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1. INTRODUCTION TO VISUAL ARTS AND CRAFTS

————

©

WHAT ARE THE FINE ARTS?

Why are some arts known as "Fine"
And does that word refer to mine? .
I wish someone would please define.

Artists and art historians have
debated for hundreds of years
over the differences between fine
and applied arts. We usually
think of painting and sculpture

. as fine arts, but just a few hun-

dred years ago, they were consid-
ered relatively low forms of art.
Architeecture, which today we clas-

_ sify as an;”appiied" art, was once
“thought.to be the "finest'" of the
‘arts. In the late nineteenth.and

popular art movements believed

.that all of tRe arts were equally
""fine."- For them, painting, .fur-

niture making, and architecture
were all treated with equal re-

" spect. Even now,.an architect,

a:painter, and a_potter might ar-
gue over whose work was the "fin-
est." 'That shaky line between

fine and applied arts has always

shifted to suit the needs and
values of different cultures.

Qur culture does draw a line
between fine and applied arts.
We make that distinction on the
basis of how the artwork will be
used. The work of a fine artist .

-is meant to be looked at, thought .

apout, and appreciated. The ap- .
plied artists produces something -
meant to be used in a more prac-
tical way. e

The "impracticality' of the
fine artist may not mean that
he/she is a '"better" artist than
theother, it just means that the
fine artist's career is different



The;Ar;iStfs Tools’ .

a

Question:

~What.do a ?aiﬁt brush_and a-laser.beam have'in,cammaqgk> )

Answer:
/ - -
i  Not much, unless you're really familiar with con-
temporary art. If you are, you'!| know.that both
can be used as artists' fools. Artists do not limit
, R themselves to the +raditional methods of painting
K and .sculpture. “Experimentation with new materials
: is basi¢ to creativity. Even,a_tooi as unlikely - i
—as a laser has been used by artists to create %hréé?;‘””"“"\'
dimensional images called holographs. Some-artists.
use sewing machines as an "art-supply," stitching
together pillow-)ike sculptures which hang on: the
. wall. Other artists do "paintings" designed to be
" “displayed on the floor, or shown on a video screen.

Don't confuse tradirional methods of painting -
and sculpture with contemporary art. “As the world
changes, artistic expréssion changes fo reflect our
culture. Look through some good art magazines 1o
see for yourself what's going on.




- factures;

WHAT

ARE

THE APPLIED OR COMMERCIAL ARTS?

Now that your mouth is dry and
~you're thinking about running out
for a tall glass of soda, you can

o understand the power of the applied

(or commercial) artist. Without
even mentioning a brand namej‘you
. can probably taste the soda right
now. The style of the lettering

itself has become so familiar that

just the sight of black ink on
white paper can make you thirsty.
The applied artist who designed
that lettering has the power to-
not only lead you to water, but
to make you drink.

The advertising bu51ness depends
on applled artists to create the
visual images which sell products.
Some product designs are so well’
known  that you can recognize the
subject--of a billboard long be-
fore getting close enough to fead
it. Just the colors and the draw-
".ing style are enough to identify
the product.  Applied artists do
more than just advertising, thaugh,
Furniture companies could make a
perfectly useful table out of al
slab of wood and a sawhorse, but
they use commercial artists to ,
design tables in thousands of
individual ‘styles. In fact, just
about every business which manu-
prlnts, or sells just
about anything.could use artists.
Almost everything around you. has
been designed by somebody, and
advertised by somebady else.

is an applied artist.
'ture of two meteorites holding

Applled art is sometimes hard
to separate from fine art. If
old Pablo the palnter sells his
watercolor "Bouquet of Noses”
to an art collector, then he is a
fine artist. If he sells the
painting to a drug company as an -
ad for a new deodorant, then he
A sculp-

hands would be considered fine

art if it appears in a gallery,
and commercial art if it is repro-
duced as a lamp base. What gener-
ally separates- fine art from com-
mercial or applied art is the

purpose for which it is done.

- Applied art is sometimes know as

"pra:tlgal art" because it is in-
tended. to serve some practlsal

' purpose.

The applied arts.are usually
divided. into three categorles

* Visual Communications
(Chapter 2)

Prqduct Design
(Chapter 3)

Environmental Design
(Chapter 4). .

In addition to the fine and ap-
plied arts, arts education (Chap-
ter:7), arts business and manage-
ment (Chapter 8) are discussed
in this book. In each chapter.
you will find information about
the kinds of jobs artists have,



and the kinds of lives they lead. associations which can provide
No one can say for sure how much you with additional information.
a JGb will pay, or how- successful Each chapter also 1nc1udes a list
a person can be in any career. . of learning resources S0 that you
" .This book should, however, give can refer to other books and pam-
you-some idea of what it is really phlets. Your school guidance of-
L like to have a career in the vis- fice and your local library are
- _ual arts. e other sources of information about -
o careers in the v1sual arts and

At the end of cach chapter you

will find a list of professional | crafts.

JOB -TITLES IN VISUAL ARTS AND ‘CRAFTS

I. Commercial Art: 7Y;sua1 * Printing Process
LDmmEE}Fathns ) P%inter
* Illustratloé , : Compositor
Illustrat@r glthégrapher
Etcher
General Illustrator a: o Tges
Silk Screen Printer
Technical Illystrator . Screen Maker, photographic
Fashion Artist ‘ : 7 photograph
Cartographer _ process
Photoengraver
Cartoonist (prlnted medlaj o
Engraver
Colorer . Music Grapher
Medical -Illustrator pusic brap
Calligraphaf ' SF?lPPE? ] .
Courtroom Artist Color Separator
5 Cartoonist (m@tlcn plcture; Displays and S5igns
tv) : e Mt e e
Scenic Artist . _ g?gaﬁgrngzfgiiis
Architectural Renderer '.:P?fy esisn
- Display Artist
_ ® Graphic Design , : ; Director, Merchandising
L . ' o ' - Display and Speclaltles

' . Graphic Designer
= ﬁw Production Manager,
Advertising
Director, Art
Book Designer
Cover Designer
Typographer
Layout Planner
Paste-up Planner
Mechanicals Planner

Department
Merchandise Displayer
Display Assembler '
Sign Designer .
Diorama Model Maker
Sign Painter
Sign Writer, Hand




* Photégiaphy

PhotOgraphérs

Phatographer News
Photographer, Commercial

' Photographer, Portrait =~
Photographer, I.D. Bureau
Photographer, Scientific

. and Biological |
Photographer, Aerial
. Photographer;. Finish
Photographer, Candid
Photo Researcher

Photcgrapherg Photoengraver
Photographer, Lithographer

Photc—Techn1c1ans' -~

Photo Technician
Film Developer

Copy Camera Operdtor
Photo Finisher °

Negative -Cutter and Spotter
Photo Checker and Assembler

Photograph Retoucher
Colorist, phO’EOgraphy VA

Commercial Art: Product

Design .
- i
Industrial Design

Industrial Designer
Commercial Designer

Model Maker

.Package Designer
Industrial Renderer
Patternmaker

Sample Maker

Model Builder

Designer with specialties

Furniture

Cabinetry

Fixtures

Metalwork

Musical Instrumentg
JEWElry and Flatware
Glassware :
Tile

Toys

in

* Textile and Fashion Design

Textile Designer

Cloth Designer

Screen Printer

Clothing Designer (also ‘in-
fur, hats, shoes, handbags)

Copyist _

Tailor

Dressmaker

Wallpaper D251gner

Carpet D551gner

Tnv1ronmental Des;gn

Arch;tecture

Architect

Architectural Drzfter
Renderer, Architecture
Architectural Modeler

* Landscape Architecture

Landscape Architect
Landscape Drafter

i
® Environmental Designer

‘Urban, Planner

* ‘Interior Designer

V.

Interior Designer
Stage Set Designer
Miniatuvre Set Designer

Fine Art

Fine -Artists

Two-Dimensional Art
Painter ’
Drafter
Muralist
Photographer
Printmaker =
Calligrapher

ThIEEEDiﬁEhSiDﬁ?l Art

© Sculptor



6
_1 -
Other '"Mixed" Media Art + Stone Design
Experimental Materials - Sculptor
Artist e, Carver
Independent Film Maker © Worker
Computer Artist ' - S e
Media Artist PldStlE‘DESlgé
~ Experimental Artist - Sculptor
. * Craftspersons o Jeweler,”, =
_ E'CraftsperscnS'in; gorn/Bege/éhell pesign
/ L “.Wood S Larver
' . ~ Clay - .. ‘ Jeweler
: ;Leathef . . _ T ‘ Scrimshaw Artlst
SO . Stone . ' - Fiber DESlgn
o - Plastic . ‘ Weaver .
i Horn/Bane/Shell . Basket ﬁaker
Fiber . .
.. - Splnner
: . Glass . Dyer :
Metals. 21- - Needleworker
Print ' ; Quilt Maker |
MlscellanEOUE/CDmblnel e T
Fabric Printer °
Materials -
Mlscellaneaus/Dther Macramaist
. ; “Non-Loom Fiber WOrker
Materials , :
_ .. . s Rug Maker.
Y-x Crafts ] Custom Sewer
* Hand Crafts/Craftspersons and Class Dééigh
D351gners o o Glass Blower
. % P L. F s e an
' 4 7 - Glass Decorator
woad Design . » - Stained Glass Worker
Cabinet Maker : Mcsaicist
Woodcarver T
; - . Bpatbuilder : Metal D351gn .
N . - Wood Sculptor - Sllversmlth (GoldSmlth)
N _ Instrument Maker . N Jeweler
- o Pacd S Metal Sculptor
] oy
ClayXQE,lgn N Y. .. Blacksmith -
Ceramicist ~ F ‘Enamelist T
Potter : Printmaking
Tile Designer rintmaking
L el o Bookbinder, Hand
. Leather Qes;gn Small Press Printer
Leather Worker oA VT P :
‘Leather Seamstress; Custom. 'Siigziiigeous/cgmblnEd -
Shoemaker, Custom raterigl:
Sandal and Belt Maker - _ Bead. Maker
Saddle and Harness Maker Toy Maker W
’ _ ‘Crafts Tools Designer
12




VI

a

Mlstellaﬁéaus/ﬂther Materials

,:,Flaral DESlgner 'T;yn
’'Candlemaker: | .= . !
PEPET Craftsperson
" Decoupage Worker

Technlcal Serv1ces F;ne Art

Plgture Framer
Ma; Cutter o
Fine Art Printer

Art Edu:atlon

‘7”Teacher,

'VfPre—' Private’ cr Eub

Teachlng

_ Faculty Member, Callege or" f
¢, University . -

Teacher, Seccndary Schaol
Teacher Elementary Echool
Klndergarten '
uNu;sery Sch

;_Dlrector Art Department

" ~Teacher, Adult Education

Eﬁiréctar,,Vocatlonal -
» Tralnlng e i
- Dlrector, Speclal Educatlcn.

;Instructcr Gn the Job
~ Training. AR

'Settln's It isriﬁﬁbssiblé
to 1list teachlng JDbS ‘by.

Cevery pcss;blercomblnatlon

-~ -and permutatlon .of skills-
awhlch appear in these list- -
" ings can ¢

ivably. be.
taught. Instead, teaching

jobs. Wlll be listed by SEt_'v"‘_‘ ~Administrator, “Art/Crafts .

: ting" rather than.by SubjEEt

- The abave teache
wcrk ;n

.-~ Schools— . T
.Elémentary, Junior, cr';
SEﬂlQT ngh Schools.

_Subject, ‘as everi skill,  and

‘ Speclallzed Schaclsn .
Community Centers i ' .. -
" Junior: Colleges’ Tt :
. Colleges . .. -~ "
" Universities .o
. Trade ‘Schools
Army Bases. -
.Recreation” Departments
.Educational Tv Statlcns c T,
Prisons ' o
. ;:Pr;vate Studlos
WQrkshops ! -

C 2 Museum Educatlon .

'i - _Museum Educator S T
:Museum p351gner S
Publications “Specialist

- Publicity Specialist
Canservatcr _ ’

.? erters abcut Art , ' ‘/_“;

A . e - :

* Critic )

_ Apt Reporter,

f*_=“ Art Rev1ewer

‘Art lerarla‘ns i

A}t Therapy

ﬁArt Therapist
: Dc:upatlénal Theraplst :
Q“EXP13551VE or, Play Theraplst

YIf,L'A;tSQgpSlggsg,agg Managemgnt
* *Arts, “Crafts Management

Arts Manager .
Director, Art/Crafts
Organizations,. Government
~ ‘or Private S
‘-Researcher, Art/Crafts .
o Drganlzatlons,schernmentf
~ or Private

Drganlzatlans Gavernment
or Private
Publlc Relations Worker
-...Art/Crafts . Drganlzatlans )
~5Government or Private




e Exhlbltlng ﬂné Sales and, : is: . : L
; Promotion ’ L " . Appraiser - ' Dt

" Cataloguer - o
Owner, 'Retail Shop- or Gallery ,
) ) Manager, Photogallery or Studio =
.+ Salesperson, Art/Crafts ' N
’ Salesperson, . Signs and Dlsplay”
Director, Habby Shop DS

] y;D1r9ctor
. ."G llel‘y ‘Assistant
S 4;Pr1vate Dealer -
- Collections "Advisor"
Director, Crafts Center
. . Dlrector,fCrafts Fair
. s _Craftspersans' Agent

A'be51gner Sh@p or Gallery
Exhlblts. '

i
=3

o
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o
: QuéStlDﬂ

) Answers

Eva) Talklng w1th your

c. Visual communi-
cation refers to the whole process
of giving and recelv1ng messages
through your sense of vision.

And your .sense of: vision is ‘your
maJDr contact with the world.

-Your other senses play a part in,
'_helplng you ‘understand and commun-
- icate with your environment, but

‘people communicate-primarily

through visual messages. Unless

someone. has smeared peanut butter
on this book, you probably-can't

/1earn anythlng by smelling it.

You could, if you wanted, walk
- barefoot over the pages, “but your
e .Senses of touch and balance would-
/. .. n't help you to figufe out what .
kz?_ " the pages were about.- You have
- ~ to look at the book to see the
" - messages that the authors and
© visual .designers are Sending..
It is -the job of .an applied

~»The answer is

i

/

-

VISUAL COMMUNICATIONS

What is v;sual communlcatlén? o

eyes Cw1 <. wiﬁk“

fiutter)

“‘artist to design the pages. to be
cleéar -and legible. You couldn't
read this page if the words were
scattered around at random. You
couldn't tell where one chapter
ends and another. beglns if some-
one didn't dedign the spacing of
‘the pages and choose. thé type-
style. .You probably wouldn't
want- to read the pages if no-one
had designed. them to be.as attrac-
tive as pOSSlble ’

“The arrangement of space on a,

- printed page is only a small part
of visual communication. Photog-
raphy, illustration, displays, :
and 51gn5 are also tommoh, every-

- day mean's of commuﬁlcatlon “Try

~"to notice how many’ times a day-

".you see the’'work of an ‘applied
artist. You can bet that you'd -
'need a computer to count the vis-
.ual mES%ngE }ou take in everyvday.



peaple who pose the photographer 5 art wark

10

The Visual Co mmUﬁlcatGrS

A pucfure is warTh a Thausand wards,
but I'd ra%her be pald 1ﬁ cash;_" '

Visua; Artigts,gg!; Magg;iﬁe Staff

" 'Magazines’ publ;sh mastheads (115t5 of cradlts) whlch
name the sefior staff 'of the magazlne The masthead*

o

1
2
1
7

[ B N ]

tfa natlanal TNeéws magazlne 1nc1udes

Art Director 1 Cartographer Cmap maker)
‘Ass't. Art Directors 2 Ass't. Cartographers -
Production Supervisor 1 Picture Editor = !. .
Ass't.,Production - 1 Ass't. Picture Editor
Supervisors - 1 Color Editor [,
Cover Design Editor ', 10 Photographers '; '

Graphic Designers . : SN
Layout. Artists . ; , o /

;The masthead includes only the experlenced members of

t
1

he staff. To'get a full list of the commerclal art-
sts who work for the magazlne you'd. have D add

JALLY thé asslstants worklng for the people on the
masthead : _ , ;, "

Free lance photographets and 111ustra;o 's who sgll
th31r work to the magazlne, but are not emplcyees

. - Lo
Frea lan;e cover de5lgners e /‘--‘,— . )
Printers who ‘work-on the actual produ thn B
Photatechnlclans |

A1l the commercial- artlsts horklng far the 3dVEI=
tlslng ‘agencies which" produce the ads in the’ magazlnei

All the cammerclal artists who work/on ads to pr0mote

- the magazlﬁe - . - - o I

— / L s
'The 1lSt of people con51dered - models and prlnt the, photagraphs j-"
visual communicators includes all “The people who produce the chem L
the peaple who are involved with . :cals for prlntlng, or manufacture
the creative aspect of designing - the darkroom ‘equipment-are nat,
and reproducing two=d1men51anal  ' howéver, part .of the "creative"
material. For instance, a photog- group. . They: ‘may be-partiof the -
. rapher would be cons;dered as ' same 1ndustrles, “but their jobs
- part of’ “this group. So would thé  do not involve’ any klnd of V1sual -



JILLUSTRATION .
-~ 1f ‘the ‘Montezuma Motor Company is = school hlstary book w111*neVer '
~trying to advertise thekr new car _interest ch;ldren in the Battle
the "ﬁevenger "> they are not ‘go-, * - of. Bunker Hill uriless the. book is- - .
cing to do it by printing a list. o« filled with .well-done 1L1u5trat1ans R
of thv car's mechanical" speclflca— of soldiers and’ hattleflelds. CIl-s
tions. They.will stead hire an - lustratidn:has been -used 51nce pre-
illustrator to draw a picture of . .~ historic ‘times-as a very' effectlve
.the car speedlng down a mauntaln*’ ‘way of getting ideas across; and
_ road while a sleek mountain -lion cfﬂmaklng printed texts come allve
© . runs-along side trying to keep up. . A good illustration .can make’ dul}

‘A picture whlch glama,lges the car stories 1nterest1ng, Just as’ paar
‘grabs your attention faster. than:.

_a page ‘of numbers. A textbook = -,
‘publisher knows that a grammai S

Most’ I1lustrators Specialize’

[ 5 -

" Here are some ‘of the major, spetlaltles w1th1n the fleld

Illustrator - the general term for all thcse graphlc L  ' R

H —

artists who create V1Sual representatlcns or de=
coratlve pattern; :

General Tllusfrator - someaﬂe wha daes all kinds Df

- +

111ustr&t1@ﬂ work - ﬁ.f L

tratlng Lechnlcal subject matter

- B Lo B

FSSthD Artist - scmeane whD spec1allzes 1n any aspe:t

~of fashlan

‘ g : o oL E
3 C rtagrgpher -'an illustrator who draws maps

Cartoonist - (prlnted m&dla) an 111ustrator wh@ draws
3 any kind cf cartoon-or cartoon strip .

Colorer - someone whc hand colors d251gn5 on prlnted : ) =
"+ materials, sueh.as maps or talendars ‘. : ’

. " Medical Illustrator - someoné who spe:1allzes in draw-
ing anatomical or biologigal subjects far use in
medical Study . w \

Call;g pher - someone who dees hand letterlng

\)‘ ::: - 4 * ) 5
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Jdren's shook
" free-lance basis.

" of the pub

"schedules,

.. interests him:
“though, he did not have that.kind

‘enough to have a steady Flow of .

- looking for work,

[
e
y

H

CourtroOm Artist - draws 111u5tratlans of events haklng
place during a court trial,

forbldden in the TOOM

usually when- cameras are,

érchltectural Renderer -'an 111ustratar who SpEClalleS
in perspective draw;ngs of . bulldlngb

Cartconlst (motion pictures, . tv) - draws and animates’

cartoons to be fllmed

Scenic_ Artist

Y

:Mark is an lllpstratar Df ch11=
,¥ He -has ‘been doing
illustrations for six years on a
-This means that,
rather than working as-an employee

on his ‘own,- and the company.pays .
him to do ‘specific: ‘assiggments. -

‘Although' “he mist meet piblishers'
by .free-lancing Mark' . .
" is free to set his own working -

hours -and do only the work which
‘As.a heginner 7

of. freedom. -He had to. take what-
ever aSSlgﬂmentS he could | find

~;ust to build up ar reputatlon and

tc .earn whatéver mcney he could.
Even now, he SDmEtlmES ‘will work

-under pressure on¢ week, but haVE;'

no - work at all tc dﬁ\the next ={

Now that he is welP establlshed

clients, he Epends 1lttle time”
and he is well
paid for "the” work he does: He -
can now afford to. use: some "of his:
time to teach 1llustratlan in-d =

'~ junior college, and. to-browse’

around galleries and:museums. He..
feels that teaching helps his own
illustrating by. forcing him to. '
talk about his ideas, and to ex-

i plore new- methods and ‘materials

with his-students.  Going to ‘gal-

* leries helps him to keep in touch:

wd

‘hing company, he works

Udren 't at thty
. commercial art.’
= however, whether they prefer i1-

?'TcempanleSs,

RERRE

7 ‘draws and Palﬁti Scenery and back-
grounds far movies and tv.

by
4

wﬁth the rF;t of- tle‘“art wcrld "

" Most-drtists find it very 1mpor!

~“tant to see other artists’ ‘work.

~ It gives them-a Kind of stimula-. .~
B tion to keep thlnklng and worklng N

-on thElr own

Mark is somewhat uﬁusual in the
commercial art. field in that he
always knew exactly what he wanted
to:dg. . Many, people know as. chil-
are interested. in

Few people know,.

lustrating stories, d351gn1ng lay-
outs, .choosing colors,. OT any’ par-
ticular aspe:t of V1sual :ommunl-
catlon. . . -

<

“'Mark maJOIEd in art ‘in college

snd began" looking - for: 111u5trat&gn_f:
- jobs - rlght away .

Hek@ttﬂn@
portfolio of his work around ‘to

" ‘the.art directors of publishing .
ntil one art director .

“‘gave him a manuscript to illus- -
~trate. The drt director felt that

" Mark's style’ was especially well

. suited for that particular book.

 After several years of soliciting.
‘work that way, Mark

an agent to ‘bring"his portfolio

argund for him. when he needs new -

clients.-  (See chapter on Arts
Business and Management” for in-
formation about artists' _agents.)
SthE Mirk works on a FTee Iince

il

an now afford *



, . basis, ﬁe actually manages a one- demandlﬁg Adverﬁiéing'is
. - persom business; and his ability . other area in whlch;_
to manage a business is as- impor- ‘tors find some’ narrow spec1alty
_ “fant to his career as is_his abil- - ‘Even’ amcng ‘pedple 'who draw. only
=<ity to draw. - - : . fashion illustrations, There are = ¥,
: " ',.. .some.who specialize in’ something -

*é,?.' Mark is a g@od example of a suc-

:aessful 111u5trator but he is ﬁ@tu .as 119lt5d as drawing only shoes,
L, - or worklng only in watergalcr

. representatlve of the whole field..
: . Almost every illustratofr has
_ ... . His 'specialty is do1ng only chil-
: concentrate on. a -technique, .
...~ - dren's books, nput other illustra-\. : :
- : style, or.a’ 5ubjezt Whlch he or . :
tors do many Dther kinds of work. .
| ‘she can,'de elop into a specialty.
Medlzal 111ustratl s for instance P U
And‘.almos everyllllustrator ‘has .
is's0 highly speclallzed that.the. P m c
to face cmmpetltlon . There are e
training of mest mEdlCSl lllustra- . . .
‘ . ~a lot of would- be 111u5trators,; .
. tors .includes a year in med;cal .
but very few' are as successful
- .school. It is one of. the few art -
and as SHtISflEd as.. Mark is.
related careers which pays very o F

l well and 1t 15 one Gf the most ;_ A \\‘ e

s U

ERIC
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»Mark deszribed some af the thlngs he's 11kely tg da : s
in an ordinary-day.: .Of course, notall illustrators Lo
do exa:tly the same. thlngs, but Mark*s day 15 falrly'
‘tYPlEal : R

I

| w&rk m@sfly in +he ev ngs, 1" can ba unfh
my. son during the day The flrsf thing 1. _do* ln
.my studio is clean iti. “Then | research ‘the jobs’
that come. .in. 1 declde how to, |Ilu5+ra+é a par-
o . ticular maﬁus¢r|p+ ‘and Then. | may go 1o Tha S
ol lubrary “Next,. sﬁéfch prellmlnary plaﬁs to
e -“determiné’ compdsition; size, technique, a and pr
duction meéthods.  The sketches have to-be: seen
first by an editor, - or. an art editor: who' checks
them with the. publlsher. “After fighting it ou+*{fw
\ S we come to some "kind of agreement;”and |- make ; "
PRI U whafeveh ﬁhanges are. necessary. “Then | flnlsh .
o ~the-art for prnnflng and ChéCk fhe colof’ pracfs.jf'

.

) _ L S *Sometlmes the art st the art edltgr and the S

- ws . 0 7 publisher don t agree on how.the 111u5tratlonsii - e
C - should-look. Artists sometimes. have to "glve:;37 ca o
o 1n“ 1n spite of what they thlnk is rlght L e

Cértoaﬁiﬁg aﬁdﬂknima‘io" ‘screen SO quickly that th; piz~ o

" S . tures seem to be moving. It .
Cartooning is oné af the most- fﬂ would seem, judging from_the. n
/ .familiar forms. of illustration. * ber of cartoaﬁ shows on"tv, tha L
. So familiar, in fact, that more " there must be thousands of. anlma— !
people. throughout the world would = tors hard at works drawing all .
recognize Donald Duck‘than the e those dozens of pictures: whlch
. President of the Unlted States. . " flash.on the screen per minutes
-~ We see cartoons .every. day in the - And jt would, seem that.more car-
© forms of .comic.strips, political taogists would"be needeé to design-
.'satdre, advertlsements, and tv. . the characters, color ‘the draw1ng5,/
" shows. - Since it is‘such a common,  and plan the. storles :

; ;.q;_ -;farﬁ of communication, there’ are . - Jim, who has been a :gftaonnaﬁié :
o lots of people making a living by . matofgfor many ,years,, sa¥d that -
P . - cartooning. It'is ot hOWEVBr! " his pu51nessiwas ‘very active: ZD
a stable - field FD chcose Take, \ . years adgo, but it is not anymore..

for example; the buSIDESS of anl Most of ‘the big cartoon Studios

.. mated cartoons.
S ated: n ' o ‘have‘closed and-the few remaining
Animation-is " the prccess of.. +° hire very few ‘new peoplé. Even
flashlng Separate draW1hgs on a- ' - if a beginner is hired, it i's "
- 5‘.¥ o e T L S

ERI
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prabably d ‘onc-shot: ass;gnment

rather ‘than for a staff job.

. -

* signments he can get,

Jlm 5 OWn career 15 nDt,an
encauraglng example ‘for an a5p1r—
ing animator. . He works. on a free-
lance b3515 and takes all the as-
Slnce the’
studios/dre only: in p"cductlon for.

“-about 31ght months; o F of the year,

f

Jim has to
day durlng
80 ‘that he.
1ay offs’

0 14 hours a
the produ&tlon seasons
can surV1ve the- regular‘
" And' Slnce studios rare-
ly- provide worklng space, he has . -
~to work at home. He can't use
thase four months off- Every year
for vacatlans, élthar ‘because.
_he does not feel that he can -

"~ afford to spend money:.while he

:15 ‘not earning any.

ERI!

Aruitoxt provided by Eic:

5

Bezausa aglmatlan has bezame a
very limited bus;ness a newcomer
has a° hard time breaklng in. It
used to be possible. to start as
.an apprent;ce ‘and’ work your. way
up. Now a beginner has to cempete

w: w1th,e&perlen;ed animators right

from/%hg start. Ac:ardlng to Jim,

ey

=

 - 21

very few beglnners ar% successfulgg
. Another problem for beginners is’
- that “they .cannot. get. their first .
jobs on the basis of+ educatlani .
'Skill in drawing is the only real .

- fequirement for the job, and Sklll
comes with time and .experiénce.’ ,
" Even when they do manage to.get

. started animators still have to
go out and find each new assign-:
ment. - Work is hard to find even
for the most experienced anlmators
like Jim. - Cartoons.are being made-
now with fewer - draw1ng5 per minute .

- and much of the work : e
abroad - ‘or- with the aid-'o
ers. Fewer cartoons are made each.

: year than’'in the past. It seems -
to be a dying art, desplte its:
apparent popularlty e

© _As for Jlm, he started 1n the
bus;ness because. h; He -
never realized that he was, llmlt-»
.ing himself-.to. a speglalty which
“could not ‘support him. - He's gone
‘back to right school retently to .
study a branch of grdphic design.

Py oY

3 !

Hat
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;.but he!
has.. Marr;a has done a syndlcated
‘cartoon strip, a tv show, and 19

‘He works under !

- him, one job leads to thé next..

B
L
»
-
-

e

Marrle is alsc a cartaanlst,m
s been luckier than Jim

books of cartoons.
a lot of pressure to. malntaln such .
a high level® of prcductlan *but

" he prefers that to having to hunt
_up each new’ job.

Because Morrie,
is well: kno éhe has a regular
steady flow of-work to.do.  For

- hlS choice.

oo
P i - i B I

Py
i

calendarsj or tays Freeélancers

._can't be pramoted from’One job to

“dnother, - so'advancement means:
dclng more and better work. .

Mafrle is very happy with hlS_
career He feels that his time 1is

. his:‘owndnd “he loves being able to
. communicate with a/huge audience.

~Even though it was/<hard for him
‘to get started and build up, his

- reputat:on, he 1§ satisfied With
-He thlnks ‘that the -~

The cartoon. strip ‘led to the DBkS :
p b ? ’one characterlstlc cartcunlsts

and the books led-to telewlslan
1f he.wanted. ta expand even fur-

" . ther he could use his characters
'for thlngs such:as greetlng cardsg

have in comman/ls a lave far thelr
work . _ :




_?" B Y - ) H ) . ] / . . - ) . ‘ -
',.JA . MQTIlE had some’ 1ﬁt3fest1ng bltS of advite tD pass on
s . to- students who are thlnklng about cartécnlng as'a
career. / v :
: . . é . - =
You've got to love CEFTODHS - Getting started can-
be a- ETruggle, =(_ . '
You've goT to be able +o 5u5$a|n a ST@ry for a -
: cartoon strip. For that, you've got fo be inter- Tt
‘ “ested in DSyGhOIGgy, Engl|5h and creative writing
R ; ‘as wel az drawnﬂg . ' . R

. . S “:Yau have To be observaﬁf abauf human nafure fo
T . -~ . find The humor in everyday 5|Tuaflan5 '

SR “You! ve g@f to have respect for: y@ur readers. l¥.
S . wyou'ré.doing a cartoon for a trade magazine, you
' have to 'know what the readers'.interests -and prob-
- lems are, so you can porTray Th21r pOIHf Df view.

U You. have to c¢reate a. markef for y@uﬁself. Maga—
zines and HEWEEEDEFE do not. go ouT IDoklng fOF
'iarTOGHIEfS L

The b:gge;f mistake that most. youngsters maké'ng
fo think that the ability to-draw is.all. "It is
50 per:anT or less of the.job. Therefore, @ car-
: e . foonist needs to know samefhnng:abéuf the English
Ao ' . Léﬁguagé':lay@u% of each. box,- and how many words
; ' = to use. " You have to be brief. One of the great-
N .. . est things that happened to me*was a high EChQD|
' ‘ Journalism class. | learned fo be brlef

L |

f’”‘generaluals a._ - 5p221allzatlon wh1ch an 111ustra=

Sl Illustrati“
"geod field for Peaple who have tor neeidscan-be-very llmltlng
the self- dlsclpllne to work on a "~ As one art director said, "Once
. free-lance basis. The- flEld is- .-.an 11}ustratar, always an illus-
4'overpﬁpulated and ‘requires unusu- “trator."” It can be very'difficult
al skill and dedication.of you - . ta,move=iﬁt; some other rTelated
expect to compete.. If you can - field with an illustration back--.
'establlshvynurself .as an illus- ground. - Since it is a free-lance
- trator, you will have a career. field, an illustrator rarely-has
. with 'a lot of flexibility and , . the salary ond promotion benefits
= . creativity.. There are drawbacks, of a staff job. But, illustration’
*- though. The high degree of ...is only a small part of v15ual

cammunlcatlcns =




, GRAPHIC DESTGN I

Whaf's fas*er than-a’ speeﬂjng ballpclﬁ+ more pcwe#ful
ﬁhan a lithopress, able +Q pasfa Tall buildlngs ona -
slngle page? - o K

&

LR . . S g s B ¥

-:Why, any graphlc d551gner @f - 4, d:menSLDnal material will laak ;
course. Graphlg d351gners are ? - 1ike, but not necessaflly what w111
" the all- 1mportant people- who put, " "be con the page. Other people may:
words and pictures together in a.’ design the 111ustrat1cns, take the
way that makes sense. Graphic = .  photographs, and write the text,
: » designers are sometimes called ‘but the graphic designer has to
S the architects of the printed - put everything together in a clear,
page ~They are the commercial ~ attractive arrangement

'artlsts wha de51gn what two-

Major Graphlc D551gn Dccupatlans"

' ’ i =t;fGraph1c D351gn fi% the general term uséd to des:rlbe’
' ' artists who design two- dimensienal visual materlals

S . tQ be printed. '

; ,.Product10n Managgz_ Advertising - directs -the wark of
- : ~ preparing advertisements for. printing. Makes final
"~ * decisions about artwork, photography, and deslgn,_ nd'\
instructs the typesetters and prlnters on how the
finished wcrk w111 1o?k . S N e

Lo

o - .. " Director, Art —-d251gns\artwork ‘and superV1ses workers
; ?preparlng 1ayouts ‘and ﬁllustratlons and_photographs

. for printing. ~Directs\all: phases of work in the art’
o L department and coordlnates art department actlv1tles
ST : : ' “with the other business departments.

Book - De51gner - a graphic designer who Spec1allzes in
*° " planning the -appearance of books.

xCover Designer - a, graphlc d351gner who spec1allzes
in d351gn7hg covers for books, magazlnes, etc.

. Typographer - a specialist in choosing and arranglng .
.. ¢ the typ3/5ty1&5 for printed. materlals.w ’ :

e wfw~fé—LayOutfPiaﬁner—~‘plaﬂs -and - spaces ‘the arranggment of
' type - and lllustratlve materlals far prlnted materials.

"Paste -up Planher - works for ‘the layout person, ,
cuttlng and arrang ng elemEﬂts of the printed d351gn

cowl e S Mechanlcals Planner - prepares the work of the layout
. person in final form, ready er prlntlng —

=,

ERI
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Take, for examplg, the Museum
of Early American Chickens. . The

. Mseum sends “out newsietters once
‘a month to all members:y
“ thém .informed- of new déVElOmentS

keeplﬂg

in chicken collecting. -People-
send notices to the newslétter
offering to sell or.trade rare
specimens, and many members sub-

mit articles about their experi- -

ences. The-newslett®r staff at
‘the.museum has to organize all i
the news items, get the ‘articles
typed and illustrated, and print’
up a visually appealiﬁg newslet-
ter. For this, they call in

‘Fowler first takes the typewrit-
_ten articles, cuts these up and
redrranges them on a page, shift--
-ing-- everythlng around untll the
page looks good.

and attractive:type-
settings. The last step is to-
.prepare the pages for the printer.
This means that all the elements
of the page have to be caretully,
neatly pieced together, with no’
stray.-marks or smudges. .When his.

" work .is -done, he sends it to the

- was deslgned by somebody .

“printer and starts/ planning the.
layout of .next month's ”Amerlcan
. Chicken. L A \

Graphlc d251gn/15 one.of the
‘largest branches, of commercia
art, Our.culture- depends on- .
prlnted messages for communica-

" tion, and we print. millions-of

~ tons Df paper every year. Next

Then he selects -
_ approprlate illustrations, decora-
" tivé bordefs,

19

=
s F

. enotrmous. volume of work makes
. graphic design one of the most
- stable areds of commerclal ‘art.-

It is one of the. few areas in

- “which’ people can flnd steady,

‘EVETanE who wants one.

T a publlShlﬂg house.-

-as a free-lancer.

"

- Fowler Hawkes, a graphic designer. ...

~ZiButéa word of gautl

:andwendlng up’ -unemployed. .
»there are many graphlc d251gn gabs e

secure JObS

‘A lot of people go into
expecting overnight.success,
WhllE

And aSA
in any- prafess;on, there s not

‘much ”room at the top.'

Ray and Mlckl
Two Graphlc De;_gners

:Ray is at the top of the- graphlc

art proféssion... He'is the d1IECe
tor of a large’ art department ‘in~

alled a graphlc deslgﬁer, but her
career' is .quite- différent frmm
Ray's. - Instead of working for a

) graphlc-vf
design.is a-highly..competitive:
:=f1e1d

Micki is:also-

‘big company, she works for herself ®

( Both Ray and »
Mic¢ki are able to support them< . .
selves, but there are two. majcr

ilgdeferenccs in thElT careers;

time you carry out a heavy load -

of  trash, thlnk of how much of’

 that WElght is made ‘up of old’

new5paper5 magazines, and junk
-fail.
. Every
time you see a poster, Or an. ad-

vertlsement in a.store window,

you are looking at the work of >;f

”_graphlz designer. -This

Y

"* Ray's-income is-a stable.

salary, while Micki .runs. '

éast or, famine;

* ‘Ray's.job is primarily
" mandgerial, while Micki-
-~does all phases of her:
"%work.by herself

Both Ray and Micki answered a

'allst of quest10n5 about ‘their. . =«

Everyone of those pages . ..

