four additional occupational areas in which to
conduct compctency-based corpetitive events and develop plans to
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validate or Tevalidate competencies for these four new occupational areas
during 1976-1977. ) ¢

NOTE: During 1976-1977 the CER Task Force will develop for Board action
' at their Spring 1977 meeting proposals concerned with the

following:

\

a. Month in which to hold the HS-CDC. '

b. Month in which to hold the JC-CDC.

c. Number of participants eligible to compete from each state

association for each division. -

d. Status of thé current JC competitive events in the reorganizational

structure.
e. Recommendations on the forwmat/structure of CDC.

Career Development Confcrence, 1977

1. Competency-based series events will continue to be offered at both master-
employee and manager-owner levels during the High School and Junior
Collegiate Conferences in two occupational areas: apparel amd accessories
and food marketing.

2. Petroleum and food service will be offered at master-employce and manager—
_owner levels during the High School Conference.

3. ‘Petroleum and food service will be offercd at the manager owmer level only
during the Jumior Collegiate Conference. (Mo events in these two categori

at the master-employee level at the JC Conference)

4. General merchandising series events will be offered -at both levels during
the High School and Junior Collegiate Conferences.

5. Real estate series events to be offered at both levels during the Junior
Collegiate Conference only.

6. One written event will be offered and evaluated at the High School and
Junior Collcgiate CDCs in either apparel and accessories or food marketing.
At this time plans do not- include two levels for written events.

Summer, 1977

1. Competency-based competitive events will be developed for four new occupa-
. tional areas.
Id
2. Written events will be developed for two new occupational areas depending
upon the outcone of the evaluation conducted during CDC, 1977.

3. Guidelines will be developed for Chapter (group) events and the Outstanding

.Student of the Year.

4, States will be notified that ALL High School participating events will be
absorbed into the new competency~based structure.



States will be notified that Merchandise Information.Manual and Area of
istribution Manual will be dropped at CDC, 1978.

-ates will be notified that Student of the Year will be abscorbed into the
new event called Outstauding Student of the Year at CDC, 1978.

4

7. %States will be notified that Chapter of ~the Year event will drop the

“competition points''~-no points can be earned for state and national
competition at CDC;, 1978. .

Career Development Conference, 1978 o . :

1'

s .

The following competency-based series evencs will be offered at both master-
employee and manager-owner levels during the High School Conference:
petroleum, food marketing, food service, apparel and accessories, general
merchandising, finance and credit, and advertising services.

The following competency-based events will be offered at both master-
employee and manager-owner levels during the Junior Collcgiate CDC: food
marketing, apparel and accessories, general merchandising, real estate,
finance and credit," and advertising services.

Offering of food service and petroleum events during the Junior Collegiate
Conference will be based on feedback from Juniox Collegiate Division
members, evaluation, and Board action.

At lcact twe individusl writton cvents will bo offered for both Mgk Scheol
and Junior Collcgiate competition and evaluated (depending upon evaluative
data from 1977 CDC). . Q

At least one Chapter (group) event will be offered at both High School and
Junior Collegiate competition and evaluated.

6. The Outstanding Student of the Year event will be offered at both High School
and Junior Collegiate Conferences and evaluated.
Summer, 1978 v

Depending dJpon evaluation data, recommendatlons by the CER Task Force, and
decisions of the Board of Dlrector

1.

2,

3.

Competency-based series events will be developed and finalized for 12.
occupat’~nal areas.

Written events will be expanded into at least six occupational arcas or
dropped.

Evaluative data reviewed from chapter ecvent and decision made to *evise,
expand, or drop.

Evaluative data reviewed from Outstanding Student of the Year event and
decision made to revise, expaund, or drop.

29
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5. All Studies in Marketing to be dropped.
\ﬁ. Decision to be made on Creative Marketing Project.

7. Junior Collegiate decisions finalized.

8. All decision commuricated throughout the membership by Fall, 1978.

- ' ) CONCLUSTON

Many distributive education persons including students, teacher-coordinators,
state supervisors, USOE representatives, and tcacher educators have served on
the Competitive Evénts Reorganization Task Force over the past four years.
Tremendous philosophizing and compromising and countless hours have been
devoted to develop the competency-based competitive cvents program to its present
structure., The final decision on the events always was rmade. in review of the
competency-based approach to vocational education curriculum development.

Many teachers often ask, "How do I prepare my students to compete under this
new system?" There is only really one answer: You rust ‘provide learning ‘
experiences (classroom projects and activities and/cr on-the-job activities)
‘that are specifically nected by persons employed in the occupational areas for
which your students have career interests. ¢

The competitive events are based on the competencies needed to be success-
ful in selected marketing occupations. The competencies, when orgenized into a
patterm, should comprise the major component of the distributive education
curriculum. . Thus, if you provide for your students a distributive educatiou
vocational curriculum, they should be able to compete.
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COMPETENCY-BASED COMPETITIVE EVENTIS
by

A Dr. Richard L. Lynch*

In 1972 a National Competitive Events Reorganization Tesk Force wasappointed by ti Chanreror
of the Board of Directors of the Distributive Education Clubs af America. The Touk Foree was ashed
to examine the current compeditive events program, study and reviews alternatives o and/or rmadifien-
tions of the current competitive events program, and make appropriate roboinmendations to tiv DECA
Board of Directors. Mr. Wayne J. Harrison, Jr., Consultant for Marketing and Distributive [Ecuzation
with the Wisconsin Department of Public Instruction, was appointed Chairman of this Cormpoutive
Events Reorganization (CER) Task Force. . -

~

ra)
-
-

The Task Force did review numerous alternatives to the existing compatitive event: nregram,
After careful consideration, the Task Force elected to experiment wiih a series approach 10 2 com-
petency-based compet&cive events program. The first pilot was conducted .t th2 nationzl Carcer
Development Conferences - both High School and Junicr Cellegiate Divisions — in 1674 in the
petroleum occupational category. In 1975 the competency-based series approach to cnmretitive
events was heid in two occupational atcas: petroleurn and food markcting. By 1977, four cdi-icny’
occupational areas were added: food service, apparel & accessories, general merchandice, and rea!
estite.

