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of many aspects of news and newspapers have teen .ade,
tut rere hras censidered the news judgment of newspaper food editors, To

varyirg degreec food editors f£ill the pages of newsparper food sentions

Wwith copy written by food public relaticns practitioners., This copy may

Anclude recipes which call for the use »f brand cr generic names of

company food products., A unigque situvation is created whereby focd.
conranies or the ccmpanies' public relations agencies submit their
irteroretation of focd rews as a publicity effoit and food editors Y
receive a rich supply cof new ideas fcr the papers' feaders. Both writers.
and editors have something to gain if the in{ormetion received is usable,

if food public relations practitioners--who for brevity will be
called food Writers--had a clear concept of food editor types and story
preferences, they would have a better opportunity to write copy which
had a more successful rate of "pick up” or placement. It follows that
foed editors would have more usable copy to choose from if focd Qriters
krew thése editorsf stocry needs and preferences, However, before the
result of this communica*tion can be successiul, food writcrs and editors
must have a knowledge of the food news needs and interests of their
audience, |

What are the food story preferences of foecd editors? Is there
ncre than one general type of newspaper food editor? If so, do food
news preferences vary with these types? How do food writers perceive
nowspaper focd editors? Are these percepticns accurate? Is there more
than cne type of newspaper reader in terms of food news preferences? T1f
so, what are the types of ne2wspaper food readers and what are their focd
gtory preferences? How well do the food news Jjudgments of newspaper food

editors and food writers correlate with reader food news preferences? To

3
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Cocrientaticn was firsgt defined by Lewcon®h as “the communication
~ - ~ -~ PSS - 1 - . L 2 .
of two persons with each other about scme external object. Grunig

offered a clecar idea of coorientaticn research when he wrote:

In cocrientetion research, peonple basically are asked what
they think another person with whom they have or could have
communicated are thlnnlng When these responses are compared

th the other person's thought processes, it is possible to
termine ﬂc:murlﬂatlon r.obl—:‘"‘.s.

Westley and laclean expanded Hewsomb's model to rrimary groups and

!

L
socizal systens. An application of scme of their ideas to a study of

N

food writcrs {A) and food editors {B) shows that A selects from many

o

potentizl storics {Xs) the ones to send to B, B also receives other
infornation dirsctly atout A which might influence B's perception of
A zind X, A, by submitting releases about their products to B intend to

inform consumers, but they must do it through the criteria or information

wreferences of the editor gatekeepers.

1T'nis paper ic adapted from a master’s thesis advised by Dr. James
T. Crunig. The author wishes to thank him for his valuzble help ard interest,

2Theodore ﬂ; Newcomb, "An Approach to the Study of Communicatlve
Acts," Psychological Review 50 (November 1953): 393-404,

3Janes E. Grunig, "A Casc Study of Organizational Informatlor
Seeking and Consumer Information Needs," paper presented to the Public:
Relaticns Division, Association for Education 1n Journalism, San Dlego,

Calif., August 1974.

Bruce H., Westley and Malcolm S. iiacLean Jr., "A Concepturl Medel
for Communications Research,”" Journalism Quartcril 34 (wlnter 1957) s

31-38. .




O

ERIC

Aruitoxt provided by Eic:

ichernor ard his colleazues used the Westley and ifaclear model

~

as a franework for hypotheses cn predicting A's success in placing X with

ty
N

n & study of county extension agents (1) and community editors ().
The relationship between the county zxtension agents and the community
editors is nct unlike the relationship between food writers and food
editors. 3Both agents and writers have messages to give to publics
through editors. - Tﬁe éditprs ma&y or may not want to use the messages
scnt to then by these news sources. Tichenor presuned that A and B had
different criteria for necssage selection: A chose X in terms of his own
airs, what he wanted the audience to know about the aims of his reference
greups; 2 chose X according to the perccived interest of the audience.
Fer the stuiy, 88 pairs of A's and B's of community newspapers in Minn-
esota weore clectcd ‘according to the known pattern of use of X from A.
One person conducted personal interviews with all respondents., Success
of placement was interpreted by column inches and the percent of newshole
dcvoted to agenf material., Respenses to questions were weighted, and
agrecment was the absolute difference between editor and agent, with a
zero diffcrence meaning complete agreement. 'The’findings showed that
(1)A's own values were cleser to B's values than A thought they were,
(2)editors whu;view A's Xs as higher in audience appeal tend to rate A
more hirhly As a news source, and (3) face to face contact betweeﬁ A and

B seens unrelated in B's opinion of A as a .new: source.

Understanding just what constitutes audience appeal is a

1

“Prillip J. Tichcnor Clarice N. Olien, and Gecorge A. Donohue,
"Prcdicting A Source's success in Placing News in the chla," Journalism.
Quartcrly o (Spring 1967): 32-%i2,
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compiex sutjsct ard studies in consurer “ehavior show why. Zngel,

4
conmsumers which screens topics for irdividual attention.” Thus, what
a newsperper's readers selcct te read in a food scction deperds on the

compatibility of tne message content with the readers' dispositions.
Trese authors wrote,",. sclective exposurs is a problem that any
communicator must contend with, because the actual audience ainost
~lways is less than the desired audience.”2 Food writers, then, have
the double challenge of writing copy that appeals to focd editors and
to the food cditors' generalizations of their readers' focd news
prefercnces.,

Some editcr types have teen studied. In a factor analysis
bescd on editors ranking stories, Ward found that editors had essentially
+the same story prefcrence pattern.3 Clyde and Buckalew did a Q-factor
analysis of news cditors and found 18 out of 30 editors to be of ore
typo.u Suckalew studied television news cditors' decisions and did a
corrclation and factor analycis to find relationships between the use of

a story by an editor and the news value it contained, between use of a

story and the tackgrourd of the editor, and betwecen use of a story and the

1Jamcs F. Engel, David T. Kollat and Roger D. Blazkwell, Consumer
Rehavior, 2nd cd. (New York: Holt, Rinehart ard Winston, Inc. 1973), p. 211.

