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ABSTRACT

Most studio& that examine attitudes and behavior of blacks toward mass

media emphasize the differences between their attitudes and behaviors

and those of Whites, Such studies implicitly assume a relatively

homogeneous black perspective.. In contrast, this study explores

differ6lces among black adults' in their attitudes and behavior towards_
tc,

television and the social processes accounting for these differences.
0

A recursive- structural equation model was employed to interpret patterns-

-of direct and indirect effects among a set of variables representing

demographic and socioeconOiac characteristics,,general and racerrelated

attitudes, television exposure, preference, and evaluation. Results

indicate that variation in attitudes and behaviors .toward television

especially those related to perceived bias and perceived bad points of

black-oriented situation comedies) is systematically related to differences

among black adults in their exposure to the-medium, subjective orientations,

and demographic and socioeconomic characteristics. Overall;' this study.

exemplifies the importance of taking into account the diversity within

Is
the black community._ a
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Blacks' Attitude and Behavior Toward Television

Ascent analyses of public opinion among blacks is informed by an

implicit assumption of a relatively homogeneous black perspective (Barger,

'1973). That is, it is assumed that most blacks have similar views on

most political and social issues. .Moreover, on issues related to race,

there has been a tendency withid social science literatpre to give

primary attention to the thought processes of whites. Schuman and-Hatchett

(1'474) maintain that the basis for this position may be traced to the idea-

ampresped by Myrdal (1964) that the racial problem in the.U.S.

alwhite man's problem; consequently, any solution to the problem resides

in understanding whites. While thin premise has considerable merit, we

believe that black attitudes, beliefs, and action warrant the same '

descriptive and analytic attention'as those of whites if we are to better
.

understand the relationships between public opinion, mass media, and race
A

relations in the U.S.,(cf.Schuman and Hachett, 1974 for a similar view).

Consequently, the purpose o(our paper is to fill the gap in past research

by specifying the factors that lead to differences in attitudes and .

behaviors toward television among blacks. A second purpose is to highlight

the way in which orientations-tnot only those related to race) may influence

or modify the factors that lead to these. attitudes and i;ehaviors....

1. PREVIOUS REtEARCH .

The 'Kerner Commission Report (1968) pointed out thatihis country

has always existed as two separateand unequal societiesone black and

one White. This Characterization was attributed to all the institutions

4
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withig the society, including the mass media. On the other hand, the

Report described the media asione-institution itlipociety equipped to

.

bridge these two societies. There has not been, however, an adequate*

correspondence between potential and performance (Baker end Ball, 1969; .

Lyle, 1967). This suspect performance has come under serious attack

with respect to the presentation of blacks (Clark? 1969DominiCk and
.

Greenberg, 1970).

Since the media have been credited with intensifying sociaildistur-
.

banes in the blAck community (Kerner, 1968; Allen, 1968),%loweting

blacks' self-esteem (Clark, 1972), and teaching blacks to be uncompro,

lasing in the quest for equal rights (Hayek/we, 1968), it would seem to

be ipportent to investigate the relationships between attitude,.behavior,

and media"use among blacks.. Nonetheless, this has typically not been

done. The media have been primarily treated as independent.or explanatory

variables. Seldom have the mass media been cited as the problematic issue.
1

ate
Kassarjian (1973) has suggested that this tendency has persisted because,

6

until recently, blacks have not-beeen viewed as
inte0rpreters of mass media.

Research on blacks' media attitudes and behavior has emphasized black-

white comparisons: Greenberg and associates (1967; 1969, 19700 have

shown that poor blacks view more television than poor whites. Carey X1966)

reported that blacks and whites exhibited similaiities in_what shows are

4 14
liked least and what constitutes a bad show, which he speculated to be

due to differences in perfereed viewing times. More recent studies have

been able to capitalize on the presentation.of blacks oh television.

Greenberg et.a17 (1970b) found that blacks more often than whites listed

as the most liked shows those which featured i black actor or actress.

5
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Although our knowledge of blacks' media attitudes and behaviors

- are enhanced by these comparative studies; only a few have copcentlated

on blocks as a distinct group. Allen (1968) studied the relationship
.

of Tedia attitudes and behaNiors toward four different media--television,

newspapers, radio, and magazinesamong black adults. He reported that

blacks depend heavily on television evening news for information out-
%,

yaide the black community, and this news was not supplemented by infor-

mation from other media.

