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ABSTRACT - - e S .
- Radio commercials, used as supplesentary materials in

. the Engligh.as a second language class, have the following

!‘'ddvantages:” (1) they:-correspond closely to everyday spoken Bnglish;

* {(2) they. are clear; (3) they are short enoujh to sustain student
interest; (4) the many redundancies ip the wessage enhakle even the
slover ‘stylent to understand; (5) thdy are adaptitle tc many levels;

" (6) they.provide geneghl entertaitiment; and (7) sain-streas American

- cdlture as well 3s it language are represented in compercials. These
commercials can be uged initially as comprehension exercises and,
later, as the basis for discussion about American culture. Simple

. comprehension gquestions canm be.followed by a cloze-dictation .
exercise, and then by rcle-playing, values clarification exercises, .
discusgion guestions, and contact assignments. A sanple classroon
technigue is appended. (Author/iH) f) ' :
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As loL xoachers. we are aI”ays tryfng to make our classes

more rolevant and more charactorl\stlc/ of the "real” Engllsk

‘speaklng world. Qur &oal is to propare oug,students to cope

with uﬂ&llSh aqutside thc classroom. One arha of dlfflculty

for most ESL students i 11sten1ng comprehension. Students

+

;o often panic when they hea T‘ngllsh on TV. ﬁ,g radlo. or in

speakor(s) and art?unable'fo havo things repeated In ordor-

_) situatlons in which tth can do nothlng to slow d1fn the
¢
“to brln? theso situatlons 1nto the llstenlng class, we've -,
'adopted Tradio commerc1a1s.w Other teachers have experljented
. . “ -~ ° s
with, them.l .After using rad1o¢commer01als a quple of times, .

p ' .we rea117od thatfth?y had poss1b111tles we hadn't ever, imaglnod
Te have found them appllca\ﬁe in levels from low- intermediate

.to advancodgt Here low~1ntermed}atc is used to descr}pe I
d@udents'who have. a very basic commaﬁd of aniish. around

a sco?E of 37% on the TOFEL ) We advocate usirg theéese media
advertisements\as supplementary materials and not as- the bulk

)

. . of the class mate&ial,
< ‘\") A number of eharaotetistics make\tadio commercials ;\
pedagopically sound toqQls for teaching Listeningr (l) close-
correspondaence to everyday spoken English (2) sound clarity .
/- ©(3) lenyth (4) redundanoy (S) adaptability to multi level
N .: . 7classés (6) general entértainment (7) represontation of %

.

. main-$tream, American culture. . ,
L -

' 1Janet Hafner aé‘mentioned in Judy E., Winn-Bell Olsen,
mmunication Starter @& other Activities f he ESL C1
(Sa# Franciscos The_Alemany Press, 1977), p. 20. .
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spoken at 4 normal pacef Using radlo commerc1als in class

‘ . at

;‘ . ‘1

-Radio gommercials bring a \"real " anllsh experlence
Lnto the classroom because they. contaln fnbllsh natlve
speakers” liear and use. Many studpnts avoid 1lsten1ng to the

radio because they feel thelr anllqh e t adequate. Vhen -~

. they do try; they're often frustraté{i Students complain’

V3
that,}he radio aro cgrs and speakers in COmmerc1als talk

’Fastet’than normal. \This is not the case, however. The

dialogtue or mgnologue in a radio commercial is usually

can help studcnfs fq@l more at ease w1th thbs pace. They also

prov1de students with current and often essential vocabulary

in context. For example, Contac, of‘other cold medicine, -

.
) )

‘commercials introduce or reinfprge medical vocabdlary 3Ech

as_"tablets, congested, symptons, and, runny. nose"”. These
' . \ . . .

:qordé can help our students when they have to descirbe how
. B 2 , . " : . ‘

they feel to a doctor or friend. Since few peéople make it

]
»

S

3

NP ,
interested in thes wopds. Students realize that radio.
A o ; J

through a winter without,a cold, studentsware directly

’
commorc1a1//are prepa 'ng thcm to cape with Fnglish outside
N\ ”
the classrtroom. Thls is one re asoﬁ'they like them.

