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PREFACE
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1. INTRODUCTION

This report deals with a comparative assessment of the
placement services provided to students in a matched paired sample
of colleges with predominantly black students and colleges with pre-
dominantly white students. While the title of the study specifically
emphasizes colleges with predominantly black students, the study, as
actually conducted, placed equal emphasis on both predominanfiy black
and predominantly white colleges and concentrated on a comparative
assessment of them. _ |

The major objective of the study was to provide knowledge
about the effectiveness of the placement process in a sample of thirty
colleges: fifteen with predéminantly white students and fifteen with
preﬁominant1y black students. This was done by on-campus interviewing
of several groupé of people at each college who have some type of direct
relationship with the placement office. Also, companies that normally
recruit at the survey colleges were sent questionnaires regarding their
opinions about the effectiveness of the placement activities conducted
by these colleges. The effectiveness of the surveyed placement offices

the personal assessments of the survey team members.

This study, as stated in the title, was an assessment of
what the various colleges do to assist students in finding jobs and was
not an evaluation of the subject colleges. However, an attempt was made
to compare the activities of colleges with predominantly black students
against the colleges with predominantly white students to determine the
relative effectiveness of each group. Also, attempts were made to
be highly effective in aiding students in their preparation for their
working careers. Such mechanisms have been recommended for use by

other colleges.



Two methodological approaches have been utilized in the
preparation of this report: detail statistical analysis and the case
study method. Statistical analyses of all collected data were made at
a gross level by computer,.using SPSS (Statistical Package for the
Social Sciences) as the software package. The computer output was
then organized and presented in a manner to enhance its usability.

The results have been reported in terms of the significance or non-
signi?icance of the differences found in the two groups of colleges.

A case study has been included on each of the colleges visited, however,
said colleges are not identified in the reports in the interest of main-
taining confidentiality.

e Volume I - Summary Volume
This volume presents an executive summary of the entire
study. '

® Volume II - Technical Volume

This volume presents a detailed discussion of all
technical aspects of the study. Included in this
volume are the Findings and Recommendations’, Research
Design, Data Collection Activities, and Data Analyses.

® Volume III - Case Study Reports

This volume presents a detailed discussion of the case
study made at each of the thirty colleges visited.

Even though the names of the colleges have been deleted
to maintain anonymity, the colleges have been given a
designation that enhances the use of the case studies.



2.1

2. FINDINGS AND RECOMMENDATIONS

GENERAL FINDINGS

There is a significantly higher number of companies
recruiting at predominantly black colleges than at
predominantly white colleges.

Colleges do fivt attract a sufficient number of re-
cruiters to their campuses to satisfy the needs of
the graduating students going into the job market.

There is a significant lack of statistics being kept

by the colleges in both groups surveyed, thereby making
it impossible to ascertain the exact number of students
finding or not finding jobs and the particulars asso-
ciated therewith.

Placement offices at predominantly black colleges have
significantly higher operating budgets than their counter-
parts at predominantly white colleges. On the other hand,
56% of all placement directors (for both black and white

colleges) indicated that they have inadequate placement
budgets. ’

Placement directors at both predominantly black and pre-
dominantly white colleges feel that white students are
more Tikely to have family connections and friends with
connections that can assist them in acquiring a job. Both
groups stated that many black students are first-generation
college students and therefore their families do not have
connections in the professional world nor do the students
have many role models to emulate.

The placement directors in predominantly white colleges
felt that most professors tend to be white and therefore
their personal favorites in their classes tend to be

white and out of their same mold. When these professors
hear about jobs, they usually refer students who they
consider the cream-of-the-crop and these tend to be their
favorite students., It was also stated that white pro-
fessors are less Tikely to establish a close rapport with
black students because of cultural biases.

The overwhelming majority of the students contacted were
majoring in just a vew different areas. Three areas--
Education, Social Sciences, and Psychology accounted for
48.2% of all students and Business and Management plus
biological sciences accounted for another 27.3% of all
students.



7. A lafgé percentage of students major in areas that are

10.

11.

12,

13.

14.

15,

16.

projected to have a Tow potentisl for employment in the
foreseeable future. As a consequence, only a very small
percentage of the students are majoring in areas that
are high potential employment areas.

Students that have graduated from college are signifi-
cantly more critical.of the placemert office than students
who have not graduated.

Alumni feel that their college course work was significantly
less relevant to their field of training than do students
who have not graduated.

White students and alumni were significantly more critical
of the placement offices at white colleges than their
black counterparts were of tne placement offices at black
colleges. : :

Black students depand on the placement office to find them

a job to a significantly greater extent than their white
counterparts.

White students depend on their own efforts to find a job
to a significantly greater extent than black students.

Faculty members at white colleges are significantly more
involved in providing direct student counseling and job
referrals while faculty members at black colleges appear
to be more involved in working with the students through
the placement office.

Ln-canjunctianfwith the pré&eding finding, significantly
more black colleges stated:that they have a definite program
for involving faculty members in the placement process.

Black colleges participatém{ﬁnéb;aﬁﬂﬁﬁbgrams at a signifi-
cantly higher rate than their white counterparts.

Contrary to several of the preceding findings, employers who
recruit at white colleges® are significantly more satisfied
with the assistance provided by the white placement offices
than their counterparts who recruit at black colleges are
with the assistance provided by. the black placement offices.



17. Larger colleges place more importance on the placement
function than smaller colleges.

18. Employers who recruit at small colleges do so mostly by
invitation from the college. The main reason for their
motivation to recruit at large colleges is the prospect
of finding the type of student desired.

19. Alumni have the lowest opinion of the effectiveness of
college placement activities of all of the groups surveyed.
(The opinions of the alumni are considered of utmost impor-
tance because this group is in the best position to evaluate
the output of the placement offices.)

20. The factors which companies consider in selecting schools
for recruitment purposes, 1n the order of their importance,

are as follows:

e (Candidate coliege has specialized school curriculum,
e.g., engineering, education, physical sciences, etc.,
which are closely matched to needed employee skills.

® C(Candidate college is noted for excellence of its
graduates.

® Company is satisfied with employees previously recruited
from the candidate college.

21. The overall involvement of college administrators and faculty
in the placement process must be considared "low" to "moderate.
Said involvement was not found to be "high" at any of the
colleges visited.

The most salient negative factor found in the overall career

22.
selection and the subsequent placement process was the lack
of counseling to which students are exposed.
2.2 FINDINGS CHARACTERIZING THE SURVEYED COLLEGES

The findings presented here are based primarily on the results
of the interviews with the thirty placement directors and their immediate
supervisors.,

In many instances, large differences were observed in the
information gathered from the two groups of placement officers. However,




"since the samples were so small--fifteen in each--the differences were

not large enough to demonstrate statistical significance. Realizing
this limitation, the differences found have bean reported as being
important, even though not statistically significant..

The findings which characterize the colleges surveyed have
been partitioned into major subject areas to allow for a clearer visuali-

zation of the character of the colleges.

2:2.1 Organizational Structure and Composition

1. The majority of the individuals in charge of placement
services are full-time placement directors and carry an
appropriate title indicative of this fact. This finding
students, as well as those with predominantly white
students. .

2. The average time-on-the-job for the placement directors
was approximately 6.5 years. This was true for placement
directors at predominantly black colleges, as well as those
at predominantly white colleges.
3. The majority of the placement directors at both the
predominantly black colleges and the predominantly
white colleges reported to the Vice President for
Studerit Affairs or the Dean of Students.

4. The average staff size for the placement offices at
the predominantly black colleges was 3.53 people,
while the average for predominantly white colleges
was 2.57 people. Although this difference was not
statistically significant, it is important when one
considers that 47% of the predominantly black colleges
indicate two or more professinnals working in their

~offices, while only 20% of the predominantly white
colleges indicated two ov more professionals working
in their offices.

5. Predominantly black colleges have significantly higher
operating budgets than placement offices at predominantly
white colleges. The variation in the size of the operat-
ing budgets for the two groups of colleges was so great
until the mean calculated budget of each group had very
little meaning. The budget ranged from no operating budget
in several colleges to $25,000, exclusive of salary, in
another. Therefore, the "Mann-Whitney Two-Sample Statistic"
was used to make the desired calculation. From this, it was

I1-6
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determined that the difference between the budgets of the
predominantly white colleges and the higher budgets of the
predominantly black colleges was significant at the 95%.
confidence level.

It was found that several of the placement offices recejved
funds to augment their meager budgets from private companies
that recruit at their campuses. These funds are normally
provided for reproducing materials, letter mailing, and
other general operating expenses.

2.2.2 Operational Mechanisms and Services

1. In the main, the placement offices do not maintain operating
statistics at either of the two groups of colleges. An
attempt was made to obtain such statistics on the total
number of recruiter interviews .onducted; the total number
of offers made to those interviewed; the total number of
placements resulting from those offers; etc. Since this
type of data was not available, it was not possible to make
the analyses desired in this area.

2. The relationship between the students and placement offices,
in general, can be characterized as being formal for both
groups of colleges visited. By this, it is meant that there
is a specific procedure for informing students of the services
provided by the placement office and specific procedures for
the students to follow when utilizing the services of the
placement office. However, many of the placement offices
visited also had informal relationships'with the students,
thereby allowing the students to drop in at their convenience
without an appointment and still receive the full services
\,at were available. This was true for the majority (approxi-
mately 62%) of the predominantly white colleges, but was only
true for approximately 36% of the predominantly black colleges.
It was found that two of the predominantly black colleges
visited and two of the predominantly white colleges visited
had only an informal relationship with the students. In
these colleges the students could go into the ‘placenent
office at any time but minimal effort was expended by these
offices to persuade the students to utilize their services.

3. The majority of the colleges in both groups indicated that
they operated a student counseling center that is separate
from the placement office. However, it was found that no
systematic procedures exist for coordinating the services
of the two organizations in a manner that would provide
integrated counseling experiences for the students.

4. Neither group of colleges visited provide special services
for their minority students. The overwhelming majority of
the predominantly black schools visited do not provide
special services for their white students.. Likewise, the
overwhelming majority of the predominantly white schools
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10.

visited do not provide special services for their hlack
students. However, approximately 36% of the predominantly
black schools indicated that they do refrain from referring
white students to some employers, while only 8% of the pre-
dominantly white schools admitted this practice. The pre-
dominantly black schools following this practice stated that
they do so because often employers make it known that they
are recruiting at the predominantly black colleges to find

black students not white students.

One hundred percent of the placement directors interviewed
indicated that they believe it is beneficial to have faculty
members involved in the colleges' career counseling and

job placement activities. However, when asked if they had

a specific program for involving faculty members in the
activities of the placement office, over two-thirds of

the predominantly black colleges said that they do, while
eighty percent of the predominantly white colleges said that
they do not have such programs. This difference between the
predominantly black and predominantly white colleges is sig-
nificant at the 95% confidence level,

The majority of the predominantly white colleges stated

that they have adequate facilities for their various place-
ment functions while the majority of the predominantly black
colleges stated that they do not have adequate facilities.
However, the difference was not statistically significant.

The majority of hoth groups of colleges indicated that they

do not maintain a list of prominent alumni in the placement
office, thereby préecluding the possibility of having such
alumni aid in finding jobs for students or participating in
feedback programs that would acquaint students with inside
information on what employers are looking for in new employees.

The predominantly black colleges surveyed for the study par-
ticipate in Co-op programs with industry in significantly
higher numbers than the predominantly white colleges. The
difference between the degree of participation is significant
in excess of the 95% confidence level.

The majority of the time spent by placement personnel in
searching for jobs is devoted to full-time jobs and only

‘a small percentage of their time is devoted to searching

for part-time and/or summer jobs. This was found to be
true for both the predominantly black and predominantly
white colleges.

The majority of the colleges surveyed in both groups indicated
that there was only one official placement office on each

- respective campus. However, it was found, at the larger

colleges, that the law schools had separate placement offices.
Also, it was found that a few education departments and engineer-
ing departments offered formal placement services.
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2.

Services Supplied By Employers To Colleges

Both groups of colleges rated the amount of job information
that they receive from employers as being "good." This is
consistent with the opinions of the field team members that
visited the campuses.

The predominantly black colleges rate the number of on-
campus recruiter visits as being "good," while the pre- .
dominantly white colleges rated this factor as being

"fair." By treating the data as grouped data and using

the t-test statistic, it was determined that the difference
between the two ratings is significant at the 95% confidence
level. These findings were consistent with an actual count
of the employer visits to the two groups of colleges. The
predominantly black colleges had a greater number of employer
visits and the difference was significant at the 99% confi-
dence level. '

Both groups of colleges rated employer participation in
Career Day-type activities as being "good." However,

- they did not view Career Day activities as being of high

importance relative to other parameters that contribute to
the effectiveness of the placement function.

Potential Areas of Constraint Endemic to the
Colleges Sampled v i

Operating Budget Limitations - A slight majority of the
colleges in each of the two groups surveyed indicated that
they are experiencing budgetary limitations that affect
their ability to contact employers. On the other hand,

most of the colleges visited indicated that they do not
contact employers to get them to recruit at their respective
campuses. In fact, they wait to be contacted by employers
and this appeared to be more of a philosophic position
rather than an economical dictate.

Staff Limitations - A majority of the placement directors

. for both predominantly white and predominantly black colleges

indicated that their budget did not provide for adequate
staff. Seventy-three percent of the predominantly black
colleges indicated they have inadequate staffs while 64% of
the predominantly white colleges made this indication. Para-
doxically, the predominantly black colleges had an average of
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2.2.5

3.5 people working in the placemeni office while the
predominantly whité colleges had an average of only
2.5 people working in their offices.

Geographic Location - Geographic location does not

appear to be a significant factor for the two groups

of colleges surveyed with respect to their ability to
place students in jobs. However, ten of the pre-
dominantly white colleges surveyed could be classified

as being remotely located from major employment centers
and, of these, six indicated that geographic location

was a negative factor for them. Four of the predominantly
black colleges could be classified as remotely Tlocated
and two of these indicated that geographic location was

a negative factor.  These two findings are consistent
with the expected outcome that geographic location would
be an important factor in one's ability to place students
in jobs. '

Academic Reputation - Academic reputation was considered
to be a very important factor by a significantly high
percentage of both groups of colleges surveyed.

Size The size of the college was considered to exhibit
minimal effect on the placement offices’ ability to place
students in jobs. This was true for both the predominantly
black and predominantly white colleges.

Self-Evaluation of Placement Activities

Both groups of colleges evaluated the overall effectiveness
of their placement offices as being "good" on a five-step

- scale that varied from "poor" to "outstanding."

Both groups of colleges were asked to evaluate twelve par-
meters on a scale varying from 0 (No Value) to 10 (Most
Effective) in term: of what they believed would have the

most value in inproving the effectiveness of their respec-
tive placement office. There was no significant difference

in the ratings given to each parameter by either of the two
groups, except for c¢ne parameter. That parameter concerned
"More involvement of the placement office with alumni groups."
However, when the rated values from each group of colleges
were ranked in order of the value of the parameters for

23
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improving the a2ffectiveness of the placement offices
and these two groups of rankings were compared using
the Spearman rank correlation coefficient, the correla-
tation was found to be significant in excess of the 99%
confidence ievel. This means that both groups of
colleges agree on what parameters offer the most value
for improving the effectiveness of placement services.
The four most desired parameters in order of their
importance were determined to be the following:

® larger staff

® More time devoted to student counseling
e Llarger budget

¢ Greater number of employer visits

2.3 FINDINGS CHARACTERIZING THE SURVEYED GRADUATING SENIDRS

The findings characterizing the students surveyed have been
partitioned into major subject areas in order to provide the reader
with a clear picture of all the particulars.

2.3.1 Demographic_ Information

1. Sex - The students surveyed were comprised of 42.1% male,
44.9% female, and there were 13% who declined to specify.

2. Race - The breakdown of this factor indicates that the
sample contained 42.8% black, 38.6% white, and 18.6% who
declined to specify.

3. College Major - An analysis of the data revealed the fol-
lowing areas as capturing the highest number of enrollees:
Education, 25.4%; Business and Management, 20.6%; and
Socicl Sciences, 14.9%. The more technical majors exhibited
considerably less enrollees: Psyciology, 5.7%; Biological
Science, 5.5%; Mathematics, 2.7%; and Engineering, 1.8%.
These two groups comprised 76.6% of the students, with the
remaining students majoring in various and sundry subjects,
such as Fine and Applied Arts, Foreign Languages, Public
Affairs, Agriculture and Natural Resources, etc.




2.3.2

™

Willingness to Relocate - An attempt was made to determine

if students are willing to relocate to a geographic area
other than where their permanent residence is located.

The majority of the students (67.9%) indicated that they
were seeking jobs in or near their hometowns. Of these,

accept a job, and 12.1% indicated that they would not be
willing to move away from the geographic area in which
their hometown is located. Many students (17.1%) were
not seeking jobs in or near their hometowns and 15% did
not specify.

Relationship of the Students to the Total
Placement Services Available

The overwhelming majority of the senior level students
(94.2%) were aware of the placement services provided by

the colleges. However, of those having this knowledge,

only 43.5% of the students became aware of such services

through the direct initiative of the colleges, while the
rémainder became aware through their own initiative (18.5%);

%hzggg@wfe11ow students (27.1%); or by various other means
11.9%). .

Although aware of the placement services, many senior level
students (23.15%) were totally unfamiliar with the place-
ment office. Many of the students (20.8%) considered
themselves "very familiar" with-the services of the place-
ment office, while the bulk of the students (50.6%) con-
sidered themselves as being only moderately familiar with
the services provided.

While the majority of the senior level students (53.1%)
had availed themselves of the services of the placement
office, an extremely high percentage (45.1%) had not
utilized the services of the placement office in their
job searches.

Only 10.5% of the students interviewed had received career
counseling from the placement office, while 53% had received
career counseling from their instructors. When asked about
Job placement counseling, only 18.5% of the students indi-
cated that they had received such counseling from the place-
ment office, while 31.7% of the students indicated that they
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had received job placement counseling from instructors.
The results indicate that more students receive counsei--
ing from instructors than from the placement office, but
of greater importance is the fact that an extremely high
percentage of the students do not receive any counseling
of any type. This is consistent with the placement
directors' rating of "More time devoted to student
counseling" as the second most valuable parameter for
improving the effectiveness of placement services.

When asked to rate the placement offices' ability to
provide them with career planning counseling and Jjob
placement counseling, the students gave the placement
offices a "fair" rating in both instances. (This may
account, in_part, for why most do not seek counseling
from the placement office.) '

While most students are aware of present job demands in
their chosen fields, future job demands and prevailing
salaries, only a small percentag2 of the students reported
receiving this information from the placement office.
Most students get such information from instructors,
company recruiters, and various other sources.

In general, placement offices do not actively search for
jobs for students nor are they instrumental in helping most
graduating students find jobs. Placement offices serve to
place students in contact with prospective employers and
the students must sell themselves tu nbtain jobs.

Students generally feel that the placement office only does
a "fair" job of attracting recruiters to the campuses and a
significant percentage feel that the placement office does
a "poor" job of attracting recruiters in the students’
particular area of specialization.

Students were asked to rate, on a scale of "poor" to
"excellent" (with "poor" having a weight of "1" and
"excellent" having a weight of "4"), the placement offices’
efforts to attract recruiters to the campus. The mean
rating was 2.71 which equates to "fair" +. When asked to
rate the placement offices' effort to attract recruiters
specifically interested in their area of specialization,
using the same scale, the mean rating was 2.39, which
equates to "fair." The difference between the two ratings
was significant at the 99% confidence level.



9. The majority of students feel that college officials only
place moderate 1mportance on the placement function and
that the activities of the placement office are not treated
as a major component in the overall educational process.
However, the majority of students feel that the activities
of the p1acement office should be treated on a par with
the other major components of the overall educational
process.

10. The majority of the students (60.2%) indicated that they
would most Tikely obtain their first job after graduation
through their own efforts. Only a small percentage (18.1)
felt that they would find their first job through the place-
ment office. The remaining students felt that they would
find their first job with the assistance of relatives,
friends, and instructors.

2.4 FINDINGS BASED ON FACULTY RESPDNSES

1. Faculty involvement in student jpbfgggrghf@;ﬁiyity,f

The extent of involvement of faculty members in assisting
students to obtain jobs can be classified as moderate.

A large majority of faculty members (86%) feel that they
have a responsibility for assisting students in finding
jobs, but only 43% of these faculty members classified
their involvement as being "high." Approximately 32%
classified their involvement as being "moderate" and 26%
said that their involvement is "low." This characteriza-
tion is true for both the facuity at predominantly black
colleges, as well as those at predominantly white colleges.
The majority of facu?ty members indicated that the help
they provide students is usually in the form of counseling
or in referring students directly to prospective employers.
A significantly higher number of faculty members at pre-
dominantly white leges than at predominantly black colleges
indicated that they refer students directly to prospective
employers. This difference was significant at the .01 level.
This finding ccrrelates directly with a finding which indi-
cates that a significantly higher percentage of students at
white colleges seek out job placement counseling from their
instructors than their counterparts at black colleges. This
difference was si: «ificant at the .001 level.




Manner in which faculty perceive their effectiveness
in students' job search efforts - e

In general, faculty members feel they could be most
effective in assisting students in finding jobs for
students by: (1) providing more counseling to students;
and (2) by developing more contacts with employers to
whom they could refer students. This applies to faculty
of both black and white colleges. Ten percent more
faculty members at predominantly white schools indicated
that providing more counseling would be most effective
but the difference was not statistically significant.

Faculty involvement with employment community -

The majority of the faculty members interviewed indicated
that they do have contacts with employers. While these
contacts extend throughout the country, they, as would be
expected, are mostly concentrated in the immediate area of
the respective faculty members. While most faculty members
indicated that they do receive calls directly from employers,
the frequency with which this happens is medium to low. On
the other hand, when such calls are received, the majority of
faculty refer the student directly to the employer as opposed
to turning the information over to the placement office.

Faculty involvement with placement offices -

The majority of faculty members at both black and white
colleges have a high familiarity with the operation of the
placement office. However, the faculty members at the
black colleges are in contact with the placement office

a significantly higher percentage of the time than their
counterparts at white colleges. This difference is sig-
nificant in excess of the .01 level. Likewise, a much
higher percentage of faculty members at black colleges
indicate that they receive current labor market informa-
tion from the placement office to aid in counseling their
students conc~rning job information. This difference is
significant at the .001 Tevel.

Faculty opinion of ;he,jmggr@ance_gf,theﬁpTa;ement function -

- Faculty members at white colleges believe that the placement
function is considered to be of only "moderate" importance

to top college administrators at their respective colleges.

On the other hand, faculty members at black colleges believe
that the placement function is considered of "high" importance



to the top college administrators at their respective
colleges. The difference between faculty members at
black colleges giving this factor a high rating and
those at white colleges giving it a high rating is
significant at the .05 level.

Faculty opinion of the effectiveness of placement
offices in placing students in jobs -

The faculty members at both black and wh1fe co11eges
believed tnat the overall effectiveness of the placement
office is very good. However, a significantly higher
percentage of faculty at black colleges gave the place-
ment office a high effectiveness rating in placing

students in jobs than their counterparts at white colleges.
This difference is significant at the .05 Tevel.

Faculty opinion of what parameters would be most
beneficial in improving the placement function -

The faculty respondents were asked to evaluate twelve para-
meters on a scale varying from O-(No Value) to 10 (Most
Effective) in terms of what they believed would have the

most value for improving the effectiveness of their respective
placement offices. The ratings from each group (black college
faculty members versus white college faculty members) were
ranked according to the order of preference calculated for
each group. The rankings of the two groups were compared
using the Spearman rank correlation coefficient; the correla-
tion between the two groups of rankings was Found to be not
significant. This means that faculty members at predominantly
black colleges and their counterparts at white colleges do

not agree with respect to what parameters would be most bene-
ficial for improving the effectiveness of their respective
placement offices.

The four most desired parameters in order of their importance
were determined, for black college faculty, to be as-follows:
© Larger budget
e larger staff
o More involvement of placement offices with
atumni groups
e More mailouts to students concerning job
opportunities !
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The four most desired parameters in order of their
importance for white college facu1ty were determined
to be as follows:

e Greater frequency or number of employer
visits

¢ lLarger budget

e larger staff

® More involvement of placement personnel

with faculty members
It can be seen that "larger budget" and "larger staff"
were ranked in the top four essential parameters by both
the black college faculty and the white college faculty.
These two parameters were also ranked in the top four by
the two groups of placement directors. The number one
desired parameter, as rated by white college faculty,
"Greater frequency or number of employer visits," appears
to be quite consistent with the finding that the number of
companies recruiting at white colleges is significantly
lower than the number recruiting at the black colleges
surveyed. Interestingly, the black college faculty rated
"Greater frequency or number of employer visits" as being
eleventh in importance for improving the effectiveness of
the placement offices. However, this is consistent with
the fact that most of the black colleges had a larger number
of employers who interview at their campuses each year.

2.5 RECOMMENDATIONS

2.5.1 Recommendations Based on a Statistical Analysis
of the Collected Data _

1. Colleges which have only a small number of companies
recruiting at their campus each year should take specific
steps, in a continuous and intensive manner, to encourage
more companies to recruit at their respective campuses.
(Many of the colleges visited do not actively seek out
companies to recruit their students--rather, they wait
to be contacted by the companies.)

2. Colleges should be encouraged to establish a specific
budget line item for compiling statistics associated with
recruiting, hiring, and other job-related activities.
These statistics would be invaluable for estab115h1ng an
operational baseline that is needed in order to improve
the operations of placement offices.
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3. Colleges should become more aware of alternate funding
sources that can provide some of the funds needed to
finance college placement activities and other essential
functions. (There are many private foundations, etc.,
that could be potential funding sources for the colleges
surveyed for this study.)

4, Placement offices at black colleges should develop a
stratagy for enhancing the formation of informal place-
ment mechanisms to assist black students in their job
search activities.

5. A coordinated effort should be undertaken by college
counselors and placement directors to make students fully
aware of the employment limitations associated with the
various fields of study, especially those that are popular
with the majority of present-day students.

6. Placement directors should be required to conduct follow-up
surveys of graduates on a periodic basis such that feedback
relative to real-world experiences can be passed on to
students such that areas for improvement can be recommended
to placement offices.

7. College officials should place increased emphasis on counsel-
ing students with respect to both career counseling and job
placement counseling. (Comments from all groups contacted
on this subject indicate that counseling is an area of great
deficiency.)

8. Colleges should establish formal programs for getting success-
ful alumni involved with placement office activities. Alumni
can be very helpful in providing contacts for graduating
students and for inducing companies to participate with col-
leges by: (1) sending recruiters; (2) providing operating
funds; and (3) donating equipment. ' ’

2.5.2 Recommendations Based on Specific Placement Office
Mechanisms Found at the Schools Visited

A prime consideration of the researchers as they went from
mechanisms being utilized by a particular college that would be useful
for all colleges. There were no unique mechanisms discovered, in the



strictest sense; however, there are certain mechanisms that stood out
as being highly effective and universally applicable. These have been

briefly discussed below in the form of recommendations.

1. Effectively operating Co-op programs appear to be a highly
successful means of placing students in permanent jobs
after graduation and it is recommended that all colleges
should investigate the feasibility of establishing such
progranms.

2. Steering committees, made up of faculty and administrators,
should be set up by college officials to work with the place-
ment office as a means of involving key knowledgeable people
in the placement process.

3. A1l graduating seniors should be required to register with
the placement office in order to be in "good standing" with
the administration. Conversely, all placement offices should
be required to maintain a credentials file on all graduating
seniors. A policy of this nature would ensure greater parti-
cipation by students in the placement activities.

4, Placement offices should have special programs designed to
acquaint students with the placement office activities and
maintain their awareness for each of the four years of the
students' college life. If students only become involved in
the placement process in their senior year, they often Tack
the sophistication required to get the better jobs.

5. Placement offices must be proactive in their desire to attract
recruiters to the campuses. They must take definite steps to
solicit the participation of companies in their placement
programs.

L. Placement offices should establish programs for assisting
faculty members in getting summer jobs such that said faculty
could in turn establish contacts that would assist graduating
students 1in getting permanent jobs.
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3. METHODOLOGY
This section presents the overall methodology utilized
for performing the study, along with a discussion of the various
tasks identified to meet the technical requirements of the contracted
study. The overall methodology utilized for the study contained the
following facets:
® Determination of an extensive list of factors that
could be used to make comparative assessments between
the two groups of colleges (black and white); said

factors also had to provide the capability for making
relative assessments of the individual colleges.

® Design of a set of survey instruments that possessed
the capability for collecting all of the required data.

® Selection of a matched, paired sample of pred0m1nantny
black and predaanantly white colleges.

e The conducting of personal interviews and sending of
direct mail questionnaires to the various identified
respondent groups.

@ The compilation and presentation of the collected data
in both a research and analysis format, as well as a
case study format.
The above methodology provided for the successful completion
of all tasks established for the study. These tasks are identified and
discussed in the text that follows.

3.1 DETERMINATION OF FACTORS TO BE EVALUATED

understood by 51mp1y viewing it as an act1v1ty whose purpose it is to

assist students find jobs. The job market that the students are trying
to penetrate has so many facets and there are so many underlying philo-
sophical issues until a much more encompassing viewpoint must be taken.
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For example, the many facets of the job market include such things as
the ever-changing demands of the market resulting from the cyclic
nature of world commerce in terms of the types and numbers of profes-
sionals that will be required in the foreseeable future; the over-
arching economic conditions of the world and the United States in terms
of growth and decline of the general marketplace; the glamor and desira-
bility of certain professions in terms of how many students are attracted
to pursuing said professions, thereby affecting the supply and demand;
and the structural changes that occur in the marketplace which result
from advancing technology, thereby creating and eliminating various
jobs. Examples of the impact of philosophical issues include such
things as the desire by some administrators and state government offi-
cials to curtail college enrollments and add practical training for
non-academic careers to the scholarly training they traditionally
provide versus those that warn, especially senior faculty members and
academic purists, that such changes would diminish the college's con-
tribution to research and to the scholarly training that they tradition-
ally provide; the Qnderstandab?e but often destructive propensity of
many professors to continue to teach and influence students to major
in subject areas that are no longer viable in today's marketplace because
of the self-sustaining vestedﬂinterest of said professors; and the
structural changes that are décurring in our country and the world as
we move from an advanced industrial society to a post-industrial society.
While many of the issues addressed in the preceding paragraph
are beyond the explicit purpose and objectives of the study to which this
report is addressed,.it was felt by the researchers that the overriding
significance of said issues was such that consideration had to be given
them in the design of factors against which the college placement
activities would be evaluated. The factors discussed in the subsequent

subparagraphs reflect this philosophy.
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3.1.1 Evaluation of Major Problem Areas

There were five major evaluative areas used to invectigat
the operations of placement offices. While most colleges did not have
sufficient data (i.e., detailed statistics) for one to make a definitive
it was possible to glean enough information to arrive at meaningful

findings.

3.1.1.1 Budget

It was postulated that the size and restrictions of the
available budget would be a problem of concern for most colleges. It
was considered that the budgetary constraints would impact the follow-
ing areas:

e Staff - The size of the staff and the level and mix of
skills held by the placement staff members is indicative
of how important the placement function is to the college
administrators, since salaries are the largest division
of costs of placement operations.

e Facilities and equipment - Most facilities are capital
costs, but some may be rented and thus part of the operat-
ing budget. The adequacy of the facilities, such as the
number of interview rooms that are available and the
availability of equipment, such as video tape units, etc.,
all are indicative of how budgetary constraints impact to
operation of the placement activities.

e Communication means - The availability of adequate funds
to defray telephone, mailing, and printing costs is essential
to effective operation of a placement office. It was,
therefore, considered that the level of expenditures would
be an indicator of the overall quality of the placement
operations.




3.1.1.2 Personnel Qualifications

involved in placing graduating students in jobs. In order to operate
an effective placement office, it is:necessary that placement person-
nel not only be aware of the underlying issues involved but, also,
they must manifest an ability and desire to overcome those factors
that are indigenous to the college community which impede the place-
ment of students. The personal skills of the placement director and
his staff are, therefore, all important to the effective operation of
a placement office. Some of the particular factors that had to be
assessed include the following:

e Training - There are many areas of training of which

placement personnel could avail themselves that would
enhance their job efficiency and effectiveness. Whiie
budgetary constraints would have some effect on this
situation, there are many skills that could be developed
if the personnel are characterized by high personal
commitment.

e Motivation/Initiative - These factors are essential
ingredients that go hand-in-hand with training. In fact,
a nighly motivated person can often overcome, to some
extent, such constraints as inadequate budget and/or
training. For this reason, these factors were considered

3.1.1.3 Communication Interfaces

There are several groups with whom placement personnel should
regularly communicate. Prime among these, of course, are the students
who are the recipients of the placement services. The nature of: the
communication between the placement office and the various groups varies
although the purpose of these varying communications is towards the
same end. The nature of the communication between the placement office
and the groups interfacing with it that had to be evaluated can be

©seen as discussed below:

—
—
1
]
[
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o Students - The communication between the placement office
and students should begin early in the students' college
career (i.e., the freshman year, if possible); be tailored
to the differing interests of the students; be influential
in directing students into viable fields when they are
undecided or misdirected in their choices; and be useful
such that the students can receive pertinent and necessary
information about the job market.

e Faculty members - Faculty members are in an ideal position
for helping students in their job search activity hecause
of their high level of contact with the students. Also,
because they often have many ties and contacts with industry.
However, many do not see this as their responsibility or do
not devote much time to it. The placement office must take
the initiative in getting high participation of this group
in the process. There are numerous avenues of communication
that can be established between the placement office and
faculty members that will either serve to pass on information
that will benefit faculty in aiding students find jobs or
that will influence ncn-participating faculty to become
active in the overall placement activities.

e Administrators - There are many things that administrators

‘ could do to help in the placement activities. Although most
administrators are very busy with their own areas of responsi-
bility, they can, nevertheless, be of great service to the
placement office though maybe not nearly as much to individual
students. The administrators. to whom placement directors report,
on the other hand, should particularly be involved in the place-
ment process by bringing the vantage point of their position
to bear on the situation.

Employers - Ideally, the placement office should be able to
seek out job openings, to solicit employers to send recruiters
and/or recruiting materials to the campuses, and to provide

the students with factual and unbiased evaluations of company
hiring and operating policies. The placement office, moreover,
should be able to help sell its graduates on the competitive
market. In order to do these things, the contact between the
placement office and employers should be frequent and should

be germane both to the students' needs as well as the employers'
needs.
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@ Alumni - Alumni should be able to provide considerable
assistance to the placement office and to individual
students since they are quite often working in the companies
in which students will be interested. The alumni, as with
faculty and administrators, can often be of value in es-
tablishing the informal mechanisms that seem to work
exceptionally well in helping students find jobs. It is
important that the placement office have adequate follow-
up procedures for their alumni. -

® (Qthers - There are many others that placement personnel
should communicate with in the performance of their duties
such as other placement offices, State Employment Service
personnel, professional organizations for placement person-
nel, government organizations such as the Bureau of Labor
Statistics, high school counselors, etc. The exchange of
relevant information between these groups would be in-
valuable to their respective client groups. While time
and funds did not allow a detailed investigation of this
interfacing group, as with the ones listed above, they are,
nevertheless, very important to the effective operation of
the placement office and therefore certain information was
collected concerning them.