Shosteck (1969) reported that the primary4dources of news about the ,

black community were television and newspapers, in that order. Those midis

were used most often by high status blacks; talking to people was used most

often by low status blacks. Moreover, "militant" (as compared to "less

than militant") blacks were less likely to we television of ne*spiperses

sources df black community news and were more likely to receive their

news from talking to fellow blacks and through the radio, in that order.

Also, militaritsshowedta stronger interest in receiving more black-

oriented programming.

Although Shosteck's findings are suggestive, the author presented

A

percentage differences without-any tests of statistical significance. It

was difficult, therefore, to determine whether or not these findings were

chance oc.currences,.. Moreover, these relationships were not examined within
.

a Odltivariate framework. The bil4ariat2 relationships reported may
e

didappear in a more complelt model *here other relevant variables are

controlled.
.

In brief, the available literature has beennot onl)'of-limited

comprehensiveness, but it has shown methodological inadequacies (Greenberg

et al., 1970; Sharon, 1973 1974). ,Many studies have included too few blacks

yr+



4

o

401

to justify some of the comparisons betweehthe bla/t and monblack populatiotii:

Moreover, 'these comparisons have generally failed lo control for the lodar

socioeconomic position of blacks., For example, a frequent approach has

been to compare media behavior and attitudes of a group of low status

blacks to a group of whites undifferentiated on socioeconomic

Further, the-majority of the studies have investigated a narrow range

Of media behavior. and attitudes_(Lyle, 1967; Sargent and,Stempel, 1968).

7
Finilly, the studies have been almost entirely descriptive (Dervin add

.Greenberg; 1972).

Few studies have fodused simultaneously on the relationship between

rations backlliund variables and media attitudes and behaviors, and on

how these relatiofiships may orerate through various orientations. We

have elected to study television, as opposed to the-print media, because

this medium receives the greatest share of the public's free time (Baker

and Ball, 1969). The study repotted here examined tFe determliants of

television attitudes and behaviors of a sample of biack adults. The'

determinants investigated were dedographic and socioeconomic charactefistics'

and general and race-related attitudes of blacks. The media attitudes

and behaviors investigated were television exposure, °preferences, and

evaluation. The general attitudes were terfted anomie and personal control.

Race-related attitudes included black identity andalienation from white

society, these two categoriei of variables we have termt subjectivi

orientations. Demographic and socioeconomic.factors included sex, age,

education, and socioeconomic status.

,s.
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2. CONCEPTUALIZATION OF THE PRESENT, STUDY
1 -

, 4

O

TO'

The objeptives of our research project were (1t° construct a

model,representing the process yhereby preference and eNaluation of

television by blacks are determined by the extent of exposure to television,

general and race - related attitudes (subjective orientations) and

demographic and socioeconomic chaiacteristics and (2) to substantiate

empirically the relationships implied by our model.

Insert Figure 1sbout here

Figure 1 presents a schematierepresentatinn of what we assume to

be the conceptual relationships among the four categories of variables in

our model., Proceeding from right to left in Figure 1, note that we assume'

television exposure tobe predetermined with respect to television

preference and evaluation. Television exposure is divided into-measures:

of tithe spent with a given medium and attention to various kinds of--

content (public affairs and black public affairs). Past attitudes about
o .

the media certainly affect future exposure to them, but oui study has been

designed to detect current, and prestimably transient, television preferences,

perceived bias add evaluation, while controlling more stable, permanent

patterns of exposure to television.
2

When evaluation and effects of other variables on preference are

assessed statistically, it is desirable 'tto control exposure to television

so that effects of these Sttitudes may be examined without the confounding

effects of variation in.exposure (see McLeod and Becker, 1974 for the

rationale and empirical support for this approach):- Consequently, exposure

is presented as'an independent or predetermined variable-in the prediction
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Figureq. Schematic representation of conceptual relationshipa among htn.c.k

1

"Background'Characteristics

Education (ED)*

Socioeconomic Status (SES

Age (A9E)
Sex (SEX)

levision,Exposure

lic Affairs (PA/

Black Public Affairs (BPA)

'Total Viewing Time(VWTV)

Subjective Orientations

Personal; Control (PERCON)

Anomie (ANOMIE)
Alienacion from White

(ALIENU)-

,Black Identity (SLID)

Society

Television Preference
and Evaluation

Perceived TV Bias (TVBIAS)

favorite ShoW Black (FAVBLK)

Perceivbd Bad Points of Situation

Comedies (BIALSC)
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of preference and in the evaluation of television; Additionally, past

. . o

empiric!il studies'suggeited that media exposure and attitudes towaid the

. k.

