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IBSTRACT :

This doculent presentéd by the Batjonal Citizens®
COllittee for Broadcasting at a 1976 press conference provides an
assortsent of materials concerned with violence in television. Among
the materials included are "Who Sponsors the Hew Pall Violence?" by
Nickolas Johunson, a description of and rationale for the study of . .
advettisers vho sponsor television violence, and a statement by |
Richard E. Palmer, president of the American HMedical Association,
concerning that organization®s commitment, in the form of a $25,000

grant, .to encourage media reform. Definitions are provided of the

measures used to evaluate the level of violence in various prograas.

In addition, "An Evaluation of a®#System for the Coatinual Monitoring

and Periodic Reporting of the Commercial Sponsorship ¢9f Television
Violepce™ summarizes the findings of ‘a study to analygze the

reliability of two measures of television violence: e number of

violent actions and the total time of violence in th¢g program. This °
analysis was conducted-on a sample of 23 prile-tine etwork :
television programs aired during November 1978; exadples of data v
tabulation'methods are included. (KS) I
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General Motor's Chevrolet is far and away the advértisers of tHe most prime time

violent prcgramming according to the National Citizens Committee for Broadcasting (NCCB)
13 week ~udy completed Dcoambcr 5 under a grant from the Ni:oxican Medical Association.

Our monitozing of violence,: conducted jointly vith bi Associates, a TV monitoring

ED141837"

firm, shows that Feter Paul 'Candies was the least violent sponsor.’ Quest, Starsky and

Hutch, and Baretta are the most violent shows !n prime time, while Chico and the Man, -~

sirota s Court and ‘the Mary Tyler Moore Show v.r‘ among 11 program¢ that had no

’

violonc. of significance at all. . v ‘ .
. )
: CBS, as in our .summer study, continues.to be by far the least violent network,

'

with ABC second’ and NBEC the most violent.
It is signiticnnt: that Amrica‘ Motors, Schlitz and Burger King are within the
top 10 most 'riolaht adver;iuzs in both our summer and fall study. Prudential is the
only corporation that remained at thc top of the least violent in both studies. .
Shcppo: Toys was able to advottiu in the pr.-Christ:un season while qualifying among

the least violent advertiun. . Sears ané Kodak, however, found their pre-Christmas

T

_advutisinq placing them—in the top' ten of tho“:out wiolent. ' ’ \
. We issue.our nnki‘nqs ot'pt?q:ams and‘ advertisers in order to provide accurate
knowledge about the sources and supporters of celovuio;x violence to a pul;lic that

is clux:.ly iné:easinq its concern. Eowever, behindﬁ these rankings is an dtensive

monitoring process which results in detailed computer profiles of prime time violance

as M/ z//

+ are designed to be a working t901 for cqncerned advertiseré and industry leaders.

2 - | '
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GJIf ddvettigers want to :osﬁbnd to the rising public concern over E?ievision

violence, our reports wili help thein evaluate .their buiidg program. Since the new

fall programming will start its re-runs in late December, the Nccn Violence Profiles

give network-by-network, series-by-series, program-by-program raports'on television
violence in prime time. It is, in effect, a violence TV Guide to intelligent buying

of teleVision time by concerned advertisers.

Al »

‘ Thelkﬁerican Medical Association emphasized that one of thei} goals in’suppotting

the studyrwas to encourage a positive impact on ;ﬁe advertiginq and';elevisioﬁ'industries.
Accptdinq to kMA‘s Executive Vice Preside;c James H. Sammohs, M. D., "This actioé
repreéents a stronq commitment by AMA ;o endorse and finance activities that will
.encourage the industry to reduce the amount/of violence in TV programming."

There are a number of isgges to address today. (1) Our current study is the - *

. _ (4
result of a careful research and development process that incldded a major test o{.ghe

~~

; proposai ;y industry eritics.- It was suggested ‘that our ménitorin§ should be based R
on a more }imited'étandard of violence than the Gerbner definition ye;used in o;r '
summer study. (2) Our Etudies are proving to have a major imﬁact on pubiic groups and *

i p;ivate citizens who are ‘planning their own action prograﬁs to reduﬁe television ..
violence. (3) We believe‘bur approach to influencing advertisers is wholly consisten;_
with the First Amendment responsibilities of broadcasters and does qét-constitutg
censorship.

I - THE DEFINITION OF VIOLENCE

Perhaps the most significant finding to report today is the result of our

comparison of industry suggested standards for violence with our use of the Gerbner

T gefinition. ),

-
o R

- L ™ o .
When we completed our summer study, the Markle fEﬁBUatiea_p:ggiged a grant for an
——
evaluation conference: Groups such as the AMA, PTA, and Action for Childrens Televisicn

sent representatives, as did all three TV netwcrks and many major advertisers and

ag&ncies. ‘At that timc-industry'repucsencativis argued strongly that our use of theh



«  "™age‘three

\ Id ; .
: o o . .
-1 Gerbger definition was unfair because it included humorous incidents of violence

and’ light acts of violence such as a slap. They argued tha't our advertiser and program
" L]

rankings would be ¢onsidered inaccurate By them unless based-on those acts of violence

that they considered unquestionable --

such as murders, killi;'lga. and beatings. |

‘ ., * Although we noted that there was considerable :p.siuch showing that light and ‘
humorous violence does havk an influence, and that the industry had érodu.ced no
independent research to discredit thisv\{ieu, we nonet;.heless agréeq to sug;ject their
suggestion %o a fair test. : ‘ ‘ B . ‘

R ! .
-Our current study includes two parallel rankings. The first ranking of ddvertisers .