3.1.1.4 Record-Keeping and Library Functions

The placement office should keep adequate records on many
different subjects such that they are readily available for use by the
students, employers, college administrators, faculty and others that
are involved in the placement process. While it was not feasible to
n¥7!-es should maintain, there are certain areas of information that
were essential to the assessment being made in the study and therefore
were investigated. These are as follows:

» Employer Data - Most employers that are of the size that
recruit at colleges have company data that they gladly
distribute to placement offices. The handling and display
of this data is very benefical for informing students
about the various companies in which they may be interested.
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o Journals and Other Reference Materials - There are various
journals and booklets put out by prof5551ona1 organiza-
tions, state and federal government agencies, graduate
schools, philanthropic foundations, special scholarships
and fellowships, etc., that are invaluable both to the
students seeking such information or to the placement
personnel who should be thoroughly familiar with such
information. This information should be filed and cata-
loged, if necessary, such that it is readily available at
all times.

e Sample Letters, Resumes, and Guidelines - The placement

offices should have sample materials on hand for the
guidance of students in preparing a resume, wr1t1ng a
letter of application, and the do's and don t's for inter-
viewing. Idea11y, the placement staff should have the
capacity for giving the students direct assistance in
preparing such documents.

ds - The placement
office ideally should maintain a permanent record for each
student. These records should spec1fy the student's major
field, special training, job experience and other informa-
tion that the student wants made known. The records should
be supplemented with follow-up information after the
student graduates and should be available to prospective

employers and others with a bona fide interest.

e Student Files, Resumes, Employment Records -

3.1.1.5 Special Programs

It was known, prior to initiation of the study, that many
placement offices employ various special programs and techniques for
assisting students in finding jobs. It was theorized that some of
these techniques may be universally applicable and therefore would be
of benefit to other placement offices. For this reason, specific effort
was expended to ferret out these innovative techniques and make an
assessment of their effectiveness. While all techniques utilized by
a placement office were candidates for investigation, there were
certain areas specified in advance that would specifically be investi-
gated; these were as follows: '

11-26

[}
o




Cooperative Education Programs - Co-op programs have
been in existence for many years as a technique for
providing students with practical knowledge of their
chosen field of endeavor and/or as a technique for
helping students earn money to pay for their schooling
and 1iving expenses. Many schools now see Co-op programs
as a means of getting permananet employment for students

upon graduation from college.

Career Days, Career Courses, Career Orientation, etc. -
Many colleges are now offering credit courses that are
designed to provide information on various career fields
and choices that are open to students. These courses
tend to emphasize the practical aspects of finding a job
that is to the 1iking of the student. Career Days have
been used by colleges for many years as a means for
acquainting the students with career opportunities that
are open to them. Proarams of this nature can be in-
valuable for helping students deciz» on a career and
providing them with information crfﬁﬁfiﬂﬁ how to obtain
their first job. The career aspe: ~01lege is con-
sidered so important presently unti| many colleges have
career orientation programs for incoming freshmen. In
fact, career information is often provided as -part of
the registration information when freshmen students
register on their first day on the campus.

Increased Faculty Participation In Career Activity -

It is essential that faculty members be intimately involved
in assisting students to get jobs. However, many faculty
members do not see this as being their responsibility,
while some see it as one of their primary responsibilities.
Innovative ways of increasing faculty participation was
considered one of the prime special programs that a place-

ment office could initiate.

Career Counseling - In the past, many placement offices have
served simply as a mechanism for bringing students and
recruiters together. Increasingly, one finds that many
placement offices are changing their name and function to
career counseling and p]acement Counseling is considered

to be one of the most promising means for directing students
into career fields that have current openings and that are
predicted to have high employment opportunities in the future.
Without proper counseling, many students must arrive at their
career choices in a very haphazard manner. The complexity of
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and coord1nated approach is necessary to secure JObS

It is considered that counseling by placement and other
college officials, especially faculty members, is one of

the most significant things that can be done to aid the
student in his job search activities. In order for counsel-
ing. to have maximum 2ffectiveness, it must begin in high
school and continue through the student's college career.
Moreover, there are many different people who should be
intimately involved in the counseling process, not just
designated counselors. This factor had to be investigated.

e Non-Placement Office Placement Activity - Preliminary data
indicated that there may be special activities occurring
at colleges whereby large numbers of stduents were being
placed in jobs without going through the official college
placement office. Certain Schools within a particular
college (e.g., Education or Engineering) make special
efforts to place their students in jobs. Influential and
active alumni associations also are instrumental in placing
students 1in-jobs. These factors and others had to be in-
vestigated to determine their impact on the total placement
process that occurs,

e Informal Placement Mechanisms - There have been indications

in the literature, and personal interviews with job seekers
bear it out, that thera are mechan1am5 Gutside oF the forma1

students to f1nd Joba, Morecvar there are some 1nd1cat1ana
that such mechanisms appear to ba more effective for white

. students than for black. Assuming that this phenomenon does
exist, an attempt was made to determine the extent to which
it was operative for college atudents who are seeking their
first permanent employment.

3.2 DESIGN OF THE DATA COLLECTION INSTRUMENTS

The preceding section laid out the major evaluative areas
that would be inVeatigatéa and specified the various groups with whom
the placement office carried on the bulk of its communications. This,
then, prescribed the number of different questionnaires that had to be
developed and the type of information that had to be covered in the
questions included on each questionnaire.
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The major overriding consideration in designing the
questionnaires was that the design must promote the accurate col-
lection of all desired information. The accuracy of the recorded
data is highly dependent upon the simplicity, clarity, and ease of
use of the data collection instruments. With this in mind,  care

that would facilitate the data collection. The questionnaires have
been included in the Appendix. It can be seen that many different types

etc. The idea was to utilize the type of question that could best
elicit the information desired.

As stated in the first paragraph, the groups with whom the
placement office conducts the bulk of its communications wére used to
determine the types of questionnaires that would be designed. The
sections that fcllow discuss each of the different auestionnaires.

3.2.1 Placement Office Staff Questionnaire

This questionnaire was designed for interviewing the place-
ment director and his professional staff. The questionnaire deals with
several types of information. These areas are discussed briefly in the

subparagraphs that follow.

3.2.1.1 Physicai Descriptive Information

Since a case study approach was to be used as one of the
means for analyzing the collected data, there were certain data that
were needed to provide a general description of each placement office.
Also, certain of the physical attributes had a direct bearing on the
efficiency and effectiveness of the placement office operations. For
example, the adequacy of space for recruitment interviews had a direct
bearing on placement opefations,
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3.2.1.2 Statistical Information

There are many statistical parameters that are beneficial
for assessing the effectiveness of a placement office. Most of the
statistical information desired from the colleges was addressed in these
questionnaires. An example of the type of information desired is:

1. The total number of students using the service
seeking full-time employment.

2. The total number of recruiting interviews made
per year,

3. The total number of offers made, resulting from
the interviews.

4. The total number of placements made from the
offers made.

Other statistics of a more detailed nature were also requested such as the
number of students graduating, broken out into the number from each depart-
ment; the number placed in jobs from each department; and the average
starting salary of the students from each department. The usefulness of
this type of information is invaluable. The placement staff questionnaire
as shown in the Appendix indicates all the desired statistics.

3.2.1.3 Information on Constraining Factors
There are many factors beyond the control of the placement
- office that impact its operation and under which the office must operate.
Some of these factors are as follows:
1. The budget allocated to the placement office.
2. The size and qualification of the placement staff.

3. The situation of students majoring in areas with
Tow marketability.

4. The existence of non-placement office placement activity.
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3.2.1.4 Measures of Effort

These parameters were designed to divide the functions of
the placement office into a series of discrete actions which by their
presence, absence, and degree of intensity pursued, determine the
effort being put forth by the placement office in the performance of
its duty. These parameters represent activities within the power
of placement office management to alter, i.e., they represent the
alternative uses of the office's resources. These can be seen as
follows:

1. Number of placement office-to-emplcier contacts.

2. The cataloging and assessibility of recruitment information.
3. The number and extent of student orientation programs.

4. The number and extent of Career Day activity.

5. The extent of use of fne school newspaper.

6. The use of direct mail to students.

7. The extent of career and placement counseling activity.

8. The number of placement office-to-alumni contacts.

9. The number of placement office-to-faculty contacts.

10. The use of special programs and innovative techniques.

3.2.2 Administrators' Questionnaire

This questionnaire was used for interviewing admiﬁ%stratéﬁs
to whom the placement director reported and administrators who in their
official capacity had direct contact with the placement office. The
questionnaire deals with a limited number of areas that are essentially
designed to determine how top administrators interface with and impact
the placement office and how they interface with students. The areas

covered in the questionnaire are covered in the subparagraphs below.
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3.2.2.1 Relationship of Placement Office to Other Functions

Certain questions were devised to determine how top adminis-
trators view the importance of the placement office with respect to
other administrative functions. Also included were questions designed
to determine the extent to which top administrators promote a high
quantity of interaction between placement office personnel and other
offices that could be beneficial in helping students get placed in
Jobs, offices such as the Alumni Affairs office.

3.2.2.2 Extent of Involvement of Administrators
With Student Placement

the contact between administrators and student job seekers. The thought
here being that administrators should be active in the placement process
if not directly helping students finc jobs, at least indirectly by
fustering policy that is pro-active in terms of setting up programs

to enhance the employability of students and programs that minimize the
various problems in placing students. A pro-active posture, as dis-

cus .ed here, is the antithesis of a re-active posture which essentially
only responds to the forces that exist in the marketplace, such as the
prevailing economic conditions of the nation, or thehﬁgopensities of
companies to concentrate their recruitment activities at certain schools
or the tendency of students to concentrate in fields that no longer have
high demand requirements.

3.2.2.3 Evaluation of the Effectiveness of Placement Activities

Specific questions were included that required the adminis-
trator to evaluate the activities of the placement office.and to indicate
what criteria were used to make such evaluations. These type questions
were placed on all of the different types of questionnaires such that
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a correlation could be made on the relative effectiveness of the
placement offices as viewed by various groups involved with the

offices versus the researchers who have no involvement.

o 3.2.3 Faculty Questionnaire

As mentioned earlier, faculty involvement in the place-
ment process is considered vital to the interests of the students.
Several areas of question content were developed for this question-
naire. These content areas can be seen in the following subparagraphs.

3.2.3.1 Extent of Involvement With Students

Several qqéstians were designed to characterize the type
and level of involvement of faculty members with students in the areas
of career planning and job placement. Faculty members have more
contact with students than other college officials and are in the
best position to assist the students in their job search efforts.

This should especially be true for faculty members who teach courses
in the student's major area. One important area where faculty members
can be of great benefit to students is in career and job placement

counseling.

3.2.3.2 Extent of Involvement With the Placement Office

The faculty's involvement with the placement office is
considered to be a necessary situation. The content of the questions

faculty members. While faculty have their own responsibilities to
which they must attend, there are, nevertheless, many things that they
can do to assist -the placement office. Also, they can stress the
career aspects of fields in which students major and encourage students
to utilize the services of the placement office. o
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3.2.3.3 Conmunications From Placement Office

There are a number of instances where faculty members
could be of great benefit to the placement office activities. Since
placement directors have the formal responsibility for initiating
placement activity, they should take the lead in encouraging faculty
to participatei For this reason, there were several questions
included in the questionnaire to determine the faculty's Dpinian-

of the communications emanating from the placement office.

3.2.3.4 Faculty Contact With Industry

Many faculty members have industry contacts through personal
friends and professigna1 acquaintances. Often, faculty members engage

These contacts can often be used to help students find jobs. There
were certain questions designed to investigate this situation because
it appears to ﬁrovide the faculty members with excellent opportunities

to be of great service to their students.

3.2.3.5 Evaluation of the Placement Office

There were questions included to"determine the opinion of
faculty members with regards to the effectiveness of the placement
office. These were mainly included such that a comparative assess-
ment could be made of how the various iﬁterfacing groups view the

placement office.

3.2.4 Graduating Students' Questionnaire

This questionnaire, of course, was essential to the study
since this is the client group that the placement offices serve. There
were a number of areas covered by this questionnaire and they are dis-

cussed in the following subparagraphs.
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3.2.4.1 Knowledge and Utilization of the Placement Office

Certain questions were included to determine the famili-
arity of students with the placement office and to determine their
level of utilization of said office. It is, first of all, vital that
the students be familiar with the existence of the placement office.
Just as vital is their utilization of the office to help, not only
in f1nd1ng a job, but more importantly in helping to decide on what
type of jobs are available for which they are qualified and desirous
of obtaining. There are questions concerning part-time and summer’
jobs, as well as full-time jobs after graduation.

3.2.4.2 Exposure to Counseling

The value of the amount and quality of career and job
placement counseling to which students are exposed cannot be over-
emphasized. Many questions were included to determine by whom the
students had been counseled, the relative value the student saw in
the counseling as provided by various people, and the length of time
over which the students received such counseling. Also, questions
were included to determine the impact of said counseling on the
student's choice of a college major and career field after college.

3.2.4.3 Evaluation of the P1acement Office and Career-
Planning Process

Since students are the main beneficiaries of the services
of the placement office, their opinion of the effectiveness\of said
office is of prime importance. There are many types of services that
the placement office should provide to students. Such ser?ices as
career planning counseling, job placement counseling, resume prepara-
tion assistance, etc., should be provided and questions were included
concerning these factors. There were also questions concerning the
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extremely important to a student's successful entry into and sub-
sequent performance in the complicated Tabor market.

3.2.5 Alumni Questionnaire

The alumni questionnaire was essentially the same as the
graduating students' questionnaire. The same content areas were
covered in the alumni questionnaire except that the questions were
slanted towards determining what the alumni's past experiences with
the placement office were and how these had affected their job acquisi-
tion process. The student questionnaire looks at present experiences
and what one would predict would be the effect of these experiences.

3.2.6 Employers' Questionnaire

While the students are the major client group of the place-
ment office, the employer representatives are also a client group in
~ a manner of speaking and, more importantly, they constitute the major
~ interface between industry and students and other college personnel.
It was felt that employers could provide the most objective view of
any of the groups directly associated with the placement office. The
various content areas covered in the questionnaire are discussed in

the following subparagraphs.

3.2.6.1 Definition of the Relationship Between
Employers and Colleges

In order to understand the exact relationship that exists
between employers and colleges, it is necessary to probe many areas.
Some examples of the areas that must be probed are: (1) how do companies
determine which colleges will be sent recruiters; (2) what is the policy
of employers with regard to donating money to colleges; (3) to what extent
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do the companies surveyed use colleges to satisfy their employment
needs; (4) how do companies respond to invitations from colleges

to have recruiters sent; etc.

3.2.6.2 Evaluation of Placement Offices

Questions in this area deal with the employer's assess-
ment of various aspects of the placement office of a designated school.
In this way it is possible to derive a composite assessment of a place-
ment office's activity in terms of how it is viewed by the employer
community. Obviously, this type of information is invaluable to the
schools in the conduct of their placement program.

3.2.6.3 Evaluation of Students

It is important that knowledge be gained with respect to
employers' opinions of the quality of the students at the colleges
where they recruit. Many questions were devised to probe this aspect.
Of particular importance here are the opinions of employers with regard
to present employees who are alumni of the college of interest. These
Tatter opinions will have a great impact on employer recruitment policy
in subsequant years.

3.3 SAMPLING PLAN

There were many colleges that appeared as likely candidates
for this study. There are some eighty-five-plus predominantly black
colleges and thousands of predominantly white colleges. Most of the
predominantly black colleges are small, ranging from less than 500
students to over 9,000 students. However, DOL stipulated that only
colleges with enrollments over 1,000 should be considered. Only in
one instance was it necessdry’to waive this constraint. For the purpose
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of drawing the sample of colleges, it was decided that only one pre-
dominantly black and one predominantly white college would be selected
in each state. This limited the number of states that had to be

considered because predominantly black four-year colleges occur in
‘ﬁineteen different states. ,

Since many of the colleges eligible for the study would
ministrative bodies, the sample size for each respondent group was
influenced by this constraining factor. The particulars associated
with the sampling design can be seen in the subparagraphs that follow.

3.3.1 Selection of the Colleges to be Sampled

In selecting the 15 pa%rs of black and white colleges to
serve as the cohpariscn groups, it was necessary to attempt to set all
factors other than race to as nearly an equivalent condition as possible
within each pair. This included such factors as student enrollment,
controlling agency (i.e., state, private, or religious affiliatiocn),
coed or non-coed, fields of study offered, and highest degree level
conferred. The reason for this was to remove undesired differences,
as much as possible, so that the black/white comparisons could be made

with a minimum of extraneous confounding of effects. Selection criteria
were established against which the varying factors could be assessed.
The selection criteria specified that each comparison pair of colleges
must be:

1. Within a given state.

2. Approximately the same size with respect to
student enroliment.

3. Either under state, private or religious affiliation.
4. Coeducational in student body makeup.

5. Accredited at the same stacewide level,
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“A group of colleges was selected by Ultrasystems in accordance with
the selection criteria and agreed to by the Department of Labor. An
introductory letter was sent to the placement director of each of the
selected colleges. The letter was co-signed by personnel from the
Department of Labor and from Ultrasystems to assure the recipients of
.the authenticity of the study and thereby induce maximum participation.
A11 colleges contacted agreed to participate in the study except two.
Substitutes had to be made for the two schools that declined to parti-
cipate in the study.

3.3.2 Scheduling of the Sample Colleges

Approximately ten days after the introductory letters were
mailed, a follow-up telephone call was made to each of the placement
directors to obtain their concurrence in participating in the study
and to schedule a firm date for the visit to their campus. A con-
siderable amount of time was required to schedule the thirty colleges.
This is because (1) the various holiday and vacation schedules observed
by the different colleges;and (2) the reluctance of many colleges to
participate in the study. As a result of these probi. 5, it was neces-
sary to drop a prospective college from the sample and replace it with
a substitute. Fortunately, this happened only once. In several instances,
it was necessary to make several calls to a college and to talk to a
Dean and the President of the college to obtain permission to visit the
campus. At one of the colleges, the faculty was polled about the college's
participation in the study and the vote was not to participate.

It was found that most colleges to be visited were on the
semester system--one was on a trimester system--but the beginning and
ending dates for the semester varied considerably from college to college.
Several colleges in the South had commencement exercises at the end of
the first week in May. The colleges observed different vacation periods,
some observed a week to ten days for Easter, some observed a spring
vacation and some did not observe either. All of these féctorz impacted
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the scheduling of visits to the campuses, particularly since the
perioﬂ of the contract detailed that all thirty collegos be visited
during the spring semester of 1975.

The scheduling was worked out such that one week of effort
would be alloted to each campus and such that the two schools in any
particular state would be visited in consecutive weeks. The schedule

in the field and two weeks at home on an alternative basis throughout
the data collection phase of the study. The two weeks at home between
field trips was used to compile the findings on the colleges just
visited. .

Once a firm date was agreed to for the survey team to visit
a particular school, a letter of confirmation was sent to the school
which provided the school with detailed information on the purpose and
objectives of the study. Also provided with the letter was an outline
of the specific information concerning the type and extent of the involve-
ment that would be required of each participating college. As a result
of this action, most colleges were well prepared to accept the survey
teams upon their arrival.

3.3.3 Sampling Structure Matrix

It-was decided that both personal interviews and mailed
questionnaires would be required to collect the necessary data. It
would be possible to conduct personal interviews with the placement
directors, administrators, faculty members, and students while the
survey teams were visiting each campus, however, it would not be
possible to contact alumni and employers on a personal basis. The
following sample sizes were established for each survey group:
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Personal i L 8WS

Placement Staff: 3-5 per college, depending on the
size of the staff.

Non-Placement Administrators: 7 7
3-5 per college, depending on the nature
of the placement office/college interfaces

Faculty: approximately 10 per college, depending on their
relationship with the placement office

Students: approximately 100 per college

Mailed Questipnnaires
Students: mailed only if 100 siudents could not be seen on
a personal basis '

Alumni: initially, approximately 35 per college were mailed in
order to net at least 25 returns (approximately 70%
response rate), however, because of poor response and
the fact that the study is an assessment rather than an
evaluation, it wes decided to send as many as necessary
to get a good return

Employers: initially, approximately 28 per college were mailed

in order to net at least 20 returns; subsequently,
because of the small number of responses, it was
decided to mail to every employer. (This was true
for all colleges except Howard University because
it had an extensive list of recruiters.)

The above sample sizes were chosen in order to obtain enough data points
from each college to provide a sufficient statistical power for making

the desired comparisons.

3.4 COMPOSITION AND TRAINING OF SURVEY TEAMS

It was decided that three teams of researchers would be
utilized for the study. Each team had two members, one black and one
white. One member of each team was designated as the team captain.

Two of the teams iad one female member and one male member, the third
team had two male members. A1l of the team members had prior experience
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in survey research and thus the extent of the training could be
minimized. Four of the team members were’emp1oyees of Ultrasystems
and two of the members were subcontracted from Optimum Computers
Systems, Inc., a Washington, D.C.-based, black-owned firm.

A meeting of all six of the team members was convened
in January of 1975 for one week of training. The training consisted
of the following things:

o Familiarization with the purpose and objectives of
the study.

survey instruments.

e Pre-test of the survey instruments.

e Familiarization with the guidelines for conducting
the field work.
The first two steps in the activity are rather straight-
forward and self-explanatory. The last two steps will be discussed in

more detail in the subparagraphs that follow.

3.4.1 Pre-Test of Survey Instruments

There were two schools chosen to conduct the pre-test: the
University of Southern California (USC) which is a large private school
lTocated in Los Angeles, California, and Compton College which is a
small community college located in Compton, California. USC is a pre-
dominantly white éﬁiiege with a total enrollment (undergraduate school,
graduate school, and professional schools) of approximately 23,200
students. Compton College has a predominant black enrollment, although
the school was never a traditional black college.

The purpose of conducting the pre-test was twofold: first,
it provided an opportunity to use the corresponding instruments to
interview the selected survey groups under actual conditions and,
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secondly, it provided the teams with the opportunity to work out
operating procedures for conducting the actual survey work. As
expected, pre-testing the instruments highlighted questions and
content areas that had to be revised in order to solicit the correct
information desired. As a result of the pre-test, the instruments
were modified to reflect the actual field experience gained from said
tests. In the main, this had to do with revising questions that were
not perfectly clear to the respondents.

3.4.2 Guidelines for Conducting fjgidwqu

An initial set of guidelines was written after the pre-test
and provided to each team member. As with any study of this type, the
procedures had to be altered as the dynamics of the field survey work
dictated. For example, it was initially thought that 50 graduating
seniors would be contacted for personal interviews and fifty would be
mailed questionnaires. However, some colleges refused to provide
mailing lists of 1975 graduating seniors because of their particular

e e interpretation .of..the Family. Educational Rights.and Privacy Act. of 1974. .

However, they would provide a list of 1974 graduates’(a1umni) because
those students graduated prior to the Act being signed into law. This
meant that an alternative means had to be utilized to get the informa-
“tion from the balance of the graduating seniors.

It was then decided to pass out interview forms and self-
addressed envelopes to seniors contacted by the survey teams while on
campus and solicit them to fill out the form at their convenience and
mail the completed form to Ultrasystems. The students gladly accepted
the forms but were disappointingly remiss in mailing them. This resulted
in the survey teams having to conduct 100 personal interviews with gradu-
ating seniors while on campus. This presenteda difficult problem because
many of the smaller colleges only had 100 to 200 graduating seniors.
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Many of these were off campus practice teaching (Education students)
or for many other reasons could not be located. The one method found
to work best for locating seniors involved contacting instructors who
had a number of senior classes and requesting their permission to
conduct interviews during their class meetings. Experiences of the
type just discussed resulted in the issuance of a second set of survey

guidelines which set forth a more workable methodology.

3.5 DATA ANALYSES CONSIDERATIONS

The design of the questionnaires was such that four types

of data were collected.
1. Yes/no responses

2. Multiple choice responses (N=3)
a) classifications such as outstanding, excellent,
good, fair and poor
b) opinion scales
3. Variable responses

4. Open-ended narrative responses

Data of types (1) and (2a.) are termed "attribute" data as contrasted to
the data of type (2b.)and (3) which are variables. Data of type (4) are
usually subjective answers to questions which were designed to elicit
free-flowing conversation about some aspect of the placement function
being investigated.

3.5.1 Attribute Parameter Analyses

The attribute data was analyzed by using the chi-square
statistic. There are many attribute-type questions on each of the six
different types of questionnaires and the chi-square is an excellent
means for analyzing the data to determine when observed diffefénces can
be judged significantly different.
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~ derivation in this report.

3.5.2 Variable Parameter Analysis

For data where the respgﬁse>is in the form of a continuous
variable, the "t-test" will be used for two-level comparisons such as
black vs. white and the "F-test" will be used for comparisons involving
three or more levels such as private-supported schools versus public-
supported vs. church-supported schools.

The "opinion-scales" type responses will also be analyzed
by the methods just discussed by placing relative rank values cn each
of the scale points and treating their values as variable data.

3.5.3 Analysis of Open-Ended Responses

A technique named "content analysis" will be used to analyze
these type responses. Content analysis can be used in two manners: first,
it is a method of studying and analyzing communications in a systematic,
objective and quantitative manner for the purpose of measuring variables;
second, it can be_used to determine fhe relative emphasis or frequency of

various communication phenomena. It has mostly been used as a method of |
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4, PRESENTATION OF DATA

4.1 GENERAL DISCUSSION

This section presents the analysis of the data resulting
from effort expended, as described in the preceding sections of this
report. A three-level analysis approach was utilized to analyze all
of the collected data, except that collected with the Placement Staff
Questionnaire. The first level of analysis consisted of analyzing
all of the open-end questions by content analysis techniques. The
second level of analysis consisted of utilizing SPSS (Statistical
Package for the Social Sciences) to perform a gross analysis.of all
closed-end questions. Third level analysis involved refining the
gross analyses performed by the SPSS in order to discover any subtle-
ties that exist. Since the sample of respondents to the Placement
Staff Questionnaire was relatively small, and since certain of the data
collected by this questionnaire was of a special nature, i.e., budget

size, etc., the data was analyzed by manual techniques, only using a

vwaéékéféé éaﬁéﬁié}{ e

Only those analyses whose inclusion adds substance to the
report have been documented here. For example, the tabulations derived
from the content analyses have been omitted because they would contribute
nothing to the understanding of the report. However, all meaningful
conclusions from the content analyses have been included in the findings
in section 2.

In general, the analyses included here have been structured
in an objective-oriented manner. This means that a specific analysis
has been made, where applicable, that corresponds with each objective and
. research question. This approach served as a point of departure for other
types of analysis. Some analyses have been made that are not direct fall-
outs of the stated study objectives but have been included because they
shed 1ight on problem areas and situations that are of vital concern to

placement personnel.
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4.1.1 Summary of Collected Data
Table 4.1-1 presents a summary of all interview data
collected. From the summary presented in this table, it can be seen

that the respondents in all categories were fairly evenly divided
except for the alumni. There 1is no apparent reason
centage of alumni respondents from the black colleges.

Of these six colleges,

Alumni mailing
lists were obtained from all colleges except six.
three were black and three were white. One hundred letters were sent to
alumni from each of the twenty-four colleges that supplied mailing lists.
The overall response rate for alumni was 27.3%. However, when viewing
this by college type, it can be seen that the response rate from black
colleges was 17.4% while the response rate from white colleges was 37.1%.
The overall response rate from recruiters was 35.5%. However,
when taken separately, the response rate for recruiters regarding their
experiences at black colleges was 32.5%, whereas the response rate from
recruiters regarding their experiences at white colleges was 40.3%.

S TABLE 41 <1,

OVERALL-SUMMARY—OFCOLLECTED -DATA- -~ —— - vmm o

uest ‘e Type Black College White College Total

Questionnaire Type Respondents Respondents Respondents
1. Placement Office

Staff 25 25 50
2. Non-Placement 7 )

Administrators 25 29 54
3. Faculty 117 128 245
4, Students '

(1975 Graduates) 1,478 1,424 2,902
5. Alumni ,

(1974 Graduates) 209 446 655
6. Employers (Recruiting 7

at Respective Colleges) 273 213 486
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4.1.2 Data Acquisition Considerations

The questionnaires for the placement staff, administrators,
faculty, and graduating students were administered through personal
interviews. The determining factor in whether or not the desired
number of interviews were conducted usually depended on the avail-
ability of the prospective respondents. There was no difficulty in
locating and scheduling interviews with placement staff personnel.
Non-placement adrinistrators were somewhat more difficult to reach.
Usually, the administrator of interest, the person to whom the place-
ment director reported, was the Vice President for Student Affairs
or the Dean of Students, and these people are often difficult to reach
because of their busy schedules. Faculty members were not difficult
to reach because they could always be contacted at a scheduled class
faculty who were closely involved with helping students find jobs,
the unjverse of faculty members of interest was considerably diminished

from the total universe of faculty members.

o The graduating studente  ~ the most difficult to reach.
The majority of the time spent at c. . Jus was spent in search of

graduating seniors. Since this group was not readily identifiable,
various means had to be devised to locate them. The one method that
produced the largest number of respondents involved contacting faculty
members who taught upper division classes, asking them if they had
classes and use a portion of their class time to interview the seniors.
One of the thirty colleges visited had a class roster with each student's
classification for each class on the schedule of classes. This roster
was maintained by the registrar's office and was so useful that it was

| possible to finish all interviewing in three days, whereas it usually
took four to five days.
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4,2 ANALYSIS OF STUDENT RESPONSES

The students interviewed for the study are the client
group of the placement offices. As such, they are the ones that
either benefit or suffer from the existence of or lack of effective
placement mechanisms. For this reason, {t is particularly im-
portant that the students' views weigh heavilly in any assessment
made of placement offices. Student responses were therefore analyzed
in several different ways in order to evaluate them to the fullest
extent. The subsections that follow explain the analyses that were

made.
4.2.1 Analysis: Male vs. Female Responses
4.2.1.1 General

For this analysis the questionnaires for 1974 graduates
from all thirty colleges were separated into two groups (questionnaires
completed by males and questionnaires completed by females) and the

‘responses were analyzed accordingly to determine if significant dif- =~

ferences exist between the opinions of female students and those of

male students.

4.2.1.2 Specific Findings

As a group, female students had a significantly higher
opinion of the placement office. A larger proportion of female
students were not only aware of the placement office but also used
the services of the office to a greater degree in all categories.
Of those students indicating that they had been offered a job upon
graduation, significantly more females indicated that the jobs
offered were related to their major field. On the other hand, the
female group was far less willing to leave the state to accept a
job (only 74% compared to over 91% for the males).
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Significantly more female students were of the opinion
that the placement office adequately informed them about the
intricacies of the placement process. In line with this, sig-
nificantly more female students expressed awareness of the present
job demand in their field, future employment projections for their
field, and starting salaries for their field than did the male
students. In each case, the placement office was stated most
frequently as being the source of their information.

The female students felt that college officials place
a higher importance on the placement function than did their male
counterparts.

In stating placement office deficiencies, the most
frequently checkad reason by both male and female students was
"insufficient contact with the work world," however, it was the
males who checked this reason with a significantly higher frequency.

Female students decide on the major field for their

college studies significantly earlier than their male counterparts.

__The detailed tabulation of the male/female student

statistical comparisons are provided in Table 4.2-1.

4,2.2 Comparison of Student Responses -
College Major As Independent Variable

4.2.2.1 General
It was considered that an analysis of the students'
responses, resulting from grouping the students by their major fields,
may reveal certain useful significant differences. There were two
levels of analysis made by grouping the student responses according
to major subject fields. The first was based on choosing the five
major field categories in which most students indicated that they
were majoring, and the second analysis was made by merging similar
major fields in such a manner that seven categories were formed.
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TABLE 4.2-1. ANALYSIS OF STUDENT RESPONSES -

' MALE VS. FEMALE.
% Response
VAR, UEST ION ANS.  MALE FEMALE X% S1G..
405  Accept job in another state? Yes 91.3 74.0 94.72 +++  (.0000)
409 Aware of placement office? Yes 92.8 96.3 14.27 +++  (,0002)
How you became aware of placement office? ,
410 (a) school orientation X* 39.3 46.0 11.30 +++ (,0008)
411 (b) own initiative X 22.1 16.1 14,58 +++ (.0001)
412 (c) from fellow students X 26.8 28.7 1.06 -
414 How familiar with placement office? Very 22.8 23.7 B
Mod. 52.7 55.0 3.50 -
Not 24.5 21.3
415 Ever used placement office? Yes 54,0 58.9 5.81 +  (.016)
416 (a) eareer planning counseling X 10.8 12.6 1.89 - 7
417. b) interview counseling X 7.1 21.2 6.56 + (.011)
418 (c) Jjob placement counseling X 18.4 20.6 1.75 - )
419 (d) assistance with resume X 18,2 21.2 3.46 (.063)
420  (e) employer interviews X 30.7 31.1 0.03 -
422 Number of job interviews from . )
placemant office 0 44.6 45.2
1-2 21.3 24.2
3-5 17.9 14.8 4.87 -
6=10 9.9 10.3
11+ 6.4 5.5
Interviewed in what year ) .
423 (a) freshman X 2.9 2.2 1.0 - ,
424 (b) sophomore X 6.1 4.2 4.24 + (.039)
425 %c) Junior X 12.3 -10.3 2,37 -
426, (d) senfor K 347 383 3.40 (.085)
427  Career counseling from instructors X 52.2 53.8 0.59 -
428 Career counseling from college administrators X 12.0 10.6 1.07
430 Compare this counseling with career
counseling received from placement office Better 33.9 31.8
Same 59.8 63.1 1.53 -
Worse 6.3 ‘5.0
431 Placement counseling/instructors X 33.5 29.3 4.89 + (.027)
432 Placement .counseling/college administrators X 10.0 9.5 .08 -
434 Compare this counseling with placement
counseling received from placement office Better 34.4 30.9
Same 62.2 63.8 2.58 -
Horse 3.4 5.3
435  Counseling from sources other than place- )
ment office aided in finding job Yes 52.0 57.5 2.62 -
436 Have or will have job by 6/75 7 7 -
(compared to 9/75) Yes 71.9 67.4 2.24
Type of job .
437 a) summer b 12.7 12.5 0.00 -
438 (b) part-time X 8.2 8.5 0.04 =
439 (c) work-study X 2.3 2.6 0.17 -
440 (d) Co-op X 1.4 0.6 3.09 (.079)
i {e) full-time X 31.4 28.9 1.76 -
T 443 Job related to major field Yes 61.6 69,7 9.01 ++ (.003)
444 Grade level college major decided on 1-8 6.3 1.7
9-10 6.0 8.0
11-12 19.6 21.5 , ,
Coll. 1 27.9 27.7 42.13 +++ {.0000)
Coll. 2 25.1 21.9
Coll. 3 13.3 8.5
Coll. 4 1.8 0.8

*X indicates item checked

O

FRIC

Aruitoxt provided by Eic:
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TABLE 4.2-1.

VAR
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TABLE 4.2-1. (Cont.)

%_Response ,
VAR. QUESTION ANS.  MALE FEMALE  X°  SIG.

494 Importance of placement function as
viewed by college officials

%a) High X '27.2 31.9
b) Moderate X 50.2 51.6 14 1
(e} Low X 20,7 15,4 1016 +  (.003)
(d) Mone X - 1.9 1.2
495  Are placement activities treated as a major
) component of the educational process? Yes 37.4 37.5 0.00
496 If NO, do you believe they should be? Yes 92.8 93.7 0.37 -
497  Rate the ability of the placement office
to provide career counseling ) )
ga) Excellent X 10.0 10.9
b) Good X 42.0 46.8 e g
(cg Fair X 34.6 31,2 634 (.096)
(d) Poor X 13.4 11.1
498 Rate the ability of the placement office
to provide job placement counseling )
ga% Excellent X 8.4 9.9
b) Good X 43.3 48.5 19 173
(c) Fair X 34.6 5.9 L3+ (o)
(d) Poor X 13.8 9.8
If the placement office has not been adequate
for you to what do you attribute deficiency? ) o .
499 (a) Inadequate staff X 15.4 18.8 0.14 -
500 (b) Lack of counseling experie ze X 9.3 8.7 0.22 -
501 (c} Insufficient contact with work world X 25.6 19.3 13.81 +++  (.0002)
502 (d) Staff disinterest 7 X 7.0 8.2 1.00 =
How do you think you will most 1ikely .
obtain your first job after graduating? i o - S
504 (a) Own efforts X 66.8 71.3 5.86 + (.018)
505 (b) Placement office X 20.0 21.8 1.19 -
506 (c) Instructor's assistance X 11.5 11.5 0.00 -
507 (d) Relative's assistance X 11.7 13.1 1.02 -
508 (e) Friend's assistance X 15.2 14.2 0.38 -

Significance Code:

- = Not significant.
+ = Significant at 95% confidence level.
++ = Significant at 99% confidence level.
+++ = Significant at 99,9% confidence lavel,
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For the first analysis, the five fields most frequently
indicated by students can be seen as follows, along with the per-
centage.of students indicating that field as their major field:

1. Education................... 26.6%
2. Business and Management..... 21.6%
3. Social Sciences............. 15.6%
4. Psychology...........covv... 6.,0%
5. Biological Sciences......... 5i7é

Total........ 75 57

From the preceding listing it can be seen that over 75% of the students
surveyed were majoring in just five categories out of a total of 55
categories in which students indicated they were majoring.