,

medal be treatedis separate domains (Clarke and Ruggels, 1970; Chaffee

and McLeod, 1971).

Figure 1 also showp that we take' demographic and socioeconomic

characteristics as well ae subject.ve orientations to be predeterhined

with respect to the television 'outcome variables. Thetis. televijLon

o

exposuriand teleldsiint preference, and evAluation are"assumad to be

influenced'direaly by socioeconomic and'demoraphic characteristics add
,

subjective orientations, and those factors indirectly influence preference,

I

and,evaluation through their effect on exposure.

Racerelated attitudes have been found)to extend into many spheres

of life_not racial in manifest content SSchuman and Hatchett, 1974).

Specifically, identity (or black identity) hes been shown to be

one of the more consistent predictors ioi'a wide range of social attitudes

.
$

held by lacks (Brink and Harris, 1969; Miarx, 1969).' Also, detailed end-
-)

thordugh analyses have demonstrated that "alienation from white society"
-, .

,

is related to nonracial questions such as lack of confidence in government

officials, approval of gambling and divorce, and, opposition to the ytetna,

A
War, just, to name a few. Schuman and Hatchetf (1974) asserted that this

scale may be viewed as tapping not only,black-white relationships but also

the broader issue cif the instimitiens traditionally suppdited by and

represented by white "Middle-Americana."

Research has shown that another subjective orientation, personal

control (one aspect of the internal-external concept), explains several

different goals, motivations, and performande among black adults (Gurin

et al., 1969). This variable, along with the race-related attitudes, is a
) /

10'
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N useful predictor of quite diverse attitudes and behaviors-among blacks,

and 'vie reasonable to assume that these.variables may have an f..ofluince

on the attitudes and beturGiotra toward erwe m as prevalent as television.
...

Anbmie has. been examined as a predictorsof-media behlvior. Singer. s

(1973) found an inverse velatiohship between-ermine And use of -tarticiOatory
.

i ,-

media, writing letters to the editor sad_calrt ling in on' a radio talk shay.

.

..

, ..._
. .

Since ielev isionjs considered asrelatIvely.nonperticipatorymedium, ie
t

. is reasonable to assume that this,relatiohship operates in the reverse.

.

. ,,).

That is, the greater the anomie the gretter.the tendency to watch television.
.." .,

Finally, we assumesubjective orientat1ps are An outcome 9f..;
. ..

IS'

-..
,

demographic.and socioeconomic.background variables. A number of recent :4

- .N.
.

... studies have found age, and to some degree education, tc 5e related to
....

r

race-related attitudes among blacks (Gurin and Epps, 1974;6Schuman and

. It

...

*, -A
. _ 1

Patchett, :1974; -Paige, 1970).- Similarly-, A celpict such demographic and
.:1

. .

, r .

socioeconomic indicators of ~social position to inflnene the attitudes
. . .

. , .

and behaviors of blacks toward television. While the relatiohship between.

demographic and socioeconomic background and s.tp.jective orientation is

not of substantive importance in our study, incorporating it into our

conceptualization.allows us to examine the degree .cpo which socioeconomic .

;variables directly affecz television variables and indirectLy'affect them

through their influence on general and race-related attitudes.
s .

3. RESEARCH DESIGN
ti

,
The data used in this study were.collected as part of a larger project

examining a wide range of media variables within a sample of Slack adults

from San Francisco. The date for this large.project were collected over .
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three points instime. Data for waves 1 and 3 were used in this utudy.'

t

. ,
-

The respondents received. $5.00 for their participation.in the first wfwe,'
s

_
4

.

and $10.000 for their patticipation in wave thr4e:'
.

.
.

. ..

..

'..

,

Sixteen contiguous census-tracts in San Francisci were silecte04is
.

.. .

A
_

..-, .the. primary area for this survey. ,Each tract contained at least 202'I .bleck.

