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. ABSTRACT

»

Most studies that examine attitudes and behavior of blacke toward mass
. )
media emphasize the differences between their attitudes and behaviors
.
and those of whites. “Such studies impligitly assume a relatively

4

homogeneous black perspective. . In cortrast, this study explores -

n

diffetbnces among black adults in their attitudes and behavior towards

»

televiston and the social processes accounting ﬁgr these differences.'

A tecutsiVe’strﬁctural equation_model was employed to interpret patterns~'
“of direct and indirect effects among a set of variables representing
- demographic and‘socioecoqogac characteristics, general and race~related

sttitudes, television expasure, preference, and evaluation. Results

-

indicate that variatiecn in attitudes and behaviors toward television
(especially those related to perceived bias and perceived bad poiﬂts of

black—oriented situation comedies) is systematically related to differences

8mong black adults in their exposure to the medium, subjective orientations,
- .

and Jemographic and socioeconomic characteristicsi Overall, this study.

exemplifies the Lﬁportance of taking dnto account the diversity within
s . . . -
_the black community.. -

ry

o
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‘Blacks' Attitudes and Behavior Toward Television

.
0

A

#Recent analyses of public opinion among blacks is igtormed by an

implicit assumption of a relatively homogeneous black perspective (Barger,

7 1973) . That is, it is assumed that most blacks have similar views on

most political and social issues. .Moreover, On issues related to race, .

there has been a tendency within social science literatpre to give

_primary attention to the thought processes of whites. Schuman and ‘Hatchett

(1974) maintain that the -basis for this position may be traced to the idea

~ expresged by Myrdali(1964) that the racial problem in the.U.S. 1a-Yasically

a‘white nan 8 problem, consequently, any sqution to the problem residés

v
in understanding whites. While this premise has considerable merit, we

S -

believe that black attitudes, beliefs, and action warrant the same

descriptive and ana;ytic attention as those ‘of whites 1f we are to better

- understand the relatfohships between public opirion, mass media, and race

relations in the U.S.. (cf.'Schuman’and Hachett, 1976 for a similar view).

Consequently, the purpose of our paper is to f111 the gap in past research

-

by specifying the factors that ledd to aifferences in attitudes and

L]
F

behaviors toward tebevision among blacks A second purpos° is to highlight
the way in which orientations-{not only those related to_race) mdy influence

or modify the factors that lead to these attitudes and behaviors ..

¢

% . 2

1. PREVIOUS RESEARCH

The ‘Kerner Commission Report (1968) pointed out that'ihis country
has always existed as two separate. and unequal socizties--one black and

one white. Ihis characterization was attributed to 311 the 1nstitutions
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withix the society, ihcluding the mass media. On the other hand, the .

Report described the media as -one-institution in’ society equipped to

—

M ¥ ’ .
bridge these two societies. There has not been, however, an adequate® .
5 i - . . . 4

correspondence between potentipl and performanée (Baker and Ball, 196Y; .

Lyle, 1967). This suspect performance has come under serious attack ¢

with respect to the presentation of blacks (Clark, 1969;'Do?iniék snd
Greenberg, 1970). ' C T ‘ S
‘Since\:he media have been credited with'intensifying sociailﬂiétur- )
bances in the bliek community (Kerneri 1968; Allep,‘1968)::10weting
blacks' aelf—eateem (Clark, 1972), and teachiné blacﬂa to be uncompro-

mising in the quest for equal righta (Bayakawa, 1968), it would seem to

be import;nt to investigate the relationahipa between attitude, ‘behavior,
and media "uge among blacka.‘ Nonetheieaa, this has typically not been
dbne. The.media have been primarily treated as independent or explanétory - i
variables. Sel&om have tte mass media been cited»aa the problematic issue.1

Kassarjian (1973) has suggested that this tendency has ‘persisted because,

< \

&
until recently, blacks have not-beeen viewed as interpreters of mass ‘media.

Research on blacks' media attitudes &nd behavior has emphasized black-

»

white comparisons: Greenberg and agsociates (1967, 1969, 1970;) have

shown that poor blacks view more television than:poor whites. Carey (1966)

reportéd that blacks and whites exhibited similatities in. what shows are

2 . * s

liked least and what constitutes a bad show, which he speculated to be
due to differences in perferred viewing times. -More recent studies have

been able to capitalize on the preaentation;of blacks oh television.

~

Greenberg et.adz (1970b) found that blacks more often than whites listed °

’ la the most liked shows thoae which featuréd a black actor or actress.