~CEIEETS

‘an%wgrs to the samerquestlans

You will find.differ- '
ences and 5;m1lar1tlas in their

. the constant risk. 0f<ﬁe_éiéb—“4‘"f'



\ 20 N
_ . [ . .i\ .
RO :f3.I€ you had to-give ycurhelf a job *f M;gkr | don'f really knaw _
L ‘»"_tltle whqt would 1tfbe¢ , - | can be |ﬂdependenf samef|mes,r'
- Ray ArT Dnrecf@r bui: Elle an ‘apply a lot of R
- K R pressure. ¥ dep9ndence comes A, -
_’Mliklf Graphic Designer. . “ " - with being able fo pick -and
' ' R f.o. T 7Y choose among clients. Y
" Is your pQSltan one you créated o 2 ‘ "?"
or is it.one which Etlsted before. What dlfferent klnds of thlngs are / -
, "you held 1? . - ycu 11kely 'to do- in'a w <ing day'?:__
g;;,“ -~ Ray: .o s.hfred’iﬂif’f¥jiig?-5-«' Ray i check aﬂd apprave FIEa
.. filled'a job,"but | wa al- ' ..7book -interiors,: cover dESlgﬂS
' 77 ready worki fr'fhe company = -and other graph|¢s. | advise:

.matters and on - -,

- “then. " on téchnica

'ﬁM}‘ . people. to contact, and ‘free-’ -
Jick): . S N
PR _lancers or agencles .l work. Sy
with ,editors. and artists in e !
‘develaplng i-deas and"'| llsfen-
to and, help artists and ‘de= " "% |
S : _signers. Sometimes-|.do. “the - R
Ray :. o manage a- depar*méﬂf s ;deglgn|ng and always all ‘the, -
of” dezlgﬂérs editors, artists, business: - budgets, scheduIEsz
sand’ adm|nlsfrafcr; Tl 'm oac- - ’-"campany DDIIZY, checklng phcne
i : countable for what: fthey 'do and: " bills, and appronng on hlrlng
.. L direct Thezr WQFR - o ';Mlck!:;i prepare maferlal for
“;};Mnckl | . desngn posfers bro=-. . Typéégfflng 1 do +ha acjual'@
“‘chures,. books, greeflng cards, -, coriceptual ization of -a job: " . ..
.. or whatever prlﬂ*ed materials . - plcklng an approach fD use. '
- my clientss FequeST I advnse R prepare The -work for phofca
"~ clients as .fto what’ +hey can © 4. - =5faflng ) ¢ollect materials,
- . do within their budgets and - do the Iéffeﬁxng, Iayauf, and
v "7ugwork dIFeCTIY W|fh The,pr|nfer5 paste=up’ work... |-meet with
. i : o - clients at various stages of 7
| ,’ T e ‘fhe job and run the business.  — :.
=, . . For whom do you work? ~ = of my own office ---billing, .
L e dccounts, and all the-detail ot
= . Ray:  For the pubUIShlﬂg " work. . And I cry 2 lot! . i
- Eompany . o T W ‘ =
- Micki: For- elf,_on con- . T . C = TR
.- . tract to publu Hing Houses T ' :
¥ B and zother groups. R
As ‘a, graphlc des;gner -do ycu
_feel that you have’'a lot- af
freedom in’ your work? . ' .
. TV . . H
o "Ray: Some. "1_can choose, - . .. ‘ ET
(i%, -my.staff,: buT not whaf Lo - Tt é' C
pradu:f% we furn out. ;’ S : : S
: 28 | .




Do you participate in any out-

EldE activities that enhance

R ay: Yes. FalnTlﬂg, wrnflﬁg,
film= -making, going _to museums

—ar d movies. All. knnds of cul-

‘vfural activities.

Micki: Yes. l'm\aﬁxacfive
member of. the artists' union
and | go to museums at-least

" once a week. ‘These things
are very stimulating.

15 yaur time flexlble for dally
working hours? :

Ray: No. | work FFom 9 to
. 5, and a Iof of oyer+|me

“Micki: Yes, but- I depend on

many services, like TypeseTferg,

who do work from 9 to 5, so |

have to arrange my schedule to

suit theirs. Because 1'm sel f-
employed, many people think
they can .call me anytime --
1ike the client who came over
+o talk business on New Year's
Day. - | hoped my [ife would

be more "free" but the truth

is that my time ‘is not entire~
ly free. ' - ’

What was your edugatlonal pre—
paratlf;\n*?i :

Ray: ~ | majored in English
and philosophy .in college,
got. a master's degree and
began a Ph.D. in Art History.
" Before cal!ege, | took some
. art courses. ’

. Mlﬂkl a wenf TD a women's ~
- college in California. It
.was a grea* education.
majored in art for four years
‘and got a B.A. in Fine Arts.

Afterwards, | went to a non-

accredited school for some -

technical courses.

Was your educational background a
‘conscious preparatlon for your

job?

Ray: No; but In the arts

~people should have a strong,

continuing cultural education

—= a rich cultural vacabulary

' separates technicians from
' designers.

Did you have any 3pprent§2ééhip,
or on-the-job training for ]

Mieki: No.

your

jobh?

-~

‘Ray: Yes, but informally.

I zfarTed out doing paste-ups
in an ad agency and worked my
way up to'being a free—lance
ad designer. :

Micki: | worked as an assis-
tant to the director of an

art gal lery. That helped my
aesthetic growth,but | had

no real apprenticeship.

Has your worklng EKpETlEﬂEE always
been related ta graphit alt?

Rayi No. Iﬁ school | was a
stock clerk, soda jerk and
worked in a madil order house.
Otherwise, yes. | taught art
history, free-lanced and did

'staff work in-commercial
-Atl my jobs.in the last 20

7year5 have been related TD

'Mi:kiE-VND.

this job.

In college |

worked ‘as a hostess 'in a

. restaurant and in an accoun-
" ting office.. U



Geographic Considerations: / 

Ray and Micki were asked if there were any particular
geegraphlc .areas 'in which graphic designers were like-
ly- to find work. They both said that big cities are

"~ the.best places for d351gners Suburbs and small

© . towns just don't have enough publlshing work’ avall-
able. Designers have to. be near the publishing
_industry and near.the technical SEIVICES, such as
prlnters, and supply houses. '

7
It's 1ntere5t1ng to note, that both. 111ustratars
answated that qugsflon the same way '

How do people with yOur sort of . Micki: | could-teach, but |
job obtain work? = _ . don't want to. | could work
= full-time for an institution
or a publishing house, or |
_could work on television.
" graphics.

Ray: People are raﬁely hIFEd
off the street; they have fo
have a lot of experience In
designing, and they're usually .

" hired. from within the comparny
or from the top level of

e Are there any particular reasons
anoth=ar company. H -

: _ why people might not get work,
. Micki: By .word of mouth, and. or advapce in your field? -
not by soliciting or respond- -

ing tfo ads. People felr each Ray: Failure to manage The

ap T department well, ‘poor quality
ther EDGQT my»wgﬁk,- MY f'fsf, ~:wd%k, and |ﬁabnlliy +o work . Y
job came from a hospital public. thh peop le.
relations director | met at a
“ party; he needed a designer . Mlckn. Arr@gance and bElﬂg
for the hospital lannual report. " difficult fo work with.. Gra=
: ’ ) - : ‘phic dgiigh requires creativ=
_ ny . . A . "ity, buir the creative moments
If you wanted to change jobs, what .are few and. far between. The |
.else could your present ij 1ead rest is dirt work and you have:
ESNR to? ~ , - to bé willing fo do it. You
n ' o , 1 , also have to be dependable to

foe “Ray:, I-§Ould go iﬂTé’GOFpOFETE
management or become director
of product development. But
these advance ments would mean
leaving my area of skill. 1'd
raThaF stay where | am.

hold on to your clients..

I".'x_ 28
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The Ideal

Both Ray and Micki were asked to describe an imaginary.
person who would be the ideal person. for their jobs.
These dESCIlPtlDﬂS are, of course,. just their own:

opinions. This is the way Micki described the 'ideal'"

perscn for her job:

Ha, or She, ‘would not really need fo go to art’

", school, ‘but a degrée in graphic design might be

good.. Some schocls can be too rigid, though, and
it would be. better for a student to study |nfor—
mally with a pracflfloner I+ would be best for

this person to get a good liberal arts baikgrouﬁdi'

* Graphic designers are requnred to think on many
levels beside the visual. 'They need to know
things |ike SQCIOIOQY and diplomacy. And fhis
person should.have some technical skills like

" knowing how to specify type and prepare camera-’
ready copy for the printers.  He or she should
know how to visualize ideas. | think this person
would ‘need a sense of humor, and a great sense of \

_responsibility. People who have to satisfy clients!
needs must be dependable and mu5+ be able to sacri- .
fice +ha|r ‘egos sometimes. B

And this is the way Ray-describgd his "ideal" person:

The Mideal" person should have a broad liberal
arts background. He or she should also have a
" Master of Fine Arts degree or i+ts equivalent in-
exp§r|enﬁe At least ten years as a designer
" would be best. For my job, the ideal person wou | d
also need fnve years of experience in book publlsh—
ing. As for special skills, the-ideal person needs
+o be able to draw, paint, to see the vlsual rela= ’ .
tionships of Shapcz’aﬂd colors on a page. A :
"poeflc ImEQJnaTIOﬁ -- the ability to 'symbolize
also needed. - And a sense of OFgEﬂIEET!Oﬂ and.-
'Thofcugh knowledge of graphic technology in maﬂy
‘media. -Business.and .selling skills are very”im-
portant. This person should be flexible, cool= -
headed, open to new ideas, and able to tolerate,
the strain of working under pressure.
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What factors could affect your
income?
Ray: My income is salaried,
and very stable. But | could
"be affected by the success or
fai'lure of my company, and

. Micki:

‘always
-styles of fypeface even as a

things | have to.do. | was
interested in different

kid. | always enjoyed- produc-

‘ing a pr@ducf fram beginning to

I really like dolng %hen

‘organizational changes in the end.
company. _
Micki: My_awn-pradgéffVi%y, What do you flnd mest satlsfylng

“the needs and budgets of my
clients, and pure chance.

about your work?

Ray: [t's not boring. There's
‘always'a new problem. | like
seeing a job through to the end
and Seeing my ideas work out

the wdy | planned them. .| get

a kick out of seeing a tangible i
producT I can be proud ‘of. ' :

_MICRI The joy of seeing a
problem.solved, published, and
distributed. Like designing a
logo and seeing it later down-
town. | love seeing the fruit
,of my own thinking.

- Did you participate in any extra-
curricular high school or college

" activities which were related. to
your field. " Did these act1v1tles
1nfluence your career? ;

Ray: | was on the yearbook,
the, schocl magazine, the art.
magazlne, ‘and .the art club.

| won't dismiss the importance
of these things, but they ‘were
not really major influences.on
my career- choice.

What do you find least satlsfylng

Micki: | joinad the theater
group in ﬂlgh “zhool. My . about your work?
college wasz o small that—— "7

‘Ray: |t's frustrating. You never

~get to solve a prDbIem as well

as you'd like to. There are
constant lnferrup+1gns and

activities were very informal.
"1 '‘was on the newspaper staff .

and worked for: ‘the public - .
relations department of the il

: brg harrassment. The managerial
school - These things were : P - .
-side of the job can be un-
. lmporfaﬂf to my career chonce, : R _
pleasant == having fo push,
but they were no more .impor= e e 2
' : and criticize people.

" tant than the other things | : X ’ .
|'ve done with my [ifes © ' Micki:. The tremendous finan-
L ST o cial |nge¢ur|Ty? gspecially -
when ‘work is ccmpleted but
not yet paid for. The,d33|gner
" is the last person to *be_con-
v sulted on the aesthetics of a
.project, so |'m pressured to
\finish on time, withina pre- =~ .-
' determined budget,. ‘ ‘

3

f What factors led you into your
L partlcular job?

- Ray: Ju5¢ the offer of The
».: job. -Chance is especlally
* important in this profe;51ang

.o -
o




HGW wauld vau adv;se students in- Micki: For my job, you need to

. terested in your JDb to prepare . be willing to work very hard
for it? - - and freeyourself from precon-

Ray: Fof one #hiﬁgj"yég-:an*%” ~caived notions of how you want .
aim for this particular jOb.'V’ -~ to work and how your life should
You.have to-grow into it, . be. DD?'T ?xngT o hégé 8>
For graphic art in general, Eégure {ﬁgamg for Th? first
=you-need ‘sel f-confidence, Tehrygargiandr?e ?repareé TD
but you aléo need to be rea- ;fay pu*r'T Qﬁ? é{TY“SOEThaT
listic in evaluating your own you Gén,b?llé 8 F?puTETIOﬂ?
- work. . Accept criticism and Eg:igrgphlciarfs 'nogenerals
' _keep at it. Work on whatever IT ° bard fo$ED§?§+E,EFT frDm‘
you can. Follow your inter= ,!lféi You quT feel a real.
ests in all things. Go fo commi tment To_arf.i
museums, movies -- always. , ’
_ keep in fouch with what is - = ] 1
" s going on in the visual érfs, : '

Prablems

. Almost every prafess;an 1nvalve5 some kind of ethical
. problems. Even a field as seemingly ""pure" as art,
.i;‘farces people to. face moral dilemmas. Ray and Micki.-
both listed some of the 155ues which have traubled

them in their careers: : :

=

Will yDu ﬁompﬁcmlsa *he quallfy Df yQur work fof

practical considerations, such as "will the prod-
- ...ouct sel|?" Instead af "is the product good?” ’

Will you work for a- campany Fhat prodices qunk

you would not want to buy? ’ L

Wi you ‘use your skill (as ‘in EdVEFTISIﬁQ) to - S 'ff“_
. ~trick people into buysng Inferior products? oo
s

Wil y@u Cin a managerlal JGb) ¢rea+ ycur emplayees

tairly, especially in. regard TQ raclal and sexual

equallfy? . _ \ : N

Will you ‘allow an editor or superv:gar TQ alfer

your w&rk w1+hauf EOﬂileIﬁg you?

S "Will you accepf a job you knaw you gann@f handla ‘
praperly? :

o These are anly a few of ‘the issues which you- m;ght
.z face as a graphic designer. They may not seem all-
..that earth-shaking, but it is- 1mpartant that you be
“" aware of them. There are a lot of.designers around

who have found that although they don't want to com-’

prcmlsa their values, they sometlmes have to, to
kagp on warklng : C : v Lo




© . -limitations of tHeir careers.

Dld you nOtlEE the more strik-
ing- Slmllarltles lﬂ the two inter-
views? Both Ray and Micki- felt
the pleasure of seeing their work’
'in a tangible form and both felt
the same frustrations with the

They both need to work diplo- .
‘matically with many other people
‘and they both need business skills.
Being actively 1nVOLVﬂd with. the
art world is. 1mportant to both.of
“them. It's interesting also that
because neither of them knew in

~ college what. they would be doing
‘in their careers, neither of them
majored in graphic -design. The
greatest differences between Ray's
“and Micki's careers seem to be in.
the areas of financial security

" and job responsibility. Micki

 is willing to .take financial® -
risks. in order to retain the
independence of a_free-lance
career. Perhaps the most impor-
tant thifig to remember is that
both of them are happy with their,
caréers, and find their work sat-
~isfying and excltlhg B

. Of course, ‘there are Dtth ways
to ‘make a living in graphic design.

-

X
i ~J

It is a big field,

-papers,

“and involves
workers on many levels. Ray and
Micki represent only a small sec-
tion of the group. In'a large
department like Ray's,- there are
dozens of people specializing in

’ design, layouts, and meahanicals;

are people worklﬂg ‘at ijS whlch
combine many specialties. And
publlshlng houses are mot the only
setting in which graphic designers
can work. Many free-lancers like
Micki expand their business into |
independent design studios, and
hire. other graphic artists to
work for them. Magazines, news- _
tv stations, -and insti-
tutions and industries frequently
have -their own graphic art.depart-
ments. Graphic design is hlghly
competitive, but of the art-. '
related fields, it is still "the
most’ universally necessary and
most stable. As long as people
read and as long as peoplé com-.
municate with. each other, ‘good
graphic- designers will always ba.

(needed
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}nthls page,

. results.
- just opened could fold overnight

‘vaganza weddlng

. town would ‘be jamme
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PRINTERS:ARE IMPORTANT

Oncé Micki has finished a design
job.for a client, or Ray's com-
pany has a new book ready to go
to press, -another whole group. of .
professionals goes to work. As
you can see from the headline .oh
the printers’ are im-
portant.
ful design look like this heading,.

" or a bad design look better than
-it should.-

Printers are the peo-
ple who actually reproduced those

_thousands of copies of. '"Handbook
" of the Care and Feedingsof.. the

Household Chicken' which ended

up on the sale table’ of your"
local bookstore. - They are-the
people who get their hands dirty.
moving the type into place and
inking the plates, of who work-

at composing machines similar

to’ typewrlters Their work is

as important to scclety as the
work of the designers. *If all
the printers in your city sudden-
ly stopped working, the whole -
city would 1mmedlately feel the .
A new musical show which--

if the newspaper printers did not
print the favorable reviews.

the drticle describing the extra-
Business could -
go bankrupt if they could not

print their advertisements in new-—

papers and in magazines. House-

. wives could not save money by .

buying advertised -grocery "Spe—
cials." Telephone gines all over
with people
trylng to ‘get all the’ V1tal
/"
.,fl-
!

- nical.

They can make a heauti-. - to be printed.

-are usually regular,

“which set p

The
parents of a newlywed couple would
be heartbroken if nobody printed

-is not as easy for a

information they. are used to, get-
ting through printed material.

Most of the actual work in a
printing shop in basically tech-
A- lithographer, for in-
stance, does not design the. page
He/she transfers
someone else's design onto a

‘printing plate and runs off:mul--
tiple copies of the design.

Lith-
ography is not the most creative
side of-the graphic arts, but it

“does give many peOple a very sat-

Printers work
and see ..

isfying career.
direétly with materlals

‘the immediate, concrete evidence .

of their work. Many graphlc de-
51gners begin their careers work-.
ing in print shops as a good way

_ to learn the bu51ness

“Jobs in the prlntlng 1ndustry

:~areksomewhat ‘different from other

art- related jobs, 1n that they
salaried.jobs.
Most printers have strong unions -
ional standards .

* Entrance into’
a prlnter 5 unlan "depends partly.
on the demand for new workers. As:

in any.other ‘field, there are al-,
. ways’ flu:tuatlons within the trade.

Years ago, llnctype operators

. could easily. join the union and

find work. . Today, because that
process. is no longer popular; it
beginner to

find work. On .the other hand,

“offset. llthcgraphy has. grown- tre-
~-mendously, creating. thousands of

new jobs for llthographers In

. any technical field, new tech-
,'nlques ‘are rep1321ng old ones



_Printers have an advantage over  specialized shops. They can print

most other art professionals. in - up millions of copies of a'tooth-
- that they can find wérk anywhere .paste ad, or five copies of an °
- in the c0untry - The larger print- artist's favorite- etching. They
« ing shops may be in big cities, can get steady jobs in.a large
but ever small rural towns have a.  company, or go into business for
printer nearby to print up local . themselves. No matter how they
.newspapers, invitations, etc, -go about it, printers can be sure

that/ they are doing an important

' Not all printers work the same. - job/ ‘which will be useful to so-

way. They can work in all kinds
- < T _— ) L cie'ty as long ds a demand for

of settings. Printers can work rlﬁted mat Tials ex15t5

-in huge plants, or in small P € :

- o

Malpr Categorles of Prlntlng Job

77777 Printer - the general'térmyfar peapla who do the actual
work of reproducing v15ual/1mages in multiple copies

Com9051tor - the person who sets, and arranges type,
prior to the actual prlntlng of mater;al

thhagrapherrs a prlntef ‘who works’ w1th llthographlc'
technlques ’ . :

Etcher - a prlnter who works with Etchlng teﬁhnlquesﬁ ;

i
“EWp,

Sllkscreen pr;nter - é prlnter who works w1th Sllk-

i - g

screen technlques B

i

Screenmaker, photographic’ process - a person who )
photographlcally produces”® the stencils used in s;lka

screen prlntlng . -

oy

Photaengraver - a/ person who- prapares materlal for

' : a,prlntlng using photoengrav1ng technlques

— Engraver - a prlnter who works with engraving ‘

Cn ;;ﬂi’ : 5‘te¢hn1ques L , . T ‘ -

i
bl

ST © Music Grapher,— a person who prepares master -copies '

" of mu51¢al natatlons for phctographlc reproductlon

Stripper -.a person who prepares photo- prlnted
"materlal for, reproductlon

, Colar Separat@r -~ a person who separates the Eolors

in a multi-c¢olor print and prepares 5eparate prlntlng
‘plates. for each individual color. :

Elil(j:'.':"l; ) Y

Aruitoxt provided by Eic:



g ' DISPLAYS AND SIGNS .

Hey;¥ﬁhaf‘§A§aqusign?

%

10ut to Lunch,' Whaf‘S_YQQfé?;‘

1f astrological signs sometimes
" confuse us, "Out to Lunch' signs
are meant' to make 1ife simpler
_ for us. Without signs, we would-
n't know a rest room door from an
exit, or "Do not Disturb" from
"please Enter.' Although too .
many signs can seem useless, or
annoying, we depend on.them as a
. quick, efficient kind of ~communi-
cation. =~ Try to notice some day "~
how.many times you have to read .
signs for directions, or for
instructions. o
Signs are actually a simple
form of an important. branch of
* commercial art -- displays.
Displays include’all sorts of
visual messages, from a card-
‘board cut-out on the drug store
counter, to a block-long depart-
ment store window. A display !
- can be an artful three-dimen-.
sional arrangement of merchan-
dise,-or a printed two-dimen- -
.sional picture. Displays are
a means of grabbing your atten-
tion 'and showing you something -
quickly. - o ' .

~ Take, for example, poor old
Rufus Doldrum. On the hottest
day of July, he's dragging him- -
self down the street, while the

. tar on the sidewalk sticks to his
' shoes and his glasses fog.up so ‘
‘that he can not seée where he's
_going. -Rufus is on his way .to

an office with a broken air con- .

ditioner, next door to-a lim-
burger cheese factory. As poor
‘Rufus collapses on a bench to

bright blue-polyester lake.

" . any particular

' get there.

. ‘white satin evening gowns.
. mannequins are posed against a
background painted to look like a

wait for a bus, he spots the win-

_dow of a travel -agency across the

A huge banner across the
window says, '"Explore Lower Slob-
‘ovia this -Summer.'" Under the
banner is-a pérky plastic reindeer.

street.

on the bank of a
Even"’
the lettering on the banner is
shaped to  look like blue-white '
icicles. ~Rufus never did feel
desire to go to .
Lower Slobovia, but, today he woul
pawn his grandmother's-silver to:
: 2. The whole display 1s .
so appealing that Lower Slobovia
looks like the greatest place.on

foam snowdrift,

"earth. If the travel agency had

simply put a black and white sign
in the window advertising plane

cavorting around a billowing styro-,

fares to Lower Slobovia, nobody "

would, even notice, much less con-
sider going there.

attention. with a'visual illusion
of cool, refreshing scenery. And
Rufus Doldrum will keep that il-
lusion in his mind all day. The
‘designers of that window have won.
him over with one of, the-most
effective means of advertising -=.

" the display.

- Meanwhile), Rufus' ‘mother, Dolly;

- is in a department store uptown,

looking for a new dress. AS she

-gets off the escalator ‘on the

fashion floor, $he spots a group
of tall, slinky mannequins in
The

The agency was.
~ .very clever to catch people's



A

_ - Some Jobs in Signs and Displays

‘Display Manager - supervises-éhe design and construc-
tion of graphlc dlsplays ' :

Display D251gnﬂr - works under the SUpEfVlSlDﬁ of the
dlsplay manager, de51gn1ng the appearance of a dlsplay

Disg;gy Artist - d251gns and PalntS backgrounds aﬂd A ’ o
- props. used in dis pl

r(

Director, Merchandlslng Dlsplay Department. - supervises

the design .and manufacturing of paper display units Kk .
used to advertise products ' ’ .

Merchandise Displayer - arranges props and store mer- _ :
chandlse in dlsplays to qttract a customer's attentlon R . -

“Dlsplay ASSembler - designs and constru:ts models of
advertising displays according to' the 1nstruct;cn5 of
a display manager, or a cllent .

"glgn Designer - draws d351gn5 fﬁr signs, 1nc1ud1ng
bockgrounds, colors, and- other details ’

‘; Model Maker - does carﬁéntry'wark on'cgstqm
niays a;LuruLng to deslgner blueprlnts e

‘Eﬂ;r Painter - daes all aspects of work on paintéd ;:;
§1gns ‘either for IEPIOdUCthn or 1nd1v1dual custom=-
e 51gn5 :

- Sign erter, Hand - palnts, prlnts, or draws 5lgn5 ) o
used for dlsplay purpcses, ’ ‘ ‘

© .cruise.ship and the viole depart- ‘looking at>the clotheg Ten

‘ment is decorated in s nautical.  minutes' later, she's going.to
‘l;;hem_ei The walls are dl‘a@&d with - come out of the.’ dregs:ﬁlg TOOM
fish nets and the prirce tags -are  ready to’ ‘buy- a palr of feather-'
shaped, like starfish. - Every de- - trimmed ‘satin pajamas. ‘Dolly Dol-.
tail is. in keeping. ‘wiih the image  drum has joined her son as a vic-
of a glamorous holiday atmosphere. tim of visual illusion. She too

- Dolly knows perfectly ‘well that' -~ has experienced the tremendous
e . she is not built like a manne- ' - ‘influence of display designers.

quin and that nobody ever wears
evening dressés to her bridge
club, bul she cannot resist

Of course, the purpose of:signé - \
‘and displays is not really to - :
trick people. It is up to the
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- which she used to do.

customer to have better sense than
Rufus and Dolly have. The sign or
display des;gner is simply out to.
catch people's attention and to
get them interested in an idea,

a product. To do this, display
designers create visual images
which are as attractive and no-
ticeable as possible. This work
" can take skill: the display de-
signer- has to consider colors,
shapes, sizes, and all the other
'visual élements with which fine
artists work. And display de-

. signers have to work within the
limitations of budgets, time Te-
strictions, and availability of
materials.

oT

Judy - Displ;y Designer

Judy is a display designer at
department store in a large clty
It has taken her several years to
) work up to that position. When.
she first was hired by the store,

. Although Judy was lucky to be
hlrEd as a- trainee, she did have

some qualifications for the job.

“She had gone to a four-year col-

_not: a matter of luck.

lege as a fine art major, with the
intention of becoming a painter.
She later -discovered, as many do,
that she needed some other way of
earning a living: Since -shé-had
always been interested in dlsplays'

.she.started looking for jobs in

large stores, It was by chance
that one of the stores did need
someone with an art background to.

help in the display department.

Working up to her present job was
She had to
prova that she had the ability ‘to
do the work, and she had to learn

-the necessary 5k1115

.Judy feels now that sha wculd

. have been better off majoring in

she worked .as a trainee; changing " -

‘mannequins and taking directions
- from the senior staff. Gradually,
she worked up to building props,
printing backgrounds, and' design-
ing signs and posters. Now us a
designer, she is regpon51ble for
‘planning the layouts ‘of signs. and
posters, and for choosing fabrics,
and for designing the props for
the major displays at the store.
She has assistants to do’the work
Since she
works at the main storc of ‘a chain
store, her "designs are 'sént to.
the branch stores, to be copied
by the display artlsta and assem—
blers there.

'_dlsplay art in college.

That~ way;
she would have had some tezhﬂ;cal

. skill and practical experlence

when she began. Her training in
two-dimensional art had not really .
prepared her for working with”
three-dimensional displays. She
also feels that her career is not
necessarily limited to displays..
If she should some day want to .do
something else,  the experg&ncea

she has had as a designer could

_ help her to get into some other.

proof of her abilities.

branch of commercial art. She
keeps ‘an up-to-date portfolio, of -
examples of her‘'work, as visual
- This ~

l'pcrtfollo will be useful for

‘getting work in adVErtlslng design,

graphic d351gn, or illustration.
Naturally, it is difficult to
SWltCh .from one career to another,
but it is not impossible. Display.
art is so similar to the other.

VﬁgraPhic arts.that many of the

~39

skills are the same.



T _ Adv1ce for Students

interested 1n Dlsplay Wnrk

: Judy had some EdVlﬂé £or students whc are. 1nt§résted . R
\\- : CLinm dlsplay wark She also had some wurds Gf enc@uzfg T .
PN agemeht‘ ' L B L oo : ‘

.-"

\ ¢ Sticko large Cltles. Most of the design Work,, -
R is done- +héreiy s K 31‘*f¥_ T RS

£ .

< »f - ArTs pragram w:+h a maJQr |n zammercla de

-

; L o Learﬁ all you can abauf The TEChnlga! s dé of:
=, : o advepflglng and graphlgs. g D Tgi;w

_ 0 Be patient" aﬁd TDleranf enough TQ EQPE xifh RN

T ) . frustrations. You'll have to work upder pressure, ; o

with limited budgefﬁ,'and design prablems +ha+ e . R

f’idan'f always: |n+eres+ you : S " ¢

* Eu+ l%'s a g@ad flelﬁ Thaf won T dlé auTi 'T
. will always (e deélgnérs, alfhaugh +he mefhod '
- may change. ’ , . :

The income. i;,gsféble," wiffh rﬁefémaﬁ p-rro:lnioﬁoﬁ_:_sf',’_-.r

o - * it's an lnferes+|ng Jjob. The a¢+|VI+1é§‘aré‘,
Mo SR Vaﬁled ‘and a desrgnEF has some freedam in *he

..JDb
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“visual messages ; ‘but his career.. _
“is less”"glamorous" than’ "Judy's.
chk has

.direct, he does very. little- de--;
51gn1ng Most: of his. time is °
"~ ’spent in production work. He. is
’employed. by a suburban- town in.
the department of public works-
“He has a regular 9 to 5 job¢and.’
.works .in ‘dn folCE in ‘the town.
'yard. Dick is respons;ble for
© making.the kinds of signs you see
. +in any town -~.the.signs listing
'xfplaygrcund rules, noting histori-
 “ic¢dl monuments, OT pointing the
“way to city hall, -Sometimes: he
hand- palnts one-of-a -kind - Slgnsl

- chk is: alse 1nvolved in. creatlng

'Cas for a speclal eveﬂt in town)

" and other times he prepares 511k—

 ';tuuche5

: i have aiways been;
v-find

- He uSually does *
ielf from“laying -

‘all the work hit

' out the composition, to hand let- .

tering and applylng the flﬂ;shlng
. . v,
“Dick con51ders 51gn palnt;ng a

;freally godd job for anyone who: has
. the patlence to spend long hOurS;
at detailed:work.

His income.is
stable and his’ worklng conditions .
yleasant, . He
§ it satisfying to do.a ]Gb

;framnstart to finish and to see

a

been a sign palnter for_'

. “over. 30 [@ATS = 1se -the signs
<sshe§makés are USually simple and’

— qualified people:

“his signs out in the city. ' .The
‘trade is. usefnl 51nce 51gﬂs are .
_very: 1mportanh in Our lives. Dick.

wants to encourage young people

" to con51der sign painting as a |
. career;

It is one of the few art--
related fields in vhich there are.
more jobs available than there are
.There are a lot
of technical skilils 1anlVed in

f ‘lettering and production, but .
" Dick believes that all those skills~ L

] cculd be learned.

He learned.sign '

‘palntlng at-a technital school. and
. considers. that is prcbably the best.

way for 2 beginner to learn.

Once yau have the b351¢ SklllS 2

'of sign painting, there.are sever-

-al ‘kinds of jobs:to ‘consider.. You:

" could:work for a town, as. Dick’

does, or for a private 31gn Cgm_;.f
pany Some 51gn painters work on

_)5

‘screens in order .to print multlple DN
.copies  of a 'sign.



.;!nganxsigﬂsigr cuStomiiEd?hand

‘H"“

Ta free lance ba515 g

bu51ness fﬂr-themselvesiln small léttef;ng " In any case, the:
shops. . You can also choose to. - field is a useful one w;th Toom’
spec1allze in some partlcular - for-new: people Coe

" kind Df work, such as designing

~ PHOTOGRAPHERS AND PHOTOTECHNICIANS -

-Most of: us- have a Very romantic ‘the v15ual 1mage that you are seek- .

image of photographérs.' We can’ ‘ing in the printed photagraph It~
.easily imagin€ the news photag—?' ~-also. takes:-a prafe551onal attitude
. rapher hanging from the edge of = . to work with a large crew of peo-
"-a building snapping that prize- - ple, as many phatographérs do
_ Z;QZiZEgSED;nofoinAsaZIgggffedf v f - Some phatographefs cons;der them- °
R g selves fine artists,. and use th21r’

hiding~in“the~locker room of -the

cameras as means. of ex ress;on
. professional baseball :team walt—; Pz

The photographers . included in th‘

ing -for the chance to get a P}C chapter, however, are involved in
ture of the leading pitcher S '
; ot e of the le 15 P ! - some’ kind of Qommérclal WQTk The ..
. socking the -manager -in the face. -. ,

. _ , > -Mal ) ne TeY-r 0 field of commercial photography

Some photographers do get assign- is bi 1ough include over:

ments” like that, but as you can is big enough to include over

,,,,, y 200;000 professional photographers.

1mag1ne, there is a lot of com-

petition for those jobs. Most - -and phototechnicians. There are

so many specialties within the .

fgzgt252§p?icsgggg is 165} glamo T" ' field that most people have to

( : : S ~ choose one particular branch of

o ALl photagraphers ‘have a common ° the field. Very few photographers

' concern with the problems of caps" 'can really handle all kinds of

turing’ visual images on film. As assignments. It would be most
“anyoné who has taken a terrible. . unusual to find a prof3551unal
snapshot knows, it is not easy to . photographer taking pictures of _
get a photograph to look the way - ~an earthquake one day and a famlly,,
.you wanted it to look. Skild and partralt the next day L
experienced judgment are nezessary Portrait photcgraphy is a very

to choose the right cameras, ?%ght, famlllar specialty. ' At some time
-ing equipment, film, "and to .capture

[
5

in'our- lives, most of us will go - '



Jobs in thtogra§h2~'

. Thls Jlist of Jobs descrlbes still photography Motion
o ploture oamera :work is. covered in anothor ohapter

»_Photogrgpher - general term used for all. people who
operate cameras and develop | pictures for artistic or
commerclal purposes :

"~ “News Photogrgpher - photographs people and events to
illustrate news stories.. Mlght Speclallzo in one .
area, -such as sports -

~Commercial Photographer - photographs people mer-
_ohaﬁdise fashlon or any commercial SubJeot matter-

B

;Portralt Photographer - speclal zes 1n photographlng
, people : ’ ‘ h

1.D. Bureau Photographer - photographs peopleg events
and evidence for use by government agenc1es ) g =
T

_ -Biological. and Sclentlflo Photographer - photog phs .
“biological specimens, microscopic slldes -and %ﬁher:
" technical subject matter for use by sclentlsts and
med;cal doctors :

Aerlal Photog;§phe;7- photographs sites from air-
7 s . planes, for news, 521ent1flc englneerlng, arch1tec=ﬂ
T ~« tural, or mllltary purposes’ : .