At the 1976 Spring meeting of the national Board of Directors, the decision v.as mad» to fully
impiement the concept of competency-based competitive events at the 1978 nztional Carrer Devrelop
ment Confererce. Thus, all existing participatory events (i.e., job interview, sales demorstration,
public speaking, advertising, etc.) have been absorbed intc the new competency-nased oppresch
or eliminated. The Board also gave approval to the Task Force to begin experimentation vith vt
events. These new experimental events will also bé competency-based and must include an ora’ refenca
of the conient submitied in writing by the student. The Board also approved deveioping guid=li2s for
Group {(Chepter) events, experimentation to begin iri 1978. All experimental evenis will be ¢.2luated
before decisions are marje to offer the\events on a recurring basis:

‘The purpose of this overview is to describe the concepts and philosonhy o1 thc competrcy basa
series appreach to competitive events. The projected dates ior impiementa-ion of new eventis! tne
dates for reviston, elimination, or absorption of existing events to meet defiritions and ¢ideiines for
competency-buse.d wvents; plans for experimental events; and plans for evaluet,on ¢ previded.

P

‘iERPOSES, RATIONALE, AND DEFINITIONS

The first step in the work of Competitive Events Reorganization Task Force members was 10
develop .a sct of purposes for DECA competitive cvents. The purposes weie presentnd to the DICA
Board of Directors and appioval was given to proceed with revising existing or developing new ¢om
petitive evciits consistent with the following nine purposes for coﬁwpeiitivc events:

1. 1o cortnbate to the developmenu of compatencies nced: d for carcers in matketirg, merchondis
ing, and miznagernent.




2. To evaluate student achnevement oi the competencies through careful me. surement devices.

3.  To provide opportunities for student recognition.

4.  To provide a construcyve avenue for individual or group expression, initiative, and creativity.
- 5. To motivate studunts to assume responsibility for self-improvement and self-discipline.

6. To provide a vehicle for students to dcmonstrate\their acquired competencies through individual
and groug activities.
r

7. To assist students in acquiring a realistic self concep't threugh individual and group activities.
8. To help studerts to participate in an environment of cooperation and competition.
‘9, To provide visibility for the educationa! goals and objectives of distributive education.
N . .

3
The Task Force members also agreed on a definition for individual competitive events which J
_reeeived Board approval: :

A learning activity designed to evaluate a student’s development of the essential compe-
tenc.es needed for entry or advancement in marketing, merchandising, and mansgemert
occupations, .n which the student competes with other stucents anc'/or predetermined
standards. '

4 -

It is these purposes and this definition that have guided the Task Force, the National DECA stoff,
and competency-based competitive eve (s writers in the development cf new events.

it should be empkiasized that the members of the DECA Competitive Zvenis Recrganization 25~
Force recognized the fact that comgetitive events are only one of the many phases of the total DECA
piogram of work. Likewise, DECA competitive events should be only one of the strategies used ir
assisting students in the development of the competencies reeded in preparing and aJvancing in
marketing, merchandising, and management careers. -

However, the Task Force members were unanimous in their decision that the competitive events
program had to be congruent with sound egucational practices and had to enhance educational cur-
poses. Therefore, the Task Force members recommended that individual DECA competitive events Le |
a learning activity designed to evaluate students’ development of essential competencies needed fcr
entry and,/or advancement in the field of distribution. As visioned, the DECA competcncy-bas.d
competitive events program wiil facilitate effcctive integration of DECA as an integral part of the tota!
distributive education instructional program. To do this, individual competitive events have been
and will continue to oe desigr.eo that enable students to engage in activities that will extend their
interests anJd competcnctes for carcers in distribution and measuic the degree to which competencie,
have already been ccquired. In effect, the competency based cverts are demonstrations 0f occupa-
tional proficiency in ma.keting, merchandising, and management areas, which, of course, should bc
the goal of the distributive education curriculum.

It was alco belicved by the Task Force that it is not sufficient to evaluate students in a sinole
competency a..a, as appears to be true in the existing .ndividual competitive events. Students who are
in training for carcers in marketing, merchandising, and managenient need competencics in soveidl

(.
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instnm,l).onql arecs. Reaearch ctudies, in fact, have gencraliy shoon that distrihutive education student.
need cummpete’ cico as clussificd into 'ten istructional daress: advertising, cummumicaions, diap..
human rclations, manegment, mathematics, meichandizing, operations, product and/or s.ivic.
technoloyy, and celling. The Task Foree felt, therefore, that students ouyit to be pr’cp.ued to pui ti-
cipate in competitive events in all of these instructionai areas.

The Task Forcz zlso realized that there were several levels of computency in the distrnibutive
occupations. There v.ure gertain competencies nceded by entiy-lovel employees and far niore necd'.d
by those planninyg to edvance into managerial positions. For experimental urposes, tie: Task Forne,
therefore, decided to run pilot competitive events at two levels: .'nus!er—ehployue and Munager-owne: .
Participants in coch D.vision (High School or Junior Cullegiate) must decide at which luvel they i 1
to compcte. Chviouslythe master-employee level competitive events will be less complex than tie
manager-owner everits.