For the second analysis, seven general major field cate-
gories were devised that subsume all of. the 55 specific major categories
in which students were majoring. A convention used by the National
Center for Educational Statistics, U.S. Office of Education, was used

as a gu1de for CDﬂdEﬂSTﬂg the major field categariés The seven cate-

by each, can be seen as follows:

T, Education.......vevvveiiiiennninnnnennnennne.. 26.6%
2. Business Management and Law;
Business and Commercial Technology............ 21.9%

3. Social Scierces and Public Affairs;
Home Economics; Area Studies; Communications;

Interdisciplinary Studies; Theology........... 19.8%

Psychology....covvvviiiiiiiiiininaenennsenn.. 6.0%
5. Biological Science; Agriculture; Health

Professions; Hea1th Services; Paramedics...... 8.4%
6. Letters and F1ne and Applied Arts;

Foreign Languages........ccvvvivrvnnnrnensnne.s 7.8%

7. Physical Sciences; Mathematics; Architecture;
Computer and Information Science; Mechanical
and Engineering Technology.............cvvn... 9.1%
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4.2.2.2 Specific Findings

Tables 4.2-2 and 4.2-3 present the overall tabulations
of the statistical analysis results for these comparisons.

The highest overall placement office effectiveness ratings
were given by Education majors, while the least satisfied groups were
the Psychology and Social Science majors.

Education majors also expressed the highest awareness of
the placement office but were the least willing group to accept an out-
of-state job. These results may be simply reflecting the male/female
differences noted in the preceding sectfion, since there is a preponderance
of female students majoring in Education.

As far as placement office usage itself, however, it was
Business and Management majors who used the placement office most fre-
quently. Psychology and Biology majors were the least frequest users.

0f those obtaining jobs through the placement office,

Business and Management, Physical Science, and Education majors received
the largest percentage of jobs related to college major (over 70% each),

~while Psychology major jobs were the least related (only 41%).

Education majors, as a group, decided on their major far
earlier than all other groups. For example, fully 18% of Education
majors stated that their decision was made prior to high school, compared
to corresponding percentages of from 3.9% -7.7% for the other 6 major
groupings. Education majors were also the most aware group of current
job demand and starting salaries. The least aware groups were Psychology
and Letters and Arts majors.

The most active placement office job searches and successes
were for Education, Business and Management, and Physical Science majors
who were also the groups which rated the placement office the highest
for success in attracting company recruiters.
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TABLE 452-25 ANALYSES OF STUDENT RESPONSES - FIVE LARGEST FIELDS OF INTEREST

¥ Response
; e BUSINESS  SOCIAL e A
WESTION I
05 Accept job fn another state? Yes 70.) 0.3 84.5 8.3 85.7 .11 ++ (.0000)
409 Mware of placenent offlce? Yes 95.6 9.1 9.4 94.6 0o 16 - ;
How you becane aware of placenent office? | ,
410 { schoo] arientation f* 16.6 43.6 12.6 1.9 68 2% -
411+ (b} interview counseling X 1.7 2.6 2.7 16.2 00 e # (00)
412 (c) fron fellon students X 2.9 2.9 2.8 I u1 4 (,051)
414 How faniliar with placenent office? Very 20.2 04 2] I 16.9 _
: Hod, 5.0 51,4 5.1 51.0 65,4 41,55+ (,0000)
3 Not 2.8 18.2 2.8 M4 0.1
415 Ever used placement office? Yes 5.6 2.6 7.1 4.9 .4 2.8+ (0000)
416 (a) career plaming counselfng X 10 10.7 13.2 1.4 0e e o-
417 (b) interview counseling X 0. 21.9 13.9 1.4 1 nn e (.0005)
418 (c) job placement counseling ! 2.3 2.1 16,7 5.0 158 1048 #+ (.005)
419 {dg assistance with resime s 0. 2.9 18.] 16,2 W6 504 - ,
120 employer {nterviews £ 2.3 43,5 7.4 19.8 5.9 6.2+ {.000)

C 4 Nuber of job interviews from

placeent office 0 4.7 3.2 45.6 69.4 §2.0
- - LY e 88 26.0 6.3 uo o
35 14.8 2.0 16.1 1500 a0+ (0000)
610 7.9 13.6 8.8 6.3 13,0 ;
i 2.4 12.3 35 0.9 6.0
Interviewed in what year 7 -
o4 (o) fresman X 1.6 37 2.1 3.0 06 8N (68)
44 {b) sophomore X 33 8.0 be 4B (YA VL .0016)
425 {c) junior X 8.6 14.4 13.9 8.4 63 10.63 H+ (.0006)
26 - (d) senfor X 17 4.0 .9 2.0 7.3 5060+ {.0000)
427 Career counseling from instructors ! §3.3 49.5 48,5 49,1 8.2 16
428  Career counseling from adninistrators X 10.9 12.7 .1 N4 /3 )
430 Conpare this counseling with career _ B 7 7
counseling received from placenent office Better 287 2.8 3.4 49.2 gz
Same. 6.0 65.6 47,5 5.6 1766 ++ (.000)
Worse 1.3 6:6 5.8 33 32
431 Placement, counseling/instructors X 1.3 3.3 2.9 19.2 26,6 1051 ++ (,0008)
437 Placenent counseling/college administratars X 9.2 1.0 1.1 1.8 ng 292 -
434 Conpare this counseling with placement 7 o , _
counseling received from placenent office Better 29.0 2.0 3.6 50,0 ¥
Harse 49 3.5 3.8 5.9 4.3
435 Counseling from sources other than place- ) - o _ ,
U meatoffice alded In finding job Yes 5.8 . 8.8 1.2 500 g1 AN -

- ¥ indfcates ten checked
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VAR.

436

437
13
43
440

W

43
4

445

446
Ly

148
W
450
4
)
154

e

468
469

410
Q

TBLE 4,22, (Cont.)

QUESTION
Have or will have job by 6/75
{compared to 9/75)
Type of job
{a) sumner
{b) part-time
(¢} work-study
(d) Co-op
(e) full-time

Job related to mjor field
Grade Tevel college major decided on

Mot imortant factor in deciding career
(a) Oun efforts
(b} Placenent office

{c) Recruiting personnel

d) State Employment Service

e) Private enployment agency
Courses patterned toward career goa]
Relevancy of courses to career field
{a) Excellent

(b) Good

(¢) Fair

(d) Poor

How placenent office disperses infomation
(a) Bulletin board

{b) School paper

{c) Phone calls

{d) By mail

Placenent off‘ce adequately informs students

Overall current placement office effectiveness
{a) Outstanding
(b) Very good
(¢) Mediotre
(d) Fair
(e) Paor
hare of present demand in field
How YES information obtained
(a) Placenent office
HImMms

Recruiters

(¢

MRS,

Yes

T TP, e el Tweit

Yes

18

9-10
=12
Coll, |
Coll, 2
Coll, 3
tall, 4

[ —— s

DT DD D e

Yes

e el DD D D

Yes

1 Response
oo BUSINESS  SOCIAL péY- .
MOTION oS cley BIOLOGY
53.9 12.6 "1 B2.0 8.4
10.3 IR W NS | N I ¥,
3 80 19 8 48
3.0 2.0 2.1 1.2 1.9
0.4 .0 0.5 1.2 0.0
28.9 36.8 0,7 18.0 19.6
10.8 76.2 48.6¢; 41,1 54,5
18.0 4.2 {7 3.9 6.9
B4 3 0 4b T
AR AR I [ S/ &
2.3 21,4 28.8 0.9 24.1
17.8 21.0 26.0 0.4 ul
6.2 15.8 13.7 5. 4
1.2 1.6 1.5 2. 0.7
9.4 94.9 94,9 %57 9.4
18 2. 08 4 00
1.9 1.6 1.3 2.1 0,0
0.6 .2 22 0 W
0.3 1.2 0.8 0.0 1.5
94,2 92.8 B0 8l 95,5
n 23.0 16,1 7.2 25,2
Ry %9 N1 1 88
13.5 17.1 26.8 ) 15,0
1.9 2.9 1.1 6.0 1.4
ga KBy M3 @I 68
21.4 2.1 129 2.1 28.5
6.1 5.9 6.5 54 B9
33.0 1.1 1.2 65 462
70.6 65.1 63.0 0.2 68.3
00 48 39 3 4
9.4 2. 3.0 0.8 51,9
78 5 BI W4 3
1.9 4.8 6.9 6.8 5.4
R I N Y A ¥
w5 Wy B9 1 Wl
60,1 83,1 1.0 47,6 40,5
21, %.4 17.9 10.8 24,

2

X

2.4

43.87
2.63
2.8

12,60

3.2

0.4

149.15

25.18
50.40
95.%0

14,17
6.09
2.2

1.4

12,70

52.61

22,91

2.0
65,93
23.88

4+

~ N

4+

Liai

++

+

Ht

HH

+
4
+H

{,0000)

(.0000)
(.0134)
(,0000)
%:QGDG)

(.0000)

(.067)
(.0000)

{.0000)

(.008)

(.022)
(.013)

(.0000)

{.0001)
(.0000)

(.0000)
(.0001)

.



TABLE 4.2-2, (Cont.)

Busmsss SOCIAL - e S

9UFSIIDN . iﬂf_ EDUCAT[Q_N,_ & HGHT | @IENCE CHOLOGY QIOLOG? ool
hware of future employment projections in field Yes 70.8 4.4 6.0 63.9 s 16+ (.019)

+ How YES information obtained _
a) Placement office X 15,1 13.0 10,9 6.0 152 1248+ (0M4)
{b) Instructors X 5.0 TN 3.5 1.7 6.4 52,00 ++ (.0000)
(c) Recruiters X 1.5 2.1 14.8 10.2 B4 543 =+ (.0000)
fware of starting salarfes in fleld Yes 83,1 82.5 1] 6.6 6.5 5121+ (.0000)

How YES information obtained _
180 (a) Placement office X 16.3 12.4 10.4 4.8 10,8 2.1 #+ (,0002)
181 (b) Instructors X 38.9 3.6 2.9 u7 184 3541+ (,0000)
192 (c) Recruiters X 26.6 3.4 0.2 10.2 1 30+ (,0000)

484 Placement office actively searched ,
~ for a job for you Yes 16,6 15.4 1.8 55 0.0 1783+ (.000)
485  Placement office instrumental in

finding 2 job for you Yes 2.9 2.5 18.8 10.7 136 1810 # (.0012)
[f YES, kind of job 7
86 (a) Sumer X 3] 4.8 3.2 4.2 L5 -
W (b) Part-tine ! 34 50 46 19 4B .
8 () Full-tine X 1.5 57 25 0. N4 636+ (.0000)
48 (d] Work-study X 3] 2.2 1.4 [ 13 4 -
401 Job related to major field Yes 16.1 7.8 50.0 2.0 6.0 6851  H+ (.000)
T2 Rate placenent office effort to
& attract company recruiters _ B N
@ Ea) Excellent ! 1.9 62 - 123 10.3 16.7
| b)  Good X 5.7 49.2 8.5 34 7 o e (000
(c) Fair Com2 oms M me o ap WA (o)
(d) Poor X 13 59 . 8.8 8.4 1.5
493 Rate placement office success in attracting
company recryiters in your field , )
(a% Excellent X 17.3 17 5.6 4.3 13.8
{b) Good X 43.9 £8.0 21.9 12.2 09, |
¢ Fuir A A T T R I
(d) Poor X 1.6 n.2 2.7 5.2 0.9
494 Importance of placement function as ‘
viewed by college officials - o _
H High X 39.0 0.5 a3, 18.2 23.9
Hoderate X 50.7 1.8 50.0 4.7 0.7 o 1 "
(e) Lo (v w1 Bo o m1 o wp P ot
(d) Hone ! 0.5 R A 35 6
495 Are placenent activities treated as a mjor - _
companent of the educational process? Vs 4.9 4.9 3.8 18,3 3 5.5 e [L0000)
_ 496 If N0, do yau beheve they should be? Yes 9.1 94.5 9.1 95.4 909 260 -

T4




TABLE 4.2-2, (Cont.)

— BLISINESS SOCIAL ) )
o T oW e gme g 0 TN
Rate the ability of the placenent office
to pravide career counseling _ )
(2) Excellent X 13.4 4‘@5 42% 2;3 ;gg
ic) Fir A B S S R S AN G
(d) Poor X 8.7 12,4 12.9 19.4 10,5
498  Rate the ability of the placement affice
to provide job placement counseling B
(2) Excellont X 1.6 47% 52 42%
(c) Fair Yoo wme s wp o gy M w0
(d) Poor ! 9.3 ne w0 e 83
. If the placenent office has not been adequate ’
for you to what do you attribute deficiency? _ N o o ,
199 (a) Inadequate staff X 18.3 19.9 20.8 1.4 7L
- 500 b} Lack of counseling experience X 9.4 9.9 9.3 1.8 89 o -
w500 {c) Insufficient contact with work world X 16.0 2.2 26.0 2.5 19.6 241+ (.0002)
T80 (d) Staff disinterest A 7.3 1 81 10 B9 4l -
B tow do you think you Wil most likely
' obtain your first job fter graduating? , » ) -
50 (a) O efforts P 9 661 M3 6T 3 H(000)
“505 (b) Placenent office B ng WS 66 19 B0 e (00
506 {c) Instructor's assistance s 10,2 7.0 97 . 16 16,5 1063+ (005
507 (d) Relative's assistance X 10,2 9.2 11.8 13.8 19.0 14,09 (0070)
508 (e) Friend's assistance X RIN 1.0 14.6 15,6 139 2.5

Slgnificance Code:
== HNot significant.
+ = Signifieant at 954 confidence Tevel,
= Significant at 994 confidence level,
+ = Significant at 99,93 confidence Tevel,

e e




TABLE 4,23, ANALYSIS OF STUDENT RESPONSES - SEVEN COMPOSITE MAJOR FIELD GROUPINGS

EDUCA-  BUSINESS ~ SOCTAL PSY Bl-  LETTERS  PHYSICAL xZ

WESTION WO T g SUBKE GBS SEKE 0.
05 Aecept Job In aother state M0 WS B4 B3 WS B6 00 B e (000
hware of placenent office? Vs %55 %2 W7 o6 87 1 953 158+ (016)
Haw you became aware of placenent office? |
(a) schoot orientation A S I S R TR VA - YO 11 B R
(b) fnterview counseling AN VI8 B 1T A 1 SN (A [ O VR VO LY I 1)
(¢) fron fellow students Foo®g B3 B0 W1 B R6 0 Rs wa o+ (0
41 How faniliar with placenent office? ey 2.2 301 28 W6 18 163 2.9 -
o Md 00 86 B39 8.0 S 589 4l 6659+ (.0000)
ot 228 183 2.3 e ony &7 Nl 7
415 Ever used placenent office? fes 5.6 B2 52 §9 89 81 5.6 38T3 ++ (L0000)
oo W6 () careerp]&nning;gunsehng S {5 R | T B N | W X 97 o umo-
RO 111 ;b) interview counseling S N I R I N .4 155 W47 197 257+ (.0000)
S A8 () Job placenent counseling - oA ug o 1hd 90 13 .1 92 2.4 H-!r(UDO)
‘ 413 ?d} assistance with resune Fooar 0y 1l 1.2 120 80 1.6 1000 (.0%)
w40 [e) enployer interviews S B T 196 25 2.6 31 7908+ {,0000)
42 Nuber of job interviews fron :
- placenent office 0y BYoo4s o 84 0 Ry &l
e I R U N ¥ S B I IR | K
- ¥oOWE B8 B W7 Ry 22 W8 e (.0000)
a G079 e B0 6300 41 8
. @ 4 Nl 13 9 40 b 9.8
- Interviewed in what year , ,
123 () Freshnan RN TR NS X N X N S O T 20 I 1 R
24 (b) sophonore S S R B Y 08 39 23 A1 a8+ (.003)
45 (c) junior S N I € R B4 09 41 TL4 2838+ (L0003)
426 (d) senfor Y ooonT o e R 2,0 09 26 w1 0.2 ++ {.0000)
Q1 Career counseling from fnstructors PR3 .9 05 41 65 %7 %4 T8+ ()
428 Career counseling from administrators N A P A | FC S | T 2 A | PR 1A
430  Conpare this counseling with career o B
counseling received from placenent office Better 287 8.6 1. 402 49 W0 M6 7
Gme 60 60 60 45 BT 69 4.1 285+ (.00)
Wrse 1.3 65 5.0 R A 4.3
831 Placenent counseling/instructors PR3 N6 B7 0 12 B W0 BI 2.9+ (00)
432 Placenent counseling/college adninistrators S O | P X 18 90 65 N4 AR -
"7 43 Conpare this cownseling with placenent B
counselfng received-fron placenent office Better 200 297 2 N0 M8 N4 By
Same 66,0 669 638 0y B9 6T B.2 1456

L borse 4,

435 Counseling from sources other than place- 7 |
ment office aided n finding job fes 518 5.0 - 49.0 00 53 73 87 1.0 (,088)

Q *{ indfcates ftem checked




o ‘TABLE 4,2-3, (Cont.,)

1 Response
P — wo  EOUCA BUSINESS SOCIAL  PSY- B  LETTERS PWISICAL 2
i WESTIO oo swr. o onow wow g s L
436 Have or will have an by 5/75 ,
(compared to 9/75) s 530 747 43 B2.0 851 765 759 5571 ++ {,0000)
Tyoe of job . - :
o (a) sumer 0.3 (A VR 198 206 184 10 4900 ++ {.0000)
08 (b) part-tine S S R 18 08 86 0] 03 N -
439 (c) worksstudy ! 30 2.0 4 [ A BN 2.6 400 -
W (4] Comtp S X X Y S A A X I VA | AV
41 (o) full-ting L 89 66 89 8.0 185 2.9 Q0+ (,0000)
443 lob related to major field s 708 762 84 4 B3 604 Ta2 6430+ (.0000)
W4 Grade Tevel college major decided on 5RO Y X S N B B K R ¥
' .10 84 43 5.1 L6129 1.0
g =12 21 198 0.2 165 2.0 2.3 2.9
QL1 %3 45 B WS 23 08 23 18T+ {,000)
G2 M8 70 WA 09 W) B2 4
O3 62 85 WS 125 %1 W09 W
Gl 4 1.2 1.6 1.4 26 1.0 1.0 2.8
445 Most important factor in deciding career ,
}a O efforts %4 B0 B %] B0 B3 9
“wi o (b) Placenent office O N A A 14 00 0.6 06 N
- ¢) Recruiting persomne] ! 1.9 1.5 1.3 21 L0 06 24 395+ (.0%)
) d) State Employment Service 06 02 23 07 0.0 0.6 0.0
= (&) Private enployment agency ! 0.3 1.2 0.6 0.0 10 00 0.8
446 Courses patterned toward career goa) s W2 0T 84 .4 W7 8.2 9.4 52,91 ++ (.0000)
47 Relevancy of courses to career field :
Eag Excellent O Y A N N R 1.2 % 188 2.2
b) Good £o89 %7 498 67 9.8 535 9] w1
lc] Fair COoBs WA %5 N1 g w3 gy ML
(d) Poor - X 1.9 31 6.1 60 32 T4 00
* How placenent office disperses nformatfon . _ ' N - N
48 (a) Bulletin board b3 TR @1 63 65T B0 689 26,80+ {,0002)
849 (b) School paper ST R/ A N 5.0 62 37 44 1068 (.099)
450 {c) Phone calls &1 59 53 54 73 Al Lo -
1 {d) By mail S N R T ¥5 9 3.0 0.9 648 -
453 Placenent office adequately inforns students fes 706 o8BI @6 8.2 65 85 6.2 165 + ()
454 Overal] current placenent office effectiveness o | S |
(a) Outstanding SR N A N 8 42 48 6.1
(o) Very good PooRd R0 %E N8 WS 45 a0 .
(¢) Mediocre Fooas B9 B e B0 I.6 6.7 7106 ++ (.0000)
(¢) Fair S VR - I (% B X 8.2
- (¢} Poor K N N R 66 89 1.8 1.8
0] fare of present-demand fn Field: oo Yes B B30 -80S TRZ BT B33 B0 2379+ (L0006)
: How YES nfomation obtained : _ _
(a) Placenent office Loowns W8 9 12 L6 152 W5 2908 (L0001
b) Instructors P @S 05 46 6 Bl 482 603 ioooo;
¢) Recruiters {12 62 6.0 108 2.5 143 26,4 38.76 ++ (,0000

30
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484
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486
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488
489
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493
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TABLE 4.2-3. (Cont.)

QUESTI0K
hware of future employment projections in field
How YES information obtained
(a) Placenent office
(b) Instructors
(¢) Recruiters
Aware of starting salaries in field
How YES information obtained
(a) Placement office
(b) Instructors
(c) Recruiters
Placement office actively searched
for & job for you
Placement office instrumental in
finding a job for you
[ YES, kind of job
3) Sumer

(b) Part-tine

(c) Fullstime
(d) Work-study

Job related to major field

Rate placement office effort to
attract company recruiters

(a) Excellent

(b) Good

(c) Fair

(d) Poor

Rate placement office succass in attracting
conpany recruiters in your field
(a) Excellent

(b) Good

(¢) Fair

{d) Pear

Importance of placement function as
viewed by col'ege offictals -

(2) High

(b) Moderate

(c) Low

(d) None

hre placenent activities treated as a major
component of the educational process?
If K0, do you believe they should be?

Yes

fes

Dk T et e

ST D Tl i

Yes
Yes

;4RE§iﬂﬂSE

UGk BSINESS SOCIL  PSK- Bl LETTERS PAYSICAL
TION BN, SCIENE CHOLORY OLOBY B ARTS  SCLIEKE
na o ME B0 B9 M0 B4 B
By 02 60 16 14 WS
50 ¥ %e M1 0l B2 A
Y SR KR VI N B YA X
Bl @6 b 66 25 64 04
63 w4 88 48 82 T4 T2
BI B3 B5 W BE WL B
%6 A0 Wh W22l M5 B
W6 152 N0 85 83 15 I
me A2 M1 W W2 Ny w0
AT S W S ¥ B K B N R ¥
¥ R Y N VA N ¥ R N
TR LY BT X B Y B Y B N
(RN X R N SN R S
BIOml w2 B0 @0 a1
me W4 0 13 w4 13 B
90 W1 @1 W4 W4 B3 d6
a2 w; N we BT a1 B
Y N X T YR TN B ¥
m3BO 86 4302 T8

w9 80 W7 2 6 a5 A2
g2 20 B3 N3 L B0 wE
me 1N N5 RE 2 B3 A9
w0 e BE WAL W4 B2
070 B3 0] M B2 62
o8 180 Z4 BT 190 B4 b
0516l 36 48 00 18
g9 K0 Bl B3 %6 W) B
YN X B Y B A N S

s,
24,31+ (008
W0 + (02

46,89 ++ (,0000)
47.19 +++ (,0000)

§7,54 ++ (,0000)
14,55 +++ (,0000)

30,6 +++ (,0000)
49,83 ++ (.0000)

28,51 +++ (,0001)
26,60 ++ (,0001)
260 -
5,19 -
39,79 ++ (,0000)
8.47 -
71,85 ++ (,0000)

£2.,93 ++ (,0000)

L6+ (,0000)

1035 +++ (,0000)

6872+ (,0000)
18 - |

3



TABLE 4.2-3, {Cont.)

UAR. QUESTION pg,  EOUCR- BUSINESS SD{;_A_L PSY Bl-  LETTERS PHYSICAL

.
Dom v g o aw ows s

497 Rate the ability of the placement office
to provide career counseling

(a; Excellent SR X T N/ Y 9 A N I % R K
(b) Good o0 W7 M4 s 800 Be 4 [ pavat
¢ fair Cows B2 Ry B4 B2omg g A M LW
(d) -Poor S A N X N A S R TR
498 Rate the ability of the placement office
to provide job placement counseling )
g) Exts Tent SRR V2 A R I T R LT NV &
G0 {89 W5 20 N6 84 84 BE e
) fiir Com B W4 40 s me qg 0w L0
d) Poor ! 93 16 158 68 N0 WS 154
If the placement office has not been adequate
fﬁr you, to vhat do you attribute deficiency?
499 (a) Inadequate staff SR 175 S 1 [ TR VX SR | TR 'Y R V8 N X
500 b Lack of counseling experience { 0.4 N0 7% JONY 6 N Y/ N 11 Y I TR X
L0 (¢) Insuf~cient contact with work world o0 26 658 25 7 w1 By 0.9 " (una
~ 50 (0] Staff disinterest Y % R A N V2 N 7 T [ S B B 72
8 How do you think you will most Tikely
.. obtatn your first job after gradusting? -
50 (a) Own efforts L 64 %8 63 3 62 613 68 677+ (000
- 805 {b) Pracement office Foow s 2 66 e 108 9 TEET s+ {0000
56 (c) Instructnr'sassistance Xoowe 69 w3 e 159 88 16 2.3+ (L0001)
S0 {d) Relative's assistance S 'Y Y B R TR L R A S [/
58 (o) Friend's assistance KooWs 0 Wy 086 16 128 109 5.8

- Significance Code:
=& ot significant, _
+= Significant at 95K confidence level.
= Significant at 99% confidence level,
= Significant at 99.9% confidence level,




Psychology majors were helped the least by placement
office efforts and also gave the placement office the Towest ratings
for providing career and placement counseling 'nd also for attracting
company recruiters. Not surprisingly, over 74% of the Psychology
majors (ﬁhe highest for any group) also felt, as a group, that their
first job would probably have to come by means of their own efforts.

4.2.3 Analysis of Student Responses -
Black vs. White Students

An analysis was made to determine if there were significant
differences between the opinions of black students and their white
counterparts. There were two types of analyses made. One analysis
was based on taking the student responses from all 30 colleges and
separating them into black students and white students. The second
type of analysis was made by comparing the responses of black students
at white colleges with the responses of wh'te students at white

“colleges in order to determine if significant differences exist.

4.2.3.1 Findings Related to A11 Black Students
Compared to All White Students

As can be seen in Table 4.2-4, the black vs. white student
comparisons were very highly significant for almost all of the ques-
tions in the questionnaire.

By way of summary, white students were significantly more
critical of the placement office operation. Not only did they give
significantly lower ratings for overall effectiveness, but also in

the following specific areas:

=

I1-64

8H
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ERIC

Aruitoxt provided by Eic:

VAR..

405
409

410
411
412

414

415
416
417
418
419
420
422

423
424
425
426

427
428

430

431
432
434

435

436

437
438
439
440
44
443

444

TABLE 4.2-4. ANALYSIS OF STUDENT RESPONSES - BLACK VS. WHITE STUDENTS

Aware of placement office?

How you became aware of placement office?
(a) school orientation

(b) own initiative

(c) from fellow students

tlow familiar with placement office?

Ever used placement office?

{a) career planning counseling
(b) interview counseling

(c) job placement counseling
(d) assistance with resume

{e) employer interviews
Number of job interviews from
placement office

Interviewed in what year

(a) freshman

(b) sophomore

{c) Jjunior

(d) senior

Career counseling from instructors

Career counseling from college administrators
Compare this counseling with career
counseling received from placement office

Placement counseling /instructors

Placement counseling /college administrators
Compare this counseling with placement
counseling received from placement office

Counseling from sources other than place-
ment office aided in finding job
Have or will have job by 6/75
{compared to 9/75)
Type of job
(a? summer
b) part-time
{c} work-study
(d) Co-op
(e) full-time
Job related to major field
Grade level college maj. decided on

% Response
ANS. BLACK WHITE
Yes 85.8 78.3
" Yes 97.1 94.3
X* 48.1 37.4
X 27.0 15.9
% 26.8 29.6
Very 29.2 16.9
Med. 54.9 53.0
Not 15.9 30.1
Yes 62.4 52.8
X 15.5 8.1
X 23.9 14.4
X 23.6 15.9
X 19.6 21.5
X 35.9 27.3
0 36.3 52.5
1-2 21.4 24.2
3-5 19.1 14.2
6-10 13.8 6.7
11+ 9.4 2.4
X 3.9 1.0
X 8.5 1.2
X 18.4 3.0
X 45.4 29.3
X £3.8 51.7
X 13.3 9.0
Better 28.4 40.5
Same 66.8 52.4
Worse 4.8 7.0
X 34.5 27.1
X 12.9 5.8
Better 26.2 45.4
Same 70.1 48.2
HWorse 3.7 6.4
Yes £8.3 48.3
Yes 67.3 72.1
X 10.5 15.1
X 7.0 10.1
X 2.9 1.0
X 1.7 0.0
X 33.6 28.8
Yes 67.8 63.4
1-8 10.4 6.6
9-10 8.6 5.6
11-12 25.9 15.4
Coll. 1 27.7 28.8
Coll. 2 19.4 27.9
Coil. 3 7.2 14.1
Coll. 4 0.8 1.6

11-65

i!

17.92
10.87

26.67
13.74
2.20

86.53

21.54
29,34
33.67
21.38

1.15
19.862

84.17

19.71

62.39
138.6

64.47

10.31

20.62

15.09
33.43

36.74

2.52

10.97
.84
10.13
17.24
.92

.39

ok LY~ L

89.54

4t

++4
++

44

N

+++
++4
+++

+4+

£+t

4

4+
++
+++

++

e

et
o+t

+++

++

4+
++
++
44+

+44

(
(

—

————,

.0000)
.001)

.0000)
.0002)

.0000)

~.0000)

.0000)
.0000)
.0000)

.0000)

.0000)

.0000)
.0000)
.0000)
.0000)

.0013)

.0001)

.0001)
.0000)

:0000)

.007)

.0009)
.009)
.0015)
.0000)
.015)

.0000)



VAR,

445

446
447

448
a49
450
451
453
454

486
487
488
489
491
492

493

ERIC

Aruitoxt provided by Eic:

QUESTION
Mast important factor in deciding career
Own efforts
(b) Placement office
(c)} Recruiting personnel
(d) State Employment Service
(e) Private employment agency

Courses patterned toward career goal-

Relevancy of courses to career field
(a) Excellent

(b) Good

{c) Fair

(d) Poor

How placement office disperses information
{a) Bulletin board

(b} School paper

{¢) Phone calls

(d) By mail

Placement office adequately informs students

Overall current placement office EffECthEﬂESS
{2) Outstanding

(b) Vvery good

(c) Mediocre

(d) Fair

(e) Poor

Aware of présﬂﬂt demand in field
How YES information obtained

(a} Placement office

(b) Instructors .

(c) Recruiters

Aware of future employment projections in field
How YES information obtained

{a) Placement office

(b) Instructors

(c) Recruiters

Aware of starting salaries in field

How YES information obtained

(a) Placement office

(b) Instructors

(2) Recruiters

Placement office actively searched
for a job for you

Placement office instrumental in
finding job for you

If YES, kind of job

(a) Summer

{b) Part-time"

{c) Full-time

(d) Work-study

Job related to major field

Rate placement office effort to
attract company recruiters

{a) Excellent

(b) Good

(c) Fair

(d) Poor

Rate placement office success in attracting
company recryiters in your field
{a) Excellent

(b) Good

(c) Fair

(d) Poor

% Response
ANS. BLACK WHITE
X* 92.9 99.3
X 2.1 0.3
X 2.4 0.3
X 1.5 0.0
X 1.0 0.1
Yes 91.2 89.9
X 22.8 27.1
X 57.0 47.3
X 17.1 22.0
X 3.2 3.6
X 75.9 63.0
X 27.9 30.1
X 7.2 5.5
X 36.2 35.3
Yes 70.0 61.8
X 7.1 5.1
X 45.2 41.3
X 32.3 37.4
X 11.9 9.9
X 3.5 6.3
Yes B2.3 85.2
X 18.6 13.1
X 47.4 49.6
X 28.5 14.9
Yes 72.8 71,7
X 17.8 8.1
X 42.0 42.8
X 25.5 10.2
Yes 75.7 79.3
X 15.6 8.3
X 33.6 31.6
X 31.2 19.8
Yas 17.. 8.7
Yas 26.2 13.6
X 5.6 2.1
X 4.4 3.5
X 17.1 11.3
X 2.8 1.1
Yes 69,9 65.7
X 1B.9 11.0
X 52.4 45.8
X 24.1 34.8
X 4.5 8.4
X 16.6 10.6
X 39.5 29.5
X 29.1 29.2
X 14.8 30.8
-66

P

X

51.70

21.72

A

O N — Ly

e
— i M A
— LD

—
L%y ]
i

3.4
12.72

1.03
62.5

- 0.18

47.18
0.05
91.9

1.07

49.2

74.9

sIG.

i+

4

bt

+++

++

+++

e

et
++

4

o+t

{.0000}

(.0001)

(.0000)

(.0001)

(.0013)

(.065)

+ (.0004)

(.0000)

+ {.0000)

(.0000)
(.046)

- (.0000)

(.0000)

¢ (.0000)

{.0000)
{.0000)

(.0000)
(.004)

{.0000)

(.0000)
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ERIC

Aruitoxt provided by Eic:

VAR.

494

495
496
457

498

4399
500
501
502

504
505

506
507

508

TABLE 4.2-4.

(Cont.)

QUESTION

Importance of placement function as
viewed by college officials

(a) High

(b) Moderate

(c) Low

{d) None

Are placement activities treated as a major
component of the educational process?
If NO, do you believe they should be?

Rate the ability of the placement office
to provide career counseling

(a}) Excellent

(bg Good

(c) Fair

(d) Poor

Rate the ability of the placement office
to provide job placement counseling

(a) Excellent

(b) Good

(c) Fair

(d} Poor

I the placement office has not been adequate
for you to what do you attribute deficiency?
(a) Inadequate staff

(b) Lack of counseling experience

(c} Insufficient contact with wnrk world

(d) staff disinterest

How do you think you will most 11ke]y
obtain your first job after graduating?
(a) Own efforts

(b) Placement office

{¢) Instructor's assistance

d) Relative's assistance

e) Friend's assistance

*¥ indicates {tem checked

Significance Code:

Not significant.

+ = Significant at 95% confidence level.
¥:i = Significant at 99% confidence level.

88

Significant at 99.9% confidence lovel.

% Response
ANS.  BLACK  WHITE
X* 34.4 24.3
X 51.2 51.0
X 13.1 23.0
X 1.3 1.8
Yes 45,1 26.9
Yes 94.7 91.8
X 12.5 9.0
X 46.6 41.0
X 32.3 34.2
X 8.6 15.8
X 10.3 8.3
X 48.4 42.9
X 32.6 34.1
X 8.6 14.8
X 21.7 16.2
X 10.5 6.6
X 23.6 20.6
X 7.9 7.2
X 69.0 76.9
X 26.5 17.2
X 12.6 12.1
X 14.3 12.2
X 16.2 15.3

-

46.7

18.3

11.12
10.64

18.01
28.78

0.31

44

+H+

+++
++

++
+++

P o,

.0000)

.0000)
.033)

.0000)

.0002)

.0009)
.0011)
.092)

.QDDD}
.0000)



@ adequately informing students of openings;

e attracting company recruiters (both in general
and in specific field); and

e ability to provide both career and job placement
counseling.

Black students were somewhat more aware of the placement
office and almost twice as many black students stated that they became
aware of the placement office by their own initiative.

_ Significantly more blacks made use of the placement office
in all categories except resume assistance.

They received significantly more job interviews than white
students tiroughout all four college years and were more willing, as
a group, to accept out-of-state employment.

Although black students also received more career and
job placement counseling from instructors and zollege administrators,
white students, however, felt more strongly that these forms of
non-placement counseling were better.

As a group, black students decided their college major
much earlier than white students. White students' career decision
was almost 100% (99.3) based on their own efforts, whereas more than
7% of the black students had outside assistance. White students also
felt that their courses were more relevant to their career field.

Significantly more black students felt that their first
job would come through placement office efforts, while more white
students felt it would come through their own efforts.

Black students, at a significantly higher rate, felt that
placement activities were regarded as being high in importance by
college officials. Almost twice as many black students (45% to 27%)
felt that placement activities were be?ng treated as a major component

of the educational process.
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4,2.3.2 Findings Related to Black Students at White
Colleges vs. White Students at White Colleges

: As an attempt to isolate the comparison of black vs.
white students independent of black vs. white colleges, an analysis
was made of black vs. white students within the white colleges only.
This was selected since there were considerably more black students
attending white colleges. (There were simply too few white students
on black campuses to provide any real statistical validity.)

This analysis is provided in Table 4.2-5 and it tends to
reveal far fewer basic differences between black and white students
than the foregoing analysis. Although a high degree of statistical
significance was not available because of the smaller sample sizes,
nevertheless, an overall pattern of decreased black student satis-
evident.