1"'A population according to 1970 census data. Within each.census track, epedific,

blocks were eliminated if their populationwas

reeulting modified census -tract area contained

li,821- (60%) were black. This represented 8.22

leis than 20% black. The

584537 people,,of whom' -

of the total population

of SanFrancisco, but it included`38.2% of-the black population of the

-entire city.. SimOle size was set at 600, giving an-expetted 360 black

. .
:

.

household (000 x .6). In each tract, te sample size , was. proportional-
.

, ,., 4.3

to the number of blacks in the total sample aree. Each sample point wae--. .-

a

1 (4 .

drawn from a reverse telephone Alrectory by, first selecting N :andom ,

numbern.to specify Bch of the N.hample points in 4 ract.' :roensilre'that '

bias due to unlisted phones and homes without phond were el4minated,

listers contacted the next housing unit (home 04-.apartment) immediately

above the *ddress drawn from the directory.

,j0f the 391 personal interviews attempted, 832 were conducted in:the'

V

first wink; there were 48 (12%) -isefusals- Nineteen (5%) were not imer-

viewed because they had moved, were ill or had died.

,
On the third wave, 268 reinterviews were completed from the possible'

% .

. .,.

P
299 #00XJ.

.

Of the 25whotwere not interviewed, 15 (52) were ineligible
.

.

'because they had moved, were ill or deceased. There were 10 (3m) refuiale.
. .

.

4-
e 268 respondents reinterviewed on the third wave represented 69Z of

e otiginal sample of'391.

2
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Tot this study,

questionnaire items.

10

nine scales and indices were constructed from 45

All items were forced-choice questions of various

kinds. Items were sorted into indices by content; the appropriateness

of the groupings was checked 11-calculating corrected item-total cor-
..

relations.
4 The nine scales And ineces and five single items were

',intended to tap the following dimensions:5

Background Characteristics
6

ti

(1) Educatios 0104 ftspcmdluMP44icataittbs.mumberlo&yeird of.sehoollpg

cowleameg.

(2) Age (AGE). Respondent indicated age at last birthday.

(3) Sex (SEX). By observation, the sex of the respondent was noted

-(male dummy coded Si 1).

(4) Socioeconomic Status (SES) was a weighted composite of occupational

status,"income, and perceived class standing (3 items).

Subjective Orientations

A
(1) Anomie ANOMIE). Respondeat indicated whether he/she agreed cr

disagreed with statements concerning his/her discontent with

society. High scores indicate greater anomie (5 items).

(2) Personal Control (PERCON). Respondent indicated whether he/she

peiceived haNing control over his/her life. High scores indicate

greater personal control (4 items).

(3) Black Identity (BLID). Respondent indicated on a 5-point scale

the degree of agreem4at with statements concerning the distinctness

of blacks as a group, High scores reflect greater black identity

(g items).

13
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(4) Alienation from-White Society (ALIENW). Respondent, indicated the

extent to which he/she was discriminated agair3t because of his/her

rice and whether things are changing in a more positive'direction.

High scores indicate greater. alienation (6 items).

(1) Public Affairs Viewing (PA). Respondent indicated on g 5-point

scale the frequency of watching national news broadcasts, current

events shows, local news broadcasts, and interview shows. High

scores reflect greater public affairs viewing ,4 items).

.(2) Black Public Affairs Viewing (BPA). RespOndent indicated on a

5-point scale the frequency of %hitching a program pertaining to

news about blacks. High scores reflect more black public aff-trs

viewing (1 item):

Total Television Viewing (VWTV). Respondent indicated the amount of

time spent watching television on the average day, yesterday, and

the day before yesterday. These three variables were collected at

two points in time. High scores indicate more time spent watching

television (6 items).

(1) Favorite Program Black (FAVBLK). Respondent indicated the three most

favorite programs in order of choice. The first most lavorite

program was dummy coded as to whether it was a black-oriented program

41 item).

11
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Evaluation
9

(1) Perception of Television Bias (TVBIAS). Respondent indicated the

extent to which he/she perceived television tb be biased or

unbalanced against blacks. High scores indicate a greater perception

of television bias (7 items).

(2) Perceived Bad Points of Black-Oriented Situation Comedies (BDBLSC).

Respondent indicated whether there were any bad points in black-

oriented situation corfiedies (dummy coded). ,Highet scores indicate

greater percOtion of bad points (3 items).