. .o L ’Flnlsh Photographer - photographs the flnlsh llne at'
L . © a race to determine the winner :

E ~Caﬁd1d Photographer - takes candid’ photographs of .
- people, in: ordor to sell them copies of- the photo—
' graphs 1 : :

- - Photo Researoher locates and maintains fllES of
- photographs used for 111u5trat1VE and resaaroh '
‘purposes : , 5
Photographer, PhotoangraV1ng - photographs materlal
to be transferred to printing plates and used in the
photoengraV1ng process ‘of reproduotlon

Photographer, Lithographic 2 photographs materlal to
be transferred to printing platesrused in the 11tho=
graphlc prozess of reproduction : :

%




s

t prov1des a rather un-

to a. portralt studio to have our’, -people, j
_plctures taken, or hrre a phofog— stable Jincome. Relatr#ely few,
" rapher to take plctures of 'a wed- _"photofraphers ‘have regdlar, sala-
ding or a. graduatlonl The por- _.ried/jobs, although. factorles B
trait photographer uéually runs ~Stores and. 1n5t1tut1ons hire
. the, studio as a small business, ph tographars .on 4. reghlar salary
‘doing all- aspects of/ the work - o document inveiitory,| record the .
from printing the E;ctures to.- ! 1i;{prog ess of a project, or anything
-keeping the flnancial records. X/“-whlch 'must be v1sually ‘recorded,
-In a larger studjo, the owner/ The small number of salaried jObS .
photographer uanally hires 355155 could be.an 1mportant[con51de;a- SRR
tants to takegover some of thgﬁa . tion in: choosing phothraphy as a
R technical darkroom-work and the ° .career, rather than ¢ hobby:. '
- "bllllng and éocountrng B ‘a career, it can be znrerta;n
' d " You not*only face the problems of

.t .. Commercigl photographezs can

='Speclallze -in taking pic ures

- of .anything  from fashion. ‘models
to refrlgerators Evén among a
group as speclalrged as fashion

- photographers, there-will be peo-
ple who take oﬂly picturess of

. shoes or use only one. particular -

«‘style of llghtlng '

making a’ dependable income as .a
~ free-lancer, but -you| face tre- '
mendous *competition.| Photography
has becone ‘very popular as a .
hobby, and many. ama’eurs turn pro4
. fessional after years of -experi- -
" ‘ence.. Many photography schools
~ exist now and some colieges are
.. offering photography as a major.

g Perhaps the most. 1mportant ‘dif-.  in degree programs. -With compe-=
e ferences among photographers is tition from all these'directions,
in how they work, and not.in what only a handful of photographers

' ' they 'shoot. Photography is basic- can get to the tOp of ‘the pro-

ally a free-lance field. Forimostj}'fe551on and stay there

Brologrcal or's*i ral is- »
‘newest:and-most 1nterest1hg photographic 'peolaltres
Sclentlflc photographers “with>high! ompllcated‘

and’ ultrav1olet photography caﬁ»",f
‘are not: visible: in ‘ordinary nght._f
photographers can’ ~take detalled plcturé
- Iwhich are too-far ‘awdy- for us to-‘see-at-a '
pnotographers “have managed to. take beautlful pioturESj

. of the insides- of our. bodies.: With .new techn;ques
berng daveloped all the tlmE; sclent;fl
ccan be a very exsrtrng fleld SR R

e




B Jdﬁc ;ﬁ;Phc;ccgchné}cgz S

A

This list does not. lnclude the peoplc whose work is

.s0.techriical that it is. noc ‘really art- rclatcd The? ,
pcople on-this 1list do use some. kind of. artistic skill ~
- or judgment in. ‘their jobs.: Phctctccﬁnlclans gencrally
work at salarled jcbs chh 'of the work 15 Iather -

routlne ’

Photctcchnlclan - the gencral-térm'for ccoplc iﬁ%clvcd

in the detailed work of phctcgraphy,aﬁc_photo repro---
ductlcn > ‘ ) C. _

Fllm Devclgper ;'prcccsscs photcgraphlc film with

ddrkroom equ1pmcnt to prcducc ncgatlves, or p051t1ve .
prlnts - : T

Q0py Camera Dpcratcr = ‘uses a’ copy. camera to make’
enlarged-or reduced copies of leﬁted matcrlals, such
as phctographs oT. draw1ngs -_,{v

Photc Flnlshef dccs all the work 1nvolved in drylng,wf
trlmTlng, and mountlng photcgraphlc Prlnts ’

* =4

Negalt jve Cuttcr and Spottcr - cxamlnes and Ictouchcsz
gatlves to prcpare thcm for-prlntlng

fllmln

Phot Ch:ckcr and Assemblcr = cxamlncs ncgatlvcs or ji
prlnts for~defects, suggests correctlons to be madc,:;.-
and aSSemblES and packs the finished product o

Pho;_graph Retouchcr retcuches photo ncgatlvcs ‘and
prints.to accentuate attractlve fcaturcs and cllmlnate
- defects : ~ . '

' CDlOIlSt Photographxﬁ- colcrs photcgraphs with palnt

to make them more natural, or llfellké, in appcarancc




. is a relatively new field.

- -possible to study photography in

" 'Discussing the training of pho-
tographers is difficult, since it
Many
of the top professionals:began

their careers before it was even

N . college; those photagraphers might

. -

x;«ES'éaeli

©your own.

very well advise you: t6 learn on
- It is. becoming more
usual, though, -for pthDgraphers'

. to learn their skills in school.
/'Perhaps there is no "bést':way ‘to
.go about it.

A. school can offer.
a fast,. efflcleni way of picking -
up technlques, artistic guidance,

id

39

and the use of valuable equlpment,
but it is Eertalnly no. guarantee
of a job. A photographer's port-
folio is far more important.in

- :job hunting than is educational
o backgrgund,,
"fact to-remenber about careers in

‘The most important

photography is that. théy can be-as

" uncertain as careers in. fine arts.

. painters or sculptors,.

reputatlons.

Free-ldance photographers, just as.’
may mneed
some other way of making a living
until they can establlsh their

I
T

‘e Books and Pamphiéts

»PthDgraphy in Your

Future:

‘Sources 6E7Ad§jtion§; Information
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Kodak'Pamphiet

_ #AT-15.
RDchester,

. Art CaTreer Gulde

. CDDSuﬂEr Markets DlVlSlon,

Donald Holden
wgtsun Guptlll Publlcatlons,.1973

' Careers . in the Vlsual Arts

Kodak,
New_York;

New York: Vi_suai

~ ATts Prassg 1973.

Dccupatlanal Dutlook Handbook

= * -

Wééhiﬁgton,’D.C;: C o

'U.S. Bureau of Labor Statistics, 1974-75. . L e

'Pfellmlnary Exploratlan of Dccupatlons in the

‘Arts and.Humanities,

CAL

Cambrldge, Massachusetts

' ;Techplcalﬁﬁdugatlan Resgatch Centers; 1975. |

e Periodicals

Art Dlrectlcn :
T . e =
" 3 : Prlnt

Packag ng 5351gn )

Graphics

16

T

- Graphics Annual,

. Art Directors "Annual

Penrésé;knngaL

:Amerlcan Artist -

H! Illustrators Annual B
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Associations - - .ﬂ . S S

3Amerlgan Institute of. Graphlc Arts ) o ;:_; ":’l;~
1059 Thlrd Avenue . o .

" New York, New York*lDDZi

_Carlcatuvlsts Soglety ‘of Amerlca“
218 West 47th Street
New, York, New York 10036 .-

iDraWing‘Sacietf . _ T i
41 East 65th Street - L s
_New York, New. York 10021*

Internatlaﬁal Graphlc Arts Educatlan'

Association, Inc..' . — c L _—
' One Lomb Memorial DFLVE": '
Rcchester New- Ycrk 14623

National Azademy of Des;gﬂ; _ .
1083 Fifth Avenue . R
New York, New Yark IDDZS

rNatlcnal Cartaanlsts Saclety : s\ki
152 Colonial Parkway | o .
Manhasset Lmng Island New York 11030

PaxmmBmﬁhCmb,yﬁi_ .
16 East :10th Street. e

" -New York, New York 10093

o

Prof35510nal Phatagraphers Df Amer;ca .
- 1090 Executive. Way S S Lo
Des Flalngs, IlllnDlS 60018

.

Saclety of AmerlcanxGraphlc Artists - o S P
1083-Fifth Avenue | : : a - R
New York, New York 1DD28 . e e S Lo
1
i
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3. - PRODUCT DESIGN

]
. = ' = [y
- \ — ?
! T L;:’ . .= -
: INTRODUCTION’ o e

Graphlc dESlgnEIS create images
“to.-.look at and to read.
designers create objects to use.’

) *Product designers plan the form,

: - the appearance, and sometimes. the
: function of all, sarts of praduzts
'3\ ~ ‘we use.: Unless you are sitting

\ in the middle of a-corn field, or
\- on_.top’ of an iceberg, you are’

\ probably ‘surrounded by exampleés,
'_{\Df product design. For.instance:
. ygpr chair, desk,

*wastebasket daarknnb -- even the

o T .

ERIC -

Aruitoxt provided by Eic:

Product

oL ! U 5
barrette in'your hair or the comb

in your back pgcket NDﬁE of
these. grows’ w11d in nature, S0
someone has to manufacture them.
And -if they are well made, 'then
someone had' to d551gﬁ them. . Some-

“ one even had to design the machines
-and the factarles whlgh praduced

shoés and- socks,

them.

Froéuct des;gn is the genezal o
term used to descrlbe_three sepa-
rate professions: 1ndu5trla1;

"design, textile d331gn; and

~iash10n design. " o .;




LT Yahaa Unlversal Klnetlcs (YU far'
R shorﬁ) is a large manufacturl'r
S © .company. It employs a full-time
staff of industrial de51gners to,
"“"develop and test: new. products
o "At this very. mament, YUK is w0rk§;
. . 1ng Oon a top-secret praject -‘the .
... development of an experlmental
‘ ' model.of an all-new, fully auto-
.matic, campletely 1mmersab1e, all
" weather chicken. - The ‘company has
~ done_extensive research. on public
“" opinion and.hds noticed a sharp
-decline in the popularity, of
chickens.  For this reason YUK
is seeking to improve the common
chicken along . these lines:.

i

g The 'new chicken will =

. Lay square eggs, as these will
= not roll off the kitchen table=
iand make a mess

L W21gh no more’ than 2 37 paundsj
- as\ the average family has be-.
Pl 'zowe smaller and the conven- |
' tional-sized, chicken tends to

-reault in leftovers,

~Be/automated to respond to

'(ramate control signals. - Un-

automated chickens tend to
cross the road .and, get- lost.

Be campletely ‘machine washable
Conventional chickens-have
always re51sted taklng showers.

. L Malntaln a canstant body teme_i
Ny pe:ature of 350° Fahrenheit,
so that when they reach matur-

Chances are thlS automated Ch]ik—
en will never be produced Bui if
it is, it will be an .industrial
‘designer. who will hatch the idea.

: . . An engineer might work out the
S =electr1cal system and an: economlst

Aruitoxt provided by Eic:

DESIGN .

" body with room for batteries. -

to: attract the customer ] atten—“
‘tan

.heard about YUK'S plans

.:competltor
"at work inventihg Speclal

ity, they will be fully caakad;_

;_.

fmlght plan the i;nanc;ng of the .

chicken, . but. the . industrial de- .

- signer.is ‘the real mother hén of,

the operation. . ‘He/she' will study
the mechanical speclflcatlons and -

- production costs of the chlgkenr
and design a form to suit all . -

those requlrements.~ﬁlf the chick- - :
sn is to be a cordless model, ‘the . ...
lesigner will shape the ‘chicken's .

If

thé chicken is'to be sold in super—qJ

‘marketsé ‘the d351gner will. deco-.

rate the chicken in bright colots

Meanwhlle, 1n aﬂother manu—

Thls L .%'if
d351gners are hard : :
square

'omelette pans ‘to aczommodate new
square eggs._, .




5 -

N \\

. ; , ’

. o= - . i

1 . ? - N \ . .
\"‘1- . ;

- 0f ¢ course, automated chickens @ fecessity of life. Industrial.

AR ~ire hot an lessential contribution  -designers are not always so cyni-
i to society. This.is an example of - ~cal, -though. ‘Most  products are-

a product which would be finvented de51gned to fulflll a real need..

to create a naed . The designers There is always room in this warld

‘of an automated chlcken would hope  for a safer toy, a more, comfort-
- that once people gﬂt used to thelr 'able chair, a léss expen51ve o
_-product, they would eventually come refrigerator. '
.to consider electric chickens a :

S

3 T SPEClallzed Jobs Wlthln Industrlal De51gn

’s=Industrlal dESlgn is a general term used to descrlbe
several kinds of jobs. Some industrial- de51gner5 ‘do
all the activities on this list, but most, specialize.

.. These are some of the speclallzed jobs W1th1n the

‘ fleld Df 1ﬁdu5trlal d251gn . :

hf e ﬂIﬂdustrial Das;gner - the general term far people who

design the appearance, . fcrm,_and/ar functlon Gf manu-
Kfaatured products ' , M

!

Commercial Deszgner - an industriél designer who 5pe-

ClallZES -in the styllng and decoration of products

ModeliMakerg- constructs scale models or ‘products,
usually 1in clay, to v1suallze the d351gner'5 plans
in three dlmenslans . ) -

Package D351gner - specidlizes in d351gn1ng the
appearange and/cr fcrm of paakaglng materlals T Lo

. : Industrlal Rendere% - makes :detailed perspective . R
: : ; ———= F A
’draw1ng5 -of praducts to be maﬁufactured : O

]

T S Patternmaker - “draws the master pattern of a product,
B follow1ng the specifications of_ Lha,d551gner - ‘

Model\Bu1lder'= makes and assembles parts for models -
of fur 1ture . . . "y .

(f S - Sample Makﬂr - fabrlcates samples of smail prcducts
#-" such as- gewel ” , :

= .

=L >Indu5tr1a1 d251gnerﬁ may . alsD spe¢1a1;ze in semehi, B

s partlcular kind_of product ‘such, as: T

" Furni ture - -Glassware
‘MetalworkK , Tile ,
Jewelry RS ‘Pottery and porcelaln
Muglcal 1nstrumentst " . Toys .’ S
R _Etc. siden e seal
ERI N 51 '-/’f-; e
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] : :
Industrlal d351gn seems llke as
‘'small field when you consider the
© tremendous.dimpact. it has -on so-’- -
“ . " ciety. .There are only about’ .
: » 10,000 working designers in the’
country It 15 also a relatlvely

has been recDgnled as a dlStlnCt
profe551on for only about 50 years:
Before that tlme, very little
R " thought was given to the actual
"~ -designing of products. Engineers
- and manufacturers’ designed the
.appearan;e and form of manufac-
tured goods, as well as the me¢han-
ical function. Wlth only one
nopular car on-the market, for
instance, nobody really needed
) to make it more attractlve, more |
+ comfortable, or safer. . The cus®
i tomer did not have much choice.
P Now that there are hundreds of _
models to choose from, every com-
pany ‘competes’ to /turn out the
most appealing car it cdn design.
. Every .automobile manufacturer now
. needs a staff of designers who'
' have thé artistic skill and judg-

- " merit :to work.along with the en--
. gineers.. L
" fhat Do Industrial Desighers Do? |

Industrial design is basically a
‘. "go-between'" job. The designer
. considers the needs of ‘everyone
making .or using a product, ‘and
then comes up with the solutlon )
swhich suits the needs oflas many:
people as possible. Because of
~ this function, the d551gner s
" work frequently overlaps:with . _
"~ the work of other professions,’ "{-
such-as’ ‘engineering or drafting.’
But no matter what product is
. bheing made;_or how technical the
. job_may be, the industrial de-
. ", —Signer's job would’ includé some
combination Df ‘the follGW1ng A
TESPOnSlbllltlES

Q

RiC
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Monty would style it to look at-,
" tractive and appropriate for its -
purpose: --. a -lawn ;halr isn'to...o—- -

‘To research the product'-- the. -
designer has. to know what con=- %
“-sumers .want, -how much they will-
‘spend, and. what improvements
or 1nventlans are needed '

-To sketch a prellmlnary plc-' v
ture of :the new design, based .
on the Tesearch - - S

_* To alter the sketches after ,
"discussing them with' eng1neers,°
‘supervisors, and business - |
‘advisors o .

?To make a three dlmen51onal
~model -of the design, usually
/in clay ;

To- make .a Sample, worklng model
in the actual’ materials to be e
used in manufacturing

*To have ‘the: final model ap—
proved by EVeryone 1nv01ved

“To make detailed draw;ngs af

. "every aspect ofuthe model;

the engineers use these draw- 7
ings as blueprints’ for plan- N
ning’ productlon methodg. C
= l

_ In Qrder to carry out all 1ndu5-
trial design tasks, the de51gner
must know.the business and tezh-
nlzal problems involved, in’ what=

" ever product is being d351gned

If Monty were designing a chair,
he would: @ake many factors into
icon51derat10n, First, the chair -
should be comfortable. Then e

covered in velvet{ and a’ bedroom L
chair 15n t-oftén made of plastic -
webbing.’ - Monty would design it
s50. that the ~chair could be easily.
manufactured A chair. constructed -
of 100 pieces would be harder and
‘costlier to.produce ‘than a chair
made in four or five, pleces, The
5cha1r would also be d251gne*,gg L
el



Emc’“"
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materlals whlch are" ec0nom1cal
and durable: The colors and the
fabrlcs would be chosen to coor-
dlnaﬁe and appeal to popular
tastes. The legs would be de-
signed so they would not, cave' in.

- After. all this wark Monty would

‘check tD ‘be sure ‘that his design

“is acceptable to .the manufacturer,
“and that ,the patternmaker" at the
- factory’ can follow hlS detalled
..dIEWLﬂgS -

EHow Do Industrlal Deﬁ:gﬂEfS Work?

There are three ways of wgrklng as
a des;gner )

Inva manufacturlng company

=

n a_daslgn cgnsultlng-flgme

s -a free-lance. . .

o

" . There aréasgme important differ-
‘encﬁs'amcng these choices.

Most. ‘industrial d351gners work
iA manufacturing companies which:
are scattered around the country.
The desxgners in one company are,

4

,flated to typewriters. -
designers' first jobs might_be
.Tedesigning the factory to accommo-
‘date new machinery’ used to" praduce '
.a'new line of typewrlters_

., of "course;. limifed to working on
. whatever that company - ‘happens to

pdeuce.l A very mechanically.
oriénted d351gﬁer would not be
too happy warklng for a plastlc
]EWElTY manufacturer -If YUK,

for 1nstan§e, went into the type- °

~wr1tervbu51ness, its. deslgners

would .work only on products re- - -
One of . the

They
might develap ‘a new i

tables as well “There would be

. somé Varlety in the work, but not
as much as-in Manty s consultlng
_job. DESlgnEIS who work in 1arge ’

Companlés have the advantage of
some varlety, but there ‘is- anather

. factor: involved -in choosing that
~ kind of ' job:.
.. designers tend to specialize in
' one part of the design.process,.

" such as draftlng, or model making, -

on a large staff,

or they might speclallze in de-

51gn1ng with one materlals such as’

5‘3

K

_bons, erasers, snd typewriter | .V;;\!
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..A ‘beginner at a. 1arge campany
‘_would start as an assistant, help—
.'ing develop the senior designer's
‘The senior designers aré,A

..;f;dea

. the,ones who. create the ideas, =~ ;
supervise the assistants, and™

“" staff, the designer-has more
Ence of dalng a ttle of .

or
- .ch
‘ev rythlﬁg

&

plastlc On_.a small Not all staff jgbs ate w1th1n ‘

: manufacturing companies. “There .
‘aré many design consulting’ firms, ..
‘centered mostly in- New” York, Chi- e

. cago,.-and-~ a,few,,;h m
dustrial areass 1
-_pendent companies which- prQV1de a
‘service to manufacturets who do .. -
not maintain adequate d331gn staffs,;;

- .of their. Dwn to handle all thelr .

. . ’ Or =- B = . e K e .

L CDOleﬂEtE ‘their work with uther v ks e TR
departments in the: :ompany ‘Some- - - CDnsultlng campanles can 5pesf
“times senioT d351gners get 1nv01-‘ cialize: in some partlcular kind

L

ved with very compilcated problems . of work, or they can. take any Li""

of long-range planning: a company ~design job that comes: alagg

A product deslgner (he preferred that tltla ‘to
 "lﬂdu5tIl3l des;gner," which he felt gas taa

-be sensitive to- deTalls
'"Agsculpfuﬁal form.; H

,spe:flve, dFanﬁg, maTeria s, and fabrlsaflon p
.cesses. = This person. should ElSG havg a; faleaf'
_problem= salvung 5

_ideal person wou'ld"'be: oo

“to compromise -in arder “foiwork with.a:lot of.people.

* He/she would need: ,reméndaus motivation-and, enthusi-

- asm.. Ina field with such; compé%lfuén, yau need i
 be amb:fnaus Ju5+ .a survive.

-1ike YUK cculd be busy Tight now - ' . month the .company may design a
plannlng for ‘an expected publlc .- whole new concept in packaglng
- demand for _solar-powered tooth-. "~ like the pop-top soda can," whlch
brushes in the year 2020. Its was only ‘invented-a few years: ago.-
‘designers would -already be work- ;,Theinext month they may work on S
_ing on production plans for the ".  developing a variation of ‘the. f'—ivﬂf,
- first dlsposable, .econoimy- prlced .~ Frisbee.  Many: d351gners prefer o
-model. N

to work-alane,{g@ a free-lance.

Anyaﬂe wha gaes |nf§ desfgn st
appreciation” for fine- 'hlng

background -in deslgn ané arfhaé@ugh knawledg ai’pér=

R [RCI

s-on Tha
ablllfy., As for pgr

"goad lésféner'and wxllung
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basis to be free for chaaa;ng : + Industrial design is:a very
. projects which especially inter- loosely defined profession. - Al—
. est them. Free-lance and inde- . . though it is ‘usually assoc1ated
' pendent consultants can not, how- with consumer goads; ‘'some designers
ever, always be sure of having . . also create new weapons, tanks,-
.enough work to do. The whole submarines etc., for the military.
field of industrial design is. On the other hand, industrial de-
~vulnerable to’ financial insta- . . _signers are:lnvolved in medical
- bility. When the economy is slow, ' equipment design for the Peace
‘industries cut back and the de- Corps and government-sponsored
signers may have little work to do. design proge;ts for underdeveloped

o ! cDuntTles. N

‘Specialties

. Because 1ndu5trlal d351gn Ais relat;vely new and-
' loosely defined, individual professionals frequently
“have.different opimions about what'specialties are
and are not 1ncluded in their field. ’

These are some examples of speclaltles whlch could.-
be considered '"industrial des;gn,"‘althnugh they ‘over- .
lap with other profe551ons - such as architecture or
graphics: - :

e ”plays and exhlblts for 1ndustrlal falrs
e Displays and exhlblts for museums

e ' Designs for a@mmerg;al bu;ld;ngsg'such as
~‘'gas stations or supermarkets 7
e Designs for boats and ships = -

rl . ) £
- :

o
(B

o : o
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"Human engineering'* is another

new specialty. - Designers are

studying the body in order to

.create products which are safer

and more comfortable for people
to use. Even though our indus-
trial. environment is not always
hospitable to us, until recently
very little attention was paid to

“the "human element' in manufac-

turing. We all know what . it is
like to start Squ;rmlng after
ten minutes at. a movie because

- the seats are very uncomfortable.

Or to hold a cup with a handle
that is either too wide or too
narrow to-grasp. Until a few
years ago Cars were ‘designed with-
out much concern. for the people

' dr1V1ng them. Seat belts and -

padded dashboards are new as,

standard features, because the
- public has demanded that the

product designers ‘consider safety
as well-as marketability.

line of inexpensive sturdy blcyCIES:

for example, as 1ong as people go .

r-on paying high prices for gaudy

cheap bikes that fall apart in a

- month. Manufacturers do not re-.
- design poor products until ‘the

Public taste, as well as public-

demand, "is a major influence on
the design PIOfESSlQn, One suc-

cessful industrial designer be-

lieves that her field will not
become ‘as large and as prestigi-
ous as it should be, unless public
taste improves. It is apparent

ucts around that good design is .
not universally understood or
appreciated. There is no reason

~ for a company to produce a new

o
=

public demands better ones.

. Preparation

Industrlal deglgners need to be
very well trained. Most would

probably agree that, postsecondary
education is absolutely” necessary

in order to find a job. Industrial

design is ‘of fered as a major in-art
schools, technical schools, . col-
leges, and universities. Compe-

tition for jobs is so fierce that

employers can demand extensive

- academic backgrounds from appli-’

cants. Beginners are most likely -

to find jobs if they have an aca-
demic degree with a major in in-
dustrial or. product design. These
days, a-master's degree is becom-
ing a common requlrement It is

- possible that in the future, in--

“from the amount of shoddy prod-!xx_ 

dustrial designers will be- licensed

to practice, like doctors or

lawyers..

: (ﬁ“';? ﬂ
}l‘
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‘Collége Courses

B ’Eg,%

Laak at the college catalogues to get an idea. gf what

. a course of study in industrial design is:like.

The

program at.one: school in New Yazk includes:

24 credits of b351c art classes

® 42 credits of meritical studles," which includes
such courses as art history, art crlt;clsm
literature, and social sc;ences

36 credits of industrial de51gn studles.

"ﬁﬁé

includes courses in manufacturing processes,
.. package d351gn, marketlng, and Exhlb;tlan and- -

‘o _dlsplay

. ED credlts af elettlves related to thé fleld

Product design goes beyond just
. It also in-
cludes the tremandauS'textile and
fashion business. Althmugh the
"fashion world" seems’ extremely‘
glamorous, there is very~little

" are,

difference between fashion design ™

and industrial design.

All mass--

facture, and marketing.
some speclal charac¢- -

k

produced prgducts whether. "hard
goods' -or clothing, go thraugh a
similar process of design, manu-
There.
‘however,
teristics of careers in textlles
and fashion design.
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~
TEXTILE DESIGN

Most textile des;gners like in- designers, they are responsible

dustrial de51gner5 are emplcyed " for creating the form and appear-'

by manufacturing companies in - ance of' new products and must.

regular staff jobs. . Only a few understand the materials and

work in design .consulting com- " processes involved in textlle

panies and even fewer can survive mandfacturlng .
- as. free-lance. Just as industrial : » . T s

- Textile Designers

.Textile and fashion designers are alsc part of the
product design profession. These are ‘some major
textile jobs for commercial déSlgﬁETS

. Textile De51gner-= the general term for- people who
. SR design any aspect of any textlle product ;

Cloth Designer - designs the weave, pattern, colgr
or manufacturing procedure for-cloth

Screen. Printer - prints designs on the textiles using
silk-screening process )

Clothlng Designer - the general term. for people whD
create designs and ‘prepare patterns “for clothing.
!May specialize in some aspect of the design process,
or some kind of . clothlng3 such as fur,ﬁhats shoes
- handbags. -

. .- Copyist - studies, Cthhlng fashlons ‘and designs
‘ ' _ styles based on competitors' styles, or incorporates
- ’ popular features 1nto arlglnal des;gns-

" Tailor - Designs and/or makes custom’ tallDTEd
_.clothlng . _ . . - : .

, Dressmaker -ispe c1allzes in maklng women's custam
E : ‘clothlng

: Wallpaﬁer Art1st - designs patterns, textures aﬁd
color schemes for wallpaper

Carpet D351gggzi=za textile d251gner who Spéclallzes

in carpets and rugs.

Aruitoxt provided by Eic:



The creation of a new fabric
involves several steps. First,
: someorie designs the.pattern’in
- which the threads interlock to
form the fabrie. If you look
closely at the fabrics around you
-- curtains, upholstery, clothing
- you will notice that all of
hem are different. Some are
ose ly anen, with thick threads
p ced so far apart that you éan

r+

53

count - them. - Others are densely
woven, or have decorative patterns
woven right into them. Most fab-

“rics intended for upholstery are

designed to be heavy and durdble.
Lingerie fabric. is usually llght

_and delicate. Manufacturers ex-

pect designers to consider all

‘these qualltles of appearance and

practicality in. creatlng new.
textiles. '

F;DESLgnlng the texture and weave of a textile is rcally

B

three-dimensional problem

Textlle design is a cross

between ‘'sculpture and Englnee, ing, which makes 1t more

like ndustrlul d251 n thiﬂ _you might expect. . .. 1“ o e

ERIC

Aruitoxt provided by Eic:



~illustrators do.
‘orative patterns.to be 'stamped on-

- A textile manufacturer would not
‘print on drapery cloth in- the same

54

‘Textiles Print Design

Another aspect of‘textile design
very similar to graphic design is
the creation of patterns used in
prlntlng fabric and wallpaper.
Prifit designers work the way some
They design dec~- "~

to fabrics. They must ‘understand-
the type of fabric b31ng printed,’

the method of printing, and the

clients who will use the fabrics.

way as on flannel.. A print of
giant orange flcwars on a black

background might be sold as a

curtain for a hotel lobby; it

:wauld not, however, be prlntedv
on the flannel which the manufac-

turer hopes to sell to a ‘company
manufacturing baby blankets. De-
Slgﬂefh must always be famlllar

.of design.

with the purpose of, and the mar-
ket for, their products. '

" The trend in hiring and advance-
ment in textile design is the same

as in industrial design. Beginners-
-start as assistants, doing routine

work for the senior staff. Since
tremendous competition exists in
most design fields, a beginner
doeg need some postéeéaﬁdary train-

Senlor d2515ner5 are the oﬂes who

‘ !C1EatE original- ideas and do long--
-range planning with the englneers,f
‘chemists, and busines$s people.. On/

a large staff, each designer Spe—f
cializes in.some particular aspect

speg;allzes in creating and coor- -

dinating new color combinations

in response ta changlng publl:
tastes.

+

‘Textile Designers.vs. Weavers

k3

Sometimes it is hard to tell product designers from

_craftspeople.

. A textile_ de§1gnér for ‘example, may

do many of the same things-that a weaver does.: The
difference.is . that the WEEVET does .all the work of
designing and pdeuElﬂg individual textiles, while =~ LA

. the designer has-a more specialized job:

D351gners

only plan the textiles and other people mass- produce

-  them. There are, however,

""production craftspeaple

who are somewhere between designers .and craftspeople!
, They design textile patterns for mass production,-’
, but they also do much of the actual production work

themselves,
about productlon crafts )

- (See- the "Crafts" chapter for more

O

ERIC
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at the turn of the century?

Jaround 1900,
“order business. '

_of their own,
. are only a few thousand fashion.
~ designers in the cOuntry, and most

L
[T

FASHION

What would it have been like to
be a fashion designer in New_ York

Probably very boring--- ‘there
were no fashion designers in New
York at the turn of the century. -
There were custom tailors and
dressmakers, but true production
design-was unheard of and:fashions
originated in Europe, not New York.
The ready-to-wear fashion industry °
started to develop in this . country
as part of the mail-
As more and more’
people ordered mass-produced cloth-
ing from catalogues, manufacturers’
began using designers to expand

' ‘the variety of their styles. For
‘many years designers topied the

European fashions.and it is only™
recently that American designers
- have developed an original style
Even now, there

of them are lﬂ New York.

DESpltE ali thelr reputatlon for

glamour, fashlon 6351gner5 work .

They are b351cally artlsts who

“coordinate the appearance of a

product with its function. f“An
evening gown is, 'in some ways,
like a refrigerator. K True, you
can't keep celery in'a sleeve,
and - a dress can't dispense ice

" cubes, but the designers of both’

products deal with the same de-
sign problems. Both the dress
and the refrigerator have.to be
manufactured at a reasonable.
prlie Both have to be deslgned
in pieces whlch can be cut ac-
-cording to a pattern, and both
have to be visually appealing.

61

DESIGN

What DD _Fashion Designers Do?

Fashion dESlgnErS need a tomblnatlon o
.of skills. ‘

The design process in-
cludes sketching, draping, pattern-
making, sewing, sample cutting, and’
selection of fabrics and-trims.. Few
designers actually, do all those
things , themselves, but they must
.understand’ each step of the process «
well enough,to direct their assis-
tants, or work with th21r col-

leagues

Sketchlng is the first step in
fashion design. . This 'is probably
the most creatlve part of the pro-
cess’, when the d351gner starts to .
form an idea on paper.- Then the
fabric is chosen ‘and draped over a
model, to see how the material
folds -and clings. .Once the sketch

gnd shaping is approved, the de-

signer makes a life-sized pattern
of the -garment.: -Before the patterni
goes into: PIOdUEtan at the factory,
the dESIEﬂET makes a sample of the

design, so*that final changes can.
be made.

Not all designers work. on méssi
prqducéd clothing. Some -open
custom shops and make ‘only a few'
copies of each style. - Others:de-

" sign one-of-a-kind costumes for

theater, movies. and tv. +(See
Exploring Theater and Media Capeers:

A Student Guldebook‘T*ZMaanae=

the home-sewing market.

signers work for the commercial .
pattern companies which cater to
Still -
other designers. wcrk on ‘other fa-
shion items: furs, shoes, -and all
sorts of accessoriés are“also part
of the fashion 1ndustry

L4



O

ERIC

Aruitoxt provided by Eic:

;b21ng very observant
signers SPECI&ILZE as ''copyists"

56

. Fashion designers spend time

‘away from the drawing board. _
“They are responsible for direct-.. -

ing th&lr assistants, “estimating

_production costs, dealing with

clients, and handllng general
business matters. They all need

* to keep up with fashion trends by

going out to fashion shows and
Some- de-~

-~ literally copying expensive
fashions for cheaper mass pro-
duction, or copying details to -

1nccrporate -into original d351gns.

Most . dESlgﬂLfS work under tre-
mendous pressure. Every year

. they produce four "collections"

of from 30 to 100 garments. This

" means thHat while they are busy

selling one tollection, they have

" ¥

fashion overnight.

.anather CDllEEtlon in productlan,

and yet another on the drawing
board.

Fashion d351gn is fiercely com- .
petltlve There are far more
would-be designers around than
there are jobs. It is also:a very -
unstable industry. A sudden
‘change 'in public taste can either
wipe out a whole industry, or cre-
ate ‘'a new one. When Clark Gable
appeared bare- Chested in a movie,

erlllans of men Stopped buying

undershirts. President Kennedy

always appeared in public without

a hat, so men's hats went out of
~Jacqueline
Kennedy did wear hats, so the’

- women's accessory bu31ness expand- -

ed to meet the sudden démand from
women who wanted to’ copy the -
Pre&1dent s wife. .
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l}oung des;gner usually - has . to-

- cutters,

57

Program of Study for Fashion Design .

Vo
\.

ThlS is the pfagram of study far fashlon d651gn ; .

majors at a callege in New York o Y

Y
s,

* 24 credits in basic. art.
*. 42 credits in feritical studies."
courses in art hlstcryh art critlclsm

and 502131,5c1ences.,

* 30 ElEEthE credlts Ehgsen from: ’aﬁataﬁy,'mar—\'

* 36 credlts in fashion studies.
- fashion theory and analy51s
fashlcn d§51gn and 111u5trat13n. - . _\

This includes
literature,
A : B N
\\ = s \ .
This includes o
-history of costumes, N '

_keting, textile printing, -textile: 5c1ante and '.Y
‘ d251gn .and prcfess;onal SEm;nSrsi N 5|

‘Because of the competition, -a

start with a fairly rautlne job.

It would-be very unusual to find

a beginner working even as a de- -
signer's assistant. ‘Beginners

are usually hired. as assistant
drapers,. or drafters.

Any of these design or production’
skills could be used as a means
of getting into thé ccmpany It

. can takes years to ‘learn enough

about the business’ to work up-to’
the p@%ltlDﬁ of desxgner*

The trend in hiring is in favor

of" people with advanced education

in design. One successful chil-
dren's wear designer- said that if
she were looking for a trainee to
hire, she would choose someone

who had majored in design at a

four-year college and had at least

‘two years. experience at some kind

of fashion-related job. A college’
design department or a snecialized

.

;hurder to. Stay there

=

E
4

& -
fashloﬁ SEhDOl is ‘a good place

. to meet people in the business tc

obtain job ""contacts." Teachers

are’ frequently deglgners themselves

and manufacturers sometimes go

‘directly to the schools when they

are looking for new employees.

Very few fashion d251ﬁners try
free-lancing. Unlike industrial’

design, .fashion Houses - almost. all
have their own design staffs to

handle all their work. Free-

‘lancing is generally done as a

way to keep working while waiting.
for.-a' job. It takes.a tremendous-
ly aggressive person to go around
selling - 1deas tc manufacturers

fa&h;on or textlle d351gn,' De-
signers have to.fight competition
to reach the top 'and fight even
Féshioﬁ

frlvolous ”glamour“ lndustry --

by people on the -outside. = - —



Sources of Additional Information

e Books and Pamphlets

Art Career Guide. .Donald Holden © New Yo%k:, _ :
Watson-Guptill PubllLﬂtIDHH 1973i ‘ ' S

DECBpEthﬂél Dutlack Handbook. Washington, D.C.:
U. S. Bureau of Labor Statlstlcs

o Prellmlnary Exploratlanraf Dc:upntlons in the “ ——
Ce ATts .and Humanities, A. Cambridge, Mass. :
: Technlcal Educatlan Research Centers, 1975

» Periodicials

Design ) .. Packaging Design 7
ATt Digéé@ian o ‘Craft Horizons
e Associations e o

The Fashion Gfouﬁ
9 Rockefeller Plaza
" New Yark hew Y01k lDDZD

xInternatlonal Ass@c14t;an of Clathlng De&;gners :
12 South 12th Street, Room 1512
Philadelphia, Fennsylvanlq 19107
National Academy‘cf Design
- ) 1083 Fifth Avenue
.New York, New York 10028
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4. ENVIRONMENTAL

/" o  INTRODUCTION

Product de;igners create. things

Elices Tﬁe term ”env1rcnmental
design" refers to all the design
profe551ons involved with plan-
‘ning-and /creating the spaces we

livé in., An‘environment can be

a space,/as-small as-a telephone
‘ .booth ?% as large as a planet,

Take/, for example, the legen-
dary. planet Wingon, where envi-
ronmérital design was a well de-
veloped.art centuries ago.

~Wingon was a tiny planet, only
a few thousand miles from Earth.
- Just as people believe that thé
earth was formed by breaklng away
from the sun, Wingon was -formed
by breaking away from Earth.: Many
eons. ago, a huge chunk of chicken
farming land in the West broke
away from the earth's crust; leav-
ing the gaping hole we know as the
Grand Canyon. The new planet sta-
b111zed in an orbit which exactly
followed the earth's orbit. This
put Wingon in a ‘constant eclipse
of the sun, so-that the inhabi-
tants- depended entirely on Earth-
glow for light and warmth. .