Tvid., p. 213.

4 3Wa1ter J. Yard, "lcws Values, News Situations, and News Slecctions:
in Intensive Study of Ten City Editors" (Ph.D. disscrtation, Uriversity
of Iowa, 1967).

u:‘.obcrt W. Clyde'aﬁd James K. Buckalew, "Inter-media Standard-
jzation: A Q-inalysis of Hews Editors,” Journalism Quarterly 46 (Sumner

1969)! 3“9f51.
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rituce of his television staticn, inc
cetween the editors wsre found to be related to the size of the community
an editor worked in and his amount of education. Other editor differernces
were propcsed by Donohue and colleagues who suggested that individual
attitudes and abilities may be related to decisions in gatekeeping and

. s 2 . . X
information centrol. It has yet to be determined whether or not food

ditors recsenble their counterparts who deal with other types of news.

[§)

€3]

ince food sections =2y be locked upon as innovations which are included
in newspapers to increase profits, geteckeeping studies of editors selecting
hard news 2rc rot rich sources for selecting tﬁeories atout food editors.
Harris studied magazine editors from the point of view of what
they recjected rather‘than selccted. He analyzed 1,553 rejected releases
from 22 irdustrial nagazines. In addition he obtained the editors'
opinions on why releases are rejected. The editors gave the following
reasons: {1)they lacked ncws or provided no information, (2)they werc
poorly timed so that they were received tco early or too late to be of
usc,’(B)the company sent too many releases in a short period of
time which autcmatically rejected them no matter how well written or
interesting they were, (u) the stories lacked novelty, (5) the feleases

were a deliberate deception, and finally, (6) the manuscripts were not

1Jamcs K. Euckalcw, "A Q-Analysis of Te¢levision News Editors'
Lecisions," Journalism Quarterly 46 (Spring 1969)s 135-7.

2Gcorge A. Donchue, Phillip J. Tichenor and Clarice N. Olien,
"Gatekceping: iass ledia Systems and Information Control,' in Currcnt
Ferspectives in !iass Comnunications Rescarch, eds. Gerald F. Klinc and
Phillip J. Tichenor (Beverly Hills: Sage Fublications, Inc., 1972),
pp. L1-69.
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rezt, Evidence for the preferability of less than 2 page over releases
4

of 2 =ace cr mcre in lensth was incenclusive.” Thes writers of the

rejectad rclicases were wrong in what tney thought the editors would use

and ithe vreiecied releases are an indicaticon of communication problens.

Tvidence of inaccuracy of pecrception between news sources and

<

newszzen is further proviied by Gieber.
u

‘e studied ciwvil liverties

Q¢

zroups and reporters and fournd that a.genuine difference in perception.
of news existcd becausc what was news to 2 source was not nows to a
reporter.2 Czrter studied the way newspapers are perceived and cvaluated
oy najor sources of news. In a study of school superintendents in
California he found that schoolmen perceived newsmen as catering to
reader intcrcsts. Those schoolmen who perceived that what the readers
should know and wanted to know as identical had a morce favorable attitude
toward the press.3 Carter recommended that cpecific studies bé done
to study the relationships between specific news sources and specific
gatckecpers,

The conceptuzl framework of Chaffee and lcleod's general model

of cooricntation dcfines threc concepts: accuracy is a comparison of A's

predictions of 2's ratings of X with B's actual ratings; agreement

1David H. Harris, "Publicity Releases: Why They End Up in the
Wastcbasket," Trdustrial farketing 46 (June 1961): 98-100.

\)

“yalter Gicber, "How the 'Gatekecpers' View Local Civil Libertics

News," Journalizn Quartcrly 37 (Spring 1960): 199-205.

5y
-

-
|

3Rcy £, Carter Jr., "Thc Press agd Fublic School Superint:indcnts
in Californina,” Journalisa Quarterly 31 (Spring 1954): 175-85.
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I 2 C7 2riscn o Aa's rrediction of Z's ratlng oI X %3 4&'s own rziing.
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Usirng this perediz, Atwood stuiied the story prefersncas of newsmen
o Apvras 2vA hpars o= e mmvmasdiras A ) +hars? NS s 2 Ua fanrd
2O Ieaners znd noW TNResSS £rouprs roerceivel each others' choices. he Iouna

ubstantial agreencnt in their preferences., Tannentaun applied ths acdel

to science writers, editors and readers. He fournd that the mediz diad

'not prasent to the public what thz public wanted, in terms of science

rcws, vtut what the media people thousht the public wanted, Further,
Tanrcentaw found different choices of stories of science news between
sciernce writers and editors. Editers considered stories valuzble if i
they were exciting; scientists, science writers and science news readers

did not.3 Gruniz uszd the odel to study comnunicatiens problens between

2 community devolopment agency and the low-income perscns who used the

agenc He fournd trzt Blacks had nore congruency with the clientele

howed accuracy in knowing what the clients
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thought., The roscarch questions for this study of newspaper foed editors ’

food readers and feed writers draw upon the theoretical framework of the

in
W]

Cnaffec ard Mcleod nedel. The questions are, (1) do food writers have the

1Stcven H, Chaffec and Jack M. Mcleod, "Scnsitization in Panel
Design: A Cooricntational Experiment,” Journalism Quarterly 45 (Winter

L9F~) 661-9.

2L.E. Atwood, "How licwsnmen and Readers Perceive Each Others
Story Freferences," Journalism Quarterly 47 (Sunmer 1970):296-301.