The Task Force members also felt that a variety of valid evaiuative stylzs ought to be prepered
to measure competencies in these instructional areas. The writers for the indiv.dual competiti.c
events were therefore instructed to bz creative in the design of the events and to try 1o refiect c»
nearly as possible the actual busiiness atmosphere in which the competencies wouid realistically L.
utilized. Therefore, ccmpetitive events were written that incorporate group dacision making, role
playing, demonstrations, explanations of case problems, operation of equipment and products normal-
ly associafed with cert‘ain distributive occupations (i.e., gasoline pumps, cash registcrs, crcating Jis
plays, etc.), raper and pencil tests, in-store and on-site evaluations, etc. National competency-bas.d
competitive events series have been conducted at petroleum training ceriters, restearants, service
stations, department stores, and supermarkets. The theory, of course, being that participants ougf.t
to demonstratc competency attainment in as realistic an environment as possible. .

Finally, the Task Force felt that the individual competitive €yen's program cueght te Ce focusud
on the carcer interests of the student-learners. Distributive edugation students with similar cateer o
iectives cuzht tc compete with each other o events designed'to measure the competencies neeqed
for entry or advancement in their chosen career area. In other words, sf:dents with career cbjectizes
in food mi-keting ought to compete with other students with similar career objectives on compaten
cies needed by focd merketers. Therefore, the Task Force made the decision to experiment wid
competitive events jccording to occupational category. The categories (or classifications) are thoze
identifizd by the U. S. Oifice of Education us the Instructional Program Ccdes for Distributive Equra-
tion. Competitive events in :ight occupaticnal categories are curniently being conductad. advertising
services, apparcl & accessories, finance & credit, food marketing, food service, gereral merchandise,
petroleum, and rea! estate.

COMPETENCYSBASED EVENTS AT NATIONAL CDC

In an attemiput to reflect the definition, purposes, and rationale for a serie, apbroach to co:n-
petency brsud events, the followiny is occurring at the National Career Developmeinit Conferences:

1. The competency based compctitive events are being offered in eight occupation:l categorico.
advertising services, apparel & accessories, finance & credit, food marketing, food scrvice, genc:.l
merchandise, petroleum, and 1eal estate.

2.  The competitive cvents were developed as a result of research. Several rescarch studies which
identificd computencies and/or tasks for managers and criploycees in the specific occupatioad!
arca, such as anparcl and accessorics, food marketing, petroleum, and food service industiy. s

w
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V‘{ were eiamimad. Lisis of competenoies were viritten from the rescorch studies <nd revali-lo te

by advisory committees composed of workers in the apprepriate occup.itions. The compotenc ©3
identified by the advisory cominitiees as being “most impo: tent” for woikers in the sppropiia
occupations (apparel & accessories, food marketing, petioleum, etc.) were seleeted for evaide-
tion at the Natonal DCCA Career Duvelopment Conference. (Lnstng; of these co.npetencies are
available from the DECA Related Matcerials Service.)

Any DECA member who is competing in the competency-b3zed events identifics the occupa-
tional area for competition according to his/hcr career interest. All participants will ba competiry
with other DECA members whe have identified similar career interasts.

All DECA members (High School or Junior Coilegiate) \3\/!10 are competing in the corapetency-
based events decide in advance of the National DECA Career Developraent Conicrence at which
level to compeie. master-cinployee ‘or manager-owner. They ere only competing at one leve'.
All DECA members {High School and Junior Collegiate} who are compcting in the competerne:,
baszd events should be prepared to be evaluated eon their performance in ten instrustional arec.

.

— Advertising — Mathematics

— Communications \\* — Merchandising '

. — Display — Operations ]
- Human Relations - — Product and/or Service Technology
— Management ~ — Selling

[ g

Competitive events have been developed for all ten instructiona} ,aree” for each occupational
category at.master-empioyee and managar-owner levels. However, parucupantc will not compete
in all ten areas. The Task Force and national DECA staff have selected saveral avents from the
tcn instractiona! cress. All students will compeie in ac feast threg events. The siudcits will no.
know in which events they wijll be competing until their briefing secsion at the naticnal CLC
In any event, all participants at each level {master-employee and managar-c vner) mitst compe®
in all competitive events in their occupational area that appear on their schedule to be eligivl.
for recognition. -

In order to comoete in the competency-based competitive events at the National CI3C. all DECA
members should have competad in a similar prcgram at the Staze level.

At the National Career Development Conference, the following will occur with respect to perti
cipant recognition:

»

a. The 1st, 2nd and 3rd place winners in each competitive event at each level {ruster-employee
and manager-owner) in each occupational catcgory will be announccd and recoyniticn giverr.
Recognition will be given for finalists (4th-8th place). .

b. he scores each participant received on each competitive event will be added together and
a total score determined for each level in each occuputional category. The 1st, 2nd and 3rd
place winners in each level in each occupaticnal category wiil be announced and awerds
given for each. Thercfore, the 1st, 2nd and 3rd place winneis will Lic recognized for maste:
employee level and 1si, 2nd and 3rd place winners for the manager owner level in all otcu
patioral categories. Finalists (4th-8th)} will also be recognized.



c. The writers of the competitive events have determined a minimum standard of acceptub!n
performance, for each event. These minimum standards have been added to determine a
minimum standard of acceptable performance for each level in the occupational catctory.
Those participants in each level of an occupational category who have total points above
this minimum standard will be announced and will receive a certificate or honor award for

, demonstrating acceptable sperformance. Theses ‘’standard of acceptable performance”’
awards will be determined separately for master-employee and manager-owner levels in each
occupational category. :

8. The ccmpetency-based events are being offered at both the High Schoo: and Junior Collegiate
Division Conferences. However, DECA members will be competing only with those from their
own division. Both master-employee and manager-owner events are avaitable for members of both
student divisions of DECA. The following chart identifies the occupational areas and levels

- proposed* for the 1978 Carcer Development C_onference:

HIGH SCHOOL UNIOR COLLEGIATE
ME MO < ME MO
- Advertising Services X X X X *
Apparel & Accessories X X X X
Finance & Credit X X X X
Food Marketing X X X X
Food Service X X - X
Genera! Merchandise _ ) X X . X X
Petroteum X X - X
Real Estate - -/ X X

*NOTE. Final decisions on Junior Collegiate competiiion were not avaiiabie at publication d.te.