and programs is based on the Get;m'kr definition. The second ranking was ed on - i
what we termed "aggressive personal incidents of violence  which clearly intendonany
When we comp}bted our current itudy we compared dhe.two rankings ghly to find
- . —that there was no significant variation between the two rankings whatgoever. 'I'hq:'hut

both lists thquolet. @é\acin', u}d American Motors are 1, 2 'and 3 both lists)
but variations were i "i;;pif.icant (S:ears_ and Kodak are 5 a(:\td 6 on jone list, iand 4
-and 5 on the ot;her). The same was true 6: the program rankings.
L The results of/ this careful, costly and extensive compui; n lead us to conclude
™~
by industry cri7Alcs are disproved by their own.mei;hodology. e simple fact is that

a show that is very violent by the Gerbner definition has alsp proven to be very violent

\

\ supported by considerable independent research, we can only/ report to the public and the

-

based entirely on the Gerbner) definition.” Furthermore, advertisers who obtdin our

k 4 b

-
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' ) vleence protil;s will find each act otzviol;nce detai;ed and éan~maie their own
' LA ST — judgments. \ : ‘ v \
L . = 11 ~*HARD INFORMATION FOR A GROWING CONSTITUENCY
Thoxe is no question that there is a g:owing publ&c outcry and a growing number

¢ -of orqangzed efforts directed at excessive television violence and that the 1nfozmation

we provide is an important resource. The PTA has declared television violence as

its major actjon target this year. Many PTA members have asked for agd received our
rankings to suppost their lecal ;éfoits. {The AMA will be aisseminating the results ) e
of -our study through 1£s publications. A representative of the Jaycees has written
sponsors Qho were named in our first study and Sheriff Buckley qtluiddlesex County,
~Hassachusc;ts (Boston Area) is calling on the Chiefs of Police of other qaﬂor cities

‘ 3 " e i {
to ‘join him in personal visits to the heads of the corporations at the top of our *

most violent list. Many private citizens have wricton advertisersrin r*lpons. to our _

v 3 ® -

§
study,. and many of them have sent us copies of the responses they zeceived from the
corporations. Additionally, a coalition’of national church groups (inciuding the

l ,‘Church of the Brethren, United Church of Christ and the Nationdl Council of Churches) ‘

which,hoid stock, in major corporations are using oyr list of most violent advertisers ,
to take appropriate scockhold’r actions.

‘e‘&‘ "Like the audience in the new movie Network, the viewing public is‘startinq to say

"We're mad as hell,and we're not going to take it any more."

\

III  ADVERTISERS AND CENSORSHIP pes ‘Hh HOW TO
TALK BACKX TO YOUR TV SET

- The oniy other significant criticism that our study has received has involved our
holding.advextiseré to accouqt,for the viélent conten§ of programs they use as vehicles
" for their advertising. A response by Peter Allport, President of éhe Association of
National Advertisers,to requests about our last report is indicative of éqth the

attitude and the pzoblen.' Mr. Ailport states:

‘ The approach (NCCB's) is wrong in principle and
practice. It is as wrong for television af it ‘would be for’
. T any other medium. . AnEfndividual,;dvcxtisor may- -- and in
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fact has ln\obliqation to his stockholders and v
employees == to select the program with which he wishes to -
be associated in accord with his best marketing judgments.
B Equally he has every right to purchase time or space
according to other criteria. But the use of economic muscle:
" to dictate what broadcasters should not present to the
- American public must be as strongly resisted for television -
‘/ as it would be were advertisers to try to dictate the editorial |
content of newspapers or magazine.

What Mr." Allport is really saying is that it is perfectly all right for

advertisers to use their economic muscle, but that the viewer, who is supposed to

.benefit from television programming under First Amendment freedoms, should ignore this

influence. Mr. Jame& Robeson of the Ford Motor Company, writing to a concerned
citizen‘. who used our “public report, also suggested that only the networks should be

' _ P
criticized by the public, but again admitted ~ that Ford also exercisesconsiderable

influence on television programming it is associated with. Mr. Robeson states .
. ) ( On many occasiong we have refrained txom placing our |
rv-e commercials in such (violent) programs even though' they have :

[
been among the most efficient for reaching our best hew car and {
truck prospects. We have withdrawn our commercials from more E
than one televised film after learning of the violent or otherwise " '
unacceptable nature of its story line.

Mr. Robeson goes on to point out that Ford is shifting more of itg advertising to 1’{3

I T 4

sports.

- These examples k. but a small sample of the overwhelming evidence that the " .
purpose of television is\to deliver an audience to an advertiser aﬁd not to deliver
programs on demand to a selective audience. To ignore this process when asking the

s

public to talk back to their TV sets is to perpetuate ;he misquided illusion  that )
broadcasters use their First Xl;og.xfiment freedoms soiely to protect their freedom to
reach an audience with a variety.of programs.. We cannot ignore that they use thei;
freedom and ;heir license to delive:’ product..‘adverti'sing' into American homes.

We agz;ee that viewers shquld' express their concerns to the networks and vote with
their dials. Our study helps the public to make more informed choices of prime time g
progr{m.ing. But w.al?o insist that the public has‘a right to voice its oéinion

: 4
where the buck stops, &s well as where the dial stops. It is the consumer of products

6
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that pays for the cost of television advertising, and it is the wdvertiser that

,
o=
&7 .

uses that gurcﬁisinq power to have a é;eat impa;f on the kind of programming thatt~'
egters ébé American home. To Qﬁclude the puhiic from its right‘to'participate in the
real mfrketplaée.of television is to deny the best interests o; the public aﬁ§ the
real obligations 6! broadcasters. ; . " At
We might also add that we sympathizelqiéh the Pord‘Motor Cdmpany's scatement;/

) K ; . . ’
that "While we (Ford) will tontinue to avoid those action/adventure programs that

are the most. objectionable whenever we''can, we may }ot be able to avoid all such