4. RESULTS

O

If the relationships in Figure 1 are assumed to be linear and additive,

they can he representeArby a series of linear equations, where each variable

can be represented as a linear combination of those variables that are

predetermined with respect to it. Since the model is recursive - -involving

no. reciprocal effects among groups of variables--the coefficients of the

equations can be estimated by applying ordinary least squares regression .

to each equation (see.Alwin and Hauser, 1975).

Thus, proceeding from left to right in Figure 1, we estimate regression

coefficients as follows: (1) Each of the foul subjeCtive orientation

variables is regressed upon the four, background variables. (2) Each

television exposure variable is first regressed on the background

variables and then on both the background and subjective orientation

variables. The former regressions assess the total effects of demographic

and socioeconomic background on media exposure, i.e., direct influences

15
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plus those operating-indirectly through general and race-related attitudes.

The latter regression yields direct influences on media exposure of both

groups of variables. (3) The hierarchicil regression strategy is applied'

in a similar manner to each television preference, perceived bias, and

evaluation variable--it is regressed first upon background variables to

assess their totalpffects, then subjective orientation variables are

entered, and finally exposure variables are included to assess direct

influences of variables in each of the three groups (see Alwin and Hauser,

1975 for a detailed discussion of this strategy for estimating recursive

structural equation models).

In.order to retain a pacsimonious representation of the process

involved, an independent (predetermined) variable is dropped from a regression

equation for a dependent variable if the absolute magnitude of the standardized

-
coefficient of the independent variable is neither larger than .10

nor greater .than'stwice its estimated standard error. That is, we impose

both substantive (greater than .10)' and statistical (greater than twice the

standard error) criteria for retaining an independent variable in the

analysis of a given dependent variable; those that meet neither criteria

are assumed to have trivial effects.

The first four columns of Table 1 assess the effects of demographic

and socioeconomic background variables on general and race-related attitudes

among our sample of blacks. Demographic and socioeconomic background

variables explain 5% or leis of the variance in the two general attitudes.

There is a small tendency for blacks of higher socioeconomic status and

higher educational attainment to be wore personal control-oriented, and a

1 6
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Table I

STANDARDIZED COEFFICIEWN OF A MODEL OF TELEVISION ATTITUDES AND BEHAVIORS AMONG BLACK ADULTS"

INDEPENDENT VARIABLES ALIENW

.10

-.27

SUBJECTIVE

BL1D

.14

-.33

ANOMIE

DEPENDENT VARIABLE Sb

*

ORIENTATIONS

PERCON PA_

.11

16

i2

TELEVISION EXPOSURE

'

TELEVISION PREFERENCE AND EVALUATION

VWTV TVBIAS FAVBLK -BIWILSC

. Background

Characterfatics

SoblectivJ

Orientations

felcvlbion

Exp, re
(-

ED

SES

ACE

SEX

ALIENW

BUD

PERCON

ANOMIE

BPA

Vi/TV

2
-R

.10

A
.15

--.ns

-.13
*

A
-.13

.29

.08

.27

A
-.15

AO

-.24*

-.16

-%19

-.13

-.46
.

-.13

.11

-.06

-.26A

.10

./7

-.IL
*

-.09

*
.59

.40

*
.16

--

*
.17

15*

* *
.30 .28

-.26 -.21
*

-.11

.16

.22 .29

19A

-.2C*

- 11

.11

.13

A
-.22

.30..16 .03 .05

IN - 268

For caulkcaulk dependent vart.thkr, the lett-mobi presents total effects; others present net effects as Intervening variables are intro-
dined into the model. No separate column of coefficients is present when an entire set of variables have no ikubt.tantial total or net

effects.

Coeftbicnt at Itiv.t twice as large in absolute value as its estimated standard etror.

od
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alight tendency for less educated blacks and black females to express more

Anomie attitudes. The background variables are slightly more sutcessful in

accounting for'rece-related attitudei. Ten percent of the variance in

alienation from white-society (hereafter referred to an alienation) is

accounted for, with a weak net positive association between socioeconomic

status and alienation and a somewhat stronger negative net regiationship
'\

N\

between age and alienation. 'further, there is a modest tendency for young \N

blacks to express- stronger black identity attitudes in addition to alienation,

and for more educated blacks to exhibit stronger blackiidentity attitudes.

Education and age together account for 16% -of the Variance ii black identity.

Turning to the exposure variables, we find that older and to a lesser

extent, 'mere educated blacks view more majority public affairs programming.