™~

-~
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Although our knowledge of blacks' media attitudes and behaviors v
are enhanced by these comparative studies,; only a Eew have copcentgited -

on blacks as a distinct group. Allen (1968) studiea the telatiohship

+

of yedio attitudes and behaviors toward four different media--television,
newspnpers, radie, and magazines--among tlack adults. He reported that

blacks depend heavily on television evening news for information out-

. . . - ~,
’aids the black community, and this news was not supplemented by infor-

G . - v Ar
mation from other media. :

~

Sheosteck (19@?) reported that the primary“bources of news about the

o

black community weré television and newspapers, 1n that order. Those medbs
. were used most often by high status blacks; talking to people was used most

" often by low status blacks. Moreover, ilitant" (as compared to "less . S S
- L - Ql
than militant") blacks wére less likely to use television or newspapers as ’

sources df black community news and were more likely to receive their

newsifrom talking to fellow blacks and through the radio; in that order.
Also, militaﬂ%sishowedsa stronger interest in receiving more black- .

oriented programming.

Although Shosteck's findiogs are suggest}veg the author presented
percentage Sifferences without:any tests of seetistical significance. It
wgs difficult, therefore, to determine woethgr or not these findings vere :

chance occurrences,.. Moreover, theseereiapignships were not examined within

s O-

-

H .
a ulltivariote framework. The bivariatc relationships reported may

didappear in a more compleX model where other relevant variables hre
< . “
controlled. .

@

In brief, the available literature has been not onl; of ‘limited

comprehensiveness, but it has shoyn methodological inadegyacies (preenberg
et al., 1970; Sharon, 1973-1974). :Many studies have included too few blacks ) .
) 1 . ' ’ .
6

"
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_, Greenberg,; 1972). ’ ) | -

various backgfound variables and media attitudes and behaviofs, and on

< v . %“ s ) + '

" to justify some of the comparisons between® the hlacr and qonblack populationh:'

|3
Moreover, these comparisons have generally failed o control for ‘the loﬁer

-

socioeconomic position of blacks.: For example, a frequent approach has :

been to compare media behavior and attitudes of a group of low status

o -

A - r -
blscks to a grou’ of whites undifferentiated on socioeconomic vgr.iables./

o - .

Further, the: majority of the studies have inveltigated a narrow range

of media behavior and attitudes (Lyle, l967 Sargent and _Stempel, l968)

7
Finally, the studies have been almost entirely descriptive (Dervin add
.

-

o ‘

Few studies have focused simultaneously on the relationship between

how these relationships may orerate through various orientations. We -

have elected to study television, as opposed to the print nedia, because
this medium recetves the greatest share of the public's free time (Baker

. o, + .
and Ball, 1969). The study repofted here examined tHe determiants of

television attitudes and behaviors of a sample of black adults. The'
determinsnts investigated were deﬂbgraphic and socioeconomic charactet¥istics’

*

and general and race-related attitudes of blacks. The media attitudes '
and hehaviors investigated wereﬁtelevision exposure;~pr;ferences; and
evaluation. The generai sc'tieudes were teried anomie and personal control.
Rsce-related attitudes inclﬁ}ded black identity and .alienation from white
society, _these two categories of variables we have termef subjective
orientations. Demographic and socioeconomic, factors included sex, age,

*

education, and socloetonomic status. .

-
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2. CONCEPTUALIZATION OF THE PRESENT, STUDY .

B
L4

The objertives of our research project wgre (1) to construct a8
~ \ s
modelhrepresenting the process whereby preference and evaluation of .

televis!bn by blacks are determined by the extent of exposure tc television,
general and race—related attitudes (subjective orientations) and .
demographic and socioeconomic characteriatics and (2) to substantia;e

s

envirically the relationships implied by our model.

K

. Insert Figure l.about here -

= " ~ —
-

" Figure 1 presents a schematic’ representatiop of what we assume to
be the conceptual relationships among the four categories of variab1es in

4 _—

our model.. Proceeding from right to left in Figure 1, note that we assure’

- television exposure to_be predetermined with respect to television

preference and evaluation. Television exposure 1is divided into ‘measures _

of time spent with a given medium and attention to various kinds of

1
content (public affairs and black public affairs). Past attitudes about

. o

the media certainly affect future exposure to then, but out study has been
designed to detect current, and preaumably transient, television preferences,

perceived bias and evaluation, while controlling more stable, permanent

<

?

patterns of exposure to te1evision.2

L

When evaluation and effects of other variables on preference are
assessed statistically, it is desirable ‘to control exposure to television
so that effects of these attitudes may be examined without the confounding
effects of variation in .exposure (see McLeod and Becker, 1974 for the

rationale and empirical support for this approach) Consequently, exposure

is presented as 'an independent or predetermined variable -in the prediction

- -
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) Figure'l. Schemaéic representation of conceptuak relationships among lrlzck ggulés? ,' L
- ’ . * : i ‘ v
& * \ N . 5; A4 - .
// ‘ — . . liqlevigion_ExpOSure —ﬂ .
g -Backgroundrcharacteristics ";:,,,y -
— . 1ic Affairs (PAY ;
Education (ED)! - : Black Public Affairs (BPA) r
Socioeconomic Status (SES) Total Viewing Time: (VWIV) ) .