. programs until .reasonably acceptable alternatives are available." NCCB has never

advocated the censorship or withdrawal of all violence from television. We continue

] , . o
to state that violence .is often essential to a dramatic statement ox the understanding .

of the day's news e'v?-:t& \

~
)

Far from advoc‘ting censorship, we have consistently advocated the affirmative

.

responsibilities ofybroadcaste£§ to provide a wider variety of quality ptogrqmminéh

that'tefleéts the r&gl interests and diverslty'of the American publip. We feel

that both the viewer and the advertiser have a right to demard more’ from broadcasters

than a simple choice between sitcoms and action/adventure shows.

rar from advocating that either a puﬁlic group or a group of advertisers set

L ‘

themselves up as censors of television violence, we pre simply providing advertisers

and the bublic a carefully prepared report. so that they can make ingormed and‘;holly

individual choices ab6u€ televisioh programming in an opeﬁ marketplace.
. b - . P .

Our .violence profiles are now just as current as the ratings books that
. ] ’

-

advertisers use to determine their buying or advertising~time. Since most of the

.

fall programming will be goiné into re-runs, the advertiser has an accurate,thorouqh
. " . A Y

and cﬁfzent report on television violence in prime time programming. We sre offering

a‘vioience Tv.quide to concerned advertisers sa that they m3y make more cageful .

. . .. .
decisions about their .associaticn witﬁhteleyisioﬁ violence ih prime- time programs

‘and terond to the concerns.bf the consumers of their .products who ultimately pay
r . " ) : . .

. 7
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. for and are’ ififluknced by those programs. o ‘ . ’ :
&® IV METHODOLOGY - 7 -y . ' .

‘Finally, I want to briefly revlpw the methodology eméloygd in our study in conjunct:.ioh

with bi Associates.. The TV monitoring firm or bi Associates has long specialized

L
.

“in rec;)rdgng 1ntcm.ation about advertiser spots on television. With the assistance

of the J. M. Kaplan Fund and t'hve Laras Fund, the bi moni‘tors’\.aere tzainec‘l by associates
of Dr. George 'Cerbne"r of the Annenberg School of CQmmunications to ux;dérst;nd the
definition of violence developed by 'Dr. Gerbner, and to accurately ident?.(fy incidents ‘

of. violence that fall withip that definitzion.

3

In ov.r cuzrent study, two monitors were utilizedto record all infomtj.on for

r 'L
each network'live off-the-air 'rhis allowed a constant double check of all informatfon.

.

Mditionally, duxing one random test week, Dr. Nancy SIgnorielli of Dr. Ge:bner s

staft at the Annenberg School of Comun‘tions also had ewo monitors recording*

" L .
data, -- one off the air and one from video taped material for more careful scmtiny.

. . F o

Ori the basis of this second monitoring process, Dr. Signorielli was able to certify
-
that the bi monitors have a high degree of consistency and reliability in their reporting
]

when compared with the ddditional Gerbner trained monitors.. A copy of her report is -

included in each press packet.

The final rating figure that det'emineg the ranking of both advertisers 'and
programs' is a combination of the number of violent incidents and the lg:qth' of time

of those incidents for each advertiser or program expressed as a percentage of the '

~ total number of violent 1ncident;s and the total length of the incidents in all of
. ' . : y .
prime time. These figures are then computed on a basis of an average week. for the '

.

L 3
°  total study period.
Advertisers are identified either as an individual product or' a group of ’ .

products dependinq on how the advertising time' is puxchased. If the »i:urchase is made —

for.a group of ptoducts under a corporate name, that name is identified. If the qoinpan? has
. . ’ . >
many products, hut buys advertising separately for Vegh product, then the single

.

~ . )
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ptoduct name is given. . s, oL . -

’

] 2 represenative of the computer firm that _pﬁ:vided the machinery forfthe" study

assisted in c'onductin;a seﬁries of proérams tos assure and double check all| stages of

" the study £or accuracy. . ) o B

We now offer to the public and’ to the gdvertiéer 'what we feel has proven to

[ ‘ -

be,;mder in‘ter,:se scrutiny and eyaluation,  an accurate, current, reliable and

thorough violence TV quj,dé to éhe informed selection and sponso_r'sftip of ‘ptime

v .
. .

| time t'eievision'»' programming. =« ,
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s . . STATEMENT BY RICHARD E. PALMER, M.D.: ' ‘
_ PRESIDENT, AMERICAN MEDICAL ASSOCIATION . -

7

AMA's House of Delegates, at it's annual-convention in June

~ )

of this 'yea't; endorsed the policy that TV violence is an .environ- .

S S . """:"'"\-""'-wn-w-,........ . ) . ““ ;
,mental hazard threatening the health of American youth.

"In fevi;wing the various program optioné available to an .
organization 'with. a b:oad-baged »‘constituer_lcy like the AMA, we .
decided‘ the most posit:ivé éctivii;:y we could sixpport at tl‘mist jtgiine
was NCCB's sthdy of the new.fall programming.. | : .
| Wi\-’.bélieveiA't-iA's $:'.ZS;OOQ'grant*~signais a""sériousz‘.cOmm'i‘tment‘on' r
the pa::t:_ of thet AMA tc; support programs. that. will' encourage the d /
industry to res.po.x'\d with substantive/i.mprovéméncé in pribgr‘amning. ~

We congratulate. the NCCB in their efforts to encourage media reform

and bring to the a'ttention_ of the_pﬁbli;: an iss_u_é of significa'nt

v

- » -~

concern to *medicine.