At first, the people of WlngDn

built their farms and towns as
tHEy hdd on Earth, but they 500N

. 66

61

‘public parks,
Since everything had been carefully. -

saw thatstheyfnééded a different

kind of environment. Wingon is a
cold planet, and conventional
Earth houses were not warm enough.

"Single houses standing exposed to

the wind weére impossible to-heat,
and it was wasteful.for eéach family
to build its own furnace. Soon
they 1earned how to build homes be-
neath the surface, with mirrored
roofs to catch the Earth's light.
They built giant reflector ovens

to collect the warmth and clustered
hundreds of homes” around each heat-
ing core. This allowed them to

keep the heat rec;rculatlng through--

out all the houses.

¥ =
Wingon's greatest resource was,
of course, the chicken. .The origi-

nal Wingonian architects developed

thousands of ways to use this re-
source. They used feathers for
insulatlng their homes, ground: egg

shells for plaster, and chicken .

fat for lamp oil. Eventually the

'whole planet was covered with an
roads,

underground rietwork of towns,
and co-op coOps.

planned before it was built, there

were no slums on Wingon. There
was no pollution, no overcrawd;ng,
and no wasteland. They even

planned everything to be as



beautiful as it was practical.

It was so beautiful, in fact,
that the Wingon culture did not
‘include the concept of vacations.
The Wingon motto was, "There's no
place like home." ’

never existed,
could learn

Wingon probably
but if it did, we
‘from its people. Only recently
have we seridusly considered
the importance of environmental
design: While we arc used to
thinking in terms of single build-~
ings, we rarely think in terms of
whole patterns of buildings. We
are not used to thinking of the

spaces between buildings, or. the
way the parts of our- cities fit
" together as a whole.

Now' we dre 1e;rn1ng thdt we can-
not continue bulelng giant window-

less towers whlch depend entirely

" on air LODdltanlﬂg and 06il heat.

We cannot continue building spaces
that are unsuitable for the people
who use them :

Practicality is not the only
concern of environmental design.
Since most of our contact with the

world is through our sense of 51ght,’
designers have to lmpTQVE‘ThE ~visu=-

al environment, Everyone feels
attracted to a beautiful place and
depressed by an ugly place.

an elegant open plaza than in a
dirty crowded subway car. We can
all sense the difference. The
problem is ‘that we are not -used’

to thinking about why we feel

that way.

"I+ has always struck me as very.curious,' Gumbril..
Senior went on, ' that people are so ‘little affected
by the vile and discordant architecture around them.

. Suppose,

ex-soldiers that blow so mournfully a¥
“were suddenly to play nothing but & gaeries

‘corners,

now, that all ithese brass- bands of unemployed

all the street

" of senseless and devnllsh discords--=-why, the first ”

policeman would move” them on, .and the second would
and the passers-by would % 4

put them under arrest,

to Iynch them on their way to the police- sfaflan
There would be a.real spontaneous outcry of lndigna—

tion.

But when at these same street corners’ the

contractors’ TUnup enarmaus palaces of steel and
stone that are every bit as stupid and ignoble and "~
‘inharmonious as ten brass bands-men each playing. a’
‘different tune in a different key, there is no out-

cry.

The police don't arrest the architect; the

passing pedestrians don't throw stones at the work-

men.

odd,' said ‘Gumbri | Senior.
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They don't riotice that ,anything's WFDﬁg
“"11's vary Ddd

It's

Aldous Huxley, An*nz Ha

People =
_ feel and act very ‘differently in = °
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Environmental Arts - Major Job Titles

There are so many kinds of specialties within the
"‘epvironmental arts that it would be 1mn0%51blc to
name them all. Here.are some of the major job titles:

Architect - ‘a de51gner of bulldlﬂgS

——— fgf~arch1tectur31 skétches, “Us ,ﬂg meghanlﬁal ﬁrawiﬂgmmew—- s
devices : : ;

f .

of bu11d1ng5

'Vi?l ATEhltEEtuIEl Médeler - makes three= dlmen51anal
~ 'models of architectural plans ., }

Landscape Ar:hltect - a deslgner of- outdaor areﬁs, ' R
such as parks’or gardens _ ; o

» Urban Planner - develops plans for the CDﬂStIUQthn
: .~ and utilization of resources and buildings in a town
o " or city F

- . .Interior Desfgnef spe:lallzes in decoratlng and

" designing indoor ‘spaces.

Laﬂdscape Drafter - péc ilizes' in landscape archi- .
., tecture - ) . g

‘Stage Set Designer - works under the direction of an
art dlrectar, tc prepare de31gn5 for movie SetS

Miniature Set D251gner = d331gn5 ‘small- szﬂle mav1e
sets used in fllm;ng special effects.

All of the environmental design, .environments to. fit into the 1arger
- fields are in some way involved. ‘environment of a city, or a land-
with 1mprov;ng the physical world. scape * Landscape architects de- ' S
These professions are included in  sign open spaces around and between
this discussion of visual arts be- bu;ldlng spaces. And urban and .
‘cause the environment is visual and regional planners, design The vast
designers must think like artists. patterns into. which all these
Interior designers are concerned pieces fit, 11ke the pleCES Df a’
‘with small environments =-- with - jigsaw puzzle. \

“making a room comfortable and at:
tractive for the people who W111
use.it. . Archltects design the
larger spaces "of buildings, or

~whole. compléexes of-buildings.

}They have to plan these man-made

Env1ranmental design is a very : o
difficult concept. to.understand. ' -
1t .is very hard to imagine the
world looking. dlfferent than it
‘does now. It.is hard to plan for
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“changing.
. ‘been comfortable 100 years ago
" would-need to be changed--to- -suit -

the. future begwuse the ch1ranment
is in a constant state of change

‘Tearing down and ‘rebuilding is a.

constant process. Populations

-shift from one place to another

and people's needs are always
A town which may— “have—

ourlneegs now.,- ‘We would neéd to-
modernize the houses' to put in
electricity and plumbing;:to put

Cin underground parking lots and:

.....m-had-weakened-with-age. -

‘the town. _
to or changed in one place affects
the appearance of the whole -en--

fsharlng a COmmoﬁ yard

widen the streets for:cars; and
to rebuild the structures that .

would have to be very-careful’

about how we -made those changes, - .

or we might lose the beauty of
Every:structure-added

vironment. One skyscraper in a -
small V1llagé .can destroy the:

~-chaim of 'that village, just as
~one farm house. can look ridicu- . - .

lous on a “downtown Shopplng street

‘aPeoplg_s needs are always,chamg‘
ing.
to respond to these “changes. b
constantly ”modern;zlng” thelr
ideas. For instance, when sub-=

“urban land was relatively cheap,

architects designed separate ' .
houses on individual lots. Now

that land has become. more expen- '

sive, architects have turned to
designing clusters of houses.
Some ar-

of "Qlusterlng" lnto_the papular

64

plng centers are otten better for
the public too, since peapla pre=
fer to drive to)stores where they

" can park easily!:

_ Since bu11d1ng costs have gone
up ‘very ‘high, custom built houses:

“Environmental designers have

trend of building entire new towns.

Single store buildings used to-
be popular. Now it is cheaper to
build shopping centers with dozens
of stores -under one roof. Shop-

69

“are not as popular- as. they onee =
- were.

Environmental d351gnersr

r—_%‘ﬁ_-rh?

“are responding to people's econom-
ic needs by including more factory-
built units in their building
design. :
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‘The whole business'.of environ-  building into/a city. All the — °
mental design is becomirg more design:fields have to'work .to- "
complicated. The work of an ~ gether. .Sometimes the boundaries
architect, for instance, is not 'between the design professions
always limited to-just the design  @re very unclear. They all work,
of a building. He/she also-has te 5 closely together that their
think like a landscape architect, work’ overlaps. They also- work

to fit the building into its site, : ;1D5&1y4w1th non-art_professionals, - S

~or an urban planner to fit the - siich- as engineers, scientists, etc.
‘ There are really no absolute defi-

_ ) . nitions of what environmental
- - S d251gner5 can or cannot dD

y
[

SRRV ,/_
) ;\‘ o P !/:
ARCHITECTURE [
_ /
Slnce an archltect plays such an 1mp0rtant ~role in
construction, -it would seem ‘that all Eulldlngs are
designed by architects.- The fact 15/ though,: that -
only. about 10 percent af bu11d1ngs are. archltect—j

B - designed. . .-It. 1s~p0551ble for engineers., contractors,—— e
) and real estate developers.to do all the work of -
_bu11dlng “without the Help of ‘an archltEEti’ This is
. why there are fewer architects employed in this o
- .country than you might expect. Thls -niay be a sad-
+ ..+ faect, but-it is a harsh realLty for any futura
architect to can51der

Architécture is probably the most  wag more than @ builder. He was
familiar of the environmental - - respected as a great thinker, and -
design fields. Most people know his work was cans;dered ;essential.
thai'grchitegts ”d251gn” bu11d- Architecture .was regarded as the-

g 1ng%' but they do not realize’ . finest of the arts. .The level of
+ what is involved in the prozcsg . " culture in a Roman:city was- Judged
of design. The-architect's pro- by the looks of its architecture.

- fessional role is also,gften mis- In modern times, . architecture has
-understocd Architects design . .- not been granted the same impor-

" much more than just buildings and . . tance. Buildings were designed
they *have to consider more than - only to be practical :and the:ar-
. just the dpr&TiﬂLE of their " . chitect was only expected to
designs, ] : . "pretty them up.' However, the
- " trend .today is back toward the——--- -

’ rArchltetturé as a profession
has a Tich and varicd history. .
. To the ancient Romans, an architect

ancient goal -- to consider stru_;,,
tutes as part of the whole environ-
ment and to reestabllsh thé - '
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Other-Projects for Architects

N

xBes;des des1gnlng new sfructutes, architects get-
“involved in -all sorts of other projects.. For
_instance? o

, Renavatlng old b ;1dlngs,

* Restructuring the 1nterlcr spaces of
exlstlng buildings . -~ -3 -
. . __i-Teachlng env1ranmental d351gn

-Eesearch,

B "+~ architect as Somethlng more than Because all architects do not
a-stylist. ; o work the same. way, it is 1mp0551ble
. ' to describe a 'typical” architec- -

As the field of archltecture
t t. 3
broadens,. there are greater dif- . ural projec But if there were .

- © - . ferences in .the way individual .
' ‘ architects work. Some concern _
themselves primarily with the- ) “Maint 'inlng some sort of
. outward appearance of- buildings, - bu51n S5 folce to work from

. such- a project, it would probably
o cantaln same of these elements

_— ~-whi-le-others—are-more—concerned—-

' . with the way bulldings are used.
"Some arc¢hitects do not design
buildings at all, but work on-’ . ) :
uncanventlanal kinds.of shelters, = * Preparlng a written plan ‘which

. such as “plastic domes or tents. ' : detallg ‘the work to be done
Some ate Meve concerned with o '* Finding professionals in other
technology ‘and investigate new ST st 1 A e PR R

. o , . fields to advise on technical
building materials.- Others are : i-'and business aspects of the
looking back in history to study o U spects O 1A%

ConV1nc1ng a cllent to. “hire
the architect .for a’ "job and
51gn1ng a contract

the forms of-drchitecture whlch PrDJECt
other cultures developed.. Per- Helplﬁg the cllent to flnd a
‘haps the only thing all archi- < s;te for the bulldlng

tects have . in common 1is ‘the fact
that they are designers. They"
all go through a process of solv-

] Sketchlng prellmlnary designs
' Df the proposed bulldlng '

.ipg visual and functional prob- . Ch0051ng the bulldlng materials
lems. Just as a sculptor does, _ and mechanical systems for the.
the architect constructs three- : prO]ECt .

dimensional forms. The differ-
ence between sculpture and archi-
. . tecture is thdt an architect's
e ~-design-has-to -be- pra;tlcal It
: has to serve some purpose beyond
bELng lcokéd at 31d tDuChEd

° Helplng the client Teach a
'-—flﬂal de¢1510n about thE de—

Q
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. Prééaring final detailed . - bedrooms. - By eliminating
. drawings and spécifications Muxuries'" Aike a den, - dlnlng
for the builders to use room, and layrgcm, she can fit
- * iyt e e ‘ in all fi%e bedrooms. To get
i Helping the client choose Lo T T
b T . the cos5t/ even lower, she-will.
the contractors who will do . i ]
o L e use as/many prefabricated room :
the actual construction : : . : .
7 B rwﬁunlts as She can.. She will sug- . . ...
® Administering the work of ., ~  'gest/that’ the Holmes hot build C
.éveryone involved in the ' on the lot they picked, but in-
building ' j .. .stdad choose ong on the other
. j " side of the lake, where they

’AdV151ng the client on miln—

7
tenance of the new bu11d1ng can get both a view and the

/sunlight from the south.  Dolly - "

Thmt. ' Avehs tacte Da? will gather information abqg;sf
'Wh?L‘DDJAI;h;tggiﬁipgf' o //the site so that she _camrKnow

‘v,"'
h

R L b raetle ‘| what k;n - 511 and rocks
A good part of. the architect's, ~ Lﬁ%he ”DUSE‘Wl%i —be-constructed

- work is more: business -than art,
Design i5.a very :ompllcated wrltten estimates Gf what the
process To look at a 51mp11fled

: ,house should cost. _ o
version of that precess consider S , . an
the design of one small house. 2. Dolly will use her initial

sketches to work up dozens of
detailed drawings‘of the house,

~practicing .in a small town. The: tetailed di - C
__G:z,;;:HGlmea—fami1Y—want5~a—ﬂew-house - a5 well as detailed . awings: . -
. - of the site and the layout “of :

and Dolly has convinced them .to the rooms. . In the process ‘she

let her design it. She will go .
. about in in four magar steps. . - may have to Tevise her orlglnal
cost and building plans

"She will -also prepare.

DDlly Hauser' is an architect,

/1. She will talk to fer cli-. '\3. The Holmes will look over
/ . ents about. the house -- where = -Dolly's work. They will ap- ~
they want to build, how much prove the floor plan because . .
they want to spend, and how = they like\Dolly's ideas about
they plan to use it. The’ using the space. Théy prefer
Holmes want to build on a lot - having their meals in the living
with a lake view on the north - room and they care more about -
side. They have four children - having extra bedrooms than about
o and want each child to have a a den or a playroom. - In fact,
... separate bedroom. They live " ' they will be so happy with-Dol- . e
- informally and do not need a - . .1ly's plans that they will ask .
~ formal living room, or separate her to go ahead and start the . K
dining room. Because they can- house. She will write up very -
not spend.very much, the house’ ' speéifig»instructi@nsifcr all
‘has to be simple and small. .~ the contractors to work with,
Dolly will make several sket- ] zggwgili make d set of final
e ches 'of her ideas for the heuse;rf; ] E o U,”;TTT;Q,;” -
T "The way she-will d251gn it, the 4. Flnally, Dolly will advise
"house will have one "large :Dmé the Holmes on choosing the -con-
bined living and dining room, ' - tractors. - Once construction -is o
a small kitchen, and five - - underway, she will superViS% the




- work and keep track Df all the
payments and expenses.

-In general,
,art;st part sociologist, and part
S - executive. Dolly is as concerned .
iwmm,wmmﬁgﬁwlth_the people.using-a-hsuse-as -
"she is with the appearance of the
house. She has to know how to
direct the people constructing

. the house and -manage the financial

paperwark

. 1t is difficult to tell where
T T 'the archltect 5 worL ends and the

an architect is part

the architect's work becomes more
like urban planning than archi-
tecture ---or when an architect is
really dOLng ‘a 1and5cape architect’s
work. There are no sharp distinc-
tions between these prof2551ons

Two-architects-may-work-so-differ-----

ently that they seem to be prac-
ticing different professions. For
.instance, one.may have a lot of
experience in. engineering and con- .

 centrate on the technical aspect
of design. Another architect may

_ -think-of him/herself-as an artist
“and concentrate on the visual
element of design. '

:

Archlte;ts con51der many

Factors to Consider’

factars in d251gn1ng a ,

bulldlng Some of these

to the.artistic aspect Gfgd651gﬂ

e .. " Zoning 1aw5, which: govern-where

-Structure may or may

Geology of the building 51te.

factors are very unrelatéd
For 1n5tance

type of
not be bullt

You :annat put

Q

ERIC
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, they»wark with: line, form, color, texture light -~
“and shade, etc., etc. -- just as other’ ‘artists do.
e _ B U
~

. the same kind-of building on a” rocky ledge as

".that which you can use.on.a meadow."

11mate of the 51te.
fcr Arizona w111 be unsu;téd far Malﬂe.

Local building -codes.
different standards regardlng the kind of
© structures they allow.{”;_ .

* Findnce. You cannct deglgn a. house whlch is
too/expen51ve for anyone T bulld : |

A house which is su;ted _

.pifferent towns. have o

On the other hand, 'many of the a1ch1te;t'5 CONCerns

are very. strictly artistic. - In order to. "design"
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What is an Architectural Practice Like? -
When an archltect reférs tc h,, '
o N "practlce" the word has- twc/meanlngs. = T
ComemmeTTe 7 UTUTThED  just an ‘architectural’ "bu Lﬁesgjﬂ;fhi ,
' ’ .the professional ‘does. ‘not alwdys have a set SDlutan S
“to every problem.  An’architect is always 1earn1ng,
' testlng, and‘pract;c1ngf5klllsf”“A, S B )
‘Most.architects work for archi- c0n§truct10n; Large companles are
- _tectural companies, either as . ‘divided into departments and each
- eiployees, or as part- owners of department handles one .part of the
“their. own firms. - These firms job.. When a client.gives a large
.are basically consulting com=- ' .  company a project to do, the work
panies. Clients come to thégﬁ . flows. from one department to an-
for a d351gn service, just 8s other. The individual architects
" the client goes to a plumbing” -~ ‘in these -companies—do, not work on
:ontractor for a different ser-" - one prGJEEt from start to flﬁlsh
vice. There ‘is a growing trend - They ‘work in teams, headed by a
among 'architectural firms to of- . senior staff member, Or an owner

"QH}]E{; T

The 'soTt of . work an architect
" does ‘also depends .on the speclalty
- of his/her company. : Some firms
will design anything . Others
speclallge in.some kind of struc-

far-mafe=5erv&ces—than—theymusedﬂ_T;
to. ; .They are formlng companies
whlch employ engineérs, land-
Scape architects, and planners
i * as well as architects, so that
e they can offer all the services
" a client may need. ’

Many archltects work in n0n=
archltectural offices, like engin--
‘-eering, industrial design, or in-
terior design firms. Some. work
for building. contractors or real”
. estate developers. Federal, state, -
and city gOVErnment agenc1es hire

Ind1v1dual archltects can develop
speclaltles too. . Because 50 many
skills are ‘involved in design, many
archltects choose to concentrate
on one skill, -such as ‘drafting,
writing building specifications,

\< -4 architects to supervise ‘government computer programming, resgarch, E?Gf;"”“”
\ . building-projects. .Many non-archi- Architects who work for govern-
\vg _tectural businesses aré recogniz- - ment agencies usually earn less
ing the need for architects on " than those in private firms, But =
) their staffs -- such as hotel~or*~ ~architecture is not a very: stablé';'
) restaurant chains w1th long-range - field for anyone. The whole build-
bu11d1ng plans : . ing industry is dlrectly "affected

e fhe klnd of- work anvarchltect e
does ‘depends on what kind of com-

" pany he/she works for. . In.a small -
firm an architect might do every =
phase of the design work -- from
finding clients to.supervising -

scarce, bu11dlng slows down and.
archltects are the flISt to Suffer

for a well planned enV;rcnment 1
‘builders can go ahead with con- )
struction without the aid of -an.

. - - = -
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by the economy. When money. 15:7$‘”,m”.;mml
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architect and when ﬁhe'ecoﬁcmy'isv .'changes -For- 1nstance, draftlng,

" bad, they do. The number of jobs ., the pracgss of making detailed
for architects fluctuates widely - architectural drawings, may some-

' according to general. ggpncmlc _-._..day be_performed:by. computers..-.
:WCDﬂdltlﬂnS o This would drastically change the

demand for beginning architects who

The field of archltécture is ,
generally bggln th51r careers as

:alsogaffe:ted by;te;h?ologlcal 'Vdrafters
- Jay's Job G

, Jay is a young arch;tecture student. He is” WDIklﬂg :
part-time as an office boy in‘an architectural .com- .-
- pany. He spends most of :his- flmekdaing general offlce,
-_work -- cleaning: up, xeroxing, and’running errands. =
' L;ttie by little,: though, he's gett;ng a ch”ﬁe ‘to do.

— — mULE‘rEspcns;Ele wotk, He's, started calorlng in: land=
; © ' scapes, draW1ngs "~ and - letterlng “He's been- taklng -
_ thtographs of ‘architectural models’ and taklng in-. .
‘térior measurements of bulldlngs whlch h;s flrm is
;remodellng . : : ,

. Jay is very mctlvated ta go. on and becgme ‘an. archl—

tect.  He' feels that this job is helping to learn - .
" the profess;on ‘Even .though, hls ‘duties may’ ‘seelm” - R
. trivial, he realizes the ne:ess;ty of team work in
-an architectural office: Everyene s’ WQrk is. 1mpur—_r

tant to. get a whole job dana : : :
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- grounds ..
is the one branch of environmen-.
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Haw,DO’A;;hiteg;s;Fggﬁgre:
for Their 'Careers?

" People in the environmental arts .

come from all sorts of back--
Architecture, however, -

tal design which is strictly
regulated, Every state now re-

iqu%rgs thgt architects be_ licensed
to practice." L

g R
- The first step toward licensing

~is to go to an accredited school

of architecture. These colleges

ﬁ _offer five-to-six year programs .
‘leading to a bachelar

degree in
architecture. It is also possible
to get a master's degree in archi-
tecture at several universities.
After finishing-a degree program,

. the architect must serve a three-
year 1nternsh1p, working under the.

5uperv151o1 of an EXPETlEﬂEEd

i

79

»~7_pr3£3551ana1

+At this point,
~architects are ellglble to take
an examlnatlon for . licensing..

', During the internship period;

the beginner usually does routine =

work, drafting and assisting the "
senior staff. The variety and ’

- _responsibility of the work should
increase over the three years.
Once an architect has passed the
licensing exam, ! ‘he/shecan choose
the: kind of firm:-to: galn, or some -
fspeclalty to pursue. After several
years with a company, many archi- .-
tects prefer to start their own

" firms. - Some branch.off into re-

"'lated fields, like teaching .archi-
tecture.'or urban planning.’ A
career im architecture may not
prov1da a stable income, but ar--
~-chitects can enjoy great flexi--
*bility in their careers.



LANDSCAPE

Frederick Law Olmstead designed
New York's Central Park in the
19th,century. It is probably the
most. famous piece of landscape
‘architecture in America. Olm-
stead had to be 'a remarkable per--

..son to have designed Central Park.
When- he, first ‘conceived. of the.
park, much of New York was still
green pasture land.  But he had

. the foresight to realize that the
city was growing so. fast that it
would someday be covered over in
concrete. He predicted.the neced

ARCHITECTURE

|

parks, gardens,
_of public areas, such as shopping
centers. Lately, they have been-

getting involved with other design:

‘professionals, working on new towns,-

urban renewal, highways, and other

,large—scale programs. . . ‘
‘Unlike most architects, landscape

archltegts are usually self-em-
ployed and work on a.free-lance
basis. Some do join architectural

 firms or other related design com-

. panies.

for an enormous park long before -

. most people could imagine how
crowded New York would become.
Olmstead knew that peaple crowded

into the city wauld neéd some apén-

-Central Park wa; d251gned as- a
~relief from the pressures of. city
life.’ ’

Just blocklng off a piece of
~land does not create a park.
Olmstead designed every foot of
that land to serve some purpose.
He included artificial lakes for
boating, bandstands; gardens and
playing fields, and fountains.
Using the natural elements of “the
terrain, he created flat pasture
lands and rocky hillsides. He
designed brlﬂgés and public shel-

‘Many other landscape .
architects work  for the government
in urban planning, National Park’
Serv;ce, government land use pro-
grams, and transportatloﬂ depart-
ments. o

LandSCape architects ‘have not .
had to go through the strict 1li-'

"~cen51ng pracedure as- do archltects,

- but that is changing. Several ~
states. already require that land-
scape architects do pass a licens-
ing exam.
are ‘becoming stricter. . Soon it
will be necessary to get a bache-
lor's degree from an accredited
school” of landscape architecture
as well as -an 1nterﬁsh1p in order
to use the title "landscape

. .architect.'™

ters to fi't in with the landscape.’

Olmstead's work is still, 100
- years later,.& positive influence
on-the 1life of the city.
Landscape ‘architecture is the ~

"-designing of natural environments.
‘As "an architéct designs with brick
and concrete, a landscape archi-
‘tect designs with Tocks, trees,
rivers ---all the elements of the
Jnatural terrain. Traditionally, "

/ landscape ﬂrEhltECtS dealgned

“ Walter:

Laridscape Architect

Walter has been a landscape archi-

tect for 11 years. He has his
own private practice and prefers

" the kind of flexibility that glves

him. He had many interesting
comments about his career.
3

What Serv1:e does yaur work |
prOV1de? ’

The planning and deslgntﬂgé
: of the land. 5

and the open spaces

Educational requirements



74

» o Speak and write very well

" A background in math, physics,
and natural sciences is good
“too. Personally the ideal
person should have common sense,
haﬂesfy, tﬁfé rlfy, and the self-=

work thoroughly;

love of ﬂafure

and of_c@ufse, a

How do you and other landscape
architects obtain work?

I+ can take three to ten years
before a landscape architect
~can. go off on his/her own. Then
we depend on "contacts!' (other
,aﬁ:hlfecfs and Eﬂglﬂeers) +o ;ﬁ
From These can*acfs we flnd Du+
what pFBJéCTS are available and
go after them. by phone, letter,-.
of in person. We need to, be’
aggressive, to ask for an inter-
view, present our proposal’s,

B - . and follow up-by phone.’
A, o P o ' :
;o S ’ ‘ . Does one-job lead t@eanather? i
~ : No, each commns;ion IS liké

Where is there llkely to be work Ioleng for a new job.

’fmr a landscape archltect?

. 7 .
~M05T|y in big cities. It's | ZWPat CDﬁStltUtES advancement =

At first, we work as assiSfan+5{m~~’

’ par+|cularly important for
beginners to be near cifties.
In rural areas, the work.is
_less steady and pays less.
You have 10 ‘be very well

|4 you are working on 'your own,
- getting more prestigious,: bet-

ter paying jobs. For staff
employees; advancement means
promotions, up To a leECTOF—

known before.clients will ship.
come to seek youﬁ'SEﬁvi:eS; _ - L A

. " What -other jobs would you be ’
‘ Hﬁw wmuld ycu desc?lbe an ideal leng with your backgraund?

erson fDT a career like ours? 7
P e 4 Teaching . Iaﬂdscape EFEhITECTUFe,

 writing, farming, graphic deglgn;
fine arts. Once you have an
’éduCE*IGﬂ, you can do anything
if you're not too far afleld
from your talents and you're-
willing to-teach yourself.

~ The :deal person would" have a.
'good liberal arts background..
He/she would have to be a good,

experienced designer and'an

impeccable craftsman. By that
A ~ | mean, good drawing and. graphic’
‘ skills., And he/she must be able




{_ T 'f_ ﬁ§1§51?§;§§§kgréhndi= _ f\f
. . : . . - i \ .
; Walter came to his pr@féSSan with a very varied ’ S
" background. He started his prof3551anal life as a .. _ |
journalist, and then. taught in a high school. He - ~ ' = "= -

= +"»has.a bachelnr s degree in phiinsaphy and a minor
in geclggy He also-has a bachelor's and a master's

. degree in landscape architecture,. w;th 3ddlt1§ﬂ31
mgraduate study 1n regianal plannlng. -

What changes déhybu foresee in
your profession in the next 20
years? -

peri{ Thére 5 a WIdénlﬂg mark'%

ENVIRONMENTAL PLANNING ® -

The field of enV1rgnmental plan
ning is "directly related-to en-
v1ranméntal des;gn Planners are

admlnlsterlng the work*@f the
‘design profe551nn5

An urban planner, for instance,
“would not design a building- or a
_ park. The planner would advise .
: a local government on what to
) build-and where to bu11d it.

. Take,’ for 3tample the town of -
Chicken Junction... Chicken Junc-
"tion was founded by an old-pros-
pector named John Augustus Flutter.
One day, while out prospecting. for

gold Flutter tripped over a nugget.

-0 He inspected the nugget and dis-
e pec ﬁg,‘

for us; because we can do a - |
number of-things. The whole. '
‘environmental design fleld will- i
improve “if_society accepts the .
respoﬁSIDIlITy of improving the
enVIranmenT o : -

" covered it to be a petrified drum-’

stick. v"EufEka;" he YEI'lEd’J

- 1I've found the legendary lost k -

chicken mines of the” Southwest.” ] o
Soon thousands, of chicken-happy : T
settlers rushed to the site of o -

Flutter's discovery and began cart= -

" ing tons of chickens out of the

mine: The town sprang up over-
night. .The settlers built their
.houses wherever they found a vac-
ant piece of land. "They built™
their houses cheaply and qulckly,
without any thought- of safety or
appearance. Soon they" began cut--
ting down all the trees in the

- area to make more lumber.and

more land. They cut winding
roads from one house to another,




. without puttlng up street . llghts .

‘or -parking lots.

' They all burned -
their garbage\in their yards. and
pumped their séwage into their
only lake. They crowded so many:
buildings .in the center of town
that the only .open spaces left

- were the dark alleys between .the

1y laid an egg.

e
houses. And they hadn't,bégui any
industries ip Chicken Junction . -
bes;des the mine.

:In 5hort Chlcken’Junitlcn re ,1:

1t was about

, the letlESt - meanest town on

“earth:

';were ugly. -
‘and a steady rain of crashing win- - _
-~ was always hot in Chl¢k8ﬂ Jun;r
-And when it stormed,. thasWhole ,
was flooded with mud from the tree- .

- Since-therée_were no_rules’
about bu11d1ng constructloh, ‘the”
houses were as dangerous as they
They had ilots of fires

dows. With no trees-for_sl ade 1t

LCOwWnn

less wastelands on the outskirts.

‘There were no sewers to drain

rainvater off the streetsi-

};nadequate roads and parklng fa-,
~¢jilities caused accidents and

‘traffic jams.

It was almdst im- .

_possible to go shopping in Chicken
_Junction, with the stores spread

“out-all over town.

_hard to sleep in Chicken Junction,

‘with bars and bowling alleys right

next .doot to people's.homes.

‘Breathing was a problem, too, with

smoke ‘and-soot Ercm the open_gar-
bage tlres .

The people of Chicken Junctlon
had no relief from the crowded
town. They couldn't picnic near
a lake that smelled like a skunk ,
farm. They hadn't left any room
in- town for a cool green park to
play in. They couldn't even go -

"~ out ‘to visit each other in the

evening, because it was too ‘dan-

"gerous to walk past those dark

alleys. And they had no source

‘It was equally ’

of 1ncame ather than .the ¢hicken .
"'mine. ~Once that went dry, Chicken '
~Junction became a ghost town over- .- .
" night. '
aPerhaPSathe story of Chicken -
*Junction ;s a bit far-fetched.
Even s0, F 'is a .good example of -
what kinds' of problems face out
cities, and.what urban planners
can’ do about it. If the’people :
_of Chicken Junction had Qansultedf-f
an urban planner, they might not
“"have~done-such.a Terrl le ?&b Df
building thélr town. “An- u:pan
solved sTme

planner might have
~of their. pr@biemi by:
1. -€reating a buildlng [ de
gsb that buildings had to bq
~safe and reasonably attrac—:
- - tive, é

’ / (RN .
ool Prétectiné\the surround*‘
7t ‘would not be .

~ing land so
- stripped of all the trees.

3.. Creatirng
tem which ¢
“the traffic| _
4. Planning a public trans- -
portation system within the|
“town, 50 pecple cauld get .
around eas;ly :

a. highway . sys-|
uld,accammodate

5. "Establishing enough off-
street/underground parklng g
areas.

6. Creating zoning laws so\
that ;some districts were foF\
shopping, and other dlstrlcts
" were. residential

7. Leaving free/;paces in-
the town to be deVEIDPEd lﬁtD
_public parks. :

8. Designing an efflclent
" lsewer and water system to pre- . /
vent, pollution of. the lake, . /:

disease, smells, and depletlgnl
- of the water supply as the
. population grew.

\

| RN
[y
=l 3

f,:\e
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9. Planning a street pattern
with wide 'avenues and no alleys.

10. Planning an industrial
park ‘area so that other com-
panies would move into Chicken
Junction and .the town wouldn't
have to depend on the chicken
mine.

Cities are like camplicated
machines. Every piece of the

~.machine has-to.work properly. ...~ —

The urban planner's job is to see
that each of the pieces of a city
f;t together. .

Urban plann2f5 do need some
artistic sense, but planning 1s
less related to art than is de-
sighing. Planners may have ex-
perience in architecture, but
many planners come from non-art
backgrounds. They can enter the
profession as geologists, geogra-
phers, sociologists, economists,®
etc. Urban planning involves an
understanding of every aspect of
society, from pollution control
to racial tension. . No one back- "’

‘ground is really "best" for urban

planners.

"Urban planning is art-related in
that cities should be attractive
as well as functional. In that |
sense, a planner does have to think.
like a sculptor. He/she puts the
pieces of a city together the way
an artist constructs i %Lulptux

There are a few schools which

,offer undergrdduate programs in

urban planning. Most planners,
however, major in some other field

‘in ¢college and study urban plan-

ning in graduate school.

-

tional pattern.

-fess;cn. :
‘way to,combine her interests in a

Anything Else?

Many people get involved with
environmental design and planning
wWwithout fqllaiving a strict educa-

QE Donna, for-example,
was 4 fine art major in college.
She was interested in architecture
and philosophy as well. - After col-
lege, she obtained a graduate de-
gree in education. She felt that

hgr 1ntereats were toa VaIlEd fDT

Eventually she’ foqnd a

career; she now calls herself a
"designer of-learning environments.

“Donna created a career for her-
self by developing an unusual
specialty. She knows enough about
the principles of design, and
about ‘the principles of education,
to.create "environments' which
are-particularly suitable for
learning. School! administrators

. come to hET now to get her advice

" A job like Donna's ‘cannot really
be called a career Gpportunltv
She is probably one of the feqT‘ :
people engaged in that particular
specialty. It is possible, though,

" for other people to create spe-

cialties which combine design
skills with some other professional
interests.




JINTERIOR DESIGN

It may seem strange to compare

interior designers-to urban plan-
ners, but the fact is. that they

have a lot in common. ' The major
difference between them is a mat-
ter.of scale. The urban planner
works with a whole city, while

the interior designer works with

.this, too. The most satisfying
part of the work, though, is
solving problems -= fitting all
the puzzle—pie&es T@QefherJ.-

Is there.anything you don't like
about the. work?

gomefﬂmes it seems TriVIEI

.a-single-room.—But-—-they-both-do-~

basically the same thing: create
environments which are functional

-and attractive.

‘design company.
offices.

Fcf whom Ea“you work?

" Deborah is a young assistant
interior designer working for a
The people in
Deborah's company advise clients
on how to plan their homes or
Deborah described her
job and her background: '

| work for fhe president of ‘the
company and for one designer.
It!ls a 9-5 jcb and | do the
. work they a55|gﬁ to me. '

What klnd of work 1s 1t?

| talk.to clients. I find out
what -they want, what They can

. spend. .| try to offer ideas
to them. | also do a lot of
shopping. | select fabrics

and some furniture for our
‘clients.  Lately 'I've been.
doing some'dfaffiﬁg too --
drawnng pICTUFeS of room
layouts’. .

do you particularly like -
your. job? '

What
abmu

| like working with people
My job depends on maintaining
' personal ‘contact with clients
and col leagues. It's a nice .
"atmosphere in an office like

Somatimes the smallest details
don't please a client and you
spend hours worrying about some
“little lamp somewhere.

What was your formal education?

| have a certificaote from a
two-year design school.

" To what extent are you self-taught?
Just about completely:. | don't
+hink | could have gotten a job
without the certificate and | ‘
did learn a lot at school. But.
in this profession, you learn
your. most valuable lessons -by
experience.  No one can teach
you to be Ereafnve B

had to désgribe an ideal
for your Jjob, what wuuld
be 1ike? .

If you
person
he/she

Some formal educafion and a
of experience would be best.
A go@d sense of color is nmp@r-
tant. An "ideal" person would
be very imaginative -- a de-
signer's job is to create.

-sonally, this person should be .
outgoing and self-confident.

' Clients  have fo trust you to
et you spend their money for

+ ~ them. <Common sense is |mporTan+

too. You wouldn't want a de=
signer to put a delicate antique
‘in a child's playroom.

lot

Per—='
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- The Future of Interior Design

TS

Débarah had some discouraging thlngs to say - about the

- future of ‘interior design.

one persaﬁﬁs apininns.