Age (AGE) N .

Sex (SEX) )
. . Television Preference C jl ’

. i .l ’ e"\ and Evaluatinn T ;

° Subjettive Orientations " | perceived TV Bias (TVBIAS) -1 ™~ |

o ravortte Show Black (FAVBLK) . }

Personal, Control (PERCON) ’,,/1’//’l' perceived Bad Paints 'of Situation o 3

Anomie (ANOMIE) ~ . = ° . Ccmedies (BDBLSC) A

Alienacion from white Soclety IS . &

(ALIENW)- e VAN ' . o

4 Black Identity (BL1D) 1

N \ " hd . - » , :' .
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v aof preference and in the evaluation oﬁ television. Additionally, past ’ .
] - : .
~eupirical studies suggested thar media exposure and attitudes toward the . f..
4 - N
- medta be treated as separate domainsg (Clarke and Ruggels, 1970; Chaffee . »
s . { P . . X X -
s and HcLeod 1971) . N oy )

- -

Pigure 1l also shows thst we take’ demographic and socioeconomic ) -

+ - < J
‘ characteristics as well ag subject.ve orientations to be predetermined 9

with respect tg the television outcome varigbles. That is, televigion

exposure and televisiont preference. and evdluation are ‘assur:d to be
influenced Qiredtly ;y socioeccnomic and” demog :aphic characteristics add . ‘ -
subjective orientations, and those factors indirectly influence preference

and, evaluation through their effect on exposuref =

re Race-related attitudes have been ‘ouﬂd.to extend ipto many spheres '

of life not ‘'racial in manifest content fSchuman and Hatchettv 1974)

o

Specifically.'racial identity (or black identity) hgs been shown o be- T -

one of theemore consistent predictors for a wide range of social attitudes
J-&“

®  held by blacks (Brimk and Harris, 1969; Mgrx. 1969) . Alsc, detailed andva
thordugh analysés have demonstrated that "alienation from white socieﬁy

C

is rgélated to nonracial questions such as lack of confidence in govarnment

“~ -

officisls. approval of gambling and divorce, and opposition to the Yietnadr
- d .
: War, just,to name a few. Schuman and Hatchett (1976) asserted that this

scale may be viewed'as tapping not only,black-white relationships but also

A b ~ - 2 !
the broader 1ssue of tne institutibns trad tionally suppdrted by and

. represented by white "Middle-Americans." ' . .
" ¢ { . >
Research has shown that another subjective orientation, personal

control (one aspecr of the internal-external concept). explains several

different goals motivations. and performance among black adults (Gurin /

et al., 1969). This variablz, along with the race—related attitudes, is a

4
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useful predicoor of quite diverse attitudes and behu»iors“among blacks,

T -
and 't is reasonable to assume that these«variables may have an iuflué,:e

on the attitudes and bebaviqra toward a mﬂ};um as prevalent as television. ‘

a

Anomie has been examined as a predictor of media beh vior. Singer

(1973) found an inVerse felatiohship oetween anoﬁIe and use of narticiyatory

media, wrtting 1etters to the editor &ad .calling in orr a radlo talk sho;:-

P r

H

Since television is considered a relatively.nongerticipatorynmedium, it ,):
. ‘ 3 M
is reasonable to assume that this relatiohship Oper es in the reqerse. .
. . ? . .ot '

. That 1s, the greater the anomie the grefiter. the tendency to watch te1evisibn.
V4

.2 s e

Finally, we assume subjective orientat s are &n outcome 9£w - O
o » s '« s

demographic and socioeconomic background variables. A number of recent o

i- =\ -

studies have faund age, and to sqme degree education, tc )e related to s

race-related attitudes among ‘blacks (Gurin and Epps, 1974'BSchuman and ) -
. ‘ - ~ \

ﬂatchett, 1974°'Paige, 1970) Similarly, we expect such demographic and "

socioecbnomic indicators ofﬁsocial position to ivfluenée the attitudes ' .

3

and behaviors of blacks towavd television. Whire the relatiohship between .

demographic and secioeconomic background and suhjective orientation 1s -

;. “

-

not of substantive importance in our study, incorporating it into out : .

conceptualization allows us to examine the degree.;o which socioeconomic - .
2

_varisbles directly affec: television variables gnd indirectiy ‘affect them

»

through their influence on general and race—related attitudes. .
p . 3.