As medical ;pr:of}ssionals, we Have an obligationgao warn against

s A J ‘ -
“adverse health effects when scientific /evidence supports such a

viewpoint. AMA's concern in the area of television violence focusep =

\

primarNy on the mental health of Lhildren. -
2 ¢ - a ‘
Television is a unique medium. Only television can cembine

visual and auditory stimuli in an intimate setting on :a regular,

0 -




., basis, We all know now that ch11dren spend a great deal of- thexr

leisure time watching TV. And we have seen that v1olence is a.
3 % o '

brevalent‘theme in American teled!gign entértainment.

Of special concern to the AMA and parencs\alikévis the funda- ' |
. g ~ . .
mental issue of the child's healthy growth and development. The .

Ameriean people should be concerned with the types of valpES‘aﬁd TN
rolé models the media is preserting to a vast youthfal audience

N
. R ;
whose perceptions of\society and reality and whose individual value
\ systems'are clearly in early developmental stages. - .
The phyéician may be the only'source of pfdféssiona; éentaé;

'{until the chil&’énter schqpl.: And Ché phyégQia; - gspecially the .
family pracﬁitioner, P diatrician ana child }gychiatris; -- under- .
.atandﬁ éll.too well the struggles of the young cﬁild to. achieve an
gdgntity .f..establis a wgll-intéggated personalityf;.. ;nd ﬁnder-

stand the complexicie and'inc;nsiSCedéies of the world aro;nd him.. !

Telev1s1on is a '‘powerful, pervasiver force ‘in the ch11d s epviron- N

ment. If the programming he is exposed to con31sts largely of
]
violent content,. his perceptions of the real wor]‘i may be s:.gmfl-

cantly 41storteq; and h137c-:::z::u%evelopment-may be adversely

. N \ - ] ;
affected. B RN _

¢ . - H
We, at the AMA, urge |the television industry to join with us '
ﬂ .

; - |
and all of the concerned.nganizations.in a cooperative 'spirit




.

| to make television a MEDIUM, OF RESPONSIBILITY ... a medium concerned

LN

with presenting programminé‘thaf is truly reflective of the real
‘ _ ‘ ' . . .
world ....a medium that can teach constructive solutions to the prob-
lems. that plégue our society ... a medium that reflecﬁs the highest

values of our culture ... a medjum that truly serves the public

)
.

interést and welfare.

" » ) 'R 12
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. AMA GIVES $25,000 GRANT )
TO SUPPORT. TV VIOLENCE K)NITORING :
. » ~
. CHICAGO -~ 'l'he American ‘Medica Auociation announced today a
- grant of $25,000 to support the TV violence wonitoring activities
- of the National Citizens Committee for Broadcasting.

A udia reform group based {n- Huhington, D.C., the NCCB is con- -
cerned with documenting the amount of television violence partrayed
in prive time network television. Their goal is to encourage more
. thoughtful and informed choices on the part of the public, broad- »,
.,.,ﬁh:nteru, advertisers andqproducers. y . |
A ,

. "his action represents a .trong comitnedc by AMA to endorse
and, finance activitids that will encourage the industry to reduce
. the amount of violenc in TV programming, according to James “r
Sa-ons, H D, , AMA's ecut.ivc vige president. .

: "Our grant will subsidize NCCB's study of the new fall progtn-
"- wing. We believe NCCB is providing a valuable ketvlc; by ranking TV
programs and spdnsors according to the extent with which they are
identified with violence. Thq American public has a right to know
-which programs contain the most violence so that people can.then make
.- responsi,blq decisions abeut faaily viewing." ,
At its Jnnual convention in June of this year, AMA's House of -
Delegates endorsed the position that TV violence is an environmental
I\azard affecting the health of American children. . .

[
W

.
- -MORE-




NCCB's atudy, to ‘be compieted in early'pecember, is deaigned
to have direct impact en advertisers, ad agencies and networks.
/’Incotporating some ptOCEdhral refinements in the wmonitoring and
- ranking process, ‘the new 8ystem will be based on monitoring reports .
. tabulated by using either of two definitions of violence

Developed by Geqrge Gerbner, Ph.D., of the U. of Pennsylvania,
the first definition .includes overt forms of ‘Violence, as well ‘as
natural disasters, car chases and comedic violence.. The second
definition is limited to ,aggressive violence against individuals --
physical violence, use of weapons and capital crimés.

Both indexes will be released to the public unless the adver-

tiser rankings differ by a serious margin. In that case, only tHE
" ranking based on the second definition will be published.

#
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A‘ppendtx:
Definitions o; the Violence Measures -
1,. Number c‘»f' Violent Actions in the Program: The total number of viblt;.nt -
. .letlonc observed in the program, occotding td the (ol‘lo‘.ains- deft'nitloti'a:. . .

-l. Violence is the:

h) overt expression of physical force (\‘iﬁh or without weapon) against

self of other: (8 . o
. . . '.“lot : n

- . . i

(2) compelling action against one's will gn pain of being hurt or .

- killed; E , . "
and/or o

f A

(3) actually hurting or killing; ’
Such that:
’ L ¥
(1) 1t must be plausible and credible: no idle threats, verbal abuse,

.

fer or gestures with no crediblg violent consequences, are i.nclude:l;

A . L]
YT }’? (2). 1t may be intentional or accidental: violenﬁecidentc, catastro-

phiel, acts of nature and the lﬂu, are tpcluded'

(3) 1t must involve human or human-l1ike characters (e.g. lassie the -
-

dog) as targets: mere actions against property are not viglence.
not)
wiolence, ‘but the kulingl of Bambi's .mother in the Dispey film is;

l‘lwt the lhugbtet of thc cattle herd in the movie Hud is

’ e (4) 1t may be humorous, oerioun, or a combination 9£-bofg, u‘ long as . .

o tlu pi’cvious conditions are satisfied, .
P
b. A Violent Action is a sceme of some violence (nc obovg)' continuous

.