3Per0j H. Tarnentaun, "Coamunication of Scicnce Information,"

Scicrnce 140 (Hday 1963) 579- R3

uJamcs B Grunig, "Comaunication in a Community Development
sgency,” Journal of Conmunication 24 (Autunn 1974): L40-46,

9
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sz-c news judzments a3 food ~Aitors? 12) Can food wxriters accuratcly
credict the Tyres ¥ Food editors that cxist® {(3) Can food writers
zecuratsly predict the news Julgnonis of ncwspaper food editors? And
(L) 4o the news judzments of nowspaper focd =ditors and focd wWriters

The First vart of this study focused on defining tyres of ncws-
. Trwee hundred ncwspaper food editors from the

szprroxinataly 790 listed in Yyorking Press of the Nation, Volume I, were

rardonly s<lected 2nd nalled 2 survej which éghiisted of two parts. The
sirst part of the survey was 2 list of Lo fcai\%iglgs and leads. The
cditors were acked to rate the titles and leéds froszero to 100 according
to their likelihood of using such a story in their food section. The
subjects of the story titles and leads werc evenly divided into 10

catcgories: econony, nutrition, convcnience, novelty, party ideas,

recipe with a menu, low-calorie, nostalgia and scasonzl.

Q

gournct, featur
Ther@ arc undoubtedly othcr arcas of food information in which editors
are intcrested, but this study concentrated on these common types of
"yood news". The titles and leads werc sclected from storics appearing
in food sections oanCWSpapers. The second part of the survey asked
qucstions such 2s the frequency with which food cditors used fboa copy
supplicd to then from sources such as food companics or publiic relations
agercies, their maln reasons for using or not using such rcleases, the
food topics of najor interest to %hem, their papers' cifculation, thelir

citics' population and other sinilar data.

The rating of the titles and lcads was adapted from rescarch

10
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done Ty Hackins, Haskins nad respondents zive ratinss ¢f ithelr interest
in titles exoressed nunerically in ferns ¢f a irermcmeter sczle. Zero
~zant they would tc "extremsiy surz rot to rezd" ihe articls znd 100
would te "extronely sure to rezd' the zrticle on ths basis of the titls.

most influcntial in affecting acceptance or rejection. Thus, illustration,
rhotos ard display clements werc not uszd. ééskins also found that the
rumerical thermoneter sczlc closely predicted absolute item readership
tercentages and the rank order of a group of items. 3y using the
runcrical scale, tﬁe data can be statistically analyzed.

Stevenson confirbed title-rating usefulness in predicting
readership ard in deternining rank order of articlcs in a study done by

2

ths United Statcs Information Agcney. The nunber of titles used in

the study varizd from 10 to 20 and included 2 one or two sentence sunnary.

Th

—
I

ranxing o: a scries of titles from highest to lowest accurately
rredicted acturl readership of spceific magazine articles. Title-rating

was uscd by Allon to morsure relative recader intercest only, not to predict

1.
“Jack Z, Haskins, "Pretesting Editorial Items and Ideas for
feader Interest,” Journalisn Quarterly 37 (Spring 1960): 224-30.

Anbert L. Steventon, "Cross-Culturnl Valiiation of a Readcersnip
rrediction Techrique,” Journalisam Quarterly 50 (Winter 1973): 690-6.

3Suc Allen, "Fredicting feader Intcrest in Anthropology Colunn, ™
Journalien Quarterly 52 (Spring 1575): 124-28.

i
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fr-= 45 to 20 minutecs. Princc Gecrge!
{z » suburten county of Washington, D.C. which has a good ceononic
-ix. Thc respondcnts were asked to rate from 2ero to 100 now intcrestal
they would te in reading thc identical Lo titles and leads administers

tc the newspaper food editors by nail survey. Seme demnographic data

was also obtaincd. Q-factor aralysis was performed to determine types

I

of feod readers based on their rating responsis. It shculd be noted that
£ p

since case groupings ucvc70p types and the characteristies of the tyr<s

(n

are more inmportant than an exact percentage distribution, large sanple

3

are not nccessary.

1 g e - e . ;
valecoln 5. daclean Jr., "Somc Hultivariate Designs for Conm--
unicaztions icscarch," Joulnﬂl*:" Quarterly 42 (nutuﬂﬂ 1965); o1Lk-22,

w rc coniucted at the Univerzity of Jdaryland
f1nanc1u1 support irom the Center.

2
Computer 2
Computer Science Ce

3Jq 53 E. Grunig, "Somn COﬂ"i:tLFt Typws of Eapleyce Publics,”
Public Rclati)ns deview 1 (Winter 1975):
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. The third -phase of the¢ study focused on the thrce coofientation
concepts of Chaffce and McLeod, congruency, accuracy and agreement as

they applied to food writers, their food news judgments and their

perceptions of food editor types. This = plication of the
coorientation conceptsnto groups or ¢ nlg and Stamm
) wrote, "Application of cooricntational c. . - Lo collectivities

requires the assumption that there is such a fhing as a collective
”cogpition."i Mcleod explained how this could be done. He wrote, "To
obfain this information we might present the person with various scale
positions rclevant to the object of study and ask him to tell us whatv
proportion of people comprising that entify‘would hold eaéh position."2
Nine food writers of a major public relations agenqy were. given
a list of the 'same 40 titles and lcads administered by mail to the food:
editors and by telephone to ihé newspaper readers. They were asked to
rate on a scale of zero to 100 Bow good a story they thought cach item”
would make“for the food pages of a newspaper. They were also asked to -
~. -think of how food editors would rate thesc same storics. The instructions,
which were written with an.awarcness of thé neéessity to allow writers to
recogniée ééitors of séveral types %f they wished to, read, "You may
think that 511 editors would rate them alike or. you may think that‘
different t&pes of editors wduld rate them differently, If you think
thére is more than one type’bf food editor - in terms of news judgment-

then tell me briefly khat each type is like."

N ) ’ ‘\\
1James E. Grunig and Keith X. Stamm, Communication and Coorientation
of Collectivities," American Behavioral Scicntist 16 (Har:h-April 1973)1 558.