3. RESEARCH DESIGN . : -
Lo . ' .

The data used in this study were-collected as part of a larger project

o

amxning a wide range of medla variables within a sample of black adults

from San Francisco. The data for this large project wer=e collected over

v .
- - Y - .
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three points in\tine Deta for wvaves L and 3 were uled in thia ,tudy

¢
The relpondents received $5.00 for their participation in the firab wave,

and $lO 000 for. their patticipation in wave three. - L . .‘,- c ’ -

-

"

!
*

L. Sixteen contigupue census tracts in San Franciejo were silectegﬁps

|

" tré.prinary area for this survey.

Each tract contained at ledbt 202.black

A Y

[}

& population according to L970 census deta. Within each censup trac*, epecific, s
blockg vere elininated if their population was less than 201 black. Ihe _: ‘
) reeulting nodified £ensus - tragt ‘area contained 58, 537 people, of whont. ¢ )
“ 34 821 (60%) werelbiack. This repréeented 8. 21 of the total popula*ion -\-
of San Francisco, but 1t included 36. 22 of -the black population of the R LI

, »

«entire city., Sample size was set at 600, giving ‘an- expected 360 bleck ‘
A :

3 householdh (00 x ¢6) In each tract, tbe sample size’ waa proportional \ .
' to the number of blacks in the- total sample aree.' ‘Each sample point wﬁ&"’ :_v A
' re Cee T
" ' Grawn from a reverse telephone d{rectory by, first seIecting N “andom oo -

‘- ~

numhers .to specify-each of the N.bample points in g taact.

Y 4

To- .ensure that :2' .

hias due tuv unlisted phones and homes without phones were eliminated

4

-

listers contacted the next houeing unit (home or.apartment) impediately

| above the address drawrn from the directory. LY oo )
- ) £ thi(391 peroonel interviews attempted, 83X were conducted in-the .
. e
first wave; there were 48 (lZZ)-hefueals. Nineteen (52) were not inter- ,
\vieued tecause they had mOVed were. 111 or had died. .,.(
. On the third wave, 268 reinterviews were completed from the paasibief -

’

299, Q‘Qﬂj " Of tie 25 who:.were not interviewed, 15 (5%) were ineligible ’ ‘

becauae they hadomoved, were 111 or deceased.

.

There were 10 (3F) refudals. = "+
lfse 268 respondent§ reinterviewed on the third wave represented 692 of ’

3- -

the otiginal sanple of ‘391.

-

4]
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Yor this study, nine scales and indices were constructed ‘rom 45

¢

_— questionnhire items. All items were forced-choice questiors of various
\ £ - -

. kinds. Items were sorted into indices by content; the appropriateness
- » < XY
- ) of the groupings was checked by. calculating corrected item-total cor-

orelations.“ The nine scales and ind’ces and five single items were

1,1ntended to tap. the folliowing dimensions:5

) . ’ Y

Background Characteristic86 \\\

.

(1) Educatiem (ED): Respondent: dndicated 'the nunber.ofivysurd of .sehoolipg

coaplesuiis
(2) Age (AGE). Respondent indicated age at last birthday.

(3) Sex (SEX). By ubservation, the sex of the respondent was noted
‘(male dummy coded as 1). : \

(4)- Socioeconomic Status (éEs) vas a weighted composite of occupational
? B ,
- status, income, and perceived class standing (3 items). - e

* \

Subjective 0rientations7

. d
(1) Anomie (ANOMIE). Respondeat indicated whether he/she agreed cr

4

' . disagreed with statementﬁ concerning his/her discontent with

society. High scores indicate greater anomie (5 items).

(2) Personal Control (PERCON) . Respondent indicated wbether he/she

9

' perceived having control over his/her life. High scores 1ndicgte .
: 8 _ greater personal control (4 items). . .
. (3) Black Identity (BLID). Respondent indicated on a 3-point scale
i the degree of agreem€at with statements concerning the distinctness

of blacks as a group, High scores reflect greater black identity

. " (@ items). R

13 -
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-

* (4) Alienation from White Soclety (ALIENW). Respondent indicated the

. extent to which he/she was discriminated agairst because of his/her -

race and whether things are changing in a moreopositive°direction.

High scores indicate greater. alienation (6 items).

e
» -

Expoqure8 —

(1) Public Affairs Viewing (PA). Kespondent indicated on g 5-point °

¢

séale the frequency of watching national news broadcasts, current
. events shows, local news broadcasts, aqd interview shows. High
- scores reflect greater public affairs viewing .4 items).
.(2) Black Public Affairs Viewing (BPA). Respbndeni indicated on a

5-point scale the frequency of watching a program pertaining to
A

- \
¥ fews about blacks. High scores reflect more black public aff-lrs

viewing 1 item)

(3f Total Television Viewing (VWTV). Respondent indicated the amount of

time speut watching television on the average day, yesterday, and
R tbe day before yesterday These three variables were collected at
two points in time. High scores indicate more time spent watching

-

television (6 items).