A
R
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WHERE TO. .. .. FROM HERE

~

As stated previously, the concept of the competency-based series approach to competitive
events has been endorsed by the National DECA Board of Directors. Existing High School partici-
patory competitive events have been eliminated or absorbed into the competency-besed approach.
In addition, written competency-based events will be offered on an experimental basis at the 1373
Canferences. A revised Group event will be initiated on an experimental basis in the near future.
A brief description of these new experimental events is offered.

Written Event

Several members of the Task Force felt that a written event — rather than a participatory event —
ought to be available for members who wished to compete but were uninterested ir ,;articipatory-
type competition. This new event would be somewhat parallel to the existing manual competiticon,
however, it should be competency-based and developed within an occupational c. .cgory. Competency
in severdl instructional areas would have to be demonstrated through the written event, i.e., partici-
pant might dzmonstrete competency by describing in writing how to advertise a product, display a
product, se!l a product, train others in product knowledge and/or selling techniques, compute price
listings for sevcral products, ctc. Particinants would ulso provide an oral explanation and/or defense
of the written content at the National CDC.
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The National BECA Board of Directors agreed to experiment with the apparel & accessories
whtten Cuei at the 1977 Careur Development Conference. The gudelines were developed daring the
Sunmer 01 1976 Ly o coramittee appomnted by the Task Force under the direction of Roger Ditzen
berger, Distiibutive Teadher Educator at the University of Northern fcwa in Cedar Fails, Experimental
written cvents vall be offered i apparel and accessories and food marketing during the 1978 Curcer
Developirant Conferunce. The Tusk Foree will recomniend to the DECA Board of Directors based
upon evalaauion whether or not to implement written events as part oi the competency-based com-

petitive events structure., «

.

Group Evepts - High Schiool Division . . /

The Task Force vas also asked to examine group events (chapter events) as part ~f the com-
petitive Laons structure. The Task Force has recommended that chapter or group competitive evdnts
Le develuped eruund the goais and objectives for the Distrihutive Education Clubs of America as de-
termined thiough Steve Corbin’s docioral tesearch conducted at Virginia Polytechnic Institute and
State Unuersity. Guidelines for such events will be developed and disscminated at the Nationai High
School CHC in 1978. . .

In the meantime, the concept and structure for the curtent Chapter of the Year co_mpeti:’ive
event will remiain intact. However, beginning in 1977, no points will be earned for state and national
competition. Sections 6, 7, 8 and 9 have been eliminated.

EVALUATION 4

The T:<k Force has been adamant sbout conducting thorough evaluative studies of the com’
petitive events program. The feeling of the Task Force is that it is imperative that we have unbiased
restarch an.d ehaluative data on the effects competitive events may be having upon the products of
our program. Relevant factors n}s:{to be delineated and compurisons made concerncd with exicting
events, the exp-rimantal events; and, yes — perhaps even with no competitive events. :

In 197b, the DECA Board approved and a sub-committee of the Task Foree avwarued a cot hiact
to EDUTEK, inz., from Lincoln, Nebraska, to conduct a study of the 1975 competitive events p*o-
gram. The experimental events were evaluated to determine the degree to which the objectives ¢f .
competitive events were being accomplished. :

The results of the evaluation were indeed supportive of the competency-bas:d competitive
events. Judges, acdvisors, and students all felt the events were “on targei’’ in meelis j the objectives
of competitive events. As stated in the summery of the evaluation ivpoit, “'the purposes of collect-

ing this duta (for the cvaluation) centers around answering one question: Do the reorganized events

_ eccomplish t.0 thinus — are they learning experiences for the students participating in the events and

are the reorgan.zed wvents reflective of the skills required of people working in the jobs simulated by
the events? Wit little qualification, the answer is yes.”*

-

*An Fualuation of the New Competitive Cvents DResiyned for Distributive Lducation Clubs of
Amcrica’s hational Carovr Davelopment Confurcnice - Find! Report, EOUTEK, Inc., Lincoln, Nobris-
& 05 )
ka, July 1, 1975. Y

2 .
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Personnet fromm EDUTEIK, as part of the contract with DECA, have “packuged” evaluative
forms that vall be utibzoed at the competency-based cormpetitive events each year. The CER Tuk
Force has recommiended that 2ach conlcrence be evaluated carefully to insure that educational ob-
jectives are being met,

The CER Tusk Force has recommended that ali experimental events remain just that — experi-

ental — uiitil thorough evalugtions have Leen complcted and the data analyzed. Dr. Steve Eggland,
Distribytive Teucher-Educator at the University of Nebraska, has been ard will continuc to give over-
all leadership to the research and evaluative phuse of the competitive events program.

& CONCLUSION > .

Manvy distributive education persons incluaging students, teacher-coordinators, state supervisors,
USOE represuniatives, ar 4 teacher.educators have served on the Competitive Events Reorganizction
Task Force over the years. 7 remendous philosophizing and conpromising and countless hours iiave
been,devoad to develop the competency based competitive events program to its present structure.
The. final decision on the events was always made in review of the competency-based approach to
vocational education curriculum development.

Many teache:s often w3k, “How do | prepare my students to compete under this new system’’?
There is only reaily one ansv.er. You must provide learning experiences {classroom prejects and ac-
tivities and/o. on the-job activities) that are specifically needed by persons employed in the occupa-
tional areas for which your students have career interests.