2Jack 1. Mchod,:"Issues and®Strategics in Coorientational desearch,"
paper presented at the Sjymposium on Communication, Communication Theory and -
Methodology Division, Association for Educaticﬁ‘in\Jgurnalism, Columbia,

\ - South Carolina, August 1971. S T

13 e ‘:::;
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R Pearson correlations were done for coﬁgruency, a‘comparison of
the writers' predictions of editor ratings of the o) itemsito their self
ratings- for accuracy, a comparivon of the writers'’ pfedlctgons of
editor ratings to actual editor ratings; and for agreement, a comparison
of the writers' ratings for self with the actual editor ratings and actual
» reader.ratings. The Pearson corfelations o neewr were followed Dby
first order partial correlations whicﬁ eliminate. ~nent ., Wackman‘
has shownlthat simple measures of accuracyvéan be_"...confoundéd,with
measures of agreement between the two personé whose ratings are béing
e corn'p:ired.”1 He proposed a partial correlation measure of "real
accuracy whfch correlates more closely accuracy of predictions about
a rating with an actual rating without the influence of any projection
or anti-projection process. For example, a food writer may see herself.
as very similar to a perceived type of food editor. On that'bésis,
P the-writer may project her own views infoAher perceived views of the
food editor, making prédictions which are by chance accurate or
inaccurate. Removi%g this chance accuiacy‘gives a more real or factual

assessnent of the-situation by sébaréting different components such as -

responsc sets which might affect an accuracy score.

i

Results

. . . . ‘ ._/
One hundred forty nine newspaper food editors of the 300 editors
sampled, o '49.2 percent responded to the questionnaire. Of those

re5ponden§s, 133\questionnaires, or 44.3 percent were complete and had
/

1Dan@el B. Vackman, "A Froposal for a New Measure of Cooricntational
Accuracy or Empathy," paper presented to the Communication Theory and
Methodology Division, Assoclation for mducatlon in Journallsw erkeley
Calif, nugu:t 1969, ,
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been received at the tiﬁo of fhis tabulation. Those 133 respondents,
on the basis of their title-ratings, werc classified by Q-factor analysis
into three major types. |

Editor typo I, with 56 neabers, was the 1la argest and was named
the "Transitionalists". The data from the title-rating and the responses
to the sccond part of the questionnaire dctaiied én editor type that
has changed the orientation of 'nodlsection from recipes and cookigé
to nutrition and informatic ™ +51tionalists showed a preference
for nué;ition and low-calorie itemc =nd for nostalgia and seasonal
items devoted to canning, Economy items were also given high 1atings,
but since economy appealed to all three editor typos 1t was nect a
distinguishing characteristic. ZLow interest was §howg for gourmet,
feature recipe with a menu and novelty items, Meah circulation of :
newspapers of'oaitors in type I was 43,000 and mean population of the
city in which it is found;’117,000. This data suggests tﬁe Trancitionnl-
ists edit small circulation newspapers in relatively large cities. \
Transitional type ceditors, then, incld&c editors of "second" newspapers:
in cities, that is the smaller newspaper in cities that have competing
ncWsSpapers.

Type 11 editors arc the "Traditionalists". The Tfaditibnalists,
with b% respondents, comprised the secohd largest type. These editors
showed 2 profﬁrrnnn for convenience, feature recipe with a menu, novelty
and uonrmet itens. Thesc are the traditional "news" items found on fQOd
pavrs Thesc editors showed a marked lack of preferegce fbr tﬁé.nutrition
items, suggesting that they age much 1es§ interested ig providing information-
oriertod food articles. ilean circulation of the newspapers represcntod

hy the Tradltlonxllcto is 72 000 and mean populatlon of their cities, 47, OOO
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This éuggests that these editors are small town food editors for newspapers
whiéh serve a county area. By cncompassing 1arécr arcas, their circulatians
arc greater than that of ncwspapers in type I.

The type'III food editors can be called the "New Guard". Witp
29/pditors, this was the smallest type. The mean circulation of the
néﬁspapérs of the New Guard editors i; 81,000. This éirculntidn figure
is the largest of the thr - indicating that thes - iitors represent
thoslargest ncw. | - .:: population of their cities is 514,000,
Within this typec cah be found the big city newspaper food ecditors who
work on fhe "first" or larger of two competing ncwspapers in their cities.
This cditor type secms to show more éelectivity and diverse food news
int¢rest; since their food ncws- preferences are more spread out across
the 10 categories, |

a majority of all thrce cditor types report frequ . tly using

ageney or company o leasés. The ~-in rcasons the Transi ionalists who
vce prepared relc s reported - e o them- were for ti -1 photos
whidh often acco - ; such relezses, {or new ideas, for r and menu
ideas, and for t .nical reasons. chhnical‘criteria are ° ined as |

practicality of =re suggestions in thc release, suitability to the p;ber's.
readers and zditorial rather than commercial slant. The Traditionalists

\
listed good photc. recipc and mcnu idezs and neeced filler as the miin

reasons they uzed c¢r sclected preparcd réleascs and the K¢ Guard 1¥stcd
i' ;

~ood phote, v 7. g, recipe and ﬁe:u ?deas and technicn: criteriaf
. s - \
Tt ~~1. -~ ong Transitionalisis gave for rejectin: prepardd
rClO&SCS.WfrC i :zo they conflict with the newspapers' advertisiég
: » I
“;olicics, they @ . inhﬁrCnf ti=z, the cditors 1ack;spacc in whichf to usc

/ . i
the rclcases and the recipes accompanying the rcleases arc too cliborate,
. : |

prat
(&N
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- complicated and éxpensivc. The Tréditionalists'listed conflict with
ad#crtising policiés os their newspapers as thc main reason they do not
use preprred rcleases., Thelr sccond major reason is that the releases
are too elaborate, expensive and cohplicﬁted. The New Guard gave inherent
bias and non—quélity presentation és the two main reasons they reject
agency or company releases.