Pgeference ’ b

¢

(1) Favorite Program Black (FAVBLK). Respondent indicated the three most
~ h . A ,
favorite programs in order of choice. The first most ‘favorite
program was dummy coded as to whather it was a black-oriented program

(1 it;em).

11
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. Evaluation9

(1) Perceptfbn of Television Bias (TVBIAS) Respondent indicated the

extent to which he/she perceived television to be biased or

&nbalﬂnced against blacks. High scores indicate a greater percgption

of television bias (7 items). . *o
(2) Pecceived Bad Points of BlsckrOriented Situation Comedies (BDBLSC).

Respondent indicated whether there were any bad points in black-

oriented situation cotedies (dummy coded). _ Higher. scores indicate
! %

- M -

greater percéption of bad points (3 items).

t C. /
4. RESULTS )
r i o - /7’

o

If the relationsths in Figure 1 are assumed to be linear and addit%ye,

Lhey can be repreqentmﬁhnra series of linear equations, where each variable

— [ o .
—_———— -

- — = - ———

can be represented as a linear combination of those variables that are .
predetermined with respec: to it. Since the model is reqprsive——involving
no reciprocal effects among groups of variables--the coeffié#ents of the
equations can be estimated-bﬁ applying ordinary least squares regression .
to each equation (see Alwin and Hauser, 1975).

Thus, proceeding from left to right in gigure 1, we estimate regression
coefficients as follows: (1) Each of the fou. subjective orientation
variables is regressed upon the four background variables. kZ)u Each
éelevision exposure variable 1s first regressed on the béckggound

variables and then on both the background and subjective orientation

variables. The former regressions assess the total effects of demographic

and socloeconomic background on media exposure, i.e., direct influences

15
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D)

plus those operating- indirectly through general and race-related attitudes.
° The latter regression yields direct 1nf1uences on meédia exposure of both

groups of variables. {3) The hierarchical regression strategy is applied -

-

in & similar manner to each television preference, perceiied bfas, and

evaluation variable--it is regressed first upon background variables to

e orientation variables are.

assess their total gffects, then sﬁbjectiv

entered, and finally exposure variables are included to assess direct
influences of variables in each of the three groups (see Alwin and Hauser,

1975 for a detailed discussion of this strategy for estimating recursive

a

. —

struccural equation models)

In- order to retain a pacsimonious rebresentatiqn of the process

involved, an independent Ipredetermined) variable is dropped from a regression

e magnitude of the standerdized

equation for a dependent variable if the absolut

éoefficienr of the independent variable is meither larger than .10

«

[

nor greater than“twice 1ts estimated standard error. That 1s, we e impose
o

both substantive (greatex than .10) and ﬂtatistical (greater than twice the

standard error) criteria for retaining an independent variable ip the

analysis of a given dependent variable; those that meet neither criteria

are assumed to have triviad effects.

The first four columns of Table 1 assess the effects of demographic
¢ /

and socioeconomic baquround variables on general and race-related attitudes

among our sample of blacks. Demographic and soctoeconomic background

.

el

variables explain 5% or less of the variance in the two'general attitudes. .

’There is a small tendency for blacks of higher socioeconomic status and )

higher educational attainment fo be more personal control-oriented, and @

°
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.anomic attitudes. The background variables are sligbtly more suzcessful in

majority public affairs viewing. More educated blacks also are more likely

in exposure to television in general.“ Less educated blakks and, net ¢f

3

slight tendency for less educated blacks and black females to express more

°

£

accounting for race-related attitudes. Ten percgnt of the variance in

alienatioﬁ from white society (hereafter referred to as® alienation) is

accounted for, with a weak net positive agsociation between socioecomomic

; ! X N

status and alienation and a somewhat stronger negative net relationship ™\

batween age and alienation. further, there 1s'a modest tendency for young e

blacks to exptess stronger black identity attitudes in addition to alienation,
and for more educated blacks to exhibit stronger black:identity attitudes.
Education and age together account for 16% of the variance 1n black 1dent1ty:
Turning to the exposure variablee, we find that older ano, to a lesser

extent,‘nore educated blacks view more majority public affairs programming.