Of course, these are only

| don't think peaple are using deglgqers as much

as they used to.

When the economy is slow, people

buy less and are less willing fo spend money on

’pr@fe551 nal:

help AISG custom design Is expen=.

“'give, 50 “pedple buy more ready-made Thlngs. Right"

now m@s+ of our jobs are piece-meal -= we don't get

much chance to do large custom jobs.

The popular

trend seems to be for pe@pls T@ design their h@mes

by Themselves

What constitutes advancement in
your field?

Luc! has something fo do with
it -~ landing an important
client, or getting pictures
- of your work published.  You
earn more money by doing more
projects, or larger projects.

Are there any reasons why some-
one mig&_ fail in your field?
Failure fo maintain a good
fépuTaTI@ﬂ doing .inferior.
You can alsd bankrupT
yourself if you don't have any
business sense, or judgment.

Debofgﬁ's‘job is fairly typicai,'

but there are some variations on
that theme. Not all designers

specidlize in residential work

as Deborah does. All sorts of
commercial buildings are profes-
sionally designed as well. Not
all designers work for consulting
firms as does Deborah. Some work
for departnent stores or furniture
stores. Some.businesses, such as
hotel or restaurant chains, hire -

85 -

their own interior designers.
Even some architectural or indus-
trial @e31gn firms hlre interior

-decorators.

EaS1éally most interior des1gn

tproge¢t§ consist of these steps:

* Consulting with a client and
making sketches of room layouts.’

" Showing the client the sketches,
fabrie samples, photos of fur-
niture and fixtures,and writ-
ing an estimate-of costs -
Revising the plans 'to suit
the client's wishes
Choosing the cablﬂetmakers,
painters, electricians, etc.,
who will do the actual work.,

" Then providing the workers:
with detailed.instructions.
The designer also goes out and
buys whatever ready-made fur-
nishings are being used.

Once work is underway, 'the
designer supervises the con-
struction and assembly of
‘the finished rooms. - -
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Some designers branch out into
designing their own products. It
1s not unusual for an interior
designer to manufacture his/her
own '"line" of furniture, or fix-
tures. Interior design is mnot
really the same as interior deco-
ration. Decoration is too limited .
a term for the variety of things
designers do. In addition to

do some architectural work. If a
client wants a suite of offices
redesigned, the project may in-

" volve some structural work. -Per-
haps a fireplace might be built
in, or a wall Temoved. An interi-
or deflgnar frecquently does more

_ challenging work than buying calgr—

coordinating draperies.

Rngm% if seen as environments,
have to be planned with many things
in mind. A d251gn;r has to con-
sider acoustics, tighting, and -the
people who use the room. “Acclient
would not be too happy with a'chan-
delier which hangs down just low
enough to hit him on the forehead.
Or brlght overhead lights in a
romantic cafe. Or sound absorb-
ing floors and ceilings/in a

Ttheater '

. Some interior deglgners develop

: Sp@CllltlES in other fields, such
as theater, movies, or television.
The rooms you see in television
shows, or the sets of live thea-.
ter. prgductlons are designed by

" people who have combined their
interests in theatricals, with
KPLTlEHCE in interior design.
0 }L}erng Theater and Media
fCazg‘ﬂa. A Student Guldebook
provides information about thesc
dg%xgn careers. )

What Kind Gf;jraiﬂing,iz Necessary?

‘days_it is unlikely for an

'ﬁdcalﬂn;ngmfu:n;ture,Qihfy may_also. .trained.amatuer, to_get. dny

- as 35515tant5

'111(;\3“’1&

Interior design, is a very competi-
tive field. It is probably best
for-a beginner to have an academic !
Legree in design. Several schools .
offer bachelor degree programs in. |
interjor design as well as two- :
year certlflcﬂte programs. These . R
un-

kind of -\
dé%lén job. T

Most interior designers begin
It takes a couple
of years to” learn the practical
side of the business that you are
not taught in school.

Some designers leave their staff"-
jobs once they have enough exper-
ience and have ‘established their
reputatlons They then Elthér
open Hp their own consulting firms

or work on a free-lance basis.
Very few independent designers,
hoyever, can .count on. a steady
‘Aside from being such a
CDmpEtlthE field, interior de-
1gn is very vulnerable to gEﬂcral
écﬂnomlc conditions.

>
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A University Program in Interjor Design

There are.many colleges offering degree programs in
interior design. At one large university, interior
design students ‘take a full range of academic and

fine art courses in the first two years.  In the

*last two years, they take additional courses in:

‘Interior Design Studio - - -

e B g toTy -0 f Design T -
Acoustics and Lighting =
Environmental Planning N

v ,
L Color Theory
.. Basic Architecture
" Interior Methads and Materlals
Furniture ConstTXuction
Professional Practice

--Sources: of "‘Additional Infarmatlcn

e BkaS aﬂd'E§Qph1§;S>

Watson-

Thc Landscape We See.

Guptill, 1973.

.McGraw

Hill, Inc., 1969.

— _—

Art Career Guide. Donald Holden * New }6rk:

Garrett‘Ezka.’/Néw York:

‘ /
A Prellmlnary Explcratlan of Dﬁaupatlons in the

Arts and Humanities. Cambridge, Massachusetts:
Technical hdu21t1§n_Résearch Center, 1975.
® Periodicéls
American Journal Gf Domus
:Eu11d1ng Des;gn

Archite

House and Garden

~tural Forum 1 H
ctural Forum House and Home

Archite

é}praltRezDrd

Archite

House Beautiful

~ Better

tural ﬁevi'w
glura; Ac E_ Interlor

Hames and

Interior D351gn

Gardens
L Prggr3551ve Archltecture
Design —

B

S ——
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e Associations

L7;5 Ne“ EDIL AVEnue§ N w
Washington, D. C. 20036

American Institute of Planners
1776 Massachusetts Avenue, N.W.
“Washington, D. C. 20036

o o . o ;Ars:hltec;tur‘al League of New“\’f&)}Im“ T —m—m——

41 East'65th Street :

New York, New ﬁork 10021

Association of Galleglataﬁ§chcols of Ar;hgtecture
1735 New York Avenue, N.W. ,

Washington, D. C. 20036 ?

Aségciaticn.of University Architects ' ! ‘
Eastern Michigan University _ : .
Ypsilanti, Michigan 48197 '

National Institute for Architectural Education
Beaux Arts Institute of -Design
20 West 40th Street _ ,

New York, New York 100138

National Architectural Accrediting Board

‘1785 Massachusétts Avenue, N.W. :

.Washington, D. C. 20036

Y

1 — . ses;,-ﬁ-x‘,_\
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WHAT DO ARTISTS DO? =
Said fha student to. +h§ sculptor: 'But how éxacfly
do you carve ah elephant?! . . .
¢ 'That's vegz simple,' said the sculptor, 'you chip -
,away everything that doesn't look like an elephant.’'
-That may be so, but that isn't - sculpture for a new building, or
" quite all an artist has.to do. = . in a courtyard. .They ask for .
There's more involved in the . =~ artists to submit 'their ideas in N
_ production of a work of art . a compgtitioﬁ,-and they then award
than most people realize. And " a contract to the winner. Other-
~ there is. certainly more to a ca- wise, artists simply keep their
, " reer as an artist than just . eyes open, looking for possible
7 making art. _ clients. o , .
A young 5culptor in Boston . - ‘Once Greg has a client, he stud-
listed some of the things he a .ies the site where the sculpture
does. in order to product a s;ngle" "will go and plans the sculpture to '
piece of bculpture Since. Greg -’ ‘fit with the surroundings. Next,;
specializes _in very large, out- he builds a small model of the
door sculptures, he must work . piece, photographs it, and shows |
~on commission. That is, because . ‘the pictures to the client.: Once
his work is so large and’so ex- . the final design-has been agreed”
pensive to.produce, he ‘has to - upon, he starts building the:
get someone to pay fgr it in sculpture. Usually, hé does most
advance. - : of the physical labor himself,.

building pieces of the sculpture
in his studio and assembling it
"on the site.

_ For Greg the work beglng with =
finding out where outdoor sculp-
tures;might be needed ‘Some -
institutions announce publlcﬁlly
that thay want a’ ple;e of

- “ o i




© Commissions

Many artists WDIL on "camm15510n."' This means that
the artist has signed a contract w;th a buyer guar—
anteeing that. . _

“*'The artist will be pald a zertaln amcunt of

e s emr aermrasin E——

e e e e R T T ENE artwerk,”'

* The artwork will be done according to plans
"~ which the buyer has apprcved S T

This is dlffEIEﬁt frcm ‘the way that artists usually
work. Usually, an artist does the artwork without’ ,

7 being sure that anyone will ever buy it.." Buyers. .
usually look around at flnlshed artworks and then
choose what they like. It is only with commissions
that both artist and buyer know bef@rehand what,v
they can exyecti!’ .

. Most artlsts hﬂwever, rarely wark on :Qmmlsslan
They are entirely free. to choose what their work
will look like. The-drawback is that they might:
_never .sell the work, snd therefora, never be paid
. for doing it. : Do o

'glklng W1th Betty _ o ‘Beyond. the time you spend working,

. i what kinds of activities do you
Betty is a New York palnter who participate in that enhance yDur
has been painting for ten years. being a painter?
She answerdd some questions about . -y
her career: o S In general, every*hlng do

_ E o :  .contribufes and enhances "art-.
P e A . ) . ness." A parflcular activity
Do you have a great deal of free- that | par+12|paTe in is play-

"dom in your work?
i ing. paal

~ Yes; but no income. , , ; 7 o,
e ‘ ‘ To what extent.are you self-taught?

 What different kinds of activities .
: - To this' extent =- formalities 7
are you likely to dD durlng your o tech
working time? (4heories and techniques) can
. . : - be +aughT to a-student, but
-Setting up tools, mixing pa|n+ being a committed artist can—.
painting, grtddlng, drawing, - .- not be. There is a: great dif-
eating, swearing, Spllllﬂg\ . " ference in discipline ?P ideas .
things, thinking, C!aaﬂlﬂg up . betveen prafe;5|qnal T|5+E '

sleeplﬂg and students.
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How do you get to show your work? Maude also suggested that stu-
Take slides to dealeﬁs, have d??té b;iaggreégf t§07?ﬁ§er im‘
G I i portant steps 1n painting: to
dealers up to see-the actual o e s - ot
ST ' DR spend a lot of time looking at the .
work., Group shows (sometimes) LS o e L
o e o _ work, and as much time thinking
Iead to solo shows. Repeat about it _—
this process endlessly. Meet S
‘other artists. Pray that vou ... .. _A painter, working.alone.-in-her—m-—
are one of the lucky few to get studio, has to make all her own
"a chance to show what you can do. decisions about what to paint, and
. R : how to do it. Sometimes an artist
Maude - A Well-Known Painter will work for months on a-group
. , R of paintings, only to find out that
. Maude is a very well-known artist. . the original idea did not work out.
She goes. to her.studio every day, She may do hundreds of _drawings
whether .she feels like it or not. and dozens of 'paintings on one
She listed some of the things she theme, and then decide that she
does to make a painting: is not satisfied with any of them.
i ' The first critic an artist has to
® First she builds stretchers, ~ please is him or herself, and that
covers them with cloth, and can be very difficult. Once the
. coats the cloth with a layer cartist is satisfied,; the work has
/ of gesso. . - - to please’'a lot of other people
' before someone will buy it.

** Next she does some prelimi-
nary sketches, until ‘she
decides on what she wants
to do. ' '

. * She copies the sketch onto
the canvas.
* She chooses colors and begins
painting.. ' T :
f

Aruitoxt provided by Eic:
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Satisfactions

If artists dcn t get rlch from th21r wark why do they

. keep on doing it?

We asked artlsts what they found mast satlsfylng

P -

A fine artist working in “her

Ny whlch may never be sold. Althoug

-1

5ealng a piece through TD the aﬂd . Appraval Df
others -- seeing others.derive pleasuraA*Fam :+
. Ego satisfaction. Pleasuré of actually ge++|ng
a client's confidence, and being allowed to ‘do
.what you really, want.’ The pleasure of havnﬂg

. some idea Elarufy itself

in ycur mlnd fv

lT is marvelaus to. make ‘a pa|n+ing l+' like

’»maklng a mud pie is TQ a:
fgrafif|§a+ian,;

‘baby: an instinctual,

/
i

;SquFISIng myself by wha+ | can do, and accom-

pl:shnng my own gaals

£

" HOW DO ARTISTS SUPPORT THEMSELVES?

,Why are fine artlsts like ﬁhlckens?

Because they bath have
"« ... ® Because they both have

" .artists. \

i
Actually, bath a15wer5 ire. coTr-

. rect. Artists do not have s

feathers, and they do have to
ngeratch" for a living. Very
few professlcnal artists can
make a’' living from their art.

]

studio does not actually have . .

o -a "JDb " gince no one hired her,
no one pays her,-and no oné can /*

fire her. She works oh her own -
1n1t1at1ve, and - produces woTk K

ta “scratch" f@r a 11v1ng

feathers, ex:ept fcxr the

customers do commission art wark

ind agree on a price, these mini-
JDbs are few and far between for
most artists. Generally, artists
pay: .all their own expenses and

/get 'no salary.
/

The obv1ous_que§tions is, "What
do they do for money?" Those who
are not supported by someone else
have to earn their keep somehow.
Perhaps "somehow' is a good way
to put it.. Fine artlsts are in the

;’

x'f'/J

€ Some™ ﬁf‘fhE“aﬁSWErS e
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Supporting Jobs

Artists were asked to list some of the ‘jobs they have

taken in order to support themselves.

of their answers:

Here are some

O
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- sacrificing your art work.
* equally difficult to get by on

‘to do it that way.

Interior Decorator

Sixth ‘Grade Teacher

Short-order Cook

Shipyard Sweeper

Typist

Light Construection
Worker

position of having to .earn money
from jobs which take.them away
from their profession --.as if -
a doctor were not paid, for prac--
ticing medicine,
a truck to support himself, so’
that he could do surgery in his
spare time. The artist has to
look for part-time jobs which
will pay just enough to live on,
and leave enough time and encrgy
for serious art work. :

Many artists find jobs in fields

which
wortk.
painting,
trations.
prefer unrelated work,
ual labor,
all their creative energies for
their art. In any case, the
artist is likely to be .looking

are related to their own
4 painter could teach

Some artists, however,
like man-

' for whatevér jobs are available.

Usually, artists have to make 2

choice between financial security

and artistic commitment. It is-
very difficult to hold down a-
full-time demanding job without
It is

part-time earnings if you choose
#r Every artist

/.

K

and had to drive

or do commercial illus-

so that they can save

:_w;th a degree . in fine arts.

{

' House Painter -

of this "typical' artist whom

- hard to get.

Theater Designer
Art Teacher
Phone Installer
Exam Proctor
Waitress

E

has to solve this problem many

* times in his or her own career.

Take, for instance, the career

we'! '11 ¢all Gebrge.

..George graduated frDm Qallcge
For
the first five years after college,
he was horrified to. find out how
hard it was to sell his paintings.
He was also shocked to realize
that he was not very well quali-
fied for many paying jobs either.
He thought- that- he could ‘teach: -
painting, but he had neglected -to |
take education courses in college.
Without a teaching certificate, -
he could only get a job teaching

-amateur classes in community cen-.

ters, and even those jobs were

He had to resort to-
unskilled labor just-to pay his
rent. Even so, he believed that
someday his paintings would sell
well enough to support him.

After ten years, George had be-
gun to.do some commercial art work.
It had beeh difficult at first,
since he had studied fine art and
not applied art in school. He had
faced competition for his\ illus-
tration jobs -from hundreds” of



Grantsj Public Projects, and Eampé@itionsr -

Some artists|are able to support themselves for short

periods of time by winning

ngrants," working on gov-

Q
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“prizes.

A 'grant" i

an artist by a government
The grant money is intend

work-
" of work they choose.

ernment art projects, or winning competitions for

h

a lump sum of monéy which is given to
‘agency or -private foundation.
ed-to support the artist for
a year or more, so that he/she can concentrate.on art
‘Some grants allow artists to do whatever kind
Other grants require that the

artist does a specific project, such as developing a

new art technique.

=

- Government aggncies sometimes Sponsor art projects,
in which artists are hired to do special work for the

1

;public.

These projects:-could include anything from

painting public jnurals to désigning stagg sets for

. community theaters.

Artists who work on such projects

- are usually hired for very short periods of time.

Some agencies or private groups. give out prizes for
‘distinguished artworks. 'To win a prize, -artists enter
competitions and have their work viewed by juries. A
jury selects an artist whom they judge to be 'best!

and gives that artist a

H prize. - Needless. to say, the
. prize is usually small, and there are always moTe
" losers than winnerg in any colipetition. ‘ :

EN

Grants, Publlifgjnjects, and competitions have helped.
many artists to survive.®

dable sources of income.

\ rific to win somethling.

L

year.

But the money's go

They are .net, however, depen-
As one artist said, "It's ter-
My grant got me through last '
ne now and I canltzountaz

getting anything for this year -- or ever."

-

©  commercial artists who knew more

about. commercial techniques. |It
was only by luck that he got his’
first assignment, and sincc then
he has had to learn the tricks of
the trade by himself., He stilll’
hopes ‘that someday his paintinp
will support him. L
5

L]

. B i
After 20 years, George has his
own commercial art studio, earning
enough money so that he can.give:

. pretty good too.

up teaching and manual labor. His

reputation as a painter is getting
He finally rea-
lized that success comes Very
slowly in visual art, and- that

~most artists do their best work

only after years of experience.
George is satisfied with his life
now, but he wishes he had not had
to struggle so hard. He wishes
there had been more pleasant and
secure ways to support himself.



£
George's Folly, or - As a breadwinner, he needed
ThergﬁMust Ee,a,EettEIAWax training in some salable skill
‘ ' as well as art training. That
' There probably was a better: way might have meant taking commer-
EDI George» Since he did nDt . cial art EOUTSE& in Qollage
follow his mother's advice along with the fine arts, which
=nw_“mmé;L5h§mHantEd;him.thbefanththrv~me;wguld have-made-i —much-easier-— e
but he cculd not stand the sight " for Gggrgegtg ggt‘gtarted as an
of blood), he should have been " illustrator. He might also have
L more realistic about be;ng an been able to get better teaching
! o artist. He knew that he loved 3055;‘f he had taken education
‘ art, and had the self-discipline - courses in college  and earned a

saching certificate. He-could
even have gone outside the art

. .to keep working in spite of the
-odds against him. He did not

e

know, however, that artistic /7 field and spent some ‘time "learning
su¢cess would take years. to .7 a skill, such as ewpert typlngg to.
achieve. He should have prepar;d earn a 11v1ng . .

himself for those 20 years of/be-

ing an "unknown.! "There is no formula for success

as an artist, and no one '"best"

How? By preparing to lead a way to train for it. Because every
double life -- one as ﬁﬂ art;st . artist has to find his or her per- -,
and one as a bfeadW1ﬂﬂ€T : sonal way’ "of 1earning and of sur-

. As an artist, ther %?was no
‘pest" way for Gaaréz to train.
Some artists feel haf ‘formal
art education -- fhat is, college
-and graduate schdol -- is the =
surest way tOo mature as an artist.
Others feel that self-exploration
is the only way to understand art.

«» S5till others feel -that yaung artd

+ . ists should learn by apprentlclng
themselves to older, more gxperi-
enced artists. The debate on how
people should JYearn to be artlsts
will probably/ never be settled. ’ :

. George mlght have- experlmented _ ‘ o . o |
| with more than one way of train- - ’ \ B
ing, and then stayed with.the ' o
N learning experience that worked
N . best foTr him. '

viving, it would bé wrong to gen-
eralize about careers in-fine arts.
Dhly you yourself know~ How Tuch
you really care abeut your art

and how.you want to live. - The one .
thing- that most artists ‘agree upon
is that they have chosen a diffi-
cult profession. 'They all -want
" to tell. young asplryﬁg art:sts
that-you must be prepared to work
alone and be financially-insecure,

and you must. be.sure of yOur com-
mitment to art

IS
AL
"

O
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HOW DO ARTISTS SELL THEIR .WORK?

.1t seems fairly logical that if
one person creates something
wonderful, another person will '
want to own it. Unfortunately,
the business of selling art is
much more complicated than that.
There are many ways to sell art-
work, and many more people in-
volved -than just cthe artist and
the customer. (See chapter on-
Arts Business and Management.)

|

The Parsley, Sage, Rosemary, and
Osborne Gallery, in downtown Metro-
polis, specializes in showing mod-
ern, realist paintings. Ms. 'Os- '
borne, one of the owners, 'selects .
most of the artwork that the.gal-
lery exhibits. Right now, /the '
gallery is having a Dng“maﬁ show
of Robert Ohio's paintings (a
fictitious name). Robert's\wgrk
is already very well known, ‘so Ms,
Osborne was delighted when he
agréeed to the show. Because thé
gallery keeps half the sale price
- of ‘everything sold, the owners,
or course, like to show artwotk
 which will sell for high prices.

©

Most buying and selling takes
place in art gaileries. New York
is the center of the gallery busi-
ness in America, but there are
some galleries in most large cit-
ies. Not all galleries deal in
contemporary art, but we will
describe one that does. Since
there is no such thing as a
"typical' gallery (they &all have
some distinct specialty) we will
imagine one.

says that she is in-
discovering new talent,
rarely afford to take
a chance on work that may not sell
or does not command very high
prices. Out of the 20 or 30 hope-
ful young artists who show up at
her office every day, only two.or
three have ever been asked to show °
in:the gallery. Usually, she goes
out looking for "big names" to '
exhlblt When she does exhibif a |
,,,,, s.work, it is usually
because the newcomer has been
recommended to her by another gal-
lery director.or by a well-known
artist. Hardly any artist gets
to exhibit in a big gallery ’

Ms. Osborne
terested in
but- she can



without first exhibiting in many
other places. Most artists have

to build up a reputation slowly,

by showing and selling their work
any way they reasonably can. Art-
ists sometimes build their reputa-
tions in smalier cities, and gradu-

ally move into the '"New York Scene."-

Meanwhile,
gallery exhibit,
ings has heen sold. The buyer
paid $2,000 to Ms. Osborne for it.
Ms. Osborne will keep half of the
money as the gallery's commission,
s0 only $1,000 goes to Rabert. TwoO
years later, Ms. Osborne has that
painting back in her gallery. The
buyer was an art collector who
bought it as an investment. Now
he feels that Robert is famous
enough for the painting to be
worth $10,000. He wants Ms. Os-
borne to sell it to another col-
lector, :

back at Robert Ohio's
one of his paint-

and is willing to give a
share of the $8,000 profit for
finding a buyer. Ms. Osborne
does not have to exhibit the
painting again; she just has to
tell her customers that it is
available. Once she does have a
buyer, she divides the $8,000C
profit between the first buyer
and the gallery. Robert does not

. get any more money, because he

gave up all rights to the paint-
ing when he took that first §1, DOG
Some artists insist that collec-
tors sign a contract when they

buy a painting, guaranteeing the
artist a share of future profits
~from resales. Needless to say,

- that- idea has not been popular .,
with 'galleries and collectors.

93

Robert does not rely on galler-
ies to do all his selling. He
makes -prints as well as paintings,
and he has an agent to take-his
prints around the country, selling
them directly to museums and to
collectors. Some collectors know
Robert personally, and can buy work .
right out of his studio. Since
Robert is-quite famous now, muse-
ums sometimes try to buy his work
directly from him. Once his Aunt
Sadie bought a painting from him
to match her sofa, but that do§§
not qulte count.

Before Robert became so well
known, he did not have these oppor-
tunities for 5how1ng his work. He
had to rely on otherrkinds of 'ex-
hibitions. Occasionally he sub-
mitted his work in public art com-
petitions, and hoped that his
pa;ntlngs would be selected for
group shows. And occasionally he
was invited to show his paintings
in a cooperatlve gallery, owned by
a group of artists. At one point,
Robert felt desperate about not
showing his work often enough
and resorted to using a ''vanity
gauilery." Vanity galleries oper-
ate by renting exhibition. space
to artists. The artist has to pay
a fee to use the gallery, as well
as many. of the gallery's operating
costs,: Even then, the vanity gal-
lery took part of the prcfit if
they sold one of Robert's paintings.

Those were hard. times for Robert.
Even when he sold a few paintings,
he certainly was not making a

-living. -/



Les Ismore is a printmaker. He has been making etch-
ings for ten years, but he still does not show his
work at a commercial gallery. That does not mean,
though, that he doesn't show at all.- Here are some
of the ways he found to exhibit his prints in the
last year: .

* Les heard that a local museum was having a show of
prints. The museum was asking local printmakers to

" send in slides of their work. The museum directors

¢ / then choose fifty pieces to be in the show. Les
' was included. The show got very good reviews, and
a newspaper critic mentioned Les' print as one of
the best. o ’

* A local church holds a yearly exhibit and sale of
artwork. The people at the church read all the
nice things that the critic said about Les, so they
invited him to be in their show. Les realized that
it wasn't an important exhibit, but he sent them
some prints anyway. Since the church would only
take a small commissdon if they were sold, Les was
willing to take a chance.

Les belongs to an artists' cooperative. He and a.
few hundred artists in his town pay dues to belong
to the cooperative, and together they rent a small
gallery of their own. Every few months, they put up
a show of members' work; twice last year, Les was

. selected for exhibits. :

* A new gallery opened in town, and its director called
Les, and asked him to show his work there. Les found
out that the director wanted Les to pay for the use
‘of the gallery and he wanted Les to pay to insure his
work during the exhibit. Les felt that it was unfair
to ask an artist to pay for the privilegé of showing,
especially when.the gallery is in business as a pri-
vate profit-making company. Les didn't show his work
this time. ’

A local art association asked Les to enter one of
his prints in a competition. ' Le$ found out that
they asked 1,000 artists to compete, and were only
planning to select 100 pieces for the show. He also
found out. that they were asking all the artists to

N pay a $10 entry fee (they have to pay just to have
N their work considered, and still might not be in

the show). Les did not like the idea that the

o S . ‘ : Y ' §
ERIC : _ . - %"). o
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"art association" was trying to get $10,000 cut of
the artists' pockets and giving most of them nath-
ing in return, so he wrote them a very nasty
letter. ‘

Les' friend cailed him to tell Les about a new com-
munity art center in town. Les could call the cen-
ter to ask them to exhibit his work, but Les can't
decide what to do. The center is really a private
business, and not a community organization at all.

-The center wants artists to loan them their work

for an auction. It would mean that Les might sell
some prints, but he could not set the prices him-
self. The center insists on selling the prints at
whatever price they can get, even if that price is
embarraseingly low. They even insist on keeping
half the money themselves. What should Les do?

The way Les sees it, four shows out of seven isn't

ERIC

badil He does not .cal

One Last Word

There must be some good reasons
for artists to keep on working,
in spite of the odds against

success. Perhaps it is simply

- part of human nature to need to

communicate, and fo create. It
is certain that society neceds
art and artists. Throughout his-
tory, the creative artwork of
every culture has been preserved
and admired as great achievements

 of the human race. It is impos-

sible to even imagine a world
without some kind of artistic
expression. :
» ‘ :
Several artists explained very
well why they became artists:

100

| always knew | wanted to be an
artist. | simply never let my~
self be talked out of-it.

| knew | couldn't live any other
way. People become artists be-
cause they have to do it.~

" Who knows? | just love to paint

-- to try to instill emotion
with abstract form. '

| don't know. | just can't
segparate art from.the rest of

my life.

~
.



Sources of Additional Information

Books and Pamphlets

Art Career Guide. Donald Holden. New York:
Watson-Guptill Publications, 1973.

A Preliminary Exploratian of Occupations in the
'Arts _and Humanities. Cambridge, Massachusetts:
Technical Education Research Centers, 1975.

The Art Crowd. Sophy Burham. New York; McKay,
1973, : o .

Subject Guide to Books in Print.

Readers Guide to Periodical Literature.

Catalog from Watson-Guptill Publications, One Astor
Plaze, New York, N.Y. 10036, lists Several art-

career ‘oriented books, pamphlets and periodicals.

Periodicals

Aft News T Art- in- America
Art Now: Ngyﬁ?prﬁ Art International -
American Artist Art Voice
Art & Man Artweek
Associations

American Artists Professionz!l League .

12 East 19th Street .
New York, N.Y. 10003-

American Federation of Arts

41 East 65th Street

New York, N.Y. 10021.

Anerican Society of Contemporary Artlsts
166 Central Park South . -
"New York, N.Y. 10019

American Watercolor Society

1083 Fifth Avenue

New York, N.Y. 10028

‘Afchives of American Art

41 East 65th Street
New York, N.Y. 10028

- 101
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Artists Equity Associations
2813 Albemarle Street, N.W.
Washington, D.C. 20008

Association- of Handicapped- Artlsts
1134 Rand Building
Buffalo, New York 14203

Audubon Artists
1083 Fifth Avenue
New York, N.Y. 10028

Council of American Artists Societies
112 East 19th Street

New York, N.Y. 10603

Drawing Society

41 East 65th Street
New York, N.Y. 10021 B
Experiments in Art and Technology
49 East 68th Strcot

New York, N.Y. 10021

National Association of Women Artists
156 Fifth Avenue.

“New York, N.Y.:lDQlD

National Endawment for the Arts

.. 806 15th Street, N.W.
.Washlngtoni D.C. 20506

Vatlcnai Research Center for the Arts
1270 Sixth Avenue
New York, N.Y.

thanal Scclety for Mural Palnters
41" East 65th Street

New York, N.Y. 10021

Qi Sculptors Guild

75 Rockefeller Plaza
New York, N.Y. 10G19

102



oo

ERIC -

Aruitoxt provided by Eic:




6. CRA

J - INTRODUCTION

7

. Maybe you made ashtrays shaped
like chickens in the first grade..
Maybe you have an Aunt Sadie who
makeséimitatian moccasins from
"erafts' kits, or a neighbor who
maKes beaded curtains out of soda

The pIQfESSanEl

FTS

i—,:;‘

can pop-tops. So maybe. you think
that is what crafts are all about.

Maybe they're not. People who

““make things just for the fun or it

may be doing "erafts," but they
are not necessarily craftspeople.

Craftspersan

For the prgf3551anal crafts

PEISDﬁ, crafts are not just

fun and games. The dictionary gives some gﬂ?d deflnl-
tions of the serious side of crafts.

Craft: ;An occupation, trade or pursuit requiring -
manual dexterlty or the appl;cat;on of artist;c

5}111

Craftsman: 1) One who practices some tradé of
handicraft: aftlsan.,; .

'2) One who creates or performs w;th
skill or dexterity éspetially in
the ‘manual arts.

3) Dne who ‘does work of :ons;stently

high quality.

= '
| -y

Nntlce words like "'skill! aﬁd "quallty " Those imi-'

tation kits we see advertised require very little skill

to make, and certainly are

not high quality (in most Q

cases). A serious craftsperson considers his/her
craft as real work, not play.

| | 164: L



‘work predominantly by hand.

"dishes,

100

The type of craftsperson we're
discussing here is the profession-
al: the craftsperson-who creates
an original, finished ' 'piece" of
This
piece is usually a product in it-
self, but it may serve as-a sample
for a group of pieces that will
not ‘be made by hand. Some crafts-
people are concerned with design-
ing and creating pieces which are
to be shown in galleries or museums
or looked at in people's homes.

" Others are concerned with creat-

ing functional pieces, such as
rugs, or quilts, to be
used in everyday living. (The
term "functional' means having a
specific use or purpose.) Many
craftspeople also design and com- .
plete sample pieces for industry..
The sample will eventually be dup-

licated_many times on an assembly

linefynd will no longer be con-
side¥®d a handcrafted piece.

The crafts have always been an
important part Qf the American
heritage.
1800's, .almost everyane had to be
a craftsperson of one sort or an-
other. There were no department
stores full of mass-produced items.
If you needed a frying pan, a bed,
or any kind of household item,

‘you had to make it yourself -- or

pay a craftsperson to make it for
you. Since every item had to be

made by hand, each item was care-

" fully made to last a ‘long time.

Theén, as now, making items by

hand required skill, creativity,
and knowledge, as well as patience
and self-discipline. People took

. pride in creating high quality

bk
=

econsumers.

1tem5 for everyday use. Even now,
we hear people say, ''They just
don't make things like they used
to make them" -- not like when
professional craftspeople werc
highly respescted members of the .
_community -- not like when crafts-
people were as important to the
community as were doctors, farmers,
or teachers.

After the industrial revolution,
people were able to buy cheaper
machine-made items for their homes.
Craftspeople could not compete
with machines, and '"store-bought"
goods became very appealing to
) For many consumers,
manufactured goods seemed like a
symbol of wealth -- especially to.
immigrants who viewed handmade

items as ‘old=fashioned-reminders -~ -~

of the poverty they had left
behind. _ 2

But some crafts have survived!

Even though craftspeople can't
compete with assembly lines, peo-
ple still devote their lives ﬁo
creating handmade, high-quality
goods. The public is beginning
to realize that handcrafted items
can be much more interesting and
appealing than machine-made items.

'We are starting to appreciate ob-

jects that are unique and long
lasting. Craftspeaplg may once
again be important to our way of
life. :

el



It is easy to understand the decline of crafts if
we consider the actual tasks which the individual
. craftsperson must perform: a potter, for instance, -
must prepare the clay, throw the pots on a potter's
wheel or handbuild them, trim the pots, stack the
kiln for the first (or bisque) firing, unstack the
kiln, prepare the glazes, glaze the pots, restack
the kiln for the final firing, unstack the kiln for
a second time! After the firing is complete, the
e pots must be evaluated; some will be totally re- R
’ jected, some will be considered seconds. Some-will
be acceptable. 1In addition the potter must have a’
working knowledge of the equipment in the studie,
so as to maintain the kiln, the clay mixer, the %\
propane gas system or whatever other equipment is '~ ..

- This is:a lot of work to go through for a pot.
The. craftsperson couldn't afford to do all this .. _ . . ..
and then sell the pot for the same prlce as.a 29¢
plastic pat.

l

I

3
' WHAT DO CRAFTSPEOPLE DO?
~ Craftspeople differ in many ways. activity can choose from many
_ Some are very traditional, pro- different materials. Usually a
ducing items.from centuries-old person will emphasize one craft
patterns. Others are experimental, because it takes-a long time to
always looking for new materials . master the many skills involved
and new methods of productign. in working with and understanding
Some ‘will spend months on ‘a single the potential and: characteristics
handmade piece, and others will of any particular material. Most
-make samples of a piece to be craftspeople work with one of .
_reproduced by machines. General- - these six major materials: clav,
ly, though, the major difference glass, wood, fiber, metals, or
- between craftspeaple is in.what plastic.
materials! they use. When we speak
of a particular craft we usually Clay
- refer to a particular material, - T .
such as leather. craft or plastic - Soft, moist clay can be shaped,
craft, . : dried, painted, and.hardened in

. o uho is interested an oven to become as solid as
.,T?qg¥ a person ???Wls 1§tg?ggﬁci rock. Craftspeople who work with
m §§?1?u§1y7pursglngi§rcrafFrgs 2 clay are usually called potters
profession or as a 121§ure time "or ceramists. Potters generally




-glass.

make pra;tlual items, such as
dishes, or vases. Most potters

."'throw' pieces on a potter's
. wheel.
__with a lump of clay on a disc.

This means that they start

The disc is spun around while the
potter pulls and pushes the clay
into a rounded shape. Ceramists
may also work on a potter's wheel,

‘but they also use clay to make all

sorts of 'non-thrown" objects.
They shape the clay into anytliing
from jewelry to huge sculptures.

Ceramists also are called clay

sculptors.

Glass
|

Many craftspeople specialize in
Molten glass can be blown
into functional shapes, such as
bottles. Glass can also be
SééinEd pieced together ‘as mosa-
ids’ or formed into sculptures
Wood

Won is a popular :rafts medium.

It can be used for sculpture, for
furniture, -for bowls and other
utensils, as examples, Woodwork-
ers specialize in making wooden
instruments, such as flutes or
guitars, or in building tradition-
al wooden boats. There-are few
limits to the uses for wood.

Fibers

Working with fibers can involve
all aspects of the preparation of
raw fibers including spinning and
dyeing.
most interested in emphasizing
spinning as a craft end- product‘
in itself; another might be-con-
cerned with using fibers. (31ther
hand or commercially spun and
dyed) as an element. for weaving
(either on or off- the loom) or
for other off-loom techniques

V107

such as crocheting, knitting, or
macrame. Perhaps the fiber crafts-
person will decide to make baskets
or rTugs, Or to pursue some.rarely

- used technique such as knotless
- netting.

Probably he or she will
eventually use more than one of
these techniques in pursuing fiber
as a medium. Textile printing and
dyeing is another popular textile
craft.  This includes batiking

. (an Indonesian method of hand-

printing textiles by coating parts
of the fabric with wax to resist’
dye, dipping in a cold dye solu-
tion, boiling off the wax, and re-

peating the process for -each color

used), and various other methods
such as silk-screening. and tlE*
dyeing.

# R .
A craftsperson _might also get .

involved with some form of needle-
work, quilt-making and patchwork,
or other forms of fabric collage.
He/she might be most interested

in becoming a custom sewer.