However, subjective orientations were not significant determinants of

majority public affairs viewing. More educated blacks also are more likely

to view black public affairs programming, and net of education, blaCks

exptessing less anomie attitudes are more likely to be exposed to black

public affairs programMing. Four variables account for 16% of the variance

in exposure to.television in general.. Less educated blanks and, net Of

that, blacks ,of lower socioeconomic status tend to View television more

often. Moreover, blacks expressing less black identity and less p,Tozi i.

k

control view television more often. The two subjective orientations mediate

very few of the effects of education and -socioeconomic status on television

viewing.

Relationships become somewhat more complex when we examine the

de teiminants_cf television preferenee-and-evaluation;---- Three -b-aCkg-round

variables, education, socioeconomic status, and age, explain 10% of the
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Variance in perception of television bias, and adding just alienation

increases the proportion explained to 40Z.

Insert Figure 2 and Table 1 about here

The path diagram invFigure 2 helps clarify the relationships. First,

education has a small positive direct effect,,unmediated
by alienation.

That is, for blacks of given statis, age,,and
alientation, those with more

education are somewhat more likely to perceive bias on television. Spcio-

_
dconomic.status has a'negative direct effect--those better off economically

perceived leda bias on television but this is offset partially by a

Buell (.10x .59) positive indirect effect through. alienation--those bitter

off economically are slightly more alienated and for that reason perceive

more bias on television. Consequently, the total effect of socioeconomic

status of -.06 in Table 1 (which combines the offsetting direct and indirect

effects of socioeconomic status) is smaller in magnitude than the direct

effect of -.14. In contrast, age has reinforcing direct and indirect effects

on perceived bias of television. The direct effect is negative--centr91Zing

effects of other background variables and alienation, older blacks perceive---,

less bias on television. In addition, older blacks are less alienated,

which in turn results in less perceived television bias. Thus,.for age,

the total effect on television bias of -.26 is substantially larger in

magnitude than the direct effect of -.09. Finally, by far the largest

direct effect on television bias is from alienation (.59). Ad. we have

'already noted, those more alienated perceiVe more television bias, and

this effect serves to transmit small
indirect effects of age and socio-

.

economic status.

2 i)
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Figure 2. Path diagramhof determinants of perceived television bias among black adults.

I.
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Five percent of the variance was
accounted for in whether or. not a

respondent's favorite show was black-oriented. Blacks who view teleision /-

more and those who are more alienaelsd are=more likely to have a black-

oriented show as their favcorite. No demographic or socioeconomic variables

were related to having a black-oriented show as the favorite. Somewhat

_
ew4ria4ngly, we did-not-find-that Those with higher black identity,are

more likely to h:e a black-oriented show ps their favorite.- However,

results in Table 1 show that those expressing more black identity view less

television, and results"presented in Figure 3 show that expressing more

black identity and viewing less television both result in a tendency to

be more critical of one type of black-oriented programming - -black

situation comedies. That is, these results` suggest that the black viewer

Insert Figure 3 about hire

with considerable black identity is more selective and lore .critical of

.black-oriented programs in his or her viewing behaviors, and perhaps as

a result is no more likely than other black viewers to have a black-

oriented program as favorite.

Our model is quite successful in accounting for the'degree to which

black viewers find bad points in black-oriented situation comedies. Back-

ground variebles alone account for 22% of the variance,in finding bad

ppints in these situation comedies; adding black identity and two exposure__

-----veriablep-Intre-asee-thi-proportim to just over 36 The path diagram in

Figure43 it; useful for disentangling the rather complex- relationships

involved.

Educated blacks are apparently more critical of black-oriented situation

comedies; there is a modest direct effect (.19) of education on detecting

4/1
L
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Figure T. Path diagram of Otprminants of perceived had points of black siteation/comedies among black adults.
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bad points -in black situation comedies. There are also a,number of in-

direct effects in the same direction. More educated blacks tend to express

greater black'identity which leads toAa more critical view df black-oriented

situation comedies (.14 x .11) and also leads to less (more selective)

television viewing, which again leads to the more critical perspective

.

(.14 x -.16 x -.22). A similar (though smaller) indirect effect of edudation

operates through personal control and selective viewing(.10 x -.13 x -.22).