(o ins real” Engllsh. so* frustrating to ESL students,

4 ' ¢ -

can be made more comprehen31b1e with radio commercials. 1

Several fcatures help to Fsgp student frustration 1eve1 low. ,
O;c feature is the~sound'c1a;ity of radio conmercials. -
Sponsors agenn a lot.pf money to make a:teénnically_htgh-

qualit;'commcrcial because they‘are‘trying to sell us their

rl
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_\the question "Where do the husband and ‘wife meet?"

-

* N N

‘products. Unlike some tapcs we as teachers mak® in backnooms

whlle'competlng with typewrlters and pencil sharpnners for

.’,
sonrc space, radlo commer01a1s contaln only wanted sounds.-

.

,We would like to expose our students to'a variety of listeéning

experlences and situations. Therefore. it's advantageous to
present our students w:th 11sten1ng exeriises w1tp and without
background mdise. éme radio commercials provide special
effects whieh horp students visualiz¥§ the setting of the

dlalogue. These aré hard to come by for the language- teacher.

For example. od a Waster Charge commercial a wife plcws up her’

husband afteriwork and then a conversation takes place as they

drive ho&é.\ Traffic noise is ve ry loud at fhrst- thcn a door

A slanfs and 1t dimishes. Students cag use these clues to answer

+

‘for such a short period.%ven i the material is difficult.

-, .

4
’

The length of, radio commerc1als ‘Ls anether feature whlch‘ \

\.4

" keeps the frustratlon level low. In order to keep the .
119teners attentiop, radio commerc1a1s ar'e short - generally

only 60 seconds long. Most students can and will concentrate

Y

It's amazing how great -the students' interest is even after
- , -

the n-th playing.

.
¢

One of the best features of radio commeSFials is their
~
redundancy a nuisance, but the paraphrasing and repetition of
certain phrases gives students more opportunitles to understand.

Thus. even lpyeintermediate students can gain a feeling of

.
oy

‘redundancy. - Ne. as native speékers of Inglishy often find their

.

¢
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Success and not onec of frustration. T
radio commercials cannot be over-empha

Tedchers play a 1arge roie in the

success. Teachers must gear the exerc

Y

.
\

he adaptability of
sized.
degrece of the students'

1ses to their studcnts,

- ’

. taklng into account students' needs an

4

Subtle humor, idiomatic usage, and exa
which may be over.the heads of lower s
as topics with a more advanced Class.

intermedlatc class afcer hearinb a rad
- (I

they can only answer the. question, "h

Yet, this is an accomplishment and the’

.

proud of this first step and be encour
gain self-confidence by Tistguing to r
c]ass. then perhaps they 11 feel brave
about tackling Enpglish out31dv the: c1a

As mentioned earlier stbdents'onj

becayse they present "real" anlish&

ike radlo commercyals is because they

"~ r
.

music often found at the beginning and
is relax1ng ;!d some of the lyrics are,
atchy that many of the students lcave
The humor and sarcasm found in them ar
Some .humor is obvious and goes acros&
humor is more culture-bound. The latt
teach Amerlcan culture. Students are‘
learning about Amerlcan culture, and r

. .

ideal tool for this. They generally p

}

d weaknesses.

mpies of dialect -

g r

tudents can be used -

Perhaps’with a 10J~ .-

io commercial twice )
L

at's being advertised?".

\

students should be = Y

©

aged: If the students

v >b" .
adio comme dls in .
t-]

r and morb assured

SSAORM . ?

oy radio commercials
Anofher reason studénts .

re éntertaining. The

end of radio commercials

so.redundant and

the elass slnbing.
e entertaining as WEll.
culturai lines; other '
ér provides a'way to
usuaily intereated in’
adio commercials are an

resent the values and )

-
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. nlong w1th v1ews and op1n1on§‘dlffer1ng from those presented

. from gencral questions (usually about. three) to more specific

'fmost should be specifie and/or/inﬁerence,questions. As much

,’ R LN - .
. . . . * .
s

morals of the main-stream Amer1caé'pub11c and are full of

stc:noLvPe recognizable and amusing to most Ameﬁicans. ' P

Thcy prQV1de examples ofidifferent repisters apd usages.
®

dependlng upon the audience Chey are aiming at. In.addition,

they touch on controvers1a1 topics. Throdgh radio commercials

¥
students' are exposed to diverse sketches of our mu1t1 faceted
) . : .
poc1cfy It! s'Best for teachers to present the radio

/ .
commercial f;rst without show1nv their own cultural biasgs
o! preJudkces. In1t1a11y teachers should be concerned only
with the students' comprehens1on of the material. After the

straight  forward ‘com'prehension exercises have beenl?one.’ more 1.