However, subidctive orientations were not significant determlnants of

—_—

e e e

to view black(public affairs programming, and net of educatica, blacks ) - o
expressihg less anomtc attitudes are more likely to be exposed to black

public affairs programming. Four variables accoumt for 16% of the vatiaﬁce'

that, blacks,of lower socioqconomic gtatus tend to view television more

PO

oftoﬁ.'AMoreover,.blacks expressing less black ideﬁuity‘and less pefaana%

contrpl view television more often. The two subjegtive orientations mediate

4

very few of the effects of education and .gsocioeconomic status on television

Y

viewirg.

- Relationships become aomewhat more complex when we examine the

detelminanteﬂgieteleuisionup:eiezeneegand evaluatton"”Thréé“BacE round

variables, education, socioeconomic status, and age, explain 10X of the
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yarilnce in perception of television blas, and adding just alienatien

{ncreases ‘the proportion explained to 40%.
. »
Insert Figure 2 and Table 1 about here ‘ .
r -\
4

diagram in!Figure 2 helps clarify the relationships. First, .

s “

The path

educstion has a small positive direct effect, unmediated by alienation.

» o
. . That is, for blacks of given ststxs, age, -and alientation, those with more '
- +
" ~ education are somewhst more likely to perceive bias on television. Sgcio=" =

isconomic status has a negative direct effect—-those better off economically

s

perceived leds bias on television but this is offset psrtially by a

small (. 10 x .59) positive indirect effect through alisnstion——tbose batter

of f economicall y are slightly more alienated and for that reason perceive

Consequently, the total effect of socioecoromic

more bias on television.

Astetus of -.06 iﬁ Table 1 (which combines the offsetting direct and indirect

effects of socloeconomic status) is smaller in'msgnitude than the direct

effect of -.14. In contrast, age has reinfercing direct and indirect effects

on pefceived bias of televisioc. The direct effect 1is negative-—ceatxg\}ing

effects of other background variables and alienation, older blacks perceive —,
N - -

less bias on television. In addition, older blacks are less alienated,

‘which in turn results in less perceived television bias. Thus, -for age,

e1evision biss of -.26 is substantially larger in

the total effect on t

nitude than the direct effect of - 09. Finslly, by far the largest

direct effect on television bilas is from alienation (.59). As. we have

- already noted, those more alienated perceive more television bias, and -

“this effect “gerves to transmit small “indirect effecta of age and socio—'

economic status.




Figure 2. Path d@agram.of determinants of percéived televi
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Five percent of the variance was accounted for in whether or.not a

respondent's favorite show was black-oriented. Blacks who view television

.
E

more and those who are more alienathwd ;re=more }1?e1y to have a black-

oriented show as their favorite. No demographic or socioeconomic variables

-

were related to having a black-ottented ghow as the favorite. Somewhat
€ { o .~

_surprisingly, we did-not £ind that those with higher black identity .are
more likely to heve a black-oriented show as their favorite.- However,

results in Table 1 show that those expressing more black identity view less

<

television, and results presented in Figure 3 show that expressing more

black identitf and viewing less television both result in a téndency to T
. K .

e

"be more critical of one type of black-oriented programming--black -
, _ - s,

-

sitth10n~comg§ies. That 1s, these gesults“suggest that the black viewer

tnsert Figure 3 abouc here

[

.

witﬁ'cons}defable black %dentity is more ;elgctive and more critical of
_black-oriented programs in his or her viewing behaviors, and perhaps as
a result is no more likely than other black viewers to have a blécg- “.
oriented program as favorite.
Our ‘model 1s quite successful in accounting for the degree go which"
black viewers find bad points in blackroti;nted situation ;omediea. Back-

ground varigbles alone account for 222 of the variance in ftnding bad

_,__,/___

_«-—~——variab1epgtntré*§es tﬁ”—prOportion to just over 36 The path diagram in

e .‘.\“

Figure ‘4 {4 useful for disentangling the rather complex relationships

¥

involved. .

Educated blacks are apparently more critical of black-oriented situation
comedies; there is a modest direct effect (.19) of education on detecting

?
| 9
Le

points in these situation comedies; adding black identity and two e§EEEE£§ I—
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bad pojnts~4in black situation comedies. There are also a,nunber of in-

-

direct effects in the seame direction. More educated blacks tend to express

. I B o N
- — < . greater bdack identity which leads to a more critichl view of black-criented

s

situation comedies (.14 x .11) and also leads to less (more selective)

A3 “
television viewing, which again leads to the mnore critical perspective -,

(.14 x -.16 x -.22). A similar (though smaller) indirect effect of eduéation

through personal control and selective viewing: (.10 x -.15 x ~.22).

operates

In addition, the model suggests that educatibn 1eadé to less anomic attitudea--

& - L.
1eading tv more viewing of blask ‘publdc affairs programming. This, in turn,

: 7
{ leads to the critical view of black-oriented situetion comedies (-.13 x_-.hS

NS

' 2 .13). Asa éonsaquencegof tne‘varioua y!iirect effects, the 'total ". .