-The, possibilities for someone

worklng with fiber are endless
and varied, as for all crafts.

Metal is another highly versatile
medium. A craftsperson can ex-
plere techniques of metal sculp-
ture, such as hammering, welding,
forging, and casting. These

tech: 1ues can be used in func-
tiona processes, . such as. black-
gmlthlng, as well as for sculp-
ture:  Precious metals, such as

One craftsperson might be jﬁgaid and silver, are used for

jewelry making. The metal can
also be enameled, which is a pro-
cess of coating the metal with
powdered glass .and baking the ob-
Ject until the glass has melted.
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. Plastic B items, the craftsperscn mlght
cast plastic (pour plastic into
a mold) or use the assemblage
method (building with pieces of
\ ‘which can be used for creating 'ﬁplaStlc by g1u1ng thgm tGEEthé?;”

work w;th plastlﬁs wlll learn
that there are various methods

~ many kinds of items. To make
“ functional items such as trays
" or bowls, he/she would learn to
~ laminate plastic: that is to
soak fiberglass with llqu1d plas-
. - tic and lay it over a mold until
it hardens and takes the form of
the mold. To make non-functional .
~ .

farmlng method in whlch plastlc ,
sheets™are manipulated to conform
to the shape of a mold with the
use of suction. Sheets of plexi=
glass can be carved and sanded
1nto sculpture, u51ng spec1al
‘tools. .

5

.,
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R L Other Crafts e g

Thers are many other Erafts to con51dsr. Leather is
_a medium.with which many craftspeople work, creating
_anythlng from wildly dbstract leather masks to sklrts,'
sandals, belts, and harnesses @arlous types of.
stone, such aSsmarbls ‘or granlts are uséd for carving
and sculpting. Horn, bone, or shell’ can be‘used for
carvings or jewelry.’' Scrimshaw is a newly rsv1vsd
:tschnlqus which 1nv01Ves etching or carving. pieces’
__—-of ivory at-dlscarded whalss‘ teeth to create jewelry
i or other: relatlvsly small pieces. This is a craft
| which was begun by ‘American sailors some 150 years
~ago to pass tlme on long vayages :

.
:

Hand prlntlng and boskblndlng_sre_consldered crafts,
- . as are candle. making, decoupage (decordting surfaces
¥ .with applied paper cutouts and’ sealing the surface

e with lacquer or shellac),
T ..ijg ‘and creating tools’ by hand (suth as looms, spin- S

and floral design. Dsslgna.‘F

- ning wheels’ or, thter\ wheels) is a craft in itself. SRy
-~ Any of thess crafts- requlres extensive knowledge, s
: _sklll and sxperlencs, and. saﬁh‘rsqulres learning how = .
to use€ spec1a1 techniques and tools unlquely deslgned L,
: P \for the spec1f1: material, s :

;_sHDW ‘DO CRAFTSPE OPL

" Some craftspsopls work only w1thf
radltlonal hand tools Others

‘.use power tools or a: '¢ombination
“of hand and pOWEr tcols Some

work in small groups, each con-

tributing to a flnlshsd piece of.
work. Dthers work ‘completely

) a10ﬂe  Some produce only one- of-

a—klnd items’ others produce sevV-

Y Prod,

broduction :raftspeop e:. -
ited

tion, huwsvers is, ususlly 1im

_so that® the craftsperson can al- .. rust have-other: jobs .

. ways: maintain personal control
over the quality of the flnlshed

sfmersl -small pieces ‘and_are callsd” _priority cheir. lives..

plsces,

»\\\ . ) ﬁ .

UPPDRT THEMSELVES?

No matter how the craftsperson
choses to work, he or she will be
concerned with the quality and

j,deslgn of the finished piece be-

_cause these are the aspects of a '
craft which can make. it unlqus

" The craftspsople we are most -

_ concerned with are: professlonals

‘That is, thsy give their craft top
._Some

prafssslanals cafinot support them-

. selves by their craft alone and

But. they .
Stlll :Qnsldsr thsmssIVes prafes—=




A prof2551onal baat bu1lder for

_example, would have.to devote a
tremendous amount .of time and ef-
fort to this craft.. The produc-
'tion of just one handmade boat
wodld 1nvolve planlng, sawing,
patternmaklﬁg, tonstructipg, sand-
ing, painting, ‘etc.’ At the same
. time, the craftsperson would also

long as beauty and high quality -
are still appreciated a few crafts-
people will be able to support
themselves.

But_how few? )

Very few. It is not easy to. sup-
port yourself as’ ft sperson.

First of all, the craf

tsperson must

L be busy maintaining a workshop, be concerned with the ‘quality of .
;= . . handling all the offlce paperwork, -material, technique, and design of
) and other tasks. TR TEhe items.produced,  ASTE SUCTESST T
L Although thére is o way a boat ' ful crafts shop_ownef e;g;aine@ih
/=" builder can complete with an assem-  He must be willing to také into .
' " bly line on. pricé or efficiency, =  account the quality of: work pro-
there are Stlll peaple who would _du:ed?by‘GTher craftsmen, and '

. As™

T

rather buy

)

-

e aware of improving ‘'his own

L T L . |
= . 7 . & : . s!-

ERI

Aruitoxt provided by Eic:

Ll



- Tachnique.' He must be willing
to |0ek at other work, and con=
S%an;iy judge his own:
L In order fgr/a handcrafted piece
to sell
“ing or dlfferent, or unique in
_some way SO that it can be: -differ-
..,ent. from a mass- -produced item in
the ‘eyes of the consumer.
be durable, to compare well with
its commercial counterpart. 1f
the product is a functional one,
must- function. This means,
nce again, that’ the craftsperson
must consider the design as well
as the life and quallty of mater-
. jals. For example, he or. she must
o be- concerned- with 'whether a quilt
- "will wash, a haflging will fade, a
- L teapot can be easily handled, or
.a wooden' toy"is. safe and can be
dropped or thrown.: - . S

. - ‘Second, craftspeaple will need
S to be concerned with educating
O the public~about what the crafts
: can involve. .For example, a pot-
~ ter had been in Japan for two

years to study pottery and ceram-
ics. ©She learned that in Japan:

the des;gn must be, excit-

It must

/or dip a candle.:

'the potter holds an honared .and *
Xfavored social Pos;t;on

But in’
the United States, the potter is
often seen as a rebel. Since, "as

she says, "It takes a lang time
to make a perfect pot," she some-
times féels like giving up be- -

cause people in the United States

do- not have enough respect for "the
effort and quallty of work’ 1nvalved

The ‘consumer. (and the crafts
shop owner) must. undergtand and
appreciate what the. productlon of
a handcrafted.piece 1nva1ve5 if
the product is to Sell. -People——
rarely app1331ate how long it takes

" to throw a pot, weave a yard of

spin a skein of wool, B
The cansuﬁyrsffg -
must- IEEILZE that it is-impossible

tggcrder something one day and re-
ceive it the next because an 1ﬂ='
leldual ¢craftsperson cannot w0rk
_that quickly. Every glaze. on
every pot- in a set of pots cannot
be expezted to be exactly the
same. < It would be possible to
buy a commereially made set of
. duplicates;- but the consumer.
should not be looking for precise
dupllcatlan in handmade pleces,

material;

Aruitoxt provided by Eic:




Craft’ 1tems ‘are usually sold
’thraugh galleries, craft shaps
retail stores, and crafts fairs.
* Many craftspersons also'sell

- diractly from thelr own studlas

Bus;ness skllls are absalutely
necessary to the craftsperson,
This knowledge includes every-

- thing from buying materials and
-supplies -to bookkeeping and ac-
- coulmting. Knowinggﬁaw to deal
_ with the person who wanders by

". the booth at a crafts fair as weil

~ as the person who is stocking the
item or piece-.in a craft shop or
" gallery is essential. ' Selling -
products: may mean being assertive
"or being willing to go to small
' claims court if the craftsperson
"has placed products in a retail

' shop on "consignment" and has
. never been paid.

It means learn-
ing how to. advertise and how to
"talk up'‘"one's products. . It
means managing a studio, repair-
ing tools, -and packing and crat-
ing the finished items. It means
learning how to price items. Most
importantly, ,marketing means know-
.ing how to make things that peo-
ple will buy without compromising
standards and design.

If the first handcrafted object
that a customer buys\is of high
quality, that person is much more
likely to buy again,. and to pass
. on ‘enthusiasm and appreciation to
' other customers..-The crafts shop.
“owner, as well as ‘the crafts pro-
ducer, must go about building a
reputation very slowly over a
periodi of years. The owners of.

L]

~1

HOW DO CRAFTSPEOPLE SELL THEIR WORK?

. area’ craftspeoplé and shops .

the shop carries, by hlrlng qua11=

fied salespeople who. understand
crafts and can discuss the stock -
‘with custahars,
advertising. They have been for-
tunate in that the local news- ~
papers are interested in :overlng
Such
.local newspaper coverage is ‘ex- =
tremely. important to increased '
interest in and successful sales

~of crafts.”’

An issue that’'craftspeople must
contend with are the fads that
-affect the: market for erafts, as .
well as for machine- made. goods. ,
Some : craftspeople are willing to
go along with these: fads because,
as one person stated, "To_make a -
living you have to sacrifice- -some-
where."

_confl;ct.arises when they try to

decide whether to produce goods
that measure up to their own stan-
dards or to the current interest
of the buylng publlc, “The spin-
ning. dlrectar summarized it thlS
way: P

We are wmrking on hualify'%=
not just what *he pubfiic wants
to see... We: are’naf putting
big knots in the jyarn because
i+ is fashionablé. We hope -
the publii’sees IS as a group
concerned with qual:Ty, not
%adz . .

\-q...\_*

3\ - B
Because the bu51ness part of
crafts is time-cpnsuming, and be-
cause many craftspeople are lack-
ing in business 'skills, some
crafts programs/across the country

and' through' local

Others feel that a major

a successful crafts shop in Wash-
ington, D.C., have done this in
several ways by maintaining strict-

- are beginning tﬁ offeér courses im

- erafts marketing and business man-

agement: This trend is.important

. standards of quallty for. the craftS— ‘and one which ‘'will.be a help to

anyone seeking a career in crafts.

.

¥




" The Creative Consumer

The haﬁd:rafted PLEGE can be a way for the cansumer

i

A

M [

to express creatlv;ty thraugh buying i't, u51ng it,~
and . dlSplaylng ‘1t, Just as- the craftspersan does

th:nugh creat;ng it,

* This mégns thdat the,piece must

be spec131 for the cansumer,'and that the consumer
must be encouraged to understand the unlqueness ‘in

de51gn and prcductlon Qf thé haﬁ&crafted p;ecé.,y

However, there are Stlll many
craftspeople already working who
dc not have access to such. courses
or simply cannot afford them - Be-
cause of this, crafts caoperatlves
strongly backed by the U.S. Depart-
ment of Agriculture and other Fed-

“-eral agencies, have sprung up

~ around the country. A crafts
cooperative is a business owned
and operated by the group of |
craftspeople who use its services.
The advantages that cooperat:ves
can prcv1de include: :
* Assistance with marketing
and business.. The coopera-
tive can hire a person to be
in charge of.marketing for
all the craftspeople involved.
Often the cooperative group
can obtain loans:or grants
not available to individuals.
" Many cooperatives operate
crafts shops fcr th31r members

LoweT costg pf supplles be-‘
_cause supplies can be bought
in-large wholesale quantities
Joint purchéss of equipment -
Advanced instruction for mem-
bers” can help.craftspeople
improve their-skills and ims

: p;uve”the=quait%fha§d=d351 n
.of ‘their work. :

\\

Many craftspeople would never
consider Jalnlng a- crafts’ coopera-.
tive because they like working

,alone or in very small groups. \

Dthers are able to earn a much
better living through the coopera- -
tive arrangement and would never

be able to make an, adequate living

: WLthOut the tEEhnlC 1'and f;nanclal»*

" back-up whlch a cacperatlve can
provide.’ :

"In order far craitspeople to .
“make a 11v1ng they must treat’ the .
craft SErlously and 1ntelllgent1y
as would any other professional..

It becomes part of, their sense of
themselves as people. The student
.must expect. to spend years learn-
ing to become a professional ‘(for.
example, a potter might need five
years of full-time tralnlng or
apprent;ceshlp to become' competent
.in the craft). .Craftspeople must
‘establish some kind of working .

. schedule and then stick to-it.

Obviously, there.is room for flexiéwr
bility but craftspeople must take:.
the craft seriously in order to ¢
""mak¥e it."

Although the overall failure
rate is high among craftspeople
who try to support themselves
.through their crafts;, there. 15_

mucﬁ_jégg_ﬁhaﬂté’ﬁf’falluie for—

~ the craftsperson who is highly

committed to the ‘work ?rom the

¥




beglnnlng It is passible to
make a living if he or she is-
prepared to-spend. time: refining
“and improving techniques and
processes. Each craftsperson
will have to establish what an
"adequate" standard of living

. means pEISOnally

" There are, however, other.
ways to make a living in crafts
besides selling handmade, GﬂEE
of a-kind items.”

.of their designs:
-assembly line though -- each piece

What Other Ways?

' The first option many craftspeople

choose 15 to go into "production
crafts. Production craftspeople
d251gn their own pieces, but pro-
duce more than one copy of each
design. Sometimes they hire assis-

tants, or open.large workshops to

help with the actual rgpradurtlun
It is not an

is still handmade. Obviously -

tlstts items ‘'made this way can’ be
old /more inexpensively than one-
C:f a-kind 1tefn5 - : ‘
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> Another possibility for a crafts-
person is to make samples for in-
dustrial production. -Big textile
mills, for example, usually hire
weavers to create samples of fab-
rics to be mass produced. Ceram-
iecs Yactories hire potters to
make \samples of a new '"line'" of
anything ‘from mugs’ to umbrella -

e, forsexample, thé case 6fgf
Clay ?otterh Clay is interested .
enough in crafts to know that he _
wants to.be a craftsperson for the
rest of his life. ‘He does not,
however, kndw how he wants to

' make a living, .or just exactly
what he wants to do.. There are

a lat of choices he could make N

_ He mlght declde to’ open up his
-.own craft Shnp or gallery; so that
he could use hlS knowledge of
crafts ‘to show and .sell other peo-
ple's yark Or he might consider
a cra§m5 supply bu51ﬂess,_hnplng
to bring the best in materials
‘and. taols to working craftspeople.-
‘He may want to work as an agent,
_booking” shows and fairs for a -
group -of praf3551ona1 craftsm.
pEDple

Clay- Pctter mlght declde that

as a crafts profe551onal he would
‘1like to -use his knowledge to pur-
.5ue a "tradltlonal" career .requir-
ing, admlnlstratlve,,researchl and
writing skills. The Federal gov—
ernment hires craftspeople with
these skills in such diverse
. fices as .the-Department ‘of Agmni-
~.culture,
tion, Bureau of Indian Affdirs,
. National Endowment for the Arts,
and the U.S. Armed Forces. Some
state and local government- agen- -
sons with such com-

also mlght flndremplayment w1th a

intellectual 51de

‘nals and studies of
" tures, not’in contemporary.."how- tG"
~books.
- chelor's degree. program in. museum

e%%é;;———ty e—of work-would reg

natlonal or local crafts Glganlza-
tion or, guild.

If Clay enzays writing and writes
well enough, he might eventually
write for a crafts or art journal,
or write and edit a book on his
craft. If he is familiar with a
second language he might occasiom-

ally translate a book or an article.
* Perhaps-he. may want to study the
"history eof a partigular craft, ex-

ploring its énthropalaglca; and
He may be sur-
prised to, find that the most com-

. plete stud:es of\how ancient or-
itradltlonai crafth

were ‘made can’

be found in anthro loglcal jour-

~—He 'may dec1de -that-aiba= -

studies, w1th an'empha51s on
crafts, or .an advanced dégree in .

"anthropology or design ‘would be

a p0551ble route for him to.. takei

" Onée, Clay’ has became a. perES=
' .sional in his ‘craft, he may attempt

to find empleyment as a teacher.

‘He can. 100k for teaching positions
'in a wide varlety ‘of settings, in-
’cludlng museum schools, colleges,
adult education centers, o
prisons, or. B

crafts.
centers, aummer camps ;-
other.: 1n5t1tutlons If hé‘has a .
degree in art ‘education, he _may

» find'a pDSltlQn in a public.‘school,
“"Ho ever, '

it is:unlikely- that he.
' be hired to teach a single
craft, “but would be requlred to

' teach art and art hlst "y as well

T . - =\ r ftS
the. Smithsonian Instiltu- - 188 crad

St111 anothez,p5351b111ty fcr .
Clay is to combine crafts skills
with various: forms of therapy.such’
as recreational or occupational
ThlS

therapy or art therapy

_mum of a bachelar 'S degree

rimitive cul- ~

ey
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No matter what aspect of crafts ‘people. As one weaver sald
Clay chooseés, he will need a solid
background in his field. This -
training is very important-and

- the issue of training.is”a pet
peeve among.many practicing crafts-

Ity dlsapp3|n+|ﬁg to see that
~so. many peoplée think one-craffs
course makes them professional.

T

;‘f‘;
ye , . _—
';;5' IR .Grants and Contests
o . Some craftspeople- sreftalentédﬁzand lucky). enough: to
. get small grants fram government agencies such as the

National,Endowment..for. ‘the Arts or the Smithsonian
. -Institution.. Such’agencies, as well as public and . .
- private grganizatlans may SPOnsor: "Juried“ shows - . - -~
- (pieces are screened- and selected by a:group. of v
-.judges) or cﬂntests. -Such:shows and. contests prav1de :

;__the craftspeople selected with publlclty and incréased -
opportunities for marketing:’ ~In the-Spring’ of 1974
- the Renwicke Gallery.of~the: Smithsonian sponsored a
nationwide contest for production craftspenple —-“”
raftsPEDple who praduce multlple Dbjects in at: least .
.10 of the same.design. _The" aﬁnauntement read\ : '

N Puﬁpcsa of fhe Eampeflfiaﬁ i's #D giva re:egnnTiﬂn
. L : o Thé‘WDrklﬂg ‘production craftsman. . To veﬁlfy
St . the:high creative and technical. standards of = .

: ' craffsmen warklng in traditions of personal pro- -
duction Qf well: dasigﬁed,.useful abJec%s, Emphasis
is dIFéETSd away ‘from .the artist who produ¢es art
abJe:+s usnng craf+ TéEhnIQUES and maferials

[ o Althugh obJe:+s cann@f be ana=cf -a- knnd, ﬁEIfhEFi

‘can . those selec+ed be mass-produced, beyond the per- - . -
‘sanal can#rql af *he gfaffsman. GbJECTS enfered
assembly ||ne“¥ééhnnques.

~ The work wh;ch was selected has been exhlbited in

- various shows throughout the United States. -Similar .

contests-also occur occasionally for the craftsperscn
avwhn creates: un;que,(cne—éf—aeklnd PlEEES . e
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As w1th professionals in most

- fields, it takes years to become,

a profess;@nal craftspérson Dur-

ing this- time, the craftsperson

may obtain training in a given |

craft in var;ous/@ays ‘In some -

hlgh schD 1s, students can obtain

a broad:background in'art, art
, h;stcry, _dgslgn, as well as =
vcrafts —=vallfrelated knowledge

"for someone interested in"

/

;:, in a selected major material y(wood, .
\ metai '

/Erafts

that can improve one's work.
Next the cra%tsperson can attend
postSecanéary art school or a{‘ﬁ
llberal arts two or four- year.
college with a strong crafts-pro-
gram. nThe liberal’ arts-college
-would" probably be 'a goed ch0125"
eGne - “combin=
‘dng anflnterest in crafts with a
f1e1§ such as. anthropology, bus- -
‘iness admlnistratlon, SO;lal work,
ar psycholagy :

/Some colleges -and unlver51tles;;
offer specializéd degrees-in =~
Programs leading. to .an
associgte's degreé or bachelor's
degree in fine arts or’ applled
arts might include studio ‘courses_

fiber; as examples) and
courses. in art history, craft his-
tory, aesthetics, philosophy of
.art’, and design, Some colleges
now offer ‘courses in small busi-
ness’ management -and admlnlstraa
“tiony whlch is an extremely 1m-,
portant aspect of a potential -

- craftsperson's edudation that -has

5

_been too frequently~neglected in.
the past.’ A background in chem-
istry is also important for such -
crafts as-pottery (to prepare

‘glazes) and textiles (to pfépare.v

dyes).. Some graduate programs,
~usually at the master's degree

,level

112

o HOW DO CRAFTSPEDPLE TRAIN IN THEIR CAREER3? *

ay

The serious craftsperson can\
also obtain training in special~
‘ized summer programs in crafts
such as the ones offered at Pen-
“land School. of Craf -5, North -
Carolina, or Haysta k Mountaln
School of Crafts A . Such
. programs ‘attract; hlghly sk;lled

- instructors from- all over the .

warld

Adult ‘education pragrams acrnss
the ‘country vary fn quality but. -
provide an excellent ‘way -for: the
-beginner, to get a’ feellng fcr a
partlcular -craft. ‘Some adult :
educat;on ccnrsesugﬁ way beyond

and experlmental techniques

Yet another p0551b111ty for the;

A serious student is to-get a pDS;ﬁf”

tion working.with 'a "master"
craftsperson, someone who is very”
advanced 'in his or-her craft.-

This type of position is called.

‘an apprenticeship and the student '«
i5 ‘called an apprentice. ' Usually
the apprentice will pay ‘the master-
craftspérson to-serve: in this. ' - -
position. Many people find an
apprenticeship an excellent .way

to learn, because of the direct

. learning- relat1onshlp they can : .~

.establish with,the master- craftss
_person. However, apprentlceshlps
are hard to find in the United
".States-and are much-sought fafter o
‘The -Apprenticeship in Bath; Maine;
takes “eight boat builder’ apprén—f '
tices 'who :ommlt themseives to
apprentlceshlp of at“léast 18, /
-months. During this time tﬁEy

. learn to build tradlt;cnal wooden
boats siich as- péapods, bateaux,
,and,sklffs The Apprens

are also open to persons
interested in. craf;s

foerlng pes-p;”:

tlceshlp is’ the only oné of its

kind in the country
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'*In the’ 1ast few years the Natlone_b

al ‘Endowment- for the Arts, an ‘agen-

cy of the Unlted Statestcvernment,
. has become 1nterested in-the- idea
of- apprentlceshlps and has estab-
-lished a-Master Craftsworkers -
xApprentlceshlp Prcgram’

'to enable

" master: craftworkers to hire an

‘apprentice ‘“for perlods of gener=
-ally ‘nine manths

jxl" to the apprentlce who in

turn“assists them in their work."

“Hopefully, .as .interest 'in the

crafts grows, apprentlceshlp

:PQSltlonS will become; nmore read-“7

11yyavallable

formal tralnlng is not

Still,
enough.  In fact, it is only the
beginning! Most craftspeople

learn through a combination of
the methods already dlS:uSSed ==

=

" and most prof3551gnals comment

"ing their craft.

that they --spent. much time “"learn-
by themselves |
and that they °will continue 1earn-

-ing, aloneé throughout_thelr career. -

 L;a1ready explored.

1ncame, long working h@urs

B = ¥ ) /’ )
Craftspeople, llke all other /
professionals, will be most sucs
cessful -if they.. cgnt;nue to. ex-

.. plore new techniques. and: update

current knowledge. -They can do -
this by atte'dlng worksHops on/
new techniques;'or on. any area,-
of their craft that they have/nat
- They can’ try

furidamentals of work-

1ea1n1ng the of

:-ing in another material to g%ve ”
ithem a new perspective on their

own.
,.1edge by talking with: othe

They can update the1r0know-
rafts—

i;or gust by’ ObSETV1ng nature aﬁd .
relatlonships in’ nature. 7‘- T

But most important, a craftsp§r—

- son has’ to enjoy the crafi for its
own sake. A
world will not make a profe551onal,

~-All the studying in the

craftsperson out.of someone who

does -not" really énjoy the work.

Crafts provide a very ﬁncertaln
.and
little’ public recognition. Only
people who love crafts can be =
successful as craftsPeaple ’

£
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Spur:es'o% Additi@@él_lgfg;ma;fSﬁ :
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Art Gareer Guidé Donald Holden. .New York:

“Watson- Guptlll Publications, 1973,
‘By ﬂand, A Gulde,to Schools and a Career in Crafts

' Craftsman Survival Manual Making “a:

John Coyne and Tom Herbert. "New Ycrk E.P.- Duttan,
1974 :

Full or: Part-;

time L%y%gg,fro@,You; Crafts. Georgé€ and Nancy ., -
Wettlaufer. fEnglgwcod~Gliffs NewJersey: Prentice
Hall, 1974. - . ) X

;Cqueratlve Apprcach to Crafts " William R. Seymour.

Washington, D.C.:" U.S. Deparxment of Agrlculture,

;;Farmer Cooperative Service; 1972.

Encouraglne AmEIlEaﬂ Craftsmen Charles Counts.

-,Washlngtcn D.C:: -U.S. Government Prlntlng

folCE, 1972.;,  : o

Handboak and Resource Gulde for New Craft Grcqps
Ann and Mlke Hughes, . and DaV1d Bellows. Knoxville,

.. Tennessee® The Camm1551on on ﬁellglon in Appalachia,

1972. } L
Dccupatlonal BIlEfS MGIEVla ‘New York Eﬁronicle'j

'Guldance Publlcat%pns

Dccupatlonal ‘Qutlook Handbcok Wéshington,‘DgCi:

-".U.S. Bureau of Labor "Statistics.

Prellmlﬂary Exploratlan of Dccupatlons in. the Arts

.and Humanities. Cambridge, Massachusetts: Technlcal

Eaﬁtétiéﬁ Research Centers, 1975.

Perjodicals ‘fﬁ—ﬂ - ’ e
f A.C.C. Out Laak _
Amerlcan _C 4ft5 EDuncll ) §

44 West 53vd St

New Yark N.Y. IGQIQ g S R

: Amerlcan Art\st .
,Blllbaard Pubtlications, Ing.
2160 Patt :

*.:.Cincinnati

scn Street
“Ohio 45214

—F 77’111 ;:,7 : = xv -‘ — *!7



e o . Artisan Crafts ‘ ST
L - ... O&E EﬂtETPTLSE% : - . .
N , . 4" . Route R,.Box 179-F . L

N . . Reed Sprlng, Missouri 65737

. Ceramjcs tlonthiy ~
Professional Publicaztions, Inc.

Box 4548 = D B
: quumbus, Ghi@ 43212 . '
- Craft Horizons . . )
N ‘American Crafts Council g o o o

. 44 West 53rd Stireet
New York, N.Y. 10019

:-D351 n

: The Saturday Evenlng Post Company ‘
‘1100, Waterway Boulevard . - '

~ Indianapalis,,Indiana 46202

- ).:{_ o VGlass Art Magaglne K L : !F'_Zf
o Box 7527 B ?
Qakland Callfarnla 945@1 T s

Journal of Cantemparary Metalcraft Castlng,

and Related Arts )
. Magic Circle Corp.’ e h . - :
S . 622 Western Avenue .7 . ' o e ’
: " 7 'Seattle, Washington 98104 Lo '

&

The Laomlng Arts

Box 233 ’

"Jordan Road

Sedona, Arlzaﬂa 85336

o ."Maklng it w1£h L@g;her ' )
- The Leather [Craftsman, .Inc.
Box 1386

o SO Fort Worth Texas 76101

: S Natlanal Lalendar of Indaor Dutdoar Art Falrs
— —— -5 423-New/Haven Avenue - * : o
B ' * Fort Waf;e, Indlana 46803 ' : . I

- . 1 Handweavers Guild of Amerlca Inc. -¢
v .+ 998/Farmington ‘Avenue
o ' . West Hartford, Connecticut 06107

. - jii 3 - i - e
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- Textllé Cra

Studlo Potter )
Danlel Clark FOUﬂdatlon

Box 3216. -
Los Angeles, Callfcrnla 90028;

Assaéiations

 American Federation df;ATts : o
41 E. 65th Street =~ : RN

" P.0. Box 9145 e

—pmerican Ceramic’ Soc;ety, Inc.
"85 Ceramlc Drive

Columbus, Ohio 43214

American Crafts Council

44 West 53rd Street

New York N.Y. 10019

New York, N.Y. 10021, B

Appalachlan Reglanal Camm1531on A .
1666 Connecticut Avenue, N.W. 5 1 P
Washington,” D.C." 20251 ;‘ﬂ St

J A550c1ated ‘Council of Art

1564 Broadway* , B j ‘i
New York, N.Y. 10034 - .,

Handweavers Guildféf America =

1013 Farm*ngton Avenue - '

WTSt Hartford, C0nnectlcut 06107

National Folk Festival Association o A

1346 Connecticut Aven eg‘N W BRSNS
710 -DuPont Circle: Eulldlﬁg - S

: wEsh;ngtan, D.C. 20036

Southern nghland Handlcraft Guild ' B
‘15 Reddick Raad ] S

Ashev1lle, North CarollnaAZSBDS :
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by teaching. "Art education also
involves several kinds of non-

teaching jobs. In fact, anyone
whose job 1nvolvas wrltlng about

7 ART EDUCATION -
. ‘
i \
. INTRDDUCTION
Many artists support themsélves art, conducting research about

art, or displaying art to the

_ public is included in the fleld

BUT FI

L . B

aa.rfs

There are 36 art teachers in the
town of Giblet Gulch: There.are
also 47 used-feather dealers and .
23 eggshell swallawers The -
feather dealers and shell swallow-
ers have their own professional
guilds where they can discuss '
their common problems and set’
their own Professional standards.
The art teachers, unlike the other
two groups, cannot do that. The
art teachers do not have all that-
much in .common with each other.

“"ATleggshell-swdllowers;—for—in-——-
' 'stance, have the same training,

RST - ART TEAEHEES'

of art education. : }

: N B
7 work in the ‘'same way, and do the

“same things.

ent backgrounds, work in

11

9

They all lea;ned
their trade by_agpzentlﬁgsh;p,

1

they all work inAcircusesAand,théy=

all Stand up on stage and swallow
eggshells. The art teachers are
different. They all have differ-

ways, and teach different/ things.
TEKE, for example, a few of
the leading art teachers in Glblet

ifferent .

Gulch: - S
' /

oo




* Wesley Wishbone teaches cal-

1igraphy at Giblet Junior
College. " Giblet Junior Col-

‘lege offers+a two-year cér-

tificate program in graphic
arts. Calligraphy is so
popular that Wesley teaches
only that one subject. He
also tries to help recent
graduates find jobs and 'is
responsible for interviewing
appilcahts to the/school.
Althg ugh Wesley -has a Bache-
‘lor of.Fine Arts, he was
hired bécause of his exten-
sive experience in calligra-

‘phy and for, his knowledge of

the graphic arts trade

* Chick Cooper works for the

Giblet Gulch Novelty Company ,

120

which manufactures beach toys. .

Chick teaches new employees
how to paint amusing expres-

sions on the faces of infla-

table chickens. He first
learned to paint at Giblet
Junior College and worked as
a painter‘at the Novelty Com-
pany for ten years before he

"began training new employees.

Pablo Peck teaches impasto
painting at ‘Giblet Gulch Com-
munity Center. Pablo's stu-

"dents. are-all amateurs who

take his classes just for fun.

Pablo is himself a serious
painter, but with little
formal education. .He would
rather work with more moti-
vated students, but because
he has no college degree,
this is. the only kind of
teaching job he could get.

Paula Poulet is'a professor

_in_the Art Education Depart- -

ﬁboard

~ education.
. not consider herself an artist,

reputation as a sculptor, as
well as a doctoral degree in
art education. She divides
her time between teaching
sculpture to graduate students,
teaching classes in. educatlanal
theory to future art teachers
and doing her own scuiptingi

Red Henderson also téaéhesﬁat‘”
Perdue, but he lacks the status

" or salary of a professor. Red

teaches printmaking to under-
graduate art majors and only
works two days a week as.a
part-time instructor. He

would prefer to be a full-time

assistant professor, but he
only has a Master of Fine Arts |
degree. The university will °
no longer give professorships
to teachers who do not have:
docgprates,

* Lucretia Hatch teaches at
Greater Giblet Regional High
. School.

She has a master's
degree in art education and a
state teaching certificate,
without which she'would
not be able to teach in a pub-
lic school. Because art is a

‘'required-subject at Giblet

Gulch Regional High, . she works
with all kinds of students "and
teéches several kinds of art
courses. -She also designs the
sets for the school plays and
arranges the school leletln

Winifred Wing teaches art at
the Giblet Hills Happy Days
Nursery School. Winifred has
a degree in early childhood
Although she does

she'spenﬂs mosi of her time

ment at Perdue University.
She has an interng@ional?

‘w1th the chlldren

Y ] ] She daes»
not“teach, them to be artists.

£y R : &
d - Py
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‘There are 29 other art teachers

in Giblet Gulch. No two of them

do exactly the same job, or have
exactly the same training.

—_—— ‘ B,

Art teaching jobs fall into four
main categories:

1) Postsecondary Sshools’
.2) Public Schools

3) Private Schools

4) Pre-Schools

Teaching jobs at colleges and
universities and vocational ’
schools are very hard to get.

An artist who wants to become a
professor of art usually needs
at least a master's dsgrss and

a reputation as’a serious artist.
Sometimes a doctorsl degree is
required, sven to teach studio
It usually takes

" jobs.
tsachlng -jobs :

5

Fwd
[aad

_fsssors

a long time to become a professor.

Teachers of studio art courses in

colleges ususlly start as instruc-x
tors and work up to becoming assis-

tant profsssurs associate pro-
and possibly, full pro-
fessors. Higher positions, such
as department head or dean, are

administrative jobs which take the
. teacher out of the studio alto-
“ gether.

Art education departments. train

future art teachers. Art educa-
tion courses are taught by people
whu have expsrlsnce as artists,
ssholsrs, and teachers. They
usually need doctorates to teach
these courses.

Postsecondary vocational schools

do not offer their students aca-
demic degrees. Because of hi
these schools’ can hire art té h-
ers who lack advanced degrees.

But they rarely do.

Art teacherts may have many titles which describe their
These are some of the magor catsgurlss of art

Faculty Member, College or University

Teacher,
Vlsltlng Teacher

Pre-5chool to ngh School

~Instructor of Vocational Trslnlng
Instructor, Adult Educatipn

Director, Art Department

‘Director, Special Education

Art Supervisor °

Art Education Consultant S
Art Education Speclallst _ —
Instructor, On-the-Job Tralnlng in Industry

Museum Educator
Prlvats Tutur

O
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Don is a Professor of Fine Arts
at a large university. He taught
for 15 years before getting this
job. Don described some aspects
of his career.

What product, or service, .results
from your work?
| 'produce' artists and arf
teachers.
are you
working

What kinds of activities
likely to do durlng your
‘time?
Teaching sculpture and jewelry
making. - Advising graduate
- students.- Coordinating the .
. sculpture and three-dimensional
design courses. Serving on
committees. ’
What outside things do you do
which enhance your career as a
teéacher?

| lecture on contemporary

122
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What was your formal education?
| have a bachelor's degree in
art education, a Master-of Fine
Arts degree in Three-Dimensional
Design, and a doctorate in
education.

Did you have any unrealistic ideas
about teaching.when you began your
career? v
| did not realize the amount of .
non-teaching activities that

would be involved -- records,
committees, meetings, and gar—
’bage | thought a teacher was

 supposed to spend time ln con-
tact with sfudenfs Y i

Were there any special factors

which led you to becoming an art

teacher? A
|

My parents were both Teachers
and | always knew | wanted jto-
Teach. Also, | could copy| Don--
ald Duck better than anyone in

crafts for various organiza- my fourth grade class, and I was
tions and institutions. | lousy at softball. ‘I knew I'd-
exhibit in crafts shows and be a teacher, but this decnded

| sell some of my own sculp- ‘me on art., | also hated: physncal
ture and jewelry., The time | Iab@r. , !

| have for these things vavie%\ ;

a lot. Sometimes | am foo ! /

busy fto do any of them. ‘ f

The ideai Professor of Fine Arts . ¢ /

s. Don was asked to des:rlbe an ";deal" person to be a |
This is his descriptian.,_/

Prafessar of Fine Arts,

This pérsgn shéuld have Ie?s af degrees from

pres+|giau5 lns%I%ufians,,experlenca, and a .

record of -exhiblitions of his/her work.

“The

'+alents' are obvious, but commiiment to both

art and teaching is important.

Any art #aachér/

‘needs to be able to 'draw' and to use various

materials.