* in tha and 1ocation md conﬁned to the same agents. . .

ik (¢)) Etlnuitz of Time and Location' 1f a violcn; actiou is tnterrupted

. - thonrily by otther a flashback or nuhtomrd, or a cut to

¢

2 - amother location (i.c., the proverbial “meanwhile, ...™, as long




- tavolved, |

1s qontimfou 1n tinb, but the location changAes (e.g., a chase
s ,o.cene), .lt the same act; & .
) _ggt_t_s- If/ one ot more -people, not originally involve.d, becomeg '
. F | partici nt in ongoing violence, the scene becomes another
. vt:lent action a.t the point at which the "new" agent becomes ' ‘ )
Note th;t the new agent ,na.y hpvc just entered the
\_ Scene, Of may have been present from the beginning but not pre-
viously 1nvolved (e.g. a vlcneu). N;tc also thai the ne¥ agent
- conldl bacode dnvolved efther -czively (by freely joining in) or \\'
rnctively (e.g. is attacked by an origml agent) Finally, this =\
eriterion oqiv gettltno to addltions to thc origiml set of '
amtv 1f tho nunbor of patticipanu in a -ulttple-cgent action
s reduced (e.g. by duth.‘i.n j‘ury, flight! c:c.) thcrc is no‘

corresponding adjustment to a new violent action. X

\d
2, Total ‘rtme of Violence in the Pr Jaw The duratiou in ucondl is recorded :
4 upantely for each violent nctton identified by the lbove criteria, These

. . times arg then summed for each progrn to get a measure of tha total amotnt ..

c : : i : .l .
of time during which vioTence was shown in the program. ‘ fy
el e
¢’ - N * . % - 3
. 5 -t . ﬁ(‘—":\
™ t}
- 3 . y . ".u »; W . ¥
- - ' * .



RS A\

- N ¥ 5 » . . R 4
LR ‘AN EVALUATION OF A- SYSTEM FOR-THE

™ CONTINUAL MONITORING AND PERIODIC REPORTING

__ - OF THE COMMERICIAL srdusoasan OF TELEVZSION VIOLENCE °
§:' " . prepared for .
1. L3 v -;"v ' ' " ’ : ¢ ) 4 :
¥ PR K The National Citizens Committee for Broadcasting . : [\ .
' P
by <@
- * ' “
v, e ) Michael Eleey and Nancy:Signorielli
. s o !. ‘l
+ 4 . : ’
. . .~ © December 7, 1?6 T,
& ' ] ¥ 4 . L -
| L .. s '/ . P’
! . ~
» - $ . * A ] { "
\ 5 ‘
# y v 7 '
- \\v L3 <
« . *
i . ) .
. ,
. '/ .
- . - / s
. 3
m - ; C AT




’ - - : ' J .
. . . * : . e ¥ .
s , L i - .
» . tv - B
: ) L} i} .
> ¢ )
\ 6t w: :
, ;
. ' \’\ - ‘
CONTENTS
. N L e | ‘ = *
; N *
Summary
» . : ' LA
; , 8cope of “the Study ' .’j
‘.
) A -
. - W LIRS
-~ Sample'of Programs o ‘ <
+ ’ ‘Design of the Test & .
* ’ . . ’-. - .
Method of Evaluation ’ ‘
\ , : & :
R - 4 . sy
. L 3 P .
T X Results- -
= ; ; =,
- :' e
$ ' - Discussion s
" Appendix: Definitiong of the Measures :
, . . [ )
. L I : w e %y - % ; :.‘n
. . . : A ’ A
. . % A e 7 .\ ) i - -~ L 3
- 4 Y ~ '
- o £ | 4 ’ ) *
Lot ' -

e i




Z ‘;3§G\
' I ‘ . " fs..‘

. . % ' .
&  The purpdse of ‘this evaluation is to u'oittain the degree to which data
recorded by B! manitors syatematically reflect relevant aspects of the :
television pragrams being monitored ‘or conversely,}go determine the extont
to which error -- in the form of individuala biases, problems of interpre-

. » >y

°tetion, or other idiosyncragies ‘s »ia‘presenl; in the nonitoring procedure.

.

The ma jox results of the rel.iability"trt indicate that (a) BI monitors

are continuing' to apply t‘\e definitions (specified Me appendix) in a
) ’coneiitent, sjstematic mnner, but that (b) BI monitors tend .to report

‘\tly" lower o

violence levels than do extemally trained monitors.

v . ’

Scope of the Study

i

This study is cdnfin}ed -to the analysis of the reliability of two measures

of violence: (1) thenumtber. of vio}en:’attiono .in,the program,- and (2) the
. total tino of violence in the proéran. _ The complete definitions ‘of these

i -ouurel are given in the Appendix to thie raport,

» " The findings of thic study therefore ré!er only to thele two nen’el,
o 1

as they are defined in thp Appendix, and camnnot be properly extended or applied

to any other violence measures, whether derived from these two or separately.

o recorded. i
K ..
: |
. .
-
- . -
1 .
i
« - ' s - 1 * .
: 19 - '

.
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. " Sample of Programs

I3 . ) ' "
The lnalyais was conducted on"a sample of 23 prime-time netvork tele-

. vision programs aited from Nov. 11, 1976 through Nov, ‘17, 1976. Thé programs .
. mcluded all aramnic and:ntiety progrore .rite'l bet\eeen BPM and 11PM,
Sportl events, such as Monday nghu rootball nevs. publ,ic affairs and docu- - =

mentary programa were not-idcluded, One netvork\ was chosen for_each evening

>

- a. OVer. a one-week period, Por maximm eﬁficleacy, the sampling s‘chedule\waa
lttltedcauy arranged to minimiu the number both of regular-program pre=-

nptiona, and of programs such as public-affaira broadcuta vhtch are devoid "