Within the white campuses, it was the black students who
were somewhat more critical of the placement office operation, a
complete switch over the total sample.

This indicates that the group most satisfied with the
placement office was black students on black campuses. The white
placement office operation, however, the black students attending the
white colleges were the most dissatisfied group.

Also, the percentage of placement office usage on the
white campus was approximately equal between black and white students
which indicates that the former predominance of b]acklstudent usage
only holds true for black colleges.

Also, only slightly over half of black students stated
that jobs obtained through the placement office were related to their
major field, down from almost 70% for the overall black student sample.
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TBLE 4.0-5. AVALYSIS OF STUDENT RESPONSES ~ BLACK VS. WAITE STUDENTS WITHIN WHITE COLLEGES

% Response
§15  Ever used placement office? Yes 8.6 530 0.0
§16  (a) career planning counseling * 1.1 83 0.3
417 {b) interview counseling X (R0 A U X (1
18 (c) job placement counseling X 08 161 080 -
19 (d) assistance with resune X 15 6 2. (.092)
120 (e} employer interviews { 246 4 0312 -
427 Career counseling from instructors X 841 8.8 L
428 Career counseling from administrators { 8.3 8.9 0.00

43 Compare this counseling with career
counseling received from placement office Better 5.6 404
: . Same . 3.0 85 2.56
Worse 1.4 7.1

EZ 431 Placement counseling/instructars X .5 o 319 (.074)
° #3  Compare this counseling with placenent C
counseling received from placement office  Better 3.8 451
Sme - 609 484 1K
Horse 4.3 6.5
445  MNost important factor in deciding career 7 |
(a) Oun efforts § 9.6 9.
(b) Placement office | 00 03 .
(¢) Recruiting personnel X 5.4 0.3
(d) State Employment Service X 0.0 0.0 -
(e) Private enployment agency | 0.0 0.1 .
454 Overall current placement office effectiveness |
(a) Outstanding { 3.5 5.2
(b) Very good { a6 4.2 7
(¢) Mediocre X 0.9 4 AT
(d) Fair 08 99
(e) Poor X 3.5 6.3
485 Placenent office instrunental fn 7
finding job for you Yes 15.] 138 0.00
491 Job related to major field Yes 2.9 6.4 061 -

*X“indicates item checked




4.2.4 Analysis of Responses for Students vs. Alumni

4,.2.4.1 General

The recent alumni of the thirty survey colleges were
used as a comparison group with the 1975 graduating seniors. The
main purpose of this analysis was to determine if alumni, having
been out of college for une year and presumably working in the Tabor
market, would have the same opinions as the students, or would their
opinions differ significantly as a result of their experiences. In
order to perform this analysis, the student responses from all thirty
colleges were grouped together, the alumni responses from all thirty
colleges were grouped together, and the two groups of responses were
compared. The results are presented in the section that follows.

4.2.4.2 Specific Findings

The alumni, as a group, were significantly more critical
than the students of the placement office operation, in most capacities.
Not only did they rate the overall placement office effectiveness and
both career and job placement counseling ability significantly lower,
but also felt that the placement office was significantly more deficient
in the following areas:

® students not adequately informed of job openings;

e placement office unaware of present job demand
in major field; and

e placement office efforts to attract recruiters are
inadequate.

The major factor cited for these deficiencies was "insufficient cori-ct
with the work world."
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Certain findings were derived with regard to the
general relationship between the students and the placement office
and the relationship between alumni and the placement office.

These can be seen as follows:
® More alumni reported having used the placement office,
interviews obtained.

® Significantly more students reported having had job
interviews as freshmen and sophomores. Alumni reported
having had more interviews as seniors.

e Alumni reported having had more career and placement
counseling from instructors than students and also
reported this counseling to be of higher quality than
that received from the placement office.

e More alumni reported that the placement office had
actively searched for a job for them, however, a sig-
nificantly higher percentage of students reported
success. Also, students reported a higher percentage
of the job offers had been in their career field.

The students felt that their courses were more relevant
to their career field than did the alumni and also were more willing
to leave the state in accepting a job.

Detailed question-by-question statistical comparisons are
provided in Table 4.2-6,
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TABLE 4.2-6.

QUESTION

Accept job in another state?
Aware of placement office?

How you became aware of placement office?
(a) school orientation

(b) interview counseling

(¢) from fellow students

How familiar with placement office?

Ever used placement office?

(a) career planning counseling
(b} interview counseling

(c) Jjob placement counseling
(d) assistance with resume

(e) employer interviews

Number of job interviews. from
placement office

Interviewed in what year

(a) freshman

(b) sophomore

(c) Jjunior

(d) senior

Career counseling from instructors
Career counseling from adninistrators
Compare this counseling with career
counseling received from placement office

Placement counseling/instructors
Placement counseling/college administrators
Compare this counseling with placement
counseling received from piacement office

Counseling from sources other than place-
ment office aided in finding job

Grade level college major decided on

Most important factor in deciding career
(a) OQwn efforts
(b) Placement office
(¢) Recruiting personnel
(d) state Employment Service
; Private employment agency

*X jndicates ite. checked

% Respaonse
ANS . STUDENTS ALUMNI
Yes g2.2 12.7
Yes 94.4 93.6
X* 43.6 45.6
X 18.5 16.4
X 27.1 31.1
Very 22.0 15.8
Mod. 53.6 58.9
Not 24.4 25.3
Yes 54.1 64.0
X 10.7 10.7
X 18.0 18.8
X 18.3 19.9
X 18.3 21.3
X 29.6 38.2
0 44.8 54.7
1-2 22.9 21.8
3-5 16.7 13.2
6-10 9.9 6.4
11+ 5.8 3.9
X 2.3 0.4
X 5.0 1.3
X 11.1 8.9
X 34.8 45.0
X 53.0 £9.4
X 11.0 9.2
Better 33.6 48.9
Same 60.7 48.3
Worse 5.7 2.8
X 31.7 39.0
X 9.4 8.4
Better 33.4 45.8
Same 62.4 50.5
Horse 4.2 3.6
Yes 47.0 43.1
1-8 . B.7 5.2
9-10 ~ 7.0 8.0
11-12 21.3 14.5
Coll. 1 27.2 32.1
Coll. 2 22.7 28.1
Coll. 3 11.3 11.3
Coll. 4 1.8 0.8
X 95.8 96.4
X 1.2 1.0
X 135 1.5
X .8 .5
X .7 6
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TABLE 4.2-6. (Cont.) i

% Response ,
VAR, STION ANS.  STUDENTS  ALUMNI  X°  slG.
446 Courses patterned toward career goal Yes 90.7 B9.2 1.19 -

447 Relevancy of courses to career field

(a) Excellent X 25.0 26.0

b) Good b S 53.0 48.3 14 . VAaE

ic; Fair X 18.3 19.4 11.47  ++ (.0095)

(d) Poor X 3.6 6.3
o How placement office disperses information o -
448 (a) Bulletin board Y. 69.0 75.9 12,15 +++ (.0005)
449 (b) School paper X 28.4 31.9 3.16 (.076)
450  (c) Phone calls X 6.0 8.1  4.03 + (.045)
451 (d} By mail X 34.3 41.9 13.46 ++  {(.0002)
453 Placement office adequately informs students Yes 65.4 56.5 15.95 +++  (,0001)
454 Overall current placement office effectiveness

(a) Outstanding X 5.7 4.8

(b) Vvery good X 42.7 38.0 ) o

(c) Mediocre X 35.0 32.2 46.33 +++ (.0000)

(d) Fair X 11.3 11.8

(e) Poor X 5.4 13.2
467 Aware of present demand in field Yes 83.1 77.1 12.49 +++  (.0004)

How YES informaticn obtained )
468 (a) Placement office X 15.0 18.7 5.22 +  (.022)
469  (b) Instructors X 48.8 54,2 6.03 + (.014)
470 (c) Recruiters X 20.6 17.0 4.07 + (.044)
474 Aware of future employment projections in field Yes 71.5 72.3 0.14 - -

How YES information obtained
475  (a) Placement office X 12.2 17.6  13.81  +++ (.0007)
476 (b) Instructors X 42.7 45.8 2.04 - B
477 (c) Recruiters X 17.4 14.1 4.1 + (.043)

' 479 Aware of starting salaries in field Yes . 76.7 75.2 0.63 -

o How YES information obtained ) ) ) o
430 (a) Placement office X 11.3 16.4 12.78  +++ (.0004)
481 (b) Instructors X 33.4 31.0 1.31 - 7
482 (¢} Recruiters X 24.2 19.6 6.23 +  {.013)
484 Placement office actively searched ] )

for a job for you Yes 12.8 18.2 11.83 +++  (.0008})
485 Placement office instrumental in o )

finding job for you Yes 19.2 15,1 5.21 +  (.022)
493 Job related to major field Yes 68.0 50.0 15.53 +++  (.0001)
492 Rate placement office effort to

attract company raecruiters .

ga) Excellent X 14.3 13.3

b) Good X 49.8 37.8 I P

te) Fair X 29.2 3.4 6393 #++ (.0000)

(d) Poor ) X 6.6 16.5
493 Rat>~ placement office success in attracting

company recruiters in your field

{a) Excellent 4 13.0 9.3

(b) Good X 35.7 28.5 . nAnt

fe) Fair X 29.1 29,3 30.78  +++ (.0000)

(d) Poor X 22.2 32.9
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TABLE 4.2-6. (Cont.)

QUESTION ANS ., X,
Importance of placement function as
viewed by college officials
(a) High X 29,4 22.4
(b) Moderate X 50.7 44.4 64.73
(c) Low X 18.0 27.6 :
(d) Nene X 1.7 5.6
Are placement activities treated as a major
component of the educational process? Yes 40.5 40.4 .000
If NO, do you believe they should be? Yes 93.2 94.7 0.92
Rate the ability of the placement office
to provide career counseling )
(a} Excellent X 10.0 6.9
(b) Good X 44,2 32.4 76 &
(c) Fair X 33.5 33.8 ter
(d) Poor X 12.3 26.9
Rate the ability of the placement office
to provide job placement counseling
(a) Excellent X 8.9 8.5 ,
(b) Good X 44.3 33.3 Y fa”
(c) Faiv X 34.1 34,1 48.63
(d) Poor X 12.6 24,1
If the placement office has not been adequate
for you to what do you attribute deficiency? ) o B
(a) 1Inadequate staff X 19.0 22.5 4.02
{b) Lack of counseling experience X 9.2 11.4 2.72
(e} Insufficient contact with work world X 22.4 27.3 6.86
(d) sStaff disinterest X 8.0 11.3 7.01

Significance Code:

- = Not significant.
+ = Significant at 95% confidence level.
++ = Significant at 99% confidance level.
+++ = Significant at 99.9% confidence level.
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4.3 PLACEMENT OFFICE STAFF ANALYSIS -

SIZE AS INDEPENDENT VARIABLE

[t was considered that the size of the placement staff
available to carry out placement activities should be a determinant
of the effectiveness of the placement offices. The range of the
staff sizes for the black colleges varied from two at several colleges
to nine at one college. The range of the staff sizes for the white
colleges varied from one person at one college to five people at
another college. An analysis was made to determine if the difference
in staff sizes between the black colleges and the white colleges was
significant. The difference was not significant, therefore, the two
groups of colleges were combined for the purpose of this analysis.

The combined group of colleges was partitioned into
three groups: smail, medium, and large. A small staff was defined
as one with cne or two members; a medium size staff, one with three
or four members; and a large staff was defined as one with five or
more members. (Secretaries were included in the numbers for staff. ..
size.) The responses to four gquestionnaire types were analyzed to
determine the effect of staff size on the responses given. These

can be seen in the subsections that follow.

4.3.1 Analysis of Faculty Responses

The most significant result found was that colleges with
the largest placement office staffs made significantly less faculty
referrals of students to employers (in fact, less than half as many).
The faculties of schools with the smallest placement office staffs
felt the strongest responsibility for finding jobs for students (92.9%
compared to 85.9% and 78.7% for faculties of Szhbb15 with medium and
small placement office staffs, respectively). Also, faculties of
schools with & small placement office staff expressed, at a signi-
ficantly higher rate, that the importance of the placement function,
as viewed by college administrators, was low to moderate.
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At the colleges with large placement office staffs, the
faculty stated, at a significantly higher rate, that more student
counseling would be the most effective way they could increase their
efforts. However, it was actually the facuities at colleges with a
large placement office sta¥f who expressed significantly more high
involvement in aiding students, 63.3% compared to only 41.1% and 30.6"

for schools with small and medium placement office staffs. The com- ‘

plete tabulation of results is given in Table 4.3-1.

4.3.2 Analysis of Non-Placement Administrators' Responses

Only one comparison was statistically significant in this

analysis. At schools with a large placement office staff, the non-

have a feedback procedure for follow-up of students after graduation.
(Only 14.3% of schools with large staffs compared to 61.9% and 77.8%
of schools where the placement office staff is small or medium-sized,
reported having feedback procedures.) Table 4.3-2 presents the over-

all tabulation.

4.3.3 Analysis of Placement Office Staff Responses

Again, only one comparison was significant. 40% of the
Targe placement office staffs reported employing.a follow-up question-
naire for graduates 1-3 years after placement, compared to none for
.each of the other two groups. This is a very interesting result, indeed,
in view of the just reported responses by non-placement office adminis-
trators. It should be noted that the non-placement administrators
interviewed were only those ta whom the placement directors reported.
Complete tabulation is presented in Table 4.3-3.

I1-77

59



TABLE 4.3-1. FACULTY ANALYSIS - PLACEMENT OFFICE
STAFF SIZE AS INDEPENDENT VARIABLE

% Response

VAR, QUEST 10K ANS.  1-2 34 5 X SIG.
305 Does your department have formal
placement service for students? Yes 23,0 26.9 28.3 0.66 -
307 Does faculty play active role in
the department's efforts? Yes 78.9 93.5 82.8 3.18 -
308 Does faculty have responsibility
to help students find jobs? ' Yes 92.9 85.9 78.7 6.99 + (.030)
If YES, which of the following would
. be most effective? .
309 (a) More counseling X* 48,5 26.9 55.1 10.67 ++  (,005)
310 (b) More employer contacts X 44,1 34,3 46,9 2.34 -
an (¢) More involvement with
placement office X 23.6 16.4 30.6 3.27 = )
312 (d) Career-Day programs X 13.4 23.9 24.5 4,65 - (.098)
314 Do you ever help students to find jobs? Yes 94,4 92.3 89.6 1.25 -
If YES, how? )
3i5 (a) Counseling X 63.8 67.2 51.0 3.44 -
316 (b) Employer referrals : X 74.0 70.1 53.1 7.31 + (.028)
318 How involved in aiding students?
(a) High X 411 30.6 63.3 )
(b) Moderate X 34.7 38.7 14.3 13,92 ++  (,008)
(c) Low X 24,2 30.6 22.4
319 7o what extent is career aspect of
field stressed in your classes? )
{a) High X 50.0 80.0 58.7
(b) Moderate X 20.8 18.8 17.4 2.18 _
(z) Light X . 20.0 25.0 17.4 - -
(d) Not covered X 9.2 6.3 6.5
335 Ever call employers on student behalf? Yes 74.6 70.5 70.2 0.51 -
336 If YES, with what frequency?
(a) High X 18.9 20,5 16.7
(b) Moderate X 34.7 341 43.3 0.87 -
(c) tLow X 46.3 45.5 40.0
337 With what frequency do students seek
placemant counseling from faculty?
{a) High X 43.8 32.8 41.3
(b) Medium X 35.5 34,5 26.1 5,20 -
(c) Low X 20.7 32.8 32.6
338 Do you follow-up on students you
have assisted in getting jobs? Yes 58.5 58.8 70.7 2.08 -
340 How extensive are your employer contacts?
{a) Limited to local area X 40.2 40,7 36,1
(b) Extend throughout country X 26.2 20.4 48.6 10,66 + (.031)
(c) Inzlude out-of-state employers X 33.6 38.9 16.2
342 With what frequency do employers '
contact you?
(a) High X 18.7 27.9 29.3
{b) Medium X 25.2 19.7 24.4 5.51 _
(e} Low X 4.7 41.0 29.3
{d) Not at all X 11.4 11.5 17.1
If called, how handled? ]
343 (a) Refer student to enployer X 60.6 65.7 2B.6 18.55 ++  (.0001)
344 (b) Refer employer to placement office X 23.0 25.4 14.3 2.23 - -
*X indicates item checked
11-78
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TABLE 4.3-1. (Cont.)

% Response .
VAR.. QUESTION ANS . 1-2 3-4 5+ Xt S1G.
346 To what extent do professional faculty
associations assist in placing students?
(a) High assistance X 13.7 4.0 26.2
{b) Moderate assistance X 19.7 22.0 11.9 . A
(c) Low assistance X 2.2 38.0 23 1129 - (.080)
{d) Mo assistance X 38.5 36.0 38.1
347 [oes department have active alumni B
association? Yes 83.6 66.7 73.2 1.26 -
348 If YES, does it have active . ] .
placement function? Yes 15.1 8.7 25.9 2.83 -
351 How familiar are you with the
placemént operation?
%ag High familiarity X 50.4 40.0 48.9
(b) Medium familiarity X 34.4 27.7 40.4 - - -
(c) Low familiarity X 4.4 27.7 .5 12.22 (.057)
(d) Not femiliar X 0.8 4.6 2.1
352 How frequent are your placement
office contacts?
(a) High frequency X 43.7 36.5 37.8
() Medium freguency X 28.6 25.4 35.6 3.82 _
(e) Low frequency X 23.0 3.7 24.4 5-Re N
(d) HNone X 4.8 6.3 2.2
353  Does placement office provide you i 7
with current employment data? Yes 89.2 79.7 60.5 4.78 - (.092)
354 How important is the placement function
as viewed by college administrajion? ~
(a) High importance X 49.1 67.3 72.1
(b) Moderate importance X 35.8 16.4 23.3 5 . \
(c) Low importance X 13.2 12.7 4.7 12.78 * (.047)
(d) No importance X 1.9 3.6 ° 0.0
355 Rate overall placement office
effectiveness
(a) Outstanding X 20.0 20.8 13.2
(b) Very good X 46.0 49.1 B5.3
(c) Mediocre X 26.0 17.0 18.4 6.92 -
(d) Fair X 3.0 5.7 10.5
. (e) Poor X 5.0 7.5 2.6
356 Rate placement office effectiveness
in placing students
(a) Excellent X 26.7 39.1 31,3
(b) Good X 48.9 37.0 42.4 6.26 )
(¢) Fair X 20.0 13.0 21.2 ter
(d) Poor X 4.4 10.9 3.0
357 1s there a difference in placement
services for black/white students? Yes 8.8 15.8 6.9 1.85 -
359 Do faculty members utilize placement
office services? Yes 11.4 19.6 12.1 “1.88 -

Significance Code:

- = Not significant,
+ = Significant at 95% confidence level.
++ = Significant at 99% confidence level.
+++ = Significant at 99.9% confidence level.
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TABLE 4.3-2, NON-PLACEMENT ADMINISTRATOR ANALYSIS - PLACEMENT QFFICE STAFF SIZE AS INDEPENDENT VARIABLE

" ¥ Response _
BLE 112 W 2 BLE
VAR, QUESTION NS, SHALL  MEDIUM  LARGE X" 56,
207 Is current placenent office budget _ _ |
adequate? Yes 4.6 3T 200 1.4
208 Should placement office provide
additional services? Yes 636 %29 WO 4% -
209 Are there problem areas encountered
by the placement office which
hinder the placement of students? Yes  53.8 64,3 .1 04 -
210 Rate the placement function to other
factors in the total college
educational process
(a) Most important o192 145 143
(b} Very important R R P Y ' s -
(c) Equally important S A BV I IR | % R
(d) Low importance X 38 188 286
31 Job records on graduates hept by ,
arga of specialization Yes  59.1 .0 400 130 -
212 Procedure for feedback from graduates :
after they enter job market Yes 619 778 143 6%+ (.030)
= 213 Procedure for gathering info from
;‘ enployers.who hired graduates Yes 368 750 667 3% -
© 214 How involved are you n assisting
students to find jobs? , _
(a) Deep involvement X 19.2 1.8 0.0
(b) Moderate involvenent A T
(¢) QOccasional involvement ! 2.3 35.3 12,9
(d) Mot involved X 19.2 il.6 14,3
I involved, which form(s) does it take? 3 .
215 (a) Direct counseling SR T S % B N B 1 B
216 (b) Imvolvenent with placement office X 3.3 Q.5 125 1.5 -
27 e) S 1c1t1ng prospactive employers K06 BS RE 09 -
218 {d) Involvement with alumni groups X 185 1.8 15 03 -
220 How well is the placement office doing
in p.acing graduates in jobs? ,
(a) Outstanding; alnost a1 placed ORI I N O O N
(b) mymdmm@g%ﬁmmm Loond o Wy 00 e
(c) 0.K.; much improvement needed £ 455 9.1 40
(d) Fair; not effective at present X 0.0 8.2 0.0
221 What is the overall effectiveness of
the placement offica?
(a) Outstanding X 7.3 400 200
(b) Very good K27 0.0 8.0 0.
(c) Mediocre X KBS 100 0.0
(d) Dn y fair X 45 0.0 0.0
103
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TABLE 0.3-3, PLACENENT OFFLCE STAFF - STAFF SIZE AS INDEPENDENT VARIAGLE
3 Respanse

QUESTIONS*

What is nature of contact between placement office
and students?

Whal is average number of contacts between student
and placement office in placing student in a job?
Does college have a career counseling service
separate from the placement of fice?

Do you provide special services for black students?
For white students?

Are you aware of faculty members involved {n career
counseling andfor assisting students in finding jobs?
Do you think 1t beneficial to have faculty nvolved
in career counseling and job placement?

I YES, do you have a progran for involying faculty
in placement?

Do you have adequate facilities for the various
placement office functions, such as Career Day

ctivities, visiting recruiter activities?

How would you lassify the response from employers
in supplying the following services?

(a) Job information

(b) On-campus recruiters N

(c) Participation in Career-Jay activities

Are you experiencing budget linitations that affect
the placenent office’s ability to contact employers
-such as printing or comnication costs--and funds
for attending meetings and purchasing publications?
Does budget provide for adequate staff to carry out
activities of the placement office?

Is your geographic location, with respect to the
distance to major employnent centers, a significant
factor in your ability to place students in jobs?

I5 academic reputation of college an important,
factor in ability to place students in jobs?

‘Does the imortance of acadenic reputation hold

true for all majors?
khat effect does the size of your college have on
your ability to place students in jobs?

ANS.
Forma|
13
Yes
Yes
fes
Yes

Yes
Yes

Excellent

Excellent
Excellent

Yes

Yes

Yas
Yes
Yes

Significant

9

36

50

3
2
50

57

3

60

9

73

3

+
60
25

56

75

100

3

3

50
3
2

62

3

75

3

67

3

100

100

40

5

50
3
50

50

5

100

6

0.71

0.47

2,50

1.70

1,03

0.06

[ R e R e ]
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1.6

2.75

1,60

2.76
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TABLE 4.3-3. (Cont.)

¥ fResponse
(3, What percent of staff time i devoted to finding
Jobs in the follawing categories: . _ .
(a) Part-time 0-25 100 510 LA
(b) Sunmer jobs 0-25 100 50100 320
(c) Full-tine 75-100 58 5 0 N
33. Do you keep information on any of the following
performance measures?
a) Expenditure per student enrolled Yes g ( 0 0.8
b) Expenditure per student counseled Yes 9 A A
c) Nunber/percentage of student body using services Yes 55 6 & 1.8
(d) Ratio of students counseled to Students placed (5 2 ¢c 0 A
e) Ratio of students interviewed by recruiters N
to students placed Yes 9 40 0 e -
34 Are there instances where you refrain from referring Ny
black students/white students to certain employers? Yes 15 G 1
35, What procedures are used to follow-up qraduates that
= move into the job market? 7 , -
) (2) Handout questionnaire to those placed ik 18 0 0 13
% (b) Mailed questiomnaire to those placed X 18 0 ¢ 22
: (c) Mailed questiomaire to al] graduates oo B8 0 -
(d) Follow-up questionnaire 1-3 yrs. after placement X 0 0 40 748+ (0%)
36, Does your college participate in a Co-op progran? Ves X 0o 7 0% -
38, Specialized placement services (e.g., education or B -
engineering) n addition to general placement office? Yes 13 22 6 3.2
3a. Are departnents organized to work with placement office?  Yes 25 0 W o -
39. Do you work with private employnent agencies in area? Yes 15 2 0 1y -
41, Placement office maintaing and uses 1ist of prominent 3 | |
alumni who mey be called to speak to students? Yes ) 2 6 he0 -
43. Hnat description best fits overall effectiveness of Very good/ 5 0 7 LR )
placement office at present? Qutstanding  ° ' o

* A1 questions numbered as they appeared on
questionnaire completed by placement staff
"X indicates items checked

Significance Code:
- = fot significant. 107

= Stgnificant at 95% confidence level, |
tt= Significant at 995 confidence Tevel
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4.3.4 Analysis of Employer Responses

" Employers recruiting from colleges with the large place-
ment office staffs reported, at a significantly higher rate, that
their criteria for deciding to recruit at a college was based on
their satisfaction with employees that they had previously recruited
from the college of interest, 50.7% compared to 44.7% and 31.7% for
schools with small and medjum-sized placement office staffs. Employers
using schools with large placement office staffs report significantly
higher satisfaction with the placement offices' presentation of their
students. A significantly higher percentage of schools with large
placement office staffs have requested Career Day speakers (54.5%)
compared to only 31.2% and 17.4% for colleges with medium and small
placement office staffs, respectively. The statistical comparison
tabulations are presented in Table 4.3-4.
4.4 PLACEMENT BUDGET ANALYSIS - SIZE AS

INDEPENDENT VARIABLE
An analysis was made to determine if the size of the

placement budget was a significant factor in the responses to questions
asked of faculty and staff personnel and employers that were interviewed.
An analysis was made of the size of the placement budgets as reported
by the black colleges surveyed and the white colleges surveyed. The
"Mann-Whitney Two-Sample Statistic" was utilized to determine if there
was a significant difference in the sizes of the two groups of budgets.
The results of this analysis can be seen Table 4.4-1. Since the
placement offices' budget sizes were so grossly different between black
an analysis of the responses to the various questionnaires with size of
budget as the independent varijable would be statistically confounded if
black co11eges'were combined with white colleges. Thus, the analysis

108
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VAR.

604

605
606

609

610

611
612
613
614
615
616

617
618

619

.\)
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620

621
622
623
624

625°

622

633
634

635

636
638

639

TABLE 4.3-4.

EMPLOYER ANALYSIS - PLACEMENT OFFICE

STAFF SIZE AS INDEPENDENT VARIABLE

QUESTION
Motivation for recruiting at college?
(a) lInvitation by college
(b) Policy decision by company
{c) Difficulty in filling openings
Salisfied with placement service
Rate assistance relative to other
colleges at which you recruit

(a) Excellent
(b) Good
{c) Fair
(d) Poor

in presenting graduates to recruiters
{a) Excellent '

Rate the placement office performance

(b) Good
(c) Fair '
(d) Poor

Compare placement office

presentation of ctudents

(a) Above average

(b) Average

(c) Below average

Does placement office request

list of openings?

If YES, how often?

How do yov respond to requests?
Satisfied with employees from

this college?

Inform placement office on progress

of furmer students now in your employ?
Has placement office requested opinion
on progress of their ex-students?

Has college asked for donations?

Has college asked for Career-Day
speakers?

" Did you send Career-Day speakers?

Most important criteria for decision

to recruit at a particular college

(a) School located near company

(b) Hoted for excellence of students
{c) Curriculum matched to needed skills
(d) Visit requested by placement office
(e) Company wishes ta hire blacks

(f) satisfied with recruited employees
Is company satisfied with plarement
office in general?

What are regular recruitment sources?
{a) Public employment agencies

(b) Private employment agencies

(c) Media advertising

(d) College placement offices

Satisficd with current recruiting
procedures?

Do you contemplate changing
recruitnent practices?

*X indicates item checked

ANS. 1-2
X% 20.1
X 64.6
X 15.3

Yes 88.9
X 36.2
X 46.9
X 11.6
X 3.3
X 29.5
X 47.6
X 19.0
X 1.8
X 42.3
X 46.5
X 11.3
Yes 45.8

Yrly, 71.1

Mail 84.8

Yes 84.8

Yes 38.2

Yes 38.4

Yes 14.8

Yes 41.3

Yes 77
X 30.1
X 55.8
X 54.9
X 18.6
X 36.3
X 44,7

Yes 94.1
X 40.7
X 36.3
X 54,0
X 91.2
Yes 91.3
Yes 28.5
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66.
80.
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77.
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0.46
7.65
7.34
4.50
1.08
10.00

0.99
2.30
1.72

0.75
1.08

2.66

[ S O

++

(.018)

(.022)
(.025)

{.0067)



VAR,

640

641

, 648

649
650
651
652
653

655

- 656

O

657
659
660

661
662
663
664
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Exzent to which your company uses
college placement offices to fill
employment needs

(a) - Use extensively
(b) Use occasionally
(c) Seldom use

(d) HNever use

D e D

If seldom used, why?

(a) sSeldom contacted

(b) Past expericence not satisfactory
(c) Limited recruiting budget

Level of recruitment invitation

(a) Frequent

éb) Occasional

c) MNone
How does company respond to jnvitation?

(a) Accepts and sends recruiters
b) Sends recruiting materials

) Rejects invitation

) Do not respond to invitation
) REquEEtg relevant resumes

(e) No apen1ngs
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a) Limited recruitment budget

Does ‘placement office Fe1at19nsh1p

influence campus visits?

Yes 54.7

Have you ever interviewed on &
black campus?

If NO, why?

ﬁf-\f—wf—w

c
(d

—

(a) Never invited

b} School too far away

) Curriculum mismatched to needs
Scholastic ranking of school

Yes 95.0
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Not significant.
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TABLE 4.4-1. PLACEMENT BUDGETS FOR THE SURVEY COLLEGES
(Difference in size analyzed by the
Mann-Whitney Two-Sample Statistic)

Black Colleges (Xi) White Colleges (Yk) ND* af§T3mes
' i 7

K

$ 1,200 $ 500
3,668 840 Small
6,261 845 Budgets
7,500 900
7,750 3,050
8,300 3,152

16,000 3,336
10,500 4,150
32,865 5,025..
35,000 14,000 12
45,000 21,000 Large 13
91,000 29,000 Budgets 13
42,000

Small
Budgets

Medium
> Budgets

Medium
Budgets

|
(KR Ta Vo N w WV T o W Tu TN

Large
Budgets

— el ot
LA e en T o B ncs N I o N0 o TR L WL O LN I

U,VT = 109
U = 121

Since U = 115, the size of the budgets at black colleges
is significantly larger than the budgets at the white
colleges. This finding is significant @ the 95% confidence

level.
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with budget size as an independent variable was made by separating
black colleges from white colleges and analyzing the respective
responses to questions posed at each group of colleges.

The budget sizes for each group of colleges was parti-
tioned into "small," "medium," and "large." For the black colleges,
twelve colleges provided the requested budget information. The range
of the budget sizes was from $1,200 to $91,000. This'can be seen in
.Table 4.4-1. For the white colleges, thirteen colleges provided the
requested budget information. The range of the budget sizes was from
$500 to $42,000. This also can be seen in Table 4.4-1. Having parti-
tioned them by size of budget, the responses to questions were analyzed

as can be seen in the subsections that follow.

4.4.1 Analysis of Faculty Responses

At black colleges only one effect was statistically sig-
nificant and that was that the faculty of schools with small placemant
budgets indicated that they played a more active role in departmental
placement efforts, 100% compared to only 67% for schools whose place-
ment office had a medium budget and 85% of those with large placement
"office budgets.

At white colleges, the faculty at the schoois with a large
placement office budget indicated, at a significantly higher frequency,
that they are involved in helping students by making direct referrals
of students to employers, 100% compared to 86% and 67% for the other
two categorizations. Faculties at schools where the placement office
budget was large also expressed significant1y higher familiarity with
the placement office operation and also made more placement office
contacts than the faculty at schools where the placement office had a
smaller budget.

Tables 4.4-2 and 4.4-3 present the full tabulations for

both groups of colleges.

11-87
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308

309
310
311

312
314
315
316
318

319

335
. 336

338

340

342

343
344
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TABLE .4.4-2. FACULTY ANALYSIS - SIZE OF P
INDEPENDENT VARIABLE (BLACK

QUESTICH

Does your department have formal
placement service for students?

Does faculty play active role in
the department's efforts?

Does faculty have responsibility
to help students find jobs?

_1f YES, which of the following would

be most effective?
(2) More counseling
{b) More employer contacts
(c) More involvement with
placement office
1d) Career Day programs
Do you ever nelp students to find jobs?
If YES, how?

{a) Counseling

(b) Emp® yer referrals

How involved in aiding students?
{a) High

(b) Moderate

(c) Low

To what extent is career aspect of
field stressed in your classes?

(a) High

(b) HModerate

{c) Lignt

{d) " Not covered

Ever call employers on student behalf?

If YES, with what frequency?
(a; High
(b} Mcderate

(¢} Low

With what frequency do students seek
placement counseling from faculty?
(a) High X _.

(b) Medium

{c) Low

Do you follow-up on students you
have assisted in getting jobs?

How extensive are your employer contacts?

(a) Limited to local area
(b) Extend throughout country
{c) Include out-of-state employers

With what frequency do employers
contact you?
(a) High
Eb; Medium
¢) Low
{d) Not at all

If called, how handled?
(a) Refer student to employer N
(b) Refer employer to placement office

COLLEGES)

% Response

ANS.  SMALL  MEDIUM
Yes 25.8 29.2
Yes 100.0 66.7
Yes 83.3 87.0
X* 39.4 33.3
X 39.4 33.3
X 27.3 25.0
X 21.2 16.7
Yes 50.6 73.9
X 60.6 50.0
X 69.7 1.7
X 46.9 37.5
X 37.5 20.8
X 15.6 1.7
X 32.3 56.5
X 22.6 30.4
X 25,8 13.0
X 19.0 0.0
Yes 65.6 56.5
X 17.4 0.0
X 2.2 33.3
X 30.4 66.7
X 37.9 28.6
X 37.9 23.8
X 24.1 47.6
Yes 75.9 59.1
X 48.1 35.3
X 22.2 17.6
X 29.6 47.1
X 27.3 8.7
X 27.3 21.7
X 27.3 47.8
X 18.2 21.7
X 42.4 411.7
X 18.8 29.2
II-88
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TABLE 4.4-2. (Cont.)

% Response
VAR, QUESTION ANS.  SMALL  MEDIUM  LARGE

346 To what extent do praf3551anai faculty
associations assist in placing students?

(a) High assistance X* 10.0
{(b) Moderate assistance X 10.0
(c) Low assistance X 33.3
(d) No assistance X 46.7
347  Does department have active alumni )
association? Yes 69.0
348 1f YES, does it have active
placement function? Yes 0.0
351 How familiar are you with the
placement operation? N
{a) High familiarity X 37.5 54.2 63.6
{b) Medium familiarity X 40.6 29.2 27.3
(¢) Low familiarity X 21.9 -12.5 6.1
(d) Not familiar X G.0 4.2 3.0
352 How frequent are your placement
gf{ice contacts? . :
(2) High frequency X 36.4 50.0 54.5
(b) Medium frequency X 36.4 29.2 24,2
(c) Low frequency X 21.2 16.7 15.2
(d) HNone X 6.1 4.2 6.1
353 Does placement office provide you
with current employment data? Yes 79.3 73.9 30.6
354 How important is the placement function
as viewed by college administration? )
(s) High importance X 55.6 73.9 74.2
{b) Moderate importance X 37.0 17.4 19.4
(c) Low importance X 3.7 8.7 3.2
(d) WMo importance X 3.7 0.0 3.2
355 Rate overall placement office
effectivenass :
{a) Outstanding X 16.0 14.3 30.0
(b) Very good X 44.0 66.7 56.7
(¢) Mediocre X 32.0 14.3 10.0
{d)} Fair X 8.0 4.8 0.0
(e} Poor X 0.0 0.0 3.3
358 Rate placement office effectiveness
in placing students
{a) Excellent X 33.3 29.4 58.1
(b) Good X 1.7 58.8 32.3
(e¢) Fair X 25.0 11.8 6.5
(d) Poor X 0.0 0.0 ‘3.2
357 1s there a difference in placement o
services for black/white students? Yes 18.2 7.1 13.8
358 Do faculty members utilize placement , )
office services? . Yes 23.8 13.3 32.1

Significance Code:

Not significant.