The comyetitive evenis are based on the competencies needed to be succcessful in selec.ad

marketing cccufations. The ccmpetencies, when organized into a pattern, should comprise the major

omponent of the distributive education curricutum. Thus, if you provide for vour students a distr.bu-
tive educaticn vocational curriculum, they snould be able to compete!
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_ APPENDIX C

Workshop Agendas




9:30 - 9:45
9:45 12:00
12:00 - 1:30
1:30 -

WRITERS' WORKSHOP
Competency-Based Events

October 30, 1976
Coffee

Travel regulations

Chart for developing events

Time lines .
Paper on competency-based events
Sample event review

Guide for writing eveénts
Checklist for Covering events
Example cover paper

Lunch

Develop Event \



. WRITERS' WORKSHOP
'Competency—Baséd Events

December 11, 1976

9:30 -~ 9:45 Coffee

9:45 - 12:00 Review of Problems and Procedures
iZ:OO - 1:30 Lunch et

1:30 - Event finalized in format for typist

Mo




WRITERS' WORKSHOP
Competency-Based Events

January 22, 1977

// 9:30 - 9:45 ~ffee
- 9:45 - 12:00 Review (vents, discuss corrections
12:00 - 1:30 Lunch ’
1:30 - 4:00 Edit events
4:00 - Discuss new event areas and make assignments

42




WRITERS' WORKSHOP
Conpetency-Based Events

June 28, 1977

9:00 - 9:30 Coffee and Organization
9:30 - 12:00 Write
12:00 - 1:30 LuncH
1:30 - 4:30 Write ,
)

43




WRITERS' WORKSHOP

Competency-Based Events

’September 23, 1977

3:15 p.m. - // Edit typed events, make corrections

=
[SeN
2
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r Flow Chart of
Activities
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Oct | Nov | Dec ! Jan | Peb | Mar | Apr | May | June | Juiy | Aug | Sept | Oct-March
1. Project approved, October 19, 1976

2. Preparation for workshop on October 30, 1976

3. Conducted orientation workshop October 30, 1976

4, Hired typist = December 1, 1976

5. Conducted workshop to set up events in format for typist, December 11, 1976. i
6. Quarterly report December 15, 1976

7. Conducted workshop to edit events, January 22, 1977

8. AQuarterly report March 15, 1977

9. Events typed in final format by Ma& 31

10. National DECA identified competencies for four additional areas, May 31, 1977

11. Quarterly report June 15, 1977

12. Conducted writers' workshop to put events in final format for typist, June 28, 1977
13. Hired typist June, 1977

14. Conducted workshop to edit typist events, September 23;]977.

©"5. Events in final format for dissemination, Januvary 31, 1978 4"

Final report March 21, 1978
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COMPITENCY-BASHD EVENT WRITERS

PHASE I

Vriter School Competency-~Based Event Scries

. . Bill Childers Jeffersontown H.S. Food Parketing-Per{ormance
Bill Gottschlich  MNewport H.S. Food Marketing-¥Written
Dudley Berthold Ballard H.S. Petrolecum-Performance
Carol Sparks Eastern H.S. General Merchandise-Performance
Cindy Grecenlee Pleasure Ridge Px. General Merchandise-Yritten
Jdane Muenzer Atherton H.S. Appare¥ & Accessories-Performance
Roger Amburgey Montgomery Co. H.S. Apparel & Accessories-Written
Tasso Harris Valley H.S. Food Service-Performance
Alice Stravolemos Vestport H.S. FFood Service-Yritten
Helen Hoffman Pulaski Co. H.S. . Real Estate-Performance
Dennis Lewuis Bardstown H.S. Real Estate-lritten
Nancy Shuck Franklin Co. Voc. Finance & Credit-Performaznce
Joe Burton Pulaski Co. §i.S. Finance & Credit-Written
David Reid Stuart H.S-. Advertising Service-Performance
Richard Lyons Meade Co. Voc. Advertising Service-tiritten

43
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COMPETENCY -BASED EVEﬁ;\r WRITERS
. N\
PHASE II

’\Rupomotive Parts Sales
3\

/} "Written - Dennis Lewis
Performance - Bill Gottschlich

Recreation & Tourism
Written - Evelyn Watson
Performance - Nancy Shuck

Transportation
Written - David Reid
Performance - Evelyn Watson

Industrial Sales

Written - Nancy Shuck
Performance - Bill Childers

e
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Sample Event
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CHECKLIST FFOR DEVELOP1RG
COMPETLMCY-BASED EVIDRTS

Occupational Category
Level
Instructional Area

Evaluation Method (Performance or Written)

ey ——— ————

Length of Event

Objective of ‘this Event

Brief Description of Event

Competencies to be Tested

Mininmum level of performance

Inctructions to Event Chairpeison

Material Needs

Inst#actions to Judges (Performance Events)
Instructions to Student

Rating Sheet for each Participant (Performance Events)

Overall Rating Sheet

Facility Layout

»

List of supplies and personnel needed to.conduct the event

Answer Key if needed

En
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Instructional Area: Advertising
Level: Master Employee

Evaluation Method: Performance

KENTUCKY

537
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ADVISORY COIMITTEE

Mrs. Harris
Bacoa's

. Mr. Hertzman
Hertzman's Mens' and Boys

Ms. K-ren Wegner
Susie's Casuals

REFERENCES

' Shop

Fashion Marketing and Merchandising, Ruth Tolman

Bobbs-Merrill Fashion Series

Interstate Distributive Education Curriculum Consortiunm

Written by:

Jane Muenzer
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Occupational Category: Fashion Apparel and Accessories
Level: ter Employee

Instructional Area: Advertising

Evaluation Method: Performance

- -
i

Objective of this Event:

To evaluate the student's skill in identifying the important facts con-~
cerning advertised merchandise ‘and how merchandise facts could be used
to enhance personal selling and display.