SUQJOCthP exerclses can be hayd]ed' aelated informstion

'Y -

Y
4
in tho rad1o commerc1a1 can be presénted and discussed.
Ioachcrs can_also state their belicfs if they wint to. . i
However, students should be encouraged tQ think for themselves ';,t”
- - L

’ « L , '-
and reach their own qonclusions. , \ )

The types of cxercises one can do w1th rddlo commerc1a1s
seem endless. Some bf’them are: (1) truc/false (2) multiple ,
chnlce (3) shorf answer (4) matchlng (5)% c107e ~-dictation

(6) ddapted role play A7) values clarlfication Oﬂfbdlscussion

(9% contact asslgnmentq. The first four bypes mentioned,are

[ ]
uled for simple comprehension qucstlons. These should progress

o
questions - (uSually from three, to flve) If 1t is a very low "

)
cﬁass then mOst of the guestions should. be general. ~If advanced,




as possible students should be listening to and not readirig

theSetquestionsj/ The true/false statements can be read to

students, opce or twice depending on the level: Jith the
i : . o 4
multiple choice questions, -$tadents should listen to the .

¥

N L 4 . R - ,-' .
question anq circle thefénswer (a,b,c, or d) on their handouts. /

' 'Short answer, questions can dictated. Students should be urged

—

to- write only one or tvo word answers, not sentcnces.
1 !
One step beyond 81mp1e comprehension e\cr01seb ig a '

c107e dlCtathn exer01se. To make a cloze-dictation exerciso

-

one first needs the text of the commercial. Then 1isten to
it- and mark Ygere the’ speakers pause. By doing thlS one can

.more easily ascertain whlch Y/rds should be blapked out. . ‘

RISV R

Care must be taken to space the blanks sufficiently far apart.
'A/forhula we've found successful i$ dne blapk for every ten
' v

socohds: Content and/or function words may be blanked out.

*

All of the blanks could be the same. part of speech, havg the

same vowe% or consonant soUnd E%\a reduced form; etc. Gear

" the’ cld7o dictation -cxercise. to the students.\ d S
The latter four tyP::\of~exgrcises are more cognitive ‘and- .

should follgw'the,conprehension,and/of cloge-dictation exercises.

. Many radio commercials lend themselves to adapted. role pléy.. Ly

-

For example.,after doing a Contac commercial have students -
act out a v1s1t to a doctor's offbce or a trip to a dnugstOre .
for cold mcdlcine. Another. technique is values c1ar1f1cat10n -

exercises which can serve as a -way to get into. dlscussion. The *
v .
discu331on,questlons should get the students to talk aboutt : ’
-~ -, 7

-'a < DN

1




themselves, their countries, their experiences and beliefs.

A Both of the latter exetc%sss gshould take into account class
level - the highet the class the more sophisticated and pfobinﬁ
the questions. Finally, contact assignments are especially. .o
&ood for gettlnp students to Lse what they 've learned
‘outside of class. Aftor the Contac commerc1a1 students could.

Lrd

ask several' Americans such.questions as: (1) About how many
. ‘ - . )
colds do you gbt each winter? (2) Do ydu usually go to the .

N

doctor whén you have a cold? (3) Do yOU\usually miss school/
. »

work when you're/sick7 of qourso. not alt of these pxerc1ses
S,

montlonsd should be used with: every commercial . Don t

-
"

. T saturate the students .with exercises.

Befornﬁq radio commercial is uged you might snend a little

re

time oxplalnlng the reasops for usinp th®m. '‘Students

geherally respond favorably to this DVplanatlon. "Radio

commerrcials w11] é%ve you practice 1lst9n1ng to ovoryday.