Significant at 95% confidence level.
Significant at 99% confidence level,
Significant at 99.9% confidence level.
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TABLE 4.4-3. FACULTY ANALYSIS - SIZE OF PLACEMENT BUDGET AS
INDEPENDENT VARIABLE (WHITE COLLEGES)

YAR. QUESTLON ANS. SMALL MEDTUM LARGE X° 5IG.
305- Does your department have formal )
placement service for students? Yes 68.8 81.4 78.6 2.04 -
307 Does faculty play aztive role in
the department's efforts? Yes 92.0 89.5 66.7 3.89 =
308 Does faculty have responsibility o -
to help students find jobs? . Yes 9.0  83.3 92.9 4.39 =
1f YES, which of the following would
be most effective?
309 {a) More counseling X% 16.0 39.5 71.4 4.34 -
310 (b) More employer contacts X 46,0 39.5 64,3 2.61 -
n (c) More involvement with o
placement office X 16.0 20.9 21.4 0.45 -
312 (d) Career-Day programs X 12.0 27.9 7.1 5.2% - i 0723
314 Do you-ever help students to find jobs? Yes 100.0 92.7 100.0 4.82 - -090
If YES, how? .
315 (a) Counseling - X 64.0 72.1 85.7 2.60 - ,
316 (b) Empioyer referrals X 86.0 67.4 100.0 8.98 + (.on)
318  How involved in aiding students?.
(a) High X 57.1 35.8 57.1
(b) Moderate X 28.6 18.4 28.6 11.50 + (.022)
(c) Low b4 14.3 44.7 14.3
319 To what extent is career aspect of
field stressed in your classes? ) ]
ia) High X 55.6 43.8 57.1
(b) Moderate X 15.6 14.6 28.6 3 g5 _
(c) Light b4 24.4 29.3 14.3 T
{d) Not covered X. 4.4 7.3 0.0
335 Ever call employers on student behalf? Yes 81.3 69.2 84.6 2.24 -
336 If YES, with what frequency?
{a) High b 16.7 25.0 10.0
b} Moderate X 3.0 16.7 70.0  9.57 +  (.048)
(c) Low X 52.4 58.3 20.0
- 337 -With what frequency do students seek
placement counseling from faculty?
(a; High X 59.6 44.4 50.0
(b) Medium X 21.3 22,2 42.9 6.64 -
(c) Low X 19.1 33.3 7.1
338 Do you follow-up on students you .
have assisted in getting jobs? Yes 66.7 54.3 56.7 1.44 =
340 How extensijve are your employer contacts? ) N
(a) Limited to local area X 51.2 38.7 35.7
{b; Extend throughout country X 23.3 29.0 14.3 3.78 =
c) Include-out-of-state employers X 25.6 32.3 50.0
342 With what frequency do emp1uyers
contact you? )
éa) High X 20.5 30.6 21.4
b) Hedium X 15.9 19.4 28.6 4.70 ~
SQI Low ) X 59,1 38.9 42.9 :
d) Not at all X 4.5 11.1 7.1
If called, how hanuled?
343 (a} Refer student to employer X 58.0 51.2 85.7 5.24 - (.073)
344 (b) Refer employer to placement office X 20.0 23 42.9 3.15 =
*X indicates item checked
I1I-90
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VAR,

346

347
348

352

353

354

355

355

357
359

TABLE 4.4-3. (Cont.)

To what extent do prnfessinna? faculty
associations assist in placing students?
(a) High assistance

(b) Moderate assistance

{c) Low assistance

(d) No assistance

Does department have active alumni
association?

1f YES, does it have active

placement function?

How familiar are you with the
placement operation?

(a) High familiarity

(b} Medium familiarity

(c) Low familiarity

(d) HNot familiar

How frequent are your placement
office contacts?

{a) High frequency

(b) Medium frequency

(c) Low frequency

(d) None

Does placement office provide you

with current employment data?

How important is the placement function
as viewed by college adm1n1stratinn?

(a) High importance
(b) Moderate importance
(c) Low importance

(d} No importance

Rate overall placement office
effectiveness

{a) Outstanding

(b} Very good

(¢) Mediocre

(d) Fair

(e) Poor

Rate placement office effectiveness
in plaeing students

(a) Excellent

(b) Good

(c) Fair

(d) Poor )

15 there a difference in placement
services for black/white students?
Do faculty members utilize placement
office services?

Significance Code:
Not significant.

I+
i + 0

ANS. SMALL
X 12.5
X 18.8
X 25.0
X 43.8

Yes 77.1

Yes 13.3
X 49.0
X 38.8
X 12.2
X 0.0
X 41.3
X 30.4
X 23.9
X 4.3

Yes . 60.4
X 51.2
X 22.0
X 22.0
X 4.9
X 7.5
X 45.0
X 25.0
X 7.5
X 15.0
X 18.2
X 45.5
X 21.2
X 15.2

Yes 4.9

Yes 4,7

Significant at 95% confidence level.
Significani at 99% confidence level,
Significant at 99.9% confidence level.
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4.4.2 - Analysis of Placement Office Staff Responses

The sample was simply too small to split into black and
white colleges so an overall analysis with both groups of colleges
was all that was possible. Even so, there was only one effect that
was significant. The colleges whose placement office had a large
budget participated much more freguently in Co-op programs. However,
since this was also very significant on the black/white college com-
parison, this effect may still be more due to a black/white college
policy difference rather than a function of the placement office
budget. Table 4.4-4 presents these tabulations.

4.4.3 Analysis of Non-Placement Administrator Responses

There were no significant differences on either the black
or white college analyses. Tables 4.4-5 and 4.4-6 present the tabula-
tions of the tests conducted.

4.4.4 Analysis of Employer Responses

_ For black colleges, employers were significantly less
satisfied with the placement offices which had the smallest budgets,
also, the colleges with the smallest budgets, for presentation of
their students to recruiters. Employers, however, expressed a sig-
nificantly higher motivation to recruit from black co]ieges, "to hire
blacks," where-the placement office budget was small, and also expressed
a higher satisfaction with the recruited employees. Recruiters also
stated, at a significantly high fé%é: that their relationship with the
placement office influenced them to visit the campuses at schools
where the placement office budget was small than where it was medium
or large. Employers tended to use the placement office of colleges
having medium placement budgets the ]east.

I71-92



TABLE 4.8-0. PLACEMENT STAFF: ANALYSIS - SIZE OF PLACEMENT BUDGET AS INDEPENDENT VARIABLE
4 Response

QUESTIONS* M, L N b F

11, Hhat is nature of contact between placement office | 7 _ _
and students? Formal 67 4 00 230

12, What {5 averje nunber of contacts between student 7 .
©and placenent office in placing student in a job? 1<] 38 29 0 050 -

15, Does college have a career counseling service _ ,
separate from the placement office? Tes Ll

Yes %0 I R K

67 0 1.3

16, Do you provide special services for black students?
For white students?

17, Are you aware of faculty menbers involved in career , ,
counseing andfor assisting students in finding jobs! s 8 b7

20. Do you think it beneficial to have faculty involved . ,
in career counseling and job placement? Yes el

00 3.2

0w W L -
21, 1f YES, do you have 2 program for involving faclty o 7 |
in placement? Yes 4 20 e -

24, Do you have adequate facilities for the various

activities, visiting recruiter activities? Ves SO/ A T X

Ea—IL

25, How would you classify the response from employers

in supplying the following services?

(2) Job information . Excellet 50 56 0 LB -

(b) On-campus recruiters | Excellent 30 2 80 -
(¢) Participation in Career<Day activities Excellent 56 0 1 -
26. Are you experiencing budget linitations that affect

the placement office’s ability to contact employers

--s(ch as printing or comunication costs=-and funds ,

for attending meetings and purchasing publi.ations? Yes 60 56 4 1% -

21, Does budget provide for adequate staff to carry out 7
activities oi the placement office? \ Yes 40 30
28. s your geographic Tocation, with respect to the
distance to major enploynent centers, & significant ) ) B
factor in your ability to place students in jobs? es 10 10 62

B 04

2, Is acadenic reputation of college an important 7
factor in your ability to place students in jobs? Yes 90 78 00 2.4
30, Does the importance of acadenic reputation hold ) o
true for all majors? Yes 1l nooo L
31, hat effect does the size of your college have on - ,
your ability to place students in jobs? | Significant 30 30 B - ( )
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TABLE 4.4-4, {Cont.)

QUESTIONS*

jobs in the following categories:
[a) Part-tine
(b) Sumnmer jobs
(c) Full-time
Do you keep information on any of the following
performance measures?
(a) Expenditure per student enro]led
b) Expenditure per student counseled
¢) Number/percentage of student body using services
d) Ratio of students counseled to students placed
e) Ratio of students interviewad by recruiters
to students placed '

(_
(
(
(

Are there instances where you refrain from referring
black students/uhite students to certain employers?

What procedures are used to follow-up graduates that
move into the job market?

(2) Handout questionnaire to those placed

(b} Mailed questionnaive to those placed

(c) Mailed questionnaire to all graduates

() Follow-up questionnaire 1-3 yrs. after placenent

. Does your college participate in a Co-op program?

Specialized placement services (e.g., education or
engineering) in addition to general placement office?

. Are departments organized to work with placement office?
. Do you work with private enployment agencies in areal
. Placement office maintaing and uses 1ist of prominent

alunni who may be called to speak to students?

3, What description best fits overall effectiveness of

placement office at present?

* AT questions nuabered as they appeared on
questiounaire completed by placement staff

X indicates items checked

0-25
0-20
75100

Yes
Yes
Yes
Yes

Yes

Yes

Yk

fes
Yes
Yes

Yes

Yes

Very good/
Qutstanding

% Response
SHALL  MEDIUM  LARGE
100 100
100 %10
60 50 1
0 0
0 0 20
5 B0 50
0 20 50
1 40 50
11 i 1
I T
0 1 40
i 86 00
11 0 40
il o 00
1 N80
% 0 61
3 (R ¢
I 1 1
3 T 8

¢

5,83
2.69
0.40

0.18

3.0

1.40
4.20
3.5
3.9
14,16
1.00
5,32
4,19
2,01
1.07

slé.

i

(.054)

(,100)

(.0008)

(.070)
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TABLE 4,4-5, NON-PLACEMENT ADMINISTRATORS' ANALYSIS
(BLACK COLLEGES)

201
208
209

210

212
213

215
2,6
1
218

20

2

QUESTION
Is current placenent office budget
adequate?
Should placement office provide
additional services?
Are there problem areas encountered
by the placement office which
hinder the placement of students?

Rate the placement function to other
factors in the total college
educational process

(a) Most important

(b) Very important

(¢) Equally important

(d) Low importance

Job records on graduates kept by

araa of specialization

Procedure for feedback from graduates
after they enter job market

Procedure for gathering info from
enployers who hired graduates

How involved are you in assisting
students to find jobs?

(a) Deep involvement

(b) Moderate involvement

(c) Occasional involvement

(d) Mot involved

[f involved, which forn(s does it take!
(a) Direct counseling

(b) Involvement with placement office

(c) Soliciting prospective employers
(d) Tnvolvement with alumni groups
How well is the placement office doing
in placing graduates in jobs?

(a) Outstanding; almost all placed
(b) Very qood; high degree of success
(c) 0.K.; much improvement needed

What is the overall effectiveness of
the placement office?
(a) Qulstar
(b) Very gt
() Mediocre
(d) Only fair

* indicates iten checked

S,

Ves

Yes

Yes

Yes
Yes

fes

T et et Tl T, ] e et

T el ey

e el oD Dee

i

MALL LARGE
167 86 5.0
00,0 1000 75.0
0.0 5.0 25,0
6.7 167 50,0
0.0 333 500
kT 0.0
0,0 167 iXi
0.0 8.6 - 50
6.7 667 500
500 867 333
16,7 W3 5.0
0.0 51 5.0
13300 500
0.0 28.6 0.0
3.3 4.9 5.0
6.7 8.6  50.0
133 86 500
167 M3 250
00 B3 500
200 50.0 0.0
0.0 167 50.0
167 6.0 50.0
%3 0.0 %0
0.0 0.0 0.0
0.0 00 2.0

L
0.68
3.20

1.09

4,57

1.58
0,32
0,93

6.69

2.3
1,90
0.53
0.21

1.3

SIZE OF PLACEMENT BUDGET AS INDEPENDENT VARIABLE



TABLE 4.4-6. NON-PLACEMENT ADMINISTRATORS' ANALYSIS - SIZE OF PLACEMENT BUDGET AS INDEPENDENT VARIABLE
(WHITE COLLEGES)
¥ Response

1. ps. sl ko w © S
207 Is current placement office budget _
adequate! _ fes 714 800 .0 0T -
208 Should placement office provide
additional services? fes 33 N4 800 289 -

209 Are there problem areas encountered
by the placement office which B 7
hinder the placement of students? Tes 63.6 §.1 5.0 017 -

210 Rate the placenent function to other
factors in the total college
educational process

(a) Most important o182 15 00
(b) Very important X 5.5 125 50,0 66 -
(c) Equally inportant - X 213 B0 o500 T
(d) Low mportance ‘ X 9,1 5.0 0.0
211 Job records on graduates kept by
area of specialization Yes 5.6 0.0 100.0 0.84 -
212 Procedure for feedback from graduates
s after they enter job market Tes .0 667 500 0T -
T 213 Procedure for gathering info from -
o employers who hired graduates Yes 65.6 667 1000 142 -
214 Fow fnvolved are you in assisting
students to find jobs?
(2) Deep involyement £ 00 25 0
(b) Moderate involvenent X 0.0 5.0 5.0 1.8 -
(c). Oecasional involvement X 00 W5 00
If involved, which forn(s) does it take?
215 (a) Direct counseling X %0 50 %0 05 -
216 (b) Involvement with p1acement office X 8.3 125 0.0 2% -
A7 (e Sa]1c1t1ng prospective employers X 16,7 125 0.0 1.5 -
218 (d) Involvement with alumni groups X g3 00 5.0 4B -
20 How well is the placenent office doing
in placing graduates in jobs? o
(2) Outstanding; almost a1l placed X .9 0.0 0.0
(b) Very good; high degree of success X 86 0.0 00 5
(c) 0.K5 much improvement needed X 86 00 500 7
(4) Fairy not effective;at present f 00 0.0 00
221 Hhat is the overal] effectiveness of
the placement office?
(a) Outstanding X s o000 00
~{b) Very good X 35 00 500 4
(c) Mediocre X 250 200 50 7
(d) Only fair X 40 2.0 0.0

*\ indicates item checked



For white colleges, the schools with a larger placement
office budget had significantly more Career Day speakers, 54.5%
compared to 31.2% for schools with a medium placement budget and
only 17.4% for schools with a small placement budget. Schools with
a larger placement budget received significantly higher ratings for
the placement offices' presentation of the graduating students.
Tables 4.4-7 and 4.4-8 contain the overall tabulation

of statistical comparisons.

4.5 ANALYSIS OF RESPONSES - SOURCE OF SUPPORT

AS THE INDEPENDENT VARIABLE

Since the schools sampled within each state were paired
according to the predominance of black versus white student bodies
and with respect to their supporting source, an analysis of the
will provide results that are independent of the black/white contrast.
A1l data were grouped into three categories according to three support
sources: 1) state; 2) private; and 3) church. Tables 4.5-1 through
4.5-5 provide the statistical comparisons of the questionnaire responses
classified by the three sources of support. In order to systematically

discussed in turn in the subparagraphs to this section.

4.5.1 Analysis of Student Responses
A Tlarge number of questions were found to be answered dif-

ferently as a function of school support source. Interestingly, however,
the overall placement office effectiveness rating did not differ sig-

nificantly between the three support sources.

[1-97
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TABLE 4.4-7. EMPLOYER ANALYSIS - SIZE OF PLACEMENT BUDGET AS INDEPENDENT
VARIABLE (BLACK COLLEGES ONLY)

% Response
BLACK COLLEGES ONLY ,
VAR, QUESTION ANS.  SMALL ' MEDIUM  LARGE  X°  SIG.
604 Motivation for recruiting at college? B )
(a) Invitation by college X* 8.9 24.4 5.6 o
(b) Policy decision by company X 78.6 64.4 94.4 9.17 = (.0587)
(c) Difficulty in filling openings X 12.5 11.1 0.0 .
605  Satisfied with placement service Yes 72.6 92.3 81.8  9.34 ++ (.0094)
606 Rate assistance relative to other
colleges at which you recruit o
%a) Excellent % 17.6 25.0 9.5
b) Good X 44.7 61.5 57.1 1 og _ -
(c) Fair X 27 9.6 28,6 -6 - (.081)
(d) Poor X 10.6 3.8 4.8
609 Rate the placement uffice performance
in presenting graduates to recruiters o o )
%ag Excellent X 14.1 16.7 9.1
b) Good -X 37.6 59.1 63.6 1, ¢ ¢ A
(c) Fair X 388 9.7 27.3 280+ (.086)
(d) Poor X 9.4 4.5 0.0
610  Compare placement office
presentation of students )
(a) Above average X 17.4 37.9 13.6 S
(b) Average X 60.5 57.6 77.3  17.37 ++ (.0016)
(c) Below average X 22.1 4.5 9.1
611 Does placement office request 7
list of openings? Yes 4.7 41.9 24.0 2.83 -
612 If YES, how often? Yrly. 76.3 70.0 25.0  4.64 - (.098)
613 How do ycus respond to requests? Mail 89.2 78.3 100.0 2.67 =
614 Satisfica with employees from o ) )
) * this college? , Yes 81.0 85.5  80.0 0.48 -
615 Inform placement office on progress ) o )
) of former students now in your employ? Yes 34.3 47.3 36.8 2.19 -
616 Has placement office requested opinion o o B
on progress of their ex-students? Yes 35.8 32.1 26.6 0.44 -
617 Has college asked for donations? Yes 25.3 18.8 32.0 1.97 -
618 Has college asked for Career-Day L o ]
N speakers? ) ) . Yes 53.7 43.2 48.0 0.40 -
619 Did you send Career-Day speakers? Yes 72.9 80.0 g1.8 0.76 -
Moest important criteria for decision
N to recruit at a particular college - B
620 (a) School located near company X 28.7 24.6 25.0 0.38 -
621 (b) Noted for excellence of students X 50.6 33.3 46.4  4.77 - (.092)
622  (c) Curriculum matched to needed skills X 56.3 53,6 60.7 0.4 -
623 (d) Visit requested by placement office X 12.6 14.5 14.3 0.13 - o
624 (e) Company wishes to hire blacks X 57.5 40.6 35.7 6.34 + (.042)
625 (f) satisfied with recruited employees % 55.2 33.3 42.9 7.48 +  (.024)
632 Is company satisfied with placement
office in general? . Yes 94.1 93.8 85.7 2.40 -
) What are regular recruitment sources? 7 ) .
i3 a) Public employment agencies X 40.2 44.9 50.0 0.92 =
634 (b) Private employment agencies b4 44.8 29.0 39.3 4.12 -
635  (c¢) Media advertising X 69.0 40.6 64.3 13.30 +  (.0013)
636 (d) College placement offices X 92.0 88.4 82.1 2.16 -
638 Satisfied with current recruiting 7 ] ) o
procedures? Yes - 87.1 92.4 92.9 1.49 -
639 Do you contemplate changing N B
recruitment practices? ) Yes 33.7 24.6 14.3 4,36 -
*X indicates item checked
11-98

ERIC ' o127

Aruitoxt provided by Eic:



O

ERIC

Aruitoxt provided by Eic:

VAR.

640

641

648

649
650
§51
652
653

655
656
657
659

660

661
662
663
664

TABLE 4.4-7.

(Cont.)

Significance Code:

+ 4+

+
+4+

Not significant.
Significant at 95% confidence level.
Significant at 99% confidence level.

Significant at 99.9% confidence level.

11-99
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% Response
BLACK COLLEGES ONLY
ANS. SMALL MEDIUM LARGE
Extent to wh1ch your cumpaﬁy uses
college placement offices to fill
employment needs
(a) Use extensively b4 76.7 47.1 71.4
(b) Use occasionally X 22.1 44.1 25.0
(e) Seldom use X 1.2 4.4 3.6
{(d) Never use X 0.0 4.4 0.0
If séldom used, why? ]
(a) Seldom contacted X 0.0 0.0 50.0
(b) Past experience not satisfactory % 0.0 20.0 50.0
(¢} Limited recruiting budget X 100.0 80.0 0.0
Level of recruitment invitation ) o o
(a) Frequent X 41.0 43.8 44.0
(b) Occasional b 52.6 50.0 48.0
(c) None X 6.4 6.3 8.0
How does company respond to invitation? o
(a) Accepts and sends recruiters X 48.3 63.8 35.7
(b) Sends recruiting materials X 52.9 42.0 67.9
(c) Rejects invitation X 24.1 10.1 17.9
(d) Do not respond to invitation X 3.5 5.8 0.0
(e) Requests relevant resumes X 6.9 15.9 10.7
If rejects or does not respond to
invitation, why? ) )
(a) Limited recruitment budget X 13.8 13.0 3.6
(b) Dissatisfied with previous hires X 2.3 0.0 0.0
(e) Ne openings X 1,5 4.3 7.1
Does placement office relationship o
"~ influence campus visits? Yes 64.7 37.7 42.3
Have you ever interviewed on a
black campus? Yes 98.8 89.7 96.4
If NO, why?
(a) Never invited X 0.0 0.0 0.0
(b) School too far away . X 0.0 1.4 0.0
(¢) Curriculum mismatched to needs X 0.0 0.0 0.0
(d) Scholastic ranking of school X 0.0 0.0 0.0

g,

18.

o

Wl et T Y

M Pude b

"

30

.43

.26

.29
.52
.12
.89
.25

.23
.25
.67

.46
.87

.00
.68
.00
.00

++  (,0055)
- (.077)
+ (.026)
- (.063)
- (.077})
++ (.0032)
+ (.032)
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TABLE 4.4-8. EMPLOYER ANALYSIS - SIZE OF PLACEMENT BUDGET AS INDEPENDENT

VARIABLE (WHITE COLLEGES ONLY)

% Response
WHITE COLLEGES ONLY
VAR, QUESTION ANS, SMALL MEDIUM LARGE
604 Motivation for recruiting at college?
(a) Invitation by college X* 21.4. 22.8 16.7
(b) Policy decision by company X 59.5 61.4 72.2
(c) Difficulty in filling openings X 19.0 15.8 11.1
605 Satisfied with placement service Yes 90.4 95.6 95.7
606 Rate assistance relative to other
colleges at which you recruit
(a) Excellent X 43.7 45.6 63.6
(b; Good X 42.3 42.2 27.3
(c) Fair X 9.9 11.1 9.1
(d) Poor X 4.2 1.1 0.0
609 Rate the placement office performance
in presenting graduates to recruiters o
(a) Excellent X 27.5 37.0 47.8
(b) Good X 50.7 45.7 34.8
(c} Fair X 14.5 15.2 17.4
(d) Poor X 7.2 2.2 0.0
610 Compare placement office
presentation of students . N
(a) Above average X 46.5 44.6 78.3
(b} Average X 45,1 52.2 21.7
{c) Below average X 8.5 3.3 0.0
611 Does placement office request
: list of openings? Yes 36.6 54.8 54.5
612 If YES, how often? Yrly. 68.0 66.7 45.5
613 How do you respond to requests? Mail 8a.5 76.7 100.0
614 Satisfied with employzes from ) )
this college? Yes 93.1 91.2 95.5
615 Inform placement office on progress
) of former students now in your employ? Yes 32.3 32.9 Se.2
616 Has placement office requested opinion 8
on progress of their ex-students? Yes 27.0 22.0 47.6
€17 Has college asked for donations? Yes 9.9 13.3 28.6
518 Has college asked for Career-Day )
speakers? Yes 17.4 31.2 54.5
619 Did you send Career-Day speakers? Yes 686.7 80.0 1.7
Most important criteria for decision
to recruit at a particular college
620 {a) School located near company X 37.8 27.7 26.1
621 (b) Noted for excellence of students "X 55.4 46.8 69.86
622 (¢) Curriculum matched to needed skills X 50.0 48.9 73.9
623 (d) Visit requested by placement office X 16.2 16.0 0.0
624 (e) Company wishes to hire blacks b 18.9 21.3 26.1
625 (f) satisfied with recruited employees X 52.7 34.0 52.2
632 15 company satisfied with placement
office in general? Yaos 95.7 96.8 95.7
What are regular recruitment sources?
633 (a) Public employment agencies X 31.1 23.4 43,5
634 (b). Private employment agencies X 33.8 22.3 43.5
635 . -(c) Media advertising X 45.9 45,7 60.9
336 (d) College placement offices X 86.5 91.5 91.3
638 Satisfied with current recruiting
procedures? Yes 93.0 90.2 95.7
639 Do you contemplate changing
recruitment practices? Yes 15.3 30.4 18.2
*X indicates item checked
I1-100
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4,98

3.94
5.15
1.83
.19
0.89

5.56

++

(.020)

.055)

.062)

,090)

.0028)

.087)

(.036)

(.076)

(.062)
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VAR.
640

641

648

649
650
651
652
653 .

655
656
657
655

660

661
662
663
664

TABLE 4.4-8.

ANS.  SMALL  MEDIUM  LARGE
Extent to which your company uses
coliege placement offices to fill
employment needs .
(a) Use extensively X 65.3 57.0 78.3
(b) Use occasionally X 27.8 35.5 21.7
(c) Seldom use b 5.6 7.5 0.0
(d) Never use X 1.4 0.0 0.0
1f seldom used, why?
{a) Seldom contacted b4 33.3 28.6 0.0
(b} Past experience not satisfactory X 0.0 21.4 0.0
(¢) Limited recruiting budget X 66.7 50.0 0.0
Level of recruitment invitation
(a) Frequent X 30.8 50.0 30.0
(b) Occasional X 52.3 38.5 65.0
(c) HNone X 16.9 11.4 5.0
How does company respond to invitation?
{(a) Accepts and sends recruiters X 50.0 50.0 43.5
(b) Sends recruiting materials X 37.8 46.8 39.1
{e) Rejects invitation X 4.1 10.6 8.7
(d) Do not respond to invitation X 5.4 8.5 0.0
(e) Requests relevant resumes X 12.2 9.6 21.7
1f rejects or does not respond to
jnvitation, why? -
(a) Limited recruitment budget X 9.5 11.7 4.3
(b) Dissatisfied with previous hires X 0.0 3.2 0.0
(¢) Mo openings X 1.4 8.5 8.7
Does placement office relationship
influence campus visits? . Yes 38.2 53.3 45.3
Have you ever interviewed on a
black campus? Yes 74.3 83.5 g87.0
If NO, why?
(a) Never invited X 12.2 4.3 4.3
(b) School too far away X 10.8 2.1 4.3
{¢c) Curriculum mismatched to needs X 1.4 0.0 4.3
(d) Schalastic ranking of school X 0.0 1.1 0.0

(Cont.)

% Response

WHITE COLLEGES ONLY

Significance Code:

+
++
+H+

Not significant.
Stgnificant at 95% confidence level.
Significant at 99% confidence level.

Significant at 99.9% confidence level,

[1-101
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.53

.08

.34

.51
.43
.58

.15
15
.33

.56

.15
.85
.48
.04

(.059)

(.054)



TABLE 4.5-1. ANALYSIS OF STUDENT RESPONSES - SOURCE OF
SUPPORT AS THE INDEPENDENT VARIABLE

% Response
VAR. QUESTION ANS. STATE PRIVATE  CHURCH 55; 516,
405  Accept job in another state? Yes 79.4 88.0 84.6 18.36  +++ (.0001)
409  Aware of placement office? Yes 93.7 95.0 96.0 4.73 (.094)
How you became aware of placement office? )
4110 (a) school orientation x* 40.0 46.2 52.0  26.44  +++ (.0000)
an (b) interview counseling X 18.5 17.8 19.5 0.57 -
a2 (c} from fellow students . X 30.4 25.6 18,3  32.2 +++ (.0000)
4114 How familiar with placement office? Very 19.6 25.4 25.7 ,
Mod. 55.0 50.1 52.8 14.75 ++ (.005)
Not 25.3 24.5 21.5
415  Ever used placement office? Yes 50.6 59.4 59.3 21,12 +++ (.0000)
416 (a) career planning counseling X 8.3 14.7 13.9 26.98 +++  (.0000)
N7 (b) interview counseling X 15.9 21.9 19.9 12.72 ++ (.002)
418 c) Jjob placement counseling X 16.2 22.9 20.1 15.10  +++ (.0005)
49 (d) assistance with resume X 13.5 24.4 26.8  68.01 ++  (.0000)
420 (e) employer interviews X 26.8 34.2 33.3 -18.22 +++  (.0003)
422 Number of job interviews from
placement office 0 48.0 39.9 40.6
, 1-2 23.5 22.1 22.0
3-5 14.3 16.2 22.8 31.95 +++ (,0001) °
6-10 8.3 14.1. 9.7 s
11+ 5.3 7.7 5.0
) Interviewed in what year o T ) .
423 (a) freshman X 1.7 1.3 5.6 32.00 +++ (.0000)
424 (b} sophomore X 3.9 4.0 §.4 28,58  +++ (.0000)
425 (c) Junior X 10.1 5.9 15.4 12.91 + (.002)
426 (d) senior X 32.5 42.4 34.0 19.77 +++  (.0001)
427 Career counseling from instructors X 53.1 50.5 55.2 2.57 -
428 Career counseling from college administrators X 10.7 10.4 12.3 1.31
430 Compare this counseling with career i )
counseling received from placement office Better 33.7 36.0 30.4
Same 61.5 56.4 63.8 4.81 -
Worse 4.8 7.6 5.8
431 Placement counseling/instructors X 33.2 241 35.1 20.99 +++  (.0000)
432 Placement counseling/ceollege administrators X 9.1 9.4 10.5 .92 -
434 Compare this counseling with placement )
counseling received from placement office Better 34.4 33.7 30.3 o
Same 63.1 58.3 63.8 12.3 + (.015)
Worse 2.6 8.0 5.9
435 Counseiing from sources other than place- - C
ment office aided in finding job Yes 53.3 50.3 54.5 .81 -
436 Have or will have job by 6/75
(compared to 9/75) Yes 70.7 72.5 63.8 4.75 (.093)
o Type of job . . 7 _
437 (a) summer X 9.3 20.1 13.9  49.87  +++ (.0000)
438 (b) part-time X 8.7 7.9 6.0 4.15 -
439 (c) work-study X 2.9 2.0 2.0 2.48 = B
440 (d) Co-op X 0.6 0.5 2.2 12.58 ++(.002)
441 (e) full-time X 28.6 27.7 28.8 0.19 -
443 Job related to major field ' Yes 66.1 61.8 69.9 4.28 =
444 Grade level college major decided on 1-8 9.5 7.1 8.4
g 9-10 6.3 9.4 6.2
11=12 22.7 19.4 19.1 7
Coll. 1 25.8 25.0 . 344 44,53 +++ (.0000)
Coll. 2 20.7 26.9 24.0
"‘Coll. 3 13.0 10.8 6.8
Coll. 4 2.0 1.4 1.4
*X indicates item checked
I1-102
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o 131

ERIC

Aruitoxt provided by Eic:



TABLE 4.5-1. (Cont.)

% Response )
VAR. QUESTION ANS.  STATE  PRIVATE  CHURCH  X°  SIG.
445 Most important factor in deciding career
(a) Own efforts X 95.3 97.5 95,5
(b) Placement office X 1.4 1.0 1.1
. {e) Recruiting personnel X 2.0 0.6 1.3 8.92 -
(d) State Employment Service X 0.7 0.4 1.3
-(e) Private employment agency X 0.6 0.6 0.9
446 Courses patterned toward career goal | Yes 92.9 86.1 88.6 27.5 +++ {.0000)
447 Relevancy of courses to carcer field
%ag Excellent X 26.6 21.9 23.6
(b) Good X 54.1 50.0 52.8 3 .
(c) Fair X 16,6 21.4 207 32.45  +++ (.0000)
(d) Poor X 2.6 6.8 3.4
How placement office disperses information _
448 (a) Bulletin board X 68.9 63.2 75.4 20.13 +++  (.0000)
449 (b) School paper X 29.9 Nn.2 20.3  22.4 +++  (.0000)
450 (c) Phone calls be 5.6 6.9 6.1 1.54 - N
451 (d) By mail X 27.5 43.7 45.6 ° 91.0 +4+ (;DQDD)
453 Placement office adequately informs students Yes 65.2 65.1 66.3 0.24 -
454 Overall current placement office effectiveness )
{a) Outstanding X 6.4 5.3 4.1
(b) Very good X 41.9 47.5 40.0 o
. (e) Mediocre X 35.4 3.z 37.5 14.06 (.080)
(d) Fair X 10.7 10.5 13.7
(e) Poor X 5.6 5.5 4.7
467 Aware of present demand in field Yes 82.6 83.0 g84.8 1.49 =

) How YES information obtained - B B o
468  ..(a)- Placement office X 12.8 18.8 17.9 17,19 +++ (.0002)
469 “(b) Instructors X 52.2 43.3 441 20.26 +++  (.0000)
470 (¢) Recruiters X 20.2 20.6 21.7 0.58 - ,
474  Aware of future employment projections in field Yes .2 73.1 70.6 1.00 -

o How YES information obtained ) o N
475 {a) Placement office b 1.0 13.7 14.3 6.03 +  (.049)
476 (b) Instructors X 46.47°% 34.5 39.8 28.5 ++ (.0000)
477 (e) Recruiters X 17.8 18.2 15.4 2.00 -
479 Aware of starting salaries in field Yes 75.7 75.6 81.0 6.92 +  (.032)
How YES information obtained B
480 (a) Placement office X 10.6 12.2 12.7 2.33 -
481 (b) Instructors X 37.3 23.3 32.0 40.3 +++ (.0000)
482 (e) Recruiters X 23.9 24.6 24.6 0.20 -
484 Placement office actively searched o B )
for a job for you : Yes 13.1 1.7 13.1 0.70 -
485 Placement office instrumental in ) B o
finding job for you Yes 18.1 21.4 20.2 3.05 -

o [f VES, kind of job B ) ) o
486 (a) Summer X 3.7 7.1 2.7 16.86  +++ (.0002)
487  (b) Part-time : X 3.4 3.6 4.0 0.35 -

488 (c) Full-time _ X 13.2 15.2 13.4 1.55 -
489 (d) Work-study X 2.0 1.2 2.9 4.46 -
491 Job related to major field Yes 69.8 59.4 72.u 7.98 + (.019)
492 Rate placement office effort to
attract company recruiters )
(a) Excellent X 15.8 13.2 11.2
(b) Good X 47.7 51.0 54.8 . A
(c) Fair X 28.9  29.6 2909 154+ (0N)
(d) Poor X 7.6 6.2 4.0
493 Rate placement office success in attracting '
company recruiters in your field i
{a) Excellent X 15.5 10.3 8.4
b) Good X 8.4 29.7 33.6 : es ,
fcg Fair X 25.9  32.7 35,3 2.3+ (.0000)
(d) Poor X 20.3 27.2 22.7
I1-103
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TABLE 4.5-1, (Cont.)

QUESTION
Importance of placement funciion as
viewed by college officials

(a) High
(b) Moderate
{c) Low
(d) None

Are placement activities treated as a major
component of the educational process?

If NO, do you believe they should be?

Rate the ability of the placement office

to provide career counseling

(a) Excellent

(b) Good
{c) Fair
(d) Poor

Rate the ability of the placement office
to provide job placement counseling
(a) Excellent

~(b) Good
(c) Fair
(d) Poor

I# the placewent office has not been adequate
for vaou to what do you attribute deficiency?
{2} ! yate staff

vack of courneling experience

‘¢: Insufficient contact with work world

1, Staff disinterest

How ¢ you think you will most likely
pbrain your first job after graduating?
fa} (wn efforts

% Placement office
(e; Instructor's assistance
{d} Relative's assistance
(e) Friend's assistance

—
L]

Signivicznce Code:

= « Yot significant.

+ = Zignificant at 95% confidence level.
+ = Significant at 99% confidence level,
+++ = Significant at 99.9% confidence lovel,

II-104

ANS.