The food editors were asked which food topic or topics were of
major interest fo them. Transiticnalists listed nutrition and economy
most often. Both of these : :ponses were iﬁ keeping with the title-
rating results which“showed»this'type giving high ratings to nutrition
and cconomy -items. Traditionalists listed economy, nutrition, and recipes

and mcrus as the fo I topics of most interest to them. Thelr interest in

nutrition was a sw i< st .o these :1it6rs gave the nutrition items

low marks iﬁ the t: ~ati ;. Apparcntly, when actually confronted
with i nutrition ti*" ~n. _cad it appcals less tobthis type than does
the general concept or i itvition". Their interest ir uncomy cated and
cmoy recipes and men .5 v kcéping with the titlc-rating. The Necw
Guird listed ccono - Jig favorite followed by nutrition, consumor
cducation, gourmet +i.c and low-fat and diet. These rcspdnscs Wore
ar2in in kecping wit tizle-rating. This type continued to show an
intcrest in both fo icnted aﬁd information-ori ~ topics. Their
Tlisting of gourmet . B as a majbr irterest show: th#t their inter.-=*

in food and recipe:s sophisticated nature.

The survey w2 tio ce f}nallpieces of information about newspaper
focd editors. Gnlyvon“ ~or in the Transitional tyre and two editors®
“in the New Guard typc - ~-cess to a test kitchen. iiany editors across \\\\
.all types, howcver, n Aft'thcy use their‘kitchgns'at home to test

17
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rccipcs-reccived at work. Ali three ecditor types listed\recipcs as having
primetinportanco for them. The Transitionalists and NeyﬁGuard listed
stories second anl photos third in order of importance ;hilc‘Traditionalists
rankcd photos sccond and stories third. all three editcr types do
place cmphasis on regionality in the food stcries they write and selcct.
The sccond phase of the study was a telephone survey of 50
newspaper readers. The Q-factor analysis of the food news preferences
of newspaper rcaders resulted in two major types with one're5pondent
typiccl of neither type. There were 29 people ip the firct type calléd
the "Hutritionists" Theéc‘readers showed throuéh title-rcting grecter
“intcrest in nutritlon and low-caloric items than in the recipe or menu
items, In othcr words they are more information-oriented than recipe-
c~icntcd. - There were 20 people in the second Teader type which we called
the "Chefs", This type scowcd a graater interest in novelty, fecature with
menu and gourmet items than in the nutrition or low-calorie items. Consensu:
items or the itcmsbthe'feader types rated similarly showed a strong .
conscnsus oc occhomy\ This reflects tight hcusehold budgets and consumer
‘intercst in high food costs, éhe reader types alsotshnred a mutual
intcrest in convcniencc and caﬁningo
The characterization of the two readcer types across demographic
qucstlons showed that age, income, food news readershlp and cducatlon
yleldcd no ngnlflcant dlffcrcnces bctween types. Lhis suggcsts that
“the diffcrences in typcs of fool readers has morc to do with psychographics
such as values or culture than demographics, Secx did appear to,have?some
distinguishing valuc betwecen the two reader types.‘”Elcvcn out of 13
men.wcrc catagorized in the Nutritionists type suggesting that mof 1cn prefer

nutrition and low-caloric food®informatioh to recipe and menu infermation,

VP_‘
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This preference for nutrition vérsus recipes and ménns wasfsiénifiuant]y
‘greater in men than in women (p<0.05).
Thc cooricntaﬁ}on phnise o the study bcgén with hine food writers

[

of a major public rclations agency rating the 40 food titles and leads

for themsclves, Thcy then were askod to describe the food editor types

they perceived and to ratc the titles and leads for thosé editors, Con-

gruence scores comparc the writers' predictions of editor ratings'to

their ratings for self. The congruency scores illustrated that most of

tﬁe food.writers recognized that there are several types of newspaper

Tood cditors and that thesc cditors rate fégd news differently, Traditibn&i

\

and contemporary ciitor types were most oftéﬁ\écscribod. The writers saw

zhonsclvcs similar, ir. torms cf news.judgment, ;6 a ponsumer—oriented,

zontenporary type ~f food editor. ,

Accuracy scores which compared the writefs' predictions of the

litor ratings with thc editors' actual ratings and with the readers!
ﬁ:tual'pltin@: ~re seen in Teo! 5 1.8, Both zero order and partial
#orr;ln£ions ard Chown,

Wri-zr 1's first prediction oflan "old guard" editor type Corrcl&tcdw
sienificant_y with the Transitional cditor type ﬁnd the Nutritionic-
rcader type.  Her second pfcdicted "young guard" type correclated very
significantly witﬁxthg Transitional ediﬁor type and the Nutritignist
reader type. Befofp thc.pértial correlations, ratings for the second
prédictcd type corr%lateﬂ significantlyf#ith the actual Tracditional
‘cditor type 2nd Chels rcader typc, and néar significance with thc New

" Guard cditce typoﬁ(scc Table 1),
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TABLE 1.--Comparison of writer 1's predictions of editor ratings of
40 items with actual editor ratings and with actual reader ratings

ACTUAL EDITOR TYPES ACTUAL READER TYPEZ

1 11 : 111 I I
TRANSITIONAL- TRADITIONAL- NEW NUTRITION-
_ ISTS ISTS GUARD ISTS CHEFS
I ' ‘
R -.3089 .0562 -.1135 -. 6830 -.1952
5=0,026% s=0,365 5=0,243 s=0,001 s=0,114
Partial -.2759 L1116 -.0325 R ol
R s=0, 0Nk~ s=0,2/9 3=0,422 s=0,001 s=0.206
11
1 o7 .2835 .2510 . 492 .2971
5=C.0C5 5=0,038 s=0,059 s=0,002 =0,031
Partial L3823 L2494 .1519 .3857 .2276
K 5=0, 007 s=0,063 5=0,178 s=0,008 s=0,082" -

S cquzls significance lev 1.
Writer 2, who saw ﬁll foc® clitors as alike, did not predict
accurately =ny of the types of £~ 1 zditors that actually exist. The
prcdicted ¢’ itcr type did correlntc :ignificantly‘with the Nutritionist

reader tvpe bef~r¢ and the Chefs reaer type after the partial corrclations

(scc Table 2).