Personally, an ideal candidate has/

_a_need to_nurture == to really llke young people .

and a Taleran:e for buraauéraflc nanséﬁgf. - f
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Advice for Students

Don“had some advice for students who are interested
in becoming college art teachers:

* Get as many degrees from good schools as you'
can afford. oy S

* Exhibit or write as early as possible.,

* Get to know fhose few, r‘émarkable people who are
dedicated and influential (a rare combination)
and let them see that you .know and appreciate

“these qualities. 'They can help. And there is
no greater. satisfaction for a. teacher --.a real
teacher == fhaﬁ to see his students succead'

“®* pon't be a TEEChEF or an arf:s* unless gay
have to.. |f.you have to, go all the way.  The ',
-world._doesri't need.any -mo ;gndadlca*ed, ‘'uncom-

" mitted *eachers But if

u can't hejp ygurselr,
do it. The pay is bad; the bureaucracy .i's un-
believable, but believe 'me, there is no grea%ar
feel ing of exhilaration than fo at least think
-you might have helped somecne to became *hem—

‘seives. End of - serman! : a

/
What do you find most satisfying administrators and senior col-
about being an art teacher? . | leagues -- the feeling that your
_ o S . life is on the line until you
I really prefer being around ef TEﬁur
young people. | think it keeps g €. " 2‘%
QEQY?9“9f; l 'nFI?ITElY'PFEfEF Do you think these feelings are
my studenfs' company to my- shared by most art teachers?
colleagues'. The other tThing o y most art ST
is that' | delude myself into I don't know.: Some act as if
. thinking | have made a (good) . - _ they. enjoy the parts of the job
- difference in their lives. | .| hate, and hate the parts of
guess | get a vicarious thrill the job | enjoy.. It depends
when one of my 'kids' makes it on the person. :

-as ‘an artist or teacher.

What do you- find least satisfying?
| hate the paperwork, meetings,
the "publish or perish' bureau-
cratic nonsense -- the pressure

to canform and TD SETISfy




‘who ‘only teach part-time.-

- petitive.
seek the available positions, it

[t
I
Y

Don's carszer cannot really be
called typical. Even in his de-
partment at school, there is no
one else wWith. the same combina-
tion of responsibilities or the
same background. Some of Don's
¢olleagues are well-known artists
Others
are scholars of art education,;.
theory, or philosophy. 'Still"
‘others are administrators.

College teaching jobs are not
as- secure as most people think
they are. When colleges are in
financial trouble,.the art: de-
partments are frequently the
first to be cut back. -And all
college teaching jobs are com-
Since so many artists

can be hard to get a job, and even
harder to keep one. Teaching
ability and dedication are not
always enough. There is & great
deal of pressure on ¢ollege art
teachers to publish articles "and
exhibit their own work. Even
though Don's interview shows him
to be.a dedicated teacher, he

lost his job shortly after he’

" answered those questions.

Most art teachers work in the
public school systems. The, re-
quirements: for public school
jobs are generally well deflned;,
‘art teachers need the same cre-
dentials as do other teachers.

Arnie is -a high school art.
teacher. In describing h1 ca-
reer, Arnie answered:

What kinds of activities are youj
likely to do during your working
time? .

‘. Teaching my classes, going to
faculty meetings, some paper-
‘work, teaching some art hlsfor*y,I
fleld Trlps, and prepara+|an

| have to get s|ide shows to-
gether, write lecture notes, and
plan my ;lasses. | also have to
do corridor duty and EUPEFVI%E
the lunch room.

What outside things do you do which

‘enhance your career as a teacher?

{'m an artist. ‘| show my.own
work. | read about art, spend
a lot of time in museums,-gal-
leries and with other artisfts.
| spend at least three hours

. a night painting and probably

about 40 houtrs a week on all
those things together:

What was your formal education?
| have a Bachelor of Fine Arts
degree, a Master of Fine Arts
degree, and 12 extra credits in
aducation.

Did you have any unrealistic ideas

~about teaching when yéu bewan your

career?
About teaching, no. | -hadn't
planned to teach. About art,
.yes. | thought all you had to.
do was be gaod, and work hard
to "make it.' | didn't know

|'d be making a living.by
teaching.

Were-there any special factors

which led you to become an art’
teacher?‘

-1 just 'slld' |n+o teaching as
a means of support and discovered
that- 1 liked it and that teach-
ing art could help me in my own
painting. It keeps me from
being lsalafed in my studio.
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""about being an art teacher? -
bout being an art teacher? . - The

_ Arnie described an "idea 4_?e“;dﬁwtbfﬁé?ajpﬁbliéi;*‘"f
s:hual art tea:her* g .] e e

‘TD be sfuden*s fhamﬁelvas__v

What do you find most satisfying What do you find least satisfying?
coénventional standards that
" Taking students from 'where . are always used|in a school sys-
they were' to 'someplace-else' tem -- arbitrary rules and limi=
-- helping them to break their tations, schedules, loudspeakers.
skills and grow new ones. = - The whole system tends to make .
; B ' people petty. You can't always
follow your instincts because
they may confligt with the rules.

Arnie's AdV1ge fbr;Students*i.i““

a Arnle alsn had some-
in begcm;ng art: taa:h
i wauidn'1~wan* fﬂ djscourag
Can arfls,_ he
ation will- raall
‘test Tdeas, ‘and: ‘always’be. opa
Sart -= geta - good: arT sdu 't
f”'aFTIE% flrsf-v-ar .
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Arnie, like Don, is ‘a dedicated ‘love is painting and he was lucky
_teacher, but there is one important enough to find teaching as a way
difference in.the way these two of supporting himself. And luck-
teachers approach their careers. jer still to find that he really
Don is a teacher who happens to ° - enjoys tea:hlng
teach art. Arnie is an artist who o .

" happens to teach. Arnie's first

University Courses in Art Education

: _ In order tu get a Bachelor's degree “in-Art Educat;un
S : T from a large un1ver5;ty in the Mid- West, students : 7
must take: . - _ . , - . =

Zﬂ'ﬁredits in 'core CDUTSES' == psychalegy, ‘his- .
tnry, natural sciences, etci e ) , B
11 credits ‘in art history ..

22 credits in basic art and design
11 credits in art ééugatlnﬁ caurses

15 credits in prnfess;anal‘ courses -- history
irof. Eﬂuﬁﬂtlﬂn, teghnlques of teachlng, etc.

21 Ered;ts in art elect;ves
6 credlts in general electives

14 credlts iﬁ prnf2551anal eleatlves
And. af course, ‘they must ga thrnugh a per;ﬂd Df 5tudent
- teachlng in order to become EéItlflEd teachers.‘




_ have several art teachers on their
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Where Do Art Teachers, Work?

There are more art teachers work- =
ing in the-public-schools than
anywhere else. Some large schools

faculties. There are even some
special high schools in the coun-
try where students can major in
art. These schools hire people
to teach specialized courses,
such as printmaking or fabric
design.  In.a school with only
one Qr two art teachers, the

. teacher is exp&cted to instruct

courses ranging from perspective
drawing to jewelry making. Be-
cause some schools do not even
have an art room or studio, the
art teacher goes from room to
room, using ordinary classrooms
as studios. In a very small town;
there may be only one art teacher
who goes from one school to an-
other every day. ' o
also have art
it used to be
in private

Private schools
faculties. While
possible to teach

" mitment to .teaching.
.jobs are very demanding and require’

schools without a certificate, it
is becamlng increasingly rare. The
job market for teachers is very

competitive, so unlicensed, inex-
perienced teachers:are usually the

» last to be §0n51dered for any téach-

ing job.

There are many artists who do
not want to make a full-time com-
Public school

academic degrees and certificates;
many-artists, therefore, prefer to
take part-time teaching jobs. Of
course, part-time jobs do not'pro-
vide much income; but they: leave
artists time and energy to-work

on their own studio. Artists with
experience and academic credentials
can teach part-time at colleges,
universities, and some high schools.
Artists without academic back-

grounds can teach at some vocation-

al art schools, or in non-accred-
ited art programs, Other artists
take private students -into-their
own studios, teach-in prlsons,
army bases, or recreation centers.
There are many people who want to
study art for pleasure and are not
interested in the teacher's aca-’
demic ¢redentials. i
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=x§ L Places Where Art Tea;hg;sﬁéap Work
s jﬁ ’ Pre- Schaﬂl, prlvate or puhllg :
/ . Elementary. School, private or publlc
/ .. Junior High School, privaté or public:
s ‘High School, private or public
/ ' : Speclallzed ‘High Schaal prlvate or publlc
/. Community Centers . y
B o i Junior Colleges . . [ '
/ S "Colleges. ‘ /'
/ .+ Universities , ' /i
S "~ . Trade Schools. :
S ' "Army Bases .- . yi ' - !
/o s Reereat;gnal Depaytments S
_ / o Educational Tv Sﬁzzlcns v
e . Prisons _ = /A ’ :
L - - Private Studlps/_ .
e : .-+ Private Workshops
/ =i <
/ | o -/
/ /COMMUNITY ARTS:
i :
' "A community arts specialist is at a local day care center. o
someone who knows how to run A community arts specialist's
s community-based art pragrams_’ job would include finding '
~ -- someone who gets art and art- studio space for such a pro-
ists out of the studlo and into - gram, interesting elderly
the community. people in cgm;ng, raising the
A town like Glblet Gulch for ’ ??ﬂiy fo? :¢FF ?néisu?glléf’ ‘.
instance, may -have several art inéing l¥5t?9°t°?5f'9fa9?1“g :
.a budget, 'and 'seeing that the = ._
schools, but the 21ty government L - R ‘ -
o has not necessarily hired a com- prag?a@ runs sqoothlyi
munity “arts SpEClallst to help - There ‘are several ethnic
get the whole town 1nterested in groups living in Giblet Gulch. " .
art. For example:/ The older people are worried '
T fhe elderly citizens of tﬁaF!thE%I.éﬁildrEF”Will BTOW
Giblet Gulch might enjo up w1th0ut,any knowledge of
g joy heir cultural background. A
having an afternoon arts and t LR
"« crafts program. They could community arts SPECLEllSt
e e could help’ these groups to
get together with a few local
g artists and spend their time begin programs in which their
T e T e L children could learnithe arts
painting, sculpting, or mak- '
L R T LT and crafts of their parents
com ‘,;pg murals for ch;¥dren= COunlees
o !
| !
o i 4:"5”




There is a huge, abandoned
warehouse on the outskirts
of town.. A community arts
specialist might get the
town to turn it over to the
community to use as a teen-
age art center. With very -
little money,; the kids could
turn the warehouse into stu-
dios, where they could go
after-school-and on weekends.
In short, a community -arts spe-
cdialist is supposed toc help peo-
ple to do what they want to do.
There are millions of people in
this country who would like to.
express themselves through art,
but do not care about getting
formal art schooling. 'The com-
munity arts specialist tries to
find out what people want to do,
and then help them to get them-
selves organized. To do this,

129

the specialist needs to know about:

1) The practical aspects of run-
ning a program -- budgeting,
raising funds, dealing with local
government agencies.

2) The human aspect -- being
sensitive to people's needs and
knowing how to help people ex-
press themselves without telling

- them what they "ought" to do.

3) Art -- a community arts’
specialist should be an artist
"him/herself to understand the
potential which art has to en-
rich people's lives.

There is no one best way to be-
come a community arts specialist.
It is still a new specialty and
there are no licensing exams or

- degree requirements. Experience

counts more than anything else.

~ This the the kind of job people

grow into, rather than train for
in'a formal program.

O

Aruitoxt provided by Eic:

bk

W



MUSEUM SERVICES

Most museums ‘offer some specific- Museums are run by art hlstorlans,
‘ally art-related jobs. : " technicians, and business people.
It would be very unusual to find

Onl 0 at ? . . . s
niy: some art-related JObS - an artist selecting paintings for

N Yes, only some. Most museum an exhibition, making decisions
work, even in art museums, is about the management of a museum,
done by non-artists. (See or tending the files in a museum

. Exploring Careers in the Humani-  office. : - -

-ties: A Student Gu1deb@ok b
Museums are not, after all, in-
tended to be-art studios -- they
are not primarily. centers of

© .ereativity. They are educatlonal
institutions where art is pre- ’ _ )
served, studied, and dlsplayed : ;

There are, however, four main
areas of museum work which do
involve "art" people: design,
publication and public relations,
conservation, and education:

Descriptions of Some SPEEiflE

Art- Eelated Jcbs in Museums-

\ -
Public Information foi:;r - will be required to
racquire information about and write lengthy. news
and feature articles en fine arts collections,
EXhlblthﬂb lectures, personalities, special
events; develop and use personal contacts’ ‘with
major news representatives in the United States
and abroad,.acquaint top-level management with the
SPEElallZEd prable&s of art-oriented press relations
_ _ and recommend dlsséminatlan of information; wark-'
3 v closely with presslrglatlon representatives from
' external art musaums on 3551gnment wrlte brochures,

art critics and other news. medla representatlves
- - in setting up interviews with. fine arts personnel;

provide reporters with background information; and

. develop and keep current mailing lists to news
i : : media repreEentatlves May be required to develop
and distribute written material for other programs
and activities on a. variety of disciplines such as

science, history, aerospace, and technology.

e - . o A

r E L
s



Gen;ral Education Specialist - The purpose of this

job is to organize and manage an education program —
with emphasis/on the fields of crafts and design. Lo e
Candidates must have a B.A. or B.F.A. in art educa- o
tion and two years of professional ewperlence in
crafts and design related fields or an M.A. or
M.F.A. in art education or similar areas of concen-
tration. Experience working in a museum setting is
highly desirable.

Exhibits SpELiallst - This position requires the use
of woodworking and metal shop equipment such as saws,
jointers, planners,; routers, lathes, shears, and '
others. Must have the ability not only to read and
interpret layouts, sketches, and drawings, but to
prepare and instruct others in the preparatlcn and
interpretation of such drawings. A minimum of three
years of general and one year of specialized experi-

ence 1is requlred !

Visual Information Technlzlan = Requ1res two years

general experience in administrative, professional,

technical, or other responsible work that was con- o E
cerned with the visual communication of information

or with the application of the principles of artistic

design. Will work-with curators and scientists to

help research the material .needed and write short

technical captions for the computer. . .

Conservator ~ Art - Serves as Head Conservator of
The Museum and Sculpture Garden. 'Will perform duties
relating to the identification, preservation, cata- )

loguing, and understanding of the technical aspects
.of all classes of art objects in the museum's collec-
tion and furnish authoritative information in the
field of specialization. Will also be required to
prepare annual laboratory budget and assume respcn51-
bility for keeping the laboratory up-to- date in tools
and equ;pment within-the limits of budget and avail-
able .space. The work involves a relatively wide
variety of materials and requires a knowledge of
chemistry, physics (x-ray diffraction), mlneralcgy,
and mathematics. ! .

[£3
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Museum Specialist (Art) - Will .serve a professional
conservator on the rarest and most difficult-to-
restore works. of art in the collection of fine arts ..
and portrait gallery. Will plan and execute diffi-
cult restorations that retain the maximum of what is-
original and" authentic in sculpture or palntlng,
develop working schedules to’ accommodate varying
requirements of art objects being worked upon; and /
advise and consult with curators and other staff
members on conservation matters. Candidates must

have, as a minimum, three years of general and three’
years of specialized experienaei i

Supervisory. Photagrapher - This p531t10n serves as the
Chief of the Museum and Sculpture Garden Photographlc
- Laboratory and requlres a broad general kn@wledge of

art and art history in order to make creatlve and

esthetically satisfactory photographs.

Will super-r

vise the photography of a wide variety QflSub]EGt _ 5

matter,

arrangements;
to calor valuesi Will al

often highly technical,
requiring Skill and imagination ¢
lighting, perspc

valuable, and fraglle,
ift such matters as.

ve, and attention
and/or perform

r #£.Iim and print

50 su;

;. <k

Museums may collect ébjects rang—
ing from contemporary palntlngs '
to antique chicKen bones.' In any
‘case, the museum's business is to
dlsplay their collections. :It may
be a curator who decides which .
_chicken bones to display, but it
would be"a designer who decides
how to dlsplay them. The, bones
might look exciting palntgd daya
" .~ glo red and nailed to the wall,
‘but the designef wolild know bet-
ter than to damage valuable spe-
cimens, And the designer would
know what kind of display cases
_to put the bones in, and how to
~ place the cases in the room so
- " that visitors would not fall over
‘tHem, how to light the cases so
thgt the chicken bones locked

FRIC 18
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" their very best, how to redecorate
the room to complement -the dis-~
play, and, finally, how to place
signs around the museum to direct
V151tcrs ‘to the exhlbltlani '

: Exh1b1t1cn d251gner5 are gener-
ally trained in industrial or
intericr design (see chapters on
Product Design and Environmental
Design). Planning an exhibit of
chicken bones is. not-very differ-

- ent. from planning an exhibit of
hardware. De51gn1ng a space to
house an art collection is not
very different from designing a ~
space to-house a family. Exhibi-
tion design does, of course, , :
require some specialized knowledge,
but the principles of three-di-
mensional design are the same for
all design projects.




: would hire an exhibition designer /fhé public

'experlence in ‘three-dimensional s

It is unllkely that a museum fscreening as part of the -exhibit,
elations office would
hese évents too.’  Most
‘involves writing or

[ advertise
of the work

who lacked formal education and

5

- ‘design. -Large museums may have ": business skills, but graphic de-
very strict regulations about  ° | signers wpuld create the format
hiring: full-time- exhibition : / and appearance of all the pramos
staff members. Small museums | tional 1Vterature o
_may ‘have no staff.at all -~ “they { . ’

‘may instead hire free: 1ance -de- anservagion.’
signers to do SPElelc jobs when- ) ’ o : S
ever an exhibit is changed. t One of/a museum's primary functions

' - E © is to preserve valuable objects.

Publicaticn'and Public Rélationg , Conse;vators are responsible for .

f _ Testoring damaged or ancient ob-

- Most museums document thelr exs . jec'ts to their erglnal condition.
hibits w1th some kind of publ;— . They/ are also responsible ﬁor pre-
cation.  If you went to see a . venting further deterioration of
show of. early Byzantlne skate- the/ museum’ ‘collectlon. For -
boards for 1n5tan;e, you mlght exaﬁplekz,én. e o
want to see-a gatalcg_expla;nlng Loa S =
the history of the skateboards and” ,‘ The museum owns /a 4DD year
illustrating the fine points of . old painting which is ‘covered
- Byzantine ornamentatlon.: -You ‘with a thick layer of dirt.

- might, even. want to buy the muse- . The_conservator.has to know /.

Soum's: spec1alged1t10n, full- color . 7" how to clean off the dirt with-

-book on Byzantlne decoratlve arts.’ »'kg“but.dlsturblng the paint, cragk-
Perhaps ‘the mus eumn expected s0 - '/~ ing the surface, or changlﬂg ‘
much interest:in the show that - -7 ' the colors. '-If some of the.
-a series of Christmqg cards, Jig—' .. 'paint has chipped off, the i
saw puzzles, and posters using = | ' conservator 'has to analyze and .
111u5trat10ns of the skatebcard Do . reproduce ‘the chemical make-

.
"

Q

rRlcs
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“Mmuseum director would hire gra-

’,1nvolved insthe museun’s pub11c> .

The /- * up of the original paint be-
- foré touching up the damaged
‘area. When the painting is
‘finally Ieady for exhlbltlon,
the conservator would ‘make .

]
\\

; N - o
sig 1 ,*fﬁings* 1n5tead the’

phic designers to-do that. (See/

' chapter on Visual Communications.). . .'_sure no temperature; humidity,

‘or light problems which would
cause further damage exist in ..
the room where thé pa;ntlng

Graphic designers”would also be

relat;@ns office.. There'is no

&

~point in setting up a §ub11c Ef— o  will hang .
‘hibit 1f no one bothg?ed to tell - ® The museum has just bought a
‘the publlc about ity *The pub}lc -
new ‘contemporary drawing from
‘relations office has. t0. prepare : - o
n - a local gallery. The conser-
notices for the newspapers, send . ST T e L
7 - vator checks it over and finds
Jout. prumotlonal posters, brochures, i b badly framed.
- and. 1nv;tap1@ns to the! openmﬁg that it has been badly irame
I art "If the museun is ai;é»» e ,he=ga}1ezy;gwner_used_masklng___4ﬁ=:;,
party. e e - - tape to stick the draw1ng to -

hav1ng a lecture series- or



o : the mat bcard and the.con- . Conservators usually need col-

" servator knows that in a few  lege or graduate school degrees.
-months, the tape will dis- A very. few universities offer
color. In a few years, the’. . ‘programs sp321f1c311y in art con-
- discoloration could Seep : ’Servatlon, usually at the post-
_ through to the front of the ' “ graduate-level. A conservator
‘drawing and ruin it. The might have a: ackground ifi art,

conservator also notices what . art history, themistry, or some .
kind of ink the artist used. ’combihation of these subjects
If the colors are likely to - :
fade over time, the conser- , Museun Education.
vator makes sure that the ' : S . ,
drawing is stored.in a dark Mugeums are-alﬁ} in some way, edu--
place where no light damage . cational institutions. Many large
:zauld occur. . -7 museums maintain special education
, - _ -departments which run educational
i Conservatars ‘are likely to face programs-for children and adults. '
all kinds of difficult.problems: Those museums which are specific-
to 'solve. They might “be asked to  ally intended for children set up
- /Tun lab“ tests on paint samples . -all their exhibits as direct edu—
L “‘one day, and to reconstruct—a:”**-*~~cat1onal—exper1ence=,—w e

-~broken vase thé next day. This

*S-'hlghly ckilled field requlres Museum .education JObS are fre—'

knowledge of art history, aes-
. thetics, restoration techniques,

quently available on a part-time
basis, although.such jobs may: be

demand the" same credentlals (ad-

Rt
vanced degrees and exparlence) of

o 1eges and other farmal aft schools.

- difficult 'to obtain. '~ Museums zan"”'

R ) - : : N . R
. * . - o : - .’
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‘What Else? film libraries, and audio visual o
. : iR T 'departments which employ Peaple S,
T Museums can be very, complex in- who have some background. in art. .
: stitutions,. with all sorts of . : '
fz;é;;éézgigjggghtii;iigf5;-Eilf The museum field in general re-
- =% ';’ e = == ‘7;,775-‘ g i it . 1113 TEE i | 59 &4 = Lache ori’ 5 . 7
for example, a museum is catalogu- Vquzéinitméiistogsbaigssncei de o
ing one of its collections, the & J :
‘director might hire a crew of degrees are ‘common .among museum
photographers. If a museum spe- employees. There are, of ‘course,
‘cializés in crafts objects, a folk- non-professional jobssavg;lable
oETEL = = =2 JELLS, & 57 in museums 15 well.” ‘So
: . lorist might be hired to analy:ze , 2D nusSeums a8 wg%l 77m§7§;t}5§§ '
the collection. The museum might f%El that they like the a;mnsphere C .
also want an appraiser to esti- ) of a'museum S0 much that they'd - : '
mate. the monetary value of the. ~ . gladly work there as a guard or
. collection Many museums also v janitor, .even thaugh the work is
SRR : a a .
have extensive art libraries, uanI ted to rt

'
R -
. e
N
1
i > 7' T
" 1 3 9
B ) i , .
o# =
3 - =
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Art criticism might ook samethlng_

!llke that if it were ‘left entire-
ly to amateurs. A profe551onai
art critic,’ however would de-

. ments about “them.

a

and would make reasonable judge-
The bakery next
door- would not be mentioned by-a
praf3531onal art critic,

Crltlclsm is not the only form
of art writing. Critics make
judgements about the work they
have seen. Other writers prefer.
not to make judgements but simply
© t0 report tha§=partltu13r exhib-
‘its are taking place. These writ-
ers prefer to be called art Tre=
porters, or art reviewers.

Kay is ‘an art.critic for a
weekly "underground" newspaper
She dESEleed;th job. '

As a zrltlg, do you feel you

have.a lot of freedom in your

job? - . - .
Yes, | plan.my own schedule
and chodse.what | -want to
write apout. My only ob'l iga-
tion is to turn the copy in to
the editor every week, on fime

136

745Exibe_the_palntlngg_lnte1ligentIXLW”*~shaw$—and‘pickLout_whai:iaggs'

What klnds of ac,lv;tles are you
llkely to do durlng yaur worklng -

| check my méii for notices of

interesting to seé. - | look at =
the shows and #alk to' peaple
--. gallery’ dl7ec+ars and arflsfs.

Then | choose what to write
about and sit|down to write the
~article. | sﬁend a lof of time
circulating .among artists and
" reading contemporary magazines,
newspapers, and journals.

‘ What was your formal education? .

| have a bachelor's degree in’
phi.Josophy. That!s been very
valuable to.me as a critic. .l
edited the college yearbook.and °. _
"worked on the school paper as a.- i
reporter. ['ve also worked for.
_ten years as an arfi§+gggs;“ "

Was your background a canszlaus
_preparation for your JDb as a
Crltlc? o

Absalufely nof. Looking bégk,
it all seems relevan% but |

x=vwas unaware at the time of any

TIDglcal progression.
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ST C ies are Best

o Art cr;t;cs have t@ be where the art;sts are, 'Accord-
ing to Kay, art critics’ should stisk to’ b;g cltles }ff‘
.1ike New York and Los” Aﬂgelas Rural areas are very -

'Vunlikelyéplaces to find crit;cs Suburban areas may
. have what she called "cultural reparters " “This work'
"'is net gcﬂd for serious grltics, but Pb551b1y a way

to. get some related expérlence, G

To what extent ‘are you selfstaught
as a critic?

- ©. One. hundred percent. |'m self-
" *educated by experience.

#o

Has, your work experienée always

,No. I've been a repor#er on a

R

to. more criticism. ' | could go-

in another direction and go into
~public relations, arts adminis-
- tration, or other: kKinds Df“jpdr=’

nal ism. There are too many*
options to list == |T 5 very
flexible. :

Are there any ieaSGns why people

; ~ g - ET§F+—HQWEPEQEFT«E—EépygeﬂjtQE:%::hmlghL_DDt_éﬂ!EDCe as crltlcs?,f

- in a_publishing house, a free-

* lance proof-reader, an adminis- -
trative 355|sf§nf in exhibition

. pragrammxng Frn a university,
and other off-ithe-wall summer ",
jobs, like rewriting wedding

: *tnviTa+iaﬁ§; . ,

e

T 'Haw dld yau get yaur present job?

- | ‘applied to an ad in the paper ..
that a friend told me about.
| was' chosen for my writing
abilities and knowledge about
) art. Before'this newspaper
_ ~hired me, | was asked to go
. Thraugh a trial period -—-.writ-
ing articles for the editors!
approval before They started
paylng ime.

‘Yes. By not really undersTandxng

~.art. By being insensitive,
by wr;Tlng poorly and being i
flexxble in The;r Thlnklng.

E

. Do you see any new DEEupatlﬂﬂS

within criticism’ emerglng in the
future? :

Maybe. There are new publiéé¥
tions springing up which include
articles about art for the gen-
eral public -- the non- affici-
“anados. There may be room for
a borderline area of critics
~ who function as educators
~ through their writing.  *

Were. there any’ particuiar experi-
ences Whlch .led you into the '

;_ field Df cr1t1c1sm?

What Dther ‘jobs might’ your present
,JDb lead to?

To fFEEE|EﬂE!ﬂ§ for ﬂaflonal aﬁd )
1nfernaT|0n§|Vpubl|caf10ﬂ5. |
‘might get a steady job with one
of them and-teach, .too. . My. =~
present job.only leads dirsctly

My career is a result of hEV|ng
the courage to bite off more

. than | thought | could chew. It
was a tough decision. A critic

_has to be willing to take risks.
It fakeg dlSClpllne To face a

141
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{blaﬂk page of paper Aséé What dD ycu flnd most 5at15fy1ng
critic, you have fo sflck : about your job?

o your decisions. There's ‘Dverccmnng the pain af wrr+|ng

not much money 'in it, .even
. Producing Thlngs I-like. A
- if YD” have a Sfeady Jjob. & A - real, personal ‘atfection for art. -
. ¥ - For some critics, .the. job comes

o ‘easy. " Some have a natural arro-
v gance. Thgre are some critics.
' " who have ‘no respect for their .
.audience -- +hey view the JDb
very differenfly

- Co Adyicé“fo:ié;ei§§;ed,Stuaéhggf;(}_;?‘5

Kay had same adV1ce far students whu are 1nterested
in art grltlcism" L s

g "

S : :
. Be honest with ycurself abauf ycur wrifing skillsg

flexnblr1f7==§ﬁuragé==aﬁﬂ—ﬂTEEﬁTﬁ1Ti —
. ever yDu can, In as many ways as yau :
Awhafever réla*ed JDbS yau can"“
tact |
'ge@gr
araund y@u in art, And Féally.
-art you want to write about.  Be.:
. abauf‘ar%isfz. Always keep .In - mrnd wh
“Wﬁ|+ing for and never inzulf your audien;,‘
E telligence. ‘A critic can wield a. laf of influance,
- and must be careful. : :
“ : H N t

e

i
1

e



E 1
) " ‘There are other fields. of art .
] writing besides criticism and

ro reporting. People with a strong’
. “interest in art and in writing
.« can combinestheir skills in sev-
eral ways. They can become re-

‘a direct route _to follow.

Preparation fer a career in art
writing is dlfflgult to descrlbe.._
As in Kay's case,’ there is rarely

: It is
a field in which experience and’
maturity are absolutely essential.

. search scholars in art, crafts, It is also a highly competitive "
or art-related subjects. They “field. A formal background in art,
can write or” edit books about art history, creative writing,
art. . Some people go a little journalism, philosophy, o1 some
further afield and combine sev- combination of these subjects is
eral interests. For example, advisable. ‘A critic, for instance,
‘there are anthropologists who may be self-taught in a specific.
“take a special interest in re- job, but a good writer should have
searching the history of crafts. a broad cultural education. Since
Or architects who research and the field is competitive, a be-
write about the. relationship of _ ginner might need a bachelor's or

g the visual environment to the master's degree just to get a
general quality of modern life. . "foot in the door'" ‘at a newspaper,
. All of these activities requiré magazine, or pugllsher 5 gfflce.
S knowledge of and sensitivity to - For research and scholarship
: ; - postsecondafy education is abso-
_.. . art. All critics and.art writers = T U " ecessary. S
are in some way involved in art Tasesyn Ve _
educatlan by contrlbutlng to the
general fund.of knowledge and
3 appreciation of arti’ ;/
. \ /
- 1 o =
. ya
o .
e / ]
|
i -~ R S
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“Another specialty within the field

-'of art.education :omblnes seeming-
ly unrelated 1nterests -= art
therapy.

‘Art therapists work with emo- -
.tiomally disturbed or physically |
ill patients. A therapist usually
works on a one-to-one basis with
-a patient, using art activities-

! as a means of expression, therapy, -

-.and diagnosis. For example a ‘
therapist working with an emotion- .

_ally disturbed child mlght teach
‘the child._ta-use.finger. palnts

" The therapist would then examine -
the child'swork to see. what pat-
terns the child painted and what
colors were chosen. The painting
could tell the therapist a lct "

- guidance centers,
' pending on wheré they ‘work, they .

..« TARr'THERAPISTS 1
. N B . R %

Eondition, and cduld also be a very:
.~ helpful, constructive actlv;ty fcr

the child. , .

Art therapists usually have some

_background in ‘art or art educatign.
" Some, however, have formal train-\
’ing in general education, learn-.

. ing dlsabllitias, or a.related

field." Art therapists “tend to be
highly lﬂlelduallstlc in their -

.careers and in the way they work, ,
Some schobls offer degree programs 1

on the graduate level in art ther-
apy. 'Art therapists can work -in “
mental institutions, hospitals,-

or_schools. De-

are called by several titles:
art therapist ‘occupational thera-

L]

e %baut;tha—chl 1dls. emat;ﬂnﬁ —

oo ... ART LIBRARIANS

. . I C
ATt librarians combine a knowledge
of art history and art materials
with the skills of a librarian.

Art 1;braflan5 are d;scussed in

ﬂis* Exp::e-::nns 1']’\?1‘51‘]1%1: 4. OT .
play theraplst

9

&

'the chapter,{"Spec1al lerarlans"
--in Exploring Careers in the.
* Humanities: .

A Student Guld&boak
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- ARTS

ot

INTRODUCTION

T

Theﬁwbrd U"arts' in arts manage=
ment and bu51ness refers to all
the creative arts. An.arts man-
ager's job: is basically to keep
the arts "alive" for the artist -
and -for the publie. This state-
‘ment is true for all arts manage-
ment. and bus1ness, whether it
rlnvolves ‘visual art, music, or © -
‘theater.  An agent, for instance, -

ERIC:
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“who helps an artist to sell a .

palntlng to a-museum is- not very

.different from an -agent who helps.
! planAst to get-a concert ‘date:,

Look:f;rst at the field of arts.
management -and business, from the. -
tandpo;nt of music. The trouble

. with/artists is that they never
’_Will,admit they are what they are.
A piano accompanist, when asked
"~ what his job should be called,
sdid "psychic énergizer." Making
‘general statements about piano
. accompanists is much easier than
‘making general statements about )
. "psychic energlzerg "' The.problem’
 comes. from the way theglnd;v1duals
+ . see themselves. They resist ..
classlflcatlon as if it were bu-
bonic plague: Each one says,

"

oo

_kind of lumping.

MANAGEMENT JAND BUSINESS

"I am me. I express myself this

- way, by making these sounds (or

movements

or using thls space,
or time)." .

The. careers of arts people are
like snowflakes -- no two are
alike.  But the snowflakeé analogy
is not good because there ‘are ‘much
greater differences among art

;——Careers- than_among—snowflakeﬁu

Nowhere are the differences great- -

er than in. the field of arts
management :

1t may be canvenlent to 1ump
together all the promoters, con-
‘cert. managers,
public‘ielatians people, pradu:ers
agents, policy- makers; program and
. project developers into one cate-
gory and call it artgfmgnggement,
 but the individuals in the field
would have nothing to do with that
Many of them '
~ have created their own jobs, ti- -
tles, positions, and sources of 3
ome. Some of them are doing
Jcbs that?never existed before,

and some of them are holding posi- -

tions as old:as the institutions

“they Serve.,




. j ’WHD ARE ARTS

What Do ‘They DG?

Arts -managers could be public
relations -directors of music
schools, or museum directors,

_ managers of symphony orchestras
" or rock groups, managers of con-
_cert series or concert halls,
.talent agents or br@kers Arts
managers could be government 1/
employéees working on a specl%l
~council ‘or. in a special office,

. like a state arts council" or

- an folCE of cultural affa Ts.

Arts managers have the task of
‘arranging for an artist and . the
public to come, togetherh“communl—“

- cate, and exchange. One. drts I
manager describes hergelf as a
"disseminator and- coprdlnatrf of

‘ ‘people and-events,
~diplomatic—way<'"~~
story of one concert manager w111
give you an idea ¢f what some
arts managers have to do

‘oftén in a

Marylyn Talks ol the Fhone a iét

N,
T Marylyn taught flute and played
occasional free-lance jobs around .
the metropoll an area, but her
heart was never in it. When she’
was in college she had been man-
ager and librarian of the.college
orchestra. /During the summers
.she helped to run a music festi-
"val near a country resort. That
s was the work she liked -= not
teaching,: not performing -- and
from her summer experiences.she
had seen how it could be done.

career -in. manage-:
‘for a well-known
concert series. At ‘first she ~
“was a secretary and . eventually
_she made more dec151on5 and

" She began her
“ment by working

MANiP/RS? IR

Tﬁe~f011Qw1ng~wm——~someon3—to help-.-

;

Finally, because she

Lpg{;c1es ’
f'g,aught}shé had better ways of

loing things, and because there
was no opportunity to advance,
Marylyn left the concert series
to start -her.own agency.

It was such a small organization
in the beginning that she did,
everything by herself. She had
only ‘a few.pianists, singers,’ aqd
a chamber music group. to handle.
Marilyn was able to find local-en-
gagements for them,- and arranged -

some tours for one. Df the planlsts@ ol

referrals canme. Dther groups had
seen the IESults of her good-man-

- agement, and wanted her to handle

their engagements Marylyn's
“agency. was growing large enough
‘that she would soon’ need to- hlre

Now’, ‘what .is it like for Marylyn? -

‘Busy, very busy.  She hardly ever
stops working.’ Even at parties,
she is maklng the contacts which
are useful in her work, and she is
always talking to-someone on- thg
phone.

- If you were in her offlce whlle

she was on the phone, hH;s is -what -

you mlght hear

‘ Yes, is fhus Mr. Allen? This is
Mary lyn Malane, Mr,“Allen. |'m
del ighted, that the Onyx Chamber
Players can use your concert
hall -for their tour. Now, the’
concert is on the .16th and They
are planning to arrive on *he
afternoon befare the can:erT

~ No, ThaT won't be necessary;
they usually rent a.car at the
airports No, thanks, They are
staying at/the Babin Arms Hotel: -

“Can they rehearse that afternoon?

-



e sit on +them.

From 4 tfo 7, good! Are there

music stands or should they

~ bring their own? How about the

local papers? You gave them

. the press releases | sent you?

Well, please do that right away!

They won't do us any good if we

. like plenty. of

- "advance publ;éify on,
Mr. Allen, |'m about to send

the programs to the printers,

- is there any way we can list
the After all,

local sponsors?
they do contribute a- lot of
money...Well...yes, | can wait

one more day,-but please, call
me in tThe morning, so | can
take care of it.

How are the ticket sales-going?

Well, push the subscriptions so
we can meet our costs on this:
Oh, one théﬁ;fhiﬂg; Myron was
~very...yes, he's the .pianist for
. the group. Well, he was quite

. dlgéppclnfed fhaT the piano was

not' tuned “iast time, Can you
see tp that? Good. . And can we
turn off that noisy air condi-
_-tioner during the concert?