. . pqsitive effect of educational attainment on pqrceived bad points of black
situation comedies (.3() 1s more than 50% larger than the gi:ect inf luence ‘

. ~

of . education (.19). B L .

Socioeconomic statys has no'airect effect on perceived bad pointa of

o

’ . these situation coquies, but ‘small in‘irect effécts exist through: total

ka are more selectiye in viewing

television.viewing--higher status blac

: and in turn are more critical (-.13 x -.22), and through personal control

[N
' (N

via total television’viewing--higher status blacks express more personal C

-

s . ® ' .
. control 1eading to selective television viewing and more critical evaluation
'( 15 x - 13 x - 22) However, thése two indirect effects are too small
- . =
to be detecte ‘a total effect in Table 1 (note that‘ocioeconomic status
o fecrsiaa
does not appear in the equation on perceived\bad points\of black situation

/

) comedies).
l Age has a modeat direct influence (-.20), with older black:<being

¥

less critical of black situation comedies. Also, older blacks express




-

.less_blsck identity, which in,turnnreads Nirectly tc a less cticical . : }
“pe;spective (";32 x .ll)_snd indirectly "through less selectiye ‘riewing,
“total televisiun siewing (:%32 x i.l6/x -.52). ‘Males are sligﬁtly less - .
" 1ikely tg be c-ri:tic\sl “of black situation comédies (-.11), altf\ough there
-is a quite small offsetting indirect effect thhozgausnomie and bleck pablic
affairs viewing” (-. 13 X - 15 x .13) :
-In summary,.there appears to be‘: "viewer Bophistication effect
. among blacks deternining their evaluation of ome type of black progrsmminé

4 . - .

--black-oreinted “situation comedies.” Selective viewers,-those exposed to

more black puinc affhirs ptogramming, youngér, more educated viewers, and

_those expressing’ Black identity attitudes allctend to be more critical ot one

/

kind of qajorlty-controlled television fare that is aimed towards blacks

-

Apatt from their direct effects, black identity, selective viewidg, and

G

~

black public affairs viewing appear to be transmitting indirect inﬁluences

. of the sophistication-of young and more educated black viewere T

-

.
gi . . ~ .

4: DISCUSSTON - . . e Ly

In this paper, we have gone Eezgnd;the typical concern with the &mount

" and content of viewership end looked at the background and orientations
7 v . - ) v

. leading to television stt‘tudes and behaviogs by a sample of black adul}s.

Our stddy soyght to determine constraints or impediments to communicati S

and the conditions that produce them. Our strstegy was to injistigste

" what blacks do with television as distinct frem what television does to

them. Stated differently, we examined the -active role of this audience
&

]

in controlling- and seeking messages appropriste to their needs. The overall s

’ ’ R B .
results depict a rather active and psfticipating audience, For example, if

26
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television fare ¢irected explicitly at black’ audiences--namely, black-
H

oriented situation, comedies--is investigated we find that differences
among blacks in viewlng selectively are rather strongly related to the
degree €0 which they are a critical audience.

One of the most powerful predictors in our modeliﬁas education. A
relatiohship-was detected beiween education and every television attitude

end beha\ior, save choice of black-oriented shows as favorite. The

effects of education on viewing selectively, public ef .airs viewing, i e
‘perception of bias in the television. and evaluation of one. kind of,bleck-‘
orilnted pro-gran-ning suggest that diffe;ences among blacks in the
"intellectual climate" surrounding television attitudes and behaviors nay
contribute substantially to differences among bdaoks in those attitudes
and behaviors.’ | .

. V4 . T .
We have concentrated on the hétegogeneity within the black population.

This approaéh has been instructive. We.have found that variation among

D ° ’

blatks with respect to attitudes ahd behaviors toward te1evision

Vs e

(particularly those related to black-oriented pnogrqgging) areesystenatteslly
related‘to differences among blacks in exposure to the medium,™subjective

oriengstions and demographic and socioeconomic characteristigs; This is )
especially true for perceived telefision bias and perceived bad points of
black-oriented attuation comedies. The 1atter variable should be interpreted
in the light of an ovérwhelming percentage of our sample mentioning the
exlstence of good points .in hlack—oriented situation. comedies.

Our findings'pointed to the importan.- of taking into account the
diverq%ty within fhe wlack community. Black-white comparisons on television

outcome variables are uSPful in anawering certain research questionr and

yield valuable information, but this approach,Las received a disproportionate

/
. 27 i

S




share of the attention. In addition, too often theseqcbmparatiVe analyses
hLave served as the basis for inferences on the television attitudes and

behavio of blacks.