~

P

Brief Description of this Event: \>
The participant will review a copy of the adver _.sement and view the
advertised merchandise. Each participant w'i1l preparve a fact sheet and
orally present the pertinent information to the judges.

Competencies tested by this particular Event: (This event may not test

all of the potential competencies.)

Attitude that advertising should be supplemented by atrractive displays
and an efficient sales force.
Knowledge of the prices, available sizes, colors, styles, or models of
megchandise being advertised in order to better promote or sell.

Minimum Level of Performance:

To be determined Dy the judges.

Instructions to Event Chairpersocn: (Include materials needed)

1. Students will be assigned a number for identification. Advisor shoald
check to see that students adhere to the schedule.

2. Students will prepare in the preparation arca. They will have 10
minutes to studx the advertisement, complete the {act sheet, and view
the advertised merchandise.

00
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Occupational Category: Fashion Apparel and Accessories

Level: Master Employee

Instructional Area: Advertising

Evaluation Method: Performance

Instructions to Event Chairperson: (continued)

3.

6.

Students will prepare in an area separate from the judging area.

Student performance will be judged according to the provided rating
sheet. Five minutes is allowed for presenting facts, display, and
selling.

The following listed materials should be provided:

a. 7 copies of the advertisement (the series director will arrange
with a local store for a current ad along with an assortment
of merchandise for display)

b. copies of advertising fact sheet (1 per student)

c., overall rating shneet (1)

d. rating sheets
e. instructions for students, chairperson, and judges

Submit all rating sheets and materials to series director.

Instructions to Judges:

1.

2.

Judges will be responsible for rating students according to the
attached rating sheet.

Students are instructed to present merchandise facts and how they would
display and sell merchandise. Please feel free to question students.
Collect fact sheet when student enters the room. Five minutes is

'allowed for presentation and rating.

Average the three judges' scores for each student.

Record scores on overall rating sheet. -

Place individual rating shcets and student fact sheets in envelope;
give to advisor in charge.

Be sure student number is on each rating sheet.

el 4
'.‘ \)'4"
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Occupational Category: Fashion Apparel and Accessories

Level: Master Employee

Instructional Area: Advertising

Evaluation Method: Performancex

Instructions to Students Participating in this Eveat:

1L

2.

3

b

5.

Ten minutes is allowed for studying the advertisement and merchandise,
completing the fact sheet, and considering how this information could
be used in personal selling and display. .

You will be called to the judges' room for an oral presentation of the
facts about the advertised merchandise, how it could be displayed and
the selling appeals which could be used.

Give your completed fact sheet to the judge when you enter the room.
You will have 5 minutes to present your facts, sales appeals, ind dis-
play ideas{s).

You will be rated according to the attached rating sheet.

You may leave the area when you have completed the interview with the
judges.
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Occupational Category: Fashion Apparel and Accessories
Level: Master Employee
Instr;;Lional Area: Advertising

Evaluation Method: Performance

.

ADVERTISING FACT SHEET

Name of Store:
Llocation: 1234
Shopping Hours:
Telephone HNo.:

Description:

a. Fabric or Material

b. Styles, Shapes

c. C(olors

d. Sizes

e. Sale Price

f. Original Price

Stud 1t No. ___
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Occupational Category: Fashion Apparel and Accessories
Level: Master Employeé
Instructional Area: Advertising

Evaluation Method: Performance

RATING SHEET .

Student No.

Score from Advertising Fact Shect
5 points for each correct line (possible 50 points)

ORAL PRESENTATION RATIXNG SHEET

1. How well ¢id student present facts about advertised merchandise?

a fet7 facts most of the facts all of the facts
0123456 7891011 12 13 14 15 16 17 18 19 20
2. Did student suggest other ways of displaying advertised N
merchandise?
poorly convincingly verv cenvincingly
123 456 7 8 9 10

3. Did student suggest uses for merchandise?

ineffectively nartiall ffective erfectively

ially e
123 456 7 39 10

4. Did stuc .nt demonstrate knowledge of merchandise other than
shown on facts sheet? (Such as hanging ticket, labels, and
general knowledge)

very little _.some a great anount
123 4567 8 9 10
TOTAL POINTS




Occupational Category: Fashion Apparel and Accessories
Level: Master Employee
Instructional Area: Advertising

Evaluation Method: Performance

FACILITY LAYOUT

Preparation Room:

>< Student ' ?')< Student
—

)< Student )( Stuéent

Event Room:

Judges - l:) Student

>

Chairperson

Specifications:
Preparation Room - 2 tables, 4 chairs

Event Room: 2 tables, 4 chairs

0%



Occupational Category: Fashion Apparel and Accessories

Level: Master Employee

Instructional Area: Advertising

Evaluation Method: Performance

SUPPLIES & PERSONNEL NEEDED TO CONDUCT EVENT

EVENT SUPPLIES PERSONNEL
Advertising Instructions to*Chairperson (1) 1 Chairperson
Instructions to Students _ 1 Assistant
Rating sheets (3 per student) __ 3 Judges
Overall rating sheet (1) K

Copies of advertisement (7)

Samples of Advertised
Merchandise (3)

Advertising fact sheet (1 pex-
student)

Series schedules (3)

3 Judges' packets:
- rating sheets __ -
~ advertising fact sheet
- instructions to judges
- 1 copy of event

- 3 pencils .
SCHEDULI.G
TOTAL TIME INVOLVED:
Total Preparation and Instruction 10 min.
Total Participation Time 5 min.
TCTAL TIME NEEDED FOR THIS EVENT 15 min.
-9-
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U Instructionzl Area: HUMAN RELATIONS
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T Level: Master Employee\

R Evaluation ietred: Written
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ADVISCRY CCUIITTER

Mrx, James C. Wilson, Owner-Manager
Wilson Lumber Yard
Warsaw, Kentucky

Mrs. Louise Wilson, Sales Representative
fWilson Lumber Yard
Warsaw, Kentucky

Mr. Phillip Perry, Sales Representative
Harrod-Cartexr, Inc.
Frankfort,. Kerntucky

REFERE!ICIS
. L :
Retail Selling, Yvonne Gallegos Bodle, Joseph A. Corey; Gregg Divisicn/
}McGraw-Hill Book Company, St. Louis, Missouri; 1972.