In addition, the model suggests that educatiOn leadi to less anomic attitudes--

b-

leading'fb more viewing of blickpubtic affalls programming. This,lia
D

/
.

leads to the critical view of black-oriented situation comedies (-.13 x-.115

A

x .13). As a consequence _of the-various Wirect effects, the'tdtal
.

pqsitive effect of educational attainment on perceived bad points of black

situation comedies (.30 -) is more than 50% larger than the Mrect influence

ofeducation (.19).

Socioeconomic status has no direct effect on perceived bad points of

these situation comsdies, btA small infirect effects exist through'total

*
*

television. viewing -- higher status blacks` are more selective in viewing,

and 12 turn are,more critical (-.13 x -.22), and through personal control

via total television'viewing--higher status blacks express more personal

.control leading to selective television viewing and more criticallevaluation

(.15 x -.13 x -.22). However, th e two indirect effects are too small

qk
7 -

to be dente a total effect in Table 1 (note thatiocioeconomic status

does not appear'in the equation on perceived.bad pOinisPof black situation

comedies).

Age has a modest direct influence (-.20), with older blacks eing

less critical of black situation comedies. Also, older blacks express

'A
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less black identity, which in turp,reads directly to 1less critical

'perspective (-,32 x .11) and indirectly'thro4h less selectiya -dewing,

/// television viewing (2:32 x -.16-x -.22). Males are slightly, less

*likely tg be critical-of black situation comediet (-.11), although there
. s

is a quite small offsetting indirect effect thkough anomie and black public
,

21
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- affairs viewing( -.13 x -.15 x .13).

summary,.there appears to be Al "viewer bophistication" effect
4,

.among blacks deteraining their evaluation of one type of black programming

4

,

--black-oreinted situation comedies. Selective viewers, -those exposed to

more black public.affairs-ptogramming, young4r, more educated viewers,-and

those expressing' slack identity attitudes all( tend to be more criticalok one

kind of Vority-controlled television fare that is aimed towards blacks.

Apah from their direct effects, black identity, selective viewing, and
-co

black public affairs viewing appear to be transmitting indirectinf,luences

of the sophistication . of young and-more edticated black viewers

Cr

4: DISCUSSION

In this paper, we have gene bellthe typical concern with the amount

and content of viewership and looked at the background and orientations

leading to television attitudes and behaviogs by a sample of black adu

4
Our study sought to determine constraints or impediments to communicati

and the conditions that produce them. Our strategy was to instigate

what blaCks do. with television as distinct from what television does to

4'",
them. Stated differently, we examined the active role of this audience

in controlling -and seeking messages appropriate to their needs. The overall

4
0

results depict a rather active and participating audience) for example, if

26
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television fare directed explicitly at black'audiences--namely, black-

oriented situation, comedies - -is investigated we find that differences

among blacks in viewing selectively are rather strongly related to the

degree to which they' are a critical audience.

One of the most powerful predictors in our model Was education.

relationship-was detected between education and every television attitude

and behavior, save choice of black-oriented shows as favorite. The

effects of education on viewing selectively, public Affairs Viewing, ,r,

perception of bias in the television, and evaluation of one. kind of ,black-

oriented programing suggest that differences among blacks in the

"intellectuafplimate" surrounding television, attitudes and behaviors may

0

contribute substantially to differences among blacks in those attitudes

and behaviors,'.

We have condentrated on the heterogeneity within the black population.

This approach has been instructive. We,have found that variation among

blacks with respect to attitudes and behaviors toward television

(Vareicularly those elated to black-oriented pyograpsing) are,-eystemet*cally

related to differences among blacks in exposure to the medium,Nubjective

orientations and demographic and socioeconomic characteristics: This is

especially true for perceived teleiision bias and perceived bad points of

%VI blackrpriented etuation comedies. The latter variable should be interpreted

in the light of an ovii=whelming percentage of our sample mentioning the

existence of good pOints.in black-oriented situation. comedies.

Our findings'pointed to the importa. of taking into account the

diverality within the `black community. Black-white comparisons on television

outcome variables are useful in answering certain research questions and

yield valuable information, but this approach .L.as received a disproportionate
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share of the attention. In addition, too often these comparative analyses

have served as the basis for inferences on the television attitudes and

behavio' of blacks.