TABLE 2,--Comparizon of writer 2's prediction of editor ratings of 40
itoms with. actunl editor ratings and with actual reader ratings

ACTUAL EDITOR TTPES ACTUAL READER TYPES

\

T .11 111 I 11
) ’ TUANSITIONAL- TRADITICHNAL- NEW NUTRITION-
IST3 . ISTS GUARD ISTS CHEFS

I : : . B

R L1EAL -.1983 . 1692 .2829 .0327

' s=0,153 5=0,110 s=0,148 s=0,038 s=0.421

Partial 1455 .1996 , 0845 .1099 .3053

R -5=0, 188 s=0.112 s=0,305 s=0,253

. s=0,029

.= of writer 3's cditor tyye predictions correlzted with the

20
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actual Transitional editor type. The second prediction of an editor fype
with an "average knowledge of food and median income rcaders" correlated

significantly after the partial corrclations with the actual Traditional

clitor type. UNone of the prelictions corrclated significar Jlth the
actual New Guard. The first pr "'0'. "ooohicticated t s

‘o correlated with both reader types. The secord and third -ditor
predictions correlated significantly with the Chefs "o Table 3).

TABLE =.--Comparison of writer 3's prodictions of e’ "tor ratings of 40
itcms with actual editor ratings and itk zctual rex.er ratings

ACTUAL EDITOR TYZES ~CTUAL READER TYPES
oz IT ITI I II
T2ANSIT JONAL- TRADITIONAL- NEW. NUTRITION-
1875 ‘ ISTS GUARD ISTS CHEFS
. | B
R . 5348 - 1154 1173 As525 . -.0329
s=0, 001 s=0,239 . s=0,235 s=0,002 s=0,420
Fartial .2835 . 4386 - L0168 W99 .3045
n ~s=0,040 - s=0,207 5=0,459 5=0,015 s=0,030
11 | |
R IB6 .1986 0204 1935 2395
5=0, 002 s=0,110 5=0,450 ‘ s=0,116 s=0, 068
TPartinl 3201 W .3087 ~,C290 ,0852 .3582
R 5=0,723 s=0,028 = s=0.431 s=0,303 s=0,0173
111 | |
i . 2L69 2452 .0932 -,0419 C 3433
=0, 062 . s=0,064 s=0,234 s=0,399 s=0,015
Partial .3259 .2L07 -,0E78 -.0277 L3417
R «=0,021 s=0,070 s=0,298 s=0,433 s=0.027

Writer 4's first prediction of a consumer-oriented ciitor type
neared sicnificance after the partial ccrrelatiors with the .ctun

Transitioral ~nd Bew Guord @ opes.  The sceen® prodiction o a nor-—

per-uilr orientod ciltor tvoc sory. laTod sisnificantly with the aztunl

21
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Traditional type. Both predicted editor types correlated significantly

with both reader types = hY,
TABLE 4.--Comparison of ... cictions of ¢ .« ratings of 40
items with actual editor racing -« i .h actual rcader ratings
ACTUAL EDITOR TYPES ACTUAL READER TYPES
I IT II1 I IT
TRANSITIONAL- TRADITIONAL- ~ NEW NUTRITION-
ISTS 1STS GUARD ISTS CHEFS
1
R .3578 .0183 .3250 L026 . 3022
s=0,012 5=0.455 §=0.020  s=0.005 s=0.029
Partial L2471 ,1029 .2275 2525 Jhoub
I s=0. 065 s=0,266 s=0, 082 s=0, 060 s=0.005
II :
i -.1287 L3202 -.1987 ~-.3243 .2587
s=0.21k s=0.022  $=0.109  s=0.021 s=0,031
Partlal . 0692 .3022 -.1509 -.2674 . 2904
R s=0.,338 s=0.031 s=0.180 s=0.050 s=0.036

Writer 5's first predicted "pedantic older type" correlated
éﬁgnifiééntly Wwith the ac£ua1 Transitiohal editor type. The predicted‘
younger, carcer-oriented editor type correlated significantly beforé\the
partialing out of agreement with the Transitional editor type and the
Nutritionist.readef‘type (see Table 5). |

TABLE 5.--Comparison of writer 5's predictions of editor ratings of 40
items with actual editor ratings and with actual reader ratings

ACTUAL EDITOR TYPES ACTUAL READER TYPES

I II 111 I 11
TRANSITIONAL- TRADITIONAL- NEW NUTRITION=
ISTS ISTS \ GUARD 1STS CHEFS
. I . . . i _'.. .- = ‘ B .
R : .2960 ©.1359 -.1778 -.0470 .1391

s=0. 032 “s=0,202 ‘ S=O.136 S=O.38? S=O.195_

922




. TABLE 5.--Continued
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ACTUAL EDITOR TYPES

ACTUAL READER TYFES

I II III I II
TRANSITIONAL- T.ADITIONAL- NEY NUTRITION-
ISTS ISTS GUARD ISTS CHEFS
Parti~1 27l 1780 -.2278  -.1268 1532
R s=0, 045 5=0,139 s=0,082 s=0,221 s=0,176
II . : :
R L6471 -.2463 2455 14970 -.0350
s=0.001 s=0, 063 s=0,063 s=0,001 s=0.415
Partinl .1629 .0057 -.1095 .1853 - ,1889
R s=0,161 s=0,486 s=0,253 s=0,129

s=0,125

Uriter 6's third prediction of a "lazy" editor type correlated
with the actual Transitional editor type. The first prediction of a
ma jor market editor corrclated with both actual rcader types, Thé
cecond trediction of a secondary market type corrolated with the‘Chefs
Zeuder sype (sce Table &), . N,