Retailing Principles and Practices, 5th Ed., G. Henry Ric.ert, Warren
G. leyer, pcter G. Haines; Gregg Division/McGraw-I11ill Book
Company; St. Louis, Missouri; 1972. .

Fundamentals Of Selling, 9th Ed., John W. Wingate, CArroll A. Nolan;
Soutn-ncstern Publisning Company; Cincinnati, Ohio; 1969.

~

Written by: Ms. Nancy M. Shuck
D.E. Instructor
Franklin Co. Area Voc. Ed.
Frankfort, Kentucky

6}376-
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Occupational Category:  Industrial Mar)eting
Level: Master Employce
Instructicnzl Avea: IHuman Relations

Evaluation Methed: Wriiten

Objeciive of this event:
»

. In the total series, the participant will be evaluated in several
instructional arcas. This event will cvaluate the human relations
area.

Brief Description of this ovent: . ,

The participant will be given 25 minutes to complete this test. This
test is composed of 15 true or false, 15 matching, and 10 multiple-
choice questions. Each question is worth 2 1/2 points.

Competencic d by this varticular event: (This event may not test
all of the poiencial campetenciss.)

l. Maintain appearance and health.
2. Demonstrate apéropriate ethics such as integrity and honesty.
3. Convey a positive image of self and firm.

4. Maintain positive attitude toward individual responsibilities and/
or department and company operations.

5; Treat others as individuals.

6. Demonstrate initiative in dealing with custecmers, other employces,
and managers.

7. DAss me a shared responsibility for success or failure of the work
group.
Minimun level of Perfornmince:

90%

| 64
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Occupationnl Calepory: Industirial Marketing

Ievel: Master Employee \\

Instructional Arca: ifuman Relations

-

Evaluation MzLhod: Weitten

Instructicias to Event Chaivporson: (Include materials nceded)

1. Distribute all materials to participants. (Participants must
demonstrate an understanding of time restrictions.)

2. Give "Instructions to Participants."

3. At the end of testing period, collect all tests, answer sheets
and poncils. | .

4, Be surc participant's identification number is wyritten on answer
sheet. o~

5. Return tests to packet and turn in with answer shects to tabulation
centex. Answer shecets will be graded in tabulation center by a
mechanical device.
Check to see if you have the matexials below:

Materials Furnished:

a, 1 Instructions to Event Chairperson

b, ___ Instructions to Participants (1 per participant)
c. ____ Tests (1 per participant) ‘ -
d. ___ No. 2 Pencils (1 per participant)
e. _ Bnswer Sheets (1 per participant)
65
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Occupational Category:  1ndustrial Marketing

Level:  Master Lm-loyce

Instructioral Area:  Human Relations

Evaluation Method: Written

Instruztions to Students Participating in this Event.

1. Do yovur own work.

2. Place all answvers on the answcr sheet provided, (Do not write

on tests.) .

3. You will have approximately 25 minutes for this section.
4, Don't wastc time--pass over any guestion you can't answer quickly.
5. You may return to unanswered guestions if you have time.

6. Be sure your identification number is on your answer shect.

66
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Occupational Category: Induslrial Marketing

Level: Mastcx Employee

Instructional Areca: Human Relations

Evaluation Me-thod: Writien

"PEST

SECTION I. True or False. If the statement is true, £ill in the first

10.
11.

12,

blank on your answer shecet; if the statement is false, fill
in the second blenk on your answer shee.. Be sure to
darken the space sufficiently.

In retailing, most of the jobs involve close contact with people.

While managers will tolerate a lack of some retailing skills and
information while a person is lecarning, they cannot overlook a
person's failurcs in human relations.

Poor human relations only affects the individual who has the
quality, not anyone else. .
All people who crecate favorable physical impressions have the
personal qualities necessary for success.

The person who succeeds in retailing is almost always one who
seeks to advance through his own efforts, rather than depending
on breaks, "pull," or scniority.

Loyal employees do not distructively criticize the firm, its
policies, its personnel, and its merchandise, expecially to
outsiders.

It is not dishonest for a worker to help his friends obtain

merchandise at less than the required price.

Wasting time on the job results in loss of profit to the store.
5

Personnel directors frequently point out that initiative is a

prime requisite in the selection of persons for supervisory and

‘management training,

Industriousness means kecping busy without being prodded.
Only the extrovert can be a good salespcrson.

A salesperson's good posture gives the impression that he/she is
successful and has confidence in him/herself and the work,

6"
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Industrial Marketing--Human Relations Test Page 2

SECT1ON I (Continued)

13. Desirable habits can be learncd, and ob,ectionable habits can be

_isolated and eliminated.
'
-~

14. A dependable salesperson who works very hard when being suparvised
can "slack off" a little when not being supcrvised.

15. The moral attitudes that are particularly important in bu51ncos

" arc layalty, honesty, anrd dcwendaoll1Ly

SECTION IT. Matching. 1In each of the groups of words or phrascs bhelow,
there arc five choices from which you are tc choose four
and match with the words or phrases in that group only

Do not crossover into another group for an ansver. Fill

in the proper blank on your answer sheet. Be sure to
darken the space sufficiently.