Our model allowed ys to interpret patterns of direct and indirect

influences of background characteristigs, subjective orientations, and
exposure on blacks' attitudes and behaviors toward television. While
earch has rc;ely examined the relatiohship between more than
one kind of subjective joriegtation and media attitudes and behaviors, our
conceptualization allowed ug to ex;mine simultaneously how four quite

different. types of subjective orientations transmit the effects of demographic
;nd socioeconomic characteris;ics. To cite just one example, we found
that the negative relationship between age and perceived bias in television
media among blacks is mediated almost completely by alienation from white
society: younger blacks are more alienated €rom white socilety, a;d more
alienated blacks perceive more bias in television.’ —

Som; of the more genetal conclusions of past research have been supported
by our-fin&ings: - ‘

1) Less-educated and lower status blacks tend to view more televfhion.

2) More-educased blacks tend to view majority and black-oriented

public aff.’rs programs more often.

Both of tese relationships also tand to be found in the general population.

Almost a decade after the Kerner Commission Report (1968) argued
that tge media are perceived as biased ;nd part of the "white power
atruct;re,ﬁ—iewwaa.found that the same relationships persisted among the

more educated, the less economically well-off, and the younger blacks.

Moreover, if the presentation of black-oriented situation comedies may

-

28
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be viewed as the television industry's attempt to accomodate or cater to
blacﬁs, it appears that it has failed among certain crucial elements of
the black community: those more educated, those of a younger age, males,

those with more black identity, those who watch black public ‘affairs

programs more often, and those who spend less time viewing television. ¢
Finally, more research is needed to determine the influence of

variables included in our model, an1 others, on adGEthent blacks. Further,

a useful investigation of many of these variables may be sfrriea out

within the context of the print media. Unlike television at the present

time, an investigation of the print media woyild allow an adequate com~

parison of the black-controlled versus majority-controlled media.
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NOTES

[

1This tendency has rot been confined to black audiences (for a com—
prehensive critique,'see McLeoa and O'Keefe, 1972).

2For eiample,'one of the three exposure variables--Total Tésevision
Viewing——was composed of three different variables (average, yesterda&,
and the da¥ before yesterday television viewing) collected at ‘two points
in time. B

3To explore the possibility ofibias being introdnced by attrition, a
comparison was made on ~1l1 the demographic and socioecononic'status
varlables between.those who participsted in the wave 1 study snly and

those who participated in ‘studies 1 and 3, where all the included variables

were taken. The attrition pattern appeared to be random acnoss all of

k3

. thege variables, and there were no statistically significant differences.

AMissing date for all scale and index items were feplaced by their means.
SThe reliability coefficlents (coefficient alph») were obtained for
all scales and indices included in this study. N

g 6The Socioeconomic Status index showed a reltability of .5;% the
ranée of the corrected Xtem—total cor;elstions was .21 to +63.

7The subjective orientationﬁ——Anomie, Personal Control, Alienation
from White Society, and Black Identity--showed reliability coefficients of
.67{ .58, .65, and .64, respectively. The ‘corrected itenrtotal correlations
for the indices presented in the above order ranged from .35 to 57, 35
to .42, .32 to .50, and .22 to .51.

The‘Anomie Scale (or Srole scale) was taken from Singer (1973).

Personal Control iteans were obtained from' the Gurin et al. (1969) internsl-

external scale. Items for the Alienation from White Society index were

AN
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taken. from an abbreviated verston (minus one itém) of the scale, createq
by Schuman and Hatchett (1974), beariaé the satie name.

8The r&liability coefficient for Public Affairs Viewing was .73, and
.85 for Total Viewing Time. The corrected item-total correlation rangad
froa .42 to .69, and .59 to .68, respectively. The frequency of watching
bldck-oriented situation comedies wa2 also included in our queationnaire.
Almost everyone said that they watched them 'very often," or "often"' thus,
the variable showed little variance. ,

9Percept:lon of Television Bias showed a reliability coefficient of
76 the corrected item-total correlations renged from .54 to .75. "The
three situation comedies included were: Sanford and Son, Good Times, and
The Jefférsons. The reliability coefficient was 57 the’corrected 1tem— .
total correlations }anged from .34 to .63. It should be noted that the
respcndents were also asked whetaer Fhere vere any good points of black
public- affairs and black-oriented situation comedies. Little variance was
ghown; a .e., most blacks agreed that there were several good points. Given
the paucity of information aimed speyifically at blacks and the emphasis
placed on ar improvement in this area, we expected that most blacks would
state that there were some goodypoints. Horeover, there is empitical

support far this view (see Dominick and Greenberg, 1970; Dervin and

Greenberg, 1972).
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