.« of ralevant violence. » . '

[. ‘;..kx;'}"\: ) . D ) ‘ 'd

the Test

A ~ :
Four independent observations of th¢ number and cumulative length of
. ‘ R 3 ; ' V b
~ violent actions were made for each program in the sdmple. Two observations ‘Ve ﬁ ‘}.’1
"~ il
b vou rccorded by specially trtined BI personnel during the course of their ‘F' v

normal nonitoring dntiu, u the programs were being broadcast, The other
J

e Mvere udo by tvo coders trained specifically for thu analysis who had

 vo cantac: vith BI Associates ot its staff: in one case the observation vgl'

ueorded at the time of b}'oadcnlt, in a :nner similar to the p'gocedure used -

by BI personnel; in the other ca;e the obs;rv;a;ié vas nde the following day .
from a vidcotaped copy of the program vhich was teplayed in part or totally,

. ag often as nocessary for the coder to resolve any problcnl or nbiguities.

» . -

These are referred to below as "external" obsqrvattono. ) .

o - - s
R . '
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. This method thus allows the comparison of monitors' agrecment in three

hportadt vays: i . i :

.

. (1) agreement between BI observatlons, au of vh!ch were.made at the

\
time of broadcaet 3

- 9

(2) egreement: among the two BI obeervationa -and the extemel observa-'
tlon made at thé ume of broadcast,

egreement among the two B ] eerv‘at ons and the externa 0 . erva-
3) h I ob 1 ' and he 1 ot

IN ) s

\
.tlou mde the .following day with the edvantage of vi,deotape and

"tnetent replay" ] £

v . . =
P .

« - o 5 g

~ L * . ) ! .
] ' Method of Evaluation . . . °
® % ) , Lo L .

The recorded ob‘erveuons vere keypunched end statistical meaeut?e oé
agreemeat vere calcl)v‘lated by computer for ‘the various compar!aons. From a

tistical perspéctive, a certain amount of agreement can be expected to .
oelp. {mply esje result of chance, bdt chance agreement cannot be’ considered ’ "’
tnfomtive a){out the reliability of the 1netructione, ’élining, or monitoring :
proceu. 'rhue the agreement coefﬁciente presented below adjust for chance.
tenecting the degree ‘to which agreement ‘exceeds that due merely to chencc.

‘A coefficient of 1.0 would hdicete perfect re ebluty (seldom etteined in
-
ptectiee) , while at_another extreme a coezﬁetent of zero would 1ndicate that

) ,
a1l of the ‘agreement can be accounted for by chance -- in which case inetruc-‘

tions,. training and standirdization of recording procedures would have shown.

* -
-,

-

0o effect.* i P . . _,". ' SR ’ |

* A detailed derivation of the agreement coefficient ueed can be found tn .
K. Krippendorff "Bivariate Agreement Cgefficients for the Reliability of
Data,"” pp. 139-1 56 in E.F, Borgatta and G.W, Bohrnstedt-(eds.) Sociolopical

Methodolopy: 1970, San Francisco: Jossey-Biss, Inc., 1970,
v .

PR ; . ub 21 .



- . Results’

» -,
The p"gx’eement coefficients for the violence variables are given dn

-’

Table 1, The.important comparisons are summarized below:

. . (1) “Agreement between BI observations
) -

High levels of agreement, 99% above chance, were attained for the
# two violence measures recorded by BI monitors.
“(2) 'Agreement, among the three time-of-broadcast procedures, BI and
‘ external maqnitors: .- . . ' ]

Comparing the violence measures recorded jointly by the external
N A

. & ,'?‘k ~, .
coder- and the BI staff, the dégree of agreement is somewhat lower
but still at a.satisfactory-level.

(3) Agreement between BI time-of-broadcast observations and external

.. - . . "{nstant replay' observation: . . . ¥ R

<,

In this comparison ve find that while there is no change in agreement

.

on ihe total time devoted to vioience, egreement‘on the number ‘of

violent ection; is again lower, but still at a satisfactory level,

* K
.

v ' : ; o
3 v . o, e - "
"R . Discussion .
. AN »
. ‘ . . .
(] A b
" m hlgh degree of agreement betveen “the - Bbobserva:iona (9% above
cblnce) mdicates t%he deﬁnitions and ’!ntetpretationa of. the violence Co
N ¥ . ’ faahtad "0 S 4 ) - L .

measures are continging}fo Dbe applied in a eyatematic and consistent mannher |

.®
by the BI nonitogi‘ ‘The lower agreenent Se"tveen' the BI monitors and external
Worareid, “"“"\
.mitors could .be the result of a combination of"‘factors'
&

- (1) BI ﬁ{ftor.s recorded vioience datg while@o pursﬁing their other
SR n L)
duties of monitoring comerqiilt; the external monitors recorded
‘ ] . . { v . )
: ' o ' . . o %


https://could.be

‘ Table 1:

Coefficients of Agreement

. 4 .
“ = Measurcs of Violence
Number of Total time .
T . - violent actions (in seconds) of - < v :
_Agreement betveen: A - in program violence in program ,
" * (1) BI observations o . .99 " .99 k
v & (2) BI'observations and external |
- off-the-air observation - , .84 .95 .
F (3 BI observations and external ' By _— ¢
e - "fnstant replay"” (videotape) - , .80 .95 s
' ' 7 -observation v g .
‘. ' ' ~ ~ h >
.% ¢ . ) »
* d
i | Y . .
- - ‘ !
L) ] - . )
~ N s R o
, # C.
- A -
. . ' \ - :é', K
— T );..':“: i .
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only violence data a;z were ffree of other potentially distracting

requirements, Other things equal,, the external observersemight

s

(ai a result) identify more violent actions on :he.average}uﬁa
“

4 ; .
(2) with the advantage of videotape replay, finer distinctions are ¢
: \ ’ N —