/

16. Steady, earncst, diligent cffort. 1. Human relations {
17. Getting along with people. 2. Initiativc !
18. Ability to see a job that needs to ke done 3. Vcntnvecowc sgirit |
and the courage to go ahcad and do it. 4. Industrious:.css
19. The courage to try new things. 5. Loyalty
20. Placing oneself mentally in the other 1. Tact
person's shoes 2. Coiffure
21. The ability to say and do the right thing 3. * Empathy .
at the right time. 4. Dependability
22. Earning the trust of others. 5. Business wardrobe
23. Hairstyle.
24. An acute awareness of what is going on. 1. Enthusiasm
25. Those actions or manneriesms that iritate 2. Poise
or annoy others. 3. Fidget
26, Control of emotions. 4. Alexrtness
27. Somecone who simply cannot keep otlll 5. Objectionable
habits
28. Being genuinely concerned about the store 1. Faghions
in which vou work and protecting its interest2. Enthusiasm
%9. Clothes that are worn on the job. 3. Loyalty
30, A positive approach combined with alert 4. Sincerity
interest. 5. Business warvdrobe

68
ERIC ~181-




1

- \

\

. Industrial Mayketing--Human Relations Test rage

-

SECTION IFT. Multinle-Choice. In the followinyg, choose the one bost

31.

33.

(2o
()]
.

37.

ERIC

Aruitoxt provided by Eic:

answer Ly £311ing in the propcr blank on your answer
sheet.  Be sure to da l'2n in the space sufficiently.
Which of the following ig not & rood way to gain acceptance as
a new worker? )
1. Ahpproach your rew job with enthusiacm.
. Do not join cliqgues.
. Do not ask questions.
. Show cegerncss to learn.
. Look sharp.

TR SN

hich of the {ollowing is not a kcr to good human relations?
. Trecat peonle as individuals.

. Be loya

Stay on the team.

Sti y as close to your supervisor as possible.

Naver pass the buck.

-
-y

Ut o N -~

Which of the following things should managcment not exzpect of you?
. Regular attcondance.

. Willingness to work all weeckcends and holicdays.
. Adhercnce to store rules and policics.

. Regpect for authority, '

. Enth siasm and loyalty.

U W N =

Which of the follcvwing is not a reason cupervisors

. They kncw thc jobs and the people they supervis
. They know store policies and rules.

. They can handle pcoplc well. --

. They always agrece with the boss.

. They .have been successiul as regular cmployces.

Ul W N =~

Which of tn? following is not a good principle or foundation of
building good reclationsh.ps with supervisors? .

. Never suggest new ideas or changes LO your supervisor.

. Be sold on the aimns of the store. -

. Carryout responsibilitics assigned.

. Make good usc of consiructiv~ criticism. . s
. Be layal to superxvisors.

U1 W N e

Which of the following is not & good character trait?

1. Friendliness.
2. Cheerfulness.
3. Joker.

4, Courtesy.

5. Tact.

’

——

shich of tho following would not be considered being dishonest?
1. Accept full responsibility fox crrors.

2. Taking overly loag coffee breaks.

3. Taking morchandise from store without paying.

4, Being latce to work and lcaving carly.

5. Overstating value of merchandisc to customoern.
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SLCTION IXT (Continucd)
/’38. Which of the following is not a good way to build good human
relations?
1. Speak to people.
2. Smile at pcople.
3. Be {riendly, helpfu, and genuinely interested in pcople.
4. Give scrvice when ashked; don't bother the customer.
5. ¢ Be thoughtful of the oninions of others,
33, Gossip crcates all but whic» one of the following? -
‘ 1. Fccelings of jealously.
2. TFear. .
3. Cheerful atmesphere,
4, Envy.
5. HWorry.
40. In order to be properly dressed for working, you must do all but
which onc of the following?
1. Keep clothes in gocd cxder.
2. Make sure clothes fit groperly.
3. Pick clothces that are acczplable now.
4. Wear pleniy of jewelry, both men and womcn salespersons, in
crder to be in style. ,
5. Pick your business choes carcfully, according to the comfort
and support.
PR
.

\
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Occupartional Cutepory:  Industrial JMarketing ’
Level: Master Employce
Instructioral Arca:  Human Relations

Evaluation Mzthod: Weitten

.
TEST K=Y "
SECTION T 19. 3 SCCTION ITI
1. True 20, 3 31, 3
2. True 21, 1 32, 4
3. TFalse 22, 4 33. 2
4, TFalse 23, 2 - 34, 4
5. True ) 24. 4 35, 1
6. True 25. 5 36, 3
7. TFalse 26, 2 , 37. 1
8. True 27. 3 38. 4
9. True \ 28. 3 b 39, 3
'10. True 29, 5 40, 4
11, False ' 30, 2
12. True _
13. True »
14. Falsq
15. True ' L
SECTION IX | N
16. 4
17. .
18. 2
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1976-77 EVENT EXCHANGE

STATE ASSICXMENTS

-—

MASTER-EMPLCYEE

MANAGER-CWNER

North Dakc:ea
. Nebraska (%)

FINANCE & CREDIT ' Alabégé
Nebraska (3)
'REAL ESTATE Wisconsin JC-(5)
1 Michigan ZC
ADVERTISING SERVICES Wisconsin KES- (5)

Nebraska (3)
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LEVE LEVEL
FOOD MARKETING ...e— ... .. Oregon . e e = - - Towa -
. Indiana Colorado
e e s o e o - = ~f-Utah~_ —_———
FOOD SERVICE , Ohio New Jersey
Georgia Minnesota
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APPAREL/ACCESSORIES Illinois Massachusetts
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Delaware Czlifornie
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North Dakota
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Nebraska (3)
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CHART FFOR DEVELOPING AND REVISING COMPLTENCY-BASED EVENTS
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**performance Event X - Not Completed

***Eyvent needs to be verified and revised. - Completed

Q 4o -
£1{U: Event needs to be developed.
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