Well, }f we turn it on again at
intermission? OK, then | guess
we'll have to live with it.

Let's hope for a cool evening.

A radio station wants to record
the concert? MNo, they can't;
tell fhem no, not under any
circumstances! .The group has

- am exclusive recording contract.
Tell the-radio station to buy
the record. "Why don't you give .
“them that promotional copy of
the record? Local radio expo-
sure would help the ticket sales.
|f there's anything else, we'll
~ talk about it tomorrow when you
call me with that list of spon~
sors. . Sure; well, thank you
Mr. Al len, goodbye.

these things.

z?nat easy
~ oT. place cculd ‘bring two events’

‘same’ time.

 ‘?

'(Marylyn hangs up and 1mmed1ately
pushes buttons far another call.)

YésgiGéorge; good.,.. George,
if 1 bring you the Onyx Chamber
program tomorrow, can you print
it by Friday?- Great! °I'll,
if in tomorrow.

them up tomorrow. -Thanks.

-~ (Hangs up, makeé‘anather‘céll;)

Yes, this is Marylyn Malone,
I'd like to check on airline
reservations | made for four
people Travellng on a c@ncerf
faur.i :

As you can see, Marylyn's work

“is a constant -stream Of details,

v

wrong date or tlme

together .in thg same place at the
Suppose you.had paid-
to see a Tock and roll group and.

it turned out to be a ballet pér-

formance. You might have Marylyn

. or someone like her to blame.

Now.can you answer the question,
"What is an art manage%'s job?"
There are about as many answers
as there are arts madnagers, ‘but
here are some suggestions:

* To bring together artist and
‘publ;c ) -
To pTDmﬁtE the awareness of.
- the arts as a p351t1ve part

" of live : ;

To caardlnate peﬂplé and
events. ' :

have’

 tomorfow. Oh, George,\are-
the posters ready? |l pfﬁﬁ\g\

A

hY




" eli nts are visual artists

 hired by the cooperative to, in,

Kyra Talf:s on the Phcme Toc

Kyr is an agent too, bu

.
stead of mu31c1ans. She prefers
to be called a ”llalsun" rather

t

,than an agent. ; .

In college, Kyra was’ 1nterested

in fine ‘arts and in Engllsh Lat-

er she. changed her mind and took

- a graduate” degree in anthropology.

She has worked at a lot of jobs

-- as a civil Tights organizer and
fund-raiser, for-a television pro-
+ ducer, and as a director of an ’
Eglllan:e*of’tultural institutions.
Even though these ‘jobs seem unre-
lated, they gave her som
tical experience in busine
some exposure to the arts:

=Ta

- and -

Now she works as’ an agent (or
113150n) for a gallery. "’ The‘gals
lery is owned and operated by an

. artists' cdoperative -- a group

of several hundred people who
work together to improve the
social’, economic, and political
conditions for artists. Kyra was

her. words, "incréase sales, pro-
mote publlc interest in the gal-
lery and in-the community of.
visual-artists, and to do general

. public relations work.'". She

carries out her job by: A

ERIC.. -
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‘ ‘jKeeplng up. . contacts with
"“local business people and
potentlal buyers through B
phone calls orf letters . S

Keeping 1n»t0ughrw1th the
artists .whose work she is
trylng to promote '

* REVIEWlng slides andiwork
in the gallery t0§kﬂ0w what ..
is available for sale &

* Visiting artists' studios
and cllents‘ officea.

Kyra prov1des a very Valuable

_service to the gallery.: Very few
individual ‘artists have “the time:

‘or ability to do the work "that Kyra A

- does for them. . Even the.regular

gallery staff cannot handle the ..
sales by themselves.. They need
someone like Kyra to, .bring clients

,1ntD ‘the galiery, rather than Just

waiting for people to wander in
__off the street. :

. This job.is new for Kyra. A.wal‘
years ago she certainly never ex--
pected to be working for an art-

o gallery. She just 'sort of fell

into". her job. by having the "rlght" ;
skills and the "rlght” personallty |
at the '"right'" place and the S
"rlght" time.
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Kyra's Day

Kyra's day might start with a fgw hnuzs in the gals'
lery, lo?klng for artists to recommend to a client
- who wants to buy some paintings for a bank lobby.
Kyra weuld look-through slides of artists' work to
find the things her client might want. Then she
would call her client and invite him to the gallery
- to see the slides. If he liked -any .'of them, Kyra »
would ask the artist to bring in the actual work so =
S T that thHe client could coie “DbACK to the gallery to—

make a’ final decision,

1f Kyra makes a sale, she .

keeps a small percentage of the price -as her

ComﬁllS/S 11311

Next, Kyra mlght ‘have luch w1th a pubilc relations

officér from a large company.

She might suggest that

the emplayers ‘of-the company /be invited ta a large

cocktéll party at the gallery.
pgtentlal buyers and would be good public relations
both | for the gaklery and for the company if the event
were publicized. It also becomes a 'contact" for
Kyra ‘Later on, she might approach the same public

This wﬁuld attract

relaklons officer to help convince the company to _
glve a'grant or a.donation to-the gallery.- She
mlght ‘even convince the company to let her hang an

art show in its bulldlng

_Barbara

Barbara just;/''fell into" her job,
too. She is/co-director.of a
large, Contemparary art gallery.
Her gallery' bu51n555 began by.
accident while she was warklng
as an interior dECOfath Cn a

'buylng‘trlp to Europe she saw

some prints'.she liked. She

" brought the prlnts home with her

and showed 'them to some friends.
Soon people started coming to her
house to buy prints from her. -
Barbara continued ¢ollecting art
work and people continued buying
it from her. When it became a

regular, profitable business, she.
decided to open @ gallery with ¢

three other partners.

k2

‘also part-owners. :
_ties, for example, maintain their

Barbara created her own job.
She and her partners had to invest
monay <in the gallery, as in any
private business. People almost
never become gallery directdrs by

answering ads in the newspapers.

There ate, however, non-profit
galleries whose directors are not
- Some universi-

own art galleries or museums, and
do hire people to run them. Usu-

~ally, these people are already in
the university, as.faculty members

in the art history or fine art
departments. A large commercial
gallery might also be run by some-
one who owns no share of the gal-
lery, although this- job is likely
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f’;f . - - .
to exist only if the gallery has assistants to help manage the bus-
several branches in different iness. There are no set creden-
@ties and the owners have to tials necessary for this kind of _
hire directors to run each out- _ job, but galleries do prefer to
‘let. Any gallery could hire hire people with some formal-

background in art.

The Sale of A Work of Art

The sale ‘of a work of art can be as simple as an art-
ist selling a painting directly to Aunt Sadie. Usu-
"ally, however, it is far more. complicated than that.
Take, for example, the hypothetical case of Hendrick
Broyler Freyere, and his painting "Yellow Chicken in

a Mondrian Mood.'" A lot of people were involved.

Hendrick bought his canvas and paint from an Art
Supply Salesperson. He bought the glue to build his
stretchers from a Hobby Shop Director. When he fin-
ished the painting he brought it to a Framer. A. few
weeks later, Hendrick included the painting in a show
he was having at a gallery. The Gallery Director and
the Gallery Assistants tried to sell the painting’
during the show. The gallery had an Agent who tried
to sell the painting to out- of-town collectors. The
gallery also paid a Photographer to take pictures.of .
the painting and a Publicist to send the pictures.to.
newspapers and art magazines. Still no one bought
the painting. When the show’ closed, Hendrick found a
Private Dealer to take the photos around to_other
collectors and to Museum Directors. Finally, the
prlvate dealer found a .large corporation which was
interested in building an art collection. . The cor-
poration sent a Colléttcr s Advisor to 1ook at the
painting and to tékf’them whether or not to buy it.
They bought it. t instead of keeping it, they
donated it to a museum as a tax deduction, after
having an Appraiser estimate its value. The museum
paid another appraiser to verify its value and had
a Cataloguer write a description of it for the records.
: Soon the painting was put in a show of new acquisitions
¢ N\ and the museum director decided that she didn't.like
v ‘ it after all. 50-—the mus eum started looklﬂg far a
buyer, and....

Jock
o
ke

Pl
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The business of showing and !
selling a work of art comes after
the artwork has been created. :
There are—also businesses which
cater to t.e acétual creation.
Debby the director is an example.

Debby's Too Busy
To Talk on the Phone

is the director of a print-
Very few artists

Debby
making studio.

to have printing presses and large
work areas in their own studios.
Debby offers artists the use of
her fully-equipped studio for a
small fee. She also teaches class-
es in the studio for people who
want to. learn printmaking-tech-
niques. A few times a year, the
studio is turned into a gallery

‘where Debby and her clients try

to sell some of their prints.

Since the studio-is such a small
business, Debby 5 being the "direc-
tor".is not as glamorou5 as it

v sounds. In the course. of a nor-
" mal day, Debby is llkElY»?Oi

Do the bookkeeping
* Take care of ordering,.
recelv1ng, and Shlppln
supplies . o "
N
Interview clients to see if
they know enough about print-
making to use the equipment
witiout damaging it .

Teach classes for people who
are not .familiar with print-

making equipment

Clean up the studio and main-
tain the equipment

Solve any of the thousands of
problems which may come up.

Debby considers herself to be’
self-taught in the details of her
business. She studied printmaking

“in college and wishes now that she

~can—afford—the monecy-or-the space- -

" There

had known more about business man-
agement when she first opened her
studio.
Debby's
of service to artists,
many others. :

studio provides one kind
There are.

A sculptor who works in metal
may have-to-send-his/her.work to.. .
be cast at a foundry which special-
izes in fine art casting. Most
artists need photographers to take
pictures and slides of their .work.
Many artists also need framers,
framemakers, and mat cutters to
prepare their work for exhibition.

All of these services are fairly
direct and business-oriented.
Other major areas of arts manage-

ment are less direct: government
services, foundations, and cul-

tural institutions.

Government Service .

are many local, state, and
Federal agencie% which are iﬁvolved,
in the arts. These agencie ‘
be responsible far furtherlng the

arts in this country by supporting

programs which employ artists, by

[}

dinator of cultural affairs.

making art available to the public,
and by granting money to individ-
ual artists to help them in their
work. '

On the local level, an arts

‘manager might be someone who works

for the city government as -a coor-
This
could mean running everything from
dlt festivals in the park to hir-
1ng\art15t5 to paint murals in

_muﬂl;%pal buildings.



Q

ERIC”

Aruitoxt provided by Eic:

150

On the state level, an arts
manager might work for a state.
arts council. The council may
grant money to community art
programs, crafts guilds, museums,
or other art organizations. The
art manager S ‘job could 1nt1ude
or d221d1ng what k;nds of prD]ECtS
to fund in the future.

On the Federal level, the agen-
cies which fund and/or provide

-~ assistance--to.state_and local
., agencies hire visual arts special-

ists for educational and manager-.
jal jobs. +

Foundations

‘Large private foundations and
‘some business corporatlons are

also important sources of money
for arts projects.

‘These councils and foundations
will announce that grants are
available to artists for certain
kinds of projects. Many-artists
and art managers watch for these
announcements and design projects
that the foundations and councils
are likely to support. The project
designs are usually written up in
the form of praposals. The agen- . . |

‘c135 look at many proposals and

give money to ones they feel rep-
resent worthy projects. .Painting
murals on the sides of large
buildings, giving folk dance per-
formances in neighborhood parks,
directing neighborhood theater .
groups, and many other projects
like these are often supported
by arts CGUnCllS toundathnsh
and corporations. Arts managers
make it their business to design
projects for artists, to write
proposals, and to seek financial
support for their ‘projects, the
performers or artists, and

151

themselves. A foundation which
grants money to artists would
hire a special staff to review

.proposals and make decisions about

whlch pfograms or artlsts to fund.

Cul;urél,Instipgtiqﬁg

Cultural institutions are different

 from goverﬁ borit’ agencies.and foun-
dations. -“They can be anything from
aismall gu11d of artists to an .
enormous museum with dozen of mem- .
. y.-groups. within_ the museum. :
There are even cultural institu-
tions /devoted to compiling lists

of other cultural institutions. i
Basically cultural institutions :
are the groups.who actually Tun

arts programs (such as historical
societies, museums, universities),
and ask government agencies . and
foundations for money to support,
them. Many of these institutions’
are run by volunteers, who work
without pay. There are, however,
some arts management jobs avail- L
able in the’ 1arger institutions. o

. "Arts Maﬁagers are Made, Not Born"

"Arts Man_gers are Born,;Not Made'

Which is true?’ Neither of course.
What is true is that arts managers
make themselves s It

Whlle there are a few advanced
college dagrees in arts adminis-
tration and management, and a few
summer institutes and seminars,
an arts manager must be substan-
tially self-taught. When asked

- for .advice for students aspiring

to be arts administrators, a con-
cert manager said, "Get practical

_ experience ag soon as possible.”

" The skills required are not learned
in 4 classroom. There arc twWo wavs
to learn arts management: closely
observing an arts manager at wcrk
and doing the wafk yourself.
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It takes a person with a first-
hand knowledge of the arts. Many
arts managers were once working
artists themselves, and have a
special sympathy in the way they
support the.artists whom they are
helping. A knowledge of the art
you are dealing with -- whether
dance, music, visual art, theater
-- will. help you to make the right

—-Kind-of-arrangements;’to-prevent.. _

problems, and to discuss arrange-
ments with the artists intelli-
gently.

A command of English is essen-

tial, and not just for -written
correspondence. Many times im-

portant decisions require the
ability to find the right words
~immediately. Command of language,
diplomacy, courtesy, an element
of persuasion, all add up to
what might be called '"presence,"
a personal quality essential to.
people who work with-people.-

Arts managers must make de-
cisions, exercising judgement
"+ to solve problems. Sounds good,
doesn't it -- sitting in an of- °~
_ fice making decisions all day?
But, it is not like that .at all.
An ‘arts manager must go find prob-
lems to solve, must develop solu--
tions, convince people that the
problam is worth solving, and
then convince someone to pay for
the solution. Now, that work
requlres lnltlatlve

Would you think that . 1oad1ng

and driving a truck would be some-

thing ‘an arts manager might have
to do? How about buying and ar-
ranging flowers? . How about doing
library research about sixteenth
century painters -- does that

-

WHAT KIND OF PERSON IS AN ARTS MANAGER?

sound like part of an art manager's
_job? Would you think that dealing
‘with gate crashers and counterfeit
ticket holders would be part of
the job of an arts manager? Or
helping to determine the price of
a concert ticket? Or deciding
which artists will be included in
a festival or exhibition? All of
these tasks could be part of the

.- -responsibilities of_an arts manager.

An arts manager needs to be an
extrovert.. An arts. manager has to
be mobile, has to get around eas-
ily, has to be able to think on
the run. An arts manager has to
be adaptable to radical.changes,
must be patient and aggressive.

He or she must have a broad
enough outlook on life to admit
that there may be many solutions
to the same problem and not just
one's own. But, perhaps the single
most valuable trait needed in arts
management is a sensg of humor, .
and a sense of humor that allows
‘laughing at yourself and your own
failures. A sense of humor can-
provide necessary resilience after
disaster. An arts manager must get
over losses quickly, begin again,
and learn from mistakes.




Required Skills o C

'

B

Mus: U dlrectors are a good example of the combinatlans
of 'skills required for a caréer in arts business and ‘

managementp

This is a dESCTiPtlEn taken frnm an ar-

ticle in a national magazine:

Museum directors Taday aré axpecfed 1o be masTers
of persgnnsl management, . superb public= relations
men, and' competent merchants (most sizable museums
operate their own shops for art-related goods).’
They must be skilled bargainers with art dealers,

"borhood or efhﬁlc groups demandlng spectal ‘con- /
if their-museums are to

‘sideration. Aﬁd

_effective lobbyists for QQVéanEﬁT support, and
“deff pottticians-able o ﬁearhw+¢h—bump$4§us_n2Jnh=

i nt:r‘%age .

Their stocks of art, as most of them are eager to

do, the directors must be agite at a
They have to be what Johp Walker,

of Washlngfén s National Gallery of Art,
‘:a|lecf@r§ of collectors,’

as

a very old game.
a former director
refers to
in order fo inveigle

private owners\unfo donating their Rembrande and

Picassos.”

quey is an Object! . ',

In.all the arts there is a certain

amount of risk involved where mon-

ey is concerned. This will be”
true ‘as long as people in general
consider the arts of secondary
importance. Creating situations .
where the artist and public can
come together for dn exchange 1is
part of the arts manager's job..

In very general terms, the arts

—.--manager-provides the opportunity

for the exchange of the work of
the artist for the money “of the
public. Since both the pUbllE
and the artist benefit from this ™
arrangement, the arts manager is
paid-by each for arranging the
e;change

A

What is exchanged could

Fortune Magagihé; July, i974‘

HOW DO ARTS MANAGERS MAKE ‘A LIVING?

be a painting, a sculpture, a

-.petformance of a dance, or a

vmu51cal work,

like a gallery talk,

‘. tras,

or a play or a bc@k
form of an aduzatlonal EXPETlEnCE
‘a youth con-
cert, or even music lessons or a
dance class.-

There are four general ways in
which an arts manager.can obtain-
money for the service provided:
salary, retainer fee, commission,

*.and grant.

Salary
-with Established institutions
" like colleges, symphony orches-
museunms, galleries, pub-
lishing houses, éongérvatories,

Artsvmanagers who work

PR
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art schools, or government art

councils are usually paid by
annual salaries. They may
-agree to work a minimum num-

ber of hours per week, but the
amount they are paid stays the

same no matter how many hours
they spend on the job..
Retainer Fees: The retainer
fee 1s usually charged by a
talent agent, booking agent,
or concert manager. The man-
~ager is approached by an art-

performers) with a certain
project, in mind. The manager
estimates how much it will
cost to do the project, and
an amount is agreed upon.
the agreed retainer fee is

If

-~ =~ -$500, then the manager is

paid 3500 to complete the
it takes him éiirdays or six
morniths.

i ist _or _group of_ artists (or...

157

Commission: An arts manager's
commission-:is often in the

form of a percentage of the -
""action." Talent brokers, .
concert managers, producers

and other people who arrange
performance engagements can
sometimes claim a percentage
(15% or .20%) of the ‘income

from ticket sales to the per-
formance. A gallery director
who sells a work of fine art
like a painting or sculpture
may take as'much as 50% of
“the selling price. The size

of an income from commissions
is directly related to the
success the arts manager has

..in getting engagements or in

selling work.
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WHAT DOES THE FUTURE HOLD?

There should continue to be more
and more leisure time in our
society, leading to a need for
programs to be déveloped which
include avocational and amateur
involvement in the arts without
threatening the livelihoods of
professional artists.
gers will be needed to develop
these programs.

. _Financial support by the gov-

Arts mana- .

-

Arts management has always been’
a rather risky business, and it.-
will continue to be. Even managers
within ‘established institutions are
concerned about higher costs driv-
ing opportunities away. Disbanding
orchestras, folding theater groups,
dissolving opera companies, and.
failing art galleries become more
numerous in.economically depressed
tlmes The greatest challenge to b

~ernment of arts programg has
increased rECEntly, alfﬁbugh
continued support depends on
legislative action. ® Arts mana-
gers are neéded to work on gov-
ernment :omqssalaﬂs councils,
and agencies for the arts, as
. well as to lobby in the legiSIa-
"~ tures for laws helpful to all
kinds of artists.
Arts managers must constantly
" pe aware of what is new in order
to provide artists with new op-
portunities to work. Consider
for yourself how an arts manager
might help artists warklng in
thesé areas:
Performing ancient music on
authentic replicas of anzlent

“instruments-
- Street thcater
Computer art

Crafts
VldED gyntheslzed images

TelEVl51Dﬂ theater .
Electronic music
Modern dance

Creation of three-dimensional
images with laser beams.

TS managaxs—ls_ta_flnd_nem=ya§t,;;77f
of obtaining support for artists

and their work -in the face of

rising ccsts and inflated markets

These - areas are still largely
unexplored. Audiences need to be
developed for new forms of art,,
and arts managers must rise to the
task. Our attitudes are changing
so that advanced technologies, .

~which formerly might be used by

military, industrial, or commer-
cial interests now mlght just as
easily find artistic expression.
The .laser is a good example. It .
can send messages to the moon and
back, and burn through metal. But
the laser ‘beam could be used by
a sculptor as well as an’engineer.
As technology is applied by art-

—ists tomew-art-forms;-arts-mana- .. e

gers must- help develop a new
audience and a market for:the
artist and the artwork. .
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SOURCES OF ADDITIONAL INFORMATION
goéks and Pamphlets

11973, ) o

. DCtupatlanal Outlook Handbook. Washiﬁgtoﬁ,‘D.C;:
U.S. Bureau of Labor Statistics.

'The Art Crowd. .Saphie Burnham. New York: McKay,

A Prellmlnary Exploration of Occupatlans in the
. Arts and Humanities. Cambridge, Massachusetts:
Technlﬁal Edu:atlcn Research Centers, Inc., 1975.

Arts Management

"The Radius Group -
330 East 49th Street

New York, N.Y. 10017

‘Arts in Society.
University of Wisconsin
432 North Lake Street
Madison, WiSEGﬁSin 53706

Eultural Affalrs

Associated Councils of the Arts
1564 Broadway

New York, N.Y. 10036

Arts Magazine

- Art Digest, Inc.
60.Madison Avenue
-New York, N.Y. 10010

The Art Gallery
Hollycroft Press ' _
Hollycroft, Ivoryton, Connecticut
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Associations

American ASSQEi&ti?ﬂ of Museums
2306 Massachusetts! Avenue
Washington, D.C. EDDDS

Art Dealers Aszaciatlan of America
575 Madison' Avenyie -

New York, N.Y. ’BDDEZ

Association of Art Museum Dlreztors
Box 620 . ’!

Lenox Hill Post Office .

New York, N.Y. ’16021 4

Associated Caunc1ls Gf the Arts

o

1564 Brcgdw3y7 - e

New York N.Y. IDDZE
Business Commlttee'fo:‘the Arts
1700 Broadway, 5th Floor

.New York, N.Y, 10019 .
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GLOSSARY

K .Qccredited - offic

pLeiecltex 1311y licensed
and approved :

*

~Avoustits = the science-which
deals with understanding sound
Aeridl Photographer - someone who

/?hotegraphs sites from airplanes,

for news, scientific, engineering, -
arch;tectural, or military pur-
poses

Aesthetics - a branch of ﬁhilascpﬁy
which deals with art, and artis-

- tic values
Applied Arts - ‘arts which serve
some practical purpose, such

as furniture design

* raiser - someone who estimates

A

-~ the value of objects "

. Apprentice - a person who is learn-
7" ing a skill by watching, and :
helplng a more exper;enced
person

Archltect - a dezlgnar of build-

ings

‘Architectural ‘Draftsperson -
someone who, prepares detailed
drawings of”arzhitectural '

" sketches, -u51ng mechanical
draw1ng ‘devices -

[

Architectural Modeler - someone

~ who -makes three-dimensional
‘models of architectural plans

Ly

FRIC- -

Aruitoxt provided by Eic:

-Artists’'

- Book De51gner -

Architectural Renderer - an illus-
trator who speclalizes in per-

_spective drawings of buildings . ° _

Art Therapist - Someone wha uses
art techniques as a meaus of
helping emotionally or phy51cally
ill patients

Cogperative - a group of
artists organized to assist each’
other in showing or marketlng
their works

Arts Manager - someone wbo pEIforms
some,bu51ne55 management function
related to ‘art and.artists |

AudloVLSual - rélated to hearlng
and seeing. .

B:ologlgal ‘and Scientific Photo-
grapher - someone who photographs
biological speciméns, microscop-
ic. slldes, and other ‘technical:

__subject matter _for use by.scien- .

,'tlsts and medical doctors

graphlc designer
~ who Speclallzes in planning the
. appearance of books

Calligrapher - someone who does
_decorative hand lettering

Camera-Ready -.a term which de-
"scribes a design, or printed
page which is ready to be
photographed for reproduction




Candid Photographer - someone who
takes candid photographs of
people on the street, in order
to sell them copies of the
pnotographs

Canvas - a finished surface on

- which artists paint. A canvas
is usually white linen or cot-
ton pulled taut on 'stretchers"
and coated with gesso

Carpet Designer - a textile design-
er who specializes in carpets

. and rugs

Cartographer - an illustrator who
draws maps

illustrator who draws any kind
of cartoon or cartoon strip

Cartoonlst (motion pictures, tv)
- someone who draws and anlmates
cartoons to be filmed

Cataloguer - someone who compiles
organized lists and descriptions
of items in.a collectlon

Slgns the weave; pattérn :olQr;
- or manufacturing procedure for
cloth -
Clcthlqg Designer - the general
term .for people who create de-
signs .and prepare patterns for
-wlothing; ‘may specialize in:
: . some aspect of the design pro-
“” ”’”'“’1'“'cess, ‘or some kind of-clothing,
such 'as fur, hats, shoes, and
handbags :

Color Proofs - the first draft
- of a printed, color illustration

folor Separator - a person who
separates the cglors in a multi-
color print and prepares sepa-
rate printing plates for each
individual color

EKTC G
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Color Theory - the general princi-

Commercial Photographer -

- ples by which colors are mixed,
harmonized, and contrasted

someone who hand colors
designs on printed materials,
such as maps or calendars

Colorer -

Colorist, Phatog;gghy - someone
who colors photographs with palnt
" to make them more natural or
lifelike in appearance

Commercial Designer - an industrial
designer who specializes in the
styling and dEﬁoratlon of
products :

photo-

Cartoonist (printed media) - an

162

~graphs people, merchandise,
fashion, or any ‘commercial
subject matter -

Commission - (1) a fee paid to.

~ Ssomeone for acting as an agent
or representative in a sale
or for performing a service;
(2) a formal agreement which
promises an artlst payment fDI
his/her work,
buyer that thé artwork w;ll_be
done in a specific way

Compositor - the person who sets
. and arranges type, prior to the
actual printing of material

Conservatar - sOomeone who preserves
and protects valuable ;objects

Consulta§§ - an expert in.a field

“whois~paid—to—advise or- help—*‘**fAiﬁz
-on: a' project . -

Capy Camera Dperatar - someone who
uses a copy camera to make en-
larged or reduced copies of
printed materials, such as pho-
tographs or drawings

Copyist - a designer who studies
clothing fashions and designs
styles based on competitors'
styles, or incorporates popular
features into original design

l



‘Critic -
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COurtIDDn Artist - an artist who
draws illustrations of events
taking place during a court
"trial, usually when cameras
are forbidden in the room

Cover Designer - a graphic designer
who specializes in designing
covers for books, magazines,

-etc.

Craft Guild - a formal asscilatlan

- of craftspersons

- someone who reviews and
makes’ judgements about works
of art

Dlorama Model Maker - someone who

does_

AS

Q
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_Dlsplay Artlst -

displays according to designer's

blueprints . .
_Art: someone who de-

signs and palnts backgrounds

and props used in displays

Display Assembler - someone who
designs and constructs models .
of advertising displays accord-
ing to the instructions of a
display manager, or a client

Splay Designer - someone who ‘
works under the supervision of
the display manager,. designing
the appearance of a display

Display Manager - someone who

supervises the design and con-
" struction of graphic displays

. Director,-Art -- someone who -de- —

ERIC /'

signs artwork and. supervises
workers preparing layouts and
illustrations and photographs
for prlntlng, directs all phases
of work in the art department
and coordinates art department
activities with other depart-
. ments

Jep. - someone who super—
vises'fhé”design and manufac-
turing of paper display units
used to advertise products

. Drafter - someone who draws,

afﬂﬁn:tfﬁwark on CUStoOM-«cmmmen. .=

usu-
ally refers to detailed drawings
of architectural plans

Draping - arranging cloth to flow
or fold over a model

Dressmaker -
Specializes in women's cloth;ng

"Engraver - a printer who works with

engraving techniques

Environmental Design - the 'general
“term used to describe all the
design fields which.deal with
our surroundings .

Etcher - a printer who works with

etéhing technlques

Egpg}gat1on = the actual'builﬂing

"or production of an object
Fashion Artist - someone who spe-
cializes 1in any aspect of fashion

Film Developer - someone who pro-

~ cesses photographic film with
darkroom equipment to produce.
negatives, or positive prints

Flnlshifhotggrapher - someone who
photographs the finish line at

* a race to determine the winner

Floor Plan - a graphic illustration

- of the layout of an indoor space

Folklorist - someone who is an .
expert in the field of traditions
and crafts of various human
societies- : ST

Free-Lance - a person who is self-
~employed; to pursue a profession
without any long-term contract

to-a particular employer:

Gallery - a privately or cadperas
tively owned 'mini museum' where
artwork is exhibited and sold

General Illustrator - someone who
does all kinds of illustration.
work ,
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Gesso - a white paste used to
spread on stretched fabric to
create*a smooth, even painting
surfa;f ;

award, usually of money,
given to an outstanding artist;
this manéy is usually given to
help pav the artist for doing
some SPELlflL work :

Grant - an

Graphic Dealwner - the general
term used to ‘describe artists
who d;sﬁgn two-dimensional
visual materials to be prlnted

Lrlddlng - the process of dldhlﬂ“
or sugerlmpoglng a network of

squates onto d surfacte; artists
"grid'" a palntlng by dividing

the canvas ingo squares, .look-
ing like graph paper, in order
to paint QBEquuare at a time

*-1GfPhotographer - some-
s one “who photographs people,
< | events, and evidence for use.

’ by gDVernment agencies

‘ llustrit’r -

the general term
“for all those graphic artists
who create visual representa-
tions or deeorative patterns

Industrial Désigner - the general
term for people who design the
appearance, form and/or function
of manufaétured'praducts '

Industrial Renderer - someone who
— -~ makes-perspective drawings of .
: products to be manufactured

Interior Designer - someone who
Spécialize% in decafafing and

Landscape Architect - a dc%igner
~of outdoor areas, suih as parks
and gardens. :

o+

Landgzapé Drafter - an architec-
tural drafter who specializes
in landscape architecture

Q
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”“‘"Wéchanlcals ‘Planner -

Lay-off - to let someone go from
a job because there isn't any
more work for that person to do

Layout Planner - somedne ‘'who plans
and spaces the arrangement of
type and lllustratlve materials
for printed materials

Lithographer - a printer who works

with -lithographic techniques

Mat-- a heavy paper and frame uséd
to mount pictures

Mat Cutter - someone who custom
cuts mats to tlt spedatx:
plctures ?

prepares the e e e e

— work of the layout person in )
flnaiaform ready for printing

~.Medical f?iustratmr - someone who -

: spec1all%éié;n.drawiﬂg anatomi- j)
cal or bilological subjects for -
use -in medical study

R J

Merchandise Displayer - someone
"who arrangés props and store
merchandise in displays to
-attract a customer's attention

Miniature Set D251gnar - someone
who designs small-scale movie
sets used in filming Speclal
effects {

Mcdel Builder - écméone who makes
and assembles parts forjmodéls
of furniture ) J

" Model Maker - someone who con-

' structs scale models of products,
usually in clay, to vigualize
the .designer's plans in three ‘ :
dimensions o

Mu51g Grapher - a persan‘whc pre-
Jpares master copies of musical
notations for phatographlc
reproduction . .

Negative Cutter and Spotter -
someone who examines and re-
touches film negatives to pre-

pare them for printing



7 News PthographeT - someone who
takes photographs of penple
and events to illustrate news
stéries; might specialize inl
one area, such as sports f

Package Designer --someone who,
specializes in designing. thé
- appearance and/or form of
'+ packaging materials. .

- -~ - Paste-up Planner - someone who
"~ works for  the layout person,

cutting and arranging ele-
ments of the printed design

Patternmaker - someone who draws
“the master .pattern of a product,
following the Spaslflcatlonq
T of the d551gner

Pthﬁ Checker and Assembler -
someone who assembles and packs
negatives or prints after ex-
amining them for defects and

~ suggesting corrections to be
made ' '

.~ Photo Finisher - . someone who does
s ~all the work 1nv01ved in drying,
- tr1mm1ng, and mountlng photo—

Phogo Researcher - .someone who..
- lotates and maintains files of
phatographs used for 111u5tras
tive and research.purposes

Photographer, Lithographic - some-
“one who photographs material. to
be' transferred to printing plates
used in the llthDgraph;c pro:ess
of reproduction = S

Ph@tmeng;ay@;;—'a person who pre-

pares material for printing
using photoengraving techniques:

. : ?hctogréﬁh,ﬁe;gucher,; someone
‘ who retouches photo negatives
and prints to accentuate attrac-
tive features and eliminate
defects )

Q - y
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- to-be- -transferred—to-printing.,

,Prlnter =

’ Publlc15t -

{! =

Print -

‘Photographer - general term used

for all people wha

, ho operate __
cameras and deveiop pictuyres -“for
rcial purposesrwrﬂmﬁrmwww

aI‘tlSth or . comm

PhOthriphér, Phctoengrav1ng -
. someone who photographs material

plates and used in the'phatoen-
graving process .of replcductlon

Phctotechniélan - the general term

for peoplerlnvolved in the de-
talled work.of photography and
photo reproductlcn -

Portralt Photagrapher - so0omeone
who specializes in taking pic-
tures of people :

a picture or image made’
by pressing paper against an
inked surface, or, in photogra-

. phy, a picture created by photo-

graphic methods .

the general term for
people who do the-actual, work
-of reproducing visual images in
multiple copies«

Production- -Manager, Advertising -,
“someone who directs the work of
preparing advertisements.for
printing; makes final decisions
about artwork,-photography, and
‘design and instructs the type-
setters and printers on how the
flnlshed wark will look

eople wr;te proposals to
# why they want funds and
that _they propose to do w1th them

someone who;speclallzes
in getting information ‘to the
publlc

Retalner Fee - a fee pald to a-

professional which guarantees
tHat his/her services will be
avdilable wher they are needed
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Sample Cutter - someone who pre-

.pares the pieces of a garment
to be sewn up as a sample

Sample Maker - someone who fab-

ricates samples of small prod-
ucts, such as jewelry ’ i

Scenic Artist - someone who draws

gn Writer, Hand -

- and paints scenery and back--
grounds for movies and tv

Screenmaker, Photographlc Process -

StrlEEeT a person who prepares
- photo-printed materlal for
‘reproduction’ :

' Student Teacher - an apprentlce'

teacher who works with an Fxperl—
enced teacher for a period of

. time in order to qualify for
certification ’

Studio - an artist's working space

Styligf\s a designer whose primary

a person who photographlcally
“'produces the stencils used in
silk screen printing,»

~Screen Printer - a printer -who

prlnts designs on, textiles
using sild- screenlng process

;Slgn Designer - someone whD draws

~designs for signs, including"
‘backgrounds, colors, and other
details ’ :
Sign Painter - someone who does
all aspects. of work on painted
signs, either for reproductlon,
‘or individual custom- made Slgns'

someone who
palnts, p;lnts, or draws 51gns
used for display purposes

Silk Screen Printer - a printef /

who works with 511k screen
“techniques

Slides - a small photographic
reproduction of an artist's
work. Slides are transparent
aﬁd are shown by a projector

Stage Set Designer - someone who
works under the direction of an
art director, to prepare designs
for movie sets '

'Stretchers - wooden strips which -

are joined together to form a
framework on which artists
stretch fabric; the stretched
fabric is used as a surface for
painting (seé canvas)

>,

#U.5. GEVERNMENT PRINTING OFFICET 1976=700-194/60 -

concefn”is”Wifﬁ“bhtWéTa“appear;‘““*

ance’ rather than with- fun:tlon

Tailor - someone who deglgns and/

-T@ghn;cél Artlst - someone who = .-
specializes in illustrating
technfical subject matter

Textile Designer - the general term
fcr;people who design any aspect
of any textlle product

Threg- Dlmen51onalgD§§;gn - desigﬁ

done with solid materials such
as sculpture, or architecture

331gn
such -

Two- Dlmen51onal Design -
2/ﬂane on a flat surface

as paper

Typestyle - the V15ual de51gn or‘
" style of a lettering alphabet

Typographer - a specialist in -
choosing and arranging the type-
Styles for printed materials

Urban Planner - devel@ps plans for
the construction and utilizadtion
of resources and buildings in a
town or city '

Vanity Gallery - an art gallery

" which rents space. to artists;
they are called "vanlty" galler-
ies because .artists must pay
to shaw their work there

Df g1v1ng and fece1v1ng messages
thrggghtyour sense of vision

_or makes custom tailored clathlngf
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,;EXPLORING DANCE CAREEKS
EXPLORING. MUSIC CAREERS" AR
EXPLORING THEATER AND MEDIA CAREERS o
~EXPLORING WRITING CAREERSi- L o
3 EXPLDRING CAREERS IN THE HUMANITIES

MateriaIS far Teachers and Counse1crsv fgﬁ: R

T ) 391 WAYS TD EXPLDRE ARTS AND HUMANITIES CAREERS get
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EXPLORING ARTS AND HUMANITIES\CABEERS IN THE COMMUNITY
‘A FROGRAM PLANNING GUIDE L _
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’ ' MATERIALS IN THE ARTS. AND HUMANITIES
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