% Response
STATE  PRIVATE  CHURCH X

W el e e

S e G I e S e el G

I e Tl el

33.2 21.2 27.9
28.9 52.1 54.5
16.3 24.8 15.8  40.00
1.6 1.9 1.8
44.0 24.1 47.5  81.4
93.4 94.4 90.3  3.50
10.6 8.8 9.6
44.9 43.1 43.2
2.4 35.5 .7 26
12.2 12.6 12.6
9.4 8.9 7.8
44.0 45.2 4.3 | g
33.8 34.0 35.4
12.9 1.9 12.6
17.0 20.6 23.5  12.69
9.6 8.7 8.5 0.87
22.7 22.3 21.7 0.26
8.3 6.4 8.9 2.74
56.5 76.4 54.2  84.5
20.1 18.5 12,3 17.06
10.9 9.6 8.1 3.76
8.8 17.9 0.7 3.4
1.6 18.2 0.8 19.4

Lry ]
—
Y

+++ (.0000)

+++ (.0000)

+ {.0002)
++ (.0000)
+++  (.0002)
+++ (.0000)
+++ (.0001)
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TABLE 4.5-2.

SUPPORT AS THE INDEPENDENT VARIABLE

QUESTION

Does your department have formal
placement service for students?
Does faculty play active role in
the department's efforts?
Does faculty have responsibility
to help students find jobs?
If YES, which-of the following would
be most effective?
{a) More counseling
(b) More employer contacts
(¢) More involvement with -

~ placement office
(d) Career Day programs
Do you ever help students to find jobs?
If YES, how?
(&) Counseling
(b) Employer referrals
How involved in aiding students?
(a) High
(b) Moderate
(c) Low

To what extent is career aspect of
field stressed in your classes?
{a) High

(b) Moderate

(c) Light

(d) Not covered

Ever call employers on student behalf?

1f YES, with what frequency?
(a) High

(b) Moderate

(c) Low

With.what frequency do students seek
placement counseling from faculty?
(a) High .
(b) Medium

(c) Low

Do you Tollow-up on students you
have assisted in getting jobs?

o~

How extensive are your employer contacts?

(a) Limited to local area

(b) Extend throughout country
(c¢) Include out-of-state employers

With what frequency do employers
contact you?

(a) High

(b) Medium

fc) Low

(d) Not at all

If called, how handled?

(a) Refer student to employer

(b) Refer employer to placement office

*X indicates item checked

[}

% Response
ANS.  STATE  PRIVATE  CHURCH
Yes 26.5 20.0 25.9
Yes 87.1 90.0 70.4
Yes B5.4 91.5 92.5
X* 36.9 66.7 +37.0
X 39.0 50.0 42.6
X 19.9 37.5 18.5
X 15.6 31.3 14.8
Yes . 93.4 91.7 92.5
X 60.3 70.8 59.3
X 69.5 70.8 64.8
X 40.3 47.9 45.3
X 34.3 27.1 28.3
X 25.4 25.0 26.4
X 56,0 34,0 57.1
X 16.4 23.4 24.5
X 20.1 31.9 12.2
X 7.5 10.6 6.1
Yes 73.8 66.0 75.5
X 19.6 22.6 14.6
X 40,2 29.0 31.7
X 40.2 48.4 53.7
X 37.7 40.9 47.1
X 35.4 29.5 31.4
X 26.9 26.5 21.6
Yes 57.3 70.7 61.5
X 41.7 30.6 40.4
X 26.1 38.9 27.7
X 32.2 30.6 31.9
X 27.0 23.4 13.5
X 25.4 23.4 19.2
X 36.5 38.3 53.8
X 1. 14.9 13.5
X 59.6 39.6 59.3
X . 22.9 25.0 16.7
-105
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0.78
4.72
2.44

10.43

1.36

3.00

2.50

+

{.094)

{.0009)

'

(.029)

(.040)
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(.046)
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TABLE 4.5-2. (Cont.)

QUESTION _
To what extent do professional faculty
associations assist in placing students?
(a) High assistance
(b) Moderate assistance
(c) Low assistance
(¢) No assistance
Does department have active alumni
association?
If YES, does it have active

How familiar are you with the
placement operation?

(a) High familiarity

(b) "Medium familiarity

(c) Low familiarity

(d) Not familiar

How frequent are your placement
office contacts?

{a) High frequency

(b} Medium frequency

(c) Low frequency

(d) None

Does placement office provide you
with current employment data?

How important is the placement function
as viewed by college administration?
(a) High importance

(b) Moderate importance

(c}) Low importance

(d) No importance

Rate overall placement office
effectiveness

(a) Outstanding

(b) Very good

(c) Mediocre

(d) Fair

(e) Poor

Rate placement office effectiveness
in placing students

(a) Excellent

(b) Good
(c) Fair-
(d) Poor

Is there a difference in placement
services for black/white students?
Do faculty members utilize placement
office services?

Significance Code:

% Response
ANS.  STATE  PRIVATE  CHURCH
X* 15.1 14.6 10.2
X 18.5 19.5 18.4
X 31.1 3.7 24.5
X 35.3 34.1 46.9
Yes 65.1 61.9 72.5
Yes 13.3 21.1 20.8
X 49.3 38.3 50.0
X 27.2 51.1 35.2
X 21.3 10.6 1.1
X 2.2 0.0 3.7
X 4.0 49.1
X 26.9 30.2
X 26.1 1.0
X 6.0 3.8
Yes 74.2 58.1 71.2
X 65.5 41.5 58.0
X 22.1 48.8 24.0
X 9.7 9.8 16.0
X 2.7 0.0 2.0
X 21.0 16.7 15.9
X 52.4 33.3 54.5
X 17.1 38.1 18.2
X 4.8 7.1 4.5
X 4.8 4.8 6.8
X 39.1 17.9 26.3
X 45.7 43.6 42.1
X 8.7 35,9 23.7
X 6.5 2.6 7.9
Yes . 13.0 14.8 0.0
Yes 15.5 14.7 8.5

- = Not significant.

+ = Si{gnificant at 95% confidence level.
++ = Significant at 99% confidence level,
+H = Significant at 99.9% confidence lovel.

II-106

135

[

12.

10.

.65

.33

.01

.06

21

17.26

.91

(.055)

+

(.038)



CTABLE 4.5-3. AMALYSIS OF NON-PLACENENT ADMINISTRATORS' RESPONSES - SOURCE OF SUPPORT AS INDEPENDENT VARIABLE

X Respunse

. UESTIO WS SHEE MM Ay £ S
207 Is current placement office budget B - __
adequate? | Yes 8.0 8.0 5.0 528 - (.07)
208 Should placement office provide 7
additional services? Yes 8.2 667 0.0 .81+ (.023)

209  Are there problem areas encountered

by the placement office which

hinder the placement of students? Yes 620 5.0 500 066 -
210 Rate the placement function to other

factors in the total college

educational process

(a) Most important I % B [ R AN
(b) Very important X B0 NS,y
(c) Equally important SR N | Y R . )
(d) Low importance X 10,0 167 154
211 Job records on graduates kept by
~area of specialization Yoo #20  667 8.3 1.4 -
212 Procedure for feedback from graduates
~ after they enter job market Yes 5.9 667 %00 04 -
. 213 Procedure for gathering info from N
0 enployers who hired qraduates Yes 8.8 33 N0 LT -
e 214 How nvolved are you in assisting
students to find jobs? = _
(a) Deep involvement X 1.6 167 6T
(b) Moderate involvement O - S
(c) Occasional involvement X %69 167 3.3
(d) Not involved X 0.4 16.7 n.7
If nvolved, which fom(s) does it take? 7
215 (a) Direct counseling S T R N
216 {b) Involvement with placenent office X 03 w7 un1 o 08l -
27 (c) Soliciting prospective employers f 23 33 w1l 0K -
218 (d) Involvement with alumni groups O PR R [ A N
220 How well is the placement office doing
in placing graduates in jobs? : .
(2) Outstanding; almost all placed AT 16T A
(b) Very qood; high degree of success &~ 364 0.0 20.0 3 -
(¢) 0.K3 much inprovement needed Foone  ns o w0 T
i (d) Fair; not effective at present s 9,1 0.0 0.0
221 What is the overall effectiveness of
the placement office?
(a) Outstanding X 0.0 167 364
(b) Very good X L A T
(c) Mediocre X 0.0 167 w4 T 137
(d) Only fair X 10.0 0.0 0.0 ' J

*\ {ndicates item checked



THBLE 4,54, LTSS OF LACDENT STFF ESPNSES - SIRCE OF SUPOT 4 IOEEROENT VIRLBLE

# Response |
ws. oW mome ow X S

UESTIONS*
" 11, Hhat 15 nature of contact between placenent of fice _ _ _ - )
and students? Formal I 0 B0 465 - (.09)
12, What is average number of contacts between student 7 7 - 7
and placenent office in placing student 1n & job? 1-3 % 0 5  2.08
15, Does college have a career counseling service , , _ , ,
separate fron the placenent office? Yes 1 60 7 4e - (0)
16. Do you provide special services for black students? _
For white students? , Yes 1 0 [V |
17, Are you aware of faculty members involved in career B 7 _
Yes 8 67 00 19 s

counseling andjor assisting students in finding jobs?

20, Do you think it benefictal to have faculty involved
in career counseling and job placement? Yes

%Hﬁ@memewmmw
in placement?

2, Do you have adequate facilities for the various

54 100 0 069 -

e 3B 17 0 150 -

o placenent office functions, such as Career Day _ |
L activities, visiting recruiter activities? Yes 5 . 0 67 540 - (.067)
= I _ ]
@&MMmMmMMEmmMMM
~1n supplying the following services? _ ,
- {a) Job infomation Excellent 38 67 R .
b) On-campus vecruiters Excellent &0 0 7 68 - (.08)
¢) Participation in Career-Day activities Excellent . 5 0 N N -
26, Are you experiencing budget linitations that affect
~the placement office's ability to contact enployers
~ a=ych as printing or comunication costs--and funds K o
for attending meetings and purchasing pubications? Yes 38 50 TA P B
H,mmmﬁWMmemmmﬁmmwm ) . _
Yes 3 Kk B0 -

activities of the placenent office?
© 3, Is your geographic Tocation, with respect to the

distance to major employment centers, a significant - , 3 - _
factor n your ability to place students in jobs? Yes 56 17 67 L% -

29, s academic reputation of college an important

factor in your ability to place students in jobs? Yes 8 0 8 0.9
30, Does the fmportance of acadenic reputation hold ,
true for all majorst feg 6 100 e 370
meﬁmwmmHMﬁﬁwwmnmm B , 3 o
your abi1{ty to place students fn Jobs? | Sgnificant 3 50 0 08 -

139




TABLE 454, (Cont.)

# Response _
M. SNE PRI oG K SG.

QUESTIONS*

32, What percent of staff time is devoted to finding
Jobs in the following categories: L
(a) Part-tine ' 0-25 g 00 00 ]
(b) Summer jobs , 0-25 B 00 w1
() Full-tine 75100 2 75 73

33. Do you keep information on any of the following
performance measures? _ o
(a) Expenditure per student enrolled Ve 8 0 00N
(b) Expenditure per student counseled Yes 80 0000

-~ -

[t T o T e

Wl A el
L]

F‘NmﬁwmmwﬁwnfﬁwthWuﬁmsyﬁms s+ B 0 016 -
d) Ratio of students counseled to students placed Yes g 0o -

(e) <Ratio of students interviened by recruiters _ _ _ _
to students placed Yes kK 50 5 0.5

34, Are there instances where you refrain from referring _ _ ,, 7
black students/white students to certain enployers? Yes (LI 0 5% - (.08])

35, What procedures are used to follow-up graduates that

move into the job market? ' ) ) _
(2) Handout questionnaire to those placed ° ir 0 50 L
(b) Mailed questionnaire to those placed X [EI - 0 LK -
(¢) Mailed questionnaire to all graduates X 3 . 60 01 -
(d) Follow-up questiomnaire 1-3 yrs. after placenent X 2 0 0 240

(.027)

=
o]
1
==
Q
{{s]

36, Does your college participate 1n a Co-op progrem? fes 5 80 LY

B, Specialized placement services (e.g., education or . o
engineering) in addition to general placement office? Yes i 33 [ R

382, Are departnents organized to work with placement ottice? Yes 46 0 -0 3 -
39, Do you work with private enploynent agencies in area? Ves a 0 0 2.4 -
41, Placenent office maintains and uses 1ist of prominent , | 3 L

alumn{ who may be called to speak to students? fes [T 67 5.9
43, What description best fits overall effectiveness of Very qood/ g 3 8 2.3
placement office at present? Outstanding ' o

(.081) |

* 11 questions numbered as they appeared on
questionnaire completed by placement staff?
# X indicates tems checked
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605
606

609

610

611

612
613
614

615
616
617
618
619

620
621
622
623
624
625
632

633
634
635
636
638

639

TABLE 4.5-5. ANALYSIS OF EMPLOYER RESPONSES -

SOURCE OF

SUPPORT AS THE INDEPENDENT VARIABLE

% Response

QUESTION
Motivation for recruiting at college?
(a) Invitation by college
(b} Policy decision by company
(c) Difficulty in filling openings

Satisfied with placement service
Rate assistance relative to other

colleges at which you re¢ru1t
(a) . Excellent

(b) Good
(e) Fair
(d) Poor

Rate the placement office performance
in presenting graduates to recru1ters
(a) Excellent .
(b) . Good

{c) Fair

(d) Poor

Compare placement office

presentation of students

{a) Above average

(b} Average

(c) Below average

Does placement office request

list of openings?

If YES, how often?

How do you respond to requests?
Satisfied with employees from

this college?

Inform placement office on progress

of former students now in your employ?
Has placement office requested opinion
on progress of their ex-students?

Has college asked for donations?

Has college asked for Career-Day
speakers?

Did you send Career-Day speakers?

Most important criteria for decision
to recruit at a particular college

(a) School located near company

(b) Noted for excellence of students
(c) Curriculum matched to needed skills

- (d) visit requested by placement office

(e) Company wishes to hire blacks
(f) Satisfied with recruited employees

Is company satisfied with placement
office in general?

What are regular recruitment sources?
(a) Public employment agencies

{b) Private employment agencies

{c) Media advertising

(d) College placement office-

Satisfied with current recruiting
procedures?

Do you contemplate changing
recruitment practices?

- *X indicates item checked

ANS.  STATE  PRIVATE  CHURCH
X 15.0  10.6 36.0
X 68.7  72.3 57.3
X 16.3 17.0 6.7

Yes 85.9 89.7 88.3
X 33.2 32.5 34,7
X 46.0 46.1 51.0
X 15.8 18.8 9.2
X 5.0 2.6 5.1
X 25.4 25.5 25.2
X 48.3 45.1 48.6
X 22.0  25.5 19.6
X 4.3 3.9 6.5
X 39.5 32.0 4.7
X 51.0 57.5 47.2
X XS-S 10.5 1.1

Yas 41.8 50.0 50.0

Yrly. 60.5 76.0 64.4
Mail 83.9 85.7 84.4

Yes 87.2 83.9 B8.9

Yes 42.4 30.4 48.4

Yes 36.3 24.4 45.1

Yes 19.6 24.2 12.7

Yes 43.0 40.9 45.7

Yes 80.0 68.1 83.0
X 28.8 28.5 29.2
X 50.7 51.9 43.4
X 57.5 57.6 46.0
X 11.9 15,2 20.4
X 34.7 38.0 30.1
X 41.1 45.6 44.2

Yes 92.1  97.4 96.2
X 38.8 42.4 38.1
X 37.0 41.8 28.3
X 53.4 61.4 46.0
X 93.2 93.0 83.2

Yes 91.2 90.3 93.5

Yes 271 331 14.2

II-110
1472

5.55

2.30

3.54

3.10
4.33
0.10
1.13
7.86

10.47
5.29

0.59
4,79

Lo I~ Rl % e ]
R D0 Pl O b X

et Y N MCH

++ (.0002)

+ (.020)
++ (.0053)
- (.07)

- (.091)

{.096)

()
+ (.DDSS)

+ 0w

++ (.0027)
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641

648

649

650

651
652
653

655
656
657
659

660

661
662
663
664

TABLE 4.5-5. (Cont.)

143
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QUESTION ANS.  STATE.  PRIVATE  CHURCH
Extent to which your company uses
college placement offices to fill
employment needs  _ I
{a) Use extensively X 68.1 63.0 56.4
(b) Use occasionally X 30.1 31.8 33.6
{c) Seldom use X 1.9 4.5 7.3
(d) Never use X 0.0 0.6 2.7
1f seldom used, why? L
{a) Seldom contacted 7 X 38.5 22.2 12.5
(b)- Past experience not satisfactory X 38.5 S 11.1 - . 0.0
{c) Limited recruiting budget X 23.1 66.7 87.5
Level of recruitment invitation )
(a) Frequent X 41.9 47.5 36.9
(b) Occasional X 50.2 44.0 53.4
{e) None X 7.9 8.5 9.7
How does company respond to invitation? )
(a) Accepts and sends recruiters X 53.9 41.8 59.3
(b) Sends recruiting materials X 46.6 43.7 48.7
{e) Rejects invitation = X 15.1 17.7 5.3
(d) Do not respond to invitation X 5.5 5.1 2.7
(e} Requests relevant resumes X 11.0 11.4 10.6
If rejects or does not respond to
invitation, why?
(a; Limited recruitment budget X 10.0 13.9 8.8
(b) Dissatisfied with previous-hires % 1.8 3.2 0.0
(¢) No openings X 6.4 9.5 2.7
Does placement office relationship o B N
influence campus visits? Yes 51.5 59.5 41.0
Have you ever interviewed on a - ) -
black campus? Yes 88,5 95.4 86.2
If NO, why? 7
{a) Never invited X 4.1 0.6 4.4
(b} School too far away X 3.7 0.0 4.4
(c) Curriculum mismatched to needs X 0.9 0.0 0.0
(d) Scholastic ranking of school X 0.5 0.0 0.0
Significance Code:
- = Not significant,
e g}gﬁgffﬁéﬁt at 95% confidence level.
o . éisﬂ;f1§éﬁt at 99% confidence level,
, Significant at 99.9% confidence 1eovel, \

4,66
6.53
2.48

1.24

+

| T |

.029)

(.031)

.010)
(.0098)

o
o
=
e

(.015)
(.026)

_i097;
.038



The placement office was used significantly less often
at state-supported colleges for all functions than was the use at
the other two types of colleges. Also, church-supported schools
provided significantly more job interviews for students during each
of the first three collegiate years, while private schools had sig-
nificantly more interviews during senior years.

less often at private colleges. A significantly larger number of
summer jobs were evidenced at private schools. (Also, a significantly
lower response on whether job was related to major field.) Relevancy
of courses to career field was also given a significantly lower rating
at private schools.

The state colleges had the highest rating for the place-
ment office's ability to attract recruiters, both generally and in
a specific field.

Over 76% of private school students felt that their job
would come from their own efforts, while the probability of a relative's
or friend's assistance in aiding to get the first job was the greatest
at private schools. Students at private schools were the most willing

were significantly less willing.
The overall table of comparative test results is given as

Table 4.5-1.

4.5.2 Analysis of Faculty Responses

There were only a few significant comparisons here because
of the limited sample size.

The state college placement offices were rated highest in
placing students, while private schools, as a group, had the lowest
rating. The state school placement offices were also viewed as being
the most important by the college administration,

[1-112
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The faculties differed significantly on which type of
increased involvement would be the most effective in placing more
students. Private schools were almost 2-to-1 more in favor of in-
creased counseling (the most significant difference observed on the
entire questionnaire). Both state and church schools gave more
employer contacts as their number one choice.

Both state school and church school faculty members are
currently doing significantly more student referrals to employers
than are private school faculty. Table 4.5-2 presents the full
tabulation of faculty statistical comparisons.

4.5.3 Analysis of Non-Placement Administrator Responses

Only one result manifested itself as statistically sig-
nificant. 85% of state college administration felt that additional
placement office services were needed, compared to 2/3 of private
college administration and only 40% of the church college adminis-
tration. The tabulation of statistical comparisons made for this .

analysis is given in Table 4.5-3.

4.5.4 Analysis of Placement Office Staff Responses

o None of the comparisons yielded a statistically signifi-
cant result, as can be seen from Table 4.5-4. Sample sizes were very
small, however.

4.5.5 Anélysfsrcf Employer Responses

A1l three employer groups (state, church, private) were
about equally satisfied with current recruiting procedures, with the
emp]oyeeé hired from the respective colleges, and also with the place-
ment office in general. Several other comparisons of lesser importance,
however, can be identified in Table 4.5-5,

I1-113
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4.6 : ANALYSIS OF RESPONSES FROM BLACK COLLEGES
VS. WHITE COLLEGES

could be discovered when the responses from respondents at black colleges
were compared with responses from respondents at white colleges. The
thinking being that if systematic differences do exist in terms of how
the placement offices operate; in terms of administrative policy relative
to placement offices; in terms of the interface between the placement
offices and their external and internal environments; etc., tﬁét sig-
nificant differences should show up in the responses from the various
groups interviewed at the two types of colleges.

In order to perform the subject analysis, all fifteen black
colleges were grouped together by questionnaire type, all fifteen white
colleges were grouped together by questionnaire type, and respective
responses to each type questionnaire were compared with each other. The
analysis of the responses can be seen in the subparagraphs that follow.

4.6.1 Analysis of Faculty Responses

Table 4.6-1 presents the statistical comparison of black
college faculty responses vs. white college faculty responses. The
white college faculty claimed to be more helpful in providing direct
student counseling and job referrals while the black college faculty

N indicated that they were involved to a greater degree with the place-
ment office jtself.

Perhaps as a corollary to this, on an overall basis, black
college faculty rated the overall effectiveness of the placement office
higher than did their white counterparts.

146
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VAR,

305
307
308

309
310
n

312
314

315
316
318

319

335
336

337

338

340

342

343
344

TABLE 4.6-!

% Response
o A BLACK WHITE
B QUESTION ANS.  COLLEGE  COLLEGE
Does your department have formal ) o
placement service for students? Yes 27.7 22.8
Does faculty p1ay active role in )
the department's efforts? Yes 81.0 86.4
Does faculty have responsibility -
to help students find jobs? Yes 85.7 90.4
If YES, which of the following would
be most effective?
{a) More counseling X* 37.6 47.6
éb) More employer contacts X 40.2 43.7
¢c) More involvement with ’
placement office X 28.2 18.3
(d) cCareer-Day programs X 22.2 15.1
Do you ever help students to find jobs? Yas 90.4 95.2
If YES, how? o
{a) Counseling X 55.6 68.3
(b) Employer referrals X 60.7 76.2
How involved in aiding students?
(a) High X 37.1 48.7
(b) Moderate X 374 26.1
(c) Low X 25.9 25.2
To what extent is career aspect of
field stressed in your classes? )
(a) High X 51.3 52.1
(b} Moderate 3 23.0 16.2
(c) Light X 16.8 24.8
(d) Not covered X 8.8, 6.8
Ever call employers on student behalf? Yes 68.8 -7 76.3
If YES, with what fregquency? )
(a) High X 17.7 20.0
{b) Moderate X 39.2 33.3
(c) Low X 43.0 46.7
With what frequency do students seek
placement counseling from faculty?
(a) High X 28.4 51.7
(b) Medium b4 42.2 25.0
(c) Low X 29.4 23.3
Do you follow-up on students you ) )
have assisted in getting jobs? Yes 62.1 59.6
How extensive are your employer contacts? )
(a) Limited to local area X 33.7 45.0
(b) Extend throughout country X 32.7 25.0
(¢) Include out-of-state employers X 33.7 30.0
With what frequency do emp1nyers
contact you?
(a) High X 18.6 27.7
(b; Medium X 27.4 19.6
iﬁ Low X 38.9 42.9
d) Not at all X 15.0 9.8
If called, how handled?
&a) Refer student to employer X 5§1.3 59.5
b) Refer employer to placement office X 20. 23.0
I1I1-1156 !
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TABLE 4.6-1. (Cont.)

% Response
vap WESTION ANe BLACK WHITE 2 .
Véff QHEST;Q@ ANS. COLLEGE  COLLEGE 5_ SIGf
346 To what extent do professional faculty
associations assist in placing students?
{a) High assistance X 13.9 13.9
{b) Moderate assistance X 18.8 18.5 004 -
(c) Low assistance X 29.7 29.6 :
(d) HNo assistance X 37.6 38.0
347 Does department have active alumni o ) o
association? Yes 72.6 60.2 3.26 = (.071)
348 If YES, does it have active o o )
placement function? Yes 15.9 16.9 0.02 -
351 How familiar are you with the
placement operation? o B
(a) High familiarity X 52.6 42.1
* {b) Medium familiarity X 35.1 32.2 7.44 _
(c) low familiarity X 10.3 23.1 T
(d) Not familiar X 1.7 2.5
352 How frequent are your placement
office contacts? 7 , o
%a% High frequency X 18.7 32.5
b) Medium frequency X 30.8 27.4 107 )
(c) Low frequency X 16.2 0 1219w (007)
(d) None X 4.3 5.1
353 Does placement office pravide you ) ] B
with current employment data? Yes 80.9 60.7 10.20 + (.0014)
354 How important is the placement function
© as viewed by college administration? o )
{a) High importance X 66.7 50.5
/ {b) Moderate importance b 25.7 30.3 - , -
{c) Low importance X 5.7 17.2 8.58 + (.035)
(d) No importance b 1.9 2.0
355 Rate overall placement office
effectiveness » i
(a) Excellent X 20.6 16.9
(b) Very good X 55.9 40.4
(c) Mediocre X 16.7 28.1 8.42 - (.077)
id) Fair X 2.9 7.9 '
e) Poor X 3.9 6.7
356 Rate placement office effectiveness
in placing students L -
ga Excellent X 36.7 23.9
b) Good % 43,9 45.1 ’1 : 15
(c) Fair X 17.3 19.7 g.21  +  (.002)
(d) Poor X 2.0 11.3
357 Is there a difference in placement o o -
services for black/white students? Yes 12.8 7.5 0.71 -
359 Do faculty members utilize placement o . S
office services? Yes 22.6 6.0 9.37 ++  (.0022)
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4.6.2 Analysis u:_wwun-Placement Administrator Responses

Table 4.6-2 presents the black college vs. white college
statistical comparisons for this questionnaire grouping.

The black college administrators indicated more involve-
ment in providing student job assistance than did their white counter-
parts. Twenty-five percent of black college faculty claimed "deep"
involvement compared to less than 4% for the white college faculty,

a result that was found to be statistically significant.

Although none of the other comparisons were statistically
significant due to the small sample sizes involved, the pattern of
higher black college rating of p1acemént office effectiveness, as well
as a higher rating of the placement office function within the total
college process, was quite evident.

4.6.3 Analysis of Placement Office Staff Responses

In general, the sample sizes for this group at both black
and white colleges were too small to provide statistical significance
in the various tests made. There were only two questions where a
statistically significant difference could be established between black
vs. white colleges.

a) Significantly more black colleges stated that they had
a definite placement program involving Taculty in the.
placement process, 57% compared to 28%.

b) Eighty-six percent of the black colleges were participating
in a Co-op program compared to only 28% of the white colleges
(significant at 99% confidence level).

Table 4.6-3 provides a detailed tabulation of the statistical
comparisons made.
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BLACK COLLEGES VS, WHITE COLLEGES

DUESTIDN

Is current p1acemEnt office budget
adequate?

Should placement office provide
additicna1 services?

by the placement off1ce wh1ch
hinder the placement of students?

Rate the placement fuiction to other
factors in the total college
educational process

(2) Most important

(b) Very important

(¢) Equally important

(d) Low importance

Job records on graduates kept by
area of specialization

Procedure for feedback from graduates
after they enter job market
Procedure for gathering info from
enployers who hired graduates

How nvolved are you in assisting
students to find jobs?
(a) Deep involvement
) Moderate involvenent
¢) DOccasional involvement
} Mot involved

a) Direct counseling
Involvement with placement office
¢) Soliciting prospective employers
Involvenent with alumni groups
How well is the placement office doing
1n placing graduates in jobs?

(a) Outstanding; almest all placed
()wa@m high degree of success
(¢) 0.K.; much improvenent needed
(d) Fa1r, not effective at present
What is the overall effectiveness of
the placement office?

(a) Outstanding
(b) Very good
(c) Mediocre
(d) Only fair

(b
(
(¢
Ef Jdnvalved,_which_forn(s) does it take?
(b)
(
(d)

AS.

Yes

Yes

Yes

* Yes

Yes

Yes

el Dol Tl el

T e e e

% Response
BLACK WHITE
UOLLEBES ~ COLLEGES
30.0 50,0
85,0 60.9
52.4 61.5
2.7 1.5
3.1 30.8
3.8 3.5
4,3 19.2
50.0 5.9
66.7 47.4
50.0 5.9
25.0 3.8
3.8 19,2
25,0 53.8
12,5 2.1
0.7 14,3
3.3 1.9
0.8 10.7
25.0 21.8
35.0 1.3
40.0 21.8
0.0 1M1
3.0 23,5
35.0 35,3
25.0 35.3
5.0 5.9

TABLE 4.6-2.  ANALYSIS OF NON-PLACEMENT ADMINISTRATORS' RESPONSES -
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TABLE 4.6-3. ANALYSIS OF PLACEMENT OFFICE STAFF RESPONSES -

BLACK COLLEGES VS, WHITE COLLEGES

UESTIONS*

. What is nature of contact between placement office

ind students?

What is average nunber of contacts between student
and placement office in placing student in a job?
Does college have a career counseling service
separate from the placenent office?

Do you provide special services for black students?
For white students?

Are you aware of faculty members involved in career
counseling and/or assisting students in finding jobs?
Do you think it beneficial to have faculty involved
in career counseling and job placement?

. 1f YES, do you have a program for involving faculty

in placement?

Do you have adequate facilities for the various
placenut office functions, such as Career-Day
activities, visiting-recruiter activities?

. How would you classify the respanse from employers

in supplying the following services?

(a) Job information

tb) On=campus recruiters

(c) Participation in Career-Day activities

Are you experiencing budget Timitations that affect
the placement office's ability to contact. employers
~~$lUch a5 printing or communication costs-«and funds

~for attending-neetings and purchasing publications? -
21,

Doss budget provide for adequate staff to carry out
actiyities of the placement office?

Is your geagraphic location, with respect to the
distance to major employment centers, a significant
factor in ability to place students in jobs?

Is acadenic reputation of college an important
factor in ability to place students in jobs?
Does the fmportance of academic reputation hold
true for all majors?

What effect does the size of your college have on
your ability to place students in Jobs?

S,
Formal
-3
Yes
Yes
Yes
Yes

Yes

Yes

Excellent
Excellent

o Yes

Yes

Yes
Yes
Yes

Significant

% Response

75
3

53

52
83

7

4
i
B

0o

]

4

81

52

§

WHITE

19

100

50

3
15
2

A0

4o

53

9

60

3

.

X

0.03
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0.03
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0.00
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TABLE 4.6-3. (Cont. ]

3.

3.

3

3.

0211

What percent of staff tine is devoted to finding
jobs in the following categories:
(a) Part-tine
(b) Summer jobs
(¢) Full-time
Do you keep information on any of the following
perfornance measures?
(2) Expenditure per student enrolled
(b) Expenditure per student counseled
(c) Wunber/percentage of student body using services
(d) Ratio of students counseled to students placed
(e) Ratio of students interviewed by recruiters

to students placed

Are there instances where you refrain from referring

black students/white students to certain employers?

What pracedures are used to follow-up graduates that
move nto the job market?

(a) Handout questiomnaire to those placed

(b) Mailed questionnaire to those placed

(c) Mailed questionnaire to all graduates

(d) Follow-up questionnaire 13 yrs. after placement

. Does your college participate in a Co-0p progran?

Specialized placenent services (e.g., education or
engineering) in addition to general placenent office?

. hre departents organized to work with placenent office?
g, Do.you.Work with private employment agencies in areal

0-25 100
0-25 100
75-100 5

Yes 9
Yes 9
Yes 10
Yes 30

I 64

Yes 36

X 18

(B

Yes 86

Yes K

Yes 2

. Placenent office maintains and uses 1ist of prominent

alumni who may be called fo speak to students?

3, What description best fits overall effectiveness of

placement of fice at present?

* W11 questions nunbered as they appeared on
questionnaire completed by placenent staff

# ¥ {ndicates itens checked

Yes 38

Very good/
Qutstanding

Yes 3 |

75
88
bl

0.4
0.00
0.10

0.0
0.01
0.4
135

3N

1,66

0.5
0.00
0.20
0.00

1.15

0.00
0.25

0.03

S16,

- {.084)

++ (,008)

0.3 -
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4.6.4 Analysis of Employer Responses

The analyses determined many significant differences
between the responses of employers recruiting at black colleges as
c@mﬁared to the responses of those recruiting at white colleges.

This can be seen in the tabulation of the analyses in Table 4.6-4.

The employers who recruit at white colleges, as a group,
were significantly more satisfied with the assistance they receive
both from the placement. office and from the colleges in general than
their counterparts who recruit at black colleges. (It must be realized
that in many instances the same companies recruit at both black and
cémpared to less than 17% for black colleges.)

The employers were asked to rate six criteria that deter-
mine their reasons for choosing a college for recruiting activity.
There was substantial agreement on all criteria with the exception of
"the company wishes to hire black graduates." For this latter cri-
teria, 44.5% of those companies recruiting at black colleges checked

this criteria as-a motivating-factor whils ~nly 22.5% of those - i —

recruiting at white colleges checked ti. stivating criteria.
This difference was significant in excess of the 99.9% confidence
Tevel.

Companies recruiting at black colleges indicated a signifi-
cantly higher rate in their use of both "public employment agencies" and
"media advertising" in their normal hiring practices. However, an
identical 90.8% of each group (recruiters at white colleges and recruiters
at black colleges) indicated that they make regular use of the college
placement offices.
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TABLE 4.6-4

ANALYSIS OF EMPLOYER RESPONSES -

BLACK COLLEGES VS. WHITE COLLEGES
% Response
e ; BLACK WHITE v2 -
QuESTIoN MS. - coese cowese X S
Motivation for recruiting at college? o
(a) Invitation by college x* 18.4 19.0 o ,
(b} Policy decision by company X 71.5 61.3 6.29 +  (.043)
(c) Difficulty in filling openings X 10.1 19.7
Salisfied with placement service Yes 83.0 93.4 10.82 ++ (.001)
Rate assistance relative to other
colleges at which you recruit
(a) Excellent X 21.7 45.7
b) Goo ) 2. .4 a i
() Faie L ) oo 31 e (.0000)
(d) Poor X 6.1 1.9
Rate the piacement office performance
in presenting graduates to recruiters o A
(a) Excellent X l?.g ggis
(b) . Good X 47.¢ 46.7 19 07 . a0
(¢} Fair X 29.7 13.8 32,07 +++ (.0000)
(d) Poor X 5.8 3.3
Compare placement office
presentation of students )
{a) Above average X 27.1 50.2 o ,
(b) Average X 58.1 45,1 31.91 +++ (.0000)
(c) Below average X 14.7 4.7
Does placement office request )
list of openings? Yes 44.7 48.3 0.47 =
If YES, how often? Yrily. 70.5 63.7 0.72 -
How do-you respond-to-requests?- - ~--Mail--—- 85.5. . . . B3.7....0.02_ .=
Satisfied with employees from B - ] S
this college? Yes 83.2 89.8 2.82 - (.093)
Inform placement office on progress . o
of former students now in your employ? Yes 41.2 3.7 0.17 -
Has placement office requested opinion N i - o
on progress of their ex-students? Yes 37.6 31.3 1.48 - o
Has college asked for donations? Yes 231.8 14.0 6.43 +  (.011)
Has college asked for Career-Day ) o
speakers? _ Yes 51.8 320 17.45  +++ (.0000)
Did you send Career-Day speakers? Yes 75.9 78, 0.07 -
Most important criteria for decision
to recruit at a particular college .
{a) School located near company X 26.8 1.2 0.92 -
b) Noted for excellence of students X 45.6 54.1 3.20 - (.074)
{c) Curriculum matched to needed skills X 54.4 55.5 0.02 -
(d) Visit requested by placement office X 15.4 14.2 0.06 - o
(e) Company wishes to hire blacks X 44.5 22.5 24.91 +++ (.0000)
{f) Satisfied with recruited employees X 42,6 44.0 0.05 = :
Is company satisfied with placement :
office in general? Yes 93.9 95.8 0.49 -
" What are regular recruitment sources? o o )
(a) Public employment agencies X 47.4 30.3 14.15 +++ (.0002)
(b) Private employient agencies X 40.4 3.7 3.66 - {.056)
(c) Media advertising X 59.9 47.2 7.34 ++ (.0063)
(d) College placement offices X 90.8 90.8 0.02 -
Satisfied with current recruiting )
procedures? Yas 90.6 92.5 0.32 -
Do you contemplate changing 7 B
recruitment practices? Yes 27.3 24.6 0.30 -
*X indicates item checked
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649
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651
652
653

TABLE 4.6-4. (Cont.)