] B '

- ; currnnt English spoken at a normal pace and wlfl help you
. i R——

- leam something about the U.S. and jts podple - Also, I,thlnk—

- [,

“you will enjoy them."” Studonts should undorstand that they -

" are not belng urged to buy any of the products advertlsed.
and that tcachers aren 't getting a commission~
We have found it bdst to use.radip commercials no more |
than once a week. A radio commencial with exercises will
usually take about 40 minutes. As mcntioned above tecachers .
have numerpus options in choosing exercises. Below is a

sample classroom technique with modifications. : |

que | .o

,s‘s’;]: TC v PR | : T | ‘ * . ) ",'t
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Lov-INTERNEDLATE' L

1. Play the commercial. vatch
Facial expressions, ete. for

. Clues to students' comprghen-

. . 3
A eren, B
2

2. Dictate peneral comprehension
-
» /

- short-nsver questions (about

'
- /

thrvﬂ)} Handle amy now vpe-
. \ /
.4’
abulary found in the dictated
* L 2 ’/

questions. lMake sure the

questions are.understood by

“A11 stulents.,

3. Play the tape apgain, pgerhaps

e

' two or threcstimes,

§tudonts can write t

- e —e

sentonces. P

4. Check the-@nswors[ ogother. .
~N

the more specifid questions
) !

i 7
(three - five):// (The ques-
t- N .
tions can be made more general

]
.

[ 4 /
for 10Qerrc1a§?;s.)'

N

. € : i .
hQQ. Play the tape as many times as

5. Fither handout d@itp or dictate

\

INTERMEDIATE & ADVANCRD . .
/ A .
l. Play the commercial. Wateh

facial oxpressiog;l etc. fov

+

clues to students'’ cemprchon-

. sion. . -

2. Ask for oral responses tn goner

3

short answer questions.  [Tandl.

any new vocabulavy found in the -
4

.

questions er their answers.

3, liandout the ditto with the morc

specific questions or dictate .

them.

.

needed while—students write the

answers. They should write

short answers, not sontencegy. -
M 4

5. Check the ansyers.
bl

Handle_ any

. -
' vocabulary questions or probloem:

5.- Hand out the text/cloze: ,/

dictation exercise. -

7. Play the tape again -several

] . \
.- times, .so0 the students can

AY

complete the éloze-dictatioé

exercise while listening.

- ' >

ot




- lay the t'ape" again. -

A11l6w time for students to
W

CWwrite the answers to the’

_quostlona. Students may need -

to hear the tape several

times.

AN

Check the answerss

-

-

Aniswer
any questions. .
llandout the text/cloze-
dictation exefcise.(
’ .

Ptay the tape again seVepil/~
;imns. SO the studcnts can

plete the CTOZe;diqta-f,
. tion exereise vhite 1ig-
. tening,

[
. . Collect the cloze-dicta- ‘

.

~tion eREYCISE and answer any

L questions. . .
- 12.. D0fva1ﬁcs:clarification/ '
di;cussiontquestions. ‘
i’: Do adapted fSle play if :
) applicab%y. - oL
| , /

8.. Colloct‘c107c dictatlon cyn1c1so

9.

Do valugs clarlflcatlon/

discussion questions as a N

class or subd1v1ded into groups.

10. Do adapted role play and/or
4
. explain .the dlttoed contact
, . .
assignment. .
, ;\\\\
| .
‘ 7
! 3 e o
. U ‘ » -
.'_\ - , iv
3 .
& ’
Fd
| »
- ’ -  »
. »

In order to obtain radio commercials to use in your,
listening class, simply get a tape rpccrder. radio. tape and ' -

> jack. Connect the tape recorder and the radio, ' Then tape‘the:.

- . R
- - R ’ . .

-
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. . odmr;forcial you waﬁ't;’*" [hn sound quallty is best at- 7% i.p.s‘.\ N
. Often a commorcna'l\‘]_s* played at the same tlmi; onrvtglay. So‘, - T .
, | . ” Dle”yoLU’ favorite “COmmp,rcials and ,taé,(, thor;m. : " i ’_M.H' a‘ '
\'r‘ ve (ound th‘e use of radio commnrcials to be an.exeiting B
’ Dedagog cal tool for the 1istenmg class. The language is ’

3

. commoh any the content appllcable to vary§ng stﬁdent needs. . :
g \ow nosslbﬁt&u»s-arh contanua]ly presenting thomqnlvns to us ¢
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