"TABLE €.-.Conparison of writer 6's predictions of editor ratings of 40
items with actual editor ratings and with actual rcader ratings

‘ACTUAL EDITOR TYPES ACTUAL READER TYPES
I II. III I II
TS ITIONAL- T3ADITIONAL- WEY NUTRITION-~
ISTS —- ISTS GUARD - ISTS CHEFS

I .
] 2257 1252 2294 .3081 . 0045
s=0,081 s=0,221 s=0.077 s=0,027 s=0,489
Tartial 1908 .0832 .2158 4291 4273
R s=0,122 s=0, 307 s=0,093  $=0.003 s=0,003

I o

R L0117 .lou1 .0945 L0473 ~.0665
s=0,L72 s=0,261 $=0,281 s=0,386 s=0,342
Partial -.2:.26 . 0Loy -.0583 -.1014 2876
R 3=0,7 3 s=0,403 s=0,362 s=0,269 $=0,038
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TABLE 6.--Continued

AGTUAT EDITOR TYPES ACTUAL HEADER TYPES

I II 111 I I
TRANSITIONAL- TRADITIONAL- NEW NUTRITION-
ISTS ISTS ~GUARD ISTS CHEFS
111
R -.0493 L0545 .0112 -. 0594 -.0931
s=0,361 s=0.,369 s=0.473 s=0,358 s=0.284
Partial -.2767 -.0352 -. 1647 -.>2u12 - - .1576
it s=0, 0Ll s=0.416 s=0.158 s=0.070 s=0,169

Writer 7‘S‘first prediction of a coﬁtemporary food editor
corrclated signifiéaﬁtly with the New Guard before the partial correlations
and the Traditionalists after. The second prediction of a traditional
clitor type-correlated,ﬁignificantly with the actual Traditional editor
type and toth reader types (see Table 7),

TaslE 7.--Comparison of writer 7's predictinns of editor ratings of 40
stems with actual editor ratings and with actual reader ratings

—
ACTUAL EDITOR TYPES ACTUAL READER TYPES
I I 111 I. 11
TRANSITIONAL- TAADITIONAL- NEW NUTRITION-
: 1878 ISTS GUAKD ISTS CHEFS
I
R - . 0493 -.1981 .3337 2147 ~.0653
s=0,381 s=0.110 s=0.018 s=0,092 s=0, 34
Fartial L0652 -.3406 111 .1083 - .2527
3 . s=0.347 s=0.017 §=0.250  s=0.256 s=0. 060
T . : ,
R : -.1082 L2564 -.1253 -.2995 .2095
 5=0.264  s=0.055  £=0.220  s=0.030 s=0.035
) Partial = -.1593 2929 0011 _.2517 3691
R s=0.166 = s=0.035 s=0.497  s=0,061 5=0.010

24
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Writer 8's fir;t prediction of a less news-ofiented editor type
correlated sipgnificantly with the actunl Traditional editor type and
before the partial correclations with the Nutritionists reader type. The
~seccond prediction of an cconony-oriented editor type correlated significantly
with actual editor types I and II and before the partials with type III.
Title-ratings for this predicted type correlated significantly with both
reader typcs. The third prediction of a gourmet-oriented type correlated
siénificantly witﬁ the actual Transitionalist type and near sigrificance
with the New Guard."Hatings for this predicted type correlated sign-
ificantly with both reader types (see Table 8).

TABLE 8.--Comparison of writer 8's predictions of -editor ratings of 40
‘tems with actual editor ratings and with actual recader ratings

ACTUAL EDITOK TYFE3 ACTUAL READER TYPES
1 11 I1I . I 11
TRAHSITIONAL- TRADITIONAL- — NEW NUTAITION-
ISTS " ISTS GUARD ISTS CHEFS
I S o349 ~\ 2788  -.1203 -.3227 .0546
] 5=0.203 Ls=0.0h1 s=0,230 s=0,021 s=0,369
sartinl 0239 3133 _ k20 L2514 0986
R s=0,4043 . s=0,026 s=0,400 s=0, 061 $=0.275
I o
R 5793 .3953 2968 L4663 .3958
L s=0.001 5=0, 006 $+0,031 50,001 s=0,006
Partial JLEns .3928 JA943 - 3690 .3682
e s=0.001 s=0,007 . s=0,118 s=0.010 . s=0,011
Il . |
R _ .1025 -.0519 -.0138 -.1092 ~.2157
s=0,265 ~ 5=0.375 s=0,466 s=0.251 s=0, 091
rertisni . - -.3769 . -.1280° -.2578 -.4h23 ~.3779
'R s=0,009 °* s=0.219 . s=0,257 s=0,002 s=0,009
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Since writer 9 did titlo-ratiﬁg only for sclf, accuracy écorns
could not be obtained,

Agreement scores, a comparison of the writcrs' self rating of L0
items with the actual editor types' and the actual reader types' ratings
of 40 items are scen in Table 9, Writer 1 did not currclatce significantly
with any of the editor cr rcader types, but her scorcs noarcd significanes
witn the New Guard edit.r type and the Nutritlionists rcader"typc. Self
ratings for writer 2 correlated significantly with the Tréditionalists
editor type and the Nutritionists reader type. The agrecement score for
writer 3 correlated significantly with the Transitionalists cditor type.
This writer was closer to the Traditionalists than to the New Guard.
agreement was significant with reader type I, the Nutritionists.