.pouibl-e, ang, consequent]y one might expect ‘that more acts of
violence will be distinguished by'this method than\when violence
- v L

& -

is monito}ed."off-thééait". : - ¥

Table 2 ggggesté, althouéh not conclusively, that these ?ffizgs were ,
indeed present. BI monité;s tend to.both identify fewer violent actions and
report lower time-of-violence measures than do the external monitors. Fur-‘
thermore, the extégﬁal "stop-tapeﬁ probedu:é.resulted in the highest avétage
: . _ . , c. 3

levels,'aa anéicipated It should be noted that while none of the differences -

5
are statistically significant, the number of observations is relatively small,
and a larger test sample could give different results,
A .
- “ ¢ " .
. > L
" - . ] o
! "
- ) X
@ =
..
& .



' _Table 2:

[ ’ v~!]' ’ .
L YT . -
L ‘. ¢ ‘
¢ ’
- 'l
® J ' <
- ' % .
-A'_ »
' s \
» -
. BI observation #1
BI observation #2
external observation, off-the-air
s - o
» e » o . . -
- external observation, stop-tape -
K ” ,
.y - . v
. 4
- a Y
.4 -
.- . .
.. . *_
+ . .
/ .
L]
/ L4
* &
.. ;
+ . s .
AN e g 4

: Violence-Meaéure Averages

. ® Measure 1:

average number of

violent actions
* ___per program

. Measure 2:
average total time

of violence -

per program -

TR R

4.3
5.5
5.7
!
|
v
. . L4
. ® ~
25 ) . -'
i % .

+ "'Tﬁnﬂ.f?r{ssecsz.

1 min,, 50 set%.

R
z'nin-., 8 secs,

2 min., 22 secs.

»

-

-
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YOU are the one
- who can temper violence
| on television.

But only if you
make your opinions
heard where it counts.

Here’s how...




The fo!lowmg hstmg shows the rankmg of advertisers according to the amount of violence they sponsored in prime
time. They are ranked according to the 12 that supported the least v:olen(? to the 12 that supported the most violence.

LEAST VIOLENT SPONSORS MOST VIOLENT SPONSORS
Rank - Sponsor Rating Rank  Sponsor . Rating

Peter Paul Candy 3 Chevrolet Cars 751

Hallmark 8 Whitehall Labs—Anacin * 596

Texaco 10 . American Motors Cars 498

Whirlpool Appliances 13 Sears Roebuck & Company 417

Prudential Insurance 17 Eastran Kodak Products 363

Jeadt Nate 18 Schlitz Beer 356
* Schaper Toys .20 Procter & Gamble Soaps 353
. Green Giant General Foods

DN B WN -
DN DB WN =

Vegetables 30 Food Products Division 341
- 8  Keebler Cookies 30 9  Burger King Corporation 315
10  Carnation Dog Foods 32 10 Frito Lay Incorporated 303
Wﬂememvm,..mm,w«wm., S o 34W s M;.MW,,‘WWM?‘%-*,. ‘“MP“CO”OQEO"OQ“MBROFW"W"BOO‘*"
11 Quasar Television 34 . 11 Campb‘@s Soup Company 300 _

LEAST TO MOST VIOLENT
Movie _Rank Network Movie
Wednesday Movie . .5 NBC Sunday Movie
Wednesday Movie S 6 CBS Friday Movie
Monday Movie 7 NBC Saturday Movie 101
Friday Movie 8 ABC SundayMovie . 128

Ratings The rankings were compuied as follows The combmation of the number of violent inCidents and the length of time of those-mc»oema was
expressed as a percentage of the tolal number of violent mciaents and the total length of the incidents in all pnme me These t»gules were theri
computed on a basis ol an average week for the total study penod and that hinal hgure 18 the rating hgure given above

Dehnion of Vdoncc The Gerbner dehinition of a vioient acion as used n Ouf Sludy is an overt expression of physical torce (with or without weapon)
against one s sefl or other, a compeiling action aganst 0nNe 8 wikl on pain of beng hurt or kiked. and or an actua) huring or kithing Arn action to be
conmdered violent mus! be plausibie and credible and mus! nclude human of h hke chasacters it may be an nientional or ac’mal action,
humorous o senous Br a combination of both as long as the previous conditions are satisted

Despite the caretul research that went nto the,deveiopment of thns definiion of vioience. naustry Ctics ted that this dg@nhon was 100 broad
+ Theretore. for our talt ratings. NCCB conducted two paratie! studies "one based on the Gerbner defhinition. and on the Industry suggested detiniion
The results showed no sigruhcant dvergoncc n ratings thus conrming that the use of the Gerbner definition . accurale and terr when measured
against other slandards i J 3