QUESTIDN
Extent to which your company uses
college placement offices to fill
employment needs
(a) Use extensively
(b) Use occasionally
(c) Seldom use
(d) Never use

1f seldom used, why?

{a) Seldom contacted

(b) Past experience not satisfactory
(c) Limited recruiting budget

Level of recruitment invitation

{a) Frequent

(b) Occasional

(c) None

How does company respond to invitation?
a) Accepts and sends recruiters

) Sends recruiting materials

) Rejects invitation

) Do not respond to invitation

Y Requests relevant resumes

If rajects or does not respond to
invitation, why?

(a) Limited recruitment budget
(b) Dissatisfied with previous hires
{c) No openings

Does placement office relationship

661
662
663
664

ERIC

Aruitoxt provided by Eic:

“influence campus visits?

Have you ever interviewed on a
black campus?

If NO, why?

(a) Never invited

(b) 5chool too far away

(c) Curriculum mismatched to needs
(d) Scholastic ranking of schoal

BLACK

WHITE

ANS.  COLLEGE  COLLEGE
X 63.0 64.7
X 32.8 29.8
X 3.0 5.1
X 1.1 0.5
X. 21.1 30.0
X 211 15.0
X 57.9 55.0
X 44.4 46.2
X 49.6 48.2
X 6.0 1.6
X 51.5 50.9
X 48.9 42.7
X 16.9 9.6
X 3.7 6.0
X 9.9 12.4
X 1.8 101
X 1.8 1.8
X 7.7 5.0

~ Yes " 52:8~ 50,2

Yes 96.3 82.5
X 0.4 6.4
X 0.4 5.5
X 0.0 0.9
X 0.0 0.5
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4.7 OVERALL ANALYSIS OF QUESTIONNAIRE RESPONSES -

COLLEGE SIZE AS THE INDEPENDENT VARIABLE

An analysis was made to determine if the size of the
college was a determining factor in the opinion manifested by the
respondents to the questionnaires. Even though most of the colleges
visited could be consideredsmall in an absolute sense, on a relative
basis it was quite feasible to divide the colleges into three distinct
size groupings to investigate the influence of size on the survey
respondents. The three levels established for this analysis were
established as follows:

Small - enrollment < 1500

Medium - enrollment 21500 but < 5000

Large - enrollment 25000

With the three levels as just described, there were nine colleges in
the small group, fourteen in the medium group, and seven qualifying
for the large group. Having grouped the colleges according to their
size, an analysis was made by comb1n1ng the responses by quest1onna1re

~type and analyzing the results. The outcome of the analysis can be

seen as follows.

4.7.1 Analysis of Student Responses

Students at small colleges were more aware, as a group,
of the placement office; they made significantly more usage of it, in
all its capacities throughout all four college years; and rated its
overall effectiveness higher than did the larger schools. Placement
office usage rates did not differ significantly between the medium and
large schools.

Significant1y more students at small coT]eges became aware

at med1um and ]arge schools 1nd1cated, in 519n1f1cant1y 1arger frequencies,
that they acquired their awareness of the placement office from fellow
students.
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Students at small colleges also were significantly more
aware of present job demand, future job projections, and prevailing
starting salaries which came primarily from their contact with the
placement office.

The complete tabulation of this analysis is presented in
Table 4.7-1.

4.7.2 Analysis of Faculty Responses

There were very few significant differences in the responses
given by faculty members when said responses were analyzed as a function
of college size. The faculty members at small colleges indicated that
the employers with whom they are in contact are l1imited mostly to the
respective Tocal areas of said faculty members. At the medium and large
colleges, the faculty responded, at a significantly higher rate, that
the employers with whom they are in contact extend throughout the country.
On the other hand, the frequency with which faculty members indicated
that employers contact them directly, when searching for qualified
students, waS”signiFicantiy Tower—for-small colleges than for medium
or large colleges.

According to the various groups of faculty members, the
larger the college the more importance that is placed on the placement
function by college administrative officials. Regardless of this though,
the ratings of the overall effectiveness of the placement office did
not differ significantly from one group of faculty to another.

The complete tabulation of the analyses is presented in
Table 4.7-2.
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% Response
. AIIECT A ANE TEAr 1500~ — ERAT
Xﬁ?i QUESTION AN§i <1500 5000 =5000
405  Accept job in another state? Yes B7.3 75.9 88.8
409 Aware of placement office? Yes 97.4 92.9 92.8
) How you became aware of placement office? ' A
410 (a) school orientation x* 58.0  38.9 35.2
an (b) interview counseling X 17.8 18.5 19.5
412 (e) from fellow students X 21.0 29.7 29.5
414 How familiar with placement office? Very 27.7 18.0 22.5
Mod. 53.3 55.2 50.9
Not 19.0 26.8 26.6
415 Ever used placement office? Yes 62.5 50.3 51.2
416 ( career planning counseling X 15.8 8.7 8.3
417 (b) interview counseling X 24.8 151 15.0
418 (c) Jjob placement counseling b 24.6  15.0 17.1
419 (d) assistance with resume X 29.7 13.0 14.6
420 (e) emplayer interviews X 35.7 24.4 3.8
422 Number of job interviews from ) 7
placement office 0 38.6 50.2 43.1
’ 1-2 22.7 24.9 19.3
3-5 19.7 14.7 16,2
6-10 12.7 7.0 11.3
11+ 6.3 3.2 10.0
Interviewed in what year _
423 (a) freshman e 4.1 1.9 1.1
424 (b) sophomore X 7.5 4.4 2.9
425 (c) Jjunior X 14.5 10.6 7.7
426 (d) senior X 41.6 30.9 34.1
—427—Career-counseling from. iritructors. X 56.4 51.9 - 50.8
428 Career counseling from administrators X 29.4 46.0 24.6
430 Compare this counseling with career ) ] o
counseling received from placement office Better  29.1 4.3 39.2
Same 63.9 60.9 55.8
Worse 7.1 4.8 5.0
431 Placement counseling/instructors X 32.6 30.8 32.3
432 Placement counseling/college administrators X 11.5 9.2 7.4
434 Compare this counseling with placement - B
counseling received from placement office Better 26.8 - 35.4 38.5
Same 66.6 61.2 58.9
Worse 6.6 3.3 2.6
435 Counseling from sources other than place=
ment office aided in finding job Yes 53.2 50.9 56.9
436 Have or will have jeb by 6/75 o
(compared to 9/75) Yes 67.5 69.9 72.1
Type of job .
437 (a) summer X 17.3 9.0 13.0
438 (b) part-time X 6.0 8.5 9.5
429 (c) work-study X 2.1 3.2 1.8
440 (d) Co-op X 1.4 0.6 0.8
441 (e} full-time X 26.9 27.8 31.4
443 Job related to major field Yes 65.9  64.5 68.2
444 Grade level college major decided on 1-8 8.4 10.2 6.5
9-10 8.5 6.3 6.4
11-12 20.7 19.5 25.2
Coll. 1 31.6 25.3 25.2
Cell. 2 21.6 23.3 22.9
call. 3 7.6 13.6 11.6
Coll. 1.4 1.8 2.1
*X indicates item checked
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ERIC

Aruitoxt provided by Eic:

TABLE 4.7-1.

ANALYSIS OF STUDENT RESPONSES - SIZE
OF COLLEGE AS THE INDEPENDENT VARIABLE
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TABLE 4.7-1. (Cont.)

VAR. QUESTION ANS. <1500 5000 > 5000 X SIG.
445 Most important factor in deciding career .
(a) Own efforts X 95.7 95.3 96.9
(b) Placement office X 1.3 1.3 0.9
(c) Recruiting personnel X 1.2 1.9 1.4 4.89 -
(d) State Employment Service X 1.1 0.8 0.3
(e) Private employment agency X 0.7 0.7 0.5
446 Courses patterned toward career goal Yes 88.1 g2.1 90.9 9.50 +  (.009)
447 Relevancy of courses to career field
(a) Excellent : X 23.4 24.4 28.3 )
(b) Good X 53.4 56.1 46.8 21.80 +  (.0013)
(c) Fair X 18.9 17.0 20.0
(d) Poor X 4.4 2.5 4.8
How placement office disperses information
448 (a) Bulletin board X £9.9 70.6 64.7 8.28 + (.016)
449 (b) 5chool paper X 27.4 27.3 31.4 4,35 - ]
450 (¢) Phone calis X 8.1 5.4 4.5 10.36 ++ (.006)
451 (d) By mail X 54.3 28.5 21.3 225.5 +++  (.0000)
453 Placement office adequately informs students Yes 27.2 37.5 38.7 27.2 +++ (.0000)
454 Overall current placement office effectiveness
(a) Outstanding X 5.7 4.3 B.3
(b) Very good X 47.7 39.8 41.4
(c) Mediocre X 32.6 37.6 33.2 32.43 ++ (.0001)
(d) Fair X 10.9 11.6 11.2
(e) Paor X 3.2 6.7 5.8
467 Aware of present demand in field Yes 85,2 82.3 81.9 3.98 -
How YES informatjon obtained
468 (a) Placement office X 22.6 12.0 11.6 54.4 +++  (.0090)
469 (b) Instructors X 47.4 49.5 49.2 .96 -
470 (¢) Recruiters X 24.5 19.6 17.8 1213 + (.002)
474 Aware of future employment projections in field Yes 73.2 69.9 72. 3.3 - T T
How YES information obtained
475 (a) Placement office X 17.4 10.1 9.7 3.7 +++  (.0000)
476 {(b) Instructers X 39.9 44.5 42.5 4,45 -
477 (c) Recruiters X 19.1 16.3 17.4 2.75 -
479 Aware of starting salaries in field Yes 78.9 74.1 78.9 9.02 +  (.011)
How YES information obtained
480 (a) Placement office X 15.0 9.5 10.4 16.40 +++  (.0003)
481 (b) Instructors X 29.7 34.4 35.8 7.51 +  (.023)
482 (c) Recruiters X 26.8 22.2 24.5 6.01 +  (.050)

484 Placement office actively searched

for a job for you Yes 14.6 1.3 13.2 4.52 -
485 Placement office instrumental in o o 7 )
finding job for you Yes 22.7 16.6 19.8 10.83 ++ (.0045)

1f YES, kind of job

486 (a) Summer X 4.8 3.3 5.2 5.21 (.074)
487 (b) Part-time X 2.9 3.8 3.9 1.52 - )
488 (e) F-11-time X 16.7 10.9 15.1 17.1 +++  (.0002)
489 (d) Work-study X 2.3 2.0 1.5 1.27 -
491 Job related to major field Yes 70.0 65.7 69.1 1.43 -
492 Rate placement office effort to
attract company recruiters ]
ga) Excellent X 13.7 12.2 18.9
b) Good X - 56.0 48.7 43.9 ., i .
(c) Fair X 26.2  31.6 2.0 33-16  +++ (.0000)
(d) Poor X 4.2 7.5 8.1
493 Rate placement office success in attracting
company recruiters in your field ) B
(a) Excellent X 10.5 1.7 18.5
"(b) Good be 33.3 18.4 33.9 nanA !
(c) Fair X 3.6 28.7 24,3 2.98  +++ (.0000)
(d) Poor X 22.6 21.3 23.4
I1-127
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TABLE 4.7-1. (Cont.)

% Response
VAR. QUESTION aNs. <1500 1000- >s000 % sIG
494 Importance of placement function as
viewed by college officials
(a) High X 28.1 28.7 33.2
(b) Moderate X 53.7 51.7 45,2 .. . L avs
&c_) Low X 6.6  17.8 0y 159+ (.072)
d) None X 1.6 1.9 1.6
495 Are placement activities treated as a major
) component of the educational process? Yes 41.5 38.4 43.3 4,72 (.094)
496 1f NO, do you believe they should be? Yes 93.3 93.0 93.4 0.06 -
497 Rate the ability of the placement office
to provide career counseling
Ea) Excellent b4 10.1 8.4 12.9
b) Good X 46.5 45.0 37.8 o 18
H Fair X 33,7 32.9 4 2098+ (.0018)
(d} Poor X 9.7 12.7 15.2
498 Rate the ability of the placement office
to provide job placement counseling
(a) Excellent X 9.4 6.8 12.2
(b) Good X 48.0. 45,7 36.8 - A
(c) Fair X 3.4 335 3. 3053  +++ (.0000)
{d} Poor X 9.2 14.0 14.7
If the placement office has not been adequate
for you to what do you attribute deficiency? .
499 (a) Inadequate staff X 23.9 17.5 16.1  19.13  +++ (.0001)
530  (b) Lack of counseling experience 7 X 9.0 8.3 1.2 4.75 (.093)
501 (¢) Insufficient contact with work world X 21.8 22.4 23.3  0.5] - o
502 (d) Staff disinterest X 6.1 8.2 10.0 8.01 + (.018)
= paaedes you think yourwillemostolikely- - e o
obtain your first job after graduating? ) T
504  (a) Own efforts X 62.4 59.2 §9.6  2.43 -
505 (b) Placement office X 16.5 15.9 24.8 27.4 +++ (.QDOD)
506  (c) Instructor's assistance X 8.3 9.9 12.6  8.07 + (.018)
507 (d) Relative's assistance X 14.3 9.7 9.0 14,95  +++ (.0006)
508 (e) Friend's assistance X 14.2 12.2 12.5 1.90 -
5
I1-128
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343
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TABLE 4.7-2.

QUESTION

Does your department have formal
placement service for students?

Does faculty play active role (in

the department's efforts?

Does faculty have responsibility

to help students find jobs?

If YES, wh1th uf the follewing would

(a)
(b)

(c)

(d)

Mare cgunseling

More employer contacts
_More involvement with

placement office

Career Day programs

4V¥xDD _you :ever help students fo find jo

If YES, how?
(a) Cﬂunseling
(b) Employer referrals

How involved in aiding students?
{a) High

(b) Moderate

(c) Low

To what extent is career aSpEEt of
field stressed in your c1asses?
(a) High

(b) Moderate

(c; Light )

(d) Not covered

Ever call employers on student behal

If YES, with what frequency?

{(a) High

(b) Moderate

(c) Low

With what frequency do students seek
placement counseling from faculty?
(a) High

(b) Medium

~-(e)-- Low..

Do you follow-up on students you
‘have assisted in gett1ng jobs?

How extensive ave your employer cont
(a) Limited to local area

(b) Extend throughout country

(c¢) Inelude out-of-state employers

With what frequency do employers
contact you?

(a) High

(b) Medium

(c) Low B

(d) HNot at all

If called, how handled?
(a) Refer student to cmployer

(b) Refer employer to placement office

*¥ indicates item checked

ANALYSIS OF FACULTY RESPONSES

OF COLLEGE AS THE INDEPENDENT VA RIABLE

% Response -
ANS.  SMALL  MEDIUM  LARGE
Yes 24.7 27.1 21.8
Yes 74.3 85.5 92.6
Yes 94.6 84.0 87.7
X* 50.0 32.7  52.6
X 47.4 37.3  43.9
X 26.3 20.0  24.6
X 21.1 17.3  17.5
bs?  Yes 92.0 94.3  91.2
X 67.1 61.8  56.1
X 69.7 72.7  59.6
X 42.7 35.9  56.1
X 30.7 35.9  24.6
X 26.7 28.2  19.3
X 50.0 52.9  51.8
X 26.4 15.7 17.9
X 19.4 21.6  21.4
T X 4.2 9.8 8.9
£7 Yes 71.86 §9.7  78.9
X 17.6 22.5 14.3
X 30.4 33.8 47.6
X 51.8 43.7  38.1
X 41.7 40.4  38.9
X 31.9 32.3  37.0
X 26.4 27.3 24,1
Yes 67.1 56.3  60.8
acts? )
X 42.6 39.6  34.8
X 23.0 23.1  47.8
X 34.4 37.4 17.4
X 10.7 25,0  38.0
X 22.7 26.0  22.0
X 52.0 40.0  26.0
X 14.7 10.0 14.0
X 50.0 38.2  49.;
X 19.7 22.0 24.6
11-129

SIZE

0.55
3.97
4.74

B.42

1.99

1.1
0.47
0.66

1.67
3.04

1.61

4.21

0.49

2.02

.97

+

+

o+

(.093)

(.015)

(.018)

(.014)
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VAR
346

347
348

351

352

353

354

355

356

TABLE 4.7-2. (Cont.)

QUESTION
To what extent do profesional faculty
associations assist in placing students?
(a) High assistance
(b) Moderate assistance
(c}) Low assistance
(d) No assistance

Does department have active alumni
association?

If YES, does it have active
placement function?

How familiar are you with the
placement operation?

(a) High familiarity

(b) Medium familiarity

(c) Low familiarity

(d) Not familiar

How frequent are your placement
office contacts?

(a) High frequency

{b) Medium frequency

(¢) Low freguency

(d) Not familiar

Doe placement office provide you
with current employment data?

How important is the placement function
as viewed by college administration?
(a) High importance

(b) Moderate importance

() Low importance

(d) No importance

Rate overall placement office

effectiveness

(a) oOutstanding

(b) very good

{E) Mediocre
d;-~Fair'
(e) Poor

in placing students
(a) Excellent

(b) Good
(¢) Fair
(d) Poor

services for black/white students?
Do faculty members utilize placement
office services?

% Response
ANS SMALL EDIUM  LARGE
X 11.8 16.3 12.2
X 20.6 14.1 24.5
X 23.5 34.8 28.6
X 44,1 34.8 34.7
Yes 67.1 63.0 71.4
Yes 16.7 13.0 22.2
X 45.3 43.0 58.2
X 42.7 29.9 29.1
X 9.3 24.3 12.7
X 2.7 2.8 0.0
X 40.8 36.2 49.1
X 32.9 31.4 18.9
X 22.4 28.6 24.5
X 3.9 3.8 7.5
Yes  71.4 74.0 62.3
X 46.3 58.4 77.1
X 35.8 25.8 20.8
X 16.4 12.4 2.1
X 1.5 3.4 0.0
X 18.2 171 23.3
X 39.4 52.4 55.8
X 28.8 20.7 14.0
X 6.1 3.7 7.0
X 7.6 6.1 0.0
X 25.0 34.3 35.9
X 38.3 45.7 51.3
X 30.0 11.4 12.8
X 6.7 8.6 0.0
Yes 6.1 1.4 12.8
Yes 12.5 13.4 15.8
160
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.50

.04

55

.80

.38
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.94

.30
.22

(.051)
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4.7.3 Analysis of Non-Placement Administrators' Responses

Only one effect in this analysis manifested itself as
significant; however, sample sizes were small. The large colleges
were much less likely to have a system for feedback from graduates
after they enter the job market. _

The individual question statistical tests are tabulated
in Table 4.7-3.

4.7.4 Analysis of the Placement Office Staff Responses

Four comparisons were statistically significant, the
largest being that 100% of the large college placement offices offer
"specialized" placement services, compared to 11% and 21%, respectively,
for small and medium size colleges.

Small colleges, however, significantly more often maintain
and make use of lists of prominent alumni. Small colleges also rarely
had a career counseling service that was separate from the placement
office. It was the large colleges, however, who significantly more
often provide special services for black students. Table 4.7-4 presents
the tabulation of the analysis of the individual questions.

4.7.5 Analysis of Employer Responses

' Employers did not differ significantly, as a function of
school size, in their relative satisfaction with the placement office;
in the quality or quantity of the aid they received from the placement
offices; in their ratings of the placement offices' recruitment program;
and in their perception of the colleges' ability to present their students
for placement considerations.

The number of employers who indicated that their motivation
for recruiting at a particular college was by invitation from the college
was much less for the large colleges than for the other two groups of
colleges (only 6.3% compared to 25.2% and 22.7%, respectively, for small

and medium size colleges).
[1-131
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T BLE 4.7-3. ANALYSIS OF NON-PLACEMENT ADMINISTRATORS' RESPONSES - SIZE QF COLLEGE AS INDE?ENDENT VARTABLE

§ Response _
R, QUESTION MG, SWL MO R X Sl
207 Is current placenent office budget - .
~ adequate? fes 500 BT W3 0& -
208 Should placement office provide o 7
additional services? Yes 636 727 8.0 07 - '

209 Are there problen areas encountered
- by the placement office which '
hinder the placement of students? Ys 46,2 667  50.0 LM -
210 Rate the placement function to other
factors in the total college
educational process

(a) Most important o280 1.1 2
(b) Very important X 88 35 1.3 15 -
(c) Equally important Y 86 23 By 7T
(d) Low importance _ S U R | R
211 Job records on graduates kept by o
area of spacialization Yes 615 4.2 8.0 VW
212 Procedure for feedback from graduates _
H after they enter job market s 615 786 200 834 + (.05
N 213 Procedure for gathering infor from :
" enployers who hired graduates Yes 417 %5 600 0719 -
M 21 How involved are you in assisting
students to find jobs? 7
(a) Deep involvement R 1N A
(b) Moderate involvement S R A (U R TS 1)
(c) Occasional involvement X 154 8.9 0 T i
(d) Not involved X 8.5 14.8 0.0
If involved, which for(s) does it take? ” ,
215 (a) Direct counseling Y 87 ) 6.6 6582 - (.063)
26 (b) Involvement with placement office X 214 3.3 182 LA -
2 (c) So]1c1t1ng praspect1ve enployers %7 185 3 14 -
218 (d) Involvement with alumni groups Y 8.6 17 73 a8 - (.08
220 How well is the placement office doing
in placing graduates in jobs?
(a) Outstanding; almost all placed X3 6T 444
(b) Very good; high degree of success X 3.4 2.8 M4
(¢) 0.K.; much improvenent needed U S N A P '
(d) Fair; not effective at present X 0.0 11 0.0
221 MWhat is the overall effectiveness of
the placement office?
(2) Outstanding {250 2.8 4.9
(b) Very good O I /. T 66 -
(c) Mediocre S Y A X 0.0 ™ |
167 l4) nly fair ¢ 00 I 00

*{ indicates item checked




1§

—
=
!
-t
W
7]

1,

20,

21,

A,

2,

2.

27,

29,

o

3

TABLE 4.7-4, ANALYSIS OF PLACEMENT OFFICE STAFF RESPONSES - SIIE OF COLLEGE AS THE INDEPENOENT VARIABLE

UESTIONS* M,

What is nature of contact between placement office

and students? | Formal
Mhat s avéfage nuber of contacts between student |
and placement office in placing student in a job? 1-3

Does college have a career counseling service )
separate from the placement office? Yes

Do you provide special services for black students? s

For white students? | ‘ 5
Are you aware of faculty members involved in career |
counseling and/or assisting students in fiading jobs!? Yes
Do you think it beneficial to have faculty fnvolved

in career counseling and job placement? Yes -
If YES, do you have a program for involving faculty ,

in placement? Yes

Do you have adequate facilities for the various

placement office functions, such as Career Day

activities, visiting recruiter activities? Yes
How would you classify the response from enployers

in supplying the following services: |

(a) Job information . Excellent
(b) OneCampus recruiters Excellent
(c) Participation in Career-Day activities Excellent
Are you experiencing budget Timitations that affect

the placement office's ability to contact employers

-=5uch as printing or comunication costs--and funds

for attending meetings and purchasing publications? Yes
Does budget provide for adequate staff to carry out

activities of the placement office? ' Yes

Is your geographic location, with respect to the

distance to major employment centers, a significant

factor in your abi ity to place students in jobs? Yes

Is academic reputation of college an {mportant |
factor in ability to place students in jobs? Yes

Does the inportance of academic reputation hold
trie for all mjors? < T T T T es
What effect does the size of your college have on

your ability to place students in jobs? Significant

onsé
WL DN R
g0 W
w650
Rooon
VI R
@@ W
m %W
o8 8
wooo# B
U 5oy
B8
5B u
w6
508 M
wooo% N
w80
B8
I

£

1.04
3.84
0.05
1.13

0.43

117
4.4

3.0

-+

e

(.017)

{.007)

179



TABLE 4.7-4, (Cont.)

3 Respnse
EsTION® ps. oL e £ g
32. What percent of staff tine is devoted to finding
jobs in the following categries: 7 o
(a) Parttine 0-25 100 (Y R
(b) Sumer jobs 0-25 100 80 0w -
(c) Full-time = 75-100 1 )] N 4 -
33, Do you keep information on any of the following |
performance measures? N 7
(a) Expenditure per student enrolled Yes 0 11 0
(b) Expenditure per student counseled ©o e 0 11 0
@)Mmdwmmgﬁﬂmmmwﬁmwﬁmg fes 50 15 40 T
(d) Ratio of students counseled to students placed Yes k| 12 0 2.3
(e) Ratio of students interviened by recruiters _ , ,
to students placed Yes 67 3 N 218
34, Are there instances where you refrain from referring | -
black students/white students to certain employers? Yes 12 17 5 2.3
35. What procedures are used to follow-up graduates that ’
. move into the job market? o _
. (a) Handout questionnaire to those placed fr* 3 0 0 587 - (.08
W (b) Mailed questionnaire to those placed X oo 0 LM - '
(c) Mailed questiomnaire to all graduates X b 60 o 010
(d) Follow-up questionnaire 1-3 yrs, after placement X 0 10 kEIH
36, Does your college participate in a Co-op progran? fes 50 5 n o
3, Specialized p]acement services (e.g., education or | o ,
engineering) in addition to general placement office? Ves 1 2l 100 602+ (.0003)
Eimwmmmwmm@mwwMmemmm Yes 0 38 0 248
30. Do you work with private employnent agencies in areal Yes 2 20 B 0¥
41 Placenent office maintains and uses 1ist of prominent ) , .
alunni who may be called to speak to students? Yes 62 g 29 622+ (.04)
43 What description best fits overall effectiveness of Very qood/ ¢ 2 B 48 - (.06)

placement office at present? : Outstanding

* A11 quest1ons nuwbered i they appeared on
questionnaire completed by placement staff

¥ X indicates {tems checked

172




In addition, companies recruiting at larger colleges made signifi-
~cantly more use of private employment agencies on a regular basis
than the other two groups. Recruiters from the small cg1iégés in-
dicated that they used private employment agencies the least.
There was no significant difference in the placement
office usage rates by employers, based on college size, which was
stated as being'extensﬁve by 58% to 67% of the employers contacted.
The tabulation of these analyses is presented in Table

4.7-5.
4.8 COMPARATIVE RATING OF THE PLACEMENT OFFICES

Each group of respondents, with exception of the employers,
were asked to rate the overall effectiveness of their respective place-
ment offices. In order to provide for a comparative analysis of their
responses, the same question was asked of the five different respondent
groups. The question was as follows:

Rate the overall placement office effectiveness

(a) Outstanding (5 points)

(4 points)

(e) Mediocre (3 points)

(d) Fair (2 points)
(1 point)

(b) Very good

(e) Poor

Table 4.8-1 provides an overall tabulation of the responses
to this question classified by questionnaire type.
The value of chi-square for this table was:

2

X© = 129.5, d.f. = 16

[1-135
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TABLE 4.7-5. ANALYSIS OF EMPLOYER RESPONSES - SIZE OF

COLLEGE AS THE INDEPENDENT VARIABLE

Motivation for rearu1t1ng at college?
(a) Invitation by callege

(b) Policy decision by company

(c) Difficulty in filling openings

Satisfied with placement service

Rate assistance relative to other
colleges at whiech you recruit

(a) Excellent

(b) Good

c) Fair

d) Poor

Rate the placement office performance
in presentlng graduates to recruiters
(a) Excellent

(b) Good

c) Fair

(d) Poor

Compare placement office

presentation of students

(a) Above average

(b) Average

(c) Below average

4«.‘
n...-

Does placement office request
Tist of openings?

If YES, how often?

How do you respond to requests?
Sat15fled with employess from

Infgrm p]acement office on progress

of former students now in your employ?
Has placement office requested opinion
on progress of their ex-students?

Has college asked for donations?

Has college asked for Career-Day
speakers?

Did you send Career-Day speakers?

" "Most important criteria for decision

to recruit at a particular college

(a) SEhQQ] 1Dcatéd near Eampany

(c) Cufr1;ulum matched tg “needed sk1lls
(d) Vvisit requested by placement office
(e) Company wishes to hire blacks

(f) satisfied with recruited employees

Is company satisfied with pTacement
office in general?

What <re regular recruitment sources?
(a} Public employment agencies

(b) Private employment agencies

(c) Media advertising

(d) College placement offices
Satisfied with current recruiting
procedures

Do you contemplate changing
recruitment practices?

*X indicates item checked

% Response
ANS SMALL  MEDIUM  LARGE
X* 25.2 22.7 6.3
X 65.8 62.7 73.7
X 9.0 14.5 20.0
Yes 89.5  83.5 90.0
X 32.5 30.7 36.7
X 51.0 45.3 44.9
X 13.4 18.7 14.3
X 3.2 5.3 4.3
X 25.0 22.9 28.3
X 47.6 49.0 45.4
X 22.6 24.2 21.1
X 4.9 3.9 5.3
X 40.0  35.7 36.8
X 48.5 53.9 54.6
X 1.5 10.4 8.6
Yes 50.9 40.8 47.0
Yriy. 69.2 63.6 68.3
Mail 86.5  82.3 84.8
Yes 86.6  85.3 87.7
Yes 40.0 45.6 34.6
Yes 39.9 37.2 26,2
Yes 17.5 16.9 24,2
Yes 43.7 39.5 45.6 *
Yes 74.4 86.2 7.2
X 26.3 29.6 30.7
X 51.4 49.4 51.0
X 52.6 51.2 61.4
X 17.7 14.8 11.8
X 36.0  33.3 34.6
X 42.9 40.7 46.4
Yes 95.3 92.5 96.0
X 39.4  37.0 43.1
X 29.7 37.0 43.8
X 53. 1 51.2 58.8
X 89.1 88.9 94.8
Yes 92.8  88.8  92.7
Yes 26,2 28.5 23.5
IT-136
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4.04

1.75

3.30
0.49
0.47

0.29
3.26

6.18
3.15

1.20
4.73

0.87
0.15
3.90
2.28
0.76
1.05

++

o

+

(.0023)

(.046)

(.094)

(.030)
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640

€41

648

649
650
651
052
653

655
656
657
659

660

661
662
663
664

TABLE 4.7-5. (Cont.)

QUESTION
Extent to which your company uses
college placement offices to fill
employment needs
(a) Use extensively
zbg Use occasionally
¢} Seldom use
(d) MNever use

If seldom used, why?

(a) Seldom contacted

(b) Past experience not satisfactory
(¢} Limited recruiting budget

Level of recruitment invitation

(a) Frequent

(b} Occasional

(c) None

How does company respond to invitation?
{(a)} Accepts and sends recruiters

* (b) Sends recruiting materials

(c) Rejects invitation

(d) Do not respond to invitation
(e) Requests relevant resumes

If rejects or does not respond to
invitation, why?

(a) Limited recruitment budget
(b) Dissatisfied with previous hires
(e} No openings

Does placement office relationship
influence campus visi*s?

Have you ever interviewed on a
black campus?

If NO, why?

- {a) Never invited

b) School too far away
¢) Curriculum mismatched to needs
d) Scholastic ranking of school

— g

ANS.  SMALL  MEDIUM  LARGE
X 57.7°  66.9 67.1
X 34.5 29.4 30.3
X 5.4 3.7 2.6
X 2.4 0.0 0.0
X 23.5 40.0 16.7
X 0.0 40.0 25.0
X 76.5 20.0 58.3
X 44.6 39,1 "43.9
X 49.0 53.0 44.6
X 6.4 7.9 11.5
X 52.6 55.6 45,1
X 45.7 51.9 40.5
X 9.7 14.8 17.0
X 4.0 4.9 5.2
X 11.4 5.6 16.3
X 9.1 1.1 13.1
X 1.7 1.9 2.0
X 5.1 6.8 7.8

Yes 53.1 49.7 52.1

Yes 92.3 91.2 86.7
X 2.3 2.5 4.6
X 1.1 3.7 3.3
X 0.0 0.0 1.3
X 0.0 0.6 0.0

11.21

10.87

4,05

O e
T e DY O
B0 — L G0 P

1.29
0.03
1.00

0.39

©3.14

+

-+

(.082)

(.028)

{.0092)
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TABLE 4.8-1. DISTRIBUTION

JNERALL PLACEMENT OFFICE EFFECTIVENESS

RATINGS CLASSIFIED BY QUESTIONNAIRE TYPE

)

@)

)

L)

o

Rating

Students |

Alumni

Placement
_saff

Mon-Placenent

Faculty

Totals

freg,  §

et

freg. *

Free. %

|Frea,

i

Poor

Outstanding
Very Good

(

(
lediocre |
Fair (
(

5 points
4 points
3 points
2 points
1 point)

)
)
)
)

5T
0% 4.7
B0
RN
%85

9 48
28 3.0
193 32.2

n L8

19 13.2

0 0.0
8 5.1

324
2 143

[N

n 0.7
13 31
AN
2 5

0 00

16
i
14
3
]

2.1
5.3
18.4

39

Totals

2063 100

600 100

100

3

100

i

Hean, Xi

-~ |Std. Dev., 5

3.3
0.94

3.10
1.10
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Since this value is very highly significant (P<<0.0001),
a Duncan's Multiple Range Test* was performed on the weighted means in
order to determine the relative significénce comparisons among the five
types of questionnaire recipients. _

Since the standard deviations, $;, were not significantly
different between columns, the following overall pooled standard deviation
was calculated and employed for the Duncan Test:

s, = 0.972, d.f. 2985

P

Thn overall results of applying the Duncan test can be

ﬁ
2 3 1 4 5

The interpretation of the above is that any pair of means
not underlined (or joined) by the same line is judged significantly
different at the 95% confidence level. (A1l joined means are judged
NOT..significant.)

o Thus, the Faculty (Group 5), as a group, gave the highest
placement office rating, significantly higher than all other groups,
except the Non-Placement Administrators, Group 4.

On the other eind of the scale, the Alumni gave the lowest
rating, significantly lower than all groups, except the Placement Staff
(Group 3). The major reason the P1acement>3taff could not be statis-
tically differentiated was because of its very small sample size.

* Duncan, D.G., "Multiple Range Tests for Correlated and
Heteroscedastic Means," BIOMETRICS, June 1957, pp. 164-176.
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APPENDIX

DATA COLLECTION INSTRUMENTS
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INTERVIEW/QUESTIONNAIRE I.D.

Card #__

Questionnaire Type

College Code___
Interview # per city

A-1
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Questionnaire Type
CPS Staff
Non-CPS Administrators

Faculty

1975 Graduating Students
1974 Graduates

Employers



INFORMATION TO BE COLLECTED FROM EACH CPS

Describe location of CPS office with respect to other buildings

Describe the atmosphere that exists in the CPS office

Ascertain adequacy of space and facilities in the CPS office

Observe and describe the attitude of the CPS staff toward student clients
Look for any unique features that are incorporated in the CPS offices

Determine the procedures (both formal and informal) that the students
follow when using the services in the CPS office

II. DATA TO BE OBTAINED FROM CPS RECORDS (1973-1974 SCHOOL YEAR)

Total number of students using service seeking full-time employment _

Total number of students using service seeking part-time jobs
Total number of students using service seeking summer employment _
Total number of referrals made to recruiting companies__

Total number of placements made to recruiting companies____

Total number of referrals made to other sources

Total number of placements made to other sources

(If possible, the information for questions 4-7 should be broken
down by major or degree title--include salary, if available.)

8. Total number of recruiters visiting'the campus each year
(Determine if the companies are broken down into categories--if so,
1ist the number of recruiters by category.)

9. Determine the existence and extent of non-CPS placement activity

(a) Alumni groups

(b) Private placement services

(c) Placement activity by certain aschools within the college
(d) Faculty groups

(e) Other

181
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INFORMATION TO BE COLLECTED FROM EACH CPS (Cont.)