Our model allowed let to interpret patterns of direct and indirect

influences of background characteristics, subjective orientations, and

exposure on blacks' attitudes and behaviors toward television. While

previous research has rarely examined the relatiohship between more than

one kind of subj tive orie

conceptualization a

tation and media attitudes and behaviors, our

to examine simultaneously how four quite

different,types of subjective orientations transmit the effects of demographic

and socioeconomic characteristics. To cite just one example, we found

that the negative relationship between age and perceived bias in television

media among blacks is mediated almost completely by alienation from white

society: younger blacks are more alienated from white society, and more

alienated blacks perceive more bias in television.'

Some of the more genetal conclusions of past research have been supported

.

by our-findings:

1) Less-educated and lower status blacks tend to view more television.

2) More-educated blacks tend to view majority and black-oriented

public aff..rs programs more often.

Both of Clese relationships also tend to be found in the general population.

Almost a decade after the Kerner Commission Report (1968) argued

that the media, are perceived as biased and part of the "white power

structure,!' it---was. found that the same relationships persisted among the

more educated, the less economically well-off, and the younger blacks.

Moreover, if the presentation of black-oriented situation comedies may

8,

28
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bA viewed as the television industry's attempt to accomodate or cater to

blacks, it appears that it has failed among certain crucial elements of

the black community: those mote educated, those of a younger age,,males,

those with more black identity, those wha watch black public affairs

programs more often, and those who spend less time viewing television.

Finally, more research is needed to determine the influence of

el""-

variables included in our model, aril others, on adolescent blacks. Further,

a useful investigation of many of these variables may be &arried out

within the context of the print media. Unlike television at the present

time, an investigation of the print media wo d allow an adequate com-

parison of the black-controlled versus majority-controlled media.

99
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NOTES

1,

1This tendency has not been confined to black audiences (for a cow

prehensive critique,'see Naeon and O'Keefe, 1972).

2For eiample,'one of the three exposure variables--Total *vision

Viewing - -was composed of three different variables (average, yesterday,

and the daTibefore yesterday television viewing) collected at'two points

in time.

3To explore the possibility of bias being introduced by attrition, a

comparison was made on n11 the demographic and socioeconomic status

variables between those who participated in the wave 1 study only and

those who participated in studies 1 and 3, where all the included variables

were taken. The attrition pattern appeared to be random across all of

these variables, and there were no statistically significant differences.

4Missing data for all, scale and index items were fiplaced by their means.

5
The reliability coefficients (coefficient alphol were obtained for

all scales and indices included in this study.

6
The Socioeconomic Status index showed a reliability of .5)1,i the

. range of the corrected item-total correlations was .21 to -763.

7The subjective orientatiorii-rAnomie, Personal Control, Alienation

from White Society, and Black Identity--shoved reliability coefficients of

.67, .58, .65, and-.64, respectively. The corrected item-total CorrelatiOns

for the indices presented in the above order ranged from .35 to .57, .35

to .42, .32 to .50, and .22 to .51.

The Anomie Sdale (or Srole scale) was taken from Singer (1973).

Personal Control /teas were obtained from.the,Gurin et al. (1969) internal-

external scale. Items for the Alienation from White Society index were

30 -
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taken.from an abbreviated verseon (minus one item) of the scale, created

by Schuman and Hatchett
(1974), bearing the sate name.

8
The reliability coefficient for, Public Affairs Viewing was .73, and

.85 for Total Viewing Time. The corrected item-total correlation ranged'

from .42 to .69, and .59 to .68, respectively. The frequency of watching

blick-oriented situation comedies wal also included in our questionnaire.

Almost everyone said that they watched them "very often," or "often"; thus,

the variable showed little variance.

4 9Perception of Television Bias showed a reliability coefficient of

.76; the corrected item-total correlations
ranged from .54 to .75. The

three situation comedies included were: Sanford and Son, Good Times, and

The Jeffersons. The reliability coefficient was .57; the corrected item-

total correlations ranged from .34 to .63. It should be noted that the

respcndents were also asked whether there were any good points of black

public affairs and black-oriented situation comedies. Little variance was

shown; i.e., Most blacks agreed that there were several good points. Given

the paucity of information aimed sperifically at blacks and the emphasis

placed on an improvement in this area, we expected that most blacks would

state that there were some good points. Moreover, there is empirical

support for this view (see Dominick and Greenberg, 1970; Dervin and

Greenberg, 1972).

31
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