Yriter L's agreement scores were significant wiipﬂthe'Tfnnsition-
alists and ﬁear significance with the New Guara. Her agreement with
rcader type I, the Nutritionists was significant. Writer 5's agreement
score Qas statigtically significant with the Transitionalists and the
New Guard. Agrcement approached significance with the Traditionalists.
This writer's agrcement with reader type I, the Nutritionists, was also
statistically significant. Fcod writer 6 did not correlate significantiy
ﬁith any of the editor or reader types. This writer approached
:ignificint agrecment with reader tyfe iI, the éhefs. Focd writer 7
>‘¢ofrelated Significantly with the New Guard but with neither reader tyje.
.The agreéheht scores for writer 8 correclated significantly with the
Transitidnalists and the New Guard. This writer also correlated .
significantly:with the Nutritionists reader type. Writer 9 had agreement
scores statistically significant with all three editor typeé and with

both readcr types.
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TABLE 9.--Agrcemeni scores comparing nine writers® ratings of 40 items
o editors® and rsaders' ratings of 40 items

ACTUAL EDITOR TYFES ACTUAL READER TYF3S
I II 111 I II
TRANSITIONAL- TRADITIONAL- NEW NUTwITION-
I3TS 1873 GUARD 1STS CHEFS

T~
‘ L1340 .1393 2452 L2514 T .2077
s=0.171 £=0,196 s=0, 064 s=0,059 s=0.099
2 L1214 -.2892 . 1489 2623 -.0855
s=0,228 - s=0,035 s=0,180 s=0,051 s=0, 300
3 . 5428 _.2231 .1291 ! 32u5 -.2321
' 5=0, 001 s=0,083 s=0,214 s=0, 021 s=0,075
.29€8 -.1277 .2611 .3856 -.0736
s=0,031 s=0,216 s=0,052 s=0,007 s=0,326
5 , .6368 -.2572 2841 L4703 -.0887
s=0,001 £=0,055 s=0,038  s=0.001 s=0,293
6 1528 L0971 - 1428 1133 -.2392
5=0.173 . §=0,276 7 s=0.190  s=0,243 s=0, 069
7 -.1300 ,0511 .3628 ,1955 48l
s=0,212 s=0,377 s=0,011 s=0,113 s=0,180
3 605L .0912 .3233 .3898 1561
s5=0, 001 s=0,288 s=0,021 5=0,006 . s=0,168
S L2645 3962 - L3634 3114 2769
s=0, 050 s=0,006 s=0,011 s=0,025 s=0, 0L42

.Agreemgnt scores between editor types and reader types .show
that the Transitionalists edit@r type correlated significantly with both
rcader tyves. Thc’Traditionalists editor type correlated significantly
wit§ reader type II, the Chcf;. The Bew Guard's agreement scorocs
wcre statistically significant with both reader_types (see Table 10).

TARLE 10,--Agreement scores.comparing two reader types’ ratings of 40
itens to three editor types' ratings of 40 items

27
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TARLE 10.--Continued

ACTULL EDITCS TYFES
1 11 111
TRALISITICHAL- TRALITICHA NEW
15TS ISTS - GUARD
g L60L3 1238 .5252
——
s=0.001 s=0.22L $=0.001
i1 Lik? L5852 .3891
s=0.00k 3=0, 001 s=0, 007
Liscussion
The remainder of this manuscr 7t reviews the guestions which were

stated at *he stoart of this stuldy and “he rescarch questions which helpwd
/

/iefine the framework of this studv. In reviewing these questions in light
J £ &

of the resesarch results, susgestions will be made 2s to how focd writers

con effnsetively use this information.

There is more than one type of newspaper food editor in terms

—

of news judrments. Editors have been described as Transitionalists,

Traditionalists, and Now Guard. Food news preferences do vary with these

types.
The Transitionalist editor type is the food editor of the "second"
newstaper in lavger cities or the food editor of a newspaper in middle-

sized citics. asccording to their title-rating, this type is very inter-

ceted In nutrition, canning and cconom; items. This type's strong interest
in nutritién shiows that these editors have shifted their food news

emphasis away trow teadlirional types of food news such as geciy&s and
aenus.  In their strengsth of interest in nutritional items theylseem to
have ovcrlooked recipés and gourmet foo? items.“ Thus they do not show the

depth of foo? 'interests the New Guard scems to display. The Traditionalists

g -
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are the food editors whe - “iium sized TeWspapers in small toins,
Their rarovs' scrve lare -onetines encoapassing several coun-ics,
“hes . .Irs arc inter -cipes and menus; they are not ints ested
nonu .on, These ¢ recipes to be simple and inexpensi .
Tood , food addit: i-ilar informaticn a2bout food do not

Lppes the Traditi-n _ oo~ ntcrcstingly ernugh, about one-third of
~hese . itors d4id lizt r . :s 2 toplc of interest to them, But in
“he tizle-rating, nutriz | ceceived low marks.

The New Guard £ represent the big cities and the big
circulation newspapers. * 1s intcrested in nutrition, but they
are scleoctive about thei: . yments. They are interested in gourmet
cooking as opposed to si-- practical rccipes and menus, and yet thay
are econony minded. ‘cre . *in this type listed an interést in gourmc %
and wine, food additive:, Wws and consumer gducation than e:Zther

#of the other two types. . .. types share an‘interest in ecc: omy
suggesting that they axc - ‘@ that this category is of grea* :oncern

to their readcrs.

Fool writers us - - “formation can write coﬁy keeping zhese
ciitor types in mind. issuing general releaseé to all food
«ditors, wec would suggr "ing releases with thrce variations to
tevter meet the nceds an ~3ts of the cditor type for which the
rolease is intended., The . Lers could incorporate new_food and nutrition

information into their recleascs for the Transitionalists and thc lNew Cuard,
‘iutritional information could be the thrust of some of the releases to these
tybos with products and recipes being incorporated as an intcgral bu%

sucondary part,

o
(o)
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~verall ary three l1itor t s o7sent

- ~nd able —rc il y matt r whicr .. ;.5 thev
4. New Guard sls . ed an interes ro 2ipes
~c  sophisticated ap;:oach would be 1n ¢ for this
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