10. Total number of CPS/Employer contacts__

(a) Visits by CPS staff to prospective employers
(b) Telephone calls to prospective employers
(c) Mailings to prospective employers
(d) Mass-media appeals to prospective employers
(e) Other
11. Effectiveness and accessibility of CPS data system
12. Communication with students
(a) Determine number and extent of career-orientation or
career-day programs
) Degree of college paper advertising
) Direct mailings to students
) Student counseling program - How effective
)

Qther

A-3




CPS STAFF-1

CPS STAFF QUESTIONNAIRE

1. What is your specific job title?

2. How long have you been in this position?

3. To what administrative office does the office of the Piacément
Director report?

4, How many people are on your staff?

A-4 Rev. 1
1-10-75
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CPS STAFF-2

5. How are they classified?
Secretaries_
Clerks__ _

Professionals ~

Other (EXPLAIN)

6. What is your annual budget for the CPS office?

7. What percentage of the total college budget does the CP5
budaet comprise?

A-5




CPS STAFF-3

8. How many people receive placement counseling by your office per year?

Department or School Students Alumni Faculty
Education

Liberal Arts

Humanities

Fine Arts

Business

Engineering

Physical Sciences

Other

What is the rate of expenditure of the CPS budget?
Per student counseled

Per student enrolled

A-6




CPS STAFF-4

How many students per year utilize the services of the CPS office?

9.

i

Department or School Students Alumnni 7 7F;¢U1tyi
Fducation
Liboval Avte
Hununitices .
Fine Arls .
!Buginesg 7 R _
Enginecring R ,
Physical Sciences o o B
Other - - _

What percent of the total student body is this?

186
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CPS STAFF-5

10. What is the percentage breakdown of the different classifications of -
students that utilize your services?

Full Time | Part Time | Summer

Freshmen R o o o

Sophomores D D

Juniors - — —

Seniors - - R i —

Graduate Students 7 1 ) L

11. What is the nature of the contact between CPS and students?

Formal _

. EXPLAIN:

Informal

EXPLAIN:

A-8
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CPS STAFF-6

12. What is the average number of contacts made between a student
and CPS in placing a particular student in a job?

-3 _
4-6 ) o
7-9 -

10 or more

13. What information is provided by CPS to the students?

EXPLAIN:

14. 'What sort of personal advice is provided by CPS to the students?

. EXPLAIN:

A-9




CPS STAFF-7

15. Does your college have a career counseling service that is separate
from CPS?

Yes

(If Yes, PROBE for how placement and counseling are coordinated.)

16 ) i . i camuinne fan DlACK
16. Do you provide special services for white

‘students?
(SELECT APPROPRIATE GROUP)
Yes

No

(If Yes, EXPLAIN)

e
oo




CPS STAFF- 3

17. Are you aware of faculty members who are extensively involved in
career counseling of students and/or assisting students -in getting
Jjobs?

Yes . {Obtain Names)

(If No, skip to question 21.)

18. How do you coordinate your activities with faculty members who
perform counseling?

19. How do you coordinate your activities with faculty members who
assist students in obtaining jobs?
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CPS STAFF-9

20. Do you think that it is beneficial to have faculty members involved
in career counseling and job placement?

Yes_  (EXPLAIN)

No (EXPLAIN)

21. If question 20. is answered YES, then ask:

Do you have a program for involving faculty in placement?

What suggestions would you make for improving the relationship
between CPS and faculty members involved in career counseling
and student job placement?




CPS STAFF-10 -

22. From your experience, what is the most effective means of placing
students in jobs?

22a. If you had a larger budget, how would you use the money to carry out
the placement function? ’

23. What is the greatest obstacle that you encounter in placing students
in jobs? ’

24. Do you have adequate facilities for the various CPS functions, such
as Career Day activities, visiting recruiter activites, etc.?

Yes ~
No -
(If NO, EXPLAIN)
A-13
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CPS STAFF- 11

] 25. How would you Class1fy the response from employers in supplying
the following services to your campus?

Job Informatiorn

Poor_  Fair____~ Good____ Excellent

On-Campus Recruiters

Poor ___ Fair_____ Good_ Excellent

Participation in Career-Day Activities

Poor__  Fair_____ Good Excellent

26. Are you experiencing budget limitations that affect CPS's ability
to contact employers-such as printing or communications costs, and
funds for attending meetings and purchasing publications?

Yes_
No

(If YES, EXPLAIN)




CPS STAFF -~ 12

27. Does your budget provide for adequate staff to carry out the
activities of the CPS function?

Yes _
""No B
EXPLAIN:

28. Is your geographic location, with respect to the distance to
major employment centers, a significant factor in your ability
to place students in job?

Yes _
No
EXPLAIN:




CPS STAFF-13

29. 1Is the academic reputation of your college an important factor
in your ability to place students in jobs?

No_  (If NO, skip question #30.)
(If YES, EXPLAIN)

30. Does the importance of academic reputation hold true for all majors?

(SPECIFY WHICH DNgg):




CPS STAFF-14

31. What effect does the size of your college have on your ability
to place students in jobs?

No effect

Minimal effect
Significant effect

{EXPLAIN)

32. What percent of CPS staff time is devoted to finding jobs in the
following categories?

Part Time

0-25%  25-50%__ 50-75% _ 75-100%__

Summer Jobs

0-25%  25-50% "rL75%  75-100%

Full Time
0-25% _  25-50%___  50-75% _ 75-100%

A-17
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CPS STAFF- 15

33. Do you keep information on any of the following performance measures?
Expenditure per student enrolled

Yes ~ No

Expenditure per student counseled

Yes No_

Number/percentage of student body using CPS

Yes _ No

Ratio of students counseled to students placed

Yes No

Ratio of students interviewed by recruiter to students placed

Yes No_
34 ) e L e . black
34. Are there instances where you refrain from referring white

students to certain employers?
(SELECT APPROPRIATE GROUP)

Yes  (If YES, EXPLAIN)




CPS STAFF-16

35. What procedures are used to follow-up graduates that move into

the joh market?

Handout of questionnaire to those p]aced'
Mailed questionnaire to those placed

Mailed questionnaire to all graduates

Follow-up questionnaire 1-3 yrs. after placement__

Other

(If the answer to the
to get the following

Percentage of
Percgﬁtage of
Percentage of
Percentage of

Percentage of
at graduation

question indicates follow-up activity, attempt
information, for the past year, if available.)
graduates contacted for follow-up____
graduates that respond

respondents that were assisted by CPS

respondents that found jobs outside of state

respondents interested in out-of-state job

36. Does your college participate in a CO-OP program with industry?

Yes (If YES, answer question 37)

No (If NO, go to question 38)

37. Explain the relationship of your placement activiti2s to the

CO-0P program.

ot
e
Qo
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38.

38a.

39.

40.

CPS STAFF- 17

Are there specialized placement services (e.g.j in education or engineering)
in addition to the general CPS at this college?

Yes

No ~ (If NO, go to question 40.)

Are the departments organized to work with the CPS?

Do you work in cooperation with private employment agencies in the area?

Yes.

No__

(If YES, explain the nature of your cooperative efforts.)

Nhat’was the number of 1974 graduates that obtained jobs in the following
salary groups?

$ 6,000 and under

6,001 - 8,000

8,001 - 10,000

10,601 - 12,000

12,001 and above




41.

42.

CPS STAFF- 18

Does CPS maintain and use a 1ist of prominent alumni who may be
called upon to speak to students?

What was the number of 1974 graduates in the following areas:

Department Graduated Placed In Jobs Average Salary
Education
Liberal Arts
Huhéﬁities I i - -
Business
Engineering e
Physical Sciences
Other
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CPS STAFF-1g

43. What description best fits your opinion of the overall effectiveness
of the CPS at the present time?
Outstanding
Very good___
Mediocre
Only fair_
Poor

44. Rate.the following parameters, based on what you feel will have the
most value for improving the effectiveness of the CPS.
after each.
Larger budget
Larger staff _
More advertising or-coverage in school paper__
Better bulletin board coverage B
More time devoted to student counseling__

Greater frequency or number of employer visits_

More involvement of CPS with faculty _

More involvement of CPS with alumni groups__
Better or more complete listings of available jobs_

More mailouts to students of job opportunities _

Greater degree of skill in making student job referrals

More or better career-day programs or programs of this nature__

Other(s)

201




45.

CPS STAFF-20

Studies indicate there are mechanisms outside of the formal college
placement service that are instrumental in aiding students to find-
jobs. Such mechanisms appear to be more effective for white students
than for black. If you feel this is true., could you please elaborate
on what you believe these mechanisms are?

Rev, Z
2-4-75



INTERVIEW/QUESTIONNAIRE I.D.

Card #_
Questionnaire Type

College Code _

Interview # per city
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CPS Staff

Non-CPS Administrators
Faculty

1975 Graduating Students
1974 Graduates

Employers



co NON-CPS ADM.-1
NON-CPS ADMINISTRATORS' QUESTIONNAIRE

1. What is your specific job title?

2. How long have you been in this position?
~Yrs, _ ,

3. What is your official relationship to the C?S?
CPS office reports to my office
No official relationship between my office and CPS

Other____ (EXPLAIN)

4. What is the annual budget for CPS?

___Dollars

Don't know_

A\ oE ( : Rev. 1
A-25 1-10-75




NON-CPS ADM.-2

What percent of the total college budget does the CPS budget comprise?

9.

Do you feel that the CPS budget is adequate to carry out its function?

Yes
No _ (EXPLAIN)

Are there any services not presently supplied by CPS that should be
supplied?

Yes __ (If YES, EXPLAIN)

o,

200

A-26



NON--CPS ADM.-3

8. Are there any major problem areas encountered by CPS, of which you are
aware, that hinder their activities in placing students?

Yes  (If YES, EXPLAIN)

No

9. What performance measures are utilized to determine the effectiveness of
placement activities? '

EXPLAIN:




NON-CPS ADM.-4

10. How would you rate the placement function to other factors that
constitute the total educational process in the college setting?

Most important factor___ 5
Very important factor
‘Equally as important__ =

Low importance

Not impcrtanta

11. Do you maintain records by area of 5pac1311zat1an of the types of
jobs obtained by your graduates? -

Yes

‘No_____ (EXPLAIN why not)




NON-CPS ADM.-5

12. Do you have any type of routinized procedure for feedback of informa-
tion from graduates pertaining to the experiences they encounter as
new members of the job market?

Yes  (EXPLAIN what they are)
No  (EXPLAIN why not and would such information be useful)
A-29




NON-CPS ADM.-6

13. Do you have any type of routinized feedback mechanism for gathering
information on what employers think about your graduates as employees?

Yes_  (EXPLAIN what it is)

No ___ (EXPLAIN why not and would such information be useful)

14. What information do you regularly get regarding the condition-and demands
© ofrthe job market?

14a. Where did you get this information?

LIST: Information Source of Information

A-30
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15.

16.

17.

NON-CPS ADM. -7

How was this information used?

7

How active a role would you say you currently play in assisting students
to find jobs?

Deep involvement

Moderate involvement
Occasional involvement

Not involved

If involved, which of the following form(s) does it take?
Direct counseling of students
Involvement with CPS
Soliciting for prospective employers
Involvement with alumni gﬁoups,_frir; W T ——

Other(s)__ (EXPLAIN)
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NON-CPS ADM.-8

18. How good a job in placing graduates do you feel the CPS is doing at the
present time?

Very good; a high degree of placement success
0.K.; however, some improvement needed_
Fair; much improvement needed

Poor; CPS is not at all effective at present

19. What description best fits your opinion of the overall effectiveness
of the CPS at the present time?

Outstanding
Very good__
Medjocre_
Only fair

Poor__

A-32




20.

NON-CPS ADM.-9

Rate the following parameters, based on what you feel will have the
most value for improving the effectiveness of the CPS.

Place a value on a scale from 0 (No Value) to 10 (Most Effective)
after each.

Larger budget
Larger staff
More advertising or coverage in school paper _
Better bulletin board coverage
More time devoted to student counseling
Greater frequency or number of employer visits
More involvement of CPS with faculty ;W
More involvement of CPS with alumni groups_
Better or more complete listings of available jobs__
More mailouts to students of job opportunities

Greater degree of skill in making student job referrals -
More or better career-day programs or programs of this nature_

Other(s) _ (EXPLAIN)



21.

NON-CPS ADM.-10

Studies indicate there are mechanisms outside of the formal college
placement service that are instrumental in aiding students to find
jobs. Such mechanisms appear to be more effective for white students
than for black. If you feel this is true, could you please elaborate
on what you believe these mechanisms are?



INTERVIEW/QUESTIONNAIRE I.D.

Card #_

Questionnaire Type

College Code _

Interview # per city_

A-35
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Questionnaire Type
CPS Staff
Non=-CPS Administrators

Faculty

1975 Graduating Students
1974 Graduates
Employers



la.

1b.

2a.

FACULTY-1
FACULTY QUESTIONNAIRE

Does your department (school) have a tormal program of providing placement
services to its students? : :

Yes,;fli_
No -

What is the extent of that program?

Does the faculty play an active role in the department's efforts? T

Yes_ _ (EXPLAIN)

No S
Iﬁwyour opinion, does the faculty have responsibility for assisting
students in obtaining jobs? -

Yes

No
If answer to question 2 is YES, in which of the following ways could
this most effectively be accomplished?

More counseling of students

More contacts with pro nective employers

‘More involvement with the CPS

Setting up of special career-day programs for majors

in your field

Other __ (EXPLAIN)

215 214775
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3a.

FACULTY-2

Do you ever supply help to students in locating jqbs?r
Yes

No

If so, what form does it take?
Student counseling
Referring of student to prospective employers .

Other__ (EXPLAIN)

Which of the following best describes your current level of effort in
assisting students with employment?

High involvement
Moderate involvement )
Low involvement

To which of the following levels would you say the classes you teach
stress the career aspects of the field?

Highly stressed
Moderately stressed
Lightly covered

Not covered

How many students would you estimaté that you assist in finding jobs
each year? .

Number of students

What percentage of students that you assist in getting jobs fall into
the following cateqories?

Seniors Juniors Sophomores Freshmen

0-25% _  0-25%______ 0-25%__ 0-25%

25-50% . 25-50%___ 25-50%___  25-50%

50-75% 50-75%______ 50-75%__ 50-759%

751004 75-100%____ 75-100%______ 75-100%.
A-37
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PR , . FACULTY-3

8. How many students do you provide with career counseling per year?

Number of students

9. What percentage of students that you provide career counseling fall
into the following categories?

Seniors Juniors Sophomores Freshmen

0-25%__ 0-25% _  0-28% __  0-25%%__

25-50%______ 25-50% 25-50% _ 25-50%_

50-75% 50-75%%___  50-75%___ __ 50-75% ___

75-100%___ 75-100%___ 75-100%___ 75-100%__

10. What percentage of jobs that you assist students inacquiring fall into
the followinn categories?

Full-Time Part-Time Summer
__Jobs ___Jobs Jobs

0-25%____ 0-25%__  0-25%_
25-50% 25-50% _25-50%
50-75% _ 50-75%___ 50-75%

75-100%____ 75-100%___ 75-100%___

11. Would you estimate the percentage of successful placements in full-time
jobs that resulted from your efforts for 1974 graduates? - -

12. Would you estimate the percentage of successful placements in part-time
and summer jobs that resulted from your efforts for students in 1974,
other than graduates? .

%

13. Do you ever call employers on behalf of students?

Yes

No 217
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13a.

14.

15.

15a.

16.

16a.

FACULTY--4

1f the answer to 13. is YES, with what frequency would you say this
happens?

High frequency _
Medium frequency__
Low frequency_

With what frequency do you feel students seek placement counseling
from the faculty?

High frequency
Medium frequency

Low frequency

Do you follow-up on students you have assisted in getting jobs?

Yes
No

If the answer to question 15. is YES, how is follow-up accomplished?

EXPLAIN:

How extensive are your employer contacts?
Limited to local area__
Extend throughout country
Include out-of-state employers_

How were these contacts developed?

A-39
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FACULTY-5

17. With what frequency do employers contact you regarding their
employment needs?

High frequency__
Medium frequency
Low frequency
Not at all
18. 1f an employer calls you about a job opening, how do vou handle it?
Refer student to employer
Refer employer to CPS__
Other __ (EXPLAIN)

19. To what extent do professional faculty associations assist in placing
students?

High assistance

Moderate assistance

Low assistance
No assistance

20. Does the school or the department have an active alumni association?

Yes ~
No

20a. If YES, does the alumni association have an active placement function?
Yes_

No__

21. What kind of relationship does the faculty have with the alumni
association?

A-40
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22.

25.

FACULTY-6

Does this relationship facilitate the faculty's efforts to place
students in jobs?

How familiar are you with the operation of the College P1écement Service
(CPS) and its activities?

High familiarity
Medium familiarity
Low familiarity

Not familiar _

As a member of the faculty, how frequent is your contact with CPS?
High frequency
Medium frequency
Low frequency

Not at all

.Does the CPS, as a matter of course, provide you with current labor

market information, industries hiring, available openings, salaries
offered, etc.?

Yes

No

How important is the placement function as viewed by the college's
administrative personnel?

High importance -

Moderate importance

Low importance

No importance
What description best fits your opinion of the overall effectiveness
of the CPS at the present time?

Outstanding

Very good

Mediocre ‘ )
- 5 T é 20
Fair

Poor



FACULTY-7

28. How would you rate the CPS's effectiveness in placing students in jobs?

Excellent

Good

Fair ;
Poor 3 %:‘
Other (EXPLAIN)

29. In your opinion, are there differences in the placement services provided
black students that are not offered to white students?

Yes
No

29a. What are these differences?

30. Do faculty members utilize the CPS for their own consultant or
Jjobseeking activities?

Yes_
No_ "

31. Rate the following parameters, based on what you feel will have the
most value for improving the effectiveness of the CPS.

Place a value on a scale from O (No Value) to 10 (Most Effective)
after each.

13

Larger budget

Larger staff

More advertising or coverage in school paper

Better bulletin board coverage

More time devoted to student counseling__

Greater frequency or number of employer visits___

More involvement of CPS with faculty

More involvement of CPS with alumni groups

Better or more complete Tistings of available jobs_

More maiiouts to students of job opportunities_

Greater degree of skill in making student job referrals
More or better career-day programs or programs of this nature
Other(s) (EXPLAIN)




32.

FACULTY-8

Studies indicate there are mechanisms outside of the formal college
placement service that are instrumental in aiding students to find
jobs. Such mechanisms appear to be more effective for white students
than for black. If you feel this is true, could you please elaborate
on what you believe these mechanisms are?

A-43
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NAME:

MAJOR:

SEX: Male_ Female

RACE: Black ___ White

What is your legal residence? City__ State

In what geographic area are you seeking or will you seek employment?

If the answer to the previous question is a location in or near your hometown,
would you be willing to accept a job in another State?

Yes No

INTERVIEW QUESTIONNAIRE I.D. Questionnaire Type
Card # CPS Staff
Non=CPS Administrators

College Code Faculty
1975 Graduating Students
1974 Graduates

Employers

Bl m

Interview # per city

o )
. N

K3
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STUDENT-1

STUDENT QUESTIONNAIRE

1. Are you aware that your college operates a College Placement Service (CPS)?

Yes_
No_ _

2. If the answer to question 1. is YES, how did you become aware of CPS?

School orientation___

Own initiative_
From fellow students

Other (EXPLAIN)

3. If answer to question 1. is YES, how familiar are you with the CPS
operation? .
Very familiar
Moderately familiar__

Unfamiliar

4, Have you ever availed yourself of CPS services?
Yes

No_

Rev. 2
2/4/75
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STUDENT-2
5. If the answer té question 4, is YES, which of the following has
CPS provided you?
Career planning counseling__
Interview counseling___
Job placement counseling

Resume preparation assistance

Employer interview appointments

Other __ (EXPLAIN)

5a. How many job-oriented interviews did you get from the CPS?

bb. In what year did these interviews occur?
(CHECK ALL THAT APPLY)

Freshman year

Sophomore year

Junior year _
Senior year o

5c¢. How helpful were these interviews?

A-46
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STUDENT- 3

6. Have you received career counseling from persons other than CPS
personnel such as:

Instructors__
Non-CPS administrators

Other _ (EXPLAIN)

7. If the answer to question 6. is in the affirmative, ask:

How would you compare this counseling to career counseling received
from CPS personnel?

Better

About the same

Worse

8. Have you received job placement counseling and assistance from persons

other than CPS personnel, such as:
Instructors_

Non-CPS administrators___

Other __ (EXPLAIN)




STUDENT-4

9, If the answer to question 8. is in the affirmative, ask:
How would you compare this counseiing to job placement counseling

received from CPS personnel?

Better ~

About the same

Worse

-10. If the answer to question 8. is in the affirmative, ask:
Were these sources instrumental in helping you find a job?
Yes

No

10a. Do you have or will you have a job:

By June 19757

By September 19757

(DETERMINE WHETHER THERE IS A FIRM JOB COMMITMENT AND SOURCE OF ORIGINAL
REFERRAL TO THIS JOB)

7

10b. What kind of job?  (GET JOB TITLE)

Summer

Part Time__ __
Work Study
Coop _ _

Full Time

fther |




STUDENT-5

10c. Is this job related to your major field of interest?

12. What was the most instrumental factor in helping you decide on a career?

Own efforts

CPS personnel

Recruiting personnel .

State Employment Service___ _

Private employment service

Other  (EXPLAIN)

13. Were your college courses patterned toward your career goal?

Yes

No

A-49
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STUDENT-6
14. How would you rate the relevance of your college courses to your
career field in terms of skills acquired and/or information acquired?
Excellent
Good B
Fair
Poor _

Other_ (EXPLAIN)

15. How dDESFCPS disseminate job placement information to students?
Bulietin board notices _
fuditcation in school paper__
Parsunal telephone calls B

Personal and form letters

Gther___ (EXPLAIN)

16. Do you believe (3 adequately informs students about the placement
process; 1.e., ave yocu satisfied with the service provided by CPS?

No____ (If NO, EXPLAIN)
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]7?

18.

STUDENT-7
What description best fits your opinion of the overall effectiveness
of the CPS at the present time?
Qutstanding
Very good
Mediocre
Only fair

Poor_

Rate the following parameters, based on what you feel will have the
most value for improving the effectiveness of the CPS.

Place a value on a scale from 0 (No Value) to 10 (Most Effective)
after each.

Larger budget

Larger staff

More advertising or coverage in school paper_ B
Better bulletin board coverage 3

More time devoted to student counseling 7
Greater frequency or number of employer visits_
More involvement of CPS with faculty .

More involvement of CPS with alumni groups

Better or more complete 1istings of available jobs_
More mailouts to students of job opportunities

Greater degree of skill in making student job referrals _

More or better career-day programs or programs of this nature

Other(s)__ (EXPLAIN)

A-51

230



STUDENT-8

19. Are you aware of what the present demand is for your chosen career?

Yes

20. If the answer to question 19. is YES, where did you obtain this
information?

P

Instructors

Recruiters

Other____ (EXPLAIN)

21. Are you aware of what the future employment projections are for your
chosen career?

Yes

No

22. If the answer to question 21. is YES, where did you obtain this
information?

S

Instructors

Recruiters

Other_ (EXPLAIN)
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STUDENT-9

23. Are you aware of prevailing starting salaries for your chosen field?
Yes

No___

24. If the answer to question 23. is YES, where did you obtain this
information?
CPS

Instructors___
Recruiters_

Other____ (EXPLAIN)

25. Has CPS actively searched for a job in your behalf?

Yes

No

26. Has CPS been ins..umental in helping you find a job?

Yes__
No -

26a. What kind of job?
Summer___
Part Time___
Full Time
Work Study
Other 232
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STUDENT-10
27. Is the job related to your major field of interest?

Yes

No__

28. How would you rate your CPS's efforts to attract company recruiters?
Exce11eﬁtffgi B
Good
Fair
Poor_

29. How much success has CPS had in its effort to attract company recruiters
' that are interested in your area of specialization?

Excellent
Good
Fair__

Poor

30. In your opinion, how important is the placement function viewed by
college officials?
High importance
Moderate importance
Low importance

No importance
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STUNENT-11

31. Do you believe ‘the placement office activities are treated as a major

32. If the answer to question 31. is NO, do you believe it should be?

Yes

No _

33. How would you rate the CPS staff's ability to provide you with
'~ career counseling?

Excellent

Other____ (EXPLAIN)

34. How would you rate the CPS staff's ability to provide you
: with job placement counseling?

Excellent

Good

Fair

Poor

Other (EXPLAIN)




STUDENT-12

35. If, in your opinion, CPS provided less than adequate service to you,
to what would you attribute their deficiency?

Inadequate staff;ﬁ,"

Lack of counseling experience

Insufficient contact with the work world__

Staff disinterest

Other__ (EXPLAIN)

36. Through what mechanism do you think you will most 11ke1y obtain
your first job after graduation?

My own efforts_

Placement office_

Instructor's assistance_
Relative's assistance _

Friend's assistance

Other____ (SPECIFY)

THIS QUESTIONNAIRE WAS FILLED OUT

By Field Team Member

By Student
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Card #
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ALUMNI-1
ALUMNI QUESTIONNAIRE

1. While in college, were you aware that your col1e§e operated a College
Placement Service (CPS)?

2. If the answer to question 1. is YES, how did you become aware of CPS?
School orientation___
Own initiative
From fellow students__

Other  (EXPLAIN)

3. If answer to question 1. is YES, how familiar were you with the CPS Dﬁératign?
Very familiar
Moderately familiar_
Unfamiliar

4. Did you ever avail yourself of CPS services?

5. If the answer to question 4. is YES, which of the following did CPS provide you?
Career planning counseling
Interview counseling
Job placement counseling
Resume preparation assistance

Employer interview appointments

Other __ (EXPLAIN) Rev.?2
2/4/75
A-58
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ALUMNI -2

5a. How many job-oriented interviews did you get from the CPS?

5b. In what year did these interviews oceur?
(CHECK ALL THAT APPLY)
" Freshman year
Sophomore year
Junior year
Senior year_

5c. How helpful were these interviews?

6. Did you receive career counseling from persons other than CPS personnel,
such as: ‘

Instructors_
Non-CPS administrators____

Other __ (EXPLAIN)

7. If the answer to question 6. is in the affirmative, how would you compare
this counseling to career counseling received from CPS personnel?

EBetterﬁrfg:
About the same
Worse

8. Did you receive job placement counseling and assistance from persons other
than CPS personnel, such as: B _

Instructors___
Non-CPS administrators__
Others __ (EXPLAIN)
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ALUMNI -3

9. If the answer to question 8. is in the affirmative, how would you compare
this counseling to job placement counseling received from CPS personnel?

B-"ter
About the same_
Worse_
10. If the answer to question 8. is in the affirmative, were these sources
instrumental in helping you find a job?

Yes 3

No

11. At what grade level did you decide on your college major?

12. What was the most instrumental factor in helping you decide on a career?
Own efforts
CPS personnel_
Recruiting personnel
State Employment Service
Private employment service_

Other___ (EXPLAIN)

13. Were your college courses patterned toward your career goals?
Yes

No

14. How would you rate the relevance of your college courses to your career
field in terms of skills acquired and/or information acquired?

Excellent Poor
Good . Other  (EXPLAIN)
Fair

A-60
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15.

16.

17.

ALUMNI-4

How did CPS disseminate job placement information to students?

Bulletin board notices

Publication in school paper

Personal telephone calls

Personal and form letters

Other___ (EXPLAIN)

Do you believe CPS adequately informed students about the placement process;
i.e., were you satisfied with the service provided by CPS?
Yes

No_____ (If NO, EXPLAIN)

What description best fits your opinion of the overall effectiveness of
the CPS at the time you were in college?

Dutstandingéssﬁé
Very good
Mediocre
Only fair__

Poor
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ALUMNT -5

18. Rate the following parameters, based on what you feel will have the
most value for improving the effectiveness of the CPS.

Place a value on a scale from 0 (No Value) to 10 (Most Effective)
after each. ' -

Larger budget
Larger staff
More advertising or coverage in school paper
Better bulletin board coverage
More time devoted to student counseling__
Greater frequency or number of employer visits__ .
More involvement of CPS with faculty
More involvement of CPS with alumni groups
Better or more complete listings of available jobs__
More mailouts to students of job opportunities
Greater degree of skill in making student job referrals___
More or better career-day programs or programs of this nature
Other(s) __ (EXPLAIN) ’

19. MWere you aware, prior to graduation, of what the prevailing job demandé
were for your chosen career?
Yes

No

20. If the answer to question 19. is YES, where did you obtain this information?

CPS

Instructors_

Recruiters

Other____ (EXPLAIN)

21. Were you aware of what the future employment projections were for
your chosen career?

Yes

No
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ALUMNI-6
' 22. If the answer to question 21. is YES, where did you obtain this
information?
CPS
Instructors
Recruiters

Other__ (EXPLAIN)

23.. Were you aware of prevailing starting salaries for your chosen field?

No

24. If the answer to question 23. is YES, where did you obtain this
information? '

CPS_

Instructors_ _
Recruiters

Other (EXPLAIN)

25. Did CPS actively search for a job in your behalf?

Yes

No

26. Was CPS instrumental in helping you find a job?
Yes -

No

27. If the answer to question 26. is YES, did they find you a job in your
area of specialization?

A-63
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ALUMNI -7

27a. How many employers interviewed you as a result of CPS effort?
27b. How many offers did you receive?

28. How would you rate your CPS's efforts to attract company recruiters?
Excellent__
Good_
Fair_
Poor

'29. How much success did CPS have in its effort to attract company recruiters
that were interested in your area of specialization?

Excellent

' Good_
Fair__
Poor__

30. Based on your experience, how important was the placement function as
viewed by college officials?

High importance

Moderate importance__
Low importance_ B
No importance

31. Do you believe placement was an integral part of the educational process
‘ at your college?

No
32. 1f the answer to question 31. is NO, do you believe it should be?

Yes
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ALUMNI-8
33. How would you rate the CPS staff's ability to provide you with career
counseling? ‘

Excellent

Good

Fair__

Poor

Other__ (EXPLAIN)

34. How would you rate the CPS staff's ability to provide you with job placement
counseling?

Excellent__

Good
Fair__
Poor

Other____ (EXPLAIN)

35. If, 1in your opinion, CPS provided less than adequate service to you, to
what would you attribute their deficiency?

Inadequate staff__
Lack of counseling exper%encef?ﬁiies

Insufficient contact with the work world
Staff disinterest
Other___ (EXPLAIN)

36. Studies indicate there are mechanisms outside of the formal college
placement service that are instrumental in aiding students to find jobs.
Such mechanisms appear to be more effective for white students than for
black. If you feel this is true, could you please elaborate on what you
believe these mechanisms are?
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EMPLOYERS-1

EMPLOYER QUESTIONNAIRE
QUESTIONS CONCERNING YOUR RELATIONSHIP WITH e _ COLLEGE

1. How long has your company recruited at o College?

Yrs,

2. What was your initial motivation for recruiting at ___ College?

Invitation by the college
Policy decision by company
Difficulty in filling job openings__

Other_

3. Are you satisfied with the recruitment assistance provided you by the
CPSat __ College?

Yes_

oo N0 C(EXPLAIN).

4. What other colleges do you recruit at?
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EMPLOYERS-2

4a. How would you rate the recruitment assistance you get at___
College compared to other colleges where you recruit?

Excellent_

Good . _
Fair .

Poor

4b. How many are black?

How many are white?

5. In your contact with the CPS at __ ____College, how
7 would you ratetheir performance as 1t relates to the selling-of - -~
their graduates?

Excellent

Good B
Fair
Poor. -

6. How does the CPS staff's performance at College
compare to other schools' placement staffs in their presentation of
students to prospective employers?

Above average

Average

Below Average




EMPLOYERS-3

7. Does the CPSat College make requests for
lists of job openings that are/will be available to current graduates?

Yes

No

8. How often are these requests made?
Once a year
Twice a year
Other
9. How do you respond to these requests?
By mail

In person__

———--10.- What recommendations would you -make -to -increase the saleability of -—-——v

their graudates to your company?

EXPLAIN:

11. What recommendations would you make to improve their CPS's
understanding of your employment needs?

EXPLAIN:




EMPLOYERS-4

12. Are you satisfied with the mix and level of skills of presentFemp1qyees
that you recruited from ___College?

Yes

No 7

Not applicable

(If the answer is NO or NOT APPLICABLE, please EXPLAIN)

12a. What is your opinion of the quality of students interviewed and hired?

13. Have you informed the CPS at e College of
the progress of their former students that are now in your employ?

Yes

14. Has the CPS at . College asked your opinion of
the progress of their ex-students that are now in your employ?

Yes

No
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15.

16.

T T 17al

17b.

EMPLOYERS-5

Have you ever been asked by - - College to donate
money and/or equipment to their college?

Yes

(If the answer is YES, please EXPLAIN)

What is your general policy on donating money and/or equipment
to colleges? ’ '

EXPLAIN:

'HEVELYDL«I:EVEY‘" been asked ‘b’_y’i T e e 'fﬂ:DH ege “torsend o v

speakers to career-day activities, or other such activities?

Yes

No

[f Yes, did you send speakers?
Yes

No

(If NO, please EXPLAIN)
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EMPLOYERS-6

QUESTIONS CONCERNING YOUR GENERAL RELATIONSHIP WITH COLLEGE PLACEMENT ACTIVITIES

18a. 1In selecting colleges for recruiting, which of the following criteria
do you consider most important in determing which school(s) will be
visited?
(a) School located close to the company

(b) School noted for excellence of its graduates__

(c) Specialized school curriculum (e.g., engineering,
education, physical sciences, etc.) closely matched
to needed employment skills__ ’

(4) Visit requested by College Placement Services (CPS) offices

(e) Company wishes to hire black employees_

(HOW MANY BLACK EMPLOYEES DO THEY HAVE)_

(f) Company satisfied with employees previously recruited
from the college visited

——--18b+ - Rank the-criteria -listed in-18a. in-the order of- their-importance R

(from 1 to 6) in selecting schools for your recruiting activities.

(a) ; (b)____ (e)_____ 5 (d) s (e 5 (f)___

19.  Are you satisfied with the recruitment assistance provided you by
college CPS's in general? :

Yes

No

EXPLAIN:
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EMPLOYERS-7

20. What regular sources does your company use to recruit new employees?

(a) Public employment agencies

(b) Private employment agencies

(c) Media advertising

(d) College Placement Services (CPS)
(e) Other  (DESCRIBE)

21. Are you satisfied with your present recruitment procedures?

Yes
No .

22. Do you contemplate making any changes in your ant practices?
Yes

23. If you contemplate making changes in your fe;ruitment practices,
briefly describe the changes you are planning.




EMPLOYERS-8

24a. To what extent does your company use the services of college placement
offices to satisfy employment needs?

Use extensively B
Use occasionally
Seldom use___

Never use

24b. If you seldom use CPS, which of the following most accurately describes
the reason:

Seldom contacted by CPS__
Past experience with CPS unsatisfactory
Limited recruiting budget

Other __ (DESCRIBE)

25, How many graduates have you hired as a result of your association
with CPS's?

Number hired last year

Number hired in last five years _

25a. How many visits were made to black schools by recruiters?

25b. How many were hired by the recruiters as a result of this trip?
A-74
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26.

27a.

27b.

27c.

EMPLOYERS-9

What percentage of these were from black colleges? (THIS INFORMATION IS
WANTED FOR BOTH BLACK AND WHITE SCHOOLS)
Percent last year
Percent last five years
Not applicable_

Describe the level of contact you receive inviting your company
to send recruiters to interview their graduates?

Frequent
Occasional

None

How does your company normally respond to the invitations?
Accepted invitation and sent company recruiters_
Sent recruiting materials_

Rejected invitation_

Do not respond to invitations_

Requested files/resumes relevant to available openings_

Other (EXPLAIN)

which of the following more closely describes the reason?
Limited recruitment budget
Dissatisfaction with previous college hires

No openings

Other (EXPLAIN)
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EMPLOYERS-10

28a. Have your relations with specific CPS's ever influenced your company
to select one college over another in your campus visits?

Yes

No

28b. If answer to 28a. is YES, are there any outstanding characteristic
capabilities possessed by the selected college that influenced your
selection of that college?

(DESCRIBE, briefly)

e .....29a... Have.you.ever interviewed on a black campus?

29b. If answer to question 29a. is NO, which of the following best
describes the reason?

Never invited

School located too far away

School curriculum mismatched to company requirements_
Scholastic ranking of school

Other  (DESCRIBE)
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