The following is a complete ranking of all prime time network programming from the most to the least violent shows
during the monitoring period. .
Network Rating ‘ - Network Rating
- CPO Sharkey NBC o - Laverne+& Shirley : ABC 11
McLean Stevenson NBC 0 Once an Eagle “NBC 11
Doc CBS The Captain & Tenille ABC = 12
Sirotas Court o NB Rich Man, Poor Man ABC 13
Mr T & Tina ) AB Sonny & Cher CBS 16
‘Ball Four CBS Carol Burnett Show CBS, 17
Phyllis CBS Emergency NBC 17
Mary Tyler Moore CBS Wonder Woman _ ABC" 18
Bob Newhart Show CBS Blue Knight . CBS 18
Chico & the Man. NBC Holmes & Yoho ABC. 20
All's Fair - N, CBS Captain & the Kings NBC
" Alice . . o CBS - ‘Gemini Man NBC
Rhoda cBs Dick Van Dyke NBC
_The Tony Randall Show ABC. Wonderful World of Disney _ NBC
Barney Miller , ABC Spencers Pilots CBS
Welcome Back Kotter ABC Switch CBS
WHat's Happemng ABC *McChd/Colum/Quincy/ McMnl NBC -
-Maude——— CBS Bionic Woman ———— —ABC——
The Practlce NBC Streets of San Francisco ABC
Sanfof & Son NBC Barnaby Johes ~ CBS
The Jeffersons cBs Rockford Files NBC
One Day At a Time . CBS - Police Woman - NBC
“All in the Family, CBS Charlie's Angels ~ " ABC
“The Nancy WalKer Show Most Wanted ABC
Gibbsville . NBC Serpico . NBC
The Waltons g CBS Delvecchio CBS
Good Times CBS Police Story NBC=
Mash CBS Kojak . CBS
Executive Suite L CBS Six Million Dollar Man - ABC*,
“Happy Days - ABC Hawaii Five-O CBS
Tony Orlando & Dawn Baa Baa Black Sheep NBC
Little House on the Prairie. Baretta ABC
Donny & Marie Starsky & Hutch ABC
Family - | - Quest ’ NBC

SOXNNNNONEPDWWWNN A= 4t s uO0O0O0O0O0O0O0O0O

' ' 9
orks were rankeu according to the total violence cantained in their prime time programming dunng the study
BS s the least violent network with ABC second and NBC the most violent. '

Rating mdm © Network

Rating
967 ABC . . NBC 1419




LEAST VIOLENT SPONSORS ~ *

PETER PAUL CANDY
Austin R. Zender .
Peter Paul, Inc.

New Haven Road
Naugatuck, Ct. 06770

HALLMARK

J. C. Hall '
Hallmark Cards, Inc
25th and McGee
,Kansas City, Mo. 64108

TEXACO

Maurice F. Granville
JTexaco, Inc.

135 East 42nd Street
New York, N.Y, 10017 |

SHIRLPOOL APPLIANCES
“John H. Platts .
Whirlpool Corporation

CARNATION DOG FOOD
H. E. Olson

Carnation Company
5045 Wilshire Bivd.

Los Angeles, Ca. 90036

EFFERDENT

E. Burke Giblin

Warner, Lambert Co.
201" Tabor Road

Morris Plains, N.J. 07950

QUASAR TELEVISION

Arthur Harada

Matsushita Electric ~
Co. of Amenca

200 Park Avenue

New York, N.Y. 10017 .

MOST VIOLENT SPONSORS

SCHLITZ BEER

Robert A. Uihlein, Jr. »
Joseph Schiitz Brewing Company
P.O. Box 614

Milwaukee, Mi. 53201

PROCTER & GAMBLE SOAPS
Edward G. Harness

Procter & Gamble

P.Q. Box 599

Cincinnati, Ohio 45201

GENERAL FOODS

James L. Ferguson
General Foods Corpotahon
250 North Street:

White Plains, N Y. 10635

BURGER KING CORPORATION
William H. Spoor

Pilisbury Company

608 Second Avenue South
Minneapolis. Mn. 55402

.

__Administrative Center :  oe
Benton Harbor, Mi. 490'2"M5m5v CARS.

PRUDENTIAL INSURANCE

Donald S. MacNaughton

Prudential Insurahce 1
“Co.ofl America |

Newark, N.J. 07101 ,

JEAN NATE ) *

Richard M. Furland

Squibb Corp.

40 W. 57th Street

New York, N.Y. 10019

SCHAPER TOYS

Wilham Gamty

Schaper Mfg. Co.

9909 South Shore Dr.
Minneapolis, Mn. 55441 |

GREEN GIANT VEGETABLES
" Robert C. Cosgrove '
Green Giant Co. * .
5601 Green Valley Dr.
Minneapolis, Mn. 55437

KEEBLER COOKIES

Edwin L. Cox

Keebler Company -

One Hollow Tree Lane
. Eimhurst, Il. 60126

Thomas A. Murphy
General Motors Corp.
3044 West Grand Bivd.
Detroit, Mi. 48202

WHITEHALL LABS-—
ANACIN

William F. Laportd

American Home Products
Corp. 4

685 ThirdAvenue

New York N.Y. 10017

AMERICAN MOTORS CARS
Roy D. Chapin, Jr.
American Motors Corp.
14520 Plymouth Road
Detroit, Mi. 48232

“SEARS ROEBUCK & COMPANY
Arthur M. Wood )
Sears, Roebuck & Co.
Sears Tower
Chicago, II. 60684

EASTMAN KODAK PRODUCTS
Gerald B. Zornow

Eastman Kodak Co.

343 State Street

Rochester, N.Y. 14650

Join the
National Citizens Committee for Broadcasting

ttoe !

or Broad

FRITO LAY INCORPQRATED
Donald M. Kendall

Pepsi Company Inc.
Purchase, N.Y. 10577

MR COFFEE COFFEE MAKEFf

Vincent Marotta

" North American Systems, Inc.

24700 Miles Road .
Bedford Heights, Ohio 44146

CAMPBELLS SOUP COMPANYy
John T. Dorrance, Jr.
Campbell Place

. Camden, N.J. 08101

NETWORKS

ABC—Leonard H. Goldenson
1330 Ave. of the Amercas
New York NY. 10019

CBS—-WnIham S Paley
51 West 52nd Street
New York, N.Y. 10019

NBC—Julian Goodman
30 Rockefellgr Plaza
New York, N,Y. 10020

casting

m
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